AJMMJ  AL       3rivii>ivj      -m   «j 


1TX    LI    JL/    IV 


LONGCLOTHS,  CAMBRICS  AND  SHEETINGS 

SOFT  TO  THE  NEEDLE,  LAUNDER  BEAUTIFULLY,  STRONG  IN  TEXTURE. 

R.CHARDHAWORTHXND  COMPANY,  LIMITED.'eNGLAND    -    M.LLS  ON  MANCHESTER  SHIP  CANAL    -    THE  SHOW  MILLS  OF  LANCASHIRE 


Stylishly  Tailored— Well  Cut— Beautifully  Fitted 


Town  and  Country  Wear 


Never  befoi  e  have  we  < » r 1 1 - 1  ed  su<  li  an  elaborate  and  brilliant  showing  for  Spring,  I  hi-  \  ei  \  latest  fashionable  fabrics  and  si  lei 
in  almost  endless  \  ai  iel> . 

The  new  Sports  idea,  as  developed  in  these  beautifully  tailored  and  fitted  coats  and  suits  for  Spring,  does  credit  i<>  our  wonderful 
stall  hi  Mastei    \rtists  and  Designei 

If  you  cannui  come  to  Market,  ask  us  to  send  you,  at  frequent  intervals,  special  Digests  featuring  our  newest  styles  and  fabrics. 


NEW   VORK 
\v.  ru.i    Huilding 
.ili    Wi     and    !3rd  Si 


(>.    Ken  yon    Company,    Inc. 


NEW  'HlKK 
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Congress  and 

Franklin  Strw  ts 
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AT  LAST 

"REAL   RIBBONS"  BACK    AGAIN 

FOR  IMMEDIATE 

DELIVERY 


Taffettas 


SWISS 

Satin     -     Lingerie 

All  Widths  and[Colors 


FRENCH  VELVET  RIBBONS 

Our  No.  333   -  All  Widths  -  Black  Only 


LARGE  ASSORTMENT 

AMERICAN  -  DRESDEN  -  FANCY  RIBBONS 

"Everything  in  Dry  Goods" 
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Greenshields  Limited 
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Silk. 

that   are 

dependable 

for 

quality 

and 
service 


Silks   for   Spring 


Duchess  Satins 

Crepe  de  Chines 

Fancy  Stripes  and  Plaids 

Chinese  Silks 


Charmeuse  Satin* 

Georgettes 

Fancy  Trimming  Silk* 

Japanese  Silks 


Our  stock  for  immediate  delivery  is  large  and  well  assorted 

THE  SILK  HOUSE  OF  CANADA 

A.  S.  KING  SILK  CO.,  Limited 

59-61    Wellington  St.  We*t  Toronto 

Foreign    Offices  : 
Zurich,  Switzerland  Lyons.  France 

Yokohama,  Japan  Cheroo,  China 
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ALL  our  representatives 
are  out  for  1920.  One  of 
them  will  call  on  you  soon 
and  you  will  do  well  to  com- 
plete your  entire  Spring  re- 
quirements. 


AT  this  time  ot  year,  our 
stock  has  never  been  so 
large  as  now  and  we  hope  our 
friends  will  avail  themselves 
of  this  opportunity  to  get  im- 
mediate delivery  on  many  at- 
tractive and  seasonable  lines 
of  Dry  Goods. 


John  M.  Garland  Son  &  Co. 

LIMITED 

OTTAWA        -        -        CANADA 

Wholesale  Dry  Goods 
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To  the  Trade 


Every  Department 

Assorted  as  Fully 

as  Possible 

For  the  Assorting  Trade: 

Staples 
Linens 
Dress  Goods 
Hosiery  and  Gloves 
Ready  to  Wear  Goods 
Men's  Furnishings 
Smallwares 
House  Furnishings 

Our  travellers  are  now  on  the  roadVith  a  full  range 
of  samples.  We  solicit  through  them  your  esteemed 
orders. 

Our  letter  order  department  is  fully  equipped  with 
a  competent  staff  to  forward  your  daily  orders  with 
prompt  dispatch. 

We  shall  be  pleased  to  have  you 

Visit  Our  Warehouse 

JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 
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Special  This  Week 

:     TO  THE  BUYER 

MEN'S    FURNISHINGS 

Men's  Lined  Leather  Mitts,  $6.50  per  dozen. 

Men's  Horse  Hide  Front,  Pullover  Mitts,  $12.00  per  doz. 

Men's  Heavy  Grey  Wool  Socks,  at  $5.50  and  $6.50  per  doz. 

Men's  Heavy  Jumbo  Knit  Sweater  Coats,  in  brown,  maroon  and  myrtle,  $64.00 

per  doz. 

READY-TO-WEAR 

Hosiery  Seconds,  Ladies'  Hose,  15  in.,  fibre  silk  boot,  with  cotton  top.  Spliced 
heel  and  toe.  Black  and  white.  Sizes  8yL>,  9,  9VL>,  10.  Put  up  in  1  dozen  to  a 
box,  solid  size.    Special  at  $6.50  per  dozen. 

Boys' 2/1  Rib  Black,  Heavy  Union  Hose.  Size  6,  $4.25;  6V->,  $4.45;  7,  $4.60; 
71/2,  $4.80 ;  8,  $5.15 ;  8yL>,  9,  9y2,  10,  $5. 40.  Put  up  in  i/2  doz.  to  a  box,  solid  size. 
Ladies'  White  Flannelette  Nightgowns,  high  or  low  neck,  embroidery  trimmed. 
Sizes  56,  58,  60.  Put  up  in  V-2  dozen  boxes  assorted  sizes.  Price  $24.00  per 
dozen.    Scarce  goods. 

DRESS  GOODS 

36-in.  Mercerized  Poplin,  35-yd.  pieces.  Colors:  Ivory,  Taupe,  Old  Rose,  Copen, 
Heliotrope,  Brown,  Myrtle,  Garnet,  Navy,  also  Black,  at  75c  per  yd. 

STAPLE  DEPARTMENT 

S5,  35-inch  Striped  Flannelette,  31c  per  yd.    Large  range  of  patterns. 

LINEN  DEPARTMENT 

Bordered  Crash  Roller  Towels,  assorted  borders.  Length,  2y2  yds.  $9.50  per 
dozen. 

CARPET  DEPARTMENT 

Congoleum  piece  goods,  3  yds  wide,  in  three  good  selling  designs.    65  sq.  yds. 

in  a  roll,  at  85c  sq.  yd. 

Bungalow  Curtain  Nets,  30-in.,  19c;   34-in.,  211->c;  36-in.,  24c  and  up. 

Tapestry  Rugs,  iy2  yds.  x  2  yds.,  at  $6.50  each. 

Velvet  Rugs,  V/2  yds.  x  2  yds.,  at  $11.50  each. 

Heavy  Jute  Pile  Fringed-end  Hearth  Rugs,  27  in.  x  54  in.,  $27.00  per  dozen; 

24  in.  x  48  in.,  $21.00  per  dozen.    Also  made  in  hall  runners,  2  ft.  3  in.  x  71 .'» 

ft.,  $5.00;  2  ft.  3  in.  x  9  ft.,  $6.00  each;  2  ft.  3  in.  x  10V.,  ft,  $7.00  each;  2  ft. 

3  in.  x  12  ft.,  $8.00  each.    All  Oriental  designs. 

Yours  very  truly, 

JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 
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"HOOVER" 

Will  Be  the  Big 

"BUY-WORD"  here 

for  Electric  Cleaners 
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CANADIANS  for  CANADIANS 


WITH  The  Hoover's  new  big 
factory  in  operation  at  Ham- 
ilton, Ontario,  with  its  30,000  square 
feet  of  floor  area  entirely  given  to  the 
complete  manufacture  of  Hoovers  by 
Canadians,  The  Hoover  will  rapidly 
parallel,  throughout  the  Dominion, 
its  United  States  record  for  tremen- 
dous sales. 

National  advertising  in  all  leading 
Canadian  magazines  supplements 
the  advertising  which  will  circulate 
in  Canada  through  the  medium 
of  twenty-three  United  States 
periodicals. 

Canadian  dealers  will  have  at  their 
disposal  the  entire  array  of  local 
publicity  helps,  the  all-inclusive 
variety  of  which  has  created  an  envi- 
able reputation  for  The  Hoover. 


The  famous  Hoover  method  of  dealer 
co-operation  that  has  made  fortunes 
for  dealers  elsewhere,  and  bars  the 
United  States  factory  from  adding 
new  dealers,  although  output  has 
been  tripled,  will  be  available  for  the 
profit  of  Canadian  dealers. 

Be  assured  that  we  did  not  lay 
foundations  sufficient  for  adding  two 
more  floors  on  our  new  factory  here 
without  knowing  from  past  experi- 
ence that  we  would  need  them. 

You  will  find  us  all  over  Canada  in 
a  year— why  not  profit  from  the  out- 
set rather  than  lose  months  by  delay? 

Send  for  the  particulars  now  and  be 
in  on  the  ground  floor! 

The  Hoover  Suction  Sweeper  Company 
of  Canada,  Limited 

Factory  and  General  Offices:  Hamilton,  Ontario 


SWEEPER 


ItBeats... 
as  it  Sweeps 

as  it  Cleans 
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the  Spring 


DRESS     ~    FASTENER 

M VDE     IN     CANADA 
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Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


c 


HIS      IS     NOT     A 

FRICTION   FASTENER 

rv/i  D       i.     '        MADE 

Made  in  Dili    IS    WITH 

Canada  HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS    WHEN    TO    HOLD 
AND   WHEN   TO   LET   GO 


BRASS 
will  not 
rust 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .-.     .-.    SI7ES:  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured  by 

Colonial  Fastener  Co.,  Limited 

Montreal,  Que. 
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GILBERT'S 

NEW  WHEEL  TOY 

Retails  at  $9.00,  $15.00  and  $22.50 

Order  this  for  May  delivery  and  get  benefit  of  our 
gigantic  advertising  campaign  in  Saturday  Evening 
Post  and  all  boys'  magazines. 


Order  Your  Wireless  Sets 
for  Spring  Delivery. 

Cash  in  on  the  summer  Toy  season. 
Sets  from  $7.50  to  $97.50  retail. 


These  are  all  Gilbert  Lines.  Erector  the  famous  steel  construction  toy.  Electrical  Sets,  Wireless 
Sets,  Tractors,  Chemistry  Sets,  Magic,  Puzzles,  Phone  Sets,  Nurses  Outfits,  Carpenters  Tool 
Chests,  Soldering  Outfits. 

Send  for  Catalogue  and  let  us  book  your  Spring  and  Fall  order  NOW. 

The  A.  C.  Gilbert-Menzies  Co.,  Limited    439  kTorS£tot  west 


Manufacturers  of  Gilbert's  Toys 


Agents  for  Gilbert's  Polar  Cub  Electric  Fan 
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WHY  CARRY  MORE 
THAN  ONE  LINE 

OF  HOME  DYES 

when  with  this  attractive  counter  container 
properly  filled  you  can  supply  22  colors  from  dainty 
pink  to  jet  black  and  navy  blue. 

These  colors  are  permanent,  will  not  run,  fade, 
crock  or  wash  out.  Sunset  is  the  only  soap  dye  that 
will  permanently  dye  silk,  wool,  cotton  or  mixed 
goods  the  same  shade  and  depth  of  color  in  the 
same  dye  bath. 

Dyes  and  cleans  in  one  operation. 
Will  not  stain  hands  or  utensils. 

This  Compact  Attractive  Container  Sells 

Sunset 
SoapDyes 

Selling  at  15c,  these  dyes  pay  you  more  profit 
than  any  other  home  dye. 

Extensively,  truthfully  advertised,  Sunset  is  fast 
becoming  the  leading  home  dye.  Are  you  getting 
your  share  of  the  sales  and  profits? 

If  you  don't  carry  Sunset  in  stock — order  a 
gross — now — in  this  sales  stimulating  container. 
Put  it  on  your  counter  and  watch  the  quick  turn- 
over.   Sunset  is  a  marvel  in  repeats. 

Order  from  your  jobber  or  write 

Harold  F.  Ritchie  &  Co.,  Inc. 

New  York  Toronto 

NORTH  AMERICAN  DYE  CORPORATION 

LIMITED 
Toronto   Cm  i  la  M>  j  il  V?-rm,  NY. 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


INFANT'S  FOOTWEAR,  LTD. 

LONDON,  ENGLAND 


Canadian  Branch: 

GREENE-SWIFT   BLDG., 

LONDON,  ONTARIO 


Soft-Sole   Shoes,   in   Kid,   Silk,   Poplin, 
Wool,  Etc., 

Hard-Sole  Shoes;  Children's  Woolly- Wear, 
Bonnets,   Gaiters,    Mitts,   Etc. 


SPECIAL  SPRING 
APRON  DRESS 

As  Illustrated 
From  $11.00  to  $14.00 

I'rinl      House     Drum     $19  00  up 

Children's    Dresses    ....      7.00  " 

Rompers    6.50  " 

Creepers    5.25  " 

Aprons    8.35  " 

Send    in   a    letter   order — prompt 

shipment. 

Travellers    now    out. 

D.  Ginsburg  &  Company 

515  College  St.,  Toronto 
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What  About  Spring 
Samples  ? 

The  satisfaction  to  your  customer  and  the  profit 
for  yourself  are  both  greater  when  you  feature 

ART  CLOTHES 


COOK   BROS     &- 


/JLLtN    LIAAITCC? 


IMadc  to  Measure 
[  I  Large  Range  of 

Dependable   Materials 

Trimmings  of  the  best  quality  only.  Styles  and 
tailoring  of  the  very  highest  class.  We  would 
like  to  have  every  retailer  who  does  not  know 
ART  CLOTHES  talk  to  any  retailer  who  does. 

The  opinions  of  our  customers  are  the  frankest 
testimonials  we  can  offer. 

An  alliance  with  us  for  Spring  will  assure  you 
advantages. 

We  can  accept  a  few  more  applications  if  they 
come  from  the  right  kind  of  merchants — and 
sent  at  once. 

Cook:  Bros.  &  AllefJ 

Wholesale  Tailors 

TORONTO 
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Look  for   the  Blue   Star 


The  Guide  to  Style  and  Quality 


Wise  buyers  of  to-day  have  no  trouble 
in  finding  what  they  require  in  every 
seasonable  line — The  Blue  Star  Range 
unquestionably  stands  first  in  presenting 
the  smartest  and  newest  fancies  which 
fashion  decrees. 


LACES 

EMBROIDERIES 

DRESS  TRIMMINGS 

GEORGETTES 

CHIFFONS 


WASH  GOODS 

RIBBONS 

HOSIERY 

BRASSIERES 

HANDKERCHIEFS 


\\  e  are  manufacturers  and 
importers  of  Laces,  Dress 
•'rimming  and  Embroideries. 
Importers     of      Fancy      Dry 

rOOda. 


iffluser  3Broti)er$  (Canaba)  limtteb 


New  York 
Baltimore 


12  ST.  HELEN  STREET,  MONTREAL 

Boston         Philadelphia         Chicago       London         Nottingham  T  Paris        Calais 
Los  Angeles  San  Francisco  Caudry  Le  Puy  St.  Gall 
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For  Spring  and  Summer  1920 


The  latest  and  most  attractive  designs 
and  fabrics  in  popular  colors  that  are 
exquisite — are  of  the  unsurpassed  ex- 
cellence which  has  made  the  Blue  Star 
line  famous  for  its  quick-selling  quali- 
ties. 


Our  European  agents  are  constantly 
in  touch  with  the  fashion-makers,  and 
keep  us  advised  of  the  newest  trends  on 
the  continent. 


We  can  give  you  immediate  delivery 
on  anything  you  want  for  present  sell- 
ing— Just  let  us  know — But  be  sure  and 
see  our  spring  offerings. 


JWutfer  ^Brotfjertf  (Canaba)  Htmiteb 

12  ST.  HELEN  STREET,  MONTREAL 

New  York         Boston        Philadelphia        Chicago       London        Nottingham        Paris        Calais 
Baltimore  Los  Angeles  San  Francisco  Caudry  Le  Puy  St.  Gall 
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ALPHONSE  RACINE,  LIMITED,  is  more  than 
a  mere  dry  goods  warehouse — It  is  an  organiza- 
tion of  buyers  who  go  abroad  to  the  markets  of  the 
world  to  select  goods  in  quantities  sufficient  to  meet 
the  needs  of  their  customers;  in  quality  up  to  the 
Racine  Standard. 

-It  is  a  service,  a  group  of  salesmen  ever  ready  to 
co-operate  with  you  and  supply  you  with  the  latest  in- 
formation, who  strive  to  their  utmost  to  be  of  real 
service  to  you. 

—  Behind  these  men  is  a  stock  such  as  few  can  equal ; 
large,  complete,  but  everchanging;  with  the  newest 
and  latest  always  available;  with  the  quality  of  com- 
pleteness which  makes  it  known  as — 


"The  House  with  the  Big  Stocks 


** 


ALPHONSE  RACINE,  LIMITED 

MONTREAL 

QUEBEC 
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For  the  most  profitable  Spring 
and  Summer  season  —  select 
your  merchandise  where  variety 
is  largest — where  deliveries  are 
timely — and  where  quantities 
are  unequaled. 


a^'Bir jfMiEi  nun  W)wj  (3S®@dk 


14  DEPARTMENTS 

A — Cotton  Staples. 

AX — Flannelettes. 

B — Wash  Goods. 

C — Woollens,  etc. 

D — Linens. 

E — Dress  Goods  and  Silks. 

P — Men's  Underwear  and  Sweaters. 

G — Home  Furnishings. 

H — Ladies'  Hosiery  and  Underwear. 

I — Men's  Fancy  Furnishings. 

J — Ladies'  Ready-to-Wear. 

K — Smallwares  and  Notions. 

L — Men's  Fine  Shirts. 

M — Working  Men's  Wearables. 


ALPHONSE  RACINE,  LIMITED 

60-82  St.  Paul  Street  West,   Montreal 

Dry  Goods  Jobbers  and  Manufacturers 


mmm±<bw 


SHERBROOKE 

OTTAWA 
1 1 1  Sparks  Street 


SAMPLE   ROOMS: 

THREE  RIVERS 

QUEBEC 
68  Church  Street 


SYDNEY.  N.S. 

TORONTO 
123  Bay  Street 
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CANADIAN-MADE 

COTTON  BATTING 

1 

■ 

Order 

VICTORY  BATS,  NORTH 

STAR,     CRESCENT    AND 

PEARL. 

Packed  in  Shipping  Cartons,  or  in  Bales. 

The  best  value  for  the  price. 

w                                                                         '  '     *^? 

Can  be  had  in  125,  100,  80,  67  or  50  rolls  to 
the  bale  or  124,  96,  80,  64  or  48  to  a  lot  of 
four  cartons. 

• 

Any  Wholesale  House 

Biggest  Government  Sale 
Of  The  Season 

ALL  NEW  GOODS  TO  THE  TRADE 

United  States  Navy  Surplus  Stock  Con- 
sisting of  the  Following  Articles: 

Gents  Furnishings  and  Piece  Goods 
2fi0,000  Blankets. 

60,000  prs.  Woolen  Drawers. 

60,000  prs.  Woolen   Shirts. 

84,000  prs.  Woolen  Gloves. 
::.">()  Muskrat  Caps. 

12,000  Rubber  Hats. 

10,000  Rubber   Hats. 
7,(1(10  Rubber  Hats. 
168,000  prs.  Woolen  Socks. 

27,000  prs.  Arctics. 

10,000  Cravats,  C.P.O. 
100,000  Jack   Knives. 
330,000  Jerseys 
oiK), (MX I    I.acers,  silk,  trousers. 
:.'  l.i.odd  pis.    Leggings. 
350,000  yds.  30-ounce  Blue  Cloth. 
300,000  yds.  Braid. 
150,000  Whisk  Brooms 
000  Hair  Brushes. 

80,000  Scrub  Brushes  (fibre). 

50,000  Shoe  Brushes. 

50,000    pes.    Scissors. 

15,000  Flannel   Shirts    (blue). 

Address: — Commander  John  I).  Robnett,  (SC) 
I  .S.N.  In  charge  Navy  Surplus 
Mores.  Navy  Yard,  Philadelphia,  Pa. 
Teh-phone   Dickinson  6300,  branch  583. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150     PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms   in  every  detail   with    Canadian  copyright 

laws. 

Our  Jobbing  Department  is  the  largest  and  moat  complete  in 
the  country.  We  can  take  care  of  your  wants  for  anything  in 
sheet  music. 

jttci&tnlep  jWusric  Company 

Till-:  LARGEST  sum  i'mi  Sit    inn  si 
IN    l  III    WORI  i> 


CHICAGO,  LL 
1501-13  E.  55th  St. 


NEW  YORK 

I4i  \V.  4^ tli  St. 
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Endorsed  by  all  the  really  big 
wholesalers.  14,000  letters 
of  appreciation  from  satisfied 
merchants.  A  field  corps  of 
101  men — an  office  force  of 
sixty— all  personally  inter- 
ested in  the  forward  move- 
ment of  the  Kelly  System — all 
profit  sharing  workers;  indi- 
vidually protected  by  our 
Mutual  Welfare  Society. 
Efficient  Service  can  only  be 
furnished  by  an  efficient 
organization. 
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THE 

GREATEST 
SPECIAL  SALES 
ORGANIZATION  IN  THE  WORLD 

TWENTY-FIVE  YEARS  IN  THE  MAKING. 

A  quarter  century  of  research  and 

experience       the  expenditure   of  unlimited 

capital     and  the  adherence  to  a  standard  of  "Better  Service" 

Has  resulted   m  a  selling  system  that  is  "More  than  a  Sales 

(  1'iiipany".   These  super-merchandisers-  these  master  originators 

amalgamated  in  one  efficient  institution  have  proven  to  be  the 
world's  greatest  selling  system. 

This  powerful  force  is  what  you  get  in  Kelly  Service.  The  best  brains 
of  the  world  in  their  respective  lines  are  arrayed  here.  This  is  the  para- 
mount reason  why  the  "tine  man"  Sales  Company  has  had  to  go  This  is  why  Kelly  Service 
grows  stronger,  bigger,  better.  These  men  hold  profitable  special  selling  campaigns,  <or 
merchants  oi  the  better  class,  from  coast  to  coast  Now  booking  lor  t9S0. 
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A   specially   built,   permanent   home- 
Market    Survey     Division  —  Adverti 
Department     Art   Department      coupled 
scientific  methods  and  modern   equipment 

contributing  in  making  Kelly  Sales  the  pi 

of  all  in  selling  supremacy     Each  minute  i 
is   handled    by    an   executive   that   is  ch< 
trom    his   past    performance    of    MAKINC 
Good — Executives  that  are  judged  by 
the  dollar  guage  only. 

Honor   built   this    service 
ability  carries  it  on. 
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HOSIERY 


Anticipating  the  demand  for  all  classes  of  hosiery  we  have  a  splendid  assort- 
ment in  cashmere,  cotton,  lisle  and  pure  silk.  Special  range  of  ladies' 
cashmere,  $4.50  to  $15.00.  Good  assortments  in  cotton  and  lisle  children's 
hose  and  half  hose.  There  is  a  scarcity  in  all  classes  of  hosiery  and  we  recom- 
mend you  to  order  early. 

Linen  Dept. 

This  department  is  now  replete  with 
a  full  range  of  damasks,  crashes, 
and  all  classes  of  household  linens. 
Special,  16  '^  inch  bordered  crash, 
18c  yd. 


Dept.    C 

Apron   Gingham,   27   in.,   at  32c. 
Aladdin     Suiting,     assorted     stripes, 
and     plain     colors,     42  Vic. 


Romper     Cloth, 
blue,  52  '/.e. 


32     in.,     pink     and 


Dept.    D. 

Just  received  from  Switzerland  the 
following   silks  : — 

Paillette,  Duchesse,  Wash  Satins  in 
blacks  and  colors,  also  a  full  range 
of  40  in.  French  Georgette  Crepe, 
all   at  popular  prices. 

Write  for  samples. 


Dept.    U. 

Our  travellers  are  carrying  a  full 
range  of  children's  and  ladies' 
knitted  vests  and  drawers,  also  a 
complete  range  of  lisle,  silk  and 
chamoisette    gloves. 


Dept.    W. 

All    Wood    Serge    54    in.,    black    and 
blue,    $3.25. 

Black   Italian,   51    in.,    $1.15. 

5  1    in.   Tweed.   $1.90,   $2.10. 

Full     range    of    Men's    Suitings    for 
Spring. 


Dept.    M. 

Mufflers.  We  have  in  stock,  for 
immediate  delivery,  a  very  full  as- 
sortment of  Brushed  Wool  Muf- 
flers, Fringe  Ends,  from  $7  per 
dozen    to    $32    per   dozen. 

Caps. — Knitted  Wool  for  Women 
and  Children,  in  "seconds"  and 
perfect  goods.  "Seconds"  from 
$3.50   per   dozen    upwards. 

Laces.  Our  stock  is  now  complete, 
in  staple  and  novelties  for  year 
1920. 

WHITEWEAR 

Some   specials   for   your   January    whitewear   sale. 

White  Cotton  Corset  Covers $3.50  to  $16.50  doz. 

Drawers     6.00  to    12.00  doz. 

Petticoats     9.00  to    24.00  doz. 

Nightgowns     13.00  to    24.00  doz. 


Exceptional  values  in  "Ready-to-wear" 
Immediate  delivery 

Dresses,    No.    1010, 

'  No  ' 


$4.50 


Child's    Colored 

sizes   2,   3,   4    

Child's    Colored    Dresses, 

sizes  6  to  12    13.50 

Ladies'  Print  House  Dresses,  No.  596, 

sizes  36  to  44    18.00 


1013, 


Ladies'  Print  House  Dresses,  No.  597, 

sizes  36  to  44   18.00 

Ladies'  Stripe  Gingham  House  Dres- 
ses, No.  601,  sizes  36  to  44   18.00 

Ladies'  White  Repp  Skirts,  No.  1177, 

sizes  23  to  30   13.50 

Ladies'  Print  Kitchen  Aprons  (no 
sleeves),  No.  593,  assorted  pat- 
terns     $6.50  special 


We   give    special   attention    to    letter    orders,    telegrams,    and   long    distance    telephone 
orders.     If  our  traveller  r>  not  calling  on  you,  kindly  notify  us  and  we  will  have  him  call. 

HODGSON  SUMNER  &  CO.,  LIMITED 


84-92  Le  Royer  Street 


8391  St.  Paul  Street  West        -        21  St.  Sulpice  Street 

MONTREAL 

SAMPLE  ROOMS:    Metropole  Building,  SHERBROOKE.        7  Charest  St.,  QUEBEC.        Windsor  Hotel, 
OTTAWA.       Carlaw  Bldg.,  28-30  Wellington  St.  West,  TORONTO.       503  Mercantile  Bldg.,  VANCOUVER*. 
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The  House  of  Dry  Goods  Values 
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npHIS  is  the  reputation  we  have 
■■■  built  up  through  75  years  of 
conscientious  dealing  with  our  cus- 
tomers. Our  trade-mark  stands  for 
all  that  is  best  in  quality,  style,  work- 
manship and  VALUE. 

Pursuing  our  usual  policy  of  taking 
a  serious  interest  in  the  welfare  of 
our  employees,  we  have  recently 
inaugurated  a  plan  under  which 
each  employee  is  given  free  life 
insurance,  ranging  from  $500  to 
$5,000,  thereby  cementing  the 
friendship  and  mutual  goodwill  of 
our  staff.  It  is  our  endeavor  to* 
secure  for  our  patrons  the  service 
and  co-operation  that  only  a  loyal 
and  painstaking  staff  can  give. 


P.  P.  MARTIN  &  CO.,  LIMITED 


": 


50  St.   Paul  Street  West 
MONTREAL 


r,  ft'ft  ft  ft  ft  ft  ft  ■  r<  ft  ft  ft  ft  ft  ft  finwwmmHito,,iitorti 
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Our  Linen  Department 


DURING  the  past  few  months  of 
tremendously  increased  de- 
mand for  fine  white  linens,  we 
have  been  compelled  to  open  a  large 
department  devoted  to  linens  ex- 
clusively, where  we  have  collected  a 
varied  and  extensive  range  of  linens, 
of  excellent  quality. 


Toilet  Articles 


PERFUMES,  Powders,  Soaps  of 
best  makes  which  prove  irresist- 
ibly attractive   to   your  custom- 
ers.   A  few  of  these  lines  are  listed 
below: 


Coty 

Leuthnic 

Rigaud 

Taylor 

Houbigant 

L.   T.   Piver 

Pinaud 

Rorer  and  Gallet 

Guerlin 

\    iv    in  ill  III 

D'Orsay 

Arly 

Kerkoff 
Marceau 

I  in  i-.i- 

Colgate 

Mozart 


House  Furnishings 

Carpets      Curtains     Blankets 
Towellings,  etc. 

SAMPLES  GLADLY  SUBMITTED 

P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 

Quebec  :  7  Rue  Charest  Ottawa  :  25  Sparks  Street 

Sherbrooke:  103  Wellington  St.  Three  Rivers:  82  Royal  Street 

St.  Hyacinthe:  229  Cascade  St.  Toronto:  152  Bay  Street 


i«mw»\iy«w»^r^i^r>»itfifir,*i^i^r?w 
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The  House  with  over  a  century  's  reputation  for  value 


Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 


The  Brand 
trusted  all 


that  is 

over  the  world 


Before  Buying  for 
the    Spring  —  See    the 

"OBERON" 

1920  Range 

It  has  been  specially  selected  to  meet  the 
requirements  of  the  Canadian  trade — your 
trade. 

It  is  a  strong  collection  of  lines  that  sell 
freely,  attract  new  business,  and  add  to  the 
prestige  of  the  house  that  sells  them. 

Further,  all  "OBERON"  Goods  are  tested 
goods.  They  are  trusted  the  world  over  for 
their  reliability. 

Each  line  in  the  "OBERON"  Range,  1920, 
represents  a  profitable  business  opportunity 
for  you. 

Ask  our  representatives  to  show  you  the 
complete  range. 

Canadian   Representatives: 


EASTERN  PROVINCES 
Mr.  Bugh  I).  Marshall. 
Stair   Building 
Cor.  Bay  and  Adelaide 

Streets.   Toronto 


WESTERN    PROVINCES 
Mr.  G.  E.  Ledder. 
Grace  Court, 
Cornoz  Street. 
Vancouver.    B.C. 


"OBERON" 

SPCIALITIES 

Hosiery, 
Underwear, 
Sports  Coats, 
Knickers, 
Knitted  Scarves 

in  Silk, 
Artificial  Silk 

and  Wool, 
Ladies'  and  Men's 

Pyjamas, 
Towels, 
Quilts, 

Rugs,  Blankets, 
Sheets,  Linens, 
Haberdashery, 
Men's  Shirts, 
Dressing  Gowns, 
Ties,  Braces, 
Collars,  Caps, 
Ladies'  and  Men's 

Raincoats  and 

Waterproofs. 


George  Brettle  &  Co. 

119   Wood   Street,    London,    E.  C. 

ENGLAND 


Ltd. 


DRY     GOODS     REVIEW 


25 


v    .^C' 


ff 


w 


-^j 


5-a«r^  r!fT3Tl 


flFEBHD 


K 


alHf 


rr 


r-| 


lyn-rfftn 


l-  -«4<  it 


p$b&&* 


8!  lOi  H 


RIGHT    IN     THE    VAN    OF    DRY    GOODS    STORES 

and  every  department  under  a  SPECIALIST 


Calicoes,   Flannels,  Blankets 

Linens   and   Towels 

Scotch   and   Soft   Furnishing 

Curtains  and  Curtain /Nets 

Dress   Goods 

Printed   Cottons 

Flannelettes  (Dyed  and  Printed) 

Mantles  and  Costumes 


DEPARTMENTS— 

Dress  Skirts 

Laces    and    Embroideries 

Handkerchiefs    and    Neckwear 

Ribbons 

Silks    and   Velvets 

Flowers    and    Feathers 

Trimmed    Millinery 

Straws    and    Semi-Trimmed 


Gloves 

Hosiery  and  Woven  Underwear 

Furs   and   Umbrellas 

Haberdashery 

Huttons    and    Trimmings 

Blouses 

Sports  Coats 

Ladies'  and  Children's  Outfitting 


We  call  attention  to  DRESS  MATERIALS,  SILKS,  RIBBONS,  PRINTED 
COTTONS,  of  which  we  hold  large  and  varied  stocks,  and  in  all  of  which  we 
do  a  large  Canadian  business. 

Every  attention  is  given  to  all  enquiries,  and  a  cordial  welcome  is  extended  to 
those  buyers  visiting  the  Old  Country  this  year. 


Cable 
Address: 
PAWSON, 
LONDON 


K  St.  Paul's  Churchyard,  LONDON  E  C  A 

!«*««,.,    "PAWSON.C.NT,     LONDON."  -WI1I/VH,     t  .  V* .  «* 


>fion«:  •>•  city  (•Una*) 


"^^y^" 


A.B.C. 
4th  and  5th 

Edition 
and  W.U.T. 
Codes  Used 


■B  >'T" 
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Cablegrams:  Merryfield,  London 

BASTIN,  MERRYFIELD  &  CRACKNELL,  Ltd. 

12  GREAT  PORTLAND  STREET 

LONDON,  W.  1 

ENGLAND 

Nvoelties  in 

SILKS  WAISTS 

LACES  DRESSES 

SEQUIN  GOODS  KNITTED  GOODS 
SCARVES  FANCY  HANDBAGS 

ORGANIZED   FOR   WORLD   BUSINESS 


ROBERT   WHITTAKER   &   Co.,  Ltd. 

5  BREAD  ST.,  LONDON,  E.C.  4,  ENGLAND 

A. B.C.  Code,  5th  Edition.  Telegrams:  "Subdue  London" 

SPECIALISTS  IN 

Ladies'  Dress  Materials  and  Cotton  Dress  Fabrics 

We  hold  a  large  and  varied  stock  of  every  description  of  Wool  Dress  Goods  and 
Cotton  Dress  Fabrics  at  prices  suitable  for  the  Canadian  Market  and  ready  for 
immediate  delivery.     Our  stock  comprises  wide  ranges  of  the  following: — 


SERGES 

TARTANS 

SHEPHERD  CHECKS 

ARMURES 

CHEVIOTS 

SUITINGS 

SPONGE  CLOTHS 

FANCIES 

TWEEDS 

COATINGS 

EOLIENNES 

Our  new  ranges  for  Spring  and  Summer,  1920,  are  now  in  the  hands  of  Mr.  H.  D. 
Marshall,  Stair  Building,  Bay  St.,  Toronto,  to  whom  all  enquiries  should  be 
addressed. 

To  Canadian  buyers  visiting  the  English  Market  we  extend  a  cordial  invitation  to 
visit  our  warehouse,  which  is  situated  in  the  Heart  of  the  London  Dry  Goods 
Trade. 


V2*> 


As  we  are  reminded  of  the  advent  of  ANOTHER  YEAR,  we  are 
reminded  also  that  we  have,  during  those  already  gone,  given  our 
best  services  to  our  clients,  and  while  this  is  a  fact,  it  is  not  stated 
in  any  SPIRIT  OF  BOASTING,  but  rather  as  a  reminder  to  our- 
selves and  our  customers  that  OUR  MOTTO 
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is  operative  and  compelling  for  both 
PRESENT  AND  FUTURE. 

CROCKERS    LTD. 

Friday  Street,  London,  England 
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Spinners  of 

every  description  of  yarn 

for  Hosiery  Manufacture 

Telegrams 
i  Leicester 

Vahmc  \StANNINGLEY 
89  Stanningley    lARNd  ]i/ciruir^ 
24KEICHLEY  fEIGHLEY 

3464  Fort  Hill  Boston       \Boston 
Codes- ABC  5th Ed  Western  Union. 


Telephone 

ff7°i\LB IC ESTER 
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Stamford  Street 

LEICESTER  eng 


AMERICAN  OFFICE:- 184  SUMMER  STREET 
BOSTON. 
COMBING    A     SPINNING 
SPRINGFIELD   MILLS,  KEIGH LEY   and      SWINNOW  MILLS,  aRAMLEY,Yt 
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Torchons,  Clunies,  etc. 

Exact  Reproductions  of 
Hand-Made  Goods 


Agent:} 

MR.  A.  B.  FISHER 

400  Empire  Bldg. 
64  Wellington  St.  W. 

TORONTO 


Stocks 

in 
Toronto 


Finest  Quality  Valenciennes 
and  other  Lingerie  Laces 

Novelty  Dress  Laces 

Manufactured  by 

Birkin  &  Co.,   Broadway,  Nottingham 

Founded  1827 

LONDON:    110  Chcapsidc  PARIS:    19  Rue  d'Uzes 

NEW  YORK:  73  Fifth  Avenue 
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Cables: 

'Phil, 

Manchester  '" 


Mills  and 


Factories 


TEAN 

CHEADLE 

MANCHESTER 

CONGLETON 

ETC. 


Headquarters:  35  Church  Street,  Manchester 


i  'ables: 
"Phildon, 
London." 

Branches: 

LONDON 

LIVERPOOL 

SHEFFIELD 

CARDIFF 

MELBOURNE 

SYDNEY 

BRISBANE 

CHRISTCHURCH 

ETC. 


A  FEW  LEADING  LINES 
Tamborina,  the  Beautiful  Lawn 

For  Beautiful  Lingerie 

Dorcas  Cambric 


OPALINE 


The  Finest  Cambric  in  the  World 
OPALETTE 


SHINERETTE 


For  Costume  and  Coat  Linings,  Draperies,  Cushions,  etc. 

FLANNELLETTE 

A  Special  make  and  Finish  for  the  Canadian  Market 


Galateaf  Stripes 

NlfN2     N3 


Sateen  Suiting 

SI     S2     S3 


39/40"  COTTON  CREPE  DE  CHINE  in  all  LeadingTolours 
29/30"  INDOMITABLE  NURSE  CLOTH  in  65  Ways 
38"  Ditto  in  39  Ways 


WRITE  FOR  PATTERNS 


MONTREAL 

Mr  W.  F.  MACOUN. 
211,  Lindsay  Buildings. 


Canadian   Representatives 

TORONTO 

Mr.  J.  E.  ROBSON. 
471 ,  Dovercourt  Rd. 


VANCOUVER 

Mr.  A.  F.  HOUSTON. 
801    Credit  Foncier  Building 


cteNPhiliDS&(3B 


MANCHESTER 

MANUFACTURERS 


&l  LONDON 
AND  EXPORTERS 
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The    Head    Offices     of     the     C.P.A 

Mr.  Edward  Foster- 

direct  CANADIAN  Repre- 
sentative of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England- the  HOME  of  BRITISH 
PRINTS— draws  particular  atten- 
tion to  the  popular  specialties 
enumerated  below. 


SHEENORE 

The  dress  fabric  you  cannot  afford  « 
miss. 

Unique  in  its  conception  and  execution 


You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

10,  Coristine  Buildings, 
20,  St.  Nicholas  Street, 
MONTREAL. 

or  to  7 1 0,  Empire  Building, 
64,  Wellington  St.  West, 
TORONTO. 

will   receive  the  prompt  and  careful  attention 

of  Mr.  Foster 

THE  CALICO  PRINTERS'  ASSOCIATION  LTD. 
MANCHESTER,  EN  GPL  AND. 
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Millinery  and  Haberdashery  Wire 

Chenilles,  Hat  Braids 

Dress  and  Mantle,  Dress  Cords  and  Girdles 

Artificial  Silk,  Braids  and  Ribbons 

Embroidery  Silks,  Tassels,  Pom,  Etc. 

Upholstery  Cords  and  Trimmings 

Scroll,  Argyle,  Saddle  Bag  and  Flat  Gimps 

Fringes,  Tassels,  Etc. 

Made  in  Silk,   Cotton,    Wool,  Etc. 

Artificial  Silk  Straw  Braids   for  Millinery 

Hat  Manufacturing. 

Suppliers  to  Wholesale  and  Shipping  Houses. 
Shipping  and  Strictly  Wholesale  Trade  Especially  Catered  For. 


TELEGRAMS: 
DAVENPORT 
MACCLESFIELD 


P.  Davenport 

BRIDGE  ST.  MILLS 

MACCLESFIELD,  ENGLAND 

CAN  \l)l  \\  AGEN  l 

R.  C.  PARSONS,  34  FRONT  STRKKT  VVKST,    TORONTO 


MANCHESTER 
OFFICE; 

)9  PICCADILLY 
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When  Bedtime  Comes" 


LISTA  PURE  SILKS 


not  only  make  exquisite  Blouses,  Shirts 
and  Pyjamas,  but  are  simply  ideal  for 
Children's  Dresses  and  Sleeping-  Suits. 
In  the  clothing  of  your  merry,  romping 
boys  and  girls  quality  counts;  it  is  here 
in  wear  and  washing  that 


LISTA  SILKS  ARE  SUPREME 

Manningham  Mills,  Bradford,  England 


Agents: 

HENDERSON  &  SMYTH 
Toronto  and  Montreal 
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New  Colour 

Designs 


To  create  an  effect  at  once  arresting,  pleasing 
and  inviting  is  the  essence  of  good  salesman- 
ship, especially  at  the  opening  of  a  new 
season.  To  pull  up  the  casual  shoppers  with 
a  delighted  exclamation  is  to  get  your  business 
talked    about. 

There  is  no  line  of  goods  to-day  more  effective 
for  this  purpose  than  "Vigil"  Silk.  It  is  a 
draw — and  a  big  seller.  It  is  known  the  world 
over  as  the  Pure  Silk  with  the  maker's  guaran- 
tee of  purity,  quality  and  fixity  of  colour. 
It  is  the  silk  that  outwears  at  least  four 
present-day  Crepe  de  Chines,  yet  can  be  re- 
tailed at  a  reasonable  price  even  in  these  times. 

The  demand  in  England  for  these  new  "Vigil" 
colours  is  enormous.  We  strongly  advise  you 
to  cover  your  needs  at  once  and  to  mark  your 
order  for  "earliest  possible  delivery."  By  so 
doing  you  will  not  only  ensure  getting  the 
best  prices  and  a  better  chance  of  complete 
delivery,  but  also  obtain  the  prestige  whicn 
follows  from  an  early  display  of  goods  in 
great  demand. 

Walker  Bros. 

Ravensthorpe   Mills,   Dewsbury,   YORKSHIRE 
and  56-57   Aldermanbury,   London,   E.C. 

Telegraphic     and     Cable     Addresses,     Yorkshire: — "Vljrll, 
Dewsbury."       London:    "Vyfcilsyl.   Cent," 

CANADIAN     REPRESENTATIVE:     Geonre     Peterson     & 
Co.,    517    Coristine    Building.    Montreal. 
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WOOLLEN  and  WORSTED 
COSTUME  CLOTHS 


SPECIALTIES: 


SAND  SERGES 

TWEEDS 

DYED  CHEVIOTS 

FINE  WORSTEDS 

LADIES'  OVERCOATINGS 


JOSEPH  FOSTER  &  Co. 


CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 


Established  1853 


London  Warehouse  : 
I  LANGHAM  PLACE 
REGENT  STREET  W. 
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Telegraphic  Address:  "Cyrus"  Bradford 
Code  used,  A. B.C.  5th  Edition 


Cyrus  Brook  &  Sons,  Ltd. 

Offices:  5  Union  Street 

Bradford         -  England 


Manufacturers  of — 
Buntings,  Serges, 

Shalloons,  Coatings, 

Scarfs,  Gabardines, 

Tammies,  Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Faii-weather  Green,  Bradford,  Eng. 

Canadian  Agents; 

Arthur  H.  Parks,  77  York  Street,  Toronto 

William  Parks,  43  St.  Sacrament  Street, 
Montreal 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND^SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch  Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

i,YLWARTON,  SCOTLAND 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian     Agent.     Walter     William.,     508    Read     Building, 
45  St.   Alexander  St.,   Montreal 


PHILLIPS  &  PIPER 


•0Z0NIA" 
Model 


LIMITED 


Manufacturers  and   Exporters 

IPSWICH,  ENGLAND 

LONDON  WAREHOUSE     :     17,  NEW  UNION  STREET,  E.<      .' 
BRISTOL  "  :     16,    MARV-LE-I'ORT   STREET. 


SPECIALITIES. 

"OZONIA"  Oilskins  in  Silk  or  Cotton. 
"ORWELL"  Waterproofs. 
"PYTCHLEY"  Breeches  and  Pantaloons. 
"LAMBOURNE"  FLANNEL  Trousers. 
"RANELAGH"  Sports  Coats. 
"RENDLESHAM"  Rain  Coats. 
High-Grade   Overcoats. 


Kmidrnl    Canadian    Rcprettntalivm: 

C.  W.  HARVEY  PIPER 

Telephone:   Adelaide   1290  621   Empire   Building 


PYTCHLEY" 
Model 


64  Wellington   St.   W.,   Toronto 
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TO  THE  SMALLWARE  AND  NOTION  TRADE 

Kirby,  Beard  &  Co.,    Limited,    Birmingham,  England 

Announce  that  their  mills  at  Birmingham   and  Redditch   (England),  are  now  entirely 
devoted  to  the  manufacture  of  their  world-wide  known : — 

PINS 

PIN  SHEETS 

HAIRPINS 
HAIRPIN  BOXES 
and  CABINETS 

SAFETY  PINS 

NEEDLES 
NEEDLE  CASES 

COMPANIONS 
and  WORK  BOXES 

MANICURE  CASES, 
Etc.,  Etc. 

Produced   as   only  the   highest  skilled    labor   and   the   finest   quality   materials   attain. 

Canadian  Representatives: 

Messrs.   Mclntyre,   Son  &  Co.,   Limited,  Victoria  Square,    Montreal,   Que. 


Wholesale  and 

LADIES'  WEAR 


All  Wool  Serges 
Union  Serges 
Cotton   Serges 
All   Wool   Dress   Gabs. 
Union    Gaberdines 
Cotton    Gaberdines 
Figured    Dress   Cloths 


Voiles 

Artificial    Silks 
Dress   Poplins 
All   Wool  Checks 
Union  Checks 
Cotton   Checks 
Rainproofings,   etc 


MEN'S  WEAR 

Serges 

Fancy   Suitings 

Overcoatings 

Trouserings 

Rainproofings 

Colonial  Suitings,  etc. 


Export  Only 

FURNISHING  FABRICS 

All    Wool    Casements  Figured    Cabinet    Linings 


Union    Casements 
Cotton    Casements 
Cotton   Poplins 
Cotton   Repps 
Figured    Repps 
Figured   Cotelines 


Figured    Damasks 
Figured    Poplins 
Silk  and  Wool  Casements 
Roman   Satins 
Curtain   Linings 
Printing   Cloths,   etc. 


TELEGRAMS 
•VITALITY 
BRADFORD ' 
A.  B.  C.  Code 
5th  Edition 


BROWN,  VICKERS  &  CO. 

Proprietor — S.  H.  Vickers 

Manufacturers   of    Dress   Goods  for  Men's  and  Ladies'  Wear 

and  Furnishing  Fabrics 

CARTWRIGHT  MILLS,    INGLEBY  ROAD,  BRADFORD,  ENG. 


TELEPHONES 

4332 

Counting  House 

4980 

Other   Depts. 
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The  Canadian  Wholesale  Houses  have 
made  liberal  provision  for  supplies  of 
Wm.  Anderson   Zephyrs  for   1920 


Wm,  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 


48  White  St. 
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The  Fine  Scotch   Underwear 
with  the  Fine  Scotch  Finish 


1 


The  Pesco  Range 

( Adapted  for  the  Can- 
adian trade) 

In  Pure  Wool  and  Silk 
and  Wool  textures. 

Guaranteed  unshrink- 
able. 

For  Ladies — Combina- 
tions, Vests,  Spencers, 
Bodices,  Drawers, 
Knickers,  Nightdi-esses, 
etc. 

For  Children  —  Com- 
binations, Nightdresses, 
Sleeping  Suits,  Shirts, 
Trousers,  Knickers,  etc. 

For  Gentlemen — Shirts, 
Trousers,  Combina- 
tions, etc. 

Also 
Pesco    Hose    and    Half 
Hose  in  Black,  Colours 
and   Mixtures. 


I 


PESCO,  the  best  known  high- 
class  Underwear  made  and 
sold  within  the  United  King- 
dom, is  now  available  for  Can- 
ada and  dealers  will  do  well, 
before  ordering  for  Fall,  to 
wait  the  forthcoming  visit  of 
the  newly-appointed  Pesco 
men. 

TPHERE  is  a  rich  harvest  of  business 
-*■  in  store  for  those  who  adopt  this 
well-tried  line.  Its  cha-m  of  quality  is 
irresistible  and  makes  buyers  friends.  In 
the  Old  Country  it  has  an  enthusiastic 
clientele  and  a  sales-forcing  reputation 
that  is  the  envy  of  the  trade. 

A  DD  it  to  your  range  of  specialties 
■**•  this  season,  and  you  will  add  to 
your  business  a  powerful  ally  and  to 
your  store  a  fresh  point  of  interest. 
Anion  est  the  class  whose  custom  is  most 
desirable,  Pesco  compels  attention  and 
creates  an  immediate  and  permanent 
demand. 

Now  on  the  ground   with  samples 

MESSRS.   C.  &   A.   G.  CLARK, 
35   Wellington    St.   West,   Toronto. 

MR.    R.    C.    POYSER, 
214   Drummond   Building,   Montreal. 

MESSRS.  THE   HANLEY  &  MACKAY 

CO. 

62  Albert  Street,  Winnipeg 

Sole  Makers : 

Peter  Scott  &  Co.,  Ltd. 

Hawick,  Scotland 
Sold  direct  to  the  retail. 

Showcards.  Window  Tickets  and  Literature  supplied. 
Enquiries  invited. 


TRADE  MARK 
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WILSON  &  CO 

48  ALBION  STREET 

GLASGOW 


MANUFACTTRERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 


Cable  Address  : 
'Currie  Stewarton* 


John 
Currie 
Son  &  Co. 

Bridgend  Works 
STEWARTON,  Ayrshire,  N.B. 

Makers  of  Scotch  Knit  Woollen  Goods 

Including 


Ladies'  and  Gents'  Fleecy 

Scarves  in  self  and 

striped  effects 


Gents'  Viator 

and  Aviator 

Caps 


Ladies'  and  Children's  Machine  and   Hand   Knit 
Caps  and  Tarn  O'Shanters. 

Ladies'  Spencer  and  Jumper  Coats. 
Sole  Agent  for  Canada 

G.  B.  OLIVER 

116  Mail  Buildings  106  Bay  Street 

TORONTO 


William  Forrest  &  Co.,  Ltd. 

Stew ar ton  Lace  Worlds 
STEWARTON        -  -  .      SCOTLAND 

Lace  Curtain,  Woollen  Cap  and  Hosiery  Manufacturers 


Lace  Dept. 

Curtains 

Vitrages 
Piece  Goods 
Brise  Bisc 


Cap  Dept. 

Machine  and  Hand  Knit 

Tarn  O'Shanters 
Aviator  Caps 
Men's  Turbans 
Ladies'  Caps 


hosiery  Dept. 

( Children's  Combinations 
Children's  Jerseys 
Fleecy  Scan  es 
Ladies'  Coats 


Canadian  Representative  : 

Mr.   John  Black,   22  Fraser  Buildings,   Montreal 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL.  SMIBERT  &  CO..  MONTREAL  and  TORONTO 


J.  BARCLAY  &  CO. 

STEWARTON,      SCOTLAND 


Specialities  : 

Ladies'  Coats  and   Caps 
Children's  Coats  and  Caps 

Gaiter  Suits 

Scarves 
Ladies*    and    Gents'   Scarves 
Gentlemen's    Cardigans,    etc. 


.*- 
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The   Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE   FIELD  AND  STILL   LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP.  it  increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS, 
THE    INSTEP   AND    FOOT    FOUR, 
and    the    HEEL   and   TOE    FIVE, 
making  it  essentially 


A  HALF   HOSE 
FOR    HARD   WEAR. 

ABSOLUTELY  SEAMLESS 
PERFECT  IN  FIT 
GUARANTEED  UN8HRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  Houses 
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READY  FOR  SPRING? 

The    spring    trad*    in     f.-mey    light    cotton    fabrics    for    light 
dresses,  undergarments,  etc.,  will  mean  a  big  demand  for 

Nainsooks.  Cambrics,  Madapolams,  Calicoes,  and 
Diaphalene — the  wonderful  new  cotton  that  looks 
and    feels    like    silk. 

Your  customers   will  ask   for  thi-s*-  fabrics,  because  they  know 

that  the  name  "Horrockses"  has  been  the  mark   of  "quality" 

in   cotton  cloths   for  a  century   and   a  quarter. 

Order   your    spring    stock    through    our    Canadian    agent. 

JOHN  E.  RITCHIE 

591  St.  Catherine  St.  West,  Montreal 

Branches:    Toronto, ^Vancouver 

United  States  Agents:  WRIGHT  &  GRAHAM  CO. 

110  Franklin  St,:New;York  City 

HORROCKSES,  CREWDSON  &JCO.,  LIMITED 

Cotton  Spinneri  and  Manufacturer! 

Manchester,  England 


GOOD   TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS     ILL    SHRUNK 


~4/w* 
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MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST  OF  ALL  ON  THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and    Shriakers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


ESTABLISHED     1849 


BRADSTREETS 

Officea    Througnout    the    Civilixed    World. 

OFFICES  IN  CANADA: 

Calgary.    Alt*.  Ottawa.    Ont.  Montreal,   Qu. 

Edmonton.     A1U.  St.    John.    N.B.  Quebec.     Que. 

Halifax.     N.S.  Vancouver,    B.C.  Toronto.   Ont. 

London,    Ont.  Victoria,  B.C.  Winnipeg,    Man 

Hamilton.     Ont_ 

•eputatlon     gained     by     long     years     of     vigorous 
conscientious    and    successful    work. 

THOMAS  C.  IRVING, 


General   Manager 
Western     Canada 


TORONTO.   CANADA. 
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Telegra  ms''PlN  GLOUCESTER.' 
TELEPHONE  N?  897 


England. 


MMmM 


London    Adores 

Glasgow 
Manchester 


36    &.     37,    Monkwell      Street.   EC. 
II    Miller   Street. 
I7a,  Sackville    Street 


Also   at    Paris.Brussels.  and    AMSTERDAh 


r 


MANUFACTURERS    OF    THE    ORIGINAL    "DONNA"'    HAIR    WAVERS. 


Christmas  1919. 


To  our  Friends  and  Clients  in  Canada, 

* 

Hearty  Greeting,  and  Best  Wishes  for  1  920 

May  Peace  Reign  in  Righteousness 

We  have  now  resumed  full  production  of  our  Peacetime  Manufactures  of  excel- 
lent and  reliable  qualities. 

Our  plant  and  machinery  have  been  brought  up-to-date,  and  we  are  able  to 
compete  for  all  requirements,  viz: — 

HAIR  PINS,  of  all  varieties. 

PATENT   "DONNA"  HAIR  WAVERS. 

HOOKS  and  EYES,  etc. 

We  beg  to  say  we  have  appointed  Messrs.  Beck  Bros.  &  Turner,  Ltd.,  Montreal, 
Offices  and  Showrooms,- 207  St.  Mary  Street,  Montreal,  as  our  agents  in  Canada, 
and  they  will  be  pleased  to  quote  you  and  to  send  samples.  All  orders  will  receive 
prompt  attention. 

For  and  on  behalf  of 

The  Gloucester  Pin  Manufacturing  Co.,  Ltd* 


H.  M.  WILLIE, 

Director. 
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New  Novelty  Dress  Goods  for  Spring  1920 


A  wonderful  collection  of  beautiful  and  exclusive 
sheer  fabrics.  See  samples  now  in  the  hands  of 
our  representatives. 

FANCY  AND  FLORAL  VOILES 

Four  ranges  in  plain  weave,  comprising  Light,  Medium  and 
Dark  shades. 

36-inch Per  Yard,  $1.00 

MERCERIZED  TUSSAH 

The  assortment  includes  Rose,  Silver,  Copen,  Myrtle,  Taupe, 
Tan,  Brown,  Navy  and  Black. 

ilf1  36-inch Per  Yard,  $1.00 

SILK  CHECK  CHIFFON 
In  well-assorted  range  of  Light  and  Dark  shades. 

36-inch Per  Yard,  $1.00 

FIGURED  AND  FLORAL  MARQUISETTES 
Chiffon  and  Tussah 

Fine  range  of  color  combinations  in  exceedingly  attractive 
designs. 

36-inch Per  Yard,  $1.25 

SILK  STRIPE  AND  PLAID  VOILE 

For  exclusive,  dressy  wear.  Seven  desirable  shadings  for 
street  and  afternoon  wear. 

36-inch Per  Yard,  $1.35 

MESSALINE  FLORAL  FOULARDS 

Attractive  fabric  for  waists  or  dresses,  also  makes  excellent 
lining  for  coats,  etc.  Shades  range  includes  Old  Rose,  Taupe, 
Saxe,  Terra,  Purple,  Emerald,  Navy  and  Black. 

36-inch Per  Yard,  $1.35 

SATIN  STRIPE  VOILE  JUST  RECEIVED 

Good  weight  sheer  cloth.   Staple  shades,  JERSEY  SUITING  CLOTH 

Bisque,  Saxe,  Copen,  Myrtle,  Tan,  Navy  Good  weight,  fine  weave  in  colors  which 

and  Black.  include   Sand,    Kangaroo,   Taupe,    Dark 

36-inch Per  Yard,  $1.75  Grey,  Copen,  Russian  Green,  Mid  Brown 

and  Dark  Navy. 

BROAD   SATIN   STRIPE  VOILE  CURRAH   AND   GOODWOOD   STRIPE 

With     beautiful     large     all-over     floral  CHECK  DRESS  SERGES 

design.     Shades  include  Silver,  Reseda,  Suitable    for    Golf    Waists    or    Separate 

Copen,   Light    Slate,    Saxe,    Navy,   also  Skirts.     In  two-tone  effects.     An  exclu- 

Black.  sive  dress  noveltv. 

36-inch Per  Yard,  $2.25  50-inch Per  Yard,  $4.85 


The  W.  R.  BROCK  COMPANY,  (Limited) 

TORONTO 
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Wash  Goods  for  Spring  1920 

PLAIN  COLORED  VOILES 

^V     ORGANDIES 

MULLS 

CANTON  SILKS 
FANCY  PRINTED  (Georgette  Patterns) 

BATISTES 
VOILES 
ORGANDIES 
FOULARDS 
SILK  STRIPE  VOILES       TOBRALCO  VESTINGS 

Our  new  range  of  Wash  Fabrics  is  the  most  extensive  and 
complete  that  it  has  ever  been  our  privilege  to  show.  Hav- 
ing already  booked  fully  50%  more  business  than  our  best 
previous  record,  we  are  still  in  a  position  to  take  care  of 
your  wants. 

The  W.  R.  BROCK  COMPANY,  (Limited) 

TORONTO 
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It  must  be  admitted  that  the  supply  of  Dry  Goods  is  limited  for  1920. 
Stiffer  prices,  may  also  be  counted  on.  Here  are  a  few  leaders  at  present 
prices,  and  while  they  last : 


GLOVES 

For  Children,  in  Black  and  White  Lisle 
For  Ladies,  in  Lisle,  Black  and  White 

in  Silk,  Black,  White,  Greys. 


HOSIERY 

Whites  in  Lisle,  Italian  Silk,  Mercerized, 
Fibre  Silk,  all  Silk. 

Blacks  in  Lisle,  Italian  Silk,  Mercerized, 
Fibre  Silk,  all  Silk. 

ALSO 

Fibre  Silks  in  Navy,  Browns,  Grey,  Cordovans. 
All  Silks,  Brown,  Navy,  Grey. 


All  the  Above  at  Popular  Prices 


THE  W.  R.  BROCK  COMPANY,  LTD. 

MONTREAL 
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&  Spring  QTatllcur 


Several  of  the  new  features  are  depicted  in  this  interesting 
frock  of  navy  serge.  The  sleeves  are  of  the  new  fashionable 
length  and  the  flaring  sides  from  the  waistline  are  considered 
good.  The  revival  of  gold  braid  trimming  is  decidedly  new, 
and  there's  a  bit  of  gold  straw  on  the  hat.  Always  one  must 
have   a    "feminine"   ruffle   around    the   neckline. 
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Higher  Price  Range  Almost  Universal  for  1920 

Decreased    Production    the    Chief    Factor    for  Regrettable  Conditions  —  Coal  Strike  Cut 

Capacity  in  Two. 

By  THEODORE   MORGAN,  Merchandising   Manager    for  Henry  Morgan  &  Co.,  Montreal 


THE  outlook  for  Spring  is  bad 
from  whatever  point  of  view  we 
look  at  it.  Prices  are  going  to  by 
higher  in  almost  every  department,  and 
materials  will  be  scarce.  This  is  not  the 
fault  of  the  merchant,  nor  of  the  manu- 
facturer; the  fault  rests  with  the  whole 
community.  At  the  bottom  of  all,  as 
the  chief  factor  in  higher  prices  and 
scarcity,  is  the  decreased  production, 
and  for  this  labor  must  be  held  chiefly 
responsible.  Taking  industries  as  a 
whole,  I  think  it  would  be  a  fair  esti- 
mate that  production  is  not  running  over 
60  per  cent,  of  the  capacity,  and  in  ad- 
dition to  this,  the  quality  is  poorer. 
There  has  been  a  regular  turmoil 
created  through  the  demand  for  higher 
wages  and  shorter  hours,  and  this  has 
worked  out  in  the  inevitable  vicious  cir- 
cles. The  reaction  is  coming  when  the 
period  of  readjustment  sets  in. 

Labor  Has  Not  Met  Capital 

The  biggest  single  factor,  as  I  have 
said,  is  that  labor  is  soldiering  on  the 
job.  Capital  has  been  forced  to  meet  labor 
without  labor  meeting  capital.  The  only 
way  to  secure  a  lower  cost  is  to  increase 
production,  but  the  8-hour  basis  has 
come  in,  with  many  employees  coming 
to  work  at  10  a.m.,  and  the  manufac- 
turer loaded  with  orders  is  forced  to  ask 
them  to  work  overtime,  say  from  4  to 
6.30,  and  pay  at  overtime  rates.  This 
adds  to  the  cost  all  along  the  line. 
Spoiled  in  the  Making 

Then  there  is  a  good  deal  of  material 
spoiled  in  the  making,  through  ineffici- 
ent or  careless  workers.  There  are  more 
flaws  in  the  material  by  the  yard;  more 
errors  in  the  workshop.  Clothing  manu- 
facturers are  complaining  of  this  all  the 
time.  This  is  due  to  a  great  extent  to 
a  lack  of  interest,  a  lack  of  an  intelli- 
gent, co-operative  attitude  between  em- 
ployer and  employee. 

Capital,  as  a  whole,  in  my  opinion, 
has  been  very  generous  to  labor,  and  has 
acted  very  logically  and  reasonably 
throughout  it  all  This  is  true  of  those 
in  England,  France,  the  United  States 
and  Canada,  but  they  have  not  had  the 
response  on  the  part  of  labor  that  would 
have  been  justified  under  the  circum- 
stances. 


Take  the  coal  strike  as  an  example  of 
a  cause  of  higher  prices  and  scarcity  of 
merchandise  for  the  year  1920.  A 
prominent  manufacturer  in  the  United 
States  writes  us  that  they  will  be  cut 
down  in  capacity  to  50  per  cent,  for  the 
rest  of  the  Winter  as  a  result  of  this 
strike.  So  that  the  evils  extend  much 
farther  than  the  few  weeks  of  the  ex- 
istence of  the  strike.  The  cutting  down 
of  production  through  a  scarcity  of  fuel 
will  extend  to  all  kinds  of  mills,  to  the 
looms,  to  the  higher  cost  of  materials  by 
the  yard.  This  thing  comes  in  through 
many  ramified  angles.  Conditions  have 
thus  been  aggravated  through  a  de- 
creased output,  where  it  should  have 
been  increased,  or  the  normal,  at  least, 
been  maintained. 

To  offset  this  there  are  being  in- 
stalled  labor-savin;;-    machines,    and   bet- 
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ter  organization,  but  this  naturally  is 
a  slow  process,  and  the  advantages  will 
be  slow  in  coming. 

No  Horizon  for  Lower  Prices 

Hence,  I  do  not  see  any  horizon  for 
lower  prices  while  demand  continues  at 
the  present  high  level.  The  actual 
scarcity  of  goods  has  a  tendency  to  force 
the  manufacturer  to  work  overtime  in 
order  to  fill  his  orders,  which  in  turn, 
increases  the  cost  of  production. 

In  one  line,  knit  goods,  since  the 
opening  prices  have  gone  up  10  per  cent, 
and  twice  in  some  cases.  One  manu- 
facturer told  me  that  his  production  was 
cut  down  20  per  cent,  below  normal. 

Then  the  clothing  manufacturers  can- 
not get  the  skilled  workers  they  need, 
nor  can  the  dressmakers,  nor  the  millin- 
ers, so  in  every  direction  a  scarcity  has 
developed. 

In  a  good  many  cases  the  manufac- 
turers are  not  getting  a  normal  profit, 
because  if  they  tried  to  make  it,  the  cost 
of  the  goods  would  be  so  high  as  to  pre- 
vent sales.  There  is,  for  example,  a 
certain  type  of  Spring  coat  for  which 
we  cannot  pay  more  than  $150,  a  coat 
that  a  woman  would  not  pay  more  for, 
but  on  which  the  maker  will  receive 
actually  less  net  profit  than  under  nor- 
mal conditions.  Many  manufacturers  I 
know  would  be  willing  to  close  their 
shops  rather  than  continue  under  the 
strain  they  are  in  now. 

As  an  illustration  of  what  is  happen- 
ing in  every  line  of  merchandise:  I 
have  just  read  a  night  letter  from  a  De- 
troit manufacturer  of  cars  who  has  noti- 
fied us  that  there  will  be  an  increase  in 
the  price  of  $300  a  car  on  the  first  of 
January,  and  probably  another  in  the 
Spring.  And  the  motor  car,  luxury  or 
not,  is  an  index  of  mo^t  commodities. 
When  the  prices  of  cars  are  going  down, 
prices  in  general  are  declining;  the  in- 
crease in  the  price  of  cars  indicates  an 
increase  in  other  lines  of  goods.  This 
manufacturer  states  that  strikes  have 
held  up  his  production;  not  necessarily 
strikes  in  all  departments,  but  a  strike 
in  one  will  delay  production  in  others. 
Then,  too,  the  coal  sti'ike  has  lessened 
production,  and  added  to  costs  as  well. 
So  it  goes,  in  every  direction. 


Records  that  Master  Details 


for  the  Dry  Goods  Dealer 


\  System  Explained  Whereby  Full  Details  Are  Always  At  Hand— To    Increase    Business 
\nd  Spot  Leakages  Accurate  Records  Must  be  Kept— Merchandise  Should  All  be 

Departmentized. 


MAN'S  a  merchant,  after  he  has 
Footed  up  his  annual  inventory 
sheets,  fuels  that  after  all  has 
been  said  and  done  the  information 
which  the  annual  Inventory  affords  him 
is  entirely  too  indefinite.  Ninety-nine 
times  out  of  a  hundred  the  net  returns 
fall  far  short  of  what  he  had  expected 
and  what  he  was  justly  entitled  to  in 
view  of  the  volume  of  business  he  has 
dune  through  the  year  just  closed.  He 
takes  his  pencil  and  tries  to  figure  out 
why  it  is  his  profits  are  so  small.  He 
just  can't  understand  where  his  profits 
have  gone.  But  there  is  nothing  in  his 
inventory  that  will  tell  him.  It  doesn't 
show  up  the  leaks  that  have  sapped 
away  his  profits,  nor  does  it  show  the 
merchant  what  he  can  do  to  better  the 
situation. 

The  result  of  this  is  that  a  great 
many  merchants  are  making  very  little 
or  no  money,  and  in  some  cases  dealers 
are  actually  losing  money.  At  the  close 
of  the  year,  a  year  of  long  hours  and 
hard  work,  they  make  the  unhappy  dis- 
covery that  they  have  accomplished  very 
little  in  the  way  of  actual  net  profits 
for  themselves;  they  have  made  very 
little  money.  About  all  they  get  out  of 
the  year's  work  is  the  work,  and  there 
can  be  but  very  little  satisfaction  to 
them  in  that  thought. 

The  trouble  lies  in  the  fact  that  de- 
cidedly too  many  merchants  are  running 
their  business  in  a  haphazard  fashion; 
they  are  leaving  entirely  too  much  to 
guesswork.  They  are  sailing  through 
the  sea  of  business,  but  without  a  chart 
to  guide  them  safely  to  Port  Success. 
They  are  depending  upon  Providence  to 
turn  their  efforts  into  results,  and  such 
a  course  is  almost  sure  to  lead  to 
failure. 

Cannot  Do  Good  Business  on  Guesswork 

During  these  days  of  keener  competi- 
tion, rising  costs  and  narrower  margins 
of  profit,  the  merchant  dare  not  leave 
the  important  details  of  his  business  to 
guesswork,  he  should  have  a  system  of 
records  that  will  enable  him  to  know 
whether  or  not  he  is  making  money,  and 
exactly  how  much.  Not  at  the  end  of 
the  year,  but  at  the  close  of  every  busi- 
■  lay,  week  ami  month,  but,  most  of 
all,  he  should  have  records  that  will 
show  him  every  minute  detail  of  his 
business  in  order  that  he  may  know 
just  where  to  locale  the  leak  that  may 
ipping  his  profits  and  enable  him 
ply  a  remedy  before  it  is  too  late. 


By    WALTER    ENGARD. 

These  things  are  absolutely  necessary 
if  one  is  to  get  a  fair  return  on  his 
business. 

The  business  man  wants  facts.  He 
deals  in  facts,  and  when  he  operates  his 
husiness  in  the  realm  of  surmise  and 
fiction,  the  results  are  apt  to  be  disas- 
trous. 

The  merchant  who  must  wait  until  the 
annual  inventory  is  taken  in  order  to  de- 
termine whether  or  not  his  business  is 
making  money;  whether  or  not  every  de- 
partment of  his  business  has  been  con- 
ducted successfully  throughout  the  year, 
and  whether  or  not  there  has  been  some 
leak  in  his  business,  is  taking  a  mighty 
big  chance.  He  should  make  it  a  point 
to  know  these  important  facts  and 
figures  regarding  his  business  at  the 
close  of  each  business  day,  and  unless 
he  does  know  he  is  not  in  a  position  to 
make  his  business  return  him  all  the 
profit  that  is  possible. 

Records    Indispensable   to   Merchant 

Records  should  be  to  the  dry  goods 
dealer  what  a  thermometer  is  to  a 
physician,  or  a  carburetor  is  to  the  auto- 
mobile— in  other  words — indispensable. 
Records  are  absolutely  necessary  at  all 
times  to  the  life  of  the  dry  goods  store. 
Through  his  records  the  dry  goods 
dealer  should  be  able  to  tell  just  what 
is  being  done  in  every  department  of 
his  business,  whether  or  not  that  de- 
partment is  successful;  whether  or  not 
there  is  some  place  in  his  business  that 
needs  quick  action  and  prompt  attention 
in  order  to  apply  a  remedy  to  cure  de- 
fects shown  by  his  records.  Such  records 
afford  the  dry  goods  dealer  an  accurate 
means  for  promptly  correcting  errors 
or  extravagances  in  policies  and 
methods  for  checking  the  accumulation 
of  otherwise  inevitable  losses,  and  for 
quickly  developing  plans  which  will  re- 
sult profitably.  They  will  also  keep  the 
dealer  posted  upon  the  rate  of  turnover 
in  each  department  and  every  up-to- 
date,  progressive  merchant  fully  appre- 
ciates the  value  of  rapid  turnovers,  for 
they  release  tied-up  capital  and  increase 
the  profits. 

Of  course,  to  secure  this  information 
necessitates  the  installing  of  a  proper 
system  of  records.  It  is  utterly  impos- 
sible to  obtain  accurate  reports  of  your 
husiness   without   accurate   records. 

The  best  system  of  records  for  any 
business  is  one  that  will  give  the  mer- 
chant  all   the   information   necessary   for 


the  efficient  management  of  his  busi- 
ness with  the  least  effort.  This  system 
should  be  simple,  yet  accurate  and  com- 
plete. It  should  be  convenient  and  econ- 
omical. Such  a  system  cannot  be  of 
such  character  that  the  cost  of  main- 
tenance will  be  excessive,  yet  if  it  is  not 
complete  a  very  large  part  of  its  value 
is  lost. 

A    Suggested    System 

With  this  article  we  are  publishing  a 
system  of  store  records  for  the  dry- 
goods  dealer,  on  which  your  daily  trans- 
actions are  summarized.  Only  a  few- 
entries  are  required  daily,  yet  this  sys- 
tem of  records  will  at  all  times  be  a 
mirror  of  your  business.  It  will  show 
you  every  day,  and  any  day,  every  im- 
portant fact  and  figure  of  your  busi- 
ness.    This  system   is   composed   of: 

(1)  "Perpetual  Inventory  Sheet," 
Form  No.  1. 

(2)  "Daily  Record  of  Sales,"  Form 
No.   5> 

(3)  "Purchase  Record  Sheet,"  Form 
No.  3 

(4)  "Daily  Expense  Sheet,"  Form 
No.  4. 

Each  of  these  forms  provides  for  the 
daily  entry  of  the  figures  for  a  month; 
that  is,  a  new  set  of  sheets  must  be 
used  for  each  month,  and  on  the  extreme 
left-hand  side  has  been  provided  a  col- 
umn for  the  entry  of  the  date  upon 
which  the  figures  are  entered. 

In  the  very  first  place,  before  going 
into  details  regarding  this  system  of 
records  and  its  working,  I  wish  to  em- 
phasize this  one  fact:  that  success  will 
result  only  if  the  necessary  care  is  given 
to  getting  the  records  started  right,  and 
keeping  them  going.  Records  can  be 
made  practically  automatic,  but  they  are 
bound  to  require  some  intelligent  super- 
vision; and  they  are  not  worth  the  paper 
upon  which  they  are  written  unless  you 
make  them  a  practical  guide  for  the 
future   control   of   your   business. 

Benin   With    An    Inventory 

In  starting  this  system  of  records 
the  very  first  thintr  to  do  is  to  take  a 
physical  inventory  of  all  stock  on  hand. 
This  is  the  only  way  by  which  you  can 
be  sure  that  the  future  information 
shown  you  by  these  records  is  going  to 
be  accurate.  This  inventory  cannot  be 
too  exact,  and  you  should  impress  upon 
all  those  who  participate  in  the  taking 
of  this  inventory  the  absolute  neces-ity 
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of  counting  and  entering  every  item  cor- 
rectly. 

Your  Business  Must  Be  Departmentized 

If  you  should  not  already  keep  your 
stock  by  departments,  I  would  advise 
that  the  first  thing  you  do  is  to  depart- 
mentize  your  stock.  In  order  to  operate 
any  store  at  the  highest  point  of  ef- 
ficiency, it  is  necessary  that  each  small 
part  of  the  business  be  operated 
successfully.  One  small  part  of  the 
business,  creating  friction,  may  cause 
the  entire  store  to  come  to  a  stand-still; 
that  is,  a  leak,  a  loss,  a  waste,  some- 
where in  the  business  may  cause  the 
entire  institution  to  be  operated  at  a 
loss.  The  successful  merchant  not 
only  knows  what  results  he  gets,  but  he 
also  knows  just  why  he  gets  them,  and 
he  is  in  a  better  position  to  get  the  same 
results  again  and  again,  and  to  get  bet- 
ter and  better  results. 

The  following  department  classifica- 
tion is  suggested,  although  it  can  be 
changed  to  suit  requirements,  depend- 
ing upon  the  size  of  the  store  and  the 
various    kinds    of    merchandise    handled: 

(1)  Underwear  and  hosiery. 

(2)  Linens  and  domestics. 

(3)  Laces,  embroideries,  handker- 
chiefs, veilings,  bags  and  purses,  and 
gloves. 

(4)  Notions,  buttons,  toilet  articles, 
etc. 

(5)  Patterns. 

(6)  White  and  colored  dress  goods. 

(7)  Silks,   satins,   and  linings. 

(8)  Women's    ready-to-wear. 

(9)  Children's    ready-to-wear. 


(10)  Corsets   and   corset   accessories. 

(11)  Millinery. 

(12)  Furs. 

(13)  Rugs,  blankets,  comforts,  drap- 
eries, etc. 

(14)  Miscellaneous. 

Of  course,  there  are  some  stores  that 
may  need  an  entirely  different  classifi- 
cation, but  the  main  point  to  bear  in 
mind  is  that  by  departmentizing  your 
store  you  will  be  able  to  handle  it  bet- 
ter; and  you  will  know  just  what  each 
department  is  doing. 

Making    Out    the    Inventory    Sheets 

In  taking  the  inventory  you  should 
provide  regular  inventory  sheets,  which 
may  be  purchased  from  any  first-class 
book  store  at  very  small  cost.  Each 
department  should  be  inventoried  separ- 
ately and  the  records  of  each  depart- 
ment kept  separate.  Each  sheet  used  in 
taking  the  inventory  should  be  num- 
bered, so  that  if  any  are  lost  you  will 
know  about  it.  This  inventory  sheet 
should  be  so  ruled  and  spaced  as  to 
provide  for  the  entering  of  the  sheet 
number,  the  department,  by  whom  in- 
ventoried, etc.;  also  for  entering  the 
name  of  the  articles,  the  quantity,  the 
unit  cost,  the  unit  selling  price,  the 
total  cost  and  the  total  selling  price. 
As  soon  as  you  have  completed  the  in- 
ventory you  will  take  the  inventory 
sheets  for  each  department  separately 
and  total  the  cost  of  all  stock  in  that 
department. 

As  soon  as  this  has  been  completed, 
then  you  will  turn  to  the  first  form  of 
this    system    of   records,   the   "Perpetual 


Inventory  Sheet,"  Form  No.  1,  and  you 
will  enter  the  cost  of  all  stock  in  each 
department,  as  shown  by  the  inventory 
sheets,  entering  the  figure  in  the  column 
headed  "Stock  on  Hand,"  as  provided 
under  each  department  heading,  using: 
the  line  marked  "Inventory  Last  Month.'" 
Then  you  will  ascertain  the  total  cost 
of  all  stock  on  hand  for  the  entire  store 
and  then  enter  this  figure  under  the 
heading,  "Total  Stock,"  in  the  column 
headed  "All  Stock  on  Hand,"  as  pro- 
vided on  this  form  at  the  extreme  right- 
hand  side  of  the  form. 

As  soon  as  you  have  completed  this 
operation,  the  system  is  ready  for  work. 

In  presenting  this  system  of  records, 
or  for  that  matter  any  system,  it  will  be 
necessary  that  you  thoroughly  under- 
stand that  you  must  adopt  the  use  of 
the  sales  slip  system  of  making  a  record 
of  every  transaction.  This  is  very  im- 
portant if  your  records  are  to  be  kept 
accurate. 

Necessity  of  Price  Tickets  and  Salesslipa 

One  point  before  going  further — it  is 
also  necessary  that  you  provide  price 
tickets  for  practically  every  article  in 
stock,  and  see  to  it  that  every  article 
bears  a  price  ticket,  upon  which  has 
been  entered  the  cost  and  the  selling- 
price  per  unit.  The  cost  price  should  be 
entered  on  the  price  ticket  by  using  a 
code,  thereby  keeping  the  cost  from 
coming  in  contact  with  the  customer, 
or  even  the  sales  people.  This  is  a 
very  important  point  in  the  working  of 
this  system,  as  it  will  facilitate  the 
handling  of  the  record  to  a  very  marked 
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degree,  as  will  be  Been  a  tittle  further. 

This  price  ticket  should  be  upon  the 
article     itself     whenever     possible.     Of 

course,   on    some   items   it  will   he   impos- 
sible  to  have  a   price  ticket,  and   in 

the  price  ticket  should  be  at- 
tached to  the  bin,  drawer  or  box  in 
which  they  are  kept.  No  article  should 
go   into   stock   until   it    has  been   marked. 

Now,  when  the  saleswoman  make-;  a 
sale,  she  will  make  out  a  sales  slip, 
upon  which  she  will  enter  the  name  of 
the  article  or  articles  sold,  the  quantity 
of  each,  the  cost  mark  as  shown  by  the 
price  ticket  and  the  price  received,  as 
well  as  the  department  from  which  it 
is  sold.  As  these  records  provide  for 
keeping  the  sales  for  each  department 
separately,  it  is  necessary  that  the  de- 
partment be  designated  on  the  sales 
slip,  so  that  the  sale  may  be  credited 
to  the  proper  department.  In  case  of 
the  saleslady  making  sales  to  a  cus- 
tomer from  more  than  one  department, 
she  will  make  out  a  separate  sales  slip 
for  the  articles  from  each  department, 
thus  enabling  the  bookkeeper  to  keep 
each  department's  sales  separate  and 
gTeatly   facilitating   the   work. 

In  entering  the  cost  mark  of  the 
article  on  the  sales  slip,  the  salesperson 
might  enter  the  cost  mark  on  the  orig- 
inal slip  for  the  convenience  of  the 
bookkeeper  in  securing  the  cost  of  the 
sales  as  provided  by  this  system;  by  re- 
moving the  carbon  from  between  the 
sales  slip  this  cost  mark  would  not 
come  in  contact  with  the  customer. 

These  sales  slips  should  go  imme- 
diately to  the  cashier  following  the  sale. 
The  cashier  should  have  a  sheet  of 
paper  on  hand  at  her  desk,  so  ruled  as 
to  allow  the  entry  of  the  amount  of 
each  sale  made  as  shown  by  the  sales 
slip  when  it  comes  to  her  for  each  de- 
partment, and  also  for  the  cost  of  the 
article  sold.  She  should  keep  the  sales 
of  each  department  separate,  entering 
the  sales  in  one  cohimn  and  the  costs  in 
another.  In  this  manner  the  sales  in 
each  depai-tment,  as  well  as  the  cost  of 
the  goods  sold,  will  be  kept  entirely 
separate,  and  at  the  close  of  the  day 
the  cashier  will  total  each  of  these  col- 
umns, giving  her  the  total  amount  of 
sales  that  day  in  each  department  and 
the  total  cost  of  the  goods  sold  in  each 
department.  An  adding  machine  will 
facilitate  this  work  to  a  great  degree, 
although  it  should  not  require  any  great 
amount  of  time  if  done  by  pencil. 

Daily    Sales    Recorded 

soon  as  she  has  determined  the 
amount  of  sales  in  each  department, 
also  the  costs,  she  will  turn  to  the 
"Daily  Record  of  Sales"  sheet,  Form  No. 
2,  and  enter  the  cost  ami  the  amount 
of  the  sales  in  each  department  as  pro- 
vided on  this  form.  Under  the  head- 
ing, "Total  Sales,"  she  will  enter  the 
total  amount  of  the  sales  for  the  entire 
store,  also  the  cost  of  all  goods  sold; 
this  will  be  found  by  adding  the  figures 
for  the  various  departments. 

At  the  close  of  the  month,  the  book- 
keeper will  total  each  column,  and   this 

you   the   total   of   the   sales   in   each 


department  for  the  month,  also  the  cost 
of    the    goods    sold    that    month    out    of 
each   department.      Subtracting   the 
from    the    amount   of   the    sabs    you    will 
have    the  -Mount   of   gross    profit 

each    department    has    made    during    the 

month,  also  tbi'  total  gross  profit  made 
from  the  entire  store. 

With  this  form  you  are  able  to  keep 
an  eye  upon  the  progress  of  each  de- 
partment. You  are  able  to  know  just 
what  departments  are  forging  ahead  the 
fastest  and  which  ones  are  needing  a 
little   pushing. 

Purchases   (lucked    Up 

Now,  with  Form  No.  3,  the  "Purchase 
(1  Sheet,"  you  are  able  to  keep  an 
accurate  account  of  the  purchases  for 
each  department.  When  an  invoice  is 
received  for  goods  purchased  it  should 
be  kept  on  a  spindle  until  the  ; 
actually  are  received  at  the  store,  at 
which  time  the  goods  should  be  checked 
with  the  invoice  to  ascertain  whether  all 
the  goods  billed   have   been    received   and 


FIVE    PRINCIPLES    OF 
INVENTORY 

First — Inventory  at  least  once  a 
year,   better   twice,  or   monthly. 

Second— Tell  the  truth  about 
your  inventory.  Don't  place  fic- 
titious values  on  your  goods,  for 
by  so  doing  you  fool  no  one  but 
yourself. 

Third — Under  rather  than  over- 
value; a  thing  is  worth  what  it 
letches  in  the  open  market,  not 
what  you  paid  for  it. 

Fourth — Classify  your  inven- 
tory as  follows: — (a)  Real  estate 
and  land  owned,  (b)  Furniture 
and  fixtures,  include  machinery, 
etc.  (c)  All  equipment  outside  of 
actual  material  used  in  work  or 
outstanding  on  orders,  (d)  Small 
odds  and  ends  inventory  in  bulk, 
(e)  Merchandise  on  hand. 

Fifth — Charge  off  so  much  per 
year  for  depreciation  of  fixtures, 
had  accounts,  premium  on  insur- 
ance  and    lessened   earning    power. 


then  the  invoice  should  be  O.K.ed  and 
handed  to  the  bookkeeper.  As  soon  as 
she  receives  the  invoice  she  will  turn 
to  this  Form  No.  3  and  enter  the  in- 
voice, entering  the  date,  the  name  of 
the  firm  from  whom  purchased,  the  in- 
voice number,  and  the  amount  of  the  in- 
voice. In  case  there  should  be  some 
items  billed  on  the  invoice  that  do  not 
go  into  stock  to  be  re-sold,  but  instead 
are  to  be  used  in  the  conduct  of  the  busi- 
ness, such  items  as  paper,  twine,  boxes, 
etc.,  she  will  deduct  the  amount  of  such 
items  and  charge  them  to  expense  and 
not  to  purchases.  She  will  then  dis- 
tribute the  purchases  to  the  various  de 
partments,  charging  each  department 
witli  the  goods  so  hilled  that  go  into 
that  department.  With  this  form  you 
know  at  all  times  the  amount  of  your 
purchases  in  each  department,  and  you 
are  in  a  position  to  know  whether  you 
aic  buying  ahead  of  the  sales  in  that 
department  or  behind  the  sales,  thus 
either   checking    up   on    your   buying 


that  department  and  avoiding  overatook, 

or    speeding    up    bu.s  ing    in    order    not    to 
lose    any    Ball 

Now,  turning  again  to  Form  No.  1, 
you  will  note  that  this  form  provides 
for  the  keeping  of  a  perpetual  inven- 
tory of  each  department,  thus  showing 
you  the  amount  of  stock  on  hand  in 
each  department  at  the  close  of  any  day. 
At  the  close  of  the  day,  after  the  book- 
keeper has  entered  the  sales  and  pur- 
chases as  provided  on  the  other  forms, 
she  will  enter  on  this  form,  Form  No. 
1,  the  cost  of  the  purchase  for  each  de- 
partment as  shown  by  the  "Purchase 
Record  Sheet,"  Form  No.  3,  in  the  col- 
umn headed  "Cost  of  Purchases,"  also 
the  total  cost  of  all  purchases  under  the 
heading  "Total  Cost  of  All  Purchases," 
as  provided  at  the  extreme  right-hand 
side  of  this  form,  Form  No.  1.  Then, 
turning  to  the  "Daily  Record  of  Sales," 
Form  No.  2,  she  will  enter  from  this  on 
Form  No.  1  the  cost  of  the  goods  sold 
in  each  department  in  the  column 
headed  "Cost  of  Sales."  Now,  adding 
the  cost  of  the  purchases  to  the  amount 
of  stock  on  hand  for  the  preceding  day, 
as  shown  by  this  form  on  the  line  above, 
and  subtracting  the  cost  of  the  day's 
sales  she  will  have  the  value  of  the 
stock  still  on  hand  in  each  department, 
and  this  figure  will  be  entered  in  the 
column  headed  "Stock  On  Hand." 

With  this  form,  the  dry  goods  dealer 
can  watch  his  turnover  in  each  depart- 
ment. He  will  also  be  able  to  determine 
in  which  departments  he  can  speed  up 
the  turnover,  thereby  releasing  tied-up 
capital  and  increasing  his  profits. 
Expenses  Allotted  to  Departments 

Form  No.  4,  the  "Daily  Expense 
Sheet,"  is  for  keeping  an  accurate 
record  of  all  expenses  and  for  the  dis- 
tribution of  the  expenses  to  the  various 
departments.  Every  cent  of  expense 
should  be  charged  on  this  form,  enter- 
ing the  date,  the  item  and  the  amount, 
and  then  the  total  should  be  distributed 
to  the  different  departments  in  propor- 
tion to  their  participation  in  it.  For  in- 
stance, rent  will  be  charged  to  the  vari 
ous  departments,  according  to  the  space 
they  occupy  in  the  store.  The  salary  of 
the  manager  will  be  distributed  to  the 
departments  according  to  their  sales. 
The  office  expense  in  a  like  manner. 
Salaries,  insurance,  taxes,  depreciation, 
advertising,  display  expense,  heat  and 
light,  bad   debts,   etc. 

At  the  bottom  of  this  form  you  will 
note  that  space  has  been  provided  for 
entering  the  percentage  ratio  which  the 
expenses  in  each  department  bear  to 
the  total  sales  in  that  department.  Thus, 
the  dealer  may  know  at  the  close  of  each 
month  whether  his  percentage  of  mark- 
on  is  sufficient  to  cover  his  cost  of  op- 
erating that  department  and  to  leave 
him  a   fair  margin  of  profit. 

With  such  a  system  of  records,  the 
dealer  has  every  important  fact  and 
figure  at  his  finger  tip.  They  give  him 
in  a  simple  form  thorough  knowledge 
of  the  business,  and  with  them  there  is 
no  necessity  of  "guess-so"  methods, 
which  have  proven  so  expensive  to  the 
retail   merchant. 
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Unique  History,  Looks  Back  60  Years 

D.  Magee's  Sons,  Ltd.,  of  St.  John,  N.B.,  Began  Business  With  An  Ideal  of  Service  Years  Be- 
fore Confederation — Built  Hats  in  1859 — Awarded  Certificate  of  Merit — Well  Equip- 
ped Store  and  Carefully  Kept  Stock — Expanding  in  1920. 


A  CANADIAN  store  which  has  a 
history  unique  in  its  success  of 
more  than  60  years,  is  that  of  D. 
Magee's,  Sons,  Ltd.,  at  St.  John,  N.B. 
Like  most  stores  whose  growth  and  sta- 
bility have  proven  highly  successful,  this 
store's  founder  had  a  very  distinct  ideal 
as  his  business  foundation.  R«alizing 
that  one's  success  or  failure  depends 
upon*  the  method  of  doing  business, 
rather  than  the  collecting  of  high  prices 
from  a  trusting  public,  the  late  David 
Magee,  father  and  grandfather  of  the 
present  members  of  the  firm,  held  a 
well-founded  desire  to  put  the  very  best 
of  his  ability  into  every  braneh  of  the 
goods  which  he  handled.  He  was  him- 
self a  practical  hatter  and  furrier  with 
all  the  old-time  pride  of  achievement. 
Away  back  in  1859,  seven  years  before 
Confederation  had  made  the  Dominion 
of  Canada,  this  firm  began  business  in 
a  small  way,  and  its  uninterrupted  suc- 
cess during  that  long  period  is  evidence 
enough  of  its  sincerity  of  purpose. 

Building  Hats  in  1859 

Hats  were  built  by  hand  in  the  days 
when  Mr.  David  Magee  started  Ms 
shop.  He  was  a  practical  hatter  and 
also  manufacturer  of  the  old  Beaver 
hats  wh'ch  were  in  the  height  of  fashion 
at  that  time.  The  present-day  silk 
plush  hats  are  descendents  of  the  old 
Beaver,  but,  like  their  ancestors,  are  of 
such  intricate  manufacture  that  they 
must  even  now  be  made  by  hand. 

In  'making  the  old  Beaver  hat,  the 
beaver  was  whipped  into  shape  with  a 
bow  similar  to  that  used  for  playing  a 
violin.  Every  process  of  manufacture 
was   by   hand,   slow   and  tedious.     It  is 

doubtful  if  more  than  a  very  few  of  the 
old-time  Beaver  hat  makers  are  still  liv- 
ing. 

Workmen  in  those  days  took  pride  in 
their  craftsmanship  and  endeavored  to 
embody  in  their  handiwork  their  very 
best  skill.  A  trade  such  as  hat-making 
could  not  be  learned  in  a  few  months. 
An  apprenticeship  of  years  was  often 
required  before  one  could  graduate  as  a 
master  workman. 

The  Evolution  of  60  Years 

Naturally,  in  the  60  years  that  havp 
now  passed,  styles,  processes  and 
methods  have  changed  very  materially, 
but   the    original    makers   of   hats    who 


understood  the  hand  production  were 
well  equipped  for  meeting  the  exigencies 
of  fashion  and  readily  adapted  them- 
selves to  new  demands. 

In  making  the  silk  hats  of  to-day  the 
silk  plush  is  used  to  cover  a  special 
gossamer  body.  The  gossamer  body  is 
made  from  a  specially  manufactured 
white  cotton,  saturated  with  gum  shel- 
lac reduced  to  a  liquid.  The  silk  plush 
is  manufactured  in  Paris. 

The  perfecting  of  special  machinery 
has  made  it  possible  to  manufacture  at 
least  a  part  of  nearly  everything  wear- 
able by  machinery  except  silk  hats.  It 
is  claimed  that  they  are  the  only  thing 
that  is  still  made  entirely  by  hand. 

In  the  days  when  D.  Magee's,  Sons, 
Limited,  was  founded,  a  hatter  was  re- 
quired to  do  all  the  work  of  building  a 
silk  hat.  To-day,  as  in  most  trades,  the 
work  has  become  specialized  and  men 
are  trained  to  make  some  certain  part 
of  the  hat  rather  than  the  whole.  The 
making  of  silk  hats  is  really  an  art,  but 
because  of  the  changing  styles  of  hats, 
is   gradually  dyinf  out. 

A    Foundation    For   the    Future 

It  is  doubtful  if  Mr.  Magee,  when  he 
was  weaving  quality  into  his  hats  and 
capes,  realized  that  the  day  of  "hurry- 
up"  machine-made  goods  would  find 
quality,  as  in  his  time,  a  dominating 
factor   in    creating  more  and   more  busi- 


ness for  this  better  class  store  each 
year. 

Mr.  Magee  was  also  known  in  his  time 
as  an  expert  cap  maker — each  cap  in 
those  days  was  cut  out  and  carefully 
made  by  hand — to-day  thousands  of 
caps  are  cut  and  made  by  machinery. 
Mr.  Magee  was  a  practical  fur  cutter, 
at  first  doing  all  the  work  himself  until 
his  business  grew  to  such  an  extent  that 
he  was  compelled  to  import  experts 
from  England  to  assist  him. 

As  far  back  as  1859  David  Magee 
was  awarded  a  certificate  of  merit, 
under  the  Seal  of  the  Province,  for  hats 
and  caps  exhibited  at  expositions  held 
at  St.  John,  Halifax  and  Fredericton. 

It's  a  long  step  from  the  period  of 
hoop  skirts,  Beaver  hats  and  minuets  to 
these  days  of  jazz  bands  and  slender 
slimness;  each  decade  has  brought  forth 
a  different  idea  as  to  what  is  what  in 
wearing  apparel  and  in  general  con- 
duct. The  evolution,  however,  has  not 
left  the  Magee  store  in  the  background. 
Living  up  to  their  original  ideal,  th" 
owners  have  made  many  changes  called 
for  by  the  times,  but  have  endeavored 
never  to  sacrifice  the  best  in  service 
and  in  merchandise. 

To-day,  the  Magee  store  is  one  of  the 
most  attractive  of  its  kind  in  the  whole 
Dominion,  and  compares  favorably  with 
the  best  on  Fifth  Avenue.  Dignity, 
cheerfulness     and        satisfaction     fairlv 


The  above  is  a  view  of  the  main  floor  of  the  D.    Magee's    Sons,    Ltd.,    store    of    St. 
John,  N.B.    The  history  of  this  store  dates   back   to  before    Confederation    and    it 
was  built  up  on  a  definite  principle  of  business. 
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ite  from  the  modern  fixtures,  orna- 
mentations  ami   furnishings. 

main    floor    is    finished     in 
soli  I    Honduras    mahogany   and   the    fix- 
tures  arc   hand-carved  and  very   costly. 
r  chairs   placed   conveniently    are 

themselves  an  invi'ation  to  the  public  to 
come  in  and  accept  the  hospitality  of 
the  shop.  The  illustrations  portray  the 
carefully  kept  .-loci.,  neat  cabinets,  gen- 
eroos  displays  and  the  touches  of  luxury 
in  the  palms  and  mooseheads.  The 
Beeond  floor  is  finished  throughout  in 
golden  oak  and  is  also  a  work  of  real 
store  art.  Full  length  mirrors  are  a 
feature  of  both  the  hat  and  fur  depart- 
ments. ' 

D.  Magee's  Son;,  Limited,  have  de- 
termined upon  a  policy  of  still  greater 
expansion  during  the  year  to  come.  With 
their  reputation  for  aggressive  mer- 
chandising of  high-tirade  goods  there  is 
no  doubt  that  they  will  find  their  busi- 
ness continuing  in  its  phenomenal  suc- 
cess during  the  next  year. 


SOU  another'  view  of  the  D.   Magee's  Sons,   Ltd.,   ston    of  St.  John,   S.ll. 
placing  of  chairs  around  gires  a  very  tpicious  appearance  to  the  store. 
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Trade  News  Essential 

Even  at  the  End  of  the  Line 

Even  For  Indians,  Foreigners  and  Far-out  Settlers  Merchant  Finds 

It  Necessary  to  Have  Good,  Reliable  and  Frequent 

Information   For  His   Employees. 


ONE  would  scarcely  think  that  the 
matter  of  latest  styles  and  newest 
fashions  would  be  of  very  great  in- 
terest to  a  community  such  as  Turtle- 
ford,  Sask.,  whose  population  is  less 
than  three  hundred,  and  its  location  the 
last  town  on  the  C.N.R.  from  Battleford 
north.  And  yet,  Mr.  Fred  Donovan,  who 
conducts  a  general  store  in  that  town, 
finds  that  it  is  of  the  utmost  importance 
that  his  six  sales  peoples  are  thoroughly 
acquainted  with  details  of  style,  colors, 
trimmings,  and  the  other  numerous  de- 
tails concerning  dry  goods.  Moreover, 
they  are  expected  to  know  the  amount 
of  materials  which  are  required  for 
various  purposes  and  be  able  to  make  in- 
telligent suggestions  as  to  combinations 
of  materials,  colors  and  trimmings  and 
the  making  up  these  fabrics  into  suit- 
able styles  and  useful  articles  to  appeal 
to  their  customers.  This  knowledge  of 
becoming  styles  is  a  big  factor  in  devel- 
oping the  dry  goods  trade  in  this  par- 
ticular store.  Mr.  Donovan  caters  to 
rs  coming  from  fifty  to  one  hun- 
dred miles  distant,  and  he  finds  them 
eager  to  purchase  intelligently,  even 
though  they  wear  their  hats  and  gowns 
and  wraps  in  pioneer  settlements.  These 
far-out  customers  find  that  it  is  all  the 
moie  necessary  for  them  to  purchase 
the  newest  goods  in  order  that  with  the 
second  season's  wear  they  will  not  ap- 
pear old-fashioned. 

Impartial    Courtesy    Effective 

It  has  been  a  matter  of  Mr.  Donovan's 
special   attention   that  his     sales   people 


give  every  legitimate  attention  to  every 
visitor  to  his  store.  They  endeavor  to 
gain  as  a  regular  customer  anyone 
who  makes  an  initiatory  purchase.  Na- 
turally, in  this  location,  there  is  a  wide 
variance  among  the  visitors,  but  irre- 
spective of  color,  race  or  financial  sta- 
tus, they  are  treated  with  courtesy  by 
the  Donovan  staff.  Returns  and  com- 
plaints are  avoided  to  a  very  great 
extent  by  the  sales-people  assisting  the 
customer  to  make  a  careful  choice 
rather  than  purchase  in  a  haphazard 
manner. 

Mr.  Macartney,  head  salesman,  who 
has  been  with  Mr.  Donovan  ten  years, 
is  an  expert  at  show-card  writing. 
Plainly,  yet  neatly  and  attractively 
printed  cards  are  used  to  great  advant- 
age. These  show  cards  are  printed  in 
large  lettering  and  can  be  read  clearly  all 
over  the  store  at  a  glance.  These  have 
resulted  in  quick  sales  for  lines  of  dry 
goods,  especially  those  of  the  periodical 
reduction  sales. 

Mr.  Donovan  himself  finds  a  special 
interest  in  the  study  of  his  customers 
and  moves  among  them  continually  with 
a  word  of  welcome,  a  smile  or  an  ex- 
planation fitly  placed. 

Advantages  From  Indian  Trade 

Indians  from  two  reserves  trade  at  the 
Donovan  store.  They  make  gloves, 
moccasins,  coats,  etc.,  from  hides  trim- 
med with  beads  and  worked  in  various 
shapes  and  designs  characteristic  of  the 
race.  By  attracting  this  custom  to  his 
store,   Mr.    Donovan    is  enabled   to    pro- 


cure their  products  and  gets  many  sub- 
stantial orders  from  paints  at  great  dis- 
tances for  the  genuine  Indian-made 
goods. 

Thousands  of  dollars  worth  of  furs 
are  handled  by  Mr.  Donovan  during  the 
winter  season.  Here  again  the  Indians 
are  regular  sources  of  supply.  In  ad- 
dition, there  are  professional  trappers 
of  all  nationalities,  and  farmers  and 
ranchers  from  the  North  Country  bring 
in  muskrat,  weasel,  wolf  and  bear,  for 
which  there  is  keen  demand. 

Gets  the  Lay  of  the  Land  in  the  Summer 
Time 

Another  factor  of  importance  in  Mr. 
Donovan's  success  is  h's  habit  during 
the  Summer-time  of  motoring  through 
the  country,  making  personal  canvas 
and  getting  acquainted  in  that  way  with 
those  who  might  be  possible  customers. 
He  is  also  enabled  to  estimate  the  sea- 
son's income  for  the  settlers  and  farm- 
ers and  judge  carefully  as  to  credits 
and  purchases  for  his  own  shelves. 

The  windows  and  show  cases  of  the 
store  are  also  points  of  special  attention 
for  the  management.  It  is  aimed  that 
they  never  look  slovenly,  but  that  at  all 
times  they  express  an  idea  well  in  ad- 
vance of  the  season,  which  is  a  shop- 
ping suggestion  for  customers  continu- 
ally. 

This  store,  the  connecting  link  be- 
tween the  primitive  and  the  conventional 
areas,  no  doubt  finds  in  its  year's  rou- 
tine of  business  many  instances  which 
seldom  touch  the  average  merchant 
throughout  the  Dominion,  and  yet  its 
success  and  the  very  appeal  which  it 
makes  to  its  far-out  customers  are 
based  upon  the  most  fundamental  prin- 
ciples of  merchandising,  and  therein 
introduces  the  touch  of  romance  to  the 
commonplace  in  a  way  which  is  of  the 
utmost  interest  to  the  trade  elsewhere, 
and  a  matter  of  satisfaction  and  suc- 
cess to  the  instigator. 
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A  Miniature  Merry-Go-Round 

A  Toronto  Merchant  Has  Hit  Upon  Quite  the  Most  Unique  Toy  Attraction — Built  it  Him- 
self and  Has  Tent,  Music,  Lights,  Everything  Complete — The  Idea  Has  Brought 

Manv  a  Customer  to  His  Store. 


I 


r  T  IS  the  very  best  advertisement 
I've  ever  had,  though,  to  be  candid, 
that  was  not  my  object  in  making 
it,"  said  A.  E.  Payne,  who  conducts  a 
dry  goods  store  at  258  Christie  street, 
Toronto,  while  he  obligingly  put  his 
miniature  merry-go-round  into  action. 

And  while  the  gallant  knights  and 
haughty  damsels,  grinning  clowns  and 
good-natured  bears,  sped  merrily  around, 
ne  related  the  story  of  the  unusual  toy. 
"Four  or  five  years  ago,  while  at  the 
Island,  the  idea  occurred  to  me  that  it 
would  be  very  interesting  to  the  children 
of  my  neighborhood  to  see  a  sort  of 
pocket  edition  of  the  Island  merry-go- 
round. 

"Not  long  after,  while  holidaying  in 
Muskoka,  I  began  to  work  on  the  idea, 
and,  working  on  it  in  my  spare  mo- 
ments, had  it  ready  for  my  Christ- 
mas window  display." 

This  unique  toy  rests  on  a  platform 
thirty,  inches  in  diameter  and  is  a  re- 
plica of  the  larger  toy  which  delights 
the  heart  of  kiddies — and  not  a  few 
children  of  larger  growth — at  many  an 
amusement  park.  The  figures  are  ex- 
ceedingly lifelike.  The  dolls  were 
dressed  by  Miss  Payne — and  are  surely 
persons  of  quality.  The  greatest  diffi- 
culty experienced  by  Mr.  Payne  was  in 
securing  the  necessary  beasts  of  burden, 
as  they  have  to  be  all  of  one  height. 

At  night  the  toy  is  illuminated  by 
red  and  blue  lights,  set  in  the  canopy, 
and  on  a  level  with  the  platform.  Dur- 
ing the  Christmas  season  a  small  music 
box,  playing  a  repertoire  of  eight  tunes, 
supplies  the  melody  that  adds  the  final 
touch  of  realism. 

A  small  motor  furnishes  the  neces- 
sary power,  and  as  the  toy  is  mounted 
on  bail-bearings,  the  cost  of  running 
it  is  very  light. 

"The  first  Christmas  it  appeared  the 
store  was  nearly  mobbed  by  the  little 
folks,"  continued  Mr.  Payne.  "In  fact, 
they  hung  around  so  persistently  •  thaf 
I  seriously  considered  removing  it  from 
the    window   altogether. 

"And  then  people  whom  I  had  never 
seen  before  began  to  drop  in.  'Bobby 
does  nothing  but  talk  about  your  merry- 
go-round.  He  pestered  us  until  we 
promised  to  come  to  see  it,'  was  the  way 
one  lady  explained  her  and  her  hus- 
band's presence  in  the  store.  All  these 
newcomers  were  purchasers. 

"Then  the  kindergarten  teachers  of  a 
nearby  school  heard  of  it,  and  requested 


permission  to  bring  their  pupils  up  here 
to  see  it  at  close  range.  The  result 
was  that  as  many  as  three  hundred 
children  have  been  jn  the  store,  or  with 
their  ncses  ghied  to  the  window  looking 
in,  at  one  time. 

"The  small  child  sees  not  only  the 
toy,  but  others  as  well.  Maybe  a  toque 
c  r  a  pair  of  mittens,  a  baby's  cap  or  a 
darnty  apron  fcr  mother,  catches  her 
eye,  and  when  she  goes  home  she  takes 
advantage  of  the  first  opportunity  to 
tell  the  family  all  about  'the  nice  things 
Mr.  Payne  has  in  his  store.' 

"By  actual  count,  our  small  visitors 
r/ay  be  the  means  of  bringing  in  any- 
where from  two  to  a  dozen  people  who 
otherwise  would  never  hear  of  us." 
"Do  people  never  ask  to  buy  it?" 
"Often,"  replied  Mr.  Payne,  smiling 
remini-scently.  "Each  year  a  parent  or 
an  uncle  or  aunt  comes  in  and  inquires 
the   price. 

"When  I  tell  them  that  the  actual 
cost  of  construction,  exclusive  of  the 
motor,  was  fifty-five  dollars,  they  decide 
that  it  is  too  expensive,  even  for  the 
nicest  baby  in   the  world. 

"Last    year,    however,    I    had    a    very 
persistent  customer.     He  offered  me  one 
hundred  dollars  as  a  first  bid,  and  when 
I    declined    it    he    jumped    to    $125. 
"'Say,    who's    buying    this    thing?      You 


or 


'The 


Co.,'    he    replied.      'We 


need  it  in  our  toy  department.  What 
do  you  want  for  it?' 

"  'If    the    Company,    with    all 

their  facilities  for  attracting  the  pub- 
lic, are  willing  to  pay  that  for  it,'  I 
said,  'it  is  worth  a  great  deal  more  to 
me.'  " 

And  there  it  is — as  unique  a  toy 
and  as  odd  an  advertising  medium  as 
you  will  find  anywhere  in  Toronto. 


SOME  POINTS  FOR  IMPORTERS 

In  his  report  as  the  President  of  the 
Montreal  Wholesale  Dry  Goods  section 
of  the  Board  of  Trade  for  the  year  1919, 
George  S.  Cleghorn,  who  is  general 
manager  of  the  W.  R.  Brock  Co.,  Ltd., 
Montreal,  dealt  with  a  number  of  points 
that  will  be  of  interest  to  all  importers 
in  the  dry  goods  trade. 

In  the  review  of  the  work  of  the 
association  during  the  year,  he  referred 
to  the  habit  cf  importers  in  the  past 
in  employing  junior  clerks  for  their 
Custom  House  work.  Early  in  the  year, 
however,    the    Department    of    Customs 


had  adopted  a  regulation  requiring 
clerks  making  affidavits  at  the  Customs 
House  in  connecticn  with  entries  on  the 
behalf  of  importers,  to  be  of  the  full 
age  of  twenty-one  years.  This  forced 
importers  to  employ  only  senior  clerks 
for  this  work,  which  involved  increased 
expense  on  their  part.  The  importers' 
side  cf  the  case  was  fully  presented  to 
the  chief  inspector  of  the  Customs  De- 
partment, but  the  department  refused  to 
alter  its  decision  and  the  regulation  has 
remained  in  effect. 

The  valuation  of  goods  for  purposes  of 
duty  took  up  the  attention  of  the  section 
on    several    occasions    during   the    year. 
Particularly  in  regard  to  the  difficulty  of 
establishing    the    fair    market    value    of 
goods  where  there  was  a  continued  ad- 
vance in  the  price  of  these  goods.     Late 
this    Fall    the    Department    of    Customs 
had  provided  for  the  addition  of  a  fixed 
advance  to  the  invoice  values  of  certain 
lines  of  goods  in  establishing  the  value 
of  duty,  when  specific  information  could 
not  be  obtained  in  respect  to  definite  ad- 
vances which  may  have  taken  place  be- 
tween   the    time   of   purchase    and    ship- 
ment.    The  goods  to  which  those  regula- 
tions   applied    were    cotton    fabrics,    silk 
fabrics,  and  ribbons,  from  all  countries. 
There  was  also  a  provision  by  which  the 
regulation    went    back     to     the     1st     of 
August,  and  this  feature  was  protested 
against.      The    Acting    Commissioner   of 
Customs,  replying  to  the  representations 
of  the   Association,   said   that  when  the 
Department  had  knowledge  that  an   ex- 
porter  has   either    failed    or   refused  to 
declare  the  values  for  duty  purposes  re- 
quired by  law,  it  was  compelled  by  such 
law   to    require   that   the   goods   be    pro- 
perly   appraised,    and    when    the    actual 
fair  market  value  as  sold  for  home  con- 
sumption at  the  time  shipment  was  not 
declared  on  the  Custom's  invoice  by  the 
exporter,     the     responsibility     for     such 
omission  must  be  borne  by  the  importer. 
The  Association  was  successful  in  hav- 
ing   a    change    made    in    regard    to    the 
early   closing   of   railway    freight   sheds. 
The  Transportation  Bureau  of  the  Board 
of  Trade  made  arrangements  after  sev- 
eral  conferences  with  the   Railway  War 
Board,  that  the  old  order  of  1911  should 
be  in  effect  so  far  as  the  closing  hours 
of    the    freight    sheds    were    concerned, 
namely  the  railways  should  take  freight 
up  to  5  o'clock  p.m.  in  the  winter  season, 
and  until  6  o'clock  p.m.  in  the  summer 
time.      This   enabled    the    wholesalers  tO' 
get   out   a  large   number   of  extra   ship- 
ments the  same  day  that  an  order  was 
received,  which  they  would  not  be  able 
to    do,    had    the    early   order    gone    into 
effect  for  the  summer  months. 


Merchants  Face  Wave  of  Dishonesty 

Warning  Issued  by  Merchants'  Association  of  Montreal  —  Fake  Order   From   Retailer   to 

Wholesaler — "Out-of-Town"  Customer. 


IN     THE     current    issue    of    the    organ 
*     of    the      Merchants'      Association     of 

.Montreal,  which  is  termed  "Greater 
.Montreal,"  the  first  page  is  devoted  to  a 
warring  to  merchants,  shippers  and 
others  in  regard  to  what  is  termed  "A 
unusual  wave  of  dishonest  methods 
of.  all  kinds."  This — it  is  declared,  has 
broken  out  in  Montreal.  "Thefts  from 
warehouses,  rigs — crafty  tricks  played 
on  messenger  boys — forged  orders  for 
goods — misrepresentation  in  soliciting 
advc  rtising — forged  cheques — misrep- 
resentation of  identity.  Every  conceiv- 
able plan  to  separate  business  men  from 
their  goods  or  money  seems  to  have  been 
crowded    into   the    period    since    the    last 

ie  of  our  bulletin." 
Six  samples  of  recent  cases  are  given 
in  order  to  warn  the  members  of  the 
association,  including  a  forging  of  an 
order  in  a  wholesale  house,  thefts  from 
messenger  boys,  cashing  of  cheques, 
charging  goods  to  an  out-of-town  cus- 
tomer, getting  advertising  dishonestly 
from  merchants,  and  a  fake  rush  order 
by  'phone  from  a  wholesale  house  by  a 
so-called  retail  customer.  These  cases 
were   as   follows: 

A  Forged  Order. 

The  game  seems  to  have  been  worked 
this  way:  Saturday  noon  when  the  man 
who  generally  takes  the  orders  of  a  certain 
wholesale  house  had  left,  another  employee 
in  the  office  took  out  from  the  recording 
machine  blank  form  for  order  No.  503 — he 
filled  it  out  for  $600  worth  of  goods  for  a 
certain  customer  and  forged  the  name  of 
the  man  who  usually  takes  the  orders  and 
left  the  order  on  a  desk  in  the  office.  He 
then  went  out,  telephoned  to  the  ware- 
houseman, giving  the  name  of  the  man 
whose  signature  appeared  on  the  order,  and 
told  the  warehouseman  that  he  had  made 
out  an  order  and  left  it  on  a  certain  desk 
in  the  office. 

He  instructed  the  warehouseman  to  se- 
cure the  order  and  to  be  ready  to  deliver 
the  goods  when  the  customer's  carter  called. 
He  then  sent  a  carter  from  the  regular 
stand  who  secured  the  goods. 

The  details  of  what  is  presumed  to  have 
happened  afterwards  are  too  long  to  go 
into;  suffice  it  to  say  that  the  goods  have 
not  since  been  seen.  An  arrest  has  been 
made  in  this  case  and  prosecution  is  pro- 
mg. 

Waylaying    Messenger    Boys. 

A  method  of  theft  which  has  received 
de'rsble  publicity  in  the  press  is  that 
of  stopping  a  messenger  boy  carrying  valu- 
able tfoods,  asking  him  to  go  a  message, 
offering  to  hold  his  goods,  with  the  re-ult 
that  when  the  boy  returns  both  the  man  for 
whom    he    went    the    message    and 

have  disappeared. 

merchants  that  we  know  of  were  vic- 
timized in  this  way  and  the  accused  was 
sentenced     t<>    two    years    on    each    of    four 


offences,  the  sentences  to  run  concurrently. 
It  should  be  mentioned  that  the  Associa- 
tion had  nothing  to  do  with  the  arrest  of 
a  certain  innocent  man  in  connection  with 
a  similar  case  which  received  publicity  in 
the    press. 

Cashing   Cheques. 

Most  business  houses  make  a  habit  of 
cashing  no  cheques,  but  when  the  son  of 
one  of  the  biggest  out  of  town  customers 
comes  to  a  wholesale  house  with  a  cheque, 
it  seems  rather  hard  to  refuse  to  cash  it, 
especially   when   he   has   a   good   story. 

Three  or  four  wholesalers  have  been  vic- 
timized by  a  party  who  claimed  to  be  the 
son  of  a  leading  Quebec  merchant  and  who 
offered  cheques  to  be  cashed.  These  cheques 
were  not  signed  by  the  merchant  in  ques- 
tion, but  by  himself.  The  victims  naturally- 
felt  that  the  son  of  such  a  man  would  have 
a  substantial  account,  and  the  fact  that  he 
was  presenting  his  own  cheques  seemed  to 
do  away  with  suspicion.  It  was  a  surprise, 
therefore,  to  find  out  that  he  was  not  at 
all   the    son    of   the   merchant    in    Quebec. 

This  party  has  been  sentenced  to  two 
years    penitentiary. 

Charging  Goods  to  Out-of-town  Customers. 

This  is  a  case  of  a  young  lady  who  re- 
presents herself  to  be  an  out-of-town  cus- 
tomer who  has  been  dealing  with  a  leading 
retail  store  and  who  has  always  paid  her 
accounts  promptly.  As  she  called  taxis  to 
take  her  to  a  leading  hotel  such  as  the  cus- 
tomer used  and  knew  all  the  details  in  con- 
nection with  her  account,  she  did  not  have 
very  much  difficulty  in  securing  certain 
goods.  Suspicion  was  aroused,  however, 
and   she   was   placed  under  arrest. 

Advertising. 

Two  cases  of  advertising  more  or  less 
legitimate,  have  been  brought  to  our  at- 
tention. One  is  that  of  securing  advertising 
for  cover  of  stationery  to  be  used  in  a 
certain  hospital.  The  impression  left  with 
most  merchants  was  that  the  hospital  was 
getting  all  the  money  given  in  such  adver- 
tising. As  a  matter  of  fact,  the  arrange- 
ment with  the  hospital  was  that  free  sta- 
tionery would  be  supplied,  provided  the 
name  of  the  hospital  and  letters  of  intro- 
duction from  hospital  authorities  could  be 
used   in   securing  the  advertising. 

Another  similar  instance  is  selling  tickets 
ror  a  concert  given  by  capable  parties,  but 
in  selling  these  tickets  the  professional 
saleslady  put  forth  a  charity  plea  for  a  re- 
cognized local  institution  rather  than  the 
merits  of  the  concert.  As  a  matter  of  fact, 
the  promoters  paid  the  institution  a  certain 
amount  which  they  received  whether  or  not 
the  business  men  approached  would  buy  a 
ticket. 

These  two  instances  were  brought  to  the 
attention  of  members,  but  it  is  proposed 
with  the  beginning  of  the  year  that  the 
Association  shall  t^ke  more  definite  steps  in 
stopping  such  solicitation  for  advertising 
and    sale    of   tickets. 

Fake   Telephone   Calls. 

This  is  a  case  of  a  rush  order  given  by 
telephone  from  the  retail  customer  to  a 
wholesale  house.  An  auto  delivery  i- 
cured  and  sent  to  call  for  the  goods.  The 
goods  are  delivered  and  signed  for  by  the 
driver  of  the  auto,  who  is  innocent  of  the 
scheme,  and  the  wholesaler  never  again 
sees  or  hears  anything  about  the  goods. 

An  arrest  has  been  made  in  this  case  and 
the    prosecution    is    proceeding. 


1'ln  efforts  taken  by  the  Association 
to  prosecute  all  cases  i  f  dishonest;  that 
members  were  TOctkna  of  has  tended  to 
make  them  more  immune  from  this  last 
WS  'c   of   crime. 

Licenses   for   Drhcrs 

A  suggestion  has  been  made  by  the 
Merchants'  Association,  and  that  is  that 
there  should  be  licenses  issued  for  driv- 
ers of  deliveries.  It  is  pointed  out  that 
when  the  head  of  a  delivery  system  finds 
that  a  number  of  his  drivers  have  not 
appeared  on  a  certain  morning,  he  must 
replace  them  at  once.  He  often  takes  on 
men  who  have  been  discharged  the  very 
day  before,  among  them  men  who  have 
been  guilty  of  theft  in  connection  with 
their  previous  employment.  The  sug- 
gestion is  made  that  the  name  and  ad- 
dress of  every  driver  should  be  regis- 
tered, as  well  as  his  photograph,  and 
that  he  be  given  a  license  numb  t  :it  the 
City  Hall.  Sup'„r;ntenderfs  then  would 
only  engage  a  man  carrying  a  license 
and  v/ould  be  able  to  secure  their  record 
through  the  hcousc  number.  They  might 
change  their  name,  but  they  could  not 
change  their  ruml-er.  The  members  jf 
t'.i.'  Associati  r.i  r  .ve  been  a.-ked  to  ex- 
press their  opinion  on  this  proposal. 

OFFICERS  FOR  1920. 

The  following  are  the  new  officers  of 
ihe  Merchants'  Association  for   1920: 

Board  of  Dir.ctoi= — E.  E.  Wallace, 
President,  butter  merchant;  H  Racine, 
first  Vice-President,  Alphonse  Racine, 
Limited;  P.  H.  Bartley,  second  Vice- 
President,  Mark  Fisher  Son?  &  Com- 
pany; J.  H.  Armstrong,  Greenshields 
Limited;  E.  Arnold.  Grand  Trunk  Rail- 
way System;  Wm.  Cook,  Almy's,  Lim- 
ited; C.  Dumaresq,  Hartt  &  Adair  Coal 
Company;  A.  Dupuis,  Dupuis  Freres; 
H.  R.  Gray,  Gunn,  Langlois  &  Company, 
Limited;  D.  Harrison,  Dent  Harrison; 
P.  E.  Joubert,  Lamontagne,  Limited;  F. 
M.  McRobie,  Canadian  Transfer  Corn- 
pan  v;  L.  S.  Mitchell,  Robert  Mitchell 
Company,  Limited;  G.  Morris,  Ogilvie 
Flour  Mills  Company,  Limited;  A. 
Murphy,  Chas.  Guard  &  Compnay, 
Limited;  Ed.  Quinn,  Canadian  Cartage 
&  Storage  Co.;  F.  W.  Stewart,  duett 
Peabody  &  Co.,  of  Canada,  Limited; 
Wm.  Wells,  Cunningham  &  Wells, 
Limited. 

The  Executive  Committee  which  has 
full  power  to  act  between  meetings  of 
the  Board  of  Directors  is  composed  of 
the   following: 

President,  E.  E.  Wallace;  1st  Vive- 
President,  11.  Racine;  2nd  Vice-Presi- 
dent, P.  H.  Bartley;  Ed.  Quinn,  C. 
Dumaresq. 


New  Training  System  at  Murray-Kay's 

Superintendent  at  Toronto  Departmental  Store  Does  Important  Work— Employment,  Edu- 
cation and  Welfare  Skilfully  Handled— An  Unusual  Personality  Behind  It  All. 


urr\ 


HE  whole  thing  is  a  matter  of 
practical  psychology  and  char- 
acter study,"  says  Mrs.  Jean 
Belford  of  her  work  as  superintendent 
of  employment  and  education  in  Murray- 
Kay's,  Ltd.,  Toronto.  And  just  to  talk 
with  her  on  the  subject  instils  one  with 
a  like  amount  of  enthusiasm  for  this 
business  of  selecting  and  training  sales- 
people. It  makes  one  feel  that  if  a 
salesgirl  is  ambitious  and  willing  to  de- 
vote all  her  energies,  to  learning  her 
work,  there  is  no  degree  of  efficiency  to 
which  she  cannot  attain,  when  there  is 
such  a  deal  of  thought  being  given  to 
her  advancement. 

Mrs.  Belford  does  not  need  to  tell  one 
that  she  is  in  love  with  her  work.  It  is 
seen  in  her  contented  manner  and  her 
joyful  smile,  which  is  just  as  whole- 
hearted when  directed  toward  the  girl 
to  whom  she  is  refusing  a  position  be- 
cause of  her  inability,  as  towards  the 
representative  of  DRY  GOODS  RE- 
VIEW. 

Ten  Years'  Experience 

Added  to  this  enthusiasm  Mrs.  Bel- 
ford contributes  ten  years  of  experience 
in  a  similar  work  in  the  States,  which 
were  preceded  by  a  thorough  training  in 
the  retail  business.  Strange  to  say,  she 
was  not  trained  as  an  educational 
director,  but  as  a  buyer.  Her  training 
consisted  of  a  private  course  which  she 
paid  for  in  a  large  departmental  store. 
This  included  courses  in  tailoring,  corse- 
try,  millinery,  in  fact  every  branch  of 
the  business  was  studied  in  a  complete 
and  practical  manner.  Then  she  applied 
for  a  position  as  buyer,  but  was  asked  to 
accept  an  appointment  as  educational 
supervisor  instead,  and  has  remained  in 
the  work  ever  since.  And  thus  it  seems 
that  Fate  has  simply  put  her  where  she 
belongs.  - 

This   Store  Aims   At   Refinement 

To  return  to  the  work  as  applied  in 
Murray-Kay's,  the  logical  place  to  be- 
gin is  where  the  new  employee  is  em- 
ployed. In  this  work,  it  is  necessary  for 
great  discrimination  to  be  shown; 
especially  in  such  a  store  as  the  one 
under  discussion,  where  it  is  desired 
that  a  certain  atmosphere  of  refinement 
shall  be  maintained  throughout.  This 
means  that  every  would-be  employee 
must  evince  certain  elements  of  culture 
in  his  or  her  deportment  and  general 
appearance.  This  does  not  mean  that 
her  clothes  should  be  especially  fine,  or 
her  education  above  the  average;  but 
it  means  that  she  must  show  evidences 
of  that  subtle  abstraction  which  the 
trained  psychologist  is  able  to  detect  as 
refinement.  Moreover,  the  latter  is 
seldom  deceived  by  a  pose,  an  affecta- 
tion of  culture  which  is  not  genuine  and 


which  would  not  last  to  the  end  of  a 
trying  day  in  a  retail  store.  And,  most 
important  of  all,  the  very  essence  of  this 
striving  after  an  atmosphere  of  refine- 
ment is  embodied  in  the  slogan: 
"Courtesy  and  Service"  to  all,  without 
regard  to  a  customer's  appearance,  the 
size  of  her  purchase,  or  the  length  of 
her  purse. 

The  Training  of  a  Junior 
In  Murray-Kay's,  juniors  are  em- 
ployed at  the  age  of  15  at  $1  a  day. 
They  are  first  trained  as  parcellers  and 
cashiers,  there  being  a  parceller  and 
cashier  in  each  desk  head  of  from  five 
to  eight  juniors,  whose  duty  it  is  to 
train  beginners.  Their  duties  here 
include  also  the  detection  of  errors 
on   sales   slips.     Some  boys  are  used  as 


KILL  THE   FROST 

Once  more  DRY  GOODS  RE- 
VIEW would  remind  you  that  in 
cold  weather  nothing  retards  sales 
so  much  as  a  window  glazed  over 
by  "Jack  Frost."  First,  board  the 
inside  of  the  windows  or  have 
tight-fitting  sashes  to  prevent  the 
warmer  air  of  the  store  entering. 
Next  bore  a  row  of  holes  at  the 
base  of  the  window  and  a  similar 
set  at  the  top.  This  will  permit 
a  free  flow  of  air  and  keep  the 
temperature  down. 

A  simpler  plan  is  to  start  the 
electric  fan  running  first  thing  in 
the  morning  and  keep  it  running 
all  day.  This  keeps  the  warm  air 
on  the  move  and  lowers  the  tem- 
perature so  frost  will  not  have  a 
chance  to  collect.  The  sight  of  an 
electric  fan  working  in  Winter 
also  will  help  to  attract  attention 
to  the  windows,  more  especially 
if  it  be  made  to  blow  upon  a  small 
Union  Jack  or  a  bathing-girl  doll. 
It  suggests  the  comfortable  tem- 
perature inside  the  store. 


messengers.  When  juniors  are  deemed 
to  be  sufficiently  adept  in  their  duties 
to  be  considered  permanent,  they  are 
supplied  with  a  blue  serge  uniform  by 
the  firm.  After  six  months  or  a  year, 
juniors  are  given  an  opportunity  of  be- 
coming salespeople  and  are  placed  in  de- 
partments, providing  they  have  shown 
sufficient  ability.  In  the  same  way,  the 
sales  force  is  under  sci'utiny  and  the 
most  ambitious  among  them  are  given 
every  opportunity  to  become  trained  as 
assistant  buyers. 

Although  the  organizing  work  of  the 
employment  office,  the  keeping  of 
records  and  filing  of  applications,  etc., 
is  done  by  competent  assistants,  the 
actual  work  of  interviewing  applicants 
and   conducting   the   lectures      on    sales- 


manship  are    attended   to   by   Mrs.    Bel- 
ford alone.    She  must  also  O.K.  all  leav- 
ing slips. 
Educational  Lectures  and  Conferences 

Educational  classes  are  held  on  every 
working  day  of  the  week  excepting  Mon- 
days and  Saturdays,  and  during  each 
week  the  entire  sales  force,  with  the 
exception  of  those  members  who  are  of 
old  standing  are  required  to  be  present 
at  one  of  the  classes.  The  lectures  last 
for  30  minutes,  and  after  that,  time  is 
allowed  for  the  asking  and  answering 
of  questions,  not  only  in  connection  with 
the  lecture  just  completed,  but  with  re- 
ference to  any  problem  that  has  been 
encountered  in   the   store  life. 

As  an  intimation  of  the  trend  that 
these  lectures  take,  here  are  a  few  of 
the  subjects:  "The  power  of  thinking 
and  its  results,"  "Putting  thoughts  into 
action,"  "Vital  results  of  action  in  sell 
ing,"  "Habits  are  but  a  repetition  of 
acts  and  acts  are  the  results  of  thought." 

Older  members  of  the  staff,  assistant 
buyers,  and  buyers  are  called  in  their 
turn  to  what  are  known  as  Class  Con- 
ferences. These  are  of  a  strictly  busi- 
ness nature  and  are  truly  conferences 
where  a  frank  discussion  of  specialized 
business  problems  is  carried  on.  For 
buyers  and  their  assistants,  the  discus- 
sions generally  bear  on  vital  points  in 
business  policy  and  the  disciplining  of 
the  sales  force. 

"A  Confession" 

Both  lectures  and  conferences  are 
much  appreciated  by  the  employees,  as 
evidenced  by  their  interested  attention; 
direct  results  in  the  work,  and  also  by 
their  personal  testimony.  One  salesman, 
who  has  been  with  the  firm  since  its  be- 
ginning, was  pleased  to  come  to  Mrs. 
Belford  at  the  close  of  the  first  class 
conference  with  what  he  termed  "  a 
confession."  "I  strenuously  opposed  the 
idea  of  coming  to  this  meeting,"  he  said, 
"but  yielded  finally  out  of  respect  to 
yourself.  Now  I  feel  bound  to  tell  you 
that  I  have  thoroughly  enjoyed  every 
minute  and  I'm  going  to  make  a  point 
of  being  at  every  one  I  possibly  can." 
He  meant  it,  too,  and  Mrs.  Belford  ap- 
preciated the  compliment  the  more 
coming  as  it  did  from  one  of  the  oldest 
and  most  respected  of  the  firm's  em- 
ployees, and  one  who  had  had  many 
years'  experience   in   retail  business. 

Connected  with  this  work  is  the  keep- 
ing of  records  relative  to  the  efficiency 
of  members  of  the  staff.  All  eri-ors  are 
reported  and  noted,  and  these  reports 
are  taken  into  account  as  a  basis  of 
promotion   or   increase   in   salary. 

Avoiding  Misfits 

As  another  means  towards  promoting 
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efficiency,   it   is  every 

nl  working  in  the  department  to 
which  she  is  In'st  adapted.  This  means 
that  she  is  frt-e  to  come  to  Mrs.  Belford 
at  any  time  to  request  a  transfer,  and 
often  after  investigation  of  her  abilities 
it  is  grunted.  Of  coarse,  ■  decided  effort 
is  made  when  the  girl  is  first  being  em- 
ployed to  give  her  the  work  that  she  can 
do  best,  hut  it  is  inevitable  that  misfits 
are  sometimes  found.  A  department 
bead  sometimes  ma\  have  occasion  to 
be  dissatisfied  with  a  saleslady's  work, 
but  the  employee  cannot  be  discharged 
until  Mrs.  Belford  has  investigated  the 
case,  and  probably  given  her  a  further 
chance  in  another  department. 

The  system  of  handling  lateness  is  as 
follows.  If  an  employee  is  only  late  oc- 
casionally and  that  a  matter  of  about 
five  minutes,  she  may  obtain  a  pass 
from  her  department  head  and  does  not 
have  to  forfeit  the  day's  work.  If,  how- 
ever, she  is  an  habitual  late,  she  is 
called  to  Mrs.  Belford's  office  on  three 
different  occasions,  and  after  a  quiet 
little  talk  is  permitted  to  continue  her 
work.  But  if  this  method  fails  to  bring 
about  punctuality  on  the  part  of  the  em- 
ployee, there  remains  one  of  two  things 
to  be  done.  If  the  case  is  considered  in- 
corrigible, the  employee  is  discharged 
after  being  given  these  three  chances  to. 
overcome  her  fault.  But  if  it  is  be- 
lieved that  it  can  be  corrected,  she  is 
transferred  to  another  department, 
probably  at  a  lower  wage.  "And,"  states 
Mrs.  Belford,  "the  result  of  such  trans- 
fers has,  in  most  cases,  been  quite  suc- 
cessful, because  the  employee  takes  a 
fresh  start  amongst  her  entirely  new 
surroundings  and  profits  by  her  former 
errors." 

Employees'   Welfare 

Although  Murray-Kay's  do  not  pre- 
tend to  have  a  welfare  association  of 
any  kind,  their  employees'  well-being  is 
looked  after  in  an  efficient  manner. 
There  is  a  hospital  in  the  store  where 
emergency  cases  of  sickness  are  brought; 
there  is  a  lunchroom,  where  all  the  staff 
may  obtain  their  meals  at  cost;  and 
when  an  employee  with  a  good  loyal 
record  becomes  ill,  her  wages  are  paid 
in  full  while  she  is  away.  Best  of  all  is 
the  Christmas  gift,  inaugurated  in  De- 
cember, 1919,  of  insurance  policies  to 
every  employee  who  has  been  at  least 
six   months   with   the  firm. 

In  spite  of  the  immense  volume  of 
business  which  Murray-Kay's  shared 
this  year  with  the  trade  in  general,  the 
employment  problem  was  at  no  time 
acute.  There  was  always  plenty  of 
extra  holiday  help  to  be  had  and  Mrs. 
Belford  was  even  forced  to  turn  many 
away.  Her  plan  was  to  employ  college 
students  on  Saturdays,  beginning  in  No- 
vember, and  then,  when  their  holidays 
began,  they  were  in  a  position  to  come 
on  the  staff  as  thoroughly  capable  help. 
And  these  college  students  were  not  all 
men.  Some  were  girls,  anxious  to  make 
a  little  money  in  their  spare  time,  or 
else  just  in  search  of  a  little  experience 


in  unfamiliar  work.  One  girl  came  be- 
sbe  means  to  make  her  protY 
inie  as  that  of  Mrs.  Belford,  and 
believed  that  the  right  place  to  begin 
was  by  being  an  employee  herself.  For 
this  reason  she  intends  to  devote  al) 
bar  vacations  to  work  in  business 
houses. 

Thoroughly    Systematized 

All  this  work  of  being  the  guide  and 
mentor  of  from  500  to  800  employees 
seems  like  a  fairly  large  program  for 
one  woman,  however  unusual  her  attain- 
ments. When  asked  how  she  is  able  to 
accomplish  it,  she  answered:  "Simply 
by  having  a  well-defined  system  of  my 
own,  wherein  I  arrange  to  be  in  a  cer- 
tain department  at  a  certain  time,  and 
so  on."  Every  afternoon  is  spent  on 
the  floor,  where  she  notes  personally 
the  work  of  the  salespeople  and  searches 
out  problems  to  be  met  in  the  educa- 
tional lectures. 

Mrs.  Belford  has  been  with  the  firm 
only  three  months,  but  in  that  time  has 
made  herself  quite  at  home  in  Toronto. 
"You  see,"  she  says,  "I  was  born  in 
Canada,  but  was  quite  a  small  girl  when 
we  moved  to  the  States,  so  that  I  may 
be  said,  like  the  negro  boy,  'to  have 
growed  right  up  with  the  States.'  "  She 
also  stated  that  she  found  it  easier  to 
feel  at  home  here  because  of  the  great 
resemblance  between  Washington  and 
her  former  home  (where  she  was  with 
the  Palais  Royal),  and  Toronto  in  re- 
gard to  their  natural  surroundings,  their 
parks,  etc.  But  then,  anyone  meeting 
Mrs.  Belford  and  coming  in  contact  with 
her  warm,  friendly  smile  could  easily 
understand  without  being  told  how  it  is 
that  she  can  settle  down  so  quickly, 
gather  around  her  a  circle  of  friends  and 
gain  the  confidence  of  her  associates. 


FOUR    AND    A    HALF    DAYS'    WORK 

DURING    THE    SUMMER 

MONTHS 

A  new  arrangement  of  holidays  was 
announced  at  Winnipeg  on  Dec.  22 
when  Geo.  H.  Stewart,  president  and 
managing  director  of  Hollinsworth  & 
Co.,  Winnipeg,  was  host  at  a  dinner 
and  theatre  party  given  to  the  em- 
ployees of  the  company,  and  several 
personal  friends.  At  each  employee's 
place  was  the  customary  Christmas 
cheque. 

Mr.  Stewart  announced  that  as  another 
Christmas  present,  store  would  be  closed 
Friday,  the  day  after  Christmas.  He 
also  made  the  announcement  that  after 
Jan.  1,  each  employee  would  receive  one 
full  day  each  week  as  a  holiday  during 
the  months  of  January,  February,  June 
and  December,  and  during  the  months 
of  July  and  August,  Saturday  after- 
noons and  a  full  day  during  the  week. 
During  the  months  not  mentioned  they 
would    receive   one   half-day    each    week. 


The  employee's  then  presented  their  host 
with  a  handsome  reading  lamp. 

During  the  dinner  Mr.  Stewart  paid 
tribute  to  the  hearty  co-operation,  loy- 
alty and  faithfulness  of  the  emplo 
and  stated  that  the  success  which  the 
business  of  the  company  had  attained 
was  due  to  their  support  and  good  will. 
He  looked  upon  them,  not  only  as  em- 
ployees, but  as  his  friends,  he  said,  and 
in  order  to  be  a  friend  to  the  employees, 
one  must  implicitly  trust  them.  He  had 
the  most  implicit  confidence  in  every 
member  of  the  staff,  he  declared.  Any 
business  that  existed  simply  for  the 
purpose  of  making  money,  Mr.  Stewart 
said,  had  no  right  to  exist.  Life,  happi- 
ness and  citizenship  were  essential,  or 
the  business  would  not  be  worth  while. 
Replying  on  behalf  of  the  employees  S. 
E.  Rathsburg,  assistant  manager  of  the 
company,  assured  Mr.  Stewart  that 
every  one  in  his  employ  was  most  grate- 
ful. Their  gratitude,  he  declared,  was 
not  limited  to  the  present  occasion, 
much  as  they  appreciated  the  dinner, 
the  theatre  party  and  the  Christmas 
gifts.  It  was  rather  the  good  will  and 
thoughtfulness  behind  it  that  made 
them  happy,  and  it  was  rather  to  the 
unfailing  courtesy  and  consideration 
that  characterized  their  daily  relations 
throughout  the  year  that  they  would 
pay  tribute. 


TWO  STATUES  UNVEILED 

In  the  Winnipeg  store  of  the  T.  Eaton 
Co.  the  fiftieth  anniversary  of  the  foun- 
dation of  the  business  was  commemorat- 
ed in  December  11  in  a  ceremony  much 
similar  to  that  which  took  place  in  the 
Toronto  store  on  December  8.  It  con- 
sisted of  the  unveiling  of  a  statue  of 
the  late  Timothy  Eaton  and  its  presen- 
tation by  M.  McGee,  second  vice-presi- 
dent, to  Sir  John  Eaton,  the  present  head 
of  the  firm. 

The  presentation  was  made  before 
several  thousand  employees,  and  the  an- 
nouncement was  made  that,  beginning 
January  2,  the  Winnipeg  store  would 
close  at  5  p.m.  rather  than  5.30,  with 
Saturday  a  half-holiday  throughout  the 
year,  and  a  whole  holiday  during  July 
and  August.  These  latter  changes  are 
made  in  fulfilment  of  the  wishes  of  the 
founder  of  the  firm,  who,  as  explained 
when  the  Toronto  store  adopted  this 
schedule  a  year  ago,  wanted  his  em- 
ployees to  ha\e  one  day  free  for  recrea- 
tion and  another  for  rest  nnd  worship. 


Windsor  merchants  benefited  this 
Christmas  by  two  unusual  contingencies. 
First,  the  fact  that  Canadian  monev  is 
discounted  10  per  cent  in  Detroit  lias 
meant  increased  trade  in  Windsor,  and 
second,  the  regulations  which  hinder  un- 
vaccinated  persons  from  entering  the 
State,  has  also  helped  to  decrease  con- 
siderably the  crowds  crossing  the  ferry 
to  do  Christmas  shopping.  The  mer- 
chants therefore  inaugurated  a  "buy-at- 
home"  campaign,  so  "it's  an  ill  wind 
that  blows   nobody  any  good." 
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Decline  Will  Be  Gradual 

Best  Authorities  Believe  That  Decline  in  Prices,  When  It  Comes,  Will  Extend  Over  Period 

of  From  One  to  Three  Years — Drop   Will  Be  Absorbed  Without    Serious 

Losses — Should  not  Affect     Buying    of     Stock 


SOME  day  there  will  ,be  a  return  Lo 
normal  conditions  in  all  branches  of 
merchandise  and  industry.  High 
prices  in  foodstuffs,  in  wearing  apparel, 
in  all  the  common  necessaries  of  life 
must  inevitably  drop  sooner  or  later. 
Things  cannot  remain  abnormal  for  an 
indefinite  length  of  time;  there  must 
come  the  turning  in  the  road,  and  then 
the  decline  in  prices  that  seem  to  have 
mounted  high  as  Haman's  gallows  dur- 
ing the  last  few  years.  History  repeats 
itself  in  prices,  as  it  does  in  the  affah's 
•of  men  and  the  conflicts  of  the  nations. 
After  the  American  Civil  War,  prices  in 
many  of  the  necessaries  of  life  mounted 
even  higher  than  they  are  to-day.  But 
the  decline  came,  and  it  will  come  again 
as  surely  as  the  rising  of  tomorrow's 
sun. 

How  Will  It  Come? 

How  will  it  oome?  The  question  is 
already  beginning  to  agitate  the  minds 
of  manufacturers  and  retailers.  The  as- 
sault on  the  high  prices  of  foodstuffs 
has  been  persistent  and  has  resulted  in 
reductions  along  certain  lines.  Next  will 
come  the  demand  for  reduced  prices  in 
men's  and  women's  wear.  The  war 
altered  many  a  man's  life;  it  started 
new  currents  of  thought  and  created 
new  habits  of  life.  It  taught  conserva- 
tion of  energy,  conservation  of  raw  ma- 
terials, conservation  of  wealth.  It  taught 
men  how  to  save,  and  how  to  work,  so 
that  they  might  save.  Along  with  the 
tragedy  of  the  war  also  came  oppor- 
tunity for  safe  and  profitable  invest- 
ment in  Victory  bonds.  Men  and  wo- 
men discovered  that  they  could  make  a 
suit  or  a  dress  or  a  pair  of  shoes  last 
longer  by  a  little  mending  if  it  meant 
that  they  could  buy  another  $50  Vic- 
tory bond. 

This  lesson  will  not  be  forgotten  if 
the  time  ever  comes  when  the  consum- 
ing public  begins  to  feel  that  they  are 
being  needlessly  bled  by  the  manufac- 
turer or  the  retailer  who  demands  too 
great  a  profit.  For  example:  The 
gentlemen  who  shine  shoes  in  a  certain 
city  decided  one  day  that,  on  account  of 
the  advance  in  prices  due  to  the  war, 
and  because  everybody  else  seemed  to 
be  "doing  it,"  they  would  ask  fifteen 
cents  instead  of  ten.  They  did  it.  For 
a  week  their  stalls  were  empty;  people 
did  their  own  shining  of  shoes.  Then 
they  dropped  the  price  back  to  ten 
<cents.  But  in  the  meantime,  many  men 
and  women  had  learned  the  art  of  shin- 


ing  their    own    shoes,    and    they    never 
went  back. 

Profits  Have  Been  Fair 

Retailers  of  dry  goods  have,  we  be- 
lieve, demanded  a  profit  not  unduly  ex- 
cessive during  the  last  four  years. 
There  have,  probably,  been  exceptional 
cases,  but  these  have  been  very  few  and 
there  has  been  a  ready  disposition  on 
the  part  of  the  trade  to  fulfill  the  spirit 
as  well  as  the  letter  of  the  various  or- 
ders  of  the   Board  of  Commerce. 

But,  as  has  been  said  before,  the  time 
is  coming  when  there  must  be  a  decline 
in  the  abnormally  high  prices  that  have 
prevailed  during  the  years  of  the  war 
and  which  still  remain  exceptionally 
above  normality.  It  is  a  time  which 
may  be   dreaded   to   a   more  or  less   de- 


Whether  in  the  immediate  or  the 
distant  future,  the  time  is  coming 
when  there  must  be  a  decline  in 
prices.  With  that  decline,  there 
arises  a  score  of  problems  that  are 
of  vital  interest  to  the  retailer  in 
dry  goods.  How  is  it  coming? 
Will  it  be  a  sudden  decline  or  will 
it  be  spread  over  a  considerable 
period  of  time?  If  it  is  to  be 
sharp,  how  is  the  retailer  to  weath- 
er it?  If  it  is  to  be  a  matter  of 
months,  perhaps  years,  what  are 
the  best  ways  to  prepare  for  it? 
In  the  accompanying  article  some 
effort  is  made  to  throw  light  on  the 
subject. 


gree  by  manufacturer  and  retailer  alike. 
There  is  a  feeling  among  the  men  of  the 
trade  that  this  decline  must  come;  and 
many  are  wondering  how  they  are  going 
to  meet  it. 

Decline    Will    Be    Gradual 

Those  who  are  best  able  to  judge  say 
that  the  decline  in  prices  will  be  gradual, 
so  gradual,  in  fact,  that  retailers  will 
be  able  to  absorb  the  altered  prices 
without  much  loss  to  themselves.  A 
sudden  and  sharrp  drop  in  prices  would 
create  complications  that  might  be 
dangerous  and  exceedingly  harmful. 
Both  manufacturers  and  retailers  will 
seek  to  avoid  it  and  can  avoid  it  with 
co-operation.  It  would  be  to  no  one's 
benefit  to  dislocate  the  markets  by  a 
sudden  drop.  By  the  very  nature  of 
things,  moreover,  the  decline  must  be 
gradual.  The  only  thing  that  will  cause 
the  cost  of  things  to  drop  will  be  greater 
production;  and  greater  production  is 
not  a  thing  of  a  day  or  week,  or  even 
months.  Competent  judges  believe  that 
this   decline,   when     it     comes   will    be 


spread  over  a  period  of  one  or  two 
years.  Some  even  say  it  will  be  three 
years. 

The  Effect  on  Stocking 

From  the  standpoint  of  the  retailer 
there  is  a  vexed  problem  here.  There 
is,  at  present,  a  hesitancy  among  many 
of  the  men  of  the  trade  to  stock  goods 
— much  less  to  over-stock  on  them — 'be- 
cause of  the  uncertainty  of  future 
prices.  If  a  man  can  get  immediate 
delivery  on  a  consignment  of  goods, 
which,  formerly,  he  retailed  at  one- 
third  of  the  price  at  which  he  retails 
them  now,  he  will  buy  them  and  bank 
on  a  quick  turnover.  But  when  his  de- 
livery is  delayed  from  one  to  four  or 
five  months — and  he  feels  morally  cer- 
tain they  will  be  in  the  majority  of 
cases — he  hesitates  about  ordering.  He 
does  not  want  to  be  left  with  a  stock  of 
goods  on  which  there  has  suddenly 
fallen   greatly  reduced  prices. 

Perhaps  this  condition  among  the 
trade  is  not  very  general  at  the  present 
time.  The  decline  dees  not  seem  a  thing 
of  the  immediate  future.  There  seems, 
at  present,  little  relation  between  order- 
ing and  delivery,  so  far  as  fear  of  a  dis- 
astrous decline  coming  suddenly  is  con- 
cerned. In  some  cases,  premiums  are 
being  paid  for  deliveries,  and  it  is  more 
than  probable  that  some  of  the  retailers 
of  dry  goods  will  have  goods  coming 
into  their  stores  next  Fall  that  should 
have  been  there  for  the  Spring  trade. 
And  they  will  take  them;  and,  perhaps, 
be  glad  to  get  them.  Fear  of  a  decline,  so 
far  as  can  be  judged  at  present,  is  not 
resulting  in  a  holding  back  of  orders 
from  the  manufacturers. 

But  It  Will  Come 

It  will  come,  however.  But  in  the 
meantime,  retailers  need  have  no  fear 
of  keeping  their  lines  well  stocked  with 
goods  on  which  they  are  getting  a 
reasonable  profit — and  that  means  most, 
if  not  all  lines.  A  .sudden  and  sharp  de- 
cline would  be  as  unfortunate  as  a  run 
on  a  well-established  bank.  Nothing 
would  be  gained  by  it  and  there  would 
be  considerable  loss  to  many  who  would 
suffer  innocently.  Everything  points  to 
the  fact  that  this  decline  must  come — 
though  there  may  be  no  evidence  of  it 
as  yet — .but  when  it  does  come  it  will 
be  of  such  a  character  that  great  losses 
will  not  be  sustained  and  there  will  be  no 
serious  dislocation  of  business.  It  is  as 
well  for  every  retailer  to  keep  his  eye 
on  developments  as  they  are  bound  to 
affect  his  business;  but  we  see  no  need 
for  him  to  view  the  inevitable  decline  in 
prices  with  any  degree  of  apprehension. 
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I)  li  Y    GO0t>S    RE  VIE  \V 


Prosperous  Towns  Mean 

a  Prosperous  Canada 

By  E.  M.  Trowem,  Secretary,  Dominion  Executive  Council,  The  Retail  Merchants' 

Association  of  Canada,  Ottawa 


THERE  are  very  fen  people  in  Canada  who  have  not 
heard  the  argument  used,  that  in  order  to  pay  our 
national  debt  we  must  produce  more  goods,  whether 
they  are  from  the  forest,  the  mine,  the  field  or  the  sea, 
The  object  is  to  exchange  these  goods  for  other  goods  that 
we  require,  but  which  we  cannot  produce.  The  more  goods, 
therefore,  that  Canada  can  produce  the  richer  she  becomes, 
and  the  richer  that  she  becomes  the  better  business  place 
it  is  for  those  who  live  here.  If  the  above  argument  is 
sound  for  Canada  as  a  whole  it  should  also  be  sound  for 
any  part  of  Canada. 

Makes   for   Progress 

Competition  among  nations  is  the  strongest  incentive 
toward  progress.  The  Canadian  people  are  proud  of  Can- 
ada because  of  the  ideals  she  has  set  up,  and  she  is,  there- 
fore, proud  of  her  flag  and  proud  of  her  race.  This  is  the 
incentive  for  higher  development.  To  build  up  Canada  we 
must  do  as  all  sane  men  would  do  in  their  own  private 
business;  they  must  build  up  their  treasury,  and  so  we 
must  build  up  the  Canadian  Treasury.  Hundreds  of  millions 
of  dollars  in  the  treasury  of  any  foreign  country  are  of  no 
use  to  the  Canadian  Treasury  unless  we  can  get  some  of 
it  by  exchanging  our  products  for  it. 

Would    Become    Dormant 

If  the  world  was  one  great  commonwealth  and  there 
was  only  one  treasury,  we  would  become  dormant  through 
want  of  competition,  and  we  would  become  lost  through 
enormity.  Competition  is  the  mainspring  that  forces  us 
on  toward  higher  ideals.  This  is  true  in  -every  position  in 
life.  The  citizens  of  every  city,  if  they  are  happy  and 
contented,  take  a  pride  in  their  surroundings.  They  want 
their  city  to  be  the  best  in  Canada,  and  they  strive  toward 
.that  end.  This  produces  a  healthy  rivalry,  and  so  it  is  with 
the  towns  and  villages  of  Canada. 

Variety    and    Style 

••  Follow  the  argument  a  little  further,  and  competition 
among  the  citizens  for  better  homes  produces  a  variety  and 
style  that  lends  a  charm  to  life,  and  which  could  not  be 
found  where  every  house  was  built  after  the  same  plan  and 
of  the  same  style  of  architecture.  If  legitimate  competi- 
tion, therefore,  is  an  advantageous  incentive  among  nations, 
cities,  towns,  villages  and  individuals,  it  must  be  encour- 
aged and  not  destroyed,  providing  it  receives  no  special 
privileges  and  does  not  undertake  to  take  advantage  of 
its  position. 

Goes  Hand   in   Hand 

Wherever  there  is  prosperity  there  is  usually  progress. 
Prosperity  is  not  always  represented  in  dollars  and  cents. 
If  it  were  *o  and  all  the  dollars  and  cents  in  Canada 
got  into  the  hands  of  two  people,  no  one  could  say  that 
Canada's  prosperity  was  impaired  if  the  amount  this  year 
remained  the  same  as  last  year,  or  was  somewhat  greater, 
but  if  this  condition  was  produced  we  would  begin  to  see 
evidences  of  lack  of  prosperity  all  around  us. 

How   About  This? 

In  making  a  survey  of  all  the  towns  and  villages 
throughout   Canada,  can  anyone   say  that  they  see  great 


evidences  of  prosperity?  Can  they  see  more  stores  being 
built  or  new  additions  to  old  ones?  Is  there  more  paint 
used  than  formerly  on  the  store  fronts?  Are  the  stocks 
doubling  up  or  keeping  pace  with  the  population?  Is 
there  a  general  appearance  of  prosperity  all  around  ? 
Are  there  more  and  better  pavements,  better  fire-fighting 
appliances,  more  contented  civic  employees,  better  paid 
public  school  teachers,  etc.?  If  not,  why  not?  Could 
it  be  because  of  the  lack  of  pride  in  the  town  or  village? 
Is  the  money  that  is  paid  to  the  farmers  or  producers 
passing  through  the  town  or  village  and  circulating  so 
that  all  engaged  therein  can  have  an  opportunity  of  being 
rewarded  for  their  services,  or  is  the  money  going  direct 
to  one  or  two  large  mail  order  houses  hundreds  of  miles 
away,  and   starving  the  trade  of  the  town? 

Reduce  Its  Power 

Take  the  actual  trade  and  business  out  of  a  town  and 
you  reduce  its  power  to  pay  taxes.  Taxes  can  only  be 
paid  by  those  who  have  money  to  pay  them.  Mendicants 
and  beggars  never  pay  taxes.  Every  retail  merchant  who 
has  a  store  in  a  town  should  make  it  a  rigid  rule  to  buy 
all  the  things  he  requires  from  his  fellow  retail  merchants 
in  the  town.  If  the  goods  you  want  are  not  in  stock, 
ieave  your  order  and  encourage  your  fellow  retail  mer- 
chant to  stock  them.  If  retail  merchants  themselves 
patronize  and  encourage  mail  order  catalogue  houses, 
how  can  they  complain  if  others  do  the  same  thing? 

Keep  It  At  Home 

If  you  want  your  town  to  thrive  you  must  keep  your 
money  in  local  circulation.  You  must  constitute  yourself 
a  town  booster.  Canada's  continued  prosperity  depends 
upon  her  live,  up-to-date  towns.  It  is  far  better  to  have 
eight  million  happy  and  contented  people  in  Canada,  all 
having  enough  work  to  keep  them  busy  and  sufficient 
salaries  to  enable  them  to  lay  something  away  for  a 
rainy  day,  than  it  is  to  have  thousands  out  of  employment, 
thousands  receiving  starvation  wages,  thousands  in  the 
poor  houses,  and  a  few  living  in  luxury  and  abundance. 
The  more  active,  energetic  towns  that  we  have  the  more 
equitable   will  be  the  distribution   of  wealth. 

Vital  To  Our  Future 

Canada's  future  depends  upon  the  prosperity  of  her 
towns  and  villages.  If  the  towns  and  villages  of  Canada 
decline,  Canada  will  also  decline.  If  you  want  your  town 
to  die,  take  your  money  out  of  circulation  and  send  it 
away  to  a  mail  order  house.  If  you  want  a  thriving, 
up-to-date  place  where  the  people  love  to  congregate,  be 
a  town  booster;  take  an  interest  in  the  stores  in  your 
town;  encourage  those  who  keep  clean,  comfortable  hotels, 
where  commercial  travellers  can  stay  with  comfort  and 
obtain  good  meals.  If  you  have  a  local  paper,  weekly  or 
daily,  subscribe  to  it,  and  if  you  are  a  merchant  or  a 
manufacturer  advertise  in  it  and  see  that  the  proprietor 
keeps  everlastingly  boosting  your  town.  If  it  is  worth 
living  in  it  is  worth  boosting;  if  it  is  not  worth  living 
in  we  would  advise  you  to  move  out  as  quickly  as  possible 
md    give   place   to  better  men. 
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THE  MARKETS  AT  A  GLANCE 


SCARCITY  of  goods  and  rising  prices  con- 
tinue to  be  the  features  of  the  dry  goods 
markets  and  trade.  In  every  department 
of  the  trade  the  same  story  is  told ;  the  repeti- 
tion becomes  wearisome  when  one  listens  to  it 
both  from  the  wholesaler  and  the  retailer. 
Manufacturers  complain  that  they  are  unable 
to  get  their  orders  filled  by  the  mills;  retailers 
say  that  they  cannot  depend  upon  the  orders 
they  place  with  the  wholesaler.  And  so  the 
endless  cycle  continues. 

The  outlook  for  the  year  does  not  lend  itself 
to  the  view  that  there  will  be  a  great  improve- 
ment before  the  curtain  falls  on  1920.  The 
world  demand  for  goods  has  reached  propor- 
tions hitherto  undreamed  of,  and  the  effort  to 
fill  this  gigantic  order  is  partially  paralyzed  by 
shorter  hours  of  labor.  Labor  costs  are  soaring 
everywhere  and  they  form  one  of  the  big,  if  not 
the  biggest  factor  in  the  rising  prices  in  all  lines 
of  dry  goods.  There  is  nothing  on  the  horizon 
that  would  indicate  that  these  demands  will  be 
one  whit  less  during  the  year  upon  which  we 
have  just  entered. 

While  the  supply  of  raw  wool  seems  to  be 
abundant — reports  from  England  indicate  that 
there  are  between  4,000,000  and  5,000,000 
pounds  on  hand — production  does  not  show  any 
marked  increase.  At  the  Bradford  mills,  for 
instance,  where  production  was  increased  ten 
per  cent,  three  months  ago  by  overtime,  workers 
have  ceased  this  overtime,  though  it  is  claimed 
that  they  violated  an  agreement  in  doing  so. 
Buyers  returning  from  England  who  have  spent 
weeks  in  the  very  heart  of  the  woollen  district 
state  that  conditions  are  worse  than  they  have 
been  for  years  and  that  there  is  no  question 
about  rising  prices  during  the  present  year.  In 
the  space  of  a  few  weeks,  botany  suitings  ad- 
vanced from  four  to  seven  shillings  per  yard. 
Styles  and  fashions  are  largely  determined  by 
quantities  of  goods  to  be  had. 


In  Japanese,  French  and  Chinese  silks,  there 
has  been  an  advance  in  the  last  month  of  from 
15  to  20  per  cent.  The  unfavorable  rate  of  ex- 
change is  increasing  these  prices  from  7  to  10 
per  cent,  on  account  of  payments  having  to  be 
made  through  New  York.  Lists  placed  in  the 
hands  of  the  jobbers  by  the  manufacturers  are 
being  constantly  revised,  both  as  to  price  and 
delivery.  Georgettes,  crepe  de  chine  and  habu- 
tai  have  advanced  ten  per  cent.  Rationing  is 
being  adopted  by  manufacturers  and  whole- 
salers. 

In  draperies  and  curtains,  for  the  first  time 
since  the  outbreak  of  the  war,  French  tapestries 
are  finding  their  way  into  Canada  in  small  lots. 
Repeat  orders  for  the  same  show  an  advance  of 
between  30  and  50  per  cent.  Canadian  velours 
continue  strong,  with  an  increase  in  the  last 
month  from  $3.50  to  $4.50  per  yard. 

Canadian  mills  are  reported  to  be  falling 
down  on  deliveries  of  cotton  goods.  Spot  busi- 
ness is  very  brisk  among  the  wholesale  houses. 
Merchants,  anticipating  still  further  advances 
in  all  lines,  are  buying  freely  and  taking  what 
they  are  allowed  from  the  jobbers.  Fall  prices 
are  said  to  be  such  that  surprise  will  be  occa- 
sioned both  by  the  retailer  and  the  consumer. 
Staple  lines  continue  to  advance. 

The  linen  situation  is  described  by  one  buyer 
as  being  worse  than  any  other  situation  in  the 
trade  and  he  predicts  that  in  six  months'  time 
there  will  be  no  pure  linen  on  the  market.  The 
reason  is  that  Russia  and  Belgium,  the  former 
sources  of  supply  for  most  of  the  world's  needs, 
are  not  forwarding  any  flax. 

Notions  show  some  increases  over  a  month 
ago  and  there  is  a  marked  shortage  in  some 
lines.  In  boots  and  shoes  there  have  been  some 
advances  in  felt  goods  and  leather  goods  con- 
tinue harder  to  procure. 


SILK 


Further  Advances  in  the  last  month  of 
From  15  to  20  Per  Cent.— Rate  of  Ex- 
change  Increasing   Prices  Nearly 
10  Per  Cent. 

SILK. — Advances  in  the  last  month  of 
from  15  to  20  per  cent,  in  Japanese, 
Chinese,  French  and  Swiss  silks  are  re- 
ported, and  all  indications  point  to  a  still 
further  advance  in  these  prices.  De- 
liveries from  the  mills  are  from  two  to 


four  months  late  and  wholesalers  are  ex- 
pecting them  to  be  still  worse  as  the  year 
advances.  Jobbers  are  being  advised 
that  they  need  not  expect  goods  at  the 
prices  quoted  in  a  revised  list,  which 
means  that  the  revising  of  the  revised 
list  cannot  even  be  accepted  as  final. 
With  such  conditions  prevailing  in  the 
important  matter  of  deliveries  retailers 
would  appear  to  have  doubtful  times 
ahead  of  them. 

An  important  item  that  is  sending  up 


prices  is  exchange.  Canadian  houses,  in 
buying  Swiss,  Japanese  or  Chinese  silks, 
are  obliged  to  pay  in  New  York  currency 
and  are  thus  compelled  to  pay  the  un- 
favorable rate  of  exchange.  Within  the 
last  two  months  this  has  meant  an  in- 
crease in  itself  of  from  eight  to  ten  per 
cent. 

Spot  prices  in  all  lines  have  held  very 
firm,  but  desirable  goods  are  scarce.  Re- 
tailers are  coming  to  Toronto  in  increas- 
ing number?  to  pick  up  what  they  can 


DRY     GOODS    REVIEW 


"in  tlu'  different  Louses.  ;u'.<l  whole- 
advising  that,  with  the  pre- 
vailing  and   continued   scarcity   in   these 
lines   the  retailer  would  do  well   to  make 
periodical    trips    to    the    city    for    pick-up 

One  house  received  a  large  ship- 
ment of  Mescalines  and  Duchess  satins 
on  the  Monday  erf  a  recent  week,  and  by 
Friday  they  had  only  a  few  ends  left. 
They  did  not  even  have  the  time  to  get 
out  the  samples  of  these  goods;  buyers 
came  to  Toronto  to  pick   them    up       I 

make  little  objection  to  prices,  realizing 
that  they  either  have  to  pay  the  price 
•    without  the  <roods. 

There  has  been  an  unusually  large  sale 
of  metal  brocades  daring  the  last  three 
week  Thes«  are  used  for  vestings. 
Two  cases  received  just  before  Christmas 
by  one   house  are   now    I'll   sold   out. 

Georgettes,  Habutai,  and  crepe  de 
Chines  in  the  last  two  weeks  have  shown 
a  still  further  advance  of  ten  per  cent. 
All  reports  coming  from  the  mills  are 
ie  effect  that  they  are  booked  up 
for  months  ahead  with  orders  and  that 
deliveries  cannot  be  made  on  time  nor 
in  the  quantities  desired.  Much  of  the 
condition  prevails  as  between  the  whole- 
saler and  the  retailer;  rationing:  i?  being 
adopted  in  a  number  of  cases. 

WOOL 

Miners  Scout  Idea  That  Prices  Will  Come 

Down  in   1920 — Steady  Advances   in 

All  Lines  Reported  From  Europe 

WOOL. — Hope  that  prices  might  ease 
during  the  year  1920  in  woolens  and 
dress  goods  are  shattered  by  a  careful 
examination  of  the  markets  and  the 
general  conditions  affecting  production. 
While  there  seems  to  be  an  abundance 
of  the  raw  material — one  report  is  that 
there  are  5,000,000  pounds  in  England — 
production  does  not  seem  greatly  on 
the  up-grade,  and,  as  yet,  nowhere  nearly 
reaches  the  demand.  An  important  de- 
velopment is  the  decision  of  the  wool 
combers,  owing  to  shortage  of  tops,  to 
cease  working  systematic  overtime 
agreed  upon  at  Bradford  three  months 
ago,  and  which  increased  the  output  ten 
per  cent.  Five  hundred  wool  combers 
are,  accordingly,  unemployed,  and  oper- 
atives refuse  to  continue  overtime  until 
these  are  absorbed.  A  cessation  of  over- 
time work  will  inevitably  cause  a  serious 
falline:  off  in  the  output  of  tops  during 
the  next  few  weeks  and  will  stiffen  the 
attitude  of  the  topmakers. 

Buyers  of  larcre  houses  are  purchasing 
all  they  can  get  in  most  lines  of  dress 
goods.  "Prices  are  climbing,  deliveries 
are  poor,  ?nd  we  are  taking  anything 
we  can  get,"  is  the  way  one  buyer  ex- 
ed  it,  and  he  spoke  the  opinion  of 
most  of  them.  This  feeling  that  goods 
will  be  harder  and  harder  to  get  as  the 
year  advances,  is  sharply  felt  by  nearly 
all  the  buyers.  To-day  the  best  ship- 
ment that  can  be  obtained  from  Encland 
is  Aiurust  ami  September.  One  house 
has  been  able  to  nurchase  a  little  of 
Frervh  roods  recently,  the  ranqre  being 
verv  small  and  the  nrice  proportionately 
high.  These  were  in  t^c  finer  dress 
goods. 

A  buyer  who  has  just   returned   from 


England  where  he  Bpenl  a  month  in  the 
Btated  i'  iNa  GOODS 
REVIEW  thai  conditions  there  were 
■  than  they  had  ever  been  during 
all  the  years  he  had  gone  to  England  on 
purchasing  trips,  lie  spent  a  month  in 
the  very  centre  of  the  woolen  district, 
and  from  the  time  he  got  there  until  he 
left    i  here    had    boon   an   advance   of  from 

four  to  seven  shillings  en  hot. 
ings.  "There  is  no  question  about  it," 
id,  "the  mice  will  be  higher  yet 
and  there  will  be  more  difficulty  in  get- 
ting the  goods.  There  is  no  possible  re- 
duction in  sight.  The  situation  in  the 
trimming  end  which  is  of  eoual  imp*  i  < 
ance  to  the  tailoring  trade  is  not  one 
whit  better.  Silicias,  Beatrices,  twills 
and  Italian  cloths  have  all  shared  in  an 
advance  of  from  20  to  30  per  cent.  Re- 
ports from  the  Bradford  mills  are  that 
they  are  filled  up  with  order?  for  the 
entire  year,  and  have  heavy  bookings  for 
1921. 

Still  another  buyer  emphasized  the  fad 
that  there  had  been  an  advance  in  all 
lines  of  woolens  from  25  to  .'!3  1-3  per 
cent,  over  last  season.  English  mills,  he 
said,  were  booked  up  for  six  months 
ahead  and  were  quite  independent  of 
prices.  He  could  see  no  reduction  in 
prices  for  1920  but,  on  the  other  hand, 
believed  thtre  would  be  increases  of  from 
25  to  50  per  cent.  The  rationing  system, 
he  said,  was  being  adopted  both  here  and 
in  Europe.  Not  until  labor  conditions 
became  more  settled  would  prices  come 
down.  He  stated  that  there  war,  a  reyiort 
that  French  looms  were  producing  50  per 
cent,  of  their  pre-war  output  and  that 
before  the  end  of  the  year  they  wouTd 
exceed  pre-war  output  by  20  per  cent. 
In  style  and  fashion  buyers  from  manu- 
facturers and  retailers  as  well  are  taking 
what,  they  can  get  with  little  consider- 
ation for  prices. 

NOTIONS 

Patent  Belts  Good  for  Spring — All  Prices 
Advancing — Many    Lines'   In- 
creasingly Scarce 

NOTIONS.- -All  notions  to  advance  in 
price  and  to  become  scarcer  month  by 
month.  In  some  lines  it  is  almost  impos- 
sible to  get  them  at  all.  Wholesale 
houses  are  besieged  with  orders  which 
they  find  it  impossible  to  fill  because 
they  cannot  get  the  goods  themselves. 
Within  the  last  two  weeks,  for  instance, 
there  has  been  a  sharp  advance  of  three 
shillings  a  cross  on  ste^l  needles,  and  all 
notions  containing  steel  show  sharp  ad- 
vances. 

Wooden  knitting  needles  have  remain- 
ed fairly  firm  in  price  and  are  selling 
poorly  because  celluloid  needles  arc  much 
more  in  demand.  The  celluloid  have  ad- 
vanced in  price  because  there  is  an  in- 
creased demand  for  the  celluloid  combs. 
The  needles  themselves  are  abnormallv 
hierh  in  price  and  are  almost  as  difficult 
to  get. 

COMBS. — Side  combs  and  back  combs 
in  celluloid  are  active.  Jobbers  who 
have  bought  from  Lhe  mills  last  summer 
and  were  promised  samples  early  in  De- 
cember have     not     even     received     the 


though     they    have    frequently 

been  advised  of  increase  in  prices. 

BELTS  Patenl  belts  are  predicted 
as  being  rood    for    the    Spring     season 

will  he  shown  in  one  half,  five- 
eighths,  three-quarters,  and  one-inch 
widths.  Jobber!  btate  that  when  the 
prices  are  announced  there  will  be  a  big 
advance  over  last  year. 

HOOKS  AND  KYKS.—  Hooks  and  eyes 
are  quoted  at  $3  per  great  gross,  and 
fasteners  at  si  per  gross  for  the 
plain  hack  and  $8  to  >9  for  the  rolled 
Safety  pins  are  very  high,  in 
price  and  there  will  he  no  more  5  cent 
safety  pins  in  the  assorted  sizes.  Gross 
assorted  cards  t'-.-i  -oh'  last  year  at 
$4.80  are  now  selling  for  $6. 

HAIRPINS. — Wire  hairpins  are  very 
high  and  scarce.  It  is  now  impossible  to 
gel    a  box  under  10  cents. 

In  elastics  it  is  hard  .to  arrive  at  any 
uniform  price.  Different  widths  seem  to 
be  selling  at  almost  any  price.  Houses 
vary  in  their  quotations  considerably,  but 
an  average  price  is  about  that  quoted  last 
month. 

Circular  pillow  cottons  ranging  from 
40  to  4(>  inch  widths  are  selling  from  45 
to  05  cents.  These  prices  are  very  var- 
iable, changing  almost  from  day  to  day. 

Canadian  and  English  mendinp:  yarns 
are  quoted  at  substantially  the  same 
price  as  a  month  ago. 

LACES  AND 
EMBROIDERIES 

Prices     Still     Continue     High — Business 

Very  Brisk — Orders  Being  Placed 

For  Spring  1921 

LACES  AND  EMBROIDERIES.  — 
Higher  prices  arc  p-evailing  in  silk  and 
cotton  nets;  in  fact  anything  that  has 
silk  in  it  at  all  shows  an  advance  in 
price  even  during  the  last  month.  On 
Georgettes,  crepe  de  Chines  and  habu- 
tai there  has  been  an  advance  in  the  last 
two  weeks  of  over  10  per  cent.  Old 
Country  markets,  which  are  the  source 
of  supply  for  a  large  proportion  of  these 
goods  coming  into  Canada,  are  already 
deluged  with  orders  for  the  balance  of 
the  year,  particularly  is  this  the  case 
with  silk  nets.  Wholesalers  are  picking 
up  a  good  deal  of  nets,  Malines,  and 
Valenciennes. 

The  business  being  done  in  laces  and 
embroideries  by  the  manufacturers' 
agents  is  phenomenal.  In  this  depart- 
ment of  the  trade  the  wholesalers  are 
alive  to  the  fact  that  supplies  will  not 
be  too  plentiful  for  at  least  a  year  to 
come,  and  they  are  buying  all  they  can 
get,  and  at  the  terms  quoted,  be  they 
ever  so  extreme.  One  agent  told  DRY 
GOODS  REVIEW  that  in  the  last  eight 
months  they  had  done  more  business  by 
two  and  a  half  times  than  in  any  nre- 
vious  twelve  months  before  the  war.  Sell- 
ing is  already  in  progress  for  the  Snrine- 
of  1921.  Big  advance  orders  are  beine. 
placed  and  at  terms  never  before  dream- 
ed of.  The  prices  quoted  are  those  pre- 
vailine  at  the  time  of  delivery.  In  snite 
of  these  uncertain  terms  orders  are  being 
placed  very  freely  by  the  different 
houses. 
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ing  through  at  all  and  wool  velours  are 
practically  prohibitive  at  the  present 
time.  French  wool  velours  to  the  trade 
at  the  present  time  would  range  from 
$15  to  $18  per  yard. 

Import  and  spot  business  are  both 
good.  One  firm  told  DRY  GOODS  RE- 
VIEW that,  within  the  last  month,  they 
had  sold  over  100,000  yards  of  Georgette. 
A  big  shortage  of  black  Malines  is  re- 
ported. There  has  been  unusual  activity 
in  the  sale  of  baby  flouncings. 


LINENS 

Situation  Worse  Than  in  Any  Other  Line 

of  Dry   Goods — No  Flax   Coming 

From  Russia  or  Belgium 

LIKENS. — "Worse  than  in  any  other 
line  of  dry  goods,  and  that  is  saying  a 
good  deal,"  was  the  way  one  buyer  ex- 
pressed his  opinion  of  the  linen  market 
and  the  outlook.  lie  further  stated  to 
DRY  GOODS  REVIEW  that,  in  the 
course  of  six  months,  he  did  not  believe 
there  would  be  any  linens  on  the  market. 
Russia  and  Belgium,  from  which  coun- 
tries most  of  the  raw  material  formerly 
came,  are  not  sending  any  forward  to 
the  mills  for  manufacture,  and  the 
natural  consequence  is  that  production  cf 
goods  out  of  the  flax  is  reaching  a  stand- 
still. With  conditions  in  their  present 
chaotic  state  in  Russia,  and  with  Belgium 
merely  getting  back  on  her  feet  after  the 
war,  the  outlook  is  not  promising  for 
many  months  to  come.  The  flax  from 
Ireland  is  hardly  to  be  considered  in  the 
world  situation. 

Spot  prices  are  still  on  the  advance, 
which,  however,  is  net  causing  whole- 
salers the  worry  that  lack  of  goods  is. 
There  appears  to  be  very  little  linen 
goods  amongst  jobbers.  The  United 
States  is  getting  a  good  deal  of  what  is 
to  be  had  at  the  present  time.  On  the 
whole  the  outlook  for  the  linen  products 
is  not  over  bright. 

Retailers  are  picking  up  what  lines 
they  can  to  meet  current  demands,  but 
many  are  going  awav  with  but  a  handful 
of  stuff. 


CARPETS   AND   RUGS 

No  Improvement  in  Situation — Deliveries 
Bad  and  Prices  Still  Advancing 

CARPETS  AND  RUGS.— There  is  no 
improvement  in  the  situation  with  re- 
gard to  rugs  and  carpets  from  a  month 
ago.  Prices  are  still  shooting  upwards 
and  deliveries  are  notoriously  bad.  The 
greatest  difficulty  with  which  whole- 
salers are  meeting  is  to  get  the  goods 
after  they  have  placed  their  orders  for 
them.  One  jobber  stated  to  DRY  GOODS 
REVIEW  that  goods  ordered  last  June 
had  not  yet  arrived.  These  were  Spring 
goods.  Firms  will  give  no  guarantee 
that  the  prices  will  be  the  same  as  those 
quoted  at  the  time  of  purchase.  A  char- 
acteristic letter  received  from  a  British 
house  is  to  this  effect:  "Owinrr  to  the 
difficulty  of  petting:  the  materials  and 
the  scarcity  of  labor,  all  orders  are  en- 
tered  with    the   right   to   cancel    on   our 


part  and  as  regards  price,  only  at  such 
prices  are  are  ruling  at  the  time  of  de- 
livery." English  houses  are  advising 
that  orders  be  placed  now  for  1921. 

Whereas  there  used  to  be  a  good  deal 
of  time  spent  in  selecting  patterns  in 
rugs  and  carpets,  there  is  not  likely  to 
be.  so  much  time  spent  in  selecting  for 
the  next  couple  of  years.  One  buyer  told 
DRY  GOODS  REVIEW  that  an  English 
house  had  within  the  last  few  days  sent 
its  representative  to  their  house  asking 
them  to  say  what  number  of  rugs  they 
wanted  for  1921.  They  would  give  no 
patterns  or  prices.  The  Toronto  house 
lid  as  they  were  asked,  too. 

Stock  sheets  of  jobbers  show  that  there 
is  very  little  stock  on  hand.  These  sheets 
are  almost  empty,  and  lines  are  exceed- 
ingly scarce  both  in  quantity  and  designs. 


COTTONS 


Prices   Still    Advancing    and    Deliveries 

Worse  Than  Ever — Retailers  Buying 

Freely  Anticipating  Higher 

Prices 

COTTONS.— Prices  have  very  little 
bearing  on  the  cotton  situation  to-day, 
that  is,  on  prices  paid  for  goods  manu- 
factured from  the  raw  cotton.  From  the 
mills  to  the  retailer  goods  are  being  ra- 
tioned. Wholesalers  state  that  they  are 
looking  to  harder  times  so  far  as  getting 
goods  is  concerned.  So  far  as  prices 
are  in  question,  they  point  out  that  prices 
quoted  from  day  to  day  in  the  papers 
are  prices  for  speculation  and  are  not 
the  prices  actually  paid  by  the  man  who 
buys  the  cotton.  That  price,  they  say, 
is  considerably  higher  and  is  on  the 
steady  up  grade.  The  world  shortage 
has  recently  been  emphasized  in  a  state- 
ment issued  by  J.  S.  Wanamaker,  presi- 
dent of  the  American  Cotton  Association, 
in  which  he  says  that  the  world  is  after 
17,000,000  bales  of  American  cotton,  and 
that  recent  European  offers  have  been 
larger  than  any  previous  one  or  any  num- 
ber of  previous  ones  combined.  He  urges 
the  producers  of  cotton  to  hold  it  for  the 
time  being. 

Mills  are  not  delivering  goods  as  they 
were  ordered.  Canadian  mills  are  falling 
down  on  deliveries  on  all  heavy  staples. 
American  prices  are  out  of  sight  and,  on 
account  of  the  rate  of  exchange  prices 
are  well  nigh  prohibitive.  However,  as 
was  stated  to  DRY  GOODS  REVIEW  by 
one  buyer,  what  can  be  had  must  be 
bought  in  the  United  States,  and  this 
can  onlv  have  the  tendency  to  keep  prices 
on  staple  lines  and  fancy  lines  high. 

Spot  business  is  very  brisk.  Merchants 
are  buying  very  freely  anticipating  still 
higher  prices.  According  to  the  best  of 
authority,  these  advancing  prices  are 
bound  to  come.  The  jobbers  state  that 
when  the  Fall  prices  are  announced  there 
will  be  some  great  surprises  both  to  re- 
tailer and  the  consumer  as  well.  These 
prices  will  not  likely  be  announced  by 
the  mills  for  a  couple  of  months  yet. 

There  are  complaints  among  some  of 
the  houses  of  the  scarcity  of  bleached  and 
unbleached  cottons,  which,  a  few  years 


ago  used  to  be  about  the  most  common 
article  of  the  trade.  All  prints  and  print 
goods  have  been  removed  from  the  list 
by  a  number  of  houses  because  they  are 
all  sold  up. 

Bags  have  recently  taken  a  jump  from 
$58  to  $65  a  bale. 

In  the  Manchester  area  there  have 
been  some  rapid  and  profitable  ex- 
changes in  cotton  mills  during  the  past 
year.  In  nine  months  no  fewer  than  one 
hundred  and  fifty  mills  changed  hands, 
and  at  prices  far  in  excess  of  the  prices 
paid  before  the  war.  Millionaires  have 
been  made  daily  by  the  rapid  selling  and 
buying  of  these  mills. 


CURTAINS   AND 
DRAPERIES 

Few  French  Tapestries  are  Now  Coming 
But  Repeat  Orders  Will  Show  Ad- 
vance of  From  30  to  50  Per  Cent. 

CURTAINS  AND  DRAPERIES.— For 
the  first  time  since  the  outbreak  of  the 
Great  War  some  French  tapestries  are 
on  the  way  to  some  of  the  large  whole- 
sale houses  in  Toronto.  These  coverings 
in  quality  are  high-class  and  the  quan- 
tity is  very  limited.  Only  about  fifty 
pieces  are  in  this  shipment  for  one  house. 
The  price,  in  comparison  with  prevailing 
prices  of  tapestries,  will  be  very  reason- 
able, but  repeat  orders  will  be  at  an  ad- 
vance of  from  30  to  50  per  cent.  They 
were  produced  by  French  mills  before 
they  had  really  time  to  estimate  the  cost, 
and  the  higher  quoted  prices  for  repeats 
indicate  the  increased  cost  of  production. 
A  few  English  tapestries  are  also  coming 
through  to  Canada. 

Canadian  velours  continue  to  demand 
a  good  sale,  though  there  has  been  an  ad- 
vance daring  the  last  month  of  from 
$".50  to  $4.50  per  yard.  v\'hr>lesalers 
state  that  the  product  of  the  Canadian 
mills  is  very  srood  and  is  taking  well  with 
the  trade.  No  French  velours  are  com- 
ing forward. 


BOOTS  AND  SHOES 

Advances  in  Felt  Goods— Leather  Goods 
Advancing  and  Increasingly  Diffi- 
cult  to   Get 

BOOTS  AND  SHOES.— An  advance  in 
light  felt  slippers  of  from  5  to  15  per 
cent,  according  to  the  quality  is  recorded 
since  a  month  ago.  Packs  and  moc- 
casins are  up  in  price  Leather  <roods  in 
kid  and  black  calf  are  even  higher  than 
a  month  ago.  and  wholesalers  expect  that 
the  prices  will  advance  still  further. 

It  is  predicted  that  Oxfords  will  be 
exceedingly  good  for  the  coming  season 
in  both  men's  and  women's  style.  High 
and  low  heels  will  be  worn.  A  New  York 
model  in  12-£  and  14-R  will  be  shown 
and  is  expected  to  be  among  the  big- 
sellers. 

Sport  trade  is  brisk  and.  as  in  all  other 
lines,  goods  are  very  hard  to  get.  Re- 
tailers seem  disposed  to  pay  any  price 
as  long  as  they  can  get  the  goods. 
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.1  RECORD  ('III:  1ST  MAS  SE  LSOA 
"/^l  lll.'lsTM AS  business  was  never  so  good  be- 
ij  f,,,  .  This  Is  the  report  from  small  towns 
and  Large  all  along  the  line.  The  extremely 
opld  weather  with  a  small  amount  of  snow  in  cer- 
tain districts  prevented  as  frequent  visits  from  the 
country  folk  as  would  otherwise  have  been  register- 
ed during  the  few  days  preceding  Christmas.  Never- 
theless, DRY  GOODS  REVIEW  -latV  lias  not  come 
in  contact,  directly  or  indirectly,  with  a  single  in- 
stance of  a  dry  goods  merchant  being  dissatisfied 
with  the  business  done.  Likewise,  among  the  whole- 
salers of  all  classes  of  dry  goods  where  the  manage- 
ment Ls  in  close  touch  with  merchants,  there  is  entire 
satisfaction  expressed  over  the  projects  for  the  nexl 
sis  months  at  least.  Collections  are  good  and  buyers 
are  eager  to  gel  goods.  They  are  even  more  negli- 
gent of  prices  than  they  were  a  year  ago.  ''Let  me 
have  the  goods  and  Ell  promise  not  to  look  at  the 
invoice  until  I  gel  home,"  one  merchanl  is  reported 
to  have  remarked  to  a  Toronto  wholesaler.    Many  of 

the  large  Stores  were  sold  out  of  different  staple  lines 

ral  days  before  Christmas  and  wholesale  shelves, 

1  mm.  were  hare. 

So  then,  all  off  to  a  uood  start  now     for   another 
1  ,•!  us  join  hands  -the  DRY  ( ;0()DS  men  in 


veal' 


each  community— and  work  together  to  eliminate 
the  petty  grievances  and  jealousies  of  times  past,  l.ei 
11-  make  dry  <M>ods  merchandising,  so  far  as  we  in- 
dividually are  concerned,  a  business  in  which  high 
principles  rul< — a  service  to  the  community  of  which 
all  may  be  justly  proud. 


Moreover,  these  facts  in  every  instance  bear  out 
the  statements  made  by  authorities  in  the  trade— so 
Far  M  ,1,,.-.  could  ventures  definite  statement  in  the 

of  the  cloud  of  uncertainties     as  they  wen- 
ported  i-,  the  January  issue  of  LEY  GOODS  RE 
VIEW  one  year  ago. 

Prices  have  climbed  to  unheard  of  pinnacles;  the 

world  shortage  of  g is  ha-  been,  in  the  mam.  the 

reason;  but  labor  problems  were  the  outstanding 
tribulation  of  the  year.  Labor  ha.-  made  manj 
mauds  which  have  been  granted,  and.  on  the  whole. 
working  conditions  have  verv  much  improved  m 
the  Last  twelve  months.  True.  it.  has  not  always 
been  the  ease  thai  employers  have  made  the  ad- 
vance- voluntarily,  hut  the  fact  remain-  that  life 
is  a  Letter  thin-,  generally,  than  it  ever  was  he  1 
Bnd  it  Ls  1-  1"'  expected,  as  a  natural  sequenee.  that 
the  quality  of  work  during  1920  will  he  corres- 
pondingly improved. 

That  is  what  the  employer  asks  for  the  new  era 
already  opening  up— that  employees  will  work 
while  thej  work  and  play  while  they  play.  He 
invitee  them  to  work  carefullv.  accurately  and  en- 
thusiastically, and  meanwhile.  Longfi  for  a  dav  when 
parents  will  train  their  children  so.  and  when  our 
educational  system,  from  the  kindergarten  tip,  will 

realize  that  Canadian  citizen-hip  demand-  thorough- 
ness. 

Only   application   with   an   accuracy      which      will 

eliminate  waste,  so  far  a-  possible,  will  increase  the 

amounl  of  Baleable  go  >ds  on  the  market  to  an  extent 
required  for  the  lowering  of  prices  generally — let 
salaries  he  what  they  will. 


WORLD  SHORTAGE  OF  COMMODITIES 

AN    article    elsewhere    in  this  issue  by  a  Mon- 
retailer-    Mr.    Theodore    Morgan     points 

0111  very  definitely  £h<  situation  a-  he  finds  it  at 
tie-  vari  1:-  sources  of  merchandise  supply.  The  edi- 
tors Of  DRY  GOODS  REVIEW  have  made  careful 
i'  .n-  of  the  markets  in  both  Canada  and 
id,  ITnited  States  and  have  interviewed  representor 
,,,;  import"!  ?  from  British  and  French 
houses  who  are  in  close  contacl  with  conditions 
abroad,  and  everywhere  the  facts  are  as  pointed  oul 
in  Mr.  M01  gan's  article. 


RETAILING  FOR   /•''.*" 

Till-;  period  of  readjustmenl  1-  uecessarily  a  long 
one,  .\-  DRY  GOODS  REVIEW  advised  a 
Vear  ago,  it  advises  again  to-day,  and  with  em- 
phasis: Do  nol  -peculate  in  buying.  Under  presenl 
conditions  the  wise  merchant  will  endeavor  to  Belect 
1  which  has  real  value  in  it  and  to  procure 
sufficient  to  cover  a  jusl  estimate  of  his  require- 
ments. He  will  study  his  inventory  sheet-  for 
every  line  of  goods  with  the  utmost  care.     1  te  will 
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consult  with  his  buyers  or  salespeople  as  to  their 
impressions  gained  from  actual  contact  with  cus- 
tomers concerning  the  class  of  goods  to  he  empha- 
sized; he  will  visit  the  markets  personally  as  fre- 
quently as  possible;  he  will  study  his  trade  papers 
regularly  and  will  remember  that  it  is  the  business 
of  DRY  GOODS  REVIEW  to  assist  him  in  every 
way  possible  in  building  up  a  sound  and  successful 
dry  goods  trade  by  presenting  the  truth  as  to  con- 
ditions in  every  column  of  its  pages — that  what  it 
has  to  say  is  not  "just  talk."  Retailing  to-day  is  a 
profession.  It  requires  just  such  study  as  does  any 
of  the  older  professions  if  it  is  going  to  live  up  to 
its  best  possibilities. 


A  SUBSCRIBER'S  QUESTION 

A  SUBSCRIBER  writes  asking  why  it  is  that 
"manufacturers  will  persist  in  advertising  so 
strenuously  items  which  they  find  impossible  to 
deliver.  .  .  One  instance  is  Brand  Under- 
wear of  last  season.  You  could  not  buy  this  under- 
wear except  very  early  last  season,  yet  it  is  adver- 
tised in  almost  any  paper  that  amounts  to  any- 
thing. .  .  We  believe  at  this  time  these  cam- 
paigns add  unnecessary  cost  to  goods." 

This  is  a  point  which  has  been  very  much  dis- 
cussed during  the  past  few  weeks  by  prominent 
advertising  men.  It  mast  be  remembered,,  however, 
that  the  advertising  of  to-day  is  for  to-morrow's 
business.  The  dry  goods  trade  is  in  a  very  healthy 
condition  generally  just  now,  and  for  that  reason 
there  are  a  great  many  new  stores  opening  up 
throughout  the  Dominion.  It  would  be  quite  a 
natural  thing  for  this  new  generation  of  merchants 
to  conclude,  perhaps  unconsciously,  that  there  were 
other  lines  just  as  good  as  the  firms  with  which 
they  have  been  familiar  indirectly.  The  advertis- 
ing of  to-day  is  in  reality  a  business  insurance  for 
the  future  against  loss  of  trade  through  keener  com- 
petition. Now  that  firms  of  long  standing  in  Eng- 
land and  Europe  are  preparing  to  come  back  to 
their  Canadian  customer  again  it  is  only  to  be  ex- 
pected that  our  new  and  much  enlarged  mills  will 
make  every  effort  to  maintain  their  position  in  the 
domestic  markets.  True,  demand  is  beyond  their 
possible  supply  at  present,  but  the  times  are  abnor- 
mal, everyone  will  admit,  and  it  is  against  that 
time  when  selling  will  be  more  difficult  than  buy- 
ing that  firms  with  foresight  are  providing. 


DEMANDING  BETTER  GOODS 

PROSPERITY  loosens  the  purse  strings.  For 
some  time  past  mei'chants  not  only  in  Canada 
but  in  many  other  countries  have  been  finding  that 
it  was  not  a  question  of  selling  goods  but  of  getting 
goods  to  sell.  Business  was  so  good  and  production 
conditions  were  so  altered  that  they  could  not  get 
supplies.  The  condition  exists  to-day  and  the 
situation  in  many  lines  is  just  as  acute  as  it  was 


during  the  war  period  when  all  kinds  of  restrictions 
were  imposed  with  a  view  of  getting  people  to  cur- 
tail their  buying.  To-day  people  have  more  money 
to  spend  than  ever  before  and  they  are  spending  it. 
They  have  learned  something,  though,  in  the  past 
five  years,  and  that  is  that  cheap  articles  are  dear 
at  any  price.  The  fact  that  people  have  realized 
this  is  making  for  better  business.  Dry  goods  mer- 
chant- state  that  it  is  easier  now  than  ever  before 
to  sell  really  high  class  products.  It  is  not  a  ques- 
tion of  price  with  most  customers,  but  of  getting 
something  that  is  good  that  is  going  to  be  worth 
the  price  they  pay.  Many  merchants  believe  that 
the  lesson  people  have  learned  will,  to  a  very  large 
extent,  become  permanent,  and  that  from  now  on 
the  great  buying  public  will  continue  to  demand 
better  goods. 


IMPORTANCE  OF  BUSINESS  PAPERS 

AX  Association  of  Railway  Executives  undoubt- 
edly represents  the  mosl  capable  and  progres- 
sive business  men  on  the  continent.  Practically  all 
of  them  have  worked  their  way  up  from  minor 
positions  and  they  know  every  phase  of  labor, 
business  and  public  opinion.  They  should  know 
it   better  than   any  other  class  in   the  community. 

Recently  the  Association  of  Railway  Executives 
of  the  United  States  wanted  to  lay  before  the  country 
the  fundamental  facts  of  the  railway  situation. 
They  selected  a  number  of  newspapers  for  this  pur- 
pose. Out  of  the  total  Dumber,  42  were  purely 
trade  and   technical   newspapers. 

This  is  <me  more  experience  which  we  commend 
to  the  attention  of  the  Dominion  Government  which 
employs  M.  E.  Nichols,  at  a  bigger  salary  than  he 
ever  earned  before,  as  Director  of  Public  Informa- 
tion. The  two  daily  newspapers  which  Mr.  Nichols 
directed  went  insolvent.  Mr.  Nichols  reported  and 
passed  his  report  to  the  Government  that  business 
newspapers  were  of  no  public  value  and  were  not 
entitled  to  admission  to  the  newspaper  mails.  Should 
such  a  man  who  is;  so  far  behind  the  times  be  re- 
tained at  such  a  high  salary  and  in  so  important 
a  public  position? 


EDITORIAL  ITEMS 

A   HAPPY  New  Year! 

*  *         * 

THE  prospects  look  good  for  it. 
1  *         *         * 

WHO  put  the  muss  in  Christmuss?      Nobody.      It 

isn't  there. 

*  *         * 

ANOTHER  advance  in  silks  is  expected  soon 
"thev  sav,"  owing  to  the  combination  of  leap  year 
and  'the  H.C.L. 

IT  MIGHT  be  better  in  that  case  to  marry  her  than 

to  buy  her  the  silk  dress  ! 

*  *         * 

DON'T  forget  to  cut  out  the  Dictionary  column 
in  each  issue  and  save  it  for  reference. 
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Possibility  of  Big  Business 

Despite  Soaring  Price  Era 


WITH  a  view  to  getting  the 
opinion  of  the  trade  regarding 
the  outlook  for  the  year  upon 
which  we  have  just  entered,  and  the 
conditions,  >\  ident  or  problematical, 
likely  to  affect  it,  DRY  GOODS  RE- 
VIKW,  .some  weeks  ago,  sent  out  to  re- 
tailers from  the  Atlantic  to  the  Pacific, 
a  letter  in  which  a  number  of  specific 
questions  were  asked.  To  summarize 
these  questions,  it  was  asked  what  were 
the  prospects  for  the  trade  for  1920; 
would  the  re-establishment  of  soldiers 
into  their  former  occupations  affect  the 
trade;  what  goods  were  coming  from 
England;  the  treatment  accorded  retail- 
ers by  manufacturers;  two  or  three 
questions  regarding  the  attitude  of  the 
public  toward  high  prices;  probable  de- 
liveries; and  the  work  of  the  High  Cost 
of  Living  Commission. 

Business  to  be  Had 

Without  exception  almost,  the  opin- 
ion of  the  retailers  is  that  there  is  big 
business  to  be  had  during  1920.  One 
reply  received  stated  that  the  outlook 
was  problematical;  but,  judging  from 
the  general  tone  of  replies  to  other 
questions,  we  are  inclined  to  the  view 
that  the  matter  of  deliveries  entered 
largely  into  the  answer  to  this  particu- 
lar question.  The  great  majority  of  the 
replies  range  all  the  way  from  "fair" 
to  "excellent."  In  spite  of  the  fact  that 
there  seems  no  immediate  prospect  of 
reduction  in  prices,  in  fact,  in  spite  of 
prices,  whatever  they  are  or  might  be, 
there  is  an  unprecedented  demand  for 
clothing  and  accessories  of  the  finest 
qualities.  The  money  is  in  the  country; 
the  phenomenal  success  of  the  Victory 
Loan  effort  bears  testimony  to  that 
fact.  On  the  part  of  the  purchaser, 
there  seems  to  be  no  retrenchment.  Dur- 
ing the  war,  the  most  rigid  economy 
was  practised  in  some  respects,  and  this 
probably  affected  the  clothiers  as  much, 
if  not  more,  than  any  other  branch  of 
merchandise.  The  pendulum  is  now 
swinging  the  other  way;  and  the  re- 
tailers have  experienced,  during  the 
year  just  closed,  one  of  the  best  years 
of  their  history.  Nineteen  hundred  and 
twenty   will   probably   go  one  better. 

Labor  Situation  Important  Factor 

A  factor  entering  into  the  whole  sit- 
uation is  that  of  labor;  and  it  is  a  factor 
difficult  to  estimate  in  these  days  of  so 
much  labor  unrest.  Too  many  unin- 
formed people  have  imagined  that  by 
some  miraculous  falling  down  of  manna 
from  heaven  the  high  cost  of  living  will 
be  reduced.  Others  have  supposed  that 
a  mere  increase  in  wages  is  the  solu- 
tion of  the  whole  matter.  But  those  best 
able   to  judge  are   preaching  the   gospel 


of  work.  Until  there  is  greater  produc- 
tion, the  outlook  for  a  reduction  in  the 
cost  of  living  is  not  particularly  bright. 
On  the  full  understanding  of  this  mat- 
ter depends,  in  a  large  measure,  the  de- 
velopment of  the  trade  for  1920.  Re- 
tailers who  have  expressed  their  views 
to  us,  realize  this.  A  coal  strike  which 
ties  up  trains,  a  textile  strike  which 
cuts  off  production,  a  strike  of  the  rail- 
waymen  which  interferes  with  trans- 
portation, a  dock-workers'  strike  which 
closes  in  on  the  import  trade — all  these 
strikes  have  their  effect  upon  the  retail 
trade  among  the  clothiers. 

Deliveries  Are  Affected 

A  strike  amongst  the  garment  work- 
ers, of  course,  has  its  immediate  effect 
upon  the  trade;  but  there  is  reason  to 
believe  that  the  largest  manufacturers 
of  men's  and  boys'  wear  will  be  com- 
paratively free  of  this  during  the  new 
year.  Over  twenty  manufacturers  in 
this  city  alone  have  arranged  a  satis- 
factory wage  scale  with  their  em- 
ployees; but,  what  is  more  important  to 
the  trade  in  general,  they  have  arrived 
at  an  agreement  with  the  employees 
whereby  a  strike  is  practically  elim- 
inated from  the  labor  horizon. 

Other  strikes,  however,  are  bound  to 
affect  the  outlook  and  the  development 
of  the  trade  during  the  year.  The  gen- 
eral unrest  following  the  war  has  not 
encouraged  greater  production,  which  is 
the  solution  of  the  high  cost  of  living. 
If  there  is  added  to  this  a  paralyzing  or 
partial  closing  down  of  manufacturing 
institutions  on  account  of  a  shortage  of 
coal,  the  situation  will  only  be  aggra- 
vated and  deliveries  to  the  retailer  will 
be  more  uncertain  than  they  have  been. 
Many  of  the  replies  received  deal  with 
this  question  of  deliveries;  and  there  is 
no  doubt  it  is  one  of  the  most  important 
phases  of  the  trade  for  1920.  Behind  it, 
and  to  a  large  extent  responsible  for  it, 
is  that  chain  of  events  which  begins 
with  a  strike  somev/here. 

Manufacturers   Doing   Their   Best 

"Canadian  manufacturers  are  doing 
all  they  can  to  supply  the  trade  with 
goods  in  demand,"  feems  to  express  the 
general  view  of  the  retailers  with  re- 
gard to  deliveries,  so  far  as  they  lay  in 
the  hands  of  the  manufacturers.  One 
man  says  they  are  "slow  in  filling  or- 
ders, if  filled  at  all,"  and  he  complains 
that  the  prices  are  too  high.  Still 
another  retailer  in  expressing  the  view 
that  deliveries  are  slow  from  the  manu- 
facturers states  that  he  believes  they 
are  treating  all  their  customers  alike. 
"A  strike  too  independent  at  times,"  is 
the  way   one   man   writes   of  the  manu- 


facturers; and  he  adds  a  bit  of  good  ad- 
vice in  the  suggestion  that  the  man  who 
has  his  shelves  well  stocked  with  goods 
is  the  man  who  will  do  the  business.  He 
concludes  by  saying,  "We  are  stocking 
heavy." 

It  would  seem  that  the  opinion  of  the 
trade  is  that  the  manufacturers  are  do- 
ing all  they  possibly  can  to  cope  with 
the  ever-increasing  orders  that  come 
from  the  retailers.  There  is  a  fitting 
recognition  of  the  difficulties  with 
which  they  have  to  contend.  In  view  of 
the  unsettled  condition  of  the  labor 
market,  retailers  will  hardly  need  to  be 
reminded  that  early  stocking  of  all 
goods  is  advisable. 

Public  Accept   High   Prices 

One  of  the  questions  asked  was  with 
regard  to  the  attitude  of  the  purchaser 
of  a  suit  of  clothes  who  was  told  that 
he  would  have  to  pay  about  $70  for  a 
suit,  which  he  thought  he  might  get  for 
$35.  The  replies  which  we  have  re- 
ceived to  this  question  seem  to  indicate 
that  the  public  seems  to  be  pretty  well 
informed  regarding  the  factors  which 
have  entered  into  a  situation  that  de- 
veloped abnormally  high  prices.  The 
scarcity  of  raw  materials  on  account  of 
scanty  production,  the  increased  cost  of 
labor,  and  the  higher  cost  of  commodi- 
ties which  go  to  make  up  overhead  ex- 
penses are  recognized  by  the  purchaser 
as  legitimate,  if  grudgingly  accepted, 
reasons  for  the  increased  cost  of  cloth- 
ing and  accessories. 

One  man  says  that  while  the  public 
mildly  protests  against  high  prices,  it 
does  not  prevent  them  from  buying,  and 
the  people  who  have  money  far  outnum- 
ber those  who  have  not.  Another  man 
says  the  public  have  got  used  to  high 
prices  and  they  now  pay  the  increased 
price  and  "never  bat  an  eyelid."  "What 
the  customers  say  sometimes  would  not 
be  nice  in  cold  type,"  is  the  breezy  reply 
one  retailer  offers:  while  a  man  from 
the  far  Pacific  Coast  says  he  has  no  cases 
of  this  kind  because  "the  people  in  the 
West  have  more  sense." 

The  Outlook  Good 

On  the  whole,  the  survey  which  we 
have  made  through  the  replies  of  re- 
tailers leads  us  to  the  conclusion  that 
the  year  1920  should  be  the  best  year 
ever,  so  far  as  potential  business  is  con- 
cerned. The  business  is  to  be  had. 
Whether  labor  conditions  will  become  so 
settled  that  production  will  be  uninter- 
rupted and  steadily  increase,  and  so 
make  possible  this  business  which  but 
awaits  the  garnering  of  the  enterprising 
merchant,  is  something  which  no  man 
can.  at   this   time,  foretell. 


Dry  Goods  Review 


MEN'S    WEAR    SECTION 


69 


Suitings  With  More  Colors ; 

Fall,  1920,  Will  Be  Brighter 

With  the  War  Over  More  Time  is  Being  Devoted  to  Fancy  Cloths 

— Higher  Prices  Paid  For  All  Orders  Than  Last 

Year — Business  on  a  Day  to  Day  Basis 


MORE  color  in  men's  suitings  will 
be  among'  the  offerings  to  the 
retailers  for  the  Fall  of  1920. 
During  the  war  when  the  conservation 
of  time  and  the  conscription  of  man- 
power affected  the  labor  market  to  such 
an  extent  many  of  the  British  manufac- 
turers, in  particular,  were  compelled  to 
drop  colorings  in  their  productions. 
With  the  war  over,  however,  and  many 
of  the  men  getting  back  to  their  previ- 
ous vocations,  manufacturers  are  able  to 
devote  more  attention  to  a  greater 
variety  of  styles  in  cloth  manufacture. 
This  they  are  doing;  and  the  Fall  of 
1920  will  provide  greater  opportunities 
for  the  trade  in  point  of  colored  suit- 
ings. These  colorings  will  be  in  both 
the  check  and  striped  goods,  and  fat  and 
lean  alike  will  have  their  choice  when 
the  finished  .product  is  on  the  market. 

Sees  Only   Price  Advances 

A  manufacturer  with  whom  DRY 
GOODS  REVIEW  chatted  on  the  ques- 
tion of  prices  of  these  suitings,  which 
are  largely  the  production  of  British 
houses,  said  he  saw  no  reduction  dur- 
ing the  present  year.  "For  every  yard 
of  goods  we  have  bought  for  delivery  in 
1920,"   he    said,   "we   have   paid   an    ad- 


vanced price  over  1919."  In  these  ad- 
vances, he  said,  there  was  no  regularity, 
except  that  worsted  goods  had  advanced 
the  greatest  in  price  of  any  of  their  or- 
dered quantities.  '  But  on  most  of  them 
it  was  a  case  of  doing  business  from  day 
to  day,  rather  than  from  month  to 
month,  as  the  case  used  to  be.  They 
have  had  instances  of  placing  an  order 
with  an  English  firm,  confirming  it  by 
cable,  and  in  the  course  of  a  day  or  so 
being  advised  that  the  price  had  ad- 
vanced. The  reason  for  this  was  that 
the  stock  on  which  the  original  order 
had  been  placed  had  been  sold  out  be- 
tween the  time  of  ordering  and  confirm- 
ing, and  the  goods  ordered  from  this 
side  of  the  water  had  to  be  supplied 
from  new  stock.  And  the  question  of 
getting  new  stock  is  a  question  that  is 
affected  from  day  to  day  by  labor  con- 
ditions and  supplies  of  raw  material.  No 
guarantees  can  be  given  by  anyone,  ap- 
parently, that  deliveries  will  be  made. 
This  firm  informed  DRY  GOODS  RE- 
VIEW that  they  had  failed  to  get  de- 
liveries on  goods  which  had  been  ordered 
two  years  ago.  The  position  of  this  firm 
is  similar  to  many  others;  it  is  harder 
to  fill  orders  than  to  get  business. 


More  "Made  in  Canada"  Goods? 

Unfavorable  Rate  of  Exchange  Resulting  in  Larger  Bookings  With 
Canadian  Houses — Retailers  Either  Cancelling  Orders 
or  Delaying  Payment  Until  Dollar  Reaches  More 
Normal  Value.  • 


RETAINERS  may  be  able  to  give 
an  additional  "punch"  to  their 
sales  in  the  not  far-distant  fu- 
ture by  advertising  and  offering  for 
sale  more  "Made  in  Canada"  goods  than 
they  have  been  buying  of  late.  While 
rates  of  exchange  are  bound  to  work  a 
hardship  in  individual  cases,  in  the  long 
run  it  may  not  be  a  bad  thing  for  a 
country  perfectly  capable  of  financing 
itself  that  the  rate  of  exchange  some- 
times goes  against  it.  A  number  of  re- 
tailers are  finding  out  at  the  present 
time  that  the  unfavorable  rate  of  ex- 
change in  New  York  is  working  consider- 


able of  a  hardship  because  the  value  of 
their  dollar  is  fluctuating  between  85 
and  95  cents.  This  is  one  of  the  things 
on  which  the  retailers  who*  appeared 
before  the  Dominion  Board  of  Com- 
merce did  not  count  when  giving:  their 
evidence  relative  to  the  cost  of  selling 
over  the  counter.  But  it  constitutes  a 
legitimate  item  in  figuring  out  over- 
head costs;  and,  moreover,  it  is  an  item 
that  mounts  to  considerable  proportions 
these  days.  Canadian  buyers  who  are 
paying  bills  in  the  United  States  these 
days  are  complaining  of  the  unfavorable 
rate   of  exchange   and,  incidentally,   are 


losing  quite  a  number  of  dollars  'because 
of  it.  As  one  retailer  expressed  it  to 
DRY  GOODS  REVIEW:  "If  this  rate 
of  exchange  keeps  up  for  the  whole 
summer,  it  will  ruin  us." 

Has  Its  Compensation. 

It  has  its  compensation,  however. 
Many  Canadian  jobbers  who  have  been 
running  to  the  United  States  for  goods 
that  have  been  made  in  Canada  are  now 
seeking  cover  by  ordering  Canadian- 
made  goods.  The  head  of  a  firm  manu- 
facturing hosiery,  for  instance,  stated 
to  DRY  GOODS  REVIEW  that  job- 
bers who  had  said  to  him  eight  months 
ago  that  they  would  buy  in  the  United 
States  because  they  could  get  better 
prices  were  now  "kicking  themselves"  be- 
cause they  were  paying  their  bills  when 
the  rate  of  exchange  was  at  the  worst 
that  it  had  been  for  many  years.  These 
same  jobbers,  at  that  time,  believed  that 
United  States  business  men  were  doing 
a  wise  thing  in  selling  at  lower  than 
mill  prices  during  the  months  that  fol- 
lowed the  signing  of  the  armistice.  Now, 
however,  they  are  not  quite  so  sure  of 
their  ground. 

But,  what  is  more  important  for  the 
moment  is  that  retailers  and  jobbers 
are,  in  many  cases,  cancelling  their 
United  States  orders  if  they  can  and 
booking  Canadian  goods.  In  some  cases 
they  are  unable  to  do  this;  but  they  are 
trvin-r,  at  all  events,  to  hold  up  pay- 
ment until  the  exchange  rate  becomes 
more  favorable  to  them. 

Aids  "Made  in  Canada"  Campaign 

There  is  reason  to  hope,  therefore, 
that  while  there  may  be  cases  where  in- 
dividual hardship  has  been  experienced, 
in  the  long  run  it  will  increase  Canadian 
production  and  aid  the  "Made  in  Canada" 
campaign.  There  never  was  a  time  in 
the  history  of  Canada  when  there  was 
such  a  pressing  necessity  for  an  or- 
ganized campaign  for  the  greater  pro- 
duction of  Canadian  goods.  And  no  man 
stands  better  to  profit  by  Canadian- 
made  goods  than  the  retailer.  On  the 
whole,  Canadian  merchants  are  not  yet 
ready  to  re-open  accounts  with  Germany. 
With  the  rate  of  exchange  against  them 
in  the  United  States,  there  may  be  a 
slackening  of  business  in  that  quarter. 
The  inevitable  result  will  be  a  greater 
output  of  Canadian  goods,  both  for  home 
consumption  and  export.  That  is  great- 
ly to  be  desired.  The  people  of  Canada 
were  never  in  a  better  humor  to  patron- 
ize Canadian-made  goods;  and  there 
seems  some  likelihood  of  the  re- 
tailer being  given  the  opportunity  of 
offering  more  of  them  for  sale  than  he 
has  been  doing  during  the  last  decade 
or  so. 
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COTTONS 

In  ordei  to  appreciate  fully  the  conditions  of  the 
cotton  trade,  one  mu-i  look  at  the  situation  from  a 
world  point  of  view  for  Lancashire  is  such  an  enorj 

mOUS  producing  centre  that  lief  prices  arc  governor! 

by  world  conditions. 

While  Manchester.  ii|>  to  the  present  moment 
has  received  bu-1  few  orders,  she  knows  thai  there  is 

a  great  world  shortage  and  a  tremendous  need  for 
clothing.  This  is  one  of  the  great  assurances  for  a 
future  trade  prosperity.     China  is  desperately  short 

of  cotton   g Is,   and   must   buy   in   the   Lancashire 

market.  Norway  and  Sweden  and  other  neutrals 
will  he  very  heavy  purchasers  the  moment  the  Brit- 
ish embargo  is  lifted,  permitting  them  to  buy  their 
requirements.  We  know  that  Central  Europe,  es- 
pecially Germany  and  Austria,  will  he  in  great  Deed 
of  these  cotton  productions,  and  to-day  Russia  and 
Poland  are  in  desperate  straits  for  clothing.  The 
-  reports  received  in  Manchester  reveal  a  de- 
plorable state  of  affairs  in  many  parts  of  Russia  and 
Poland,  where  thousands  upon  thousands  of  work- 
people are  unable  to  leave  their  homes  because  of 
tin  utter  lack  of  clothing  of  any  description;  con- 
ditions have  been  so  acute  that  bed  clothing  of  all 
description-  in  these  countries  has  been  (ait  up  into 
clothe-  to  enable  the  work-people  in  go  out  to  their 
daily  tasks.  Representatives  from  Russia,  Rou- 
mania  and  Belgium  have  been  to  Manchester  centre 
for  the  placing  of  their  large  order-.  * 

CARPETS 

Their  output  was  reduced  to  in  per  cent,  work- 
ing capacity  in  the  making  of  carpets,  and  they  are 
now  working  to  aboul  75  per  cent  capacity.  This 
roughly  i-  characteristic  of  tin-  percentages  of  the 
various  carpel  manufacturers. 

As  I  mentioned  above,  there  is  still  great  diffi- 
culty in  securing  skilled  mechanics  to  change  over 
the  various  machinery,  and  for  this  reason  carpet 
manufacturers  will  be  some  months  yet  before  they 
can  reach  capacity  output.  Prices  will  remain  high. 
and  one  must  look  for  no  drop  hu-  sometime  to 
cane.  The  dyeing  is  very  high,  and  of  course  wool 
is  firm  and  high,  and  up  to  the  present  there  has 
been  greal  difficulty  in  securing  the  desired  amount 

of  wool.  The  latest  prices  for  jute  for  the  haek- 
of  carpet-  ha-  been  reduced  in  price.  Imt  this  single 
article  contributes  very  little  to  the  cosl  of  the  com- 
pleted carpet. 

Labor  conditions  are  -till  very  precarious,  and 
firm-  are  experiencing  all  kind-  of  difficulties  in  the 
handling  of  their  employe* 


GINGHAMS 

Prii-e-  are  firm  in  Scotch  ginghams,  and  one 
may  look  for  no  drop  even  in  the  quite  distant  fu- 
ture. ( >f  course,  in  all  the  finer  grade-  of  ginghams, 
Egyptian  yarn  is  used,  and  this  yarn  ha.-  not  been 
subjected  to  any  of  the  past   price  fluctuations. 

Regarding  the  question  of  price  again,  the  dye- 
ing cost  of  ginghams  i-  high,  and  in  every  line  this 
fact  has  been  very  noticeable. 

GLOVES 

The  best  -kins  for  Buede  gloves  come  from  South 
V.merica,  for  glace  kid  gloves  from  Prance,  and  in 
the  second  grades  from  Spain  and  Italy.  A  very 
poor  grade  of  skin-  for  cheap  gloves  i-  now  being 
imported,  a,  line  which  was  consumed  almost  en- 
tirely by  Germany  in  the  past.  The  supply  of  skins 
i-  very  limited,  and  it  is  because  of  a  \er\  real 
shortage  that  prices  will  remain  high  for  manj 
months  to  come.  Manufacturers,  in  order  in  secure 
the  Decessary  goal  -kin-  from  South  America,  must 
buy  a  mixed  hale  which  comprises  skin-  of  all  oilier 
animal-  as  well. 'and  these  they  must  re-sell  on  the 
open   market. 

Owing  t<>  the  adverse  exchange,  Prance  i-  al- 
lowed to  import  from  Spain  but  a  limited  number 
of  skins—  this  importation  i-  regulated  by  the 
French  Government.  The  Italian  Government  has 
prohibited  the  export  of  Italian  skin-,  owing  to  the 
greal  need  and  scarcity  of  these  in  their  own  coun- 
try. This,  therefore,  has  forced  all  glove  manufac- 
turers to  bid  against  one  another  for  the  very  limited 
French  production  of  skins,  ami  even  if  prices  of 
skins  should  come  down  this  year,  ii  would  takeover 
one  year  to  affect  the  price  of  the  finished  article. 

The  »love  manufacturers  have,  for  instance. 
boughl  next  year's  supply  of  -kin-  which  take  nearly 
a  year  to  (Mire  and  lan.  and.  therefore,  prices  to  the 
purchaser  for  the  next  year  will  he  the  quotations 
based  on  these  purchases,  and  not  on  any  fluctuating 
market  prices  that  might  prevail  to-morrow. 

This  briefly  i-  the  glove  situation  of  Prance,  and 
there  are  not  at  the  present  moment  enough  skin-  in 
France  to  permit  the  factories  to  work  t<>  their  full 
capacity. 

SILKS 

Business  conditions  in  Italy  may  he  roughly 
summarized  as  follows,  being  the  result  of  an  inter- 
view with  a  manufacturer  who  had  just  returned 
from  this  place: 

The  Italian  Government  ha.-  taken  complete 
control  of  Italy's  major  industry,  that  of  the  raw 
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silk,  and  has  determined  to  maintain  prices  as  this 
is  her  most  valuable  revenue  returning  industry. 

Despite  the  competition  of  Japanese  and  Chinese 
raw,  the  Italian  will  hold  its  own  in  both  the  Swiss 
and  French  markets  owing  to  its  higher  lustre  and 
finer  quality.  Silk  prices  will,  therefore,  remain 
firm  for  some  time  to  come.  It  is  interesting  to 
note  in  passing  that  about  one-third  of  Italy,  that 
was  producing  the  mulberry  trees  and  the  silk  co- 
coons, has  been  occupied  by  the  Austrian  army  and. 
therefore,  her  output  has  been  considerably  reduced. 

This  determination  of  the  Italian  Government 
to  maintain  the  price  of  raw  silk  is  directly  reflected 
in  the  higher  prices  of  Swiss  ribbons  and  silks,  and 
of  all  silk  productions  at  Lyons,  France. 

CHINA 

Wages  have  increased  fully  70  per  cent,  since 
the  war,  and  the  unions  are  now  demanding  a 
further  20  per  cent,  increase.  This  contention  the 
potteries  hope  to  settle  by  a  further  10  per  cent,  ad- 
vance during  this  next  week.  I  give  you  the  follow- 
ing illustration  of  the  wage  advances: — - 
1919  1919 

Girls    4s  12s     per   week 

Women    ...     12s  25a       " 

Men     35s  £3  10s    •  " 

Saggar  makers  thai  constitute  one  of  the  funda- 
mental branches  of  pottery  making,  were  paid  be- 
fore the  war  82s  6d  per  week,  and  to-day  receive 
£3  10*  and  £4. 

Coal  practically  is  to-day  adding  more  to  the 
cost  than  any  other  single  factor,  owing  to  the  tre- 
mendous quantities  that  must  be  used  in  each  kiln 
for  the  firing  *>f  the  potteries,  dial  has  increased 
100  per  cent,  in  cost,  and  is  to-day  27s  per  ton. 

To  appreciate  the  increase  here  one  musl  see 
these  various  ovens  fired  to  a  white  heat  for  from 
30  (d  48  hours  for  one  small  batch  of  china. 

The  cartage  is  another  important  factor  -  in 
1919.  the  coal  oartaee  to  maintain  14  ovens  was  £25 
per  week,  to-day  only  0  ovens  are  going  and  the  coal 
cartage  is  £66  per  week. 

The  cost  of  hone  and  clay  has  advanced  very 
much  in  price,  and  there  is  slight  hope  of  these 
material*  coming  down  to  any  extent, 

I  am  told  that  the  potteries  are  still  desperately 
short  of  men.  and  that  in  many  shops  there  are  no 
men  at  all.  As  I  stated  above,  the  potteries  would  spe- 
cialize on  certain  patterns,  and  this  is  already  evi- 
denced by  certain  plants  making  only  egg  cups  and 
others  tea  cups  and  saucers,  revealing  this  new 
tendency.  As  a  result  plants  will  concentrate  on 
fewer  patterns,  and  there  will  be  no  guarantee  as  to 
the  length  of  time  a  pattern  will  be  carried. 

The  potteries  will  estimate  cost  much  more  care- 
fully to-day  than  ever  heretofore  —  there  will  be 
fewer  patterns  and  at  higher  prices. 

Some  firms  will  require  •">  years  to  fill  back  orders, 


and  in  tin-  respect  it  will  take  many  months  to  fill 
the  orders  they  already  have  in  hand. 

HOSIERY 

The  question  of  raw  material  is  the  greatest 
single  factor  entering  into  the  reduction  of  cost, 
and  not  until  there  is  a  material  drop  in  this  market 
can  we  look  for  cheaper  cashmere  hosiery  and  wool 
underwear. 

The  manufacturers  of  Leicester  have  faced  un- 
told difficulties,  and  they  are  by  no  means  free  from 
these  as  yet,  and  I  feel  that  so  many  factors  have 
entered  to  increase  the  cost  of  production,  many  of 
which  have  come  to  stay  permanently,  that  reduc- 
tions will  be  small,  slow  in  coming  and  disappoint- 
ing from  our  point  of  view. 

The  cost  of  soap,  for  instance,  which  is  a  very 
bis  item  in  the  washing  and  scouring  of  wools,  has 
increased  several  fold  in  price,  and  this  i-  hut  one  of 
many  conditions  that  impresses  one  of  the  utter 
futility  df  ever  again  realizing  anywhere  near  old- 
time  price  level-. 

The  revolution  of  trade  and  an  upheaval  from 
the  bottom  has  brought  a  high  level  of  manufac- 
turing costs  that  for  some  time  to  come  will  seri- 
ously embarrass  and  curtail  Great  Britain's  exports 
on  a  competitive  basis. 

Everything  in  England  is  up,  and  is  up  to  stay, 
and  I  he  manufacturers  themselves  fully  realize  this 
grave  handicap  in  the  building  and  even  in  the 
maintaining  of  a  healthy  export  business.  They 
are  fully  conscious  of  this  new  danger,  and  because 
of  the  extraordinary  demands  of  labor  with  in- 
creased wages,  reduced  working  hours  and  uncer- 
tainty of  raw  material  prices,  that  it  will  be  some 
time  before  they  are  in  a  position  to  export  success- 
fully   'in   a   really   competitive  basis. 

LACES 

Coal  is  a  greater  factor  than  labor  in  the  lace 
mills,  where  it  is  so  largely  a  question  of  machinery, 
and  the  coal  situation  in  England  promises  to  be  a 
very  serious  factor  in  maintaining  high  prices  for 
a  long  time  to  come.  Another  handicap  in  the  lace 
hade  has  been  that  the  highest  skilled  labor  went 
into  munitions  and  are  not  anxious  to  return.  The 
lace  industry  was  not  called  upon  from  a  war  stand- 
point with  exception  of  making  netting  for  the 
army  for  Egypt  and  such  places. 

DRESS  GOODS 

Here  again  the  labor  situation  is  seriously  affect- 
ing the  dress  goods  market,  and  is  affecting  prices  to 
even  a  greater  extent  than  the  question  of  raw  ma- 
terial, nor  can  one  except  a  complete  settlement  of 
this  labor  situation  within  a  period  of  a  few  months: 
it  is  far  more  deep-seated  and  wide-spread,  its  causes 
having  had  firm  root  before  the  war.  and  there  are 
many  unsolved  problems  yet  existing  between  capital 
and  labor. 

I  was  told  yesterday  for  instance,  that  men  dis- 
charged from  the  army  going  back  to  Yorkshire,  re- 
Continued  on  page  81 


72 


M  I :  N  '  8    W  E  A  R    8  ECTION 


Dry  Ooods  Review 


They  Stand  the 

"Wear"  Test 

Once  Tried — Always  Worn 

IN    1920   there   will    be   a   stronger   demand   than   ever  for 
Canadian  poods.     "TAPATCO"  Gloves  are  Canadian.    No 
need  to  sell  imported  goods,  when  you  can  get  a  Canadian 
article  so  good  as  this. 

"TAPATCO"  Gloves  are  made  for  the  hardest  wear. 
Farmers — Engineers — Mechanics — Lumbermen  and  Railway- 
men,  all  appreciate  TAPATCO  Gloves. 

Order  from  your  jobber  now. 


'PIUS  is  a  line  xhut  knows  no  selling 
i>"ii  thej  Bell  all  thf  year  'round 
and  make  both  friends  and  profit  for  every 
merchant  who  stocks  them.  We  make 
Glovea  for  all  OUt-door  and  indoor  work 
Gloves    that    are    widely    recognized    as    DC 

-.•-situ.-  extreme  quaiHt;  Gloves  that  en- 
sure satisfaction  to  the  wearer  and  "re- 
peats"   for    the   Dealer. 

Made   by  The 

American  Pad  &  Textile 
Company 

CHATHAM,    ONTARIO 


'BRANnr 

GLOVES  &  MITTS 

STYLES — Gauntlet,  Knit  Wrist  and  Band  Top. 

WEIGHTS — Heavy,  Medium  or  Light. 

MATERIALS — Leather   Tip,     Leather     Faced,    Jersey 
Gloves  and  Mitts  in  Tan,  Slate  or  Oxford. 


Why  early  orders  for  C ARH ARTT 

Overalls,  Allovers  and  Gloves  are 

AdviSclblB  ^ne  continued  scarcity  of  raw 
materials  and  restricted  output 
together  with  heavy  shipments  of  manufac- 
tured products  overseas  have  combined  to 
stiffen  prices  which  show  a  decided  tendency 
to  go  higher.  In  view  of  these  conditions 
therefore  it  would  be  well  for  every  dealer  who 
can  to  send  along  his  order  now  for  Carhartt 
Overalls,  Allovers  and  Gloves  and  thereby 
save  himself  possible  disappointment  in 
Spring  deliveries.  Since  manufacturers, 
including  ourselves,  are  producing  only 
enough  to  supply  visible  needs,  the  force  of 
this  suggestion  is  apparent. 

Hamilton  Carhartt  Cotton  Mills 

Limited 
Montreal     Toronto     Winnipeg     Vancouver 
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Haugh  Brand 

Kiddies'  Garment 

the 

Original 

kiddies'  garment  for  general 
wear  all  the  year  round,  in 
and  out  of  doors. 

The  most  practical,  most  ser- 
viceable and  most  attractive 
of  its  kind  on  the  market. 

The  immense  popularity  of 
Haugh  Brand  Garments  be- 
speaks the  genuine  satisfac- 
tion they  give  everywhere. 

Manufactured  by 

The  J.  A.  Haugh  Mfg. 
Company,  Limited 

TORONTO,  CANADA 

Also  Makers  of  Arm  and  Hammer  Brand  Overalls  and  Work  Shirts. 


Indispensable 

in  Every 

Child's 

Wardrobe 
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Spring  Fashions  in  Cottons 
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TIIK  approach  of  Spring  and  the 
opening  of  Spring  buying  has  in 
no  way  dispelled  the  tendency  rec- 
orded in  DRY  GOODS  REVIEW  from 
time  to  time  during  the  past  season  as 
to  printed  voiles  being  of  the  utmost  im- 
portance for  1920.  So  keen  and  steady 
lias  the  inquiry  been  for  this  material 
that  manufacturers  have  responded  gen- 
erously with  biy:  ranges  of  designs  and 
color  combinations  showing  quite  differ- 
ent effects  from  those  of  previous  sea- 
sons. In  fact,  this  matter  of  design  has 
necessitated  the  manufacturers  obtain- 
ing the  most  capable  designers  for  this 
work.  Competition  in  the  trade  no  long- 
er lies  in  the  matter  of  selling  the  goods, 
but  in  producing  the  finest  range  of  de- 
signs and  best  qualities  possible. 

Blues,  Browns  and  Bright  Shades 

In  colorings  for  Spring  all  shades  of 
blue  predominate  and  second  only  to 
blues  come  browns  which  is  an  unusual 
feature  of  a  Spring  season.  Browns  are 
usually  a  strictly  Fall  color,  but  this  year 
brown  is  mentioned  very  prominently  by 
milliners,  dressmakers,  silk  and  cotton 
goods  producers.  Of  course,  the  lighter 
shades  will  be  preferred.  Beaver  tone, 
tan,  sand  colors,  gold  when  combined 
with  blue,  golden  brown,  champagne, 
beige,  and  combinations  of  different  tones 
of  browns  and  blues  together  are  to  be 
seen  in  practically  every  collection  of  de- 
signs. The  blues  and  browns  form  the 
leading  class  by  themselves,  the  second- 
ary colors  are  high.  They  include  green, 
grey,  mauve,  rose,  canary,  cherry,  and 
dull  mixtures.  The  novelty  cottons,  on 
the  whole,  however,  are  really  of  less 
'"sporty"  colorings  than  are  the  new 
silks.  But  with  such  a  range  of  colors 
and  a  collection  of  around  75  different 
patterns  of  the  larger  houses,  there 
seems  to  be  little  doubt  that  the  mer- 
chant will  have  a  splendid  chance  of  mak- 
ing an  individual  showing  of  fashionable 
voiles  for  the  coming  Summer.  Fine  2- 
ply  plain  white  voiles  are  also  quite  ac- 
tive. 

Borders    Imitate    Metallic    Embroideries 

Patterns  for  the  most  part  tend  to  the 
allover  style,  rather  than  the  individual 
foulard  spots  which  characterized  the 
season  of  a  year  ago.  A  scattering  of 
border  designs  is  shown  in  most  collec- 
tions. One  of  the  leading  manufacturers 
finds  that  in  bordered  effects  those  which 
suggest  the  patterns  which  have  been  in 
vogue  in  gold  and  silver  laces  for  even- 
ing wear  during  the  Winter  are  the  ones 
which  meet  with  most  favor  for  Spring, 
one  keeps  in  mind  the  styles  of 
■  ■  dresses,  suggestions  for 
making  up  the  bordered  goods  are  in- 
numerable. One  difficulty  with  the  bor- 
■      thl     past    has    been    the 


limited  number  of  designs  which  have 
been  considered  suitable  for  this  mater- 
ial. The  fashions  for  all  styles  of 
dresses  this  year  are  most  favorable  for 
the  advent  of  bordered  goods.  Over- 
blouses,  tunics,  short  sleeves,  surplice 
bodices,  panels  and  so  on  are  all  readily 
adaptable  with  charming  effects  from 
these  bordered  materials.  The  fact  re- 
mains, however,  that  the  allover  designs 
are  those  which  will  mean  the  bulk  of 
business. 

Organdies  are  spoken  of  very  highly 
for  the  American  market,  while  Amer- 
ican houses  are  selling  more  organdies  to 
Canadian  buyers,  they  report,  than  they 
have  in  previous  seasons.  The  fact  re- 
mains that  organdies  are  a  comparative- 
ly small  item  in  Canada.  Swiss  organ- 
dies are  considered  especially  fashion- 
able this  year  and  sell  in  white  and  plain 
colors,  both  pastel  and  bright  shades. 
There  is  a  range  of  about  seven  qualities 
of  these  on  the  market  and  the  price 
to  the  wholesaler  is  from  65  cents  up. 
This  will  mean  that  the  retailer  will  have 
to  get  $1  to  $1.50  per  yard.  In  plain 
white  organdie  there  are  a  few  novel 
patterns  developed  in  weave  by  the  use 
of  a  heavy  thread  at  intervals.  These 
heavy  threads  form  a  check  or  stripe  and 


are  very  dainty.  There  are  BOme  printed 
organdies  on  the  market  as  well  this 
year,  but  the  sheer  daintiness  of  the 
fabric  makes  it  more  generally  favorable 
in  the  plain  colors. 

White  Goods  and  Ratines  Prominent 
If  price  is  of  any  importance  what- 
ever this  Summer  when  it  comes  to  the 
selection  of  material  for  a  separate 
skirt,  there  is  no  doubt  that  the  new  cot- 
ton cloths  offered  will  have  ready  ac- 
ceptance, not  because  they  are  low  in 
prices  but  because  silks  are  so  extreme- 
ly high.  The  prices  of  these  fine  cottons 
for  separate  skirts  will  be  quite  high 
enough  to  satisfy  the  present  dealer. 
Fine  gabardines  and  tricotines  are  the 
leading  features  in  weave,  and  patterns 
in  checks,  stripes  and  plaids  are  numer- 
ous. The  weave  is  very  fine  and  the 
texture  pliable  so  that  they  are  suitable 
for  draping  or  pleated  styles  and  the  soft 
wide  girdles. 

Ratines  are  one  of  the  leading  novelty 
features  for  1920.  These  effects  are  seen 
in  both  silk  and  cotton  goods.  Some 
of  the  cotton  ratines  are  of  mercerized 
threads  which  give  them  a  very  soft  and 
silky  effect.  Some  patterns,  too.  are 
shown  in  these  goods  and  mottled  color- 
Continued  on  page  111 


New 
Voiles 


1.  New  idea  in  bor- 
dered voile.  Pat- 
tern in  gold  color 
on  navy  blue  re- 
sembles metallic 
laces  in  vogue  at 
present. 

2.  Taupe  ground 
with  3-inch  broken 
stripe  blocks  and 
motif  in  blue,  rose, 
green,  etc. 

3.  Navv  jrround 
with  2  «/,  -  i  n  c  h 
blocks.  Half  of 
each  block  is  grass 
green  and  half  is 
prey. 

From  the  Spring 
range  of  Haas 
Brothers  Fabrics 
Corporation,  New 
fork. 
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Canadian  Investigates  Cotton  Situation 

Gets  no  Satisfaction  From  British  Manufacturers — Slightly  Better  Hopes  From  Big  Jobbers 
— Prices  Advancing  Rapidly — Splendid  Outlook  for  the  Cotton  Department  for  1920. 

By  a   Department   Store   Buyer  just  back  from   Europe 


HAVING  just  returned  from  a  tour 
of  the  textile  centers  of  England 
in  an  effort  to  get  merchandise 
for  my  department,  I  am  impresed  both 
with  the  discouraging  and  the  encourag- 
ing features  of  the  situation  over  there. 
For  immediate  delivery  I  found  little; 
yet  the  orders  I  placed  amounted  to 
several  times  what  I  would  have  bought 
in  normal  times  before  the  war.  Wheth- 
er the  promises  of  delivery  will  be  car- 
ried out,  I  dc  not  know.  In  any  case 
there  will  be  long  delays. 

Nothing  to  Sell  Before  September 

In  one  case  in  Manchester,  I  went  in- 
to one  of  the  biggest  jobbing  houses  in 
England    and    asked    for    goods.      -'Very 

sorry,  Mr. ,  but  we  haven't  any  for 

you." 

"Oh,  let's  have  no  more  of  that  now; 
you've  been  saying  that  so  long." 

"Well,  September  deliveiy  is  the  earl- 
iest we  could  think  of  and  there's  only  a 
chance  of  that." 

Avoided  Manufacturers 

That  was  the  usual  answer;  in  most 
cases,  next  Fall,  and  often  nothing  at 
all  during  1920.  So  far  as  the  manufac- 
turers were  concerned,  I  simply  avoided 
them;  there  was  no  use  wasting  time 
trying  to  see  them ;  they  were  loaded  up. 
So  I  spent  my  time  with  the  big  jobbers, 
and  the  small  ones  as  well,  and  got  some 
satisfaction,  at  least. 

Machinery 

Everywhere  I  heard  the  same  story: 
labor  not  willing  even  to  do  a  good  eight- 
hour  day's  work,  and  machinery  run 
down.  In  mill  after  mill  the  looms  had 
been  working  day  and  night  during  the 
war,  and  were  not  in  shape  to  start  in 
again  without  overhauling  or  being  re- 
placed; and  the  repairing  took  a  long 
time,  and  new  machinery  much  longer, 
for  every  mill  is  after  it. 

Germany  Will  Rush  Orders 

The  formal  signing  of  the  peace  treaty 
will  make  things  worse.  So  far  com- 
paratively little  has  been  sold  to  Ger- 
many and  Austria:  I  found  a  feeling 
against  trading  until  the  peace  treatv 
case  formally  into  effect.  Now  that  it 
has,  I  believe  there  will  be  rush  of  or- 
ders from  the  Central  Empires  and  this 
with  the  demand  now  pressing  from 
other  countries  will  make  the  cotton 
textile  situation  more  acute  than  ever, 
and  prices  must  move  up  still  more. 

Price  Up  One-Third 

Indeed  I  have  just  experienced  the 
price  advance  on  some  lines  I  bought,  al- 
though not  in  a  personal  form.  I  got 
some  voiles  over  there  at  24d,  25d  and  a 
third  at  24d  a  yard.     That,  was   in  De- 


cember.     To-day    those    prices    are    up 
one- third  or  over,  as  follows: 

Advances   in   Voiles    in   Three   Weeks 


rice  paid  in  Dec. 

Jan.  price. 

Advance 

24d.    per    yd. 

33d. 

37% 

25<i.    per    yd. 

34d. 

36% 

24d.    per    yd. 

32d. 

33  1-3% 

This  is  liable  to  happen  at  any  time. 
Scarcity  of  Raws 

One  other  incident  on  the  negative 
side.  Going  over  I  met  several  represen- 
tatives of  the  deputation  of  the  cotton 
industry  of  England — the  Lancashire 
spinners,  etc. — who  had  been  to  the  con- 
ference in  New  Orleans,  and  they  feel 
pretty  sober  about  the  small  supplies  of 
raw  cotton;  this  last  year's  crop  was  less 
than  the  world's  requirements.  They  also 
found  serious  alarm  over  the  very  in- 
dependent position  now  taken  by  the 
negroes  down  South;  they  would  plant 
just  what  they  wanted,  and  no  more, 
and  their  demands  for  wages  were  grow- 
ing steadily.  In  this  connection,  it  is  in- 
teresting to  note  that  a  commission  of 
British  experts  is  investigating  the  pos- 
sibilities of  growing  cotton  in  other 
countries,  such  as  Persia,  South  Africa, 
etc.  Of  course  this  will  have  no  effect 
for  some  years,  but  it  is  at  least  en- 
couraging to  know  that  if  the  threaten- 


ed scarcity  in  raw  cotton  can  be  remedied 
this  will  be  done. 

Improvement  by  Fall 

Now,  on  the  other  hand,  while  pre- 
sent prospects  for  deliveries  are  not  en- 
couraging, long  before  the  end  of  the 
present  year  we  will  see  production  of 
the  English  mills  greatly  increased,  and 
this  will  be  the  first  real  step  towards 
lower  prices.  What  I  learned  in  Eng- 
land as  to  what  production  is  likely  to 
be  by  the  end  of  1920  impresses  me 
strongly  with  the  conviction  that  the 
real  high  level  of  prices  will  be  reached 
this  year,  and  a  slight  improvement 
come  towards  lower  levels.  Not  that  I 
feel  there  will  be  any  sudden  or  mark- 
ed break  for  many  months;  indeed  for 
years;  it  will  be  a  very  gradual  process. 
Good  Prospects  for  Department 

You  ask  me  what  the  prospects  are 
for  business  in  cottons  this  year.  Very, 
very  promising.  The  time  has  really 
come,  I  think,  when  women  will  turn 
from  the  high  price  of  silks  to  cottons. 
When  they  can  get  a  2-ply  voile  for  Id 
to  '2d  a  yard,  and  silks  have  risen  so 
greatly,  I  believe,  women  will  come  back 
to  cotton — and  what  really  is  more  at- 
tractive for  summer  wear?  What  we 
Continued  on  page  81 


For  Summer  Wear 


Nos.  1,  2  and  3  are  three  of  the  new  fancy  Gabardines  in  fine  close  weave  for  Sum- 
mer skirts  and  wash  suits.  These  are  featured  by  Weissenbach  &  Kay,  Inc.,  New 
York.  The  other  numbers  are  silk  and  cotton  mixtures  in  Georgette  weave  shown 
in  new  Spring  designs  and  colorings  by  Herbert  B.  Lederer  &  Co.,  New  York.  No.  4 
is  sapphire  blue  and  sand;  No.  5,  sand  and  black;  No.  6,  light  and  dark  blues;  No.  7, 
a  sport  pattern  in  red  and  blue  on  white  ground:  No.  8  is  gold  design  on  Copen- 
hagen blue  ground. 
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Paris.  Prance. 

EDITOR,  l'UY  6000  REVIEW: 
This  Winter's  fashion  seems  to 
have,  settled  as  follows:  Panniers 
and  drapings  for  evening  wear,  with 
capes  made  of  fur  or  silk  and  fur. 

Straight  and  slightly  fitting  at  the 
waist    COStumea    for    day    wear. 

We  have  the  narrow  skirt,  somewhat 
longer  than  heretofore,  with  a  very  long 
riding-coat  jacket;  the  robe  manteau 
similar  to  last  year's,  only  it  would  be 
open  like  a  real  coat,  but  for  an  under 
panel  of  black  satin  that  keeps  it-  closed 
in  front. 

Blouses  are  either  the  chemisier  type, 
with  high  collar  and  long  sleeves,  and  a 
tie  made  of  washable  linen,  generally 
with  farcy  stripes,  or  crepe  de  Chine, 
(needless  to  say  that  a  very  warm  coat 
is  wanted  with  such  light  garments),  or 
we  again  see  the  long  chemise  tunic  in 
jersey,  of  which  I  shall  tell  you  more 
presently. 

Less   Showy   Colors    Prevail 

The  shades,  too,  are  more  decent;  we 
see  a  good  deal  less  of  showy  colors, 
while  dark  brown,  dark  green,  dark  blue, 
and  especially  black  are  most  in  favor. 
The  latter  shade  in  velvet,  silk  or  voile 
trimmed  with  jet  and  with  a  tinge  of 
lighter  silk  to  show  that  it  is  not  a 
mourning  uniform,  are  mostly  seen  for 
evening  wear  and  theatre  dresses.  In 
fact,  black  velvet  is  always  wanted  as 
it  suits  every  complexion,  winch  it 
softens,  and  besides  it  shows  up  the 
whiteness  of  the  skin.  Needless  to  say 
that  for  such  purposes,  the  dress  is  low 
necked,  not  so  low,  however,  as  was  first 
devised.  Only  eccentric  women  or  ac- 
tresses will  wear  garments  such  as  have 
been  sketched  in  the  fashion  papers  of 
all  the  world,  and  as  my  purpose  was 
always  to  giv<  you  hints  of  what  is  be- 
intr  worn  by  reliable  "elegantes,"  I  shall 
never  insist  on  these  eccentricities,  which 
are  not  the  rral   French  taste. 

Fancy    Velvets   for   Tailored   Costumes 

Black  velveteen  comes  it:  also  in  tailor- 
ed costumes  in  the  straight  line  men- 
I  above,  but  as  a  rule  it  is  not  en- 
titely  black  but  lightened  by  white 
stripes  as  in  the  sample  enclosed,  which 
is  very  effective. 

In  grey  it  is  very  nice,  too,  for  instance 
there   is   a   mixture  of    black     and 
spotted  stripes  or  a  checked  design  of 
grey   tiny  irregular   squares   on   a   black 
ground;  also  in  plain  mole  color. 

I  have  bi  miens  of  tailored  cos- 

made   in  all   these   samples   and   T 
found  them  very  nice  indeed      The  latter 
ally  looks  dainty  if  worn  with  grey 


buckskin  shoes,  stockings  to  match,  a 
toque  of  grey  velvet,  with  a  veil  also 
grey  like  the  gloves.  A  scarf  of  taupe 
fox  and  some  gauntlet  cuffs  to  match 
would  complete  this  ensemble  of  grey, 
which  would  have  to  be  exactly  of  the 
same  shade. 

As  you  see,  stripes  and  checks  are  still 
fashionable. 

Printed  Velvets   for  Trimmings 

There  are  also  printed  chiffon  velvets, 
to  be  used  for  trimmings  rather  than  for 
whole  garments,  although,  of  course. 
they  would  not  be  bad  thus. 

There  is  a  stripe  of  black  velvet  on  a 
deep  blue  ground.  It  could  be  had  in 
other  shades.  Then  there  is  a  checked 
motif,  blue  ground  with  a  big  black 
check,  and  another  check  of  blue  and 
biack  slanting  stripes. 

A  similar  motif,  only  in  green  or  red, 
could  also  be  had. 


SUMMARY    OF    PARIS    FASH- 
IONS FOR  MID-WINTER 

Tunic  blouses  of  linen  and  crepe 
de  Chine. 

Black  velvet  with  touch  of  color 
in  high  favor. 

Extreme    Decollete    styles    mis- 
represent  Paris. 

Fancy    velvets    for   tailored   cos- 
tumes  and  trimmings. 

Printed    velvets    with    furs    used 
to  make  reversible  coatees. 

Expensive   furs    make    place    for 
plush  substitutes. 

Fashionable  garments   have   lin- 
ings in  same  shade. 

Woolen   tricot  gaining   in  prom- 
inence. 


I  have  seen  these  used  in  connection 
with  fur  in  coatees;  they  were  supposed 
to  line  the  coatee  unless  one  chose  to 
have  them  on  the  ton,  with  the  fur  in- 
side, in  which  rase  the  collar  was  turned 
up  and  showed  the  fur.  In  a  word  it  was 
a   reversible  coat. 

New    Fur    Linings 

By  the  way,  some  people,  who  are  get- 
tine  tired  of  lining  fur  coats  with  printed 
satin  are  using  plain  velvet  or  even 
duvetyn.  I  am  toid,  however,  that  these 
materials,  the  latter  especially,  are  not 
very  practical  as  they  are  not  smooth 
like  satin  and  therefore  less  easily  taken 
off.  It  is  a  pity,  for  the  appearance  of 
a  duvetyn  lining  is  very  fine  indeed. 

As  fur  is  in  greater  demand  than  ever, 
and  as  it  is  as  scarce  as  expensive,  the 


plush  substitutes  are  gaining  favor  daily. 
Thus  we  have  all  the  varieties  of  plush 
creased  so  as  to  imitate  caracul,  Persian 
even,  or  the  kind  that  looks  like  broad- 
tail, as  you  see  in  the  samples  I  am  en- 
closing. 

Whether  in  black,  green,  brown,  blue 
or  purple,  it  will  make  some  effective 
capes,  to  be  trimmed  with' a  bit  of  fur 
around  the  neck  and  at  the  armholes. 
This  for  day  wear;  for  evening  wear  it 
might  have  a  band  a  few  inches  deep  of 
uncurled  Thibet  all  around  the  cape,  and 
would  look  extremely  smart. 

Pile  Fabrics  for  Millinery 

One  cloth  I  have  seen  is  not  a  velvet 
specimen,  for  it  is  too  heavy,  nor  a  plush 
sample,  as  the  hair  is  quite  flat;  I  should 
call  it  a  "panne"  of  a  veiy  fine  quality, 
which  will,  of  course,  find  many  uses, 
whether  in  the  millinery  department 
where  its  suppleness  makes  it  fit  to  be 
draped  into  the  twisted  toques  and  tur- 
bans that  are  so  fashionable  just  now, 
or  in  the  dress  and  coats  department, 
where  it  might  be  used  in  every  conceiv- 
able manner. 

Another  specimen  of  plush,  a  very 
thick  one,  looks  so  much  like  fur,  that 
unless  one  is  near  enough  a  garment 
trimmed  with  it,  to  be  able  to  blow  the 
hair,  and  see  the  cloth  ground,  one  can't 
distinguish  it  from  real  fur.  At  a  cou- 
turier's T  saw  some  blouses,  made  of  Jer- 
sey, with  a  band  of  brown  plush  similar 
to  this,  round  the  neck,  arms  and  bot- 
tom, which  were  as  cosy  in  appearance 
as  dainty  in  look. 

Knitted  Fabrics  Grow  Finer 
Jersey  does  not  seem  to  have  lost 
favor,  only  it  looks  more  and  more  like 
tricot.  The  sample  herewith,  for  in- 
stance, shows  you  how  flat  and  loose  our 
manufacturers  have  made  it.  This  speci- 
men is  in  black  artificial  silk.  One  of 
the  most  fanciful  and  beautiful  samples 
I  have  seen  of  embossed  Jersey  I  am 
also  enclosing.  When  worked  into  gar- 
ments, it  is  really  very  smart,  although 
simple. 

A  tailored  costume  at  a  couturier's 
was  thus  devised: 

A  long  half-fitting  jacket,  made  of 
brown  duvetyne,  exactly  in  the  shade  of 
enclosed  jersey  pattern.  Lining  also  of 
the  same  color  (I  told  you  already  that 
it  is  fashionable  now  to  have  the  lining 
in  the  shade  of  the  garment).  When  the 
lady  took  off  her  jacket,  she  appeared 
in  a  robe  chemise  perfectly  straight, 
made  entirely  of  that  Jersey,  but  for  a 
band  15  inches  deep  at  the  bottom,  that 
was  in  duvetyne,  to  show  that  the  dress 
and  the  jacket  were  matched.  No  trim- 
ming, except  a  silk  cord  at  the  waist,  no 
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The  Fabrics  Described  by  Paris  Correspondent 


1.  Velveteen  in  tiny 
grey  irregular  squares 
on  black  ground.  2. 
Plush  imitating  broad- 
tail. Made  in  colors 
as  well  as  black.  3. 
Velveteen  with  black 
and  grey  spotted 
stripe.  4.  Black  vel- 
veteen with  fine  white 
stripes.  5.  Embossed 
silk  jersey;  very  fine 
texture.  6.  Chiffon 
velvet  in  green  blocks 
with  printed  blocks  of 
solid  black  and  of 
black  and  green  bias 
stripes.  7.  One  of  the 
new  flat,  loose  silk 
jerseys.  8.  Sapphire 
blue  chiffon  velvet 
with  black  stripes. 
Reproduction  reduced 
one-half. 


collar  and  short  sleeves.  I  think  this 
model  was  the  prettiest  I  have  seen  in 
Paris  this  season  (at  least  to  my  taste). 

We  have  many  similar  robes  chemise 
worn  with  tailored  costumes,  in  place  of 
skirts  and  blouses. 

Greek  Tunics  With  Narrow  Belts 

When  skirts  are  adopted,  the  blouses 
are  often  Greek  tunics  of  silk  jersey, 
opened  in  points,  and  with  the  waist 
underlined  by  a  narrow  belt  made  of 
cloth  or  silk  cord.  Sometimes  one  or  two 
big  flowers  are  embroidered  on  the  Jer- 
sey. 

Woolen  tricot  is  being  worn  more  and 
more  extensively. 


The  nicest  novelty  of  the  season  is  a 
kind  of  kimono  made  of  two  bands  of 
tricot,  joined  at  the  back,  flounced  on  a 
very  wide  tricot  belt  that  is  rolled  twice 
around  the  waist;  the  sleeves  are  not 
fastened,  and  are  finished  with  a  tassel 
at  each  end,  as  well  as  the  belt.  It  is 
found  very  convenient  for  home  wear, 
where  fuel  is  still  scarce,  for  this  little 
coatee  leaves  all  movements  free. 

I  shall  tell  you  more  about  hosiery  in 
my  letter  on  lingerie. 

Next  month,  I  shall  deal  with  general 
fancy  accessories,  also  with  ribbons,  and 
the  ways  to  use  them. 

Yours  very  truly, 


s 


PILE  FABRICS 

All  of  those  in  the  trade  who  have 
anything  to  do  with  pile  fabrics  are 
unanimous  in  their  enthusiasm  over  the 
market  for  their  goods  for  next  year. 
Already  orders  of  substantial  propor- 
tions have  been  placed  in  Em-ope  and 
elsewhere  for  goods  of  this  nature.  In 
a  recent  issue  of  DRY  GOODS  RE- 
VIEW it  was  pointed  out  that  a  very 
strong  demand  for  velveteen  was  on  the 
way  for  next  Winter,  and  each  month 
seems  to  emphasize  this  tendency.  Vel- 
veteen has  gotten  away  from  its  com- 
monplace position  and  is  now  numbered 
among  the  high  class  fabrics.  This,  of 
course,  is  due  in  part  to  more  care  be- 
ing placed  upon  its  production  than  used 
to  be,  and  to  the  rise  in  the  price  ac- 
cordingly. Velveteen,  is  no  longer 
looked  upon  as  a  substitute  for  silk 
velvet,  but  is  i.  fabric  with  its  own 
merit. 

Many  of  the  most  attractive  after- 
noon costumes  are  made  of  velveteen 
with    a   touch   of   real   old   lace.      Sport 


coats  and  capes  are  being  shown  in 
velveteen  for  the  Spring  and  velveteen 
linings  are  used  for  Winter  garments 
on  many  occasions. 


Corduroys  Strong 

There  is  a  steady  and  keen  demand 
from  all  over  also  for  corduroys. 
Speaking  with  a  manufacturer  of  these 
lines  in  New  York,  DRY  GOODS  RE- 
VIEW was  informed  that  business  is 
exceptionally  good.  His  firm  had  man- 
aged to  keep  deliveries  up  to  the  end 
of  the  year,  but  their  output  for  the 
whole  of  1920  was  already  alloted.  He 
has  noted  a  big  call  for  corduroys  for 
wraps  and  for  the  kimona  trade.  Blouse 
makers  too  are  using  corduroys  for 
smocks.  Some  of  these  new  corduroy 
smocks  lined  with  Japanese  silk  in  a 
delicate  shade  and  trimmed  with  hand 
embroidery  in  worsteds  are  exceedingly 
smart. 

The  Winter  has  been  an  exceptional 
call  for  chiffon  velvets.  These  have 
been  used  more  during  this  season  than 
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for  a  number  of  years  past,  for  after- 
noon and  evening  dresses  and  for  elabor- 
ate wraps  and  millinery.  The  majority 
of  manufacturers  who  specialize  in  pile 
fabrics  are  making  up  lines  of  chiffon 
velvets  just  now,  but  in  finish,  the 
French  goods  seem  to  have  the  lead 
Novelty  brocaded  velvets  and  two-toned 
effects  are  quite  fashionable  and  in  good 
demand  for  special  purposes.  On  the 
American  markets  are  some  materials 
in  mohair  v/hich  are  new  and  unusual. 

Manufacturing  conditions  are  quite  as 
troublesome  in  pile  fabrics  as  in  all  the 
other  textiles  and  as  demand  for  these 
lines  grows  and  production  is  lowered, 
the  shortage  is  keenly  felt.  One  New- 
York  manufacturer  who,  expects  the  big- 
gest season  ever  known  in  pile  fabrics 
despite  prices  being  higher  than  last 
year  states  that  the  shortage  of  dress 
velvets  and  velveteens  will  surely  assert 
itself  since  the  mills  will  turn  out  about 
half  the  quantity  of  last  year. 


Silk  and  Cotton  Mixtures 

The  fact  that  the  prices  of  the 
high  class  printed  Georgettes,  which  are 
really  very  fashionable  for  next  Sum- 
mer, are  beyond  the  purse  of  the  aver- 
age purchaser,  some  manufacturers  be- 
lieve, therefore,  makers  of  silk  and 
cotton  mixtures  goods  are  looking  for 
a  stronger  market  than  ever  before  for 
their  product.  While  silk-and-cotton 
Georgettes  have  been  on  the  market  for 
the  past  four  or  five  years  and  are, 
therefore,  not  really  a  new  fabric,  still 
their  range  of  designs  this  year  is  quite 
different  from  what  has  appeared  before. 
They  follow  very  closely  the  fine  color 
and  designing  of  the  Georgette,  and  it 
is  as  a  substitute  for  the  high  priced 
Crepe  that  the  mixture  goods  are  being 
featured.  It  is  felt  that  in  this  capacity 
there  should  be  a  ready  market.  Both 
highly-colored  novelties  and  staple  types 
of  patterns  and  colorings  are  to  be  had. 
This  fabric  sells  to  the  wholesales  at 
around  80  cents,  with  duty  to  be  added. 
While  this  price  is  considerably  higher 
than  the  article  was  originally  offered 
for  it  is  still  far  below  the  prices  paid 
for  Georgette,  and  merchants,  therefore, 
who  have  a  clientele  including  some 
who  want  novelty  goods,  but  are  unwill- 
ing to  pay  the  rates  of  all-silk  Georg- 
ettes, will  no  doubt  find  this  line  of 
fabrics  saleable  readilv. 


Admission  to  the  British  Industries 
Fair,  to  be  held  at  London,  Birmingham 
and  Glasgow  in  February  next,  is  by  in- 
vitation only.  Canadian  buyers  who  pro- 
pose to  visit  the  fair  can  obtain  invita- 
tions from  the  British  Trade  Commis- 
sioners in  Canada  at  Montreal,  Toronto, 
and  Winnipeg  respectively. 
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Fine  Array  of  Silks  for  Spring 

rds   Show    Developm 

in    Shi 


WHETHER  it  is  that  manufactur- 
ers at  silks  in  the  United  States 
are  ■  l>it  timorous  of  the  readi- 
with  which  the  public  will  accept 
the  prices  which  must  be  asked  during 
this  year,  or  whether  it  is  a  matter  of 
catering  to  a  wealth-laden  public,  the 
bust  remains  that  manufacturers  are 
putting  forth  every  effort  to  offer  a 
range  of  silks  for  this  year  which  will 
entice  by  its  very  gorgeousness,  and 
this  despite  machinery  and  labor  render- 
ing manufacturing  conditions  the  worst 
ever. 

.More  in  silks  than  in  any  other  line  of 
textiles  is  there  a  competition  in  produc- 
tion, rather  than  the  old-time  competi- 
tion in  buying.  The  competition  in  pro- 
duction amounts  to  almost  every  well- 
established  firm  aiming  to  offer  its 
clientele  a  bigger  range  of  color,  design 
and  weave  than  it  has  ever  done  before. 

This  condition  of  course  applies  more 
to  the  New  York  manufacturers  than  it 
does  to  European.  It  is  rather  early  yet 
to  see  competition  among  the  European 
mills  in  their  present  state.  Their  one 
endeavor  is  an  individual  effort  to  attend 
each  to  his  own  business  to  the  utmost 
of  his  ability.  The  result  is  that  though 
little  more  than  a  year  has  elapsed  since 
the  heart  of  France  was  in  its  trenches, 
her  marvellous  adaptability  has  allowed 
her  to  ship  silks  and  fineries  to  this 
country  in  quantities  impossible  since 
1915.  Canadian  stores  are  now  featur- 
ing French  and  Swiss  goods  in  quite  a 
nice  range.  For  that  reason  a  goodly 
number  of  staple  types  of  stripes  and 
checks  will  be  worn  in  this  country  dur- 
ing 1920.  So  will  the  pompadour  silks 
which  featured  delicately-shaded  flowers 
and  floral  effects.  These  are  being  made 
up  with  plain  colored  Georgette  crepe  to 
match  or  else  with  Georgette  printed  in 
t\\o  same  design. 

Foulard  Colorings  Increase 

But  to  return  to  the  American  silks 
whence  we  look  for  novelty,  as  stated  in 
earlier  issues  of  DRY  GOODS  REVIEW, 
foulards  are  again  imported.  The  pat- 
terns in  foulards  this  year  are  perhaps 
a  little  more  fanciful  and  irregular  than 
has  been  the  case  previously,  and  fre- 
quently they  combine  one  or  two  colors 
in  rather  new  effects.  The  colorings  on 
the  whole,  too,  are  of  lighter  and  slight- 
ly brighter  effects  than  last  year.  Among 
the  outstanding  colorings  this  year  are 
draeron-fly  blue,  electric  blue,  old  China 
blue,  rather  a  deep  orchid,  browns  and 
tan,  jade  and  bisque,  while  gray,  taupe, 
rose,  navy  and  gold  appear  in  the  de- 
sicning. 

In  the  plain  silks,  which,  too,  will  he 
wanted  in  considerable  quantities  for 
Spring  and  Summer,  the  range  of  color- 
is  almost  unended.  Each  firm  has 
a  different  set  of  names  for  its  colors  in 
chiffons,  Georgettes  and  novelty  silks,  as 
well    as     plain    silks,    but    scarcely    two 


I    \MII<>\  Mil.K    SII.K    (  OLORS 
FOR    SPRING 

K'<  d-brow 
Red-vellows. 
Yellow. 
<  xpucine. 
Ilrique. 

Nui   and  Rand  browns. 
Tans. 

Ml   blues,    with   green   cast. 
W  ine   red. 

Orchid,    with    pink    cast, 
.lade. 
Nile. 


names  coincide  between  different  firms 
though  the  colors  are  frequently  dupli- 
cated.   Brilliant,  dignified,  simple,  what- 


ever  one'  in   coloring,    it   can    be 

satisfied  this  year  and  be  in  fashion. 
\  (ialaxy  of  High-Grade   Novelties 

There  are  some  unite  striking  novel- 
ties among  the  silks  which  will  retail 
at  around  $10  a  yard.  These  silks  are 
for  the  most  part  heavy  in  appearance, 
but  very  pliable  and  soft  in  texture  and 
woven  in  plain  as  well  as  figured  pat- 
terns. This  heavy  effect  is  attained  by 
coarse  and  irregular  weaving  and  loose 
cordings  and  brocade-like  design.  Some 
of  the  fashionable  names  are  almost  de- 
scriptive of  the  silks  themselves,  and 
give  a  fair  idea  of  the  type  of  silk  being 
featured.  For  instance,  Tussatyne  is  a 
heavy-looking  silk  with  a  close  herring- 
bone cord.  Kordovan  crepe  is  a  thick, 
soft  and  pliable  silk  with  threads  that 
appear  to  be  coarsely  twisted.     This   is 


A  Few  of  the  Novelty  Silks  For  1920 

1  "Cordelle" — in  dragonfly  blue  and  light  gold,  with  brocaded  pattern  developed  by 
having  the  cords  flat   for  the  background  and  raised  for  the  pattern. 

2  Rhapsode — in  rose  and  white,  giving  a  cool,  frosted  effect.  A  block  pattern  is  dis- 
tinguishable as  well  as  fine  single  and  double  stripes.  These  two  are  shown  by  the 
Carl   Shoen  Silk  Corp.,  New  York. 

'i   Silk  ratine  in  deep  gold  color. 

4  Fishermaid,  in  alternate  green  and  white,  open  weave  threads  making  what  might  be 
called   a   ratine  net. 

5  Ostend  striped  silk  in  blue  and  white  twilled  effect.  This  silk  is  featured  by  Weissen- 
bach  and   Kay,   Inc.,  New   York. 

6  "Newport    Cord"    in    pale   pink. 

7  \  new  pattern  in  blue  and  white  kumsi-kumsa.     The  circle  measures  .IVi  inches  across. 

8  An  interesting  fine,  slightly  bias  cord  in  mixture  of  pale  grey-green  with  black,  called 
veldette.      Shown    by    Pelgram    &    .Meyer,    Inc.,    New    York. 

9  Chinchilla  satin,  in  pure  white  with  crinkled  surface.  The  crinkle  is  maintained  by 
tight  warp  threads  on  the  under  side.  Nos.  3,  4,  6,  7  and  9  are  from  the  Mallinson 
Spring  lines   for   1920. 
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SOME    Ol;'    THE    NKW    COLOR    NAMES 


Bosphore    (new     blue). 

Minaret    (flame). 

Mandarine    (red-brown). 

Heron    (grey). 

Sahara    (light    brown). 

Twilight    blue   (dark). 

T'hrysis    (cerise). 

Fiume   (jade  with  blue  cast). 

Trappist    (reddish    yellow). 

Esperance. 

Pershing   orchid. 


made  in  striped  and  checked  patterns  as 
well  as  plain.  Another  firm  features 
Cordelle,  Rhapsode  and  Chimerai,  all  of 
which  are  developed  in  the  cord-like 
silks.  Still  another  firm  has  Thistledu, 
silk  Ratine,  and  Newport  cord.  In  ad- 
dition there  are  new  versions  of  Kumsi- 
kumsa  and  Fantasi  and  silks  along  that 
order  with  which  the  trade  is  already 
familiar. 

There  is  a  wide  variety  of  novelty 
satin  being  shown  for  Spring.  One  of 
the  newest  of  these  is  chinchilla  satin; 
this  is  in  white  with  a  gently  crinkled 
surface,  which  resembles  the  surface  of 
chinchilla  fur.  Kitten's  ear  crepe  is 
featured  again  and  in  brocaded  effects 
as  well  as  plain,  and  so,  too,  are  the  rich 
two-toned  satins. 

Another  of  the  novelty  silk  offerings 
this  year  is  scarcely  to  be  classed  with 
any  one  type,  because  it  is  so  very  open; 
it  is  given  the  name  of  Fisher-maid.  This 
silk  seems  to  be  woven  with  double 
threads  knotted  and  crossing  at  such  in- 
tervals as  to  leave  open  spaces  almost 
like  a  fish  net.  One  design  in  this  silk 
shows  the  double  thread  alternately  in 
green  and  white  in  both  warp  and  weft, 
so  that  the  effect  is  like  a  fine  plaid. 
It  is  also  very  delicate  in  a  pale  pink 
shade.  This  silk  is  said  to  be  successful 
for  dresses  for  the  Southern  trade  and 
also  made  up  into  pull-overs  and  smocks 
suggesting  the  filet  crochet  garments. 
Silk  ratine  mentioned  above  is  a  very  at- 
tractive silk  made  on  the  same  plan  as 
ratine  in  cotton,  which  was  fashionable 
about  six  years  ago.  The  silk  production 
will  be  used  for  suits,  trimmings,  dresses, 
skirts,  etc.,  on  tbe  tailored  order. 

Fine  Knitted  Silks  Shown 
The  fashion  for  knitted  silk  continues 
in  importance.  There  are  some  extreme- 
ly fine  silk  materials  of  this  nature  be- 
ing shown,  and  the  presesd  or  embossed 
patterns  giving  brocaded  effects  are  con- 
sidered especially  fine.  The  plain  fabrics 
are  shown  in  finer  stitches  than  have 
been  on  the  market  previously.  In  fact 
they  are  so  fine  that  one  would  scarcely 
recognize  them  as  knitted  silk  at  all  until 
they  are  deliberately  stretched  out  by 
the  hands.  These  patterns  are  given  the 
names  of  Treco  and  Trellisette.  Denisette 
in  brown,  black  and  navy  blue  for  dresses 
is  rare  indeed.  These  silks  will  retail 
in  New  York  at  about  $8  or  $10  a  yard. 
Silk  Duvetyns  Gain  in  Favor 
Another  range  of  silks  which  is  de- 
cidedly prominent  in  fashion  circles  is 
the  type  of  silk  resembling  duvetyn.  This 
has  been  on  the  market  for  some  seasons 


Antwerp. 

Chaume    (like   biscuit). 
Pheasant    brown. 
Roubaix   (brownish   grey). 
Apres    Midi    (deeper   than    Nile). 
Soiree    (deeper    than    sky). 
Jonquille    (deeper    than    cream). 
Hortensia    (pinkish    blue). 
Marigold       (lit  ween       coral       and 
orange). 


past,  but  not  in  the  variety  it  is  at  pre- 
sent. A  number  of  manufacturers  are 
turning  out  these  silk  duvetyns  under 
various  names   Among  them  are  "Peach- 


NKW    SILK    FEATURES 

Ctsrd   effects. 

Heavy    crepe    we;r 

Rough    and    irregular    surfaces. 

Silk   ratine. 

Brocaded    crepes    and    cords. 

Georgettes,      with      fine      art      silk 

stripes. 
Printed    chiffons. 
Silk   duvetynes. 
Silk    trecos. 
Fishermaid. 


bloom,"  "Gloveskin,"         "Kordovan," 

"honeycomb,"  and  so  on.  The  last  two 
of  these  are  described  by  their  names, 
since  the  one  has  a  fine  cord  effect  and 
the  other  a  faint  checked  effect,  resemb- 
ling a  honeycomb.  Some  idea  of  the  im- 
portance of  these  silks  is  estimated  by 
the  range  of  colors  which  some  manu- 
facturers are  putting  out  in  this  one  line 
of  silks  alone.  Nineteen  colors  in  duve- 
tyns are  included  in  one  range. 

Georgette  crepes,  too,  are  coming  in 
for  a  great  deal  of  attention  in  the  way 
of  new  designs.  Perhaps  the  most  popu- 
lar type  of  these  is  the  little  fine  crinkled 
stripe  of  white  or  gold.  These  stripes 
are  made  of  artificial  silks,  giving  the 
effect  of  silver  or  gold  on  the  dull  back- 
ground. The  threads  are  so  fine  that 
it  does  not  seem  to  have  been  difficult 
to  select  names  which  describe  the  ma- 
terial. One,  for  instance,  is  called  "Sea- 
spray,"  and  another,  "Dream  Crepe."  In 
printed  patterns  the  Georgettes  are  to 
be  had  in  peculiar  futurist  effects.  These 
are  mysterious  in  both  outline  and  color 
combinations,  but  are  very  effective  and 
attractive  on  the  whole.  Summerv  pat- 
terns, such  as  branches  of  foliage,  flower 
effects,  etc.,  are  also  very  promising  in 
Georgettes. 

Hand-blocked   Chiffon   Patterns 
Owing   to   the    extremely    high    prices 
Continued  on  page  105 


From  the  Canadian  Market 

1  and  2  are  new  satin  foulards;  3.  Satin  stripe  Swiss  taffeta  with  shadow- 
cross  stripes.  The  ground  is  Burgundy,  the  satin  stripes  dark  green  and 
the  shadow  stripes  dull  gold.  4.  A  dainty  pattern  in  printed  sand-colored 
crepe  de  Chine.  Red,  green,  purple  and  black  in  the  tiny  design.  5.  Satin 
for  skirts,  trimming  sport  dresses,  etc.,  in  multi-colored  stripes.  6.  Swiss 
taffeta  in  sapphire  blue  with  brown  stripe  and  green  and  gold  satin  line 
stripes.  7.  A  rich  brocade  in  Spring  green  and  gold,  very  much  in  vogue 
just  now.  Designs  reduced  one-half  in  reproduction.  From  A.  S.  King 
Silk  Co.,  Ltd.,  Toronto. 


so 
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Fine  Finish  Woollen  Fabrics  Wanted 

One  or  Two  New  High-Grade  Offerings — Small   Checks   and   Striped   Novelties    for  Sport 
Skirts,  Coats  and  Trimmings — White  Wool  Jersey  Gains  Favor — High  Colors  for 
Sport,  Navy  for  Fashion,  Little  Hope  for  Novelty  in  Next  Fall's  Goods. 


FASHION  is  once  more  tending  to- 
wards the  fine,  close  weaves  in 
woollen  fabrics.  Not  because  the 
product  is  any  more  plentiful,  but  be- 
cause if  one  has  the  price  the  finer  goods 
are  to  be  had  at  times.  There  are  fine 
wool  tricotmes,  fine  gabadines,  serges 
and  duvetyns  on  the  market  which  are 
eqnal  to  anything  which  has  ever  been 
placed  there,  and  this  despite  the  fact 
of  the  extreme  scarcity  of  wool  and  the 
difficulties  of  manufacturing  conditions 
The  reason  for  the  present  shortage  of 
materials  is  no  doubt  owing  to  the  fact 
that  the  quality  is  there,  and  it  is  quality 
goods  which  people  want.  In  colors,  too, 
the  staple  navy  blue  is  that  wherein 
value  predominates.  Navy  blue  is  popu- 
lar far  beyond  everything  else  for 
Spring  tailored  suits,  but  for  other  pur- 
poses a  number  of  novelties  are  to  be 
had.  Wool  duvetyns  are  very  much 
liked  for  both  dresses  and  suits,  and  also 
coats  and  wraps,  but  strange  to  say, 
this  popular  material  sells  better  in 
everything  else  than  in  navy  blue;  there 
is  very  little  of  it  in  that  shade.  Duvetyr. 
is  preferred  in  the  mahogany  or  brique 
shades.  Bright  greens,  bright  blues, 
light  browns  and  other  novelty  shades 
are  sold,  of  course. 

Coarser  materials  such  as  polo  cloth 
are  extremely  popular  for  separate  coats 
and  the  rougher  weaves  are  liked  for 
trimmings. 

White  Jerseys   Popular 

For  sport  suits  and  skirts  there  is  no- 
thing smarter  than  striped  serges  and 
checked  serge  and  velours.  Both  these 
patterns  are  of  a  finer  type  than  was 
popular  a  couple  of  years  ago.  Stripes 
do  not  exceed  an  inch  in  width  as  a  rule 
and  the  checks  range  around  the  eighth, 
quarter,  and  half-inch  sizes. 

Wool  jerseys  are  very  much  to  the 
fore  again.  In  addition  to  their  popu- 
larity in  high  shades  such  as  jade,  tur- 
quoise, peacock,  drafron-fly,  and  gold, 
also  taupe,  tan  and  grey,  they  are  altra- 
fasbionable  in  white  or  cream  for  separ- 
ate  shirts  and   also  for  suits. 

A  novelty  fabric  which  is  on  the  mar- 
ket this  year  is  after  the  duvetyn  order 
but  is  called  glovr-skin  and  is  featured  in 
ch<  i-ks,  in  combinations  of  black  and 
white,  blue  and  white,  and  brown  and 
white.  The  checks  are  V«  and  ',  inch. 
A  number  of  manufacturers  have  adopt- 
ed the  French  idea  of  using  these  check- 
id  materials  with  plain  poods  for  suits 
and  coats  with  either  one  used  as  trim- 
ming. 

Cheruit  twill  is  another  fabric  in  wool 
on  the  market,  which  is  especially  adapt- 
able   for   suits    and   tailored    dresses. 

P;uiuin  sure  is  a  very  fine  materiaf, 
and  so,  too.  is  wool  stockinette,  both  of 
which  are  adaptable  for  any  purpose  re- 
qu'-;njj  a  fine  [Trade  woo]   material. 

Dove    twill    is    a    verv    fine    fabric    of 


Spring-  Woolen  Cloths 

1.  Brown  and  white  checks,  %-in.  size. 

2.  Black   and   white  3-16  in.  checks. 

3.  Black  and  white,  1%-in.  squares 
inside  half-inch  cross  stripes. 

These  are  the  new  "gloveskin"  mater- 
ials, reversible,  one  side  having  a 
velours  finish  the  other  resembling 
serge.  Shown  by  Haas  Brother  Fab- 
rics   Corporation,    New    York. 


gabardine  weave,  especially  designed  for 
dresses.  There  is  also  a  special  dress 
weight  in  tricotine  which  is  the  same 
finish  as  that  for  suits,  but  is  of  lighter 
weight  and  fine  thread  for  dresses. 

One  f'rm  is  featuring  a  line  of  sport 
wool  cloths  which  they  characterize  as 
unfinished  worsteds.  These  are  twilled 
in  heather  mixtures,  and  may  be  had 
also  in  three-color  checks.  Some  fine 
even  crepes  are  shown  for  dresses. 

These  delectable  tastes  of  new 
woollen  goods  will  only  serve  to 
keep  up  the  insistent  demand  for  the 
cloths  which  people  have  been  unable  to 
procure  for  so  long.  This  demand  is 
even  more  persistent  with  regard  to 
British  manufacture  than  it  is  in  the 
United  States.  British  manufacturers 
are  compelled  to  refuse  orders  simply 
because  they  cannot  give  the  required 
deliveries  for  new  goods.  There  is  no 
easing  in  the  situation  for  finer  wools 
and  not  likely  to  be  so  long  as  the  call 
is  almost  exclusively  for  botany  and  fine 
crossbreds. 

Tweeds  will  be  made  quite  a  feature 
for  Spring  owintr  to  the  revival  of  sport 
apparel.  Tweeds  in  heather  mixture  and 
in  preys  are  in  special  demand,  especial- 
ly in  the  finest  weaves.  Reports  from 
Scotland  are  to  the  effect  that  manufac- 
turers are  beinp  rapidlv  booked  un  for 
all  they  can  turn  out  for  the  Winter  of 
1920-21,  with  prices  for  the  finer  quali- 
ties of  wools  used  for  these  Scottish 
tweeds  advancing  daily.  Several  cloths 
are  quoted  at  four  times  their  pre-war 
price. 

While  shipments  from  the  Old  Country 
show  some  increases  over  the  war  period 


quantities  arriving  are  still  far  below 
requirements.  Canadian  textile  mills 
are  reported  to  be  working  at  capacity. 
In  fact,  their  whole  output  of  jerseys, 
velours,  serges,  homespuns,  tweeds,  etc., 
are  spoken  for  for  months  ahead. 

While  the  trade  can  get  along  very 
nicely  on  what  is  available  for  the 
Spring  and  Summer  requirements  there 
is  anxiety  felt  as  to  securing  the  long- 
hoped-for  ranges  of  woollen  fabrics  for 
next  Fall's  showinjrs. 


LINEN 

May  Have  No  Pure  Linens  At  All  a  Year 
Hence 

As  has  been  the  case  for  several  years 
past,  varying  opinions  are  heard  with 
reference  to  conditions  in  the  linen 
trade.  A  number  of  importers  declare 
that  it  is  very  difficult  to  get  supplies  and 
that  they  are  becoming  more  and  more 
scarce  and  the  price  is  going  higher  and 
higher.  The  latter  condition  is  true,  as 
quotations  indicate.  One  large  importer 
stated  that  he  had  been  over  to  England 
about  three  months  ago  and  was  goinp 
over  again  in  a  week  or  two  to  see  if 
he  could  pick  up  some  more.  !,inens 
were  so  scarce  that  he  had  little  pure 
linen,  and  was  forced  to  accept  cotton 
goods.  Of  "union"  goods  he  handled 
very  little. 

Another  importer,  this  time  in  one  of 
the  largest  linen  departments  in  a  re- 
tail store  in  Canada,  stated  to  DRY 
GOODS  REVIEW  that  he  had  never  had 
a    better   supply   of   linens    than    at   the 
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Canadian  Buyers'  Views  of  European  Markets — (Continued) 


Continued 

sume  their  former  positions  and  intent  upon  work- 
ing with  the  old-time  vigor,  were  told  by  their  fel- 
low workers  to  quit  it  and  carry  on  in  the  manner  in 
which  the  present  employees  were  doing.  British 
labor  has  secured  a  reduction  in  the  working  hours, 
and  this  has  put  the  price  of  the  finished  article  up, 
and  now  British  labor,  not  content  with  shorter  hours 
and  higher  wages,  is  attempting  to  demoralize  con- 
ditions still  by  loafing  on  the  job;  this  will  seriously 
affect  the  competitive  powers  of  Great  Britain  in 
world  trade,  and  is  bound  to  re-act  disastrously  upon 
the  working  man  who  supposedly  created  these  con- 
ditions for  his  own  benefit. 

RUGS 

The  condition  in  Turkey  is  possibly  the  worst 
in  the  East,  for  it  is  believed  that  Germany  has 
thoroughly  cleaned  the  country  of  all  fine  rugs,  and 
as  the  people  have  had  to  kill  their  sheep  for  food, 
the  question  of  a  wool  supply  will  be  very  serious. 
It  is  believed  here  in  London  that  the  price  of  Turk- 
ish rugs,  when  such  are  available,  will  be  over  last 
quotations.     Many   of   the   finest   Turkish   weavers 


from  page  71 

were  Greeks  living  under  the  Ottoman  rule,  and  the 
slaughter  of  these  people  by  the  Turks  surpasses  de- 
scription, so  that  even  eventually,  this  industry  has 
been  dealt  a  blow  from  which  it  will  take  years  to 
recover. 

LINENS 

The  present  reserve  stock  of  flax  is  very  low. 
and  there  will  be  no  change  in  linen  prices  until 
after  the  new  crop  is  on  the  looms,  and  manufac- 
turers will  be  able  to  quote  prices  for  goods  in  hand. 
It  is  interesting  to  note  here  that  many  firms  will 
continue  to  make  fine  aeroplane  linen,  and  this  is 
a  war  industry  that  will  continue  with  a  strong  de- 
mand in  Peace  times,  and  is  bound  to  affect  price*, 
especially  fine  double  damasks,  prices  of  which,  it 
is  believed,  will  go  still  higher. 

Tt  is  interesting  to  note  that  enough  flax  was 
grown  in  Ireland  only  to  supply  the  markets  of  the 
United  Kingdom  last  year  for  about  6  weeks  run- 
ning— this  is  an  interesting  indication  of  the  real 
shortage  that  exists.  It  will  be  June  of  1921  before 
new  goods  manufactured  of  Belgian  flax  can  be 
placed  on  the  market. 


present  time.  He,  too,  is  going  shortly 
to  Ireland  and  Scotland  to  get  addition- 
al supplies  but  he  said  that  his  exper- 
ience was  that  he  could  get  all  that  he 
required  or  nearly  so  in  the  highest 
grades  of  linen.  Long  ago  he  had  de- 
cided not  to  stock  the  medium  and  lower- 
priced  goods  or  cottons  at  all,  as  his 
class  of  trade  wanted  the  pure  article. 
On  this  condition  he  had  been  buying 
very  heavily,  particularly  two  years  ago 
and  one  year  ago,  and  was  in  splendid 
shape  at  the  present  time.  The  medium 
grade  and  the  coarser  lines,  he  said, 
were  very  scarce,  owing  to  the  use  of 
them  during  the  war,  but  the  finest 
grade  he  found  he  could  secure  if  he 
was  willing  to  pay  the  price. 

A  report  from  Ireland  at  the  end  of 
December  stated  that  there  was  a  steady 
enquiry  for  the  all-linen  article,  especial- 
ly from  the  United  States,  but  demand 
from  South  America  and  the  Colonies 
was  also  good,  but  it  was  necessary  that 
the  bulk  of  business  be  done  in  cottons 
or  unions.  One  Canadian  rpm-esentative 
stated  to  DRY  GOODS  REVIEW  that  it 
was  his  opinion  that  by  the  end  of  this 
year  there  would  be  absolutely  no  pure 
linen  goods  available.  The  home  re- 
quirements are  so  keen  that  he  thinks 
everything  available  will  be  taken  up 
there.  While  manufacturers  are  doing 
their  best  to  provide  for  their  over- 
seas' customers,  they  feel  that  the  dearth 
of  flax  will  not  permit  of  enough  pure 
linen  fabric  to  be  made  to  be  of  any 
consequence  for  export.  One  shipment 
which  this  representative  had  received 
early  in  January  had  been  stamped  on 
the  packages  for  entry  into  the  United 


States    and    had    evidently    been    "side- 
tracked" for  the  Canadian  market. 

One  Toronto  store,  which  has  always 
made  a  feature  of  its  linen  department, 
was  offering  a  lot  of  plain  hemstitched 
linen  serviettes  at  $6  a  dozen.  Several 
dozen  of  these  were  disposed  of  the  first 
day  and  each  day  thereafter  until  at  the 
end  of  a  fortnight  the  stock  began  to 
got  quite  low.  Meanwhile  the  buyer 
had  asked  for  more  from  the  whole- 
sale and  finally  received  a  new  lot  of 
15  dozen,  but  these  were  at  a  figure  re- 
quiring the  retail  price  to  rise  to  $7. 
Even  then  they  moved  out  steadily,  to- 
gether with  end-cloths,  runners  and 
luncheon   cloths   to   match. 

The  48-hour  working  week  in  the  Bel- 
fast linen  trade  went  into  operation  the 
week  before  Christmas.  This  reduces 
the  working  hours  for  the  week  by  7 
with  the  weekly  pay  unchanged  from 
that  for  the  55-hour  week. 

The  Belfast  "Linen  Trade  Circular," 
Ireland's  leading  linen  journal,  in  a  very 
recent  issue  states  in  part: 

"Flax. — There  is  not  a  glimmer  of 
light  as  regards  the  position  of  Russion 
flax,  and  Scotch  spinners,  who  have  re- 
duced their  production  to  the  same  ex- 
tent as  has  been  current  in  Ireland  for 
a  long  time,  are  agitating  for  the  re- 
tention of  the  small  warehoused  supplies 
of  Russian  fJax  for  their  use.  Irish 
fibre  is  lacking  in  the  best  qualities.  The 
outlook  as  regards  raw  material  as  a 
whole  is  most  disquieting,  and  substi- 
tutes for  flax  on  a  very  large  scale  are 
to  be  considered    by    the    Empire    Flax 


Growing  Committee  of  the  Boar  1  of 
Trade.  The  question  of  seed  for  next 
year  is  a  matter  of  urgency.  There  will 
be  only  a  small  quantity  of  good  Dutch 
seed  available,  and  no  improvement  in 
this  respect  can  be  looked  for  until  fresh 
seed  is  got  out  of  Russia,  and  when  that 
will  be  or  what  quantity  can  be  obtained 
are  matters  of  grave  uncertainty. 


FINE  FINISH  WOOLEN  FABRICS 
WANTED 

Continued  from  page  75 

can  bank  on  is  that  they  will  not  buy 
poor  stuff.  They  bought  good  silks  when 
they  did  not  show  anything  like  the  ad- 
vance that  woolens  and  cottons  and,  now 
that  they  have  soared  so  that  the  com- 
parative value  is  net  in  them  as  before, 
too,  there  will  be  a  stronger  demand  for 
good  cottons. 

More  Home  Dressmaking 

There  is  another  favorable  factor: 
Ready-to-war  has  jumped  to  such  exces- 
sive prices  that  women  stand  aghast  at 
paying  them.  This  will  bring  them  to 
do  far  more  of  their  own  dressmaking 
than  they  have  for  years  back.  In  my 
own  department  this  is  the  case  already. 


A  NEW  COTTON 

"Granette,"  a  mercerized  irregular 
weave  of  cotton  fabric,  used  for  skirts, 
suits,  boys'  blouses,  etc. 
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WINGS  ON  YOUR  STOCK 


GOOD  advertising  of  good  goods 
puts  wings  on  any  stock.  It 
flies  out  in  parcels — it  flutters  back 
in  dollar  bills. 

The  trade  mark  at  the  head  of  this 
advertisement  is  the  house  mark  of 
the  Dominion  Textile  Company, 
Limited,  Montreal.  It  is  our  stamp 
for  sheetings,  pillow-casings,  towel- 
ling, prints,  drills — everything  that 
we  make.  It  certifies  that  we  believe 
in  our  goods. 

We  are  advertising  this  trade  mark 
extensively.  Telling  the  prudent 
housewife    that    the    cotton   which 


bears  this  mark  is  the  best  of  cotton 
and  the  cheapest  in  the  long  run. 
We  are  suggesting  reasons  why  she 
should  use  more  of  it  and  why  she 
should  insist  upon  getting  Prue  Cot- 
tons always. 

By  linking  your  selling  campaign 
with  ours  you  can  make  sure  of  in- 
creasing your  sales  of  cotton  goods, 
stimulating  the  good  opinion  of  your 
customers,  and  adding  to  your 
profits. 

Be  ready  when  you  are  asked  for 
Prue  Cottons! 


DOMINION  TEXTILE  COMPANY  Limited 


MONTREAL 


TORONTO 


WINNIPEG 
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SPRING    1920 

Below  are  a  few   names  of  some  of  our  leading 
lines  of  PRIESTLEYS'  DRESS  GOODS 


COLORS 

(ALL    WOOL) 

ANCONA SERGE 
RALEIGH  SERGE 
FALCON  SERGE 
MIRANDA  FABRIC 
PANDORA  POPLIN 
SATIN  DUCHESS  . 
PARMA  SAN  TOY 


BLACKS 

WOOL  TRICONA 

TRICOTINE 

MELROSE 

CASHMERE 

TAFFETA 

ZERO  CORD 

SICILIAN 


The  Leading  Shades  for  SPRING  1920 

SAND  REINDEER  TOBACCO 

PUTTY  KANGAROO  WINE 

TAUPE  KING  FISHER  NAVY 

ELEPHANT  PEKIN  BLACK 

GREENSHIELDS  LIMITED 

"Everything  in  Dry  Goods" 

VICTORIA  SQUARE  MONTREAL 
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Belgian  Royalty's  Approval o 
y\mprJcafL   Silks 


Silks  de  Luxe 


SERVICE  OE  l*  «'"£ 
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New  Silks 

New  Service  New  Organization 


TRADE  A  MARK 


DUCHESSE 

TAFFETAS 

MESSALINES 

HABUTAI 

CREPE  DE  CHINES 

GEORGETTES 

PONGEES 

SATINS 

NEW  NOVELTY 

SILKS 

See  our  Samples  before  placing. 
Every  piece  reliable. 

HAMM  &  RILEY  SILK  COMPANY 

LIMITED 

55  Bay  Street         -        Toronto 


i  x^r  s 


We  Specialize  in  Broad  Silks 

X  I 
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TRADE   MARK 


SUITINGS 


Profitable  for  the  Merchant- --Economical  for  the  Customer 
These  Wholesalers  sell  WOOLTOUCH.     Send  for  samples. 


Greenshields  Limited, 
Montreal,  Que. 

Alphonse  Racine,  Limited, 
Montreal,  Que. 

The  W.  R.  Brock  Co.,  Limited, 
Toronto,  Ont. 

Gordon,Mackay  &  Co.,  Limited, 
Toronto,  Ont. 

Vassie  &  Company,  Limited, 
St.  John,  N.B. 

Canadian  Representative : 

Chas.  Duncan,  42  Rainsford  Road, 
Toronto,  Ont. 


BEDFORD  MILLS,  INC. 

80-82  Leonard  St.,  New  York  City 


^ 
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The  gfun  in  the  painting  ae*iv  litat  ertoted  Jnm  Rhapiod'e   and  Ike  nxrrap  team  Cerdelle 

N  elusive  coloring  that  shifts  and  changes  with  every  move  of  the 
wearer — a  luminous  radiance  that  ripples  in  every  fold  and  lurks 
in  every  shadow  —  of  these  is  born  the  magic  that  lifts  the  new 
Penikees  Silks  into  the  realm  of  art. 

Three  distinct  weaves — Cordelle,  Chimerat,  Rhapsode,  —  alike  in 
delicacy  of  sheen,  and  in  depth  and  brilliancy  of  tone,  but  each  offering  a  fresh  con- 
ception of  how  much  beauty  can  be  woven  into  a  silken  fabric.  Dark  shades  that 
make  fascinating  day  wear,  and  pale  hues  designetr'to  glow  under  evening  lights. 
The  mills  where  these  new  silks  have  just  been  created  have  for 
years  been  making  fine  American  silks  for  American  women.  You  can  now 
identify  them  by  the  name  Penikees  in  the  selvage  of  every  piece. 


DE/glKEE> 


I  he  silk  novelties  described 
Mow  have  just  been  brought 
out,  and  are  admirably  adapt- 
ed lor  suits,  wraps,  dresses 
and  skirts.  They  come  its  a 
wide  range  of  exquisite  shades 


A  new  changeable  silk,  hav- 
ing an  exquisite  crinkled  sur- 
face of  almost  metallic  lustre 

R.HAVSODE 

Resembling  Chimerai  in  tex- 
ture, but  revealing  in  certain 
lights  self-color  plaids  or 
blocks  of  the  most  subtle 
nature 

A  heavily  corded  silk  that  is 
yet  marvelous!)-  soft  and  pli- 
able, the  paler  shades  having 
a  silvery  sheen 


Among  the  other  Pxmcm  nov- 
elty lilki  arc: 

SPORTUSSAH 
SYLVA-SPRE 

and 

PENIKEES   DUVETYN 

The  more  staple  weaves  include 
Penikees  Crepe  de  Chine i 
Penikees  Crept  Meteor, 
Penikees  Satins 
Penikees  Charmesue 
Penikees  Pop/ins 
Penikees  Georgettes 
Penikees  Faille  de  Sate 
Penikees  -Silk  and  W-l 
and  Printed  Nvveltui 


CARL  SCHOEN 
SILK 

CORPO  RATION 

Rn-^ww,  REIL1NG  6-SCHOIN  ,  ut 

760  FOURTH  AVE 
NEW  YORK. 


The  advertisement  reproduced  in  miniature  above  will  appear  as  a  full  page  in 
bUirk  and  white  i»  the  February  Ladies'  Home  Journal;  and  in  a  full  page  in  the 
original  colors  in  Vogue  for  January  15;  Fashion  Art  for  January;  Le  Costume  Royal 
for  February;  and  the  spring  numbers  of  the  Butterick  Quarterly,  Standard  Quarter- 
ly, New  Idea  Quarterly,  and  the  Pictorial  Fashion  Book.  The  advertising  of  PENI- 
KEES Silks,  thus  introduced  t<>  tin  American  women,  wiU  be  continued  regularly  and 
ntly. 

Carl  Schoen  Silk  Corporation,  260  Fourth  Ave.,  New  York 
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Mark  Fisher  Sons  &  Co. 

Two  New  and  Important 
Departments 


I 


LINENS 

"Kingfisher" 

Scalloped  and  hemstitched 

TABLE  CLOTHS  and 

NAPKINS,  TRAY  CLOTHS 

TEA  CLOTHS,  SCARVES 
Finest  quality,  best  selling  de- 
signs and  sizes. 

Staples 

Crashes,  huckabacks,  terries, 
white  and  coloured  mercerized 
damasks,  linen  damasks,  linen 
table  cloths,  and  napkins,  En- 
glish bath  towels,  white  and 
colors. 

"Snowcrest" 

Madapolams,    longcloths, 
sheets  and  pillow  cases 


SILKS 

Just  arrived  from  Switzerland. 

An  Elegant  Quality  All  Silk 
Duchess  Mousseline 

In  High  Novelty  and  Lighter 
Shades  for  Party  Gowns. 

Other  Silk  Ranges  include : 

Navy  Chiffon  Taffetas 
Black  Chiffon  Taffetas 
Black  Duchess  Satins 

and  exceedingly  rich  Crepe 
Back  Charmeuse  in  handsome 
colours,  made  by  Bonnet  et 
Cie,  of  Lyons. 


Your  Mail-order  enquiries  will  receive  immediate  attention 


MARK  FISHER  SONS  &  CO. 

Fine|Woollens,  Silks,  Tailors'  Trimmings,  Linens 

28  VICTORIA  SQUARE  MONTREAL 


70  Bay  St. 

286  and  290  McDermott  Ave. 

420  Cordova  St. 

TORONTO 

WINNIPEG 

VANCOUVER 

231  Mollis  St. 

93-99  Germain  St.       Booth  Bldg.,  Sparks  St.            Lister  Chamber 

5  DufTield  Block 

11  \l  II  \\ 

ST.  JOHN                             OTTAWA                            HAMILTON 

LONDON,  Ont. 

n 
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Spring  and  Fal 
Deliveries 


CREPE  DE  CHINES 
GEORGETTE  CREPES 
CHIFFONS 
NINONS 

NOVELTY  SILKS 
SILK  SHIRTINGS 
COTTON  SHIRTINGS 
PLAIN  SATINS 
FANCY  SATINS 
COTTON  VOILES 


Stocks  in  most  of  thcseT  qualities 
always  on  hand  in  Toronto  Ware- 
house- 


Write  us  for  particulars. 


Albert  Godde,  Bedin  &  Cie 

PARIS 

TARARE 

LYONS 

Empire  Building,    64   Wellington    Street  West 
Telephone  :  Adelaide  3062 

TORONTO 


DAY       &      NIGHT 
-=■      \\  Wear 


..    ■  , .  .  ' .. 


The  Mark  of  Fine  Merchandise 


Your  customers  have  confidence  in 
any  product  carrying  the  "DAY 
AND  NIGHT  WEAR"  Label  be- 
cause they  are  assured  it  represents 
Quality.  Have  you  a  representative 
stock  of  "Viyella"  and  "Clydella" 
Flannel? 

Our  advertising  appears  in 

MACLEAN'S 

CANADIAN  HOME  JOURNAL 

LITERARY    DIGEST 

LADIES'   HOME   JOURNAL 

VOGUE 

HARPER'S  PAZAR 

COUNTRY  LIFE 

TOWN  AND  COUNTRY 

GOLF  ILLUSTRATED 

Wm.  Hollins  &  Co.,  Limited 


62  Front  St.  W.  Toronto 
New  York,  U.S.A.  London.  England 


DAYfc  L      NIGHT 

^  ^    V\Wear 


Trade  Mark  Read 


;il' 
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THIS   SEASON 

The  House  of  Variety  and  Style--- 

VOSS  &  STERN 

71  Fifth  Avenue 
NEW  YORK 

Is  represented  by 
Mr.  Reuben  Rose 

Included    in    his    line    are 

Novelties  in  Flouncings, 
Bandings  and  Laces  for 
Evening  Wear  that  radiate 
elegance    and    originality. 

Printed  Voiles  and  Printed 
Organdies  of  exclusive  pat- 
terns and  color  combina- 
tions. 

Printed  all  Silk  Chiffons 
and  Crepes  of  attractive 
floral  patterns  so  much  de- 
sired by  women  of  to-day. 

Silk  and  Cotton  Crepes  de- 
manded by  women  for 
popular-priced  waists  and 
dresses. 

And  a  complete  line  of 
Laces,  Embroideries,  Net- 
tings and  Wash  Goods. 

VOSS  cSc  STERN 

NEW  YORK 


The   Deacon   Shirt 
Company 

beg  to  announce  that  their  travellers 
are  on  the  road  with  the  new  Fall 
line  of 

Working  and  Outing  Shirts, 

Flannels,  Taffetas,   plain  and  fancy, 

Tweeds,  Drills,  Flannelettes, 

Oxfords,  Sateens,  etc. 

Night  Shirts,  Pyjamas, 

Boys'  Waists. 

The  Deacon  Shirt  Co. 

BELLEVILLE,  ONTARIO 


SPECIAL  VALUES 

Direct  from  Mill  to  the  Trade  through 
Commission   Merchants 

Grey  and  Fancy  Worsteds 

Mine   and    Black  Serges 

I'ure    Wool    Scotch  Tweeds 

for  Men's  Wear 

Also 

Botany  Wool  Serges,  Gabardines,  Etc. 

for  Women's  Wear 

C.  E.  ROBINSON  &  CO. 

Importers  and  Commission  Merchants 

Mappin   &  Webb   Building 

10  VICTORIA  ST.  MONTREAL 

Tel.   Uptown  85S3 


Say  You  Saw  It 
in 
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Our 
Stupendous 


M 


enagene 


rlpHE  increasing  cost  of  furs  and  the  scarcity  of  fur-bearing  ani- 
mals  offer  an  unsurpassed  opportunity  for  style  variations  in 
artificial  fur  fabrics. 

.  The  "Shelton  Looms"  has  anticipated  this  situation  and  the 
novel  fur  effects  created  for  garments  and  trimmings,  are  amazing 
in  their  variety. 


Seal   Effects — Brown   Backs 

Ungava 
Hudson  Bay 
Unimak 
Poletex 
Polarkin 

Beaver  or  Nutria  Effects 
Yuwin 
Furist 
Furmoss 
Sofurra 
Also  in  Mole  colors 

Tiger  Qualities 

Cheetah 
Jaguar 


Black   Seal   Simulations 

Lapinex 

Prybiloff 

Nishni 

Moleskin   Ideas 

Anniemole 
Varimole 
Artex 
Yulex 

Bearskin    Reproductions 

Nuphur 


Fur  Pelt  Effects 

Persica   Lamb 
Baby  Lamb 
Sea  Otter 
Civet  Cat 
Marten 
Sable 
Hah'seal 
Muskrat 
Kerami 

Deerskin  Imitations 

Doe 
Gazelle 


Retail  stores  find  much  satisfaction  in  handling  these  beautiful 
textiles  by  the  yard.  Our  national  advertising  is  bound  to  result  in 
many  calls  for  these  materials. 

We  want  to  make  our  goods  better  known  to  you  in  Canada. 
Where  already  introduced,  they  are  increasing  in  demand. 


SIDNEY  BLUMENTHAL  &  CO.  INC. 

395-401  Fourth  Avenue,  New  York 
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First  Canadian  Fur  Auction  to  be  Held  in  April 

tnpany  Has  Been  Organized  With  Prominent   Fur  Dealers  and  a  Number  of  Financial 
Leaders—  Greatesi  Fox  Pelt  Collection  in  the  World     Will  Stimulate  Dyeing 

Industry  as  Well. 


PLANS  for  the  organizations  of  fur 
auctions  for  Canada  have  been 
ilo\ eloped  since  last  month's  issue, 
and  a  charter  has  been  granted  to  the 
Canadian  Fur  Auctions  Sales  Limited, 
and  an  offering  of  stock  will  be  placed 
on  the  market.  It  is  almost  certain  at 
the  time  of  writing  that  the  first  auction 
will  be  held  in  Montreal  in  the  month  of 
April.  Estimates  of  the  value  of  the 
skins  that  will  be  sold  in  a  year  at  the 
three  auctions  that  probably  will  be  re- 
quired, run  all  the  way  from  $10,000,000 
to  $15,000,000.  Whatever  the  amount, 
the  venture  promises  to  be  to  the  ad- 
vantage of  those  engaged  in  the  fur 
trade,  all  along  the  line  from  the  trap- 
per to  the  manufacturer,  and  incidental- 
ly to  the  retail  merchant. 

Advertise  Fox  Pelts  All  Over  World 

Keen  interest  is  being  maintained  in 
the  auction  proposals  by  the  fox  breed- 
ers of  Prince  Edward  Island,  and  a  num- 
br  of  members  of  the  Fox  Breeders'  As- 
sociation had  a  conference  with  the  di- 
rectors of  the  Auction  Company  early  in 
January.  They  were  informed  that  it  was 
the  intention  to  give  special  publicity  to 
the  fox  pelt  offerings  in  all  the  fur-buy- 
ing centers  of  the  world,  with  the  idea 
that  by  far  the  best  collection  will  be 
gathered  together  in  Canada  to  be  seen 
in  the  world.  Great  interest  is  being 
shown  in  New  York,  London,  Paris  and 
other  fur  centers  in  the  outcome  of  the 
Canadian  venture,  and  buyers  from  the 
States  and  Europe  are  expected  to  be 
drawn  in  large  numbers  by  the  superior 
lots  of  the  special  furs  that  Canada  pro- 
duces above  any  other  country  in  the 
world. 

Will    Develop    Dyeing 

It  is  learned  that  the  company  will  not 
limit  its  activities  to  the  selling  of  furs 
on  commission,  as  is  done  by  some  of  the 
large  houses  in  the  United  States.  In 
addition  to  the  auction  sales  it  is  the  in- 
tention to  buy  a  large  quantity  of  furs 
and  also  to  engage  in  the  dyeing  of  skins. 
This  part  of  the  fur  business  has  been 
very  limited  in  the  past  in  Canada,  al- 
though great  developments  have  taken 
place  since  the  war  shut  out  European 
dyeing  houses  for  the  most  part.  The 
new  company  will  develop  this  part  of 
the  business  and  it  is  their  intention  to 
undertake  the  finest  forms  of  fur  dyeing 
that  are  required  for  the  Canadian  manu- 
facturer. 

Fur  Dealers   Iiehind  It 

Among  the  prominent  fur  firms  in- 
terested actively  in  the  auction  plans 
are  the  following:  A.  Pierce,  president 
of  A.  and  E.  Pierce.  Limited;  A.  A. 
Allan,  president  of  A.  A.  Allan  and  Co., 
Ltd.;  R.  S.  Coltart,  vice-president  of 
Holt,  Renfrew  and  Co.,  Ltd.,  and  the  Red- 
mond  Co.,   Ltd.;    P.   G.   Gnaedinger,  pre- 


sident of  L.  Gnaedinger,  Son  and  Co.; 
E.  E.  Cummings,  of  Cummings  and  Cum- 
in ings,  and  F.  Cooper,  vice-president  of 
Boulter,  Waugh,   Ltd. 

In  addition,  powerful  financial  in- 
terests distinct  from  the  trade  are  back- 
ing the  company,  among  these  being: 
Lord  Shaughnessy,  chairman  of  the 
board  of  directors  of  the  Canadian  Paci- 
fic Railway;  Sir  Herbert  Holt,  president 
of  the  Royal  Bank  of  Canada  and  the 
Montreal  Light,  Heat  and  Power  Com- 
pany; Lome  C.  Webster,  director  of  the 
Merchants'  Bank  of  Canada  and  the 
Nova  Scotia  Steel  and  Coal  Co.;  P.  P. 
Cowans,  of  the  Montreal  stock  broker- 
age firm  of  McDougal  &  Cowans;  J.  W. 
McConnell,  president  of  the  St.  Law- 
rence Sugar  Refinery,  and  W.  A.  Black, 
vice-president  of  the  Ogilvie  Flour  Mills 
Company. 

At  the  conference  held  in  Montreal,, 
representatives  from  the  Fox  Breeders' 
Association  of  Prince  Edward  Island,  in- 
cluded   Hon.    A.    E.    Arsenault,    former 


&  Co.,  Ltd.;  E.  W.  Manson,  B.  G.  Ro 
and     J.     W.     Colbeck,     of     Summerside, 
P.E.I. ;   Walter  S.   Grant,  J.   S.   Wedlock 
and  J.  D.  Jenkins,  of  Charlottetown. 

It  is  of  interest  to  note  that  there  was 
an  issue  offered  to  the  public  of  $2,500,- 
000  of  7  per  cent,  cumulative  preferred 
stock,  with  a  bonus  of  35  per  cent,  of 
common  stock.  The  total  common  stock 
issue  amounts  to  $2,500,000,  the  same 
as  the  preferred.  The  issues  will  both 
be  listed  on  the  Stock  Exchange. 

•  The  list  of  directors  includes  the  fol- 
lowing: E.  E.  Cummings,  Jr.,  general 
manager  (Cummings  &  Cummings);  R. 
S.  Coltart,  of  Redmond  &  Co.;  A.  Pierce, 
of  A.  &  E.  Pierce;  all  of  whom  are  con- 
nected with  the  fur  trade;  also  Lord 
Shaughnessy;  Senator  Lome  C.  Web- 
ster; J.  W.  McConnell,  Sir  Herbert  Holt; 
W.  A.  Black;  and  four  fur  men,  one  rep- 
resenting Prince  Edward  Island,  one  for 
Qeuebec,  one  for  Ontario  and  one  from 
Western  Canada,  probably  Edmonton,  as 
a  centre  of  the  fur  trade  there. 


And  How  They  Cost! 


"Oh,  what  are  those  cute  little  animals?" 
"Why,   up  here  we  call  'em   muskrats,  but  when  they 
reach   the  city  they're  Hudson   Bay   seals." 


Premier  of  the  Province:  J.  A.  Webster, 
of  Charlottetown,  and  Herbert  Cham- 
pion, fox  raising  and  other  enterprises 
in  their  province.  Accompanying  the 
party,  and  also  interested  in  fox  farm- 
ing, were:  Creelman  McArthur,  M.L.A., 
president  Brace,  McKay  &  Co.,  Ltd.;  H. 
T.  Colman,  vice-president  R.  T.  Holman 


M.  Davidson,  furrier,  Rideau  Street, 
Ottawa,  was  married  to  Miss  Vineberg 
on  January  4.  Miss  Vineberg  has  been 
secretary  of  the  Hebrew  Ladies'  Benevo- 
lent Society  for  some  seventeen  years 
and  was  recently  presented  with  an  il- 
luminated address  as  a  mark  of  esteem 
by  the  members  of  the  society. 
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Hudson  Seal  Coats 

While  very  few  of  the  fur  manufac- 
turers have  done  much  yet  in  the  mak- 
ing up  of  samples  for  the  season  of 
1920-21,  there  is  a  general  agreement  of 
opinion  as  to  the  price  situation,  in  so 
far  at  least  as  a  substantial  advance  is 
concerned  over  the  prices  that  have  ruled 
for  the  season  just  closing.  As  was 
intimated  in  these  columns  for  two  or 
three  months  back,  the  prices  that  will 
be  paid  for  the  raw  skins  have  been 
howing  advances  in  nearly  every  line. 
The  figures  quoted  last  issue  show  a 
very  marked  advance  in  several  kinds 
of  pelts.  This,  in  itself,  would  account 
for  a  fairly  marked  advance  in  prices 
for  next  Fall.  There  is,  in  addition,  an 
increase  during  the  year  of  some  20  per 
cent,  in  labor  and  the  costs  of  dyeing 
are  also  considerably  higher.  Alto- 
gether the  manufacturer  will  have  to 
fix  a  price  that  will  cover  this  and  is 
likely  to  show  an  advance  of  anywhere 
from  $50  to  $150  a  garment,  or  higher 
for  the  highest  class  goods,  in  Hudson 
seal  coats. 

There  is  a  disposition  to  bring  out 
more  samples  of  the  shorter  or  sports 
coats  for  next  Fall  as  a  fairly  good 
reception  met  those  that  were  shown 
this  year.  It  is  known,  of  course,  that 
in  New  York,  36-inch  coats  have  been 
popular,  and  in  the  larger  cities  of  Can- 
ada this  had  a  fairly  good  sale  this  past 
iseason.  Of  course,  it  is  not  expected 
that  in  staple  sales  anything  but  the 
42-  and  45-inch  garments  will  meet  with 
a  ready  response.  While  there  is  not 
as  much  fur  used  in  the  shorter  coats, 
hence  they  are  cheaper.  It  is  not  the 
women  who  could  not  afford  a  longer 
coat  who  buy  these  coats.  It  is  a  fash- 
lion  model  chiefly,  and  it  is  the  weather 
:that  will  decide  in  the  main  the  length 
jof  the  coat.  However,  fashionable  de- 
mands cover  a  good  deal  of  business, 
and  some  of  the  manufacturers  are  go- 
ing to  extend  the  number  of  lines  in  the 
shorter  coats  over  those  they  showed 
for  the  past  season. 

Another  element  in  the  increased  cost 
will  be  silk.  A  manufacturer  remarked 
that  where  he  was  able  to  eet  silks  in 
the  past  for  $2.50  he  would  have  to  pay 
and  $3.25  a  yard,  so  that  this,  too.  is 
a  factor,  although  not  comparable  to  the 
advance  in  skins  themselves.  This  will 
be  one  of  the  little  items  that  will  help 
the  totals  mount  up. 
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Fur  Reports  From  Western  Canada 

A  report  from.  Winninee;  auotes  the 
chief  inspector  of  the  Hudson's  Bav 
Company,  A.  Bassott.  as  declaring:  that 
there  would  not  be  the  absolute  short- 
age of  muskrat  that  had  been  rumored 
this  Winter,  but  this  undoubtedlv  would 
be  scarce,  as  it  had  beQn  for  the  past 
three  years.  Lvnx  would  be  scarce,  but 
he  exDected  a  slierht  imm'ovement  over 
last  year  when  the  supply  was  the 
smallest  since  1910. 


,  .U_                     i     ,..----. 

Photographing 
Special  Fur  Pieces 

^^•k. 
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This  is  a  sample  of  a  little  folder 

^£k  1 

that  Holt,  Renfrew  &  Co.,  of  Mont- 
real, issued  several  times  this  sea- 
son among  a  selected  list  of  custo- 
mers.    The  special  point  about  this 
is  that  the  illustration  is  not  just 
printed    on    the    paper,    but    is    a 
proof  of  a  cut  made  from  a  photo- 
graph   taken    of    a    Russian    sable 
scarf  in  the  store.      This  proof  is 
attached   at   the   upper  end   to  the 
coarser  paper  of  the  folder.      This 
is  done  also  on  an  inside  page.  The 
effect    of    this    plan    not    only    en- 
sures   an    improved    print    of    the 
coat   or   scarf,   but   gives   the   cus- 
tomer the  impression  of  a  special 
print  being  made  for   her  herself. 

Jlolt.F^nfvw 

MAY  ABANDON  THE 

FEBRUARY  FUR  SALES 

Greatly  Increased  Costs  May  Put  New  Value  on  Stock  Carried  Over 

to  Next  Year. 


THE  certainty  that  prices  of  furs 
for  next  Fall  will  be  much  higher 
than  they  were  this  present 
season  presents  a  problem  to  the  mer- 
chant who  has  to  decide  very  soon 
whether  he  shall  make  the  usual  season- 
able reductions  of  "25  to  50  per  cent." 
in  the  Christmas  prices,  in  order  to  clear 
his  stock  out  in  February,  or  whether 
he  shall  take  the  stand  that  this  Hudson 
seal  coat  that  he  has  marked  at  $550 
will  sell  at  $700  next  Winter,  if  he 
doesn't  sell  it  this  season  to  clean  up, 
say  at  $400. 

Different  merchants  will  have  varying 
views  on  this  subject,  but  the  acute  sit- 
uation so  far  as  prices  are  concerned  is 
causing  the  most  radical  of  former  years 
to  pause.  With  many  merchants,  and 
quite  properly,  too,  it  is  a  fixed  policy 
not  to  carry  over  any  goods  into  another 
season,  as  there  is  usually  depreciation 
in  value,  perhaps  a  change  in  style,  loss 
in  interest,  insurance,  etc.  This  settles 
the  point  in  normal  times,  but  furs 
threaten  such  an  advance  that  many 
merchants  have  decided  to  make  little 
effort  to  dispose  of  first-class  stocks  at 
least,  at  much  of  a  discount. 

One  large  retail  firm  that  was  inter- 
viewed stated  that  they  were  making 
extensive  improvements  to  their  build- 
ing and  they  were  faced  with  this  prob- 
lem: should  they  sell  their  furs,  their 
sets  and  ccats,  at  the  ordinary  reduction 
and  get  rid   of  them  saving  them  from 


being  rendered  dusty  and  thus  injured 
in  quality  and  value  by  the  building 
operations,  or  should  they  put  them 
away  on  the  ground  that  the  values 
would  increase  by  next  Fall?  They 
thought  that  the  best  plan  was  to  sell 
them,  and  they  will  put  them  on  the 
market  at  a  fairly  good  reduction. 

There  was  another  point  to  influence 
this  firm  and  one  that  must  be  kept  in 
mind  by  other  merchants,  and  that  is  in 
this  case  they  had  a  number  of  sets  of 
wolf  and  a  few  other  lines  that  had  not 
been  selling  well,  and  they  thought  it  to 
their  advantage  to  get  rid  of  these  at  a 
reduced  price.  In  order  to  attract  buy- 
ers they  could  not  limit  the  reduction  to 
these  but  they  put  in  others  amongst 
them  as  the  more  goods  that  they  had 
at  an  attractive  price  they  felt  the 
greater  the  attraction  to  the  buying 
public,  and  the  greater  the  chance  of 
them  disposing  of  some  of  the  slow  lines 
they  had  collected  in  the  last  year  or 
two. 

Another  firm  stated  that  their  reduc- 
tions would  not  be  nearly  as  much  as 
last  year.  Where  they  had  been  paying 
about  $2.25  or  $2.50  for  muskrats  for 
the  early  season,  the  Winter  muskrat 
now  was  costing  them  over  $4,  and  some 
quotations  as  high  as  $4.80  had  been  re- 
ceived. Silks  that  had  cost  $2.25  to  $2.50 
were  now  selling  at  $3  to  $3.50,  so  why 
make  much  of  a  sacrifice  ? 
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RELIABILITY 


Furs  can  be  dyed  two  ways- --one  is  the  wrong  way, 

the  other  is 

The  Hollander  Way 

You  can  RELY  ON  THE  DYE  when  it's 

Hollander's 

Hollander  Seal  and  Sealine  have  become  famous 
throughout  the  trade.     Now  comes 

Hollander  Electric  Seal 


our  latest  production,  which  we  are  now  offering  to  the 
trade.  It  is  the  result  of  the  combined  efforts  of  our  lab- 
oratory, plant  and  efficient  staff  of  trained  dyers  and 
dressers. 

We  welcome  your  problems,  Mr.  Fur  Manufacturer, 
and  we  are  pleased  to  give  you  the  latest  ideas  in  fur- 
dyeing  and  dressing.    Let  us  get  together. 

We  solicit  your  inquiry,  no  matter  how  small  your 
problem  may  seem. 


A.  Hollander  &  Son,  Limited 

64  Queen  Street  ::  Montreal 

N.  Y.  Office:  129  West  30th  Street 
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Let  Us  First  Wish  You 
A  Prosperous  New  Year 

What  Does  the  New  Year  Offer  Us? 

Increased  opportunities,  and  the  as- 
surance that  prices  will  not  decline. 
Of  this  we  are  positive.  There 
need  be  no  hesitancy  in  placing  or- 
ders for  your  reasonable  require- 
ments, as  pre-war  conditions  and 
prices  will  not  obtain  for  years  to 
come. 

Our  travellers  are  now  heading  in 
your  direction  with  our  usual  com- 
plete range  of  samples,  embracing, 

Mitts  and  Gloves,  Mackin- 
aws,  Sheep-Lined  Coats, 
Fur  Coats,  etc.,  etc. 

And  we  bespeak  for  them  your 
usual  valued  orders. 

James  Constine  &  Co.  Limited 

Montreal 
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ESTABLISHED  IN  1852 


MOOSE   HEAD   BRAND   FURS 

FIRST  GUNS 

Being    fired    in    thj    selling  campaign     for    Fall    1920    under   the 

following    chief   operators: 


K.   I.  AMEY    -    - 
\Y.  S.  DEXTER   -   - 
R.  DAY    - 
WM.  HAGUE 
].  P.  HYLAND    - 
J.  H.  LAPIERRE  - 


N.B    and  P.E  I. 

-  Nova  Scotia 

-  -    -     Ontario 
-    -    -    Ontario 

-  -    -       Ontario 

-  -    Montreal 


E.   N.  LAYALLEE     -    -    -     Quebec 

A.  LEFORT    ------    Quebec 

CI  IAS.  VALOIS     -    -    -    -     Quebec 

F...G.   B.   HAMILTON    -    Manitoba 
ALEX.   ROSS    -    -    -    Saskatchewan 

B.  L.  MOOREHOUSE,  Alberta  &  B.C. 


SHOWING 


Fur   Coals    and    Robes,    Cloth    Caps,    Mitts    and   Gloves,    Fur-Collared    Coats, 
Motor  Plush  Rugs,  Mackinaws  and  Sheep-Lined  Coats,  Sweater  Coats,  Mufflers 


L.  Gnaedinger,  Son  &  Co. 

90-94  St.  Peter  Street 
MONTREAL 
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Cummings  &  Cummings 


SKINS 

We  have  on  the  floor: 
Persian  Lamb 
Mink 

Aust.  Opossum 
Skunk 
Muskrat 
Hudson  Seal 
Wolf 
Lynx 


MONTREAL 


Persian 

Lamb 

1921 


Very  soon  our  salesmen  will 
be  showing  you  our  new 
samples.  We  cannot  too 
strongly  emphasize  the  wis- 
dom of  buying. 


Russian  Sables— Silver  Foxes 

We  are  making  a   special  showing  of 
these  skins.  They  merit  your  inspection. 


SKINS 

We  have  on  the  floor: 
White  Fox 
Cross  Fox 
Kolinsky 
Raccoon 
Beaver 
Ermine 
Squirrel 
Moleskin 
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DYNAMO  BRAND 
1> 


By  this  Mark  you  are  enabled  to 
recognise  MALINES  which  can- 
not be  equalled  in  Quality—absolute 
Exclusiveness  and  Economy. 


MONTREAL 
Room  705 

Read   Blcig. 
Tel.    Main    6524 


"Dynamo  Brand"  Malines 

Are  guaranteed  Rainproof.  They  resist  Rain — Dampness — 
Snow — Sun  and  Perspiration. 

They  excel  where  others  fail,  and  they  naturally  become  the 
ideal  Maline  for  Millinery  and  for  Maline  Scarves,  so  appro- 
priate for  evening  wear.  They  are  economic,  because  one 
yard  of  Dynamo  Maline  offers  more  advantages  than  two 
yards  of  any  other  make.  Buy  Dynamo  Maline,  it  is  the 
Original  Guaranteed  Rainproof  Maline. 

CHAS.  MOUTERDE  {United  Makers) 

The  only  selling  agents  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the 
Dominion  of  Canada.      We  only  sell  to  the  Wholesalers. 


80  Wellington 
St.   West, 

TORONTO 
Tel.  Adel.  4184 


A  String  on 
Your  Finger 

— lest  you  forget 
to  turn  to  the  latter 

part  of  this  issue 

and     read    the 
Buyer's    Market 

1 

Guide. 

Squirrels 

DYED 

Taupe  and 
Battleship  Grey 


Rabbits 

DYED 

Kitt 

and 
Mole 


Foxes  Wolves 
White  Foxes 

DYED 

Taupe  and 
Battleship  Grey 

FURS  DYED 


THE  NEWEST  SHADES 

Prompt,  Skilful  Service 


The  Hollander  Fur  Dyeing 
Co.,  Limited 

645  St.  Paul  St.     -     Montreal 
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Labor  Fills  Season  With  Uncertainties 

Millinery  in  All   Its  Branches  Suffers  From  I  nsettled  Labor— Everything  Possible  Bein^ 

Broughl  Out  to  Supplement  Insufficient  Supplies     Therefore,  a  Season  of  Novelty 

at  Hand     New  York  Wears  Snug   Turbans  Just  Now. 

Writlt'ii    by   staff    member   of    Dry    Goods    Review   upon   recent   trip    to    New   York,   especially   for  this   issue. 


NEW  YORK.  December,  1919:  The 
millinery  situation  for  spring  is 
in   the   midst    of   one  of   the   most 

incertain  periods  it  has  ever  passed 
through.  Materials,  which  for  many 
years  have  continued  "good,"  are  impos- 
sible    to     procure.     Others  are  in   very 

imited  quantities  and  prices  are  ex- 
orbitant.     Substitutes   have   to    be   tried 

■ut,  and  everybi  dy  is  trying  out  Bome- 
•hivg  different. 

The   labor  situation   adds   very   materi- 

lly  to  the  uncertain  conditions.  Labor 
.n  the  hat  factories,  as  well  as  among 
the  trimmers  for  the  wholesale,  is  at  a 
very  uncertain  stage.  Workers  are 
"inually  asking  for  higher  wages  and 
shorter  hours  and  are  interfering 
materially  with  the  regular  flow  of  busi- 
ness, which  should  be  in  swing  at  this 
time  of  the  year.  No  permanent  settle- 
ment seems  possible.  The  large  houses 
are  no  better  off  in  this  respect  than  the 
smaller  ones.  One  of  the  best  known 
wholesale  houses  in  New  York  showed 
DRY  GOODS  REVIEW  representative 
a  line  of  body  sailors  which  they  had 
selected  at  $24  a  dozen  for  the  advance 
opening  displays.  Just  a  couple  of 
weeks  after  this,  when  he  wanted  t  i  giv? 

>n  order  for  his  regular  season's  goods, 
the  price  had  advanced  to  $36  a  dozen 
This  is  only  one  i  xample  of  what  is  tak- 

ng  place  in  every  line  <f  material  used 
n  the  millinery  work.  It  all  depends  on 
■  w  early  one  places  his  orde*  for  .u<>:>.ls 
as  to  what  the  price  to  the  retailer  and 
the  consumer  must  be.  The  retailer 
themselves  will  do  well  to  bear  this  in 
mind,  for  the  one  feature  which  will 
ehaiacterize  the  trade  throughout  the 
coming  year  is  that  there  will  be  a 
competition    in  buying,     rather  than 

ompetition    in    selling. 

Some    Early    Innovations 

Numerous  novelties  are  being  brought 
out  for  the  Southern  trade,  and  among 
them  are  some  which  are  looked  upon 
as  good  numbers  for  the  regular  sum- 
mer business.  One  of  these  is  Batavia 
cloth.  This  i>  a  cloth  of  open  weave 
made  of  hair  and  embroidered  in  darn- 
ing and  running  stitches  in  worsteds  or 
silks,  in  the  fashionable  colors,  such  as 
henna,  deep  blues,  tans  and  browns. 
The  designs  are  in  large  floral  and  con- 
ventional motifs,  giving  an  allover 
effect,  and  the  cloth  is  used  to  cover  the 
whole  crown  and  brim.  It  is  quite  light 
in  weight  and  fits  the  shape  smoothly. 
Haircloth,  of  closer  weave,  is  also  being 
featured  with  some  success. 

leathers  and  kids  are  considered  good 
prospects  for  Spring  and  early  Sum- 
mer.     Paris   is   fond   of   .them    in      black, 


natural  and  colored  tones.  They  are 
used  in  large  round  or  fancy  spots  ap- 
pliqued  to  the  crown  and  brim,  or  for 
bands,  brims  or  whole  shapes.  Patent 
leathers  used  in  strips  or  twisted  and 
cut  in  unusual  forms,  is  a  close  com- 
petitor of  cellophane,  which  has  been 
described  previously  in  DRY  GOODS 
REVIEW.  Both  materials  are  thin  and 
glossy  in  effect,  and  are  shown  in  a 
variety  of  colors  as  well  as  in  black  and 
white. 

There  are  several  novelty  mohair 
fabrics  which  are  very  new  and  which 
are  being  taken  up  quite  extensively  by 
the  millinery  trade.  It  appears  that  any 
of  the  light  weight,  smooth-finish  fabrics 
will  be  used  for  the  coming  season  rather 
than  hats  of  the  one-time  fashionable 
straw.  Not  that  straw  is  at  all  passe, 
but  it  is  very  scarce,  as  intimated  in  the 
beginning,  and.  therefore,  it  is  a  novelty 
as  well  as  an  ultra-fashionable  mater- 
ial for  hats. 

Another  new  ,  material  is  a  fabric 
with  cotton  back  and  tufted  with  very 
narrow  visca  straw.  The  material  is 
soft  and  elastic  and  lends  itself  well  for 
draping.  One  of  the  big  firms  manufac-. 
turing  hats  of  this  cloth  gives  it  simply 
the  name  of  straw-cloth.  It  is  used  for 
both  tailored  and  sport  styles.  Taffto- 
phane  is  another  new  material  with  a 
striped  surface  and  dull  finish  which 
make  it  of  more  subdued  effect  than 
cellophane,  but  is  no  less  pleasing. 


Raffia  embroidery  used  on  malines 
and  on  several  of  the  novelty  silks 
makes   up    some   of   the   at:  new 

models.     This  is  developed  in  the  quieter 
street  tones,   as   well   as   in   sport  ideas. 
The    shoestring   braid    worked    into    sun 
burst    rays    and      embroidery    effects    is 
also  good. 

For  Southern  wear  there  is  nothing 
which  surpasses  the  hats  made  entirely 
of  ribbon.  Ribbons  combined  with 
brocade,  too,  are  very  good.  There  are 
two-inch  Japanese  brocaded  ribbons  used 
attractively  as  trimming  and  another 
ribbon  of  heavy  red  silk  tape  is  embroid- 
ered with  a  smooth  gold  thread.  These 
are  quite  effective  used  with  the  new 
silks,  both  plain  and  fancy,  and  many 
printed  patterns  are  being  made  up  for 
the  new  models  for  the  South.  Straw- 
laid  on  in  cross;-bars,  stripes,  circles  an  1 
embroidery  outlines,  is  effective  as 
trimming. 

Maline    Remains    Good 

Maline  is  found  to  be  taking  a  firmer 
hold  on  the  millinery  trade,  a-  the  : 
advances.  For  current  dress  wear  it  is 
especially  liked  in  the  shape  known  as 
the  "bird  cage"  tan,  in  which  it  is  used 
to  encase  brocade,  duvetyn  or  velvet. 
Black  maline  used  with  glycerined  or  un- 
curled  ostrich,  is  especially  good.  Quite 
an  unusual  model  was  shown  in  a  Fifth 
avenue  shop  recently.  The  hat  was  of 
soft  folds  of  maline  with  no  other  trim- 
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SEEN    IN     NEW     YORK 

The  two  hats  at  the  left  depict  the  new  puffed  satin  ef- 
fects shown  for  early  Spring-  The  underlining  are  of 
straw. 

The  hat  in  the  centre,  made  of  hlack  maline,  looks  de- 
mure enough  here,  but  can  you  imagine  that  ostrich 
edge  being  mottled  in  all  the  gay  colors  of  the  rainbow 
— and   some  the  rainbow   never  shows?      It   is   from  Gid- 

dintf's. 

At  the  right  is  one  of  the  trig  little  turbans  that  are  so 
fashionable.  This  one  has  its  tire  brim  all  covered 
with  black  grosgrain.  The  crown  is  panne  velvet  and  the 
tassel  is  a  long  flat  one  held  down  close  to  the  crown 
by  a  band  of  half-inch  riboon. 
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naing  than  an  extending  edge  of  un- 
circled  ostrich,  dyed  in  bright  mottled 
tones  of  capucine,  peacock,  henna,  sky 
blue,  tan,  etc..  ostrich  trimmings.  Roll- 
ing Chin  Chin  models,  bulky  side  crown 
effects,  turbar.s,  and  the  larger  dress 
hats  of  maline  use  bands  of  glycerined 
ostrich  on  the  under  brim  or  to  cover 
the  entire  crown.  In  some  cases  the 
ostrich  is  replaced  by  a  silky  black 
grass. 

Puffed   Satin   Brims 

Among  the  interesting  tailored  modes 
for  early  spring  are  sailors  with  under 
brim  and  side  crowns  of  lisere  and  the 
crown-top  and  upper  brim  of  satin  put 
on  loosely,  so  that  it  gives  a  soft,  puffy 
effect.  No  trimming  is  required.  The 
favorite  color  in  this  style  seems  to  be 
'lark  brown,  though  blacks,  navy,  etc., 
are  to  be  had. 

Just  at  present  New  York  is 
practically  entirely  devoted  to  the  small 
turban,  which  has  developed  from 
the  Hindu  turban  of  a  year  or  so  ago. 
This  present-day  fashionable  turban  is 
simply  a  silk  or  brocade-covered  crown 
with  a  soft  sash  passing  around  the 
side,  intertwined  as  a  girl  braids  her 
hair,  and  usually  of  the  same  color  and 
material  as  the  shape.  So  popular  is 
this  type  of  turban  this  season  that  a 
foreigner  might  look  upon  it  as  the 
"uniform"  head-dress  of  Americans.  At 
the  least,  it  is  staple  this  season.  The 
idea  is  developed  in  little  rainy-day 
cloths,  in  delicate  evening  materials,  in 
tailored  satins,  velvets  or  duvetyns,  in 
the  richly-embroidered  and  brocaded 
ribbons,  and  is  even  being  made  up  in 
bright-colored  crepes  and  organdies  for 
summer. 

And  in  Conclusion 

On  the  whole,  the  outlook  for  spring 
is  for  medium  and  small  shapes  to  pre- 
dominate. Crowns  are  of  a  fairly  gener- 
ous size,  and  brims  may  turn  up  in  Chin 
Chin  shape,  roll  up  in  Spanish  sailor 
style,  turn  slightly  down  in  cloche  de- 
sign, droop  slightly  with  extension 
towards  the  front,  which  is  a  naive  re- 
minder of  the  poke  bonnet  of  the  past 
two  summers.  Then  there  are  the  more 
or  less  severe  shapes  with  brims  turning 
abruptly  off  the  face  and  sometimes 
shooting  off  into  surprising  heights  and 
points;  soft  fabric  brims  turning  up- 
ward, and  the  regulation  severely  flat 
brim  of  two  to  four  inches  in  width.  A 
good  reception  is  promised  for  flower 
turbans  and  for  flower  and  ribbon  trim- 
mings. Medium  and  narrow  ribbons  are 
preferred  and  colored,  as  well  as  black 
cire  ribbons  are  again  featured.  One 
style  of  hat  which  is  considered  espe- 
cially likeable  is  the  one  with  the  petal 
brim.  This  is  not  exactly  a  new  idea, 
but  is  one  which  works  out  nicely  in  the 
available  materials.  The  "petals"  may 
form  a  scalloped  outline  for  the  brim 
or  may  be  rolled  back  from  the  edge, 
giving  a  more  realistic  flower  effect.  In 
dainty  summer  silks,  softly  edged  with 
straw,  these  are  very  attractive. 


A  Spring  Novelty 

The  new  "straw  cloth"  for 
1920  is  featured  in  this 
smart  sport  hat.  Gaily 
colored  silks  are  used  for 
the  trimming. 


STRAWS  COSTLY 

In  the  straw  hat  trade  matters  with 
regard  to  supplies  are  not  exactly  de- 
pressing, but  still  they  might  be  more 
cheering.  All  braids  are  scarce,  and 
especially  those  that  fashion  has  de- 
creed shall  be  the  favorites,  e.g.,  lisere 
and  Italian  milan,  as  well  as  all  the 
shiny  straws.  Practically  none  is  com- 
ing from  England;  some  are  coming 
from  Italy,  but  not  freely.  It  is  the 
best  braids  that  are  .scarcest,  and  the 
best  braids  that  are  most  wanted. 
From  China  and  Japan,  one  can  get 
braids  in  fair  quantities,  but  in  the 
cheaper  grades,  and  it  almost  looks  as 
though  these  two  countries  were  going 
to  capture  this,  as  well  as  a  number  of 
other  fancy  industries  in  which  their 
production  has  become  noticeable  since 
the  war  for  its  quantity  and  cheapness. 
The  reason  is  that  living  and  labor 
there  are  so  much  lower  than  in  Eng- 
land and  Europe  that  it  seems  useless 
for  these  latter  countries  to  try  to 
compete,  except  as  regards  high  quality 
products.  Those  who  have  their  orders 
placed  for  Spring  straw  shapes  are 
to  be  congratulated,  according  to  some 
authorities  in  the  trade.  The  danger 
is  that  manufacturers  will  be  unable 
to  fill  their  orders  complete  for  the 
Spring  trade.  One  large  firm  sent  its 
travellers  word  the  middle  of  Decem- 
ber that  they  had  only  two  days'  notice 
in  which  to  finish  their  bookings,  as 
the  firm  could  accept  no  more. 

Increases  in  price,  it  is  stated,  are 
liable  to  be  up  to  40  or  50  per  cent, 
in  many  cases.  But  this  is  due  not  only 
to  the  scarcity  of  braids  and  their  con- 
sequent higher  price,  but  also  to  Vn° 
increased  cost  of  doing  business,  of 
getting  factory  help,  of  shellac,  paper, 
twine,    boxes,    everything    in    fact     that 


enters  into  the  putting  of  the  product 
before  the  public.  From  25  to  35  per 
cent.,  says  one  dealer,  is  a  conservative 
estimate  of  the  increase  in  the  price  of 
straw  millinery  since  what  are  known 
as  normal  times.  As  this  does  not  be- 
gin to  compare  with  the  advances  in 
other  lines  of  women's  wear,  it  is  only 
to  be  expected  that  increases  would 
come   sooner   or  later. 


GIVES    INSURANCE   POLICIES 

Every  employee  of  Canadian  Cottons, 
Limited,  at  all  the  mills,  to  the  number 
of  about  3,000,  has  been  presented  with 
an  insurance  policy  as  a  New  Year's 
gift.  The  employees  will  be  insured 
for  amounts  ranging  from  $500  to 
$1,500,  according  to  the  length  of  ser- 
vice under  the  group  insurance  plan. 
The  action  of  the  Board  is  taken  as  a 
mark  of  appreciation  of  the  efficiency 
and  loyalty  of  the  employees.  The  adop- 
tion of  the  group  insurance  plan  has 
been  carried  out  in  a  number  of  organ- 
izations in  Canada  since  permission 
was  granted  by  the  Insurance  Depart- 
ment to  write  this  form  of  insurance. 
It  was  only  two  months  ago  that  Can- 
adian Cottons  adopted  another  plan  for 
strengthening  the  desire  for  co-opera- 
tion amongst  the  employees,  namely,  the 
granting  of  a  bonus  for  increased  pro- 
duction. 


A    PROSPEROUS    MERCHANT 

R.  A.  Briscoe,  dry  goods  merchant  at 
Gait,  Ont.,  purchased  this  month  the 
finest  residence  in  his  town.  The  price, 
it  is  understood,  was  $20,000,  the  high- 
est figure  ever  paid  for  a  house  in  Gait. 
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Cellophane,  Cire  and  Bright  Colors  for  Spring 

Canadian  Market  Has  Novelties,  But  Rangesof  Requirements  Impossible     Deliveries  Slow 
French  Houses  Making  Chiefly   For  Home  Trade  Just  Now — Another  Month 
May  See  Brighter  Outlook  for  Style. 


ONE  hates  to  think  of  millinery 
designers  being  concerned  with 
anything  in  any  way  mundane  or 
OQtside  the  BCOpe  of  artistic  aspirations, 
but  the  truth  is  that  fashion  creators  in 
this  industry  are  faced  with  a  most 
lamentable  Btate  of  affairs.  No  longer 
is  their  chief  concern  the  evolving  of  a 
masterpiece  in  original  design  and  from 
the  daintiest  and  most  luxurious  of  the 
materials  on  their  shelves.  Instead,  they 
are  lying  awake  nights  wondering  when 
they  are  going  to  get  deliveries  on, 
models  and  materials  that  they  have 
been  expecting  since  last  November.  It 
is  not  a  case  of  conceiving  a  design  and 
then  executing  it  in  whatever  fabric 
fancy  dictates,  it  is  rather  a  case  of 
figuring  out  what  sort  of  chapeau  may 
be  evolved  out  of  the  materials  on  hand. 
"My  trip  to  New  York  was  most  dis- 
appointing," said  one  wholesale  buyer 
to  DRY  GOODS  REVIEW.  "The  models 
were  disappointing,  and  supplies  were 
almost  impossible  to  procure.  Cello- 
phane will  be  used  extensively  but  will 
be  restricted  by  the  deliveries.  Things 
were  never  in  such  a  difficult  state  for 
the  millinery  business  as  they  are  now. 
Prices  simply  must  go  up  on  the  average 
about  25  per  cent.  If  you  have  observed 
closely,  millinery  so  far  has  not  ad- 
vanced in  the  same  proportion  as  other 
articles  of  women's  apparel;  although 
people  in  general  have  been  buying  high- 
er priced  models.  But  this  is  just  due 
to  the  fact  that  women  are  anxious  to 
secure  good  quality  in  whatever  they 
buy  nowadays  and  when  they  can  pay 
$100  and  $150  for  a  suit  they  do  not 
hesitate  when  asked  $35  for  a  hat.  The 
later  must  be  in  keeping  with  the  suit." 

French   Goods  Almost   Unobtainable 

Another  buyer  just  returned  from 
France  found  a  similar  condition  of  af- 
fairs. Ribbons.  ornaments,  braids  all 
seemed  to  be  trying  to  elude  his  search. 
The  factories  were  already  filled  with 
Orders  and  could  not  promise  deliveries 
for  many  months.  The  most  satisfac- 
tory buying  he  could  do  was  in  the  hand- 
made flowers  and  fancies;  but  here  quan- 
tities were  very  limited.  "Xovelties  of 
all  sorts,"  he  stated,  "are  practically  off 
the  market.  The  French  are  making 
them   for  then  hut  when   we  have 

to  wait  a  year  to  get  them  over  here, 
they  are   no  longer  novelties." 

The  greatest  reason  for  this  condi- 
tion of  affairs  seems  to  be  the  stupen- 
dous demand  which  is  fairly  over- 
whelming the  French,  Swiss  and  Ameri- 
can markets,  already  much  impeded  by 
labor  troubles.  Also,  the  outburst  of 
gayety  following  the  war  has  much  to  do 
for  this  demand  being  so  prevalent 
throughout  the  entire  dry  goods  trade. 


Regarding  fashions,  so  far  as  they  are 
known,  no  strikingly  new  shapes  can 
be  announced.  Small  off-the-face  shapes 
are  the  most  prevalent;  and  draped  tur- 
bans are  going  to  be  smart  also  for 
early  spring  wear.  One  very  attractive 
one  is  being  shown  made  of  gold  cloth, 
the  top  of  the  crown  of  brown  velvet. 
In  the  several  folds  of  the  gold  cloth 
monkey  fur  had  been  inserted  which 
stood  up  all  around  in  sort  of  shaggy 
ridges. 

The  draped  turban  covered  with 
maline  is  seen  also.  Malines  are  going 
to  continue  to  be  used  to  a  considerable 
extent,  also  cellophane,  fancy  straw 
braids,  raffia,  and  a  number  of  fabrics 
such  as  Batavia  cloth,  haircloth  and  raf- 
fia fabric. 

Shiny    Novelty    Trimmings    Featured 

Cellophane  in  particular  is  being  used 
in  all  sorts  of  ways.  It  is  used  in  nar- 
row stripes,  braided  and  covering  the 
whole  shape.  It  is  made  into  flowers 
and  ornaments.  Another  mode  was 
seen  in  a  dashing  little  model  which 
had  two-inch  bands  of  black  cellophane 
interlaced  with  black  satin  in  a  basket 
weave  to  form  the  upturned  brim.  Soft 
folded  satin  made  the  crown. 

Cire  effects  are  going  to  be  good,  too, 
judging  from  the  modes  prevalent  in 
Paris  and  New  York.  They  seemed  par- 
ticularly so  to  one  Toronto  buyer  who 
made  a  wide  selection  of  novel  wing 
arrangements. 


In  Paris  one  notices  indications  of  a 
Chinese  influence  in  millinery.  These 
are  very  quaint  and  lend  themselves 
well  to  spring  fashions.  Suzanne  Tal- 
bot is  even  bringing  out  some  models 
copied   from    Egyptian   headdresses. 

Gaj    Colors  for  the  South 

For  Southern  wear  Toronto  shops  are 
showing  hats  with  slightly  drooping 
brims  in  very  gay  colors,  flames,  geran- 
ium, French,  Dutch  and  old  blues.  A 
marked  feature  is  the  amount  of  hand- 
work put  on  some  numbers.  Hats  of 
satin,  duvetyn,  or  linen  are  embroidered 
in  wool  or  silk  and  very  dainty  are  the 
designs.  Crowns  in  the  hand-made  hats 
are  chiefly  of  the  soft  crushed  variety 
that  have  been  seen  during  the  season 
past.  One  smart  blocked  sailor  of  rose 
peanut  straw  had  a  two-inch  band 
around  the  crown,  and  one  folded  over 
the  edge,  of  fluffy  white  angora;  two 
one-inch  squares  of  pearl  on  the  crown 
band  were  the  only  other  trimming.  The 
effect  was  both  dainty  and  unusual. 
These  strictly  summer  hats,  however,  are 
not  for  the  present  season  for  any  but 
high-class  shops  in  the  larger  cities. 
But  similar  styles  to  these  worn  at  the 
Southern  resorts  are  generally  found  to- 
be  good  during  the  summer  season  fol- 
lowing. 

Buyers  from  Paris  are  remarking  on 
the  continued  vogue  for  veils  of  all 
sorts.  Few  of  the  smartest  hats  are 
seen   without  them.      Some   of  the   new- 


Spring  Chapeaux 


Black  maline  is  used  in  a  novel  way  in  the  model  at  the  left.  It  is  overlaid  with  straw 
piping  braid  and  trimmed  with  burnt  tfoo.se.  The  chic  model  at  the  right  has  a  crown 
of  embroidered  silk  with  straw  braiding  and  a  band  of  picot  ribbon.  Photos  by  cour- 
tesy of   I).  B.  Fisk  Co,   Chicago. 


Dry  Goods  Review 


MILLINERY 


105 


> 


est  designs  are  being  brought  over  to 
Canada,  but  owing  to  their  price  ($20 
to  $30  retail),  it  is  not  likely  that  any 
outside  of  the  most  exclusive  trade  will 
select  them. 

They  are  largely  of  the  draped  va- 
riety, some  three-cornered  with  a  wide 
net  border  having  thread-run  motifs. 
Filet  and  Shetland  meshes  are  used,  too. 
Heal  Chantilly  laces  are  reported  to  be 
worn  "over  there";  but  here  only  the 
wide  borders  are  seen  of  Chantilly. 
Some  of  the  veils  have  the  pattern  out- 
lined in  thread  of  a  contrasting  shade. 
In  this  line,  black  and  white  promises 
to  be  best,  probably  because  of  its  con- 
servatism. 

Millinery 

Some  of  the  designs  are  most  unusual, 
but  although  intrinsically  beautiful,  it  is 
hard  to  imagine  the  average  woman 
wearing  one  with  a  street  costume.  For 
instance,  there  is  one  embroidered  in 
red  and  black  giving  a  distinctly 
Chinese  effect.  Another  has  a  large  but- 
terfly worked  with  ribbon  which  rests 
on  the  crown  of  the  hat.  Another  veil, 
embroidered  in  black,  had  two  special 
portions  to  be  cut  off;  one  to  be  used 
for  the  crown  of  the  hat,  the  other  for 
the  brim.  The  part  that  remained — a 
large  square — is  then  draped  over  the 
chapeau.  Why  buy  a  new  hat  at  all? 
Why  not  just  buy  a  new  veil? 


Fine   Array   of   Silks    For 
Spring 

Continued  from  page  79 

of  Georgettes  this  season,  chiffons  are 
coming  in  for  much  more  attention  than 
In  the  past  few  seasons.  These  chiffons 
too,  have  been  improved  in  design  and 
coloring  so  that  they  may  be  used  quite 
well  in  place  of  Georgette,  and  many  of 
them  have  a  crepe  finish.  "Paulette" 
chiffon  is  one  line  which  is  claimed  to 
be  durable,  and  offered  in  such  colors  as 


Right:  Georgette  crepe  stitched  with 
silk  floss,  narrow  velvet  streamers  and 
silk  flowers  are  not  the  only  factors  re- 
sponsible for  the  beauty  of  this  hat.  Its 
little  turn-down  brim  makes  it  generally 
becoming. 

The  brim  at  the  left  is  of  woven  strands 
of  black  silk  braid.  The  crown  is  jade 
silk,  embroidered  in  gold  and  black.  It's 
a  nobby  model  but  dignified,  too.  Photos 
by   courtesy   of   Gage   Brothers,   Chicago. 


hortensia,  soiree  (blue),  geranium  pink, 
jonquille,  marigold,  Vcsuvia,  blue  Lor- 
raine (which  is  similar  to  Alice  'blue), 
Chateau  Thierry  (which  is  a  tan  border- 
ing on  khaki).  Another  chiffon  called 
"Pompadour"  is  characterized  by  hand- 
blocked  designs,  which  utilize  nine  to  ten 
colors,  all  well  blended  in  medium  and 
more  delicate  shades  of  the  Spring  color- 
ings. 

Satin  stripe  and  printed  patterns  com- 
bined are  also  very  attractive  in  both 
chiffons  and  Georgettes.  In  dark 
shades  these  make  up  prettily  into  Sum- 
mer afternoon  and  even  street  dresses. 

The  first  offerings  have  been  put  on 
the  market  of  the  U.  S.  Government 
cartridge  silks,  transformed  into  their 
new  c  >lormgs  and  pattern-,  for  clothing 
purposes.  No  bright  colors  arc  used,  but 
the  blue,  pink,  brown,  gray  and  dark 
green  are  all  rich,  and  the  fabrics  have 
been  dyed  exceedingly  well.  Em- 
bossed and  hand-embroidered  decora- 
tions are  shown  in  the  finished  article. 
The  effect  of  the  embossing  on  the 
natural  color  is  said  to  be  not  unlike  silk 
brocading  upon  heavy  white  silk.  Some 
of  the  natural  cloth  was  reserved  and 
eyelet  embroidery  in  border  effect  shown 
on  it.  For  sport  wear  some  skirts  are 
made  up  showing  extremely  heavy  hand- 
embroidery  in  elaborate  designs  in  white 
yarn  on  these  silks  after  they  were  dyed 
various  hues.  Some  printed  patterns 
are  also  offered  for  sports  wear. 

On  the  whole  there  is  a  splendid  range 
of  fashionable  silks  offered,  and  provided 
one  has  the  price  he  can  get  quite  a  nice 
selection.  In  purchasing  these  goods, 
however,  'the  price"  includes  a  good 
deal  of  "overhead"  added  to  the  manu- 
facturers' quotations,  whether  one  buys 
in  the  New  York  market  or  from 
Canadian  wholesalers.  This  will  simply 
mean  that  for  the  most  part  Canada  will 
forego  the  highest  priced  lines  and  select 
the  plainer  merchandise  of  good  quality, 
as  the  recent  tendencies  have  shown. 

While  indications  point  to  an  improve- 
ment in  prospects  in  the  silk  trade  in- 
sofar   as    Switzerland    and    France    are 


concerned,  at  present  -serious  delays  in 
dehvenes  of  ooods  are  complained  of  by 
all  importers.  One  wholesale  house  that 
expected  dehvenes  of  silk  goods,  such 
as  taffetas,  paillettes,  satins,  etc.,  in 
December  now  does  not  expect  to  get 
them  until  April,  the  manufacturers  of 
Switzerland  stating  that  the  delay  in 
product.on  had  been  due  partly  to  a  lack 
of  raw  material  and  partly  to  a  shortage 
ot  coal.  England,  of  course,  has  far  less 
coal  than  she  required  for  her  own  in- 
jures, and,  besides  that,  she  supplies 
Italy  and  Switzerland  to  some  extent 
Germany,  from  whom  Switzerland  at 
ord.nary  times  received  a  large  quantity 
of  coal,  ,s  far  behind  in  its  supplies  to 
France  according  to  the  terms  of  the 
ireaiy. 

Ar.o.he.  importer  stated  that  he  had 
just  received  word  from  Switzerland  that 
the  nulls  would  not  accept  confirmation 
unless  they  had  both  the  raw  material 
and  the  coal  on  hand.  From  this  he 
comes  to  the  conclusion  that  there  is  no 
such  thing  as  confirmation  of  an  order 
This,  of  course,  also  applies  to  the  price 
because  there  is  no  guarantee  of  prices 
until  the  goods  are  actually  shipped  An- 
other report  comes  from  Switzerland 
that  in  a  few  months  it  will  be  almost 
impossible  to  secure  any  satin-backed 
goods,  as  the  backing,  which  is  ordinarily 
very  cheap,  is  so  high  now  that  it  sell's 
at  the  price  of  No.  1  silk.  This  will  in- 
clude silks  such  as  grenadines,  char- 
lneuse,  etc. 

Some  Canadian  importers  are  blamin^ 
the  trade  in  the  States  for  bidding  so 
high  for  Japanese  silks  and  sav  that 
they  are  almost  out  of  reason.  A  crood 
many  importers  in  Canada  have  given 
up  the  idea  of  buying  any  more  silks  at 
the  present  nrice,  claiming  that  thev  are 
too  hi>h.  This,  of  course,  is  purely  a 
matter  of  opinion.  One  year  aero  some 
-importers  and  thousands  of  local  mer- 
chants gave  up  buying  certain  lines  as 
they  were  too  high,  and  now  they  are 
much  higher  and  they  have  gone  into 
the  market  again,  being  forced  to  do  it 
on  account  of  the  wiping:  out  of  their 
own  stocks  on  the  shelves. 
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LAMM,, 
GAGE 

XN    anticipation    of    an    increased    demand    during    the    year     1920.    we 
materially    increased    our     facilities    for    supplying    our    customers    with 
GAGE   merchandise,  only  to  find  that  the  demand  had  increased  even 
faster  than   we   could    have  anticipated. 

The  prevailing  conditions  regarding  merchandise,  labor,  hours  of  work  and  transportation 
are  such  as  to  warrant  the  belief  that  desirable  styles  will  be  difficult  to  secure,  particularly  as  the 
season  advaix  e8. 

With  a  view  of  enabling  our  loyal  patrons  to  secure  a  satisfac- 
tory showing  of  GAGE  styles,  we  will — on  January  5,  1920 — at  our 
Chicago  store,  18-22  S.  Michigan  Avenue,  and  at  our  New  \  oris  stoic. 
S.  W.  Cor.  5th  Ave.  and  37th  St.,  display  an  unusually  comprehensive 
line    of   Spring  merchandise,   including  imported    novelties,    tiimmed 

and  tailored  hats.  ~^W^  PRODUCERS 

^-^       OF  CORRECT 

We  urge  that  you  take  advantage  of  this  opportunity   to   place  millinery 

your  orders  early  and  to  make  your  selections  from  an  unbroken  stock.  Chicago     New  York      Pans 
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We  invite  you  to 
TAKE  A  LOOK 

into  our 

Spring   Styles 

of  unusual 
distinction  and  value 


Wholesale  Millinery 

Spring  1920 

Opening  Monday,  first  March 
and  following-  days 

MODEL  HATS 
MILLINERY  NOVELTIES 

Early  buyers  will  find  us  thorough ly 
prepared  in  all  departments  from  9th 
February. 

Inspection  by  the  trade  cordially 
invited. 

G.  Goulding  &  Sons 

~55aWellington*St.  W.,  Toronto    ,h 

WINNIPEG  OTTAWA  HAMILTON 
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What  Toys  Will  You  Sell  in  1920? 

A  Brief  Survey  of  the  Field  of  Toy-Making — Embracing  Domestic  and  Import  Trade 


T!IK  year  L920  promises  to  be  a 
bigger  year  than  ever  for  toys 
and  dolle  of  domestic  production. 
Tin.  I » i i_r  wholesale  houses  sold  Canadian 
toys  and  dolls  during  the  year  that  has 
ju-t  closed  to  an  extent  that  has  been 
tme  of  no  previous  year,  and  the  year 
was  remarkable  for  the  big  wholesale 
business  done  in  the  hist  two  months  of 
the  year. 

There  wire  in  1919  many  improve- 
ment.-! over  the  early  war  years.  The 
dolls  for  instance,  have  lost  sonic  of  that 
amateurish  appearance  which  often  add- 
ed greatly  to  the  amount  of  salesman- 
ship required  to  dispose  of  them  over 
the  retail  counter.  The  now  lines  are 
very  graceful,  and  the  faces  are  pattern- 
ed after  Canadian  ideas.  The  unbreak- 
able dolls  are  finding  greatest  favor, 
The  old-style  wax  dolls  are  almost  oft 
the  market,  these  productions  being 
chiefly  those  of  Austria  and  Germany. 
Educational  toys  continue  quite  popular. 

It  is  not  to  be  understood  from  this 
that,  the  bulk  of  the  toys  solid  in  the 
stores  are  made  right  here  in  Canada. 
Far  from  it;  the  toy  industry  in  fact, 
in  this  country,  is  only  in  its  infancy, 
hut  it  is  solidly  established  now  and  is 
bound,  to  prow  to  big  proportions  with 
substantial   advances   each    year. 

Canada  buys  toys  from  Great  Britain, 
France,  Japan,  and  the  United  States. 
No  German  toys  have  as  yet  appeared, 
or  if  they  have  they  have  been  effectu- 
ally camouflaged.  There  is  no  indication 
that  there  will  be  any  German  toys 
brought  into  Canada  this  year,  either. 
The  sentiment  against  them  is  unani- 
mous— wholesalers  and  customers  in- 
cluding the  ultimate  consumers,  the  kid- 
die-;   themselves. 

One  buyer  for  a  bier  department  store 
in  Toronto,  when  asked  by  a  newspaper 
reporter  whether  there  were  any  German 
toys  in  stock  in  tbat  store,  remarked  em- 
phatically: "Not  a  one  and  there  never 
will  be  as  far  as  I  am  concerned.  It  is 
against  the  policy  of  our  firm,  and  he- 
sides,  I  never  bought  such  an  excellent 
collection  of  toys  in  my  life." 

II"  referred  especially  to  toys  bought 
;n  Scotland.  These  he  said,  were  prin- 
cipally stuffed  animals,  and  he  consider- 
ed that  they  excelled  all  other  available 
toys  of  that  nature,  being  not  only  per- 
fect in  shape  and  design,  hut  most  dur- 
alble.  The  ponies  will  bear  the  weight 
of  a  man.  Other  remarknbV  toys  from 
Scotland,  which  were  turned  out  at  the 
Clyde,  and  have  a  special  appeal  to  the 
small  hoys,  are  sailing  yachts,  which  are 
most  complete,  and  are  made  on  model 
measurem 

\n  interesting  fact  about  the  English 
toy  industry  is  that  while  before  the  war 
England  onlv  enioved  an  outmit  of  some 
25  per  cent  of  h<  r  own  consumption,  they 
am  now  turning  out  fully  85  per  cent, 
and   large   quantities  for   export.     Some 


of  the  English  toys  are  the  finest  en  the 

market,    and    they    have    taken    the    lead 

in  a'l  lead,  Boldiers,  which  are  greatly  in 

demand. 

Then  there  are  English  horse  sets  and 
the  quam  est  old  doll  houses  which  are 
replicas  of  the  old  English  houses. 
Educational  Toys 

A  feature  of  the  English  toys  as  well 
as  the  American  is  that  some  thought 
has  been  given  by  the  manufacturer  to 
turn  out  constructive  and  educational 
toys,  especially  in  the  line  of  engineer- 
ing. This  branch  of  the  toy  trade  is. 
hound  to  show  still  further  development 
in  19-J0. 

French    Toys 

French  toys  are  getting  a  stronger 
foothold  than  ever  before  in  Canada. 
This  will  be  still  more  noticeable  in  1920. 
French  peasant  women,  with  the  aid  of 
the  returned  soldiers,  gave  a  most  unique 
contribution  to  the  1919  Christmas  trade. 
There  are  all  manner  of  French  toys, 
includ'ng  dressers,  shoo  flies,  autos,  and 
figures,  which  are  exceptionally  fine 
work.  There  are  animal  heads  made  of 
paper,  which  are  used  for  parades  and 
other  festive  occasions.  The  French  also 
send  to  Canada  ponies  and  saddles,  pull 
toys  artistically  painted  by  the  soldiers, 
handsome  tea  sets  and  dolls'  sets,  be- 
side different  celluloid  toys  and  games. 

The  French  excel  in  the  finish  of  their 
dolls,    and    they  will   continue   in   strong 
demand   in  the   Canadian   trade. 
As  to  the  U.S. 

When  it  comes  to  toys  from  the  U.  S.., 
it  is  a  fact  that  even  before  the  war 
Canada  imported  toys  from  that  source 
to  a  far  greater  extent  than  was  gener- 
ally thought  even  by  retailers.  Many  of 
the  latter,  buying  from,  the  big  jobbing 
houses,  were  under  the  impression  that 
they  were  buying  German  goods,  when 
these  goods  were  really  made  in  the 
U.S.  There  were  some  disputes  in  the 
early  years  of  the  war  with  some  deal- 
ers who  adopted  the  "Missouri  attitude." 
They  had  to  he  convinced  that  the  goods 
were  really  made  in  the  U.S.  It  was 
not  that  the  wholesalers  had  misled  the 
trade  at  all,  hut  what  was  the  use  of 
wasting  time  in  going  into  an  abstract 
question  that  didn't  matter  in  the  ante 
helium  days?  Everybody  knows  of  the 
many-  other  unbounded  beliefs  largely 
held  by  a  great  proportion  of  people,  from 
belief  in  ghosts  to  tihe  efficacy  of  carry- 
ing a  horse  chestnut  to  cure  rheumatism. 
However,  the  war  stirred  up  this  ques- 
tion of  the  source  of  the  toys  that  came 
into  Canada  and  as  there  really  were 
large  quantities  of  toys  imported  from 
Germany  this  supply  has  had  to  he  other- 
wise met.  The  result  was  enormously 
increased  tov  manufacturing  activity  in 
the  United  States.  One  outcome  of  this 
has  been  a  veritable  revolution  in  toy 
making,  so  that  even  if  the  people  on 
this   side  of  the  ocean  would  stand  for 


German  toys  coming  over,  the  German 

makers    would    find    themselves   woefultty 

outdistanced  in  the  merit  and  originality 

d    itself   in  the   out  - 

put  of  the  toy  manufacturers  in  the  U.S. 
whose  total  output  now  far  exceeds  the 
combined  total  of  German  and  U.S.  made 
toys   in  the   years   before  the  war. 

TOY  AIRPLANES 

The  widespread  interest  in  airplanes 
is  reflected  in  the  corresponding  interest 
in  "Toyland"  in  toy  airships,  and  this 
is  a  line,  dealers  will  find,  that  will  sell 
readily  every  month  of  the  year.  Items 
of  this  class  should,  by  all  means,  be 
included  in  stocks  purchased  for  year- 
round  trading  by  dealers  who  have  not, 
heretofore,  dealt  in  toys  to  any  great 
extent,  or  who  have,  in  the  past,  re- 
stricted their  toy  dealing  largely  to  the 
Christmas  season.  Following  is  a 
suggestion  for  an  item  for  a  toy  trade 
advertisement  from  a  recent  advertise- 
ment of  the  Murphy-Gamble  store,  Ot- 
tawa : 

Mechanical  Airplanes.  Large 
size.  One  of  the  most  popular  of 
the  season's  toys,  and  in  reality 
"the  newest  thing  under  the  sun." 
Will  give  hums  of  delight  with  its 
bird-like  flight.  Special  Monday, 
75  cents. 

Of  course,  there  are  different  forms, 
equally  good,  of  devising  to,y  trade  ad- 
vertisements. For  instance,  a  good 
advertisement  of  these  airships  would 
be  to  devote,  say,  a  double-column 
space,  four  inches  deep,  entirely  to  this 
item,  including  an  illustration  of  it; 
but  a  composite  advertisement,  giving 
news  about  various  toys,  devoting  a 
paragraph  to  each,  is  frequently  ad- 
visable. 

VANCOUVER.— Miller  &  Coe,  Ltd.„ 
in  their  holiday  trade  newspaper  ad- 
vertisements, had  a  picture  of  Santa 
Claus,  with  a  big  hand  pointing  to  the 
word  DOLLS  in  display  type,  and  this 
was  followed  by  the  following  para- 
graph : 

Beautiful  faces,  natural  curly  hair 
and  sleeping  eyes  with  long  lashe3, 
have  these  new  dolls.  Their  bodies  are 
of  kid,  jointed.  They  are  light  and 
pleasing;  several  sizes;  $5.00  up.  Truly 
the  ideal   gift  doll. 

INDUSTRY  IS  BOOMING 

An  indication  of  how  the  toy  industry 
in  Canada  is  booming,  is  the  difficulty 
of  some  of  the  toy  factories  in  getting 
enough  help  to  be  able  to  fill  orders  in 
stipulated  time.  One  factory  having 
large  orders  to  execute  before  March  1, 
1920,  has  been  advertising  for  fifty  more 
hands,  offering  good  wages  to  learn  the 
business,  with  the  assurance  of  steady 
employment  for  male  or  female  opera- 
tives. 


Dry  Goods  Review 


109 


Increase  Range  of  Fancy  Wools 

Manufacturers  Feel  That  the  Keen  Demand  is  Worthy  of  Their  Encouragement — Stamped 
Goods  Selling  at  Prices  Far  Above  What  was  Anticipated  a  Few  Years  Ago — 
Vogue  for  Fancy  Combs  Growing  Steadily  and  Surely — Notion  Prices  Firm. 


THE  price  of  fancy  wools  continues 
to  mount  so  precipitately  that 
should  the  fact  of  his  remarkable 
importance  ever  become  impressed  on 
the  mind  of  the  sheep,  it  would  mean 
the  end  of  the  old  expression:  "Meek 
as  a  lamb."  How  could  any  lamb  be 
meek  if  he  knew  the  way  industry  was 
begging  and  bartering  for  his  cast-off 
overcoat?  Moreover,  in  this  day  of  in- 
sisting on  one's  rights,  does  any  one  sup- 
pose that  the  same  lowly  sheep  is  get- 
ting his  share  of  the  net  profits  of  wool  ? 
He  gets  no  more  juicy  grasses  than  he 
did  before  the  war;  and  in  some  cases 
not  nearly  so  much.  Surely  this  is  a 
case  that  should  be  investigated  by  those 
afflicted  with  the  mania  for  investiga- 
tions; for  it  is  perfectly  plain  to  anyone 
who  has  ever  driven  a  motor  car 
through  a  sheep-raising  district  that 
this,  the  most  vital  branch  of  the  pro- 
duction of  wool,  does  not  receive  an  ade- 
quate reward  for  its  services  in  compari- 
son with  the  rise  in  the  price  of  the 
finished  article. 

However,  it  remains  that  someone, 
shearer,  comber,  spinner,  shipper,  who- 
ever it  may  be — seems  to  make  it  his 
business  to  add  a  liberal  percentage  to 
the  price  of  wools  every  few  months  or 
so.  For  instance,  in  the  finer  qualities 
of  wool  for  knitting  sweaters,  scarfs, 
etc.,  the  increase  for  Spring  is  from 
30  to  40  per  cent  on  all  lines,  one  line 
of  Bei-lin  zephyr  having  advanced  from 
$2.55  to  $3.95. 

In  medium  grades,  such  as  Shetland, 
the  advance  is  not  so  remarkable,  yet  in 
no  lines  is  there  any  sign  of  a  falling  off 
in  the  demand;  and  a  few  new  colors  are 
being  put  on  the  market  owing  to  the 
maintenance  of  the  vogue.  Wholesalers 
are  advising  their  customers  to  place 
their  orders  early.  When  the  jobber 
has  to  wait  ten  months  for  deliveries  it 
behooves  the  merchant  to  be  forehanded. 
One  prominent  wholesaler  stated  to 
DRY  GOODS  REVIEW  that  he  had 
already  booked  twice  as  many  orders 
as  were  in  this  time  a  year  ago,  in  spite 
of  the  fact  that  he  had  been  forced  to 
discontinue  a  number  of  lines  in  differ- 
ent departments  because  of  their 
scarcity. 

High  Grade  Stamped  Goods  Selling 

In  stamped  goods,  too,  the  inquiry  is 
brisk,  and  people  seem  to  be  buying 
goods  of  better  and  still  better  quality 
all  the  time.  "Take  children's  dresses," 
stated  one  dealer,  "a  few  years  ago 
$1.50  was  the  most  that  a  merchant 
could  ask  for  a  little  stamped  dress. 
Now  they  can  get  rid  of  dozens  at  $3.45. 
Women's  nightgowns,  too,  are  being  put 
on  the  market  made  of  extra  fine  dur- 


able materials  to  retail  as  high  as  $7. 
Not  so  long  ago  $3  was  the  most  that 
could  be  asked.  They  seem  to  be  realiz- 
ing that  it  is  a  waste  of  time  to  put 
fine  hand  embroidery  on  materials  that 
are  not  of  high  quality." 

The  artificial  silk  used  for  embroid- 
ery and  crochet  work  is  getting  very 
hard  to  obtain  because  of  the  difficul- 
ties among  practically  all  United  States 
manufacturers.  Consequently,  a  decided 
increase  in  price  is  only  to  be  expected. 
This  amounts,  in  some  cases,  to  48  per 
cent.,  but  in  others  'tis  no  more  than  20 
per  cent. 

Fringes  are  still  good  for  finishing 
centerpieces  of  the  natural  color  linen, 
but  manufacturers  are  not  producing  as 
many  lines  as  formerly  and  prices  have 
increased  considerably,  one  three-inch 
variety  gong  up  100  per  cent.  Beads 
are  still  used  extensively  for  trimmings 
as  well  as  for  home-made  necklaces, 
and  deliveries  are  fairly  sure. 
Bluebird  Revives 

Then  there  are  numerous  fancy  pins 
of  the  gilt  or  enamel  sort  to  be  had, 
which  always  have  a  ready  sale.  The 
Blue  Bird  design  is  appearing  again 
with  some  slight  variations,  possibly  in 
honor  of  the  visit  of  Maurice  Maeter- 
linck to  this  side  of  the  Atlantic  and 
the  opening  in  New  York  of  the  Blue 
Bluebird  Revives 

Much  concern  is  being  felt  in  the  celu- 
loid  trade  because  of  its  scarcity.  Sheet 
celluloid  is  difficult  to  obtain  and  the 
producers  of  combs  and  barrettes  suffer 
in  consequence. 

There  is  little  call  for  the  steel  knit- 
ting needles  for  sox  which  had  such  a 
big  run  during  the  war;   the  burden  of 


buying  being  more  on  the  long  wooden 
needles  used  for  sweaters. 

Surprising  Interest  in  Fancy  Combs 

Fancy  combs  are  growing  in  variety 
and  popularity.  One  large  retailer  told 
DRY  GOODS  REVIEW  he  was  forced 
to  make  an  extra  trip  to  New  York 
in  the  middle  of  January,  because  he 
had  sold  out  at  Christmas  time  a  stock 
of  combs  that  he  had  expected  to  last 
through  the  Spring. 

Ivory  buttons  are  strong  and  a  few 
lines  of  fancies,  but  the  demand  for  the 
latter  is  not  assured.  Pearls,  of  course, 
are  a  staple  line,  but  their  price  will  in 
some  cases  be  a  little  higher. 

Cap  hair  nets  are  having  a  brisk 
sale  and  rather  outdoing  the  fringe 
variety  just  now. 

Narrow  Leather  Belts  Active 

Another  article  coming  into  promi- 
nence is  the  narrow  leather  belt.  These 
are  being  shown  on  a  number  of  early 
Spring  suits,  so  that  their  counter  trade 
is  possibly  due  to  that  fact,  coupled  with 
their  debut  with  the  shawl  scarf  of  last 
Fall. 

The  outlook  for  all  lines  of  notions 
for  this  year  shows  a  fair  range  of 
goods,  but  "thinly  spread,"  with  prices 
firm. 


Training  the  Customers  of  Tomorrow 

The  department  stores  of  Omaha, 
Neb.,  have  started  a  systematic  cam- 
paign to  educate  the  coming  generation 
of  women  customers  in  the  texture, 
value  and  quality  of  fabrics,  by  in- 
augurating dolls'  sewing  classy  for  lit- 
tio    giris. 


For  a  Baby 
Princess 

"Simply  adorable"  is  the 
only  way  to  describe  this 
infant's  set,  crocheted  of 
palest  blue  artificial  silk  in 
filet  with  wide  borders  in 
pink  flower  design.  Further 
touches  of  exquisiteness  are 
added  by  white  silk  lining*, 
edgings  of  narrow  Valen- 
ciennes, and  countless  ros- 
ettes of  pink  ribbon.  Shown 
by  Hambly  &  Wilson,  Ltd.v 
Toronto. 
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FANCY  GOODS    NOTIONS  AND  TOYS 
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M  w   ITEMS  FOR  THE  FANCY  GOODS 
DEPARTMENT 

Attractive  braided  girdles,  especially 
when  they  are  finished  with  long,  silk 
tassels,  art'  much  favored  just  now. 
Some  of  them  have  the  tassels  fiat  with 
rather    elaborate    ornaments    at    the    top. 

A  new  idea  which  promises  well  is  a 
one-piece  pillow  slip.  These  slips  are 
woven  closed  on  either  side,  making  them 
likely  to  rip  than  when  there  are 
Beams.  They  have  snap  fasteners  at- 
tached on  a  tape  at  the  open  and  ready 
for  use.  The  colors  are  guaranteed  hy 
the  makers.  The  slips  can  be  retailed 
at   about   BO  et'iits  or  $1  a  piece. 

Toronto  stores  are  showing  stamped 
white  cotton  voile  blouses  to  be  embroid- 
ered  in  colored  worsteds.  They  have  also 
some  white  cotton  crepe  smock  blouses 
stamped  for  the  same  purpose.  The  pat- 
terns are  rather  elaborate  and  the  color- 
ings usually  deep  and  highly  contrast- 
ing. One  of  the  smock  blouses  was 
shown  worked  in  deep  shades  of  purple, 
in  quite  heavy  embroidery.  A  braided 
girdle  of  the  worsted  with  tassels  in  a 
lighter  shade  was  shown  with  the  smock. 
Buyers  find  that  these  stamped  garments 
sell  better  when  there  is  very  little  mak- 
ing up  to  be  done  with  them.  For  that 
reason  the  voile  blouses  are  being  taken 
faster  than  the  smock  blouses,  since  the 
design  of  the  blouses  is  with  kimono 
sleeves,  while  the  smocks  have  to  have 
slits  made  at  the  sides  and  worked 
around  the  edges. 

A  display  in  the  Bush  Terminal  Sales 
Building,  in  New  York,  during  Decem- 
ber, which  caused  a  great  deal  of  in- 
terest among  the  public,  as  well  as  with 
toy  buyers,  was  the  Mar-Jean  toy  city. 
This  toy  city  occupied  a  booth,  about 
eight  feet  wide,  and  contained  a  per- 
fectly laid  out  city  with  street  lights, 
street  ears,  parks,  residential  and  busi- 
ness sections,  all  built  in  miniature  and 
lighted  as  a  "full  grown"  city.  The 
street  cars  and  automobiles  operated,  of 
course,  and  so  did  the  lights  in  the  build- 
ings and  in  the  streets. 

A  new  type  of  lamp  shade  which  is 
creating  a  good  deal  of  interest  is  made 
of  a  kind  of  parchment.  This  is  sten- 
cilled and  hand  touched  with  a  kind  of 
shellac  which  is  transparent.  The  color 
effects  brought  out  are  quite  interesting 
and  the  semi-transparent  type  of  shade 
i-  a  better  distributor  of  linrht  than  the 
heavy  silk  shades  which  have  been  so 
popular.  The  designs,  of  course,  are  a 
little  more  conventional  than  the 
"dressy"  ~ilk  shades.  Perforated  tin  is 
beinfi  used  also  for  a  new  type  of  lamp 
shade  with  a  good  deal  of  success. 

Among  the  scores  of  interesting  dis- 
plays for  the  fancv  goods  buyer  which 
are  he     Bush    Terminal    Sales 

Building,  m  New  York,  are  the  cases 
showing  a  new  style  of  rag  articles. 
In  the  first  place  the  ra<rs  used  for  these 
articles  are  of  very  soft  texture,  such 
as  flannelette  and  silks.  In  the  next 
place  the  colorinsrs  are  kept  delicate,  in 
pastel  tin!-  for  the  mosl  oart.  The  re- 
sult dainty  little  pillow  and 
quilts    for    the   baby   carriage    and    then 


there  are  slipper  ba^s,  school  bags,  and 
all  sorts  of  articles  from  which  these 
materials  are  made.  Some  of  the  quilts 
and  pillows  are  woven  with  borders  and 
fancy  patterns,  or  have  a  light-toned 
border  stencilled.  Pinks,  blues,  mauves 
and  grey,  combined  with  white  or  ivory, 
are   characteristic   coloring. 


.Merchants  Make 
Suggestions  For 

Wholesalers  and 
.Manufacturers 

The  iii. in,  i  of  how  manufacturers  anil 
wholesalers  send  out  invoices  has  been 
discussed  in  times  passed  in  DRY  (JOODS 
REVIEW,  and  some  methods  have  been 
improved  vastly  since  then.  However,  new 
weaknesses  seem  to  crop  up  as  new  meth- 
ods are  tried  out.  The  latest  suggestion 
comes  from  a  merchant  in  St.  Catharines. 
Ont.,  who  has  been  much  inconvenienced 
at  limes  by  receiving  his  invoices  in  one 
of  three  ways:  namely,  a  week  or  so  later 
than  the  goods,  attached  to  the  parcel,  or 
within    the  parcel    Itself. 

The  objections  to  the  first  method  are 
easily  seen.  It  is  unpleasant,  when  one's 
stock  has  run  low  and  a  customer  is 
standing  at  the  counter  asking  for  the 
goods  to  know  that  they  are  in  the  slock 
room  waiting  for  an  invoice  before  being 
brought  out  to  be  sold.  The  second  method 
lolvei  this  difficulty  to  a  certain  extent, 
but  in  the  case  of  many  orders,  after  the 
goods  have  been  handled  by  th»  express 
company  the  invoice  has  been  torn  from 
the  outside  wrapping.  In  this  event,  the 
merchant  must  first  wait  a  week  in  hopes 
that  the  invoice  will  come  by  mail:  then 
he  writes,  and  by  the  time  a  duplicate  has 
been  forwarded  another  week  has  almost 
elapsed.  The  third  method  is  unsatisfac- 
tory because,  unless  the  stock  clerk  is  look- 
ing for  an  invoice,  he  is  apt  to  unwrap 
the  goods  and  discard  the  wrapping  with- 
out   noticing    the    invoice    within. 

Should  be  Marked  "Invoice  Within" 
Other  retailers  interviewed  on  this  sub- 
ject agree  that  trouble  often  occurs  from 
one  or  another  of  the  e  causes.  The  most 
satisfactory  manner  in  which  to  receive 
an  invoice,  according  to  the  general  opin- 
ion, seems  to  be  to  have  it  enclosed  with 
the  goods  and  the  parcel  marked  plainly  on 
the  outside — "Invoice  Within."  If  such  a 
custom  were  to  become  habitual,  stock 
clerks  would  look  for  the  invoice  immedi- 
ately upon  undoing  the  goods,  inconveni- 
ence would  be  avoided  and  the  stock  room 
kept  clear  of  merchandise  which  should  be 
on    the   counter. 

Like  Terms  to  be  Stated  Definitely 
Another  practice  not  very  well  liked  by 
merchant I  is  that  of  marking  invoices — 
"Terms  as  Before."  This  may  be  all  right 
in  the  case  of  old  customers,  and  even 
then,  a  merchant  must  sometimes  refer 
back  to  former  orders  to  discover  just 
what  the  terms  are,  for  it  is  possible  now 
and  again  to  confu  e  one  account  with  an- 
other. But  in  the  case  of  new  customers, 
would  it  not  facilitate  matters  were  the 
terms  stated    in    brief   on   all    invoices? 

Present  day  conditions  bring  forth 
their  own  contingencies  and  one  of  these, 
that  both  manufacturer  and  merchant  alike 
put  up  with,  its  the  delay  in  deliveries. 

Marking  Balance  of  Orders  Helpful 
But  the  fact  remains  that  a  considerable 
amount  of  extra  bookkeeping  is  entailed 
by  having  orden  arrive  in  small  dribbles. 
It  is  troublesome  to  keep  track  of  the  or- 
der, how  much  has  been  received  and  how 
much  is  yet  to  come.  This,  however,  has 
been  overcome  by  some  wholesalers  who 
append  to  every  invoice  a  memo  stating  the 
amount  of  the  order  still  standing  and 
thus  the  merchant  is  enabled  to  see  at  a 
glance  just  where  his  order  stands.  This 
is  another  small  matter  which,  if  noted  by 
dealers  in  general  would  tend  to  eliminate 
fricl  ion  M  well  as  a  good  deal  of  waste 
time   and   expense. 


THE    PAISLEY    SHAWL 

Paisley,  the  seat  of  the  thread  trade, 
has  other  claims  to  celebrity.  For  man) 
yean  there  was  manufactured  in  this 
town  the  garment  famous  as  the  "Har- 
ness plaid"  or  Paisley  shawl,  an  excel- 
lent imitation  of  the  more  famous  pro- 
duct of  Kashmir.  At  one  time  a  trade 
exceeding  11,000,000  annually  was  done 
in  the  article. 

Harness  weaving  in  Paisley  fell  on  evil 
days;  but  demand  for  the  Paisley  shawl 
is  going  up  by  leaps  and  bounds.  One 
serious  difficulty  confronts  manufactur- 
ers, and  that  is  the  scarcity  of  skilled 
labor.  To  meet  this  shortage  a  local 
scheme  is  being  formulated  whereby 
women  will  be  trained  specially  for  the 
work.  Arrangements  are  in  process  of 
completion  for  the  training  of  a  given 
number  of  women  at  a  time  who  will  be 
paid  a  specified  sum  for  maintenance 
during  the  period  of  instruction  and  who 
at  the  close  of  this  period  will  be  enabled 
to  earn  good  wages. — The  Drapers'  Or- 
ganizer. 


"WORKINGMAN"    WANTS    TOYS    OF 
REAL  VALUE  FOR  HIS  CHILDREN 

In  spite  of  the  fact  that  retailers  in 
general  found  a  call  for  the  higher- 
grade  toys  mostly,  same  manufacturers 
complain  that  even  the  biggest  merch- 
ants would  not  handle  their  best 
lines.  The  result  was  that  previous  to 
Christmas  they  received  a  large  number 
of  letters  and  money  orders  for  their 
most  expensive  articles  from  parents 
who  had  become  acquainted  with  the 
goods    through    advertising. 

These,  of  course,  are  toys  of  real 
educational  value,  costing  up  to  $60 
apiece  and  designed  not  merely  to  amuse 
children,  but  to  have  an  educational 
value  as  well.  The  remarkable  thing 
about  it  is  that  the  majority  of  these 
people  are  from  what  might  be  called 
the  "overall  class" — mechanics  and  so 
forth,  to  whom  the  toy,  if  such  it  can 
be  called,  means  the  sacrifice  of  a  whole 
week's  wages.  This  means  that  they 
must  see  in  the  article  something  dis- 
tinctly helpful  in  the  training  of  the 
child. 


JAEGEB  COMPANY'S  UNIQUE 
DINNER 

Cold  Watches  to  Staff  Members  of  Over 
Twenty  Years'  Standing 
\  unique  event  in  connection  with  the 
Jaeger  Company  took  place  just  before 
Christmas  in  the  form  of  two  simul- 
taneous dinners  to  commemorate  the 
first  year  of  peace,  the  one  held  in  Lon- 
don. England  by  the  parent  company, 
and  Die  other  in  Montrei  I.  head  office  of 
the  Canadian  branch.  A  feature  of  both 
■  rings  was  the  presentation  of  gold 
watches  to  the  members  of  the  staffs  who 
had  been  in  the  company's  service  for 
twenty  years  <  r  more,  and  it  was  signi- 
ficant that  it  required  eighty-one  of 
these  watches  to  cover  the  number  of 
"veteran"  employees.  Three  in  Canada 
were    fortunate    recipients    of   this   hand- 
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some  gift:  E.  F.  Edwardson,  the  Cana- 
dian manager,  who  lias  been  with  the 
company  for  twenty-three  years:  P.  A. 
S.  Osborne,  who  is  branch  manager  at 
Winnipeg,  twenty-one  years'  service,  and 
Miss  Alice  Lace,  twenty-one  years,  now 
factory  manager.  In  the  last-mentioned 
case  the  gift  was  a  gold  bracelet  watch. 
The  appreciation  of  the  souvenirs  was 
enhanced  by  the  fact  that  the  presenta- 
tion was  made  by  the  son  of  the  manag- 
ing director  and  chairman  of  the  com- 
pany in  England,  H.  R.  Tomalin,  who  is 
attending  McCill  University.  In  addition 
to  these  special  gifts  each  member  of  the 
staff  received  a  special  peace  bonus. 
After  the  dinner  the  staff  were  the  guests 
of  the  company  at  a  performance  at  the 
Princess   Theatre. 

During  the  evening  two  cables  were  re- 
ceived from  England  and  the  reading  of 
these  aroused  much  enthusiasm.  One 
was  from  the  London  directors,  and  read 
as  follows:  "Board  sends  good  wishes 
for  a  jolly  evening  and  a  happy  Christ- 
mas, both  well  earned.'"  The  second  one 
was  a  personal  one  from  A.  H.  Patterson, 
who  had  been  manager  in  Canada  since 
the  inauguration  of  the  Canadian  branch 
until  the  anoointment  of  Mr.  Edwardson 
in  1916.  His  message  read:  "Personal 
greetings  to  all  old  staff  friends." 

The  whole  evening  marked  a  very 
pleasing  milestone  in  the  history  of  the 
Canadian    branch. 


A    NEW    CANADIAN    CORSET 

A  new  corset  is  being  offered  to  the 
Canadian  trade  this  month.  It  has  been 
produced  in  Toronto  for  some  years  past 
and  the  makers  feel  that  the  time  has 
come  when  it  should  be  sold  through 
merchants.  Canadian  patents  have 
been  taken  out  and  the  company  incor- 
porated as  the  Uplift  Corset  Company, 
Limited,  capitalized  at  $1,000,000.  They 
have  spent  some  $125,000  in  the  past  15 
years  in  perfecting  the  corset  for  uni- 
versal fitting,  which  is  based  upon  the 
hip  development  of  the  individual.  There 
are  13  basic  models.  The  feature  of  the 
corset  is  its  belt,  which  fastens  easily 
across  the  abdomen  before  the  corset  is 
fastened  up  on  the  figure,  and  is  de- 
signed not  to  slip  up  after  it  is  once 
adjusted.  These  new  lines  will  retail  at 
somewhere  about  $9.50  to  $15.00  a  pair, 
according  to  the  materials  selected. 


J.  R.  Moodie  &  Sons,  Hamilton,  have 
acquired  the  glove  factory  property  on 
Cross  Street,  Dundas,  as  an  additional 
plant  for  their  general  lines,  and  are 
converting  it  into  a  modern  knitting 
plant. 


BOOKLETS   RECEIVED 

An  attractive  8  x  11  book  of  14  pages 
and  cover  is  being  mailed  by  the  Inter- 
national Fur  Exchange  (Funsten  Bros. 
&  Co.),  St.  Louis,  Miss.,  to  the  fur  trade. 
It  is  printed  in  two  colors  on  beaver 
tinted  book  paper  with  heavy  grey  cover, 
embossed  and  tied  with  grey  silk  cord 
and  is  well  illustrated.  It  is  designed  to 
set  forth  the  advantages  of  buying  and 
selling  furs  in  St.  Louis. 


A  DICTIONARY  OF 
DRY  GOODS  TERMS 

IVORY 

(Continued    from    last   month) 

A  maker  of  one  of  the  leading  lines 
of  ivory  goods  points  out  in  a  book- 
let sent  to  his  customers  that  the  pro- 
cess of  manufacturing  ivory  requires 
the  utmost  cleanliness  and  care  in 
mixing,  etc.  Cellulose  in  its  purest 
state  obtainable  is  used  in  the  form 
of  tissue  paper  made  from  pure  cot- 
ton rags.  It  is  made  up  uncalen- 
dered,  about  12  lbs.  to  the  ream,  of 
24  in.  x  36  in.  sheets,  free  from  dirt 
and   sizing. 

Strong  nitric  and  sulphuric  acids, 
alcohol,  camphor  in  the  pure  re- 
fined flowers  are  among  the  raw  ma- 
terials  required. 

All  the  water  used  in  the  chemical 
process  is  filtered,  sometimes  twice, 
in  order  to  insure  a  uniform  white 
color. 

BUTTONS 

Buttons  are  made  chiefly  of  ivory 
(vegetable),  celluloid  and  celluloid 
compositions,  ivoroid,  glass,  pearl- 
galalith,  bone,  wood,  etc.  Those  made 
of  vegetable  ivory  are  most  expensive. 
The  nuts  are  very  hard  and  have  to 
be  sawed.     They  gro'w  in  the  South. 

Pearline  finish  is  &  finish  on  glass 
buttons,  given  to  resemble  a  pearl 
bead.  Glass  buttons  are  also  m<\de  in 
bright    colors    and    hand-painted. 

Galalith  is  made  of  milk  baked  with 
a  powder  which  renders  it  solid.  It 
comes  to  the  button  makers  in  sheets 
about  %  of  an  inch  thick.  Many  gala- 
lith buttons  are  fashioned  by  hand, 
which   makes  them  very  expensive. 

The  Ivory  Nuts  are   scarce. 

Celluloid  buttons  are  dyed  by  hav- 
ing the   dye   sprayed   on   them. 

Shank — The  part  by  which  the  but- 
ton is  sewn  to  the  material.  Cloth 
buttons  usually  have  a  canvas  shank. 
A  shank  button  is  one  which  is  not 
sewn  through  holes  in  the  top  of  it. 

Die  is  the  pattern  of  the  button.  It 
it  made  of  hard  steel  and  forced  into 
the  material  by  machinery,  cutting 
out  the  button  the  shape  it  is  to  be. 
This   process   is  known   as  turning. 

Blank  is  the  ivory  before  it  is  turn- 
ed. Ivory  is  first  turned  into  white 
and  then  machine  dyed. 

Sand  blast  is  :i  finish  on  ivory  but- 
tons. It  is  smooth  and  dull.  They 
have  a  high  polish  finish  also. 

Ocean  Pearl  is  the  pure  white  and 
natural  smoked  pearl.  It  is  made  of 
pearl  shells  taken  from  the  ocean.  It 
is  also  called  mother  of  pearl.  The 
white  pearl  buttons  are  made  from 
the  light  part  of  the  shell  and  the 
smoked  pearls  are  made  from  the 
darker  part  of  the  shell.  About  seven- 
eighths  of  the  shell  is  dark,  which 
accounts  for  the  smoked  pearls  be- 
ing cheaper  than  the  White  pearl. 

Mississippi  or  Fresh  Water  Pearl 
is  the  pearl  of  the  shells  taken  from 
the  Mississippi.  The  pearl  is  very 
white  and  lacks  some  of  the  lustre  of 
the  ocean  pearl.  It  is  cheaper  than 
oco-\n  pearl. 

Japanese  Pearl  comes  from  Japan. 
It  is  also  a  salt  water  pearl.  Cream- 
ish  color  with  very  faint  pink  and 
green  tints  noticeable   in  it. 

Brass  and  nickel  are  also  used  for 
buttons.  Dull  and  shiny  finish  in 
both.  Also  oxydized  finish  which  is 
almost  a  dark  grey  in  the  nickel. 

Brass  satin  finish  both  in  white 
silver   and   matt  gold. 

(To    be    continued) 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,        Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some  of  our  lines  are 

French   Ivory, 

Pennants,  Cushions  and  Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and  occasions, 
Ladies'  and  Men's   Purses,   Wallets,  etc., 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our    Catalogue    is    worth    having. 
Our   travellers   cover   Canada. 


The  employees  of  the  Dominion  But- 
ton Co.,  Waterloo,  Ont.,  received  a  plea- 
sant New  Year  surprise  in  the  form  of 
a  cash  bonus  of  from  $1  to  $150  based 
on  an  average  of  $10  for  single  em- 
ployees and  $20  for  married  employees 
for  each  year  of  their  employ  with  the 
company. 

Mr.  Stephen  Haas,  president  of  Geors»- 
H.  Hees  &  Co.,  Ltd.,  Toronto,  has  this 
month  been  elected  vice-president  of  the 
Union  Bank  of  Canada.  Mr.  Haas  is 
also  director  of  Columbia  Mills,  Inc.. 
New  York  Power  Corporation,  Canadian 
General  Electric  Co.  and  Park  Union 
Foreign  Banking  Corporation.  He  has 
been  director  of  the  Union  Bank  of  Can- 
ada  since   1911. 


SPRING  FASHIONS  IN  COTTONS 

Continued  from  page  74 
ings  such  as  heather  mixtures.  This 
material  may  be  had  in  a  close  firm  or 
loose  open  weave.  In  the  closer  weaves 
the  looped  pile  is  short  and  tight  so  that 
in  some  cases  almost  a  velours  effect  is 
obtained.  These  are  rather  high  in  price 
selling  in  the  New  York  stores  now  at 
around  $2.25  a  yard.  There  are  also 
some  combinations  of  voile  with  ratine 
stripes  which  are  very  exclusive  and 
sell  around  $8.50  yard.  The  plain  weave, 
however,  can  be  had  at  about  $1  a  yard 
Yellow,  pinks  and  blues  are  shown  a 
good  deal  in  this  material. 

Big  Season   for  Ginghams    Again 

A  very  big'  season  is  again  to  be  ac- 
corded ginghams.  Plain  colors,  stripes 
and  checks  are  features  in  these  rather 
than  the  large  and  loud  plaids  of  last 
season.  More  than  the  usual  amount 
of  yellow  and  orchid  shades  are  observ- 
ed in  the  new  offerings,  but  for  the  most 
part  the  colors  are  the  lively  ones  which 
are  characteristic  of  ginghams.  One 
wholesaler  remarked  that  he  anticipated 
doing  just  double  the  business  in  Scotch 
ginghams  that  he  did  last  year. 

Practically  all  the  New  York  depart- 
ment stores  were  cay  with  their  1920 
cotton  displays  during  the  first  week  of 
January.  According  to  reports  received 
from  New  York,  some  of  the  stores  must 
have  looked  almost  like  a  formal  Spring 
Opening.  Lord  &  Tavlor,  for  instance, 
had  in  their  cotton  coods  department  dec- 
orations of  parasols,  palms,  artificial 
flowers  and  canaries,  which  gave  a  de- 
cidedly Springlike  ntmosphere. 
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2h  1920,  tfte  New  Shape 
'"Forget® me  ©  Jiof  " 


Introducing  To  Canada 
Harmony  Forget-me-not  Snaps 

Here  is  the  latest,  greatest  improvement  sewing  eyelets;  smaller  and  neater  on 

in  Snap  Fasteners.      The  Exclusive  For-  the  garment.    Lustrous  rust-proof  finish, 

get-me-not  shape  makes  this  snap  easier  dependable  spring,  carefully    rolled 

to  handle;  the  needle  can't  miss  the  easy-  edges. 

ASK    YOUR    JOBBER    FOR    SAMPLES    AND    PRICKS. 

Federal  Snap  Fastener  Corporation 

25-29  West  31st  Street  New  York  City 

CANADIAN   REPRESENTATIVE  :      WILL   P.  WHITE,    LIMITED 
489  St.  Paul  St.  West,  Montreal  65  Simcoe  St..  Toronto 


"A  boon  to  the  busy 
sewer,"  writes  one 
enthusiastic    woman. 


Harmony  Forget-me-not 
Snaps  retail  for  10  cents 
a  card. 
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BOOT    LACE 
CABINETS 

Goodasilk 

Globe 

Nufashond 

(Fabric    tipped) 

Vogue 


HEART 

Brand 

Dress    Beltings 

Tapes 

Braids 

etc. 


BUTTONS 

Pearl,  Glass,  Celluloid,  Horn, 

Composition,  Agate,  etc. 

— Special  Pearl  Button  Cabinets — 

1920  (Freshwater)  Velvet  Lady  (Ocean  Pearl) 


3^anS3St. 


VEILS 

With  Elastic 

Celia  Glad 

(Plain  mesh) 

Gismonda 

(Fancy   figured) 


SNAP 


MENDING 
WOOL 

Cards  and  Skeins 
Black  and  Colors 


Special 
HAIR   PIN    BOXES 

Rhonda 
Rhoda 
Floral 
Celia  Glad 


4/0  to  2.     All  sizes  in  stock 
White  and  Black 


HAIR   NETS 

Real   Human   Hair 
Tidy    Wear    (Fringe) 
R-22,  R-24,  R-400 
Easifix  -Cap 
Queen    Charlotte 
Veilanet 
Yoda   Lane 


SOME  AGENTS  For- 


BULL    DOG 

Coat 

Chains 

Bachelor 

Buttons 

Plush 
Buttons 


Luke  Turner  &  Co., 

J.  Bonas  &  Son, 

Morris  &  Yeomans, 

Rosenwald  Bros., 

Howard  Wall,  Ltd., 

Buttons,   Ltd., 

F.  Bapterosses  &  Cie, 

Star  Pin  Co., 

Narrow  Fabric  Co., 

Henry  Myer  Thread  Mfg.  Co., 

Federal  Snap  Fastener  Corp'n., 

LoBars  Detachable  Button,  Inc., 

W.  Wendtland,  Inc., 

New  American  Button  Works, 

Winwal    Button   Co., 


Leicester,  Eng., 
Derby,    Eng., 
Redditch,  Eng., 
London,   Eng., 
London,   Eng., 
Birmingham,   Eng., 
Paris,    France, 
Derby,  Conn., 
Reading,  Pa., 
Chicago, 
New  York, 
New  York, 
New  York, 
New  York, 
Rockford,   111., 


Elastic  Webs  and  Braids. 

Tapes,  etc. 

Needles  and  Crochet  Hooks. 

Hairnets. 

Dean's  Tape  Measures. 

Metal  and  Covered  Buttons. 

Agate  Buttons. 

Pins  and   Hair  Pins. 

Braids. 

Threads. 

Harmony  Snap  Fasteners. 

Bull  Dog  Bachelor  Buttons  and  Coat  Chains. 

Fancy  Glass  Buttons. 

Celluloid  Buttons. 

Winwal   Button   Moulds. 


WHOLESALE  and  MANUFACTURERS  ONLY  SUPPLIED 


Will  P.  White,  Limited 

TORONTO -65  Simcoe  Street 
MONTREAL-489  St.  Paul  St.  West 
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Irish  Linen  Threads 


Manufactured  by 

Island  Spinning  Co.,  Ltd. 

Lisburn,  Ireland 
Here   is  an  absolutely   reliable  thread  for 

Wholesalers  and  Manufacturers 

of  leather  jroods  and  clothing.  "Fountain  Brand"  linen  thread  costs  no  more  than 
ordinary  brands.  Yet  it  is  greatly  superior  to  them  in  strength  and  durability.  It  is 
THE   thread  for  the  particular  manufacturer  who  wants  the  best. 

1 2 -lb.  and   1  -lb.  Patent  Wind  Cops;  1,  2  and  4-oz.  Spools. 
Colors — Black,    White.    White?     Brown 

Sole  Agents  for  Canada: 

WALTER  WILLIAMS  &  CO. 


MONTREAL:  508  Read  Building 


TORONTO:  20  Wellington  St.  W 
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THREE  BEE  WOOLS 


'BADE      MARK 


WOOLS 

For  Immediate  Delivery 


When  you  are  in  the  market 
for  wools  of  any  kind,  ro'-i: 
to  the  big  Wool  House.  You 
will  find  our  range  in  all 
lines  complete. 


HAMBLY  &  WILSON 


LIMITED 
II   Wellington  Street  West 


Toronto      — 


- 1 1 1 1  ii  i  \  in  m  1 1 1 1 1  u  1 1 1 1  n  1 1 1 1 1 1 1 1 1 1 1  muuH  iiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiii!iiiiiiiiiiiiiiiiiiiiiiiiiiin.T 


Make  More  than'500%  Profit 

By  making  buttons  of  the  same  materials 
you  sell  to  your  customers  for  dresses  and 
suits,  and  in  that  way  assure  them  of 
buttons  that  match  perfectly. 
"Your  store  is  not  complete  without  a 
Menkin  complete  button  making  outfit, 
and  interchangeable  button  dies." 
It  helps  the  sale  of  dress  materials  and 
makes  it  possible  for  you  to  reduce  the 
size  of  your  finished  button  stock.  No 
left-overs — or  sale  of  buttons  at  the  end 
of  each  season. 

IMPORTANT 

If  you  now  use  a  button  machine  tell  u^  its  name 
and  a  list  of  what  buttons  you  are  now  able  to 
make.  We  will  send  vou  sample  button  moulds 
and  show  vou  how  to  make  PERFECT  BUTTONS 
the  MENKIN   way. 

"Service"   That's   Our    Motto 

S.  MENKIN,   Inc. 

Creators,    Promoters    and    Producers    of    Covered 
Button    Supplies    for    over    Sixty    Years 

143  West  28th   St.,  New  York 
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NERLICH&CO. 


For  Spring  and  Summer  1920 

We  are  showing  a  splendid  range  of  Sporting 
Goods,  including  Baseball,  Tennis  and  Football 
Supplies,  Croquet,  Bathing  Caps,  Hammocks, 
Flags,  Souvenirs,  Wheel  Goods,  Summer  Toys. 


ASK  FOR 

PRICE  LIST 

OF 

EASTER  GOODS 


SPRING  AND 

SUMMER 
CATALOGUE 

READY 

EARLY  IN  MARCH 


NERLICH    &   CO. 


146  Front  St.  West 

(OPPOSITE  UNION  STATION) 


Toronto 


lit. 
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'KurleyKew 
Hair  Wavers 

and 

Crimpers 

Easy  to  adjust 

Comfortable  to  wear 

Produce  a  quick  attractive 
wave 

Made  of  Soft,  Pliable 
washable  cotton 

No  metal  to  cut  or  injure 
the  hair 

WAVERS 

-inch  -  6  in  Box 

$2.25  per  Doz.  $24.00  per  gross 

CRIMPERS 

5-inch  -  6  in  Box 

$9.00  per  gross  Boxes 


Staple  Smallwares  for  Spring 


Our  stock  is  complete  of  the  following  lines  : — 


Morralls  Needles 
Crochet  Hooks 
Darners 

Knitting  Needles 
Derby  Safety  Pins 
Colonial        do. 
Capsheaf       do. 


Ric  Rac  Braids 

Stickerei  Trimming 

Lingerie  Tape 

Mending  Cotton  and  Wool 

Hat  Elastic 

Garter   Web 

Hair  Nets  and  Sport  Veils 


We  advise  an  early  purchase  as  prices  will  be  higher  and  deliveries  more 
difficult  to  obtain   in  future. 


Wrinch-McLaren,  Limited 


77  Wellington  St.  West 


TORONTO,  Ontario 
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Morimura  Bros. 

53-57  West  23rd  St. 

New  York 

IMPORTERS 

of 

JAPANESE  MDSE. 

For  Delivery  1920 

Toilet  Brushes 

Tooth,  Nail,  Hair,  Hat, 
Cloth,  Shaving 

Sole  Agents  for  U.S.A.  and  Canada 

Sakabe  &  Co.,  Inc., 
Osaka,  Japan 


Pearl  Buttons 

Staple  and  fancy  designs  in 
assorted  cabinets. 

Sole  Agents  for  U.S.A.  and  Canada]] 

Nagai  &  Co.,  Kobe,  Japan 


China  Toy  Tea  Sets, 

Bisque  Dolls, 

Celluloid   Dolls,  Toys, 

Xmas  Tree  Ornaments, 

Baskets,  Lacquer  Ware 

On  Import  Only 


Li 
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T 

The  old  ''stand-by"  in  family  sewing 


"W&N,"  Monarch 
and  Meteor  Brands 

for  binding,  pip- 
ing, fancy  work 
and  trimming,  in 
white,  black  and 
colors. 

Reliable  fabrics, 
cut  on  true  bias, 
selvages  trim- 
med, seams 
opened  and 
pressed. 

Easy  to  sell 
because  they 
are  easy  to 
use. 


Made  in  U.S.A. 
Since  1898 


Look  for  the 
trade  mark 
and  portrait 
of  Wm.  E. 
Wright  o  n 
every  pack- 
age. 


WRIGHTS  E-Z-  T  RI M 

The  newest  labor-saver 


All  ready  to 
sew  on  middy 
blouses  and 
sailor  suits. 
Two  yards  in  a 
piece — enough 
for  collar,  cuffs 
and  yoke. 

,  Pretty, 
handy  and 
economical. 

Keep  your 
stocks  up 
on  the  old 
and  the  new 
popular 
labor  -  sav- 


Wm.  E.  Wright  &  Sons  Co.,Mfrs. 

315-317  Church  Street,  NewYork 

Stocks  carried  at  all  Agencies 

CHICAGO  ST.  LOUIS 

E.  S.  RANSOM  Geo.  F   Anderson's  Son 

2Z3  W.  Jackson  Boulevard  613  North  Broadway 

PHILADELPHIA 

James  F.  McCarriar,  1011  Chestnut  Street 


'  WRIGHTS 
BIAS  FOLD  TAPE 

\  It  turns  itself 


In  U.S.  Pat.  Off. 


US 
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Introducing 


It's  the  WILSON  "Cord 
and  Slide"  Garter — the  first 
really  comfortable  hose  sup- 
porter. 

In  all  America  there's 
nothing  like  it.  Never  has 
there  been  a 
hose  supporter 
so  quickly  suc- 
cessful. 

It  allows 
child  r  e  n  to 
grow  up  straight,  "like  little 
soldiers."  Gives  complete 
freedom  of  movement.  Does 
not  jerk  the  stockings — 
does  not  tear.  And  it  does 
keep  stockings  tidy. 


Heres  big  news,  too! 

For  over  18  years  CMC  style  hose  supporters 
have  been  the  leaders  on  the  market. 

No  other  hose  supporter  has  won  such  a  tre- 
mendous sale  in  Canada.  Because  no  other  hose 
supporter  has  been  devised  quite  so  good  as 
the  CMC. 

No  part  to  make  a  round  hole  in  the  stocking. 
No  loop  to  pinch  the  stocking.  Just  a  plain,  pro- 
tected clasp  (highly-plated  and  non-rustable) 
that  cannot  possibly  tear,  wear  or  slip. 

During  the  war  the  demand  for  CMC  Hose  Sup- 
porters far  outstripped  our  production.  Materials 
and  labor  have  been  scarce. 

Now  we  are  in  a  position  to  meet  any  demands. 
Figure  your  needs  now — in  Women's,  Misses',  Chil- 
dren's. Place  your  order  at  once  for  this  satisfactory, 
guaranteed,  profitable  hose  supporter — dired  or 
through  your  jobber. 

C.  H.  Westwood 

Mfg.  Co.,  Limited 

TORONTO 


A  new  hose  supporter  with 
features  that  win  prompt 
welcome  from  every  mother 


WILSON 


Over  a  million  mothers 
have  bought  Wilson  Hose 
Supporters  already. 

We    are    now    making    it 
and    distributing    it    to    the 
Canadian 
trade. 


Hose  Supporter 


In  two  styles 
— with    shoul- 
der   straps    as 
shown     here 
and       "pin-to-waist"      style. 
Order     now  —  direct     or 
through  your  jobber. 

Wilson's     retail     at     50c. 
Your  profit  40  per  cent. 
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New  and   Fascinating  Way 

1 

to'do  Beautiful  Art  Embroidery 


"Marvel" 
Hand  Embroiderer 


At  last  the  tedious,  tiresome  work 
of  embroidering,  stitch  after  stitch, 
slowly  and  carefully  and  evenly  by 
hand  has  been  eliminated  with  the 
greatest  and  most  practical  inven- 
tion since  the  sewing  machine — the 
Marvel  Hand  Embroiderer.  The 
finest  pieces  of  embroidery  work  in 
the  most  elaborate  designs  can  be 
finished  with  remarkable  ease  and. 
rapidity. 

THE  COMFLETE  "MARVEL" 

OUTFIT 

consists  of  the  Marvel  Embroiderer,  a 
specially  made  Marvel  hoop  and  a  full 
assortment  of  Marvel  needles.  The 
Marvel  Embroiderer  is  a  small,  com- 
pact contrivance,  is  but  8  inches  high 
and  weighs  less  than  5  ounces.  It  can 
be  carried  most  conveniently  in  an 
embroidery  bag  and  particularly  prac- 
tical for  use  while  travelling. 

Fully  guaranteed;  approved  and  en- 
dorsed by  Good  Housekeeping  Insti- 
tute.    Note  the  approval  star. 


$7.50 

Complete 


Marvel  Needlekraft  Works 

309-311    FIFTH  AVENUE 
NEW  YORK  CITY 

Write  at  once  for  an  Agency  for  your  town  to 

J.  H.  WINTERS  CO.,  LIMITED,      431     KING  ST.  WEST 
TORONTO 

Quebec   Agent:  Sole  Right  for  Canada 

L.  E.  AUGER,    SOMMER  BLDG.,    MONTREAL 


U! 


Si\ 


r  Department  of  Household  Engineering! 

i  Good  Housekeeping  Institute  J 

C1*""0  Conducted  bu  ,99*L& 
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Canada  to  Capture  British  Trade 

Canadian  Mills  Not  Accepting  Export  Business  at  Expense  of  Domestic  Market.  Says  F.  H. 
Yapp,  Secretary  of  Woollen  Manufacturers'  Association    Will  be  Able  to  Turn 
Out  Finer  Tweeds,  Serges,  and  Worsteds     Decline  in  Prices  Not  "\  el 

World  Shortage  and  Decreased   Production   Responsible. 


THAT  the  Canadian  market  is  not 
being  depleted  because  Canadian 
manufacturers  are  accepting  ex- 
port business,  that  the  time  is  approach- 
ing   when    much    of    the    finer    grades    of 

tweeds,  serges,  and,  in  time,  worsteds, 
now  imported  from  Great  Britain,  will 
be  turned  out  by  the  Canadian  mills,  and 
that  there  is  not  yet  in  sight  any  decline 
in  price?  owing  to  the  world  shortage  of 
wool  and  the  decreased  production 
noticeable  in  all  countries — these  are  the 
statements  and  convictions  of  Frederick 
H.  Yapp,  secretary  of  the  Canadian 
Woollen  Manufacturers'  Association, 
Hamilton.  Mr.  Tapp  discussed  at  length 
and  with  perfect  frankness  the  whole 
situation  in  woollens  so  far  as  the  Can- 
adian producer  was  concerned,  and  he 
laid  special  emphasis  on  the  statement 
that  the  domestic  market  in  Canada  was 
not  suffering  because  of  the  export  busi- 
ness done  by  the  association.  Accom- 
panying the  increased  earning  powers  of 
the  people  of  Canada  was  a  demand  for 
the  finer  lines  of  tweeds,  serges  and  wors- 
teds and  silk  and  cashmere  hosiery  in 
both  ladies'  and  gentlemen's  wear.  Can- 
adian mills  producing  these  lines  were 
not  en<ra'.ring  in  any  export  business  to 
the  disadvantage  of  the  Canadian  mar- 
ket; it  was  those  mil'.s  turning:  out  the 
coarser  srrades:  mills  whose  capacity  had 
been  greatly  increased  during:  the  war 
to  turn  out  underwear  and  socks  for  the 
men  in  arms,  which  were  now  making: 
•rood?  for  expert  trade.  goods  which  were 
not  in  demand  to  any  great  extent  in 
Canada.  Mr.  Yanp  made  the  emphatic 
statement  that  orders  for  hundreds  of 
thousands  of  dozens  of  silk  and  cash- 
mere hosiery  had  been  turned  down 
though  the  price  offered  was  better  than 
that  received  in  Canada,  because  the 
Canadian  mills  did  not  wish  to  deplete 
the  domestic  market. 

Will  Capture  British  Trade 

One  of  the  promising  features  of  the 
Canadian  production,  according  to  Mr. 
Yanp,  was  the  output  of  the  finer  grades 
of  tweeds  and  serges  for  suitings  and 
coatings  for  men's  wear.  Many  of  the 
Canadian  mills,  he  said,  were  now  being 
equipped  with  the  necessary  machinery 
to  make  these  finer  grades,  and  he  be- 
loved the  time  was  net  far  off  when  the 
British  trade  in  this  respect  would  be 
n i  antured   to  a   large   extent. 

No  Decline   in  Prices  Yet 

Mr.  Yapp  could  not  see  a  decline  in 
prices  for  a  year  at  least.  The  world's 
supply  of  wool  would  not  be  made  up  for 
years  to  come,  following  the  war  and  its 
tremendous  demand  on  all  wool'en  mat- 
erials.    Production,   owing  to   decreased 


hours  and  lack  of  productive  power, 
showed  an  alarming  falling  off  in  some 
quarters.      In    spite    of    the    decrease    in 

this  respect  wages    increased   and   thus 

overhead  expenses  were  added  to  mater- 
ially. 

"The  export  business  is  not  being  done 
at  the  expense  of  the  domestic  market," 
said  Mr.  Yapp  very  emphatically.  "It 
has  absolutely  no  effect  whatever  on  the 
supphj    of    goods    for    the    domestic    mar- 

"In  the  first  place  there  are  two  cle 
of  mills  in  Canada,  that  is  two  classes  of 
mills  making  goods  for  men's  wear.  One 
class  of  half  a  dozen  mills  is  making 
tweeds,  serges  and  worsteds  equal  to 
any  made  by  the  Britisn  mills.  The 
second  class  is  making  the  old-fashioned 
Canadian  untearable  tweeds,  friezes, 
mackinaws  and  blankets,  etc.  The  mills 
that  make  this  heavyweight  stuff  have  a 
ii  that  lasts  only  from  four  to  six 
months  as  they  can  make  the  necessary 
supply  in  that  time.  The  untearable 
tweeds  .ire  not  in  very  great  demand 
at  the  present  time  because  all  the  or- 
ders arc  for  the  higher  class  goods.  The 
mills  that  have  been  making  these  heavy- 
weight goods  are  the  mills  which  are 
making  eoods  only  for  export  orders, 
and  the  export  business  is  of  this  class 
of  goods.  If  they  were  not  making  these 
goods  for  export  they  would  he  closed 
down  as  they  are  not  equipped  for  turn- 
ing out  the  finer  lines  for  which  there  is 
such  a  demand  in  Canada. 

"The  first  class  of  mills  mentioned 
have  not  taken  any  orders  whatever  for 
export  but  are  working  wholly  on  Do- 
minion orders.  The  statement  has  been 
made  by  some  parties  and  in  some  news- 
papers that  if  these  mills  would  not  take 
export  business  they  would  be  compet- 
ing for  the  Dominion  market,  and,  in 
consequence  there  would  be  lower  prices 
in  their  particular  lines.  This  is  not  the 
case  as  the  price  of  wool  is  fixed  by  the 
world  demand  and  supply  and  the  com- 
paratively small  amount  used  in  Canada 
would  have  no  effect  whatever  upon  the 
general  price? 

Production   Shows  Decrease 

Mr.  Yapp  said  there  had  been  a  mark- 
ed decrease  in  production  since  the  sign- 
ing of  the  armistice  in  November  of 
1918.  He  attributed  this  partly  to  the 
f.°.ct  that  the  productive  power  of  the 
individual  had.  in  many  cases,  been  tem- 
porarily lessened  because  of  the  tension 
during  the  four  and  a  half  years  of  the 
war.  Families  with  two  or  three  girls 
who  had  been  engaged  in  war  work  and 
who  had  brothers  or  near  relatives  at 
the  front,  showed   that  their  productive 


power  had  been  weakened  because  of  the 
strain  under  which  they  had  lived  dur- 
ing  those  years.  But  there  were  other 
,  attributable  to  the  general  labor 
unrest  and  increased  demands  which  had 
lessened  production. 

"With  regard  to  production,"  said  Mr. 
Yapp,  "during  the  last  year  since  the 
sie-ning  of  the  armistice  all  the  mills 
hare  reduced  their  hours  of  labor  by  an 
ge  of  ten  per  cent.  They  have  in- 
creased their  wages  to  such  a  degree 
that  operatives  are  earning  more  money 
during  the  reduced  hours  of  labor  than 
they  earned  during  the  war  with  longer 
hours.  This  reduction  of  working  hours 
means  not  only  a  corresponding  reduc- 
tion in  the  output — which  is  thus  costing 
ten  per  cent  more — but  means  also  an  in- 
creased cost  per  yard  in  the  overhead  ex- 
penses. The  reduction,  however,  is  not 
limited  to  the  proportionate  reduction  in 
the  hours  of  labor  but  is  actually,  in 
some  cases,  twenty  per  cent,  less  instead 
of  ten  per  cent.,  owing  to  a  general  lack 
of — well,  I  can  think  of  no  better  word 
than  "pep"  on  the  part  of  the  employees. 
Many  firms  have  shown  a  reduction  in 
twenty  per  cent,  output  though  their 
working  hours  are  only  ten  per  cent, 
fewer. 

Canada  the  Cheapest   Market 

"The  increased  demand  on  the  Cana- 
dian mills  has  enormously  increased 
owing  to  the  fact  that  importations  from 
Great  Britain  especially  have  been  cut 
down  by,  probably  from  50  to  75  per 
cent.,  and  this  reduction  in  importations 
is  partly  owing  to  the  same  causes  oper- 
ating in  Great  Britain  as  those  mention- 
ed  as  operating  in  Canada,  and  partly 
to  the  fact  that  a  very  much  higher  price 
can  be  obtained  by  British  houses  in 
other  countries  than  can  be  obtained  iu 
Canada.  This,  in  itself,  is  pretty  con- 
clusive evidence  that  Canada  to-day  is 
the  cheapest  market  in  the  world  for 
woollen  goods." 

To  verify  this  statement,  Mr.  Yapp 
said  that  shipments  were  being  made  to 
the  United  States  to-day  to  firms  will- 
ing to  pay  a  forty  per  cent,  duty  on  the 
.dian   woollens. 

v\  orld  Shortage  Prevents  Decline 

"As  to  the  future,"  continued  Mr. 
Yapp,  "I  cannot  see  any  possible  decline 
in  the  price  for  a  year  to  come  but  I 
think  that,  owing  to  the  fact  that  many 
of  our  mil's  are  increasing  their  capa- 
city and  equipping  them  with  machinery 
to  make  the  finer  lines  of  goods,  the 
shortage  will  be  relieved  to  some  extent 
ever,  though  there  is  no  decrease  in  price. 
The  world  shortage  in  wools  cannot  be 
made    up    for   years    to   come. 
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"The  situation  with  regard  to  worsteds 
will  not  he  relieved  to  the  same  extent 
as  serges  and  tweeds,  for  the  same  rea- 
son that  the  machinery  used  in  making 
worsted  yarns — a  large  proportion  of 
which  has,  hitherto,  been  imported — can- 
not be  obtained  for  at  least  two  years 
to  come."  Mr.  Yapp  here  referred  to 
the  combs  that  are  used  in  the  making 
of   worsteds. 

Have  Turned  Down  Orders 

Mr.  Yapp  stated  that  the  Canadian 
mills  had  at  their  disposal  an  enormous 


supply  of  the  heavy  grade  stocks,  due  to 
the  fact  that  their  capacity  to  turn  out 
these  goods  was  greater  than  the  de- 
mand, which  was  for  finer  grades. 

Im  conclusion,  and  to  emphasize  the 
fact  that  the  Canadian  mills  were  not 
accepting  export  orders  to  the  dis- 
advantage or  depletion  of  the  Canadian 
domestic  market,  Mr.  Yapp  said:  "We 
have  turned  dcwn  orders  for  hundreds 
of  thousands  of  dozens  of  cashmere  and 
silk  hosiery  for  export,  and  at  higher 
prices  than  have  been  paid  in  Canada." 


Fine  Soft  Wools  for 


Sweaters,  Scarfs,  etc. 

Novelties  for  Summer  Appearing — Pastel  Shades  in  Rainbow  Ef- 
fects Growing — Fancy  Scarfs  New — Tricollette  Still  in 

Fashion. 

AFTER  one  of  the  biggest  knit 
goods  seasons  in  years,  manufac- 
turers are  setting  out  hopefully 
in  1920  with  every  expectation  of  a 
continued  demand.  In  spite  of  the 
scarcity  of  tops  and  the  labor  difficul- 
ties, they  are  in  hopes  of  turning  over 
an  immense  quantity  of  business  and 
going  a  fair  way  to  meet  the  super- 
normal inquiry. 

In  sweaters,  high  grade  trade  seems  to 
be  asking  chiefly  for  silk  and  fine  wool 
knitted  models  in  Tuxedo  effects.  These 
include  the  full  Tuxedo  collar  extending 
right  to  the  hem,  and  also  the  shorter 
Tuxedo,  finishing  above  the  waistline. 
Some  people  still  cling  to  the  fancier 
designs,  but  it  is  expected  that  the 
simpler  cuts  and  stitches  will  win  out  in 
the  end.  For  Palm  Beach  trade,  the 
Canadian  shops  are  showing  some  knit- 
ted wool  sweaters  in  plain  straight 
styles  with  large  sailor  colors  of  striped 
brushed  wool  and  cuffs  to  match. 
Sports — angora  is  also  being  shown — a 
knitted  fabric  with  a  brushed  finish. 
This  comes  in  most  attractive  stripes 
and  colorings,  as  well  as  the  plain 
colors.  Sets  are  shown  consisting  of  a 
skirt,  scarf  and  tarn  to  match;  or  a 
jacket  of  sports  angora,  with  a  matching 
band  trimming  a  white  skirt  of  baronet 
satin.  Purple,  paddy,  and  numerous 
blues  and  yellows  are  seen  to  good  ef- 
fect in  this  material. 

Some  of  these  jackets  are  in  plain 
straight  styles,  possibly  sleeveless; 
others  are  in  a  tie-on  blouse  effect.  The 
skirt  pockets  and  belts  are  often  orna- 
mented with  a  fancy  nosegay  made  of 
wool. 

Many   Pastel  Tints  Combined 

New  York  is  talking  about  rainbow  ef- 
fects in  sweaters,  but  the  colors  are  not 
vivid.  They  are  pastel  shades  blending 
delicately  into   each   other. 

Scarfs  are  promised  great  popularity 
this  coming  season  as  well.  In  these, 
too,  the  collars  are  going  to  be  softer, 
and  stripes  more  subdued.  Originality 
in  design  is  being  put  into  the  weaves,  in 


A  IQ20  Sweater 

Stewart  &  Co.,  New  ^oik,  are  showing  this 
attractive  new  sweater  of  soft  wool  with 
long  revers,  ripple  flare,  flowing  sleeves  and 
narrow  leather  belt.  Rows  of  plain  knitting 
among  rows  of  stocking  stitch  make  smart 
rib  trimming.  The  colors  featured  are 
grey,  purple,  peacock,  black  and  buff  and 
it    retails  at   Stewart's  at   $11.95. 


which  great  variety  is  seen.  Some  are 
in  raised  square  patterns;  others  in 
stripes.  An  invisible  cross-bar  design 
is  exceedingly  attractive  and  should 
•gain  many  admirers.  These  are  in  silk 
weaves.  Little  change  is  to  be  noticed 
irr  the  wool  scarfs  shown,  as  their  day, 
except  for  steamer  trips,  will  be  prac- 
tically over  for  another  season  when  the 
cold  weather  is  gone.  The  large  brushed 
wool  variety,  however,  continue  in 
favor,  with  pockets  and  narrow  leather 
belt,  and  maybe  a  matching  tarn.  Some 
mid-Winter  arrivals  in  soft  brushed 
wool  have  narrow  belts  (one  and  a  half 


inches)  of  the  same  material  and  color, 
secured  in  front  with  a  metal  buckle. 
Others  have  plain  knitted  belts  attached 
at  the  back. 

Tricolette  Still  in  Vogue 

Tricolette  skirts  in  the  more  con- 
servative shades,  such  as  navy,  brown, 
and  grey,  are  promised  a  good  run.  They 
are  being  made  up  in  plain  styles,  but 
all  impressions  of  sameness  are  dis- 
pelled by  the  wealth  of  design  demon- 
strated in  the  knitting  of  the  material 
itself.  Plain  weaves  are  used  as  well, 
since  people  have  not  yet  tired  of  the 
supple  softness  of  this  fabric.  Some  of 
the  Canadian  makers  of  silk  sweater 
coats  have  added  tricolette  to  their 
output  for  this  year. 

Handbags  of  tricolete  will  be  on  the 
market  this  year  and  their  popularity 
is  assured  by  the  extent  of  the  demand 
which  could  not  be  satisfied  last  season. 
In  this  day,  when  a  variety  of  fancy 
handbags  has  almost  become  one  of 
the  necessities  of  a  smart  woman's 
wardrobe,  one  of  tricolette  with  a  cir- 
cular, leather-finished  handle  is  far 
from  being  unacceptable. 


MRS.  McMICHAEL  LEAVES 
GOSSARD  CO. 

Mrs.  C.  S.  McMichael,  who  is  known 
to  corset  buyers  in  Canada  from  coast 
to  coast,  has  severed  her  connection  with 
the  Canadian  H.  W.  Gossard  Co.  and 
also  with  the  parent  company  in  Chi- 
cago. Mrs.  McMichael  is  spending  some 
months  in  California  and  Honolulu  and 
does  not  intend  to  take  up  active  busi- 
ness life  again  until  next  Fall.  Her 
many  Canadian  friends  will  join  with 
DRY  GOODS  REVIEW  in  wishing  her 
the  best  results  possible  from  hei  well- 
earned   holiday. 


PARISIAN     CORSET     MFG.    CO.    EX- 
TENSION 

Four  Storey  Addition  to  Quebec  Plant  at 
Cost  of  $75,000 
The  Parisian  Corset  Manufacturing 
Co.,  Ltd.,  of  Quebec,  are  arranging  for 
a  four  storey  addition  to  their  present 
building  in  order  to  provide  them  with 
the  necessary  increased  space  that  they 
now  require.  The  new  addition  will  be 
70  x  40  feet  and  will  include  a  basement. 
The  offices  will  be  situated  in  the  new 
building  and  the  entrance  will  be  on  St. 
Valier  Street.  Construction  will  begin 
in  the  Spring  and  the  cost  of  the  exten- 
sion will  be  about  $75,000. 


The  Arundel  Street  Mills,  Chester  Rd., 
Manchester,  Eng.,  have  amalgamated 
with  E.  H.  Price  &  Co.,  Ltd.,  of  London, 
Hadleigh  and  Catteris.  The  new  firm 
is  registered  as  E.  H.  Price  &  Holmes 
Smith,  Ltd.  In  addition  to  making  all 
classes  of  webbing  the  new  firm  will 
manufacture  door  mats,  cocoa  and  other 
fibre  matting,  jute  and  cotton  sacks, 
hearth-rugs,  etc.  They  have  also  pur- 
chased and  newly  equipped  the  Lan- 
cashire Mills,  Manchester,  Eng. 
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Buster  Brown  Stockings 
Lower  the  Clothing  Bill 

IT  ERE'S  a  real  proposition  for  your  customers! 
*  -*■  Cold-weather  stockings  at  a  reasonable 
price.     Closely-knitted    from    extra-long    yarn, 

warm  and  durable sturdy  stockings  that  will 

stand  the  strain  of  winter  sports. 

Your  customers  will  welcome  Buster  Brown 
Stockings.  Welcome  the  saving  they  will  effect 
in  clothing  bills.  Welcome  the  mending  they 
will  save  by  their  long  wear. 

Buster  Brown's  Sister's  Stockings  are  excellent  for  the 
girls.  Knitted  from  fine  mercerized  lisle,  in  Black,  Leather 
Shade,  Tan,  Pink,  Blue  and  White.  Shaped  to  fit  and 
moderate  in  price. 

Order  Buster  Brown  Stockings,  and  Buster  Brown's 
Sister's  Stockings  from  your  wholesaler. 


THE  GHIPMAN-HOLTON  KNITTING  CO. 

HAMILTON.  -  ONTARIO 
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The  Home  of 

"TIGER  BRAND" 

Heavy  Elastic  Rib  Underwear 

For  Men  and  Boys 

Representatives  are  now  out,  featuring*  our 
samples  for  Fall,  1920. 

It  is  a  well-known  fact  that  our  several  lines  are 
the  best  value  on  the  market  and  have  been  for 
many  years. 

The   Gait   Knitting  Company,  Limited 


GALT 


Manufacturers  of  Underwear 
and    Knitted  Specialties 

Agents : 


ONTARIO 


ONTARIO— 

J.    E.    McClung,    Toronto. 

QUEBEC— 

P.   DeGruchy,   Montreal. 

MARITIME    PROVINCES- 

Fred   S.  White, 
St.    Stephen,    N.B. 


%-mm+IMHMH^^ 


TIGER  BRAND 


WESTERN     PROVTNCES- 

Hanley,    MacKay    Co., 
Winnipeg. 

BRITISH    COLUMBIA— 

Hanley,    MacKay    Co., 
Vancouver,   B.C. 
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Bentro-Knit  Range  for  Nineteen-Twenty 


pni;    Fall  and   Winter,    1!>^>.  our   representatives 
are  dow  showing  the  complete  range  of 

Men's,   Women's  and   Children's 

SWEATER  COATS 

MUFFLERS,  MUFFLER  SETS, 

TOQUES,  CAPS, 

MITTS  and  GLOVES 

We  believe  you  will  find  the  inspection 
of  this  line  a  matter  of    much    interest. 


For  Spring  Delivery 

Boys'  and  Girls' 

JERSEYS 

in  a  complete  range    of    styles 
and    colorings,    also 
Men's  and  Women's, 
Boys'  and  Girls' 

BATHING  SUITS 


The  Williams -Trow  Knitting  Company 


Limited 


Stratford 


Canada 


J.  M.  ROBERTSON  &,    CO., 
Toronto. 


J.  B.  TROW  &  Co., 
Montreal. 


O'BRIEN,  ALLEN  <St  CO. 
Winnipeg. 

A.  J.  SNELL,  Vancouver. 


A.  M.  MOUAT  &CO. 
Calgary. 
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LIGHT-WEIGHT 
UNDERWEAR 


Offers  Coolness  With  Comfort 

Your  customers  will  like  these  light,  form-fitting 
union  and  two-piece   garments. 

Every  point  of  strain  is  amply  reinforced  in  order 
that  the  garments  may  give  the  utmost  in  satis- 
factory  wear. 

Your  jobber  has  them 

Atlantic  Underwear  Co.,  Limited 

MONCTON,  N.B. 
E.  H.  WALSH  &  COMPANY  MONTREAL,  TORONTO 

Selling  Agents  for  Quebec,  Ontario  and   Western  Provinces. 


Peerless  Brings  Repeat  Orders 

OF  course  you  want  repeat  orders.  Peerless 
Underwear  points  one  sure  way  of  getting 
them.  Lay  in  a  stock  of  Peerless  Underwear  for 
the  coming  winter.     Display  it  on  the  counter. 

Recommend  Peerless  to  all  your  customers it 

will  sell  itself  in  future. 


Peerless  Underwear 

Company,  Limited 

CONTROLLED  BY 

J.  R.  Moodie  &  Sons, 

LIMITED 

HAMILTON,  ONTARIO 


MOODIER 
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The  New 

Ballantyne 

Range 


SHAW  I.I.I  Is.  kMTTKD 
COATS,  PULLOVERS,  CAP 
AND  MUFFLER  SI-IS. 
MUFFLERS,  TOQI  KS, 
TAMS,  CAMS.  Mil  rl 
GLOV  ES,       IIOSI  KRY, 


Y 


ij(JR  needs  in  Fancy  Knitted  Goods  will 
this  year  be  well  served  by  the  enlarged 
Ballantyne  plant.  Our  floor  space  has 
been  practical ly  doubled,  and  the  new  machin- 
t  ry  installed  enables  us  to  produce  fabrics  of  a  type  and 
quality  new  to  the  Canadian  trade.  But  one  of  the  biggest 
features  about  our  new  plant  is  that  it  enables  us  to  concen- 
trate on  quality,  as  we  have  done  in  the  past.  Despite  the 
greatly  increased  demand  for  Ballantyne  Knitted  Goods,  we 
are  able  to  give  the  same  careful  attention  to  all  details  of 
manufacture,  with  the  result  that  we  can  supply  an  increased 
number  of  customers  with  goods  of  the  old  standard  quality. 


R.  M.  BALLAN 


STRATFORD 
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Season  of 

Nineteen- 

Twenty 


N'S   AND   BOYS'  JER- 
rS,  CHILDREN'S  SUITS 
AND 


^%m 


Wttinf 


BALLANTYNE  Knitted  Goods  for   1920 
ire  now  ready  to  be  shown  to  the  trade,  and 
our  representative  will  soon  pay  you  a  visit. 
You  will  find  the  range    more  complete    than 
ever  this  year,  new  lines  have  been  added,   and  the   styles 
shown  in  the  standard  Ballantyne   garments   comprise   the 
smartest  fashions  yet  created  by  our  designers.    In  the  past, 
Ballantyne  styles  have  done  much  to  create  popularity   for 
knitted  garments :  this  year  we  invite  your  judgment  on  their 
leadership  when  the  Ballantyne  man  visits  your  store.    Bal- 
lantyne style  coupled  with  Ballantyne  quality  is  a  winning 
sales  combination. 


E,  LIMITED 


CANADA 
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We  stand  behind  every  garment! 


You,  Mr.  Retailer,  appreci- 
ate being  able  to  offer  goods 
that  you  KNOW  are  guar- 
anteed by  the  manufacturer. 

We  guarantee 

Beaver  Underwear 

for 

Quality 

Size 

Workmanship 

Let  this  be  your  protection 
in  your  Underwear  Sales. 


Beaver  Underwear 

Fleece  Lined- 
For  Men  and  Boys 

Combinations  and  Two-piece 


Children's 
Ribbed  Underwear 


Wholesale   Trade  Only 


BEAVER  KNITTING  MILLS,  LIMITED 


ALTON 


ONTARIO 


Selling  Agents 


Ontario  and  Western   Canada 

R.  R.  DAVIS 

33  Melinda  St. 
Toronto 


Quebec  and  Maritime  Provinces 

WM.  C.  FORSTER 

43  St.  Sacrament  St. 
Montreal 
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Monarch-Knit 


THE  MONARCH  KNITTING  COMPANY  .LIMITED 


SWEATERS-HOSIERY  -YflRAIS 


THE  Monarch-Knit  trade-mark 
stands  for  quality,  first  and  fore- 
most. Our  deliberate  policy  from 
the  inception  of  the  company  has  been 
to  make  our  trade-mark  stand  as  the 
recognized  symbol  of  reliability  in 
knit-wear.  We  put  into  every  Monarch- 
Knit  article  a  quality  of  material  and 
workmanship  that  results  in  the  entire 
satisfaction  of  the  ultimate  buyer  in 
the  confidence  that,  by  so  doing,  we 
could  build  up  a  list  of  loyal  custom- 
ers throughout  every  part  of  Canada. 
Results  have  amply  justified  this  con- 
sistent policy.  On  the  following  pages 
we  submit  for  your  examination  a  few 
lines  from  our  extensive  range  of 
stylish  novelties  which  will  be  leading 
sellers  during  the  Spring  and  Fall. 
Samples  are  now  in  the  hands  of  our 
travellers,  and  we  solicit  your  ex- 
amination   of    the    full    range    when    a 


TME  MONrtRXM     KNITTING    CO.  LIMITED 

DUNNVILLE 
St.CATHARINES  St.THOMAS  buffalo,  n.y. 
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pILET  styles  will  be  all  the 
rage  for  Spring  and  Summer 
wear.  We  are  showing  an  ex- 
ceptionally extensive  range  of 
these  popular  styles,  of  which  the 
four  illustrated  on  this  page  are 
but  a  very  small  portion.  You 
will  need  a  good  assortment  to 
fill  the  Spring  demand,  and  will, 
therefore,  be  well  advised  to  place 
a  liberal  order  when  the  Monarch- 
Knit  traveller  calls. 


Write  for  Filet  Style 
Book  for  Spring. 


m 
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Place   Your  Order    Now     for 


ART    IN    KNITTING   MONARCH   YARNS 


Hook     No.    4 


Place  your  orders 
in  advance  lor 

MONARCH  FLOSS 
MONARCH  DOWN 
MONARCH  DOVE 

Canada's  leading 
balled  yarns. 


Cover   design   shown   on 
opposite  page,  ^g^- 

The  great  success  of  our 
Nos.  1 ,  2  and  3  books  proves 
that  they  filled  a  real  need. 

This  need  is  based  on  the 
fact  that  women  everywhere 
in  Canada  are  intensely  inter- 
ested in  hand-knitting.  And 
they  cordially  welcome  a 
book  of  instructions  which 
illustrates  the  very  newest 
styles  and  explains  the  pro- 
cess, stitch  by  stitch,  in  a  way 
that  all  can  quickly  under- 
stand. 


Book  number  four  now  in  preparation 
is  being  built  on  the  usual 

Monarch-Knit  Standard  of 
Perfection 

Trade  Price  17c  each 
Retail  at  25c 

The  new  book  will  be  ready  for  de- 
livery in  February.  Place  your  order 
NOW  for  a  liberal  quantity,  and  be 
sure  of  your  supply. 


This  Book  Increases  Yarn   Sales 

Experience  proves  that  there's  nothing  so  effective  in  stimulating  yarn  sales. 
Everywhere  these  books  have  been  displayed  the  sales  of  MONARCH 
FLOSS,  MONARCH  DOWN  and  MONARCH  DOVE  have  been 
greatly  increased.  And  these  yarns  themselves  are  big  trade-builders  be- 
cause they  have  the  smoothness,  the  quality  and  the  beautiful  shades  that 
women  require. 

Please  Let  Us  Have  Your  Order  Now! 


TME   MONflRCM     KNITTING    CO.  LIMITED 

DUNNVILLE 
St  CATHARINES  St.THOMAS  BUFFALO.  N.Y. 
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Monarch- Knit   Hosiery  for  Men   and  Women 


\I/E   are   showing   the   most   complete   and   up-to-date   range   of  Silk    Hosiery   in 
Canada   for  Men  and  Women.     These   goods   have  several   special    features 
as   above   illustrated,   which,   combined   with  their  good  quality  and  beautiful  finish' 
make   them  sure  to  please  your  most  critical  customers. 


II 
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— The  outside  fabric  of 
this  Monarch  Knit  1  2  :> 
Coat  is  Closely  woven 
with  a  smooth  surface 
that  wiU  not  "Rough 
up."  It  is  double- 
seamed  throughout 
and  will  give  excep- 
tionally long  wear.  It 
is     both     showerproof 

and   windprnn!'. 


Monarch-Knit  Sweater  Coats  and 
Sweaters  for  Men  and  Boys 

The  Monarch-Knit  M  1-2-3  Coat  is  noted  for 
comfort  and  long  wear.  It  is  made  in  all  sizes 
for  men  and  boys.  Be  sure  to  place  a  liberal 
order  for  this  number  when  our  traveller  calls 
with    samples    of   our    Fall    range. 

We  also  s/?on>  above  some  of  the  sport  styles  from 
our  Fall  range. 
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SWEATER    COATS 

For    Women,     Misses,     Girls     and     Children 


Stylish     Slipovers     for     Women, 

Misses,   Girls  and   Children 

*  *    * 

Children's    Suits     and     Rompers 

*  *    * 

Scarf   Sets    with    Tarns   or    Caps 


*     *     * 


Individual  Tarns,  Caps  and 
Scarves 


*    *     * 


Fancy  Silk  Senonta  Scarves 

*    *    * 

Sweater  Coats  for  Men  and  Boys 


Pullover  Sport  Sweaters  for  Men 

and  Boys 

*  *    * 

Jerseys   for   Men   and   Boys 

*  *    * 

Bathing  Suits 

#         *         * 

Toques  and   Motor  Scarves 

*  *     * 

Skirts   for  Women  and  Children 


HOSIERY 

Thread  Silk,  Artificial  Silk  and   Mercerized   for   Men   and  Women 


*     *     * 


HAND-KNITTING     YARNS 
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Circle-Bar  Hosiery 

for 

Fall  1920 


MEN 


WOMEN 


CHILDREN 


(^)UR  representatives  are 
now  on  the  way  to  see 
you  with  samples  of  Circle- 
Bar  Hosiery  for  Fall  1920. 

Owing-  to  shorter  working  hours  and 
the  drought  in  Australia  killing  off 
a  great  many  fine  wool-bearing 
sheep,  well-made,  satisfaction-giving 
cashmere  hosiery  such  as  Circle-Bar 
may  be  scarce — therefore  we  sug- 
gest you  estimate  your  requirements 
carefully,  and  be  ready  to  order  on 
conservative  basis  when  our  repre- 
sentatives call. 


The  Circle -Bar  Knitting 
Co.,  Limited 

Kincardine,  Ontario 


PectCTcnco 

HOSIERY 
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Protected  bj  Canadian  Letter!  Patent  N     131,529 

The  Visor  "4  in  1"  Sweater 

(Four  Sweaters  in  One) 

Note  the  four  ways  the  collar  can  be  worn.  The  most  practical  and 
best  selling  coat  on  the  market.  Made  in  manv  weights  in  HALF- 
CARDIGAN,  SHAKER,  and  JUMBO  stitch. 

We  make  also  this  year  the  best  SHAWL  COLLARS  on  the  market 
in  all  our  lines.  Also  V-NECKS,  PULL-OVER  sweaters  with  stripes, 
and  other  lines  of  PULL-OVERS  for  Men  and  Ladies.  Also  Double 
Reversible  CAPS,  Ladies'  CAPS  and  SCARFS,  BRUSHED  and  UN- 
BRUSHED,  Men's  SCARFS,  BRUSHED  and  L'N-BRUSHED.  We 
have  added  several  new  attractive  lines  this  year,  both  in  Men's, 
Ladies',  and  Boys'.  Some  of  them  lightweight  for  Spring  delivery. 
All  with  the  superior  VISOR  finish. 

One  of  our  representatives  will  call  early  in  the  season.  Don't  place 
your  order  until  you  have  seen  our  complete  line.  We  have  added 
two  more  salesmen  this  year  and  now  cover  all  of  Canada. 

VISOR    KNITTING    COMPANY,    LIMITED 

NIAGARA   FALLS,  ONTARIO 

Factories  also  at  Niagara  Falls,  N.  Y. 


Mothers  are  Good  Customers 

If  you  can  sell  the  mothers  of  your  district  and  keep  them  sold,  you  win  a  big 
asset  in  your  business. 
You  can  do  so  if  you  carry 

PRISCILLA  BRAND 

infants'  and  children's  woollies.    Woollen  caps,  toques,  jackets,  leggings,  stockings, 
infantees,  mufflers,  are  important  articles  in  the  small  child's  outlit. 
Priscilla  Brand  woollen  garments  are  made  of  the  purest  wool  by  expert  workers, 
in  both  hand-made  and  machine-made  lines.     They  are  the  standard  of  quality. 
Our  traveller  will  call  on  you  early  in  the  New   Year. 


HENRY  DAVIS  &  CO.,  Limited 


259  Spadina  Ave.,  Toronto 


WINDSOR  PRINT  WORKS 

86-88  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 
John  Paterson,  309  Coristine  Bldu.,  Montreal;   Wilson  &  Paterson,  510  Empire  Bldu.,  Toronto 
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Our   Men   are   now  on  the   Roaa 
with  a  full  range  of 

WOOLLEN  GOODS 

FOR  FALL  1920 

conmtmg  of 

Men  s  ana  Ladies    Sweaters 

Men  s  and  Ladies    Hosiery 

Men's   Gloves  and  Mitts 

Mackinaw  Coats 

Underwear 

Also 

Working  Shirts 
Overalls,  etc. 


vvait  and  see  our  range  before  buying 
It  will  fiay  you 


Denton,  Mitchell  k£  Duncan 

79-83  Wellington  St.  Wt.t 
Toronto,  Ont. 
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Nature,  Inc.— 

original  silk  manufacturer 


1  LINY,  the  well  known  old  Roman 
writer,  often  referred  to  silk.  When  it  was 
first  introduced  into  Rome  it  was  worth  its 
weight  in  gold.  Silk  garments  for  men 
were  then  regarded  as  effeminate  luxury. 

Times  have  changed  since  the  days  of  An- 
cient Rome.  To-day  silk  is  decidedly 
more  reasonable  in  price  as  well  as  finer 
in  quality. 

But  modern  methods  have  brought  with 
them  modern  imitations  of  real  silk. 

We  have  no  quarrel  with  imitation  silk. 
It  serves  a  very  real  usefulness. 

But  still  we  are  just  old-fashioned  enough 
to  want  every  Monito  Silk  Stocking  to  be 
real  silk — silk-worm  silk. 

That  they  are  is  a  comforting  thought  to 
the  merchant  who  wants  to  say — "Here 
are  stockings  which  are  guaranteed  to  be 
of  pure  silk." 

Moorhead  Knitting  Co.,  Inc. 

Harrisburg,  Pa. 

Monito  sales  service 
radiates  from  the  following  offices: 


NEW  YORK 
200  Fifth  Ave. 
(428     Fifth     Ave. 
Bldg.) 

BIRMINGHAM 
12  Potter  Bldg. 

BOSTON 

31  Bedford  Street 

ST.  LOUIS 

5  2  0     Wainwright 
Bid*. 

COLUMBUS,  OHIO 
260    IStn    Ave. 

ATLANTA 

225     Peach     Tree 
Arcade 


KANSAS  CITY 
506  Ridge  Bldg. 

DALLAS 

1019  Commerce  St. 

PITTSBURGH 
3043   Jenkins    Ar- 
cade 

READING 

1416       Perkiomen 
Ave. 

NEW  ORLEANS 
314  Hennen  Bldg. 

INDIANAPOLIS 
319    0  c  c  i  d  e  ntal 
Bldg. 


Dry  Goods  Review 


KNITTED    GOODS 


141 


t-AgggjO    ritfo;""*1*^    7j&Kf?*"an»r.}    T3^if^^^\  n^jn"""**^    ^^5^5^    fiQj""**'»^>l    Q^^2^5v^    ^S^im*"**"^  aiQV'1"*     . 

Your  Customers  Will  Like 
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THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT  SHRINK 


"CEETEE"  is  in  a  class  by  itself. 
Made  on  different  machines  and  none 
like  it  made  in  Canada — guaranteed 
unshrinkable. 

"CEETEE"  is  the  perfect  product  of 
over  sixty  years'  specialization  in 
the  making  of  real,  comfortable  and 
fitting  underclothing. 

By  pushing  all  lines  "Turnbull's" 
Underwear  you  increase  your  busi- 
ness and  secure  a  pleased  patronage. 

Each  year  we  create  business  for  you, 
with  our  broad,  national  advertising 
campaigns. 

Our  travellers  are  now  on  the  road 
with  a  complete  range  of  samples. 

Don't  place  your  order  before  seeing  them. 


The  C.  Turnbull  Co.  of  Gait 

Limited 

GALT,  ONTARIO 

Established  1859 


These  are  our 
Trademarks 
CEETEE 


pure  vjoov  . 


LOOK  FOR  THE  SHEEP 

The    pure    wool    underclothing    that 
will   not  shrink. 


Splendid    quality   plain    knitted    and 
special   closed   crotch. 


Ribbed     underwear,      very      popular 

with  boys  and  girls — very 

elastic. 
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Fashionable  Accessories  Seen  in  Paris 

Paris  Correspondent  of  Dry  Goods   Review  Writes  Special  Letter  on  the  Latest  Trimmings 
\nd  Novelty  Dress  Accessories— Paris  is  to  Appear  in  Pleats  and  Ruffles  And 

Frills  Next  Summer. 


PARIS.  December,  1919. — I  will  tell 
you  this  month  about  some  sundry 
trimming  that  mere  timidly  shown 
early  in  the  season,  but  that  are  get- 
ting so  much  in  favor  that  I  feel  sure 
they  will  be  the  rage  next  Summer. 
Tht  re  are  three  various  new  trimmings: 

Leather 

As  a  rule,  white  kid  will  make  some 
dainty  collar  bands.  It  will  edge  frills 
on  children's  garments.  It  will  make 
waistcoats,  and  we  have  some  whole 
blouses  entirely  made  of  that  supple 
kid  leather.  In  the  latter  case,  it  is  not 
plain,  but  has  some  embroidery  made  of 
"points  de  crcix"  of  different  colors,  all 
very  bright.  Such  blouses  are  the  ki- 
mono of  the  season,  quite  plain,  but 
draped  under  the  arms.  In  many  in- 
stances, we  see  the  leather  carved  or 
beaded  with  jet  or  galalith  beads.  Ir- 
regularly stripped,  it  will  give  a  new 
fringe  effect. 

When  our  children  have  their  coats 
trimmed  with  leather,  their  hats  are 
matched. 

This  fashion,  just  out,  ought  to  grow 
into  great  favor,  for  I  hear  that  the 
couturiers  intend  to  use  leather  quite 
extensively  in  their  Spring  collection, 
even  in  connection  with  fur;  for  in- 
stance, a  band  of  Hudson  will  be  joined 
to  the  next  by  a  band  of  leather. 

Needless  to  say  that  every  shade  will 
be  used.  As  a  matter  of  fact,  you  can 
now  buy  a  whole  skin  just  as  you  pur- 
chase a  yard  of  cloth. 

Patent   Leather  Effects  are  Novel 

The  same  popularity  applies  to  oil- 
cloth. This  material  will  be  used  in  the 
same  manner  as  leather. 

In  belts  it  has  already  won  many  suf- 
frages, for  you  can  get  everywhere 
belts  of  all  sizes,  either  in  plain  oil- 
cloth or  in  silk,  with  oilcloth  cut  into 
flowers,  leaves  or  all  sorts  of  motifs  that 
show  up  the  silk  underneath.  As  a  rule, 
when  choosing  a  like  belt,  the  silk  should 
be  in  the  shade  of  the  dress  and  the 
leather  or  oilcloth  in  black.  An  excep- 
tion can  be  made  for  tan  or  gray  suede 
leather  worn  with  silk  of  the  same 
shade. 

•  by  real  leather,  we  have  the 
Ruban  Cuir.  This  ribbon,  which  looks 
like  leather,  in  reality  is  as  supple  as 
can  be  wished.  It  makes  some  exceed- 
ingly dainty  belts,  some  bows  on  fur  col- 
lars, etc.  There  is  besides  a  similar  sort 
of  libbon,  only  it  is  striped  with  wide 
diagonal   cords,  am!    it    i<  less   supple. 

These  arc  seen  in  all  shades. 

Another  specimen  of  cire  ribbon  is 
more  like  oilcloth  than  the  former.  Its 
liicht  weight  and  thinness  will  make  it 
perfectly    fit   for    Summer    wear    and    its 


suppleness  will  allow  its  use  in  the  frills 
and  ruches  that  will  be  fashionable 
next  season;  for — mark  my  words — the 
coming  year  will  see  any  amount  of 
ribbons,  pleats,  frills,  tucks,  etc. 

If  my  prognostics  are  correct,  there 
should  be  no  more  fringes,  unless  in 
ribbons,  as  roughly  shown  in  specimens 
herewith,  and  there  we  have  edgings 
rather  than  real  fringes. 

One  shows  you  ribbon  edging  a  piece 
of  silk.  You  see  how  it  is  worked  in 
triangles  made  of  bits  of  ribbon  cut  and 
folded  to  give  that  effect.  They  are 
sewn   close  to  each   other. 

I  have  seen  a  very  dainty  combination 
of  silk  Jersey  thus  trimmed.  It  looked 
neat  and  very  nice,  indeed. 

In  nainsook,  it  will  edge  some  collars 
or  brassieres   to   perfection. 

The  second  is  the  remnant  of  fringes, 
made  of  bits  of  ribbon  worked  into 
loops.  I  daresay  we  shall  see  many  of 
these  loops  next  year,  whether  all  of 
the   same  size  or  in   different  lengths. 

The  third  shows  how  to  edge  a  band 
of  silk  with  a  ribbon.  Shirred,  as  per 
this  pattern,  it  will  make  some  "chico- 
ree"  ruffles  to  be  used  on  children's  or 
young  ladies'  dresses.  This  will  prove 
a  sufficient  trimming,  which  will  be 
quite  effective. 

\  I  said  before,  we  shall  have  (at 
lea:  t  I  think  so)  any  amount  of  ruf- 
n  the  couturiers'  Spring  collection. 
I  have,  therefore,  made  a  few  speci- 
mens to  show  you  how  to  work  ribbon 
in  this  case: 


Dainty 

Trimming 

1.  Corners  of  Jibbon 
edging  silk.  2.  Loops  of 
ribbon  form  a  new  kind 
of  fringe.  3.  Silk  nich- 
ing edged  with  ribbon. 
I.  "Ruche"  border  for 
sleeves  and  necklines.  5. 
Double  "ruche,"  more 
flufTy.  6.  Especially  for 
lingerie  or  wider  for 
dresses.  7.  Two  rows  of 
gathers  are  also  effective. 
S.  How  to  "run"  the  rib- 
bon in  order  to  make  the 
rosettes  of  No.  9  in 
either  wide  or  narrow 
ribbon. 

Sent  from  Paris  to  DRY 
GOODS   REVIEW. 


Four  shows  you  the  simplest  way  of 
making  a  "ruche."  When  nicely  ruf- 
fled it  looks  rather  nice,  and  makes 
delightful  borders  for  frills,  necklines, 
sleeve  edges,  etc. 

Five  is  similar,  only  it  is  double,  and, 
therefore,   more   fluffy. 

S;x,  a  plain  "chicoree"  sample,  gather- 
ed in  the  middle,  will  be  used  in  many 
instances  on  lingerie  especially,  and  if 
made  of  wide  ribbon,  on  dresses. 

The  same  applies  to  seven,  which  has 
tw'o  rows  of  gathers.  In  wide  ribbon  or 
silk,  it  will  give  us  what  we  call  "bouil- 
lone." 

As  to  eight,  which  is  nothing  but  a 
plain  ribbon  gathered  diagonally  from 
one  side  to  the  other,  it  will  make  some 
veryr  dainty  crowns,  whose  use  will  be 
very  diversified;  in  tiny  ribbon,  similar 
to  roccocco,  it  will  be  seen  on  lingerie. 
Bigger,  it  will  have  a  ready  place  on  our 
"debutantes'  "  ball  dresses. 

Such  dresses,  in  mauve  ninon,  with  a 
few  such  wreaths  here  and  there  in  the 
skirt,  and  a  lunch  of  Parma  violets  at 
the  waist  and  in  the  hair,  will  look  sweet 
indeed. 

These  gatherings  can  be  seen  edging 
straight  frills.  As  a  matter  of  fact, 
there  is  a  rage  for  them  just  now,  and 
I  have  even  seen  some  jewel  boxes  in- 
tended for  Christmas  presents,  made  of 
crystal,  and  entirely  trimmed  OUtalde 
with   borders   of   ribbon   thus  frilled. 

Some    New    Ribbons 

Amongst    other    novelties    in    the    rib- 
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bon  department,  I  might  mention:     Some 
plain  "faille"  ribbon  with  "picots  edges." 

Others  in  striped  panne  velvet,  in  two 
shades,  navy  blue  and  red,  for  instance, 
one-half  inch  wide,  or  in  various  mixtures 
of  shades,  such  as  light  blue  and  white  on 
half  the  width,  and  dark  blue  and  white 
on  the  other  half,  which  make  them 
look  striped. 

Very  broad  ribbons  to  be  used  as 
sashes  are  either  in  lame  or  in  taf- 
fetas, plain  or  chameleon.  I  have  more 
confidence  in  the  latter,  for  we  have 
seen  too  much  of  lames  for  several 
seasons. 

I  must  also  mention  that  I  strongly 
believe  in  all  sorts  of  pleatings.  For 
Winter  wear,  although  they  had  been 
devised,  it  was  unlikely  they  would  be 
really  fashionable,  as  the  materials  were 
too  thick  for  such  a  purpose,  but  the 
light  voiles,  muslins,  etc.,  generally  worn 
in  Summer  will  be  perfectly  suitable  for 
the  full  development  of  this  fashion. 
Paris  Will  be  Veiled 

Veils,  always  fashionable,  will  be 
the  rage  next  Spring.  They  will  be 
made  of  embroidered  net  and  will  hang 
down  the  back  as  far  as  the  waistline, 
or,  in  other  instances,  they  will  just  cover 
the  tiny  toqut-  which  we  shall  wear  in 
light  shades  of  silk.  Many  of  these 
will  also  be  made  entirely  of  feathers, 
thus  continuing  the  present  fashion,  ac- 
cording to  which  the  head-dress  for 
evening  wear  should  consist  of  several 
partridges'  or  pheasants'  feathers  fixed 
in  the  hair.  We  have  had  also  some 
flowers  made  of  feathers,  and  some 
feather  skirts.  These  I  mention  because 
they  are  original,  for  they  are  by  no 
means  the  staple  fashion. 

What  is  staple,  though,  in  the  feather 
department,  is  the  fan  made  of  one 
big  ostrich  feather  fastened  on  an  ivory 
or  tortoise  shell  handle.  Sometimes 
you  have  several  feathers  graded  in 
size,  and  in  some  instances  blended.  In 
the  latter  case,  the  handles  are  'in  gala- 
lith  in  the  shade  of  the  feathers,  which 
are  uncurled. 

UMBRELLAS  are  still  the  thick, 
cane-looking  implement  we  have  had  for 
several  seasons.  Most  all  handles  are  in 
ivory,  inset  with  gold  or  mother  of 
pearl  motifs.  The  wrist  handle  is  gener- 
ally a  bracelet,  also  in  ivory. 

BAGS  are  still  beaded  and  the  shape 
most  in   favor  is  the  regular  pouch. 

NECKLACES  of  large  beads  are  not 
so  fashionable,  but  the  gold  engraved 
and  carved  pendants  that  our  jewellers 
have  devised  lately  are  real  marvels, 
whether  they  be  in  plain  gold  or  in  gold 
and   pearls  or   diamonds. 

KEEPSAKE  BRACELETS  are  now 
in  elephant  hairs,  with  pearls,  by  rows 
of  three. 

Nowadays,  we  do  not  wear  any  HAT- 
PINS, but  we  have  some  BROOCHES 
that  cross  the  hat.  They  are  real  ar- 
rows of  platinum  with  diamonds  or  (for 
cheaper  articles)  in  silver  and  strass 
beads.  Their  length  is  from  four  to 
six  inches  and  the  tiny  specimens  are 
worn  on  the  chest. 


Some  fancy  articles  have  been  made,  I  will  soon  tell  you  about  a  collection 

such   as  colored  beads,   or     fanciful   ar-      of  silks  I  have  just  seen, 
rows,    but   the    plain      ones    have    easily  With  my  heartiest  wishes  for  a  pros- 

won  favor  over  the  others.  perous  New  Year,   I   remain, 

Your  very  truly, 


Longer  Gloves  on  the  Way 

It  is  Hoped  That  by  the  Time  a  Real  Vogue  Develops  Better  Supplies 
Will  be  Available— 1920  Outlook  Sees  Little  Hope  of  Replen- 
ishment— Big  Increase  in  Quotations  Over  a  Year  Ago. 


GLOVES  have  surely  had  their 
share  in  the  big  business  that  was 
done  during  the  past  season.  A 
buyer  of  a  large,  ready-to-wear  store  in 
Toronto  stated  to  DRY  GOODS  RE- 
VIEW that  the  sale  in  gloves  this  past 
year  exceeded  that  of  the  last  five  years 
together.  So  many  varieties  had  a 
strong  appeal  that  it  would  be  hard  to 
name  any  one  line  as  the  favorite. 

Kids  were  good,  especially  white,  but 
silks  seemed  to  be  a  little  better.  The 
trade  in  kids,  however,  was  better  than 
it  had  been  any  time  during  the  last  four 
years.  Then  there  were  the  chamois- 
ettes,  plain  or  duplex.  Woollen  gloves 
were  good,  also  silk  and  wool  and  the 
two-toned  fibre  silk,  wool  lined,  which  is 
a  clumsy  looking  glove  but  unequalled, 
its  wearers  declare;  foi   motoring. 

"Women  like  the  closed  wrist,  I  find," 
said  the  buyer  mentioned  above,  and  per- 
haps that  is  why  gauntlet  and  strap 
wiists  have  been  popular  and  promise 
to  continue  so.  Considerable  variety  is 
noted,  especially  in  silk  lines,  in  the 
treatment  of  the  gauntlet  cult's  when  pin 
tucks  or  lace  insets  are  employed. 

In  the  States,  it  is  said,  in  some  places 
the  sale  ol  long  gloves  exceeds  that  of 
short,  and  a  prominent  importer  be- 
lieves that  the  Canadian  trade  will  ex- 
perience similar  conditions,  probably  by 
next  Fall.  The  increase  in  the  demand 
for  long  gloves,  he  thought,  would  come 
gradually  during  the  Summer  months. 

Some  inquiry  for  three-quarter  lengths 
is  expected  for  Spring,  but  not  enough 
to  affect  the  sale  of  the  shorter  lengths, 
so  that's  "the  long  and  short  of  it." 

Increases  in  prices  for  next  season  are 
certain.  Quotations  to  the  Canadian 
trade  from  France  are  around  $50  and 
$60  for  plain,  short  kids,  and  the  rise  in 
silk  floss  will  help  to  boost  prices  still 
further.  It  is  expected  then  that  the 
steady  demand  for  chamoisette  will  be 
quickened  as  the  price  of  silks  and  kids 
advance. 

60  Per  Cent.  Higher  in  France 

Speaking  to  the  "Daily  Garment 
News."  New  York,  William  J.  Harrigan, 
New  York  representative  of  Rey-Jouvin 
Freres,  French  glove  makers,  expressed 
feelings  of  distress  over  the  1920  out- 
look in  the  glove  trade.  Predicting  stag- 
gering prices  though  unable  to  tell  just 
what  the  advance  would  be,  he  said  that 


some  varieties  of  gloves  are  selling  60 
per  cent,  higher  for  this  Spring  wear 
than  they  did  in  the  Spring  of  1919. 

"The  scarcity  of  kid  gloves  is  one  of 
the  most  important  reasons  for  the  in- 
crease in  the  price  of  gloves,"  he  said. 
"During  the  war  the  animals  in  France 
(which  make  the  best  quality  gloves), 
were  killed  for  food.  Breeding  was 
neglected  and  naturally  a  lessened  sup- 
ply was  the  result. 

"Then  the  silk  floss  with  which  the 
gloves  are  made  has  advanced  enorm- 
ously as  is  generally  known.  Added  to 
the  strikes  and  labor  troubles  and  the 
result  is  a  chaotic  situation. 

"There  was  a  general  strike  of  the 
tanners  in  France  that  lasted  for  weeks 
and  was  finally  settled  in  October.  Dur- 
ing the  time  of  the  strike  many  skins 
were  neglected  and  ruined  as  the  result. 
Then  there  are  troubles  in  the  glove  fac- 
tories. Labor  is  short  and  all  the  factors 
combine  to  high  prices." 

Regarding:  the  situation  among  the 
American  manufacturers,  labor  troubles 
and  the  shortage  of  skins  have  placed 
American  manufacturers  in  the  same  po- 
sition as  the  French. 

As  an  example  of  the  increase  in  the 
price  of  mocha  gloves,  which  are  very 
popular,  jrloves  that  sold  for  $36  a  dozen, 
wholesale,  last  Spring,  are  now  quoted 
at  $50  a  dozen.  Cane  skin  gloves  now 
selling  for  $39  wholesale  are  expected 
to  advance  to  $42  within  a  short  time. 
Twenty-ei<?ht  button  gloves  now  retail- 
ing at  $5  25  a  pair  are  predicted  to  ad- 
vance to  $6  within  a  few  weeks.  French 
mousquetaires  are  quoted  at  $12  a  pair. 


DRY   GOODS  TRADE  LIKELY  TO  BE 
WELL     REPRESENTED     IN     TO- 
RONTO   BOARD    OF    TRADE 
FOR  1920 
Mr.    C.    Marriott,    of    G.    Goulding     & 
Sons,  was   elected  Jan.  16,  by  acclama- 
tion, as  president  of  the  Toronto  Board 
of  Trade.     Mr.  B.  B.  Cronyn,  of  the  W. 
R.  Brock  Co.,  Toronto,  is  nominated  for 
the  vice-presidency;  and  for  the  council, 
Mr.   A.   R.   Auld,  president  of  Nesbit  & 
Auld;    R.   W.   Eaton,   director   of   the   T. 
Eaton  Co.,  and  R.  A.  Stapells,  president 
of    the    McElroy    Mfg.    Co.,    are     among 
those    nominated.      The      elections      will 
take  place  January  26. 
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The  newest 

spots    and    meshes 

being  offered   for  Spring, 

1920.    Featuring  the  Spanish  spot 


The   two   centre 

designs  are  from  E.  &  Z. 

Van    Kaalte.    New    York.       The 

others    are    shown    by    Herbert    B. 

Lederer  &   Co.,  New  York. 


Yardage  Veilings  Important  for  Spring 

Spanish  Spots  I'sed  for  Newest  Designs — Fa ncy  Meshes  the  Yo^ue — Black  and  Brown  Lead- 
ing Colors,  With  Navy  and  Taupe  in  Third  Place. 


THE  matter  of  Spring  veilings  is 
interesting  from  two  or  three 
standpoints.  The  first  one  is  that 
veilings  by  the  yard  are  showing  renew- 
ed activity.  Even  the  high-class  trade 
seems  to  regard  the  veil  with  an  eye 
for  utility  though  of  course  the  made- 
up  separate  veils  are  still  to  be  had  in 
many  artistic  and  original  conceptions. 
Fancy  Meshes  Featured 
The  next  interesting  feature  about 
Spring  veiling  is  the  matter  of  design. 
The  popular  type  of  smart  veil  is  almost 
invariably  in  novelty  mesh.  The  thread 
is  on  the  whole  a  little  finer  perhaps  than 
it  was  a  year  ago,  though  still  fairly 
coarse.  As  to  trimming,  all  the  big  veil- 
ing   houses    are    featuring    the    Spanish 


spot.  The  Spanish  spot  is  characterized 
by  threads  woven  back  and  forth  into 
squares  of  different  sizes.  These  squares 
are  grouped  to  form  patterns  such  as 
little  crosses,  double  crosses  and  so  on  in 
geometric  effects.  Sometimes  a  thread 
slightly  heavier  than  the  regular  mesh 
threads,  connects  these  spots,  so  that 
jagged  or  more  even  squares  are  formed 
and  sometimes  circles  and  ovals.  In  the 
fancy  meshes  the  openings  are  sometimes 
as  large  as  three-quarters  of  an  inch  or 
an  inch.  The  trench  mesh,  which  was 
out  last  year  is  shown  again  with  slight 
variations;  this  time  there  are  none  of 
the  woven  parts  to  it,  the  mesh  being 
quite  open  and  still  without  any  spots 
in  the  pattern. 


A  few  of  the  Spanish  mesh  veilings 
have  border  effects,  but  these  are  fewer 
in  number  than  the  all-over  patterns. 

More  elaborate  designing  is  shown  on 
some  of  the  novelty  offerings;  they  hpve 
heavy  scroll  patterns  on  fine  square  and 
hexagon  meshes,  and  dcubtless  many 
smartly  dressed  women  liking  "some- 
thing different"  will  wear  these  in  the 
Spring.  In  the  matter  of  color,  black 
takes  the  lead  once  more,  but  instead 
of  navy,  brown  comes  next  to  black, 
which  is  rather  unusual  in  a  Spring 
season.  After  brown  come  navy,  taupe, 
and  some  purples.  There  is  a  new  shade 
a  lighter  brown  than  is  usually  shown  in 
foils.  It  is  called  castor,  which  has  been 
shown   in   fabrics   for  the   past    few   sea- 
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sons.     It  is  a  dull  shade  of  brown,  but 
one  which  seems  to  meet  with  approval. 

The  variety  of  sport  or  slip-on  veils 
seems  not  to  have  decreased.  These  will 
be  made  up  of  the  Spanish  spot  veilings 
and  with  the  small  chenille  and  woven 
dot  effects,  some  in  all-over  patterns  and 
some  only  partially  ornamented.  This 
style  of  veil  has  come  to  be  a  staple  and 
does  not  allow  of  any  more  unusual 
features  than  are  brought  out  in  veilings 
on  the  whole. 

In  the  high-class  separate  veils  the 
patterns  are  quite  elaborate,  large  scroll 
designs  are  shown,  and  such  unique 
motifs  as  pineapples,  pine  cones,  and  so 
on.  Then  there  are  the  ribbon-run  bor- 
ders and  scroll  and  dot  patterns;  also 
two-color  effects  which  those  who  like 
something  exclusive  and  of  a  novelty 
nature  seem  to  select. 

Prices  Not  Materially  Changed 

Although  veil  makers  have  had  their 
own  difficulties  with  production  this  year 
as  have  other  lines  of  textiles  and  lace, 
still  there  does  not  seem  to  be  the  big 
increase  in  prices  in  veils  which  charac- 
terizes certain  other  goods.  Some  of  the 
houses  report  an  advance  of  perhaps  10 
per  cent,  on  prices  of  last  Spring,  but 
some  of  their  numbers  are  higher  than 
that,  while  others  are  lower.  The  new 
design  veilings  by  the  yard  can  be  pur- 
chased in  most  of  the  stores  at  around 
75  cent*  to  $1  and  $1.25  a  yard,  which  is 
not  so  very  different  from  what  the  pub- 
lic has  been  accustomed  to  pay 


Ecru  Neckwear  the  Vogue 

A  Little  Row  of  "Tabs"  Around  One's  Neckline  Designates  One  as 
"Up-to-date"— In  France  They  Call  Them  "Petals." 


NOTTINGHAM    LACE 

A  Nottingham  lace  manufacturer  has 
the  following  letter  in  a  recent  issue  of 
;he  "Drapers'  Record"  of  London: 

Sir, — It  is  very  pleasant  to  read  about 
:he  boom  in  the  lace  trade,  but  the 
truth  is,  our  industry  is  face  to  face 
with  an  unprecedented  position.  The 
lemand  is  there  right  enough,  and  even 
;he  outrageous  prices  asked  for  yarn 
ind  the  advances  in  cost  of  labor,  etc., 
nave  not  been  able  to  extinguish  the 
lemand. 

We  are  suffering  from  a  veritable 
.*otton  famine,  due  to  the  refusal  of  the 
spinners  to  carry  out  their  contracts, 
whilst  the  bulk  of  their  .yarn  is  being 
sold  (via  Holland)  to  Germany  and 
ibroad   generally. 

Our  manufacturers  can  only  obtain 
paltry  doles  at  a  profiteerinnr  price, 
>qual  to  or  above  that  which  the  for- 
eigner, glad  to  get  cotton  at  any  price, 
s  willing  to  pay. 

i  Appeals  have  been  made  to  the  Board 
>f  Trade  to  intervene  and  secure  a  fair 
proportion  of  the  production  to  keep 
iur  important  home  industry,  with  its 
housands  of  workpeople,  going,  but  our 
•leputation  was  met  with  the  reply  that 
10  intervention  was  possible,  as  "Eng- 
and  must  keep  up  her  exports."  It  was 
j)ointed  out  that  in  the  form  of  lace  the 
kalue  of  that  yai-n,  if  exported,  would 
>e  trebled. 

!    No  reply!     Of  course!     That  is  what 
|ve  pay  Cabinet  Ministers  for!! 
Yours    obediently, 

LACE. 


,.',..,.;,..,  t  i,i.i  in iijuiiiiii.i'ii    .  i  "  !■  ■■ ~t 


An  Artistic 
Neckpiece 

The  essence  of  daintiness  is 
this  diminutivp  collar  of 
ecru  batiste,  buttonholed 
and  designed  in  the  popular 
tab  style.  Shown  by  the 
Phoenix  Novelry  Co.,  To- 
ronto. 


IT  is  predicted  that  the  big  thing  in 
neckwear  for  Spring  will  be  "tab"  col- 
lar's. These  are  simply  a  row  of  small 
tabs  which  fit  well  to  the  round-necked 
frocks  and  blouses,  and  are  being  de- 
veloped in  such  dainty  materials  as  flat 
Venise  and  guipure  laces;  Georgettes  and 
organdies.  The  tabs  may  be  semi-circu- 
lar, square,  pointed,  edged  with  narrow 
Valenciennes  or  embroidered.  These  are 
what  the  French  call  "petal"  collars, 
which  is  really  a  more  dainty  and  pleas- 
ing term. 

Ecru  tints  are  very  good  and  seem  to 
be  winning  their  way  into  the  favor  of 
the  trade.  One  attractive  and  good  sell- 
ing number  is  of  pale  ecru  organdie, 
delicately  embroidered  in  royal  blue. 
These  tab  effects  are  being  sold  in  made- 
up  collars  and  also  by  the  yard,  but  it  is 
noticed  that  finer  qualities  are  found  in 
the  made-up  lines. 

It  is  not  thought,  however,  that  the 
sale  of  flat  collars  in  net  and  laces  will 
be  displaced  by  the  line  mentioned  above. 
These  are  still  seen  to  advantage  in 
square,  round  and  tuxedo  styles  made  of 
embroidered  net,  Georgette,  and  all  man- 
ner of  real  and  machine-made  laces. 
Some  of  these,  too,  are  being  shown  .in 
the  fine  Indian  hand-crochet  lace  which 
is  such  a  favorite  lace  for  doylies,  centre- 
pieces, etc. 

Then  there  are  the  abbreviated  gilets 
— "modesty  fronts"  which  give  a  charm- 
ing touch  of  femininity  to  the  severest 
of  tailored  gowns.  They  feature  puffed 
net  and  more  laces,  but  are  sometimes 


of  pique  bound  of  stiched  in  colors.  These 
gilets  are  still  short  as  they  have  been 
worn  during  the  first  part  of  the  Winter. 

A  few  Medici  effects  are  noticed  but 
they  are  appealing  simply  to  the  highest 
class  trade.  When  asked  "What  of  the 
fate  of  frillings?"  a  manufacturer  re- 
plied: "Frillings  will  be  worn  as  long 
as  round  necks  are  good  on  blouses  and 
dresses,  but  their  vogue  this  year  will 
not  likely  be  as  pronounced  as  it  was  a 
year  ago." 

The  New  York  stores  are  all  laying 
stress  on  the  tab  collars  mentioned  above 
and  anticipate  these  as  leaders  for  early 
Spring.  Little  is  seen  in  white,  practi- 
cally everything  beinjr  in  ecru  color. 


SPAIN'S  CONTRIBUTIONS 

A  characteristic  Spanish  production  is 
the  making  of  steel  jewelry,  inset  with 
gold  and  silver  work.  The  best  work  is 
done  by  hand  at  Granada,  Toledo,  and 
Eibar,  and  the  wide  range  of  jewelry 
and  fancy  articles  made  find  a  ready 
sale,  not  only  among  the  Spanish,  but 
also  among  the  tourists  visiting  that 
country. 

The  making  of  gold  and  silver  mesh 
purses  is  also  a  distinctive  Spanish  in- 
dustry, being  centred  in  the  Balearic 
Islands.  The  separate  links  are  individ- 
ually welded  and  the  decorative  hand- 
carving  and  sawing  give  them  a  very 
artistic  and  beautiful  finish.  One  of  the 
largest  factories  is  at  Palmo  de  Mal- 
lorca. 

The  fan  is  in  widespread  use  through- 
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out  Spain,  and  an  important  industry  in 
Valencia    exists    for    the    production    of 

ordinary    and    hand-painted      fans.      The 


best  fans  are  artistically  decorated  with 
typical  Spanish  scenes. — The  Weekly 
Bulletin. 


French  Ribbons 


They're  almost  too  gorgeous  for  the  commonplace  name  of  ribbon.  Nevertheless 
they  come  in  that  category.  The  bluebirds  at  the  left  are  very  brilliant  in  blue 
and  silver.  The  middle  piece  is  of  rich  brown  and  green.  The  lower  left  is  of 
dull  sold  and  brown  and  the  right  is  blue  and  silver.  These  are  used  for  bodices. 
bags,  trains,  sashes,  etc.     Imported  by  Ribbons  Ltd.,  Toronto. 


Fashionable  Bags  For  Spring 

\    popular  t\po  of   avenue  bag  is   show  n   at   the   left.      It    is   of   patent    leather   with    wide 
■tripe.     This   one   has   no   interior   fittings,   but    is  gotten   up   for  general   purposes. 
In   the   centre    is   a   new    cantee;.   vanity   bag.       It    is  of   fine   grained   patent    leather   lined 
with   gold   color   faille   and   fitted   with   mirror,  purse,  nickel   puff  box,  lip  sticr.  and   hair- 
pin  hexes   and   handkerchief   pocket. 

One  of  the  new  kodak  bags  is  also  illustrated;  it  is  in  kebu  grain  with  figured  sateen 
lining,  and  is  fitted  with  oval  mirror,  purse  and  small  nickel-covered  shopping  pad  with 
pencil.  It  has  three  compartments,  stamp  pockets,  etc.  From  Canadian  Leather  Pro- 
ducts.  Ltd.,  Toronto. 


LEATHER  GOODS 

There  are  some  interesting  new  devel- 
opments to  be  had  on  the  Canadian 
market  in  purses  for  Spring.  Buyers 
will    find  if    special    interest    for 

the  Easter  trade,  although  there  is  no 
doubt  orders  will  be  placed  for  earlier 
business,  owing  to  the  fact  that  there 
has  been  such  a  demand  for  all  this  class 
of  goods  for  the  Christmas  season. 
Leather  goods  manufacturers  state  that 
they  have  never  had  so  many  requests 
to  get  last-minute  goods  as  they  have 
during  the  season  just  closed.  The 
long  stretch  of  extremely  severe  weather 
in  the  West  .-lightly  curtailed  the  buy- 
ing in  that  part,  but  everywhere  else, 
where  climatic  conditions  have  not  inter- 
fered, business  has  been  phenomenal  and 
merchants  are  pretty  well  sold  out  in 
every  thing  they  had. 

A  decidedly  new  note  is  seen  in  the 
fashionable  purses  for  the  new  season. 
This  new  style  bag  is  called  the  "kodak 
bag."  It  is  a  flat  leather  purse  of  very 
fine  finish  and  oblong  in  shape,  the 
handle  being  attached  at  one  of  the  nar- 
row ends.  The  handles  themselves  are 
longer  than  have  been  the  custom  for 
some  time  and  are  suitable  for  slipping 
over  the  arm,  as  does  a  folding  kodak 
case,  for  ease  in  carrying.  The  bag 
itself  opens  in  envelope  fashion  and  is 
neatly  lined  with  silk  or  faille  to  match 
the  outside  and  is  fitted  with  mirror, 
eyebrow  pencil,  change  purse,  rouge 
box  and  other  vanity  accoutrements. 

While  the  popular  trade  likes  heavy, 
rather  conspicuous  leathers,  those  who 
prefer  quality  goods  will  purchase  the 
finest  of  pin  seals  and  soft,  velvet-fin- 
ished leathers  in  these  purses. 

It  may  not  be  generally  known  that 
ostrich  skin  has  been  tanned  and  used 
for  various  purposes  for  which  fine  skins 
have  been  used.  The  price,  of  course, 
is  exceedingly  high,  but  this  tanned 
ostrich  skin  has  quite  a  decided  individu- 
ality in  its  graining.  Possibly  the  strong 
vogue  for  ostrich  feathers  and  trim- 
mings of  all  kinds  has  been  responsible 
for  the  leather  manufacturers  adopting 
this  finish  in  their  fine  leathers.  There- 
fore, we  see  almost  the  identical  grain 
of  the  ostrich  skin  when  it  is  pushed 
up  into  wrinkles  in  the  new  fash- 
ionable bag  leathers.  The  grain  is  deep 
and  uneven  and  of  quite  a  smart  appear- 
ance. This  finish  is  to  be  had  in  beaver 
color,  browns,  blues  and  other  shades 
desirable  for  carrying  with  Spring  | 
suits. 

Speaking  of  new  leathers,  one  manu- 
facturer mentioned  to  DRY  GOODS  RE-J 
VIEW  that  he  was  called  upon  recently 
by    a      traveller     representing     a    firm' 
specializing   in    shark   skin.    Readers     ofl 
DRY    GOODS    REVIEW   will   remember', 
about  a   year  ago   that  this  attempt    toj 
tan  and  dress  shark  skin  for  the  various . 
purposes  for  which  hides  have  been  used  J 
was  described  at  that  time  and  now  we| 
have  the  samples  of  the  leather  on  the 
ma'ket.      The    fact,   however,   that   it   i 
exceedingly  high  in  price  forbids  its  "s 
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Attractive 
Accessories 

1.  A  smart  ribbon 
sash.  2.  A  novel  bou- 
doir cap  made  of  rib- 
bons with  ribbon  flow- 
ers. 3.  Black  satin 
ribbon  is  cut  to  fol- 
low the  outline  of  the 
design  in  the  fancy 
figured  ribbon  in  this 
pretty  bag.  4.  A  new 
interpretation  of  the 
Miser  bag,  made  of 
plain  and  brocade' 
ribbons  and  drop  trim- 
mings of  the  fancy 
ribbons.  These  are 
models  shown  by  Pel- 
gram  &  Meyer,  Inc., 
New  York.  5.  One  of 
the  new  ostrich  grain 
kodak  bags  in  velvety 
grey  shade.  6.  A  ko- 
dak bag  with  original 
lines,  in  black  pin 
seal.  Note  the  length- 
ened handle  straps. 
Shown  by  Julian  Sale 
Leather  Goods  Co., 
Toronto. 


almost  entirely,  although  the  quality  of 
the  leather  is  said  to  be  very  fine.  It 
is  more  suitable,  however,  for  suit 
cases  and  club  bags  and  articles  of  that 
sort,  where  good,  heavy  qualities  are  re- 
quired. Some  of  the  New  York  firms, 
however,  are  experimenting  with  the 
article  and  have  placed  on  the  market 
some  initial  samples.  They  give  it  the 
name  of  ocean  leather.  One  number 
shown  is  almost  square  and  has  a  flat 
side-strap  and  gold  clasp.  The  lining  is 
silk   moire. 


LACES  AND  EM- 
BROIDERIES 

Prices  higher  and  deliveries  worse,  is 
the  verdict  of  lace  dealers  this  month. 
A  buyer  just  returned  from  the  lace 
centers  in  Europe  states  that  the  de- 
mand for  laces  at  the  present  time  is 
much  in  excess  of  the  supply  to  be  had 
in  the  European  houses.  In  his  estima- 
tion, production  in  France  is  still  only 
about  50  per  cent,  of  normal  and  there 
can  be  no  hope  of  lower  prices  until  three 
things  have  been  accomplished — a  drop 
in  the  price  of  raw  materials,  some 
settlement  of  the  labor  troubles  that 
exist  in  the  lace-making  industry  as  well 
as  in  other  fields  of  trade  and,  conse- 
quently, increased  production. 

Tn  Canada,  the  demand  is  for  laces  of 
every  variety,  Valenciennes  being  about 
the  most  popular  because  of  the  great 
variety  of  its  uses  and  its  comparative 
cheapness.  Guipures  also,  both  in  nar- 
row and  wide,  are  going  to  have  prom- 
inence. Metallic  goods  are  still  holding 
their  own.  The  demand  for  silk  nets  is 
liable  to  fall  off  after  Easter  on  account 
of  their  use  being  generally  restricted  to 
evening  wear.  At  present,  though,  the 
demand    is    strong    find    sunnlies    scarce. 

As  for  cotton  nets,  it  is  thought  by 
some  that  they  will  be  good  in  blouses 


and  to  some  extent  for  dresses  for  sum- 
mer; but  their  vogue  is  always  rather 
spasmodic. 

Most  British  lace  makers  are  booked 
up  for  six  months  or  more.  Nottingham, 
it  seems,  would  not  mind  being  taken 
off  the  buyers'  map. 

French  goods  are  coming  across  slow- 
ly but  surely  to  the  dealers  that  have 
orders  long  standing.  Prices  are  ex- 
ceedingly high  and  the  depreciation  of 
the  franc  which  one  would  expect  to 
result  in  our  favor,  i?  counteracted  by 
the  fact  that  we  have  to  buy  our 
foreign  drafts  in  New  York  where  the 
exchange  is  against  us.  Moreover,  most 
orders  are  accepted  now  only  at  the 
market  price  when  shipped. 

Some  dealers  are  anticipating  an 
awakening  of  the  demand  for  embroi- 
deries this  Summer.  Indications  of  it 
they  say,  are  seen  in  New  York  and 
the  Southern  resorts.  Moreover,  the 
high  price  of  silk  underwear  will  mean 
more  business  in  cotton  lingerie  which 
is  bound  to  increase  embroidery  sales 
if   the   fine   lines    of   embroideries   reach 


UMBRELLAS 

Canadian  Finn  Sells  to  New  York  Re- 
tailer— Silk   Tops   Scarce 

"Our  business  has  increased  50  per 
cent,  in  the  last  year,"  said  one  manu- 
facturer to  DRY  GOODS  REVIEW, 
"and  we  did  half  as  much  business  in 
cheaper  goods  and  twice  as  much  as 
usual  on  the  high  grade  stuff."  This 
means  that  although  the  output  was 
little  greater  than  the  average,  the  turn- 
over was  bigger. 

The  nublic,  it  seems,  is  buying  better 
umbrellas  and  also  sunshades  for  the 
demand  is  increasing  for  colored  tops. 
These  parasols  in  different  shades  made 
of  fine  quality  silk  which  mav  be  used 
either    as    umbrellas    or    sunshades    are 


considered  by  many  to  be  an  economy 
although  the  price  may  be  high.  They 
sell  now  to  the  retailer  at  $20  where 
once  they  cost  only  $36  a  dozen. 

From  the  retailers'  point  of  view,  how- 
ever, the  $5  umbrella  sells  to-day  just 
as  readily  as  a  %\  one  did  in  "the  good 
old  days." 

The  big  difficulty  to  be  met  in  respect 
to  the  colored  varieties  is  the  scarcity  of 
silk.  Mills  report  themselves  filled  up 
with  orders  for  1920  so  that  the  manu- 
facturers' output  will  have  to  be  res- 
tricted by  the  supplies  he  has  already 
on  hand. 

Bakelites,  rings  and  cords  are  still  the 
chief  features  of  the  handles,  the  new 
designs  for  Spring  being  not  yet  quite 
ready. 

An  indication  of  the  large  demand  in 
the  United  States  and  the  difficulties  of 
the  manufacturers  over  there  who  up 
till  now  have  been  able  to  supply  their 
own  market,  is  seen  in  an  inquiry  by 
wire  which  came  to  a  Toronto  manufac- 
turer a  month  or  so  ago  from  one  of 
the  largest  retail  stores  in  New  York. 


London,  Eng.,  is  featuring  as  the 
latest  novelty  in  fans,  one  with  some 
half  dozen  or  more  large  ostrich  plumes 
curling  in  all  directions  from  a  common 
centre. 

The  Toronto  shops  are  showing  some 
very  neat  looking  spats  for  women.  They 
are  made  of  heavy  satin  in  black,  nigger 
brown  and  buff  colors,  and  when  worn 
with  a  smart  pump  give  the  effect  of  a 
satin-top  boot. 


The  Dominion  Corset  Company  has  a 
bill  before  the  Quebec  Legislature  pro- 
viding for  an  increase  in  capital  from 
$1,000,000  to  $2,500,000.  The  company 
declares  that  its  assets  now  arc  equal 
to  the  larger  amount  asked  for  as  its 
authorized  capital. 
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Best  Value 

in  Canada 


None  Better 
Made  Anywhere 


Avenue  Bags,  Top  Handles,  $13.50  to  $96.00  Doz. 
Vanity  Purses,  Strap  Back,  $7.50  to  $72.00jDoz. 


Manufactured  by 

CANADIAN  LEATHER  (PRODUCTS 

LIMITED 
144  Front  Street  West,    TORONTO 

Montreal  Office:  230  McGill  Street,  C.  E.  Dcmers 
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Best  Value 

in  Canada 


None  Better 
Made  Anywhere 


Kodak  Bags,  All  Leathers,  $27.00  to  54.00  Doz. 
Vanity  Boxes,  All  Leathers,  $60.00  to  $84.00  Doz. 


Manufactured  by 

CANADIAN  LEATHER  PRODUCTS 

LIMITED 

144  Front  Street  West,  TORONTO 

Montreal  Office:  230  McGill  Street,  C.  E.  Demers 
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The  pictured  dress  is  a  skilful  and 
colorful  composition  of  indestructible 
crepe  and 

"J.  C."  SATIN 
DE  LUXE  RIBBONS 

"J.C."  are  America's  best  ribbons  and 
their  originality  and  elegance  of  design 
add  a  delicate  jewel-like  glitter  to  gowns. 
"J.C."  Ribbons  are  widely  preferred  by 
dress  creators  and  ready-to-wear  manu- 
facturers. There's  one  for  every  need- 
buy  them  by  name. 

LADY  FAIR 

A  new  double-faced  satin  ribbon.  There  is  only  one  genuine  Laiy  Fair 
Kibbon--"J.C-  LADY  FAIR  Be  sure  the  name  appears  on  every 
bolt  you  buy. 

SATIN  DE  LUXE 

Best  Satin  and  Taffeta  ribbon. 

VIOLET 

Ideal  lingerie  ribbon  in  pink.,  blue  and  white 

TROUSSEAU 

Rosebud  and  Polk.a  Dot  lingerie  ribbon. 

SANKANAC 

Popularly  priced  Satin  and  Taffeta  ribbon. 

DEMOCRACY 

A  gros  grain  ribbon  "For  the  people." 
(All  registered  trade  mark  names) 

JOHNSON,  COWDIN  &  COMPANY,   Inc. 

"Amrrica'i  BcmI   Ribbons" 

40  East  30th  Street  New  York 

Kate    Pullman,    dancing    star    m 
"Roly   Boly   Eyes,"    wearing   d 
trimmed  with  "J.C."  Satin  de  I. 
Ribbon. 
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The    Smartest    of  Spring   Neckwear 
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In  PHOENIX  NECKWEAR  the  dictates  of 
Fashion  are  always  anticipated  and  reflected  in 
a  way  most  beneficial  to  the  Trade.  You  are 
not  only  FIRST  with  the  LATEST,  but  have  for 
your  customers  those  "different"  effects  that  are 
so  very  desirable,  and  so    readily  appreciated. 

The  PHOENIX  claim  to  distinction  lies  in  ex- 
quisite designs  of  individuality  and  character, 
daintily  carried  out  and  faultlessly  finished. 
Yet  Phoenix  Neckwear  costs  no  more  than 
ordinary  Neckwear. 


LACE  TUXEDOS 
SCALLOPED  EDGES 

(For  Rounding  Necks) 

JABOTS 
GILETS 
SETTS 

and 

all   popular   Neckwear 
Lines 

PROMPT    DELIVERIES 


<v 


TORONTO 

154  Pearl  Street 
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Silk  Lingerie 

Our  Spring  range  comprises 
many  new  and  distinctive 
features  in  Camisoles,  Com- 
binations, Bloomers,  Gowns 
and  Athletic  Underwear. 

Something  really  new! 

Embroidered  Satin  and  Silk 
Underskirts. 


Embroidered  Voiles 

Dame  Fashion  says  "Embroidered  Voiles 
for  Spring."  You  will  find  hundreds  of 
patterns,  in  white  and  colored  novelty 
effects,  in  our  range. 


Novelties 

For  Evening  and  Party  Wear. 

In  stock  for  immediate  delivery. 

Many  exclusive  designs  in  Gold 
and  Silver  Embroidered  Georg- 
ette Crepe  Flouncings,  Allovers 
and  Bandings. 

Metallic  Laces  of  all  description. 


'The  Canadian  Made  Line 

Manufactured   by 

H.  P.  RITCHIE  y  CO 


38  CLIFFORD  ST., 
TORONTO 


-c    y 
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/^\UR  representatives  are  now  on  their  respective 
^-^  Territories,  showing  an  extensive  range  of 
exclusive  Novelties  for  the  Spring  of  1920. 

See  our  line  of  Women's  Embroidered  Handkerchiefs  to 
retail  at  three  for  a  quarter. 

Manufactured    by 

H.  P.  RITCHIE  y  CO. 

38  CLIFFORD  ST., 
TORONTO 


154 


>RESS     \  CC  E  ss  or  i  E  s 


Dry  Goods  Review 


W£l£tTU--**^L* 


Made  in  Canada 


Our  Salesman  will  call  on  you  shortly 

with    a    new    and    complete    line,  both  single    and  duplex 
gloves,  in  a  great  variety  of  styles. 

Griffin  Gloves 

Chamois  Suede  Duplex 
Chamois  Suede  and  Silk 

Double  the  weight,  wear  and  warmth,  but  wash  as  well  as  a 
single-ply  glove. 

Delightfully  smart  and  snug-fitting — in  a  large  variety  of  all 
the  wanted  shades. 

GRIFFIN  GLOVES  will    give    complete    satisfaction  to  your 
customers — and  yourself. 


GRIFFIN  GLOVES  Limited 

TORONTO 

Sole   Sel/ing  Agent*: 

Richard  L.  Baker  &  Company 

84  Wellington  St.  West  Toronto 
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Society  Sport  Veils  Fore- 
shadow  Quick  Profits 

On  the  counter— right  beside  your  cash 
register  is  the  place  for  a  "Society"  Sport 
Veil  Cabinet. 

In  the  half-minute  it  takes  you  to  make 
change— your  lady  customer  will  see, 
covet  and  buy  one  of  the  six  fashionable 
veil  motifs,  colorfully  illustrated  outside 
— and  ready-packed  inside  the  cabinet. 

A  Quick  Sale-  25c  for  the  Register— and 
a  Good  Margin  of  Profit 

Each  half  gross  cabinet  of '  SOCIETY" 
SPORT  VEILS  contains  the  six  styles- 
elastic  banded  to  eliminate  knots  and 
pins,— ready-to-take— packed  in  sanitary 
envelope?. 

"Society"  Sport  Veils  are 
Nationally  Advertised 

Your  wholesaler  can  supply  you.  If  he 
cannot,  write  us.  Act  now — this  is  the 
season  for  veils. 


HERBERT  B.  LEDERER   CO. 

A  CORPORATION 
Manufacturers  and  Importers 
91-93  Fifth  Avenue  New  York  City 
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The  "Popular  "JAZZ"  Fan 


Ostrich  Feather  Fans 


Certain  it  is  that  the  Ostrich  Feather 
Fan  has  become  an  accepted,  taken-for- 
granted  part  of  the  smart  evening  toil- 
ette. The  superb  colorings  in  which 
they  are  shown,  and  the  gorgeously 
graceful  plumes  have  captivated  the 
hearts  of  Fashio;.'3  Devotees  everywhere. 

Whether  it  be  to  match  Milady's  gown, 
or  to  strike  a  note  of  brilliant  contrast, 
we  can  supply  you  with  the  wanted 
shade. 

Illustrated  is  the  "JAZZ"  Fan,  with  three 
uncurled  ostrich  plumes  held  in  the  new 
stationary    holder,  with    ring   handle. 

Another  immensely  popular  Fan  is  the 
"Prince  of  Wales,"  showing  three  curled 
plumes  of  dazzling  splendor,  arranged  to 
resemble  the  Crest  of  "Our  Prince." 

Many    other   irresistible    styles. 
In  any  color. 


Dominion  Ostrich  Feather  Co. 

Limited 

78  Wellington  Street   W. 

TORONTO 


Look  lor  thii 


Tr.dt  Mark 


HANDKERCHIEFS 


Our  salesmen  will  call  on  you  shortly 
with  a  new  range  of  fancy  handker- 
chiefs for  Christmas  1920.  Also  in- 
cluding staple  lines  for  Men  and  Wo- 
men for  immediate,  and  fancy  effects 
for  the  Easter  trade. 


EMBROIDERIES 


All  indications  point  to  an  enormous 
demand  for  embroidery  this  season. 
We  foresaw  this  and  are  showing, 
for  early  delivery,  a  large  range  cov- 
ering all  styles  from  one  inch  inser- 
tions to  27-inch  flouncings. 


LACES 


will  be,  if  anything,  more  popular  this 
Spring  than  they  were  last  Fall.  We 
have  on  hand  large  stocks  of  Vals., 
Torchons,  Clunys,  Filets — Also  Cam- 
isole   effects    and    metal    laces. 


Give  us  a 

call  when 

in  the  city 

on  your  Spring 

buying 

trip. 


IMPORTANT 

Mail  Orders 

receive 

special 

attention 


I  .w 


*« 


Westlake  Brothers,  Limited 

24  Wellington  Street  West,  Toronto 
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CABLE   ADDRESS  " DEMTCO 

WESTERN      UNION      UNIVERSAL     COO* 


MANUFACTORIES 

LONDON  England 

MARTOCK  England 

WORCESTER   England 
GRENOBLE  France 

BRUSSELS        Bfig.um 
NAPLES.  Italy 


WAREHOUSES 
LONDON 

PARIS 
NEW  YORK 
MELBOURNE  Av»n-«Nt 
MONTREAL 


C4/MM. 

January  1st,  1920. 


TO  OUR  CUSTOMERS  AND  THE  TRADE :- 

For  your  valued  patronage  during  the  past  year  and  for  your 
considerate  appreciation  of  our  efforts  to  serve  you,  we  beg  to  tender 
our  thanks. 

The  difficulties  attending  the  manufacture  of  fine  gloves  have 
considerably  increased  due  to  the  world  shortage  of  essential  materials 
and  the  scarcity  of  necessary  highly  skilled  labor.   The  immediate  out- 
look is  for  shorter  supplies  with  a  rising  market. 

It  affords  us  much  gratification  that  we  were  enabled  to  take 
particularly  good  care  of  customers  who  acted  in  accordance  with  our 
advice  last  season  by  placing  orders  early  for  Fall  delivery. 

The  conditions  prompting  our  suggestion  are  now  much 
accentuated,  the  demands  made  upon  us  for  merchandise  being  the  greatest 
in  our  history;  while  our  resources  (already  the  largest  in  the  glove 
world)  are  being  further  developed  by  every  possible  means. 

Our  travellers  will  submit  for  your  inspection  samples  of  Kid, 
Suede,  Cape,  Mocha,  Buck  and  Chamois  gloves,  unlined,  silk  lined,  lined 
lamb,  fur,  wool  and  seamless  for  immediate  and  Fall  delivery,  also 
woollen  knitted  and  silk  and  fabric  gloves. 

We  respectfully  direct  your  particular  attention  to  goods 
stamped  "DENT'S  ENGLISH  CUT"  which  we  specially  recommend  on  account  of 
their  intrinsic  worth  and  super-wearing  qualities. 

May  we  strongly  impress  upon  you  the  imperative  necessity  of 
full  and  early  placing  to  enable  us  to  protect  your  interests  and  avoid 
later  disappointments. 

Yours  very  truly, 


^x2^4 
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We  Are  Meeting 
Increased  Demand 


Don't  Delay 

Orders  if  you 

Expect  Early 

Shipments 


ONLY  by  increasing  our  output  of  Silk 
Threads  and  Shoe  Laces  have  we  been 
able  to  meet  the  demand  of  the  trade. 


w 


E  are  not  only  turning  out  larger  quan- 
tities, but  also  new  colors  in  our  various 


lines. 


Independent  Silk  Limited 

350-360  St.  Paul  Street,  East,  Montreal 


GIRDLES 


The   Latest 
Novelty 


You  will  find  us  first 
always  with  new 
effects  in 

Girdles  Fringes 

Braids  Tassels 

Cords,  etc. 


Our  ranye  of  Furriers'  Supplies  also  includes: 

Buttons,  Crochet   and 

Celluloid   Chains, 
ami  all  fur  novelties. 

Samples  and   prices  on    requesi 

Canadian  Braid  and  Trimming 
Co.,  Limited 

39  Dowd  St.,  MONTREAL 

Toronto  Branch     96  King  St.  West 
L.  B.  Ellis,   Representative 


MAPLE  LEAF  HOSIERY 

Pure  Wool 

The  Old  Reliable  Brand  made  up  to  a 

standard  not  down  to  a  price. 

Wail  for  our  Representative. 

The  Goderich  Knitting  Co.,  Limited 

Goderich  Ontario 


Dry  Goods  Review 


DRESS       ACCESSORIES 


159 


Our  Travellers  are  Just  Leaving 

on  their  first  trip  for  the  New  Year,  and  it  will  be  but  a  matter  of  a 
few  days  until  you  may  have  the  pleasure  of  meeting  one  of  the 
"Julian  Sale"  representatives,  and  the  opportunity  of  seeing  and  mak- 
ing selections  from  the  splendid  range  of  samples  carried. 

Our  travellers  have  never  started  out  with  a 
better  line — a  most  complete  range  of  leath- 
er goods  and  novelties.  Just  such  merchan- 
dise as  you  will  be  pleased  to  sort  up  with  to 
meet  the  demand  of  the  Spring  trade. 

We  invite  you  to  give  the  "Julian  Sale"  line  the  consideration  it  merits 
and  your  esteemed  orders  will  have    prompt    and    careful    attention. 

Wait  for  the  "Julian  Sale"  man  ! 

The  JULIAN  SALE  LEATHER  GOODSCO. Limited 


Wholesale — Factories — Sample  Rooms  and  Offices: 


600  King  Street  West 


TORONTO 
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For   Your   Protection 


With  the  prevailing  Ribbon  Shortage, 
ever  increasing  demands— and  sub- 
sequent higher  prices— it  is  most 
essential     that     you     protect    yourself. 

We  are  now  taking  orders,  for  delivery 
at  once— also  for  delivery  in  February, 
March,    and    April,  at  present   prices. 

Our  stock  today  consists  chiefly  of 
plain  Swiss  Merchandise,  also  French 
Fancies.      , 

Velvet  Ribbons  and  grosgrains  will 
be  used  largely  for  Millinery  purposes. 


SAMPLES 

GLADLY 

SUBMITTED 


Ribbons,  Limited 


TORONTO 
100  Wellington  St.  West 


WINNIPEG 
McDermott  and  Arthur  Sts. 


n 
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You  can  always  depend  upon 
Acme  samples  to  reflect  the  new- 
est ideas  well  in  advance  of  their 
introduction.  And  there  is  real 
satisfaction  in  knowing  that  all 
Acme  merchandise  you  buy  will 
measure  up  to  your  highest  stand- 
ards. 


ACME  GLOVE  WORKS 


Limited 
MONTREAL 


==Our  Complete  Line 

FINE  DRESS  GLOVES 

KNIT  GOODS 

WORKING  GLOVES  AND  MITTS 

MACKINAW^CLOTHING 

SHEEP-LINED  CLOTHING 

LARRIGANS        MOCCASINS        OVERALLS 

WORK  SHIRTS 
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French  Novelty  Veils 

and 

Veilings 

in  all  the  newest  shades. 


in  all  colors  for 
millinery  and  drapes. 

Georgette  Crepes 

(French  or  Japanese) 

In    a     wonderful    assortment    of 
colors,  including  Black  and  Navy. 

Evening  Dress  Trimmings 

Silk  Nets  and  Metal  Cloths 

Write  for  an  assortment.     Mail  orders 
promptly  attended  to. 


/  /  /   Wellington  Street  West 
Toronto 


BMMMSESSi 
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Introducing  to  the  Trade 


The 


Uplift 


(Name  Registered) 


Corset 


Decidedly  different  from  any  Corset  ever  placed  on  the  Market. 


ENQUIRIES  SOLICITED 

We  desire  to  place  the  UPLIFT  Corset 
in  only  exclusive  stores — one  in  each  town 
— with  proper  fitting  facilities  and  rooms. 
Special  instructions  will  be  given  to  Re- 
presentatives, in  the  correct  fitting  of  the 
Uplift  Corset. 


Call  at  our  Factory  when  in 
Toronto  or  write  us  at  once. 


Uplift  Corset  Company,  Limited 

14  Millstone  Lane 
Toronto  Canada 
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Large  branches  of  oak  leaves,  palms,  and  just  a  few  ribbon  garlands  arranged  as  above  make  simple  but  dignified  and 
attractive  diaplaj  of  corsets  and  brassieres.  The  single  scenic  panel  in  the  background  and  the  plush-covered  benches  are 
also    in   good   taste.      Any   one  of   the   three  groups   would   also  be  effective  for  a  small  store  window. 


A  Spring  Opening  Window 


This   window    was   shown   las(    \<-ar  but   will   bear  attention   for    a  Spring  opening  this  year.      The  simplicity   in  the  arrange- 
ment  as    well   as   | he   interesting   background   work   unite  to    make   a  model   show   window   for  style  study   which   is  necea- 

HU]    in   advance  of  a   new  season. 


Dry  Goods  Review 


EQUIPMENT    AND    DISPLAY 


165 


January  Advertising 

Left:  A  splendid  layout  for  a 
blouse  sale.  In  fact  the  whole 
arrangement  of  ready-to-wear 
matter  is  highly  commendable. 
Gordon  Drysdale,  Limited,  Van- 
couver, B.C.,  who  used  this  3- 
column  ad.  last  January,  are 
noted  for  their  artistic  and 
very  readable  advertising.  It 
will  be  noted  that  they  use  com- 
parative prices  throughout  this 
announcement. 
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For  Co«U.  C»pe».  Septette  Pieces 


Silk  Rrnnajii  Skl« 
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knitlcd  Wool  Spencer* 


Right:  This  ad.  from  one  of  the 
leading  Fifth  Avenue  depart- 
ment stores,  New  York,  was 
also  used  to  assist  in  the  Jan- 
uary clearance  in  1919.  In  the 
upper  corners  mention  is  made 
of  Spring  merchandise  already 
to  be  seen,  but  seasonable 
goods  are  given  primary'  im- 
portance. Note  the  enhanced 
effect  on  the  whole  ad.  of 
leaving  the  middle  item  un- 
boxed but  surrounded  by  spe- 
cial "boxed"  announcements. 


(.love*     Haodkcrcttich 
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Infanta  '  and  Children  '> 


Men's  l!ndenreax 


Lm«li  CndrntannmU 


Men's.  Wmi*r  Hout*  Rot*-. 
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Women'-,  and  Miwc.'  Apparel 
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Some  New  Features  in  Store  Service 

How  Ogilvy's,  Montreal,  are  Using  Vacated  Toy  Space — An  Original  Idea  in  Developing  the 
Store's  Shopping  Service — -New  Arrangement    of    Departments    Throughout. 


AN  indoor  golf  school  is  rather  a 
novel  form  of  "merchandise"  for  a 
dry  goods  store  to  offer,  but  this  is 
a  line  that  has  just  been  presented  to  the 
public  by  Ogilvy's  Department  Store  of 
Montreal.  This  indoor  golf  school  is 
located  on  the  third  floor  of  the  store, 
and  in  so  far  as  room  is  concerned,  it 
takes  the  place  of  the  toy  department, 
which,  of  course,  occupied  considerable 
space  up  to  the  first  of  this  year.  This 
space  will  be  vacant  for  several  months 
until  summer  lines  of  carriages  and 
bicycles  are  located  there,  and  the  gen- 
eral manager  of  the  store,  J.  A.  C. 
Poole,  conceived  the  idea  of  utilizing  it 
in  this  manner,  and  he  has'  made  an 
arrangement  with  Charles  Murray,  one 
of  the  best-known  professional  golf  men 
of  Montreal,  and  a  Canadian  champion 
for  many  years,  to  take  charge  of  this 
school.  As  Mr.  Poole  explained  to  DRY 
GOODS  REVIEW,  this  is  one  of  many 
ways  in  which  he  was  seeking  to  make 
this    store   popular;    to   have   the   people 


use  the  word  "Ogilvy's"  in  describing 
something  interesting  that  was  happen- 
ing. 

Shower  Baths  and  Tea   for   Golfers 

Hence  it  is  that  a  couple  of  hundred 
men  and  perhaps  a  hundred  women  go 
there  once  or  twice  a  week  to  get  their 
lessons  in  indoor  golf.  There  are  three 
or  four  departments  that  are  arranged 
for  this,  and  stands  for  their  clubs,  and 
in  about  a  week  or  so  after  this  school 
opened,  a  shower-bath  was  put  in  for 
the  men  to  use  after  a  strenuous  prac- 
tice. Adjoining  the  "school"  there  is  a 
little  arcade,  where  tables  are  set  out 
and  there  the  ladies,  particularly,  and 
the  men,  if  so  inclined,  may  order  up 
ice  cream  and  a  cup  of  tea  and  cake, 
and  so  on,  from  the  regular  lunch  room 
down  below.  Then,  at  the  back  of  this, 
there  is  a  room  for  the  ladies  to  dress 
in  preparation  for  a  strenuous  after- 
noon   or   morning's    exercise. 

Just    what    actual    returns    come    into 


the  store  from  this  will  be  difficult  for 
anyone,  the  general  manager  included, 
to  figure  out.  It  is  part  of  a  general 
plan,  however,  of  the  store  to  make  it- 
self an  attractive  place  for  the  people 
who  are  likely  to  prove  customers,  or 
who  are  customers.  It  is  planned  to 
get  it  away  from  what  might  be  called 
"cut  and  dried"  business,  side  types  of 
dry  goods  stores.  Ogilvy's  is  not  so 
much  a  store  that  depends  upon  tran- 
sient trade  to  a  great  extent,  as  one 
wanting  to  work  up  a  good  home  trade 
more  with  the  residents  of  the  commun- 
ity to  the  west  of  it  running  through 
Montreal  and  Westmount  and  the  out- 
lying districts.  It  i?  trying  to  produce 
an  "air"  for  people  on  entering  it,  that 
will  make  them  think  that  they  are 
welcome,  and  that  it  is  a  bright,  cheer- 
ful place  in  which  to  do  any  business 
that  they  may  desire.  There  is  music 
from  the  gallery  or  mezzanine  floor,  as 
it  is  often  called,  which  catches  the  ear 
of    one    on    entering,    and    they    usually 
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have  bright,  seasonable  decorations,  and 
perhaps,  most  of  all,  the  various  de- 
partments are  located  bo  to  make  them 
most  convenient  for  women,  covering 
as  great  a  number  of  needs  as  they 
could   wish. 

\    \  t  r>    Special    Shopping    Service 

Before  entering  more  on  this  point, 
it  should  be  mentioned  that  a  personal 
service  department  of  the  store  has 
been  organized,  which  goes  beyond  that 
of  the  great   majority  of  stores,  either 

in    Canada   or   the    United    States.     There 

are  a  number  of  stores,  many  of  them 
mentioned  before  in  DRY  GOODS  RE- 
VI KW,  which  accept  orders  by  tele- 
phone and  send  a  shopper  through  the 
store  to  fill  these  orders,  allowing  her 
to  use  her  judgment  in  the  matter  very 
often  of  the  goods  themselves,  shade, 
price,  trimmings,  etc.  A  number  of  the 
department  stores  have  this  fea- 
ture developed  to  an  extent  that  is  very 
valuable  and  accommodating  to  the 
customer,  and,  they  trust,  profitable  to 
themselves  in  the  long  run. 

In  the  case  of  Ogilvy's,  one  step 
farther  will  be  reached,  and  that  is,  a 
customer  may  be  ill  and  desires  to  get 
certain  dress  goods,  house  furnishings, 
neckwear,  or  any  other  lines  which  they 
are  unable  to  choose  themselves,  owing 
to  their  illness.  They  'phone  to  the 
store  and  a  shopper  makes  a  special  trip 
to  their  house,  either  with  samples  or 
without  them,  and  gets  the  order  and 
comes  back  and   purchases   it,  and  sends 


it  out  by  regular  delivery,  or,  in  urgent 
cases,  a  special  delivery  service  is  pro- 
vided. 

It  will  be  interesting  to  note  to  what 
extent  the  store  is  able  to  provide  this 
service  to  a  number  of  customers.  A 
natural  objection  that  the  merchant 
who  had  not  tried  it  would  make,  would 
be  that  the  stoic  could  not  possibly  af- 
ford to  cover,  perhaps,  BO  <>v  100  cus- 
tomers in  this  way;  that  the  expense 
would  be  too  great  and  no  profit  that 
the  customer  would  give  on  this  order 
or  dozens  of  others,  perhaps,  in  the  fu- 
ture, would  warrant  the  store  in  going 
to  this  individual  expense.  The  new  de- 
parture is  just  now  more  the  matter  of 
a  test  or  an  experiment,  and  further 
particulars  will  be  given  in  a  few 
months  to  show  how  it  is  working  out. 
Unusual   Wants  Cared  For 

A  third  point  is  worthy  of  note  in 
connection  with  this  idea  of  making  the 
store  serviceable  to  the  customer,  and 
that  is  a  department  will  be  installed 
on  the  ground  floor,  where  a  customer, 
who  cannot  find  a  certain  thing  she 
wants  in  the  store,  will  go  and  make 
her  wants  known,  and  the  store  will  do 
its  best  to  get  such  an  article  for  her. 
This  is  a  theory  that  is  carried  out  in 
a  great  many  stores,  of  course,  but  sep- 
arating a  department,  having  a  special 
place  in  the  store  where  customers  go 
to  give  orders  for  goods  that  they  can- 
not get  in  the  regular  department  of  the 
store,  would  appear  to  be  a  new  de- 
parture,  whose    experience    also   will    be 


watched    with    keen       Interest    all     over 
Canada. 

A  number  of  changes  have  been  made 
in  the  placing  of  tli  i  departments  in  the 
store  in  the  last  few  months  for  the 
purpose  of  furthering  the  convenience 
of  the  shopper.  The  general  principle 
of  these  changes  lay  in  regrouping  cer- 
tain sections  that  seem  to  fit  in  I" 
with  one  another  than  certain  other 
sections  that  adjoined  them  before.  The 
present  arrangement  of  the  first  floor 
will  bear  this  out.  Running  across  the 
front  of  the  store,  in  a  very  attractive 
layout  with  modern  equipment,  in  the 
way  of  stands,  show  cases,  cabinet?. 
etc.,  are  the  ready-to-wear  department 
and  the  millinery  department,  side  by 
side.  The  centre  of  the  store  runnintr 
right  across  from  side  to  side  is  the 
lingerie,  French  and  Philippine,  and  so 
on,  and  general  underwear  and  white- 
wear  section.  Back  of  this,  on  the  left- 
hand  side,  is  the  dress  goods,  including 
woollens,  silks,  and  next  to  this  in  the 
other  section  is  the  infants'  department 
and  the  toys  that  have  been  brought 
down  from  upstairs.  Joining  the  in- 
fants' department  and  the  toys  is  an 
idea  that  will  commend  itself  to  very 
many  merchants,  particularly  those  who 
have  formed  the  belief  in  keeping  a  toy 
department  that  will  be  open  a  whole 
year. 

In  next  issue,  further  details  will  be 
given  of  the  regrouping  of  departments 
in  this  store  and  others,  with  sketches 
showing  locations. 


House  Organs  With  Laugh  on  Page  One 

Combination  of  the  Lighter  Side  of  the  Store's  Life  With  Articles  That  Will  Help  the  Clerks 

— How  Western  and  Eastern  Stores  Run  These. 


TWO  house  organs,  one  from 
Montreal,  and  the  other  from 
Swift  Current,  Sask.,  reached  the 
office  of  DRY  GOODS  REVIEW  this 
month.  The  latter  came  from  a  store 
whose  bright  business  methods  have 
been  referred  to  on  several  occasions 
in  the  past,  the  W.  W.  Cooper  Co.,  of 
Swift  Current.  The  former  is  from  a 
store  that  is  being  developed  with 
marked  success  under  the  management 
of  J.  A.  C.  Poole,  along  the  lines  to  a 
great  extent  of  a  women's  store,  what 
might  be  termed  a  family  business  in 
the  sense  that  an  intimate  connection 
is  sought  with  steady  "repeat"  business. 
This    is   .las.   A.   Ogi'vy's,    Limited. 

Avoid    the    Dry-as-Dust    Type 

Both  house  organs  agree  in  the  main 
purpose  of  publication:  to  develop  a 
feeling  of  fellowship  among  the  mem- 
bers of  the  Btaff;  to  cheer  them  up;  and, 
then,  not  in  a  too  direct  manner,  to  pro- 
mote efficiency.  Some  house  organs 
lry-as-dust  because  the  latter  pur- 
pose stands  forth  to  the  exclusion  of 
all   else   that   might   attract  the    staff   to 


read  it.  There  is  too  much  lecturing 
done;  the  house  organ  might  be  termed 
a  School  Without  a  Playground,  with 
an  8-hour  session  and  no  recess. 

Not  so  the  two  copies  from  West  and 
East.  "Ogilvy's  Booster"  is  the  title 
of  one;  a  better  term,  it  may  be  re- 
marked, than  the  more  obvious  one, 
"Store  News."  Therefore,  the  Western 
one  should  change  its  name  to  a  little 
less  staid  title.  The  "Booster"  has  a 
special  type,  nothing  stereotyped  about 
it;  it  fits  the  name. 

Coming  down  to  the  contents:  the 
first  page  of  the  "Booster"  is  a  per- 
sonal gossip  department.  Such,  for  in- 
stance: 

Did  Mr.  Storey  try  to  kill  that  dog  when 
he  dropped  the  Rug? 


We   understand   that   Lizzie    has   added   a 
hairpin  to  her  collection:   a  human  one. 


By    the    way,    we    were    almost    forgetting 
Mendelssohn.     She  is  the  happiest  girl 
in  the  store.  It  certainly  is  a  beautiful  ring. 
Congratulations. 

Any  time  Carrie  is  late  now  she  cannot 
blame  the  Chateauguay  train.  The  7.56  was 
only  late  twice  all  the  summer,  anyhow. 


Mr.  Peacock  went  fishing  in  the  Lauren- 
tians.  He  would  probably  have  had  better 
luck  at  Atlantic  City. 

Lost,  stolen  or  shaved — one  very  fine  mus- 
tache.    Apply  Mr.  Rogers,  ground   floor. 

At   the   top   of  the  personal   news   on 
the    first    page    are   the   familiar   words 
in   italics,   with    a   slight  variation: 
There's   a   chiel    amang   us   takin' 

notes;   an'  dagon't   man,   he'll   prent 

them. 

Prize  of  Two  Dollars  for  Suggestion 
This,  by  the  way,  was  used  as  a  re- 
sult of  a  suggestion  that  was  made  in 
response  to  an  offer  to  pay  for  the  best 
ones  that  are  offered.  For  the  issue 
under  review,  a  prize  of  two  dollars  was 
paid  to  a  member  of  the  staff  for  an 
article  on  "Legibility,"  which  is  printed 
in  the  issue.  The  "Booster"  editor  re- 
fers to  it  as  "excellent,"  and  goes  on  in 
a  note  to  commend  it  to  everyone.  At 
the  same  time,  it  does  not  appear  on 
the  first  page. 

The  second  page  contains  a  very 
practical  article  in  reference  to  a  sale 
of    hosiery,    with    the    article    on    "Legi- 
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bility"  referred  to  before.  On  page 
three  is  an  editorial  by  the  editor,  D.  C. 
Weston,   Ogilvy's   Social   Club,   etc. 

The  last  page  contains  an  article  on 
"Speak  Grammatically,"  "Boosting  or 
Busting,"   etc. 

Interspersed  are  little  originals,  or 
clippings,  such  as  the  following: 

The  Girl  in  Pink — "He  put  his  arm  around 
me  five  times  last  night." 
Her  Friend  in  Blue. — "Some  arm!" 


Money   talks,   but  the   only   thing  it   says 
to  some  people  is  "good-bye." 


In  the  December  issue  there  is  an 
article  by  the  general  manager  of  the 
store,  Mr.  Poole,  on,  "Am  I  a  Real 
Salesman?"  Store  news  items  include 
doings  of  the  bowling  league,  the  Hal- 
lowe'en dance,  etc. 

Cooper's  "Store  News"  is  printed  on 
a  yellow-colored  paper  with  a  calendar 
finish  instead  of  a  coarse  finish.  The 
front  page  is  arranged  for  a  special  oc- 
casion, with  a  cut  of  the  Prince  of 
Wales,  who  was  to  visit  the  town 
shortly.  Possibly  items  of  a  light  na- 
ture, the  gossip  of  the  store,  might  be 
used  to  good  effect  on  this  page,  on  or- 
dinary occasions,  as  a  light  diet  for 
more  solid  food  inside. 

A  department,  "Around  the  Store,"  is 
started  in  this  initial  issue,  and  this 
could  profitably  be  developed  into  the 
contents  of  the  first  page.  For  instance, 
this  item  probably  hits  off  a  "sore" 
point: 

"Have  you  any  book  •  covers?" 
Tell  that  to  the  advertising  man, 
but  get  ready  to  run. 

"The  Boss  Says" 

One  bright  feature  of  this  issue  is  the 
"mixing"  in  here  and  there  of  humorous 
cuts  with  the  reading  matter,  or  a  more 
serious  one — a  very  serious  one — two 
Scotchmen  curling — when  an  item  ap- 
pears about  the  Cooper  rink. 

On  the  last  page  is  the  beginning  of 
what  promises  to  run  in  each  issue,  an 
article  by  the  president,  W.  W.  Cooper. 
There  is  a  "box"  head  with  the  title, 
"The  Boss  Says."  Probably  the  supply- 
ing of  this  for  each  issue  will  cause  Mr. 
Cooper  more  worry  than  plans  for  in- 
creasing his  January  sales  by  ten  or 
fifteen  thousand  dollars. 

At  the  bottom  of  each  of  the  inside 
pages,  in  italics,  is  an  epigrammatic 
saying  that  causes  the  reader  to  stop 
and  think.  This  is  a  commendable  idea. 
Indeed,  this  first  issue  promises  many 
good  things  for  "Store  News." 

As  much  as  possible  the  contents 
should  be  original,  giving  sales  in- 
stances that  have  come  to  the  attention 
of  the  various  buyers  and  department 
managers,  with  suggestions  based  on 
these.  Helpful  hints  should  be  given 
side  by  side  with  news  of  the  social  end 
of  the  life  of  tha  store— in  order  to 
strengthen  the  store  spirit.  Have  the 
items  bright,  crisp,  and  therefore  brief. 


A  Department  Responsible  Now  and 
Then 

It  might  be  worth  while  having  the 
various  departments  take  the  respons- 
ibility for  one  or  more  pages,  month 
by  month.  This  would  create  a  certain 
competition  as  to  which  one  turned  out 
the   most  readable,   and   helpful   "copy." 

In  any  case,  the  only  successful  store 
organ  is  the  one  in  which  the  co-opera- 
tion of  the  staff  can  be  secured  and 
held. 

DRY  GOODS  REVIEW  would  wel- 
come other  copies  of  store  organs,  with 
an  account  from  the  editors  of  how  they 
are  compiled,  and  the  part  each  plays 
in  the  life  of  the  store. 


Window  and  Sales  Force 

London,   Ont..   Window    Trimmer    Makes 

Some   Observations  Overseas — 

Teamwork   Brings   Results 

The  co-operation  necessary  between 
a  store's  sales  force  and  its  advertising 
and  window  display  efforts  was  the 
subject  of  a  conversation  between  a  rep- 
resentative of  DRY  GOODS  REVIEW 
and  P.  H.  Mulvey,  window  dresser  and 
advertiser  for  John  H.  Chapman  and 
Company,  London,  Ont.  Three  years 
ago,  Mr.  Mulvey  left  a  position  as  win- 
dow dresser  for  the  Robert  S.  Simpson 
Company  to  go  overseas,  and  has  but 
recently  returned  to  take  up  the  work 
again  in  London.  While  on  leave,  how- 
ever, he  was  careful  to  note  window  dis- 
plays and  merchandising  methods  in 
England  and  compare  them  with  simi- 
lar activities  in  the  Canadian  trade. 

"In  England,"  he  stated,  "the  dry 
goods  stores  do  not  advertise  so  exten- 
sively as  they  do  in  Canada,  and  that 
is  why  they  show  more  of  the  'commer- 
cial' type  of  windows,  rather  than  the 
purely  'artistic'  In  fact,  the  greater 
part  of  the  business  is  done  through  the 
window  displays.  The  customer  sees 
what  she  wants  in  the  window,  sees 
the  price  of  it,  and  has  only  to  walk 
into  the  store  and  pay  the  money.  Of 
course,  it  depends  a  great  deal  on  the 
salesgirl  who  attends  her  whether  she 
buys  just  the  article  she  wranted  or  is 
persuaded  by  some  subtle  suggestion  to 
make  further   purchases." 

The  one  reason  for  which  Mr.  Mulvey 
advocates  the  commercial  window  is  be- 
cause it  supplements  the  work  of  the 
disinterested    salesgirl,    who   is    not   con- 


cerned with  selling  her  customer  any- 
thing she  did  not  originally  intend  to 
buy.  The  window,  with  articles  plainly 
ticketed  also  saves  this  salesperson  the 
trouble  of  even  telling  the  customer  the 
price  of  the  desired  article.  But  this 
method  of  selling,  employed  exclusively, 
would  lead  to  almost  what  one  might 
term  a  "Cafeteria"  store;  and  would 
tend  to  eliminate  the  species,  considered 
by  a  number  of  merchants  to  be  al- 
ready almost  extinct,  known  as  alert, 
interested  salespeople. 

Some  girls  are  even  so  disinterested 
that  they  are  quite  ignorant  of  the 
goods  being  shown  in  the  store  windows 
or  those  that  are  being  advertised  other- 
wise. This  is  really  unpardonable,  but 
is  perhaps  due  to  some  extent  in  the 
larger  stores  where  salespeople  are  not 
in  a  position  to  study  the  store  windows 
carefully,  to  the  failure  of  department 
heads  to  make  known  to  them  what 
goods  are  being  featured  for  special 
sales. 

Shopping  is  Specialized  in  England 

"Another  thing  one  notices  in  Eng- 
land," says  Mr.  Mulvey,  "is  that  the  dif- 
ferent classes  of  trade  are  more  dis- 
tinct than  in  Canada.  There  are  three — 
low,  medium  and  high  class.  For  in- 
stance, poor  people  would  not  think  of 
doing  their  shopping  in  a  high  class 
district;  in  the  west  end  of  London,  such 
as  Oxford  street,  Bond  street,  Regent 
street,  Piccadilly  and  many  other  parts 
I  could  mention,  where  you  would  see 
nothing  but  very  tastefully  decorated 
windows.  These  windows  would  not  in- 
terest a  good  portion  of  the  public  at  all, 
because  they  are  looking  for  a  'commer- 
cial' window,  where  a  large  number  of 
different  articles  would  be  displayed  and 
ticketed  and  they  could  almost  decide 
on  their  purchases  outside  of  the 
store." 

But  the  fact  remains  that  behind  these 
artistically  arranged  windows  there 
must  be  an  efficient  salesforce  or  half 
the  value  of  the  display  is  lost.  Sup- 
pose a  customer  is  attracted  by,  let  us 
say,  a  blouse  in  the  window  and  enters 
to  inquire  the  price.  If  the  salesgirl 
understands  readily  which  blouse  the 
customer  is  interested  in  and  hastens 
to  put  in  her  hands  an  identical  one  in 
the  proper  size;  or  in  the  case  of  an 
exclusive  model,  when  all  sizes  are  not 
available,  shows  a  similar  design  that 
would  fit  the  customer;  the  chances  are 
thai  an  immediate  sale  can  be  made  and 
the  purpose  of  the  window  fulfilled.  If, 
however,  a  saleslady  is  not  quick  to 
understand  by  the  customer's  descrip- 
tion which  one  of  the  blouses  on  display 
she  wishes  to  see,  or  says  with  that  air 
of  finality  which  is  most  annoying  to 
a  customer,  "No,  Ma'am,  we  haven't 
your  size  in  that  line,"  without  suggest- 
ing in  its  place  a  blouse  of  similar  de- 
sign, not  only  is  a  sale  lost,  but  a  certain 
amount  of  goodwill  is  also  forfeited. 

Far  too  many  salesgirls  are  interested 
in  a  customer  only  where  they  think  that 
it  is   going  to  mean   an   immediate    c?ly 
Continued  on  page  169 


168 


Dry  Goods  R<  rrew 


Striking   window   display    in   the   Miller   &   Coe  store,   showing  one   of   the  twin   girls   demonstrating   toys.—  See  other   view   below. 

Maximum  Display  Store  Front 

By  Use  of  Glass,  Old  Hotel  Building  is  Made  Into  Finest  China  Store  on  Continent- 
Novel  Schemes  Help  Make  Sales 


IT  use.l  to  be  the  old  Butler  Hotel, 
on  Hastings  Street,  but  after  the 
rpentem  and  glaziers  had  followed 
out  the  architect's  plans,  the  old  buildin? 
became  what  is  said  to  be  the  best  laid- 
out  china  store  on  the  Continent  of 
America.  Visitors  come  from  Eastern 
Canada  and  the  States,  and  they  all  con- 
cede that  though  other  retail  toy  stores 
may  excel  in  some  detail,  tbere  isn't  the 
equal  of  the  store  of  Miller  &  Coe,  Van- 
couver,  in   its  g-eneral  layout. 

In  order  to  have  the  greatest  possible 
window  space,  the  windows  are  doubled, 
as  seen  in  the  picture,  to  form  a  Show- 
room where  during1  the  day  or  during 
the  evening  the  public  may  wander 
around  and  pay  the  fullest  attention  to 
the  poods  displayed.  Then  ajrain,  this 
open  display  well  extends  up  through  the 
mezzanine  floor  and  the  other  two 
Stories,  so  four  floors  of  display  are 
comfortably  seen  from  the  "court"  of 
the  entrance.  As  an  added  attraction, 
Mr.  Miller  had  two  little  girls,  twins, 
sit  one  in  each  window  on  the  toy  sid" 
and  play  with  the  toys.  This  has  been 
a  great  drawing  card;  the  public  never 
seems  to  tire  of  standing  for  a  few  min- 
utes and  watching  the  girls  use  the  var- 
ious toys  displayed. 

In  the  interior  of  the  store,  a  mez- 
zanine floor  or  balcony  has  been  huilt, 
and  the  centre  of  the  store  has  been  re- 
served right  to  the  roof  as  a  light  well. 
.As  *oon  as  one  steps  into  the  store  the 
entire  displays  on  three  more  floors  arc 
visible.  In  the  summer  time  around  each 
floor  at  the  light  well  flow<  r  boxes  ar- 
kept  stocked  with  bloom;ng  flowers  awl 
ferns,  and  the  effect  is  very  beautiful. 
The    backgrounds   in    the   large    window  - 


are  always  seasonable,  and  are  a  great 
help  in  making  the  windows  attractive. 

While  the  walls  are  completely  fur- 
nished with  wall  cases  with  sliding  doors 
Mr.  Miller  has  dispensed  with  the  glass 
silent  salesmen.  "I  have  found  by  actual 
experience  that  it  promotes  sales  to  use 
taiblee  instead  and  let  the  prospective 
purchasers  handle  the  china.  There  is 
no  breakage."  he  stated,  in  answer  to 
DRY    GOODS   REVIEW'S   question. 

In  the  wall  cases  Mr.  Miller  is  instal- 
ling fixtures  made  entirely  of  glass. 
"There  will  be  no  shadows"  he  explain- 
ed. Above  the  light  well  that  occupies 
the  centre  of  the  store  there  is  a  large 


skylight,  and  Mr.  Miller  stated  that  from 
the  first  of  April  till  the  end  of  August 
they  needed  no  electric  lights — a  saving 
during  the  summer  that  took  care  of 
such  items  as  the  insurance  on  the  22,599 
srpiare  feet  of  plate  glass  in  the  front 
of  the  building,  and  such  items. 

"You  advertise  a  doll  hospital,"  re- 
marked the  interviewer.  "Yes,"  replied 
Mr.  Miller,  and  the  fact  that  we  do  re- 
pair dolls  brings  an  enormous  lot  of  other 
toy  business.  We  go  on  the  obvious  facr 
that  every  child  in  Vancouver  has  a 
birthday  once  a  year.  These  anniver- 
saries occur  every  day  in  the  year,  and 
we  never  lose  sight  of  that  fact.  Toys 
are  an  every- day  producer.     Many  mer- 
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Coe,   with   the  other  member   of  the   Twin   Girls   playing   with   toy* 
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chants  make  the  mistake  of  thinking  of 
them  as  simply  a  Christmas  specialty." 

"What  about  German  toys,"  was  ask- 
ed. "As  long  as  we  are  in  business  they 
will  be  the  last  purchase  we  are  likely 
to  make,"  asserted  Mr.  Miller.  "Nor  is 
there  any  necessity  to  think  of  them 
agadn.  Ninety  per  cent,  of  our  toys  at 
the  present  time  are  made  in  the  United 
States,  and  they  are  good  toys.  The 
remainder  are  Canadian,  a  few  British 
toys,  and  a  few  cheap  Japanese  imita- 
tions. For  instance  we  are  getting  some 
Kewpies  from    Japan     now;     the     first 


samples  were  crude,  hut  in  the  absence 
of  anything  else,  they  sold.  The  Japs 
are  also  making  pretty  good  bisque 
heads  for  dolls.  The  United  States  manu- 
facturers are  turning  out  good  toys,  and 
for  that  matter,  in  our  chinavvare  the 
American  patterns  are  splendid  sellers. 
They  are  snappv  patterns,  and  although 
I  don't  think  the  wearing  quality  is  as 
good  as  the  Old  Country  pottery,  it  is 
the  pattern,  not  the  wearing  quality  that 
sells  the   majority   of  the   dinner   sets." 

Asked    about    pricing-    the    articles    in 
the    window    and     on     the     table,     Mr. 


Miller  said  that  he  considered  it  the  best 
practice.  "I  seldom  quote  a  97-piece 
dinner  set  in  my  window,"  he  said.  "I 
have  found  it  best  to  show  an  attractive 
pattern  and  quote  a  50-piece  set;  it 
doesn't  seem  so  high."  Mr.  Miller  in- 
cidentally mentioned  that  a  traveller  for 
German  toys  had  called  on  him  recently, 
but  he  really  had  not  been  interested, 
no  did  he  know  of  any  other  of  the  Van- 
couver merchants  who  ordered  any  Ger- 
man toys  forward.  The  Vancouver  store 
of  Miller  &  Coe  is  a  splendid  example  of 
the  possibilities  of  a  three-story  build- 
in?-  26  feet  wide. 


Illustrating  novel 
method  of  increas- 
ing display  front- 
age. 


WINDOW  AND  SALES  FORCE 

(Continued  from  page  167) 
to  be  put  to  their  credit.  That  is  why 
some  exclusive  shops  are  not  in  favor 
of  giving  commissions  to  their  sales 
force;  but  prefer  to  rely  on  their  concern 
in  the  store  to  keep  up  the  sales  records. 
They  fear  that  the  inferior  type  of  sales- 
girl may  be  impatient  with  the  customer 
who  is  "just  looking"  when  her  mind  is 
resting  on  a  bonus  for  sales;  and  the 
desire  to  make  friends  for  the  store  as 
well  as  sales  will  be  lost  sight  of.  In 
Mr.  Mulvey's  words,  "There  is  far  too 
much  selling  to  customers  and  not 
enough  waiting  on  them.  It  is  surpris- 
ing how  ladies  will  talk  of  a  store  where 
the  salesgirls  are  courteous  and  helpful 


DAILY   SPECIAL   SALE 

Make  each  day  a  bargain  day 
and  every  article  shown  a  bargain 
is  a  plan  tried  by  a  progressive 
dealer  recently.  He  caused  to  be 
made  a  gilt  frame  well-lighted  and 
of  handsome  design.  He  placed  a 
card  thereon,  reading:  "Each  day 
we  will  display  a  Special  bargain 
at  the  price  of  $5" 

Each  day  saw  a  new  article 
displayed  until  people  got  to  look 
for  what  was  to  be  shown.  The 
goods  were  all  good,  always  priced 
at  a  popular  figure,  and  before 
long  the  idea  took  so  well  it  has 
been  made  a  feature. 


in  making  suggestions  and  do  not  show 
themselves  to  be  anxious  only  to  make  a 
sale." 
All  Displays  Should  Invite  Inspection 

The  value  of  the  window  display  is  to 
attract  the  shoppers'  attention,  to  mak;.1 
them  want  to  come  inside  and  see  the 
articles  at  closer  range.  This  is  the 
case  both  with  respect  to  the  "commer- 
cial" window  and  the  "artistic,"  where 
goods  are  not  ticketed,  but  simply  dis- 
played in  their  most  beautiful  setting. 
After  the  shopper  has  come  inside,  it  is 
the  place  of  the  sales  force  to  keep  her 
there  by  showing  her  more  goods  than 
she  actually  came  in  to  see,  and  to  make 
her  come  back  again  and  again  by  giving 
her  courteous  attention  and  absolute 
satisfaction  in  the  articles  purchased. 

The  "artistic"  window  display  points 
the  article  to  the  customer  and  says, 
"See  how  beautiful  it  is."  Then  the  lat- 
ter goes  into  the  store  and  the  sales- 
girl tells  her  the  price,  selects  the  cor- 
rect size,  and  should  send  the  customer 
away  with  the  thought  that  she  must 
tell  one  of  her  neighbors  what  a  pretty 
blouse,  dress,  etc.,  she  bought  through 
having  seen  it  in   so-and-so's  window. 

The  "commercial"  window  points  to 
the  garment  and  says,  "See  what  good 
value  you  are  getting  for  the  money." 
Then  the  customer  must  go  in  and  han- 
dle the  goods  and  try  it  on,  although  she 
has  already  decided  that  she  wants  it  at 
the  stated  price,  if  it  is  all  that  it  ap- 
pears to.  be  in  the  window.  Here  is 
where  the   efficient   salesgirl  comes  for- 


ward and  has  a  chance  to  make  another 
friend  for  the  store  by  helping  the  cus- 
tomer select  the  right  size  and  by  giving 
her  courteous  service,  even  in  the  sale 
of  a  bargain-counter  article.  And  if 
perhaps  the  right  size  is  not  to  be  had, 
she  does  not  answer,  "Sorry,  but  we're 
all  sold  out  of  your  size,"  then  turn  to 
another  customer;  but  shows  her  an- 
other article  from  regular  stock  which 
is  of  good  value  and  would  be  liable  to 
serve  her  purposes  as  well. 

Window  displays  have  an  important 
place  in  the  trade  of  a  store;  an  efficient 
sales  force  has  an  even  more  important 
one.  Without  the  other,  either  one  loses 
50  per  cent  of  its  usefulness.  Together 
their  work  augments  itself  to  an  unbe- 
lievable extent.  It  is  a  case  of  team- 
work   "doing   the   trick." 


TELEPHONE    EFFICIENCY 

In  an  effort  to  improve  efficiency 
a  well-known  institution  caused  to 
be  made  a  series  of  tests  in  an  ef- 
fort to  demonstrate  how  to  hold 
the  lips  to  the  mouthpiece  in  order 
to  obtain  the  best  results.  The  ef- 
fects on  transmission  were  ex- 
pressed in  miles.  Following  was 
the  result  of  the  tests:  Lips  dis- 
tant— one  inch,  two  inches,  three 
inches,  four  inches;  loss  in  miles 
57,  138,  179  and  218.  Evidently 
the  way  to  get  the  best  results  is 
to  talk  into  and  not  at  the  tele- 
phone. 
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Ribbons" 
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There  are  Fixtures 
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Are  you  making  the  most  of 
every  department?  For  in- 
stance, are  your  ribbons  get- 
ting proper  attention? 

Kent-McCIain,  Limited 

Toronto  Show  Case  Co. 

181  to  199  Carlaw  Avenue 
Toronto 
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Notions'* 


and  Fixtures 

Displaying  your  goods  pro- 
perly is  your  strongest  selling 
factor.  Let  us  help  you  to 
make  the  very  best  of  it. 

WRITE  FOR  PARTICULARS 

Kent-McClain,  Limited 

Toronto  Show  Case  Co. 

181  to  199  Car  law  Avenue 
Toronto 
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Dale  Wax  Figure  Co.,  Limited 

Toronto 

CANADA'S  LEADING  DISPLAY  FIXTURE  HOUSE 


No.    70/E-Dale     Natura 
Enamel  Children's  Forms. 


No.    4035— Waist    Stand 

beautifully  finished  in  Rich 

Gold  with  Black  Relief. 


Manufacturers  of 


High  Grade  Wax  Figures 

and 

Display  Forms  of  All  Kinds 


Our  new  line  of  Art  Display  Fixtures. 

Catalogue  now  on  the  Press. 
Write  for  copy  to-day 


Get 

Ready 

for 

Big 

Spring 
Business. 


Send  1 


in 


your 
Orders 
Early. 


We 

make 
Every- 
thing 
for 
the 
Better 
Display 

of 
Merchan- 
dise. 


No.  2 — One  of  our  life-like 
Wax  Figures. 


AGENTS : 

P.  R.  MUNRO,  150  Bleury  St.,  MONTREAL 

E.   R.  BOLLART  &  SON,    501    Mercantile   Bldg. 

VANCOUVER 


No.  3061— Plateau  beautifully 
finished  in  Old  Gold 


No.  3— Children's  Full  Bust 


( 


c 


No.  3025— Coat  and  Dress  Stand, 
finished  in  Old  Gold  and  Old  Ivory. 
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An  up-to-date  National  Cash  Register  gives 
a  merchant  control  of  his  business 


[T  forces  each  clerk,  or  the  merchant 
A  himself,  to  make  a  record  of  every 
sale  he  handles.  The  record  must  be 
complete  before  change  can  be  made 
or  the  transaction  finished. 

The  record  of  each  transaction  is 
brought  to  the  attention  of  the  cus- 
tomer in  two  ways :  by  the  electric- 
ally lighted  figures  at  the  top  of  the 
register  and  by  the  printed  receipt 
which  she  receives. 

The  record  is  also  printed  and  added 
automatically  at  the  time  the  trans- 
action takes  place.  These  accurate 
records  are  the  foundation  of  good 
storekeeping. 


A  merchant  must  have  such  records  to  control  his  business  and 
to  make  up  his  income  tax  report.  An  up-to-date  National  Cash 
Register  gives  them  to  him  cheaply,  accurately,  and  quickly 

The  National  Cash  Register  Company  of  Canada,  Limited 

BRANCH    OFFICES: 


Calgary 714  Second  Street  W. 

Edmonton 5    McLeod    Bldg. 

Halifax 63  Granville  St. 

Hamilton 14  Main  Street  E. 

London 350    Dundas    Street 

Montreal 122  St.  Catherine  Street,  W. 

„.  Ottawa 306  Bank  Street 


Quebec 133  St.  Paul  Street 

Regina 1820  Cornwall  Street 

Saskatoon 265  Third  Avenue,  S. 

St.  John 50  St.  Germain  Street 

Toronto 40  Adelaide  Street 

Vancouver 524  Pender  Street,  W. 

Winnipeg 213  McDermot  Avenue 


FACTORY:  TORONTO.  ONTARIO 
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Get  DELFOSSE'S  New  Spring  Supplement  at  once 

Order  Early  or   be  Disappointed 

Buyers  of  Display   Fixtures  and   Forms 
Particularly  to  those  who  want  the  best 

Quality  Display  Fixtures  and  Forms 

has  !>.-■■  ii  our  motto  for  twenty  years.  Our  Ions 
experience  enabled  us  to  guarantee  every'  Fixture, 
Form    and    Wax     Figure    for    durability    and    style. 

DELFOSSE  &  CO. 

247-249  Craig  St.  West 

Factory:  1  to  19  Hermine  St. 

M0NTRE\L 


Our     Flesh 
Fnamel    is 
guaranteed — 
won't    crack 
nor  peel. 


We    make    and 

repair    Wax 

Ftg*uroK. 


^T^ 


Canadian  re- 
presentative of 
the  celebrated 
Wax  Figures 
of  Pierre 
Imans,   Paris. 


No.    2027 
New  Model   Waist   Form. 


No.   557A. 
Waist   Rack. 


No.  2031 
New   Waist  Uisplayer 


No.   2006 

We  have  6  different 

new  styles   in   Dress 

Forms. 


%mm^&^ 


<& 


Two  Hundred 
Unit  Sectional  Fixtures 

Scientificall)  designed  to  take  care  of  every 
item  of  merchandise  handled  by  Clothing. 
Gents'  Furnishing,  Dry  Goods,  or 
Department  Stores. 

Buy  as  you  like. 

Add  when  required. 

Catalogue  and  particulars  on  request. 

Jones  Bros.4Co.Iimitg4 

(Ttore  Fitter? 

Eri»t«rr\    Branch:  H«od  Office  Western  Branch 

71     BUury    Str«t  29  31  Adelaide  StWect.         437  Main  Street 

Montreal   PQ  Toronto   Ont.  Winnipeg   M*n 

tn    mffiJitnan   witfl  and  mmiiu/*:turtn$  In  Corn***,   undar  We  patanli    <sf 
Tha   Ororxd  Amptdd    SAow   Cosa    Comf>nny 


Vfti/fru'/t/i'm 

W.         war  i as*      C£**^ 


tit   /a  7» 


^'/t(//f//tMU(\ 


Our  Vanity  Girls 

The  Cutest  Ever  in   Miniatures 


JANET 

Flat    effects    in    wood,    hand    painted.         Arms    move    at    the 

shoulders   and   elbows.       Each   model    1.1   inches   high. 

Write  for  circular  containing 
more  figures  and  list  of  prices. 

J.  R.  PALMENBERC.'S  SONS,  INC. 

63-65  WEST  36th  STREET,  NEW  YORK 

BOSTON  CHICAGO  BALTIMORE 

26  Kingston  Street    204  West  Jackson  Blvd.]  108  West  Baltimore  Street 
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What  Is  YouRjg/vjsfuAL  (osr 

*ybrS£izvfC£  Equipment 


The  investment  and  maintenance  of  your 
cash  and  charge  handling  system  is  a 
debit  which  must  be  written  off  the  books 
every  year. 

Is  it  large  or  is  it  small? 

It's  small  if  you  use  a  Lamson  centralizing 
carrier  system — whether  wire  line,  elec- 
tric cable  or  pneumatic  tube.  For  the 
centralized  system  is  the  most  economical 
of  all  store  systems,  and  according  to  the 
experience  of  many  stores,  the  safest, 
most  elastic  and  efficient. 

As  an  example  is  Jules  Gauvin,  of  Quebec 
City,  who  uses  a  Lamson  Electric  Cable 
Carrier  system.    He  says: 

"The  centralized  system  operates  very 
efficiently  and  economically.  Its  initial 
cost  was  comparatively  small.  It  has 
reduced  errors  in  handling  cash  and 
charge  sales.  Its  service  is  most  satisfac- 
tory to  our  customers." 


General  Offices  at  Boston,  Mass. 
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Concerning  the  Navajo  Rug 

Sheep  Raisin-.  Wool  Production  and  Famous  Rugs  Resulted  From 

Present  Given  by  Spaniards  to  Native  Indians  in  South. 


A  sheep-shearing  outfit   in   New   Mexico. 


WHEN  the  early  Spaniards  first 
reached  the  country  which  is  to- 
day known  as  New  Mexico  and 
Arizona,  they  found  there  the  native 
American,  or  Indian  of  that  period, 
weaving  blankets  and  robes  in  a  crude 
manner  upon  looms  that  were  even 
more  crude.  Hides  and  the  feathers  of 
wild  animals  and  birds  were  utilized 
by  these  Indians  in  their  primitive  en- 
deavors to  produce  by  the  loom  clothing 
as   well   as   blankets. 

The  Spaniards,  in  their  endeavors  to 
make  friends  with  these  native  Indians, 
however  seductive  this  friendship  later 
proved  to  be  to  the  simple  faith  of  the 
native  aborigines,  presented  them  with 
sheep,  and  looms  of  Spanish  origin,  and 
notwithstanding  the  belief  that  the  fun- 
damental basis  for  these  gifts  was  their 
greed  for  the  gold  which  they  suspected 
lay  hidden  beneath  the  mountains  of 
this  territory,  dominated  by  the  Indians 
it  remains  without  a  doubt  that  this 
Rift  of  looms  and  sheep  enabled  the 
New  Mexico  and  Arizona  native,  the 
Navajo  and  Hopi  Indians,  to  render  a 
real  service  to  New  World  arts  and 
crafts.  The  Navajo  rug  is  now  far  re- 
nowned as  an  execution  of  wondrous 
beauty  and  conception. 


The    Famous    "Apache   Trail'' 

It  followed  that  with  unforeseen 
thrift  and  industry,  this  gift  of  sheep 
to  the  native  American,  grew  to  such 
overwhelming  proportions  that  to-day 
flocks  of  thousands  of  sheep  may  be  seen 
peacefully  grazing  upon  every  turn  in 
the  new-old  highway  of  the  Apache  in 
Arizona,  familiarly  known  to  the  mod- 
ern motorist  as  the  "Apache  Trail." 
Not  only  along  the  Apache  Trail  is  this 
true,  but  in  the  remotest  districts  of  the 
Navajo  and  Hopi,  the  most  active  in- 
dustry has  become  that  of  raising  sheep. 
The  white  man,  following  his  Indian 
brother  into  this  territory,  likewise  fol- 
lowed him  in  the  matter  of  the  native 
industry. 

Mechanical  Shearing 

In  the  shearing  of  these  tremendous 
flocks  of  sheep,  it  has  become  necessary 
to  resort  to  modern  mechanical  methods. 

Electric  motors  are  carried  from 
ranchero  to  ranchero  in  the  Spring  of 
the  year.  They  are  equipped  with 
shears,  which  are  manipulated  by  bands 
of  native  Indian  sheep-shearers,  who 
follow  the  sheep  from  ranch  to  ranch, 
clipping  the  wool  from  the  Lacks  of  these 
faithful  little  servitors  of  mankind. 
These  electric  shears  are  not  always  as 
true  as  were  the  old-fashioned  hand- 
propelled  kind,  for  beneath  the  power 
of  electricity  they  often  slip  and  th2 
hide  is  pierced,  and  sometimes  cut  very 
deeply. 

The  day  of  old-fashioned  industrial 
methods,  however,  having  passed,  these 
sheep  with  faithful  and  patient  fore- 
bearance,  are  submissively  aiding  the 
wool   industry. 


DOMINION  OILCLOTH  TO  BITLD  BIG 

PLANT 

Will  Spend  a  Million  Dollars  on  Makin» 

Important    Extensions 

Plans  of  a  very  extensive  nature,  and 
involving  an  outlay  of  approximately 
$1,000,000,  are  announced  by  John 
Baillie,  on  behalf  of  the  Dominion  Oil- 
cloth and  Linoleum  Co.,  Ltd.,  Montreal, 
of  which  Mr.  Baillie  is  vice-president  and 
managing    director.     "We   are    going   to 


make  our  plant  second  to  none."  -aid 
Sir  Baillie,  "and  while  we  have  been 
extending  and  making  improvements  to 
the  plant  for  the  past  thirty  years  or 
more,  keeping  the  plant  up-to-date,  we 
are  taking  advantage  of  the  quieter 
times  to  prepare  for  the  future.  At  the 
present  time  it  is  very  dieult  to  get  raw 
materials,  such  as  jute,  linseed  oil  and 
cotton  fabrics." 

The  plans  outlined  will  be  carried  out 
at  the  works  on  Parthenais  Street.  Ac- 
tual operations  are  expected  to  b 
at  an  early  date,  and  this  will  depend 
upon  the  weather  conditions.  Plans  will 
involve  the  replacement  of  some  of  the 
present  buildings,  which,  although  kept 
up-to-date  by  frequent  improvements, 
will  give  way  to  the  larger  plans  con- 
templated. New  machinery  and  equip- 
ment will  be  added. 

While  the  company  plans  to  do  a 
much  larger  business  in  Canada, 
where  increased  demands  are  expected 
for  oilcloths,  linoleums,  etc.,  an  export 
trade  will  be  developed  in  due  time. 


POINTS   FOR  THE  SALESM  IN 

Good  window  shades  give  an  inviting, 
fresh,  attractive  look  to  a  home.  They 
give  it  dignity.  They  contribute  to  it 
an  air  of  cleanliness.  Passersby  judge 
the  inside  of  the  house  and  its  people 
by  the  story  that  the  window-shades  and 
curtains  tell. 

The  manager  of  one  of  the  most  suc- 
cessful furnishing  departments  said,  in 
reply  to  the  question  of  how  he  kept  his 
salesmen  and  other  help  always  busy, 
even  in  quite  times: 

"There  are  no  quiet  times  in  my  de- 
partment, because,  when  things  tend  to 
slacken  up  our  sellincr  staff  get  out  and 
visit  the  customers  at  their  homes.  There 
are  always  windows  which  need  reshad- 
ing,  and  a  tactful  suggestion  only  is 
necessary  to  get  the  orders.  General  re- 
touching all  round  frequently  follows. 
It  pays." 

The  shade  department  is  one  of  the 
best  little  trade  builders  that  a  merchant 
can  find.  When  a  new  family  moves  to 
town  and  into  their  house,  the  first  thing 
the  good  wife  does  is  to  pin  newspapers 
across  the  windows.  She  wants  shades 
right  off,  you  see.  See  that  your  delivery 
man  and  messengers  have  a  plan  for  in- 
forming your  store  as  to  the  exact  time 
a  family  is  "moving  in."  Keep  in  touch 
with  your  local  carter  or  expressman  to 
give  you  the  tip  when  he  has  a  contract 
for  movinf  household  roods  around  town 
or  from   the  freight   yards. 

It  pavs  to  have  a  man  at  the  house 
the  moment  the  people  move  in;  he 
should  be  equipped  with  a  shade  speci- 
men book,  a  measuring  stick  or  tape  line 
and  a  "welcome-to-our-city"  attitude 
with  this  proposition:  "You  will  probablv 
he  wantine  shades  ripht  away  for  your 
windows,  Mrs.  Jones?  I've  just  drooped 
in  with  these  colors  which  will  no  doubt 
appeal  to  you,  and  from  which  you  may 
make  selections.  Will  measure  your 
windows  for  you  ripht  now  and  fit  and 
hang  your  shades  at  once.  This  will  re- 
lieve vou  of  that  much  in  gettinc  com- 
fortably settled  as  quickly  as  possible." 
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If  you  care  to  extend  your  services 
further  and  she  should  happen  to  have 
on  hand  some  shades  still  in  good  form, 
you  could  suggest  cutting  them  to  fit 
in  an  equally  speedy  manner. 

Ten  chances  to  one  you  will  sell  her 
and  also  have  first  chance  for  her  trade 
in  carpets,  rugs,  stair  rods,  and  other 
fittings.  A  new  family  as  a  customer 
is  worth  the  work  of  getting  her.  Use 
your  shade  department.     It  works. 

It  is  a  good  plan  to  try  to  invent  rea- 
sons why  a  customer  should  buy  various 
things  which  you  may  show  her,  and  to 
practise  up  ways  of  stating  the  reasons 
by  suggestions,  or  by  giving  them  in  an 
informal  manner.  Which  do  you  think 
would  do  the  trick:  "Can't  I  sell  you  a 
pair  of  these  new  marquisette  curtains, 
your  dining-room  needs  them  badly,  Mrs. 
Jcnes?"  or  "You  haven't  seen  these  new 
marquisette  curtains  yet,  have  you,  Mrs. 
Jones  ?  I  am  sure  you  would  like  them 
in   your  dining-room." 

Don't  assume  that  because  you  are 
doing  somewhat  better  than  last  year 
in  point  of  increased  i-a'cs  that  yoa  cm 
afford  to  ease  up  and  rat  yourself  on  the 
back.  For  four  years  household  buy- 
ing was  cut  down  and  down.  When  tlu.t 
business  is  regained — so  far  as  it  can  be 
— a  new  level  will  be  struck,  and  it  is  ex- 
pected the  level  will  ho  reached  by  a 
downward  slope.  In  years  of  plenty 
prepare  for  years  of  quiet. 


CHIEF  FACTOR  OF  HUDSON'S  BAY 
RESIGNS 

Chief  Factor  James  Thomson,  one  of 
the  oldest  officers  of  the  Hudson's  Bay 
Company  has  asked  to  be  relieved  of 
the  active  management  of  both  the  de- 
partments under  bis  charge. 

Mr.  Thomson  has  been  in  the  service 
of  the  Hudson's  Bay  Company  for  more 
than  forty  years,  and  during  that  period 
has  held  positions  of  trust  in  the  far 
north,  the  interior,  at  the  coast,  and  of 
recent  years  in  Winnipeg  For  some  time 
past,  as  land  commissioner,  he  has  ably 
administered  the  land  department,  and 
lately  was  given  the  additional  appoint- 
ment of  fur  trade  commissioner.  At  the 
time  of  his  appointment  to  that  position 
he  was  made  a  chief  factor  of  the  com- 
pany in  recognition  of  his  past  services. 
Mr.  Thomson's  valuable  experience  will 
not,  however,  be  lost  to  the  firm,  for  he 
has  been  appointed  a  member  of  the 
Canadian  advisory  committee. 

CHANGE  OF   FIRM   NAME 

On  January  3  the  Gait  Robe  Company 
changed  its  name  to  Stauffer-Dobbie  Ltd. 
There  is  no  change  of  ownership  or  man- 
agement, Mr.  Geo.  A.  Dobbie  remaining 
as  president,  Mr.  Jos.  Stauffer  vice-presi- 
dent and  secretary-treasurer,  and  Mr. 
Jas.  H.  Bennett  as  managing  director. 
The  change  of  name  was  felt  to  be  ad- 
visable owing  to  the  increased  variety  of 
output  by  the  firm  since  its  inception. 


Among  the  bonuses  paid  by  dry  goods 
firms  this  past  year  was  one  of  10  per 
cent,  to  the  employees  of  A.  Racine  Ltd., 
wholesale  dry  goods,  Montreal. 


An  Attractive  "Hope  Chest" 

A  cedar  box  covered  with  cretonne.      These  are  made  by   returned   soldiers  at  the 
Khaki  League.     Shown  by  Greenshields,  Ltd  ,  Montreal. 

Rising  Prices  for  Bedding 

Active  Demand  Reported  for  "Indian"   Blankets — Quality  Mer- 
chandise  Wanted — European   Demand   Affecting 
Canadian  Supplies. 

fi  I  "^  OR  a  long  time  it  was  a  habit, 
rl  now  it  is  a  disease — these 
"*■  letters  that  keep  coming  every 
day  telling  us  there's  a  ten  per  cent,  in- 
crease on  this  line  and  twenty  per  cent, 
increase  on  that."  So  spake  Mr.  F. 
Somers,  buyer  of  linens  and  beddings 
for  the  Robt.  Simpson  Co.,  Ltd.  "There 
seems  to  be  no  hope  of  lower  prices  in 
the  near  future.  We  just  have  to  go 
ahead  ordering  about  three  or  four 
months  earlier  than  we  did  in  normal 
times,  and  then  taking  a  gamble  on 
when  we'll  get  deliveries,  and,  in  some 
cases,  whether  or  not  we'll  get  the  whol? 
of  our  order." 

But  what  does  it  matter  if  prices  do 
go  up,  so  long  as  people  are  able  to 
pay  them,  and  manufacturers  are  able 
to  produce  an  article  that  is  worth  the 
price?  In  Mr.  Somers'  opinion,  the  high 
price  (about  $30)  asked  for  pure  all- 
wool  Scotch  blankets  has  not  checked 
their  sale  to  any  extent.  Yet  there  ars 
other  buyers  who  think  differently — that 
a  smaller  number  of  these  high-grade 
blankets  has  been  sold,  although  the 
money  turnover  has  been  greater. 
Colored  Cotton   Blankets  Active 

The  most  popular  number  in  bedding 
appears  to  be  the  heavy  cotton  blanket 
in  dark  colors:  red,  navy,  green,  brown, 
woven  in  those  designs  of  Indian  origin 
which  are  best  known  by  their  interpre- 
tation in  the  Navajo  rugs  and  blankets. 
These  are  attractive  to  a  great  many 
tastes,  are  warm,  serviceable,  and  com- 
paratively low-priced.  They  are  used, 
indeed,  by  some  folks  in  place  of  down 
comforters,  since  colorings  may  be  had 
to  harmonize  with  various  rug  and  wall- 
paper shades.  Than  again,  you  will  see 
them  thrown  over  couches,  or  stretchers 


at  Summer  cottages  or  college  resi- 
dences; and  even  in  the  "working  goil's" 
hall  bedroom,  over  her  "fold-down-open- 
out"  bed. 

In  the  regulation  blankets,  white  with 
blue  or  pink  stripes,  made  of  percentage 
yarns,  the  rule  holds  that  "cheap  goods 
are  hard  to  sell."  "For  instance,"  says 
Mr.  Somers,  quoted  above,  "you  show 
a  customer  this  cotton-and-wool  blanket 
at  $12.95,  and  she  considers  it  robbery; 
because  she  can't  see  what  it  is  in  the 
article  that  she's  paying  for,  the  ap- 
pearance doesn't  justify  it,  and  she 
knows  it  won't  wear.  But  if  you  show 
her  an  all-wool  blanket  of  American  or 
Scotch  make,  nicely  gotten-up,  at  $25 
or  $30,  she  can  see  what  she  is  getting 
for  her  money." 

Owing  to  the  volume  of  flannelette 
goods  being  shipped  to  the  Continent 
from  Great  Britain,  an  increased  de- 
mand has  been  placed  on  the  Canadian 
product,  which  has  reduced  supplies  to 
a  considerable  degree.  The  quality  of 
the  goods,  nevertheless,  has  been  im- 
proving, and  compares  quite  favorably, 
it  is  reported,  with  that  of  other  coun- 
tries. In  this,  as  in  other  lines,  the 
American  product  is  said  to  be  noted 
for  the  niceness  of  its  finish,  and  the 
British  for  its  fine  quality. 

Sheetings  are  comparatively  plenti- 
ful, but  prices  are  high.  Chintz  counter- 
panes have  a  ready  sale,  although  they 
cannot  outdo  the  white  crochet  variety; 
and  as  for  the  old  colored  counterpanes 
that  one  finds  on  one's  grandmother's 
bed,  they  appeal  only  to  a  limited  class. 

Down  comforters,  of  course,  still  have 
plenty  of  calls,  for  no  one  can  deny 
their  cosy,  luxurious  appearance.  But 
deliveries  are  slow. 
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Draperies  of  Refinement  and  Character 

Spring  being  the  ideal  time  for  increasing  the  sales  of  your  drapery 
department,  be  sure  to  have  an  interesting,  fresh  stock  on  hand.  Order 
early  if  you  would  ensure  best  selection,  and  prompt  deliveries.  This 
Spring  should  prove  a  record  breaker  in  House  Furnishings  sales,  and  of 
course,  the  best  is  what  will  be  the  most  in  demand.  You  will  find  our 
range  comprehensive  and  you  will  appreciate  the  splendid  quality  and  good 
value  shown. 

Those  wanted  shades,  in  most  harmonious  combinations  and  designs 
will  be  found  in  great  variety  in  our  Spring  lines  of 

CHINTZ 

CRETONNE 

SHADOW  CLOTH 

CURTAIN  NETS 

CURTAIN  SCRIMS 

MADRAS  MUSLINS 

PLAIN  POPLINS 

'The   Handkerchief  House   of   Canada 

,  LACE  GOODS  CO.,u^ 


[ 


a 


64   Wellington   Street   West  TORONTO  Third    Floor    Empire    Buildintf 

IMPORTERS  and  MANUFACTURERS'  AGENTS 


*«-»-. 


^fwutenemro 
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TRADE   MARK   REG.  U.S.    PAT.     OFF. 


CONSIDER  YE  WELL 


Mr.  Floor  Covering  Buyer: 

Knowing  conditions  as  you  do,  realizing  the  impossibility 
of  obtaining  your  requirements  in  heretofore  easiest  and  best 
selling  lines,  are  you  not  going  to  stock  up  heavily  on  other 
merchandise,  full-order  shipments  of  which  you  know  will 
go  forward  on  specified  dates? 

It  is  a  far  reach  from  high-priced  woolen  and  worsted  rugs 
to  grass.  But  what  are  you  going  to  do  if  your  customers 
have  bare  floors  to  cover  and  worn-out  coverings  to  replace? 

Consider  ye  well — CREX  rugs.  While  shipments  are 
heavy  and  unfilled  orders  the  largest  in  our  history,  stocks  of 
materials  are  well  above  the  average  and  labor  has  been  less 
of  a  disturbing  factor  than  heretofore. 

We  are  in  position,  therefore,  to  fill  orders  with  more  than 
reasonable  promptness,  but  as  February  and  March  are  nat- 
urally our  heaviest  shipping  months  we  suggest  that  your 
order  be  placed  as  early  as  possible  in  the  New  Year  to  insure 
delivery  in  time  for  the  opening  of  your  Spring  business. 

Our  1920  lines — De  Luxe,  Herringbone  and  Regular 
weaves — have  attracted  a  great  deal  of  attention.  Patterns, 
colorings  and  novelties,  both  startling  and  conservative,  have 
been  added.    They'll  interest  you  and  your  customers. 

Consider  ye  well. 


Full  rug-size  color  reproductions 
and  price  list  mailed  on  request 


CREX  CARPET  COMPANY 

212  Fifth  Avenue,  New! York,  N.Y. 


Originators  and  Manufacturers  for  20  Years  of  Wire-Grass  Floor  Coverings 
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Spring  1920 

CANADIAN-MADE 

LINOLEUMS 

FLOOR  OILCLOTHS 

FELTOL  FLOOR  COVERINGS 

TABLE  OILCLOTHS 

Important  Announcement 
NEW  SAMPLES 

of  all  lines  are  now  in  the  hands^of  the 

WHOLESALE  DRY  GOODS  TRADE 

We  invite  all  dealers  in  house  furnishings  and  floor  cover- 
ings to  inspect  our  complete  range  of  all  lines,  which  will 
be  found  to  contain  a  great   variety   of   patterns,  suited  to 
every  need.     The  values  being  offered  in  Canadian-made 
goods  are  unequalled,  and  it  is  to  the  interest  of  every  mer- 
chant handling  floor   coverings   to   carefully   inspect  our 
samples  before  placing  any  orders  for  Spring. 

QUALITY              DESIGNS             PRICES 

to  suit  the  Canadian  Trade 

Manufactured  by 

Dominion  Oilcloth  &  Linoleum  Co.,  Limited 

MONTREAL 
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NOVELTY  CURTAINS 


Spring  housecleaning  always 
means  new  curtains  and 
draperies.  Largely  increased 
sales  will  be  yours  if  you  have 
the  attractive,  quick-selling 
lines  we  offer  you  for  Spring. 
Now  is  the  time  to  secure  the 
best  selection,  at  advantage- 
ous prices. 


[Marquisette  and  Scrim^Curtains 

For  exquisite  finish  and  quality  our  numbers  in 
these  lines  cannot  be  surpassed.  Your  "buying 
sense"  will  instantly  appreciate  the  unusual 
value  shown. 

Buy  Canadian  Made  Draperies\Made  in\Canada 


Quality 


Satisfaction 


CANADIAN 


DRAPERIES 


LIMITED 


145  Wellington  St.  West 

Toronto 

Telephone:  Adelaide  4708' 


■ 
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See  Our  New  Lines 

Selected  to  appeal  to  popular  demand, 
unusually  artistic  in  tone  and  design, 
and  of  such  splendid  value  as  to  in- 
vite comparison  with  any  on  the 
market. 

White   and    Ecru    Madras 
Mixed   Colour   Madras 
Self  Colour  Madras 
Mercerized   Repps 

(Plain    and    figured) 
Bungalow    Nets 
Muslins   (Assorted  widths) 
"Aurora"   Casement   Cloth 
Fine   Nottingham   Curtains 
Novelty   Curtains 

Agents    for 

Wm.   Strang   &  Son,   Glasgow,  Scot. 
Hood,  Morton  &  Co.,  Newmilns. 
Stirling-Auld   &   Co.,   Darvel. 
John  Watson,  Manchester,  Eng. 
Biltmore  Curtain   Co..   Montreal. 

Write  for  samples  or  call  personally 

In  The  Heart  of  The 
Dry  Goods  District 


J.  B.  Henderson  &  Company 

Limited 

80  Bay  Street         -         -        TORONTO 


F.  J.  BHUMGARA, 

Manufacturer  of  Indian  Art 
Ware  and  Importer  of  Indian 
and  Oriental  Carpets,  Rugs, 
and  Embroidery,  Hand-printed 
Curtains,  &c. 


I    AM  now  offering  from  stock  Mirzapore,  Mal- 
bar  and  Calcutta  Carpets  and  Rugs  in  various 
sizes  from  6  ft.  x  3  ft.  to   15  ft.  x  10  ft. 
I  can  also  supply  Carpets  and  Cotton  Prints  in 
all   sizes   of   Covers   and   Curtains  from   stock. 

Also  select  designs  in  Chinese  Skirts,  Coats, 
Sleeve  Ends  and  other  Embroideries. 

I  hold  a  large  stock  of  Indian,  Cornelian  and 
Agate  Stones  in  various  colours  and  designs  and 
am  continually  receiving  fresh  consignments 
every  month. 

Also  novelties  in  Brassware  —  Flower  Pots, 
Trays  and  Bowls  in  all  sizes  for  early  delivery. 


28,  CAMOMILE  STREET, 
LONDON,  E.C.3. 


Telephone:   London  Wall  3131 


Telegraphic  Addren:  'Bhumgara,  |  Ltd,  London 


s 
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T 

SEND  FOR  OUR  PRICES 

S 

o 

I 

ELASTIC    RIB    UNDERWEAR 

L 

FINE  CASHMERE 

I 

s 

JERSEYS    AND    SWEATERS 

F 

HEAVY   WOOL   SOCKS 

D 

TWEEDS  AND  ETOFFES 

A 

ETC. 

C 

T 

V 
A 

A  R 

1ITCHELL  WOOLLEN  CC 

»•    u 

O 

LIMITED 

0      E 

N      M 

ITCHELL             -             ONTARI 

IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND   EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom  and  Factory : 

Bay  and  Wellington  Sts.,        -        Toronto,  Canada 
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DALY  &  MORIN,  Limited 

Dalmor 

Window  Shades  and  Shade  Cloths 
Drapery  and  Upholstery  Fabrics 
Art  Novelty  Curtains  and  Piece  Goods 
Drapery  and  Upholstery  Hardware 


TO  THE  TRADE  ONLY 


MONTREAL  SALESROOMS 
55    ST.    SULPICE   STREET 


FACTORY  and  WAREHOUSE 
MONTREAL-LACHINE,  QUE. 


PRIME  AND  RANKIN,  LIMITED 


We    Are   Now   Showing 
Handkerchiefs 

With  the  collection  we  offer  you  this 
season,  we  are  certain  to  interest  all  our 
old  customers  and  many  new  ones.  We 
invite  your  attention  to  this  new  range, 
including  all  the  new  creations,  as  well 
as  the  popular-priced  and  staple  lines. 
Our  opportune  buying  enables  us  to  offer 
many  attractive  values  that  cannot  fail 
to  impress  buyers  as  desirable  for  the 
Christmas  handkerchief  trade. 


McLintock's  Unrivalled 
Down  Quilts 

The  1920  range  of  Down  Quilts  will  be 
out  January  20th  and  will  include  a  wide 
range  of  new  designs  and  colorings.  The 
high  standard  of  these  goods  and  most 
satisfactory  deliveries  effected,  assure  us 
of  your  continued  appreciation  and  pre- 
ference for  this  line. 

We  are  sole  selling  agents  in  Canada  for 
McLintock's  Ventilated  Down  Quilts. 


PRIME  AND  RANKIN,  LIMITED 

S.  ROETHER,  President 

* 

DIRECTORS  : 
W.  J.  Squires,         W.  N.  H.  Hood,         N.  R.  Cooper 
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This  design,  pattern   410.  24   in..   60c   per  yard;  36   in.,   70c  per  yard.        Other  patterns  at   55c  and  65c.       (Prices  in  Canada.) 

Of   Interest   to   the   Canadian    House    Furnishing   Buyer 

After   studying   the   Canadian   market  most  thoroughly   with   the   object   of   appointing   an   agency   in 
Canada,   we   have   appointed 

GREENSHIELDS,  LIMITED 

Montreal 

our    sole    distributors    for    our    laraous    Cott^a-lap    Surround.    Rujr    Borders    and    Wood    Grains.      All    inquiries    should    be    uudrmild 
to  our  agents,   at   Montreal,   where   sampler   and   prices   will  be   ch.orfully   submitted. 

The  Cott-a-lap  Company.  Somerville,  N.  J. 


F.  W.  LANE  &  CO.,  LIMITED 

4  SNOW  HILL,  LONDON,  E.C.  I . 

England 


Specialists  in  [Hand- 
Printed  Bedspreads, 
Table  Covers, 
Cushion  Cases,  etc., 
in  Cotton  and   Silk. 


Also 

Silk  Mitre  Cosies, 

Cushions, 

Printed   Silks 

and 

Novelties 


Exclusive 
Designs. 

Choice 
Colourings 


Telegrams, 

Japshaw,  Cent..  London. 
A.B.C.  Code,  4th  Edition. 


Cushion  C>»e  No.  2329 
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The  I  Oriental  Textiles  Co.,  Limited 

OSHAWA    -     ONT. 


We  weave,  dye  and  finish 
Silk  and  Cotton 


VELOURS 
MOHAIRS 

and 
PLUSHES 


Sal 


esrooms 


33  MELINDA  STREET 
TORONTO 


\ 


3 

> 
< 


s 


<] 
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A.B.C.  HOSIERY 


FOR  CHILDREN 

Made  in  all  sizes 

4  to  10  inches 

1  and  1  Rib 

RECOGNIZED  AS  THE  BEST 

Best  for  sturdy  quality. 
Best  for  desirable  fit. 
Best  for  long,  hard  wear. 

FOR  MEN  AND  WOMEN 

Any  make  of  Hosiery  that  will  win  such 
immense   popularity   as    A. B.C.    HOSIERY,  for 

children,  now  enjoys,  through  its  resistance  to 
the  strenuous  wear  imposed  by  children,  needs 
no  further  recommendation  for  adults. 

Complete  line. 


ALLEN  BROS.  CO.,  LIMITED 

883  Dundas  St.  East         -         Toronto 

"CANADIAN  GOODS  ARE  BETTER" 

It"  °5i 


DRY     GOODS    REVIEW 


187 


V 


r*V? 


PURE  THREAD 


lifliCtKI  S!i 


MADE  IN  CANADA 


[T  S  A  CASE  or 
CHANGI  OF 
NAIS4I  AND 
/ADDILESP 
y  ONLY. 


We    have   decided    to    change    our   name   from    The 
Wilson    Mfg.     Co.    to    "Allen    Silk    Mills,"    having 
bought  out   the   interests   of   a  silent  partner. 
"The     Wilson     Mfg.    Co.,"    manufacturers     of 

"WINSOME  MAID" 

pure  thread  Silk  Hosiery,  has  been  under  our 
per  onal  management  since  it  was  started  and  we 
will  continue  to  have  full  charge  and  supervision. 
Owing  to  the  great  increase  in  our  business  on 
account   of   the    splendid   quality    of   our 

"WINSOME  MAID" 

hose,  we  have  found  it  necessary  to  move  into 
larger  quarters,  and  after  January  1st,  our  ad- 
dress  will   be 


AnjLEN  £MK  MfflLlP 

4^  JDJWNZPM/E*  TK2BCOTO 


In   Our  New  Factory 

We  will  be  able  to  fill  orders  more  promptly  and 
greatly  assist  our  dealers  in  making  more  sales  of 

''Winsome  Maid" 

Pure  Thread  Silk  Hosiery 

You  will  find  this  Hosiery  the  most  satisfactory 
line  you  could  handle. 


ALL  COLORS 


Allen  Silk  Mills 


STANLEY  McLEOD 

449  Granville  St.,  Vancouver 

Western  Representative 


43  Davies  Ave. 
Toronto 

"CANADIAN  GOODS  ARE  BETTER" 

H.  SWITZER,   193  Sparks  St.,  Ottawa,  Representative  for  Eastern  Ontario  and  Montreal 


JONES-CAIRNS  LIMITED 

St.  John.  N.B. 

Eastern  Representative 
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1920 

"The  Specialty  House  of  Canada' 

MclNTYRE,  S0N&  CO. 

LIMITED 

Montreal 

Canada 

Our  Salesmen  are  now  on  their  territories  with  com- 
plete Showings  from  all  departments. 

Dress  Goods 

Sill^s  and  Velvets 

Linens  (Crown  Brand) 

Cotton  Dress  Fabrics 

Woven  Zephyrs  and  Wool  Taffeta  Shirtings 

Hosiery 

Gloves 

Underwear 

Smallwares  and  Notions 

Ribbons,  Laces  and  Embroideries 

Sole  Selling  Agent*  for 

"Trefousse"  Kid  and  Suede  Gloves 

"Niagara  Maid"  Gloves,  Hosiery  and 

Glove  Silk  Underwear 

Permanent  Offices  at 

Halifax,  Quebec,  Ottawa,  Peterboro,  Toronto,  Hamilton, 
London,     Winnipeg,     Regina,    Calgary    and  /Vancouver. 


Mclntyre,  Son  &  Co.,  Limited 

MONTREAL 


MPVMHMM 


" 
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babies'  Mear  Pulletm 


SMARTEST  STYLES 


JANUARY  1920 


HIGHEST  VALUE 


ladies 

Wear   Limited 

JL/ 

1-9-2-0 

HANDKERCHIEF  SEASON 

OPENS  ON  FEBRUARY   1st 

With  the  most  complete  range  ever 
shown  to  the  Canadian  trade. 

Fancy  Boxed  Lines 

Envelopes 

Initials 

Printed  French  Novelties  in 

Linen  and  Cotton 
Plain  Linen  and  Lawns  for 

Men  and  Women 

Our  Representatives  are  now  on 

the  road   showing  our   complete 

line  of  Silk  and  Lingerie  Blouses, 

Silk  Underwear,  Neckwear, 

Laces  and  Veilings 


Ladies      Vv  ear   Limited 

563    College    Street,  Toronto 

W.    F.    Gorortn.   President 
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Wab 


asso 


Lawns 

Nainsooks 

Madapolams 

Bridal-Cloth 

Voiles 

Organdies 

Middy  Cloths 

Piques 

Cambrics 

Longcloths 

Circular    Cottons 

Sheets    and  Slips 

Sheetings 


—  The  best  goods  for  the  best  trade   — 


THE  WABASSO 

Three  Rivers 
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Wab 


asso 


The  Trade  Mark  of  Purity 

Purity   Guaranteed 
Width    Guaranteed 


Examine  and  closely 
compare  the  even 
weaves,  the  perfect 
bleach,  the  absolute 
purity  of  the  lines  bear- 
ing the  "Wabasso 
trade-mark 


Always  the  Premier 
White  Cotton  Mills  of  Canada 

COTTON  COMPANY,  Limited 

Quebec 
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Accuracy  Is  The  Supreme  Test 

Before  buying  any  Measuring  and  Computing  Machine 
for  your  Piece  Goods  Department,  test  it  for  its  accuracy 

In  measurement. 

l\  en  an  inaccurate  machine  may  save  you  money  over  the 
old  methods  of  measuring  by  hand,  but  the 

aofHoMtfCR 

Accurately  measures  material  of  any  width  or  weight. 
Accurately  computes  every   sale.      Costs  30%  less  than  any 
other  machine  on  the  market. 
Is  the  Greatest   Money  Saver  of  them  all. 


The  Only  Accurate  Machine 
On  The  Market 


This  is  dot  claim  and  it  is  a  broad  one.  But  it  is 
easy   t<>   prove   it   by  test  measurements  with  any  other 

machine. 

Your  Machine  must  be  RIGHT 

if  you  want  to  get  the  full  100';  returns  from  your 
Yard  Goods  Department.  'Phi-  error  in  measurement 
of  an  inaccurate  machine  is  repeated  with  every 
transaction  and  constitutes  an  additional  overhead 
expense   which    must    be   charged   to  the   department. 

Buy  the  Clothometer  on  its  merits 

The  Clothometer  is  a  new.  improved  measuring  and 
computing  machine,  which  is  rapidly  training  in  favor 
over  machines  of  an  earlier  make.  But  don't  be 
content  to  purchase  any  machine  without  using  your 
own  judgment  in  selection.  It  is  easy  to  make  a  com- 
parative U'st  of  their  merits  before  buying.  The 
Clothometer  is  sold  on  its  merits  under  a  three-year 
guarantee   of  satisfaction. 


What  the  CLOTHOMETER  Does  For  You 

Wipes  out  all  the  big  annual  losses  from  overmeasurement — prevents  errors  in  figuring 
sales  checks  saves  the  time  and  increases  the  efficiency  of  your  sales  clerks — (rives 
vour  customers  confidence  and  increases  the  prestige  of  your  store.  IT  DOBS  NOT 
MARK    YOUR    FABRICS. 


Measuring  Devices 

and 
Computing  Chart 


Everything  is  plain  t' 
and  easy  Hi  read.  Mea- 
sures up  to  12  yards  in 
'..  yard  units.  Give  in- 
stant computation  from 
1  to  12  yards  of  cloth 
in  the  ' ..  yard  units,  at 
i»  different  costs  per 
yard.  Your  choice  of  116 
different    price  charts. 


Write  To-day  for  Descriptive  Folder  and  Full 
Information 

Distributors  for  Canada: 

The  Clothometer  Sales  Company,  Ltd. 

44  Princess  Street  Winnipeg,  Canada 
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Canada's 
Silk 


Progressive 
House 


"Everything  in  Silks" 


JO.  BOURCIER 


65  Bay  Street 
TORONTO 


Victoria  Square 
MONTREAL 


LIMITED 

Bovd  Building 
WINNIPEG 
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TRe  Trade  Mark 


TKe  Ix^side     XIil«Oii 


is  the  fleecy  "Woolnap"  which 
has  always  been  so  popular  a 
feature  with  a  large  number  of 
your  customers. 


shows  evidence  of  the  extra-care- 
ful workmanship  and  high-grade 
yarns  which  mark  every  garment 
we  make-unsurpassed  in  Canada. 


"St.  George"    WOOLNAP 

will  enhance  your  reputation  as  a  judge  of  underwear  values.     Stock  it, 
for  the  customers  who  want  warmth,  wear  and  comfort.    Judge  for  your- 
self   and    we   are  confident  you  will    find   it  worthy  of  your  strongest 
recommendation  to  your  most  particular  customers. 

AGENTS  : 
COYLE   &  RODGER,  230McGill St.,  Montreal;      R.  COPPING  &  SON,  31   Melinda  St..  Toronto;       A.R.  McFARLANE,  Vancouver 

@sh  awa,  Canada 
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pood  up 

^tfour  Underwear  Sales 

It  can't  be  done  with  garments  of  in- 
different quality.  Nor  with  underwear 
which  is  "not  what  it  was  before  the  war. 

Customers  who  still  want  the    kind  the^ 
used    to    get  will    be   best    satisfied    witl 
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St  <3eorge" 


Unshrinkable    UNDERWEAR 

FOR     MEN'S     WEAR 

In  these  days  of  uncertain  qualities  youi 
customers   will    rely    more    than   ever  or 
your  judgement  and  knowledge  of  under- 
wear values. 

Critical   comparison   will    quickly   satisfy   you    that    St.    George 
Brand  Scotch  Knits,   Heavy  Wool  Ribs  and  Fine  Elastic  Com 
binations  and  Two-piece  are  the  best  values  in  Canada  today- 
even  better  than  in  pre-war  times. 

AGENTS 

COYLE  &  RODGER 
230  McGill  St.  -  Montreal 


A,  R.  McFARLANE 


R.  COPPING   &  SON 
31  Melinda  St.  -  Toronto 

Vancouver 


The  8@H®F1ILD  W®SIAI!  CtiUbMmw 
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Hawthorn  Fabrics 


-  combine  with  rich  beauty  of 
colorings,  the  quality  necessary  to 
stand  extraordinary  wear  and  tear. 


Hawthorn 

fabrics  now  include  :  Jersey 
Cloth,  Knitted  Suitings,  Vel- 
our  Cloakings. 


Ask  for  them  by  the 
yard  or  in  made  up 
garments. 


Hawthorn  Mills,  Limited 


Carleton  Place,  Ontario 


Selling    Agents: 
TORONTO     Little  &   Little,   152  Bay  St.  VANCOUVER     A.   R.   HcFarlane,   Mercantile  Hldg. 

MONTREAL     Lake  I-'.   Moore.   Coristine   Bids- 
WINNIPEG     Fred    Rumble,    506    McArthur   Block.        CALGARY— A.  M.  Mouat,  515   First  St.  E. 
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'•>  ^fir  Setter 

(jofnp£a  \  'fifty 


HbOl  Hose  and  Hawthorn  Rvtxld  /  j 


Face  Cloths 


or    men    and    women 


DAINTY    -  -    ATTRACTIVE 
SANITARY 


Terry  Towelling 

from  1 6  to  27  inches  wide — 
very  popular 


There   are   attractive   colored 

display  cards  at  your  disposal. 

—  Send  for  them  — 


Your  wholesaler  will  send 

samples  of  these  lines 

upon  request. 


J^atotfjorn  Jflilte  lamtteb 


Carltton  ijplacc,  <£>nt. 


Selling  Agents : 
TORONTO     Little  &  Little.  152  Bay  St.  VANCOUVER  -A.  R.  McFarlane.  Mercantile  Bldg. 

MONTREAL    Lake  F.  Moore,  Coristine  Bldg. 
WINNIPEG-Fred  Rumble.  506  McArthur  Block.  CALGARY -A.  M.  Mouat.  515  First  St.  E. 


Terry 


Bath  and  Face  Towels 

are  ideal  for  every   purpose, 
all  sizes  plain  or  fancy  hemmed. 


AfiwraXtnof  B«»a>pr»  Pore  Wool  How  and  Hawthorn  fabric 
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Announcement 

To  the  many  customers  and  business  connections  of 

The  Gait  Robe  Company 


We  wish  to  announce  a  change  in  the  name  of 
the  firm.  On  this  date  the  business  will  be 
taken  over  by 

Stauffer-Dobbie  Limited 


There  will  be  no  change  of  ownership  nor  of 
management.  The  former  partners  and 
officers  will  continue  to  own  and  control  the 
new  company. 

The  Gait  Robe  Company  wishes  to  thank  its 
many  friends  in  the  trade  for  the  favors 
extended  during  their  business  life — while 
Stauffer-Dobbie  Limited,  solicit  a  continuance 
of  patronage  and  goodwill. 


STAUFFER-DOBBIE  Limited 


GALT 


ONTARIO 


JOS.  STAUFFKR 

Vicc-Prcs.  and  S 


GEO.  A.  DOBBIE 

President 


JAS.  H.  BENNE1  l 

\l  n    Direi 
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TOWELS, 


What  the  GALT  LABEL  will  mean  to  you 

— Towels  so  sturdily  made,  of  pile  threads  of  2  PLY 
yarn,  that  they  give  twice  the  wear  of  the  ordinary 
towel  made  of  single  thread  pile. 

— Towels  so  closely  and  evenly  woven  and  with  such 
artistic  border  effects,  that  they  make  an  instant 
appeal  for  their  soft  finish  and  attractiveness. 

These  features  combine  to  ensure  SATISFACTION. 
That  is  what  brings  you  customers,  isn't  it?  And 
after  all  is  said,  isn't  it  customers  you  are  after?  Let 
Gait  Towels  help  you  secure  and  retain  them. 

Complete  range  of  samples  in  the  hands  of 
our  travellers. 

STAUFFER-DOBBIE  Limited 


GALT 


ONTARIO 


Western  Agent:  T.  H  Wardell,   102  Hammond  Bldg.,  Winnipeg 
Montreal:  M.  R.  Bricker,  43  St.  Sacrament'Street 
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Your  Easter  Requirements 


These  two   Trade   Metros    mean 
Maximum  Value  and  Smartness 


P.  K.  COMPANY,  LIMITED 

Successors  to 

PERRIN  FRERES  &  CIE 

Sommer  Bldg.,  Montreal 


iSSS= 
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should  be  anticipated  NOW 


These  two    Trade   Marias  will  faithfully 
maintain    the    reputation    of  your    House 

P.  K.  COMPANY,  LIMITED 

\ 

Successors  to 

PERRIN  FRERES  &  CIE 

Sommer  Bldg.,  Montreal 
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SILK  NETS 

Black,  White,  light   colors. 


METAL  LACES 

Big   assortment 
Gold,    Antique,   Steel,    Silver. 


LACES 

Special    value   in    assortments. 
Four   lots   at   attractive  prices. 


[SILK  BRIDAL  VEILS 


36,C0    doz.    up. 


That   big   seller   in    V eils. 

"MONA  LISA" 

will    arrive    soon   again   in   black 
and   colors. 


Our  Salesmen    start   out   January  IQth 
Wa;c,  or  write  us. 


PANADAYEILING  CQ 


LIMITED 


TORONTO 


J 
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No.  1568/P 


The  Registered  Trade  Name 

(Oar-  €x\am 

REGISTERED    TRADE    MARK 

Stands  for 

The   Highest  Quality  Obtainable 

in  Display  Forms 

The  merchants  of  Canada  realize  this  —  as  a 
result  our  Fall  orders  for  DUR-ENAM  Forms 
greatly  exceeded  our  manufacturing  facilities. 
In  order  to  better  meet  the  ever-increasing  de- 
mands for  DUR-ENAM  Forms,  we  have  recently 
made  extensive  alterations  to  our  factory.    With 


s 


No.  1150 


treble  our  former  capacity  we  now  confidently  hope    to    make    prompt    deliveries    of    DUR-ENAM 
Forms,   Wax  Figures,   and   Display   Fixtures   for  the  Spring  trade. 
Avoid  any  possibility  of  disappointment  by 

PLACING  YOUR  ORDERS  AT  ONCE! 
We    manufacture   the   most   complete   line   of   Display    Fixtures    and    Artistic    Wax    Figures    made 
in  Canada. 

Send  for  illustrated  Folder  and   Price  List. 

CLATWORTHY  &  SON,  LIMITED 


Established  1896 


TORONTO 


Incorporated  1908 


AGENTS:     Vancouver,  B.C.,  M.  E.  Hatt  &  Co.,  Mercantile  Bldg.  Winnipeg,  Man.,  O'Brien  Allan  Co.,  Phoenix  Block 

Montreal,  Que.,  E.  O.  Barette  &  Co.,  301  St.  James  St.  Halifax,  N.S.,  D.  A.  Gorrie,  Box  273 
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UA  GOOD  OLD  PROVERB" 


THE  PRESENT 

CRY 

ALL  OVER 
CANADA 

IS 

NO  GOODS 
NO  GOODS 


"KING  SOLOMON" 

IN  THE   BOOK  OF  PROVERBS 

SAID: 

Go  to  the  little  ant,  thou  sluggard,  and 
learn  its  ways  and  be  wise,  a  little 
animal  that  has  no  overseer,  protects 
itself  with  food  in  the  summer  to  have 
enough  for  its  family  in  the  winter. 

AND  WHAT  A  WISE  PROVERB! 

The  merchants,  "Such  Wise  Men." 
should  have  protected  themselves  with 
merchandise  when  goods  were  low, 
when  foolish  people  had  cold  feet, 
that  was  the  time  to  buy  and  protect 
your  trade  and  country. 


THE   PRESIDENT   OF   OUR   COMPANY    STUDIED    WELL 

THE  BIBLE  AND  ITS  PROVERBS 


WE  HAVE 

WE   HAVE 

PROTECTED 

WHITE  LINGERIE 

OUR   CUSTOMERS 

WAISTS 

AT  THE  OLD  PRICES 

AND  ARE  READY 

MIDDIES  AND 

TO    STAND    BY   THEM 

HOUSE  DRESSES 

FOR   THE  NEXT   TWO  YEARS 

CREPE  DE  CHINE        -r\  T      AATTCPC 
IIABl  TAI  SII.K              r>L,ll  \J  &Ej& 
GEORGETTE               A-* -■— *  V-^   ^s  K^r  m^ *k^t 

THE 


STANDARD  FACTORY  of  CANADA 


LIMITED 


- 1 


OFFICE    WD  PLANT 
DENIS,    Dl  LI   I'll    AND    DROLET    STREETS 


MONTREAL 
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The  last  word  in  Knitting  Yarns 

B0NW0RTH  YARNS 


Their  delightful  quality,  always  so 
quickly  recognized,  and  their  beauti- 
ful colorings  in  such  a  variety  of 
shades — have  made  them  immensely 
popular   everywhere. 

Two  of  our  special  lines  are — 

"SUPER" 

and 

"ELECTRA" 

The  former  is  a  2-ply  Floss,  sold  in 
balls,  and  the  latter  a  w4-ply  fingering 
yarn,  sold  in  skeins.  Both  are  ideal 
yarn  that  cannot  be  surpassed  for 
beauty  and  charm. 


CANADIAN   WOOLLENS,   LIMITED 


PETERBOROUGH 


Wor.ted  Yarn  Spinners  and  Dyers 
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Fashions   in    Pans 


\  prettj  evening  cloak  in  green  and  gold  lame.  The  > o k t-  is  >;old  lame  on  ground 
•  ■I  black  velvet.  There  is  a  wide  scarf  of  unld  gauze  finished  «ith  gold  tassels.  A  fox 
lur  finishes  the  neck.    The  lining  is  black  liberty  satin. 

"Robe  Lillian"  is  the  name  given  to  the  little  dinner  dress  of  black  crepe  satin. 
The  sleeves  are  of  black  lare.  and  the  sides,  forming  modified  panniers,  are  trimmed 
%.  i l  h  black  lace.  The  girdle  is  novel,  being  fashioned  of  wool  and  yellow  pearls.  Sent 
direct  to  l»IO    GOODS  REVIEW    from  Charles  Drecoll,  Ltd.,  Paris.  France. 


READY-TO-WEAR 
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Late  Winter  Models 


A  luxurious  Winter  coat  in  two-piece  effect  is  this  one  of  caracul  plush,  from  the 
Shelton  looms,  with  deep  fur  trimming. 

The  evening  wrap  is  of  chiffon  velvet  with  wide  opossum  collar,  cuffs  and  bands. 
The  sleeves  are  cut  more  on  the  kimona  than  the  dolman  plan,  but  roominess  and 
comfort  are  maintained  with  good  lines.  Photos  from  Sydney  Blunv-nthal  &  Co., 
New   York. 
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New    York  Spring  Styles 


Two  attractive  new  toilettes,  showing  at  the  left  a  hint  of  tin-  incoming  of  pleats. 
The  interesting  design,  with  its  hraidinu.  is  developed  in  "Ruff-a-nurT""  »ilk.  Side  full- 
ness is  again  noted  at  the  right,  \>ith  a  trace  of  tht-  /<>um\ »■  >kin.  This  attractive  model 
is  made  of  the  new   "chinchilla"  satin.     Photos  from  H.  K.  Mallinson  &  Co.,  New    York. 
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1920   Fashions  for  Sport 


Two  of  ilu-  ne*  sport  costumes  for  the  coming  season     The  "Sportsangora"  sleeve- 
Photos    from    Nathan    Schnsn.    New    ^  ork. 
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DRESS    FABRICS 


Silk  and  wool  duvetyns;  fancy  cotton 
Silk  and  wool  serges;  taffeta,  heavy 

onette,  fine,  plain  and  embossed  trecos; 

ratine;  foulards;  printed  and  striped  Geor 

organdies. 


and  plain  wool  gabardines, 
cord  and  crepe  silks;  satins,  including  bar- 
heavy  crepe  de  Chines;  silk  taffeta;  heavy 
gettes;  printed  chiffons;  voiles;  ginghams; 


COATS 

Shorter  than  last  season;  36-38  in.  Polo  cloth, 
helted.  Straight  and  semi-fitted  lines;  slightly 
flaring-  below  the  waist;  flat  pockets;  convertible 
collars;  straight  and  flaring  sleeves;  capes 
shorter  than  last  season.  Wraps  are  loose,  with 
large  full  collars  and  resemble  capes  as  much 
as    coats. 


SUITS 

Bloused,  Eton  and  bolero  lines;  some  straight 
boxed  models.  Fancy  openings  and  irregular  hem 
lines;  narrow  belts  or  silk  or  braided  girdles; 
some  have  decided  side  flare  below  the  waist. 
Tuxedo  and  other  modest  styles  of  collars;  inset 
pockets;  narrow  sleeves.  Braid  and  embroidery 
trimming.  Skirts  straight  and  simple,  comfort- 
ably   wide. 

DRESSES 

Sheer  silk  gowns  are  soft  and  draped  still; 
sleeves  short  or  else  three-quarter  and  loose. 
Skirts  fairly  full — taffetas  strong;  lace,  bead 
and  embroidery  trimming.  Heavy  silks  and  wool 
cloths  more  tailored;  trimmed  with  brushed  wool 
or  Angora;  tunic  styles,  long  sleeves,  some  deep 
armholes;  round  and  square  necks;  narrow,  loose 
belts. 

BLOUSES 

Short  sleeves  for  dressy  styles,  long  for 
tailored.  Round  and  square  necks;  many  printed 
and  fancy  materials;  lace  trimming,  also  tucks, 
hemstitching,  beadwork  and  embroidery;  tunic- 
styles    strong. 

SKIRTS 

Separate  skirts  are  short,  10  to  12  in.  from 
ground.  Pleated  and  accordeon  pleated,  flaring 
slightly  from  hips;  smooth  fitting  around  hips 
and  waist.  Georgette  crepe,  crepe  de  Chine,  all 
the  novelty  silks  and  satins,  also  white  gabardine, 
white  jersey  and  novelty  serges  and   velours. 


MILLINERY 

Glossy  trimmings,  straws  and  ornaments;  cite 
ribbons  and  silks;  malines;  straw  cloth,  new; 
Breton  sailors;  chin  chins,  raffia  embroidery,  puf- 
fed satin  brims;  telescope  crowns,  medium  and 
small    sizes    continuing    with    off-the-face    effects. 

NECKWEAR 

Lace,  net  and  embroidery  in  ecru  in  "petal" 
or  "tab"  round  collars;  vestees,  waistcoats  in 
elaborate  ribbons,  brocades,  etc.  Plain  white 
organdie  and  pique  tuxedos. 

GLOVES 

!.!  and  lfi-button  lengths  gaining;  long  silk 
gloves  to  be  good  for  Summer.  White  kids  good 
just  now.  Tan,  grey,  sand,  mastic,  taupe,  navy. 
brown,    black,   all   good   for    Easter. 

RIBBONS 

(ire  ribbons  for  millinery  show  some  ten- 
dencies to  be  good  for  dress  trimmings  also. 
Elaborate  brocades  and  metallic  effects  show 
much  more  intricate  patterns  than  formerly. 
Used  for  bodices,  waistcoats,  sashes,  panels,  bags, 
etc.     Many  uses   for   lingerie  ribbons. 

PURSES  AND  HAND  BAGS 

Fancy  silk  bags  on  conservative  frames;  velvet 
bags  very  strong:  kodak  purses  in  ostrich  and 
zebu  grains  new.       Avenue-  bags  still  popular. 

VEILS 

Veilings  of  more  interest  to  buyers  than  separ- 
ate veils;  Spanish  spots  and  fancy  meshes  popu- 
lar; black,  brown,  castor,  navy,  and  some  purple 
selling  for   Spring. 

SWEATERS 

Tuxedo  strong.  Flaring  skirts  and  flaring 
lower  sleeves  prominent;  some  slip-overs;  fine 
wools  and  silks  coming  in.  Bright  colors  in 
wider  variety  then  ever.  Filet,  combined  with 
plain    and    fancy   knitting. 
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New   Models  from  Canadian  Houses 


Up-to-date  in  everj  lint-  is  this  Spring  suit  of  navj  gabardine.  Vote  the  full 
Tuxedo,  the  black  military  braid  tfivinu  a  bolero  effect,  the  narrow  leather  belt,  the 
silk  \cstec  richly  embroidered  in  black,  scarlet  and  gold;  and  the  uneven  hem  of  <he 
jacket.      Shown   bj    the  Ontario  Cloak   Co.,    Toronto. 

Georgette  loses  none  of  its  attraction,  though  it  has  several  seasons'  vogue  to  its 

credit.  This  m-vv  afternoon  frock  of  Georgette  is  elaborately  beaded  and  embroidered, 
and  takes  note  of  tl"-  lashion  for  round  necks,  louse  sleeves  and  sofl  '.'irdles.  from 
the    \  rt   Cloak   and  Suit   Co.,   Ltd..   Montreal. 
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For  Misses 


1920  SpringftCoat 


Interesting,  indeed,  is  this  smart,  straight-line  suit  of  all-wool  velour,  in  brown  and 
tan  checks.  The  strap  trimming  of  the  material  cut  bias  is  new.  The  suit  is  silk 
lined.     Shown  by  Lazare  &  Novek,  Montreal. 

What  a  swagger  sport  coat  is  this  of  tan  polo  cloth  in  which  to  withstand  March 
winds!  The  unique  flared  pockets  and  straight  across  collar  are  its  newest  features. 
Shown  bv   Barron  &  Dick,  Toronto. 
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Mid-Winter  in  New  York 

Luxury  on  Every  I  land.  But  Inconspicuous  Styles  Characterizing  Street  Costumes     Evening 

Wear  Elaborate  and  Costly     Main-  Precious  Little    \  lies  of  Fine  Quality. 

Thee  article  was  written  by  staff  member  of  Dry  Goods  Review  who  made  a    special  trip    to    New    York   for    this 


NEW  YORK,  December,  1919:  It's 
a  rich  man's  Christmas  and 
everybody  is  rich.  So  one  might 
characterize,  in  brief,  the  atmosphere  of 
the   Christmas   Bhopping  season.        The 

stoics    are    filled    with    Rood    things    from 

Occident  and  Orient,  from  the  far  south 
and  from  the  north.  The  best  of  every- 
thing* bad  been  culled.  Cheap  and  tawdry 
merchandise     is     conspicuous     by      its 

absence,  and  while  no  doubt  many  a 
shopper  would  like  to  make  her  pur- 
chases at  perhaps  half  the  price  she  is 
paying,  on  the  whole  she  is  pleased  be- 
yond measure  with  the  gifts  which  she 
is   able  to  carry   home   this  year. 

Heaver  Browns  Frequent 

On  the  streets  New  York  does  not  ap- 
pear in  elaborate  toilette,  particularly 
in  the  day  time.  There  is  quite  notice- 
able a  popularity  for  beaver  colored 
suits  and  coats  and  for  various  other 
shades  of  brown.  These  are  richly  trim- 
med with  beaver  fur,  but  other  fur 
trimmings  have  been  showing  and  in 
coats  and  jackets  Hudson  seal  is  fashion- 
able still. 

Small  hats  are  worn  everywhere.  But 
when  Milady  opens  her  purse  to  pay  for 
her  Christmas  selection  of  gifts  one 
notices  immediately  that  it  is  an  ex- 
quisite beaded  or  brocaded  bag  which 
holds  her  money,  and  this  may  be  valued 


at  anywhere  from  $20  to  $100  or  more. 
She  has  quite  laid  aside  her  cretonne 
shopping  bag  which  was  so  much  in  evi- 
dence bast  year  and  more  so  the  year  be- 
fore. These  chintz,  cretonne  and  other 
fabric  shopping  bags  which  were  a  dis- 
tinct fad  so  ^hort  a  while  ago  are  no 
more  seen.  When  one  carries  small 
parcels  this  Season,  one  carries  them  in 
a  Boston  bag  and  this  bag  is  alike  the 
property  of  men,  women  and  youth.  It 
is  a  bag  usually  of  soft,  plain,  brown 
leather,  measuring  from  12  to  14  inches 
long,  with  an  oval-shaped  bottom  and 
soft,  plain,  leather  top,  fitted  into  a 
leather  covered  frame  with  round, 
leather  covered  handle,  but  no  clasp. 
Then  there  is  also  the  small-sized  club 
bag  and  stiff  leather  shopping  bag  or 
satchel  with  the  regulation  frame  and 
clasp  but  these  are  not  quite  so  popular 
as  the  Boston  bag. 

One  next  notices  when  Milady  is  pay- 
ing for  her  purchases  that  her  hand  is 
well  gloved.  She  does  not  necessarily 
wear  the  fine,  French  gloves  which  were 
on  everybody's  hands  a  few  years  ago. 
Nevertheless,  her  fabric  or  heavy,  silk 
glove  with  novelty  embroidery  or  cuff  is 
a  well  fitting  glove;  or  her  heavier  wash- 
able cape  or  mocha  glove  is  of  a  color  to 
match  her  outer  garments,  and  it  too  fits 
her  well. 


Her  veil  is  neat  but  one  must  allow 
he'-  at  times  to  keep  the  coy — and  to 
the  masculine  taste — unreasonable,  spots 
which  figure  on  her  cheek  or  across  her 
eyes  or  chin.  Her  shoe  is  a  well-fitted 
one,  also  in  a  shade  of  brown  to  match 
her  suit.  It  is  on  a  graceful  last  with 
comfortable  walking  heel  and  a  sole  of 
practical  weight.  If  her  shoes  are  high 
she  probably  wears  silk  hose  of  the  $2 
to  $3  order.  If  it  is  an  Oxford  she 
wears,  she  may  have  a  good  English 
wool,  cashmere  hose  to  match  the  shoe 
and  possibly  spats  of  a  suitable  tone. 
Taking  her  general  street  turnout,  Lady 
New  York  is  plainly  and  practically 
gowned  and  seldom  appears  in  what  is 
extreme  in  style  or  loud  in  color. 

Luxurious  Evening  Garments 

On  colder  days  furs  are  gorgeous  and 
in  the  evening  one  sees  New  York  in  her 
good  clothes.  Social  occasions  are  the 
centre  of  interest  in  daily  life  and  there- 
fore they  must  be  provided  for  in  her 
wardrobe  also.  There  is  nothing  too 
gorgeous  or  luxurious  to  appeal  to 
Milady  as  within  the  realm  of  her  pos- 
sible possession.  Rich  brocades,  ex- 
quisitely draped  furs,  satins  and  velvets, 
perfect  specimens  of  ostrich  fans  and 
bags,  elaborate  footwear  and  headwear 
seem  to  be  the  property  of  the  majority. 


Modes  of  the  Moment  (is  Seen  in  New  York 


Black  rhifTon  velvet  with 
green   satin    sash. 


Black  satin  quilted.  El- 
bow sleeves  and  cham- 
pagne  kid   gloves. 


\ 


Henna    peach-bloom    with 
cartridge    pleating. 


4 
Taffeta     or     serge     frock 
with        novel        panniers. 
Tailored  effect. 


Evening    frock  of    ceriae 
taffeta   and    gold    lace. 


For   fuller   descriptions   see   accompanying  article. 


DRY     GOODS    REVIEW 


215 


Just  to  mention  one  bit  of  toggery 
which  Fifth  Ave.  is  featuring,  there  is 
silk  hosiery  which  you  find  inset  with 
•delicate  lace  over  the  instep  and  up  the 
front  in  the  usual  way,  but  the  pattern 
at  the  join  is  outlined  with  small 
brilliants  which  no  doubt  add  much  to 
the  whole  glittering  toilet.  Of  course, 
the  weaver  must  be  careful  not  to  get 
nervous  and  rub  one  foot  against  the 
other  or  the  gems  would  be  liable  to 
form  a  "Jacob's  ladder." 

Short  Sleeves  and  Supple  Lines 

The  accompanying  sketches  will  give 
you  some  idea  of  the  fashionable  gowns 
which  characterize  the  mid-Winter 
season  this  year.  Louise,  on  Fifth 
Avenue,  shows  the  black  chiffon  velvet 
model.  The  skirt  appears  to  be  made 
simply  with  two  tucks  so  deep  that  they 
form  tiers.  The  bodice  is  perfectly  plain 
with  round  neck  and  short,  tight  sleeves. 
A  striking  bit  of  color  relief  is  provided 
in  the  soft,  myrtle,  green,  satin  sash 
with  deep  silk  fringe  on  both  ends. 

On  Fifth  Ave.  a  shopper  was  noted 
wearing  a  trim  tailored  costume  of 
black  satin  quilted  all  over.  It  was 
made  in  the  simple,  slightly  fitted  lines 
shown  in  No.  2;  a  narrow  leather  belt, 
small  taupe  fox  fur  and  long  champagne 
kid  gloves  were  worn  with  it. 

Richness  of  color  and  fabric  were 
well  displayed  in  No.  3,  a  henna  toned 
silk  duvetyn,  with  no  other  trimming 
whatever  than  bands  of  cartridge  pleat- 
ing of  the  same  material.  This  gown 
•depicts  a  style  that  is  ultra  smart  for 
early   Spring. 

The  unusual  panniers  of  No.  4  are  the 
result  of  a  straight  piece  of  the  taffeta 
held  around  the  hips,  but  much  too  large 
to  fit;  it  is  caught  into  folds  across  the 
front  and  back  and  the  balance  is  just 
left  to  go  its  own  bouffant  way  at  either 
side.  This  idea  is  used  in  black  taffeta 
afternoon  frocks  and  was  also  noted  in 
a  navy  blue  serge  dress. 

A  unique  idea  for  an  evening  frock  is 
shown  in  No.  5.  The  skirt  is  cut  off 
short  at  the  sides  and  left  long  front 
and  back  to  give  the  full  sides  so  much 
in  vogue.  The  material  is  cerise  taffeta. 
This  section  of  the  dress  is  edged  with 
three  little  frills  of  the  taffeta.  A  drop 
skirt  of  deep  gold  lace  gives  a  richness 
that  is  charming;  the  bodice  is  likewise 
filled  in  with  gold  lace.  Another  model 
was  seen  in  this  style  but  developed  in 
black   satin   and   black   chantilly  lace. 

Gold  Kid  Purses  a  Novelty 

Among  the  new  accessories  offered  to 
the  exclusive  trade  are  small,  flat  purses 
of  real  tortoise  shell.  These  are  round- 
ed at  the  corners  and  are  set  in  plain, 
narrow,  dull,  gold  frames.  Little,  flat 
purses  of  2%  to  4  inches  in  length, 
made  of  soft,  gold  finished  kid  are  quite 
a  new  item  and  are  causing  much  delight. 
There  is  almost  an  epidemic  of  beaded 
bags  in  the  shops  this  year.  They 
amount  almost  to  a  speculation  for 
practically  every  shop  that  has  any  ap- 
peal to  make  to  women  passersby  does 
it  by  showing  an  array  of  beaded  bags 
in  its  window.  The  designs,  coloring  and 
shapes      are      legion,       and,       as      sug- 


A  Visitor  to  Canada 

This  is  not  "Victoire,"  but  it  is  Mrs. 
Coburn,  who  plays  "Victoire"  with  her  hus- 
band in  "The  Better  'Ole."  It  was  remarked 
during  her  stay  in  Toronto  that  Mrs.  Co- 
burn  bears  a  strong  resemblance  to  our 
former  Princess  Patricia.  Like  the  Prin- 
cess, Mrs.  Coburn's  costumes  are  simple  of 
line,  but  artistic  in  effect.  Here  she  is 
wearing  a  beautiful  silk  negligee.  When  en- 
tertained by  the  Toronto  Women's  Press 
Club  she  wore  a  black  velvet  gown  in 
straight  lines,  with  tunic,  and  trimmed  with 
gold  and  bead  bands.  Her  hat  was  a  black 
velvet  Breton  faced  with  bright  green  vel- 
vet, a  black  tassel  hanging  from  under  the 
brim  against  her  hair,  and  there  were  nar- 
row tulle  ties   bow-knotted   under  her  chin. 

gested        earlier        in  this        article, 

the  price  runs  up  in  the  hun- 
dreds. For  "everyday"  wear,  however, 
the  velvet  bag  is  the  thing.  $3.75  to 
$10.00  is  the  price  range  which  takes  in 
most  of  these. 

Lord  and  Taylor's  are  showing  some 
novel  knitted  silk  scarfs.  These  are  in 
shawl  style  with  a  wide,  fancy  stripe 
forming  a  panel  dowTi  the  back;  a  knit- 
ted belt  is  attached  across  the  back  and 
fastens  over  the  front  sections;  the 
upper  edge  folds  back  to  form  a  collar 
and  revers. 

Latest  Touches  in  Blouses 

One  of  the  smartest  tailored  blouses 
noted  was  of  tomato  colored  crepe 
meteor  with  rows  of  faggotting  in  the 
same  color  connecting  bands  of  it.  Vic- 
tory and  dragonfly  blues  have  much 
favor  for  blouses.  Some  of  these  have 
American  Beauty  satin  girdles.  At 
Saks  a  whole  display  of  high  grade 
blouses  was  shown  with  red  satin  girdles, 
the  majority  of  the  blouses  were  in  these 
bright  blues.  One  was  trimmed  very 
effectively   on    collar    and    cuffs    with    a 


touch  of  henna  satin.  Browns,  sand 
shades,  pinks  and  navys  are  also  among 
the  colors  featured  prominently  in  most 
of  the  shops.  Short  sleeves  are  gaining 
favor  every  day  for  the  more  dressy 
styles. 

There  has  been  quite  a  liking  for 
accordeon  pleating  this  season.  Some 
buyers  and  manufacturers  speak  highly 
of  it  for  Spring  too,  but  opinions  differ 
in  that  regard.  However,  there  are 
some  attractive  smock  blouses  and 
frocks  featuring  it  at  present.  One 
costume  at  Arnold  Constable's  showed 
a  heavy  coral  crepe  skirt  with  one-inch 
pleats  all  the  way  around;  worn  with  it 
was  a  finely  accordeon  pleated  Georgette 
smock  in  the  same  color.  The  pleating 
was  caught  into  half-inch  bands  at  the 
round  neck  and  on  the  short  sleeve." 
The  girdle  was  made  of  the  Georgette 
braided. 

Corduroy  smocks  in  rather  bright 
colors  including  canary,  turquoise,  jade, 
etc.,  and  trimmed  with  wool,  hand  em- 
broidery in  a  variety  of  colors  are  shown 
in  several  of  the  shops.  Wanamaker's 
show  in  their  French  shops  several 
smart  smocks  with  hats  to  match.  Such 
materials  as  taffeta  and  silk  duvetyn 
are  favored.  One  set  in  henna,  one  in 
navy,  one  in  rose  with  white,  and  one 
with  yellow  and  white  were  especially 
attractive. 

Original  Items  for  the  Kiddies 

The  styles  for  kiddies  are  quite  dis- 
tinctly their  own  and  perhaps  more  at- 
tractive just  now  than  ever  before. 
Smock  dresses  for  girls  are  very  smart. 
Some  of  the  new  numbers  at  Wana- 
maker's have  striped  chambray  shirts 
with  plain  colored  smocks.  White  pique 
which  is  always  in  good  taste  for  chil- 
dren was  made  up  into  a  smart  design 
in  which  the  front  section  was  caught 
by  black  sash  ties,  knotted  softly  at  the 
back.  A  narrow  black  tie  was  worn  at 
the  neck  also.  The  little  peg-top 
rompers  are  proving  quite  successful  and 
there  are  one  piece  apron  dresses  in 
colors  such  as  green,  rose,  etc.,  with  ties 
holding  the  back  and  front  panels  in 
place. 

Gidding's  show  a  dainty  little  party 
frock  of  pale  pink  Georgette.  One-inch 
velvet  ribbon  in  the  same  shade  hangs  in 
stripes  over  the  skirt  and  each  piece  is 
fastened  loosely  under  the  hem — a  sug- 
gestion from  the  culotte  skirt,  possibly; 
at  the  waist  is  a  fascinating  girdle  of 
little  blue  silk  flowers,  fine  lace  finishes 
the  neck  and  sleeves. 

One  of  the  original  playthings  for 
kiddies  shown  at  Wanamaker's  is  the 
crow  seat.  A  huge  black  crow,  about 
2  feet  to  30  inches  high  seems  to  be 
standing  on  one  foot  with  his  wings  out- 
spread. The  outspread  wings  form  a 
seat  which  every  little  kiddie  wants  to 
try.  With  exception  of  his  beak  and  eye, 
Master  Crow  is  jet  black— made  of 
smooth-finished  enamelled  wood. 

An  Effective  Display  Idea 

A  little  rounded  corner  window  in 
which  Lord  and  Taylor's  usually  have 
something  original  to  show,  one  day  be- 
fore Christmas  contained  a   step  ladder 
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Two    turquoise    blue    "week-end"    suits    for    warmer    weather    wear,    and    an 

apricot    color   "week-end "   frock   with   a    separate   coat    (risht).       The   smart 

accessor]     items,    as    well    as    the   garments,    are    of    silk.        By    courtesy    of 

.).    A.    Migel,    Inc.,    New    York. 


painted  entirely  with  dull  tinsel  paint; 
From  its  fraii  (  and  steps  were  shiny 
hangings  suggesting  frost  and  icicles. 
This  made  a  m  ique  stand  for  displaying 

odd    toys   cl"   various   character   and    is   an 

.\ hich  tie  "V  could  adopt 

with  little  expense.  Wouldn't  it  be  ef- 
fective in  a  spring  display  adorned  or 
twined    with    cherry    blossoms?      A    few 

days  later  Lord  and  Taylor  had  in  their 
window  a  beautiful  hand-made  minia- 
ture of  an   Italian  Cathedral. 

Despite  a  week  of  rainy  weather  in 
the  most  of  the  shopping  season,  the 
New  York  stores  are  all  happs  over  the 
keen  interesl  and  hie;  purchases  by 
shoppers.  This  season  has  been  the 
most  successful  'in  .their  history  and 
hopes  are  high  for  the  New  Year,  that 
more  goods  will  be  available  than  was 
possible  this  year.  There  seems  no  fear 
of  continued  ready  sale.  By  the  way, 
during  that  rainy  week  an  unusually 
smart  cape  was  seen  on  the  Avenue.  It 
was  a  full  length  one,  of  course,  and 
was  made  of  Black  Watch  plaid  in  very 
ift,  fine  materia]  which  ke.^t  the  weight 
light. 


New  Flowered  Voile  Frocks 

Exquisite  Fabrics  Made  Up  in  Variety  of  New  Styles— Net,  Ribbon  and  Satin  Trimmings- 
Silk  and  Tinsel  Embroidery  on  Serge  Dresses. 


BACK  again  more  beautiful  than 
ever  is  the  dress  of  flowered  voile 
in  a  wealth  of  colors  and  all  man- 
ner of  fascinating  designs.  Some  are 
original  and  others  have  appeared  be- 
fore in  printed  Georgette.  So  enthusias- 
tic did  one  dealer  wax  that  he  declared 
they  were  going  to  be  five  times  as  good 
as  last  year.  Already,  he  claims,  he  has 
received  400  per  cent,  more  orders  than 
he  had  at  this  time  a  year  ago.  Prices 
are  going  up  higher  than  any  one  an- 
ticipated, and  English  voiles  that  cost 
26d.  a  yard  when  ordered  at  the  be- 
ginning of  the  season  are  now  priced 
34d.  for  repeat  orders,  33  1-3  per  cent, 
increase  inside  of  a  few  months.  But 
then  in  silks  and  serges,  dress  manufac- 
turers are  unable  even  to  get  quotations 
before  next  Fall. 

Short-sleeved  dresses  are  going  well,, 
although  the  more  cautious  buyers  are 
placing  at  least  50  per  cent,  of  their 
orders  on  the  long-sleeved  lines.  These 
printed  voiles  are  made  up  in  a  wide 
variety  of  styles  and  really  look  so  smart 
that  it  is  not  expected  there  will  be  any 
difficulty  in  obtaining  the  comparative- 
ly hiirh  prices  that  are  being  asked.  For 
the  little  white  or  yellow  ticket  that  the 
customer  will  look  for  when  she  goes 
to  purchase  her  Summer  wardrobe  is 
lii  ble  to  say  anything  between  $10  and 
$40. 

Net    Lace   and  Trims 
\   great  deal  of  cream  net  and  lace  is 


being  used  in  combination  with  the  voile. 
It  appears  in  frilly  neckpieces,  puffed 
vestees  and  flaring  cuffs.  The  tab.  col- 
lars of  lace  or  net  mentioned  elsewhere 
in  this  issue  are  noted  on  many  of  the 
smartest  numbers. 

Plain  voile  in  matching  shades  is  used 
in  combination  with  the  flowered  and 
also  with  harmonizing  colors  in  frocks 
of   all-plain    materials. 

Ribbons  make  an  attractive  trimming. 
They  are  applied  in  a  variety  of  novel 
designs.  One  frock  with  a  round  neck 
and  "baby"  sleeves  had  the  neck  and 
sleeve  hems  edged  with  loops  of  navy 
satin  ribbon  on  inch  wide.  Through 
these  loops  inch  wide  scarlet  ribbon  was 
threaded  to  tie  in  a  fetching  little  bow. 
Wide    Girdles 

The  inch  wide  ribbon  sometimes  finds 
place  as  a  girdle  with  a  tiny  bow  and 
long  streamers  at  the  back,  but  most  of 
the  waistlines  are  concealed  beneath 
wide  crushed  girdles  of  self  material  or 
satin. 

This  latter  material  harmonizes  well 
with  the  dull  finish  of  the  fine  voile  and 
is  used  not  only  as  girdles  but  as  cuffs 
and  revel's  as  well. 

The  skirts  show  a  varied  development. 
There  are  peplums  single  and  double, 
and  a  few  of  the  longer  overskirts. 
Little  draped  effects  appear  here,  and 
again  at  back  or  side  which  remind  one 
what  an  admirable  material  voile  is  for 
such    purposes.      A    few    tiny    frills    are 


shown,  placed  at  the  edge  of  peplums  or 
diagonally  across  a  plain  straight  skirt; 
but  they  are  not  introduced  as  lavishly 
as  last  year. 

More   Tabs 

Tabs  are  not  being  confined  to  collars 
but  are  used  elsewhere  as  well  on  some 
dresses.  One  dainty  model  made  of  shell 
pink  voile  and  trimmed  profusely  with 
narrow  Valenciennes  had  two  wide  tabs 
down  the  back,  edged  with  lace. 

Dresses  of  embroidered  voile  in  all 
white  are  on  the  market  and  are  report- 
ed to  be  taking  well  in  some  localities. 

Silk  and  Serge  Numbers 

For  early  spring  wear  there  are  gen- 
erally a  number  of  silk  and  serge  dresses 
sold.  In  serge,  embroidery  of  silk  and 
tinsel  is  very  strong  and  seems  to  have 
ousted  beading  almost  entirely.  Wide  hip 
effects,  known  otherwise  as  "the  Velas- 
quez silhouette,"  are  introduced  in  a  few 
taffeta  numbers  but  it  is  not  yet  known 
how  the  trade  will  like  them.  One  of 
these  had  a  straight  skirt  with  a  panel 
at  both  sides,  front  and  back,  of  accord- 
eon  pleating  three  winches  wide. 

It  is  expected  that  the  dress  season 
will  be  a  good  one  this  year;  but  there 
is  a  feeling  among  the  manufacturers 
that  if  business  is  too  good  on  tailored 
gowns  in  the  Spring,  they  will  be  unable 
to  procure  materials  for  next  Fall's 
trade.  Possibly,  however,  "something 
will  turn  up  before  then." 
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READY-TO-WEAR 


Navy  Blue  for  Suits 

Materials  are  Varied — Tailored  and  Tuxedo  Effects  Good- 
Narrow  Leather  Belts — Uneven  Hems. 


NOTHING  has  yet  been  found  to 
supersede  navy  blue  in  milady's 
favor  for  her  Spring  suits.  Thus 
the  great  majority  of  models  being 
shown  are  of  that  shade  whose  general 
becomingness  and  adaptability  to  many 
occasions  has  kept  it  so  long  in  the  lead. 
Materials  being  shown  are  tricotines, 
jerseys,  serges,  gabardines,  poire  and 
twills,  with  tweeds  and  shantung  for 
sport  models. 

Styles  are  varied,  and,  instead  of  de- 
veloping   any    very    new    designs,    seem 


rather  to  illustrate  the  most  attractive 
features  that  modish  suits  have  shown 
during  the  past  several  seasons. 

There  are  quite  a  few  strictly  tailored 
designs  with  braid  bound  lapels.  Nar- 
row shawl  or  Tuxedo  collars  are  best. 
Bloused  models  are  shown,  but  most 
have  a  plain  loose-fitting  waist,  in  a 
straight-line  effect.  Some  few  are 
smoother  fitting,  with  moderately  rip- 
pled skirts,  the  fullness  chiefly  at  the 
sides.  Others  have  skirts  laid  in  flat 
pleats  tacked  down. 

Eton  Effects  Shown 

Although  Eton  jackets  are  seen  in 
New  York  in  misses'  sizes,  the  general 
opinion  is  that  they  will  not  prove  very 
attractive  throughout  the  Canadian 
trade.  A  similar  effect  is  noticed  in  a 
few  designs,  but  practically  no  real 
Etons  will  be  shown. 

Then  there  are  the  belts  to  be  men- 
tioned— very  narrow  ones  and  of  leather 
or  suede,  in  a  great  many  cases.  Some 
have  one  small  buckle  fastening;  some 
two.  The  cloth  ones  now  and  again  tie 
at  the  back  or  front. 

Concerning  vestees.  We  shall  have 
them  with  us  again  in  the  Spring  of 
1920.  But,  although  cleverly  embroid- 
ered and  tucked,  they  seem  to  have 
abandoned  the  place  of  prominence  they 
occupied  last  season.  Many  of  the 
vestees  reach  only  to  the  waist-line,  and 
give  the  impression  of  a  blouse  front 
being  revealed  by  the  half-open  jacket. 
In    fact,    the    chief    place    of    vestees    in 
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Spring  lines  appears  to  be  that  of  con- 
tributing to  the  uneven  outline  of  the 
coat  skirt. 

Uneven  Hem  Lines 

This  outline  is  created  by  means  of 
box  pleats  extending  down  the  front  and 
back,  to  about  four  inches  below  the 
rest  of  the  skirt.  Other  skirts  show  an 
imitation  of  a  man's  frock  coat.  Still 
others  are  seen  made  of  two  side  and 
one  back  panels  simulating  petals.  In 
this  respect  the  ingenuity  of  the  de- 
signer is  being  brought  out  to  a  com- 
mendable degree,  and  much  varitey  is 
seen. 

Trimmings  have  changed  little.  Sev- 
eral kinds  of  braid  are  being  used — 
soutache  and  military  being  the  most 
popular.  Tuckings,  too,  are  used  on 
pockets  and  vestees,  and  hand  embroid- 
ery in  tinsel  or  silk  lends  an  air  of  dis- 
tinction to  some  of  the  dressier  models. 
Fancy  machine  stitching  is  very  good, 
also. 

Skirts  are  generally  plain,  shorter 
than  last  year,  about  one  and  a  half 
yards  around  the  bottom,  and  about 
eight  inches  from  the  floor.  One  model 
seen,  of  sand  color  Poiret  twill,  was 
gathered  to  a  yoke  at  front  and  back, 
which  was  ornamented  with  half  a 
dozen  rows  of  royal  blue  stitching.  The 
same  trimming  was  featured  on  the 
jacket. 

Suit  manufacturers  are  hoping  that 
the  pronounced  vogue  for  dresses  which 
has  been  in  force  for  so  many  seasons 
now  will  subside  for  the  Spring  season 
to  some  extent,  and  give  suits  "their 
day";  but  dress  people  and  dress  buyers 
are  of  the  opinion  that  the  life  of  the 
dress  fashions  will  be  maintained  with 
that  of  automobiles,  and  that  looks  like 
a  "sure  thing"  into  the  indefinite  future. 


Silk  Lingerie  Holding  its  Own 

In  Spite  of  Talk  of  Revival  of  White  Cotton  Underwear — Laces 

and  Pin  Tucks  for  Trimming — Satin  and  Embroidered 

Georgette  New. 


Here  are  a  few  sketches  showing  the  un- 
usual hem  lines  of  some  of  the  season's 
smartest  suit  models.  The  designs  illus- 
trated are  only  indicative  of  the  various 
modes. 


A  REVIVAL  of  the  popularity  of 
white  cotton  undergarments  is  be- 
ing talked  about  by  some  dealers. 
Their  chief  reason  is  the  ever-increas- 
ing price  of  silk  underwear  and  the  in- 
ability of  the  average  customer  to  pay 
it  when  next  Summer  arrives.  Another 
reason  is  the  talked-of  revival  of  the 
lingerie  dress.  To  this  end,  American 
manufacturers  are  creating  princess 
slips  of  sheer  white  fabrics  trimmed 
with  net  ruffles  and  lace  insertions. 

Nevertheless,  silk  lingerie  is  still  a 
most  important  item  in  the  Canadian 
trade.  Satins  and  habutais  are  leading. 
Crepe  de  Chine  appears  in  the  highest 
grade  lines,  but  its  durability  is  not  con- 
sidered as  great  as  the  other  two  fabrics. 

White,  flesh  and  pink  continue  to  be 
the  leading  shades  in  spite  of  the  colors 
that  are  predicted  in  New  York  for 
novelty     lingerie.     True,     the     specialty 


stores  here  show  fragile  sets  in  pale 
green,  or  orange  Georgette  with  black 
lace,  maybe,  or  rose  velvet  trimmings 
— the  sort  of  thing  that  makes  a  man 
say:  "Do  they  really  wear  'em?"  and 
a  few  lines  in  pale  blue  or  mauve  are 
sold  by  the  average  retailer.  But  the 
bulk  of  the  trade  sticks  with  the  old 
conservative  hues. 

In  more  elaborate  garments,  rich  ef- 
fects are  obtained  by  the  use  of  fine 
laces  for  ornamentation,  by  dainty 
hand-embroidery,  or  by  combining  with 
embroidered  Georgette. 

These  combinations  are  new  and  very 
attractive.  One  model  seen  was  of  pink 
satin  with  a  wide  band  of  white  Georg- 
ette embroidered  in  pink.  New  York  is 
showing  the  "chemaloon,"  a  wash  satin 
combination  of  chemise  and  bloomers, 
and  trimmed  with  lace  and  ribbon  flow- 
(Continued  on  page  218) 
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What  of  the  Sports  Coat  ? 

Opinions  Vary  on  Three-quarters  or  Full  Length  Models — Straight 
Lines  Good     Question  of  Buyers    Spreading  Orders. 


THERE  i-  a  difference  of  opinion 
amongst  manufacturers  as  to 
whether  the  94 -length  sports  coat, 
introduced  in  New  York  last  Kail  and 
popular  here  in  fur  styles  this  Winter, 
is  going  to  have  a  definite  vogue  for 
Spring,  L920,  The  styles  and  fabrics 
nted  are  charming  enough,  but  the 
question  is:  Will  they  take  with  the 
bulk  of  the  trade '.' 

Some  argue  that  the  fact  that  the 
shorter  coats,  taking  less  material,  may 
\»-  sold  for  a  smaller  price  will  attract 
attention  to  them.  Others  say  that  when 
a  woman  has  to  pay  $35  for  a  sport  coat, 
which  cannot  be  worn  on  all  occasions, 
she  will  rather  pay  $45  or  $.r)0  for  a  full- 
length   model,   useful   for  all  purpo 

That  is,  of  course,  outside  of  the  high- 
class  trade,  where  customers  are  used 
to  buying  more  than  one  new  coat  in  a 
season. 

Straight   Loose  Lines 

There  is  no  doubt,  however,  that  trade 
will  be  good  in  the  staple  garment — 
full-length  coats  of  gabardine,  broad- 
cloth or  silvertone.  Little  that's  new  in 
style  has  been  introduced;  straight. 
loose  lines  being  the  rule.  The  day  of 
the  dolman  is  believed  to  be  passed,  ex- 
cept, perhaps,  as  a  Summer  wrap. 

One  smart  coat  shown  was  of  grey 
broadcloth  on  straight  lines,  with  a  nar- 
row notched  collar  and  a  short,  slightly 
flaring  panel  set  over  each  hip. 

The  sports  jackets  are  made  of  polo 
cloth,  covert  cloth,  gabardine  or  silver- 
tones.  They  are  cut  on  loose  comfort- 
able lines  and  manv  have  a  decided  ten- 


demy  to  flare  out  towards  the  hem. 
Trimmings  are  negligible,  but  in  the 
smoother  fabrics,  tuckings  of  various 
sorts  art'  seen  on  pockets  or  cuffs.  Belts 
are  narrow,  sometimes  made  of  self 
material;  oftener  it  is  a  belt  of  leather 
in  a  matching  shade  with  a  tiny  buckle. 

Retailers  Musi    Act   First 

In  commenting  on  the  report  of  the 
Montreal  Cloak  and  Suit  Manufacturers' 
banquet,  which  appeared  in  the  Decern 
ber  issue  of  DRY  GOODS  REVIEW,  a 
traveller  for  a  prominent  Toronto  firm 
referred  to  the  subject  discussed  of  urg- 
ing retailers  to  spread  out  their  pur- 
chases. "Such  a  movement,"  he  stated, 
"must  assuredly  come  from  the  mer- 
chants themselves.  It  will  come  eventu- 
ally, but  the  trade  is  not  yet  educated  to 
its  necessity.  Most  merchants  purchas- 
ing stock  are  just  like  my  wife  when 
she  goes  to  buy  a  dress.  She  looks  at 
all  the  goods  in  one  store  and  then  she 
says.  'Well,  I'll  go  and  have  a  look  in 
such  and  such  another  store  before  I 
decide,'  and  so  on,  until  she  finally  has 
to  come  back  to  the  first  store  and  tak" 
the  first  one  she  liked.  They  don't  want 
to  buy  until  they  have  seen  everybody's 
line.  So,  even  if  we  have  our  samples 
ready  early,  we  have  to  wait  until  every- 
one else  is  ready  before  we  can  get  well 
away  with  our  orders.  The  manufac- 
turers can  do  nothing  but  beg  and  plead 
until  the  buyers  get  the  habit  of  buying 
systematically  in  and  out  of  season,  so 
that  we  can  keep  going  throughout  the 
year." 


Original  Idea  for  Marking  Tickets 

Sr.   Catharines  Merchant  Uses  Colors   Instead  of  Size   Figures- 
Finds  He  Can  Fit  Some  Customers  A4ore  Satisfactorily 

This  Way. 


HERE  is  a  novel  scheme  used  by 
the  Hoffman  Cloak  Co.,  of  St. 
Catharines,  Out ,  and  originated 
by  Mr.  Hoffman  himself,  who  believes 
that,  as  in  selling  shoes,  it  is  not  neces- 
sary for  a  customer  to  know  the  exact 
size  of  the  garment  she  is  purchasing, 
women,  he  claims,  just  verging  on 
stoutness  who  have  been  accustomed  to 
buy  n  36  or  .'IS  size  suit  do  not  care  to 
he  reminded  of  their  coming  fate  by 
being  told  that  they  can  no  longer  wear 
anything  smaller  than   size  40. 

Thus,  a  customer  comes  and  asks  for 
i  ut  the  salesgirl,  seeing  at  a  glance 
that  she  can  only  be  ftttted  with  a  40, 
quietly  shows  a  40  and  th«  customer 
knows  no  difference  unless  -mc  inquires 
closely.  The  idea  is  not  to  have  the 
size  marked  on  the  ticket  but  indicated 
to  the  sales  staff  alone  by  the  color  of 
th(    ticket.      The     levice    is    quite    simple 


as  illustrated  by  the  cut  shown.  The 
colorr.  mentioned  here,  however,  are  not 
exactly  those  used  in  the  store  referred 
to. 

The  shades  named  enumerate  the  dif- 
ferent colors  of  tickets  used.  The  let- 
ter.- at  the  top,  L,  M,  C,  B,  refer  to  the 
various  classes  of  garments.  "Ladies, 
.Misses,  an!  Children's,  and  Babies." 
For  blouses,  a  ticket,  of  smaller  size 
than  the  others  is  used.  The  numbers 
underneath    show    the    sizes.      Thus,   the 
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SILK   LINGERIE  HOLDING  ITS  own 

(Continued  from  page  217) 

era.  The  bloomers  are  finished  with 
Oblong  "petals,"  which  hang  like  a  frill 
below  the  knees. 

Next  to  lace  of  all  sorts,  the  most 
favored  trimming  seems  to  be  pin  tucks. 
They  may  be  placed  in  rows,  squares, 
or  diamonds. 

Camisoles  cut  on  bodice  lines  are  the 
prevailing  mode,  but  many  women  are 
beginning  to"  prefer  the  painted  shoul- 
ders. On  the  whole,  little  is  new  in 
styles;  envelopes,  camisoles  and  bloom- 
ers  being  the   staple   garment. 
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For  Evening  Wear 

A  hlliiiL'  underskirt  for  the  most  shimmer- 
ing dance  frock  is  this  brief  affair  in  >hell 
pink  satin  without  flounce  or  ruffle.  It  has 
a  hemstitched  hem  and  pale  blue  embroid- 
ery.    Shown  by  H.  P.  Ritchie  A.  Co.,  Toronto. 

ticket  itself  shows  only  the  price  of  the 
garment  and  a  letter  L,  M,  C,  or  B.  Sep- 
arate skirts  do  not  need  a  letter  as 
they  are  so  easily  distinguished. 

Now,  you  see  how  it  is  put  into  prac- 
tice. A  salesgirl  takes  a  dress  from  the 
rack,  sees  a  bhie  ticket  with  L  marked 
on  it  and  knows  instantly  that  it  is  a 
ladies'  size,  34  bust.  Should  it  be  a 
yellow  ticket  bearing  the  letter  I.,  she 
knows  that  it  is  size  36.  If  though  the 
yellow  ticket  had  on  it  the  letter  Bff,  it 
would  indicate  a  misses'  size  16.  In  re- 
gard to  skirts,  the  matter  is  a  little 
more  difficult  as  there  are  so  many  more 
sizes  to  take  Into  consideration  But  in 
this  line,  several  wp.ist  measurements 
arc  grouped  under  each  color  and  the 
correct  one  discovered  by  fitting. 

Some  merchants  might  object  to  this 
method  on  the  ground  that  when  the 
customer  asks  decidedly  whether  the 
garment  is  the  size  she  asked  for.  the 
saleswoman  may  have  to  admit— upon 
occasions — that  she  did  rot  comply  with 
the  customer's  request  and  dissatisfac- 
tion ensues  at  once.  However,  the  point 
of  view  of  Mr.  Hoffman  is  readily  appre- 
ciated and  he  finds  that  his  salespeople 
handle  the  problem  very  satisfactorily. 
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Skirts  Are  Slightly  Fuller 

White  Gabardine  Big  for  Summer — Trimmed  With  Pin  Tucks  and 

Slit  Pockets. 


A  Pretty  Waist 


THE  white  gabardine  skirt  prom- 
ises to  continue  big  this  coming 
season  with  the  Canadian  trade. 
Its  most  attractive  features  this  year 
are  the  novel  trimmings  of  pin  tucks 
on  belt,  pocket  flaps  and  above  the  hem. 
The  latter,  by  the  way,  is  about  60  in. 
around — very  slightly  wider  than  last 
year — and  7  to  9  inches  off  the  floor. 

New  Pocket  Features 

Patch  pockets  are  little  seen,  having 
been  largely  displaced  by  "cut-in" 
pockets,  showing  much  originality  in 
the  cut  and  decoration  of  the  flaps. 
Pearl  buttons  are  still  used  by  way  of 
ornamentation,  but  not  profusely  on  ac- 
count of  their  high  price. 

White  embroidered  gabardine  looks 
well  in  separate  skirts  also,  and  seems 
to   be    taking   well.      Designs    are   large 


and  form  a  fancy  border  above  the  hem. 
Silk  embroidery  also  finds  a  place  on 
serge  skirts,  and  buyers  are  showing 
quite  a  fondness  for  these  lines.  Plaid 
and  accordeon-pleated  models  appear  in 
the  higher-priced  garments,  but  their 
vogue  is  not  assured. 

Pleated  Skirts  Revive 
Kilted  effects  and  flat  pleated  lines 
are  being  introduced  and  are  meeting 
with  some  popularity.  They  are  pos- 
sibly a  forerunner  of  the  fuller  skirts 
which  Paris  and  New  York  have  been 
hinting  at  all  Winter. 

The  importance  of  the  separate  skirt 
for  Spring  and  Summer  business  can 
hardly  be  over  estimated. 

The  well-dressed  woman's  wardrobe 
must  have  several,  both  for  sports  wear 
and  dressier  occasions. 


Georgette  Blouses  for  Spring  Suits 

Lavish  Beading — Over-blouses — Two-tone  Effects — The  Coming  of 

the  Short  Sleeve. 


GEORGETTE  promises  to  be  the 
important  fabric  for  blouses  to 
be  worn  with  tailored  suits. 
Prices  are  not  showing  any  sign  of  ceas- 
ing their  advance  and  it  is  stated  by  one 
manufacturer  that  the  larger  stores  are 
now  handling  $50  waists  without  any 
hesitation. 

But  then,  these  expensive  waists  really 
look  like  a  lot  of  money  to  the  customer. 
They  are  lavishly  trimmed  with  beading 
which  in  many  cases  takes  one  girl  sev- 
eral days  to  accomplish  on  each  individ- 
ual model.  The  hand  embroidery  too 
helps  to  boost  the  price  but  neverthe- 
less it  prevails  as  the  fashionable  note. 
Of  course  some  of  these  waists — the 
overblouse  and  smock  lines — make  a 
whole  dress  when  worn  with  a  matching 
skirt.  And  the  overblouse  is  said  to  be 
coming  in  stronger  than  ever.  Smocks, 
too,  are  promised  a  good  season. 

Many  blouses  made  of  combinations 
of  two  colors  of  georgette  are  featured 
and  are  much  liked  by  the  buyer.  The 
sand  and  brown  combination  and  the 
white  and  copen  are  favored  numbers. 

Round  Necks  Passing? 

The  V-neck  is  making  itself  noticeable 
on  some  of  the  newest  designs  and  it  is 
even  predicted  that  this  coming  season 
will  see  the  passing  of  the  round  neck 
for  awhile.  But  Fashion  does  not  al- 
ways follow  predictions  and  the  chances 
are  that  women  will  choose  whichever 
neck  seems  most  becoming,  for  some 
time  yet. 

Collars  are  beginning  to  come  back 
also.  Just  now  they  may  be  found  at 
the  back  of  some  blouses  of  which  the 
front  is  simply  bound,  giving  the  ap- 
pearance of  a  plain  round  neck.  Then 
there   are    the    square    collars    on   necks 


which  maintain  the  round  outline  as  well. 

Short  Sleeves  in  Most  Ranges  of 

Samples 

As   for   short   sleeves,   the   public   has 

not    yet    adopted    them    wholeheartedly 

and  it   is   predicted   by   some   that   they 


Georgette  crepe  is  the  material,  with  dainty 
embroidered  collar  and  cuffs.  The  two-way 
tucks  and  double  hemstitching  add  mater- 
ially to  the  attractive  model.  Shown  by 
Caplin    Dress  &  Waist   Company,   Montreal. 

will  not  do  so  before  next  Fall.  Others 
are  more  hopeful  that  they  will  be  pret- 
ty generally  worn  by  Summertime.  Thus, 
manufacturers  are  showing  some  models 
with  full  short  sleeves  and  also  others 
with  long  tight  sleeves  that  button  at 
the  wrist. 


A  I q 20  Blouse 

An  interesting  new  sport 
blouse  of  Georgette  crepe 
with  plaid  Angora  collar 
and  cuffs.  Angora  trim- 
ming is  quite  the  feature 
of   1920  outing  garments^ 
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PARTY  I  ROCKS 

\    W  indow  of  Them  at   Simpson's  Show- 
ed ( 'lexer  Designing — Hi^h  Waists 
— Medium    Full    Skirts 

The  other  day  there  was  an  interest- 
ing group  of  small  girls'  "best"  dl 
in  a  window  of  the  Robt.  Simpson  Com- 
pany. Ltd.  There  were  only  about  half 
a  dozen  there,  but  each  one  was  quite 
distinctive  and  clever  touches  were  ad- 
ded to  the  display  by  means  of  three 
Stands,  on  which  were  shown  simple 
black  velour  hats  in  the  tailored  styles, 
so  suitable   to  an   eight  or  ten-year-old. 

At  the  base  of  two  of  the  stands  were 
.1  pair  of  white  kid  gloves  and  a  pair  of 
black  patent  "Mary  Jane's."  Around  the 
foot  of  the  third  was  draped  a  small 
animal  stole  of  Isabella  fox — just  the 
right  size  for  a  little  girl — and  beside 
it  a  junior  edition  of  the  fashionable 
ostrich  feather  fan  in  canary  yellow. 
Can  you  not  imagine  how  the  heart  of 
any  little  girl  would  stand  still  with  ex- 
citement as  she  looked  in  that  window; 
and  bow  her  eyes  would  shine  as  she 
studied  each  frock  separately  and 
selected  "the  very  one  she  wanted"? 

There  was  a  very  simple  frock  of 
natural  colour  shantung  with  a  high 
waistline,  smocking,  and  just  a  few 
touches  of  embroidery  in  brown  and 
yellow.  Another  more  elaborate  model 
was  in  robin's  egg  blue  taffeta.  The 
neck,  sleeves,  and  hem  were  edged  with 
self  pleatings,  and  there  were  slits  at 
each  side,  bound  with  pleatings,  which 
opened  over  an  inset  of  Valenciences 
lace.  Wool  embroidery  in  shades  of 
brown,  pink,  and  mauve  adorned  the 
yoke.  Through  neck,  sleeves,  and  high 
waist  line,  two-toned  ribbon  in  shades 
of  blue  and  rose  was  threaded  and  tied 
in  bewitching  little  bows. 

There  was  one  of  shell  pink  net,  all 
frilly  and  with  no  trimming  outside  of  a 
narrow  blue  sash  and  clusters  of  pink 
velvet  forget-me-nots  at  waist  and 
neck. 

Practically  all  were  high-waisted  with 
plain  yokes  and  straight  gathered 
skirts,  medium  full.  Sleeves  were  short 
and    puffed,   or   plain    with    frilled   cuffs. 

One  little  design  by  way  of  variation 
had  a  surplice  collar  ending  in  long 
streamers,  which  crossed  in  front  and 
tied  in  a  perky  bow  at  the  back.  The 
material  was  white  organdie  with  frills, 
picot-edged  in  Copenhagen  blue  on 
both  sides  of  the  ties,  and  also  on  the 
skirt  and  cuffs. 


DAINTY  IIKADWEAR 
FOR  THE  BABY 

Samples  are  on  the  road  for  little 
girls'  and  babies'  headgear  for  Spring, 
1920,  and,  although  styles  and  fabrice 
vary  little  from  those  of  previous 
seasons,  much  can  be  done  in  the  way 
of  placing  a  ribbon  rosette  or  a  cluster 
of  flowers  to  add  distinction  to  even  the 
tiniest  of  bonnets. 

Faille  silks  or  white  silk  poplins  are 
good  sellers,  and  need  only  a  little 
cording,  shirring,  or  ribbon  by  way  of 
trimming.  But  for  Mid-Summer  wear, 
fluffy  lingerie  headwear  is  considered 
best.  These  are  made  of  organdie  or 
lawn,  befrilled  with  Valenciennes,  finish- 
ed with  hand  embroidery  or  threaded 
with  ribbon. 

Poke  Bonnets  Liked 

For  two-  and  three-year-olds,  just 
growing  out  of  ordinary  bonnets,  there 
are  artistic  poke  shapes,  made  of  fine 
straw  braids  or  of  straw  and  Crepe-de- 
chine  combinations.  It  is  on  these 
smallest  of  chapeaux  that  vari-colored 
nosegays,  fashioned  of  satin  or  velvet, 
make   their  appearance. 

Then  there  are  the  little  "tailored" 
hats,  so  to  speak,  in  pique  and  starched 
fabrics,  that  mothers  like  for  the  boy- 
baby  when  he's  ju.st  beginning  to  walk. 
In  these,  the  scalloped  edge  is  compet- 
ing with  the  straight  hem,  but  touches 
of  hand  embroidery  are  still  used  as 
finish. 

Little  coats  for  wearing  with  these 
hats  are  made  of  pique,  poplin,  or  Crepe- 
de-chine.  The  latter,  of  course,  are  for 
the  high-class  trade. 

Prices  show  a  tendency  to  increase, 
not  for  any  one  particular  reason,  but 
in  keeping  with  the  advancing  costs  of 
everything. 


RIBBONS 

The  past  month  has  seen  the  arrival 
on  the  Canadian  market  of  some  ex- 
quisite pieces  of  French  and  Swiss 
goods  which  have  gladdened  the  hearts 
of  wholesalers  in  this  country.  The 
month  of  December  cleared  practically 
everything  available  in  the  ribbon  line 
from  their  shelves.  For  the  most  part, 
these  new  arrivals  were  ordered  some 
time  early  last  Spring  and  are  only  now 
to  be  had.  As  one  manufacturer  put  it, 
some  of  these  new  patterns  are  quite 
worth  painting,  so  exquisite  are  the  de- 
signs and  the  workmanship  with  the 
metallic  and  high  lustre  effects.  There 
is  an  excellent  range  of  coloring 
throughout  and  the  backgrounds  are  in 
satin  or  faille.  The  metallic  and  glit- 
tering effects  are  in  such  rich  colors  as 
gold,  silver,  steel,  dragon-fly  blue,  em- 
erald,  etc. 

The  uses  of  these  new  ribbons  are 
many.  For  instance,  some  of  them  are 
made  with  borders  down  one  side,  so 
the  ribbon  is  especially  adapted  for 
bodices   for  evening  dresses.     Many  are 


used  by  milliners  as  hat  crowns  and 
trimmings,  and  then  the  fashionable 
waistcoats  use  another  supply;  cushions 
and  handbags  also  are  responsible  for 
a  number  of  the  designs  especially  de- 
veloped. 

It  is  incidental  that  prices  are  ex- 
ceedingly high,  but  the  ribbons  are  only 
allowed  to  stay  on  the  wholesalers' 
shelves  for  a  few  days  at  a  time,  when 
they  immediately  pass  on  to  the  retailer 
and  consumer. 

The  demand  for  lingerie  ribbon  is 
keener  than  ever  before.  Last  year  one 
Canadian  jobber  sold  a  million  yards  of 
one  line  only.  This  year  he  has  al- 
ready received  consignments  of  four 
similar  lines  with  a  variety  of  widths 
and  colors  in  each.  They  are  all  pass- 
ing out  as  quickly  as  he  can  get  them, 
he  states. 

The  bumble  bee  and  shamrock  pat- 
terns, which  have  not  been  on'  the  Can- 
adian  market  for  four  years,  are  to  be 


.  I  Miniature 


Can  you  imagine  anything  more  appealing 
than  this  tiny  pullover  sweater  made  for  the 
baby?  It  is  of  a  soft  shade  of  rose  wool 
trimmed  on  collar,  cuffs,  tie  and  pockets 
with  grey  angora.  It  retails  in  New  York 
at  $7,  which  designates  it  as  all  the  more 
luxurious. 


had  again  this  year,  that  is,  provided 
the  buyer  is  on  the  spot  when  the  goods 
arrive  from  Europe  and  is  able  to  take 
them   out  at  once. 

New  Conceptions  in  Metallic  Goods 
"Last  year  everything  metallic  sold, 
regardless  of  art  or  workmanship,"  said 
one  New  York  manufacturer  to  DRY 
GOODS  REVIEW.  For  this  year,  how- 
ever, there  has  been  considerably  more 
care  put  into  the  developing  of  more 
intricate  designs  and  unique  colorings, 
and,  as  a  result,  both  French  and  Am- 
erican metallic  brocades  are,  to  say  the 
least,  extremely  interesting.  Just  this 
month  one  New  York  house  has  placed 
on  the  market  the  first  few  of  its 
Spring  range  of  brocades  and  the  de- 
signs show  some  really  new  conceptions 
expressing  fanciful  stories  of  pixies, 
cobwebs,  thistles,  fairies,  airy  clouds, 
butterflies,  and  spiders.  These  are  creat- 
ing a  good  deal  of  interest  among  the 
trade,  and  well  they  may.  The  color- 
ings are  rich  and  artistically  blended, 
and  the  metallic  parts  have  a  really  at- 
tractive finish. 

Continued  on  page  221 
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Corset  Prices  Higher 

Spring,  1920,  Will  See  the  Peak  in  Prices,  Says  an  Authority- 
Manufacturing  Conditions  Are  Bad — A  Problem  to 
Maintain  High  Standards. 

Written  for  Dry  Goods  Review  by  a  Canadian  Corset  Manufacturer 


CONDITIONS  in  the  corset  trade 
have  not  relaxed  much;  if  any- 
thing, the  tension  is  growing.  It 
is  almost  an  old  story  now  with  the 
manufacturer  that  prices  are  going  up 
and  supplies  getting  more  scarce.  Yet, 
it  is  truer  to-day  than  at  any  time 
"within  the  l'ast  five  years. 

Materials  are  now  more  difficult  to 
obtain,  and,  moreover,  higher  in  price 
than  at  any  period  during  the  great 
world-wide  war.  Because  of  the  seem- 
ing exorbitant  cost  of  corset  commod- 
ities, our  prices  are  soaring  skyward, 
seemingly  out  of  all  proportion,  and, 
further  these  prices  are  not  holding. 

We  have  been  advised  from  every 
•quarter  to  buy  to  out  capacity  and  get 
the  goods  in  at  once,  regardless  of 
Tiow  much  must  be  paid,  and  accepting 
deliveries  whenever  and  however  they 
can  be  effected.  The  situation  sounds 
and  is  actually  alarming.  Last  year 
we  had  our  basement  piled  up  with  vari- 
ous corset  materials,  while  this  season 
it  is  reduced  to  a  few  insignificant 
cases.  This  alone  emphasizes  the  situa- 
tion pretty  well. 

LABOR. — This  is  another  factor  quite 
important  and  one  which  is  tying  up 
the  industry.  Although  our  position 
has  improved  since  the  Summer,  yet 
the  labor  difficulties  then  confronting  us 
have  not  entirely  subsided. 

PRODUCTION  has  been  lessened  be- 
cause of  the  reduced  working  hours 
per  week — none  of  the  employees,  na- 
turally, will  accept  a  lesser  wage  for  the 
shortened  working  period.  However, 
we  are  meeting  the  demands  so  far  as 
we  are  able,  with  consistency  to  busi- 
ness principles. 

DELIVERIES.— They  cannot  be  made 
promptly  or  before  many  weeks  from 
receipt  of  orders.  P'or  some  time  past 
we  have  admonished  our  friends  to  di- 
rect their  requirements  without  delay, 
allowing  us  as  much  time  as  possible 
for  the  execution  thereof,  and,  to  their 
advantage,  accepting  prices   as  quoted. 

However,  it  is  fully  expected  that  be- 
fore very  much  longer  corset  manufac- 
turers will  be  in  a  position  only  to  ac- 
cept booking  orders  at  prices  govern- 
ing at  date  of  shipment.  This  is 
anticipated  to  become  effective  at  a  close 
date. 

Prices  at  Highest  Peak  Next  Spring 

PRICES.— It  ds  our  firm  belief  and  we 
advocate  for  Spring  1920  prices  for 
corsets  will  reach  the  highest  peak. 
Ths  assertion  is  based  simply  on  the 
fact  that  materials  being  scarce  and 
expensive,  labor  at  a  top-notch  figure,  it 
is    out    of    aid    logic    to      conclude    other 


than  high  prices  will  prevail  throughout 
the  greater  part  of  the  coming  year. 

STYLES. — Due  to  the  particularly 
heavy  season  and  the  aforementioned 
reasons,  we  have  not  been  in  a  position 
to  give  the  question  of  new  patterns  the 
attention  deserving;  yet,  on  the  other 
hand,  we  are  not  looking  forward  to  any 
radical  change. 

QUALITY. — Customers  are  requested 
to  be  less  exacting  than  usual,  for  qual- 
ities of  all  lines  of  materials  cannot  be 
as  good  as  heretofore;  it  is  not  always 
possible  to  obtain  materials  of  the  old- 
time   quality   standard. 

We  are  doing  all  in  our  power,  how- 
ever, to  maintain  the  character  of  our 
regular  production,  and  to  insure  con- 
tinued popularity  of  our  line  of  corsets. 


EATON'S   FEATURE   BREAKFAST 
COAT 

The  silk  breakfast  coat  illustrated  in 
the  July  (Fall)  issue,  1919,  of  DRY 
GOODS  REVIEW  was  given  special  at- 
tention in  the  advertising  of  the  T.  Eaton 
Co.'s  Toronto  store  on  Jan.  9.  The  break- 
fast coat  is  described  there  as  "a  great 
favorite  among'  the  more  practical  negli- 
gees, with  no  floating  sleeves  to  obtrude 
in  the  duty  of  pouring  coffee.  It  may  be 
had  in  orchid  satin,  French  blue  taffet:\ 
shot  with  rose,  etc."  Just  one  little  in- 
stance of  the  reliability  of  the  informa- 
tion provided  by  DRY  GOODS  REVIEW. 


RIBBONS— Continued  from  page  220 
What  Montreal  Says 
Montreal,  Jan.  17.  —  Much  more 
favorable  news  is  coming  from  Switzer- 
land in  regard  to  the  ribbon  situation. 
A  large  importer  of  ribbons  told  DRY 
GOODS  REVIEW  that  he  had  received 
invoices  for  a  big  shipment  of  taffetas, 
satins  and  other  lines,  and  expected 
them  to  be  landed  in  a  few  days.  The 
goods  had  actually  left  Switzerland.  He 
looked  for  a  much  better  condition  in 
regard  to  deliveries,  and  felt  now  that 
there  had  been  a  marked  advance  to- 
wards a  pre-war  state.  Since  the  col- 
lapse of  the  strike  at  Basle  the  work- 
men had  kept  at  work,  and  the  mills 
reported  a  great  improvement  in  pro- 
duction. Orders  had  to  be  given  many 
months  in  advance,  as  the  mills  were 
loaded  with  demands  for  goods,  and,  of 
course,  prices  had  the  same  tendency  in 
Switzerland  as  everywhere  else  to  get 
higher  and  higher,  but  with  the  domestic 
demand  in  Canada  this  really  did  not 
appear  to  matter  much.  If  the  goods 
could  be  delivered,  the  retailers  and  the 
public  were  willing  to  meet  any  price. 
Delays  must  be  expected,  and  some 
goods  that  were  ordered  in  August  last 
would  not  reach  Canada  until  next 
Summer.  On  the  other  hand,  the  large 
shipment  he  was  momentarily  expect- 
ing had  been  ordei-ed  in  June  last,  so 
that  the  average  pre-war  time  notice 
was  not  being  exceeded. 

The  opening  up  of  the  Swiss  market 
would  tend  to  transfer  a  goo  i  deal  <  f 
the  buying  from  the  United  States.  An- 
ticipating this,  a  manufacturer  there, 
who  originally  lived  in  France,  had 
lately  secured  an  agency  for  French 
Dresden  ribbons  and  was  having  these 
forwarded  direct  to  Canadian  custom- 
ers,   so   as   to    save   the   duty. 


Pretty  New  Bandeaux 

Dainty  bandeaux  for  the  debu- 
tante's coiffure  are  illustrated 
here.  They  are  easily  fashioned 
of  ribbon  and  add  materially  to 
the  party  toilette.  By  courtesy 
of  Johnson,  Cowden  &  Co.,  Inc., 
New  York. 
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H.    C.    DEPARTMENT    CHANGES 

HANDS 

<>nr  of  the  biggest  business  trans- 
fen  in  the  Okanagan  Valley  for  some 
years  was  negotiated  early  in  January, 
when  the  Penticton  Department  Stores 
changed  hands,  Mr.  W.  A.  Wagenhauser 
selling  out  to  Mr.  C.  W.  Nicholl,  a  new- 
Ci  mer  from  the  prairie.  Mr.  Nicholl  was 
president  of  Nicholls,  Limited,  in  Cas- 
tor. Alberta,  until  a  year  ago  when  he 
sold  out.  It  was  the  impressions  he 
gained  while  on  a  motor  trip  through 
British  Columbia  last  year  that  decided 
him  to  return  to  Penticton,  with  the  re- 
sult that  he  purchased  the  department 
store.  Mr.  Nicholl  is  a  native  of  Grand 
Valley,  Ont.,  and  has  been  in  the  store 
business   since   boyhood. 

Mr.  Wagenhauser  is  considering  the 
formation  of  a  building  company  in  Pen- 
ticton, and  if  successful  one  of  their 
first  propositions  will  be  the  erection  of 
a  large  and  modern  apartment  block.  He 
is  also  negotiating  for  the  establishment 
of  a  large  fruit  business,  but  so  far  his 
plans  are  already  very  indefinite  along 
this  line. 


NEW  IDE\  AT  MURRAY-KAY'S 

Early  in  the  New  Year,  Murray-Kay's, 
Toronto,  announced  the  opening  of  a 
"Shopping  Service."  This  system  of 
maintaining  a  staff  of  special  shoppers 
for  customers,  both  in  and  out  of  the 
city,  is  one  that  is  proving  successful 
in  a  number  of  the  departmental  stores. 
The  shoppers  give  advice  and  make  sug- 
gestions according  to  the  information 
given  in  customer's  letter  or  received  by 
telephone,  and  make  up  orders  frequent- 
ly for  a  whole  wardrobe  or  for  furnish- 
ing a   new  home. 


ACQUIRES  NEW  SPINNING  MILL 

Sydney  Blumenthal  &  Company,  Inc., 
have  purchased  the  plant  of  the  Herman 
Auken  Company,  embroidery  makers,  at 
South  River,  N.  J.  The  new  proprietors 
are  converting  the  plant  ;nto  a  mill  for 
spinning  yarns.  It  will  be  known  as  the 
South  River  Spinning  Company,  and 
will  make  the  yarns  for  the  Shelton 
There  is  36,000  square  feet  of 
floor  space  in  the  new  mills  —  which 
really  comprise  five  mills,  as  well  as 
other  buildings  p.nd  25  tenement  houses 
for  emplovees.  South  River  is  between 
New  Brunswick  and  Perth  Amboy,  on 
the  Rariton  River  Railway,  affordintr  ex- 
cent   shipping   facilities. 


An  addition  has  been  erected  to  the 
scouring  plant  of  the  T.  H.  Taylor  Com- 
pany, Ltd.,  Chatham,  Ont.,  manufac- 
turers of  blanket  cloth,  mackinaws, 
flannels,  tweeds,  etc.  The  cost  of  the 
new    addition    is   approximately   $2.r>,iioo. 


L.  N.   IMH  LIN.  LID..  OTTAWA.  GIVE 
BONUS 

\  very  pleasing  event  took  place  at 
the  close  of  New  Year's  Eve  at  the  big 
store  of  L.  N.  Poulin,  Ltd.,  Sparks  St., 
Ottawa,  when  the  staff  to  the  number  of 
about  230  were  called  together  and  ad- 
dressed by  Mr.  I'oulin.  In  a  few  kind 
words  he  announced  that  the  firm  were 
rewarding  all  those  who  had  given  at 
least  one  year's  faithful  service  to  the 
firm  by  distributing  a  bonus,  not  as  an 
extra  salary  but  as  a  present.  Mr. 
Poulin  said  the  year  had  been  a  banner 
one  and  he  thought  it  only  fair  that  the 
workers  should  share  in  the  good  things, 
at  the  same  time  expressing  the  hope 
that  a  similar  event  may  take  place  at 
the  end  of   June. 

Mr.  Warren,  the  manager,  then  called 
Mr.  T.  Marcil,  manager  of  the  men's  fur- 
nishing depai'tmcnt,  and  presented  him 
with  a  nice  umbrella  as  a  token  of  appre- 
ciation from  the  staff  in  that  department. 

\  few  reminiscences,  hearty  hand- 
shakes and  a  word  of  thanks  to  the  firm 
for  their  generosity,  brought  the  meet- 
ing to  a  close. 


EMPLOYEES  TO  HOLD  STOCK 

With  the  commencement  of  the  present 
year  a  new  system  of  co-operation  with 
their  employees  was  put  into  effect  by 
the  firm  of  Prime  &  Rankin,  Ltd.,  To- 
ronto. By  the  new  arrangement  the 
men  are  afforded  an  opportunity  of  hold- 
ing stock  in  the  company.  Mr.  S.  Roether, 
who  is  now  president,  has  been  asso- 
ciated with  the  business  since  its  found- 
ing in  1892,  and  the  directors,  too,  are 
men  of  long  standing  with  the  house. 


McCASKEY'S     SYSTEMS.     LTD ,    TO 

RONTO,  WILL  MOVE  TO 

GALT,  ONTARIO 

McCaskey  Systems,  Limited,  have  pur- 
chased a  complete  modern  manufactur- 
ing plant,  which  was  erected  during  the 
war  for  munitions  purposes.  Having 
outgrown  their  present  premises,  they 
have  chosen  Gait  for  their  head  office 
and  factory.  It  is  understood  they  will 
move  into  their  new  building  in  July 
or  August  of  this  year. 

The  Chicago  office  of  the  C.  Kenyon 
Company  moved,  Dec.  31,  from  Con- 
gress and  Franklin  streets  to  Brooks 
Building,  223  Jackson  Blvd.  at  Frank- 
lin street. 


A  farewell  was  gi"en  December  17  to 
Messrs.  Deadman  and  Brockbank,  of  the 
T.  Eaton  Co.,  Toronto,  upon  the  occasion 
of  their  leaving  to  assume  new  duties  at 
the  Moncton  branch.  Mr.  Deadman  was 
presented  with  a  handsome  silver  tea 
service,  and  Mr.  Brockbank  with  a  prettv 
pearl  and  diamond  tie  pin.  Music  and 
dancing   followed   the   presentation. 


REALLY  A  LARGE  CLUB  HOUSE 

The  Carl  Schoen  Silk  Corporation  has 
given  a  contract  for  the  erection  of  a 
huge  two-storey  building  to  adjoin  the 
present  structure  of  the  Petersburg  silk 
mill   at   East   Scranton,   Pa. 

The  purpose  of  the  new  structure  will 
be  to  promote  social  welfare  among  the 
three  hundred  or  more  employees  of 
the  concern. 

On  the  ground  floor  there  will  be  a 
cafeteria   41   x   44  feet. 

There  will  be  a  kitchen  with  pantry, 
store-room  and  refrigerator  accommoda- 
tions, also  a  laundry.  There  will  be  a 
gymnasium  and  shower  bath  accommo- 
dations for  both  women  and  men. 

An  auditorium  with  seating  capacity 
for  350  people  will  be  on  the  second 
floor,  and  will  have  a  stage  and  dress- 
ing rooms.  Seating  arrangements  will 
be  such  that  the  chairs  can  be  moved 
tor  dancing,  etc.  There  will  also  be 
social,  music  and  rest  rooms,  as  well  as 
sewing  room  for  the  girls,  and  smoking 
and  reading  rooms  for  the  men,  and 
large  verandahs,  both  open  and  enclosed. 
An  experienced  nurse  will  be  on  hand  at 
all  times. 

Tennis  courts  and  baseball  grounds 
have  already  been  in  use  and  will  be 
enlarged,  and  it  is  probable  that  a 
swimming  pool   will   also  be  erected. 


Mr.  J.  K.  Anthony,  proprietor  of  the 
'Women's  Store."  at.  Brampton,  Ont., 
began  his  second  year's  business  last 
month  with  a  new  20-foot  addition.  The 
store  is  now  a  most  attractive  one  with 
wall  decorations  ;n  soft  shades  of  brown 
and  tan,  and  the  shelves  and  other  fit- 
tings  enamelled    in    white. 


Among  the  numerous  dry  goods  firms 
to  adont  a  system  of  group  insurance  for 
their  employees  is  D.  E.  Macdonald  & 
Bros.,  at  Guelph.  This  firm  has  over  70 
employees,  many  of  whom  have  been 
with  the  firm  for  a  long  period  of  years 
and  will  receive  insurance  amounting  to 
$2,000  or  ever.  The  system  went  into 
effect  just  before  Christmas. 


On  January  8  the  firm  of  H.  P.  Ritchie 
&  Co.,  Toronto,  held  a  successful  dance 
on  the  main  floor  of  the  factory.  About 
150  of  the  staff  and  their  friends  were 
present,  and  the  general  verdict  was  "an 
excellent  time." 


J.  R.  Moodie  &  Sons,  Hamilton,  have 
acquired  the  glove  factory  property  on 
Cross  street,  Dundas,  as  an  additional 
plant  for  their  general  lines  and  are 
converting  it  into  a  modern  knitting 
plant. 
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GENERAL  MANAGER  OF  T.   EATON 

CO.'S  WINNIPEG  STORE  PASSES 

AWAY 

Mr.  A.  A.  Gilroy,  general  manager  of 
the  Winnipeg  store  of  the  T.  Eaton  Co., 
Limited,  and  a  director  of  the  company, 
died  in  Winnipeg  on  Sunday  morning, 
Dec.  28,  after  an  illness  of  some  years. 
Mr.  Gilroy  was  prominently  connected 
with  the  Eaton  Company  from  1892  to 
1905,  when  upon  the  opening  of  the 
Winnipeg  store  he  was  appointed  its 
manager,  and  in  1907  was  elected  a  di- 
rector of  the  company. 

His  genial  personality,  his  large  sym- 
pathies and  kindly  nature  made  him  the 
idol  of  the  thousands  of  employees  un- 
der his  control,  and  beloved  by  all  with 
whom  he  came  in  contact.  In  municipal 
affairs  he  took  an  active  part,  and  it  was 
during  his  term  of  office  as  president  of 
the  Board  of  the  Winnipeg  Industrial 
Exhibition  in  1912  that  H.R.H.  the  Duke 
of  Connaught  paid  a  visit  to  Winnipeg 
and  opened  the  exhibition. 

Mr.  Gilroy  was  a  keen  sportsman  and 
a  great  lover  of  horses,  and  owned  a 
fine  stable  of  horses  himself.  For  years 
there  were  always  some  splendid  ex- 
hibits in  the  Winnipeg  Horse  Show  from 
the  Gilroy  stables. 

Mr.  Gilroy  was  associated  with  many 
clubs  of  a  social  and  athletic  nature,  and 
he  was  a  member  of  Broadway  Meth- 
odist Church.  His  wife,  who  was  Miss 
Minnie  Hopkins,  of  Whitby,  Ont.,  died 
in  1914.  He  is  survived  by  one  son, 
Harold,  of  Balmoral,  Manitoba,  and  a 
sister,  Mrs.  Chephas  Sleep,  of  Seagrave, 
Ontario. 

Three  services  were  held  in  Winnipeg, 
Dec.  31,  upon  which  day  the  store  was 
closed.  Virtually  every  employee  of  the 
Winnipeg  store  and  a  large  number  of 
personal  friends,  as  well  as  members 
of  the  Eaton  family,  who  came  from  To- 
ronto, were  at  the  funeral. 


Mogo  &  Co.,  of  Japan,  who  have 
branches  in  all  parts  of  the  world,  deal- 
ing in  silks,  fancy  goods,  etc.,  have 
opened   an  office  in   Toronto. 

The  second  annual  convention  of  the 
Retail  Clothiers'  Association  of  Ontario 
will  be  held  in  Toronto  on  Feb.  20,  21 
and  22  next. 


Mr.  C.  I.  Finn.  Ladies'  Furnishings, 
Dalhousie  Street.  Ottawa,  is  discontinu- 
ing business,  selling  out  at  a  special 
sale. 


Mackenzie  Limited,  Wholesale  Lum- 
berman's Outfitters,  have  nurchased  the 
Imperial  Building,  Oueen  Street,  Ottawa, 
with  a  frontage  of  66  feet  on  Queen 
Street  and  a  depth  of  99  feet  for  $75,- 
000,  their  present  premises  on  Lyon  and 
Albert  Streets  being  too  small  for  pre- 
sent turnover. 


J.  H.  GOULD  CO.  EXTENDS 
FURTHER 

The  firm  of  J.  H.  Gould,  Ltd.,  St. 
Thomas,  Ont.,  has  recently  purchased 
the  large  three-storey,  stone  and  brick 
building  at  the  corner  of  Talbot  and 
Mary  streets  from  the  estate  of  the  late 
Joseph  Mickleborough. 


Mr.  J.  H.  Gould,  St.  Thomas,  Ont. 

This  progressive  department  store 
was  originally  a  dry  goods  establish- 
ment, but  has  been  considerably  en- 
larged since  its  beginning  in  1903.  Two 
years  ago  it  was  taken  over  by  J.  H. 
Gould,  Ltd.,  of  which  the  general  man- 
ager and  president  is  Mr.  Gould  him- 
self, who  came  to  St.  Thomas  from  Re- 
gina,  Sask. 


Bryson-Graham  Limited,  Sparks 
Street,  Ottawa,  held  a  happy  little  re- 
ception recently  to  present  a  diamond 
ring-  to  Miss  Arnott,  manager  of  the 
Toilet  and  Stationery  Departments,  to 
mark  the  splendid  record  of  the  years' 
sales  which  show  a  greater  increase  than 
the  other  departments.  Mr.  C.  Rupert, 
manager  of  the  Men's  Furnishings,  was 
also  remembered,  the  firm  presenting 
him  with  a  gold  watch  as  a  permanent 
souvenir  of  their  appreciation  of  a  work 
well  done. 

NEW  INCORPORATIONS 
Brown    Woollen    Mills,    Limited,     have 

been    incorporated    at    Kingsville,     Ont., 

with  capital  of  $200,000. 

Denton,    Mitchell    &   Duncan,   Limited, 

have  been  incorporated  at  Toronto  with 

a  capital  of  $700,000. 


SMOOTH    TRICK    TO   STEAL   FURS 

Who  got  the  fine  $700  fur  coat  from 
one  of  the  biggest  stores  in  St.  Catherine 
St.  W.  ?  That  is  the  little  problem  a 
merchant  would  like  to  solve;  so  far  it 
has  baffled  all  his  efforts  and  those  of 
a  corps  of  detectives  as  well. 

It  was  a  well-laid  scheme  that  secured 
the  coat.  When  the  Christmas  trade  was 
at  its  height  a  lady  and  gentleman  of 
apparent  means  entered  the  shop  to  see 
fur  coats.  The  lady  donned  the  garment 
and  was  delighted  with  the  $700  article. 
Suddenly  she  became  faint,  and  her  com- 
panion asked  the  saleslady  to  assist  her 
to  the  rest  room.  She  did  so,  the  cus- 
tomer in  the  confusion  wearing  the  coat. 

Then  the  employee  returned  to  the 
anxious  husband  in  the  fur  section. 
After  a  few  minutes,  as  the  purchaser  of 
cents  had  not  returned,  the  gentleman 
requested  the  clerk  to  go  to  the  rest 
room  to  see  if  anything  had  happened 
to  his  wife. 

She  wasn't  there — that  was  the  start- 
ling discovery  she  made.  The  coat  was 
missing,  too.  A  rush  back  to  the  fur  de- 
partment revealed  the  third  sensation  in 
the  case — the  husband  was  cone  too. 
Since  that  time  coat  and  customers  have 
never  been  seen. 


CANADIAN    FUR   SALES   IN   MARCH 

Arrangements  have  been  completed 
for  the  first  Canadian  fur  auction  to 
take  place  in  March.  Headquarters  and 
chief  warehouse  will  be  at  Lagauchetiere 
and  St.  George  Sts.,  Montreal.  It  is 
expected  that  millions  of  dollars'  worth 
of  furs  will  be  stored  and  sold  in  the 
building,  and  so  special  facilities  and 
safeguards  have  to  be  provided.  Cold 
storage  for  warm  weather  is  being  in- 
stalled, also  special  fur  presses  and 
shipping  appliances,  and  a  special  build- 
ing with  even  light  for  the  proper  grad- 
ing and  judging  of  furs.  The  tempor- 
ary offices  are  in  the  Windsor  Hotel, 
Montreal.  Buyers  have  arranged  to  be 
present  from  all  the  chief  buying  cen- 
tres of  this  continent  and  Europe. 


Mr.  A.  J.  Frieman,  Ottawa,  is  a  very 
great  believer  in  system.  A  few  weeks 
ago  he  installed  a  complete  machine 
bookkeeping-  equipment,  and  has  follow- 
ed this  up  by  sending  Mr.  J.  F.  Asselin, 
manager  of  the  coats,  suits  and  dresses 
department,  with  Mr.  S.  R.  Ouellette, 
accountant,  to  study  conditions  and 
methods  in  Chicaeo.  .  The  great  estab- 
lishment of  Marshall  Field  was  studied 
at  first  hand,  every  assistance  being 
given  by  the  management  there  to  their 
Canadian  friends.  The  visit  is  proving 
a  real  benefit  to  the  store,  many  valu- 
able ideas  being  planned  along  the  lines 
shown  to  be  such  a  success  in  Chicago. 
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MARSHALL  &  HARDING  NOW 
T.  Harding  has  entered  into  partner- 
ship with  II.  I).  Marshall,  manufactur- 
es' agent,  Toronto.  The  new  firm  will 
be  known  as  Marshall  &  Harding,  and 
are  now  located  in  new  and  larger 
premises  in  the  Carlaw  Building  on 
Wellington   St.    W. 


SALESMEN  OK  GREENSHIELDS, 

LIMITED 

Seventy-Three  Prom  All  Over  Canada  at 

Convention  Meld  in 
Monlreal 
An  imposing  gathering  was  made  up 
of  seventy-three  salesmen  of  Green- 
shields,  Ltd..  at  their  convention  held  in 
-Montreal  during  December.  Represent 
tatives  of  the  staff  of  this  wholesale 
house  were  present  from  all  important 
business  centres  from  the  Atlantic  to  tht 
Pacific  coast.  Five  business  sessions 
were  held  in  which  subjects  of  mutual 
interest  were  discussed  by  the  gathering 
with  the  executive  department  heads. 
The  directors  of  the  company  entertained 
their  visitors  and  the  department  heads 
and  the  older  employees  at  the  Montreal 
Club,  at  which  130  had  dinner.  The 
firm  of  Greenshields  Ltd.  was  founded 
in  1884  by  Samuel  and  John  Green- 
shield,  who  were  grandfather  and  father 
respectively  of  the  late  Edward  B.  Green- 
shields,  who  in  turn  was  the  first  pre- 
sident of  the  firm  under  its  present  name 
of   Greenshields    Ltd. 


W.LEN    SILK    MILLS    NOW 

The  Wilson  Mfg.  Co.,  of  Toronto, 
makers  of  "Winsome  Maid"  hosiery,  are 
moviner  this  month  to  new  enlarged  quar- 
ters at  43  Davies  Avenue,  Toronto.  The 
name  is  also  being  changed  to  the  Allen 
Silk  Mills  on  account  of  a  silent  partner 
being  bought  out  bv  Allen  Bros.  Co., 
Ltd. 

An  announcement  cf  the  changes, 
which  is  being  mailed  to  each  of  the 
firm's  customers,  shows  a  sketch  of  the 
new  buildine  with  its  employees'  re- 
creational room  on  the  third  floor,  and 
calls  attention  to  the  increased  capacity 
and  output.  A  feature  of  the  Allen  Bros. 
Co.  poliev  is  that  a  bonus  is  given  em- 
plovoes  based  on  the  quality  of  their 
workmanship.  At  Christmas  lime  this 
firm  entertained  its  members  at  a  ban- 
quet, where  a  substantial  sum  was  dis- 
tributed as  a  Christmas  uift  in  recogni- 
tion of  loyalty  and  eood  work  throughout 
the  vear.  after  which  everyone  joined  in 
playing  informal  <rames  until  a  late  hour. 


H  \MII.TON     MILL     IMPROVEMENTS 

The  Mercury  Mills  of  Hamilton,  Ont., 
are  just  completing  a  three  storey  en- 
largement to  their  plant.  This  will 
mean  more  machines  and  more  space 
for  the  machinery  already  in  use. 

In  this  new  section  is  located  the  gen- 
erating plant  of  the  carrier  system  of 
ventilation,  which  is  being  installed 
throughout  the  whole  building  Bv  this 
system,  we  understand  all  the  air  to 
be  used  is  washed.  Dast«urized  and 
homogenized  befn-e  being  utilized  for 
breathing   purposi 

A  successful  device  used  by  the 
Mercury  Mills  to  obtain  operators  is  the 
offer  of  a  cash  premium  to  each  em- 
ployee who   brings   in   another   operator 


providing  both  old  and  new  employees 
are  with  the  firm  at  the  end  of  three 
months.  For  a  skilled  operator,  the 
premium  is  twice  that  for  an  unskilled 
one.  A  member  of  the  staff  of  DRY 
GOODS  REVIEW  was  recently  given 
the  pleasure  of  going  through  the 
Mercury  Mills  and  seeing  the  various 
processes  whereby  underwear  and 
hosiery  derive  their  shape  and  being. 

DEATH  OF  MR.  I).  W.  GLASS 

Mr.  David  \V.  Glass,  vice-president  of 
the  Continental  Costume  Company,  a 
prominent  Toronto  business  man,  died 
very  suddenly  at  his  home  on  December 
11.  The  late  Mr.  Glass,  who  had  been 
suffering  for  some  time  from  acute  in- 
digestion, but  who  continued  to  carry  on 
his  business  up  to  the  day  before  his 
death,  was  preparing  to  leave  for  his 
office  on  Thursday  morning  when  he  was 
suddenly  overcome,  and  passed  away 
within  a  few  minutes. 

The  late  Mr.  Glass  was  born  in  Port 
Hope,  Ont..  48  years  ago.  He  came  to 
Toronto  early  in  life  and  entered  into 
business  with  the  wholesale  dry  goods 
firm  of  Caldicott,  Burton  and  Spence, 
with  whom  he  remained  for  twenty 
years.  He  left  there  to  join  the  Conti- 
nental Costume  Company.  The  late  Mr. 
Glass  is  survived  by  his  widow  and  a 
young  son  as  well  as  by  one  brother,  Mr. 
Robert  Glass,  and  two  sisters,  Mrs.  S.  G. 
Currie  and  Miss  Charlotte  Glass. 


CHAS.    S.    BOTSFORD    DEAD 

Word  reached  Toronto,  January  15,  of 
the  death  in  the  Canary  Islands  of 
Charles  S.  Botsford,  a  well-known  To- 
ronto man,  who  for  over  twenty-five 
years  was  engaged  in  the  dry  eroods 
business  in  Queen  Street  West.  The  late 
Mr  Botsford  left  last  November  to 
spend  the  Winter  in  the  Canary  Islands. 
At  that  time  he  was  in  good  health,  but 
in  early  December  he  was  taken  ill  with 
nerve  trouble.  Then  be  contracted  in- 
fluenza,  which   resulted    in   his   death. 

A  native  of  Newmarket,  Mr.  Botsford 
came  to  Toronto  in  his  youth  and  onened 
a  dry  {roods  store.  He  was  in  business 
between  twenty-five  and  thirty  years, 
until  hi«  nroner*-y,  at  Hacknev  and 
Oueen  Streets,  was  purchased  by  the 
city.  He  disposed  of  his  large  stock  hv 
opening  stores  in  several  parts  of  the 
Province  and  then  retired  from  business. 

He  is  survived  by  two  sons,  one  a  mer- 
chant in  London.  Eneland.  and  the  other 
a  minine:  eno-inper  in  New  York.  ;->  d  one 
daughter.  Miss  Gladys,  living  in  London 
with   her  brother. 


Georce  Na^ey  has  severed  his  con- 
nections with  the  Art  Clonk  &  Suit  Com- 
pany. Montreal,  in  order  to  give  his  en- 
tire time  to  The  American  Waist  -v 
Dress  Companv,  with  which  business  he 
has  also  been  associated. 


The  firm  of  Beattie  Bros.,  St.  Cathar- 
ines, Ont.,  has  just  been  augmented  by 
the  inclusion  of  a  third  brother,  G.  W. 
Beattie,  formerly  managing  director  of 
R.  H.  Knight  Ltd..  Sault  Ste.  Marie.  All 
three  brothers  were  at  one  time  with  this 
latter  flrm  but  have  gradually  severed 
their  connections  and  irone  into  the  dry 
goods  and  ready-to-wear  trade.  The 
brothers  enjoy  working  together,  they 
say,  in  spite  of  an  occasional  difference, 
which  "always  blows  over  inside  half  an 
hour."  The  business,  which  four  years 
ago  occupied  only  the  main  floor,  now 
covers  three  storeys  and  is  already  in 
need  of  more  space. 


H.  braidberg  &  Co.,  of  St.  Catharines, 
Ont.,  are  selling  out  their  ready-to-wear 
business  there  and  moving  to  Thorold, 
where  they  already  have  a  men's  wear 
store. 


H.  J.  Zacks,  of  Peterborough,  Ont.,  has 
sold  the  dry  goods  business  of  which  he 
has  been  the  proprietor  for  twelve  years 
to  B.  Chester,  and  is  leaving  the  city. 


The  retail  merchants  of  St.  Thomas 
met  on  December  12  and  formed  a  local 
organization  for  the  purpose  of  discus- 
sing trade  policy  and  methods  of  im- 
proving the  help  situation.  This  is  the 
sort  of  co-operation  which  is  sorely 
needed  in  the  trade  in  the  big  majority 
of  towns  throughout  the  Dominion. 
Here's  to  the  success  of  the  St.  Thomas 
organization. 


The  wedding  took  place  at  Lynn,  N.B., 
early  in  January,  of  Miss  Edith  Louise 
Boone  and  Arthur  B.  Chase,  of  Swamp- 
scott,  Rev.  William  Appleton  Lawrence, 
the  rector  of  St.  Stephen's  Church,  of- 
ficiating. The  bride  was,  until  recentlv, 
in  charge  of  the  ribbon  department  at 
the  T.  W.  Rogers  Co.  store  in  Lynn. 
Mr.  Chase  is  employed  by  the  United 
Shoe  Machinery  Company  in  Beverly. 


The  Peter  Mc Sweeney  (',,.,  Ltd.,  at 
Moncton,  N.B.,  report  that  the  first 
week  of  their  two  weeks'  "Red  Tag" 
sale,  which  began  immediately  after 
Christmas,  brought  the  largest  volume 
of  business  ever  handled  by  them  in  one 
week  of  such  a  sale. 


The  firm  of  Johnson  &  \nders">n. 
Newton  Mills,  VS..  has  been  dissolve'!, 
the  business  now  being  conducted  by 
lames  F.  Anderson,  formerly  of  the  firm. 
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The  McElroy  Mfg.  Co.,  Ltd. 

Garmenis 


MAKING 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Star  Skirt  Company 

436  St.  Catherine  St.  W. 
Montreal 

Skirts 


Announcing 

Meiselman    & 
Rosenbloom 

7  Bleury  St.,  Montreal 

A  new  partnership  of  two  capable  ex- 
perienced and  widely  known  Coat  and 
Suit    men 

Manufacturing 

COATS  AND  SUITS 
for  Spring  1920 

New  range  comprising  garments  of 
Style,  Quality  and  Value  now  ready  for 
your    inspection. 


WAISTS 

We  carry  in  stock  always 
for  prompt  delivery  a  fine 
selection  of  Voiles,  Crepe 
de  Chines,  Georgette  and 
Silk  Waists.  Send  for 
samples. 


%>mz 


1187  Mt.  Royal  Ave.,  Montreal 


MERCHANTS ! 

You  will  realize  at  once  the 
quick-selling,  profit-producing 
possibilities     in     our     exquisite 

DRESSES 

For  Spring   1920 

Georgettes,      Wool      Jerseys, 
Taffetas,    and    Printed   Voiles 


New  York  Mercantile  Co. 


24  Wellington  St.  W. 
TORONTO 


SMARTNESS 
and  CHARACTER 


are  the  two  outstanding  qualities 
which  recommend  our  new  line  of 
Suits  and  Coats  for  Spring  and  Sum- 
mer, 1920. 

Smart  in  style  and  made  in  all  the 
newest  weaves  and  colors  with  the 
same  high  standard  of  excellence  and 
workmanship  which  has  distinguished 
our  line  as  representing  the  best 
available  anywhere. 

If  one  of  our  travellers  has  not  called 
upon  you,  let  us  know  and  we  will 
arrange  to  have  him  see  you. 

We  invite  all  out-of-town  buyers  to 
drop  in  and  see  our  stocks  when  in  the 
city. 


Montreal 


"Childish  Simplicity" 

That  is  the  fea- 
ture always  to  be 
found  in  chil- 
dren's garments 
of     good     taste. 

We  are  special- 
izing in  the  pro- 
duction of  at- 
tractive Dresses 
for  Children. 


Plain  and  fancy  voiles,  with  trimmings 
of  lace,  pleatings,  hand  embroidery,  etc. 
Serviceable,  smart  Shantung  styles,  in- 
cluding middy  dresses. 

Our  Specialty 

White  Embroidery  Dresses  in  many 
pleasing  styles,  including  Empire  and 
French  designs,  and  staple  lines  of  un- 
usual charm. 

Ideal  for  your  Juvenile 
Department.  Faultless 
in  finish. 

G.  F.  Reid  &  Company 

Brampton,  Ontario 


It  K  A  l)  Y-TO-W  I".  A  R 
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P.  C.  CORSETS 


correct  in  every  detail 


FRONT  AND    BACK   LACE 

PINK       -     -     -       WHITE 


The  women  who  dress 
well,  must  maintain  a  cor- 
rect figure.  P.C.  Corsets 
have  won  a  reputation  of 
pleasing  the  most  fas- 
tidious. New  exquisite 
and  attractive  models  af- 
fording all  the  comfort, 
flexibility  and  lightness  so 
desirable  for  the  new  style. 

Most  certainly  your 
Corset  Department 
should  carry  a  complete 
range  of  P.C.  Styles  and 
Models. 


Parisian  Corset  Mfg.  Co.,  Ltd. 

QUEBEC,  QUE.,  CANADA 

Branches:    TORONTO,  76  Bay  St.,     MONTREAL,  329  Craig  St.  W. 


Wetteni    Rq  *      II     BUT1  I  R, 

21  Sylvester  Wilton  Bldg.,  Winnipeg. 


]•    S.  BRUNEAU,  Representative  for  Nov.!  Scotia, 
including  Cape  Breton. 


GEORCiF.  S.  OX  I. FY.     Representative    (or    New 
Brunswick  and  Prince  Ed»'ard  'eland' 
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CANADIAN 
CONVERTERS 
COMPANY 

Limited 

MONTREAL 


ndersJiirt 


No.  4901 


Our  stock  of  Silk  Underskirts  f  or 
Immediate  Delivery,  for  Xmas 
trade,  Now  Ready. 

We  specialize  in  Taffeta  and  Jap 
Silks,  comprising  all  shades  in  a 
large  range  of  "up-to-date" 
styles. 


1> 
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The  New  Home  of 

ART   GARMENTS 
at 

New  Wilder 
Building 

323   Bleury   Street 

(In  the  heart  of  the  uptown 
shopping   district). 

With  increased  facilities,  con- 
veniences and  production,  we 
will  be  in  a  better  position  than 
ever  to  meet  your  requirements. 

ART 

DRESSES  -  SKIRTS 

for  Spring 

are  most  interestingly  varied 
and  up  to  the  minute  in  styles, 
colors  and  materials.  Our 
travellers  are  now  on  the  road 
with  them.  Be  sure  to  see 
them!  It  will  be  to  our  mutual 
advantage. 


ART  CLOAK  &  SUIT  CO.,  LTD. 


323  BLEURY  ST. 


Showroom 

Kent  Bldp.,  Toronto 
H.  M.  NASH 


Quebec   Showroom 

Brunct  Bldp.,  Quebec 

R.   DIONNE 


Wcftarn  Province! 

302  Hammond  Blk.  VVpg. 
J.  W.  COLLETT 


MONTREAL 


Maritime  Province! 

B.  R.  ETTENBERG,  JR. 


Montreal,  C.  ROSE 
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Keen  business  men  are  coming  more  and  more  to  realize  how  important 
to  their  success  is  the  use  of  High  Grade  Merchandise. 

The  American  Waist  &  Dress  Co.,  Ltd. 

has  been  making  good  blouses  all  the  time.     Its  foundation  has  been  laid  in  the  mortar 
of  integrity.     It  early  dedicated    itself   to    the    production    of   Better    Merchandise. 

The  American  Waist  &  Dress  Co.,  Ltd. 

after  years  of  conscientious  study  and  experience    has  borne  fruit  in  the  qualities 
which  give  our  blouses  recognized  superiority. 

The  American  Waist  &  Dress  Co.,  Ltd. 

customers  who  know  our  blouses,  will  tell  you  it  is  a  pleasure  to  sell  them. 


100% 
Service 

100% 
Satisfaction 


Looks  Well 

Launders    Well 

Lasts   Well 


U^f  product  of 
Individuality  Clegance 
and  (Jharm 


Style 

Quality 

and 

Workmanship 


If  your  blouse  department  is  not  giving  you  the  desired  results,  there  is  a  reason. 

Good  Merchandise  is  the  foundation  of  Good  Business. 

Allow  us  to  demonstrate  the  superiority  of  the  Blouses  made  by 

The  American  Waist  &  Dress  Co.,  Ltd. 

Place  your  order  early  if  you  desire  good  delivery  as  Easter  falls  on  April  4th. 

Our  Spring  range  will  be  Ready  for  showing  January  I  st. 

The  American  Waist  &  Dress  Co.,  Ltd. 


Toronto  Showroom: 
404  Kent  Bldg. 


46  St.  Alexander  St. 
MONTREAL 


Winnipeg  Showroom: 
302  Hammond  Bloc\ 


230 


It  E  A  DY-TO-  W  i:  \  R 


Dry  Ooode  /■'■ 


GOETZ  &  OTT1NGER 

EXCLUSIVE  DRESSES  FOR  YOUNG  WOMEN 
I     13  EAST  33rd  STREET 
NEW  YORK 


TELEPHONE:     MADISON  SQ.  8574  and  8575 


I.   BERMAN 

MANUFACTURER  AND  IMPORTER  OF 

TAILORED  AND  SPORT  DRESSES 


99-103  Madison  Avenue 


New  York 


MAX  WABER 
MARRY    M  SSI  I  K 


NEW  YORK  OFFICE 

39-41   W.  32nd  ST. 

Telephone  2569  Madison  Sq. 


TRIO  WAIST  COMPANY 

Makers  of  Trio  Waist 

S.W.  COR.  22nd  AND  ARCH  STREETS 

PHILADELPHIA 


Dolls'  Wigs 

We  are  now  enlarging  our 
plant  for  the  manufactur- 
ing of  Dolls'  Wigs  during 
1920  in  "Real  Human 
Hair"   and   "Mohair." 


Universal  Hair  Goods  Mfg.  Company 

Fraser  Building 

43  St.  Sacrament  St.  MONTREAL 

We  are  (he  only    Dolls'   Wigs  Manufacturers  in  the  Dominion. 


Ir  r  esistible! 


Waists 


The  new  VOGUE  WAISTS  for  Spring 
are  all  that  can  be  desired  and  have  a 
charm  and  individuality  unsurpassed. 
They  come  in  the  smartest  of  fabrics, 
including  GEORGETTE,  CREPE  DE 
CHINE,  VOILES  and  SILKS. 


Dresses 


There  is  a  freshness  and  beauty  about 
the  latest  VOGUE  DRESSES  in  the 
new  silks  for  Spring  and  Easter.  Out  of 
the  ordinary  in  style,  quality  and  work- 
manship. GEORGETTE,  CHARM- 
IT  "SE,  DUCHESSE  and  TAFFETAS. 


QUALITY  CONSIDERED   YOU  PAY  US  LESS 


VOGUE  WAIST  &  DRESS  CO., 


207  St.  Catherine  St 

BLUMENTHAL  BUILDING 


*"'■  MONTREAL 
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BRICKENDEN  &  McCRIMMON 

LONDON        -        ONTARIO 

Manufacturers  of 

INFANTS'  WEAR 
DRESSES 

Silk,  Muslin,  Voile  and  Embroidery 

CAMISOLES 

BOUDOIR  CAPS 

DUST  CAPS 

APRONS 


We  carry  a  well  assorted  stock  in  all 
departments — Ready-to-Wear,  Tub  Dresses, 
Blouses,  Underwear,  Hosiery,  Gloves,  Laces 
and  Embroidery  and  a  general  line  of 
Smallwares. 

Be  sure  to  see  our  range. 

Letter  Orders  Given  Prompt  Attention 


Kassab  Kimono 
Mfg.  Co. 

Sommer  Bldg.,  Montreal 

Designers  and  Makers  of  Exclusive 
KIMONOS  !      NIGHT  GOWNS 


Children's 

Dresses  and  Middies.  Made  from 
newest  English  ginghams,  etc. 
Sizes  from  6  to  14  years  of  age. 

Ladies'  Middy   Smocks 

in  all  the  latest  styles  and  newest 
materials.  Jersey  Bloomers  in 
pink  and  white  Jersey  cloth. 
Aprons  in  prints  and  plain  aprons 
with  elastic. 

Boys'  Blouses 

in  Prints,  assorted  stripes,  and 
also  Chambray,  blue  and  cham- 
pagne. 

Samples  and  prices  on  request. 

IDEAL  DRESS  CO. 

1488c   St.  Lawrence  Blvd. 

MONTREAL 


<v,< 
M 


w^m 


NEGLIGEES 
BATH-ROBES 
PETTICOATS 
BLOOMERS 


ENVELOPES 
CORSET  COVERS 
CHEMISES 

PAJAMAS 


Travellers  will  go  on  the  road  shortly 
with  complete  lines. 


To  Wholesalers,  Jobbers  and  Others 

Consignments  are  Solicited 


for  our 


Great  Semi-Annual 

Stocktaking  Auction 
Dry  Goods,  Boots,  Clothing,  Etc. 

to  be  held  at  our  Auction  Rooms,  453  and 
455  St.  James  St.,  and  131  to  137  Inspector 
St.,  Montreal,  on 

Tuesday,   lOth  February 

Note:  Cash  advances  are  made  on 
consignments  if  desired.  Our  weekly 
dry  goods  auction  every  Tuesday  is 
recognized  as  the  best  medium  for 
disposal  of  residue  stocks  of  every 
description.  Kindly  make  entries  for 
above  important  auction  not  later 
than  7th  February. 

FRASER  BROS. 

Auctioneers 


R  E  A  I)  Y-TO-W  KAR 
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A  Lesson  in  Coat  tr 


BHER703 

&SONS 


TheBiqPopidar 
Price  Coat  & 
Suit  House 


2  West  53rd  St.. 
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RHERZ03 

&SONS 


The  Bia  Popular 
Price  Cbat'& 
Suit  House 


2  West  33rd  St., 


• 
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When  The  Out-of-Town  Buyer 
Comes  To  New  York 

he  (or  she)  aims  to  do  a  lot  in  a  few  days.  In  these  times  even  staples  are  not 
always  easy  to  locate  quickly,  and  how  much  more  difficult  it  is  to  turn  at  once 
to  the  novel  and  unusual ! 

May  we  suggest  a  solution  of  this  latter  difficulty?    Novel  effects  in 

Silks  and  Satins  for  the  Millinery  and  Hat  Trade 

are  our  specialty,  not  simply  keeping  abreast  of  current  demands,  but  usually 
a  little  ahead  of  and  creating  them. 

We  believe  you  will  find  that  it  will  pay  your  buyer  to  drop  in  on  us. 

BETTINSON  &  CADE,  Inc. 

417  FIFTH  AVENUE  NEW  YORK 


1 
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"Joyce' 


simplicity  i    liiiili 

i:         "I    Al'1,1  N 

MAID  '   til  silk  Geo  e,.-a  model  foi  the 

•II     I  lie    -h[.'.v.r    Mouse    front; 
\ 

■ 

Price  $10.35 


Distinctive   Blouses 


"different" 

in 

Style, 

Quality 

and 
Finish 


Our   Own   Original    Creations 

We  show  one  of  our  new  models, 
and  we  have  many  others  equally  fine. 
Read  particulars  of  our  style  "JOYCE" 


m 

1952  ST.  LAWRENCE 

Makers  of  Georgette,  Crepe  ie  Chine,    Hash  Silk  and  Voilc~Jilouses 

;■  ;■•     ■  ■■■■  v.,  ..;-     ...  -.;  ;,;■  - ...  ..;:,;;  gjj 
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.B. 


MAKERS 

OF 

NATIONAL 

BRAND 
GARMENTS. 


THE 

COAT 

HOUSE 

OP 

CANADA 


Coat 

Specialists 

for 

Ladies  &  Misses 

In  Ram  and  Utility  Coat,. 

Our  range  of  materials  con- 
sists of  Bolivia,  Polo  Cloth, 
Goldtone,  Silvertone,  Trico- 
tines,  Serges,  Velours,  Fancy 
Tweeds. 

We  still  maintain  the 

NATIONAL 
STANDARD 

of  excellence  in  Ladies'  and 
Misses'  Garments. 


Our  travellers  will   call  upon    you 

shortly  with  a  full  range  of   these 

interesting  models. 
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"Seeing  is  Believing 

Our  SPRING  Line  of 


*» 


CLOAKS  and  SUITS 

is  so  very  attractive  and  extensive  that  we  would  prefer 
your  SEEING  them  to  our  attempting  to  describe  them 
to  you.  They  speak  for  themselves !  Now  in  the  hands 
of  our  travellers. 

See  them ! 


Cor.  St.  Catherine  West  and  Mountain  Sts.,  MONTREAL 


Thistle  Brand 

Guaranteed 

Overcoats 

are  sold 

in  all  the 

best  stores 

from 

Coast  to  Coast. 


The  Thistle  is  Your  Protection 

THISTLE  BRAND 

WATERPROOF  AND  MOTORING 

TOP  COATS 

For  Ladies  and  Men 

Sure  to  attract 
Sure  to  sell 
Sure  to  satisfy 


See  our  handsome  Spring  models  now  in  the  hands 
of  our  Salesmen.  They  cannot  be  surpassed  for 
smartness,  quality  and  finish. 

Write   for  samples  and   prices 


SCOTTISH  RUBBER  CO. 

Limited 

316  Notre  Dame  Street,  West 

MONTREAL 
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Ready 


for 


Spring! 


A  line  brimful  of 
Dominating  Values  in 
Youthfully  Styled 
SUITS  and  COATS 
at  Popular  Prices — 
A  line  that  will  smash 
its  way  to  the  heart  of 
every  buyer! 


COATS  FROM.' $12.75  to  *35-oo 

SUITS  FROM $16.75  ^  #45oo 


erzo&s 

Cloak  6"  Suit  Co.  **    /^^ 

JJ33  Broadways       I       ^ 
4t35th&3whSrs.Nc\vYorl^  ^L       J 


SAMUEL  HBRZOGPRES- 
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Middies 

Sport 

Skirts 

and 

Smocks 


—M       **"  KTOf- 


CIRCLE 


-     CROSS 
-REGISTERED 

Anticipate  Your  Spring 
Needs  NOW! 

There  is  nothing  to  be  lost  and  every- 
thing to  he  gained,  by  ordering 
EARLY.  In  a  word,  you  ensure 
getting  ir hat  you  want  when  you 
want  it- — at  lowest  prices. 

The  dealer  who  knows  the  OTROLE 
CROSS  Trade  Mark  knows  good 
value.  The  distinctive  style,  the 
traditional  quality,  and  the  reason- 
able prices — have  all  combined  to 
make  CIRCLE  CROSS  garments  im- 
mensely popular  everywhere. 

Our  Spring  lines  are  ex- 
ceedingly attractive.  Be 
sure  to  see  them. 

COLE-WHITAKER 

Limited 

292    St.  Catherine  St.  West 

MONTREAL 


Nurses' 
and 


Maids' 

Regulation 

Uniforms 


- 
i    i  i 


■ 
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MOTHE 


ADE  SECTION 
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ill 
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The  Original  "Two  Boys"  Sheets 


IN©^ 


Arc   made  from  best  Egyptian  and  American  cottons:      Diligent  scrutiny   in   all   stages  of 
manufacture    maintains    that    unbeatable    quality    upon    which    their   world-fame    rests. 


Canadian  Agent: 

E.  W.  DEAN  &  SON,  324  Seymour  Street,  Vancouver,  B.C 

Agency  for  remainder  of  Canadian  Territory  in  contemplation 

Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 


6  MOSLEY  ST.,  MANCHESTER 

Cables:  Rigg  Brothers,  Manchester 


ENG. 


.,  .-/,:; I,.- 
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BLEAK  LOW    MILLS,   TOTTINGTON,   near    BURT,    LANCASHIRE 


NOTICE 

Every  article  named  on  Messrs.  Rigg  Bros.'  List  is  both  spun  and  woven 
at  their  mills  at  Bleaklow,  Nr.  Bury,  Lancashire.  The  mark  "RIGG'S 
MANUFACTURE"  appearing  on  the  selvedge  constitutes  a  guarantee  of 

the  highest  quality. 


Made   of 


are  the  standard  product 


Entirely 


purest         p        *  -p)       .      .       !  -  Free    of 

cotton  or  the  British  market  Fniings 

Canadian  Agent: 

E.  W.  DEAN  &  SON,  324  Seymour  Street,  Vancouver,  B.C. 

Agency  for  remainder  of  Territory  is  contemplated 

Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  ST.,  MANCHESTER 


ENG. 


Cables:  Rigg  Brothers,  Manchester 
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Established   1798 


NEWEY 

BROS.  LIMITED 

BREARLEY  STREET 
BIRMINGHAM 


Manufacturers  of 


NEWEY'S 

SNAP  FASTENERS 

NEWEY'S 

HOOKS  &  LOOPS 

NEWEY'S 

HAIRPINS 


We  are  specialists  in  the  manufacture 
of  all  small  wire  and  sheet  metal  goods. 

All  our  wares  are  BRITISH  THROUGH- 
OUT and  have  a  finish  and  reliability 
which  makes  them  outstanding. 

Our  enormously  increased  war-time 
machinery  has  now  been  adapted  to  the 
production  of  our  peace-time  goods  and 
we  are  now  in  a  position  to  supply. 


I  CONTRACTORS  TO  THEl 
|  ADMIRALTY,  WAR  ANDl 
|  INDIA  OFFICES.  1 

liiiiiiiiiinii iiLiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiir 
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Toy  Spades 

With  All  Steel  Blades 

J.  T.  Darlington 

Manufacturer  of 

Seaside  Spades   and 

Buckets,    and  Flags 

of  All  Nations 


FOR  WHOLESALE  AND 
EXPORT  TRADE 


Birches  Green  Works 

Erdington  Birmingham,  England 


We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 

We  also  manufacture  all 
kinds  of    Folding    Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co. 

LIMITED 
Toronto  Ontario 


J 
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Have  you  sent  along  a  trial  order 
yet?   If  not,  write  to-day.    British 
quality     lines 
always  pay  to 
handl 


Sphere 
Suspenders 

are 

Suspenders 

of 

Quality 


grip  so  firmly  with  so  gentle  a 
grasp  that  the  finest  stockings 
are  safe  from  tears.  They  hold 
the  corset  correctly  in  position 
and  in  this  way  ensure  the  suc- 
cess of  the  gown. 


Display  them  on 
your  counter. 

Ask 
about 
Sphere 
Brownies 
for  the 
little  ones. 


WHOLESALE   ONLY 


FAIRE  BROs  &  Co.,  Ltd.,  Leicester,  England. 


WORKS:  ST.  GEORGE'S  MILLS,  LEICESTER. 


Makers  of  Sphere  Braces  and  Garters  for  Men  and  Sphere\Brou)nies  for  Children. 
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"Just  Right!" 

ry    well    dressed    woman    realizes    the    importance    of   choosing    the 
BIGHT    Battoni    for   her   smart    costumes.      Buttons    will    either    make 
or  mar  any   costume.      Your   Button   Display   must   always   be  exten 
and    tasteful. 

In   our   Spring   lines   of   exclusive    BUTTONS    you    will    find    styles   and 
shades    that    will    be    Jl'ST    BIGHT    for    any    type    of    costume." 

Select   your  Spring  stock    NOW! 

Fverything    in    BUTTONS.      Also    Tailors'    Small    Wares    and    Fancy 

Trimmings. 

The  Ontario  Button  Co.,  Limited 

Kitchener,  Ontario 


SLIP-ON  VEILS 

Wide  range  of  popular 
meshes,  with  many  ex- 
tremely smart  and  becom- 
ing designs  in  Chenille, 
Silk,  etc. 


9Scwtf*^j$ 


Made  in  France — the  home  of  all  things 
of  particular  charm  and  artistic  beauty. 
Your  PARTICULAR  customers  will  ap- 
preciate  them. 


HAIR  NETS 

Silk  and  Human  Hair. 
With  or  without  elastic. 
Fringe  and  cap  styles. 
Sturdy  and  neat. 


Large  Stock  always  on   hand 

THE  BONNIE-B   COMPANY 


TORONTO     156  Yonge  Street 


NEW  YORK-222  Fourth  Avenue 


We  Take  the  Opportunity  of 
Thanking  Our  Customers 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 


113  Sumach  St. 
Toronto      :      :     Canada 


For  their  patronage  in   the  years 
gone    by,    and    >1bo    to    State   our 
regret    at    our    inability    to    have 
served    many    with    greater    dis- 
patch   than    we   were  able   to  do. 
h  them  to  know,  however, 
that  we  did  our  best  under  the  circumstances,  as  never  before  did  orders 
pour  in   upon  us  as  they   have  in   the  year  just  closed,  and  never  before 
have  we  experienced  such  difficulties  of  obtaining  help  and  materials  to 
?nable  us  to  cope  with  them. 

May   we  say  that  we  are   looking   forward   for  better  things   in   the  year 
we  are  just  entering  upon. 


CONDENSED     ADVERTISEMENTS 


I  i>r   rent*   per   word    per  insertion.  Ten 

w 


extra    for   box   number. 


;     \.\TKD      MERCHANDISE    EXPERTS    FAMILIAR     WITH    CLOTH- 
ing.  dry  goods,  and  shoes.      Must   b«  :<2    u>    l.">   years  of  age,  good  ap- 
pearance,   must    have   unlimited    initiative    and    be    able    to    submit    high- 

rvferences.    Permanent  position.     Hig  compensation  while  learning 

under  our  expert  sale  conductors  who  earn  from  $1,000  to  $10,000  per 
year.  Will  give  five  year  contract  to  gentlemen  who  qualify  and  guar- 
antee   steady    employment. 

Through  our  assets  being  a  half  million  dollars  and  an  established 
l.ii. mess  of  25  years,  a  wonderful  opportunity  is  being  offered  for  ■ 
few  extra  salesmen  right  now.  Apply  A.  J.  Stewart,  sale,  manager. 
T      K      Kelly    Sales    System.    Minneapolis.    Minn. 


ADVERTISER,     WINDOW     TRIMMER     AND     CARD     WRITER.     DE- 
Bires  position.      Western   and   Eastern  Canada  experience.      Box    190, 
Dry    Goods    Review.    143    University    Ave.,   Toronto. 


TTOSIERY      AGENT.      WHOLESALE      AND      EXPORT.      REQUIRES 

agencies    in    knitted    goods    (stockings,    underwear,    scarves,    coats    for 
lii  I,    men    and   children),   also    for  gloves.      L.    A.    Nelson,    .V.»,    Gresham 
Street.    London,    E.C. 


TRAVELLER    HAVING    GOOD    CONNECTION    WITH    WHOLESALE 
and    retail    dry    goods    and    gent's    furnishing    trade   in    the   Maritime 
Provinces    desires    a    good    line    on    commission    basis.      Box    No.    R,    Dry 
Review,  128  Bleary  St.,  Montreal. 


UANTKD     SALESMAN    OR    SALESLADY.   THOROUGHLY   El 

ent  and  capable  of  taking  charge  of  dry  goods  and  ladies'  and  chil- 
dren's ready-to-wear  department  in  general  store.  Must  be  good  stock- 
keeper,  sales  builder,  good  appearance,  good  character.  Salary  and 
commission  proposition.  Apply  in  own  hand  writing  giving  all  par- 
ticulars as  to  personality,  age,  experience,  references,  capabilities, 
salary    expected.      J.    A.    Virtue,    Mossomin,    Sask. 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  is  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
lust    a    few    of    the    enquiries    received    during    the    past    month : 

(The  Buyers'  Market  Guide,  next  page,  contains  many   addresses  of  use   to  you.) 


Dictionary- 
New  York,  N.Y. — Please  tell  me  the  name  of  the 
person  compiling  a  dictionary     of  dry  goods   terms 
in  Edmonton,  Alta.,  as  reported  in  Dry  Goods  Re- 
view? 

Answer — Name  was  forwarded. 

Window  Trims  and  Show  Cards 

Raymond,  Alta.;  Stellarton,  N.S. — Please  tell  me 
where  I  can  procure  books  on  window  trims  and 
show  card  writing? 

Answer — Addresses  of  publishers  were  sent. 

British  Yarn  Exporters 

Peterboro,  Ont. — Please  tell  me  the  names  of  Bri- 
tish firms  which  export  yarn? 

Answer — Addresses  \oere  sent. 

Spats 

Richmond,  Ont. — Please  tell  me  where  I  can  pro- 
cure spats  for  women  and  girls? 

Answer — Addresses  of  firms  were  sent. 

Store  Fronts 

St.  Thomas,  Ont. — Will  you  be  good  enough  to 
advise  us  as  to  firms  ivho  instal  store  fronts? 

Answer — Names  of  several  were  forwarded. 

Underwear  and  Brassieres 

Ottawa,  Ont. — Would  you  please  let  me  know  the 
address  of  the  manufacturers  of  Turnbull's  Under- 
wear; the  Canadian  manufacturers  of  brassieres; 
also  silk  and  silk  and  wool  underwear? 

Answer — Lists  and  addresses  were  sent. 

Cuts  for  Catalog 

Amherst,  N.S. — Please  tell  me  where  I  can  pro- 
cure electro  cuts  for  a  catalog,  also  addresses  of 
firms  who  printca  talogs? 

Answer — Names  of  firms  were  sent. 


Hockey  Suits 

Bashaw,  Alta. — /  would  like  to  get  in  touch  with 
a  knitting  firm  who  manufacture  hockey  suits? 

Answer. — Name  has  been  given  to  a  firm  that 
does  this  work. 

Corsets 

Elmira,  Ont. — Let  me  know  where  the  manufac- 
turers of  Thompson's  Glove  Fitting  Corsets  are 
located? 

Answer — The  address  is  George  C.  Batchellor  & 
Co.,  130  Fifth  Ave.,  New  York,  N.Y. 

Hats  Reblocked 

Killam,  Alta. — Do  you  knoiv  of  a  firm  in  Canada 
that  reblocks  hats? 

Answer — An  address   was  forwarded. 

Cotton  Mills 

Neustadt,  Ont. — Please  tell  me  where  I  can  pro- 
cure print  and  cotton  for  manufacturing  purposes? 

Answer — List  of  Canadian,  American  and  British 
mills  was  sent. 

Measuring  Device 

Ayer's  Cliff,  Que. — Please  tell    me    where    I    can 
procure  a  measuring  device  for  piece  goods? 
Answer — Names   of  firms  were  forwarded. 

Glove  Publication 

Kitchener,  Out. — Please  be  good  enough  to  inform 
me  if  there  is  a  publication  in  the  interests  of  the 
glove  trade? 

Answer — Glovers'  Review,  of  Gloversville,  N.Y., 
is  the  only  one  of  which  we  know  in  America. 

Remodelling  Suitcases 

Massey,  Ont. — Please  tell  me  the  address  of  a 
firm  that   remodels  suit  cases  and  hand  bags? 

Ansiver — Name   was   forwarded. 
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INFORMATION  WANTED 


DATE 


192 


246 


DRY     GOODS     REV!  E  W 


The  The  mpion  Lace  &  Veiling  Co.,  Limited 
Laces.  Veilings,  Geor- 
gettes. Ninons.  "My 
Lady"  Silk  Hair  Nets, 
Princess  Pat  Human 
Hair  Net*.  Sport 
Veila. 

Cor.     Wellington     and 

York    St*.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importers,    Manufacturers,    Jobbers    of 

WHOLESALE   MILLINERY 

Wrile  to. day  for 

Our   Latest   Catalog  of  New  Styles 

159  161163-165-167-169-171  No.  Michigan  Are. 
that.  A.  Slonehill,  Pro.  CHICAGO,  ILL. 

TORONTO.  ONT..      Show  Room,     30  Wellington  St.  W. 


Infants',   Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  these  tines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
99  Spadina  Ave.,  TORONTO 

Maker,  of 

Women's  High  Grade 
Neckwear 
The   Exclusive  Neckwear  House" 


9  -; 


"EVERYTHING   IN  SILKS" 

M .  Ascher  Silk  Corp. 

Distributors^Iroquois  Silk  Mills 
102    Madison    Avenue,    New    York 


Manufacturers  of 

Shoulder  PADS    Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute.  Union,  Linen,  Collar,  Canvas 
Ideal  Importing  Co.,  Ltd. 


468  King  St.  W. 


Toronto.  Ont. 


References  :     London.  Eng.      New  York  — 
Montreal 

FRED.  BIRKS 

Commission  Dry  Goods 
14  Phillips  Sq.,  MONTREAL,  Can. 

Tel.  Up.  38a.  Covering  all  Province. 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674   Broadway,  NEW  YORK  CITY 


It  is  reported  that  the  Vander- 
bilt  residence  between  57th  and 
f>Nth  streets  on  Fifth  Avenue,  Now 
York,  which  was  sold  this  month 
for  $5,500,000,  was  purchased  by 
the  Marshal  Field  Co.  of  Chicago 
for  the  purpose  of  erecting  "the 
finest  department  store  in  New 
York."  Another  report  stated 
that  the  property  is  to  be  turned 
into  a  $20,000,000  hotel.  No  offi- 
cial announcement  as  to  who  the 
purchaser  was,  has  been  made  yet. 

The  merchants  on  Fifth  Avenue 
— famous  for  its  Easter  parade  of 
fashions — have  organized  to  make 
"The  Avenue"  especially  attractive 
this  year.  "Art  week"  will  be  ob- 
served March  29  to  April  4,  and 
merchants  of  all  classes  are  enter- 
ing into  the  project  with  enthus- 
iasm. Window  displays  and  street 
decorations  will  come  in  for  very 
special  attention.  "Art  Week"  is 
to  be  an  annual  event  hereafter. 

Bradford  has  a  good  head  for 
millions,  but  even  Bradford  can- 
not estimate  the  many  millions  this 
Government  of  ours  will  have 
made  when  their  wool  dealings 
come  to  be  wound  up.  Having  this 
in  mind,  the  Yorkshire  topmaker, 
spinner,  or  manufacturers  has 
quite  a  restful  conscience  over  his 
own  profits.  "The  more  for  the 
Government,  the  more  for  us,"  they 
say.  "It  is  going  to  be  years  be- 
fore the  world's  demand  for  cloth 
reaches  the  normal.  Meanwhile 
we  have  the  goods  to  sell — at  a 
price." 

They  never  dream  about  lean 
kine  in  the  West  Riding. — London 
Daily  Mail. 

Some  of  the  current  quotations 
on  staple  cottons  are  as  follows:  — 
Sheetings. — Best,  plain  sheeting, 
two  yards  wide  arc  offered  at 
$1.00;  No.  50,  2  yards  at  80  cents; 
and   No.  S3,  2  yards  at  67%  cents. 

Grey  Cottons.— No.  80,  36  ins.  is 
selling  at  27 Vi  cents;  and  No.  75, 
:5f>  ins.  at  21%  cents. 

Circular  pillow  cotton  ranging 
from  40  to  46  ins.  is  quoted  at 
from  45  to  65  cents;  nainsook  is 
from  :50  to  42%  cents.  Cambric 
is  selling  at  from  30  to  42%  cents. 

Cheesecloth  is  quoted  at  9% 
cents  per  yard;  and  longcloth  from 
21%   to  42%   cents. 

Acting  Commercial  Attache, 
Henry  F.  Grady,  London,  writes  to 
the  United  States  Bureau  of  Com- 
merce as   follows: 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


Write  J  or  our   latent 

,  .4I:  Special  Catalogs 
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Wholtsate  Dry  Coods  ant*  Central  Merchandise 


John  W  Farweil  Company 


Pyjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Price* 

THE  COPP,  CLARK  CO- 

517  Wellington  St.  West       Toronto 


"HOOSIER" 

The  bcit  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
tell  it  by  the  bolt 

Indiana    Cotton    Milts 

( "a  nncl  ton,  I  nd.,l'.S.  A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Busihes.  Write  for  our  Catalogue.  It's 
free    for  the   asking. 

The  Botanical  Decorating  Company 

IneenotmtMl 
208  W.  Adams  St.,  Chicago,  III. 


t) 


BALLOONS 

Printed  with  your  ad- 
vertisement at  smah 
cost.  Brings  t  h  ■ 
mothers  and   children. 

L.    G.    BEEBE, 
53  Yonge  St.,  Toronto 


Real     HARRIS,     LEWIS  ?'and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights    for    Ladies'    wear — all    shades. 
Patterns   and    Prices   on    Application. 
S.  A.  NEWALL  &  SONS,  StomowiT,  Scotland 

Stale  shade  desired  and  uhtthtr  ftf  Ladles'  tit  Cents' 
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Kent-McClain  Again 

Montreal— The  stores  of  (Mr.  Henry  (Marks 
have  always  been  good  examples  of  what 
a  men's  furnishing  store  should  be  and  to 
the  uninitiated  his  Peel  Street  store,  for  in- 
stance, did  not  offer  much  room  for  im- 
provements. However,  by  utilizing  the 
space  between  the  original  cases  and  the 
oeildng  iMr.  Marks  has  put  to  work  a  large 
space  that  is  excellently  suited  to  the  dis- 
play of  hats.  This  has  liberated  much  other 
space  suited  to  other  lines.  The  fixtures 
were  all  supplied  by  Kent  McClain.  Limit- 
ed,   (Toronto   Show   Case  Co..)    of  Toronto. 


WRIGHT'S  BIAS  FOLD  TME 

norai  I"  ti  ,ra.-  s.«.ts  ev.Tvu-h.Tv  Mn.Jc 
USA  since  1X98  "W  &  N,"  Mon- 
arch and  Meteor  brands.  Kt-Hable  fabrics 
ut  on  true  bias.  Selvaues  trimmc-il.  Scams 
jpmvn  anrt  pressed  Trademark  and  por. 
trait  of  Wm,  E.  Wright  on  every  package, 

I  WRIGHTS  E-Z-TRiM  Newest  Labor  Saver 
I  ready  to  sew  on  middy  blouses  and 
1  sal  or  suits.  2-yd.  piece  makes  collar,  cuffs 
I  and  yoke. 
Wm.  E.  Wright  &  Soot  Co.  Mfr>. 


Sold  by 
Jobbers 
everywhere 
315  Church  St.  N.  T. 


Spotless  Shrinked  Finisher 
Shrinks  and  finishes  Woolens,  Wash 
Goods,    Silks,   etc. 

Remnants,    window    and    ledge    displays 
are  made  saleable  at  full  price: 

Write   for   De   Luxe   Catalog. 
THE  SPOTLESS  SHRINKER   CO..  CLEVELAND,  0 


RIBBONS    OF    DISTINCTION 

'J-'C"  Ribbons  have  peculiar 
charm.  Widely  advertised  to 
the  consumer  under  their 
trade-mark  names  for  the 
protection  of  the  dealer. 
"8ATLN  DE  LUXE" 
IvO.  .»W/  "TROUSSEAU" 

\Lf%w^»S//  "LADY    FAIR" 

•SAN'KANAC"    "VIOLET" 
"DEMOCRACY" 
JOHNsu.N,    COWiDIN   4   CO.,     40   E.    30th    St, 
New    York,    NY. Made   in    U.S.A. 


DTROMFR    TOTTENHAM 

HAIR  GOODS  MANUFACTURER, 

HAIR-FRAMES  FP°ARsPHR,EoSNEr  1 

WHOLESALE  &  EXPORT  ONLY 


CABLE  ADDRESS: TROMEROLO.LONOON 


BRIGHT  AND   SNAPPY 

SHOWCARDS,   SIGNS, 

PRICE  TICKETS 

MAIL  ORDERS  Given  Prompt  Attention 
SHOW  CARD  DEPT. 

ADVERTISING  SYSTEMS 

16  Ryrie  Bldg.       TORONTO       Phone:  Main  480 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 

SHOW    CARD    WRITING 

A     MONEY     MAKING     PROFESSION 

FOR   BOTH   MEN   AND   WOMEN 

Easily  learned  in  short  time  by  simple 
method.  We  teach  you  how.  Write  for 
booklet. 

AMERICAN   SHOW   CARD   SCHOOL 

217  Ryrie  Building 

Yonge  &  Shuter  Sts.,  Toronto,  Can. 


"The  marked  and  growing  tend- 
ency of  British  industries  to  take 
on  syndicate  form  has  been  a  mat- 
ter for  more  or  less  comment  from 
•public  and  press  alike  for  some 
months  past.  This  tendency  ap- 
pears to  be  reaching  its  zenith  in 
the  British  cotton  trade,  where  the 
number  of  mills  that  have  chang- 
ed hands  in  the  two  or  three 
months  approximate  seventy.  The 
Lancashire  cotton  industry  has 
been  greatly  excited  as  a  result 
of  the  action  of  syndicates  in  buy- 
ing up  cotton  mills  at  exceedingly 
high  prices.  New  companies  are 
constantly  being  floated,  the  shares 
being  eagerly  taken  up  at  a  prem- 
ium by  the  general  public  or  in- 
terested groups.  According  to 
varying  press  statements,  (many 
large  fortunes  have  been  made, 
and  men  of  even  quite  moderate 
financial  standing  are  reported  to 
have  reaped  profits  ranging  from 
$25,000  to   $50,000." 

Announcement  has  been  made  by 
the  British  Wool  Comptroller  that 
all  the  40,000  bales  of  Australian 
and  10,000  bales  of  New  Zealand 
staple  (practically  two-thirds  be- 
ing merino)  of  the  original  allot- 
ment for  the  auction  sales  to  be 
held  in  Boston,  are  expected  to 
arrive  by  the  middle  of  January. 
Bids  on  the  British  wool  sold  at 
Boston  will  be  accepted  from  any 
quarter.  It  is  asserted  that  Can- 
adian activity  at  the  Boston  sales 
is  certain,  and  that  an  appreciable 
part  of  the  merino  offerings  will 
move  to  the  Dominion. 

A  rather  sharp  increase  in 
prices  for  winter  and  early  spring 
clothes  was  predicted  by  members 
of  the  National  Association  of 
Wholesale  Clothiers  and  Tailors  of 
the  United  States  at  the  annual 
meeting  held  in  Chicago  recently. 
Wage  increases  to  journeymen 
tailors,  approximating  200  per 
cent,  since'  1914,  scarcity  of  raw 
materials  and  plentiful  money 
were  the  causes  they  assigned.  It 
was  pointed  out  that  popular 
priced  suits  that  before  the  war 
sold  at  $25  will  cost  $60  next 
Spring. 

The  consumption  of  American 
cotton  in  1919,  is  expected  to  be 
somewhere  in  the  neighborhood  of 
13,000,000  bales,  of  which  total, 
Europe  will  probably  take  6,000,- 
000  bales.  If  European  takings 
amount  to  the  latter  figure,   some 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade,    in    the    better 

grades. 

Banded    in   pairs,   in   gross   boxes 

Fancy    Cabinets.    100    pairs,    banded    in 

pairs.      These   are   more   profitable   than 

bulk   make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing   and    Cloak    Trades 


The  Gem  of  trie  Not  tons 


Columbia  Fssrn^. 
Comp.r.y 
CH1CAOO 


^Mdk  D  B.  Fisk&Co. 

cf1^^  _  Chicago 


MTRCH  AN  DUE 


ncago 

New  York  Salesroom : 

Open   Throughout   the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (Dep.  D.R.) 


Cork  Socks 

Manufacturers  of  Cork,  Linoleum,  Felt, 
Paper,  Flushing  in  all  colours.  Flannel- 
ette, Asbestos,  Loofahs,  etc.,  Fleeciea. 
^tc.  Ladies,  Gent's  and  Children's.  St. 
Cecilian  Works,  46-48  Haymerle  Road, 
Peckham,  London,  S.E.   15. 


Manufacturer  a 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,   DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  Importers 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room   617,  Empire   Building 

64  WELLINGTON  ST.  WEST,  TORONTO 
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DRY    HOODS    REVIEW 


Kent-McClain  Again 

ll.lllf.iv       N.&- Kennedy's.        1. Illllt.il.        llllTi- 

.1    and    used     rjpportunltl 
further   dcralop    Hi.'   dtopUo      effldencj     of 
ilu-ir  handaomt   Mm    store.     A    lit:  ■ 
titU-    n  m    I"*    in    ■ 

»all   fixture,  for  the  ■bowlraj  of  silk 
•iv    fizton    for    ■santaa 
These  fixture*  are  ill  In  qua 
«k   and  u>  r.    bulll   by   Knit-M 
Limited,     [Toronto  tnpeiiy), 


PERPLEXED ! 

Then  let  us  solve  your  business 
building  problems;  we  are  solv- 
ing them  daily  for  thousands  of 
lire  merchants  with  our  trade 
pulling,  selling  and  merchandis- 
ing plans,  human  Interest  copy, 
letters,  illustrations,  events,  etc 
Full  particulars  upon  request. 

THE  ECONOMY  SERVICE 

231  West  39th  St.  (  New  York  City 


CHILDREN'S 

GARMENT 

DRYING   FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    T1MBERLAKE 

&  SONS,  Mln. 
Jackson  Michigan 


"Mesh  Bags  will  be  more 
fashionable  and  popular 
than  ever  the  coming 
season." 

WHITING  &  DAVIS  CO. 

SHERBROOKE.  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Best  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 

77  York  St.,  Toronto 


aFtliiiriKDP 


iiiui  — 


Die  Standard  Popular  Priced 
WAISTS  America 
CheL-N- GROSS  <3>  Cleveland 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

17  Madison  Ave.,  N.Y.C. 


WRITE  US  FOR 

Textile  and  Knitting 
Machinery 

We  are  Specialist* 

W.  J.  WESTAWAY  CO. 

72  JAMES  ST.  N.  HAMILTON 


idea  of  the  enormous  amount  of 
money  to  be  derived  from  the 
United  States  from  the  sale  .of  this 
one  commodity  may  be  pained  by 
considering  that  6,000,000  bales  is 
3,000,000,000  pounds,  and  at  thirty 
cents  per  pound,  would  be  worth 
$900,000,000  in  United  States  cur- 
rency. Converting  that  sum  into 
sterling,  the  least  depreciated  of 
all  the  allied  exchanges,  it  will 
take  £245,000,000  to  purchase  the 
6,000,000,000  pounds  of  cotton, 
whereas  when  exchange  was 
normal,  the  cost  to  Europe  would 
be  only  1185,000,000. 

It  is  reported  in  Continental 
newspapers  that  the  German  firms 
finishing  cotton  goods  have  fixed 
their  rates  at  700-900  per  cent,  ad- 
vance  upon   pre-war   prices. 

A  tour  of  Canada  is  being  ar- 
ranged for  next  August,  when  a 
Canadian  Government  exposition 
train  will  carry  French  merchan- 
dise of  various  lines.  The  French 
steamship  line  is  to  carry  the 
samples  across  free.  Besides  sales- 
men, the  train  will  be  equipped 
with  reels  to  give  exhibitions  of 
fashion  films  and  manufacturing 
methods.  A  committee  has  been 
appointed  to  urge  the  couturier  to 
show  model  gowns,  hats  and  tex- 
tile  novelties. 

Raw  cotton  w?s  quoted  January 
15  at  39.25  in  New  York. 

New  importations  of  sweaters 
are  being  shown  in  the  large  cen- 
tres in  many  unique  models. 
Three-quarter  sleeves,  raglan, 
kimono,  and  set-in  models  are  fea- 
tures. These  are  shown  in  the 
sheerest  weaves,  from  chiffon  al- 
paca to  pure  silk  models.  Quite 
the  sheerest  of  all  are  the  dentelle 
sweaters  made  of  a  thread  that  is 
said  to  be  neither  silk,  cotton  nor 
wool,  but  a  combination  of  all 
three.  It  is  a  Tuxedo  sweater 
with  pockets  and  comos  in  all  the 
hieh  shades.  Equally  sheer  are 
the  spider  wool  shawls  of  the  fin- 
est camel  hair  which  are  shown 
only  in  white. 

SIGN  AND  CARD 
WRITERS'    SUPPLIES 

FIRST  AID  TO  THE 

Card  Writer  and  Window  Display  Man 

SUPPLY  DEPT. 

Tor.nl.   ADVERTISING  SYSTEMS    M.in  imj 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
20    WELLINGTON  ST.  W„  TORONTO 


AWNINGS 

FOR 
Stores,  Offices,  Factory,  or  Residence. 

Write  for   Price  Littl  and  Meaturement] 

Charts.     AddreMi 

C.  H.  PETCH 

Successor  to 
EDMONDSON  &  PETCH 


Ottawa 


Canada 


.Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Co  urn* 

HAMILTON   ONTARIO 


GOLDFINE'S   LIMITED 

Wholesale  Dry  Goods  and 
Men's  Furnishings 

BARGAINS  ALWAYS    ON    HAND 

Write  for  Particular* 

227  Craig  St.  West,  Montreal 


PILLOWS  and  COMFORTERS 

GET  PRICES  BEFORE  BUYING 

The  Toronto  Feather  &  Down  Co. 

LIMITED 

2151-8  Dundsi  Street  Weil        -  TORONTO  ] 

Montreal  Winnipeg  Vancouver 

P.  M.  LeMaiitre      McRae  &  Walker  H.  E.  Walker 


Choir  Gowns 

The  Best  in  Design 

The  Best  Made 

The  Most  Reasonable    in    Price 

HARCOURT  &  SON,   LIMITED 

103  King  Street  W.,  Toronto 


We    Manufacture 

Paper    Boxes 

that  will 
Make  Your  Goods  More  Attractive 

A.  D.  SHOUP  CO.,  Limited 
TORONTO 


DRY    GOODS    REVIEW 
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Kent-McClain  Again 

Brookville — The  Robert  'Craig  Company, 
Limited  have  completely  remodelled  the  in- 
terior of  their  store  by  installing  a  quan- 
tity of  new  fixtures.  These  are  in  ma- 
hogany finish  and  comprise  a  large  section 
of  revolving  wardrobe  with  mirrors,  tables 
and  a  special  cabinet  for  furs.  Kent-Mc- 
Clain, Limited,  (Toronto  Show  Case  Com- 
pany),   Toronto,    built    the    fixtures. 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 
"Turn*    Watte 

into   Profit" 
12  SIZES 
Send  for  Catalog. 

CLIMAX  BALER  CO. 
Hamilton,  Ont. 


LETTER  SERVICE 

MULTIGRAPHING 

Addressing      Folding       Inserting 
Mailing 

NEW     UP-TO-DATE     EQUIPMENT 

Write  for  Prices 
Letter  Service  Department 

ADVERTISING    SYSTEMS 

216  Ryrie  Bldg.       TORONTO        Phone  M.  480 


ESTABLISHED  1S72 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you  ? 

CREELMAN  BROS. 

Box  837,  Georgetown,  Ont.,  Canada 


„& 


o  ooooooo 


OO00OOO0VOCO03 


Bead  Co. 


imerican  r>eaa  ^ainc. 

BEADS  AND    NECKLACES 

485     FIFTH       AVENUE 
new        vorivo      CITY 


STUYVESANT  3619 

Art  Button    &   Novelty 
Mfg.   Company 

MANUFACTURERS  OF 

Jet  and  Fancy  Glass  Buttons 
For  Jobbing  Trade  Only 

Decorators  on  Buttons  of  Every  Description 
814  BROADWAY  -  NEW  YORK 


Manufacturers  and  Import- 
ers of  Human  Hair  Goods, 
Hair  Ornaments,  Sundries, 
Real  Human  Hair  Nets, 
Dolls'    Wigs. 

Universal  Hair  Goods 

Mfg.  Company 

Fraser  Building 

43  St.  Sacrement  St.,  Montreal 

We  are  the  only  Dolls'  Wigs 
Manufacturers  in  the  Do- 
minion. 


Artists  and 
Card  Writers  Supplies 

Tell  us  your  needs. 

ART  METROPOLE  LTD. 

14  Temperance  St.         Toronto 


Orders  for  textiles  from  Can- 
adian mills  to  the  amount  of  over 
$8,000,000  are  pending;,  the  secur- 
ing of  which  depends  principally 
upon  the  arrangements  of  details 
in  connection  with  credits.  This 
business  has  come  to  a  head  dur- 
ing the  past  three  weeks,  and  of- 
ficials representing  the  woollen 
manufacturers  of  Canada  and  the 
Government  have  been  in  confer- 
ence with  the  representatives  in 
America  of  the  all-Russian  Govern- 
ment of  Omsk. 


Small  collars,  including  the 
short  back  collar,  the  tiny  bib,  the 
surplice,  and  the  narrow  coliar,  in 
round  and  square  neck  forms,  says 
an  Exchange,  are  being  revived  in 
the  season's  new  neckwear.  Even 
the  straight  rolling  collars  are  be- 
ing diminished  in  length.  The  ma- 
terials used  in  these  collars  are 
extremely  fine  and  dainty.  Em- 
broidered net  collars  are  also  find- 
ing much  favor. 


The  Universal  Hair  Company, 
Montreal,  have  entered  upon  a  new 
line  of  manufacture  which  will  be 
of  interest  to  the  trade.  They  are 
specializing  in  dolls'  wigs,  a  line 
which  hitherto  has  always  been  im- 
ported and  for  which  there  was 
quite    a   scarcity  during   the   war. 


The  National  Shoe  Retailers' 
Association  of  America  held  a 
very  successful  convention  in  Bos- 
ton the  week  of  Januarv  12th,  at 
which  there  were  over  5,000  re- 
tailers of  shoes  in  attendance. 
Quite  a  number  of  Canadian  mer- 
chants were  among  these. 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE   MFG.   CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 


DIRECTORIES 


Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR,     JULY;     MENS     WEAR. 
SEPT,;    TEXTILE     PRODUCTS,     JAN.,     com- 
bining  above   two. 

c  n   Li-  l-       r      222  Craig  W.,    Montreal. 

rraser  Publishing  Lo-  122   Wellington    W  ,   Toronto 


DUCK  CLOTHING    -    SUMMER  SUITS 

CADET  UNIFORMS 
BOY  SCOUT  EQUIPMENT,  CHOIR  GOWNS 

All  Clothing  Specialties. 

The  Miller  Mfg.  Co.,  Ltd. 


44-46  York  St. 


Toronto 


PATTERNS 

Regardless  of  what  your  pattern  experience 
may  have  been  it  will  pay  you  well  to  investi- 
gate our  new  pattern  proposition.  100%  profit 
— Patterns  not  sold  returnable  for  full  credit 
like  cash— Fashion  Sheets  free. 
EfooM  Patterns  are  illustrated  in  The  Ladies' 
Home  Journal  and  will  outsell  any  other  pat- 
tern on   the  market. 

Write  to-day  for  samples  of  our  beautiful 
Kashion  Publications  and  full  details  of  our 
new   plan. 

THE  HOME  PATTERN  CO.,  Inc. 

1 16  Fifth  Avi-..  Now  Y..rk       Toronto  Kh.-i.tv    216  Victoria  St 


"GARRITY'S  PERMANENT 
WAVING  FLUID" 

Keeps  the  Hair  in   Wave  or  Curl  for  Days 

Manufacturers  of 
Garrity's  Silk  Hair  Wavers  and  Binders 

L.  M.  GARRITY  &  COMPANY 

31  Bedford  St.  Boston,  Mass. 

Trade  Mark  Reg.  U.S.A.  Pat.  Off. 


KPVERALLS 

Mum 

Copyright  name  for  one-piece 
garments  for  children  I  to  8  years. 
Made  and  Guaranteed  by 

LEVI  STRAUSS  &  CO.,  San  Francisco.  Cal. 

1021  Medinah  Bldg.,  Chicago.  377  Broadway,  New  York 


FLOWERS 
DISPLAY  FORMS 
FIXTURES 

Art  ■  anels  for  Window  Backgrounds. 
Send  for  Catalogues. 

EASTERN  SALES  COMPANY 
43  SCOTT  ST.  TORONTO 


TOYS 


and  all  other  world  famous  Gilbert  Toys  made  in 
Canada.        Visitors  Welcome 

THE  A.  C.  GILBERT-MENZIES  CO.,  LIMITED 
439  King  St.W.  Toronto 


Embroidery   Foundation 

Forms 
"TICO"  Standard  of  the  World 

Samples  and  Catalog  on  Request 

THE  INITIAL  COMPANY,    INC. 

Wytheville,  Virginia,  U.S.A. 
New  York Chicago Los  Angeles 
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DRY 
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*  1  1 


1  I  i 


<SE©.TCE  G.  SMUTJHI 

MAM  1  V   II  RERS'  AGENT 
403Canada  Building,  Winnipeg,  Man. 


KKADY     TO    WF.AR    AND 
DRY  GOODS  .SIM  (  |,M  TIES 


rancouver 


Calgary 


Regina 


T.  H.  VVardell 

i    :  Hammond  Bldg.,       Winnipeg,  Man. 
Dry  Goods  Commission    Broker 

11 '///;  Staff  Cot)i  >  tttg  it '  nlory 
Port  Arthur  to  Vancouver 


\\JE  ARE  OPEN  TO  REPRE- 
'  '  sent  British  or  French  and 
Canadian  manufacturers  of  dry 
goods  and  kindred  lines  through- 
out the  Province  of  Ontario. 

EUROPEAN  AGENCIES 

29  COLBORNE  STREET 
TORONTO,  CANADA 


J.    DUDGEON    &    CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New   Birks   Building  -  Montreal 

We  Follcm  m>: 

1 iii'  - 

Dress     Goods 

\\         .ui<l    I  iii. .ii    s,  i^r- s   and    t 

Cloaking! 

i  Seals,   < 

Laees 

\  _    ,  i tn      I. i  I     . 

Olotl         i:  I ' 

Wool    Travelling    Rug:. 

R  ititiful 

•    |  atti  in- 
Irish    Linens 
In    Damasks,   T 
I,m.  ii    9hi    ting        I'  I.  '  •  ii       I  '■  iwing 

and    Bund '       '    aM    kinds. 

Nottingham    I.ace    Curtains    and 
Bungalow     Nits. 


FRED.  RUMBLE 

Manufacturers'    Agent 
300  Hammond  Bldg.,  Winnipeg,  Man. 

DRY  GOODS  AGENCIES   TO 

WHOLESALE  AND  RETAIL    TRADE 


E.  A.  PALMER 

MANUFACTURER'S  AGENT 
925  Oftsington   Ave.,  Toronto,    Ont. 

With    a    good    connection    in    the  Wholesale 

and     Retail     Trade,      wishes      to  represent 

tfactdTera     of     Ladies'     and  Children's 

Wear    and    other     lines    of     Dry  Goods     in 

i tt  t.i  rio 


Agencies  wanted  for  Great   Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

AiM-nt.    \\  h<ili-.;i U-    and    Export. 
H— i  duuaxtfa,     London.    Kngland. 

59,   (ire  ham    St..    B.C.    1- 
ii    t"    represent    manufacturers,    all 
except    Summer    Ribbed    Under- 
ivi'n  r. 


BitabUthed    ist8 

P.    DAVENPORT,    Silk    Manufacturers 

Bridge    street    Mills,    Maccle&fleld,    Eng. 

London,    Luton,    Manchester.    England. 

Agent   for  Canada: 

ROBERT  C.   PARSONS 

Foy   Building,  34  Front  Street  West,  Toronto. 


>  iaer,    back    to   business    after   3 

serrioe    overseas,    wishes    Oanadian, 

(iiii     it     I: 

nun's  wear  '  ■  ■  •■    Well 

bed    «ilh    lutli    retail    and    wholesale 

dry     K>»»ls    and     nuns    wear     trade-;    in     the 

A  •  -.  185,  Dry  Goods  Review. 

..  Canada. 


AGENCIES  WANTED  FOR  CANADA 
Foreign  manufacturers  would  find,  in  using 
our  loru;  experience  and  good  connection,  a 
first-class  medium  to  develop  an  extensive 
trade  with  Manufacturers.  Wholesale 
and  Departmental  Stores.  Our  firm,  since 
1904,  specialize  in  medium  and  high  grade 
Cloths,  Dress  Goods,  Silks.  Velvets,  etc. 
Notable  firms  only  should  apply  at 

\(,K\<:i     1)1.    NChjVEAUTES, 
Dandurand   Building.     Montreal.  Canada 


The  William  Herbinson  Co. 

222  McDermot  Ave.  Winnipeg,  Manitoba 

Cable  Address:   "Herbinson"     A. B.C.  code.  5th  Edition 

COMMISSION  BROKERS 

Specializing  Notions, Fancygoods  &  Haberdashery 

for  the  Wholesale  Trade  and  Department  Store 
Salesmen    covering    territory  —  Winnipeg   to    Vancouver 

Canadian    Made    Underwear 

Commission  firm  with  sample-  rooms  and 
offices  in  Montreal,  Toronto  and  Winnipeg 
desires  the  agency  of  a  Canadian  manu- 
facturer of  Woollen  Underwear. 

Long  connection  with  the  trade.  Whole- 
sale only.      Write  care  of 

BOX     182,    DRY    GOODS    REVIEW. 
143-153   University  Ave.,   Toronto 


AGENCY  WANTED 

i'                    i  igeni,    with 

vam                                   i  in. lie  good  line 

fi  .in    manufacturer   suitable  for  thi     i> 

1      'liitiu  trade.     II. iv.    tin-  lust   of  connections 
B  itlah  Columbia  and 

vi  Iran    Box  If*    Dry 

view,    143-163    Cnlvi             \  I 


DAVIES  &    CO. 

Manufacturers'   Agents 

Boom  %   16   U   i 

Witti  In    the    Wl 

i;  Drj     Goods     wish     bo    repraflei>t     British 

.ui'l    C&nadlgU)   ma  mi  fact  i  i        *  rn   Ontario 

and   Quebec. 


AGENCY  WANTED 
For  Quebec  and  District 

Box   187 

Dry  Goods   Review 

143-153     University    Ave.,    Toronto 

J.    BROWN    &    CO. 

210  Bon-Accord  Bldg. 
WINNIPEG,    -    MAN. 

Manufacturers  Agents 

Men's,  Ladies'  and  Children's 
Ready-to-Wear 

Open     to    represent     Manufacturers     for     the     West 


\\  ANTED  —  Agency    of    Specialties 
for  Quebec  City  and   District.      B 
connections    and    references.       Reply 
to  G.  A.  VANDRY,  28  St.  Joseph 
St.,  Quebec. 


DRY     GOODS     REVIEW 


251 


Above  is  cut  of  J.  L.  Wyckoff,  who  has  become  Editor  of  CANA- 
DIAN GROCER. 

Mr.  -Wyckoff  has  been  in  the  grocery  business  for  over  25  years. 
In  1894  he  began  as  clerk  in  W.  H.  Branton's  store,  London,  Ont. 
Five  years  later  he  joined  the  staff  of  James  Wilson  &  Co.,  of  the 
same  city.  When  this  firm  retired  from  business  three  and  a  half 
years  later,  he  became  associated  as  clerk  with  T.  A.  Rowat  &  Co., 
who  are  in  business  yet  in  London.  In  1908,  Mr.  Wyckoff  w ra 
selected  branch  manager  for  Rowat  &  Co.,  and  in  1914,  launched 
into  the  grocery  business  for  himself  and  which  he  has  conducted 
successfully  ever  since.  On  January  1  he  sold  out  to  join  the  staff 
of  CANADIAN  GROCER  as  Editor. 

The  appointment  of  Mr.  Wyckoff,  an  experienced  merchant,  to  this  position  is  along 
the  lines  of  the  policy  of  the  MacLean  Publishing  Company  of  securing  men  for  res- 
ponsible positions  who  have  been  in  the  retail  business,  who  know  how  goods  are 
actually  bought  and  sold  and  who  are  able  to  advise  and  suggest  with  authority.  Not 
long  ago  a  retailer  became  associated  with  us  who  was  manager  of  a  store  doing 
quarter  of  a  million  turnover.  Former  successful  retailers  are  connected  with  the 
staffs  of  all  our  business  papers.  Here  is  the  list;  get  in  touch  with  those  that  interest 
you: 

Weekly  Monthly 

CANADIAN    GROCER  DRY   GOODS   REVIEW 

HARDWARE    AND    METAL  MEN'S    WEAR    REVIEW 

DRUGGISTS'    WEEKLY  BOOKSELLER    AND    STATIONER 

Semi-Monthly 

SANITARY    ENGINEER 


MacLean  Publishing  Co.,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


VANCOUVER 


DRY    GOODS    REV]  E  W 
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Consumer  Advertising 

During  the  year  1920  the  Irish  Linen  Society's  Advertising 
will  deal  with  merchandising,  rather  than  general  publicity. 
The  various  forms  of  household  articles  and  wearing  apparel 
in  which  Irish  Linen  reaches  the  consumer  will  be  featured, 
both  pictorially  and  in  copy. 

Seasonable  thoughts  will  be  employed-  -Fashion  elements  stressed,  and 
throughout  the  campaign  a  basic  theme,  that  for  these  various  stated  pur- 
poses there  is  no  substitute  for  the  True  Irish  Linen. 

This  campaign  will  have  an  effect  of  sending  customers  into  your  depart- 
ments asking  for  specific  articles  of  true  Irish  Linen.  Your  stocks  should 
he  prepared  with  this  in  view. 

In  our  trade  advertising  announcements,  notice  will  be  given  in  advance 
of  each  new  consumer  message,  and   the  merchandise  emphasized. 


DRY    GOODS    REVIEW 


Kg  Irish  Linen  Society^ 

1920     PROGRAM 
WILL      HELP 


Watch  these  and  take  the  opportunity  of  lmt;„„  ■  • 

tising  with  your  own  particular  depa  men  It  oca!"  H  ^^  ^ 
dow  displays.  In  this  manner  you  win  concentra rh n""?  "^  Win" 
f nera,  hnen  campaign  on  yo^r  store,  NSXMfe^£ 

***** 

*  *  * 

Unfortunately  the  flax  shortage  still    continues  to  exist      Tl  ■  ,      • " 

great  restrictions  in  manufacturing    mJ       •  lhls  results  in- 

increase  the  production  of  C  Irish  r'^  "  "^""'^  imp°Ssible  t0 
stantly  growing  demand.  V^^  ^s  iXlTT-  "j?  the  ^ 
arrangements,  with  all  possible  sneeH    f  g    y  adv,sable  to  make 

Insh  Linen  for  the  rJS^St^LS^'  "n*  °f  TfUe 


"  ™h  r,cE  and  ™™  ™" 

iNew    York  City 
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The  Canadian  Fur  Auction  Sales  Co., 


of  Montreal 


Limited 


organized    and    financed    by   a   representative   body   of   Canada's 
It  aders  in  great  commercial   enterprises  will   hold   its 

First  Great  Sale  of  Raw  Furs  in  March 

Offering  immense  quantities  of  fresh,  original,  unculled  Canadian  furs — the  best  in 
the  world — UNMIXED  with  inferior  Southern  varieties,  the  Company  will  sell  to  the 
highest  bidder  of  hundreds  of  eager  buyers  from  all  parts  of  the  United  States  and 
Europe. 

You  get  the  world's  best  prices  on  the  WORLD'S  BEST  FURS,  your  CANADIAN 
goods,  at  our  sales. 

We  do  not  issue  extravagantly-quoting,  misleading  price  lists,  but  we  DO  see  that 
your  furs  bring  absolutely  top  prices. 

Kuyers  from  London,  Paris,  New  York,  Chicago  and  other  great  distributing  centres 
have  already  arranged  to  attend  the  MARCH  SALE. 

The  widespread  interest  shown  by  buyers  clearly  indicates  the  unusual  scarcity  of 
law  furs;  unmistakably  points  to  an  unusually  keen  demand,  particularly  for  the  finer 
furs — Canadian  goods       We  are  not  unduly  optimistic   in   predicting 

World's  Record  Prices  for   Our  March   Sale 

LIBERAL  CASH  ADVANCES  will  gladly  be  made  on  request 
accompanying  any  shipment,   large  or  small,  pending  sales. 

Write  us.     Get  our  advices — market  reports,  accurate,  reliable   guidance    to    you    in    buying,    and 

Ship  Now 

any   quantity   of   any  variety   or  grade.      No   market    in    the  world  will  net  you  better  results.     Last  day  of  receiv- 
ing for  this  sale  is  MARCH  1. 


The  CANADIAN  FUR  AUCTION  SALES  CO., 


MONTREAL 
Temporary  Offices  :     Windsor  Hotel,   Montreal 


LIMITED 
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No. 


ONE    FINGER   MITTS 

10116     Split,    doz 


No.   13616-Cream  Horsehide,  doz.    16.50 

ONE  FINGER   GAUNTLETS 
No.   10219-TBrown,    split,   doz... 

No.    1081!)-  Sheepskin,     doz 7.50 


WHY  WORRY 

ABOUT  HIGH  PRICES  OF  GLOVES  ? 


We  have  a  good  stock  on  hand, 
for  immediate  delivery,  of  our 
famous 

HIGH  QUALITY 
WORKING  GLOVES 

in 

SHEEPSKIN, 

YELLOW  SPLIT, 

ALASKA  SPLIT, 

CREAM  HORSEHIDE, 

PIGSKIN,  Etc 


.%   7.00 


GAUNTLET  MITTS 

No.    10n  !  doz 

No.   13446— .Pigskin,    doz 10.25 

n   Horsehide,  doz.   1  1 . ." 0 


SHORT    GLOVES 

Doz. 

No.    10360     -Cow     Flank     Split $6.50 

No.  1086O    Sheep.    Chicago    Glove,    split 

cuff     s.  00 

No.    L846J      P      l.in.  Rivetted  Glove,  spin 

cuff     16.00 

No.  13-469     Pigskin,  Rivetted  Glove,  split 

back    and    band     13.50 

No.     13660     'Cream     Horsehide,     Chic; 

Glove,    split    back    18.00 


GAUNTLET  GLOVES 


Doz. 


17  I      Cow    Flank    Split $   7.00 

1052     Mule      5.50 

No.   13670     Cream  Horsehide,  split  back.    16,50 
No.    13674— -Cfeam  Horsehide.   split  curl'..    19.25 


PULLOVER   MITTS. 

Doz. 

No.    14050      Mule     with     black     imitation. 

Leather    Band     ' 3   50 

No.   10413     Green    split    

No.   13611 — Cream    Horsehide,    split    back    12.00 
No.    13613 — Cream    Horsehide    16.80 


We  advise  early  orders  at  these  prices  which  hold   good  only  while  present  stock,  lasts. 

The  Redmond  Co.,  Limited 

Winnipeg  Montreal 
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INDKX  TO  ADVKRTISERS 


A 

Icme   Glove    Work*.    I.t.l 161 

Advertising  Systems    247.248,248 

.    de   Nouveautae    

Ainscon    &  Co..   Ltd.,  John   88 

Allen  Bros.  Co..  Ltd i->. 

Allen  Silk   Milk   187 

American  Bead  Co.,   tnc 248 

American    Pad   .v   Textile  Co 72 

American   Show   Card  School    2  17 

American   Waist   &    Dress   Co 229 

Anderson  &  Co.,   Ltd.,   Wm 10 

Anderson  Ltd.,   U.  &  J 10 

Art   Button  &   Novelty  Mfg.  Co 249 

A.t  Cloak  &  Sail  Ci 228 

Artists'   Supply   Co 

Art    Mctrop.de.    Ltd 249 

Aseher  Silk   Corp.,   M 246 

Atlantic    Underwear   Ltd 125 

H 

Ballantyne    l.t.l..    It.    M 126,  127 

Harclay,   J U 

Bat-tell  Patent  Pocket  Co 248 

Bastard,  J.   &    W 

Bastln,   Merryfleld   &   Cracknell,   I.td...  2ti 

Bates   &   Innes.   Ltd 237 

Beaver   Knitting   Co.,    Ltd 12* 

Bedford   Mills,   tnc -7 

Beebe,   L.   G 246 

Belding-Paul-Corticelli   Ltd Hack 

Bentley   &   Clifton    Ltd 29 

Herman.     1 230 

Bettinson  &   Cade 284 

Bhumgari.    F.  J 182 

Hirkin   &   Co..  T HO 

Birks,    Fred    246 

Birmingham    &    Co..    Ltd.,    T.    II 246 

Ulumonthal  &   Co..  Sidney    93 

Bonnic-B   Co 211 

Botanical   Decorated   Co..   Inc 246 

Boarder   Ltd..  J.  0 193 

Bradstreets   44 

BretUe   &    Co..    Ltd..   Geo 2  1 

Brickenden    &    McCrimmon    231 

Brock    Co..    Ltd..   W.    It..   Montreal 18 

Brock    Co..    Ltd..    W.    R..    Toronto...       16,   17 

Brooks  &  Co..  Cyrus   38 

Brown  &  Co.,  -1 250 

Brown,    Vickers    &    Co 39 

C 

Calico    Printers'    As  ociation    33 

Campbell,   Metzger  &  Jackson    1*2 

Canada    Veiling    Co..    Ltd 2(12 

Canadian    Braid  &   Trimming  Co 

Canadian  Consolidated  Bobber  Co..  Ltd. 

Inside  hack  c  ivet 

Canadian    Converters    Co.,    Ltd 227 

Canadian    Draperies.    Lid 1*1 

Canadian  Fur  Auction  Sale-,  Co.,  Ltd.  2".  i 

Canadian    Leather    Products,    Ltd.       ..     1  Is-'.i 

Canadian    Woollens    Ltd 192 

Caplin    Waist   &    Kress    Co 231 

Carhartt.    Hamilton.    Cotton    Mills.    Ltd.     72 

Castle  Braid  Co.    , : 2  17 

Chicago  Mercantile  Co 2l(i 

Chipman-Holton    Knitting   Co.,    Ltd          .  122 

-Bar   Knitting   Co..    Ltd 187 

Clatworthy  &  Son.  Ltd 

Climax   Baler  Co 249 

.meter    Sales    Co 192 

Cole-Whittak.r     Ltd 239 

Colonial    Fastener  Co  .    Ltd 8 

Colombia    Fastener   Co 2  19 

Cook    Bros.    *    Allen.    Ltd 11 

Coop-Clark  Co..   Ltd 246 

inc   &    Co..    Ltd..  James 97 

t    .Ma-lap    Co 1*1 

Craftana    44 

Creelman    Bros 249 

Crex   Carpet   Mfg.   Co 17'.' 

Crocker,    Son-    &    Co..    Ltd 27 

Cummings  &   Cummings    99 

Cummings,    D.    H 

Currie,   John    12 

D 

Dale    Wax    Figures    Co  .    I.'. I  172 

Dalj     &    Morin.    Ltd 188 

Darlington,  J.  T 212 

Davenport  &  ('•■  ,  P  31 

Davies    &    Co        250 

Davis  &  Co     Ltd  .  H.  nry 138 

Deacon    Shirt    Co 92 

v     Co 171 

Dent.     Allrroft    A     Co 

Denton,    Mitchell    &    Duncan 139 

Dominion  Oi. ci..th  k-  Linoleum  Co.,  Ltd  l-o 
Dominion  Ostrich    Feather  Co.,   Ltd 

Dominion   Paper  Boat   Co J1J 

Textile    Co..     Ltd 

16 

.    Ltd 219 


Dudgeon   &    Co.,  J 260 

B 
11   Sales  Co 249 

Economy     Service      21* 

ii  Velvet  &  Cord  Dyers'  Assoc...     31 

European   Agendas    2.">o 

European    Novell  v   Co 230 

F 

Bros.    &    Co.,    Ltd 213 

Farwell    Co.,   John    V 246 

Federal    Snap    Fastener  Corp 112 

Fisher,    Son-    \    Co.,    Ltd..    Mark    '."! 

Fisk    &   Co..    I).    B 2  17 

Forrest  &  Co.,  Wm 42 

Joseph       37 

Foster   Mfg.    Co.,    I.t.l 

leaser    Bros 231 

Fraser  Publishing  Co 219 

G 

(i.    B.    G.    Co 2  17 

Gage    Bros.    &    Co 106 

Gait     Knitting    Co..     Ltd 123 

Garland.   Son    &   Co..    Ltd..  John   M 3 

Garrity    &    Co.,    1..    M 2  19 

Gerstenzang    Bros 216 

Gilhert-Men/ies   Co.,    Ltd..    A.   C 9.  2  1V 

Ginsburg  &  Co..   1) 10 

Gipe-Hazard   Store  Service  Co..    Ltd....  211 

Gloucester  Pin   Mfg.  Co..   Ltd 1-"> 

Gnaedinger,  Son  &  Co..  Ltd.,  I 

Godde.   Bedin   &  Cie.   Albert   91 

i.h    Knitting   Co..   Ltd 

Goetz    &    Ottinger     230 

Goulding    &    Sons,    G 107 

Goldfines.     Ltd 2  1* 

Greenshields,   Ltd 1.  B4 

Griffin    Gloves.     Ltd 17  1 

Gross    Co..    L.    N 248 

H 

Hanililv     &     Wilson,     Ltd ,     111 

Hamm   &   Riley  Silk   Co 86 

L.ircourt    &    Son,    L*d      248 

Haugfa   Mfg.   Co..   Ltd.,  J.  A 78 

Haworth  &  Co.,  Ltd.,  Richard.  .  Front  cover 

Hawthorn    Mills,    td 196.  197 

Hend.  1  .    Ltd..   J.    B 182 

Herbinson    Co..     William 250 

Herzog   Cloak   &   Suit   Co 238 

Herzog   &   Sons.   Ph 232.233 

Hodges  &    Lettau    2  16 

Hodgson,    Sumner   &    Co.,    Ltd 21 

Hollander   &   Co.,   Ltd..   A 96 

Hollander  Fur  Dyeing  Co..  Ltd 101 

Hollin.    &    Co.,    Ltd.,    Wm 91 

Home    Pattern    Co.,    Inc 219 

Hoover    Suction    Sweeper    Co.    of    Can  . 

Ltd 6.   7 

Horroc  Crewdson   &  Co..  Ltd 44 

Hyslop   Co..    Ltd..   Robert 248 

I 

Ideal    Garment    Co.    1  New    York  I 248 

Ideal    G-rment    Co.     I  Montreal  I 231 

ideal    [moort  :       Co     Ltd 246 

In. I  pendent    Silk    Ltd 

Indian-     Cofon     Mills     2)6 

Infant-'    '•'...  t  wear,    Ltd 10 

'•<itial     C  ...     Inc 219 

Irish    Linen    Society     262.268 

J 

Jennens.    Welch    &    Co.,    Ltd 14 

Johnson      Cowdin    &    Co 160,   2  17 

I.  to  s    ]•■  &    Co       Ltd 174 

.Ion.-     A     Co.      Fred 217 

Julian    Sale    Leather    Goods    Co..    Ltd...    179 
K 

Kassab   Rimona   Mfg.  Co 231 

Kelly   Sales   System   Co.,   T.    K 17-20 

Kent-McClain    Ltd.     ...  170.  171.  2  17.  2  Is.  2  19 

Konvon   Co..    Inc..   C In-idc  front  cover 

King    Silk    Co..     Ltd..    A.    S 2 

King    &    Son.    John     18 

Kirby,    H  aid   &   Co.,    Ltd 39 

L 

Label Chevalier    &    Co..    Ltd 100 

Is  Co       Ltd 17« 

1..  die-'    Weai     Ltd 1*'.' 

Lsmson    Co 176 

Lane  &   Co..   F.   N 184 

Lazare  &  Novek   236 

Lederer,  Herhert  B 166 

Lev  v    &    Sons.    Ltd.,    H 247 

Lister    &    Co..    Ltd 

London    Ladies'   Whitewear   225 

M 

Macdonald    &    Co..    Ltd..   John    1,6 

Mallinson    &    Co..   Inc..    H.   R 

Martin    &    Co.,    Ltd..    P.    P 22.   23 

McElroj     Mfg.    Co     

Mclntyre,   Son   &   Co.,   Ltd i*« 

McKinlej    Music  Co 16 


M     Martin.     E.      W 217 

Meisehnan  &   Rosenbloom    225 

Menkin    &     Co..     Inc..    S 114 

Miller    Mfg.    Co..    Ltd 2  19 

Mitchell    Woollen    Co..    I.t.l 1*2 

Monarch    Knitting   Co..    Ltd 129.136 

Moorhcad    Knitting    Co..    Inc 140 

Morimurs    Bros 117 

Mouterdo,     Charles      101 

Muser    Bros.    (Canada),    Ltd 12.    13 

N 
National   Cash   Register  Co.   of  Canada, 

Limited     173 

National    Rubber    Co.    of    Canada 235 

Navy   Dept..  U.S.A 16 

Nelson.  L.  A 250 

Nerlich    &    Co 115 

Newall   &    Sons,   S.   A 246 

Newey    Bros 212 

New     York    Mercantile    Co 225 

North    American    Dye   Corporation 10 

O 

Ontario    Button    Co.,    Ltd 211 

Oriental    Textiles     1*.; 

P 

Palmenberg's  Sons.    Inc.,   J.    R 17  1 

Palmer.    E.    A 

Parisian   Corset  Mfg.    Co.,    Ltd 226 

Parsons,    Robert  C 250 

Pawsons    &    Leafs,    Ltd 25 

Peerless   Underwear  Co.,   Ltd 125 

Petoh,   C.    Q 248 

Philip...  J.   i   N 32 

Philips    &    Piper    38 

Phoenix    No.elry    Co 151 

Pine   Tree    Silk    Mills   Co 82 

P.     K.     Co 200.   201 

Prime  &   Rar.kin   Ltd 1*  1 

Pugh    Specialty   Co Ill 

Putnam,    A.    E 151 

R 

Racine   Ltd.,   Alphonse   11.    15 

Raven   &   Co.,   Ltd.,   Wm II 

Redmond    Co.,    Ltd 255 

Reid    &    Co.,   G.    F 225 

Regent  Cloak  Co 225 

Ribbons.     Ltd 160 

Rigg  Bros.   &  Co..  Ltd 240.  241 

Ritchie  &   Co.,   H.   P 152.    153 

Robinson    &    Co.,    C.    E 92 

Rumble,      Fred 250 

Russell    &    Co.,    A 38 

S 

Schoen   Silk   Corp.,  Carl    88 

Srhofield    Woollen    Co.,    Ltd 191.19'. 

Schreiber.    Rudolph     89 

Scott    &   Co..    Peter    41 

Scottish    Rubber  Co 236 

Shaw    Correspondence   Schools    2  17 

Shoup  Co..    Ltd.,    A.   D 

Smith.    George   G 250 

Soot  less    Shrinker   Co 217 

Standard    Factory   of    Can 205 

Star   Skirt    Co 225 

StaufTer-Dobbie.    Ltd 19C 

St.     Cecilian     Works     217 

Strauss    &    Co.,    Levi    219 

T 
Thompson  Veiling  &  Lace  Co.,  Ltd..  162.  246 

Timberlake    &    Son;.  J.    B 248 

Toronto    Feather   &    Down    Co..    Ltd 21* 

Trio    Waist   Co 230 

Tromer,      D 217 

Turnbull    Co..  C Ill 

U 

Universal    Hair   Goods    Mfg.    Co 230.289 

Uplift   Corset  Co 163 

V 

Vandrv,     G.     A 250 

Visor   Knitting   Co..    Ltd 138 

Vogue     Waist     Co 230 

Vol     &  Stern    92 

W 

Cotton    Co..     Ltd 190.  101 

Walker    Bros.    &    Co..    Ltd 36 

Wardell.   T.    W 250 

Watt.-,    Ltd  .   H.  L 246 

•away   Co..   W.   J 24S 

Westlake  Bros..   Ltd 156 

W.t wood    Mfg.    Co..    Ltd..   C.    H 118 

White  Ltd..   Will  P 113 

Whiting    &   Davis    Co 

WhitUiker  *    Co..    Ltd..    Robert 26 

Wilson   &   Co 42 

Williams.    Walter    111.21* 

William--Trow     Knitting    Co..     Ltd 124 

Win. Lor    Print    Works     138 

Winter*   Co..    Ltd..   J.    H 119 

Wright   &  Sons  Co..  Wm.  E 117.  217 

Wrinch.    McLaren    Ltd 116 
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DOMINION 
RAYNSTERS 

"Made-in-Canada"  Raincoats 

more  than  ever  meet 
the  popular  demand 


The  line  of  "DOMIN- 
ION RAYNSTERS"  for 
Spring  is  the  most  com- 
plete and  comprehen- 
sive we  have  ever 
offered. 

The  range  of  styles,  pat- 
terns and  values  has  been 
planned  to  meet  the  popu- 
lar demand — and  stores 
which  carry  clothing  for 
men,  women  and  children, 
will  find  in  these  reliable 
Raincoats  the  garments 
best  suited  to  their  trade. 
The  "Raynster"  label  in  a 
raincoat  is  your  assurance 
for  quality,  workmanship 
and  absolute 
service. 

Write  our 
nearest 
branch  to- 
day for  style 
book  and 
price  lists. 


Dominion   Rubber   System 

Service  Branches  are  located  at 

Halifax,  St.  John,  Quebec,  Montreal,  Ottawa,  Toronto.  Hamilton,  Kitchener,   London, 

North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina,  Saskatoon,  Calgary,  Lethbridge, 

Edmonton,  Vancouver  and  Victoria 
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NEEDLE  CRAFT 

TfieRoduct  makes  the  At  possible 


■/• 


A 


Stamped   Articles 
Or  Embroidering 

Latest  styles  and 
ideas  in  Lingerie, 
Children's  Dresses 
and  a  great  variety 
of  dainty  and  use- 
ful articles. 

Belding  Paul  Corticelli  limited 

Montreal     Toronto     Winnipeg     Vancouver 


K.J 
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Publication  Office  :  TORONTO,  FEBRUARY,   1920 


No.  2 


Write  for  this 
New  Catalog 

showing  an  exceptionally 
modish  line  of  silk  and  wool 
filet  sweaters,  fine  wool 
scarf  shawls  (fastened  with 
belts),  and  beautiful  wide 
silk  scarves.  These  styles 
are  designed  especially  for 
summer  selling.  Some  of 
the  most  popular  models 
are  illustrated  in  colors, 
giving  you  an  excellent  idea 
of  their  beauty  and  enab- 
ling  you  to  gauge  their  sell- 
ing possibilities  for  youv 
trade. 

There  will  undoubtedly  be 
a  brisk  demand  for  these 
goods  as  they  embody  the 
very  latest  modes  in  knit- 
wear. So  that  you  can  place 
your  order  for  quick  de- 
livery, you  will  need  a  copy 
of  our  catalog  right  away. 
Fill  in  and  mail  us  the 
coupon  below  and  we  will 
send  a  copy  by  return  mail. 

We  have  made  special  pro- 
visions to  have  these  addi- 
tions to  our  Spring  range 
ready    for 

Delivery    May    1st. 

THE  MONARCH 

KNITTING    CO., 

LIMITED 

Head  Office:   Dunnville,-Ont. 

Factories:    Dunnville,    St.     Catha- 
rines  and    St.   Thomas.    Ont..    and 
Buffalo,    N.Y. 

Manufacturers      of      Ladies'       Silk 

Knitted     Coats,     Men's.     Women's. 

Children's  Worsted  Sweater  Coats, 

Hosiery.    Fancy    Knit   Goods. 

Monarch    Yarns. 

MAIL  US  THIS  COUPON 

Monarch    Knitting    Co..    Ltd.. 

Dept.   D.G..   Dunnville.   Ont. 
Mail     copy    of    your    new     Spring 
Catalog    to: 

Name     

Address     
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Coats  and  Suits 


LADIES'  POLO  COATS,  in  genuine  Camel's  hair  and  wool 
fabrics,  enjoy  the  widest  popularity.  Warm  and  fluffy  they 
add  brilliancy  to  any  scene.  Note  them  at  the  Southern 
resorts. 

SPORT  KNIT  SUITS,  in  plain  and  Scotch  Heather  mixtures. 
Nothing  quite  so  smart,  comfortable  or  appropriate  for  the 
average  woman's  outdoor  activities.  They  are  adapted  to  the 
open  country  and  are  serviceable  to  a  degree  beyond  the  life 
of  other  fabrics 


KEN  YON    WEATHERPROOFS  —  KENREIGN    WATER 
PROOFS,  for  both  men  and  women.      In  every  variety  of 
fabric.     Built  on  the  principle  that  the  best  is  the  chear.est. 

Make  a  memo  to  call  and  see  these  lines  when  you  come  to 
Market. 


NEW  YORK 

Fifth  Ave.  Bide,..  23rd  St.  &  5th  Ave. 


Style  Digests  are  issued  at  frequent  intervals,  to  those  who 
ask  for  them. 

C.   KENYON    COMPANY  Chicago 

NEW    YORK  223  Jackson  Boulevard  at  Franklin  St. 
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Attractive 

'  'Hope 
Chests" 

Made  by  return-  %M 

ed  soldiers  at  the  ** 

Khaki  League. 

Strongly  made 
cedar  chests  cov- 
ered with  the 
latest  cretonne. 

Famous  "Kumfy"  Rugs 

Kumfy  Rugs,  in  tartan,  plaids  and 
k    plain     colors;     grey,     blue,     green, 
camel,  navy,  silver  and  helio. 

a     When    your   clients   see   the   Shield 

i'i;:;'j^   mark  on  a  rug  they  know  you  are 

offering  them  the  most  perfect  rug 

/  produced,  both  as  regards  enduring 

J  quality    and    beauty    of    color    and 

^^■■■fl  ^^  design. 

Jfr  H  \ ^^<^^A\)pi  You    naturally    want    in    handle    a 

really  high  grade,  profitable  line. 
Therefore  it  will  pay  you  to  stock 
on  "Kumfy  Travelling  Rugs." 

NKw\wl  HK   Enid    58x68 $   6.75   each 

Mabel 58x68 8.75  each 

Brenda   .  .  .60x70 12.00  each 

Katie  .  .    .  .56x72 14.50  each 

TOPS  W     We  ARE  WELL  STOCKED  WITH 

''Wff/i <•*  Ml/jl/.lllf.tlKi'BHSr^^^H^  THESE  IMPORTED  RUGS. 

SPECIAL  LINES.       We  arc  sole  Selling  Agents,   namely: 

Cott-a-lap  Rug  Surrounds.      Sanitary  Shield  Brand  Pillows.      Kumfy  Brand  Blankets. 
Cosy  Brand  Comforters.  Shield  Brand  Draperies. 


GREENSHIELDS,  LIMITED 


17  VICTORIA  SQUARE 


MONTREAL 
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21.  ft.  &mg  £>ilk  Company 

Himtteb 

THE  SILK  HOUSE  OF  CANADA 


Duchess  Satins 

Crepe  de  Chines 

Fancy  Stripes  ana   Plaids 

Chinese  Silks 


Charmeuse  Satins 

Georgettes 

Fancy  Trimming  Silks 

Japanese  Silks 


Spring    Silks 

All  the  Season  s  newest 
ana  smartest  shades  in  a 
great  variety  or  exceedingly 
attractive       designs      and 

weaves. 

The  excellent  quality  in- 
variably shown  in  our  Silks 
is  ideally  expressed  in  our 
Spring  range. 


Our  stock  for  immediate  delivery  is  large  and  well  assorted 


A.  S.  KING  SILK  CO.,  Limited 


59-61   Wellington  St.  West 

Foreign  Offices : 
Zurich,  Switzerland 
Yokohama.  Japan 


Xoronto 


Lyon*,  France 
Cheioo,  China 
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EVERY  MERCHANT 
should  have  on  hand  a  &ood 
stock  of  VOILE  DRESS 
GOODS  for  Spring  and 
Summer  Trade. 

These  &oods  are  largely  re- 
placing the  more  expensive    . , 
lines  of  dress  materials. 

We  have  in  stock  now  a  bi& 
ran^e  of  the  choicest  lines 
shown  by  British,  Canadian, 
and  American  manufactur- 
ers. These  were  bought  one 
year  a&o  and  our  customers 
will  £et  the  advantage  of  the 
several  increases  in  price 
that  have  taken  place  in  the 
meantime. 


John  M.  Garland  Son  &  Co. 

LIMITED 

OTTAWA        -        -        CANADA 

Wholesale  Dry  Goods 


lillV    coons    ItKVIKW 
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Made 

in 

Four 

Sizes 

000 

00 

0 
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COLONIAL     MAID 
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It's  all  in 
the  Spring 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 


Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


CH  I  S  IS  NOT  A 
FRICTION  FASTENER 
D „ +  •  MADE 
OUt  IS  WITH 
HIGHLY  TEMPERED 
WIRE  SPRING  m  m 
KNOWS  WHEN  TO  HOLD 
AND   WHEN   TO   LET   GO 


BRASS 
will  not 
rust 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .-.     .-.    SI7ES:  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured   by 

Colonial  Fastener  Co.,  Limited 

Montreal,   Que. 
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To  the  Trade  February,  1  920 


IMPORTANT 

Samples  of  the  following  lines  are  now  m 
the  hands  of  our  Travellers  and  can  also 
be  seen  in  our  Warehouse. 

Mens  and  Boys' 

Sweaters,  Sweater  Coats  and  Underwear. 

Ladies' and  Misses' 

Hosiery,  Underwear,  Sweater  Coats,  and 
Flannelette  Gowns. 

Flannels  and  Blankets 

We  would  suggest  that  you  place  your 
orders  with  us  at  once  and  secure — 

Present  Quotations 

JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 

k    — «  x       a  x  w 
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Made    in    CANADA,    by 


The 

LARGEST  SELLING 

Electric  Cleaner 
in  the  WORLD 

-and  WHY! 
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ELECTRIC 


SUCTION 
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CANADIANS,  for  CANADIANS 


THE  HOOVER  isthe  largest  selling 
electric  cleaner  in  the  world  for 
two  good  and  sufficient  reasons. 

The  first  reason  is  that  only  The 
Hoover  is  three  cleaners  in  one: 
the  only  combined  electric  carpet- 
beater,  carpet-sweeper  and  vacuum 
cleaner. 

Because  it  beats  ...  as  it  sweeps  as 
it  suction  cleans,  The  Hoover  thor- 
oughly removes  dirt  from  carpetings. 
That  is  what  all  purchasers  seek. 

And  it  also  straightens  crushed  nap, 
revives  colorings,  and  prolongs  the  life 
of  rugs  and  carpets. 

The  second  reason  is  that  The 
Hoover  has  wonderful  dealer  co-opera- 
tion behind  it. 

The  Hoover  organization  gives  the 
dealer  and  his  sales  force  all  the  benefit 
of  past  successful  experience  in  the 
work  of  introduction. 

Little  space  is  asked.  Little  capital 
is  involved.     Shipments  are   arranged 


so  that  Hoovers  rarely  stay  in  stock 
longer  than  a  few  weeks. 

The  profits  assured  the  dealer  are  of 
a  size  that  exceeds  his  profits  by  the 
year  on  any  other  line  of  merchandise. 

This  co-operation,  now  offered  to 
dealers  in  Canada,  has  boomed  sales 
so  as  to  make  it  impossible  to  add 
more  dealers  in  the  United  States  - 
and  that  is  in  the  face  of  a  tripled 
factory  output  there. 

This  suggests  the  proposition  which 
we  invite  you  to  consider,  now  that 
the  newly  erected  Hoover  factory  at 
Hamilton,  Ontario,  is  completed. 

Write  at  once  for  particulars.  The 
Hoover  advertising  campaign  in  all 
leading  Canadian  magazines,  in  addition 
to  the  advertising  circulating  through 
the  dominion  in  twenty-three  United 
States  periodicals,  is  creating  a  desire 
for  The  Hoover  in  every  province. 

The  Hoover  Suction  Sweeper  Company 
of  Canada,  Limited 

Factory  and  General  Offices:  Hamilton,  Ontario 


It  Beats... 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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The  Council  and  Executive  Committee  of  the  Irish  Linen  Society 
have  opened  premises  in  Belfast  for  greater  convenience  and  better 
service  to  linen  buyers  who  go  direct  into  the  Belfast  market. 

This  Bureau  is  located  on  the  corner  of  Bedford  and  Howard 
Streets — one  of  the  most  central  points  in  Belfast. 

Its  functions  are  to  furnish  detailed  merchandise  information  to 
buyers — to  supply  latest  market  news  —  to  assist  buyers  in  a  per- 
sonal way  with  regard  to  hotel  accommodation  and  transportation 
bookings. 

The  New  York  Office  of  The  Society — 231  West  39th  Street — 
gladly  co-operates  in  a  similar  way,  with  buyers  coming  into  the 
New  York  market. 
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IRISH  LINEN  SOCIETY'S 

BUREAUS- READING  ROOMS 

CORNER  BEDFORD  &  HOWARD  STS 

BEL      FAST 


The  principal  points  of  interest  to  you  are,  of  course,  information 
as  regards  fashion  tendency — market  conditions,  and  the  avail- 
ability of  supplies. 

This  information  is  furnished  generally  through  the  medium  of 
the  advertising  by  The  Society.  Anything  in  the  way  of  special 
information  which  is  not  covered  will  be  gladly  supplied  by  either 
of  the  above  offices. 

There  is  every  indication  at  present  that  there  will  be  a  more  ade- 
quate supply  of  Dress  Linens  for  the  coming  summer.  Buyers, 
nevertheless,  are  urged  to  get  in  touch  with  their  wholesale 
houses,  as  even  with  this  additional  supply  in  view,  stocks  cannot 
be  expected  to  meet  fully  the  demand. 


«©fe  IRISH  LINEN  SOCIETY 

BELFAST     IRELAND     ^-<8^J 


** 


sneer  worfh 
tnere  is  no 
;subsf  i+ute 

TRUE  IRISH 

LINTEiST 
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identifies  a  pro- 
duct which  is  even 
BETTER  than 
before  the  war. 


■;? 


X 
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Hi 


Tine  Inside      Tke  O 


is  the  fleecy  "Woolnap"  which 
has  always  been  so  popular  a 
feature  with  a  lar^e  number  of 
your  customers. 


/j 


shows  evidence  of  the  extra-care- 
ful workmanship  and  hi^h-grade 
yarns  which  mark  every  garment 
we  make—unsurpassed  in  Canada. 


"St.  George"    WOOLNAP 

will  enhance  your  reputation  as  a  judge  of  underwear  values.     Stock  it. 
for  the  customers  who  want  warmth,  wear  and  comfort.     Judge  for  your- 
self   and   we  are  confident   you  will    find   it  worthy  of  your  strongest 
recommendation  to  your  most  particular  customers. 


COYLE    &  RODGER.  230McGill  St.,  Montreal; 


AGENTS  : 
R.  COPPING  &  SON,  31   Melinda  St..  T.ronto:       A.R.  McFARLANE,  Vancourer 


Twiie  SctKMFIBLD  WOOLLEN  H'O-.tmiw* 
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"  K.  &  S." 

Rubber  Goods 

We  are,  through  special  arrange- 
ment able  to  offer  the  trade  "K.  & 
S."  Rubber  Goods  at  manufacturers 
prices.  H.O.  Bottles,  Ice  Bags, 
Syringes,  etc.,  are  ready  sellers. 
We  recommend  them  to  you. 

Tires— Inner  Tubes 

"K.  &  S."  brand  tires  and  inner 
tubes  will  find  a  ready  market  and 
we  offer  them  to  you  at  attractive 
prices. 

"  Westinghouse  " 

Home  Comforts 


! 


DESK  LAMPS 
SHADES 
PERCOLATERS 
IRONS 


CHAFING  DISHES 
TOASTERS 
EGG  BOILERS 
HOT  PLATES 


These  labor-saving  electrical  appliances  make 
ideal  wedding  gifts.  You  should  have  a  well 
assorted  stock  for  the  spring  and  summer  trade. 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  E.,  MONTREAL,  QUE. 


Quebec  :  7  Rue  Charest 
Sherbrooke:    103   Wellington   St. 
St.  Hyacinthe  :  229  Cascade  St. 


Ottawa:  166  Sparks  Street 
Three  Rivers:  82  Royal  Street 
Toronto:  152  Bav  Street 


v.\ 
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The  New 
Idea  in 
Underwear 
Fabric 


Velvatex  Process  —  combining 
extra  comfort,  quality  with  durabil- 
ity—  permits  oi  a  selling  price  that 
brings  Velvatex  form  fitting  com- 
binations within  reach  of  all. 

Made  in  two-tone  color  effects  in 
light  shades,  giving  that  aristocratic 
appearance  which  appeals  to  the 
highest  class  trade. 


Leading  Wholesalers  are  Now 
Offering  "Vehatex' 

Sales-Agent   to  the 
wholesale    trade 

C.  O.  Paton 

23  Foy  Bldg. 
Toronto 


r\j^m^xjt 


^efoxtfce/x  IJndejnireac 


Made 

in 
Canada 
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Look  for   the  Blue  Star 


For  your  Millinery  Ooening 


Ribbons 


contribute  much  to  the  art  of 
millinery.  They  make  possible  many  appealing 
variations  of  the  newest  style  themes  and  multiply 
many  fold  the  beauty  of  every  new  version. 

A  captivating  note  of  distinction  is  added  to  your 
millinery  by  a  tasteful  choice  of  ribbons.  There's 
one  for  every  need,  and  it  would  be  most  profitable 
for  you  to  stock  a  large  variety  in  your  ribbon  de- 
partment. 


LACES 

EMBROIDERIES 

DRESS  TRIMMINGS 

GEORGETTES 

CHIFFONS 

WASH  GOODS 

RIBBONS 

HOSIERY 

BRASSIERES 

HANDKERCHIEFS 


All  the  newest  trends  are 
well  represented  in  our  sup- 
ply. In  sheer  beauty  of 
shade  and  colorings  these 
ribbons  excel  any  we  have 
previously  offered. 

We  are  manufac- 
turers and  importers 
of  Laces,  Dress  Trim- 
ming and  Embroid- 
eries. Importers  of 
Fancy  Dry  Goods. 


jfflu^r  brothers!  (Canaba)  Itmtteb 

12  St.  Helen  Street,  Montreal 


■adelphia       Chicago       London       Nottingham        Paris       Calais 
San  Francism  Caudry  Le  Puy  St.  Gall 
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The  A^Wtto  Cotton  Compeny 

Limited  y 

Three  J<ivcrvS ,  fiuebc 


R.C  .Carver 
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our  sales  are  "Better 

f 


Our  I  nitjue  Advertising 

is  gifted  with  .;  drawing  power  that 
will  swamp  your  store  with  buyers- 
Thousands  are  waiting  with  their  mon- 
ey for  your  sale  put  on  in  the  Kelly  Way. 
Take  advantage  of  this  opportunity  to 
dominate  your  community  as  the  lead- 
ing store.  A  half  million  dollars  back 
of  every  statement  we  make. 


We  Accomplish 
Success  Everywhere — 

In  the  face  of  crop  failure,  bad  loca 
tion  or  stormy  weather.  Our  sales  are 
brighter,  bigger— More  successful  than 
ever.  Getting  the  crowds!  Getting  the 
profits!  Getting  results!  It's  Big— It's 
Great. 

*     '  v  •  u 


Connect  with  KELL  Y 

and  in  a  few  days  start  banking  the 
money  for  those  shelf  warmers— It's  un- 
1  derstood  that  your  name  on  the  coupon 
does  not  obligate  you  in  any  way  We 
give  a  binding  guarantee  to  close  you 
out  completely  or  reduce  your  stock. 
We  solicit  stocks  of  from  $5,000  to 
$500,000 
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TALKING   ABOUT 
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We9 re  the  Biggest  in  the  World — Because  We're  the  Best 


R     M.    Dickson 

-   &   Company 
Wolfcrs  Mercantile  Co. 
P,  I    Damge 
Franklin   "^  -v  1  j  ■  i  >  1  >-  Co 
Walker  Towle 
McLean  &  Garland 
Geo.   Wladis 
i  I    B<  iyer  Co. 
M    I) 

-A 


Lexington,  Texas 

Florcn  e  Alabama 

Hopkins,  M 

Fairbanks.  Iowa 

Royalton,  Illinois 

M<  irris,  Minnesota 

Winnipeg,  Manitoba 

Binghamton   New  York 

Bradford,  Pennsylvania 

ingfii  Id,  Ohio 

A 


Shannon  &  Gram 
W     I     Murphy  Co 
McNulty  Co 
Clements  Bros 
The   Huh  Clothing  Co 
I  )i  v.  ej    &    llessel 
Cox  Cash  Stores 
Lanham  &  Sons  Co 
J    G    Ditsworth 
M    I'    McDowell 

a. 


Hamilton,  Ontario 

Crawfordsville,  Indiana 

Big  Rapids,  Michigan 

Clayton.  Wisconsin 

North  Platte,  Nebraska 

Cheney.  Kansas 

Little  Rock,  Arkansas 

Rome  Georgia 

Charbonneau,  North  Dakota 

FultOll,  Kentucky 


\Y     1-     Hunt 

J    K    liurg 

11    I:    Wilkins 

II   1.   Hansen 

II     II     Thomas 

Tin-  Keystone  Store  Co 

J    S    1  limiting 


Wister,  Oklahoma 

Letcher.  South  Dakota 

Port  Arthur  Ontario 

Miles  City   Montana 

Kichton   Yermonl 

Danielson.  Connecticut 

ithtown  Branch   L   I.N    Y 


u^y-        *-^^       *-**)'      k»  ^ 


-T»* 


If  you  are   waiting  for  a   chance   to 
unload  or  close  out 

HERE'S  YOUR  OPPORTUNITY 

Send  me  particulars  regarding  your  Famous  System. 


N» 


Town.. 

Bin  of  nock 


T.   k.    kll.li    s\|.KS   SYSTEM.    Minneapolis   Minn 


~i 
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Home  Furnishings 


Department 
"G" 

Everything 

in 
Dry  Goods 


14    DEPARTMENTS 

A — Cotton    Staples. 

AX— Flannelettes. 
B — Wash   Goods. 
C — Woollens,    etc. 
D — Linens. 

E — Dress    Goods    and    Silks. 
F — Men's  Underwear  and  Sweaters. 
G — Home  Furnishings. 
H — Ladies'  Hosiery  and  Underwear. 

I — Men's  Fancy  Furnishing*. 

J — Ladies'    Ready-to-Wear. 
K — Smallwares   and    Notion*. 
L — Men's  Fine  Shirts. 
M — Working  Men's  Wearables. 


We  have  a  splendid  varied  collection  of 

Carpets  Draperies 

Linoleums  Curtains 

in  all  the  popular  makes,  colorings  and  patterns 

Beautiful  colors  and  rare  designs  harmoniously  blended  are 
well  represented  in  our  great  range  of  these  goods.  All  in 
the  well-known,  unvaryingly  reliable  "Racine  quality." 

ALPHONSE  RACINE,  LIMITED 

60-98  St.   Paul  Street  West,  Montreal 

Dry  Goods  Jobbers  and  Manufacturers 
PERMANENT  SALES  OFFICES: 

OTTAWA     QUEBEC   TORONTO  HAILEYBURY     SYDNEY      RIVIERE  DU  LOUP 

1 1 1  Sparks  St.    Merger  Bldg.     123  Bay  St.     Metabanick  Hotel  269  Charlotte  St.  Hotel  Antil 

SHERBROOKE  and  THREE  RIVERS 

Factories: — Beaubien  St.,  Montreal;    St.  Denis,  Que.;     St.  Hyacinthe,  Que. 
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If  You  Value  a 
DOLLAR 

and  contemplate  a  measuring  machine 
Get  a 

aofHoMC-KR 

(CLOTH-OM-ETER) 

Measures  material  of  any  width  or  weight, 
accurately  computes  every  sale. 
Stops  all  wastage  on  your  gxjods. 

Prevents      errors      in 
figuring   Bales  checks. 

Saves  time  and  money. 

(lives  customers  confi- 
dence in  your  store. 

COSTS  30' \  LESS 

than    any    other    ma- 
rl line  on  the  market, 

Write   for   descriptive 
folder 

Distributors  for  Canada 

Clothometer  Sales  Co.,  Ltd. 

44   Princess  St. 

Winnipeg  -  -  Canada 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150     PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
:onforms   in   every  detail  with   Canadian   copyright 

laws. 

Our  Jobbing  Department  is  the  largest  and  moat  complete  in 
tbe  country.  We  can  take  care  of  your  wants  for  anything  in 
sheet  music. 

jflc&tnlep  fflu&it  Company 

THE  LARGEST  SHEET  Mi  si<    Hoi  si 
in    I  III    WORLD 


CHICAGO,  LL 
1501-13  E.  55th  St. 


NEW  YORK 

14  q   \V.  45th  St. 


CANADIAN-MADE 


COTTON  BATTING 

Order   VICTORY    BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 


Packed  in 

shipping 

Cartons 

or  in 

Bales 

The  best 
value  for 
the  price. 

Can  be  had 
in  125,  100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  80, 64  or 
48  to  a  lot 
of  four  car- 
tons. 

Any 

Wholesale 

House 


Manager  Wanted,  for    Cana- 
dian National   Newspapers 
&  Periodicals  Association 

To  act  also  as  Secretary-Treasurer, 
and  carry  on  the  Association's  gen- 
eral work,  under  the  direction  of  the 
President  and  the  Board  of  Directors, 
study  the  interests  of  the  various 
classes  of  publication  in  the  Associa- 
tion, and  plan  and  carry  on  promo- 
tion work  in  their  interests.  Appli- 
cants should  understand  advertising 
and  merchandising. 

Apply  in  writing  only,  stating  ag^ 
full  details  of  experience,  and  salary 
expected.    Applications  will  be  treat- 
ed as  confidential. 

Address  Acton  Burrows,  Presi- 
dent, Canadian  National  Newspapers 
&  Periodicals  Association,  70  Bond 
Street,  Toronto. 
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"READY-TO-WEAR 


** 


A  visit  to  our  ready-to-wear  department  to  inspect  our  range  of  "Dorothy 
Frances"  Waists  would,  we  fell  sure,  be  profitable  to  you.  We  have  new 
models  appearing  every  week  and  we  cordially  invite  you  to  come  and  see 
them.  Our  new  method  of  displaying  our  stock  is  very  convenient  for  buyers 
and  a  great  time-saver.    Come  and  see  it. 


Dept.    U— 

Men's  Leather  Working  Mitts  and 
Gloves,  all  descriptions  and  value, 
from  $2.25  up  to  $39.00  doz. 

Men's  Working  Shirts  from  $11.50 
up  to   $36.00  doz. 

Dept.   H— 

We  have  now  on  hand  a  full  stock 
of  Misses'  and  Boys'  Cotton  Hose, 
in  fine  gauze  ribs,  1/1  and  2/1  rib. 
Some  lines  may  be  offered  in  differ- 
ent colors,  such  as  Black,  White  and 
Brown.  Sizes  in  all  lines  from  4% 
to  10.  Prices  ranging  from  $3.90  to 
$6.50  per  dozen. 

Dept.    S — 

Byssine  Mercerized  Sewing  Cotton. 
Black  and  White,  size  10,  150-yard 
spools,   67c  doz. 

Dept.    M— 

Knitted  Woollens  —  Infants'  and 
Children's    Bootees,    Leggings,    Muf- 


flers,    Sets,     Caps.     Hoods,     Overalls, 
Polka  and  Jackets. 

Ladies'  Honeycomb  Shawls  (white). 
Sets.  Mufflers.  Headwear,  Shawl 
Muffler;    (very  new).  Hug-Me-Tights. 

Dept.  D — 

Special  Values  D865,  44-in.  yarn- 
dyed  serge  in  white,  drab,  Copenv 
brown,  taupe,  navy,  light  grey,  old 
rose  and  black,  at  $2.95   per  yard. 

Our  range  of  Wash  Dress  Goods 
for  Spring  is  most  comprehensive, 
including  tinted  Muslins,  Voiles,  Or- 
gandies, Japonelles,  Ratines,  Dimi- 
ties,  Vestings  and  Marquisettes. 

Dept.    W— 

Everything  in  Woollens,  Tweeds 
and  Suitings.  Be  sure  and  see  out- 
line of  Scotch  Tweeds. 

We  have  the  following  Glass  Tow- 
elling in  stock  : 
Red  and   Blue  Check    (fine),   18-inch, 

25c  yard. 


Red  and  Blue  Check   (heavy),   ls-in.. 

25c  yard. 
Red   Only   Check    I  heavy  I,    20  21-in., 

27%c  yard. 
Red   Only   Check    ( heavy  I.    22  23-in., 

30c  yard. 
Red  and  Blue  Check   (heavy),  22-in., 

30c  yard. 

Dept.    C— 

Aladdin  Cloth.  27-inch,  plain  and 
fancy  stripes,  45  lie  yard. 

Flannelette,  F.  S.,  striped  and 
checked,   28-inoh,   35c  yard. 

White  Artillery  Cotton,  linen  fin- 
ish,  36-inch,   45c   yald. 

Dept.    R— 

Hodsum  Brand  Overalls,  in  black 
and  blue  denims,  blue  and  white 
-.triDes  and  cottonades. 

Umbrellas,  large  assortment  in 
stock. 

Waterproofs,  domestic  and  British 
makes. 


We  have  just  received  our  stock  of  Sporting  Goods  for  1920,  comprising 
Hammocks,  Baseballs,  Baseball  Mitts  and  Gloves,  Hollow  Rubber  Balls, 
Solid  Rubber  Balls,  Lacrosse  Balls,  Fishing  Tackle,  Skipping  Ropes, 
Marbles  and  Tops. 


We  give  special  attention  to  letter  orders,  telegrrms,  and  long  distance  telephone  orders. 

All  orders  shipped  same  day  as  received. 

If  our  traveller  is  not  calling  on  you,  kindly  notify  us  and  we  will  have  him  call. 

HODGSON  SUMNER  &  CO.,  LIMITED 


8391  St.  Paul  St.  West  . 


21  St.  Sulpice  St. 

MONTREAL 


84-92  Le  Royer  St. 


SAMPLE  ROOMS:  Metropole  Building,  SHERBROOKE.         7  Charest  St.,   QUEBEC.        Windsor  Hotel, 
OTTAWA.      Carlaw  Bldg.,  27-30  Wellington  St.  West,  TORONTO.      503  Mercantile  Bldg.,  VANCOUVER. 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 


"OBERON"  LINES 

Sell  Freely — Everywhere 

X  T  the  back  of  all  enormous  trade  expan- 
**  sion  are  the  goods  sold.  They  are  the 
vital  factor,  and,  when  examined,  will  in- 
variably be  found  to  be  of  exceptional,  dis- 
tinctive merit.  This  is  exactly  the  case  with 
our  famous  "OBERON"  branded  goods. 
They  are  sold  in  all  parts  of  the  world  and 
the  ever-increasing  demand  for  them  neces- 
sitates frequent  enlargement  of  our  factories 
and  organization.  "OBERON"  branded 
goods  are  essential  stock  for  the  better  to 
best  class  trade. 

"OBERON"  SPECIALITIES 

Hosiery,  Underwear,  Sports  Coats,  Knickers, 
Knitted  Scarves  in  Silk,  Artificial  Silk  and  Wool, 
Ladies'  and  Men's  Pyjamas,  Towels,  Quilts, 
Rugs,  Blankets,  Sheets,  Linens,  Haberdashery, 
Men's  Shirts,  Dressing  Gowns,  Ties,  Braces, 
Collars,  Caps,  Ladies'  and  Men's  Raincoats  and 
Waterproofs. 

Ask  to  see  samples 

at  our  Canadian  Offices 


Eastern  Provinces 

Marshall  &  Harding 
Carlaw  Building 

Wellington  St.  West 
Toronto 


Western  Provinces 

Mr.  G.  E.  Ledder 
Grace  Court 

Cornox  Street 

Vancouver,  B.  C. 


RtfJ.  Trade  Math 


"OBERON" 

Men's  Pyjamas 

Cotton  Pyjamas, 
150/-  to  240/-  per  doz. 

"Ceylon    and    Taffeta" 

Pyjamas, 

1687-  to  550/-  per  doz. 

Self  Colors  and   Fancy 
Stripes — good  styles. 


a 


OBERON" 

Summer  Gowns 
for  Men 

Fancy  Printed  Crepes, 
21/9  each 

Fancy  Printed  Lustra, 
28  6  each 

Fancy     Printed     Twill 
Silk, 

63  -  each 

Exclusive  designs. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD   STREET,    LONDON,    E.C.  2,    ENGLAND 
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U  RB AN  US 
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URBANUS 

The  Ladies'  New  Dress  Fabric 

Urbanus  is  all  pure  Botany  Wool 

Reliable    and    guaranteed 

ALL  BRITISH 
Buy  the  best  —  it  is  cheapest 

/\lways  looks  excellent 

Nothing  could  serve  you  better 

LJ  nsurpassed  in  coloring  and  texture 

Satisfaction  assured 


Width  50-51  inch. 
NEXT  DELIVERY.  MARCH  -  APRIL 


EnrUE 


CROCKER S  Ltd 
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ROBERT    WHITTAKER   &    Co.,   Ltd. 

5  BREAD  ST.,  LONDON,  E.C.  4,  ENGLAND 

A.B.C.  Code,  5th  Edition.  Telegrams:  "Subdue  London" 

SPECIALISTS  IN 

Ladies'  Dress  Materials  and  Cotton  Dress  Fabrics 

We  hold  a  large  and  varied  stock  of  every  description  of  Wool  Dress  Goods  and 
Cotton  Dress  Fabrics  at  prices  suitable  for  the  Canadian  Market  and  ready  for 
immediate  delivery.     Our  stock  comprises  wide  ranges  of  the  following: — 


SERGES 

CHEVIOTS 
TWEEDS 


TARTANS 
SUITINGS 
COATINGS 


SHEPHERD  CHECKS 
SPONGE  CLOTHS 
EOLIENNES 


ARMURES 
FANCIES 


Our  new  ranges  for  Spring  and  Summer,  1920,  are  now  in  the  hands  of  Marshall 
&  Harding,  Carlaw  Building,  Wellington  St.  West,  Toronto,  to  whom  all 
enquiries  should  be  addressed. 

To  Canadian  buyers  visiting  the  English  Market  we  extend  a  cordial  invitation  to 
visit  our  warehouse,  which  is  situated  in  the  Heart  of  the  London  Dry  Goods 
Trade. 


MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles.  Hat  Braids,  Dress  and  Mantle,  Dress  Cords  and  (Jirdles,  Artificial  Silk.  Braids  and  Ribbons. 
Kmbroiderv  Silks,  Tassels,  I'om,  etc.  Upholstery  Cords  and  Trimmings,  Scroll,  Argyle,  Saddle  Bag  and 
Flat    Gimps,    DRESS    FRINGES,   Tassels,    etc. 

MADE    IN    SILK,    COTTON,    WOOL,    ETC. 

Artificial    Silk    Straw    Braids    for    Millinery    Hat    Manufacturing 

SUPPLIERS  TO   WHOLESALERS   AND  SHIPPING  HOUSES 
SHIPPING    <XD  STRICTLY  WHOLESALE  TRADE  ESPECIALLY  CATERED  FOR 


v*»°"0  „ 


- 


TELEGRAMS: 
I)  \\  ENPORT 

M  \<  (  I.KSI  IKI.I) 


BRIDGE  ST.  MILLS 

Canadian   tgeni :  R 


P.  DAVENPORT 


M  W<   III  STER 

01  I  ICE: 

39     PICCADILLY 

MACCLESFIELD,  ENGLAND 

(      PARSONS,  M  FROM'  ST.  WEST,  TORONTO 
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TT  I    r  PHONES    CENTRAL   17  3  2  (3  Lines; 
I    LLLCRAMS    SARSENET.CENT.LONDON 
CABLEGRAMS -SARSENET,  LONDON 


23.  S<?  ?/S-9,  SW/tefrrn  an  6<sto> 


(CORNER   OF    ADDLE.    STREET 


^V/.  £c7.<2,   February 


/'/2C 


TO  THE  CANADIAN  WHOLESALER. 


With  silk  prices  steadily  rising  it 
is  important  that  you  connect  up  with 
the  firm  actually  in  touch  with  all 
available  sources  of  supply* 

The  demand  is  so  enormous  at  the 
moment  that  it  is  imposaible  to  specify 
any  special  offers,  but  the  good3  are 
HERE. 

Your  enquiries  are  solicited  and 
we  respectfully  suggest  that  it  will 
pay  you  to  instruct  your  London  buying 
agent  or  representative  to  call  on  ua 
at  once  and  inspect  our  large  range  of 
samples. 

He  will  be  assured  of  a  hearty 
welcome. 


Tours  faithfully, 


P.S.    Please  watch  our  announcement 
in  this  paper  each  month. 


m 


Spinners  of 

every  description  of  yarn 

for  Hosiery  Manufacture 


Telephone 

2470, 


Telegrams 

.{LEICESTER  [LE,CESTER 

89  Stanningley    iARIVj  )  uciru.  csy 
24  KEICHLE  Y  \KEIGHLEY 

3464  Fort  Hill  Boston       [Boston 
Codes- ABC.  5th Ed  Western  Union. 


gyn^^ 


Oi 


A 


Stamford  Street 

LEICESTER  eng 


/if* 


J 


4 jL^'        AMERICAN  OFFICE:-  184  SUMMER  STREET        \&J§ 

BOSTON. 
COMBING    A     SPINNING 


SPRINGFIELD  MILLS,  KEIGH LEV   and      SWlNNOW  MILLS,  BRAMLEY,  YOfiKS. 
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t„»  St.  James's  Buildings  Oxford  St..  Manchester. 
The    Head     Offices     of     the     C.P.A.^Ltd. 


Mr.  Edward   Foster- 

direct  CANADIAN  Repre- 
sentative of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England-the  HOME  of  BRITISH 
PRINTS  —  draws  particular  atten- 
tion to  the  popular  specialties 
enumerated  below. 

CEPEA  SERGE 

Designs  suitable  for  Men's  Shirts 
and  Pyjamas. 

Also  for  Ladies'  and  Children's 
Summer  Dresses. 

You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

10,  Coristine  Buildings. 
20,  St.  Nicholas  Street 
MONTREAL, 

or  to  7 1 0,  Empire  Building, 
64,  Wellington  St.  West, 
TORONTO. 

will   receive  the  prompt  and  careful  attention 

of  Mr.  Foster 
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MAKE  SURE  IT  IS  SHRUNK     :: 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST   OF  ALL   ON   THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,    Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,    HUDDERSFIELD   and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS,  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


\ 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'   and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch   Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

SiEWARTON,  SCOTLAND 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 


idian    Agent:     Walter    Williams,    508    R«ad    Building, 
45  St.   Alexander  St.,    Montreal 
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Lister  &  Co.  Ltd. 

SILK  SPINNERS,  MANUFACTURERS 
DYERS  AND  FINISHERS 


DRY     GOODS     U  !•:  \   I  1.  \\ 


The  Canadian  Wholesale  Houses  have 
made  liberal  provision  for  supplies  of 
Wm.  Anderson   Zephyrs  for   1920 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 


48  White  St. 
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The  Fine  Scotch  Underwear 
with  the  Fine  Scotch  Finish 


The  Pesco  Range 

( Adapted  for  the  Can- 
adian trade) 

In  Pure  Wool  and  Silk 
and  Wool  textures. 

Guaranteed  unshrink- 
able. 

For  Ladies — Combina- 
tions, Vests,  Spencers, 
Bodices,  Drawers, 
Knickers,  Nightdresses, 
etc. 

For  Children  —  Com- 
binations, Nightdresses, 
Sleeping  Suits,  Shirts, 
Trousers,  Knickers,  etc. 

For  Gentlemen — Shirts, 
Trousers,  Combina- 
tions, etc. 

Also 
Pesco    Hose    and    Half 
Hose  in  Black,  Colours 
and   Mixtures. 


pESCO,  the  best  known  high- 
*  class  Underwear  made  and 
sold  within  the  United  King- 
dom, is  now  available  for  Can- 
ada and  dealers  will  do  well, 
before  ordering  for  Fall,  to 
wait  the  forthcoming  visit  of 
the  newly-appointed  Pesco 
men. 

*pHERE  is  a  rich  harvest  of  business 
A  in  store  for  those  who  adopt  this 
well-tried  line.  Its  charm  of  quality  is 
irresistible  and  makes  buyers  friends.  In 
the  Old  Country  it  has  an  enthusiastic 
clientele  and  a  sales-forcing  reputation 
that  is  the  envy  of  the  trade. 

ADD  it  to  your  range  of  specialties 
**■  this  season,  and  you  will  add  to 
your  business  a  powerful  ally  and  to 
your  store  a  fresh  point  of  interest. 
Amongst  the  class  whose  custom  is  most 
desirable,  Pesco  compels  attention  and 
creates  an  immediate  and  permanent 
demand. 

Now  on  the  ground   with  samples 

MESSRS.  C.  &  A.  G.  CLARK, 
35   Wellington    St.   West,   Toronto. 

MR.    R.    C.    POYSER, 
214   Drummond   Building,   Montreal. 

MESSRS.  THE  HANLEY  &  MACKAY 

CO. 

62  Albert  Street,  Winnipeg 

Sole  Makers: 

Peter  Scott  &  Co.,  Ltd. 

Hawick,  Scotland 
Sold  direct  to  the  retail. 

Showcards.  Window  Tickets  and  Literature  supplied. 
Enquiries  invited. 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established     1775 
Canadian   Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


TELEGRAMS: 

\\  AKEFUL 

GLASGOW 


CODE: 
A. B.C. 
5TH  EDITION 


WILSON  &  CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTTRERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 
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The   Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE   FIELD  AND  STILL  LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP.  it  increases  in 
WEAR.RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS, 
THE    INSTEP   AND    FOOT    FOUR, 
and    the    HEEL   and  TOE    FIVE, 
making  it  essentially 


A  HALF   HOSE 
FOR    HARD   WEAR. 

ABSOLUTELY   SEAMLESS 
PERFECT  IN   FIT 
GUARANTEED  UNSHRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  Houses. 
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TAILORS'   LININGS 


SHEETINGS 


LONGCLOTHS 


BLANKETS 


FLANNELETTES 


SPERO 

ON     SELVEDGE    OUR    GUARANTEE 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

"THE    BEST   IN   THE    WORLD" 


MILLS    ON    MANCHESTER    SHIP    CANAL 


THE    SHOW    MILLS    OF    LANCASHIRE 


1 


r?  4i 


I 


Are   made  from  best  Egyptian  and  American  cottons:      Diligent  scrutiny  in  all  stages  of 
manufacture   maintains   that   unbeatable   quality   upon   which    their   world-fame   rests. 


Canadian  Agent: 

E.  W.  DEAN  &  SON,  324  Seymour  Street,  Vancouver,  B.C. 

Agency  for  remainder  of  Canadian  Territory  in  contemplation 

Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  ST.,  MANCHESTER 

Cables:  Rigg  Brothers,  Manchester 
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BLEAKLOW    MILLS,   TOTTINGTON,   near    BURY,    LANCASHIRE 


NOTICE 

Every  article  named  on  Messrs.  Rigg  Bros.'  List  is  both  spun  and  woven 
at  their  mills  at  Bleaklow,  Nr.  Bury,  Lancashire.  The  mark  "RIGG'S 
MANUFACTURE"  appearing  on  the  selvedge  constitutes  a  guarantee  of 

the  highest  quality. 


Made   of 


Cotton 


are  the  standard  product  Entirely 
of  the  British  market  Inn 


ngs  ™ 


Canadian  Agent: 

E.  W.  DEAN  &  SON,  324  Seymour  Street,  Vancouver,  B.C, 

Agency  for  remainder  of  Territory  is  contemplated 
Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  ST.,  MANCHESTER 


ENG. 


Cables:  Rigg  Brothers,  Manchester 
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St.  Paul's  Churchyard 


FACTORIES    10  &  11  Warwick  Lane,  K.<:. 

paternoster  Building     .C.  LONDON,    ENG. 

Cables,  Churchyard,  London. 


A. B.C.  Code,  5th  Edition 
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Always  in  Demand 

Horrockses"    fabrics    are   always    in    demand.      They    are    Mg 
business  builders   for   the  dealers   who   handle  them,   and  add 


prestige  to  their  stores. 


Nainsooks,  Cambrics,  Madapolams,  Calicos,  Ducks 
and  Drills,  and  Diaphalenc — the  wonderful  new 
cotton  that  looks   and  feels  like  silk. 

These  famous  fabrics  have  been  the  favorites  of  the  house- 
wives of  three  generations.  Their  "quality"  has  marked 
Horrockses'  fabrics  as  the  most  reliable  cotton  cloths  manu- 
factured. 

Are  you  prepared  for  the  big  spring  business  in  this  line? 
Order   through   our   Canadian   agent. 


JOHN  E.  RITCHIE 

591  St.  Catherine  St. West 
Montreal 

Branches:   Toronto, 
Vancouver 

United  States  Agents: 

WRIGHT    &    GRAHAM    CO. 

110  Franklin  St, 

New  York  City 

HORROCKSES, 
CREWDSON  &  CO., 

LIMITED 
Cotton  Spinners  and 

Manufacturers 
Manchester,   England 


Telegraphic  Address:  "Cyrus"  Bradford 
Code  used,  A.B.C.  5th  Edition 


Cyrus  Brook  &  Sons,  Ltd. 

Offices:  5  Union  Street 

Bradford         -  England 


Manufacturers  of- 

Buntings, 

Serges, 

Shalloons, 

Coatings, 

Scarfs, 

Gabardines, 

Tammies, 

Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Fairweather  ^reen,  Bradford,  Eng. 

Canadian  Agents; 

Arthur  H.  Parks,  77  York  Street,  Toronto 

William  Parks,  43  St.  Sacrament  Street, 
Montreal 


This  Line 

is  Complete 
Fills  Every 

Requirement 

We  mean  just  that — you  need  no  other 
line  of  dyes  when  you  carry 

Sunset 

SoapDyes 

Twenty-two  beautiful,  full-toned  colors 
are  in  the  Sunset  assortment — more  than 
any  other  line  offers.  They  cover  the  full 
gamut  of  tone  and  shade  from  lightest  blue 
to  deepest  black. 

Your  customer  can  match  almost  any 
color  from  the  Sunset  Color  Card. 

The  selling  arguments  for  Sunset  are 
complete  and  convincing.  They  are  fast — 
will  not  crock,  fade  or  wash  out.  They  dye 
all  fabrics — silk,  cotton,  linen  or  wool  or 
any  combination  at  the  same  time  in  the 
same  dye  bath,  with  perfect  results. 

They  do  not  soil  the  hands  or  stain 
utensils.  Every  woman  will  value  such  a 
feature. 

The  Sunset  Counter  Container 

Holds,  Attracts  and  Sells 
The  Best  Dye  in  the  World. 

Harold  F.  Ritchie  &  Co.,  Inc. 

NEW^YORK        -         TORONTO 
North  American  Dye  Corporation,  Ltd. 

Toronto,iCanada  Mount  Vernon,  N.Y. 
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SALE   OF   MILITARY   AND 

Other  Government  Stores 

Equipment   and   Supplies  for  Hospitals,  Institutions,  Bunk- 
houses,  Camps,  Dining-Rooms,  Kitchens,  etc. 

Bedsteads,  Furniture,  Hardware,  DryGoods,  Rubbers,  Overshoes  and  other 
Footwear,  Blankets,  Sheets,  Pillows,  Baskets,  Woodenware, 

Brushes,  etc. 

CONSTRUCTION  EQUIPMENT  AND  MACHINERY- 
AMBULANCES. 


The  Stores  are  located    at  various  places  throughout   Canada 


Instead  of  or  in  addition  to  sales  by  sealed  tender 

PRICE    LISTS    WILL    NOW    BE    ISSUED 

for  most  articles — the  goods  being  offered  in  lots  for  purchase  by  wholesale 
houses,  jobbers,  and  the  trade  generally. 

TRADE  ONLY  SUPPLIED 

except  that  arrangements  previously  announced  for  sale  to  returned  sol- 
diers and  sailors  and  widows  and  dependents  of  same  through  the  G.  W.  V. 
A.  and  similar  organizations  and  to  hospitals  and  philanthropic  institutions 

will  be  continued. 


SALES  WILL  CEASE  IN  MARCH.  Any  balances  left  will  be  cleared 
by  public  auction  shortly  thereafter.  This  advertisement  will  not  be  repeat- 
ed. Those  interested  should  therefore  apply  AT  ONCE  for  price  lists  and 
other  information  to  the 

SECRETARY  OF  THE  WAR  PURCHASING  COMMISSION.  BOOTH  BUILDING,  OTTAWA 

February,   1920 
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W/E  are  daily  getting  in 
*^  shipments  of  much- 
wanted  lines  in  all  our  De- 
partments. Send  us  a  letter 
stating  your  Dry  Goods 
wants — or  better  still  use  a 
lettergram  to  save  delay,  and 
to    satisfy    your    customers. 


MONTREAL 


\J 
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Announcement 


The  trade  will  appreciate  the  fact  that  we  have 
gathered  extensive  assortments  of  Spring  goods 
which  are  now  ready  for  the  inspection  of  buyers 
visiting  Toronto  during  this  month. 

The  assortment  includes :  Wash  Fabrics,  Dress 
Goods,  Silks,  Carpets,  Draperies,  Smallwares, 
Hosiery,  Gloves,  Underwear,  Ladies'  Ready-to- 
Wear  Garments,  Men's  Furnishings  and  Work 
Clothing. 

Regardless  of  ever-changing  conditions,  the 
demand  for  goods  continues  exceedingly  brisk, 
while  prospective  deliveries  continue  to  cause 
anxiety.  We  are  nevertheless  prepared  to  meet 
sorting  requirements  for  the  Spring  season  in  a 
comprehensive  manner  and  our  stock  includes 
some  of  the  latest  available  novelties. 

Customers  will  find  us  ready  to  serve  them  with 
our  usual  promptness.  We  advise  an  early  visit  as 
staples  and  other  lines  are  by  no  means  plentiful. 
Knowing  these  conditions,  we  advise  you  to  act 
accordingly. 


The  W.  R.  Brock  Company  (Limited) 
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/?o6e  Daplims:  Can  you  imagint  anything  rider  than  the 
maroon  satin  with  elaborate  gold  embroidery  of  this  evening 
gown?  The  scurf  is  of  maroon  tulle. 

Manteau  Veronesi  :  Tht  evening  wrap  is  an  elegant  on<  of  red 
velours  with  gold  embroidery  and  trimmed  with  kolinsky.  These 
art  two  very  new  creations  by  Cheat.  Drecoll,  Paris,  who  sent  the 
photos  direct  to  Dry  Goods  Review. 
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Sixty  Years  with  Wholesale  Dry  Goods 

George  Sumner,  President  of  Hodgson,  Sumner  &  Co.,  Montreal,  Honored  by  Appointment 
as  President  of  Board  of  Trade — Down  at  8  a.m. — Some  Interesting  Hobbies. 


WHEN  a  man  has  spent  60  years 
in  the  wholesale  dry  goods  busi- 
ness in  Canada,  besides  several 
years  previous  to  that  in  England  be- 
fore he  came  out  to  this  country,  it  might 
be  assumed  without  much  argument  that 
he  was  entitled  to  something  of  a  rest  in 
the  year  1920.  But  George  Sumner, 
president  of  the  wholesale  dry  goods 
house  of  Hodgson,  Sumner  &  Co.,  con- 
sented to  accept  the  busy  position  of 
president  of  the  Montreal  Board  of  Trade 
this  year,  at  the  unanimous  request  of 
the  members,  filling  out  his  term,  first  of 
second  vice-president,  and  last  year  as 
vice-president  of  that  important  body. 
It  may  be  taken  for  granted,  and  is  by 
those  who  know  him  best  in  his  own 
business,  that  he  will  work  pretty  near- 
ly as  hard  as  usual  for  Hodgson,  Sum- 
ner &  Co.  during  the  year  1920,  and  will 
increase  his  ordinary  day's  span  in  order 
to  accomplish  the  task  that  he  has  ac- 
cepted as  head  of  one  of  the  most  im- 
portant bodies  of  business  men  in  Can- 
ada. 

Gets  Down  at  8  A.M. 

When  the  name  of  the  new  president 
is  associated  with  that  of  "work,"  it  must 
be  taken  to  mean  work  of  the  real  old- 
fashioned  kind.  Although  president  of 
his  own  company,  doing  business  with 
merchants  all  over  this  country,  and 
finding  his  business  growing  steadily 
year  by  year,  the  head  of  Hodgson,  Sum- 
ner &  Company  has  never  been  known, 
in  the  60  years  he  has  been  connected 
with  that  business,  to  "take  it  easy." 
An  official  of  that  company,  in  whose 
words  there  is  every  reason  to  place  con- 
fidence, although  he  admits  he  does  not 
get  the  information  first-handed,  declares 
that  Mr.  Sumner  reaches  his  office  at  8 
o'clock"  in  the  morning,  and  is  sometimes 
waiting  for  the  man  to  open  the  office 
door.  (The  question  whether  Mr.  Sum- 
ner has  a  key  of  his  own  is  hardly  rele- 
vant here.)  From  early  morning  he 
works  right  through  until  late  in  the 
afternoon.  And  he  has  done  this  for 
60  years. 

In  the  Early  Sixties 

When  DRY  GOODS  REVIEW  spoke 
to  him  about  the  early  days,  he  talked 
of  the  time  in  the  '60s  when  there  was 
no  such  thing  as  a  Saturday  half-holiday, 


and  everyone,  from  the  office  boy  up,  was 
glad  to  rest  his  weary  body  on  Sundays. 
There  were  no  telephones  in  those 
days:  no  power  elevators;  no  small 
trucks  to  transfer  goods  to  different  de- 
partments. And  when  navigation  open- 
ed in  the  spring,  the  employees  often  had 
little  of  their  nights  to  themselves.  The 
opening  of  navigation  meant  not  only 
the  receipt  of  goods  from  Europe,  that 
had  been  held  out  over  the  whole  winter 
— in  the  absence  of  railways  and  other 
connections  with  the  Atlantic  ports — but 


Mr.  George  Sumner,  Montreal. 

it  also  meant  that  goods  that  had  been 
ordered  months  before  had  to  be  rushed 
up  the  St.  Lawrence,  or  down,  as  the 
case  might  be,  to  fill  orders  from  out- 
lying points  in  Quebec  Province,  or  On- 
tario, or  futher  west.  Those  were  the 
days,  too,  when  there  were  no  travellers 
as  there  are  to-day,  covering  every  sec- 
tion in  the  remote  parts  of  Canada;  when 
merchants — usually  the  heads  of  big 
general  stores — wanted  goods,  they  came 
for  them.  Those  were  also  the  days 
when  ,£  s.  d.  were  Canadian  currency. 
Those  were  the  days  when  nearly  all  the 
merchandise  sold  by  the  store  had  to 
be  brought  in  from  England  and  other 
European  countries,  because  at  that  time 


no  such  a  thing  as  cotton  textile  mills 
existed  in  Canada. 

Mr.  Sumner  joined  the  business  in 
1860,  four  years  after  it  was  established 
as  Foulds  &  Hodgson.  Later  the  name 
was  changed  to  Hodgson,  Murphy  and 
Sumner,  and  later  still  to  Hodgson,  Sum- 
ner &  Company.  On  the  death  of  the 
president,  Mr.  Jonathan  Hodgson,  in 
1914,  Mr.  Sumner,  who  was  then  vice- 
president,  was  appointed  president  of  the 
company,  a  position  which  he  holds  to- 
day. 

Of  travelling  in  connection  with  this 
firm,  he  has  done  a  great  deal.  At  first, 
in  the  earlier  years,  this  meant  going 
along  the  River  collecting  from  mer- 
chants at  various  centres,  such  as  Three 
Rivers,  and  others  along  the  St.  Law- 
rence. Later  he  took  the  place  of  Mr. 
Hodgson  on  trips  to  Europe.  Through 
all  his  connections  with  this  firm  he 
has  shown  qualities  of  method,  thorough- 
ness and  punctuality  in  his  dealings  with 
the  staff  and  his  customers  in  a  widen- 
ing circle  over  Canada. 

Hobbies:    Art,    Photography,    Natural 
History 

Apart  from  his  valuable  service  to 
the  Board  of  Trade,  Mr.  Sumner  has  not 
felt  any  inclination  to  take  part  in  muni- 
cipal life,  or  increase  his  connections 
with  business  interests  far  removed  from 
his  initial  undertaking.  But  he  has  cer- 
tain hobbies  that  are  uncommon.  He  is 
keenly  interested  in  natural  history,  and 
for  several  years  was  associated  with  the 
late  Sir  William  Dawson,  McGill's  emi- 
nent principal,  as  vice-president  of  the 
Natural  History  Society  of  Montreal, 
when  Principal  Dawson  was  its  presi- 
dent. In  photography  Mr.  Sumner 
proved  that  his  skill  far  outran  the  aver- 
age amateur's,  and  he  ranks  high  among 
Canadian  photographers.  In  a  third  di- 
rection he  has  maintained  a  deep  interest 
for  many  years  with  the  Antiquarian 
and  Numismatic  Society  of  Montreal.  A 
fourth  has  been  the  Art  Association,  with 
which,  too,  he  has  been  actively  connect- 
ed, and  in  which  he  has  shown  a  keen 
discrimination.  In  these  contrasting  di- 
rections has  come  the  relief  to  him  from 
the  unusually  exacting  pi-ogram  of  busi- 
ness activities  that  he  has  sedulously 
prescribed  for  himself  throughout  his 
long  business  career. 


42 


Thinks  Readjustment  Period  is  Now  at  Hand, 

No  Sudden  Slump  in  Prices  at  all  Likely 

\\  .   I.  Donald,  Ph.D.,  Secretary  Chamber  of  Commerce,  Niagara  Falls,  Writing  For  Finan- 
cial Post,  Throws  Light  Upon  Future    Developments    in    Business. 


Bl  SINESS  men  everywhere  are 
considering  the  outlook  for  the 
future,  especially  the  business 
trend  for  the  year  1920.  No  one  can 
predict  the  immediate  future  with 
any  degree  of  confidence,  but  a  num- 
ber  of  facts  point  to  some  general 
conclusions. 

First. — The  retail  business  men  feel 
that  general  business  is  very  prosper- 
ous. Unfortunately,  however,  few  of 
them  calculate  that  the  price  level  is 
generally  high,  and  that  what  seems 
to  be  a  greatly-increased  cash  busi- 
ness is  not  actually  an  increase  in 
business.  One  business  man  said  to 
me  recently  that  business  is  not  as 
good  as  it  ought  to  be.  While  the 
volume  of  turnover  in  dollars  and 
cents  seems  high,  as  a  matter  of  fact 
it  should  be  higher  than  it  is,  in  view 
of  the  present  price  levels. 

Second. — One  business  man  recently 
slated  that  he  is  looking  for  a  con- 
siderable depression  in  prices  and  is 
keepir.jr  his  stock  down  to  the  lowest 
possible  level.  We  were  discussing 
the  question  of  Canadian  exchange, 
which  is  a  critical  question  here  in 
Niagara  Falls,  where  we  get  a  very 
considerable  Canadian  trade.  This 
business  man.  one  of  our  largest 
clothinjr  merchants,  stated  that  he  be- 
lieved that  it  would  be  a  good  thing 
for  merchants  to  keep  their  present 
stocks  movincr  and  tret  them  off  their 
shelves  at  present  prices  even  if  they 
have  to  stand  all  the  discount  on  Can- 
adian money.  In  other  words  he  made 
it  clear  that  he  anticipated  a  decline 
in  prices  in  the  next  six  months  or 
less,  and  that  business  men  will  do 
well  to  dispose  of  their  present  high- 
priced  stocks  and  that  they  should 
buy  cautiously  in  the  near  fr.tu.re. 

Third. — I  was  impressed  recently 
by  the  fact  that  people  are  not  spend- 
ing money  as  freely  as  they  were  a 
few  weeks  or  months  ae:o.  While  in 
the  theatre  the  other  ni<rht  in  a  West- 
ern city  I  was  amazed  at  the  small  at- 
tendance. It  was  due  in  part,  I  am 
sure,  to  the  coal  shortage  due  to  the 
coal  strike.  The  possibility  of  un- 
employment due  to  the  lack  of  fuel 
supplies  certainly  threw  a  scare  into 
the  minds  of  the  people.  Whether  they 
have  entirely  recovered  or  not  I  do 
not  know.  To  bo  sure,  the  \merican 
people  recover  from  their  fears  with 
amazinp  alaeritv. 

Relations  With  Britain 

Fourth. — European     market     condi- 
tions must  have  an  effect  on  Ameri- 
can business  conditions      Furope  can- 
not   afford    to    pay    America   an    extra 
or   50   per   cent..    $4.S4    of   British 


money  bu\s  only  $3.82  worth  of 
American  goods,  even  at  the  present 
high  prices  in  America.  The  British 
pound  probably  buys  less  than  one- 
third  of  v/hat  it  bought  in  America 
four  years  ago.  Of  two  possible  reme- 
dies, the  first  is  for  America  to  loan 
Great  Britain  enormous  quantities  of 
money,  and  if  she  does  loan  this 
money  she  can  loan  it  only  for  goods 
sold  to  Europe,  which  will  in  turn  in- 
crease Europe's  productivity.  America 
cannot  afford  to  loan  Europe  money 
for  purely  consumption  purposes,  nor 
can  Europe  afford  to  borrow  money 
for  purely  consumption  purposes. 

The  second  alternative  is  that  Europe 
will  eventually  stop  importing.  In 
any  case  Europe  must  stop  importing 
anything  that  looks  like  luxuries, 
which  is  certainly  going  to  affect  a 
very  large  part  of  American  industry. 
In  addition  I  have  a  very  strong 
conviction  that  next  year  Europe  will 
import  much  less  in  the  way  of  Ameri- 
can foodstuffs.  The  production  of 
foodstuffs  this  yeai  has  been  low. 
She  has  not  managed  to  readjust  her 
economic  situation  sufficiently  to  pro- 
vide a  bumper  crop.  I  am  confident 
that  this  will  change  this  next  sum- 
mer, so  that  Europe  will  not  only  dis- 
pense with  American  luxuries  but  she 
will  also  be  able  to  cet  along  with  less 
of  American  foodstuffs.  I  think  that 
will  become  perfectly  apparent  before 
the  first  of  July. 

Cancellation  of  U.  S.  Orders 

Formerly  it  was  the  habit  of  debtor 
countries  to  adjust  their  trade 
balances  by  means  of  shipments  of 
erold.  This  Europe  cannot  do,  nor  can 
she  afford  to  have  a  continual  un- 
favorable balance  of  trade  with 
America.  It  seems  to  me  that  Ameri- 
can export  trade  must  seek  South 
American  and  Asian  markets.  The 
Canadian  market  is  troing  to  be  partly 
lost  to  the  United  States  because  the 
discount  on  the  pound  sterling  is  the 
equivalent  of  an  additional  25  per 
cent,  preference  in  favor  of  British 
products.  There  have  been  huge  can- 
cellations of  Canadian  orders  in  the 
United  States  in  the  course  of  the  last 
couple  of  weeks. 

Fifth. — Another  bit  of  evidence  is 
a  common  comment  to  the  eTect  that 
bier  Republican  interest*  in  the  United 
States  are  very  anxious  to  see  a  de- 
pression during  the  next  six  or  eight 
months.  They  feel  that  it  is  coming 
sooner  or  later  and  they  would  rather 
Have  it  conic1  under  the  present  admin- 
istration than  after  the  Republicans 
— if  successful — get  into  office.      Per- 


sonally I  put  no  stock  whatever  in  this 
sort  of  argument.  My  first  reason  is 
that  there  are  very  important  bankinp 
interests  acknowledging  Democratic 
allegiance  which  are  just  as  powerful 
as  banking  connections  with  Republi- 
can allegiance.  My  second  reason  is 
that  while  there  are  individual  rogues 
in  business  I  cannot  be  made  to  be- 
lieve that  big  business  men  in  the 
United  States  could  ever  be  brought 
together  to  agree  to  use  financial 
power  to  effect  political  turnover,  even 
if  it  could  be  done  to  their  advantage. 
My  third  reason  is  that  big  business 
suffers  from  financial  depression  as 
much  as  any  other  element.  Manufac- 
turing prosperity  is  so  intimately  in- 
terwoven with  the  interests  of  bank- 
ing that  the  banks  have  no  advantage 
whatever  in  purposely  causing  depres- 
sion. 

Federal  Reserve  System 

Sixth. — Another  factor  to  consider 
in  the  future  situation  is  the  influence 
of  the  Federal  Reserve  System. 
People  who  used  to  talk  about  New 
York  bleeding  the  country  and  caus- 
ing financial  depression,  completely 
lacked  an  understanding  of  financial 
onerrtions.  They  fail  to  understand 
that  what  caused  financial  depressions 
was  the  withdrawal  of  funds  from 
New  York  by  their  banking  correspon- 
dents and  connections  in  other  cities 
and  States.  This  withdrawal  neces- 
sitated a  curtailment  of  loans  in  New 
York  City,  with  a  consequent  with- 
drawal of  funds,  especially  ir  the  mnsf 
liquid  market,  namely  the  stock  mar- 
ket. 

The  National  Banking  System,  be- 
fore the  establishment  of  a  Federal 
reserve  System,  encouraged  the  pil- 
'ne  up  of  reserves  in  New  York  City. 
This  encouraged  speculation  in  the 
stock  market,  but  when  reserves  had 
to  be  withdrawn  from  New  York, 
f.'nds  were  withdrawn  from  the  stock 
market  and  prices  came  down  with  a 
crash.  The  whole  system  was  un- 
elastic  both  as  to  expansion  and  con- 
traction of  credit,  so  that  the  system 
was  very  likely  to  see  great  ups  and 
downs   in   financial   America. 

Contrast  that  condition  with  condi- 
tions in  most  European  countries,  few 
of  which  have  had  financial  depres- 
sions the  way  America  experiences 
them.  Here  they  come  regularly 
about  eveiy  t"n  years,  but  since  the 
establishment  of  the  Federal  Reserve 
System  the  American  credit  system 
has  been  made  elastic.  Remember 
how  well  the  New  York  Stock  Mar- 
(Continued  on  page  44) 


The  Functions  of  a  Board  of  Commerce 

An  Address  Delivered  Before  the  Members  of  the  Dominion  Board  of  the  Retail  Merchants' 
Association  of  Canada,  at  a  Special  Meeting  in  Ottawa,  by  E.  Trowern,  Secretary. 


WITH  the  advance  of  civilization  a 
great  many  men  recognized  that 
much  more  could  be  accomplished 
for  the  improvement  of  trade  con- 
ditions by  consultation  with  one  another, 
than  could  be  accomplished  by  destructive 
and  unfair  competition.  This  desire  produced 
the  formation  of  craft  guilds  and  a  host  of 
trade  associations  of  various  kinds.  As  these 
organizations  grew  in  power  and  influence 
and  improved  their  trade  conditions,  these 
conditions  became  conspicuous  and  stood  out 
in  open  contrast  with  the  conditions  which 
prevailed  under  unorganized  effort.  Those 
who  were  not  organized  and  those  who  sus- 
pected that  these  various  guilds  and  trade 
organizations  were  formed  for  the  purpose 
of  overcharging  and  increasing  prices  to  the 
public,  but  who  had  no  means  of  knowing 
whether  their  suspicions  were  true  or  not, 
raised  a  public  clamor,  and  this  public  clamor 
reached  the  ears  of  the  politicians,  and,  with 
their  usual  astuteness  to  try  and  do  some- 
thing to  catch  the  popular  vote,  the  Conser- 
vative Party,  on  February  26th,  in  the  year 
eighteen  hundred  and  eighty-nine  (1889),  in- 
troduced an  amendment  to  the  Criminal 
Code,  under  the  guidance  of  Mr.  Clark  Wal- 
lace, M.P.,  known  as  Section  498  of  the 
Dominion  Statutes,  entitled:  "Legislation  to 
prevent    Combines    in    Restraint   of   Trade." 

The  Object  of  the  Measure 

The  object  of  this  measure  was  to  attempt 
to  stop  the  operation  of  the  various  or- 
ganizations, whether  their  purposes  were 
good  or  bad.  No  tribunal  was  provided 
whereby  an  investigation  could  be  made  by 
those  competent  to  know  what  the  effect 
would  be  upon  the  general  public  of  the 
various  decisions  that  were  arrived  at  by 
any  commercial  body,  but  the  clauses  in  the 
Act  were  narrow,  dangerous,  meddlesome  and 
unreasonable,  and,  like  all  other  artificial 
attempts  to  interfere  with  the  natural  and 
God-ordained  laws  of  trade,  this  legislation 
proved  to  be  of  no  value  to  the  public,  but 
only  a  good  source  of  revenue  for  the  legal 
profession.  Briefly,  this  legislation  threaten- 
ed all  persons  who  were  engaged  in  com- 
merce who  met  together  for  the  purpose  of 
mutual  protection  with  a  summons  to  appear 
at  the  Police  Court,  and  it  gave  every  Police 
Magistrate  in  Canada  power  to  charge  them 
with    violating    the    Act. 

Laboring    Classes    Exempt 

This  dangerous  piece  of  legislation,  how- 
ever, did  not  apply  to  the  laboring  classes, 
who  were  clever  enough  to  see  its  real  pur- 
pose, and  they  had  a  clause  inserted  as 
follows:  — 

"Nothing  in  this  section  shall  be  con- 
structed to  apply  to  combinations  of 
workmen  or  employees  for  their  own 
reasonable  protection  as  such  workmen 
or   employees." 

The  placing  of  this  clause  in  the  Act  im- 
mediately created  class  legislation — the  very 
thing  that  we  .  are  all  endeavoring  to  be 
freed  from — and  the  very  fact  that  the  above 
clause  was  inserted  proved  that  the  legisla- 
tion  was  purely  camouflage. 

After  reciting  our  views  concerning  this 
Act,  it  might  very  properly  be  asked  by  some 
retail  merchants,  what  was  our  association 
doing  in  the  matter  to  allow  such  legislation 
to  pass?  The  answer  is  that  all  this  occur- 
red over  thirty  years  ago,  before  the  Retail 
Merchants'  Association  of  Canada  came  into 
existence.  It  was  legislation  of  this  sort 
that  proved   the   need  of  an   association   and 


hastened  its  formation,  and  although  the 
association  had  not  been  formed  at  that  time 
your  secretary  has  a  distinct  recollection  of 
appearing,  as  a  retail  merchant,  before  a 
special  committee  of  the  House  of  Commons, 
with  a  number  of  public-spirited  Canadian 
citizens,  among  whom  was  that  old  highly- 
respected  war  horse  who  has  helped  to  fight 
many  commercial  battles  in  his  day,  and  who, 
I  am  pleased  to  say,  is  still  active  and  at 
his  post,  Mr.  Hugh  Blain,  of  Toronto,  and 
after  some  strenuous  arguments  we  suc- 
ceeded in  having  several  clauses  inserted  in 
the  Act  which  removed,  to  a  small  extent, 
some  of  its  dangerous  features. 

Meddlesome   Piece   of   Legislation 

During  the  entire  thirty-one  years  that 
this  legislation  has  been  on  the  Statute 
Books,  very  few  cases  have  ever  been  brought 
to  court,  and  the  principal  ones  have  cost 
those  who  defended  their  action  thousands 
of  dollars,  and  left  the  public  to-day  in 
a  worse  position  than  it  was  before  this 
meddlesome  piece  of  legislation  was  enacted, 
and  legitimate  organization  work  among  all 
commercial  classes  has  been  hampered,  and 
trusts  and  monopolies  abound  greater  than 
ever. 

Through  a  counter  agitation,  which  had 
been  continuously  made  by  various  commer- 
cial classes,  and  particularly  by  our  asso- 
ciation, from  the  time  that  the  afore- 
mentioned legislation  was  enacted,  the  poli- 
ticians, true  to  their  instincts,  again  placed 
their  ear  to  the  ground  and  heard  the  mm- 
b'ing-  of  discontent,  and  on  May  10th,  3910, 
the  Liberal  Party  placed  an  Act  upon  the 
Statute  Books,  through  the  Hon.  Mackenzie 
King,  which  was  known  as  "An  Act  to  pro- 
vide for  the  Investigation  of  Combines, 
Monopolies,  Trusts  and  Mergers." 

When  this  Act  was  introduced  it  also 
contained  some  clauses  '  that  would  have 
seriously  interfered  with  the  operations  of 
the  retail  trade,  but  fortunately  our  asso- 
ciation had  come  into  existence,  and  upon 
the  presentation  of  our  case  we  were  ac- 
corded a  respectful  hearing  and  our  recom- 
mendations were  incorporated  into  the  Act 
and  it  became  law.  We  fully  anticipated, 
however,  that  upon  its  passage  the  old  Com- 
bines Act  would  be  abolished,  but  in  this 
we  were  mistaken,  as  we  were  again  told  that 
the  "General  public  might  become  alarmed 
and  the  'opposition'  would  strongly  oppose 
its  removal,  and  they  would  make  political 
capital  out  of  it,"  so  the  commercial  classes 
of  Canada  had  to  content  themselves  with 
knowing,  that  two  pieces  of  legislation  had 
been  placed  upon  the  Statute  Books,  both 
having  the  same  object  in  view,  but  both 
of  them  diametrically  opposed  to  each  other. 

Under  the  last  mentioned  legislation,  al- 
though it  contained  some  useful  clauses, 
only  one  or  two  cases  had  come  before  the 
courts,  although  it  was  open  for  anyone  so 
disposed  to  take  advantage  of  the  legisla- 
tion. The  difficulty  was  that  while  the  Act 
was  a  reasonable  and  fair  one,  and  quite 
an  improvement  on  the  former  Act,  no  per- 
manent machinery  was  provided  to  carry 
it  out. 

Commercial  Conditions  Disturbed 

The  chief  fact,  therefore,  remains  that 
both  political  parties  considered  that  some 
legislation  was  necessary  to  control  com- 
bines, monopolies,  trusts  and  mergers,  and 
they  both  provided  legislation  for  that  pur- 
pose, but   both   attempts   proved  of   no   value 


in  providing  a  remedy — they  only  compli- 
cated and  disturbed  commercial  conditions. 
As  soon,  however,  as  the  war  broke  out 
we  were  faced  with  new  and  extraordinary 
conditions,  and  we  all  willingly  consented  to 
all  sorts  of  restrictions  and  curtailment  of 
our  personal  liberty  in  order  to  free  our- 
selves once  and  for  all  from  the  reign  of 
the  Prussian  autocrat.  In  our  eagerness  and 
our  desire  to  accomplish  our  purpose  we 
were  subjected,  as  it  is  well  known,  to  some 
of  the  most  unfair  and  uncalled  for  "Orders- 
in-Council,"  all  having  in  view  the  fact  that 
the  retail  merchant  class,  instead  of  being 
the  chief  factors  who  were  engaged  in  doing 
everything  in  their  power  to  "keep  the  home 
fires  burning,"  and  notwithstanding  that  the 
official  records  show  that  from  among  our 
sons,  clerks  and  drivers,  etc.,  we  represented 
the  largest  single  class  who  took  up  arms — 
that  we  were  out  to  deliberately  take  ad- 
vantage of  these  brave  and  noble-hearted 
women  who  were  not  only  suffering  the  men- 
tal and  physical  strain  of  having  to  take 
care  of  their  little  families  without  the  ad- 
vice and  support  of  those  brave  men  who 
were  fighting  for  our  liberty,  but.  in  addition, 
■■•<•  were  the  class  who  had  to  be  especially 
legislated   against. 

Refused  to  be  Discriminated  Against 
These  conditions  existed  until  such  time 
as  we  could  no  longer  bear  the  accusations 
and  annoyances,  and  by  our  strong  con- 
demnation of  those  Orders-in-Council,  and 
our  refusal  to  be  improperly  discriminated 
against,  we  succeeded  in  having  the  Orders 
that  affected  us  the  most  severely  annulled, 
and  those  who  were  appointed  to  operate 
them  removed.  While  we  were  thus  defend- 
ing ourselves  and  endeavoring  to  preserve 
our  place  in  the  economic  distribution  ot 
retail  merchandising  —  some  few  classes  in 
the  community,  together  with  those  of  the 
public  press  who  were  not  familiar  with  our 
position,  and  who  desired  sensational  matter 
to  sell  their  publications — notwithstanding 
the  fact  that  they  require  our  advertising 
to  enable  them  to  live  — were  stating  that 
we  wished  to  avoid  public  investigation,  ana 
we,  therefore,  determined  that  we  would  ask 
the  Dominion  Government  to  appoint  a 
special  committee  of  the  members  of  the 
House  to  make  a  full  report  on  our  position, 
as  well  as  on  the  cost  of  living  generally. 
The  committee  was  appointed  and  an  ex- 
haustive investigation  took  place,  and  I  am 
pleased  to  say  that  the  findings  of  the  com- 
mittee in  no  way  showed  that  the  retail  mer- 
chants of  Canada  were  guilty  of  taking 
undue  profits  or  conducting  their  affairs  in 
an    improper  manner. 

Cost -of -Living   Committee 

For   a   great   many   years   our   association 
has  been   advocating  the  appointment  of  an 
Inland  Trade   Commission,  consisting  of  cap- 
able   business    men    who    had    practical    ex- 
perience   in    commercial    affairs,    and    so    we 
appeared    before    the    special    Committee    of 
the  House  of  Commons  and  urged  again  the 
appointment  of  such  a  commission.    On  page 
723    of    the    Cost    of    Living    Report,    which 
sets  forth  the  evidence  which  was  presented 
asking  for  the  appointment  of  such  a  com- 
mission, we  stated  among  other  things: — 
"We  would  suggest  that  the  Board  be 
comprised    of   five    members;    one    manu- 
facturer,   one    wholesaler,    two    retailers 
and   a   commercial    solicitor." 
The   special    Committee   reported    favorably 
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:uui  recommended  that  ■  commission  be  ap- 
pointed, consisting  of  three  members  to  bo 

appointed  as  occasion  required.  Legislation 
was  introduced  and  very  careful  considera- 
tion was  given  to  it  as  it  passed  through 
the  various  stages  of  the  House  of  Com- 
mons   and    the    Senate. 

The  manner  in  which  the  Bill  was  drafted 
gSTC  us  considerable  concern  as  we  saw 
gnat  danger  ahead  for  us  if  those  appointed 
to  administer  the  Act  were  unfamiliar  with 
practical,  commercial  transactions.  We  felt. 
however,  that  the  Government  would,  in 
their  own  interest-,  see  that  properly  quali- 
fied men  were  appointed  on  the  Board  or 
great  discredit  would  be  cast  upon  them,  as 
well  as  upon  the  Act  itself.  It  might  be  men- 
tioned here  that  upon  the  passage  of  this 
Act,  the  Act  which  was  placed  upon  the 
Statute  Books  by  the  Liberal  Government, 
and  which  has  been  previously  referred  to, 
was  repealed,  and  the  Act  placed  upon  the 
Statute  Books  by  the  Conservative  Govern- 
ment  still    remains. 

Wanted  a  Proper  Trade  Court 

It  must  be  remembered  also  that  the  reason 
for  the  passage  of  the  Board  of  Commerce 
Act  as  understood  by  a  great  many  members 
of  the  House  of  Commons  and  the  Senate, 
as  well  as  by  the  general  public,  was  of  an 
entirely  different  character  to  what  we  un- 
derstood it,  as  members  of  our  association. 
The  public  and  others  regarded  the  Act  as  a 
measure  that  would  reduce  the  cost  of  living 
and  prevent  combines  and  mergers.  The  mem- 
bers of  our  association  regarded  it  as  a 
measure  that  would  establish  a  proper  court 
or  tribunal  for  the  adjudicating  of  all  trade 
matters,  similar  to  the  manner  in  which  the 
Railway  Board  deals  with  all  matters  con- 
cerning railways. 

In  the  presentation  of  our  case  before  the 
special  Committee  of  the  House  on  the  Cost 
of  Living  when  we  were  urging  for  the 
passing  of  the  Act,  the  following  statements 
appear  in   the  printed   report: — 

"We  suggest  that  the  proposed  Inland 
Trade  Commission  should  consist  of  com- 
petent, commercial  persons,  who  shall 
be  men  of  knowledge,  experience  in 
trade,  manufacturing,  wholesale  and  re- 
tail. We  would  suggest  that  all  trade 
agreements  made  between  any  persons, 
firms,  corporations  or  association  en- 
gaged in  the  same  or  other  lines  of  trade 
throughout  Canada,  in  which  the  arrang- 
ing of  prices  is  concerned,  should  be  sub- 
mitted with  full  reasons  therefor,  to  the 
said  commission  for  their  examination 
and  approval,  and  any  persons,  firms. 
or  corporations  who  entered  into  such 
agreements  without  submitting  them 
and  having  the  approval  of  the  Inland 
Trade  Commission  would  render  them- 
selves   liable    to    prosecution. 

"The  formation  of  this  commission 
would  enable  any  person  or  persons  to 
have  commercial  practices  and  com- 
plaints investigated,  and  practices  which 
are  found  to  be  iniurious  to  the  trade, 
or  contrary  to  public  interest  could  also 
be  investifatd  and  decisions  rendered 
thereon,  similar  to  the  decisions  that 
are  arrived  at  bv  the  Dominion  Rail- 
way   Commission." 

As  snon  as  the  Act  became  law,  we  imme- 
diately ureed  upon  the  members  of  the  Gov- 
ernment the  necessity  of  appointing  capable 
ins  on  the  Board  who  had  a  complete 
knowledo-e  of  the  retail  trade.  For  some 
n  best  known  to  the  Government  the 
three  persons  who  were  apnointed.  and  who 
now  constitute  the  Board,  have  had  no 
practical  knowledge  of  the  manufacturing, 
wholesale  or  the  retail  trade,  and  although 
the  laboring  interests  enjoy  special  nrivi- 
and  are  exempt  from  the  operations 
of  the  Act.  they  pressed  for  representation 
OB  the  Board  and  they  were  favored  bv 
having  one  of  their  class  appointed,  while 
the  requests  of  the  retail  merchants  were 
utterly  ignored. 


Endeavoring  to  I  i\   Profit! 

Administration  of  the  Act  up  to  the 
present  time  has  proven  that  our  fears  were 
well  grounded,  and  instead  of  the  Act  be- 
coming a  measure  of  strength  to  all  the 
commercial  interests,  and  something  which 
the  public  would  regard  as  a  business  men's 
court,  they  now  see  the  harrowing  spectacle 
of  a  group  of  three  men,  who  are  unfamiliar 
with  the  underlying  principles  of  trade,  en- 
deavoring to  fix  the  profits  under  which 
retail  merchants  should  operate,  and  every- 
thing that  they  have  so  far  endeavored  to 
investigate  has  increased  in  price  instead 
of  decreasing,  as  those  who  are  unfamiliar 
with  the  laws  of  supply  and  demand  ex- 
pected. 

This  brief  outline  of  our  position  leads 
us   to   the   following  considerations:  — 

1.  Should    the    Act    be    abolished    en- 
tirely,  or 

2.  Should    the    manner    under    which 
it  is  being  operated   be  changed? 

The  reasons  which  we  put  forth  as  an 
association  for  the  establishment  of  such  a 
Board  is,  in  our  opinion,  just  as  necessary 
as  it  was  when  the  legislation  was  passed 
which  created  it.  The  chief  thing  that  we 
require  to  do  is  to  see  that  is  properly 
administered, 

No  Court  Like  It  in  the  World 

It  is  always  a  very  unwise  proceeding  to 
attempt  to  criticize  any  action  of  any  per- 
son or  persons  unless  we  have  an  amend- 
ment to  put  in  its  place,  and  we  would,  there- 
fore, suggest  that  instead  of  the  Board  of 
Commerce  attempting  to  meddle  with  the 
peculiar  details  of  the  various  sections  of 
trade,  and  acting  in  a  manner  unheard  of 
by  any  properly  qualified  court  in  the  world 
— ■  that  is,  by  the  court  laying  a  charge 
against  tin  individual  or  a  group  of  in- 
dividuals, and  after  so  doing  they  proceed 
to  sit  in  judgment  on  the  said  supposed 
transgressor  or  transgressors  whom  they 
have  charged,  and  then  try  a  case  that  they 
themselves  have  been  the  means  of  accus- 
ing before  the  evidence  has  been  heard. 
These  proceedings  are  so  unfamiliar  to  the 
Canadian  public,  and  to  the  principles  of  all 
free  men,  such  as  retail  merchants,  and  so 
contra  to  what  we  all  understand  and  kno»- 
to  be  British  fair  play,  and  which  wo  all 
admire  so  profoundly,  that  it  is  a  wonder 
it  has  been  allowed  to  continue  even  so  lonrr 
as  it  has  without  being  overthrown,  which 
it    seems    is    now    about    to    take    place. 

Our  answer  to  the  two  questions  should 
therefore,  be.  to  the  first  question  —Should 
the  Act  be  abolished  entirely?  No.  And  to 
the  second  question  -  Should  the  manner 
under  which  it  is  being  operated  be  chancred? 
Yes.  And.  in  order  to  present  our  views 
as  to  how  we  think  the  Act  should  be  ad- 
inmistered.   we  would   suggest   the   following: 

1.  The  Board  of  Commerce  should  meet 
properly    appointed    committees    from — 

The   Canadian    Manufacturers'   Association, 
The   Wholesale    Merchants'   Association, 

and 
The  Retail  Merchants'  Association  of  Can- 
ada, 
and  other  organized,  commercial  industries, 
and  secure  proposals  from  them  as  to  how 
the  trades  in  which  they  are  interested 
could   be   improved   by   proper   regulation. 

2.  That  instead  of  the  court  endeavoring 
to  dictate  to  the  commercial  classes  as  to 
how  they  should  conduct  their  affairs  they 
should  become  a  real  court  and  decide  on 
the  evidence  that  is  laid  before  them  on  anv 
commercial  matter,  and  in  this  manner  their 
judgments   will   be   respected. 

3.  That  all  agreements  that  are  made, 
either  by  a  group  of  manufacturers  amone 
themselves,  or  between  the  wholesale  trade 
and  the  manufacturers,  or  between  the 
manufacturers,  the  wholesalers  and  the  re- 
tnilers,  should  be  laid  before  the  Board  of 
Commerce,  and  the  parties  thereof  should 
appear,  if  peressary.  and  give  the  reasons 
why    siid    ae-reements    are   made. 

4.  That    all    price    contract    agreemon**    re- 


garding trade-marked  goods  should  be  laid 
before   the   Board   for   final   ratification. 

o.  That  charges  could  be  made  to  the 
Hoard  by  any  person  who  was  subject  to 
unfair  and  unethical  methods  of  trading, 
and  the  same  could  be  investigated  and  a 
remedy   enforced. 

8  Persons  should  be  dealt  with  who  are 
engaged  in  unfair  commercial  practices  whose 
methods   are   contrary   to   the   public  interest. 

7.  That  if  it  was  found  that  the  opera- 
tions of  any  commercial  legislation  that  is 
now  on  the  statute  books  is  operating  un- 
fairly and  not  producing  the  results  aimed 
at,  that  the  effects  of  said  legislation  should 
be  laid  before  the  Board  and  if  the  Board 
decided  that  the  complaint  so  laid  justified 
a  change  in  the  Act  they  could  make  a 
recommendations  to  the  Government. 

H.  The  Board  should  strictly  avoid  inter- 
fering with  the  regular  and  natural  chan- 
nels of  trade,  and  devote  their  time  to  see- 
ing tha  the  said  proper  channels  of  trade 
are    not    interfered    with. 

9.  That  they  should  investigate  the  reason 
for  the  increase  of  any  commodity,  com- 
mencing with  the  producer  or  manufacturer, 
and  encourage  the  manufacturer  to  assist 
the    Board. 

10.  That  all  classes  of  the  community  buy- 
ing or  selling  merchandise  should  come  un- 
der  its   operations. 

11.  That  all  agents  and  subsidiary  agents 
in  connection  with  the  Board  should  be 
abolished,  and  that  the  Board  itself  should 
be  the  only  constituted  authority  to  take 
evidence. 

12.  That  the  Board  should  consist  of  five 
persons;  one  manufacturer,  one  wholesaler, 
one  retail  merchant,  one  farmer  and  one 
commercial    solicitor   or   judge. 

13.  That  all  commercial  .statistical  reports 
should  be  under  the  direction  of  the  Board 
of  Commerce  and  removed  entirely  from  the 
Department  of  Labor,  or  other  Departments. 

There  are  other  important  matters  that 
could  properly  come  under  the  direction  of 
the  Board,  and  we  feel  sure  that  every 
retail  merchant  in  Canada  is  only  too  willing 
to  give  every  possible  assistance  to  raise 
the  standard  and  elevate  the  commercial 
conditions   of   Canada. 


THE  READJUSTMENT  PERIOD 

Continued  from  page  59 

ket  stood  the  strain  of  the  declaration 
of  war  in  1914.  To  be  sure  there  was  a 
decline  in  prices,  but  the  Federal  Reserve 
Act  had  been  put  into  effect  a  few  months 
before  and  instead  of  complete  commer- 
cial ruin  as  might  have  been  expected 
under  the  old  system,  America  recovered 
at  once. 

My  personal  opinion  is  that  the  Federal 
Reserve  System  has  ended  the  system  of 
periodical  crises.  The  liquidation  of 
markets  since  1914  has  gone  on  gradually 
and  systematically  rather  than  disast- 
rously and  with  ruin.  I  do  not  believe 
that  we  will  ever  be  able  to  mark  off 
definite  periods  of  crises  and  depression 
the  way  we  did  formerly. 

If  it  were  true  that  business  men  were 
disposed  to  deliberately  swing  business 
conditions  to  affect  the  democratic  rite 
adversely,  which  I  do  not  believe  they 
would,  it  might  have  been  possible  under 
the  old  banking  law,  but  I  do  not  believe 
that  it  is  feasible  under  the  Federal  Re- 
serve System.  Our  present  banking 
system  is  so  much  more  flexible  that  it 
would  take  something  a  good  deal  more 
fundamental  than  the  unsound  political 
judgment  of  a  few  men  to  control  the 
commercial  situation   in  such  a  fashion. 
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Human  Service,  Not  Automatic  Wanted 

A  Lecture  by  Superintendent  to  Employees  of  Toronto  Store — How  Not  to  Receive  an  Ex- 
change— What  is  Meant  by  "Human"  Salesmanship — Making  1920  Mean  Much 

or  Little. 


FOLLOWING  is  an  outline  of  a  lec- 
ture given  by  Mrs.  Jean  G. 
Belford  to  some  of  the  employees 
of  Murray-Kay's,  Ltd.,  one  morning  at 
the  beginning  of  the  year,  when  a  DRY 
GOODS  REVIEW  representative  "drop- 
ped in." 

A  group  of  alert  looking  salespeople 
gave  most  interested  attention  through- 
out the  whole  40  or  50  minutes  and  one 
cannot  wonder  at  this  for  if  your  mind 
should  wander  for  a  moment  you  were 
liable  to  miss  one  of  the  jests  or  amus- 
ing anecdotes  that  were  interspersed 
through  the  talk. 

Employees'   Lunchroom 

Before  beginning  the  main  part  of  the 
lecture,  she  spoke  of  a  recent  change 
that  had  been  made  in  the  employees' 
lunch  room  and  the  efforts  that  were  be- 
ing put  forth  by  the  executive  and  em- 
ployees to  make  this  lunch  room  suc- 
cessful. The  space  and  most  of  the  ex- 
penses are  being  given  by  the  firm  so 
that  the  cost  of  the  food  and  a  little 
extra  help  was  all  that  had  to  be  paid 
by  the  employees.  But  there  was  need- 
ed, Mrs.  Belford  stated,  a  more  thorough 
spirit  of  co-operation  amongst  the  latter 
in  conforming  to  the  rules  of  the  lunch- 
room, such  as  returning  their  soiled 
dishes  to  the  counter  provided  and  a 
few  other  small  items  which,  when  over- 
looked by  the  few,  caused  considerable 
inconvenience  for  the  many. 

"Next,  I  want  to  thank  you  all  for 
your  earnest  help  and  co-operation  dur- 
ing 1919,"  she  said.  "With  the  em- 
ployees rests  the  most  of  the  credit  for 
the  great  success  of  the  Murray-Kay 
firm  in  the  past  year.  And  to  the  em- 
ployees should  go  the  thanks." 

Then  Mrs.  Belford  began  her  lesson 
by  depicting  with  inimitable  humor  the 
approach  of  a  customer  to  a  counter 
with  an  exchange.  Her  excellent  mimi- 
cry of  the  timid  customer,  the  gracious 
saleslady  who  received  her  request  and 
the  second  saleslady  to  whom  she  openly 
referred  the  customer  as  soon  as  she 
learned  that  it  was  an  exchange,  brought 
forth  unrestrained  laughter.  The  sales- 
people saw  at  once  the  humor  in  a  situa- 
tion that  they  had  been  seeing  and  act- 
ing many  times  a  day.  It  was  a  good- 
natured  laughter  that  could  not  have 
come  if  they  had  felt  themselves  to  be 
ridiculed.  It  was  the  thought  of  the 
bonus  for  her  sales  that  caused  the 
saleslady  to  act  in  this  manner.  Here 
is  the  conversation  that  followed,  minus 
the  rather  dramatic  presentation: 

Customer  Approaches  Counter 

The  customer  has  approached  the 
counter,  opened  her  parcel  and  stated 
that  she  wished  an  exchange;  the  sales- 


girl looks  at  it  casually  and  asks:  "Well, 
what  about  it?"  Then  the  customer 
states,  apologetically,  that  it  doesn't 
match  her  suit  (supposing  the  article  to 
be  a  blouse)  and  would  like  to  know  if 
they  have  anything  nearer  the  right 
shade. 

"Haven't  a  thing,"  says  the  salesgirl, 
still  resting  her  hands  on  her  hips  and 
gazing  at  the  customer  coldly.  But  by 
this  time,  the  latter  has  Been  glancing 
timidly  around,  has  seen  something  like 
what  she  wants  at  the  end  of  the  coun- 


In  the  January  issue  "Dry  Goods 
Review"  published  an  outline  of  the 
educational  system  used  in  the 
Murray-Kay  store.  This  month  we 
publish  a  summary  of  one  of  the 
daily  lectures  which  was  given  at 
the  beginning  of  the  year  to  all 
the  sales  people  in  various  groups 
and  was  attended  by  a  staff  repre- 
sentative of  "Dry  Goods  Review." 


ter,  and  asks:  "What's  that  over  there? 
I  think  that's  the  right  shade." 

"Oh,  is  it?"  comes  the  answer;  "I 
didn't  know  you  wanted  to  pay  that 
much.  That's  $15.85.  Is  that  too 
much?"  Now,  as  the  customer  had  all 
the  time  been  quite  indifferent  to  price 
so  long  as  she  found  the  exact  thing 
she  wanted,  the  sale  was  completed. 

Always  Be  Gracious  And  Attentive 

Hereupon,  Mrs.  Belford  urged  her 
listeners  to  give  every  customer  an 
equal  amount  of  graciousness  and  atten- 
tive service  no  matter  whether  the  latter 
wanted  to  make  a  purchase,  secure  an 
exchange,  credit,  refund,  or  was  just 
looking  at  the  merchandise. 

"Bring  out  your  goods  and  show  them. 
Don't  hurry  your  customer.  A  hurried 
mind  cannot  grasp  quickly.  When  the 
customer  starts  to  ask  questions,  answer 
in  a  clear  positive  tone  and  with  a  con- 
vincing manner.  Then,  when  the  proper 
moment  comes  for  closing  the  sale,  ask 
a  question  that  demands  a  positive  an- 
swer, such  as,  'Which  do  you  prefer?' 
or  'Will  you  have  it  sent?'  Try  to 
close    the    sale    tactfully.      Never    allow 


any  expression  on  your  face  or  in  your 
voice  that  would  make  the  customer 
think  you  were  forcing  her  judgment. 
Don't  say,  'This  is  just  the  thing  for 
you.' 

Ability  Not  Judged  by  Salesbook 
"The  firm  makes  allowance  for  a  cer- 
tain number  of  exchanges  and  refunds 
but  when  they  begin  to  come  too  fre- 
quently, I  begin  to  question  the  capa- 
bility of  the  salespeople.  We  do  not 
measure  your  ability  by  the  number  of 
transactions  that  appears  on  your  sales- 
book  but  by  the  amount  of  actual  profit 
you  bring  in  to  the  firm.  So.  if  you  want 
to  make  a  gain  for  yourself,  you  must 
make  a  gain  for  the  firm.  An  alert 
wide-awake  salesgirl,  even  in  the  toilet 
goods  department,  may  make  a  $100  sale 
to  a  customer  who  comes  in  to  buy  an 
orange  stick  if  she  is  thoroughly  con- 
versant with  her  stock  and  takes  pains 
to  draw  her  customer's  attention  to  it. 

"You  should  also  try  to  suggest  any 
new  goods  throughout  the  store,  no  mat- 
ter whether  in  your  department  or  an- 
other. Try  to  keep  in  touch  with  the 
newest  modes  and  know  when  the  store 
has  acquired  some  especially  .fine  mer- 
chandise. The  new  embroideries  and 
voiles  are  now  coming  in;  so  are  a  num- 
ber of  fascinating  designs  in  printed 
georgette.  Learn  to  call  these  designs 
by  their  names;  such  as  Algerian,  Per- 
sian, Egyptian  and  Pompadour  pat- 
terns. 

"Never  draw  a  long  face  when  you 
see  a  customer  approaching  with  an  ex- 
change, credit  or  refund.  You  never 
know  what's  behind  it.  Always  meet  her 
with  a  gracious  smile  and  listen  to  her 
request  attentively,  no  matter  how  ab- 
surd it  is — even,  in  fact,  if  the  goods 
were  bought  five  years  ago." 

An    Amusing    Transaction 

Then  followed  an  incident  which  ac- 
tually happened  in  a  store  with  which 
Mrs.  Belford  had  formerly  been  con- 
nected. 

"I  was  called  to  the  adjusting  bureau 
to  settle  a  dispute  between  a  customer 
and  the  manager.  Now,  Mr.  Smith  was 
perfectly  capable  of  handling  the  case 
but  I  could  see  by  the  twinkle  in  his 
eye  when  I  entered  that  there  was  some 
humor  connected  with  it;  and  besides, 
often  the  introduction  of  a  third  party 
is  able  to  smooth  over  a  difficulty  a 
little  more  tactfully.  "What  is  the 
trouble,  Madame?"  I  asked.  "It  is  a 
suit  of  men's  underwear  that  I  wish  a 
refund  on."  So  I  lifted  the  cover  of  the 
box  and  saw  a  suit  of  pure  wool  under- 
wear of  very  fine  quality;  but  I  knew  by 
its  make  that  it  could  not  have  been 
purchased   in   the   store   within  the   last 
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if  these  goods  were  bought  here  it  must 
have  been  some  time  ago." 

"*Oh,  yes,'  she  said,  '1  guess  it's  near- 
ly six  years  now.'  And  then  she  told 
hex  story:  'Yon  see,  shortly  after  1 
bought  them  my  husband  died  without 
having  worn  them  at  all.  So  I  put  them 
away  in  morphine,  thinking  perhaps  I'd 
man-y  again.  Hut  I  didn't  get  married 
till  just  recently  and  then  1  found  that 
they  won't  lit  my  husband.'  Well,  I  just 
couldn't  resist  her.  She  was  so  Bincere; 
so  we  gave  her  credit  for  about  one- 
third  of  what  they  eost,  and  the  woman 
went  away,  so  pleased  with  the  store 
and  its  service  that  she  recommended  all 
her  new  husband's  friends  to  shop  there, 
which  meant  quite  a  bit  as  he  was  a 
prominent   business   man  of  the  city 

Human  Service  Wanted 

"We  don't  wire  how  low  your  salcs- 
record  is  if  we  know  that  you  have  put 
forth  every  effort  to  serve  your  cus- 
tomers, for  it  will  all  come  back  to  the 
store  again  in  increased  patronage.  We 
want  human  service,  not  automatic.  We 
could  almost  make  a  machine  that  could 
lift  its  arm  to  a  shelf,  take  down  a  box 
and  select  a  certain  size,  but  we  want 
an  intelligent  service  that  includes  a 
knowledge  of  the  goods  and  a  pleasant 
friendly  reception  for  every  customer. 
We  don't  care  if  a  hundred  people  come 
in  this  store  simply  to  call  on  you;  for 
it  means  that  they  are  interested  in  the 
and  keeping  in  touch  with  its  ac- 
tivities. The  story  is  told  of  how  t.Tc 
Esquimaux  were  first  taught  the  English 
language  and  how  they  first  learned  the 
meaning  of  the  word  'good.'  After 
several  months  it  was  thoroughly  im- 
pressed on  their  intelligence  and  it  pleas- 
ed them  so  immensely  that  they  told  all 
their  relatives  and  friends  and  soon  fami- 
lies were  coming  hundreds  of  miles  to 
learn  the  meaning  of  the  word  'good' 
Xow,  we  don't  have  to  travel  500  miles 
by  dog  sled  to  acquire  knowledge.  We 
can  «et  ;:P  we  want  sitting  in  an  arm- 
chair in  a  warm,  well-lip-hted  room,  and 
yet  many  of  us  neglect  the  opportunity." 

Message  for   1920 
Then  Mrs.  Belford  brought  the  lecture 
to   a  close   with   a   direct  appeal   to   her 
audience    to    improve   themselves   during 
the  coming  year  by  their  own  efforts. 


"YOU  may  make  the  \ear  L920  ttl 
much  or  little."  -In-  said.  "Time  will 
work  no  miracles  in  your  position  unless 
you  do  youi  part  by  increasing  your 
efficiency.  For  to  realize  what  the  fu- 
ture holds  for  us,  we  must  be  able  to 
look  into  the  future  and  prepare  for  it, 
to  visualize  one's  position  weeks,  months 
and  years  ahead. 

"We  are  quite  sure  of  one  thing.  If 
we  do  not  prepare  for  a  successful  future 
in  the  present  by  increasing  our  wealth 
of  information,  we  will  have  only  our- 
selves to  blame  when  we  find  in  future 
;  i  ars  we  are  in  the  same  slow  stream, 
drifting  with  the  tide,  without  an  anchor 
or  a  future. 

"Our  opportunities  for  study  are  al- 
most limitless.  Day  and  evening  schools 
niter  to  those  who  seek  knowledge,  the 
means    of   a    liberal    education. 

"Then  why  advance  the  argument  of 
your  length  of  service  in  seeking  ad- 
vancement in  position  or  salary? 

"Term  of  service.  Very  often  it  is  the 
sole  basis  of  a  salesman's  demands.  They 
claim  because  the  year  1919  has  closed 
successfully  with  their  firm  they  are  en- 
titled to  advancement.  What  an  absurd 
claim  unless  you  bring  with  your  request 
a  proof  of  better  quality  and  service  on 
your  sales  record  for  the  year. 

"The  man  or  woman  who  has  improv- 
ed idle  moments  in  acquiring  informa- 
tion which  they  use  consciously  or  un- 
consciously in  their  work,  need  have  no 
fear.  .Merchants  are  looking  for  such 
people  eveiy  day,  with  bright  receptive 
minds,  able  to  absorb,  give  out  and  put 
their  thoughts  into  execution  without  be- 
in-  prompted.  THE  PUBLIC  TO-DAY 
WANTS  SINCERE  HUMAN  SERVICE, 
NOT  AUTOMATIC." 


Why  Not  Increase  Your  Business 
by  Use  of  the  Transfer? 


EVERY    -tore,    with   more   than   one 
depa  lor  the  handy, 

business-increasing    transfer    sys- 
tem.    Merchants  who  have  installed  such 

;.it(    that  -ale--  were    made  that 

would  not  under  ordinary  circumstances 

have  been  secured  by  the  store  without 

i  ■  . 

The    transfer    card    is    a    simple    form. 

Most    stores   ire   the   follow  ;em: 

On  each  <ales  check  they  stick  a  gum- 


med label  which  is  attached  to  each 
transfer  card  in  pad  form  and  detached 
as  needed.  This  card  has  the  first  line 
for  the  name  and  address  of  the  pur- 
chaser. The  second  line  is  for  the  date 
ami  number  of  the  clerk  starting  the 
transfer.  Then  come  ruled  lines,  each 
line  being  used  for  a  department  sale. 
For  example,  a  customer  makes  a  pur- 
chase.    The  sale   is  entered  as  follows: 


I  (ep1 Amount 

Clerk 

To  the  sales  check  is  attached  a  label 
as  jnsl  explained.  Sales  checks  and 
goods  are  sent  to  the  wrapping  desk 
where  the  customer  receives  them  in 
one  package. 

Handel  lin.thets,  of  Chicago,  have  the 
following  to  state  in  regard  to  their 
"transfer"  system: 

Salespeople  are  requested  to  suggest 
to  customers  the  use  of  transfer  pur- 
chase tickets. 

State  their  advantages  in  a  few  words: 

But  one  payment  for  all  purchases, 
on  completion  of  shopping. 

The  certainty  of  prompt  delivery  in 
one  group   of  all  articles  purchased. 

Remember,  too,  the  advantage  to 
yourself  and  to  your  fellow  employees, 
both  selling  and  non-selling.  They  are, 
briefly,    that: 

You  don't  have  to  handle  money. 

The  cashier  does  not  have  to  make 
change. 

The  delivery  system  is  saved  time  and 
trouble. 

The  adjustment  bureau  is  much  less 
likely  to  receive  complaints. 

To  give  an  idea  of  just  what  a  transfer 
system  is,  John  Wanamaker  has  on  each 
floor  of  his  New  York  and  Philadelphia 
stores  transfer  sub-stations.  Coming 
down  to  stores  smaller,  but  as  important 
in  their  locality,  let  us  quote  from  the 
"store  paper"  of  a  coast  town  establish- 
ment, which  states  in  a  recent  issue: 

"In  speaking  of  the  wonderful  increase 
in  business  and  improvements  in  the  store 
service  the  past  year,  let  us  say  a  few 
words  in  regard  to  our  transfer  system. 
Our  transfer  business  has  increased  pro- 
portionately as  much  as  the  business  of 
any  other  department  in  this  store  and 
is  growing  every  clay.  We  have  estab- 
lished a  record  of  nearly  one  and  one- 
half  minutes  from  the  time  customers 
pay  the  bill  till  the  package  is  placed 
in  their  hands.  The  transfer  system 
has  been  of  great  aid  in  building  up  the 
percentage  in  each  and  every  depart- 
ment. It  cannot  be  denied  that  a  trans- 
fer customer  buys  more  and  goes  away 
better  satisfied  than  the  one  who  makes 
innumerable  purchases  and  tires  herself 
waiting  in  each  case  for  package  and 
chancre.  Our  transfer  customers  are 
steady  patrons  of  the  store,  composed 
of  persons  who  have  shopped  the  transfer 
way  and  found  the  advantage  of  this 
manner  of  shopping." 

Let    us    now    quote    from    a    house    in 

Philadelphia.      This    concern    each    year 

holds  a  transfer  contest  with  great  suc- 

Following    is    the    announcement 

of  the  contest. 

Cash   I'ri/cs  For  Our  Employees 

You  can  win  a  prize  if  you  try.     Con- 
test starts  October  23,  and  continues  till 
December    1.     Prizes   as   follows: 
1st  prize.    To  salesperson  starting 
the   greatest   number   of    trans- 
fers      $10.00 

2nd    nrize.      To    the    next    th 

each     5.00.... 

3rd  prize.     To  the  next  five,  each      2.50 
4th  prize.     To  the  next  five,  each      1.00 
14  prizes.     $42.50  in  prizes. 
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WHAT  HAVE  WE  HERE? 

NOW.  if  ever,  is  the  golden  opportunity  for  the 
merchant  to  cash  in  on  the  "Made-in-Canada" 
slogan.  DRY  GOODS  REVIEW  has  frequently 
?t.ated  during  past  years,  that  such  a  slogan,  based 
on  sentiment  purely,  would  not  get  the  dealer  any- 
where with  the  public.  The  consumer  will  buy 
what  to  him  is  best  value  regardless  of  where  it  is 
made,  but  now  that  he  is  fully  aware  of  the  added 
cost  in  good  Canadian  dollars  of  buying  merchan- 
dise imported  from  countries  where  our  money  is 
at  a  discount  it  is  not  a  difficult  matter  to  point  out 
to  him  why  goods  made  in  Canada  should  be  advan- 
tageous for  him  to  buy  at  present.  The  campaign 
should  result,  too,  in  acquainting  consumers  more 
intimately  than  before  with  the  wide  variety  of 
goods  which  Canada  is  now  producing  and  the  con- 
sideration which  these  products  really  merit. 


SHOPPING  EARLY  ON  SATURDAYS 

THE  Clerks'  Association  in  St.  John,  N.  B.,  has 
gone  on  record  in  favor  of  appealing  to  the 
Women's  Council,  the  Young  Women's  Patriotic  As- 
sociation, the  Trades  and  Labor  Council  and  other 
bodies  about  the  city  with  a  view  to  having  their 
members  do  their  shopping  before  one  o'clock  on 
Saturdays.  This  is  a  good  plan  and  one  that  will 
find  favor  with  the  dry  goods  merchants.  There 
are  hours  on  Saturday  when  there  is  a  certain 
"slackness,"  and  later  on  in  the  day  there  is  a  big 
rush.  In  spite  of  all  that  may  be  said  and  done  there 
will  always  be  this  last-minute  rush.  It  is  human 
nature.  But  if  some  of  the  people  can  be  got  out 
early  it  will  mean  easier  and  better  business.  The 
"shop  early"  slogan  has  been  used  with  some  effect 
around  the  Christmas  season,  and  it  should  be  con- 
tained. Even  though  no  heed  is  paid  to  the  cry  to 
"shop  early,"  there  is  the  suggestion  of  "shopping" 
in  the  call,  and  this  in  itself  is  good  advertising. 


NO  NEW   YEAR  DEPRESSION  YET 

NOW  that  the  trade  has  made  its  way  safely 
through  the  clearance  sales  and  stock-taking 
month  of  January  and  is  well  on  its  way  into  Feb- 
ruary with  records  that  have  gone  splendidly  over 
the  top,  its  countenance  has  assumed  a  smile  of  con- 
fidence  that  bids  fair  to  remain  during  the  balance 
of  the  year.  There  were  predictions  that  January 
and  February  would  see  price  depressions  and  other 
omens  of  approaching  hard  times,  but  those  mer- 
chants who  kept  themselves  posted  on  the  close 
scrutiny  of  the  markets  which  DRY  GOODS  RE- 
VIEW has  afforded  each  month,  went  ahead  with 
confidence  and  saved  themselves  any  worry  over 
"the  troubles  that  do  not  happen." 

The  trade  generally  is  now  looking  forward  to 
at  least  six  months  of  the  best  business  in  their  his- 
tory. True,  a  return  of  influenza  is  making  some 
difference  in  certain  of  the  larger  centres,  but  the 
feeling  is  (hat  there  is  an  attitude  on  the  part  of  the 
public  generally  to  buy.  and  it  is  so  pronounced  as 
to  herald  prosperity  throughout  the  trade  in  Canada. 


STUDY  SPECIAL  ANNOUNCEMENTS 
^T^  HIS  is  the  time  of  the  year  when  every  mer- 
-*-  chant  should  be  looking  for  ideas  to  supple- 
ment his  general  plans  for  the  year.  With  Spring 
approaching  the  announcement  of  the  presence  of 
new  goods  in  the  most  effective  manner  is  a  problem 
of  no  small  importance.  Throughout  this  issue  will 
be  found  reproduction  of  advertisements  which  have 
been  used  by  some  of  the  best  retail  store  advertisers 
in  Canada  and  every  one  of  them  is  worthy  of  study 
by  both  large  and  small  stores.  The  layouts  and 
•natter  used  are  not  the  result  of  a  hurried  moment's 
scribbling  but  of  careful  thought  on  the  part  of 
people  who  know  what    it   means   to  advertise  well. 
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Universal  Demand  Keeps  Prices  High 

The  Drv  (kx>ds  Market  Situation  Past  Month  Sees  No  Declines. 


THE  MARKETS  AT  A  GLANCE 

TORONTO,  Feb.  16 — While  there  have  been 
no  marked  advances  during  the  past  month, 
the  price  tendency,  wherever  it  has  asserted 
itself,  has  been  upward.  Scarcity  of  goods,  in- 
crease in  prices  and  slow  deliveries  are  a  tale 
often  told  by  retailer,  wholesaler  and  manufac- 
turer; yet,  they  constitute  the  three  outstanding 
features  of  the  market  to-day  and  are  likely  to 
for  months  to  come.  The  trade  is  concerning 
itself  more  with  getting  goods  than  with  the 
prices  they  are  called  upon  to  pay  for  them. 
Until  production  nearer  approaches  demand, 
this  will  continue  to  be  the  case. 

There  has  been  a  marked  falling  off  in  pur- 
chasing from  the  United  States,  due  to  the  ex- 
change rate.  Houses  from  across  the  line  are 
feeling  this  and  are  sending  their  representa- 
tives here  with  offers  to  divide  the  exchange 
rate  and  to  hold  up  payment  for  a  period  of  six 
months.  In  spite  of  the  exchange  rate,  how- 
ever, buying  is  being  done  in  the  United  States 
of  a  number  of  lines  not  procurable  from  other 
sources. 

In  all  cotton  lines,  trade  has  been  very  brisk. 
English  mills  are  filled  up  with  orders  and  are 
refusing  further  bookings  for  the  present  year. 
This,  with  the  high  exchange  rate,  is  making  it 
difficult  for  Canadian  buyers  to  get  their  sup- 
plies advantageously.  English  bleached  sheet- 
ings took  a  jump  of  about  15  per  cent,  during 
the  past  month. 


In  woolens,  more  English  goods  are  finding 
their  way  to  Canada  in  the  last  few  weeks  than 
during  the  previous  eighteen  months.  Prices 
are  advancing  in  accordance  with  the  general 
trend  of  the  whole  dry  goods  market.  Tremen- 
dous advances  in  French  wool  taffetas  and  gab- 
ardines are  recorded.  All  Japanese  silks  have 
advanced  in  price. 

The  linen  situation  is  one  of  the  most  hope- 
less in  all  dry  goods  lines.  No  raw  materials  are 
coming  forward  and  it  is  believed  that  all  low 
lines  will  be  off  the  market  within  three  months, 
leaving  only  very  high-priced  materials  for  the 
trade. 

Some  new  French  creations  used  for  cover- 
ings and  draperies  have  arrived  in  Canada,  the 
first  of  their  kind  for  five  years.  They  are  sell- 
ing to  the  trade  at  from  $2.75  to  $7.00  per  yard 
and  the  quantities  are  limited. 

Canadian  mills  manufacturing  carpets  and 
rugs  are  filled  up  with  orders  for  the  remainder 
of  the  year  and  are  refusing  further  business. 
Labor  is  hard  to  get  and  hours  have  been  cut 
down  to  such  an  extent  that  it  is  impossible  to 
turn  out  all  the  trade  could  use. 

In  notions,  there  have  been  some  slight  ad- 
vances in  certain  lines.  In  laces  and  embroid- 
eries, conditions  in  England  are  such  as  to  lend 
little  encouragement  to  sufficient  supplies  or  de- 
creasing prices.  Mills  are  refusing  further 
orders  for  the  current  year. 


WOOLENS 


More   English   Goods   Coming — Big    Ad- 
vance in  French  Wool  Taffetas — Big 
Demand  for  Cotton  Voiles 

While  more  English  woolens  are  mak- 
ing their  way  into  Canada,  the  supply 
is  not  nearly  large  enough  to  satisfy  the 
trade.  One  wholesale  house  informed 
DRY  GOODS  REVIEW  that  more  Eng- 
lish woolens  had  reached  them  (luring 
the  last  few  weeks  than  during  the  whole 
previous  eighteen  months.  Among  the 
fancier  lines  that  are  coming  in,  theirs 
is  the  briskiest  trade  being  done.  They 
are  seldom  brought  forward  on  the  sales 
shelves  of  the  wholesale  houses  but  are 
sold  out  to  buyers  who  have  asked  for 
deliveries  of  anything  that  is  good.  As 
in  all  other  lines  of  dry  goods,  spot 
trade  is  excellent  and  the  only  complaint 
that  wholesalers  have  is  that  they  are 
unable  to  get  all  the  goods  that  are 
wanted  by  the  trade.  Most  of  the  houses 
have  adopted  the  rationing  system  in 
woolens  ;ind  cottons.  There  are  big  re- 
tail houses  which  would  gladly  clear  out 


the  shelves  of  the  largest  wholesalers  in 
business  if  they  could  get  the  goods. 

Prices  have  continued  to  advance  and 
will  probably  go  on  advancing  for  some 
time  yet.  The  opinion  is  expressed  by 
men  who  have  recently  returned  from 
England  that  prices  are  bound  to  go 
higher  before  there  is  a  decline,  and  that 
they  will  never  get  down  to  where  they 
were  before  the  war.  For  instance,  crepe 
de  chine  which  sold  at  $1  in  May  last  is 
now  selling  at  $2.46.  There  are  other 
advances  more  sensational  than  this. 
French  wool  taffetas  that  used  to  sell 
at  35  cents  are  now  selling  at  $2.20;  and 
gabardines  that  used  to  sell  at  frofh 
$1.10  to  $1.25  are  now  going  at  $5.50. 

There  is  a  lively  trade  in  gabardines, 
whipchords,  tricotines,  serges,  with  a 
few  fancy  weaves  of  plain  materials. 
There  is  a  big  demand  in  the  dress  goods 
lines  for  silk  striped  cotton  voiles  in 
different  shades.  Figured  materials  in 
these  cotton  voiles  are  also  selling  well. 
An  indication  of  the  advances  in  these 
lines  is  shown  in  some  repeat  orders,  be- 
ing  placed   by   wholesalers,   which    have 


advanced  50  per  cent,  from  the  time  they 
were  first  ordered.  All  Japanese  silks 
for  dress  materials  have  advanced 
rapidly. 

The  amount  of  business  being  done 
with  United  States  firms  is  reduced  in 
quantity.  Here,  again,  the  exchange  rate 
is  largely  affecting  trade  with  houses 
on  the  other  side  of  the  border.  To  off- 
set this,  business  is  drifting  back  to  Eng- 
lish houses,  wherever  orders  can  be 
placed — business  which  was  interrupted 
during  the  war.  Wholesalers  state  that 
they  are  unable  to  get  more  than  a  small 
proportion  of  the  quantities  they  would 
like,  but  believe  the  English  houses  are 
doing  the  best  they  can  to  fill  Canadian 
orders. 

COTTONS 

American  Houses  Offering  to  Divide  the 
Exchange  Rate — Big  Advance  in  Bleach- 
ed Sheetings — Deliveries  Are   I.ate 

An  interesting  development  in  the 
cotton  merchandise,  and  in  other  lines  as 
well,  has  developed  during  the  last  few 
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weeks.  American  houses  are  sending 
their  representatives  to  visit  Canadian 
wholesalers,  some  of  whom  are  offering 
to  divide  the  exchange  rate  with  the 
Canadian  buyer.  As  the  rate  now  stands, 
many  American  houses  are  losing  all  of 
their  Canadian  trade  which  is  usually 
large  in  cotton  goods  and  silks.  The  offer, 
of  course,  is  in  the  nature  of  a  "gentle- 
man's agreement";  but  it  has  been  made 
very  frequently  during  the  past  few 
weeks. 

The  demand  being  made  on  wholesalers 
for  cotton  goods  of  all  descriptions  is 
very  heavy.  An  instance  of  it  was  fur- 
nished DRY  GOODS  REVIEW  by  one 
staple  man  in  one  of  the  large  wholesale 
houses  in  Toronto  who  stated  that  he 
had  made  a  complete  turnover  of  his  en- 
tire stock  of  staple  cottons  in  a  month. 

The  buyers  of  all  cotton  goods  are 
faced  with  many  difficulties,  just  as  the 
retailer  is.  English  mills  are  refusifijj 
to  take  orders  and  the  Canadian  buyers 
are  thus  forced  to  place  orders  from  o 
to  10  times  as  heavy  from  the  United 
States  as  they  were  formerly  in  spite  of 
the  exchange  rate.  Orders  for  cotton 
goods  placed  months  ago  were  on  the 
basis  of  a  5  to  6  per  cent,  exchange  rate; 
now  it  is  15  or  16  and  houses  have  sold 
all  their  goods  on  this  basis  before  they 
have  paid  for  their  own  supplies,  which 
will  now  have  to  be  done  at  the  existing 
exchange  rate. 

Deliveries  from  Canadian  mills  are 
said  to  be  very  poor  and  it  is  urged  by 
some  buyers  that  the  government  should 
cut  out  the  tariff  on  the  raw  materials 
so  that  the  Canadian  mills  could  get 
more  with  which  to  turn  out  the  orders 
they  have  taken.  Deliveries  that  were 
to  have  been  made  in  July  will  not  now 
come  till  October,  according  to  the  latest 
word  received  by  wholesale  houses. 

During  the  past  month  English  bleach- 
ed sheeting  has  taken  a  jump  of  about 
15  per  cent.  All  important  sheetings 
have  taken  a  similar  advance. 

LINENS 

Only    High-Grade     Linens     in    Two     or 

Three    Months — Lower-Priced    Lines 

Nearly  All  Off  Market 

The  disorganization  of  Russia  and  the 
reconstruction  of  Belgium  will,  for  many 
months  to  come,  have  a  profound  effect 
upon  the  linen  market.  Until  something 
approaching  normal  quantities  are  forth- 
coming from  these  two  countries,  it 
might  be  expected  that  prices  will  be 
high  and  that  only  high-priced  lines  will 
be  available  in  limited  quantities.  A 
manufacturer's  agent  informed  DRY 
GOODS  REVIEW  that,  from  present  in- 
dications, there  would  be  nothing  but 
high-priced  lines  on  the  market  within 
three  months  and  that  all  the  lower 
lines  were  now  practically  off  the  market. 
Or,  as  the  buyer  of  a  large  wholesale 
house  put  it,  "there  isn't  a  linen  market 
any  more." 

Getting  back  to  the  mills,  DRY 
GOODS  REVIEW  was  informed  that 
labor  was  being  let  out  in  a  number  of 
them  because  there  was  no  material  with 
which  to  go  on. 


So  far  as  prices  are  concerned,  it  may 
be  expected  that  there  will  be  advances 
on  any  lines  that  are  offered  for  sale. 
The  action  of  the  British  government, 
so  agents  in  this  country  are  informed, 
in  virtually  taking  control  of  Irish  flax 
by  fixing  the  price  may  be  considered  to 
be  the  forerunner  of  an  advance  of  about 
75  per  cent,  in  price  as  this  is  the  differ- 
ence between  the  Irish  and  the  conti- 
nental price. 

In  comparison  with  the  world's  needs, 
there  will  be  a  big  scarcity  this  year. 
The  outlook  decidedly  lends  itself  to 
higher  prices  and  reduced  lines. 

LACES  AND 

EMBROIDERIES 

Conditions     Becoming     More     Difficult — 

Prices  Show  Daily  Advances — Belief 

That  Highest  Prices  Have  Not 

Yet  Been  Reached 

Advices  reaching  Canada  from  manu- 
facturers' agents  who  are  now  in  Eng- 
land are  to  the  effect  that  conditions  are 
becoming  more  difficult  all  the  time  and 
that  the  level  of  high  prices  has  not  yet 
been  reached.  Nottingham  mills  are 
swamped  with  orders  and  practically 
have  everything  they  can  handle  for  the 
balance  of  the  present  year.  Yarns  are 
almost  unobtainable  and  when  they  do 
get  them  there  is  the  further  difficulty 
at  the  mills.  During  the  past  five  years, 
the  machinery  has  fallen  into  dis-repair 
and  so  pressed  are  the  manufacturers 
with  orders  that  they  do  not  like  to  take 
the  time  to  put  them  in  the  proper  con- 
dition. The  information  goes  to  show, 
however,  that  manufacturers  are  doing 
their  best  to  meet  the  needs  of  their  cus- 
tomers to  the  extent  that  they  are  ra- 
tioning them  according  to  past  business 
and  are  not  taking  fresh  orders  from 
new  sources. 

Since  the  first  of  the  year,  there  have 
been  advances  all  along  the  line  of  about 
20  per  cent,  and  the  opinion  is  express- 
ed by  one  manufacturers'  agent  that  the 
highest  prices  have  not  yet  been  reach- 
ed by  one  manufacturer's  agent  that  the 
other  than  to  say  they  will  be  according 
to  conditions  at  time  of  delivery,  and 
there  are  no  guarantees  given  as  to  deli- 
veries. These  conditions  are  common  to 
all  silk,  wool  and  linen  materials.  Agents 
are  advising  the  trade  to  cover  them- 
selves as  best  they  can  for  the  next 
twelve  months.  All  import  orders  from 
the  middle  of  December  have  been  can- 
celled. 

Spot  business  is  very  good.  Laces,  nets 
and  malines  are  selling  as  fast  as  whole- 
salers can  get  them  in  stock.  Some 
beautiful  metal  laces  are  being  shown 
which  have  advanced  in  price  consider- 
ably since  December.  One  wholesaler,  in 
cabling  to  England  for  some  nine  differ- 
ent lines  in  laces,  was  advised  that  the 
advances  were  from  35  to  80  per  cent. 

Americans  are  making  a  very  strong 
bid  for  some  of  the  highest  quality 
French  creations.  They  are  offering 
from  10  to  20  per  cent,  advance  on  prices 
offered  from  elsewhere.     There  are  also 


a  few  quotations  being  received  on  Ger- 
man laces;  advances  run  from  800  to 
1,000  per  cent.,  due  to  the  lack  of  raw 
materials. 

SILKS 

Japanese     Market    Recovering   —   Little 

Buying  Going  on  in  the  U.  S. — Spot 
and  Placing  Business  Very  Lively 

A  slump  in  the  Japanese  raw  silk  mar- 
ket of  about  20  per  cent,  within  the  last 
few  weeks  is  beginning  to  show  recovery, 
and  during  the  last  week  there  has  been 
an  increase  of  5  per  cent.  There  was  a 
temporary  lull  in  purchasing  of  raw  silks 
due  to  the  prospects  of  a  bumper  crop 
this  year,  but  interests  which  have  faith 
in  the  ultimate  condition  of  the  market 
are  buying  heavily  again  and  the  whole 
outlook  is  being  stabilized. 

During  the  last  month  there  has  been 
a  further  advance  in  Swiss  silks  of  about 
25  per  cent.  While  considerable  quanti- 
ties of  Swiss  silks  are  now  arriving,  the 
quantities  are  not  nearly  as  large  as 
could  be  easily  handled  here.  Many  of 
them  are  going  out  to  the  trade  without 
the  preliminary  of  arranging  samples  for 
display.  Wholesalers  state  that  spot 
business  is  all  that  they  could  hope  for, 
and  then  some.  Stocks  of  silks  on  the 
wholesalers'  shelves  are  practically  ex- 
hausted. Placing  orders  for  fall  are  un- 
usually brisk.  Ordinarily,  these  orders 
do  not  come  in  until  the  end  of  March 
but  there  has  already  been  a  big  sale 
for  fall.  Retailers  seem  to  realize  fully 
that  both  quantities  and  prices  will  be 
scarcer  and  higher  and  they  are  getting 
all  they  possibly  can,  regardless  of  the 
prices  being  asked.  Wholesalers  state 
that  they  are  not  having  the  slightest 
difficulty   in  disposing  of  their  stocks. 

Trade  with  houses  across  the  line  has 
become  a  problem.  The  exchange  rate  is 
making  many  lines  prohibitive  and  along 
with  it,  the  lines  most  wanted  at  any 
price  are  unavailable  because  of  the 
home  demand  over  there.  The  Swiss 
silks  are  relieving  the  situation  for 
many  of  the  local  houses.  These  Swiss 
silks  can  now  be  landed  in  Toi-onto  at 
the  same  price  as  they  are  quoted  in 
New  York  because  of  the  exchange 
situation.  The  duty  is  being  saved  in 
this   way. 

Silk  and  cotton  poplins  have  taken  a 
big  advance,  so  big,  in  fact,  that  there  is 
little  buying  in  them.  Charmeuse  silks 
are  very  strong,  so  are  taffetas,  pail- 
lette and  duchess.  All  lines  that  can  be 
procured  are  selling  rapidly  to  the  trade; 
some  of  the  houses  have  been  obliged  to 
close  down  on  busines  because  orders  are 
so  heavy  and  their  own  supplies  are  so 
light.  One  house  informed  DRY  GOODS 
REVIEW  that,  for  the  first  time  in  their 
history,  a  big  Toronto  retail  house  had 
actually  "pleaded"  to  them  for  some  cer- 
tain lines  of  silks  which  they  especially 
wanted. 

Difficulty  is  being  experienced  in  get- 
ting foreign  silks  because  their  mills 
have  all  the  business  they  want  right 
at  their  doors.  One  buyer  expressed 
this  condition  by  saying  that  thev  were 
supplying  Canada  with  just  sufficient 
quantities  to  keep  their  trade. 
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NOTIONS 


Slight    Advance*   in   Seme     Lints — Deli- 

\  cries   Lata  OB  Combs — Further 
Advances   Likel) 

While  there  have  been  only  a  few  ad- 
vances in  prices  during  the  last  month  in 
notions,  there  is  nothing  to  indicate  a 
decline;  in  fact,  the  tendency  is  in  the 
othei  direction.  Among  notions,  elastics 
have  been  about  the  hardest  to  get  and 
have  shown  the  most  rapid  advances. 
There  seems  to  be  some  reason  to  expect 
that  this  situation  may  be  a  little  eased 
off  shortly,  so  far  as  available  quanti- 
ties are  concerned  because  a  Hamilton 
firm  is  about  to  manufacture  cotton  elas- 
tics and  have  already  shown  samples  and 
made  large  sales.  An  eight  cord  wide 
elastic  laid  down  here  will  cost  about 
and  will  have  to  sell  for  something 
over  $8.  A  twelve  cord  is  selling  to 
the  trade  for  about  $8.40  but  it  may  be 
expected  that  this  will  reach  nearer  $12 
before  long. 

Pearl  buttons  in  particular  have  shown 
sharp  advances  of  about  50  per  cent,  and 
the  scarcity  of  the  better  qualities  has 
resulted  in  substitutes  being  largely 
used.  The  prices  of  all  buttons  are  hold- 
ing fairly  firm. 

The  sale  of  combs  has  been  very  live- 
ly and  manufacturers  and  wholesalers 
are  getting  many  more  orders  than  they 
are  able  to  fill.  Deliveries  are  about  two 
months  late  and  it  seems  next  to  im- 
possible to  get  supplies.  Nothing  under 
2~>  cents  is  shown  and  prices  go  much 
higher  for  the  better  qualities. 

Needles  are  quoted  at  $7.20  per  gross 
for  standard  packages  of  15  needles  tb 
each  and  are  costing  about  $5  to  import 
per  gross.  Celluloid  needles  for  sweater 
knitting,  12  to  15  inches,  are  selling  at 
from  $2.25  to  $3  per  dozen  pair.  Wood- 
en needles  in  the  large  sizes  are  selling 
at  from  $1.25  to  $3  per  dozen  pair. 

Hooks  and  eyes  are  quoted  at  $3  per 
gross  cards;  dome  fasteners  at  $4  per 
gross  cards  with  the  roll  back  and  hand- 
selected  at  $8.40  per  gross.  Safety  pins 
are  $4.50  per  gross  a  dozen  to  the  card 
and  brass  safety  pins  at  $9  per  gross. 

Crochet  cottons  are  higher  and  are  now 
selling  to  the  trade  at  $2.25  per  dozen. 
There  are  some  very  nice  shades  in  mer- 
cerized crochet  cotton  selling  to  the 
trade  at  about  40  cents  per  ball.  Mend- 
inir  yarns  are  selling  well  but  the  Eng- 
lish skeins  are  still  very  hard  to  get. 
Two  and  a  half  gram  skeins  of  the  Eng- 
lish yarns  are  quoted  at  $9.60  per  gross. 
Canadian  yarns  arc  selling  well  and  are 
quoted  at  $7.20  for  the  skeins  and  $4.50 
for  the  cards. 

DRAPERIES 

AND  CURTAINS 

French  Coverings  and  Tapestries   Have 

Arrived — Further  Advances  in  Velours 

— Some  Improvement  in  Delis  cries 

A    line   of  French  creations   is   on  the 

market   for  the   first  time   in  five   years. 

of  coverings  and  draperies 

in   brocades   and   the   shades   are   in   rose. 

blues  and  greens.    It  is  not  expected  that 


they  are  going  to  last  very  long,  for 
there  is  a  brisk  market  for  all  new  goods 
in  tapestries  and  coverings.  The  prices 
quoted  to  the  trade  are  from  $2.75  to 
$7.00. 

During  the  past  month,  there  was  a 
further  advance  in  velours  of  from  15 
to  30  per  cent.,  according  to  the  differ- 
ent qualities.  Manufacturers  are  ex- 
periencing an  increasing  difficulty  in  get- 
ting yarns.  Deliveries  are  improving 
somewhat.  Whereas,  houses  were  send- 
ing out  their  representatives  who  could 
not  guarantee  any  deliveries  or  prices, 
they  are  now  in  a  better  position  and  can 
give  some  definite  information  to  the 
trade  regarding  prices  and  deliveries. 

As  yet,  there  are  no  French  velours  to 
be  had.  The  opinion  was  expressed  to 
DRY  GOODS  REVIEW  by  one  buyer 
that  there  would  not  likely  be  any  of 
these  on  the  market  yet  for  a  period  of 
two  years  at  least.  Canadian  velours 
still  continue  to  sell  well. 


BOOTS  AND  SHOES 

General    Advance    in    January     Prices — 

Tendency  is  Toward  Higher  Prices — 

Black  Shoes  Being  Worn  More 

During  the  month  of  January  there 
was  a  general  advance  in  the  price  of 
shoes,  an  advance  which  will  apply  to 
fall  deliveries.  There  is  a  tendency, 
though  not  a  marked  one,  toward  the 
higher-priced  shoes.  Spot  prices  are  re- 
maining quite  firm  with  the  exception 
of  the  very  fine  kid,  and  there  is  likely 
to  be  further  rapid  advances  in  these 
lines. 

There  is  a  somewhat  noticeable  trend 
toward  black  shoes  again.  If  London  is 
to  be  the  style-setting  centre  of  the 
world  in  this  respect,  then  there  will  be 
a  change  in  the  near  future  to  the  black 
shoes  again.  Over  there,  they  are  giving 
up  the  tan  shoes  nearly  altogether,  but 
the  tendency  on  this  side  of  the  water  at 
the  present  time  is  not  nearly  so 
marked. 

There  has  been,  during  the  last  few- 
weeks,  a  lively  trade  in  patent  leather 
pumps  and  oxfords.  Patent  leather 
promises  to  be  stronger  for  spring  than 
for  some  time. 

CARPETS   AND   RUGS 

Mills  Sold  Up  Until  the  End  of  the  Year 

— Labor    Scarce — Further    Increases 

in  Prices 

The  story  of  carpets  and  rugs  is  a 
very  simple  one.  The  whole  problem  is 
to  produce  the  orders  that  are  booked 
and,  as  a  matter  of  fact,  according  to 
manufacturers'  agents,  this  is  impos- 
sible. The  skilled  labor  required  for  this 
class  of  work  is  hard  to  get  and  harder 
to  train,  and  the  mill  owners  are  at  the 
mercy  of  the  laborers.  Content  with  the 
money  they  are  able  to  earn  in  short 
days,  they  come  and  go  at  will  with  the 
result  that  the  Canadian  mills  arc  ui 
able  to  work  up  all  the  yarns  they  could 
get  from  English  and  Scotch  sources. 
Practicallv  all   Canadian   mills   are  book- 


ed with  orders  to  the  end  of  the  year 
and  are  accepting  no  more.  One  agent 
informed  DRY  GOODS  REVIEW  that 
he  had  just  refused  an  order  for  the 
delivery  of  $10,000  worth  of  rugs  be- 
cause he  could  not  get  them  from  the 
mills. 

On  the  first  of  December,  there  was 
an  advance  of  5  per  cent,  on  nearly  all 
lines.  During  January,  there  has  been 
a  further  advance  of  10  per  cent. 


MODELS  SHOWN 
AT  NEW  YORK 
FOR   YEAR    1920 

Ulsterettes     Dominate     Exhibit  —  Over- 
coats and   Sack  Coats  in    Double- 
P.reasted  Models — Some  Novelties 

Some  of  the  features  of  the  style 
exhibit  at  the  International  Association 
of  Clothing  Designers'  convention  held 
in  New  York  in  January  are  described 
in  "Men's  Wear"  as  follows: 

Ulsterettes  dominated  the  exhibit. 
For  the  most  part  there  were  three- 
button  models,  belted,  and  carrying  but 
little  from  the  models  sold  during  the 
current  season.  Sack  coats  shown  were 
mostly  of  a  semi-form  fitting  model, 
about  31  inches  long,  but  the  extreme 
waist  line  model  was  not  among  the  ex- 
hibits. Only  an  occasional  high  point 
lapel  was  seen.  The  exhibit  of  sack 
coats  was  composed  mostly  of  two  and 
three-button,  double-breasted  models, 
and  some  one-button  models  were  shown. 
No  display  of  evening  clothes  was  made. 
A  limited  display  of  boy's  clothing  dis- 
closed no  radical  departure  from  cur- 
rent styles. 

An  ulsterette,  which  attracted  the  at- 
tention and  favorable  comment  of  the 
visitors,  was  a  three-button  model  having 
two  breast  pockets  with  lapels  and  two 
slash  side  pockets.  It  had  an  inverted 
pleat  to  waist.  A  revere  from  each 
shoulder  to  the  bottom  contained  ten 
rows  of  stitching  as  did  the  flaps  on 
pockets  and  the  belt. 

A  novelty  that  occasioned  interest 
was  a  three-button  ulsterette  with  flap 
patch  pockets.  It  had  leather  buttons 
throughout,  its  two-piece  belt  in  the 
back  being  finished  off  with  two  leather 
buttons  and  the  cuffs  were  likewise 
trimmed  with  two  leather  buttons  each. 
Its  belt  drew  the  garment  somewhat 
tight  against  the  form.  It  had  a  deep 
vent  to  the  waist.  Practically  all  of 
the  overcoats  and  most  of  the  sack 
coats  were  double-breasted  models  and 
deep  vents  characterized  nearly  all  of 
the  exhibits.  Most  of  the  ulsters  had 
soft  roll  collars,  which  buttoned  to  the 
second  button.  The  color  in  which  these 
models  were  shown  was  mostly  brown, 
with  a  fair  number  of  dark  grays.  Cuffs 
were  seen  on  most  of  the  ulsters,  al- 
though some  overcoats  were  displayed 
which  had  the  vent  cuff. 
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Fashions  the  World  Over, 

London,  Paris,  America 

New  Creations  Hark  Back  to  the  Days  of  Queen  Victoria  and  the  Year  1830 — Military  Discip- 
line Shown  in  Paris  Styles — Chesterfields  Strong  in  Hyde  Park — American  Styles 

Becoming  More  Conservative. 


SINCE  that  fateful  day,  in  August, 
1914,  fashionable  men  the  world  over 
in  whose  veins  good,  red  blood  ran, 
have  been  devoting  their  energies  to  war 
and  after- the-war  problems.  In  patent 
leather  shoes  and  mufti  suits,  the  cream 
of  France's  manhood  shouldered  the 
musket,  and,  with  a  wave  of  the  hand 
and  a  smile  on  his  lips,  bade  good-bye 
to  wife,  mother,  sister,  and  sweetheart. 
With  a  set  of  the  jaw  and  a  hard  glint 
in  his  eye,  England's  aristocracy  buckled 
on  his  armor,  knowing  that  a  big  job 
was  ahead  of  him,  but  determined  to  for- 
sake Hyde  Park  and  the  fashionable  set 
until  that  job  was  finished.  The  Cana- 
dian, who  is  known  as  one  of  the  best- 
dressed  men  in  the  world:  donned  his 
khaki  uniform  instead  of  the  natty  suit, 


corset  coats  and  other  fancy  garments  in 
the  United  States,  the  styles  there  are 
drifting  back  to  more  conservative  lines, 
thought  being  given  to  the  necessity  of 
conserving  materials  so  difficult  to  pro- 
cure. Next  Fall  will  see  some  changes  in 
suitings  in  Canada,  also  looking  to  a 
more  conservative  style. 

Vogue  in  Old  London 

In  London,  Chesterfields  are  more  to 
the  liking  of  the  Englishman  than  the 
loose  Raglan.  Velvet  as  a  trimming  for 
the  collars  and  cuffs  is  being  largely 
used.  With  the  top  hat,  the  younger  set 
are  wearing  the  frock  overcoat,  more 
tight-fitting  than  heretofore.  The  morn- 
ing suit  with  very  full  skirt  very  much 
like  those  worn  in  the  days  of  Queen  Vic- 


the  loose,  Belgian  shoulder;  or  he  wears 
a  double-breasted  overcoat,  buttoning  on 
the  right,  and  with  a  belt  made  of  the 
same  material.  It  follows  the  line  of  his 
figure  in  drapery.  Chesterfields  are 
worn  also,  the  skirt  of  which  drapes  in 
toward  the  knees.  The  Frenchman's  suit 
is  close-fitting,  and  whether  it  be  lounge, 
morning  or  evening  clothes,  the  sleeves 
are  tight.  Trousers  are  worn  short,  and 
spats,  better  made  and  closer  fitting  than 
any  other  spat  in  the  world,  are  worn 
everywhere  in  a  wide  variety  of  colors. 
Evening  clothes  worn  in  France  are  very 
beautiful.  A  graceful  curve  shows  the 
white  line  of  the  waistcoat,  and  the 
sleeves  are  adorned  with  a  silk  cuff  that 
matches  short  revers.  The  tails  of  the 
coat  hug  the  figure. 


The  Campbell  Manufacturing  Co.,  of 
Montreal,  submitted  two  models  at  the 
recent  convention  of  designers  held  at 
the  Mc Alpine  Hotel,  New  York,  which 
were  awarded  merits.  One  of  these 
models,  a  front  and  rear  view  of 
which  are  shown  in  the  accompanying 
pliotographs,  shows  one  trend  of  the 
Fall  and  Winter  fashions  for  1920. 
A  glance  at  the  two  views  shown  will 
indicate  the  snug-fitting,  ultra-fash- 
ionable appearance  of  this  particular 
model.  Attention  is  drawn  to  the 
high-waist  ed,  form-fitting  coat,  the 
full  skirt  and  the  slit,  bell-shaped 
coat  cuff. 


and  did  his  bit.  "Sammy."  from  across 
the  line,  shut  his  eyes  to  those  extremes 
in  dress  to  which  he  is  a  devotee,  and 
helped  to  form  the  last  great  army  to 
cross  the  Atlantic  to  fight  the  German 
menace. 

And  now  it  is  all  over.  Some  of  the 
immediate  after-the-war  problems  have 
been  settled.  With  the  new  age  that  is 
dawning  after  such  a  world-upheaval, 
new  styles  are  emerging.  London  is  see- 
ing some  of  the  styles  that  prevailed 
during  the  days  of  Queen  Victoria.  Paris 
is  looking  still  further  back  into  history, 
and  creations  that  graced  the  Bois  away 
back  in  1830  are  again  seeing  the  light 
of  day  and  the  brilliance  of  the  Parisian 
night.       Having  seen    the    extremes    in 


toria,  has  made  its  appearance  in  Hyde 
Park;  there  were  the  same  side  pockets 
on  the  waistline  and  the  ticket  pocket  at 
the  right  hand.  The  white  tie  and  the 
spike-tailed  coat  are  being  worn  in  the 
evening  very  largely.  Evening  clothes 
worn  in  London  show  that  great  atten- 
tion is  being  paid  to  line  the  same  as  is 
done  with  those  of  the  fairer  sex. 

In  Gny  Taree 

The  Frenchman,  having  lived  the  mili- 
tary life  for  five  years,  re-enters  civilian 
life  with  military  discipline  and  dress, 
leaving  a  noticeable  influence  on  his 
garments.  His  overcoat  is  built  after 
the  style  of  the  cavalry  officer,  with 
plenty   of   drapery   about   the   skirt   and 


The  extreme  style  of  form -fitting 
trousers  with  frills  on  the  ankle,  and 
shirts  with  lace  collars  and  cuffs,  similar 
to  those  worn  away  back  in  1830,  will  be 
shown;  it  remains  to  be  seen  whether  it 
will  be  adopted  by  the  smart  set.  There 
will  be  a  cloak  about  the  length  of  the 
claw-hammer  coat,  and  around  the  ankles 
of  the  trousers  there  will  be  a  shirred 
border.  The  colors  will  be  dark  blue, 
grey,  prune  color,  dark  wine,  and  rusty 
brown. 

American  Styles 

The    difficulty   of    getting    fine-grade 

cloths  for  gentlemen's  suitings  may  have 

a   radical   effect  upon   coming   styles  in 

both     the    United    States    and     Canada. 

CContinued  on  page  52) 
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STYLE  TENDENCIES   OE    1920 

SG^T-sa ;::  is-steuttssz  srftr  ttsa 

which    was   adopted    was    as    follows:— 

1920  Style  Forecast 

The    report    in    full    follows:  — 

"Tendency     for    sack    coats     is     longer    in    length,    liberal     chest    and    shoulder 

■"^WrySS   :!v:^aT<ini;ildPwTrfr,oose,   draped    effects,   especially    of 

-  Young  men's  three-button  sack.  Length,  30%  inches  Medium  shoulder 
Narrow  notched  lapel,  regular  pockets,  narrow  flaps  Medium  Width  sleeve 
finished  with  vent  and  three  buttons.  Body,  semi-form  fitting  with ■  ™"™ 
hips  Twelve-inch  hook  vent.  Medium  low  gorge  Pockets,  9%  inches  below 
hreast   line      Lower   button    on    line   with   lower   pocket.  . 

"3  Young  men's  two-button  sack.  Length,  31  inches.  Shou  der,  5  inches. 
Semi-peaked  lapels.  Regular  flap  pockets.  Sleeves  roomy  at  elbow,  tapering 
t wrFst with  open  vent  finished  with  three  buttons.  Body  slender  lines;  deeded 
chert  effeVt  Seam  back,  no  vent.  Low  gorge.  Pockets,  9%  inches  below  breast 
line  Lower  button,  2%  inches  above  pocket.  Nearly  straight  front,  boldly 
rounded    corners,   clinging   hip   effect.  inches      Shoulder 

"4  Young  men's  extreme  two-button  sack.  Length,  31  %  inches,  bnouiaer 
:,  inches  Narrow  notched  lapel.  Low  gorge.  Welt  or  piped  pockets^  Sleeves 
roomy  at  elbow,  tapering  to  wrist  with  open  vent  finished  with  three  buttons. 
Body  slender  lines,  decided  chest  effect.  Seam  back,  n°  J?n ^  J°'af  fVont 
inches  below  breast  line,  lower  button  3  inches  above  pocket.  Cutaway  front, 
extremely    rounded    corners,    clinging   hip    effect.  „„„„„,) 

"5  Young  men's  three-button  double-breasted  sack.  Soft  roll  to  second 
button  31  inch™  long.  Shoulders,  5  inches  wide.  Half  peaked  lapel  medium 
width  low  gorge  Flip  pockets.  Sleeves  roomy  at  elbows,  tapering  to  wrists 
v  fh  open  v^  finished  with  three  buttons  Body  slender  lines  decided  chest 
effect.  Seam  back,  no  vent.  Pockets,  9%  inches  below  breast  line.  Lower 
button   opposite    pocket.      Clinging  hip    effect. 

"There    is    a    tendency    in    young   men's    trousers    toward    bell    bottom    effects. 
"Waistcoats-Single-breasted,    no    collar,    14-inch    opening;    5   button,    length, 

"V  to*2£JE££l  overcoat.  Length,  42  inches.  Velvet  collar.  Regular 
pockets.^er^  bac  ^^  breasted_  form_fitting  overcoat.  Forty-one  inches  long. 
Hook' vent.     Regular  pockets.     Sleeve  open  vent  and  no  button.     Collar  optional. 

"8  Young  men's  three-button,  double-breasted  overcoat  Forty  inches  long. 
Soft  roll  to  second  button.  Notched  lapel,  medium  width.  Low  gorge.  Regular 
pockets.     Body   slender   lines,   decided    chest   effect    deep    hook   vent. 

"9  Ulsterette.  Three  button,  double-breasted.  Forty-three  inches  ong. 
Body'slender  lines,  decided  cfhest  effect.     Belt  optional.    Flap  or  patched  pockets, 

deC»10°°Mtn's1,  ulster.  Three  or  four  button,  double-breasted.  Forty-eight 
inches  long.  Patch  pockets  with  flaps,  muff  pockets  optional.  Two-piece  back 
belt  with  two  buttons.  Plain  vent,  sleeves  finished  with  tab  and  two  buttons. 
"11  English  raglan.  Three  buttons,  double-breasted.  Length,  46  inches. 
Large  patch  pockets.     One  or  two-piece  sleeves.     Deep  armhole.     Belt  all  around 

"  •'l*>UCRaCglan  ulsterette.  Three-button.  Double-breasted.  Three-quarter  belt 
or  belt  all  around  with  buckle.  Slanting  or  patch  pockets.  Inverted  pleat  at 
centre    of   back.      Three-piece    sleeve.     Length,   43    inches.  _  fc„„M„ 

"13  Slip-on  overcoat.  Length,  43%  inches.  Four  and  one-half  inch  shoulder. 
Rnlit  sleeve  finished  with  cuff  Low  armhole.  Full  skirt.  Coat  has  patch  pocKets. 
No  vent." 

Chalk  Lines  for  Fall 

Blues  With  Varying  Widths  of  Stripes  Are  Selling  Well— Demand 

for  Finer  Suitings— Canadian  Mills  Are  Turning  Out 

Some  Nice  Lines — Prices  Firmer. 


Dry  Goods  Review 

are  new  creations  that  would  never  have 
been  accepted  before  the  war,  creations 
that  are  entirely  cotton,  and  yet  sell  as 
high  as  $4  and  $5  a  yard. 

Chalk  lines,  varying  in  width,  are  sell- 
ing very  well  for  next  Fall.  They  are 
shown  in  a  large  variety  of  widths  in  a 
blue  cloth  of  high-grade  quality.  Scotch 
tweeds  with  a  Saxony  finish  art  also  be- 
ing shown  in  a  wide  ranee.  These  are 
cloths  from  British  houses. 

The  Canadian  mills  are  turning  out 
some  very  nice  materials  in  browns, 
olives  and  purple  mixtures.  The  stripe 
is  prominent  in  them  with  an  over-check. 
These  are  in  the  fine  worsted  material, 
and  travellers  state  that  there  is  a  brisk 
sale  for  them  amongst  the  retailers  who 
have  seen  them. 

The  trade  will  find  that  the  trimmings 
of  the  modern  suit  are  to  be  reckoned 
with  in  the  making  of  a  suit.  During 
the  last  month  there  have  been  two  ad- 
vances in  haircloth.  Canvas  has  also 
taken  a  big  jump  in  the  last  month, 
^limmings  for  a  suit  that  used  to  cost 
about  $3  will  now  cost  about  $9. 


TRAVELLERS  who  are  out  on  the 
road  with  Fall  goods  in  overcoats 
and  suitings  say  that  the  trade  is 
picking  up  the  newer  creations  very 
quickly.  Although  they  are  not  seeing  a 
full  range  of  samples  because  the  whole- 
salers themselves  have  received  only  in- 
complete  deliveries  of  their  orders,  they 
are  buying  just  the  same  and  taking  the 
traveller's  "say  so"  for  a  part  of  the 
order  they  are  placing.  Wholesalers  sat 
that  the  orders  they  have  placed  with 
British  houses  are  coming  in  two  and 
three  pieces  at  a  time  instead  of  as  or- 


dered.    Much  of  their  stuff  is  coming  in 
by  express. 

Prices  being  asked  are  firmer  than 
they  were  a  year  ago.  While  there  is 
an  advance  in  all  lines,  the  advance  in 
tweeds  is  not  as  great  as  that  in  blues 
and  other  plain  cloths  of  high-grade 
quality.  At  the  same  time,  it  is  an  in- 
structive lesson  to  see  the  tremendous 
advances  that  have  been  made  during  the 
last  five  years.  A  worsted  suiting,  all 
wool,  that  used  to  sell  to  the  trade  at 
$2.25  or  $2.50  a  yard,  now  runs  up  to 
between  $8.25  and  $10.50  a  yard.     There 


FASHIONS  THE  WORLD  OVEK 

(Continued  from   page  49) 
Europe's   needs   must   be   supplied   first, 
and  manufacturers  of  clothing  are  find- 
ing it  hard  to  get  all  the  materials  they 
want.     It   is   probable    that     a     serious 
effort   will   be    made    to   come    nearer    a 
standardization  in  men's  clothing,  elim- 
inating as  much    as     possible     extreme 
styles  that  require  extra  time  and  labor 
to  create.    Accompanying  this,  will  be  an 
effort   to   conserve   materials.     The   cuff 
on  the  sleeve  and  the  trousers  may  go, 
thus    conserving    much    material.      Can- 
adian  designers   who   have   recently   re- 
turned from  the  convention  in  New  York 
state  that  the  coming  fall  season  in  suit- 
ings will   be   more   conservative.     Coats 
will  be  a  trifle  longer  and  not  so  shapely 
as  they  have  been  for  some  seasons.     At 
the    same   time,   the    waist   line   will    be 
dropped  a  little.  On  the  other  hand,  some 
ultra-fashionable  styles  are  being  shown 
with  high  waist-line  and  pinch  backs.  The 
need  of  greater   production   is   liable   to 
affect  styles  considerably  in  all  lines  of 
men's  wear.     Ties  are  getting  narrower, 
shirts  have  less  color  in  them,  hats  with 
narrower   brims    are   the   vogue   for   the 
coming    season.      But    the    prices    of    all 
lines  show  no  inclination  to  decline. 

COTTON   GROWING    IN   QUEENS- 
LAND 

Owing  to  the  high  price  of  cotton 
special  efforts  are  being  made  to  en- 
courage the  growth  of  cotton  in  Queens- 
land, "and  the  Agricultural  Department 
has  distributed  large  quantities  of  seed 
to  intending  "rowers.  In  the  northern 
portions  o'  Australia  there  are  very 
large  areas  of  land  suitable  for  grow- 
ing purposes,  but  the  cost  of  labor  is  a 
serious  obstacle  to  combat.  Many  ef- 
forts have  been  made  to  develop  the  in- 
dustry, and  it  has  been  proved  possible 
to  grow  the  highest  quality  of  cotton. 

Experiments  are  now  being  made  with 
a  machine  for  picking  cotton  and,  it  is 
stated,  have  been  successful. 
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Roman  Stripes  and  Bars  in  Ties; 

Floral  Designs  Also  Being  Shown 

Nothing  Startlingly  New  in  Spring  Neckwear — Scarcity  of  Silk  Brings  Narrower  Shapes — 
Swiss  Silks  Shown  in  Better  Qualities  Than  American — Buyers  Get  Short  Quanti- 
ties in  New  York — Buying  Retail  for  Manufacture. 


AMONG  the  new  creations  in  neck- 
wear for  the  Easter  trade,  stripes 
and  floral  designs  will  take  a 
prominent  place.  The  whole  neckwear 
outlook  for  the  present  year  does  not 
promise  anything'  startlingly  new.  The 
market  for  silks  is  strictly  limited;  and 
both  styles  and  designs  in  ties  will  be 
very  much  dependent  upon  the  quanti- 
ties of  silks  that  manufacturers  are  able 
to  get,  rather  than  the  particular  kinds 
they  would  like  to  get.  Both  the  manu- 
facturer and  the  jobber  are  not  worry- 
ing one  whit  about  getting  rid  of  their 
goods;  their  worry  consists  of  wonder- 
ing how  they  can  get  what  they  want 
either  to  make  up  into  ties  or  to  sell  to 
the  retailer. 

Educating  the  Public 

"We  are  going  to  try  to  educate  the 
people  to  wear  narrower  ties,"  said  one 
manufacturei  to  DRY  GOODS  RE- 
VIEW, "because  of  the  scarcity  of  silks. 
If  men  want  wider  ties  they  will  have 
to  pay  the  price  for  them.  We  have 
a  standard  size;  wider  than  that  will 
mean  $2.00  a  dozen  more,  and  if  a  man 
takes  the  narrower  one  he  can  get  i 
for  $2.00  a  dozen  less."  Inasmuch,  there- 
fore, as  there  do  not  appear  to  be  any 
very  distinctive  styles  or  notions  for 
the  coming  seasons,  the  l'etailer  is  pretty 
safe  in  booking  what  appeals  to  him  for 
the  particular  community  in  which  he 
does  business. 

As  indicated  in  last  month's  DRY 
GOODS  REVIEW,  ties  are  to  be  nar- 
rower. Ties  shown  at  Easter  will  be 
narrower  than  those  that  have  been  on 
the  market  for  some  months  past; 
withal,  there  will  not  be  a  radical 
change.  All  lines  of  men's  wear  this 
year,  be  it  a  suit  of  clothes,  a  necktie, 
a  hat,  a  shirt,  or  what  not,  promise  to 
be  more  than  ordinarily  conservative  on 
account  of  more  attention  being  paid  to 
production  than  fancies. 

Will   Conserve   Silk 

By  cutting  ties  narrower,  vast  quan- 
tities of  silk  will  be  saved.  The  Ameri- 
can styles  are  even  more  radical  in  this 
respect  that  the  Canadian  promise  to 
be.  Some  of  their  creations  for  Easter 
will  run  as  narrow  as  3%  inches  at  the 
bottom.  The  narrowest  tie  being  shown 
by  one  house  is  4  inches  at  the  bottom. 
Their  standard  tie  is  5%  inches;  and  the 
widest  one  will  be  6  inches  at  the  bot- 
tom. The  prices  of  these  ties  will  range 
from  $13.50  to  $36.00  a  dozen.  The 
range  is  large  in  stripes  and  floral  de- 
signs   in    all    colors,    among   which     are 


some  beautiful  blendings.  After  Easter, 
foulards  and  polka  dots  will  come  in 
rather  strong. 

In  case  foulards  do  not  come,  provi- 
sion has  been  made  by  one  manufacturer 
to  use  American  dress  goods  silks.  These 
will  make  up  into  ties  selling  from 
$12.00  a  dozen  up,  but  they  are  all  in 
stripes.  There  are  many  colors,  but 
only  the  stripe  is  shown   in  design. 

Deliveries  of  silks  to  be  made  up  into 
neckwear  are  very  slow.  DRY  GOODS 
REVIEW  was  informed  by  one  maker 
that  silks  ordered  a  year  ago  had  just 
arrived  the  middle  of  January.  All  de- 
liveries seem  to  be  from  two  to  four 
months  behind  scheduled  time.  Price 
tendency  is  to  stay  up.  and  any  repeats 
that  are  being  booked  are  considerably 
in  advance  of  the  original  order.  In 
the  case  of  Switzerland,  for  instance, 
where  silks  for  nockwear  are  largely 
procured,  the  Government  has  declared 
that  forty-four  hours  constitute  a 
week's  work.  It  used  to  be  fifty-six 
hours,  then  it  went  down  to  forty- 
eight.  With  the  working  week  forty- 
four  hours,  it  is  not  difficult  to  under- 
stand why  deliveries  are  being  delayed. 

Buyers  who  have  recently  returned 
from  New  York,  where  they  sought  silks 
for  manufacturing  into  ties,  come  hack 
with  but  scanty  success.  One  buyer 
showed  a  representative  of  DRY 
GOODS  REVIEW  a  creation  that  had 
its  origin  in  the  Alabama  cotton  fields 
and  was  woven  on  silk  looms.  It  used 
tj  make  up  into  a  tie  that  sold  to  the 
consumer  at  25  cents;  it  will  now  sell 
at  not  less  than  $1.00  and  more  likely 
$1.25.  As  the  demand  is  for  the  better 
goods,  this  buyer  thinks  that  the  sale 
of  these  ties  will  be  very  slow.  Other 
silks  that  were  formerly  bought  in  New 
York  at  82%  cents  are  now  $3.25  net  at 
New  York. 

Mr.  Milne,  of  the  Wm.  Milne  Com- 
pany, states  that  silks  in  New  York  have 
advanced  nearly  one  hundred  per  cent, 
in  the  last  few  months,  since  October. 
Stripes,  he  says,  are  coming  in  strong 
again  and  the  shapes  wil  be  decidedly 
uarrower  than  they  were.  The  necessity 
for  so  conserving  silk  that  a  tie  at  a 
reasonably  popular  price  may  be  put 
on  the  market  is,  he  says,  the  cause  for 
this.  Knitted  ties  in  New  York  are  as 
narrow  as  1%  inches,  and  while  he  does 
not  think  they  will  get  so  narrow  here, 
he  believes  that  by  Easter  there  will  be 
a  marked  difference  in  the  styles  being 
shown.  Roman  stripes  are  good,  so  are 
plain  bars.  Mr.  Milne  stated  that  he  be- 
lieved   he   was    very   fortunate    in     New 


York  in  getting  the  silks  he  wanted;  he 
got  about  20  per  cent,  of  what  he  ex- 
pected to  get. 

As  an  evidence  of  the  way  in  which 
the  retail  trade  is  buying,  Mr.  Milne 
stated  that  he  had  put  a  bunch  of 
samples  out  on  the  road  on  a  Monday 
and  had  called  them  in  on  Thursday, 
because  they  were  all  sold  out.  There 
is  a  line  out  at  $10.50,  but  the  more 
popular  line  in  the  cheaper  grades  is 
$12.50  to  $13.50. 

Mr.  Cannon,  of  the  A.  T.  Reid  Co., 
Ltd.,  states  that  the  materials  being 
shown  in  New  York  for  ties  are  of  a 
poor  quality  in  the  grades  that  go  to 
make  a  popular-priced  tie.  He  showed 
DRY  GOODS  REVIEW  a  silk  sent 
from  New  York  at  $21.00  a  yard  that 
looked  very  poor  ir.  comparison  with 
Swiss  creations  at  $24.00  that  were  de- 
cidedly good  in  quality  and  design.  Mr. 
Cannon  believes  that  the  Swiss  silks 
will  soon  be  coming  to  the  relief  of  the 
trade  here,  and  that,  although  prices  will 
be  very  high,  the  qualities  will  be  much 
better  in  the  Swiss  creations.  He  re- 
ports that  houses  offering  their  silks 
for  sale  in  New  York  were  sorry  they 
did  not  ask  more  for  them,  as  they 
would  have  had  no  difficulty  in  getting 
them. 

According  to  Mr.  Cannon,  the  day  of 
novelties  is  passed — at  least  for  some 
time  to  come.  No  more  can  the  manu- 
facturer ask  for  certain  designs  and 
fancy  creations  for  particular  seasons — 
he  takes  what  he  can  get  and  he  gets 
what  somebody  wants  to  let  him  have. 
Stripes,  he  says,  are  very  good  and  ties 
are  narrower.  Ties  being  shown  in  New 
York  in  the  wider  shapes  are  the  cheaper 
lines  while  the  better  lines  are  the  nar- 
rower ties.     This  will  be  followed  here. 

This  house  also  reports  trade  very 
active  among  the  retailers.  Mr.  Cannon 
said  they  had  bought  60  ranges  for  ties 
in  two  cloths,  30  in  each  cloth.  They 
were  sent  four  samples  in  each  iinc  and 
they  went  on  the  road  with  these 
samples,  explaining  to  the  trade  that 
there  would  be  26  other  ranges,  the 
selection  of  which  would  be  left  open. 
In  spite  of  this,  they  have  sold  very 
quickly. 

An  interesting  case  has  come  to  the 
notice  of  DRY  GOODS  REVIEW.  A 
certain  tie  manufacturer  went  to  a  large 
retail  establishment  in  Toronto  and 
bought  $5,000  worth  of  silk  over  the 
counter  for  ties.  It  seems  that  this  was 
the  only  way — and  the  cheapest  way — 
he  could  get  what  ho  wanted. 
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Have    you    placed   your  order  for 

Carhartt  Overalls 


Orders  should  be  placed  now  if 
delivery  is  expected  in  sixty  days. 
Raw  materials  and  finished  goods 
still  continue  to  be  scarce  and  are 
likely  to  be  for  a  long  time  to  come. 
Make  sure  of  your  needs  by  ordering 
now. 


Hamilton  Carhartt  Cotton  Mills,  Limited 

Toronto       Montreal       Winnipeg       Vancouver 
Manufacturers  of  Carhartt  Overalls,  Allovers  and   Work  Gloves 


They  Stand  the 

"Wear"  Test 

Once  Tried — Always  Worn 

IN    1920  there   will   be   a   stronger   demand   than   ever   for 
Canadian  goods.     "TAPATCO"  Gloves  are  Canadian.     No 
need  to  sell  imported  goods,  when  you  can  get  a  Canadian 
article  so  good  as  this. 

"TAPATCO"  Gloves  are  made  for  the  hardest  wear. 
Farmers — Engineers — Mechanics — Lumbermen  and  Railway- 
men,  all  appreciate  TAPATCO  Gloves. 

Order  from  your  jobber  now. 


I'HIS     is    a     line    that    kn-  IJinK 

ear    'round 
and  make  both   friends  and  profit   for  every 
;  chant     n4u  We     make 

Gloves   for  all   rat-door  and    indoor  wort 
Gloves    that   arc    widely    recognized    aa    i 
se^  •  me    quality-— Gloves     that    en- 

■  i> m    to    the    wearer    and    "re- 
r  the  Dealer. 

Made   by  The 

American  Pad  &  Textile 
Company 

CHATHAM,  ONTARIO 


GLOVES  &  MITTS 

STYLES— Gauntlet,  Knit  Wrist  and  Band  Top. 

WEIGHTS — Heavy,  Medium  or  Light. 

Also  Leather  Tip  and  Leather  Faced  Gloves,  Jersey 
Gloves  and  Mitts  in  Tan,  Slate  or  Oxford. 
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MADE  TO  MEASURE 


CONTINGENCIES 

If  you  are  preparing  to-day  for  the  contingencies  of  to- 
morrow, this  will  interest  you. 

Did  you  lose  sales  on  account  of  late  deliveries  last  season? 
Have  you  a  big  stock  of  unseasonable  clothing  on  hand  that 
must  be  sold  at  a  loss,  or  carried  until  next  Fall? 

Deliveries  of  piece  goods  will  be  more  serious  this  Spring 
than  last  year. 

We  cannot  too  strongly  emphasize  the  advantages  of  a 
Special  Order  Department. 

You  can  eliminate  to  a  very  great  extent  the  possibility  of 
"Losing  Sales,"  "Carrying  Over  Stock,"  and  do  more  busi- 
ness on  "Less  Capital,"  with  less  risk  and  no  worry. 

You  can  secure  the  very  best  trade  in  your  locality  with  a 
range  of  samples  representing  our  Two  Hundred  and  Fifty 
Thousand  Dollar  ($250,000.00)  Stock  of  high-class  woolens, 
and  what's  more,  every  sale  you  make  will  increase  your 
prestige.  "ART  CLOTHES"  are  high  class  in  every 
respect. 

We  anticipate  extra  big  business  this  year,  and  have  made 
every  possible  preparation  both  in  purchases  and  produc- 
tion. 

There  are  a  few  sets  of  samples  to  be  placed  in  good  hands 
where  we  are  not  already  represented. 

"WE  SOLICIT  INQUIRIES" 

Better  Write  or  Wire  to-day 

Cook:  Bros,  fc  Allen* 

Wholesale  Tailors 
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Paris,  France, 

January,  1920. 

EDITOR,  DRY  GOODS  REVIEW: 
From  what  I  hear,  and  from  what 
1  have  seen  so  far  in  the  novelties 
of  materials  to  be  used  next  Summer,  it 
appears  that  we  shall  have  plenty  of 
highly-colored  stuffs;  there  will  be  dif- 
ferent shades,  all  very  bright,  seen  on 
one  piece  of  material,  whether  it  be 
wool,  light  silk  fabric,  sueh  as  ninon  or 
crepe,  satin,  taffetas,  or  any  of  the  cot- 
ton fabrics  used  in  Summer  garments. 

Plain  materials  will  be  used  for  tailor- 
ed costumes,  and  we  shall  see  some  silk 
serge,  silk  gabardine,  silk  tricotine,  and 
all  the  ribbed  materials  usually  made  in 
wool,  Shantung  and  Tussor,  plain  and 
in  every  shade,  seem  to  be  favored. 

Taffetas  will  have  a  large  place  in 
the  dresses  next  Summer,  and  we  shall 
see  it,  either  in  several  shades — "came- 
leon,"  as  we  call  it  here —  or  with  pom- 
padour designs,  and  regular  narrow 
stripes. 

(becks  will  be  seen  on  "faille."  in  one 
or  two  showy  shades,  such  as  blue  or 
red. 

In  the  collection  of  which  I  am  sending 
you  samples,  you  will  notice  that  there 
are  hardly  any  dots.  At  least  they  are 
not  the  regular  moon  we  saw  last  year. 
They  are  longer,  or  they  are  replaced  by 
squares,  or  lozences  of  large  size.  Ex- 
cent  on  taffetas,  there  are  very  few  ex- 
amples of  stripes  regularly  drawn,  but 
some  crooked  lines  in  every  side, 
<•-  pecially  in  Foulard. 

This  is  going  to  be  one  of  the  leading 
Summer  materials.  Some  people  even 
think  that,  as  satin  will  be  scarce,  we 
may  have  to  use  foulard  for  linings.  In 
any  event,  its  vogue  for  Summer  dresses 
is  sure  to  grow,  for  it  started  last  year 
already. 

Satins    are    very    seldom    plain,    except 
in  broche.     Otherwise  you  have  some  big 
designs    quite    up    to    date,    as    we    shall 
see  below,  or  ancient    looking,    such    ^s 
cashmere.     We  might  see  some  oi  this 
next   season,  for.  already  you  can   see  in 
the  big  drv    goods   stores   some   embroid- 
ered   shawls    whose   fashion    may   return. 
Here,    they    often    use    satin    moire, 
which   gives  a  softer  hue  to  the  printed 
designs.     Printed  Shantune,  to  be  used 
in  connection  with  a  plain  one.  is  to  1- 
looked   upon   too.  as  the   shades  are   verv 
soft,  and   pastel-like,  and   ought   to 

ladv    who   does    not    dare    to    wear 
gaudy  colors. 

Resille  Effects  Novel 
Another  novelty  is  as  follows: 
\  piece  of  ninon,  whose  ground  is  grey 
or  white,  has  some  black  )  rintings  which 


LATEST    FASHION    HINTS 
FROM   PARIS 

Paris  revels  in  many  novelty 
materials  for  Spring  and  Sum- 
mer. 

Highly-colored  fabrics  for 
Summer.  Many  colors  com* 
Lined  in  wool,  silk  and  cotton. 

Heavy  silks  in  wool  weaves 
for  tailored  costumes.  Raw 
sdlks  strong. 

Taffetas  verv  popular,  es- 
pecially cameleon  (shot)  ef- 
fect-,  pompadour  designs,  etc. 

Poulards  good',  but   none  of 

plain   spot   Or  dot    patterns. 

Revival  of  fancy  satins. 
Lace    and    veiling    patterns 
printed  on  silk-  a   oovelty   for 

Summer  frocks. 

Pastel  blue  a  fashionable 
-hade. 

Flounces  and  frills  much  in 
evidence. 


represent  either  the  lozenges  of  real  net, 
or  the  squares  of  filet  lace,  with  black 
patches  to  imitate  the  embroidery  on 
these  "resilles."  You  can  obtain  with 
them  some  dresses  for  the  seaside,  de- 
vised in  every  conceivable  manner;  the 
skirt  plain  with  the  band  piinted  at  the 
bottom,  which  makes  it  look  like  lace, 
and  the  bodice  similarly  worked  for  in- 
stance, or  the  whole  of  the  dress  with 
that  "resille,"  which  is  quite  as  nice. 

If  the  present  fashion  does  not  wear 
out  quickly,  we  ought  to  see  by  the  side 
of  gaudy  shades,  many  combinations  of 
black  and  white;  at  the  present  moment, 
black  is  the  note  of  elegancy  in  all  even- 
ing garments,  whether  in  velvet  or  in 
Charmeuse. 

The  following  samples  will  illustrate 
the  above  prognostics:  No.  1  shows  you 
how  crepe  de  Chine  is  printed  this  sea- 
son: all  these  samples  have  a  dull  ground; 
whether  it  be  pastel  blue,  a  very  fashion- 
able shade,  by  the  way,  in  plain  stuff, 
or  beige,  grey,  gold,  mauve,  none  is 
showy,  but  the  printed  motifs  make  up 
for  the  plainness  of  the  ground;  every- 
where there,  you  may  have  some  flowers, 
strange  in  shape,  and  stranger  in  shades, 
yel  neat,  on  account  of  the  combination 
of  the  colors.  One  sample  even  shows  a 
fruit,  which  might  be  a  melon,  for  what 


I  know.  1  would  not  use  them  for  whole 
garments,  but  I  could  very  well  see  them 
showing  up  a  dress  of  plain  crepe  in  the 
shade  of  the  ground.  One  should  be 
careful  in  choosing  the  color,  though, 
for  they  are  rather  unique  and  would 
not  suit  any  complexion. 

No.  2. — Here  we  have  some  specimens 
of  ninon,  white  ground  with  stripes  that 
make  checks  and  oblong  dots.  The 
colors  are  very  bright  there. 

No.  o—  Also  ninon  is  a  good  pattern 
of  "camoufled"  material;  the  ground, 
white  originally,  has  received  a  fair 
amount  of  painting,  of  all  shades,  which 
effect  is  not  bad  at  all,  and  blouses  of 
this  stuff  might  be  a  success  in  the  full 
Summer. 

No.  3.— A  sample  of  schappe  silk, 
where  the  square  idea  is  developed  all 
alone.  Chemisier  blouses,  or  white 
blouses  with  a  collar,  revers,  cuffs  and  a 
shirt  front  would  look  neat  under  a 
tailored  costume.  Children's  dresses 
would   also  be  comfortable. 

No.  4.— A  decidedly  "art  nouveau"  de- 
sign, both  in  colors  and  shapes,  although 
gaudy  at  first  look,  is  not  bad,  and  would 
be  very  effective,  as  lining  on  the  Sum- 
mer garments  we  shall  wear  at  the 
Casino,  either  at  the  seaside  or  at  water- 
ing places. 

The  same  applies  to  No.  5,  whose 
colors,  although  different,  give  the  same 
appearance. 

No.  6.— More  steady,  although  rather 
bright,  would  be  found  very  useful  for 
home  adornments,  for  its  regular  de- 
signs are  quite  fit  for  furniture  trim- 
mings. For  linings,  if  veiled  with  plain 
ninon,  it  would  be  effective. 

No.  7  is  less  showy  in  color,  but  very 
elaborate  in  design,  for  that  big  blue 
rose  with  make  it  suitable  for  big  ob- 
jects. 

No.  8  is  one  out  of  several  curious 
specimens  of  printed  stuffs  where  sub- 
jects are  devised.  There,  we  see  a  couple 
walking  under  the  trees.  Somewhere 
else.  I  saw  a  piper  playing  under  a 
bush  while  a  marquis,  dressed  like  a 
real  marquis  of  the  17th  century, 
dances  with  his  lady.  And  there  are 
many  similar  instances  worked  on  satin, 
or  more  often  on  ninon,  where  the  hues 
are  softer  and  lighter.  « 

Last  of  all,  I  will  show  you  three  pat- 
terns of  foulard,  which  you  will  agree 
with  me,  ought  to  find  a  ready  sale 
evervwhere. 

No.  9  is  a  mixture  of  stripes  and  ob- 
lono-  dots:  it  is  not  verv  showy,  yet  not 
dull,  on  account  of  the  brown  stripe, 
which  p-events  it  from  hem*  a  mourninc 
cloth.  It  ought  to  be  fashionable,  for  it 
will    suit    every    figure;    the    stripes    and 
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those  dots  of  a  particular  shape  will 
make  the  lady  who  will  wear  a  dress  of ' 
that  material  look  thin  if  she  is  rather 
stout,  and  if  she  is  not,  she  will  look 
taller,  and  she  can  always  remedy  her 
slimness  by  having  some  flounces  or 
frills  which,  as  I  have  told  you  pre- 
viously, will  be  the  vogue.  If  she  is  too 
stout  to  wear  flounces,  she  can  have  it 
pleated,  and  the  effect  will  be  none  the 
worse  for  it. 

No.  10  will  be  the  uniform  for  elderly 
ladies,  although  it  may  make  them  look 


a  bit  stout.  Still  it  is  rather  original 
with  its  irregular  black  dots,  with  a 
tinge  of  white,  here  and  there. 

As  to  No.  11,  I  am  sure  all  girls  will 
fancy  it,  for  the  shade  is  very  youthful 
looking,  not  gaudy,  yet  not  dull  and 
those  irregular  stripes,  which  I  mention 
above,  make  the  whole  look  uncommon 
and  nice.  Besides,  it  is  modest  and  no 
mother  will  object  to  any  Summer  dress 
in  this  material,  which,  of  course,  can 
be  made  in  all  shades  of  ground. 

Yours  very  truly, 


Paris  Silks 


an  extra  fine  grade.  Such  women  are 
the  despair  of  salespeople,  besides  be- 
ing next  to  helpless  themselves.  The 
schools  should  teach  children  textiles 
and  their  comparative  values.  Since 
they  don't,  at  least  not  here,  the  stores 
will  have  to." 

The  first  class  under  Miss  Marston 
was  attended  by  200  little  girls  between 
the  ages  of  5  and  12  years. 

A  table  full  of  remnants,  so  short 
as  r,o  be  worthless  for  selling,  was  put 
^t  the  disposal  of  the  children,  who 
were  allowed  to  choose  anything  they 
wished  to  make  into  dolls  dresses. 
After  choice  had  been  made  each  was 
instructed  by  an  expert  saleswoman  as 
to  texture,  quality,  and  value  of  the 
piece  of  goods.  Comparisons  were  made 
between  fabrics  and  the  suitableness  of 
the  material  discussed. 


(Described  in  accompanying'  letter] 
Nos.  1  are  printed  crepe  de  chines.     Nos.  2  and  3  are  georgettes.     No.  4  a  close  "pussy- 
willow" weave.      Nos.  5,  6,  7  and  8  are  printed  satins.     Nos.  9,  10  and  11  are  foulards.     Sent 
direct  to  Dry  Goods  Review  from  Paris,  France. 


Training  the  Customers  of 
To-morrow 

The  department  stores  of  Omaha, 
Neb.,  have  started  a  systematic  campaign 
to  educate  the  coming  generation  of  wo- 
men customers  in  the  texture,  value  and 
quality  of  fabrics,  by  inaugurating  dolls' 
sewing   classes   for  little   cirls. 

Miss  Mary  Marston,  manager  of  the 
dress    and    suit    department    o?    one    of 


the  largest  department  stores,  was  the 
originator  of  the  idea. 

"Women  are  the  buyers  for  every 
family,"  says  Miss  Marston,  "and  as 
such  they  should  know  values.  Women 
who  know  values  are  not  only  eood  b'iv- 
ers  for  themselves,  but  they  make  good 
customers  for  the  store.  All  too  few 
women  nowadays  know  materials.  They 
cannot  tell  the  difference  between  a 
fair    grade   of   serge,    for    instance,    and 


WILL  CONSIDER 
FOUNDATION  OF 
TEXTILE  SCHOOL 

Definite  Plans  Will  Be  Laid  Before  On- 
tario and  Quebec  Governments 

The  Textile  Foundation  of  Canada  held 
a  meeting  at  the  Queen's  Hotel,  Toronto, 
on  January  15th,  the  main  object  of 
which  was  to  discuss  the  possibility  and 
advisability  of  establishing  a  textile 
school  in  Canada.  Col.  L.  W.  Gill,  Direc- 
tor of  Technical  Education  of  the  Dom- 
inion Department  of  Labor,  addressed 
the  meeting  and  pointed  out  that  what 
aid  was  given  would  be  given  through 
the  provincial  channels  and  he  urged  the 
Foundation  to  present  a  clear-cut  and 
definite  program.  Col.  Gill  is  of  the 
opinion  that  favorable  consideration 
would  be  given  an  appeal  for  aid  by  the 
education  authorities.  This  point  was 
further  elaborated  by  Dr.  F.  Merchant, 
Director  of  Technical  Education  for  the 
Province  .of  Ontario,  who  explained 
under  what  conditions  a  provincial 
grant  would  be  made. 

As  a  result  of  the  deliberation,  a  rep- 
resentative committee  was  appointed  to 
formulate  a  definite  plan  to  place  before 
the  governments,  both  in  Ontario  and 
Quebec. 

Those  present  included  the  following: 
Thomas  Hepburn,  Preston;  H.  Quarm- 
ley,  Guelph,  Ont.;  D.  V.  Pannabaker, 
Hespeler,  Ont.:  O.  F.  Kironac,  Warwick, 
Que.;  F.  H.  Yapp.  Hamilton,  Ont.;  T. 
P.  Webster,  E.  S.  Bates  and  C.  A.  Rey- 
nolds, Montreal;  H.  G.  Smith,  Hamilton, 
Ont.;  J.  W.  Worth,  Peterboro,  Ont.;  J. 
M.  Lalor,  Toronto;  A.  Burnton,  London, 
Ont.;  J.  J.  Harpell,  Ste.  Anne's,  Que.; 
C.  W.  Bates,  Carleton  Place,  Ont.,  presi- 
dent of  the  Canadian  Textile  Institute. 
President  Bates  was  in  the  chair. 

There  are  days  when  old  fashions  are 
making  their  reappearance.  King  Al- 
fonso of  Spain  recently  attended  a  so- 
cial function  wearing  a  purple-colored 
dress  suit.  Knee  breeches  and  buckled 
shoes  have  made  their  appearance  in  Old 
London  recently,  too.  Why  shouldn't 
men  show  their  calves  ? 
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Taffetas  to  be  Strong  for  Spring 

Browns  and  Blues  are  the  Best  Colors — No   Improvement   in   the  Raw   Silk  Situation- 
Dealers  Differ  on  Buying  Policies. 


SPRING  is  just  about  here  and  with 
it  will  come  your  customers  asking 
for  more  and  more  silks  of  all  sorts, 
but  ofteneet  for  georgettes,  taffetas, 
charmeuses,  shirtings  and  crepe  de 
(hints.  It  is  believed  that  taffeta  will 
most  probably  be  the  leading  silk  fabric. 
Its  dull  ClispneSS  generally  does  prove 
attractive  after  the  satiny  stuffs  that 
have  been  worn  during  the  winter  sea- 
son, and  its  practicability  for  late  Spring 
suits  is  easily  acknowledged. 

As  for  colors,  the  demand  seems  to  be 
for  browns  but  it  is  expected  that  it  will 
swing  round  to  navy  blue.  Even  now, 
the  latter  is  a  close  second.  After  these 
come  Belgium  and  Copenhagen  blues, 
tans,  taupes,  black  and  plum. 

Georgettes  are  wanted  largely  in  the 
two-thread  construction  and  crepe  de 
Chines  in  the  medium  grades  although 
there  is  a  certain  number  of  calls  for 
the  four-thread  variety. 

Importers  Trying  to  Look  Ahead 
Prices  on  raw  silk,  and  consequently 
on  broad  silks  have  not  yet  begun  to 
show  any  inclination  to  quit  increasing. 
They  are  already  two  and  a  half  times 
pre-war  value  and  about  100  per  cent, 
higher  than  last  June.  In  fact,  quota- 
tions are  now  around  $19  a  pound.  Trade 
is  still  good;  but  importers  have  their 
spy  glasses  out  and  are  trying  hard  to 
see  into  the  future  and  know  just  when 
that  period  of  depression  is  going  to 
come  which  some  people  have  been  pre- 
dicting since  the  beginning  of  the  war. 
One  Yokohama  firm  wrote  in  November 
that  thev  expected  the  "slump"'  in  Jan- 
uarv  or 'February  of  1920.  But  every- 
one' knows  that  this  prediction  has  not 
been  fulfilled  and,  according  to  several 
men  in  close  touch  with  the  trade  is  not 
liable  to  be  fulfilled  even  during  the 
ent  year. 
It  is  not  expected  that  any  change 
can  be  effected  in  the  prevalent  exag- 
gerated demand  and  scarcity  of  goods 
until  the  consumer  yets  to  the  point 
where  he  can  no  longer  afford  to  pay  the 
increased  prices  and  will  therefore  be 
compelled  to  substitute  cotton.  That 
this  condition  is  approaching  is  evidenced 
by  the  fact  that  one  shirt  factory  which 
has,  since  the  war.  beer,  making  little 
else  but  silk  shirts,  has  given  them  up 
entirely  and   is   now  buying  nothing  but 

•<>n. 

\-   things  are  at  present,  prices  are 
moving  in  a  circle.     Factorv  operators 
who  have  contracted  the  h;  bit   of  wear- 
ilk  underwear  and  Georgette  blouses 
insist   on  hie]  for  them. 

when    the    manufacturer    must    pnv 
^jph  i  9  more  money  for  his 

And  as  the  nrnduct   goes  up  in 
e     workers     find     the     "cost     of 
living"   increasing   and   h;.  k  for 

more  wa| 


Trying  to  Increase  Production 
The  situation  in  broad  silks,  of  course, 
hinges  on  the  price  of  raw  silk,  and  there 
is  no  prospect  of  this  coming  down  until 
the  output  is  increased.  Eflorts  are  be- 
ing made  to  encourage  the  industry  in 
China,  but  the  crop  last  year  was  only 
20  per  cent,  normal  owing  to  the  bad 
weather.  A  movement  is  on  foot 
amongst  Chinese  manufacturers  to  form 
an  association  for  the  purpose  of  en- 
couraging and  protecting  the  industry. 
This  movement  has  been  stimulated  by 
the  recent  contribution  of  $5,000  from 
the  American  Silk  Association.  It  wilJ 
however,  be  a  matter  of  several  years 
before  anything  definite  can  be  effected 
along  these  lines,  especially  in  China 
where  the  industry  has  not  approached 
the  scientific  basis  upon  which  it  is  es- 
tablished in  Japan. 

How  to  Buy 

One  dealer  would  advise  retailers  to 
buy  as  much  broad  silks  as  they  can  get, 
for  prices  are  going  to  continue  to  rise 
as  far  as  one  is  able  to  see.  Another 
would  suggest  that  they  buy  no  more 
than  is  necessary  to  stock  their  shelves 
for  that  is  what  the  importer  is  also 
tloing  in  order  to  reduce  losses  to  a  mini- 
mum when  the  period  of  depression  ar- 
rives which   seems   to  be   so   surely   ex- 


pected. The  matter  must  be  settled 
finally  by  the  conditions  which  prevail  in 
the  dealer's  own  locality  and  the  amount 
of  stock  which  he  already  has  to  offer. 

One  of  the  largest  Toronto  buyers  sent 
an  order  to  New  York  for  $2,500  worth 
of  novelty  silks  to  supplement  his  earlier 
orders  and  could  get  absolutely  none. 
He  also  ordered  25  pieces  of  Georgette 
crepe  and  had  to  be  satisfied  with  two 
pieces.  This  buyer  states  decisively  that 
prices  cannot  come  down  because  every- 
one is  buying  and  placing  orders  at  high 
figures  for  1921  as  well  as  for  this  year. 


Mr.  Dall,  of  the  Dall  Real  Lace  Com- 
pany, Vancouver,  has  left  for  China  and 
Japan.  It  is  stated  that  the  lace  mak- 
ers in  the  Orient,  from  which  markets 
this  company  receives  many  of  its  laces, 
are  going  into  the  manufacture  of  veil- 
ing and  netting,  evidently  finding  the 
latter  more  profitable  than  the  hand- 
made lace.  The  hand-made  laces  are,  of 
course,  made  in  the  homes  of  the  people 
— in  most  cases,  the  entire  product  of 
the  district  being  sold  to  local  merchants 
for  cash.  The  Dall  Real  Lace  Company 
have  recently  extended  their  field  to  in- 
clude manufactured  lingerie  featuring 
their  lace,  and  at  present  have  fifty 
operatives  working  in  a  modern  factory. 


€> 


iiN'^* 


Fancy  Georgettes  For  IQ20 

1.  Salmon  pink  with  silver  (white  artificial  silk)  stripes  called  scaspra>.  Shown 
l>\  I'eljrram  At  Meyer,  New  York.  2.  An  olive  green  ground  is  here  enlivened  bj  ■ 
mysterious  pattern  in  white,  cerise  and  purple.  Shown  bj  Carl  Schoen  Silk  Corp 
.'i.  Peacock  blue  with  goM  silk  stripes,  from  K.  II.  Mallinson  &  Co.  I.  Navy  with 
silver  stripes.  5.  Vi\\  with  tan  floral  motif  and  na\  \  stripes.  These  two  are  from 
Weissenbach  &  Kay,  Inc.  6.  The  shell  pink  ground  here  makes  a  delicate  setting  for 
the    lace]     fern    pattern    in    navy.       Shown    by    l{.    H.    Mallinson's.    New-    York. 
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Raw  Silk  Holdings  Large? 

Said  to  be  $250,000,000  of  Raw  Silk  on  New  York  Market — Claim  That  Japan  is  Curtailing 

Production  in  Order  to  Boost  Prices. 


SPEAKING  of  the  holdings  on  the 
raw  silk  market,  the  New  York 
"Journal   of  Commerce"  states: 

"The  recent  applications  for  ad- 
ditional insurance  cover  on  raw  silk 
gave  rise  to  animated  discussion  in  silk 
circles  regarding  the  amount  of  raw 
goods  now  in  warehosues  in  this  city. 
About  six  weeks  ago,  it  was  estimated 
that  the  value  of  raw  silk  stored  in 
various  warehouses  reached  the  total  of 
$250,000,000.  It  was  estimated  by  well- 
informed  persons  that  the  approximate 
value  of  raw  silk  is  in  the  neighborhood 
of  $300,000,000. 

"One  of  the  interesting  features  in 
connection  with  the  numerous  applica- 
tions for  insurance  coverage  is  the  fact 
that  cancellations  have  been  very  mod- 
erate. This  is  due  to  the  silk  being  sent 
into  the  markets  for  manufacturing  pur- 
poses, but  it  is  pointed  out  by  the  in- 
surance experts  that  the  amount  con- 
celled  has  been  more  than  made  up  by 
the  new  coverage  applications. 

"When  the  story  of  the  vast  silk  hold- 
ings in  this  city  was  originally  publish- 
ed, there  were  many  denials  on  the  part 
of  raw  silk  dealers  that  stocks  were 
being  held  for  higher  prices.  The  silk 
men  denied  emphatically  that  they  were 
hoarding  stocks,  but  the  matter  assumed 
such  a  peculiar  aspect  that  the  Depart- 
ment of  Justice  in  Washington  consider- 
ed making  investigation.  It  was  said 
at  the  time  that  the  manufacturers  were 
perfectly  willing  to  pay  high  prices  for 
the  raw  goods,  because  they  passed  it  on 
to  the  consumer. 

"While  it  was  practically  impossible 
to  secure  a  thoroughly  accurate  idea  of 
the  amount  of  stocks  in  the  warehouses, 
inquiry  in  the  insurance  district  revealed 
that  approximately  $250,000,000  of  in- 
surance was  being  carried  on  raw  silk. 
The  silk  dealers,  who  asserted  that  this 
was  not  the  case,  declined  to  say  how 
much,  in  their  opinion,  the  value  of  the 
stocks  was,  but  they  made  a  general 
statement  that  the  value  of  the  supplies 
in  question  was  not  anywhere  within 
the  $250,000,000  mark. 

Amount    Very    Large 

"From  reliable  sources  it  was  learned 
that  the  amount  of  raw  silk  in  ware- 
houses is  very  large  and  is  constantly  in- 
creasing instead  of  diminishing.  It  was 
said  by  one  authority  that  he  believed 
New  York  held  the  largest  stocks  of 
raw  silk  in  the  world.  He  added  that,  in 
his  judgment,  the  stocks  in  the  ware- 
houses in  this  city  were  far  greater  than 
the  visible  supplies  in  the  Yokohama 
primary  markets. 

"PhiliD  Sturm,  an  American  business 
man,  who  has  been  doing  business  in 
Yokohama  a  long  time  and  who  is  now 
in  this  country  on  a  visit,  declared  that 
the  Yokohama  interests  were   aware  of 


the  tremendous  demand  for  silk  in  this 
country  and  were  curtailing  production; 
in  fact,  doing  everything  they  could  to 
keep  up  prices. 

"  'There  has  been  a  good  deal  of  talk 
in  Yokohama  regarding  high  silk  prices 
in  this  country,'  said  Mr.  Sturm,  'and 
while  I  do  not  desire  to  go  into  details, 
there  is  no  doubt  in  my  mind  that  prices 
are  being  maintained  as  the  result  of 
lessened  production.' 

"The  demand  for  raw  silk  in  this 
country  has  never  been  greater,  accord- 
ing to  experts,  and  importers  and  deal- 
ers are  apparently  in  close  touch  with 
the  situation,  for  prices  have  constant- 
ly shown  an  upward  tendency.  A  silk 
importer  who  declined  to  permit  the 
use  of  his  name,  but  who  admitted  that 
he  had  large  stocks  on  hand  in  two  ware- 
houses in  this  city,  said: 

Reason   for  High   Prices 

"  'It's  a  purely  economic  proposition. 
Of  course,  the  Japanese  in  the  primary 
markets  are  familiar  with  the  situation 
here.  You  don't  suppose  for  a  moment 
that  they  are  going  to  throw  large  stocks 
on  the  market.  They  are  asking  and 
getting  higher  prices.  The  raw  snk 
dealer  is  obliged  to  raise  his  prices  to 
the  manufacturer,  and  the  consumer, 
that  is,  the  man  who  wants  silk  ties, 
shirts,  underwear  and  other  silk  articles 
of  apparel,  appears  to  be  perfectly  will- 
ing to  stand  his  share  of  the  rise.' 

"While  not  a  single  raw  silk  dealer 
would  admit  that  the  Yokohama  mark- 
ets are  being  manipulated,  there  is  a 
well  denned  belief  in  trade  circles  that 
considerable  manipulation  has  been  go- 
ing on.  It  is  felt  that  the  Japanese  are 
responsible  in  a  large  measure  for  the 
rise  in  prices,  and  it  is  pointed  out  that 


prices  in  Yokohama  have  been  firm  right 
along.  It  is  argued  that  stocks  in  the 
primary  markets  are  extremely  low  and 
that  no  effort  is  being  made  to  increase 
production. 

"The  insurance  market  for  raw  silk  in 
New  York  is  closed.  The  companies 
have  taken  on  all  that  they  can,  and 
those  brokers  who  are  seeking  additional 
coverage  are  having  a  hard  time  of  it, 
it  is  reported.  The  same  situation  ob- 
tains in  London.  The  cancellations  have 
been  insignificant  as  compared  with  the 
applications  that  have  poured  into  the 
insurance  market. 

"Recently  two  large  steamers  carry- 
ing silk  cargoes  arrived  in  San  Francis- 
co. The  silk  was  divided  up  into  ship- 
ments for  as  many  trains,  so  as  to  dissi- 
pate any  impression  that  might  arise  re- 
garding large  silk  holdings.  One  of  tfie 
leading  raw  silk  importing  firms  in  thfs 
country,  which  until  recently  had  $2,000,- 
000  of  raw  silk  in  the  Hudson  Terminal 
warehouses  is  known  to  have  acquired 
additional  stocks  which  are  now  occupy- 
;n"-  two  entire  cellars  in  these  ware- 
houses." 


The  employees  and  travellers  of  Ham- 
bly  &  Wilson,  wholesale  fancy  goods, 
Toronto,  were  entertained  by  the  firm  in 
an  original  manner  at  the  Hotel  Mos- 
sop  on  January  20.  Seven  professional 
entertainers  were  in  attendance  and  be- 
sides a  banquet,  a  bonus  was  given  to 
all   connected   with  the   firm. 


Miss  A.  Laughlin,  of  Hambly  &  Wil- 
son, Toronto,  has  returned  after  spend- 
ing six  weeks  in  New  York. 


The  Season  s 
Foulards 


i. 


white     twill 


Navy     and 
foulard. 

2.  Sand  and  Victory  blue. 

3.  Navy  and  champagne 
satin-face   foulard. 

4.  Navy  and  white  fine 
twill. 

5.  Sand  and  pussy-willow 
weave  with  red  and  blue 
pattern  —  for  lining. 

No.  4  is  from  H.  R.  Mallin- 
son  &  Co.  The  others  are 
Doucette  prints  from  Weis- 
senbach &  Kay,  Inc. 
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Agreeable  Disappointment  in  Woolen  Prices 

First    Fall   Quotations    Do   Not  Show   as  Great  an  Advance  as  Was   Expected  --  Yet  One 

Line  of  Serge  Jumps  From  $3.85  to  $6.62'  _> 


NEW  YORK.  Some  Blight  consola- 
tion is  found  by  buyers  in  woolen 
goods  at   the  opening   prices  of 

the  American  Woolen  Company  for  Fall 
1920,  which  have  just  been  announced. 
This  consolation  consists  in  the  fact  that 

the  advances  for  Fall,  although  very 
high  as  compare, I  with  the  prices  for 
the  fall  of  1919,  yet  are  not  as  high  as 

were     expected.       In     other     words,    the 

trade  might  be  said  to  have  been  "agree- 
ably disappointed." 

This  does  not  mean  that  prices  in 
woolens  have  not  advanced.  On  the  con- 
trary, in  a  great  many  lines  they  are  up 
from  60  to  70  and  as  high  as  75  per 
cent,  over  those  of  one  year  ago.  In 
these  lines  it  may  be  said,  as  in  many 
others  during  the  past  year  or  so,  that 
only  now  will  the  public  begin  to  realize 
the  real  advances  that  have  taken  place 
in  woolen  goods.  The  American  Woolen 
Company  which  owns  over  50  mills  is 
regarded  in  many  respects  as  the  basic 
information  for  the  opening  of  each  sea- 
son. The  company  is  offering  several 
times  as  large  an  allotment  for  next 
Fall  as  it  did  for  last  Spring.  The  offer- 
ings for  Spring  were  cut  down  to  a 
fraction  of  theii  normal  extent  owing 
to  the  fact  that  the  company  visaed 
once  for  all  to  shut  up  on  future  orders 
so  that  they  did  not  accept  any  more 
business  than  they  could  possibly  cover 
in  the  regular  Spring  season  of  1920. 
This  leaves  them  comparatively  free 
fo>-  accepting  business  for  next  Fall. 
This  includes  a  fairly  large  allotment 
for  their  Canadian   customers  as  well. 

Adxance    of    50    Per    Cent,    on    Coarser 
Lines 

Prices    in   general    seem    lower   on   the 
coarser  wools   than  on   the   finer.     In   a 
9-our.ce  serge,  a  price  of  $2.25  per  yard 
compared   with    $1.50   a   year   ago   or 
ail  advance  of  only  50  per  cent,  from  the 
previous   year.      In   cotton   worsteds   and 
all  worsted  fancy  suitings,  prices   nmge 
from  $1.50  to  $7.50  a  yard  as  compared 
with  prices  last  year  ranging  from  $1.10 
and  $2. SO.     In  woolen  and  cotton  fabrics, 
including    suitings    and    coatings,    prices 
range:   For  suitings,  between   $^.05  and 
07;   overcoatings,  $2.65  to  $C>.40;  flan- 
nels,   kerseys,   friezes,    $2.S2'2    to   $5.55, 
while   last    year   the   range   was   between 
$1.32'-     and    $:'..:<.">.      Other    woolen    and 
worsted  fabric  prices  range,  in  the  case 
from    $3.60    to    $10.50,   and 
rcoatings   from  *S  to  $10,  while  last 
tin   range  was  $1.95  to  $5.27%.    In 
.    of  Berge  the  price  advance 
J2.37%  to  $3.97%. 
In   broadcloth:    Hark   colors,  advancing 
from    $2.20    to    $3.37%,    while    in    light 
colors     a     certain     line   advanced   from 
12%   to  $3.62%. 
In      lustone.      dark      colors,      advanced 
from  $2.20  last    year  to  $3.50,  whereas 


in    light    colors    the    advance    was    from 
1.75. 

Export    Business 

A  representative  of  the  company  stated 
to  DRY  GOODS  REVIEW  that  they 
were  not  attempting  to  do  an  export 
business  with  England,  although  there 
was  a  temporary  strong  demand.  Their 
idea  was  that  they  would  develop  busi- 
ness in  countries  like  South  America, 
Holland,  Norway  and  Sweden  and  some 
Eastern  countries  where  there  was  a 
prospect  of  permanent  business.  At  the 
present  time,  export  business  to  Europe 
is  rendered  very  difficult  by  reasons  of 
the  exchange  situation,  and  the  difficulty 
of  providing  credits,  but  the  company, 
which  is  formed  into  the  American  Wool- 
en Products  Company  for  export  busi- 
ness, expected  very  soon  that  some  ar- 
rangements would  be  made  with  large 
houses  bringing  in  goods  from  Russia, 
for  instance,  and  selling  woolen  goods 
from  various  mills  in  the  United  States 
against  these  shipments. 


barriers.  Buc  now,  these  objections 
been  removed  and  girls  are  being 
brought  over  from  Ireland  as  fast  as 
housing  accommodations  can  be  secured 
(Or  them  here.  These  Irish  colleens  ap- 
pear to  a  bright,  cheerful  lot  who  sing 
and  laugh  while  they  work  around  the 
reels  and  clean  out  the  "wet-spinning" 
machines. 

Yarns  spun  here  range  anywhere 
from  12  to  60  lee  which  is  the  finest 
being  produced.  Since  this  Canadian 
spun  yarn  is  little  more  than  "  a  drop  in 
the  bucket"  towards  meeting  the  linen 
demand,  there  is  bound  to  be  every  en- 
couragement for  the  development  of  the 
industry  in  this  country,  and  it  is  hoped 
some  real  relief  will  be  afforded  in  the 
not  distant  future. 


ADVANCE  OF  20'  I 

ON  LINENS 

The  past  month  has  been  no  slacker 
in  maintaining  its  part  in  the  rise  of 
linens.  An  advance  of  20  per  cent,  went 
into  force  in  January  and'  Irish  manu- 
facturers cabled  that  no  more  orders 
were  to  be  taken  after  January  until 
further  notice.  An  additional  advance 
is  expected  the  first  of  March.  When 
demand  is  strong  enough  and  goods 
scarce  enough  that  the  trade  is  paying 
$13.25  for  towels  which  before  the  war 
were  $3.5  a  dozen,  there  is  no  likelihood 
of  prices  receding  until  something  hap- 
pens to  equalize  more  nearly  the  sup- 
ply and  demand. 

The  Canadian  linen  industry  is  forg- 
ing ahead  with  more  business  than  it 
can  possibly  take  care  of,  despite  the 
fact  that  success  seems  to  be  attending 
all  the  operations  from  flax  growing  to 
weaving  and   marketing. 

It's  just  the  thin-edge  of  the  wedge — 
the  amount  of  real  Canadian  linen  that 
is  on  the  market  at  present.  But  there 
is  little  doubt  that  the  quantity  is  going 
to  become  more  noticeable  inside  of  a 
few  years.  Every  year  the  acreage  de- 
voted to  flax-growing  is  being  increased 
and  although  the  labor  for  flax-pulling 
is  more  expensive  than  in  the  old  coun- 
trv.  H  has  almost  come  to  be  settled 
condition  now  that  "linen  at  any  price" 
is   marketable. 

The  difficulty  felt  in  producing  Can- 
adian spun  yarns  is  that  of  securing  ex- 
perienced help.  A  few  handfuls  of  skill- 
ed workers  were  brought  over  during 
last  vear  ami  then  for  several  months 
the    immigration    authorities    intei 


BOARD      OI       TRADE      ANNOl  NCE- 

MENT— BRITISH   DYE  PURCHASES 

IN  GERMANY 

With     reference     to     the     paragraphs 

whicn  appeared  in  a  number  ol  news- 
papers on  the  ^2nd  .January,  relative  to 
British  dye  purchases  in  Germany,  the 
Board  of  Trade  announce  tnat  there  are 
some  important  inaccuracies  in  the 
statements  made.  The  committee  men- 
tioned in  the  paragraphs  in  question  was 
selected  by  the  color-using  nades  and  is 
acting  on  their  behalf  and  not  on  be- 
half of  the  Board  of  Trade,  and  the 
British  Government  is  not  responsible 
for  the  finance  of  the  purchases.  The 
action  taken  is,  however,  with  the  full 
knowledge  and  approval  of  the  Board  of 
Trade.  It  may  be  added  that  the  quanti- 
ty of  dyes  to  which  British  users  are  en- 
titled under  the  reparation  clauses  of 
the  Peace  Treaty  will  probably  be  sub- 
stantially in  excess  ol  the  1,500  tons 
stated,  but  the  purchases  now  being 
made  will  be  in  addition  to  whatever 
amount  may  be  received  under  the  Peace 

Treatv. 

♦ 

LONDON  STORE  ENLARGES 

T.  F.  Kingsmill,  London,  Ont.,  has 
erected  a  new  three-storey  building,  380 
ft.  long  by  80  ft.  wide,  next  to  the  drj 
goods  store,  which  will  provide  double 
the  former  store  space.  The  ground 
floors  are  all  made  into  one.  A  splendid 
furniture  section  is  being  arranged  and 
enlarged  space  given  to  dry  goods;  car- 
pets and  rugs,  which  have  always  been 
a  special  feature,  will  all  be  in  the  new 

building. 

♦ ■ 

Silver  Bros.,  manufacturing  furriers, 
Montreal,  I  re  doubling  the  capacity  of 
their  factory  by  taking  possession  of  a 
flat  in  the  New  Sommer  Building,  now  in 
course  of  erection  adjoining  the  pi 
Sommer  Building.  Mayor  Street,  Mont- 
real. 


Dry  Goods  Review 


61 


Shelves  Are  Bare  in  France 

Stocks  Gone,  Production  Low  and  Mills  Sold  Up — Orders  Must  be  Placed  Months  Ahead- 
Paris  Girls  Do  Not  Wear  Thin  Georgette  Blouses — They  Like  Short  Skirts — A 
Letter  From  France  Concerning  Canada. 


DRY  GOODS  REVIEW  has  received 
the  following  letter  from  Mr.  H. 
B.  Gagnereau,  who,  representing 
one  of  the  large  silk  manufacturing  con- 
cerns in  France,  paid  a  visit  to  Canada 
last  Fall  and  contemplates  a  return  trip 
to  this  country  in  May.  In  a  note  added, 
Mr.  Gagnereau  wishes  to  protest  strong- 
ly against  the  reports  of  some  buyers  in 
both  Canada  and  the  United  States  de- 
precating the  importance  of  Paris'  world 
fashion  influence  as  compared  with  her 
place  a  few  years  ago.  It  is  ridiculous, 
he  believes,  that  the  generations  of  study 
which  have  given  France  her  leadership 
in  that  field  should  not  be  able  to  main- 
tain her  importance  for  her  in  the  face 
of  the  activities  of  novices  for  a  few 
seasons.  There  is  no  such  thing  in 
France  as  a  costume  manufacturer,  he 
says.  Every  garment  is  a  creation  and 
made  by  hands  that  love  to  create. 

Mr.  Gagnereau  enumerates  some  of 
the  difficulties  and  the  assets  characteriz- 
ing French  industry  and  while  some 
members  of  the  trade  may  take  excep- 
tion to  one  or  two  of  the  points  mention- 
ed, the  letter  is  nevertheless  of  interest 
from  the  Frenchman's  point  of  view. 

Editor,  DRY  GOODS  REVIEW:— 
You  have  asked  me  what  have  been  my 
impressions  about  the  Canadian  trade 
from  my  recent  trip  to  Canada.  I  will 
try  to  summarize  a  few  of  them,  which 
I  think,  will  be  valuable  to  your  readers 
and  the  retail  trade  in  particular. 

I  must  say  at  once  that  a  great  op- 
portunity is  still  open  in  Canada  where 
so  many  resources  can  be  found.  I  have 
no  doubt  that  with  peace  Canada  is  go- 
ing to  experience  prosperity  unknown 
heretofore. 

The  very  first  subject  I  would  deal 
with  and  which  is  particularly  acute  for 
French  and  even  British  goods  is  the 
rate  of  exchange  at  which  we  pay  duties 
for  imported  goods.  According  to  the 
decision  of  the  Governor  in  Council,  the 
franc  is  not  depreciated  and  therefore 
we  pay  duties  on  the  rate  of  .193  cents 
whilst  the  franc  is  really  worth  10  cents. 
The  queerest  thing  in  the  present  mat- 
ter is  that  we  pay  at  the  British  Con- 
sulate in  France  the  Consul's  fee  at  the 
depreciated  rate  to  have  the  invoices 
legalized,  so  that  the  currencies  have  not 
the  same  value  on  both  sides  of  the 
water. 

I  quite  understand  that  the  Canadian 
Government  may  be  in  need  of  money  as 
are  all  the  nations  who  were  engaged  in 
this  war;  however,  we  in  France  have 
suffered  particularly  more  than  anybody 
else  and  therefore  are  anxious  to  re- 
cover. 

The  depreciation  of  the  franc  favors 
our  export  business  and  this  is  the  only 


way  to  obtain  the  balance  which  would 
bring  the  value  of  the  franc  to  its  old 
rate;  however,  our  prices  are  high  on 
account  of  this  depreciation  and  there- 
fore, if  we  do  not  pay  the  duties  on  the 
real  value  of  the  franc,  we  are  handi- 
capped towards  other  nations  which  are 
in  a  better  position.  We  believe  that  all 
importers  and  retail  stores  must  have 
felt  this  abnormal  situation,  and  I  am 
surprised  that  our  Canadian  friends 
should  not  adopt  the  policy  of  the  neigh- 
boring country,  the  U.  S.  A.,  where  we 
pay  the  duties  at  the  prevailing  rate  of 
exchange  the  day  the  goods  are  shipped. 

French  Novelty  Silks  Liked 

Regarding  the  silk  situation,  I  have 
found  that  we  had  lost  quite  a  consider- 
able ground  during  the  war  owing  to 
Japanese  conditions.  However,  silk  is 
scarce  in  Japan  as  everywhere  else  and 
they  cannot  sell  much  cheaper  than  we 
do.  Furthermore,  during  all  my  visits 
to  the  retail  trade,  the  feeling  is  one  of 
poor  satisfaction  with  Japanese  goods 
which,  as  a  rule,  have  not  been  delivered 
up  to  sample.  Furthermore,  even  with 
all  the  progress  of  Japan,  they  have  not 
been  able  to  produce  yet  any  silk  goods 
finished  in  the  standard  of  French  goods. 
Loading  in  Japan  is  unknown  and  you 
seldom  find  a  cheap  crepe  de  Chine  which 
does  not  slip. 

In  fancy  novelties,  they  are  not  yet 
ready  to  produce  anything  like  we  do  in 
France. 

Conditions  on  this  side  are  about  what 
they    were    six    months    ago    with    stocks 


all  gone,  production  very  slow  with  the 
48  hours'  week  and  demand  tremendous 
from  all  countries.  Silk  is  as  scarce  as 
anywhere  else  and  prices  will  keep  high 
for  quite  a  long  time  on  account  of  the 
demand.  Buyers  should  not  hesitate  to 
place  their  orders  as  early  as  they  can  in 
order  to  obtain  delivery  and  as  soon  as 
they  have  the  opportunity,  for  some- 
times they  even  have  not  this  oppor- 
tunity, manufacturers  being  sold  out  for 
months  to  come. 

Paris  Girls  Prefer  Crepe  de  Chine  for 
Blouses 

In  plain  silks,  there  are  no  particular 
fabrics  to  mention  as  being  new,  spe- 
cially, in  popular  prices;  the  favor  on 
this  side  is  more  for  crepe  de  Chine 
than  for  Georgette  as  is  the  case  in 
Canada.  Something  strange  to  write 
and  especially  for  your  market  is  that, 
if  the  French  girl  wears  short  skirts  and 
may  therefore  show  her  ankles,  she  will 
never  wear  such  transparent  blouses 
made  of  Georgette  as  I  found  in  Canada 
and  the  United  States,  particularly  in 
the  popular  and  medium  classes. 

Prints  are  also  very  strong;  however, 
some  of  them  are  not  suitable  yet  for 
the  Canadian  market.  I  mean  the  mo- 
dern designs  in  bright  colorings;  some 
very  pretty  floral  effects  are  seen,  how- 
ever, and  for  underwear  dainty  designs 
can  be  found.  An  article  nearly  un- 
known in  Canada  is  silk  voile  Triple, 
triple  both  ways,  which  will  make  beauti- 
ful underwear  as  strong  as  any  other 
material. 

I  trust  that  Canadian  buyers  will  not 
be  frightened  by  prices  on  this  side  as 
they  certainly  bear  in  mind  that  when 
they  pay  for  an  article  10  francs,  it  is 
only  worth  for  the  seller  half  of  this  and 
the  people  at  home  are  the  only  ones 
who  suffer  from  this  state  of  things. 

I  will  close  in  mentioning  and  praising 
the  hospitality  and  welcome  I  was  grant- 
ed during  my  visit  and  have  no  doubt 
that  the  friendship  between  both  nations 
will  develop  as  strong  in  time  of  peace 
as  in  the  war. 


An  informal  Spring  opening  took  place 
at  Stanley  Mills  &  Company,  Hamilton, 
on  February  7.  The  opening  included 
millinery  and  ready-to-wear.  The  store 
will  not  have  any  formal  openings,  but 
the  Spring  goods  will  be  shown  con- 
tinually from  now  on.  Some  special  mer- 
chandise will  be  shown,  of  course,  in 
time  for  Easter.  A  number  of  stores  are 
adopting  this  plan  this  year,  thereby  en- 
deavoring to  create  a  "12-months"  sale 
of  wearing  apparel  rather  than  centre 
it  on  two  or  even  four  seasons. 
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Dry  Goods  Revieu 


When  In  New  York  City 

Visit  285  4th  Ave. 


(Ground  Floor) 


And  Inspect 


The    Pine  Tree    Silk    Line 

Huge  Assortments  for  Immediate  Delivery 


FOULARDS 
WASH  SATINS 
TUB  SHIRTINGS 
SPORT  SATINS 
(plain  and  fancy) 


TAFFETAS 
MESS  A  LINES 
CHARMEUSE 
CREPE  DE  CHINES 
CREPE  METEORS 


WOVEN  JERSEY  SILKS 


THE  PINE  TREE  SILK  MILLS  CO. 


285  4th  Ave.,  NEW  YORK 

SILK  MILLS,  PHILADELPHIA 
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Canadian  Money 

Canadian  Made 

Should  be  Spent 
in  Canada 

For  Canadian 
Trade. 


We  are  advertising  this 
trade  mar\  from 
Coast  to  Coast 

Telling  the  good  housewife 
that  the  cotton  which  bears 
this  mark  is  the  best  of 
cotton  and  cheapest  in  the 
long  run. 

Link  your  effort  with  ours 
and  secure  the  benefit  that 
will  accrue  from  the  in- 
creased sale  of  Prue  Cot- 
tons. 


DOMINION  TEXTILE  CO.,  LIMITED 


MONTREAL 


TORONTO 


WINNIPEG 


i»  1:  !■:  s>    !•■  \  ii  in  cs 
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Mark  Fisher  Sons  &  Co 

Important  Information 

from  two  of  our  live 

departments 


SILKS 

New  Spring  Silks 

that  are  and  will  be 

Wanted 

Cable  Knit  French  Silks 
Richer  than  the  heaviest 

Tricotine 
Now  in  stock,  in  Black, 
Ivory  and   popular  shades, 
also 
Cameleon  Poplins 
With  a  wondrous  sheen — 
the  fabric  so  much  in  de- 
mand  by   the  smartest 
makers-up. 


LINENS 

Our  buyer  has  just  returned  from  the 
Kuropean  markets  where  he  has,  de- 
spite the  great  scarcity  of  all  linen 
goods,  .succeeded  in  securing  some 
excellent  lines,  goods  that  will  be 
appreciated  by  our  customers  and 
friends. 

"Kingfisher"   Brand 

Scalloped    and    hemstitched    Table 
Cloths   and    Napkins,    Tray    Cloths," 
Tea  Cloths^  Scarves,  etc. 

STAPLES 

Crashes,  huckabacks.,  terries,  while 
and  colored;  mercerized  damask-, 
linen  damasks,  linen  table  cloths 
and  napkins:  English  hath  towels, 
white  and  colored. 

"SNOWCREST" 

Madapolams,  Longcloths,  sheets  and 

pillow  cases. 


We  would  9tronglj  advise  all  our  customers  bo  buy  now 
as  the  next  six  months  of  the  present,  year  will  be  a  critical 
period  owing  to  the  absolute  scarcity  of  all  classes  of  merchan- 
dise. 


MARK  FISHER  SONS  &  CO. 

Fine  Woollens,  Silks,  Tailors*  Trimmings,  Linens 

28  VICTORIA  SQUARE  MONTREAL 


70  Bay  St. 
TORONTO 


286  and  290  McDermott  Ave. 
WINNIPEG 


420  Cordova  St. 
VANCOUVER 


-Ml  Mollis  St.  93-99  Germain  St.       Booth  Bldfi.,  Sparks  St.  Lister  Chamber  5  Duffield  Block 

HALIFAX  ST.  JOHN  OTTAWA  HAMILTON  LONDON,  Ont. 
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MALLINSQNH 

SILK  WEEKT 

^Mafphlstta0ump 


will  be  the  most  notable  event  in  silk  sales  history 

Coming  at  a  period  when  Fashion  decrees,  more 
emphatically  than  ever,  the  popularity  of  silks  for 
Spring  and  Summer  outdooring,  it  offers  a  unique 
opportunity  for  profitable  linking-up  with  wide- 
spread publicity  of  the  internationally  famous 

MALLINSONC 

1    1    Silks  de  Luxe    O 

Already  many  of  the  leading  retailers  of  the  country  have 
decided  upon  a  close  co-operation  during  all  of  that  week. 

"Mallinson  Silk  Week"  is  a  characteristic  feature  of  the 
constant  thought  we  give  to  co-operation  with  retailer  and 
garment  manufacturer. 

Mallinson  methods  insure  profitable  growth,  and 
popularity  to  handlers  of  Mallinson  Silks  over  the 

counter  and  in  ready-to-wear  fashioned 

in  these  unusual,  original  silks. 


S 


H.    R.  MALLINSON    &  COMPANY,    Inc. 

"The  Nezc  Silks  First" 

New    York:    Madison    Ave.    31st    Street.      Chicago:    923 
Postal  Telegraph  Bids.      Montreal:    ">16  New   Birks  BIcIk'. 
Mallinson   Silks   are   featured   in   Skirts   manufactured 
by    W.   C.    Bland.    Montreal. 
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PRING 


( %**mf4«(i  js&ggg rM 


TORONTO    WINNIPEG    CALGARY    VANCOUVER 


SILKS,  LIMITED 

100  Wellington  St.  West 
Toronto 


1920  EASTER  GREETINGS 

We  have  to  offer  to  the  Trade 


■ 


Georgette  Crepes 

Paillettes 

Taffetas 

Swiss  and 

Duchess    Satins 
Charmeuse  Satins 

\ 

French 
Manufacture 

Messahne 

All  Colors 

Tricolette 

Crepe  de  Chines 

I 

Everything  in  Black 

Silks 

at  all 

pric 

es 

NOVELTIES     Shot  Chiffon  Taffetas,    beautiful    floral 
Foulards,  all  colors,  Novelty  Kimono  and  lining  Satins. 

Japanese  Silks,  Pongees,  Habutai,  Georgettes. 


FOR  IMMEDIATE  DELIVERY 


SILKS,  LIMITED 


TORONTO 
100  Wellington  St.   West 


WINNIPEG 
McDermott  and  Arthur  Sts. 


_HI  LlZZZZZX: 


!• 
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Itoucli 


DOITOUC 


TRADE    MASS; 


SUITINGS 


NO  SUCH  THING  AS  A 
DULL  SEASON 

in  your  Dress  Goods  Depart- 
ment if  you  stock  WOOL- 
TOUCH  suitings. 

While  WOOLTOUCH  is 
manufactured  from  cotton  it 
takes  the  place  of  wool  goods. 

It  is  made  of  the  best  grade  of 
cotton  obtainable;  it  is  finish- 
ed to  look  and  feel  like  wool ; 
it  comes  in  a  variety  of  attrac- 
tive designs  and  beautiful  col- 
orings and  has  much  of  the 
warmth  of  wool. 

The  economy  of  WOOL- 
TOUCH  instantly  appeals  to 
the  shopper.  The  fact  that  it 
is  a  material  for  EVERY 
SEASON  makes  it  a  boon  to 
your  Dress  Goods  Department. 

WOOLTOUCH  is  a  trademarked  name, 
and  the  use  of  same  applied  to  any 
fabric  not  manufactured  by  the  BED- 
FORD MILLS  will  be  immediately  inves- 
tigated. 

Ask  your  nearest  wholesaler 
to  send  you  samples  of  WOOL- 
TOUCH. 

Canadian  Representitive:  Chas.  Duncan, 
42  Rainsford  Rd.,  Toronto,  Ont. 


BEDFORD  MILLS,  INC. 

80-82  Leonard  St.  New  York  City 
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e  specialize  in 


Broad  Silks 

Duchesse  Taffetas 

Messahnes  Habutai 

Crepe  de  Chines     Georgette- 
Pongees  Satins 
New  Novelty  Silks 


TRADE 


MARK 


A  visit  to  our  Showrocms  when  in  the  City  will  be  a 
pleasure  to  us  and  of  profit  to  you. 


Hamm  &  Riley  Silk  Co. 

Limited 
55   Bay  St.  Toronto 


*  LU"Tln-'rT"n"  'i"1'*' 

TuadeJM  a  rJs.  R  e  c  d 
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Georgette  Crepes 

Chiffons 

Ninons 
Fancy  Georgettes 


Grepe  dc  Chines 
French   Voiles 
Plain  and 
Fancy  Satins 


Getting  Back  to  Pre-War  Conditions — 

We  have  opened  up  our  import  lines  of  Novelty  Silks, 
Satins,  Cotton  Voiles  and  Silk  Shirtings.  Do  not  fail 
to  write  us,  at  once,  for  particulars  about  any  of  the 
above  lines  in  which  you  may  be  interested,  to  ensure 
Fall  delivery. 

Stocks  in  most  of  these  qualities  always  on  hand  in 
Toronto  Warehouse. 

Albert  Godde,  Bedin  &  Cie 

PARIS 

TARARE 

LYONS 

Empire  Bldg.  64  Wellington  St.  W. 

Telephone:    Adelaide  3062 

TORONTO 


The   Deacon   Shirt 
Company 

beg  to  announce  that  their  travellers 
are  on  the  road  with  the  new  Fall 
line  of 

Working  and  Outing  Shirts, 

Flannels,  Taffetas,   plain  and  fancy, 

Tweeds,  Drills,  Flannelettes, 

Oxfords,  Sateens,  etc. 

Night  Shirts,  Pyjamas, 

Boys'  Waists. 

The  Deacon  Shirt  Co. 

BELLEVILLE.  ONTARIO 


Special  Values 


"Direct  from  Mill 


to   the    Trade " 


"Through  Commission  Merchants." 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc. 

For  Men's  Wear 

Indigo  and  Black  Serges  and  Vicunas 

Grey  and  Fancy  Worsteds 

Also 


Pure  Wool 


Scotch  Tweeds 


"Manufactured  in  Scotland  of  pure,  new  wool,  free  from 
cotton  or  other  vegetable  fibre,  shoddy,  mungo.  thread 
waste  or  any  other  remanufactured  wool." 

On  account  of 

THE  HEATHER  MILLS  COMPANY,    Selkirk  (Scotland) 

"From  whom  we  hate  Sole  Canadian  Setting  Agency" 

Stocks  of  all  the  above  on  hand. 
Ready  for   immediate  shipment. 

C.  E.  ROBINSON  &  CO. 


Mappin  &  Webb  Hulldinfl 
Importer  10  Vlctorlo  Street 

MONTRFAL 


Commission 
Merchants 
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'utl're  Fashions  are  exquisitely  foreshadowed  in  the  new   Pen ikees  Silks  —  Rhapsode 
—  Chimcrai—Cordclle.      Their  infinite  range  of  rich,  yet  elusive  color- tones,  the 
artistry  of    their  soft,   crinkly  weaves,    the  luminous  quality  that  seems  to  lie 
just  below  the  surface,  offer  limitless  possibilities  for  the  creation  of  original  costumes. 


Falling  instinctively  into  lines  of  loveliness, 
they  are  as  adaptable  to  modes  for  ceremo- 
nious wear  as  to  the  smart  little  week-end 
frock  or  the  new  types  of  sportwear.    Made 


by  mills  that  have  for  years  been  producing 
fine  American  silks  for  American  women, 
and  now  for  the  first  time,  identified  by  the 
name  PEfciKEES  in  the  selvage  of  every  piece. 


Carl  School  Silk  Corporation,  260  Fourth  Avenue,  New  York 


ABOVE  is  reproduced  in  a  smaller  size  the 
full  page  advertisement  of  PENIKEES  Silks 
that  will  appear  in  the  exquisite  original  colors 
in  VOGUE  for  February  15;  LE  COSTUME 
ROYAL  for  March;  and  FASHION  ART  for 
February. 


The  same  copy  has  been  adapted  to  half  page 
space  in  black  and  white  in  HARPER'S  BAZAR 
for  February;  and  the  LADIES'  HOME  JOUR- 
NAL for  March.  This  is  the  second  advertise- 
ment of  a  national  campaign  to  introduce  these 
silks  beautiful  to  the  American  woman. 


CARL  SCHOEN  SILK  CORPORATION 


260  Fourth  Avenue 


New  York 
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Hudson  Seal  Coats  $200  More  Apiece 

Skins  Alone  Will  Cost  $160  to  $150  More  For  a  Coat — Muskrat  Soaring  Above  $5   Each 
Coonskin  Coats  and   Beaver  a   Problem — Comparisons  With  the  Days  of  1914-15 


Till,    tin    manufacturers,    who    are 
..'  tt.ng  out  their  new  lines  tor  tnt 
1  ah  season  of  1920,  declare  that 
on  an  average  tne  price  01   auason  Seal 

coats  to  the  trade  will  show  an  advance 
of  about  $200  each,  as  compared  with  the 
prices  for  the  season  just  Closed.  This 
advance  will  be  due  ehietly  to  tne  exces- 
sive prices  for  muskrats,  which  have 
gone  up  from  about  $2.25  and  $2.50  each 
to  $5  or  $5.25  by  the  time  the  manufac- 
turers have  had  to  buy  for  the  new  sea- 
son's business.  When  one  figures  out 
that  a  42-inch  coat  takes  about  55  to  70 
skins,  or  an  increased  cost  for  the  un- 
dressed fur  alone  of  $100  to  $150  for  a 
coat,  the  source  of  the  higher  cost  of 
these  favorite  garments  is  readily  seen. 
In  addition,  there  is  a  heavy  advance  in 
the  price  of  silk  linings  which  are  now 
running  as  high  as  $12  to  $13  a  yard 
for  brocaded  lines,  and  further  increases 
to  ;;  very  considerable  extent  in  the 
wages  of  operators.  In  connection  with 
the  last  item  the  Montreal  fur  manufac- 
turers last  year  gave  two  advances,  one 
in  March  and  the  other  in  November,  and 
are  under  agreement  to  give  another 
advance  in  March,  1920,  and  a  fourth  in 
November,  1920.  In  one  case,  as  DRY 
GOODS  REVIEW  was  informed,  work- 
men were  getting  about  $24  a  week  be- 
fore the  war  can  command  as  high  as 
$64  or  $65  now.  And  even  at  that  figure, 
they  are  complaining  now  that  they  are 
losing  money  as  compared  with  their 
former  lower  wages. 

In  spite  of  figures  that  will  mean  an 
average  cost  to  the  trade  of  coats  at 
$500  to  $650,  and  a  selling  price  to  the 
public  in  many  cases  of  $800  or  even 
more,  the  manufacturers  are  looking 
forward  to  a  brisk  trade  in  these  coats 
for  the  coming  season. 

Coon  Skins  May  Kill  Coat  Trade 
An  even  greater  problem  than  the  ex- 
cessive cost  of  Hudson  Seal  coats,  how- 
ever, confronts  a  certain  section  of  the 
trade.  Women  can  be  relied  upon  in  a 
lar^e  percentage  of  cases  to  pay  any 
price  so  long  as  they  are  anxious  to  net 
the  goods,  and  they  are  fashionable.  But 
manufacturers  are  fearful  now  that 
i  here  will  be  a  limit  to  what  mere  men 
will  he  willing  to  pay,  for  instance,  for 
coon  coats.  One  manufacturer,  who  has 
a  large  connection  in  this  line  all  over 
Canada,  declared  early  in  February  that, 
he  had  decided  definitely  not  to  touch 
coon  coats  at  what  he  called  the  Dri 
exorbitant  pr;ces  for  the  sUJns.  He 
showed  an  offer  that  he  had  from  a 
large  fur  jobber,  of  $1S  for  extra  la^ire 
dark  skins,  of  $1  1  for  lar<re  ones,  of  $10 
for  medium  and  $6.50"  for  small.  Re 
thought  that  on  an  averaure  his  skins 
would  cost  him  about  $12  each.  He  de- 
clared that  his  coats  were  takin?  40 
skins  each,  or  even   on   $8    (for  those  he 


had  in  Btock),  a  total  cost  of  $320  for 
the  skins  alone  for  a  single  coat.  lie 
Lad  worked  it  out  that  tli.s  would  com- 
pel ..mi  to  cnarge  $460  to  tne  trade.  Ibis 
same  coat,  lor  the  byst  qual.ty,  was  sold 
this  last  season  at  $32o,  and  one  year 
ago  was  Belling  at  about  $250  or  even 
less. 

This  same  dealer  did  not  get  any  balm 
when  he  turned  to  beaver  coats.  He  had 
a  quotation  of  $41.50  for  a  skin  which 
ho  bought  last  season  for  $18.60.  On  a 
beaver  coat  10  extra  large  skins  are  re- 
quired, which  he  figured  would  cost  him 
at  last  $55  each,  or  a  total  of  $550.  This 
condition,  he  observed,  "is  keeping  every 
one  of  us  guessing.  Eive  years  ago  we 
were  selling  coon  coats  for  from  $32.50 
to  $85  each,  and  you  got  a  pretty  swell 
coat  for  $100." 

Were  42 \\   Cents;   Now  $5 

One  fur  manufacturer  turned  up  his 
records  for  DRY  GOODS  REVIEW  for 
the  years  1914  and  1915  to  illustrate  the 
advance  that  had  taken  place  in  that 
time.  In  1915  he  had  sold  300  rat  skins, 
dressed,  at  42%  cents  each;  to-day  those 
skins  cost  $5  raw. 

In  another  case,  he  had  sold  50  dress- 
ed mink  skins  at  $7.15  each;  to-day  they 
aie  asking  $20  for  them  raw. 

Beaver  Up  From  $11  To  $43 

In  another  case  100  dressed  mink  skins 
were  sold  at  $4.90.  In  another  case  18 
beaver  skins  dressed  and  plucked,  at 
$11  each;  now  the  price  is  $41.50  raw 
and  about  $43  on  an  average  plucked. 

In  September,  1915,  over  30  coon 
coats  had  been  shipped  to  a  Winnipeg 
customer  at  $45  apiece.  In  1914,  60 
A'aska  beaver  coats,  of  the  cheap  grade 
that  were  used  for  driving  out  West, 
were  sol.!  at  $13.65.  The  1919  price  for 
these  was  $39,  and  this  year  the  price 
would   be   $54. 

In  bhe  same  year  30  Persian  lamb 
skins  soid  at  $7.50,  which  to-day  are 
bringing   $35. 

Thus  on  the  threshold  of  the  new  fur 
season  of  1920-21,  manufacturers  can 
hold  out  no  hopes  of  escape  from  the 
prophecy  that  has  been  made  in  these 
columns  during  the  past  two  or  three 
months,  of  sharp  advances  in  price  in 
practically  all  the  most  popular  fur  lines 
for  1920-21. 


Fur  Industry  and 

Wild  Life  Conference 

Under  the  joint  auspices  of  the  Com- 
mission of  Conservation  and  the  Ad- 
visory Board  on  Wild  Life  Protection,  a 
national  conference  is  bein<r  hel  I  at  the 
Windsor  Hotel.  Montreal,  on  Thursday 
and  Fridav.  Feb.  19  and  20,  to  take  up 
urgent  problems  respecting  the  con-e-- 
vation  of  <';  nada's  valuable  resoun •• 


wild    life.      Particular  attention    is   1. 
devoted    to    t  lie    various    phases    of    the 
uir  industry. 

1  In  rapid  advance  in  the  price  of  furs 
has  induced  the  most  vigorous  exploita- 
tion of  our  fur-bearing  animals,  and  it 
is  essential  to  secure  the  concerted  ac- 
tion, not  only  of  administrative  authori- 
ties but  of  fur  dealers,  traders,  trappers, 
sportsmen  and  other  associated  in- 
terests, to  insure  that  this  resource, 
while  being  exploited  to  the  maximum 
extent,  will  not  become  depleted.  An 
important  feature  of  the  conference  will 
be  the  fullest  consideration  of  the  ex- 
tent and  possibilities  of  fur  farming,  in- 
cluding the  rearing  not  only  of  foxe 
of  other  fur  bearers. 

Among  the  subjects  to  be  discussed 
are:  Problems  of  fur  production,  includ- 
ing care,  nutrition  and  diseases  of  foxes; 
the  registration  of  silver  foxes;  rearing 
of  fur-bearers,  other  than  foxes;  fur 
statistics;  the  marketing  of  furs,  the 
improvement  of  marketing  methods,  fur 
auction  sales  and  trade  names  for  furs; 
game  lavs  and  their  administration,  in- 
cluding the  sale  of  game  and  the  work 
of  pame  protective   associations. 

The  conference  will  be  a  thoroughly 
representative  gathering,  and  it  is  anti- 
cipated that  the  deliberations  will  be  of 
the  greatest  service  in  promoting  meth- 
ods for  the  practical  conservation  of  the 
wild   life  resources   of  the    Dominion. 

The  fur  business  is  Canada's  most  an- 
cient industry  and  everv  effort  should  be 
made  to  maintain  the  fur  production  of 
the  Dominion  at  the  highest  possible 
level  consistent  with  the  retention  of 
the  industry  as  a  permanent  asset. 


Startling  Advances  At 

St.  Louis  Fur  Sales 

Every  cue  who  handles  furs  in  any 
capacity  is  always  on  the  qui  vive  when, 
every  three  or  four  months,  a  big  sale  of 
raw  furs  is  announced.  As  prices  bound 
higher  and  higher  the  excitement  in- 
creases accordingly  and  always  with 
hope  against  hope  that  the  usual  25  per 
cent.  tT  100  per  cent,  increase  will  not 
find  place.  And  yet  at  every  sale  for 
the  past  three  oi  fou-  years  t^e^e  ab- 
normal increases  have  been  noted.  Manu- 
facturers pay  the  prices,  make  un  the 
furs  at  increased  labor  cost,  and  the  pub- 
lic pays  the  bills  and  seems  happier 
than  ever  in  its  luxurious  fur  anoarel. 

\t  tiie  St.  Louis  fur  sales  which  open- 
ed February  2.  the  following  Chan  Pi 
prices  resulted:  The  9.100  A'aska  seal 
skins  which  were  dressed,  dyed  and  ma- 
chined for  the  United  Spates  <rove<nment 
sold  at  55  DC-  cent,  hifrher  t^an  Septem- 
ber prices;  Persians  were  "0  ner  cent, 
hio-her  than  in  September;  moles.  75  per 
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cent,  higher  than  September;  Russian 
squirrels,  90  per  cent,  higher  than  Sep- 
tember; fisher,  30  per  cent,  higher;  bad- 
ger remained  unchanged;  mink,  150  per 
cent,  higher;  marten,  60  per  cent,  high- 
er; stone  marten,  60  per  cent,  higher; 
baum  marten,  50  per  cent,  higher;  mar- 
mots, 75  per  cent,  higher;  civet  cat,  40 
per  cent,  higher;  muskrat,  including 
Southern,  black  and  dressed,  seal  dyed 
and  seal  dyed  muskrat  plates,  were  all 
50  per  cent,  higher  than  September; 
crossed  fox,  10  per  cent.;  white  fox,  10 
per  cent,  higher;  blue  fox  remained  un- 
changed; silver  fox,  40  per  cent,  higher; 
coneys,  sealings  and  near  seal,  includ- 
ing French,  American  and  German,  and 
dressed  coneys,  were  40  per  cent,  higher 
for  the  foreign  and  10  per  cent,  hieher* 
for  domestic;  red  fox,  5  per  cent,  higher; 


Australian  red  fox,  Karagon  fox  and 
Macedonian  fox,  all  remained  unchang- 
ed; chinchilla  was  100  per  cent,  higher 
than  September;  Russian  sables,  10  per 
cent,  higher;  Japanese  sables,  10  per 
cent,  higher  than  in  September;  Japan- 
ese mink  and  China  mink,  100  per  cent, 
higher;  Japanese  marten,  10  per  cent, 
higher  than  in  September;  flying  squir- 
rel, 10  per  cent,  higher;  lynx,  IV2  per 
cent,  higher;  lynx  cat,  5  per  cent,  higher; 
wild  cat,  10  per  cent,  higher;  wolf,  un- 
changed; China  dogmats,  Thibet  and 
Thibet  robes  are  reported  as  having 
brought  in  good  prices. 

Hare  seals,  20  per  cent,  higher  than 
September;  leopard  cat,  unchanged; 
house  cat,  30  per  cent,  higher;  American 
opossum,  50  per  cent,  higher;  rin"1  tail 
cat,   150  per  cent,  higher;  otter,  25  per 


cent,  higher;  wolverine,  20  per  cent, 
higher;  grey  fox,  unchanged;  South 
American  fox,  40  per  cent,  higher;  Swift 
fox,  30  per  cent.;  Guanacos,  10  per  cent, 
lower,  Russian  pony,  12  ^  per  cent,  low- 
er; barunduki,  12%  per  cent,  higher; 
bear,  unchanged.  Reindeer  is  reported 
as  selling  well,  also  white  lamb.  White 
hare  remains  unchanged;  Australian  rab- 
bit and  New  Zealand  rabbit  for  furriers' 
grade  is  10  per  cent,  lower  than  Septem- 
ber; other  grades,  50  per  cent,  higher. 
Dutch  rabbits  sold  well.  Skunk  was  20 
per  cent,  higher,  and  nutria,  65  per  cent, 
higher. 

With  these  breath  absorbing  advances, 
considering  the  present  levels  of  all  the 
furs,  the  big  Canadian  sales  about  to 
take  place  in  Montreal  this  Spring  will 
be  of  even  more  intense  interest. 


The  Wearing  Qualities  of  Various  Furs 

An  Interesting  Classification  —  Sea  Otter  Most  Durable  of  Furs --How  Others  Compare 
With  It  —  Dyeing  Reduces  Durability  in  Most  Cases 


THE  use  of  furs  as  necessary  ar- 
ticles of  clothing,  as  well  as  for 
ornamental  purposes,  is  as  great 
to-day  as  ever,  says  Dr.  Hauseman,  of, 
the  Zoological  Laboratory,  Cornell  Uni- 
versity, writing  in  the  "Scientific  Month- 
ly," and  indeed  during  the  past  several 
years  seems  to  have  increased  the 
severity  of  its  demands.  Certain  mam- 
mals are  being  rapidly  reduced  in  num- 
bers, if  not  threatened  with  extinction; 
and  certain  furs  are  becoming  rare  and 
consequently  expensive.  Hence  there 
arises  the  necessity  for  some  methods 
wherebv  the  species  from  which  any 
given  fur  was  obtained  can  be  indub:- 
tably  determined.  For  it  is  possible  to 
remodel  and  rename  furs,  that  is,  so  to 
clip,  dye  and  pull  them,  that  Iheir  ori- 
ginal  appearance  is  altered  to  such  an 
extent  that  they  may  be  sold  under 
names  not  their  own.  Furs  so  remodelled 
may  be  sold  under  the  names  of  furs 
much  superior  in  wearing  quality  or  in 
warmth. 

Thus  the  pelts  of  animals  from  warm- 
er zones  such  as  the  woodchuck  (mar- 
mot), opossum,  Australian  opossum. 
raccoon,  weasel,  Tartar  pony,  Manchu- 
rian  dog,  and  certain  monkeys  are  work- 
ed up  by  fur  dressers  into  articles  but 
little  resembling  their  originals  and  sold 
under  other  names,  usually  under  the 
names  of  animals  of  northern  latitudes. 
Such  furs  are  inferior  to  those  from 
colder  climates  in  suppleness  and  dura- 
bility of  leather,  denseness  and  silkiness 
of  under,  or  fur-hair,  fullness  of  over- 
or  protective  hair,  and  because  d^e'. 
brittle  and  less  durable  in  general.  One 
of  the  most  durable  of  all  furs  is  that 
of  the  sea  ctter  (Latax  lutris).  Con- 
sidering this  to  be  represented  b"  100, 
the  relative  durabilitv  of  some  common 
furs,  when  used  with  the  fur  outside 
(not  for  linings),  is  as  follows; 


Species.                              Durability  ( Otter  100) 

1.  Beaver     90 

2.  Bear,   black   or   brown    94 

3.  Chinchilla     15 

I.  Ermine    25 

5.  Fox,  natural   40 

6.  Fox,    dyed     20-2"> 

7.  Goat     15 

>.  11:,,-     05 

9.  Kolinsky      25 

10.  leopard 75 

11.  Lynx    

12.  Marten      (skunk)      70 

18.  Mink,    natural    70 

1  1.  Mink,   dyed    36 

15.  Mole     (,7 

16.  Muskrat     15 

17.  Nutria    ( Coypu    rati,    plucked    ....  23 

18.  Otter,    sea    lllO 

10.  Otter,    inland 100 

20.  Opos  urn     87 

21.  Rabbit      05 

22.  R?ccoon.    natural 65 

23.  Raccoon,     dyed     .  .  50 

2  1.  Sable      60 

26.  Seal,    hair       ...»       80 

26.  Seal,    fur    SO 

27.  S  luirrel,   cr   v 20  25 

28.  Wolf     50 

20.  Wolverine     100 

The  misnaming  of  furs  offered  for 
sale  in  England  reached,  several  years 
aco,  such  m-Trnitude  that  the  London 
Chamber  of  Commerce  gave  notice  that 
misleading  names  were  not  to  be  em- 
ployed, and  that  offenders  were  liable 
to  prosecution.  More  definite  legislation 
than  now  exists  ought  also  to  be  had  in 
this  country.  The  -following  table  lists 
some  of  the  best  known  furs,  and  their 
usual    misnomers: 

Species  Altered   and  sold  as 

1.  American    sable    Russian   sable. 

2.  Fitch,     dyed     Sable 

3.  Goat,    dyed     Bear,  of  various  kinds 

4.  Hare,    dyed     Sable  or  fox 

5.  Kid      Lamb 

6.  Woodchuck    (marmot).       Mink,    sable,    skunk 

dyed     Seal,    electric    seal 

7.  Mink,    dyed     Sable 

8.  Muskrat     (musquash), 

dyed     Mink,  sable 

0.  Muskrat     Imusiui  hi. 

pulled   and   dyed    "udson  Bay  s?al,   Red 

i  River  seal 
10.   Nutria     (Coypu    rat). 

pulled   and   dyed    Seal,  electric  seal. 

Hudson   Bay  seal.   R:d 
River  seal 


11.  Nutria      I  Coypu     rati. 

pulled,    natural     Beaver,    otter 

12.  Opossum,    sheared    and 

dyed     Bea  vei- 
13.   Otter,   pulled  and  dyed    ..Seal    of    various    kinds 

14.  Rabbit,     dyed      Sable 

15.  Rabbit,     sheared    and 

dj  ed    Seal,  electric 

Hudson  Bay  seal.   Red 
River    seal,    mu 

16.  Rabbit,    white    Ermine 

17.  Rabbit,    white,   dyed    Chinchilla 

18.  Kangaroo  (wallaby),  var 

ions     species,     dyed....    Skunk      (marten) 

19.  Hare,    white    Fox 

20.  Goat,    dyed     Leopard 


F.  M!  STAFFORD,  LTD. 

One  of  Sudbury's  biggest  department- 
al store  businesses  has  transferred  to  a 
new  management,  and  in  future  the 
Stafford  Twin  Stores  will  be  known  as 
the  firm  of  F.  M.  Stafford,  Ltd.,  charter- 
ed to  carry  on  retail  and  wholesale  busi- 
ness in  general  merchandise.  A  joint 
stock  company  will  operate  the  business 
with  the  following  forming  the  direc- 
torate: President,  F.  M.  Stafford;  1st 
vice-president,  J.  L.  Jefries;  2nd  vice- 
president,  G.  F.  Stafford;  secretary- 
treasurer,  H.  S.  Berlanquet. 

F.  M.  Stafford,  president  of  the  new 
company,  established  the  business  of 
the  Twin  Stores  in  1906  in  Sudbury,  and 
carried  or  business  for  ten  years  in 
the  old  building,  which  has  been  re- 
placed on  the  same  site  by  a  modern, 
up-to-date  and  well-stocked  merchandis- 
ing  establishment. 

With  service  as  its  watchword  and  a 
broad  liberal  policy  marking  the  new 
enterprise,  F.  M.  Stafford,  Limited, 
loves  to  appeal  to  an  even  greater  pat- 
ronage than  the  Twin  Stores  have  in 
the  past. 


Qir  John  Eaton,  KlB  ,  has  been  elected 
to  the  board  of  directors  of  the  Canadian 
Pacific  Railway  Co.,  succeeding  the  late 
W.  D.  Matthews. 
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( )&(  '  salesmen  will  shortly  be  out  on 
Fall  placing  trips  showing  a  line  of 
exclusive  models  in  desirable  furs 
that  you  will  want  to  have.  Be  on 
the  lookout  for  them. 


s  -    -         -J 

YALE  Model 
ALASKA  SABLE 


CUMMINGS  &  CUMMINGS 

St.  Paul  and  St.  Sulpice 
MONTREAL 


HUDSON  SEAL 
COATEE 
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Furs  of  Distinction 


We  owe  our  growth 
entirely  to  the  kind  "of 
service  we  render  and 
the  class  of  furs  we  pro- 
duce. While  we  speci- 
alize on  furs,  we  are 
proud  of  the  fact  that 
the  quality  of  our  ser- 
vice is  on  a  par  with  the 
excellence  of  the  exclu- 
sive fur  models  we  offer. 


LABERGE,  CHEVALIER  &  CO. 

MONTREAL 


LIMITED 


TORONTO 
John  Maitland,   Rep. 


WINNIPEG 
Martin  Williams,   Rep. 


I 
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RELIABILITY 


Furs  can  be  dyed  two  ways- --one  is  the  wrong  way, 

the  other  is 


The  Hollander  Way 

You  can  RELY  ON  THE  DYE  when  it's 

Hollander's 

Hollander  Seal  and  Sealine  have  become  famous 
throughout  the  trade.     Now  comes 


Electric  Seal 

hitherto  only  produced  in  France  exclusively, 
but  now  a  Hollander  product.  For  the  first  time 
in  the  history  of  the  Fur  Trade  in  Canada  we 
offer  for  your  inspection  samples  of  "Made  in 
Canada"  Hollander  Electric  Seal. 


A.  Hollander  &  Son,  Limited 

64  Queen  Street  ::  Montreal 

N.  Y.  Office:  129  West  30th  Street 


iirWMtito\itoW»wwr^^ 
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The  Path  of  Wisdom! 
Who  Are  Following  It? 


Not  the  hesitating  buyer, 

Nor  the  reckless  plunger, 

But  the  man  who  recognizes  world  conditions 

And  who  profits  thereby. 

All  of  which  means 

That  the  world  demand  is  great, 

And  that  prices  are  not  declining; 

On  the  contrary,  they  are  likely  to  advance. 

Therefore,  be  prudent  and  place  your  orders 

For  Fall  and  Winter  1920  without  hesitating, 

For  we  are  back  of  you  if  a  break  should  come. 

Our  travellers  are  prepared  to  interest  you 

With  new  fall  samples  of  Fur  Coats  and  Robes 

Also  Mitts,  Gloves,  Mackinaws  and  Sweaters. 

They  are  heading  your  way  now. 

(Jive  them  a  hearing  and 

Don't  hesitate. 


JAMES    CORISTINE    &    CO., 


LIMITED 


MONTREAL 
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.ISHEE 


The  Pioneer  House  of 
Canada 


A  Reputation 

is  not  made  in  a  day 


Since  1852  L.  Gnaedinger, 
Son  k  Company  have  endeav- 
ored to  establish  a  reputation 
for  reliable  dealing,  for  hon- 
est workmanship,  and  unsur- 
passed service  with  quality 
merchandise. 


The  good  will  which  we  have  gained  by  ful- 
filling the  wishes  of  our  patrons  spurs  us  on 
to  do  our  utmost  to  maintain,  throughout  the 
coming  year,  our  enviable  reputation  of  show- 
ing Exclusive  Furs. 


The  Moose  Head  Brand  lines 
of  Exclusive  Furs  will  be  shown 
shortly. 


L.  Gnaedinger,  Son  &  Co. 

90-94  St.  Peter  Street 
MONTREAL 


BO 
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Sale  March  22 


nd 


Ship  your 
Raw  Furs 
At  Once 

Last  Receiving  Date 

March  1st 


Attach  one  of  these  tags  to  your  pack- 
age, bale  or  bales — take  to  express  or 
post  office  and  it  will  be  on  its  way  to 
join  thousands  of  others  already  in  our 
warehouse  sorted,  listed  and  put  up  in 
best  possible  shape,  for  the  inspection 
and  bids  of  hundreds  of  eager  buyers. 

You  will  get  the  opinions  on  your  furs 
expressed  in  the  satisfying  form  of 
RECORD  PRICES  by  at  least  500  buy- 
ers from  the  chief  great  distributing 
centres  of  the  world. 


IS  IT 
TAG  DAY 

FOR 
YOU? 


The  SMALL  SHIPPER  is  welcome- 
we  want  to  prove  to  all  consignors,  large 
or  small,  our  certain  ability  to  get  them 
real  results. 

WE  HAVE  NOTHING  to  offer  buyers 
at  this  sale  but  genuine  average  Cana- 
dian furs  in  ORIGINAL  collections — 
that's  all— just  the  best  in  the  world! 
Immense  quantities  of  every  variety 
marked  on  this  tag  are  on  hand — yet  we 
have  not  nearly  enough — there  are  not 
enough  anywhere  to  supply  the  uni- 
versally keen  demand  existent. 


March  1st  is  last  receiving  date;  all  shippers 
are    cordially    invited    to    attend    the    sale. 


ADDRESS: 


Canadian  Fur  Auction  Sales  Co.,  Limited 


MAIN  OFFICE  AND  WAREHOUSE: 

130  Lagauchetiere  Street,   West 

TEMPORARY  OFFICES 

Windsor  Hotel,   Montreal 


Quality    in    Quantity 
makes  the    REAL   market 


References— Any  Branch  of  any  Canadian  Chartered  Bank 
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urs 

for 

Every 
Season 


Advance  Fashions  in  Furs  now  be- 
ing shown,  for  which  orders  may 
be  placed  very  advantageously  at 
this  time. 

All  the  wanted  Furs  are  in  our 
samples — of  reliable  quality  and 
faultless  finish. 

See  the  Samples 

The  Sandham  Company 

59-61  Wellington  St.  W. 
Toronto 


Squirrels 

DYED 

Taupe  and 
Battleship  Grey 


Rabbits 

DYED 

Kitt 
and  Mole 


Foxes,   Wolves 
White  Foxes 

DYED 

Taupe  and 
Battleship  Grey 

FURS  DYED 

IN   ALL 

THE   NEWEST   SHADES 

PROMPT:  SKILFUL  SERVICE 

The  Hollander  Fur  Dyeing- 
Co.,  Limited 


645  St.  Paul  St. 


Montreal 


s#> 


I 
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HAUGH  BRAND 

Kiddies'  Garments 

Neat 

Attractive 

Durable 

Their  economy  has  commended  them  to  parents;  their  solid 
comfort  to  kiddies  everywhere: 

TheJ.A.Haugh  Mfg.  Co.  Ltd. 

Toronto,  Canada 

Manufacturers  of  the  famous  "Arm  &  Hammer 


Shirts,  Overalls 
Bloomers 


■h 


Trousers  and 
Shopcoats 
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New  York  Says  Flowers  for  Spring 

Masses  of  Them  on  Hats  of  Satin  and  Cellophane — Egyptian  Ideas  a  Prominent  Feature 

Cire  Satin  Being  Used. 


NEW  YORK,  Feb.  10.  —  Flowers, 
flowers,  and  still  more  flowers  is 
the  newest  dominant  note  in  New 
York  millinery.  The  variegated  plum- 
age which  has  been  featured  through- 
out the  past  season  has  not  exactly 
"gone  by  the  board";  but  has  practi- 
<  ally  retired  to  a  secondary  place.  True, 
the  models  sent  from  Paris  to  the  Re- 
tail Milliners'  Association  Spring  show- 
ing— the  millinery  event  of  the  month — 
showed  many  plumes  and  scarcely  any 
flowers  at  all.  But  this  does  not  seem 
to  have  influenced  New  York  designers 
to  any  extent,  for  the  trade  has  seized 
upon  flowers  possibly  because  they  look 
so  "Springy"  and  are  using  them  indis- 
criminately in  wreaths,  clusters,  bunches, 
and  facings — even  as  whole  hats. 

One  pretty  little  mushroom  shape  was 
shown  having  several  loose  poppies  hung 
directly  down  the  back  and  resting  on 
the  base  of  the  neck. 

Little  Straw  Seen 

On  the  streets,  straw  has  not  yet 
made  it?  appearance  to  a  noticeable  ex- 
tent; satin,  duvetyn,  and  velvet  models 
are  still  worn.  This  rather  leads  the 
trade  to  presume  that  the  four-season 
idea  has  thoroughly  taken  hold  arid 
women  in  general  will  continue  to  wear 
a  distinct  type  of  hat  for  early  Spring. 

An  attractive  style  of  hat  seen  at  the 
Ritz  and  other  fashionable  lunching 
places  is  the  small  duvetyn  shape  with  a 
deep  cuff  pulled  out  at  each  side  and  worn 
considerably  by  the  younger  set  with 
short  sports  coats  of  fur. 

The  off-the-face  models  and  chin-chins 
are  really  considered  the  best  for  gen- 
eral trade  but  a  few  small  mushroom 
shapes  are  beinp:  shown;  which  seem  to 
indicate  a  possible  return  to  this  type  cf 
hat.  Small  and  medium  sizes  prevail, 
althoueh  a  few  lareer  models  were  dis- 
played at  the  R.MA.A.  showin.fr.  Thev 
were  of  the  sheer  straw  fabric  which  will 
probably  be  seen  more  in  the  warmer 
weather.  These  are  extremely  larcre  and 
indicate  that  Summer  will  see  a  demand 
for  the  largest  an''  floppiest  of  larce 
and   floppy  models. 

Egyptian  Effects 
Hats  of  Egyptian  designers  an  being 

featured  by  some  of  the  high  class  trade. 
These  are  copied  from  the  Egyptian 
models  launched  recently  in  Paris  by 
Suzanne  Talbot  and  Lewis.  Sometimes 
the  effect  is  produced  by  fulled  ribbon 
or  flowers  which  drop  over  the  ears; 
sometimes  low  earflaps  are  incorporated 
into  the  shape  itself  in  direct  imitation 
of  Egyptian  headdresses.  These  latter, 
however,  are  believed  to  be  altogether 
too  extreme  to  be  fully  taken  up  by  the 
trade.  The  idea,  however,  of  the  trim- 
ming beinp  gathered  at  the  sides  to 
drop  over  the  ears  is  considered  by  some 
to  merit  a  certain  amount  of  popularity 


so   lonp  as   there    is   a    tendency    to    have 
side  fulnesses  in  skirts. 

Cellophane  Everywhere 

Cellophane  is  the  most  in  evidence  of 
Spring  materials.  It  is  used  in  all  man- 
ner of  ways,  depending  on  the  ingenuity 
of  the  designer.  It  is  braided  and  rolled 
and  pleated,  cut  into  strips  and  pasted, 
made  into  flowers  and  fancies  of  all 
sorts.  An  interesting  development  is  ob- 
tained by  rolling  the  cellophane,  cover- 
ing the  crown  or  brim  with  it,  and  then 
veiling  the  whole  with  folds  of  maline  or 
a  lace  braid.  This  softens  the  brilliance 
of  the  cellophane  and  makes  it  more  be- 
coming to  certain  types  of  complexion. 

Henna  is  spoken  of  as  being  the  lead- 
ing color  for  Spring  chapeaux — and  an 
unmistakably  bright  henna  at  that. 
Other  high  tones  are  noticed  also. 
Shades  of  flame  and  cherry  are  shown 
in  close  proximity  to  such  greens  as 
jade,  emerald  and  leek. 

Fabrics  Strong 

There  are,  however,  large  varieties  of 
novelty  fabrics  being  used,  particularly 
in  the  little  draped  turbans  where  the 
beauty  of  the  hat  lies  mostly  in  the 
material.  These  fabrics  include  Batavia 
cloth,  haircloth,  raffia  cloth  and  such. 
And  they  appear  to  best  advantage  when 
trimmed  with  a  band  of  cire  satin.  The 
later,  indeed,  is  much  used  for  it  gives 
a  brilliant  effect  similar  to  that  obtain- 
ed from  cellophane. 


Miss  McEachern  has  been  appointed  to 
the  management  of  the  notion  depart- 
ment of  the  A.  J.  Freiman  store,  Rideau 
Street,  Ottawa.  She  was  formerly  with 
the  H.  J.  Daly  Company  but  later  in 
Hamilton. 


Vivid  1  lenna  Color 
Featured  In 

New  York  Hats 

As  Seen  by  1'oronto  Milliner 
Miss  Pogue,  head  milliner  for  Mrs. 
Allan  Smith,  744  Vfc  Yonge  Street,  To- 
ronto, Ont,  had  just  returned  from  a 
two  weeks'  trip  to  New  York  when  seen 
by  a  DRY  GOODS'  REVIEW  represen- 
tative. 

Flowers,  she  stated,  were  being  used 
in  abundance,  but  instead  of  the  vari- 
colored bouquets  and  masses  used  be- 
fore, the  flowers  are  all  of  a  sameness, 
both  of  color  and  kind,  for  instance,  in- 
stead of  the  customary  small  bouquets 
of  French  flowers  one  sees  groups  of 
one  kind  of  flower  only.  The  flower  tur- 
bans, all  of  one  flower  in  tones  of  one 
color,  are  also  shown.  Turned-back 
shapes  and  chin  chins  are  general.  Little 
else  seems  to  receive  much  notice.  All 
sorts  of  bright  shiny  straws  are  used; 
but  henna  in  a  vivid  tone  seems  to  be  the 
fashionable  color  note;  for  summer,  in- 
dications point  to  hats  being  very,  very 
large,  and  made  of  such  materials  as 
mohair. 

Miss  Pogue  found  her  work  very  much 
hindered  by  the  prevalence  of  the  in- 
fluenza in  New  York  and  the  fact  that 
some  business  houses  are  re-arranging 
their  hours  so  as  to  relieve  the  conges- 
tion on  street  cars  during  the  ordinary 
rush  periods. 


Dobensky  <£r  Co.,  Bancroft,  Ont.,  have 
disposed  of  their  dry  goods  business  to 
Mr.  Eli  Lumb.  The  former  firm  have 
purchased  a  boot  and  shoe  business  in 
Cobalt. 


A  Popular 
Style 

The  smart  turban 
of  coarse  straw  in 
just  this  outline  is  a 
Sprinc  (1920)  favor- 
ite. The  feather 
fancy,  of  course, 
must  be  placed  at  a 
smart  angle,  such  as 
shown  here. 
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Shiny  Braids,  Shiny  Cellophane 

and  Shiny  Patent  Leather 

Used  On  Off-the-Face  Shapes,  Chin-Chins,   Watteaus   and   Pokes  ■ —  Medium  Sizes  With 
Dome-Shaped  Crowns  —  Hand  Work  Makes  Prices  Higher 


LA.CQUERED  effects  are  strong 
wherever  one  gees  to  see  millinery 
displays.  It  is  seen  in  the  abund- 
ance of  cellophane  used  in  all  manner  of 
forms  and  places.  In  the  pastel  colors 
this  material  looks  like  nothing  so  much 
as  candy — <:lear,  bright,  sugar  candy 
such  as  is  used  to  decorate  confectioners' 
windows.  There  was  one  hat — a  little 
dome-shaped  turban,  which  began  with 
yellow  cellophane  braided  and  wound 
around  the  top  of  the  crown  in  an  oval 
shape.  Then  came  tan-colored  cello- 
phane wound  for  about  an  inch;  after 
that  was  an  inch  of  Paddy  green,  then 
another  strip  of  yellow,  and  finally  at 
the  base  of  the  hat  a  rcw  of  two-inch 
Paddy  faille  ribbon,  accordeon  pleated. 
It  almost  made  you  lick  your  lips. 

Cellophane  is  also  shown  cut  in  strips 
and  woven  with  maline.  Sometimes  it  is 
made  into  flowers.  Milliners  are  finding 
this  material  rather  hard  to  work  with, 
and  it  takes  considerable  time  in  the 
making  owing  to  its  brittleness  and  its 
liability  to  crack  and  break.  But  the 
public  generally  wants  the  things  that 
are  most  difficult  to  give  it. 

A  Patent  Leather  Chin  Chin 

Patent  leather  is  an  item  which  seems 
to  be  more  prominent  than  usual.  It  is 
used  as  trimmings,  as  appliqued  flowers, 
and  in  combination  with  braids.  A  dainty 
chin  chin  model  on  display  had  a  gather- 
ed crown  of  soft  patent  and  the  rolled 
brim  of  the  same.  The  inside  of  the  brim 
was  faced  with  turquoise  blue  satin.  Its 
only  ornament  was  an  embroidered  motif 
at  the  side  front  of  the  brim  done  in 
rose  and  blue  silk. 

Another  chin  chin  shape  had  the  dome 
crown  made  of  fine  straw  braid  The 
soft  brim  was  of  sand-colored  faille  rib- 
bon cut  in  sections  which  were  joined  by 
hand  faggotting  in  silk.  The  trimmings 
consists  of  a  single  oval-shaped  coral- 
colored  ornament. 

Watteaus  and  Pokes 

Besides  these  chin  chins  and  off-the- 
face  shapes,  there  are  some  Watteaus 
shown  and  a  number  of  pokes.  The 
Watteaus  have  been  taken  up  by  the 
trade  in  a  way  that  has  rather  surprised 
the  wholesalers.  They  are  small,  with  a 
bow  or  streamers  of  ribbon  at  the  back 
and  sprays  of  fruit  and  flowers  orna- 
menting the  crown.  Others  have  the 
flowers  banked  up  the  back.  A  slight 
up-turning  of  the  brim  in  front  gives 
a  coquettish  touch,  but  such  hats  are 
bought  discriminately  as  they  are  be- 
coming only  to  certain  types  of  faces. 

There  was  one  little  poke  worth  re- 
membering made  of  black  maline  in 
medium  size  with  the  ever-present  dome 
crown.     The  brim  edge  was  bound  with 


straw  braid  and  the  base  of  the  crown 
was  encircled  with  a  wreath  of  tiny 
flower  fancies,  chief  among  which  were 
dandelions  in  several  different  colors,  far 
from  the  shade  that  nature  bequeathed 
to  dandelions.  At  the  back  were  half  a 
dozen  streamers  of  narrow  picot  ribbon 
in  pastel  shades. 

And  this  reminds  us  that  said  ribbons 
are  being  shown  on  tailored  hats  as  well 
and  sometimes  used  for  making  the  en- 
tire hat  with  the  addition  of  a  little 
braid  binding.  And  the  flowers  of  the 
field  generally  referred  to  as  "humble" 
are  enjoying  a  prominent  position  on  the 
smartest  chapeaux  along  with  a  number 
of  agricultural  grains  and  a  variety  of 
small  fruits  which  we  should  probably 
label  as  poisonous  if  we  found  them  in 
the  woods. 

New  Materials 

Hair  braids  and  Batavia  cloth  are 
much  used,  the  latter  making  up  well 
into  small  draped  turbans  a  little  like 
those  of  gold  cloth  and  brocaded  fabrics 
worn  during  the  past  season. 

For  tailored  models  a  few  quills  and 
glycerined  ostrich  are  in  evidence,  also 
lacquered  wings,  but  flowers  promise  to 
be  the  strongest  feature  in  trimmings  fh 
a  short  while. 

Then  there  is  Batavia  fringe  and  buprle 
braid.     The   lisere   straws   are    in   great 


demand  but  are  quite  scarce.  A  stun- 
ning model  of  rather  large  size  made  of 
black  maline  had  a  dome-shaped  crown 
embroidered  with  lisere  braid.  The  brim 
was  wide  and  high  in  a  Napoleonic  effect 
and  had  stiff  spikes  of  the  braid  set 
around  the  brim  a  couple  of  inches  apart 
which  extended  on  inch  and  a  half  above 
the  edge. 

Titian  and  Rust 

Regarding  colors,  the  conservative 
navy  is  very  much  in  the  lead;  next 
comes  browns,  and  then  high  tones  such 
as  flame  and  cherry  red  and  jade.  The 
henna  mentioned  by  buyers  returning: 
from  New  York  is  expected  to  be  taken 
up  by  the  Canadian  trade  very  soon,  but 
it  is  going  to  the  called  Rust  and  Titian. 

"Yes,  we  are  charging  more  for  our  > 
models  this  year."  said  one  designer  to 
DRY  GOODS  REVIEW,  "but  then  our 
materials  are  costing  us  more  and  the 
girls  in  the  workroom  are  demanding 
increases  every  two  weeks  which  w  e  have 
to  give  because  we're  so  short.  But  then 
we're  putting  more  work  on  the  hats  and 
our  customers  can  see  that  they  are  get- 
ting something  for  their  money.  It 
doesn't  seem  to  check  their  buying  at 
all,  anyway.  A  number  of  them  have 
been  back  on  their  second  trip  so  I  be- 
lieve the  consumer  is  willing  to  pay  the 
price  a=  well." 


Neat  and  Pretty 

Trimming  of  frosty-look- 
ing silk  foliage,  luscious 
cherries  —  what  more  is  de- 
sirable for  a  refreshing- 
looking  Spring  chapeau '. 
The  crown  is  of  straw. 
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KNOWLEDGE  OF  FORM  AMI  COLOR 

SHOULD     TAKE     PRECEDENCE 

OVER  UTILITY— SAYS  ARTIST 

TO  WOMEN   DESIGNERS 

"Fashions  from  an  Artistic  Stand- 
point," was  tin-  Snbjecl   Of  BO   illustrated 

address     given      recently     by      Alfred 

Howell,     AIM'  A.,    before     an     audience 

of   the    women's   costume   designers    at 

the  Toronto  Women's   An    Association. 

Mr  Howell  claimed  that  the  main 
thing  standing  in  the  way  of  proper 
development  was  the  lack  of  artistic 
intelligence.  The  utilitarian  viewpoint 
had  dominated  where  the  appreciation 
of  form  and  color  should  be  given  con- 
sideration. 

Canada  is  face  to  face  with  a  great 
crisis,  according  to  Mr.  Howell,  who 
toKl  his  audience  that  new  and  best  op- 
portunities lay  ahead  of  the  Canadian 
designers.  Conditions  have  made  it 
necessary  for  this  country  to  produce 
on  a  larger  and  greater  scale  than  ever 
befoie,  and  to  do  this  successfully  the 
creators  of  dress  must  accept  their  work 
as  a  liviner  art  and  endeavor  to  create 
better   things. 

Mr.  Howell,  who  discussed  the  history 
of  dress,  told  his  audience  that  he  fa- 
vored an  adaptation  of  the  Greek  form 
of  dress,  and  believed  that  much  more 
stress  should  be  laid  on  the  suitability 
and  personality  of  garments  to  the  in- 
dividual   wearer. 


OLD   ESTABLISHED    FIRM    INCOR- 
PORATED 

The  F.  Kinsman  Co.,  Limited,  has  been 
incorporated  at  Fonthill,  Ont.  This 
store,  established  by  Danson  Kinsman 
in  1862,  is  one  of  the  oldest  in  the  Nia- 
gara district.  The  present  president, 
Mr.  Fred.  Kinsman,  took  charge  of  the 
business  in  1884.  The  secretary  of  the 
new  company  is  H.  F.  Kinsman,  and 
the  managing-  director  is  Finest  F.  Kins- 
man. DRY  GOODS  REVIEW  joins  the 
many  other  friends  of  the  firm  in  ex- 
tending1 congratulations  and  rood  wishes 
for  the  continued  progress  of  the  store. 


Canadian  craft  workers  have  been 
making  rapid  strides  in  the  last  few 
months  and  have  turned  out  a  large 
number  of  unique  pieces  of  hammered 
copper,  carved  woodwork,  pottery, 
"Batik"  and  iron  work.  A  recent  ex- 
periment made  in  Toronto  resulted  acci- 
dentally in  a  fine  silver  glaze  lustre, 
which  compares  favorably  with  any  of 
the    imported    pottery. 

The  Batik  work,  which  has  been  ex- 
tensively taken  up,  is  a  process  of  dye- 
ing on  silk  by  means  of  wax.  The  pat- 
terns wash  beautifully  and  are  already 
being  adopted  for  women's  crowns, 
scarfs,  millinery  and  bags,  as  well  as  for 
curtains    and    table    runners. 

The  Merit   Skirt   Company  are  succes- 
sors to  the  Star  Skirt  Company,  of  Moii 
treal. 

George  Nagley,  of  the  American  Waist 
&  Dress  Company,  is  at  present  absent 
in   England,   and   will    he   till   about    April 


A  Becoming 
Model 

Large  hat  of  navy  blue 
Georgette,  with  cut  edge 
viscoe  braid,  and  trim- 
med with  wild  flowers. 
Shown  by  Milady  Hat 
Co.,   Monteral. 


on  a  business  trip  in  connection  with  his 
firm. 


WHAT  ABOUT  YOURSELF? 

Over  yonder  young  Tomson  is 
leaning  against  a  telephone  pole  in 
front  of  a  barber  shop.  If  you 
passed  that  way  last  night  you 
would  have  seen  him,  and  you 
would  have  seen  him  the  night  be- 
fore, too,  and  the  night  before 
that.  Most  every  evening  young 
Tomson  wastes  two  or  three  hours 
just  leaning  against  that  pole. 

Over  here  in  the  room  above  the 
drug  store  young  Smith  is  study- 
ing. Every  evening  he  aims  to 
keep  at  his  books  for  an  hour  at 
least.  Some  nights  he's  pretty 
tired,  and  it's  a  mighty  hard  job  to 
rivet  his  attention  to  his  studies, 
but  somehow  he  manages  to  stick 
to  it. 

Tomson  and  Smith  used  to  loaf 
around  a  good  deal  together  until 
Smith  got  a  "hunch"  that  he  wasn't 
making  anything  out  of  himself — 
that  he  wasn't  building  anything 
for  the  future.  But  somehow  he 
couldn't  make  his  pal  see  it  that 
way.  So  the  latter  just  idles  away 
his   time. 

As  you  read  this  it  is  safe  to 
say  that  you  would  bank  on  Smith 
as  I  he  man  who  eventually  will 
come  out  ahead.  Hut  have  you 
ever  stopped  to  apply  this  case  to 
yourself?  Just  what  are  you  doing 
with  your  leisure  time  and  just 
what  are  you  doing  for  the  future? 


250TH  ANNIVERSARY  THIS  YEAR 

It  is  fitting  indeed  that  the  Hudson's 
Bay  Co.  enter  into  the  elaborate  plans 
which  are  under  way  for  the  celebration 
of  the  250th  anniversary  of  its  incorpora- 
tion which  occurs  in  May.  The  history 
of  this  company  and,  no  doubt,  the  his- 
tory of  Canada  will  be  more  intimately 
known  to  goodly  numbers  of  her  citizens 
after  the  celebration  which  is  planned. 
Prize  essays,  moving  pictures  and  ta- 
bleaux are  just  a  few  of  the  big  things 
under  way.  Sir  Robert  Kindersley,  the 
governor  of  the  company,  is  coming  to 
Canada  for  the  event. 

The  death  occurred  after  a  long  ill- 
ness at  Sarnia,  Ont.,  on  January  24th, 
of  a  well-known  business  man  in  the 
person  of  Mr.  William  James  Proctor. 
The  late  gentleman  conducted  a  general 
store  in  Sarnia  for  many  years  and  was 
three  times  mavor  of  his  town. 


CHANGE    OF    FIRM    AT    BATTLE- 
FORD,  SA£K. 

Prince  Bros.,  Limited,  who  have  con- 
ducted a  retail  general  store  business 
during  the  past  forty  years  at  Battle- 
ford,  Sask.,  discontinued  operations  on 
January  31st.  They  are  succeeded  by 
the  new  firm  of  B.  Prince  &  Son,  Limit- 
ed, under  the  management  of  Mr.  Paul 
Price. 


S.  Sugarman  and  Mr.  Berger  have 
opened  a  ladies'  and  men's  furnishings 
and  boot  and  shoe  store  at  Bowman- 
ville,  Ont.,  in  the  premises  formerly  oc- 
cupied by  Wm.  Scott,  grocer. 
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Spring  opening  announcement  of  merit  used 

by    the    Right    House,    Hamilton,    Ont.        5 

columns  by  14  inches  deep. 


WESTERN    BANQUET 

January  15th  was  the  night  cf  a  merry 
gathering  of  Swift  Current,  Sask.,  when 
Mr.  W.  W.  Cooper  entertained  his  de- 
partment managers,  employees  and  their 
families  to  an  elaborate  banquet — the 
first  since  1914.  Formal  invitations  were 
sent  and  attractive  menu  and  toast  list 
booklets  were  printed  by  the  Cooper 
Printery.  The  covers  were  of  light 
green,  tied  with  gold-color  ribbon.  An 
additional  feature  was  a  song  sheet 
headed  with  a  verse  on  Cooper  skirts, 
sung  to  the  tune  of  "Smiles,"  and  fol- 
lowed by  well-known  popular  and  pa- 
triotic numbers. 

The  banquet  was  given  in  the  spacious 
dry  goods  department  of  the  store,  and 
Mr.  Cooper  addressed  his  80  guests  most 
cordially,  outlining  the  history  and  prog- 
ress of  the  store  and  his  strong  faith 
in  the  community  which  had  grown  so 
rapidly  during-  the  17  years  of  the  store's 
life  there.  The  Cooper  store  claims  to 
be  the  largest  on  the  continent,  taking 
the  population  into  consideration.  Mr. 
J.    Tisdale    thanked    Mr.    Cooper    on   be- 
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To-day,   Wednesday,  March  the  12th,  and  Following  Days 
Authentic  Modes,  Fabrics  and  Shades 


P^VERY  effort  has 
been  made  to  pre- 
sent exclusive  merchan- 
dise portraying  the 
newest  and  most  authen 
tic  style  tendencies- 
Women  may  now 
wisely  select  their  new 
Spring  Apparel,  while 
stocks  are  fully  complete 
and  at  their  best,  afford- 
ing the  greatest  variety 
of  the  season  for  selec 
lion. 


ring  Smartest  New  York  Hat-.  As  Well  As  Clever  J 
Copies    and    Original    Models    from    the 
Hands  of  Our  Own  Designers 


NEW  SUIT  BLOUSES 

In  Crepe  de  Chine—  $1500 

Slr.etlyT.ilor.dBlouiei  ».'hS.IV  M.M.rv 
Brjid  .1  «d|«i  .nd  tuft.  Hiih  <oll»> 
Bml  p*»rl  notion. 
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Some     Becoming     JVexv     Costumes 

I  E        ything  in  Suits  F 


lored  Simplicity  t< 
Extreme    Chic 

0„,  ncluiin  «...mb!.i.  .1  Sp, 
So.l.  .rmoduci.  tv„,  new  no 
in  Vogue     Thfm»  .drud.d 


^         fl' 


A  Rtm.rl.nbly  Strong 
V.lu*  in  Women'i  SmU 
Ai  $39.50 


A   Glimpse  of  Dainty 
Spring  Frocks 


Boots.  Hosiery,  Gloves.  Complete  The  Costume 

icuUi  inlvrtfl  art  ih«  lalkwuig  n*w  Uimi 

•TREFOUSSE    French 
Kid  Gloves-Pr,S2  50 


Of  Interest  to  Misses 
Charming  Frocks  g% 
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Puce  Thread  Silk   Hose 
Priced,  Pair.  $2  75 


f\      And  the  Kiddies   Too 


HENRY    MORGAN    &    CO.    LIMITED 


Henry  Morgan  &  Co.,  Montreal,  have  a  way  of  their  own  in  making  an  appeal  to  their 

readers.     Nothing  is  taken  for  granted.     Each  section  of  the  advertisement  above  is  a 

thing  complete  and  readable  and  the  ensemble  pleasing. 


A  Dashing  Model 

This    very     Frenchy    shape     illustrates    the 

vogue   for    shiny    straw,    off-the-face    effects 

and    satin    crowns. 


half  of  the  staff.  A  program  was  ren- 
dered by  members  of  the  staff  and  a 
five-piece  orchestra,  all  of  which  were 
greatly  appreciated. 


NEWS   AMONG   THE  TRADE 

The  social  and  entertainment  commit- 
tee of  the  St.  John  Dry  Goods  Clerks' 
Association  held  a  meeting  on  February 
9,  when  it  was  decided  to  hold  a  minstrel 
show  in  the  near  future  to  raise  funds 
for  publicity  purposes.  The  St.  John 
Opera  House  is  going  to  be  engaged. 
This  association  now  has  a  business  com- 
mittee, a  social  and  entertainment  com- 
mittee, an  advertising  committee  and  a 
managing  committee. 


BUTTON  MACHINE 

The  machine  employed  in  the  making 
of  covered  buttons  has  been  subjected 
to  decided  improvement.  Hitherto  a 
separate  machine  has  been  required  for 
making  each  type  of  button.  By  the  use 
of  additional  attachments  which  are  sup- 
plied with  the  machine,  any  one  ma- 
chine can  now  be  used  for  producing 
more  than  forty  different  effects  or  types 
of  covered  buttons,  such  as  plain  shapes, 
buttons  with  French  rim  backs,  buttons 
with  American  rim  backs,  acorn,  bullet, 
full  ball,  etc. 

The  use  of  one  of  these  machines  in 
the  notion  or  dress  pattern  department 
would,  no  doubt,  be  welcomed  by  cus- 
tomers who  desire  covered  buttons  to 
match  the  dress  for  which  they  are  buy- 
ing: the  material,  as  they  could  take  some 
of  the  fabric  to  the  notion  or  pattern  de- 
partment and  quickly  have  it  made  into 
buttons  of  the  desired  size  and  shape. 
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Increase  Your  Profits 


Visit  our  salesroom,  76 
Wellington  St.  West, 
and  allow  us  the  oppor- 
tunity to  show  you  the 
advantage  in  buying 
direct  from  us,  as  Man- 
ufacturers. 

We  earn-  on  the  floor 
a  complete  stock  of 
Ladies',  Misses',  and 
Children's  Hats  for  im- 
mediate delivery. 

See  our  Novelty  Flow- 
ers, Ornaments,  and 
Braids,  in  stock  now. 


Styles  Correct, 
Superior  in  Finish 


Toronto  Hat  Co.,  Ltd. 

76  Wellington  St.  West 
Toronto,  Ontario 


Branch  : 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 


Branch  : 
Citizea  Building 

Ottawa 
J.  A.  AYEARST 


£N£5V 


Your  Dollar  Buys  More  in  Canada 

Why  Pay  Exchange 
If  You  Can  Get 

New  York   Advanced 
Spring  Models 

without  discount  at  our 
Canadian  showrooms,  489 
St.  Paul  St.  W.,  Montreal; 
193  Sparks  St.,  Ottawa. 
These  rooms  are  now  re- 
plete with  a  large  showing 
of  New  York's  trimmed 
latest  models  at  prices  rang- 
ing rrom 

$7.50  to  $20.00 

Spring  Opening  March    1st. 

Milady   Hat^Co.,   of   Canada 


DYNAMO  BRAND 


Wholesalers! 


This  Trade   Mark  is  your 
guide  to — 


M 


"Dynamo  Brand"  Maline 

The   Original  Guaranteed 
Rainproof  Maline 
Ideal  for  Millinery  and  Scarves. 
Resists  rain,  dampness,   snow,   sun,  and 
perspiration. 

Exceptional  quality 

Guaranteed 

Economical 

We  are  the  only  selling  agents  for  Gros 
Million  &  Co.,  of  Lyons  (France)  for  the 
Dominion  of   Canada. 

CHAS.  MOUTERDE 

(United  Makers) 

80  Wellington  St.  West      Tel.  Adel.  4184 
TORONTO 

Room  705  Read  BIdg.         Tel.  Main  6524 
MONTREAL 
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II 


1920 

Spring  Opening 

Tylonday,  First  JVlarch 

Model  Hats 

J^dillinery  Novelties 

j^lewest  Fashions 
Exclusive     Styles 

Buyers  visiting  the  d/iiarltets  bejore 

opening  date  will  find  our  stock 

complete  in  all  departments 

Inspection  by  the  Trade    . 
cordially  invited 


G.  GOULDING  &  SONS 

55  Wellington   St.  West,  Toronto 


W  innipeg 
66  King  St. 


Ottawa 
193  Sparks  St, 


Hamilton 
28^  Jonn  St.  N 


X 
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Underwear  and  Hosiery  Higher  for  1921 

Yarns  Scarce  and  High — Deliveries  Poor — Production  Below  Normal  Owing  to  Labor 
Situation     Advances  Range  From  20%  to   100''. 


«*Mpi()  speak  frankly,  business  is  too 
good,"  said  a  knit  goods  manu- 
facture r  to  DRY  GOODS  RE- 
VIEW.  "We've  been  sold  Up  1' 
couple  of  months  now  and  are  doing  our 
best  to  cover  our  orders.  But  we're  ab- 
solutely up  a  tree  when  it  comes  to  get- 
ting deliveries  on  raw  materials."  This 
tersely  sums  up  the  situation  amongst 
the  majority  of  underwear  and  hosiery 
mills.  1'it  sent  prospects  are  good  in 
that  they  are  receiving  more  orders 
than  they  can  (ill;  but  the  future  is  so 
uncertain  that  very  few  are  optimistic 
enough  even  to  look  ahead  and  make 
speculations,  no  less  to  make  definite 
plans. 

They  can  pet  no  guarantee  on  deli- 
veries— which  are  just  as  bad,  if  not 
worse  than  they  have  ever  been— "un- 
certain as  life"  is  the  way  one  man  puts 
it.  Owing  to  the  extremely  high  Amer- 
ican exchange,  the  tendency  is  to  turn 
to  England;  but  there,  they  can  get  no 
satisfaction  from  the  English  spinners. 
One  manufacturer  has  not  yet  received 
any  materials  ordered  since  November 
and  some  that  were  ordered  in  August. 
Another  states  that,  in  January,  he 
cabled  eight  English  firms  for  deliveries 
between  August  and  December,  1920, 
and  received  a  promise  from  only  one. 
While  the  exchange  would  appear  at 
first  sight  to  boost  Made-in-Canada 
goods,  there  is  the  counter  action  of  that 
factor  in  purchasing  the  raw  materials 
upon  which  the  exchange  has  to  be  paid. 
It  is  necessary  for  the  millmen  to 
order  two  and  three  months  earlier  than 
in  normal  times  and  sometimes  to  ac- 
cept open  orders.  It  is  the  opinion  of 
some,  moreover,  that  if  the  situation 
continues,  the  time  will  come  shortly 
when  the  retailer  will  have  to  place  open 
orders  as  well. 

Mercerized    Yarns    High    Beyond 
Reason 

The  situation  as  regards  help  is  no 
better  than  it  was  last  year.  Expert 
help  is  continually  a  scarcity  and  even 
inexperienced  girls  seem  to  pay  no  heed 
to  the  "Help  Wanted"  signs  which  are 
the  earmarks  of  most  knitting  mills 
nowadays. 

Under  such  conditions,  it  is  little  won- 
der that  prices  continue  to  leap  up- 
wards. Increases  on  goods  for  next 
Fall  will  range  anywhere  from  20  per 
cent,  to  50  per  cent,  and  promise  to  go 
even  as  hi<rh  as  100  per  cent,  above  this 
Spring's  values  in  mercerized  lines.  Silk 
hose  are  undeniably  scarce  and  hose  that 
sold  before  the  war  at  $1  retail,  now 
sell  for  ?2.'5.*>  a  pair.  "But,"  says  one 
manufacturer,  "we're  continually  being 
surprised  at  the  prices  people  are  will- 
ing to  pay." 

Another  mill  man  pointed  out  that  one 
line  of  hosiery  which  sold  in  1918  at 
$6.25  was   priced  at  ?5.Kr,  in    1919  owing 


to  the  slump  which  occurred  in  February 
a  year  ago,  but  so  marked  have  been  the 
advances  since  then  in  yarns,  labor  and 
machinery  that  this  same  line  will  have 
to  be  $7.50  lor  next  deliveries  and  even 
at  that  profits  will  be  cut  down  quite 
a  little  in  order  to  keep  the  goods  on  the 
market  at  all.  All  lines  of  knitted  goods 
are  going  up,  he  said.  Unless  there  snould 
be  a  break  in  raw  cotton — which  is  un- 
likely—a general  advance  of  50  per  cent, 
will  be  necessary.  Mercerized  cotton 
yarns  have  gone  up  30  cents  a  pound — 
in  fact,  they  have  advanced  during  the 
last  (5  to  8  months  from  $1.60  to  $4  a 
pound.  This  latter  is  the  price  being  paid 
for  lines  for  consumption  in  1921  which 
will  be  shown  in  May  and  June  next. 
These  yarns  are  a  material  factor  in 
maintaining  the  high  prices  for  silk 
hosiery  also,  since  a  considerable  pro- 
portion of  mercerized  yarns  are  used  in 
the  tops  and  feet  of  the  silk  lines. 

The  feeling  generally  is  that  there 
cannot  possibly  be  any  drop  in  prices 
during  1920  or  1921,  but  that  a  decline 
is  coming  "some  time."  One  wholesaler 
stated  that  he  believed  mill  prices  this 
year  are  at  their  peak  but  that  the  pub- 
lic will  not  be  paying  the  extreme  for 
nearly  two  years;  after  that,  there 
should  be  an  inclination  downward,  but 
only  when  production  begins  in  some 
degree  to  cope  with  demand. 

Still  the  Call  is  for  Quality  Goods 

And  yet  the  public  continues  to  buy 
the  better  classes  of  goods.  The  num- 
ber of  sales  from  one  firm  of  the  high- 
est grade  goods  was  10  per  cent,  to  20 
per  cent,  more  than  of  the  lower  grades. 
Another  man  finds  that  his  sales  this 
year  are  already  100  per  cent,  greater 
in  quantity  than  they  were  this  time  last 
year  and  120  per  cent,  greater  in  value. 

As  another  illustration  of  this,  one 
firm  sent  out  samples  of  strong  cotton 
hose  for  men  and  boys  chiefly,  at  a  com- 
paratively  reasonable  price.  The  re- 
sult was  that  orders  just  "dribbled"  in 
while  the  demand  for  their  higher  priced 
lines  was  daily  increasing. 

It  is  thought  by  some  that  retailers 
are  a  little  too  cautious  in  placing  their 
orders  if  they  really  need  the  goods. 
And  yet,  very  few  firms  are  looking  for 
new  accounts  and  even  giving  quotations 
to  any  but  their  oldest  customers.  It 
took  just  six  weeks  last  Fall  for  one 
hosiery  firm  to  accept  orders  that  would 
occupy  their  mill  for  six  months  ahead; 
and  they  had  not  covered  all  their  cus- 
tomers. Since  then,  they  have  been  re- 
fusing  orders   almost   daily. 

No    Concerted    Action    for    Export    Busi- 
ness This  Year 

At  the  close  of  1918  there  was  a  feel- 
ing— despite  predictions  to  the  contrary 
— that    prices   would    take    a   drop    very 


early,  and  so  buyers  held  back  placing 
their  orders  during  the  early  part  of 
last  year.  The  mills  began  to  be  afraid 
they  would  not  have  sufficient  business  to 
keep  their  machines  busy  and  so  went 
after  export  orders.  A  big  amount  of 
business  was  done  for  Roumania  and 
other  European  markets,  but  now  that 
domestic  calls  have  returned  in  quantity 
the  mills  are  endeavoring  to  take  care 
of  the  home  markets  first.  They  feel 
that  export  trade  is  largely  temporary, 
and  it  is  much  more  to  their  advantage 
to  turn  out  the  goods  required  in  Can- 
ada. There  are  some  private  export 
orders  being  filled,  but  they  are  not 
considered  the  mainstay  of  the  industry, 
by  any  means. 

Some  Canadian  mills  are  sending 
shipments  to  England,  so  scarce  are 
goods  over  there.  One  manufacturer 
stated  that  he  could  fill  his  mill  three 
times  over  with  orders.  "Clothing  20,- 
000,000  men  is  a  big  problem  for  the 
mills  of  the  world,"  he  remarked,  "and 
in  addition,  we  cannot  place  any  more 
machinery  orders  for  two  years,  so  busy 
are  the  machine-makers  in  replenishing 
the  worn-out  plants.  Prices  are  prohibi- 
tive, as  well." 

The  gist  of  the  underwear  and  hosiery 
situation  for  Canadian  buyers  is,  then, 
that  supplies  during  1920-21  will  prob- 
ably be  equal  to  last  year  but  no  better; 
prices  will  be  25  per  cent,  to  50  per 
cent,  or  more  higher  for  next  Fall, 
Winter  and  Spring,  1921;  qualities  will 
on  the  whole  be  somewhat  better;  mer- 
cerized lines  will  practically  be  off  the 
market.  Goods  are  still  being  allotted 
which  means  that  orders  are  being  plac- 
ed farther  in  advance  than  in  normal 
times. 

FINE  FINISH 

UNDERWEAR 

WANTED 

Opera    Vest    Liked— A    New    Wool-finish 

Vest  Featured — Directoire  Bloomers 

Continue    Big    Line 

In  women's  underwear,  there  is  more 
business  being  booked  than  ever  before 
in  all  silk,  and  silk  top  garments.  There 
are  none  of  the  Swiss  rib  silk  goods  on 
the  market,  which  was  the  "exclusive" 
feature  some  five  years  ago.  That  make 
of  garment  requires  twice  as  much  silk 
as  the  glove  silk  materials  which  are 
now  so  much  the  vogue.  In  all  merceriz- 
ed as  well  as  mercerized  with  glove 
silk  tops,  and  the  all-silk  garments,  de 
mand  is  increasing  for  finer  grades  with 
short  or  no  sleeves,  or  just  a  shoulder 
strap.  In  fact,  even  in  the  most  sum- 
mery of  cotton  vests,  the  opera-top — 
is  with  only  a  shoulder  strap  fasten- 
ed to  the  straight  top — has  been  given 
special  attention     and     is     selected     by 
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New  Silk  Knitted  W ear 


These    glove   silk    bloomers   have   double   seat,    which    is 
their  latest  selling  point,  though  by  the  growing  popu- 
larity of  glove  silk  underwear  one  would  scarcely  expect 
many  new  features  to  develop. 

A  glove  silk  opera  vest  which  has  all  the  newest  touches 

for  fine  fit  and  finish  is  shown  here.     Photos  by  courtesy 

of  Mr.  H.  G.  Clark,  Toronto. 


buyers  of  stores,  small  and  remote,  as 
well  as  those  in  large  city  stores.  In 
fact,  more  than  one  wholesaler  points 
out  that  smaller  merchants  are  more 
exacting  even  than  the  larger  buyers 
because  customers  go  to  them  for  per- 
sonal attention  and  are  not  backward 
about  stating  exactly  what  they  want 
and  what  their  friends  are  wearing. 
More  care  is  being  placed  on  the  fit  and 
finish  of  women's  undergarments  than 
ever  before.  One  Canadian  manufac- 
turers is  showing  a  range  of  250  samples 
this  Spring.  This  includes  infants' 
lines.  He  find  opera  vests  his  biggest 
sellers.  Swiss  rib  garments  with  fine 
mercerized  or  silk  glove  tops  are  popu- 
lar. Ribbon  edging,  or  else  tubing  finish 
is  proving  successful.  All  through,  the 
neat,  plainer  styles  seem  preferable 
though  some  elaborate  lace  tops  are 
shown. 

One  firm  is  showing,  as  a  Winter  vest, 
a  soft  cotton  garment  finished  to  re- 
semble wool;  it  is  creamy  and  pliable 
like  a  very  fine  wool  and  has   an  arti- 


ficial silk  stripe.  This  line  is  proving 
quite  successful. 

Directoire  bloomers  are  big  sellers, 
especially  in  pink.  A  number  of  firms 
are  making  these  and  all  speak  em- 
phatically of  their  pronounced  vogue. 

Prices  in  fine  cotton  vests  for  Fall 
will  not  show  an  advance  of  more  than 
about  10  to  15  per  cent,  over  last  year. 


BRITISH  HOUSES 
ATTEND  TO 
FOREIGN  TRADE 

An  importer  of  British  underwear  and 
hosiery  stated  to  DRY  GOODS  REVIEW 
that  he  had  sold  more  goods  during 
January  than  he  did  in  a  whole  year 
before  the  war — and  all  the  orders  were 
for  fine  botany  wools,  and  silk  and  wool 
garments.  One,  only,  of  his  travellers 
had  sold  goods  to  the  extent  of  $39,000 
during  one  week  in  January  and  another 
totalled    $25,000    the    same    week.      The 


problem  this  year,  he  finds,  is  to  allot 
goods  fairly — there  is  no  difficulty  in 
selling.  Many  merchants  would  specu- 
late just  now  if  the  wholesalers  would 
allow  it  but  it  is  their  business  not  to 
allow  one  buyer  to  get  more  than  his 
share. 

In  explaining  the  present  price  situa- 
tion, this  importer  pointed  out  that  be- 
fore the  war  $1  worth  of  raw  material 
was  made  up  by  $1  worth  of  labor.  That 
same  amount  of  raw  material  now  costs 
$3  and  requires  $4  worth  of  labor  to 
make  it  up.  This,  the  mills  cannot  af- 
ford to  do  because  people  will  not  pay 
$7  for  a  garment  containing  $3  worth 
of  raw  material.  Therefore  they  have 
to  put  in  $5  worth  of  raw  material  to 
$4  worth  of  labor  and  offer  a  $9  article. 
These  are  proportionate  figures,  of 
course,  but  they  give  a  clear  idea  of 
conditions  affecting  production. 

As  an  example  of  how  some  British 
houses  are  endeavoring  to  re-establish 
themselves,  firms  which  confined  their 
output  during-  the  war  entirely  to  war 
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.  I  Wool  A  ovelty 

This  clever  outdoor  blouse 
ll  of  brow  n  and  « bite 
brushed  wool  with  plain-col- 
ored scarf,  cuffs  and  pocket  - 
band  —  a  most  comfortable- 
looking  affair. 


work,  spent  the  whole  of  the  past  year 
building  a  foundation  for  the  future. 
They  sent  one  man  to  work  in  a  Can- 
adian mill  for  six  months  to  study  pro- 
duction conditions  and  another  to  a  large 
department  store  for  six  months  in  or- 
der to  learn  consumers'  requirements. 
They  are  taking  orders  now  in  lines 
which  they  feel  are  what  the  Canadian 
trade  wants,  in  a  well-made  and  well- 
finished  article. 

With  such  thoroughness,  it  is  quite 
probable  that  the  British  will  have  full 
ol  of  their  foreign  trade  by  an- 
other year. 

Prices  advanced  15  per  cent,  in  Jan- 
uary and  a  further  advance  is  announc- 
ed to  take  place  after  March  1.  This 
will  be  for  merchandise  for  next  Fall 
delivery. 


RECENT  DEVELOPMENTS  IN   FANCY 
SWEATERS 

Buyers  need  feel  no  hesitancy  as  to 
the  prospects  for  pullover  styles  in 
fancy  sweaters  for  the  coming  Summer. 
There  is  a  bigger  range  than  ever  of 
them  on  the  market,  and  they  are  the 
favorite  style  for  the  home-knitters  as 
well.  Another  factor  in  the  happy  out- 
look for  pullovers  is  the  fact  that  the 
number  of  operation?  necessary  in  their 
production  is  considerably  less  than  for 
sweater  coats,  and  therefore  the  cost  of 
them   is  less. 


With  the  easier  situation  in  supplies 
of  artificial  silk,  quite  a  range  of  pull- 
overs in  that  material  is  shown.  These 
are  mostly  in  a  stitch  which  imitates 
filet  crochet  and  therefore  requires  less 
silk  than  the  more  familiar  jersey 
styles;  this,  too,  is  an  aid  in  providing 
a  dressy,  Summery  looking  article  at  a 
moderate  cost.  The  styles  vary 
from  straight  line  effects  with 
a  tie  belt  and  straight  sleeves  to  very 
fancy  designs  with  double  flaring  cuffs 
and  skirt.  Bell  sleeves  and  cord  girdles 
are  also  featured. 

This  same  style  of  pullover  is  to  be 
had  in  soft  wools,  as  well  as  the  arti- 
ficial silk,  and  in  a  wide  variety  of 
colors.  The  knitted  filet  machine  work 
is  quite  novel. 

Collars  in  Dutch  cut  are  popular,  and 
especially  if  accompanied  by  a  cord  and 
tassel  tie.  Neatly  braided  girdles, 
which  pass  around  the  waist  twice  and 
are  finished  with  tassels,  are  considered 
good  for  both  pullovers  and  sweater 
coats. 

Knitted   Suits  Shown 

In  the  regular  knitted  styles  of 
sweater  coats  there  are  novelties  also. 
The  full  length  Tuxedo  sweater  with 
narrow  sleeves,  except  just  above  the 
cuffs,  where  they  extend  into  a  soft 
puff,  is  a  new  note.  Another  good  sell- 
ing number  is  the  Tuxedo,  whose  collar 
extends    wider    at      the      bottom    and    is 


stitched  at  the  side  to  form  pockets. 
Some  Tuxedos  are  shown,  too,  with  a 
waistcoat  attachment.  A  few  of  the 
more  extreme  numbers  in  the  flaring 
styles  are  unusually  long  this  season 
and  the  shorter  numbers  are  considered 
smarter. 

The  return  of  sports  apparel  and 
strictly  outing  costumes  has  provided  a 
place  for  the  knitted  suit.  This  was 
brought  out  in  the  United  States  last 
year,  and  a  couple  of  models  illustrated 
in  DRY  GOODS  REVIEW,  and  now  the 
Canadian  trade  is  showing  a  few  models. 
One  is  designed  for  real  service.  It  is 
a  warm  heather  mixture  wool  with  full 
coat  fastening  and  straight  plain  skirt 
to  match.  The  skirt  is  finished  with  a 
border  pattern  at  the  bottom,  which  is 
much  neater  than  a  hem.  A  more  fanci- 
ful model  is  ribbed  in  Oriental  blue  and 
mist  shades,  the  blue  appearing  between 
the  ribs.  The  coat  part  of  this'  model 
is  a  Tuxedo  and  may  be  had  with  waist- 
coat, so  that  the  whole  may  be  worn 
as  an  outdoor  dress,  or  as  a  suit  with 
blouse. 

Varied  Color  Range 

The  color  range  is  interesting  for  this 
year.  Heather  mixtures  are  shown  a 
good  deal,  but  apart  from  these  strong 
colors  have  the  lead.  Turquoise,  Oriental 
blue,  jade  green,  strawberry,  American 
Beauty,  old  rose,  buff  and  mist  grey, 
are  all  prominent.  Maize  is  liked  very 
well  for  trimmings.  One  quite  smart 
number  in  turquoise  blue  in  fine  knitted 
pattern  had   a  filet  collar  in  maize. 

The  wide  brush  wool  scarfs,  which 
came  into  prominence  early  last  Fall, 
are  shown  in  a  bigger  variety  than  ever. 
There  are  scarfs  which  vary  from  12  to 
27  inches  in  width,  but  the  widest  ones 
are  considered  the  smartest.  They  are 
to  be  had  in  plain  colors,  with  fringe 
ends,  or  with  fancy  black  and  white  or 
colored  borders,  \vhich,  when  folded 
back,  form  a  smart  collar  effect.  Buff, 
or  a  natural  camel  hair  color,  is  a  fav- 
orite; grey  mixtures  and  such  bright 
colors  as  turquoise,  purple,  jade,  etc., 
are  also  featured.  The  newest  numbers 
have  a  belt,  either  braided  or  mohair,  or 
of  the  wool  itself,  attached  at  the  back 
and  passing  through  slides  at  the  sides, 
then  tied  in  front.  A  small  pocket  at 
either  side  in  front  is  another  conven- 
ience. Rather  large  tarns  are  made  up 
to  match  these  comfortable  scarfs;  they 
make  a  very  desirable  set  for  Spring 
outings  or  boating  later  on.  The  me 
dium  width  scarfs  of  15  inches  are  liked 
by  the  juniors. 

Novelties  for  Men 

Now  that  men  and  bovs  are  gettinu 
into  swing  again  for  sport  occasions,  the 
mills  are  putting  added  attention  upon 
garments  for  them.  There  is  an  inter- 
esting array  of  bright-hued  sweaters 
and  pullovers  shown.  The  pullovers  are 
rather  a  novelty  this  year  since  they 
have  not  had  a  really  strong  vogue  for 
some  years.  The  same  applies  here  as 
in     women's     pullovers,     however.     The 
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pullover  requires  less  time  to  make  than 
the  coat,  and  therefore  the  cost  is  kept 
down  a  little  below  that  of  coats. 

Another  garment  which  will  make  an 
appeal  to  certain  branches  of  the  trade 
is  a  coat  for  men.  It  is  made  of  closely 
knitted  heather  mixture  wool  and  lined 
with  a  coarser  knitted  material  in  the 
same  color.  "The  wind  can't  get 
through  it,"  say  the  makers,  and  so  it 
is  especially  good  for  driving,  skating, 
and  general  outdoor  work. 

Knitted  vests  for  men  are  also  to  be 
had  in  heather  mixtures  and  will  no 
doubt  be  found  comfortable  during 
Spring  winds. 

Most  of  the  lines  described  above 
were  not  offered  to  the  trade  until 
within  the  last  month,  and  are,  in  addi- 
tion to  the  regular  Spring  ranges,  which 
were  shown  before  Christmas.  They  are 
considered  good  lines  for  sorting  up  for 
Spring  merchandising. 


Popular  Knitted  Numbers 


WHAT   THE   DISCOUNT   DOES 

With  regard  to  the  exchange  and 
duty  situation,  it  is  stated  that  one  Can- 
adian woollen  mill  doing  an  annual  busi- 
ness of  over  $1,000,000,  placed  orders  in 
the  United  States  last  year  for  $258,000 
worth  of  raw  materials;  this  year  they 
placed  less  than  $5,000  there;  $50,000 
was  placed  in  Canada,  and  the  balance 
in  England.  A  certain  amount  of  re- 
sentment accompanies  transactions  made 
under  those  adverse  conditions,  and 
many  feel  that  a  big  proportion  of  busi- 
ness will  not  go  back  across  the  border. 
'Moreover,"  said  one  recognized  author- 
ity in  the  trade,  "by  the  end  of  this  year 
Canadian  money  will  be  at  no  discount." 


LATEST  SWEATER 
NOVELTIES 

That  sweaters  "  are  worn  at  Palm 
Beach  on  account  of  their  style,  rather 
than  their  warmth,  is  evidenced  by  the 
variety  of  unusual  models  that  are  be- 
ing worn.  Fancy  Shetland,  chiffon,  al- 
paca and  silk  sweaters  are  most  popular. 
There  are  also  filet  sweaters  with 
Georgette  linings  In  bright  colors.  Filet, 
used  as  trimming  on  tricolette  sweaters, 
is  not  new,  but  when  lined  with  Georg- 
ette, a  most  distinctive  effect  is  the 
result. 

Just  fancy  a  chemise  coat  of  brown 
filet,  lined  with  orange  Georgette  and 
featuring  a  vestee  of  silver  tinsel!  An- 
other model  of  white  tricolette  had  a 
square  inset  of  black  filet,  with  the  same 
decoration    on   the  long   sleeve. 

Fringe  trimming  is  used  considerably 
and    "ostrichette,"    a    decoration    similar 
to  marabou,  appears  on   some  tricolette 
models. 
Many    Short-Sleeved    Models    Appearing 

Some  manufacturers  were  prone  to 
exercise  caution  in  the  matter  of  mak- 
ing sweaters  with  short  sleeves  until 
the  success  of  the  short-sleeved  blouse 
was  assured.  But  the  result  has  been 
that   many  women   at   Southern   resorts 


A  shawl,  scarf  and  cap  set  —  the  scarf  has  braided  belt  attached,  also  pockets  and  fringe 
The  lacey  pullover  is  in  American  Beauty  artificial  silk,  in  filet  pattern  and  Dutch  collar.  Out 
of  the  smart  Tuxedo  models  in  fine  white  wool,  with  touches  of  black  on  buttons  and  tassels 
is  at  the  right.  From  the  Monarch  Knitting  Co.,  Dunnville,  Ont. 


are     seen     wearing     the      short-sleeved 
sweaters  over  long-sleeved  blouses. 

A  variation  in  the  ripple  sweater  has 
appeared  as  a  "double  flare"  number. 
The  rippled  skirt  is  double,  the  upper 
one  being  a  little  shorter  than  the 
lower.  On  the  cuffs,  the  double  ruffle 
is  repeated.  A  collar,  notched  at  the 
shoulder,  is  another  original  feature  of 
this  model. 


LABOR  AND 

FARMERS  BUYING 
KNIT  GOODS 

At  the  convention  of  the  Jobbers'  As- 
sociation of  Knit  Goods  Buyers,  held  in 
New  York  on  January  12,  there  appeared 
to  be  almost  perfect  agreement  that  the 
current  high  level  of  prices  of  knit 
goods  would  be  maintained  for  at  least 
the  next  year,  with  the  probability  that 
further  advances  would  occur,  reports 
the  "Journal  of  Commerce." 

The  arguments  supporting  the  gener- 
ally-accepted viewpoint  included  the  fol- 
lowing principal  items: 

(1)  The  world-wide  shortage  of  knit 
goods,  creating  a  market  in  virtually 
all  foreign  countries. 

(2)  Prospects  of  an  unusually  large 
domestic   business,   based   upon   the    in- 


crease in  spending,  notably   or   the  part 
of  labor  and  the  farming  population. 

(3)  Curtailment  of  productive  capa- 
city through  shortening  of  hours  and 
difficulties  of  labor  supply. 

(4)  The  high  cost  of  raw  materials, 
labor,  etc. 

Mills'  Attitude 

In  support  of  the  sentiment  favoring 
higher  price  levels  was  noted  the  atti- 
tude of  mills  in  refusing  to  sell  for  more 
than  three  months  ahead,  behind  which 
lay  a  similar  hesitancy  upon  the  part  of 
yarn  manufacturers  and  the  decreasing 
output  and  increasing  price  of  yarns. 
The  shortage  of  stocks  in  retailers' 
hands  was  also  put  forward  as  a  contri- 
buting factor. 

Inquiry  directed  to  a  number  of  those 
in  attendance  failed  to  reveal  any  ma- 
terial anxiety  respecting  the  possible  ad- 
verse effect  upon  the  knit  goods  industry 
which  misrht  result  from  inability  of 
bankers,  producers  and  other  interests 
to  evolve  a  method  for  financing  the 
country's  export  trade,  especially  to  Eu- 
rope. The  representative  of  several 
mills  asserted  that,  despite  the  unfavor- 
able foreign  exchange  situation,  his  firm 
was  daily  turning  down  man\  inquiries 
because  of  inability  to  obtain  the  goods 
required  Generally  the  disposition  w?.s 
to  regai-d  export  business   as  of  secon- 
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Three  of  the  Newest  Opera  fists 


At  the  li'fl   is  ;i  "Winter"  number  of  line  wool-finish  cotton  with  silk  stripe;    all  three 

h;i\e  ribbon  ahoolder-Btrai»,      The  middle  numl)er  is  one  of  the  popular  cuts  for  evening 

wear  when  a   low    back   is  required:     this  is  a  Swiss  rib  number.      At  the  ritfht   is  a   white 

spring-needle   \est    with    pink    ribbon    band   and   straps.       From   the   Spring   lines   of   the 

Peerless   I'nderwear  Co.,   Hamilton,  Ont. 


dary  importance  in  view  of  the  difficul- 
ties of  obtaining  what  was  wanted  for 
domestic  needs  and  to  feel  that  the  prob- 
lem of  financing  foreign  trade  would  be 
worked  out  in  one  way  or  another.  Prac- 
tically the  same  conditions  hold  in  Can- 
ada as  were  brought  to  notice  in  New 
York. 


Bathing  Suit  Styles 

Remain  Staple 

Knitted  bathing  suits  are  selling  in 
such  quantities  that  mill  men  have  little 
time  to  think  about  new  styles  for  them 
or  even  touches  of  novelty.  The  fancy 
stripe  trimming  with  belt  or  girdle  to 
match  is  being  featured  again  and  prac- 
tically all  the  models  shown  have  the 
ribbed  cuff  at  the  knee.  Sleeveless 
styles  with  square  or  V-neck,  or  in 
some  cases  round  neckline,  are  in  gen 
eral  demand.  The  range  of  styles  offer- 
ed by  any  one  firm  is,  if  anything,  cut 
down  from  last  year  in  order  to  increase 
the  output.  Prices,  of  course,  continue 
high.  This  is  partly  due  to  labor  and 
yarn  prices,  and  to  some  degree  as 
well  in  the  advances  in  sateen  which  is 
used  for  facings.  Before  the  war  the 
sateen  used  for  these  purposes  cost  the 
manufacturers  8  cents  a  yard.  Last 
year  the  price  was  22  cents  and  since 
then  it  has  jumped  to  24  and  then  just 
recently  to  35  cents.  While  sateen  would 
appear  to  be  a  small  item  in  the  cost  of 
a  bathing  suit,  ever,  at  35  cents  a  yard, 
the  fact  remains  that  it  has  an  influence 
and  is  taken  into  consideration  when  the 
priro  for  the  output  is  being  fixed.  Other 
costs  of  material  have  all  tended  up- 
ward in  the  case  of  bathing  suits  as  well 
as  of  other  knitted  lines. 


Remarks  By 

Different  Millmen 

"We  arc  urging  all  our  customers  to 
place  orders  now." 

"The  retailer  should  just  place  orders 
as  he  needs  the  troods." 

"Bnvera  should  cover  their  needs  now 
for  this   year." 

"The  knit  goods  situation  is  as  un- 
■  <  rt:iin   as  life." 


"What  is  the  use  of  asking  for  quota- 
tions?    Look  at  the  exchange." 

"We're  just  at  the  meicy  of  the  people 
who  have  the  raw  materials." 

"We  are  continually  surprised  at  the 
prices   people   are   willing   to   pay." 

"There  is  no  influence  in  sight  that 
vould  tend  to  lower  prices." 


Dry  Goods  Review 

"The  market  in  mercerized  yarns  has 
gone  wild." 

"Pour  months  ago  tine  wool,  the  trade 
thought,  wai  as  high  as  it  could  go. 
Since  then  it  has  advanced  SO  per  cent." 

"We  were  afraid  we  could  not  do  busi- 
ness this  year  because  of  prices,  but  we 

have    plenty    of    it    already." 

"Artificial  silk  supplies  are  consii 
ably   easier  than    a    year   ago." 

"Canadian  knitting  mills  are  well  and 
permanently   established." 

"The  only  thing  that  could  relieve  the 
situation  for  this  year  would  be  longer 
working   hours." 

"At  least   half  the  population  of  ' 
ada  wears  silk  at  some  time." 

"We  have  not  a  glove  to  sell  before 
October  and  can  take  no  more  orders 
before  then  in  one  of  our  biggest  lines 
of  hosiery." 


Messrs.  Clatworthy  &  Son,  Ltd.,  lfil 
King  Street  W.,  Toronto,  are  making 
alterations  to  their  premises  which  will 
double  their  former  space.  They  hope 
thereby  to  be  able  to  catch  up  with  their 
back  orders. 
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The  C.  II.  Smith  Co.,  Windsor,  Ont.,  used  this  page  display  in  featuring  Spring  goods  a  year 
ago.  Note  the  editorial  on  the  all-important  condition  of  the  wool  market,  also  the  special 
announcements  at   the   right.       Red   ink  was   used  for  the  largest   headings  and   the  name. 
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HAVE  YOU  ANY  LOAFERS? 

If  you  found  a  clerk  loafing  on 
the  job  you  certainly  wouldn't  of- 
fer to  pay  his  room  rent  and  then 
furnish  him  heat  and  light  as 
well. 

But  do  you  know  that  a  great 
many  dealers  are  doing  almost  the 
same  thing  with  certain  lines  or 
their  merchandise  that  are  no  more 
profitable  than  the  loafing  em- 
ployee? 

A  salesman  is  engaged  for  no 
other  purpose  than  to  earn  new 
profits.  You  certainly  don't  keep 
him   just  for   ornament. 

It  is  the  profit  you  are  after — 
both  on  salesman  and  stock. 

Just  stop  to  think  for  a  moment. 
How  much  difference  is  there  be- 
tween a  shelf  full  of  slowly  moving 
stock  or  stock  that  does  not  move 
at  all,  and  the  clerk  who  is  loafing 
on  the  job?  Both  were  brought 
into  your  store  to  earn  profits  and 
both  have  refused  to  do  it.  Is 
there  really  any  difference  between 
the  two — so  far  as  their  money 
value  to  you  is  concerned? 

Certainly  not. 

You'd  fire  the  clerk  who  loafed, 
wouldn't  you?  But  how  about  the 
loafing  merchandise  —  the  shelf- 
warmers  that  are  resting  so  com- 
fortably about  your  store?  You 
are  paying  rent  for  the  space  they 
occupy.  So  also  are  you  paying 
for  the  insurance  that  protects 
them  from  loss  by  fire.  Other 
items  of  expense  you  can  trace  to 
them.  Why  shouldn't  these  shelf- 
warmers  be  given  the  same  treat- 
ment that  you  would  mete  out  to 
the  loafing  clerk? 

The  keen  and  successful  dealer 
would  dismiss  the  loafing  clerk. 
And  he  also  would  round  up  the 
loafing  merchandise — mark  it  down 
— even  below  cost  if  necessary  and 
send  it  kiting  out  of  the  door. 

He  soon  would  have  in  place  of 
the  loafing  clerk  one  who  was 
worthy  of  his  hire — one  who  would 
earn  profits.  In  place  of  the  loafing 
merchandise  he  also  would  fill  his 
shelves  with  that  which  was  in  real 
demand — the  merchandise  that 
made  quick  profits  and  really  was 
worthy    of    the    space    it    occupied. 

Profit  is  eaten  up  by  the  stock 
that  doesn't  move.  It  is  rather 
hard  to  avoid  mistakes  in  pur- 
chases, but  a  wise  rule  to  follow  is 
to  buy  trade-marked,  advertised, 
and  honor-made  goods.  Then  you 
are   playing  safe. 


For  the  Sportsman 

Warm   and   wooly   enough   for   the   breeziest 

green  are  these  golf  hose  made  in  dark  grey 

with  cuff  design  in  brown  and  white.  Shown 

by  the  Royal  Knitting  Co.,  Guelph,  Ont. 


LEAMING  STORE 
ASSUMES  FINE 
NEW  APPEARANCE 

MR.  J.  H.  Hynd,  of  Leamington. 
Ont.,  has  just  completed  the  re- 
modelling of  his  dry  goods  and 
men's  furnishings  store.  He  now  has  a 
modern  store  front  and  attractive  win- 
dows panelled  in  oak  and  finished  with 
a  marble  base.  The  brick  work  above 
che  windows  is  finished  in  rock  face 
stucco  which  adds  to  the  imposing  front. 
The  floor  space  has  been  considerably 
enlarged  by  the  opening  up  of  the  sec- 
ond floor  for  a  complete  women's  ready- 
to-wear  department  and  also  one  of  the 
most  attractive  house-furnishings  de- 
partments in  Western  Ontario.  In  con- 
nection with  these  departments  there  is 
a  complete  rest  room  fitted  up  for  wo- 
men customers. 

The  men's  c'otMnT  department,  which 
is  in  charge  of  G.  S.  Parkinson,  has  in- 


creased so  that  it  was  necessary  to  build 
on  an  addition  to  the  rear  of  the  store. 
By  taking  out  the  front  stairway  new 
show  windows  were  possible  which  af- 
ford a  further  important  improvement. 
A  modern  system  of  lighting  has  been 
installed  throughout  so  that  the  store 
is  now  a  most  creditable  one.  Mr.  Hynd 
reports  that  his  business  has  increased 
six  times  over  from  the  original  turn- 
over of  four  years  ago.  His  success  he 
attributes  largely  to  good  newspaper  ad- 
vertising and  his  ability  to  back  up  that 
advertising  with  reliable  merchandise. 
Especially  when  special  sales  are  an- 
nounced is  he  careful  to  have  the  goods 
up  to  all  that  is  claimed  in  the  adver- 
tising. Mr.  Hynd  has  an  extensive  * 
mailing  list  throughout  the  surrounding 
district  and  this  has  brought  in  con- 
siderable business. 


Plenty  of  Woolens 

For  The  Babv 


A  manufacturers'  agent,  who  handles 
imported  as  well  as  domestic  lines  of 
underwear,  hosiery,  gloves,  etc.,  stated 
to  DRY  GOODS  REVIEW  recently  that 
Canadian  manufacturers  have  the  most 
complete  lines  ever  offered  for  infants 
and  children.  A  visit  to  a  number  of 
the  mills  early  in  February  seemed  to 
bear  this  out,  for  there  is  a  wide  range 
of  the  very  finest  types  of  little  soft 
white  wool  garments  with  flat  lock 
seams,  silk  bindings,  and  the  latest  de- 
vices in  fastenings  in  order  to  reduce 
the  use  of  safety  pins  to  a  minimum. 

Socks  for  little  tots  are  now  being 
finished  with  a  dainty  crochet  top, 
through  which  a  crochet  cord  is  threaded 
in  order  to  tie  the  top  in  place. 

Sweaters  and  caps  are  in  great 
variety  and  are  modelled  after  the 
types  for  grown-ups  wherever  they  are 
practicable.  We  see  quite  a  variety  of 
clever  little  pullovers,  with  cord  tie  at 
the  collar,  some  with  angora  trimmings 
— which  seem  to  be  the  special  preroga- 
tive of  infants — long-waisted  effects, 
ribbed  waistlines  and  cuffs,  and  so  on. 
The  newest  adaptation  is  a  miniature 
Tuxedo  model,  in  regular  sweatercoat 
style.  It  is  fashioned  of  very  fine  wool, 
with  the  collar  in  fancv  stitch. 


Over  $12,000  in  cash  bonuses  was  dis- 
tributed by  F.  R.  MacMillan,  a  prominent 
Saskatchewan  department  store  owner, 
the  first  week  in  February,  marking  the 
close  of  the  most  successful  business 
season  of  the  store. 

Mr.  MacMillan,  in  addressing  the  em- 
ployees, stated  that  the  turnover  had 
increased  with  the  reduction  in  store 
hours  in  spite  of  the  fact  that  the  re- 
verse condition  might  have  been  ex- 
pected. 

Westlake  Bros.,  Ltd.,  24  Wellington 
Street  W.,  Toronto,  have  increased  their 
warehouse  space  to  double  its  former 
size. 
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Denton,  Mitchell  ty  Duncan 


Wnolesale  Dry  Goods 
Gents    Furnishings 
House  Furnishings 


etc. 


See   our   Samples   before 

placing  Orders   for  Fall. 

It  will   pay  you. 


Denton,  Mitchell  (y   Duncan 

79-83    Wellington    St.    West 
Toronto.    Ont. 
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The  Trade  Mark  of  Honest  Value 


^, 


"Dods  Knit" 

Underwear  for  Men  and  Boys 

Your  customers  will  appreciate  the  exceptional  sturdiness,  splendid 
wearing  qualities,  and  reasonable  price  of  DODS  KNIT  garments. 


Combinations 
Elastic  Knit 
Flat  Knit 


Merino 


Two-piece  Suits 
Scotch  Knit 

Heavy  Elastic 


To   Wholesale   Trade    Only 


Dods   Knitting    Company,    Limited 


Orangeville,    Ontario 


SELLING   AGENTS: 
Ontario  and  Western  Canada  :  Quebec  and  Maritime  Provinces 

R.  R.  DAVIS 
33  Melinda  St.,  Toronto 


WM.  C.  FORSTER 
43  St.  Sacrament  St.,  Montreal 


& 
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The  Gloves  and  Hosiery  House  of  Canada 
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GELIGHTFUL  ORIGINAL  n 

As  displayed  in  these  models,  added  to  the 
recognized  AVON-KNIT  quality,  means  sales 
and  satisfaction.  The  full  range  includes 
many  more  clever  effects  in  sweater  coats, 
pullovers,  mufflers  and  many  new  numbers 
added  to  our  well-known  line  of  toques,  mit- 
tens, gloves,  etc. 


Obey  1  hat  Impulse 
and  Order  Noic 


AVON  HOSIERY  LIMITED 

Stratford,  Ontario 


SOLE  SELLING    AGENTS 

RICHARD  L.  BAKER  &  CO. 

84  Wellington  St.   West 
Toronto 


© 
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They  really  do 

lower  Clothing  Bills 


You  know  how  quickly  a  customer  can  be  "sold" 
on  an  economical  proposition  now  a  days.     The 
problem  of  clothing  her  boys  is  very  real. 

Here's  one  way  you  can  help  her.  Sell  her  Buster 
Brown  Stockings. 

Buster  Brown  Stockings  do  wear  longer.  They  stand 
the  strain  of  boisterous  play.  They  require  less  mend- 
ing.    They  cost  less  in  the  end. 

Buster  Brown  Stockings  are  closely-knit.  Triple- 
reinforced  at  the  toes  and  heels.  Fitted  with  double- 
ply  leg  and  foot.  Smoothly  knitted  from  extra-long 
yarn.     Shaped  to  fit.     Fast  dyes  keep  them  from  fading. 

By  recommending  and  selling  Buster  Brown  Stockings 
tojyour  customer  you'll  perform  a  real  service.  A  ser- 
vice they'll  not  forget. 

Order  from  your  wholesaler. 

Buster  Brown's  Sister's  Stockings  are  excellent  for 
the  girls.  Knitted  from  fine  two-thread  English  mer- 
cerized lisle,  in  Black,  Leather  Shade  Tan,  Pink,  Blue 
and  White.  Well  shaped  and  moderately  priced.  Order 
a  supply  of  these  as  well. 


THE  CHIPMAN-HOLTON  KNITTING  CO.,  LIMITED 
Hamilton,  Ont. 


STOCKING 
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Customers  Who  Stay  Sold 


You  may  depend  upon 
ATLANTIC  UNDER- 
WEAR to  satisfy  the 
most  exacting  under- 
wear requirements  of 
your  "hardest  to  please" 
customers. 

The  next  best  thing  to 
making  a  new  customer 
is  keeping  him.  Sell 
him  ATLANTICS  and 
insure   his   satisfaction. 


Ask  your  jobber 


UNDERWEAR 

Unshrinkable 


Atlantic  Underwear  Company,  Ltd. 

MONCTON,  N.B. 

E.  H.  WALSH  &  COMPANY 

Montreal  and  Toronto 

Selling  Agents  for  Quebec,  Ontario  and  Weitern   Provinces 


Will  I 


Trad 


RtCHMMO 

HOSIERY 


ncrease 
In  Hosiery  Department 

ONCE  a  customer  finds  a  certain  brand  of  Hosiery  that  fits 
perfectly,  is  smart,  durable  and  good  value,  the  dealer  from 
whom  it  was  purchased  is  assured  continued  patronage. 
That  is  what  happens  when  merchants  specialize  in  the  sale  of 
CIRCLE-BAR  HOSIERY  and  familiarize  customers  with  the 
name.  The  merchants  can  safely  lay  in  a  complete  stock,  know- 
ing eveiy  pair  will  bring  satisfaction. 

The  reasons: — 

CIRCLE-BAR  HOSIERY  features  the  latest  modes  in  silk,  cash- 
mere, mercerized,  lisle  and  cotton ;  every  pair  has  reinforced  heels, 
toes  and  soles,  no  seams — no  wrinkles. 

The  customer  is  pleased  with  the  stockings  and  the  price,  and  you 
will  be  satisfied  with  the  profit. 

The  Circle-Bar  Knitting  Company 

Limited 
Kincardine  '.'  Ontario 
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Bonworth 
Knitting  Yarns 


'Super 


y  * 


A  2-ply  Floss  sold  in  balls. 
Spun  from  Australian  Wool. 
Ideal  for  the  creation  of 
smart  attractive  effects. 


'Electra' 

4-ply  fingering  with  a  spec- 
ial twist  imparted  to  pre- 
vent splitting.  Sold  in 
skeins:  Without  equal  on 
the  market.  Wonderfully 
soft  and  pliable. 

36  Colors 


CANADIAN   WOOLLENS, 

Worsted  Yarn  Spinners  and  Dyers 

PETERBOROUGH  ^SSSS^ 

MAOI  IN  CAMAPA  ; 


LIMITED 


ONTARIO 
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Sweater  I  !o 
Mulllers 
Muffler  Sets 
Toques 

Caps 

Mili>    and   (cloves 

I'nys'  Jerseys 

Bathing  Suits 


The  Buyers  Are  Enthusiastic- 

About  the  Bentro-Knit  Range  for  1920.  They  appreciate 
the  real  quality  and  good  value  that  is  still  to  be  found  in  the 
Bentro-Knit  line.  If  our  representative  has  not  yet  called, 
you  can  look  forward  to  seeing  the  excellent  numbers  in 
Sweater  (.oats.  Mufflers,  Muffler  Sets,  Toques,  Caps,  Mitts 
and  Gloves  for  Fall  delivery,  and  the  Bentro-Knit  Boys' 
Jerseys  and  Bathing  Suits  for  men,  women  and  children 
for  Spring  and  Summer  delivery. 


The  Williams-Trow  Knitting  Company 


Limited 


Stratford 


Canada 


J.  M.  ROBERTSON  &  CO. 

Toronto 


J.  B.  TROW  &  CO.  O'BRIEN7.  ALLEN  &  CO. 

Montreal  Winnipeg 

A.  J.  SNELL,  Vancouver 


A.  M   MOUAT  &  CO. 

Calgary 
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A  Problem  We're  Facing 

The  tremendous  difficulty  of  getting  the  pure  woollen  yards  from  which  alone 

Priscilla  Brand 

children's  knitted  garmets  are  made,  has  made  it  almost  impossible  to  keep  up  with 
the  wide-spread  demand. 

This  difficulty  will  grow  less.  Meantime,  we  wish  to  thank  our  customers  for  their 
patience,  and  ask  their  continued  co-operation.  We  shall  do  our  best  to  meet  their 
needs  as  quickly  as  possible. 


HENRY  DAVIS  &  CO.,  Limited 


259  Spadina  Ave.,  Toronto 


Peerless    Underwear 

PEERLESS  Underwear  has  that  dainty,  beau- 
tifully-fashioned   appearance    which    is    so 
irresistibly  appealing  to  the  feminine  mind. 

And  it  possesses  as  well  the  superior  wearing 
qualities  which  have  made  Peerless  garments 
the  standard  in  many  homes. 


MOODIER 


Peerless    Underwear 
Company,  Limited 

Controlled  by 

J.  R.  Moodie  &  Sons,  Limited 

Hamilton,  Ont. 


Remember — there  is  no  low  grade 
or  cheap  "CEETEE"— only  the 
very  highest  grade  and  best  quali- 
ty underclothing  bears  the  famous 
"CEETEE  SHEEP"  trademark. 
If    you    are    catering    to    the   best 

trade     in  your  district  you  must  sell  "CEETEE" — 

For  ordinary  underwear  you  will  find  TURNBULL'S  brand  at  least  the 

equal  of  any  made  in  Canada. 


CEETEE 

THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT  SHRINK 


MADE    BY 


THE  C.  TURNBULL  CO.  OF  GALT,  ONTARIO 

Also  Manufacturers  of  Turnbulls's  Ribbed  Underwear  f  Ladies  and  Children  and  Turnbull's 

"M"  Bands  for  Infants. 


CEETEE    " 
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Underwear 


OXFORD  KNIT 

Summer  or  light-weight 

VESTS 

DRAWERS 

COMBINATIONS 

—  Complete  range  — 

Oxford  Knit  garments  are  sold  in  the  best  stores  everywhere, 
and  are  extremely  popular  with  smartly  dressed  women.  The 
superior,  delightfully  soft  finish  and  the  comfortable,  neat  cut 
of  each  and  every  Oxford  garment  have  endeared  them  to 
wearers  everywhere. 

The  two  lines  illustrated  are  especially  good  sellers  at  this 
time. 

The  upper  one  is  a  Spring  needle  knit  with  double  shoulder 
straps.  The  lower  one  has  a  drop  stitch  pattern  with  rna- 
chine-made  straps. 

Order  your  Spring  stock  NOW! 

See  samples  in  the  hands  of  your  jobbers, 
or  write  us  direct. 

The  Oxford  Knitting  Company,  Ltd. 


Woodstock 


Ontario 


Western  Representative:  T.   H.  WARDELL,    102   Hammond   Block,  Winnipeg 
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Shawllets,  Knitted  Coats, 
Pullovers,  Cap  and 
Muffler  Sets,  Mufflers, 
Toques,  Tams,  Caps, 
Mitts,  Gloves,  Hosiery, 
Men's  and  Boys'  Jerseys, 
Children's  Suits,  The 
Ballantyne  Glove  (Scotch 
Knit) 


The 

BALLANTYNE 


N 


a  me 


on  these  lines    of 
Knitted  Goods  is 
your  Best  Selling 
Argument, 
Because — 


it  is  found  only  on  goods  that  attract  by  their  bewitching 
style,  in  garments  where  style  is  paramount,  and  that  you 
can  always  recommend  for  quality  and  sterling  value. 

The  Ballantyne  range  for  Fall,  1920,  is  now  being 
shown.  In  spite  of  our  increased  production,  we  can  promise 
prompt  deliveries  only  on  goods  that  are  ordered  early.  When 
the  Ballantyne  man  calls  on  you,  place  your  order  for  the  full 
extent  of  your  requirements. 


R.  M.  BALLANTYNE,  LIMITED 

Stratford,    Canada 
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The  Mark  of  Fine  Merchandise 


Jfafartcsi 


HAWTHORN 
FABRICS 


Wool  Jersey 

Knitted 
Suitings 

Velour 
Cloakings 


HAWTHORN    KNIT- 
TED  SUITINGS,   in 

plain  and  Scotch  heather 
mixtures.  Nothing  quite  so 
smart,  comfortable  and  ap- 
propriate for  the  average 
woman's  outdoor  activities. 
They  are  adaptable  to  the 
open  country,  and  are  ser- 
viceable to  a  degree  far  be- 
yond the  life  of  other  fabrics. 

We  will  be  glad  to  send  you 
on  request  a  list  of  the  names 
of  jobbers  who  sell  Haw- 
thorn Knitted  Suitings  by 
the  yard,  or  manufacturers 
who  sell  it  in  made-up  gar- 
ments. 


ftatotfjorn  jffltlte  Htmtteb 


Carleton  $lace,  <0nt. 
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The  Newest  in  Accessories 


New  Goods  for  Spring  Are  Coming  In,  But  Some  Deliveries    \re  Slow 

Easter  Merchandise 


Interest    Live   in 


A  PERSIAN  VEIL 

The  newest  thing  in  veils  is  a  large 
draped  affair  having  a  two-inch  border 
of  silk  embroidery  in  several  colors  in 
imitation  of  the  pattern  on  Paisley 
shawls. 

The  wide  Shetland  meshes  are  selling 
well  in  the  stores  in  black,  navy,  brown, 
and  purple.  Elaborate  French  veils  with 
scroll  embroidery  and  heavy  dots  are 
featured  by  exclusive  shops;  but  are 
rather  out  of  the  question  for  popular 
trade  on  account  of  the  prices  which 
range  from  $15  upwards. 

A  NEW   SET 

Amongst  novelties  from  Paris  is  a 
matching  turban  and  purse  made  of 
Dutch  blue  cloth  brocaded  in  gold.  The 
pattern  is  lavishly  outlined  by  coral  and 
gold  beads.  The  purse  is  flat  and  lined 
with  salmon  faille,  having  a  pocket  mir- 
ror and  change  purse  of  the  same  mater- 
ial. 

FLOWER  TRIMMINGS 

In  response  to  the  demand  for  silk 
flower  trimmings  on  lingerie  and  evening 
wear,  tbe  French  have  created  several 
new  wreaths  to  be  sold  by  the  yard.  One 
is  of  tiny  flowers  made  of  narrow  bro- 
caded ribbon  in  a  number  of  different 
colors.  Another  has  wild  roses  made  of 
raspberry  satin  plentifully  interspersed 
with  jade  satin  leaves. 

NECKLETS 

In  bead  necklets,  the  newest  are  those 
made  of  galalith  in  shades  of  amber, 
paddy,  tan,  grey  and  blue.  They  have 
rather  large  ornaments  of  self  at  the 
bottom  in  fanciful  shapes,  some  of  them 
with  an  Egyptian  head  of  horse  in  a 
silver  motif.  They  will  sell  from  about 
$7  to  $12  a  piece. 

NECKWEAR 

Neckwear  seems  to  be  experiencing  a 
lull  in  business  February,  preparatory  to 
the  brisk  trade  that  is  expected  next 
month.  This  has  been  forewarned  by 
the  fact  that  the  newest  dress  models 
are  featuring  collars,  and  women  will 
i  onsequently  be  refurbishing  their 
collarless  frocks  of  last  season.  Suits 
are  showing  vests  in  a  great  many  cases, 
also,  but  they  are  shorter  than  last  year 
and  more  in  the  form  of  a  blouse  front. 

Tabs  and  trillings  are  being  extensive- 
ly made  of  net  and  laces,  filet  in  par- 
ticular. Sets  of  embroidered  organdie 
I  with  lace  are  featured  by  the  high 
class  trade.  A  new  frilling  of  net  in 
shades  of  jade,  maize  and  rose  em- 
broidered in  gold  is  shown  by  the  T. 
Eaton  Co. 

M  irabou  neckpieces  are  again  show- 
ing much  activity  for  Spring.  Tbe 
brown  shades  are  in  the  lead,  and  tbose 
lined  with  soft  silk  are  especially  at- 
tractive. 


CORSAGES 
Corsages    and    Camillas    <>f     artificial 
posies    are    considered    correct    this    sea- 
son, according  to  buyers  just  hack  from 
New  York. 

II  INDBAGS   AND  PURSES 

The  kodak  leather  bars  which  have 
been  featured  in  DRY  GOODS  REVIEW 
are  growing  daily  in  popularity.  The 
shape  is  one  which  seems  to  be  liked  by 
all  classes  of  trade,  and  consequently 
there  is  quite  an  extensive  price  range 
in  that  style  of  bag.  In  more  dressy 
bags  chenille  tassels  have  given  place 
either  to  fine  chain  tassels  in  gold  or 
silver  finish  or  to  a  fairly  large  covered 
button  in  the  material  of  the  bag.  Metal 
frames  are  once  more  the  feature  of 
fashionable  bags.  Some  have  chain 
handles  and  some  have  fabric  handles. 
The  frame  itself  is  narrow  and  "digni- 
fied" and  usually  quite  fancy.  Some  of 
them  appear  to  be  solid  carved  work 
with  cupids,  Dutch  heads,  flowers, 
foliage  or  conventional  effects  often 
in  deeply-embossed  patterns.  These 
frames  are  rather  expensive  and  de- 
liveries are  slow  but  they  are  more  dur- 
able than  the  celluloid  type. 

Beaded  bags  continue  to  arrive  from 
Paris  and  England  in  response  to  the 
generous  appreciation  which  prevails 
for  them.  Exquisite  workmanship,  de- 
signing and  rich  coloring  in  great  variety 
are  everywhere  evident. 

HIGH-GRADE  LACES  WANTED 

According  to  recent  reports  from  the 
Nottingham  markets,  practically  all  of 
the  lace  manufacturers  there  are  en- 
gaged on  the  better  class  of  goods,  since 


that  is  the  merchandise  that  is  meeting 
with  most  demand.  Pleatings,  filets, 
flouncings,  wide  insertions,  and  binche 
goods  are  finding  a  ready  market  in  the 
United  States,  South  America  and 
France.  Inquiries  have  been  received 
from  German  and  Austrian  houses,  it  is 
said,  but  as  yet  no  orders  have  been 
placed.  Nottingham  manufacturers,  ac- 
cording to  the  reports,  are  in  a  far  better 
position  commercially  regarding  prices, 
quantities  and  deliveries  than  many  of 
the  Continental  lace  markets.  Prices 
are  high,  and  show,  moreover,  an  up- 
ward tendency. 

SPRING   FOOTWEAR 

A  very  strong  demand  is  already 
opening  up  in  footwear  departments  for 
low  cuts  for  Spring.  The  Cuban  heel, 
walking  Oxford  in  black  and  brown  is  a 
decidedly  popular  style.  The  "shimmy" 
pump  is  also  proving  a  good  seller.  It 
is  characterized  by  a  high  cut  in  front 
and  a  high  Louis  heel.  In  fact,  the 
pumps  with  shield  fronts  and  semi- 
Oxford  ties  are  quite  "the  thing." 
Buckles  are  just  a  little  less  prominent 
for  Spring — possibly -owing  to  their  high 
prices.  A  very  big  season  later  on  for 
whites  in  both  cloth  and  kid  is  undoubt- 
edly on  the  way,  though  many  dealers 
are  not  stocking  the  high  white  kids  at 
all,  owing  to  their  price.  They  would 
have  to  sell  at  $20,  said  one  of  the  large 
Toronto  buyers  to  a  DRY  GOODS  RE- 
VIEW  representative. 

Speaking  of  low  cuts,  one  buyer  who 
visited  Boston  recently,  sat  in  the  lobby 
of  a  hotel  on  purpose  to  observe  the 
type   of   shoes   favored   by   women.     In 


Stuart  Spring  Bags 


A  rich  brown  velours  of  deep  pile  is  shown  at  the  left.  It  has  champagne  lining  and 
carved  brass  frame.  In  the  centre  is  a  brown  leather  linen-grain  kodak  bag — a  style 
which  is  particularly  popular.  The  soft  richness  of  grey  suede  never  "goes  out." 
This  one  with  silver  frame  is  well  liked.  Note  how  the  round  inset  in  these  soft  bags 
adds  to  their  capacity  and  the  button  finish  makes  them  a  little  more  tailored  than  the 
more  familiar  tassels.     Shown  by  courtesy  of  the  Western  Leather  Goods  Co.,  Toronto. 


Dry  Goods  Review 


DRESS     ACCESSORIES 


107 


Legends  in  Ribbons 


Some  of  the  airy,  fairy,  pixie  and  thistle  designs  originated  by  Johnson,  Cowdin  &  Co., 
New  York,  in  their  new  range  of  brocaded  ribbons  for  1920.  The  pattern  at  the  left 
is  in  black,  blues  and  old  gold  colors.  In  the  middle  is  black,  peacock  blue  and  silver, 
and    at    the    right,    rich    nasturtium    shades  with  a  subduing  taupe.      There   is  a   story 

depicted  in  each. 


less  than  ah  hour  he  counted  35  who 
were  low  cuts  and  18  who  had  either 
high  shoes  or  spats — which  may  have 
meant  in  several  cases,  low  shoes  being 
worn  with  the  spats.  "It  may  be  the 
case  that  a  little  difference  in  price 
favors  low  cuts  rather  than  high,  but 
whatever  the  reason,  the  fact  remains 
that  more  and  more  women  are  wearing 
low  cuts  throughout  the  year,"  he  re- 
marked. 

A  DRIVE  FOR  VEILS 

Why  Not  Talk  Veilings  for  One  Whole 

Week  and  See  What  Results  That 

Will  Brine  in  Your  Town? 

Various  branches  of  the  trade  in 
United  States  have  found  from  time  to 
time  that  a  concentrated  drive  during 
some  particular  week  on  one  special  line 
of  merchandise  brings  excellent  results. 
There  has  been  featured  in  past  seasons 
a  gingham  week,  a  notion  and  sewing 
goods  week,  a  blouse  week  and  so.  The 
idea  has  been  used  by  the  Canadian 
trade  in  some  of  these  lines.  Last  year 
gingham  week  was  made  quite  a  success 
throughout  the  Canadian  trade.  Baby 
week  is  also  well  established. 

National  veiling  week  is  now  being 
worked  up  across  the  line.  The  dates 
set  are  March  15th  to  20th.  The  date 
itself  is  very  opportune,  not  only  for 
the  purpose  of  giving  a  good  start  to 
the  veiling  business  for  Easter,  but  of 
giving  it  a  foodhold  in  permanent  popu- 
lar demand,  the  results  of  which  would 
be  felt  for  seasons  to  come.  If  every 
veiling  department  in  Canada  took  ad- 
vantage of  that  veiling  week  to  feature 
varieties  and  novelties  as  well  as  staple 
lines  of  veilings,  there  is  no  doubt  that 
the  impression  made  upon  the  public 
would   be   important.     Why  not  take   a 


long  clear  look  ahead  and  make  a  special 
drive  along  with  American  merchants 
for  the  week  beginning  March  15th,  to 
get  some  real  results  from  the  veiling 
counters.  Canadian  women  as  well  as 
those  elsewhere  would  no  doubt  appre- 
ciate educative  efforts  on  the  part  of 
stores  in  the  correct  methods  of  wearing 
various  types  of  veils  and  the  patterns 
which  are  best  adaptable  to  certain  fea- 
tures. A  little  research  work  on  the 
part  of  saleswomen  and  buyers  could 
prepare  them  well  from  now  until  the 
veiling  week  with  matter  which  would 
be  of  real  interest  to  their  customers. 

A  great  many  women  have  been  edu- 
cated to  the  value  which  a  smart  veil  is 
to  her  costume  but  a  great  many  still 
need  suggestions  as  to  the  attraction  of 
having  a  set  of  veils  on  hand.  The  pro- 
gressive veiling  department  will  endea- 
vor to  impress  upon  its  customers  the 
value  of  having  different  colored  veils 
and  different  types  of  veils  suitable  for 
the  different  types  of  dress,  just  as  the 
toilette  is  more  perfect  when  a  hat  is 
part  and  parcel  of  the  scheme  and  not 
just  one  hat  worn  with  every  costume. 

Other  departments  in  the  store  might 
very  well  co-operate  with  the  veiling  de- 
partment in  assisting  in  this  education. 
For  instance,  when  a  woman  selects  a 
smart  brown  suit  in  the  ready-to-wear 
section  and  a  brown  hat  in  the  millinery 
section,  both  departments  might  suggest 
to  her  the  selection  of  a  suitable  veil  to 
complete  the  costume.  Lace  and  neck- 
wear departments  could  also  assist  ma- 
terially. 

The  featuring1  of  this  veiling  week  is 
being  conducted  by  the  Veiling  Asso- 
ciation of  New  York,  who  are  nutting 
forth  excellent  suggestions  for  the  fea- 
turing of  veilings  in  window  displays, 
showcards,    newspaper    advertising,    etc. 


GLOVES 

One  of  the  biggest  items  to  be  anti- 
cipated for  the  Easter  trade  is  that  of 
gloves.  They  are  a  most  necessary  ad- 
junct to  the  Spring  suit  and  for  every 
suit  and  separate  coat,  the  smartly- 
dressed  woman  has  one  or  two  pairs  of 
gloves. 

Silk  is  promised  a  bigger  season  than 
ever  on  account  of  the  ever-increasing 
price  of  kids.  Good  silk  glomes  can  still 
be  had  for  prices  ranging  from  $1.25  to 
$2.50  per  pair  retail.  The  thinner  lines 
of  chamoisette  are  also  being  shown  ex- 
tensively, but  the  lined  and  duplex  var- 
iety will  probably  have  a  rest  from  now 
until  next  Fall.  And  speaking  of  next 
Fall,  there  is  little  doubt  of  a  big  season 
in  heavy  chamoisette;  one  firm  is  al- 
ready sold  up  until  January  1921. 

The  colors  for  Spring  are  the  suit 
colors,  navy,  browns,  modes,  and  greys. 
No  new  style  has  been  created  to  dis- 
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Early  Spring  Showing 


Millinery,  Suits,  Coats  and  Dresses 
Skirts,  Waists,  etc. 


|  Commencing  Tuesday,  Feb.25| 
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Tuesday,  Juvenile  Day*  Brings  Boy's  Fleece-lined] 
Shirts  and  Drawers  at  45c  Per  Garment 


«M  Carneatt  Oali.  Skirt*  M  P..»*r 


■  rtrr.r  bar*        All  dcarwf  Om  rW  T.»U».  al  «S< 


Another  Lot  of  Boy*'  Lined  Mitts  oo  Stle  Tueidajr  Moroiifai  ik.  r^.U  P™,  25c  | 


Tuesday  Silk  Specials 

SI. 25 

1)  inch  Celart-d  Paflatta  $!■■*■ 


Ladies'  Boots  Tuesday 
$1.50 


A   good   ad.    for   early   Spring   dis- 
play.      Used   by    Robinson   &    Co., 
Winnipeg,   Man.       5   columns   wide 
by  18  Yi  inches  deep. 

place  the  gauntlet  wrist  in  popular  favor, 
although  slight  variations  are  shown  in 
stitched  trimmings  and  colored  insets. 
The  strap  wrist  with  a  single  dome  is 
very  good  and  also  the  elastic  wrist. 

In  silk  gloves  a  rather  novel  treatment 
is  that  of  having  the  strap  fastening  un- 
der the  wrist  and  a  row  of  false  fasteners 
down  the  side  back  of  the  cuff. 
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Knit  Goods  for  Fall 


The  effectiveness  of  a  line  of 
samples  is  best  indicated  by  the 
business  booked  by  salesmen 
showing  them. 

At  this  period  we  have  never  be- 
fore had  such  a  volume  of  knit 
goods  business  on  our  books  for 
Fall  delivery. 

Do  not  fail  to  see  these  samples, 
reflecting  the  very  latest  styles 
in  a  variety  of  beautiful  plain 
and  contrasting  shades. 

Acme  Glove  Works 

Limited 

Montreal 


minimi 


m 
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Ritchie  Silk  Lingerie 

attracts  women  of  all  classes 


Many  chic  new  creations  in  Satins  and  Crepe  de  Chines,  daintily  em- 
broidered, lace  trimmed  and  many  of  the  popular  hemstitched  styles. 
Make  Ritchie  Silk  Camisoles,  Combinations,  Night  Gowns  and  Under- 
skirts popular  sellers  in  your  lingerie  department. 

Order  now  to  insure  delivery  for  Easter  trade. 


Also  makers  of  handkerchiefs, 
laces  and  embroideries. 

"The   Canadian-made   Line" 


H.  P.  RITCHIE  &  CO. 

38  CLIFFORD  ST.,  TORONTO 


=*■  < 
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Birmingham  Neckwear 
for  Spring 


Sheer,  crisp  organdy  and  net,  dainty  crepes  and 
chiffons,  allover  laces  and  combinations  of  fabrics 
are  all  extensively  used  in  creating  our  splendid 
Spring  range  now  showing. 

The  designs  are  of  the  smartest  and  daintiest,  the 
materials  the  finest  —  representing  the  most 
approved  styles  for  Spring. 

Now  is  the  time  for  placing  Easter  orders. 


T.  H.  BIRMINGHAM  and  CO.,  LIMITED 

93  to  99  SPADINA  AVENUE,  TORONTO 


T*oc  ia^ 


"  The  Exclusive  Neckwear  House  " 
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"JULIAN  SALE"  LEATHER  GOODS 

New  Lines  for  Spring 

Our  new  lines  for  Spring  present  many  attractive  and  exclusive  things  —  just  such 
goods  as  will  enhance  the  stocks  and  assortments  of  those  who  trade  in  fine  leather 
goods  and  novelties  —  lines  that  are  bound  to  attract  custom  to  the  retailers  who 
feature  high-class  merchandise  in  these  lines  —  good  sellers  —  and  unusual  values. 


HAND  BAGS 

AND 

STRAP  HANDLE 

PURSES 

Out  of  our  big  range  of  samples  we  are 
-electing  to  feature  here  four  lines  that 
will  be  popular  for  Spring — and  we  urge 
that  you  place  your  orders  without  de- 
lay to  insure  complete  and  prompt  de- 
livery. 


SILK  BAGS 


CANTEEN  BAGS 


SILK  BAGS — These  goods  are  in  the  high-grade 
class  and  very  suitable  for  a  select  trade — beauti- 
fully fashioned  and  finished — in  blacks  and  colors 
— very  specially  finished  and  fitted — SELL  AT 
SIGHT. 

KODAK  BAGS — In  a  very  novel  range — in  this 
line  we  are  featuring  the  new  Ostrich  grain 
leather,  besides  other  leathers — and  they  are 
shown  in  black,  green  and  other  colors — ONE  OF 
THE  BEST  SELLERS. 

CANTEEN  BAGS— If  anything,  to  be  in  greater 
demand  than  ever — they're  so  serviceable — our 
lines  are  special  quality  and  are  exceptionally 
well  fitted  and  finished.     VERY  POPULAR. 


STRAP  HANDLE  PURSES— No  lines  that  we 
have  made  in  years  have  had  greater  sale  than 
the  "JULIAN  SALE"  strap  handle  purses- 
made  in  Ostrich  grain,  Vachette  and  other  grain 
leathers — This  will  be  a  big  season  for  them. 
FIFTY  STYLES. 


STRAP  HANDLE  PURSES 


Our  travellers  have  a  complete 
range  of  samples  of  these  and 
manv  other  lines  you'll  need  and 
want— BE  ON  THE  LOOKOUT 
FOR  THE  "JULIAN  SALE" 
MAN  —  ORDER  NOW,  AND 
ORDER  ENOUGH. 


KODAK  BAGS 


The  JULIAN  SALE  LEATHER  GOODS  CO.  Ltd. 

Wholesale — Factories — Sample  Rooms  and  Offices: 

600  KING  STREET  WEST         -         -  TORONTO 
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CHAMO  SUEDE  DUPLEX 
CHAMOSUEDEANDSILK 


Mak 


e  in 


Canada 


{^ruww^uccla^ 


As  always — in  the  smart- 
est and  newest  styles  and 

shade.-',   faultlessly  cut  and 
finished,  to  give  that   Qi 
and    lasting  (it    for  which 
they  are  noted. 


Griffin  Gloves  Limited 

TORONTO 

Sole  Selling  Agents: 

Richard   Baker   &    Company 

84  Wellington  Street  West,  Toronto 


"The  little  things 
that  count" 


Those  little  touches  that 
mean  so  much  to  the  smart 
costume  are  an  important 
item  on  the  shopping  list  of 
the  well  dressed  woman.  She 
knows  that  in  securing  just 
the  right  match,  or  contrast, 
the  desired  effect   is   assured. 

And  of  course  BUTTONS 
naturally  lead  in  importance. 
in  lending  the  finishing 
touches. 

Let  us   assist  you    in-  making 
your 
BUTTON    DEPARTMENT 

the  reputed  place  to  buy  al- 
ways   just    the    right    lines. 

All    sort-    of 
BUTTONS 
of     irreproachable     quality 
at   right  prices. 

See    also    our 

FANCY     TRIMMINGS 

and 

1  WIORS'    SMALL    WARES 

Send   for   Samples. 


THE  ONTARIO  BUTTON  CO. 

LIMITED 
KITCHENER  -  -  ONTARIO 


EASTER  will  be 
here  early  in 
April  and  will 
bring  the  usual 
demand  for  Hand- 
kerchiefs of  vari- 
ous kinds,  so  pop- 
ular as  small  re- 
membrance*.  See 
our  range  of 
Fancy  and  plain 
numbers  for  that 
Season. 


HANDKERCHIEFS 

Our  salesmen  are  now  showing  a  large 
and  well-assorted  range,  in  both  open  stock 
numbers  and  fancy  boxed  effects,  for  the 
Fall   and   Xmas  seasons. 


Staple  numbers  always 
in  demand.  We  have 
eood  stocks  of  plain 
cottons  and  linens,  for 
immediate,  Easter  or 
Xmas  trade,  as  re- 
quired. 


Westlake  Brothers,  Limited 

24  Wellington  Street  West  -:-  Toronto 
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AMERICA'S  BEST 


\ 


<    I  " 


HOPE  HAMPTON, 
noted  screen  star, 
wearing  a  dancing  frock 
created  by  Jesse  Woolf  & 
Co.,  Inc.,  and  trimmed 
with  "J.C."  Satin  de  ZjUXt 
Ribbon. 


"J.  C"  Ribbons  contribute  much  to  the  art  of  dress  creations. 
They  make  possible  many  appealing  variations  of  the  newest 
style  themes,  and  multiply  many  fold  the  beauty  of  every  new 
version. 


a 


J.  C."  RIBBONS 


add  a  captivating  note  of  distinction  to  garments.     There's 
one  for  every  need — buy  them  by  name. 


LADY  FAIR 

.1  new  double-faced  Satin  ribbon.  There 
is  only  one  genuine  Lady  Fair  Ribbon — 
•'J.C"  LADY  FAIR.  Be  sure  the  name 
appears   on   every   bolt   you   buy. 

SATIN  DE  LUXE 

Best  Satin   and   Taffeta   ribbon. 


VIOLET 

Ideal    lingerie    ribbon    in    pink,    blue    and 
white. 

TROUSSEAU 

Rosebud   and  Polka   Dot   lingerie   Ribbon. 

SAN KAN AC 

Popularly  priced  Satin  and  Taffeta  ribbon 

DEMOCRACY 

-4    grosgrain    ribbon    "For    the    people." 
i  All   registered   trade  mark  names) 


JOHNSON,  COWDIN  &  COMPANY,  Inc. 

"America's  Best  Ribbons" 
40  East  30th  Street,   New  York 
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Popularity! 


THE  reason  why  these  gloves  are  so 
widely  known  and  well  liked,  is  not 
hard  to  find.  Anyone  can  tell  you  that 
the  names  stand  for  the  highest  quality  in 
Glovedom.  Modishly  fashioned  from 
selected  material,  they  never  fail  to  appeal. 


People  have  become 
more  exacting  in  their 
choice  of  gloves,  there- 
fore, they  will  ask  for 
these  brands — and  what 
is  more  they  will  insist 
upon  getting  them.  The 
dealer  who  cannot  sup- 
ply them  will  lose  the 
business  of  a  customer 
worth  while;  a  customer 
who  recognizes,  and 
D  E  M  A  N  D  S  the 
BEST.  Any  dealer 
knows  that  a  customer  who  gets 
his  money's  worth,  is  one  of  the 
greatest  assets  he  has. 


LOVE 


RealChamoisette 

MADE  IN  CANADA 


It  pays  to  carry  a  full  line  of 
these  brands  always. 


P.  K.  Company 


Successors  to 


Perrin  Freres  &  Cie 

Sommer  Bldg.  Montreal 
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VAN  RAALTE  H^tls 
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1920— Veils!     Veils!     Veils! 

FASHION    says    veils— and    Veils  cards,  counter  signs,  selling  aids  and 

mean   Van   Raalte.      Van   Raalte  aggressive    national     advertising  —  all 

shows  a  collection  of  beauties  that  typically    Van    Raalte— all    aimed    to 

will  set  the    clever    veil    buyer's  eyes  make  your  veil  business  bigger,  better, 

sparkling  and  heart  a-bounding.     Not  more  profitable, 
only  irresistibly  pretty  veils,  but  show 

VAN  RAALTE  COMPANY 

New  York  Address:  16th  Street  and  5th  Avenue       Chicago  Address:   105  South  Dearborn  Street 
Silk  Gloves— Silk  Underwear— Silk   Hosiery 
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SLIP-ON  VEILS 

Wide  range  of  popular 
meshes,  with  many  ex- 
tremely smart  and  becom- 
ing designs  in  Chenille, 
Silk,  etc. 

HAIR  NETS 

Silk  and  Human  Hair. 
With  or  without  elastic. 
Fringe  and  cap  styles. 
Sturdy  and  neat. 


Large  stock  always  on  hand 

THE  BONNIE-B 

COMPANY 

TORONTO-156  Yonge  Street 
NEW  YORK-222  Fourth  Avenue 


I 

#1 

MARABOU  CAPES 

Are   still    very   popular   and   are   likely  to   con- 
tinue so  on  account  of  the  high  price  of  Sum- 
mer Furs.      A   cheap   Fur   in   no   way   compares 
either   in   appearance   or  price   with    a   Marabou 
Cape.      They   are   warm,   comfortable   and    styl- 
ish.      We    show    a    big    line    of    all    the    newest 
snappy    styles   in    Natural,    Black,   White,   Grey 
and  Taupe. 

DOMINION  OSTRICH  FEATHER  CO. 

Limited 

78  Wellington  St.  West     -     Toronto 

Sizes    8,   %Yi,   9 

1    doz.    pr.   to  the 
box. 


A   Business   Producer 

The  Nurses'  Cuff  is  used  by  a  large  percentage  of  nurses  in 
hospitals  and  homes,  also  by  office  employees  and  those  wishing 
to  protect  their  wearing  apparel. 

Made  by  the  Manufacturers  of  the  famous  K^TK"-^^  Collars 

THE  PARSONS  &  PARSONS  CANADIAN  CO. 

Hamilton,  Canada 


t 

1 

Canadian  Braid  and 
Trimming  Co.,  Ltd. 

Manufacturers  of 
Girdles,  Braids 
Cords 
Fringes 
Tassels 
Ornaments 
Buttons 
Fur  and 
Dress  Trimmings 

39  Dowd  St.,  MONTREAL 

Toronto  Branch     96  King  St.  W. 
I.    B.  Ellin,  Representative 

Say  You  Saw  It 
in 
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Neck 


wear 

Specially  designed  to  please  the  discriminating  snopper 

Up-to-the-minute  styles,  unusual  effects,  highest 
quality  of  materials,  ana  faultless  finish — all  are 
invariably  found  in  PHOENIX  NECKWEAR. 


LACE  TUXEDOS 
SCALLOPED  EDGES 

(For  Rounding  Necki) 

JABOTS 
GILETS 
SETTS 

and 

all   popular    Neckwear 
Lines 


**ch 


TORONTO 

154    Pearl   Street 


PROMPT 
DELIVERIES 
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Novelties  for  Spring  Needlework 

Some  Aeroplane  Linen  Will  be  Available  Shortly     Otherwise  Stamped  Goods  Mostly  Cotton 
-Beads  and  Beadwork  Supplies  Increasing  in  Demand — A  Novel  Bag  Idea  -Instruc- 
tion Books  Create  Sales. 


THERE  is  the  usual  Spring  enthu- 
siasm being  shown  m  art  needle 
work,  stamped  goods,  crochet 
work  and  knitting  for  Spring.  Depart- 
ments handling  these  goods  are  as  busy 
beehives  these  days.  The  Toronto  stores 
and  some  of  the  larger  centres  which 
have  been  affected  are  feeling  the  touch 
of  the  flu,  but  the  natural  trend  of  busi- 
ness is  exceedingly  live.  Among  the 
novelties  being  shown  is  a  "baby's  play- 
ground." This  is  a  large  square  of 
white  cotton  of  heavy,  close  weave, 
bound  in  Dutch  blue  and  embroidered  in 
black  and  blue.  The  letters  "Baby's 
Playground"  are  in  large  scroll  design. 

The  utility  of  such  an  article  would 
be  quite  evident  to  any  mother  who  has 
one  of  the  adjustable  and  portable  fences 
that  are  used  in  the  nursery  or  on  the 
lawn  for  the  baby  to  play  in. 

Stamped  blouses  and  smocks  for  wool 
embroidery  which  were  mentioned  in  the 
last  issue  of  DRY  GOODS  REVIEW 
are  proving  quite  a  success.  Plain  voile? 
in  white  or  colors,  cotton  crepes,  silk  and 
cotton  mixture  goods  and,  in  fact,  any 
of  the  light  weight,  plain  colored,  wash- 
able materials  suitable  for  Summer  are 
being  stamped  and  embroidered  in 
colored  wool  or  mercerized  silk  floss. 
Wool,  however,  is  more  effective  and 
makes  the  embroidery  stand  out  more 
prominently  with  perhaps  a  minimum 
of  work.  Kiddies'  dresses,  bloomers, 
hats  and  garments  of  all  sorts  are  quite 
as  strong  as  ever  in  the  needlework 
department. 

The  price  of  linen,  both  unbleached 
and  bleached,  is  still  so  high  that  very 
little  of  it  is  offered  in  the  ready  stamp- 
ed goods.  Some  of  the  aeroplane  linen 
has  been  purchased  for  the  purpose  and 
is  expected  to  be  finished  and  shipped  in 
time  for  Summer  requirements,  but  even 
it  will  come  fairly  high. 

Crochet  and  Embroidery  for  Lingerie 

Stamped  lingerie,  which  includes  both 
crochet  and  embroidery,  is  a  leading  line 
this  season,  and  there  must  always  be  a 
place  left  for  plenty  of  ribbon.  Especial- 
ly with  silk  undergarments  are  ribbons 
very  popular.  As  for  crocheting  itself 
the  addition  of  a  little  color  to  a  white 
pattern  is  paining  in  favor.  There  will 
be  tiny  Irish  crochet  roses  in  rose  color, 
blue,  yellow,  or  any  other  shade  pre- 
ferred attached  to  the  white  filet  ground 
work  and  perhaps  a  tiny  edge  of  color 
to  match  the  roses.  The  embroidery 
which  is  used  alone  with  these  crochet 
tops  is  usually  white.  The  tendency 
throughout  in  embroidery  for  lingerie 
is  more  strongly  towards  white  than  the 
high  colors  this  season. 

To\ve'«  are  still  a  verv  prominent  fea- 
ture and  any  amount  of  work  and  color 


combination  is  not  too  elaborate  to  ap- 
peal to  the  purchaser.  Even  tiny  guest 
towels  as  well  as  bath  towels  will  have 
both  ends  embroidered  elaborately  in  a 
design  the  full  width  of  the  towel  and 
perhaps  a  dainty   initial   also  added. 

Head  Work  Supplies  in  Demand 

Whether  it  is  the  unusually  extensive 
ranges  of  beaded  bags  which  have  been 
coming  over  from  Paris  this  last  year, 
or  whether  it  is  the  interest  which  has 
arisen  out  of  the  training  of  invalided 
soldiers,  something  is  responsible  for  a 
very  keen  demand  for  doing  bead  work 
at  home.  The  woven  bead  necklaces  are 
very  popular  but  their  price  made  up 
is  partly  responsible  for  many  attempt- 
ing the  weaving  of  them  individually. 
Looms  are  being  sold,  both  for  these 
necklaces  and  for  making  beaded  bags. 
The  complete  outfit  required  for  this 
beading  is  the  loom,  linen  thread,  wax, 
needles,  beads  and  the  pattern.  Many 
clever  people  work  out  their  own  pat- 
tern, but  it  has  to  be  done  on  such  a 
minute  scale  and  geometrical  as  well, 
that  those  who  can  procure  the  ready- 
made  patterns  often  save  time  by  pur- 
chasing them. 

The  matter  of  procuring  sufficient 
quantities  of  beads  and  in  a  .good  range 
of  the  desired  colors  is  quite  a  problem 
for  the  average  fancy  goods  depart- 
ment. Now  that  so  many  people  are 
doing  this  bead  work,  the  call  for  fine 
distinctions  in  colors  is  quite  noticeable. 
Black  and  white  beads  are  very  much 
in  demand  and  it  is  quite  difficult  to 
procure  these  in  sufficient  quantities. 
Practically  all  the  colored  beads  used 
for  this  work  are  now  coming  from  Italy 
and  deliveries  are  necessarily  irregular. 
The  metallic  beads,  such  as  gold,  silver 
and  steel  effects,  are  made  in  France,  so 
that  the  matter  of  getting  deliveries  is 
the  only  drawback  to  the  splendid  busi- 
ness being  done  in  these  goods. 


An  interesting  successor  to  the  popu- 
lar beaded  bag  is  a  new  one  made  on 
canvas  of  soft  texture.  Coarse  mer- 
cerized purl  cotton  is  used  and  wrought 
through  the  canvas  by  means  of  a  fine 
hook  like  a  mat  hook,  and  the  thread 
is  knotted,  then  clipped,  so  that  the  pat- 
tern, when  finished,  is  like  a  deep  pile 
velvet.  Tapestry  colors  for  the  most 
part  are  used  in  floral  and  conventional 
designs.  This  idea  is  said  to  have  orig- 
inated at  Gimbel's,  New  York,  and  to 
be  proving  quite  popular  down  there.  It 
is  not  a  new  style  of  needle  work  at  all, 
but  resembles  closely  the  wool  work  done 
in  the  same  manner  on  velvet  which  used 
to  make  up  some  of  the  "parlor 
cushions"  of  our  grandmothers'  days. 

Instruction    Hooks    Good    Salesmen    for 
Supplies 

Shipments  of  sewing  and  embroidery 
needles  are  on  the  way  and  the  supply 
promises  to  be  fair  for  this  year. 

If  the  quantity  of  fancy  knitting  be- 
ing done  can  be  judged  from  the  numbe'r 
of  needles  and  knitting  pins  being  sold, 
there  never  was  such  a  vogue  before  for 
that  line  of  handiwork.  One  of  the 
wholesalers  mentioned  to  DRY  GOODS 
REVIEW  that  they  sold  more  knitting 
pins  in  January  than  they  had  sold  dur- 
ing any  previous  six  months.  Sales  of 
instruction  books  for  fancy  knitting  and 
crocheting  are  also  exceedingly  active. 
These  books  are  sold  at  quite  low  prices 
considering  their  cost,  but  the  idea  of 
them  is  to  stimulate  sales  of  yarns, 
threads  and  other  supplies.  In  this  re- 
spect they  are  considered  a  decidedly 
paying  proposition.  A  new  edition  of 
a  Canadian  booklet  containing  interest- 
ing wool  novelties  in  color  will  go  to  the 
trade  in  March.  The  designs  in  it  have 
all  been  tested  by  a  woman  who  gives 
daily  instruction  in  one  of  the  big  de- 
partment stores  and  who  has  developed 
a  number  of  the  designs  herself,  so  that 
they  are  quite  original. 
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A  DICTIONARY  OF 
DRY  GOODS  TERMS 

[Continued  from  last  month.] 

(Buttons  Continued) 

(Ivory) 

Pressed  finish — with  more  of  a 
pattern  than  sand  blast,  but  not 
highly  polished. 

Ivory  rims  are  for  buttons  with  a 
cloth  centre  and  ivory  on  the  out- 
side. 

Rims  are  of  two  kinds;  narrow 
and  bevelled.  The  bevelled  is  the 
wider  kind  of  rim  and  takes  a 
smaller  cloth  button  for  the  in- 
side. 

Prongs — small — are  used  to  hold 
the  cloth  button  to  the  ivory  rim. 

Buttons  are  often  made  with  a 
polished  rim  and  a  sand  blast 
centre. 

Celluloid  is  fed  to  the  die  in  big 
sheets.  The  die  cuts  it  the  right 
size  and  the  heat  applied  moulds 
it  to  the  same  shape   as   the   die. 

Buttons  are  spoken  of  as  oval  or 
oblong,  square,  round,  pyramid, 
ball-shaped. 

COTTON 

Cotton,  Carded  Cotton  which  has 
been  prepared  for  spinning  by  card- 
ing. Not  so  clean  as  combed  cotton. 
It  is  an  important  process.  A  badly 
carded  cotton  will  produce  an  inferior 
spun  thread. 

Cotton,  Combed — Cotton  carded  and 
also  combed.  Makes  a  better  and 
cleaner  yarn  than  if  only  carded. 

Cotton,  Egyptian — White,  grown  in 
Upper  Egypt  from  Sea  Island  seed. 

Cotton,  Egyptian — Yellow,  grown  in 
Lower  Egypt,  long,  fine,  and  of  a  light 
brownish   color. 

Cotton,  Gulf  (or  New  Orleans) — In- 
cluding bender,  or  bottom-land,  cot- 
ton. Comes  next  in  importance  and 
value  after  Sea  Island.  Staple  meas- 
ures up  to  1%  inches,  or  nearly  as 
long  as  Florida  Sea  Island. 

Cotton,  Middling  -The  standard 
grade  on  which  cotton  contracts  are 
based. 

Cotton,  Sea  Island — Grown  on  the 
islands  of  the  sea  bordering  on  South 
Carolina,  Georgia  and  Florida.  It  is 
of  a  high  grade,  with  very  long, 
strong   and    silky   staple. 

Cotton,  Upland — Cotton  grown  on 
the  uplands  of  the  Southern  States. 

Cotton  Yarn,  Mercerized  —  Cotton 
yarn  treated  to  a  caustic  alkali  bath 
while  held  under  strong  tension,  thus 
acquiring  a  silky  lustre.  It  changes 
the  character  of  the  fibre  from  a  flat, 
ribbon-like  shape  to  a  rounded  form. 
Named  after  Mercer,  the  inventor  of 
the  process. 

Count — The  number  of  a  yarn,  in- 
dicating its  yardage  per  pound. 

Cotton-Yarn  Count — In  this  system 
No.  1  is  840  yards  per  lb.;  No.  2,  1,680 
yards,  etc. 

[To  be  continued.! 


New  Ivory  Picture  Frames 

They  stand  securely  on  their  own   foundations    without    the    necessity    of    any    support 
from  "behind   the  scenes."      By  courtesy  of  Pugh   Specialty   Co.,  Toronto. 


PARISIAN    CORSET    CO.'S    EXTEN- 
SION 

A  fire  completely  destroyed  the  offices 
and  stockrooms  of  the  Parisian  Corset 
Manufacturing  Company,  Limited,  at  329 
Craig  Street  West,  Montreal,  towards 
the  end  of  January.  The  entire  third 
floor  of  the  building  had  been  conveted 
into  stockrooms,  while  the  main  floor 
was  used  for  offices  and  selling  through 
the  sales  agents  of  the  company,  Camp- 
bell, Smibert  &  Company.  The  stock,  al- 
though large,  was  adequately  insured. 
Arrangements  were  made  at  once  by 
the  company  to  secure  new  quarters,  and 
business  is  being  done  from  227  Notre 
Dame  Street  West,  until  such  time  as 
the  old  stand  at  329  Craig  Street  is  re- 
paired. The  factory  superintendent  is 
visiting  New  York  and  some  of  the 
largest  American  corset  manufacturers 
with  a  view  to  purchasing  modern  ma- 
chinery which  will  be  required  when  the 
new  extension  is  completed  in  the  late 
Summer. 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,         Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some  of  our  lines  are 

French   Ivory, 

Pennants,  Cushions  and  Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and  occasions, 
Ladies'  and  Men's  Purses,  Wallets,  etc., 
Souvenir    Novelties     (biggest    range     in 

Canada). 
Our   Catalogue    is    worth    having. 
Our  travellers   cover  Canada. 


SUDDEN  DEATH  OF  WILLIAM 
CORISTINE 

One  of  the  sudden  deaths  of  the 
month  in  the  trade  was  that  of  Wm. 
Coristine,  son  of  the  late  James  Cori- 
stine,  who,  although  under  forty  years 
of  age,  had  been  president  for  twelve 
years  of  the  Jas.  Coristine  Co.,  Limited, 
fur  manufacturers  and  wholesale  hat- 
ters, of  Montreal,  ever  since  he  was  26 
years  of  age.  The  death  of  Mr.  Coris- 
tine took  place  on  February  12,  follow- 
ing an  operation  and  resulting  directly 
from  pneumonia.  Mr.  Coristine  was 
well  known  to  the  fur  trade  and  had 
been  appointed  a  short  time  ago  a 
director  of  the  newly  organized  Mont- 
real Fur  Sales  Auction,  Limited.  He  was 
a  member  of  the  Montreal  Board  of 
Trade  and  belonged  to  the  James  Club, 
the  Canada  Club,  and  the  Montreal 
Hunt  Club. 


AS  TO  EXPRESS  CHARGES 

A  matter  which  merits  discus- 
sion by  the  trade  was  suggested  to 
DRY  GOODS  REVIEW  by  a 
Guelph  merchant  recently.  It  was 
in  reference  to  the  payment  of  ex- 
press charges  on  shipments  of 
goods  which  had  been  deferred 
through  the  fault  of  the  whole- 
saler or  manufacturer.  When  the 
wholesaler  is  unable  to  ship  the 
goods  in  one  or  a  definite  number 
of  shipments  stipulated  on  the 
order  form,  it  is  the  practice  of 
this  retailer  to  refer  back  the 
charges  on  these  extra  shipments 
which  are  due  to  the  sender's  in- 
ability to  fill  the  order  contract  on 
time. 

Now  this  practice  is  not  com- 
mon; but  if  you  think  it  is  fair, 
should  it  not  be  made  the  rule? 
DRY  GOODS  REVIEW  would 
welcome  an  expression  of  opinion 
on  this  subject.  If  you  wish  to 
express  your  views  without  your 
name  being  published  with  them, 
please  mention  the  fact,  but  send 
along   your   ideas   on  the  matter. 
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23-29  West  31st  Street 


"A  boon  to  the  busy 
sewer,'  writes  one 
enthusiastic    woman. 


hi  1920,  the  New  Shape 
"Torgetmme  ©  not " 


Introducing  to  Canada 
harmony  Forget-me-not  Snaps 

Here  is  the  latest,  greatest  improve-  the  easy -sewing  eyelets:  smaller*  and 
ment  in  Snap  Fasteners.  The  Exclusive  neater  on  the  garment.  Lustrous  rust- 
Forget-me-not  shape  makes  this  snap  proof  finish,  dependable  spring,  carefully 
easier  to  handle  :   the  needle  can't  miss  rolled  edges. 

Ask    Your  Jobber  for  Samples  and  Prices 

FEDERAL  SNAP  FASTENER  CORPORATION 


New  York  City 


Canadian  Representative  :    WILL  P,  WHITE,   LIMITED 
489  St.  Paul  St.  West,  Montreal     65  Simcoe  St.,  Toronto 


Harmony  Forget-me- 
not  Snaps  retail  for 
10  cents  a  card. 
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BOOT  LACE 
CABINETS 

Goodasilk 

Globe 

Universal 

Nufashond 

(Fabric      tipped) 

Vogue 


BUTTONS 

Pearl,  Glass,  Celluloid,  Horn, 
Composition,  Agate,  etc. 

— Special   Pearl   Button  Cabinets — 

1920  (Freshwater)  Velvet  Lady  (Ocean  Pearl) 


VEILS 
With  Elastic 

Celia  Glad 
(Plain      mesh) 

Gismonda 
(Fancy     figured) 


HEART 

Brand 

Dress    Beltings 

Tapes 

Braids 

etc. 


on/a* 


SA/AP  /XS7Zy/£/? 


Special 
HAIR  PIN   BOXES 

Rhonda 
Rhoda 
Floral 
Celia  Glad 


-  A7e  -  A/or    Shaps 


4-0  to  2.    All  sizes  in  stock 
White  and  Black 


Hair  Nets 

Real  Human  Hair 
Tidy  Wear  (Fringe) 
R-22,  R-24,  R-400 
Easifix  Cap 
Queen  Charlotte 
Veilanet 
Yoda  Lane 


MENDING 
WOOL 

Cards  and  Skeins 
Black  and  Colors 


Z*zSi 


BULL  DOG 

Coat 

Chains 

Bachelor 

Buttons 

Plush 
Buttons 


SOLE  AGENTS 


Luke  Turner  &  Co., 

J.  Bonas  &  Son, 

Morris  &  Yeomans, 

Rosenwald  Bros., 

Howard  Wall,  Ltd., 

Buttons,   Ltd., 

F.  Bapterosses  &  Cie, 

Star   Pin  Co., 

Narrow  Fabric  Co., 

Henry  Myer  Thread  Mfg.  Co., 

Federal  Snap  Fastener  Corp'n 

LoBars  Detachable  Button,  Inc 

W.  Wendtland,  Inc., 

New  American  Button  Works, 

Winwal    Button   Co., 


Leicester,  Eng., 

Derby,  Eng. 

Redditch,   Eng., 

London,   Eng., 

London,    Eng., 

Birmingham,  Eng., 

Paris,   France, 

Derby,  Conn., 

Reading,  Pa., 

Chicago, 
,New  York, 
,New  York, 

New   York, 

New  York, 

Rockford,  111., 


Elastic  Webs  and  Braids. 

Tapes,  etc. 

Needles  and  Crochet  Hooks 

Hairnets. 

Deans    Tape    Measures. 

Metal  and  Covered  Buttons,  Buckles,  etc. 

Agate   Buttons. 

Pins  and  Hair  Pins. 

Braids. 

Threads. 

Harmony  Snap  Fasteners. 

Bull  Dog  Bachelor  Buttons  and  Coat  Chains. 

Fancy  Glass  Buttons. 

Celluloid  Buttons. 

Winwal   Button   Moulds. 


WHOLESALE  and  MANUFACTURERS  ONLY  SUPPLIED 


Will  P.  White,  Limited 

TORONTO-65  Simcoe  Street 
MONTREAL-489  St.  Paul  St.  West 
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'RADE     MARK 


Three  Bee  and 

Gloria  Qualities 

Wools 


ART  NEEDLE  LINES 

Dresses,  Gowns,  Centres,  Towels,  Baby 
Pillows,  Pram  Covers,  Combinations,  Pillow 
Cases,  Cushion  Tops,  Instruction  Books  on 
Knitting  and  Crochet  Work. 

CROCHET  and  EMBROIDERY 
THREADS 

FLOSSELL  ARTIFICIAL 
SILK 

Hambly  and  Wilson,  Limited 

Toronto 


Make  More  than  500%  Profit 

By  making  buttons  of  the  same  materials 
you  sell  to  your  customers  for  dresses  and 
suits,  and  in  that  way  assure  them  of 
buttons  that  match  perfectly. 
'Your  store  is  not  complete  without  a 
Menkin  complete  button  making  outfit, 
and  interchangeable  button  dies." 
It  helps  the  sale  of  dress  materials  and 
makes  it  possible  for  you  to  reduce  the 
size  of  your  finished  button  stock.  No 
left-overs — or  sale  of  buttons  at  the  end 
of  each  season. 

IMPORTANT 
If  you  now  use  a  button  machine  tell  us  its  name 
and  a  list  of  what  buttons  you  are  now  able  to 
make.  We  will  send  you  sample  button  moulds 
and  show  you  how  to  make  PERFECT  BUTTONS 
the  MENKIN  way. 

"Service"  That's  Our  Motto 

S.  MENKIN,  Inc. 

Creators,    Promoters   and   Producers   of   Covered 
Button    Supplies   for    over    Sixty    Years 

143  West  28th  St.  New  York 
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A  NEW  YEAR— 
A  NEW  WAY 

The  Greatest  Labor- 
Saver 

All  ready  to  sew 
on  middy  blouses 
and  sailor  suits. 
A  two-yard  piece 
is  enough  for  col- 
lar, cuffs  and 
yoke. 


Made  of 
Wright's  Tape, 
stitched  in  par- 
allel rows  on 
fast  colored  per- 
cale. 

Live  mer- 
chants push 
these  popu- 
lar labor- 
savers. 


Used  everywhere  by 
home  sewers 


for  binding, 
piping,  fancy 
work  and  trim- 
ming, in  white, 
black  and 
colors. 

Reliable  fab- 
rics from  first 
quality  stock, 
cut  on  true 
bias,  selvages 
trimmed, 
seams  opened 
and   pressed. 

Easily  sold  be- 
cause easily 
used. 

"W  &  N," 
Monarch 
Meteor 
Brands, 
known  by 
their  trade 
marks. 


Wm.  E.  Wright  &  Sons  Co. 

Manufacturers 

315-317  Church  Street  New  York 

Stocks  carried  at  all  Agencies 


WRIGHT'S 

BIASFOLDTAPE 

'.  It  turns  itself  ' 


CHICAGO 

E.  S.  RANSOM 

223  W.  Jackson  Boulevard 


ST.  LOUIS 
Geo.  F.  Anderson's  Son 
613  North  Broadway 


PHILADELPHIA 
James  F.  McCarriar 
101 1   Chestnut  Street 


L 


In    U.S.    Pat.    Off. 
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New  and  Fascinating  Way 
to  do  Beautiful  Art  Embroidery 


"Marvel" 
Hand  Embroiderer 


At  last  the  tedious,  tiresome  work  of 
embroidering,  stitch  after  stitch, 
slowly  and  carefully  and  evenly  by 
hand  has  been  eliminated  with  the 
greatest  and  most  practical  invention 
since  the  sewing  machine  —  the 
Marvel  Hand  Embroiderer.  The  finest 
pieces  of  embroidery  work  in  the  most 
elaborate  designs  can  be  finished  with 
remarkable  ease  and  rapidity. 

THE  COMPLETE  "MARVEL" 
OUTFIT 

consists  of  the  Marvel  Embroiderer,  a  spec- 
ially made  Marvel  hoop  and  a  full  assort- 
ment of  Marvel  needles.  The  Marvel  Embroid- 
erer is  a  small,  compact  contrivance,  is  but  8 
inches  high  and  weighs  less  than  5  ounces.  It 
can  be  carried  most  conveniently  in  an  em- 
broidery bag  and  particularly  practical  for 
use  while  travelling. 

Fully  guaranteed;  approved  and  endorsed  by 
Good  Housekeeping  Institute.  Note  the  ap- 
proval star. 

$7.50 

Complete 

Marvel  Needlekraft   Works 

309-311    FIFTH   AVENUE 

NEW   YORK   CITY 


e 


Write  at  once  for  an  Agency  for  your  town  to 


J.  H.  WINTERS  CO.,  LIMITED,  431  KING  ST.  WEST 
TORONTO 

Que6ec  Agent:  Sole  Right  for  Canada 

L.  G.  AUGER,  SOMMER  BLDG.,  MONTREAL 


3 


I 


1 
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,  Good  Housekeeping  Institute  J 
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Samstag  &  Hilder  Brothers 


Broadway  and  29th  St. 


New  York  City 


G)lonia^^W^ty* 

The  following  should  always  be  in  your 

NOTION  DEPARTMENT 


Make  Colonial  Quality  the  Standard 
of  your  Notion  Department 

"BEST  AT  THE  PRICE" 


FASHIONETTE  INVISIBLE  HAIR  NETS 

Cap       -       All  Colors       -       Fringe 

BABY  DIMPLES  SAFETY  PINS 

Baby  Dimples  Neverlost  Pins 
Baby  Dimples  Cradle  Pins 

LADY  DAINTY  CELLULOID  HAIR  PINS 

Shell       -       Amber       -       Grey 

MYMANS    COLLAR    BANDS 

GOLD   MEDAL    BIAS    TAPE 

White       -       Black 

DAISY  SNAP  FASTENERS 
VASSAR  ELASTIC 

WE  SPECIALIZE  IN  GREY  AND  WHITE  HAIR  NETS 
AND  GREY  HAIR  PINS 

Sole  Canadian  Distributors 

for  above  mentioned  specialties 


Canada  Needle  &  Fishing  Tackle  Co.,  Limited 

76  Wellington  St.  West,  TORONTO 
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Toys  for  Spring  and  the  Holidays 

Man)    New  Lines  Appearing— Educational  Toys  Appeal  to  Canadian  Youth — Novelty  and 
Souvenir  Dolls  Numerous     Prosperity  Keeps  Stocks  From  Accumulating. 


Ni>w  that  the  toy  makers  of  the 
\\  c  stern  world  have  gotten  away 
from  the  idea  of  imitating  ideas 
originating  in  Europe;  some  idea  ox  wiiat 
the  Canadian  child  wants  as  a  plaything 
is  evident.  And  also  some  idea  of  what 
the  parents  will  pay  for  the  right  kind 
of  toys  is  also  evident.  The  fact  that 
some  of  our  Canadian  manufacturers 
have  made  toys  which  have  been  very 
much  in  demand  in  Great  Britain  is  evi- 
dence of  the  fact  that  this  country  can 
produce  toys  which  are  of  world-wide 
concern. 

Perhaps  no  line  of  toys  made  on  this 
continent  has  taken  such  strides  ahead 
as  have  those  of  an  educational  nature. 
Constructional  and  educative  toys  of  dif- 
ferent kinds  are  commanding  almost  uni- 
versal sale  at  unlimited  price  range.  The 
mind  of  the  modern  boy,  even  up  to  him 
of  high  school  age,  is  intensely  practical 
and  naturally,  toys  which  make  an  ap- 
peal to  such  a  bent  will  be  most  success- 
ful. 

One  of  the  outstanding  new  produc- 
tions of  an  educational  nature  has  been 
offered  in  Maryland.  It  is  called  a 
chemical  toy,  but  strictly  speaking,  it  is 
not  a  toy  at  all,  but  an  elementary 
course  in  science.  There  are  four  chemi- 
cal outfits  under  the  general  name  of 
"'Chemcraft"  and  the  outfits  sell  in  the 
United  States  at  from  $1.50  to  $10  re- 
tail. In  effect,  they  are  miniature 
laboratories  fitted  with  necessary  mater- 
ials and  apparatus  for  performing  harm- 
less experiments  and  doing  simple  re- 
search. $10.00  is  not  now  considered  an 
unusual  price  for  an  article  with  such  a 
purpose.  A  small  house  organ  on  chemi- 
stry accompanies  the  outfit  and  services 
as  a  medium  through  which  numerous 
questions  asked  by  young  amateur 
chemists  may  be  answered.  Interest  is 
thereby  kept  alive  and  the  full  possi- 
bilities of  the  outfit  realized. 

Splendid  ranges  of  wrooden  toys  and 
dolls  are  on  the  Canadian  market.  Deli- 
veries of  baseball  goods  are  very  slow 
and  should  an  early  spring  occur  retail- 
ers may  find  some  difficulty  in  supplying 
the  boys  with  these  goods.  The  makers 
of  the  "Sandy  Andy"  toys  are  offering  a 
line  which  are  specially  designed  to  be 
year  round  sellers.  Some  items  are  es- 
pecially adapted  for  the  sea-shore  and 
garden.  In  addition  there  is  a  complete 
wash-day  outfit  for  the  little  girl:  the 
tub  with  wringer  attached  and  wash- 
board, clothes  basket,  clothes  reel, 
clothes    pins  and  clothes    horse. 

Indian  Novelties 

Strictly  non-European  are  the  new  In- 
dian dolls.  One  called  Karo  Princess  is 
an  attractive  little  papoose  round  and 
chubby  with  a  body  suggesting  an  ear 
of  eorn.  She  is  supposed  to  tvpify  the 
spirit   of  the  Indian   corn   which   is   dis- 


tinctly a  Dew-World  product.  There  is 
also  on  the  market  a  tribe  of  Indians  in 
characteristic  costumes  and  coloring. 
The  garments  are  said  to  be  made  of 
real  Indian  blankets  and,  of  course,  a 
feather  and  bandeau  is  not  wanting.  The 
1920  Kiddie  Kars  and  the  toys  of  that 
order  are  mostly  all  to  be  had  with  an 
aeroplane  equipment.  One  new  line  is 
worked  like  a  tricycle  with  the  aex-oplane 
wings  across  the  front.  Another  has 
bicycle  pedals  with  wooden  wings  in 
front.  These  wings  are  designed  to 
make  the  speeding  more  easy. 

A  recent  line  of  whistling  and  grizzly, 
growling  bears  is  proving  very  success- 
ful. These  bears  are  made  in  different 
colors  and  with  radium  eyes  which 
glisten  in  the  dark,  when  their  ears  are 
pressed  the  whistling  and  roaring  de- 
lights the  youngsters. 

Quite  a  new  thing  is  the  line  of  en- 
tirely wooden  mechanical  toys;  a  num- 
ber of  rather  intricate  mechanical  de- 
vices are  utilized  in  these.  There  is  a 
cat  catching  a  mouse,  a  team  galloping 
horses  with  driver,  etc. 

The  lines  of  character  dolls,  such  as 
those  with  real  hair  and  veils,  bathing 
girls,  coquettes,  and  other  souvenir  types 
are  larger  than  at  any  previous  time  and 
promise  to  be  bigger  sellers  during  the 
coming  year  than  ever  before.  And,  of 
course,  there  is  no  decrease  in  the  variety 
of  animals,  both  for  Easter  and  other 
holiday  seasons.  Rabbits,  bears  and  ele- 
phants are  particularly  in  demand. 

A  new  skipping  rope  is  to  be  had  of 
wire  spring  around  a  cord  core.  This 
rope  will  retail  at  25  cents  but  so  far 
it    is  not  promised  ready  acceptance. 

Savings  banks  in  the  form  of  a  street 
car  conductor's  box  are  to  be  had  again. 

Games,  dolls,  dishes  and  playthings  of 
all  sorts  are  finding  their  way  to  the 
wholesale  shelves  so  that  it  really  looks 
now  as  if  fair  supplies  are  likely  to  be 
on  hand  for  the  rush  seasons,  though 
everyone  is  aware  that  the  prosperity 
of  consumers  generally,  last  year,  is 
likely  to  continue  this  year,  and  in  that 


case  the  busy  season  next  Winter  will 
probably  witness  as  clean  a  sweep  of 
wholesale  toy  shelves  as  was  the  case 
last  year  for  some  weeks  before  Christ- 
mas. 

Japanese  tops  are  on  the  way  in  large 
quantities.  Celluloid  novelties  of  all 
sorts  are  especially  big  and  an  exten- 
sive range  of  rubber  balls  is  also  among 
the  shipments  which  have  already  ar- 
rived. It  is  said  by  some  of  the  whole- 
salers that  the  amount  of  Japanese 
goods  on  the  Canadian  market  this  year 
will  be  greater  than  ever  before. 

A  big  line  of  bathing  caps  is  coming 
through.  Fewer  cheap  lines  aie  being 
shov.n  and  the  advance  of  prices  of  bet- 
ter goods  is  seldom  more  than  about 
10  cents  a  dozen. 


BELDING    PAUL    COKTICELLI    HOLD 
CONVENTION 

The  week  following  the  convention  of 
the  Western  sales  staff  of  Belding  Paul 
Corticelli,  Limited,  at  the  Fort  Garry 
Hotel,  Winnipeg,  the  Eastern  salesmen 
met  in  Toronto,  at  the  King  Edward 
Hotel.  Mi.  C.  A.  Reynolds,  general 
manager,  spoke  on  general  market  con- 
ditions, and  the  outlook  for  the  coming 
year.  The  meeting  was  also  addressed 
by  Mr.  W.  P.  MacDougall,  sales  mana- 
ger, who  commended  the  salesmen  on 
their  splendid  work  during  the  past  year, 
and  predicted  brighter  prospects  for  the 
future.  The  financial  standing  of  the 
company  was  taken  up  by  Mr.  D.  R.  Ken- 
nedy, secretary-treasurer.  Each  day  of 
the  convention,  items  of  vital  interest 
to  the  salesmen  were  introduced  and  dis- 
cussed. 

All  were  guests  of  the  firm  at  a  com- 
bined dinner  and  theatre  party,  the  first 
evening  of  the  convention.  The  second 
evening  a  dance  was  given  by  the  To- 
ronto office  and  warehouse  staff,  which 
resulted  in  a  most  enjoyable  time  and 
emphasized  the  spirit  of  co-opera«ion 
between  the  officials  of  the  company  and 
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the  employees.  Presentations  were  made 
by  the  Toronto  office  salesmen  of  a 
travelling  bag  to  Mr.  R.  H.  Kayser,  the 
manager  of  Toronto  office,  as  a  mark  of 
appreciation  for  his  splendid  work  dur- 
ing the  past  year.  The  salesmen  con- 
nected   with    Toronto     office    were     also 


presented  with  a  large  silver  cup  which 
is  awarded  each  year  to  the  office  show- 
ing the  largest  percentage  of  increase 
in  sales.  Among  presentations  made  in 
Winnipeg,  was  a  handsome  gold  watch 
chain  to  Mr.  G.  Z.  Reynolds,  by  the  Win- 
nipeg office  salesmen. 


Two  Sales  in  Place  of  One 

Little  Hints  On  How  to  Double  Your  Sales 


ONE  Summer  day  I  stepped  into  a 
dry  goods  store  to  change  a  collar 
for  a  more  expensive  one,  and  one 
that  I  liked  better.  On  expressing  my 
satisfaction  at  the  style,  the  sales  girl 
said:  "There  are  just  three  more  in  the 
box,  Mrs.  Fishburne;  I  suggest  you  let 
me  send  these  to  your  home."  Result — 
three  sales  instead  of  one,  and  she  re- 
duced the  selling  cost  in  that  minute  75 
per  cent.,  besides  showing  a  higher  aver- 
age sale.     That  is  selling  by  suggestion. 

Now  where  is  there  another  illustra- 
tion of  suggestive  selling,  which  question 
or  form  of  expression  will  sell  the  most 
goods  ? 

Saleswoman:  'Will  four  yards  be 
enough?"  or  "Will  five  yards  be  too 
much?" 

Eight  or  nine  times  out  of  ten  the 
customer  buys  the  larger  quantity,  and 
you  become  a  more  profitable  customer. 
Or  again,  in  this  instance,  customer  asks 
for  a  bottle  of  perfumery.  Clerk:  "Do 
you  wish  the  large  or  small  size?''  The 
chances  are  that  she  will  sell  the  smaller 
size.  Now  here  comes  a  sales  person  in 
the  same  department,  and  instead  of 
asking  questions,  she  simply  brings  out 
the  larger  size,  mentions  the  price,  and 
proceeds  to  make  out  the  check. 

50  Per  Cent.  Will  Buy  Larger  Size 

In  the  event  the  customer  expresses  a 
preference  for  the  smaller  size,  all  right. 
Sell  it.  Probably  not  more  than  25  per 
cent,  will  ask  for  the  smaller  size;  but 
"Madame,  this  larger  size  contains  so 
much  more  in  comparison  with  the  dif- 
ference in  price."  I  venture  to  say  over 
50  per  cent,  will  buy  the  larger  size,  and 
you  have  reduced  your  selling  cost  and 
increased  your  selling  value  to  the  store. 

Now  I  want  to  tell  you  tnis — every 
time  you  fail  to  sell  as  much  as  you 
could  and  should  of  an  article,  you  leave 
that  much  opening  for  some  other  store 
to  sell  it.  Suggest  to  the  customer  that 
it  is  well  to  have  a  supply  in  the  house. 
Try  it  next  time,  try  it  every  time;  sell 
full  size  instead  of  half  sizes;  full  pack- 
age instead  of  half;  half  dozen  pair  in- 
stead of  one  or  two,  good  quality  of  any- 
thing instead  of  cheap  and  inferior. 

"You"  Instead  of  "I" 

Selling  by  suggestion  also  means 
"Putting  the  desired  thought  in  the  mind 
of  the  customer,"  frequently  attained  by 
appealing  to  their  sense  of  pride  and 
vanity,  their  sense  of  economy  or  fash- 
ion, taste  or  smell.     You  can  sell  more 


goods  quicker  when  you  say,  for  in- 
stance: "This  is  going  to  be  admired  very 
much,"  than  to  say:  "I  like  this  very 
much." 

Just  stop  and  consider  the  effect  of 
the  first  form  on  the  mind  of  the  buyer, 
as  compared  with  the  second  expression. 
We  are  wisely  growing  away  frcm  the 
selfish  pronouns  "I,"  "we,"  or  "our,"  in 
selling  goods.  Is  it  not  much  better  to 
capitalize  on  the  customer's  side  by  the 
use  of  "your,"  or  "you" —  such  as  "You 
will  enjoy,"  or  "You  save,"  "Your  com- 
fort," "Your  pleasure," — you  catch  the 
idea? 

And  just  as  surely  "Now,  what  else, 
please?"  will  sell  more  additional  ar- 
ticles than  to  say,  "Anything  else,"  or 
"Is  this  all?"  both  of  which  are  negatives 
in  thought  and  result. 

I  know  of  a  saleswoman  whose  sales 
and  earnings,  it  is  said,  were  three  to 
one  of  her  co-workers,  simply  because 
she  never  tried  to  sell  goods  singly  or 
without  suggestions  that  more  than 
doubled  her  sales.  It  was  always:  "Two 
for  a  quarter,  Madame?"  or  "Three  for 
fifty  cents?"  or  "Will  you  take  three 
or  six?"  Note  how  she  thinks  in  bigger 
units.  This  woman  is  interpreting  her- 
self in  a  larger  way,  with  resulting  in- 
creased sales 

Think  in  Dollars 

If  you  want  to  soar  to  greater  heights, 
look  at  the  landscape,  not  down  at  the 
swamp.  Don't  talk  or  thing  or  act  in 
pennies,  but  dollars.  Self-inventory  may 
show  you  a  cause  for  your  flows  and 
pause  in  progress. 

One  of  our  own  co-workers  recently 
made  two  sales  instead  of  one  by  bring- 
ing out  of  the  case  some  shaving  lotion 
and  talcum  powder,  at  the  same  time 
showing  the  shaving  brush  originally 
asked  for,  taking  it  for  granted  that  the 
man  needed  these  requisites  for  shaving. 
The  customer  had  but  to  see  them  to 
suggest  his  want,  as  he  was  already  in 
a  receptive  buying  mood.  This  can  be 
followed  with  goods  in  other  sections  as 
well.  It  has  been  successfully  practised 
in  every  line  of  duty,  whether  is  selling, 
in  service,  or  otherwise. 

The  sales  we  could  have  made  are  not 
figured  in  an  average  because  results 
never  recognize  undeveloped  intentions. 
Yesterday  is  dead  and  to-morrow  has  not 
arrived — don't  worry  about  them.  To- 
day is  here — use  it!  Think  it  over — but 
think. 


THE  QUESTIONING  BOY  MAY  NOW 
HAVE   HIS   WIRELESS   OUTFIT 

It  was  in  1901  when  Marconi  first  suc- 
ceeded in  transmitting  signals  across 
the  Atlantic  from  Cornwall  to  St.  John's, 
Nfld.  Wireless  was  no  longer  a  dream 
but  an  actual  practical  method  of  tele- 
graphing without  wires.  From  that  time 
to  this  the  amateur  operators  have 
grown    in    number    and    knowledge    and 


to-day  demand  the  most  up-to-date  ap- 
paratus obtainable.  Now  the  leaders  in 
educational  toy  production  are  giving  the 
up-to-date  boy  all  the  service  he  de- 
mands on  this  science  and  are  putting 
out  in  Canada  sets  ranging  from  $9  to 
$97.50;  also  parts  for  the  amateur  who 
wants  to  build  and  assemble  his  own 
plant. 

Illustrated  is  one  of  the  receiving  and 
sending  sets  which  sells  at  $97.50.  Illus- 
tration by  courtesy  of  the  A.  C.  Gilbert- 
Menzies  Co. 


CASH-AND-CARRY  PARCELS 

Cash-and-carry  parcels  are  a 
unique  feature  at  the  George  W. 
Robinson  store,  at  Hamilton,  On- 
tario. Small  tables  appear  through- 
out the  smallwares,  notions  and 
toilet  articles  departments  of  this 
store  on  the  main  floor,  and  par- 
cels all  wrapped  up  and  tied,  ready 
for  being  carried  home,  are  placed 
on  them  in  groups  according  to 
their  different  prices.  Loose 
samples  of  what  is  contained  in 
the  parcels  appear  on  each  of  the 
tables,  so  that  the  customer  knows 
exactly  what  she  is  buying.  The 
articles  are  sold  at  about  one-third 
reduction  from  the  regular  selling 
prices.  Manager  Smith,  of  the 
Robinson  store,  stated  to  DRY 
GOODS  REVIEW  that  the  "Cash- 
and-carry"  idea  is  at  present  quite 
popular,  and  so  long  as  it  lasts 
these  parcels  will  be  prepared  a 
few  days  out  of  each  month  and 
featured  specially.  So  far  the  idea 
has  been  very  successful,  and  the 
sales  of  goods  in  these  departments 
have  increased   materially. 
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Easter  Novelties 
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ATTRACTIVE,    FAST-SELLING   SPECIALTIES 
FOR  EASTER  TRADE. 

COTTON  CHICKENS,  ROOSTERS  AND  RABBITS. 

FANCY  CANDY  BASKETS,  ARTIFICIAL  FLOWERS. 

WRITE  FOR  ILLUSTRATED  PRICE  LIST. 

NERLICH  &   COMPANY 

146-148  Front  Street  West         -         -         TORONTO 
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Get  rich  before  Christmas — These  are  Summer  lines 


^  ••  *  \ 


Wheel  Toy  9004  retails  at  $  9.00 
"  9006  "  "  15.00 
"     9007       "      "      22.50 


Gilbert's 

New  Wheel 

Toy 

A    boy   can   make    his 
own    Scooter,    Wheel-    (@ 
barrow,  Geared  Racer, 
Dog  Cart,  etc. 


These  boys  are  making  a  geared  Racer  with 
the  $15.00   set,  No.  9006 


This  is  our  4009  Wireless  (retail  at  $27.00) 


It  is  wonderful  fun  and  a  Real  Education 

Have  You  Noticed  Our  Wireless 
Set — Advertising 

We    carry    a    full  line    of  Wireless  Sets  from 
$9.00  retail  to  $97.50  retail.  It  is  a  line  worth  while! 

The  Gilbert  list  is  as  follows : 

— Electrical  Sets — 
Engineering  —  Sur- 
veying— Weather  Bureau — Civil  En- 
gineering— Phono  Sets — Wheel  Toys 
— Chemistry  —  Tele-Sets — Wireless — 
Soldering  —  Airkraft  —  Tanks  —  Toy 
Motors — Tool  Chests  —  Magic  —  Puz- 
zles— Mechanical  Toys — Machine 
Guns — Bell  Toys,  etc. 

Write  for  our  Canadian  proposition  NOW 


REG  J  3  PAl.OFF. 


The  A.  C.  Gilbert-Menzies  Co.,  LtA,?o8o8T^ 

Mfrs.  of  Gilbert's  Toys—Agents  Gilbert's  Polar  Cub  Fans— Vibrators  and  Motors 


ISO 
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Spring  Notions 

A  striking  window  arrange- 
iin-iii  of  notions  and  one  which 
attracted  many  a  passerby.  The 
idea  of  home  sewing — with  the 
open  machine  in  the  window, 
the  complete  supplies  required 
and  the  finished  house  dress — 
brought  forth  the  frequent  re- 
mark, "That  is  a  neat  house 
dress,  and  easily  made,  too." 
The  mending  wools  at  the  top  of 
the  display  and  the  baby  in  the 
foreground  were  also  clever 
touches.  The  window  was  trim- 
med by  E.  J.  Hamilton,  a  war 
veteran,  who  is  now  in  charge 
of  the  window  trimming  for 
Stanley  Mills  &  Co.,  Hamilton, 
Ont. 


NEWS   PRINT  SITUATION   AFFECTS 
COUNTER   CHECK    BOOKS 

Merchants  using  counter  check  books 
have  probably  found  out  that  the  diffi- 
culty in  the  newspaper  market  and  the 
shortage  of  paper  has  affected  the  sales 
pad  situation. 

Many  paper  mills  are  experiencing 
great  delays  in  filling  orders — and  some 


are  refusing  to  accept  orders  at  all  for 
current  delivery   of  paper. 

The  prices  of  books  are  likely  to  ad- 
vance considerably  over  present  prices 
because  many  of  the  mills  have  advanced 
their  prices  of  paper  from  $10  to  $25 
per  ton  since  January  1. 

The  situation  may  develop  to  the  point 
that  it  will  be  almost  impossible  to  get 


The  Day  Before  "The  Big  Day" 


This  is  how  E.  B.  Crompton  &  Co.,  Brantford,  Ont.,  had  one  of  their  windows  deco- 
rated for  Dollar-Day.      Needleai  to  My,  it   »u-.  o>ns.ii<r;n>ly  ravaged  by  noon  of  Jan.  29. 


counter  cheek  books  at  all — or  at  least 
within  a  short  delivery  period. 

The  makers  are  advising  merchants  to 
look  well  to  this  item,  and  anticipate 
their  requirements  for  at  least  CO  to  90 
days  ahead. 


The  Hoover  Suction  Sweeper  Co.  of 
Canada,  Ltd.,  held  a  banquet  at  the 
Royal  Connaught  Hotel,  Hamilton,  Ont., 
on  Feruary  12,  to  celebrate  the  produc- 
tion of  made-in-Canada  sweepers.  The 
guests  were  first  conducted  through  the 
new  factory  and  then  taken  by  cars  to 
the  hotel,  where  the  first  made-in- 
Canada  sweeper  was  exhibited  in  the 
rotunda.  A  professional  entertainer 
sang  throughout  the  dinner  and  also  led 
the  guests  in  various  popular  melodies. 
Among  the  speakers  at  the  close  of  the 
dinner  were:  The  Hon.  Walter  Rollo, 
Minister  of  Labor;  Mai. -General,  The 
Hon.  S.  C.  Mewburn,  K.C.,  C.M.G.;  Mr.  A. 
C.  Garden,  president,  Board  of  Trade, 
Hamilton;  Mr.  Charles  G.  Booker,  mayor 
of  Hamilton;  Mr.  Geo.  H.  Douelas,  chair- 
man, Ontario  division,  Canadian  Manu- 
facturers' Association;  Mr.  W.  H. 
Hoover,  president,  and  Mr.  H.  W. 
Hoover,  general  manager  of  the  firm. 


L.  S.  Plaut  &  Co.,  Newark,  N.J.,  be- 
gan December  26  closing  their  store  at 
five  o'clock  every  day  in  the  week,  in- 
cluding Saturday. 
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Considerable  variety  is  exhibited  in  this 
tasteful    display    of    rugs. 


A    Showing    of    Draperies    and    Housefurnishings  by  the  T.  Eaton  Co. 


Pancakes  Inspire  Cap  Sale 

A  Few  Live  Ideas  Pulled  This  Business  Out  of  a  Rut 


THE  town  was  booming.  Our  popu- 
lation was  increasing  every  year, 
but  my  business  of  retail  dry 
goods  did  not  seem  to  increase  in  pro- 
portion to  the  population. 

For  a  long  time  I  thought  it  was  due 
to  hard  times  and  the  war.  People  were 
not  buying  as  much  as  usual,  I  told  my- 
self— but  they  were  just  as  well  dressed. 
They  had  to  buy  the  goods  somewhere. 

While  I  sat,  one  day,  wrapped  in  a 
dark  brown  grouch,  and  threatened  dark- 
ly to  sell  out  (a  desperate  threat  which 
everyone  makes  when  business  slumps), 
I  happened  to  pick  up  a  magazine,  and 
turned  the  pages  aimlessly. 

There  was  a  short  story  with  an  illus- 
tration of  a  girl  in  a  show  window  turn- 
ing pancakes.    It  was  a  good  story — but 


I  wondered,  if  put  into  actual  practice, 
would  it  make  a  good  sale. 

I  yawned. 

That  sale  business  was  old  stutf.  I 
had  been  having  sales  for  ten  years — 
sales  on  coats,  sales  on  suits,  sales  on 
ribbons,  underwear — everything. 

But  the  man  of  the  story  had  made 
it  pay.  What  was  it  he  had  had  a  sale 
on?  Oh,  pancakes!  But  I  didn't  deal 
in  pancakes.  What  did  I  have  that  would 
take  their  place? 

Just  then  a  small  girl  came  in  to  buy 
a  pair  of  overshoes.  On  her  head  she 
wore,  jauntily,  one  of  those  soft,  fuzzy 
tam-o'-shanters. 

That  was  it.  I  had  a  lot  of  them  in 
the  night  before.  They  were  ju?t  becom- 
ing popular  and  were  nearer  the  grocer's 


pancakes  than    anything    else     I     could 
think  of. 

Only   Three   Weeks   Till   School 

But  upon  second  thought  the  idea 
didn't  seem  especially  brilliant.  I  might 
add  something  else — sweaters,  they 
would  be  appropriate  just  now,  for  it 
was  August  and  only  three  weeks  till 
school  began. 

But  a  motley  assortment  of  sweaters 
and  tam-o'-shanters  piled  in  the  window 
would  not  appeal  to  the  girl  or  the 
mother  as  this  fresh,  bright  rose-colored 
one,  surmounting  the  black,  silken  curls 
of  this  child  would. 

Then  I  got  my  inspiration,  for  it  was 
nothing  less. 

1  had  slins  printed  advertising  a 
"Schoolday  Sale — Goods  to  be  Displayed 
by  Living  Models." 

On  the  first  day  of  the  sale,  Monday 
morning,  my  windows  were  dressed  with 
(Continued  on  page  134) 
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New  Arrangement  in  Montreal  Store 

Details  of  New  Grouping  of  Departments  at  Jas.   A.   Ogilvy's — Bargain   Section    Relieves 
Departments  —  Personal  Service  for  Customers  Who  Cannot  Visit  the  Store. 


A\  outline  in  brief  appeared  in  last 
issue  covering  certain  changes 
that  were  being  made  in  the  lo- 
cation of  departments  in  James  A.  Ogil- 
\>V,    Limited,  of   Montreal,   for   the   pur- 

of  meeting  the  conveniens  of 
women  shoppers  in  the  matter  of  group- 
ing of  certain  lines  of  merchandise. 
Further  details  with  illustrations,  from 
photographs  taken  for  DRY  GOODS 
REVIEW,  and  plans  made  of  the  lay- 
out of  several  departments,  are  given 
in  this  issue,  and  further  details  will 
show  the  object  in  view  of  the  manage- 
ment and  the  changes  that  are  gradually 
being  brought  about. 

Dress  Goods  Replaced  Shoes 
The  first  illustration  .hows  a  view 
taken  from  the  balcony  or  mezzanine 
floor  of  the  store  looking  down  upon  the 
rear,  showing  on  the  left  hand  side  the 
dress  goods  department,  and,  adjoining 
it,  the  silks,  and  far  off,  towards  the 
right,  at  the  very  rear,  the  linen  depart- 
ment and  in  front  of  it  the  wash  goods. 
Back  of  the  dress  goods  department  are 
cases  and  counters  where  the  store  does 
a  huge  business  in  wools.  In  the  major- 
ity of  large  stores  it  is  customary  for  the 
dress  goods  and  silks  to  be  located  on 
the  first  floor  rather  than  on  the  ground 
floor.  It  was  decided  here,  however,  that 
there  was  not  only  room  in  the  rear  of 
the  ground  floor  for  this  department, 
but  that  it  was  better  here  than  on  the 
second  floor.  Moreover,  as  will  be  seen, 
it  worked  in  with  the  wash  goods  and 
linens,  which  spread  out  to  the  far  side 
of  the  store,  making  a  complete  group- 
ing of  these  allied  departments.  Ori- 
ginallv  the  boot  and  shoe  department  oc- 
cupied the  left  hand  corner  where  the 
dress  goods  are  now,  but  it  was  thought 
belter  to  remove  this  to  the  next  floor, 
where  it  now  occupies  a  similar  corner 
but'  with  greatly  extended  space.  The 
experiment  has  resulted  very  satisfac- 
torily lo  both  departments,  increased 
sales  following  the  improved  conditions 
under  which  they  both  operated 

Linen  Department  Spread  Out 

For  a  time  the  book  and  stationery  de- 
partment ran  down  to  the  back  of  the 
store,  separating  the  linen  department 
from  the  other  departments  to  the  left 
of  it.  Now  the  linen  department — one  of 
the  best  in  Canada,  by  the  way — has 
grown  so  greatly  that  it  required  new 
space,  and  so  was  allowed  to  spread  out 
crossing  over  to  meet  the  wools,  and 
the  books  and  stationery  were  shifted  a 
little  more  towards  the  front. 

Methods  of  Display 

To  thosn  that  are  interested,  especial- 
ly in  the  display  of  goods,  this  photo- 
graph will  repay  close  study.  The  var- 
ious lin«'c  are  shown  here  are  gracefully 


draped,  on  counters  and  on  tables  and 
on  the.  ledges  as  well.  Some  ideas  in 
the  display  of  these  yard  goods  miglu 
be  secured  from  this  view  of  the  Ogil- 
vy  dress  goods  and  silk  departments. 

\tn  actions    in    the    Centre    Group 

So  much  for  the  rear  division  of  the 
ground  floor  of  the  store.  There  are 
two  other  divisions  into  which  it  natural- 
ly falls;  the  front  portion  giving  special 
prominence  to  those  departments  where 
sales  are  made  to  a  great  extent  through 
the  display  of  goods  to  transient  cus- 
tomers, and,  second,  a  narrow  line  run- 
ning along  the  centre  between  the  front 
and  the  rear  towards  the  side  entrance, 
connecting  this  with  the  elevators  in  the 
store,  a  sort  of  easy-going,  attractive 
group  of  departments,  consisting  of*  a 
soda-fountain  (adjoining  the  elevators), 
candy  and  cakes,  fancy  goods,  writing 
paper,  and  a  comparatively  new  depart- 
ment, the  bargain  section.  The  idea  of 
this  last  mentioned  is  as  a  group  of 
bargains  of  various  kinds,  thus  drawing 
them  off  from  the  departments  them- 
selves. This  idea  is  developed  in  the 
Robt.  Simpson  Company's  store  in  To- 
ronto to  a  very  considerable  extent.  The 
selection  of  departments,  small  in  size 
necessarily,  for  this  central  division,  will 
explain  in  itself  the  idea  of  the  manage- 
ment. 

Just  behind  this  section  is  a  group  of 
tables  for  display  purposes  in  front  of 
the  dress  goods,  silks,  and  wash  goods 
departments. 

Men's    and    Boys' 

Coming  to  the  front  section  of  the 
store,  which  is  roughly  illustrated  in  a 
diagram  in  connection  with  this  article, 
a   number    of   changes    have   been    made. 


rallj  -peaking,  it  is  divided  off  into 
women's  goods  and  the  men's  depart- 
ment, the  only  one,  by  the  way,  in  the 
store.  This  is  on  the  right  hand  side  of 
the  entrance  but  does  not  occupy  nearly 
one-half  the  front  division  space.  Men's 
and  boys'  furnishings  occupy  the  front 
portion  of  this  with  clothing  for  both  at 
the  rear  of  this.  The  department  itself  is 
doing  an  excellent  business,  depending 
chiefly  on  the  women  customers  of  the 
store  going  in  to  buy  for  men  and  boys. 
At  the  extreme  left  of  the  entrance  is 
the  art  and  needle  work  department  and 
back  of  that  leathered  goods  on  ode 
side  and  umbrellas  on  the  other.  The 
next  aisle  towards  the  centre  contains, 
on  either  side,  lines  of  sweater  coats 
as  the  rear,  and  the  front  on  either  side, 
the  hosiery.  One  of  the  centre  aisles 
has  gloves  in  the  front  on  the  left  side 
and  iibbon  on  the  other,  with  cut  glass 
and  jewelry  and  toilet  goods  farther 
back.  The  other  centre  aisle  contains 
neckwear  on  both  sides  with  laces,  em- 
broidery, etc.,  towards  the  rear. 

Small  wares  on  Front 
Along  the  front  of  the  store  on  the 
left  is  the  smallwares  department  in 
which  the  goods  are  excellently  display- 
ed, as  they  must  be  to  create  sales  in 
this  department.  Various  changes  have 
been  made  in  the  arrangements  of  this 
front  group  of  ground  floor  depart- 
ments with  the  idea  of  those  being  locat- 
ed side  by  side  which  seemed  to  work  in 
best.  The  choice  that  has  been  made 
may  prove  agreeable  to  merchants  or 
the  reverse,  but  at  all  events  will  contain 
suggestions    for    their   consideration. 

Coming  to  the  second  floor  of  which 
mention  was  made  in  last  month's  issue, 
the    front    is    divided    into    the    ready-to 


The  dress  Roods  and  fancy  wool  section  at  Ofrilvy's,  Montreal.      Linens  and  wash  Roodh 
are  shown  at  the  extreme  richt. 
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Ogilvy's  New  Arrange- 
ment 

The  infants*  wear  department  shown  at 
the  left  adjoins  the  toy  section  shown 
below,  as  described  in  accompanying  arti- 
cle. 


wear  and  millinery  department,  with 
show  cases  and  stands  that  are  ad- 
mirably adapted  for  the  purpose.  Down 
the  centre  is  the  whitewear  department 
running  from  side  to  side  with  the  finer 
lines  of  lingerie  along  the  front.  Then 
at  the  back  of  this  are  waists  on  the 
left  hand  side  and  kimonas  and  other 
similar  lines  on  the  right  and  the  corset 
department  extends  along  the  sides  of 
the  wall.  At  the  rear  towards  the  left 
is  the  shoe  department,  with  children's 
near  the  centre,  and  the  infants'  depart- 
ment and  boys'  on  the  right,  the  latter 
arrangement  being  a  very  recent  one. 
Included  in  the  latter  grouping  is  a 
barber  shop  for  children. 

On  the  second  floor  are  the  curtains, 
and  rugs,  furniture,  lunch  and  rest  room, 
manicure  and  hair-dressing  parlors. 

The  basement  is  utilized  and  is  being 
used  more  and  more  by  the  company 
where  a  good  business  has  been  develop- 
ed. Here  is  contained  the  hardware  de- 
partment, including  stoves  and  ranges, 
leather  goods,  beds  and  mattresses,  and 
so  on.  A  complete  list  of  the  various 
groupings  is  contained  in  connection 
with  this  article. 

Mention  was  made  in  the  last  article 
also  of  the  personal  service  that  the 
store  is  developing.  A  clipping  from  the 
February  issue  of  the  "Shopper"  will 
explain  this.     It  reads  as  follows: 

Extension  of  Our  Personal  Service 

"We  have  much  pleasure  in  announ- 
cing that  it  has  been  decided  to  extend 
the  activities  of  our  PERSONAL  SER- 
VICE, so  as  to  bring  0»ilvy's  Store 
rin-ht  into  the  homes  of  invalids,  home- 
tied  mothers,  or  others  unable  to  leave 
the  house  on  account  of  sickness  or  in- 
clement weather. 

"Briefly,  it  is  this:  Suppose  you 
wanted  a  dress  for  a  girl  of  8  or  10  years 
of  a~e.  You  phone  our  PERSONAL 
SERVICE  DEPARTMENT  (Uptown 
64001,  statins  age  of  child,  color  and 
material  desired,  length  of  dress,  and 
an  approximate  price  you  wished  to  pay. 
One  of  our  e^-nert  shoppers  would  then 
select  say  three  dres^.  and  brin™  them 


to    your   house.      You   could    then    make 
your  selection  and  pay  for  it. 

"In  other  words,  we  desire  to  send 
our  store  into  every  home  in  the  city 
where  the  shopper  cannot  come  to  the 
store. 

"We  feel  sure  that  this  new  departure 
in  store  service  will  be  of  a  great  boon 
to  many  people,  and  confidently  look 
forward  to  being  of  greater  service  to 
the  public  than  we  have  in  the  past. 
We  hope  you  will  avail  yourself  of  it, 
should  you  at  any  time  require  to  go 
shopping,  and  cannot,  for  one  reason  or 
the  other,  come  to  the  store  itself." 

List    of    new    groupings    at    Ogilvy's 
Montreal : 


Basement 

Hardware 
Refrigerators 
Carden  Tools 
Kitchen   Ware 
Stoves  and  Ranges 
Leather  Goods 
Beds     and     Mat- 
tresses 


Street  Floor 
Dress   Goods 
Wash  Goods 
Silks 
Ribbons 
Lamp  Shades 
Handkerchiefs 
Embroideries 
Stationery 


Street  Floor 
(Continued) 
Wools 

Toilet  Goods 
Candy,  Cake  and 
Soda   Fountain 
Cut  Glass 
Hosiery 
Sweaters 
Gloves 

Men's    and    Boys' 
Clothing        and 
Furnishings 
Linens 
Smallwares 
Patterns 
Neckwear 
Art   Needlework 
Umbrellas 
Laces,    Veilings 
and  ■  Trimmings 


First 

Floor 

Shoes 

Millinery 

Women's 

and  Chil- 

dren's 

and     In- 

fants' 

Under- 

wear 

Blouses, 

White- 

wear 

Children's 

Wear 

Toys 

Women's 

and 

Misses' 

Suits, 

Dresses 

and 

Coats 

Second  Floor 

Curtains, 

Rugs 

Furniture 

Lunch     and     Rest 

Rooms 

Manicure 

i   n   d 

Hair      Dressing- 

Parlors 
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Glowing  Displays  Throughout  the  Store  Offer  Reliable 
Guidance  to  (he  Newest  Whims  of  Fashion 
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New  Skirts 
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Millinery  Modes 
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I'AM    VKES    INSI'IKE  CAP  SALE 

(Continued  from  page  lol) 

everything  that  a  child  of  school  age 
needs — one-piece  dresses,  coats,  shoes, 
stockings,  middy  blouses,  gloves,  under- 
wear,  hair  libbons,  and  tam-o'-shanters 
and  sweaters,  of  course.  I  did  not  even 
show  a  belt  or  a  shirtwaist  for  anybody 
past    the   school    age. 

Living   Models   Used 

But  what  really  attracted  was  the 
novel  mananer  in  which  the  sale  itself 
was  conducted — the  living  models  were 
what    gave   it   life. 

I  had  selected  two  of  the  prettiest 
little  girls  in  town,  of  eight  and  twelve 
years,  and  a  bright  bov  of  ten. 

The  smallest  girl  was  little  and  red- 
haired.  We  dressed  her  in  a  charming 
dress  of  turquoise  blue  and  tan  plaid 
gingham  which  I  had  had  made  from 
my  own  stock  in  a  late  and  interesting 
style. 

This  displayed  my  yard  goods  for  the 
benefit  of  the  large  majority  of  small 
town  mothers  who  prefer  to  do  their 
own  sewing,  and  I  carried  the  pattern. 
The  goods  in  the  bolt,  with  other  attrac- 
tive materials,  were  given  a  conspicuous 
place. 


My  ready-made  school  dresses  were 
advertised  by  the  older  girl,  who  flaunt- 
ed a  mass  of  auburn  curls  and  flashed 
big,  dark  eyes. 

She  showed  off  one  of  the  dark-blue 
serges,  ready-made,  with  the  big  white 
collar  and  cuffs,  splendidly. 

The  boy  swaggered  about  in  a  nifty 
and  durable  suit  of  dark  serge.  All  of 
the  children  wore  stockings  and  shoes 
from  stock,  and  all  accessories  to  match 
— the  little  girls  sporting  such  hair 
ribbons  as  would  make  other  little  f^irls 
lie  awake  nights.  At  first,  I  had  hesi- 
tated to  involve  so  much  of  my  best  lines, 
but  in  every  case  I  found  that  I  was  able 
to  sell  the  goods  to  the  wearers  at  a  very 
small  discount,  so  my  loss  was  small. 

Each  child  bore  a  placard.  The  smal- 
ler girl's  read:  "I  am  Gwin  &  Sinclair's 
Model.  Mv  Outfit  Cost,  Approximately, 
$5." 

The  children  thought  this  great  sport 

all  they  had  to  do  was  to  stroll  about 
the  store  all  day,  for  which  each  received 
two  dollars. 

And  when  customers  saw  the  children 
so  substantially  clad,  as  well  as  daintily, 
and  noted  the  approximate  cost,  they 
could,  in  their  mind's  eyes,  see  their  own 
child  decked  out  the  same. 


A  Study  in 
Store  A 


Two  Western  Stores   I  se  S.j 

merits  Last  March — Pil 

What  a  Cr 

By    H.    A.    NICHOLS 

Both  tlic  advertisements  illustrated 
are  department  store  ads.  Depart- 
ment Store  Advertising  is  roughly 
placed  in  three  classes.  For  conven- 
ience these  classes  may  he  designated 
A.  BandC. 

Class  A  is  known  as  a  high-clas* 
store  advertising,  which  caters  to  the 
well-to-do  set  and  relies  for  bu.-in. 
on  the  high  character  of  the  merch- 
andise offered  for  sale  rather  than 
attractive  values.  This  class  of  ad- 
vertisement is  usually  displayed  in 
refined  style  and  few,  if  any,  prices 
are  given. 

Class  B  is  the  middle-class  store  -ad- 
vertisement, which  combines  two 
policies.  That  is  to  present  high- 
grade  goods,  and  by  using  the  low- 
price  argument  make  an  appeal  to 
all  classes  of  trade. 
Class  C  is  termed  the  bargain  store 
advertisement,  which  makes  it-  ap- 
peal to  the  consumer  on  the  basis  of 
low  prices  rather  on  the  character  of 
goods  offered  for  sale. 
The  advertisements  in  question  be- 
long to  Class  A  and  Class  B,  respec- 
tively. Both  bear  the  same  illustra- 
tion but  vary  in  text  and  in  typo- 
graphical  arrangement.  The  Davi 
Spencer  advertisement  (Fig.  1)  be- 
longs to  Class  A.  The  A.  E.  Snell 
vertising  which  make-  an  appeal  to 
Class  B. 

Fig.  1 — The  absence  of  prices  and 
i In  dignity  of  the  typographical  ar- 
rangement -how  that  the  purpo-c  of 
i lii-  store,  in  this  case  at  least. 
appeal  to  people  of  refinement  who 
are  supposed  to  consider  quality  be- 
fore price. 

Fig.  2 — Prices  are  featured  in  this 
advertisement  and  the  type  display 
as  a  whole  is  more  vigorously  treated 
than  in  Fig.  1.  being  typical  of  ad- 
vertising which  make  an  appeal  to 
all  who  may  wish  to  buy. 


The  last  three  days  of  the  sale  were 
devoted  to  clothes  for  the  high  school 
girls  and  conducted  in  the  same  manner, 
having  three  attractive  girls  of  sixteen 
to  eighteen,  displaying  school  dresses, 
blouses  and  suits.     Many  of  these  were 
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stration  in  Spring  Announce- 
Effects  Obtainable — 
to  Say. 

r  Printer  and  Publisher 

Both  advertisements  in  question  are 
of  a  high  order  in  their  respective 
classes.  The  text  matter  is  written 
in  appealing  style  and  the  display 
is  remarkably  attractive. 
It  would  be  difficult  to  conceive  the 
illustrations  (exactly  alike  in  each 
case)  presented  to  better  advantage. 
From  a  typographical  viewpoint  the 
advertisements  present  a  distinct 
contrast. 

Fig.  1  represents  a  typical  Class  A 
advertisement  display.  The  various 
parts  have  been  skilfully  divided  by 
"white  space"  instead  of  the  custom- 
ary rules  or  boxes  and  the  effect  is 
decidedly  artistic. 

The  typography  of  Fig.  2  is  in  keep- 
ing with  Class  B  Advertisement  dis- 
play, being  more  prominent  in  tone, 
by  virtue  of  the  four  panel  effects, 
than  Fig.  1.  The  reading  matter 
within  the  panels  is  not  up  to  the 
standard  of  typography  apparent  in 
the  rest  of  the  advertisement.  The 
parts  appear  unnecessarily  crowded 
together;  this  is  particularly  notice- 
able in  the  panel  in  the  lower  right- 
hand  corner. 

A  considerable  difference  is  seen  in 
the  manner  in  which  the  heading  and 
introductory  matter  are  respective- 
ly presented  in  the  two  advertise- 
ments. Both  represent  effective  styles. 
Fig.  2  is  especially  well  treated. 
While  there  are  Class  A,  B  and  C 
stores  it  does  not  necessarily  follow 
that  when  a  certain  store  uses  a  Class 
A,  B  or  C  advertisement  that  the 
store  places  itself  in  any  of  these 
divisions.  Large  department  stores 
which  cater  to  every  class  are  now 
seen  placing  Class  A  advertisements 
in  superior  media  and  Class  B  and 
C  in  popular  media.  Irrespective  of 
the  class  of  media  many  stores,  too, 
find  that  it  suits  their  purpose  to  use 
A,  B  and  C  advertisements,  as  the 
occasion  dictates. 


suitable  for  the  young  woman  past  the 
school  age. 

When  we  noted  a  preference  shown  for 
any  one  suit  or  dress,  we  picked  the  girl 
most  suited  to  the  garment  and  had  her 
try  it  on  and  walk  through  the  store  for 


iPRING  "EXPOSITION 


C'PRING  is  Here  and  With  it  Hosts  of  Smart  New  Styles.  Mosl  Women  Look  Forward  lo  this 
•J  Event  with  Eager  Anticipation.  This  Year  the  Showing  Will  Afford  Them  More  Real  Delight 
for  Choice  and  Variety  Know  No  Restrictions.  Here  One  Finds  Modish  Apparel  For  Every  Need 
In  Almost  Endless  Variety  of  Styles,  Fabrics  and  Colorings.  If  We  Can  Judge  by  Ihe  Enthusiasm 
which  Past  Spring  Exhibits  Have  Called  Forth,  We  Predict  an  Unusually  Large  and  Appreciative 

Attendance  Here. 


OPENING  DATE  MARCH 

AND  FOLLOWING  DAYS 


Many  and  Varied  are 
the  New  Millinery 
Modes  for  Spring 


Quality  Hosiery  for  Women 

'""'-'"I 


inspection.  Approval  always  followed, 
and  sales  almost  always  did. 

Of  course  we  had  used  discrimination 
in  engaging  the  girls,  choosing  those 
with  just  the  "pep"  and  temperament  to 
carry  the  thing  out  successfully,  for 
temperament  of  the  wearer  has  a  great 
deal  to  do  with  the  carriage  and  appear- 
ance of  the  gown. 

Was  the  sale  a  success? 

I  swelled  not  only  the  profit  side  of 
my  account  far  above  expectations,  hut 
also  my  brain  with  ideas  for  other  sales 
— sales  of  originality  that  became  a  reg<- 
ular  feature,  sales  that  were  waited  for. 


DEATH  OF  QUEBEC  MERCHANT 

Mr.  C.  O.  Paradis,  proprietor  of  the 
large  department  store  at  Sorel,  Que., 
died  at  his  residence  on  Feb.  16,  at  the 
age  of  66,  after  a  lengthy  illness.  De- 
ceased was   born   at   St.   Denis,  on    the 


Richelieu,  October  22,  1854.  He  went  to 
Sorel  in  1878  and  founded  the  business 
which  has  become  so  prosperous  and 
which  he  directed  up  to  his  death.  He 
founded  and  operated  the  Popular  Shirt 
Company,  was  the  president  of  the  Sorel 
Light  and  Power  Co.,  and  shareholder 
in  other  enterprises.  He  had  been  con- 
nected with  the  R.  and  O.  Navigation 
Co.,  and  Mayor  of  Sorel  during  11  years. 

He  was  president  of  the  Chambre  de 
Commerce  of  Sorel,  and  well  known  in 
business  circles  in  Montreal  and  had 
many  acquaintances  among  the  Liberal 
chiefs,  especially  the  late  Sir  Wilfrid 
Laurier  and  Sir  Lomer  Gouin. 

A  few  days  before  his  death  the  em- 
ployees of  his  store  and  some  of  the 
officials  of  the  Popular  Shirt  Co.,  went 
to  his  bedside  at  his  request  and  he  bade 
them  each  adieu  and  shook  hands  with 
them. 
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UTJ  THE  (ASH 


THE  centralized  system  of  handling  sales  puts  the 
cash  directly  into  your  own  hands  upon  payment 
by  the  customer. 

For  the  Lamson  Carrier,  whether  wire  line,  electric 
cable  or  pneumatic  tube— takes  the  cash  with  lightning 
swiftness  to  the  central  desk,  where  it  is  handled  by 
your  expert  cashier.  The  receipts  are  under  personal 
control. 

As  with  the  cash,  so  with  the  charge.  Centralized  ser- 
vice is  equivalent  to  putting  the  sale  directly  upon  the 
books  against  the  proper  customer's  account. 
That  merchants  realize  more  than  ever  the  safety  in  this 
method  is  evidenced  by  an  unprecedented  demand  for 
carrier  systems. 

Atypical  case  is  that  of  the  Mount  Royal  Department  Store  (J.  O. 
Gareau,  Ltd.)  in  Montreal.  They  say:  "fVe  have  found  the  centralized 
carrier  system  to  be  a  safe  plan  of  operation,  besides  giving  us  numerous 
other  advantages. 


Safety  is  one  of  the  many  exclu  ive 
points  of  merit.  Ask  for  informa- 
tion   regarding:   the  other*. 


Genera!  Ofces  at  Boston.  M-ass. 
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Personality 


YOUR  salespeople,  Mr.  Merchant,  should  be 
given  every  opportunity  to  exercise  what- 
ever and  all  talent  they  possess !  For,  are  not 
your  profits  determined  by  the  volume  of 
sales?  And  cannot  sales  be  increased  by  sales- 
people if  they  be  relieved  of  practically  all 
else,  save  selling? 

Typewriters,  adding  machines,  and  other  mechanical  devices  are  to-day 
recognized  as  necessary  store  equipment.  You  don't  know  how 
you  could  do  without  them.  But,  what  of  your  salespeople  ?  They 
don't  use  the  typewriter  1  They  have  no  use  for  an  adding  machine  ! 
But  there  is  something  they  can  use  advantageously,  something  that  will  release 
their  selling  personality,  and  thai  something  is  the  MEASUREGRAPH. 

The  MEASUREGRAPH  measures  36 -inch  yards  unerringly. 
The  MEASUREGRAPH  records  the  number  of  yards  measured. 
The  MEASUREGRAPH  computes 
the  amount  of  the  sale.  Free  your 
salespeople  from  the  mechanical 
work  the  MEASUREGRAPH  does 
and  you  have  a  real  sales  staff,  a  force 
of  efficient  salespeople  who  can 
bend  every  energy  towards  the  ac- 
complishment ot  the  task  that  is 
theirs — selling.  Then  are  you  on  the 
high  road  to  reap  the  utmost  as  a 
result  of  their  efforts. 

A  post  card  will  bring  our 
representative 

The  Measuregraph  Company 
of  Canada 

Makers  of  Fabric-Measuring,  Cost-Computing 
Machines 

88  Bay  St.,  Toronto 

The   MEASLRECRAPH   has    been   approved  by  weights  and 

measures  officials  wherever  submitted  and  carries  the  endorsement 

of  thousands  of  enthusiastic  users 
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This  merchant  finds  it  easy  to  make  out  Ms  income  tax  report 

H 


E  has  a  checking  account  at  the 
bank  and  he  uses  an  up-to-date 
National   Cash   Register. 


From  his  bank  check  book  and  his  bills  he 
gets  the  cost  of  running  his  store,  cost  of 
merchandise  bought,  and  a  record  of  pay- 
ments made. 

From  his  National  Cash  Register  he  gets  a 
record  of  (1)  cash  sales,  (2)  charge  sales, 
(3)  received  on  account,  (4)  petty  cash  paid 
out,  and  (5)  clerks'  sales. 


These  records  give  him  the  figures  he  needs 
for  his  income  tax.  They  also  give  him 
control  over  his  business  every  day  of  the 
year. 

This  merchant  knows  that  his  register 
records  are  complete  and  accurate,  whether 
they  are  made  when  business  in  his  store  is 
quiet  or  when  there  is  a  rush  of  selling. 

Without  an  up-to-date  National  Cash 
Register,  these  necessary  figures  would  be 
hard  to  get,  hard  to  keep,  impossible  to 
verify,  and  expensive  to  record. 


An  up-to-date  National  Cash  Register  will  give  you  the  records  you  need  to  control  your  business 

The  National  Cash  Register  Company  of  Canada,  Limited 

Factory:  Toronto,  Ontario 
Branch  Offices: 

CALGARY 714  Second  Street,  W.  QUEBEC 188  St   Paul   Street 

EDMONTON 5    McLeod    Bid*.  KEGINA 1820    Cornwall    Street 

HALIFAX 63  Granville  Street  SASKATOON    265   Third   Avenue,   S. 

HAMILTON 14    Main   Street,   E.  ST.  JOHN 50  St.  Germain  Street 

LONDON 350   Dundas   Street  TORONTO 40   Adelaide  Street 

MONTREAI 122  St.  Catherine  Street,  W.  VANCOUVER 524   Pender   Street,  W. 

OTTAWA 306   Bank  Street  WINNIPEG 213   McDermot   Avenue 
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Sectional  Fixtures 


This  is  Effective  Display 

All  your  goods  working  for  you  all  the  time  and 
without  getting  shop-worn. 

(JbnoNroSffowCASFCo)    Limited 

181  to  199  Carlaw  Avenue,  TORONTO 

Write  for  particulars. 
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CANADA'S  LEADING  DISPLAY  FIXTURE  HOUSE 
always  ready  to  meet  your  needs  in 

High   Grade  Wax    Figures 

and 

Display  Forms  of  All  Kinds 


ol 


Agent : 

P.  R.  MUNRO 

150  Bleury  St. 
Montreal 


We  make  everything  for  the 
better  display  of  merchandise 


See  Our  New  Line  of  Art  Display  Fixtures. 
Write  for  Copy  of  Our  New  Catalogue. 

DALE  quality  means   PERFECTION 


DALE  WAX  FIGURE  CO.,  LIMITED 

86  York  St.  Toronto 


Agent  : 

E.  R.  BOLLART&SON 

501  Mercantile  Bldg. 

Vancouver 
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Better  Than  Any  Other 
Service 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 


113  Sumach  St. 
Toronto  :     Canada 


Our  carrier  system  and  ser- 
vice are  as  good  a9  we  say  they 
are.  We  say  that  together  they 
beat  any  other  service,  and  soon 
save  the  investment. 

By  them  the  merchant  can 
perform  more  functions,  and  with  a  greater  decree  of  dispatch  and 
;iy  than  can  be  accomplished  by  any  other  system,  all  of  which 
means  that  more  customers  can  be  better  served  without  increasing 
your  stafT  of  salesmen.  Our  circular,  for  the  asking,  explains  a  great 
deal. 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  w HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom  and  Factory : 

Bay  and  Wellington  St$.,        -        Toronto,  Canada 
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Announcement 

Prices  effective  January   12,   1920 

Runabout  $  710 

Touring  740 

Coupe -fully  equipped     1050 
Se dan- fully  equipped      1250 

Chassis  675 

One-Ton  Truck  Chassis  750 

Prices  are  f.o.b.  Ford,  Ont.,  and  do  not  include  War  Tax 

Electric  Starting-  and  Lighting-  Equipment  is  supplied  on 
Sedan  and  Coupe  at  prices  quoted.  On  Runabout  and 
Touring  this  equipment  is  optional  at  an  additional  cost 
of  $100.00,  exclusive  of  War  Tax. 

Ford  Motor  Company  of  Canada,  Limited 

Ford,  Ontario 
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We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 

We  also  manufacture  all 
kinds  of    Folding    Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co, 

LIMITED 
Toronto  Ontario 


Selling  Gloves 


A  system  of  Store  Fixtures  that  will  double  the 
capacity,  increase  the  sale  and  make  every  size 
instantly  available  in  your  Glove  Department, 
should  interest  you.  The  New  Way  System,  one 
unit  of  which  is  shown  above,  will  do  this,  not 
only    in    Gloves,  but    in   every  department. 

Let  us  explain  the  system. 

Jones  Bros.  &  Co.,  Ltd. 

29-31   Adelaide  St.  W. 
Toronto 


Easter  Is  Early  This  Year 

Get  ready    early  with  a  supply  of 

DELFOSSE  FIXTURES,  BUST  FORMS 
AND  WAX  FIGURES 


Quality 

the 
Highest 

Prices 

the 
Lowest 


j3  If  you  have 
not  yet  rc- 
ccived  our 
new  cata- 
logue, send 
for  it.  It  is 
very  interest- 
ing: 


•4R/V 


DELFOSSE   &   CO. 

247-249  Craig  St.  W.     Factory,  1  to  19  Hermine  St. 

MONTREAL 


Your 

copy  is 
ready  ! 


Right  now  is  the  time  to  send  for  your 
free  copy  of  our  "Guide  to  Better  Win- 
dow Displays!" 

It's  full  of  the  latest  creations  in  artificial 
flowers,  decoratives  and  wicker-ware — and  con- 
tains a  multitude  of  new  window  display  BUggeBr 
tions  that  will  prove  real  business  getters.  There 
are  so  many  original  conceptions  you  will  find 
it  difficult  to  choose. 

Simply  request  your  copy  on  your  business 
stationery — we'll  mail  it  immediately — it  will  end 
your  display  troubles! 

The  Adler-Jones  Co. 

206  S.  Wabash  Ave..  Chicago 
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To  Wholesalers  and  Manufacturers  of 
clothing  and  leather  goods 

Here  is  the  thoroughly  reliaible  "Fountain  Brand" 

Pure  Irish  Linen  Thread 

which  costs  no  more  than  ordinary  brands  but  which 
is  greatly  superior  to  them  in  durability  and  strength. 

If  you  are  looking  for  an  absolutely  dependable 
thread  of  proven  worth,  send  for  a  sample  order  of 
"Fountain  Brand." 

■/2-lb.  and  1-lb.  Patent  Wind  Cops;  1,  2  and  4-oz.  Spools. 
Colors — Black,  White,  Whitey  Brown 

Sole  agents  for  Canada: 

fountain  brand  Walter  Williams  &  Co.,  Ltd. 

MONTREAL:  508  Read  Building  TORONTO:  20  Wellington  St.  W. 


ESTABLISHED    1849 


BRADSTREETS 


Offices    Throughout    the    Civilized    World 


Calgary,  Alba. 
Edmonton,   Alta. 
Halifax,    N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,    Ont. 
St.  John,   B.C. 
Vancouver,    B.C. 
Victoria,  B.C. 


Montreal,    Que. 
Quebec,   Que. 
Toronto,    Ont. 
Winnipc.T,    Man. 
Hamilton,  Ont.,  and  St.  John's,  Nfld. 


Reputation   gained    by    long   years   of   vigorous, 
conscientious   and   successful   work. 

C.  A.  B.  BROWN,  gSSi^SE 

TORONTO.    CANADA. 


BUTTONS 

Owing    to    the  uncertainty    of    costs    of 

Material,  we  are  asking  our  customers 
to  place  their  orders  early,  which  we 
shall  execute  at  old  prices  as  long  as 
stock  lasts. 

Look  over  our  Range  of  Samples 

Our    Travellers    will    be   calling    on   you 

"CANADA'S  EXCLUSIVE  BUTTON  HOUSE" 

A.  WEYERSTALL  &  CO. 


66  Wellington  St.  W. 


TORONTO,  Ont. 


'$P:-y 


The  Right  Place 
to  buy— 


ELASTIC  RIB  UNDERWEAR 

FINE  CASHMERE 

JERSEYS  AND  SWEATERS 

HEAVY   WOOL  SOCKS 

TWEEDS  AND  ETOFFES 

ETC. 

Our  goods  recommend  to 
your  customers  in  their  at- 
tractive, well-fitting,  long- 
wearing  qualities. 

You  will  quickly  recognize 
these  satisfaction  -  ensuring 
features  when  you  inspect 
our  lines. 

Send  for  prices. 


MITCHELL  WOOLLEN  CO. 

LIMITED 

MITCHELL,  ONTARIO 


Ill 


l>  l{  Y    GOODS    REV]  E  W 


This  Dome 


assures 


you 


That  you  are  getting 
the  finest  quality  ob- 
tainable in  gloves. 


There  is  no  uncertainty  as 
to     t  he    acceptance    of 

Denf's  as  the  quality 
gloves  to  feature  for 
Spring  and  Summer  sell- 
ing. 


It  is  time  NOW  to  anticipate  the  heavy 
demand  for  kid  and  silk  gloves  for  Easter 
and  the  Summer. 


Our  travellers  will  submit  for  your  inspection  a 
full  range  of  samples.  It  will  be  to  your  advantage 
to  see  them. 


DENT,  ALLCROFT  &  COMPANY 

128  BLEURY  STREET,  MONTREAL 


BT 
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ew  Designs  in 

Ladies'  Whitewear 

for  Spring,  1921 
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A.  B.  C.  HOSIERY 


FOR  CHILDREN 


Made  in  all  sizes 

4  to  io  inches 

i  and  i  Rib 


FOR  ADULTS 


Special  Features  of  A.  B.  C.  Hosiery 

that  will  greatly  increase  YOUR  Hosiery  Sales 


Elastic   Rib 

for 

Form-Fitting 

Finest  Cashmere  Yarns 

for 

Warmth 

Spliced  Heel  and  Toe 

for 

Wear 

ALLEN  BROS.  CO.,  LIMITED 


883  Dundas  St.  East 


Toronto 


"CANADIAN  GOODS  ARE  BETTER" 
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"The  Proof  is  in  the  Wearing" 

The  ever-increasing  demands  for 

"WINSOME  MAID" 

Pure  Thread  Silk*Hosiery 

are  sufficient  proof  to  us  that  our  efforts  to  produce  a  line  of  Hosiery  that 
will  give  dependable  service,  have  been  highly  successful. 
The  splendid  wearing  qualities  of  WINSOME  MAID  Hosiery,  combined  with 
its  delightfully  soft  texture  and  finish,  uniformity  of  weave,  and  perfection 
of  fit,  have  won  its  present  reputation. 

"CANADIAN  GOODS  ARE  BETTER" 

Allen  Silk  Mills 


43  D 


avies  /Ave. 


A^ 


Toronto 


STANLEY  McLEOD 

449  Granville  St.,    Vancouver 

Western    Representative 

■i  E.  R.  CLARRY 

S"     14  Algonquin  Ave.,     Toronto 
Representative  for 
Northern    Ontario 


H.  SW1TZER,    193  Sparks  St.,  Ottawa 
Representative  for  Eastern  Ontario  and  Montreal 

R.  H.  SWITZER,    35  Wellington  St.  West,  Toronto 
Salesman  for   Toronto 

NORMAN  SWITZER,    35  Wellington  St.  West,  Toronto 
Representative  for  Western  Ontario 


JONES-CAIRNS  LIMITED 

St.  John,  N.B. 

Eastern  Representative 

J.  E.  COTE 

66  Church  Street 

Quebec,  Que. 


S 
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Veils  and  Veiling  for  Spring, 

Nobby   designs  --  attractive  prices 

MOURNING  VEILING  AND  VEILS 

ELASTIC  VEILS 

"MONA  LISA" 

The  bi£,  seller  in  Veils  arriving  soon  in 
Black,  Navy,  Taupe,  Prunella,  Nigger 


Laces 

VALS.,BEADINGS,  TORCHONS,  NET  TOPS. 
CHANTILLY 

Special  Val.  in  Box  lots. 

FLOUNCING  WIDTHS 

White,  Cream,  Ecru,  Black. 


Cotton    and    Silk  Nets 


Silk   Bridal  Veils 


Metal  Laces 


French  Georgette,     Crepe  de  Chine, 

Ninons 


We   have   a    h\<\  stock   ol    scarce 
&oods    it   will    pay j  you    to  see. 


dUk 


PVNADAVEILING  CO 


LIMITED 


TORONTO 
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CLATWORTHY  &  SON,  LIMITED 


Established   1896 


,-*""*""*"! 


\ 


No.  1568-P 


No.  1590-N 


TORONTO 

Manufacturers  of 

the    most  complete  line 
of 

Display 
Fixtures 

and 
artistic 

Wax 
Figures 

Made  in  Canada 


Incorporated   1908 


OarCndm  ^s 


REGISTERED    TRADE    MARK 


This  Trade  Mark  is 
your  protection  in  buy- 
ing Display  Forms. 
DUR-ENAM  Forms 
are  the  highest  stand- 
ard  obtainable. 

ORDER   NOW   FOR    EASTER! 

Recent  extensions  to 
our  factory  allow  for 
treble  our  former  ca- 
pacity and  warrant  our 
confidence  in  our  abil- 
ity to  give  PROMPT 
deliveries  on  your 
Spring  Orders. 


\ 


AGENTS: 

Vancouver,   B.  C,   M.   E.  Hatt  &  Co.,  Mercantile  Bldg. 
Montreal,   Que.,    E.    O.    Barette   &   Co.,   301    St.   James   St. 
Winnipeg.    Man.,    O'Brien    Allan    Co.,    Phoenix    Block 
Halifax,   N.S..    D.    A.    Gorrie,    Box   273 


No.  1574 
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Dry  Goods  Review 


The  Talk  of  the  Town 

l  nique  Store  at  Midland,  Out.,  Is  Commended  by  Townspeople — Features  Housefurnish- 

ings  and  Fancy  Goods 


THOSE  merchants  who  operate  on 
the  principle  i nut  a  small  store 
can  only  be  carried  on  by  having 
"a  place  for  everything  and  everything 
.11  tnat  place,1  will  perhaps  be  interested 
,n  tin'  stove  oi  Mr.  \.  G.  Edwards  a1 
Midland,  Out.  Although  small  and  com- 
pact is  this  store,  it  has  an  idea  which 
II    carried    throughout,    and    that    is    that 

a  small  store  is  just  as  much  a  field  for 
originality  and  definite  arrangement  as 
any  of  the  larger  business  institutions. 

Although  Mr.  Edward's  store,  which 
specializes  in  house  furnishings  and 
fancy  goods,  is  still  in  its  infancy,  it  is 
already  the  talk  of  the  town,  and  stran- 
gers are  advised  to  visit  the  store  before 
leaving.  This  attraction  is  accomplish- 
ed b>  the  working  out  oi  new  ideas  and 
the  exercise  of  a  good  deal  of  hard  work, 
but  the  whole  at  comparatively  small  ex- 
pense. During  the  Spring  and  rail  sea- 
sons Mr.  Edwards  makes  a  special  drive 
with  his  house  furnishing  and  merchan- 
dise, and  during  the  Summer  and  at  the 
Christmas  season  fancy  goods,  infants' 
wear,  and  dress  accessories  are  em- 
phasized. 
Booths  of  Evergreens   Attract   Attention 

When  DRY  GOODS  REVIEW  repre- 
sentative visited  the  store  .luring  the 
Christmas  season  there  were  just  inside 
the  entranc*  door  a1  either  side,  booths 
made  of  birch  poles  covered  with  ever- 
greens. Then-  was  a  tabli  m  each  booth 
and  a  tall  flooi  lamp  in  each  corner  of 
the  booth.  On  one  side  of  the  store  are 
sections  of  shelves  about  nine  feet  long, 
the  first  oi  which  contains  fancy  wool. 
the  second    crochet     cotton,     the     third 


staphs,    the    fourth    draperies,    curtains, 

etc.     Between   th<    sections     are     small 

tables  which  form  suitable  little  alcoves 
for  displaying  a  few  special  articles  such 
as  a  centrepiece  and  vase,  a  runner  and 
lamp,  and  so  on.  In  front  of  these 
shelves  are  ten-foot  weathered  oak  coun- 
ters or  tables.  These  are  built  in  heavy 
old  English  oak  style.  Above  the  shelf 
section  is  an  excellent  space  for  display- 
ing a  few  suggestions  in  draperies,  will 
papers,  an  occasional  vase  and  piec<  of 
statuary. 

Adjustable  Platform  I  selul 
On  the  opposite  side  of  the  store  is  one 
shelf  about  six  feet  high.  This  shelf 
is  not  crowded  but  displays  Japanese 
wicker-work  baskets,  flower  vases,  etc., 
and  every  five  feet  or  so  is  placed  a 
smal:  Japanese  lamp  with  a  silk  and 
wicker  shade.  The  variety  of  colors 
these  lamps  afford  is  very  attractive.  All 
these  lamps  were  lit  during  the  Christ- 
mas season. 

Under  this  shelf  for  a  distance  of 
thirty  feel  are  tables  with  detachable 
legs.  These  tables  will  lower  to  a  height 
of  one  foot  from  the  floor,  and  when  so 
adjusted  form  a  platform  which  is  nicely 
adapted  for  displaying  curtains,  draper- 
its,  etc.  These  draperies  are  hung  from 
arms  attached  to  the  wall.  During  the 
Christmas  season  when  the  platform  is 
raised  to  table  height,  the  arms  are  used 
lor  displaying  blouses  and  women's  wear. 
Small  lights  with  six-inch  Japanese 
shades  placed  on  the  ends  of  these  arms 
made  very  effective  decorations  during 
the  holiday  season.  In  the  children's  de- 
partment  the  shades   were   white,    pink, 


Views  in  Midland  Store 


showing  the  methodical  arrangement  of  fancywork  supplies.     The  mission  counters  are 
suitable    for    displaying    table    runners,    vases,    etc.        Note.   too.    the   wicker   chairs. 


and    pale    blue,    which    an     most    suitable 
for  the  merchandise  carried  there. 

Towards  the  rear  of  the  store,  back 
ef  these  tables,  then  is  a  graduated 
counter  which  is  used  foi  displaying 
kiddies'  boetees,  stockings,  caps,  coats, 
comforters,  shawls,  and  in  fact  every- 
thing for  a  child  up  to  two  years  of  aire 
A  unique  idea  in  this  department  is  the 
placing  of  Teddy  bears  in  among  the 
other  things.  There  are  also  Eskimo 
dolls,  kittens,  little  poodle  dogs,  etc.  Mr. 
Edwards  says  this  lisplay  does  much  tc 
attract  sinal.  children's  attention  which 
is  usually  followed  by  the  mother's,  and 
-lie  does  not  fail  to  note  the  great  var- 
iety of  pale  blue,  pink  and  white  gar- 
ments  purchasable  for  the  little  ones. 

The  back  of  the  store  facing  the  en- 
trance is  used  for  the  wall-paper  depart- 
ment.  The  wall-paper  is  contained  in 
portable  racks,  which  may  be  easily  re- 
moved as  the  stock  is  sold.  Behind  the 
wall-paper  section  is  the  workshop 
wherein  cushions,  centrepieces,  hand- 
bags, workbaskets,  etc.,  are  made,  and 
also  a  certain  amount  of  alteration  is 
done  for  customers. 

Wicker  Chairs  at  Counters 

Towards  the  front  of  the  store  are 
tables  which,  with  the  wall  racks,  are 
used  for  displaying  ladies'  silk  waists, 
camisoles,  silk  combinations,  boudoir 
caps,  etc.  The  woodwork  throughout  is 
in  dark  green  weathered  oak,  which  hai- 
monizes  nicely  with  the  booths.  An- 
other striking  feature  of  this  cheery  and 
tasteful  store  is  the  replacement  of  the 
usual  stool  or  wooden  chair  by  attractive 
wicker  chairs  for  the  use  of  customers 
at  counters.  The  improved  appearance 
which  these  give  to  the  store  is  readily 
seen  in  the  accompanying  dews.  The 
windows  of  Mr.  Edwards'  store  are  a 
continual  source  of  interest  to  passers- 
by.  They  are  well  lighted  by  shaded 
lights  around  the  top.  In  each  window 
or  a  little  wicker  stand  stood  a  larsre 
light,  when  the  representative  of  DRY 
GOODS  REVIEW  visited  the  store.  On 
one  side  tin  light  had  a  blue  Japanese 
shade,  and  on  the  oposite  side  a  yellow- 
one.  Stands  of  various  heights  displayed 
the  articles,  small  and  large,  which  were 
arranged  with  an  eye  for  artistic  balance. 
In  the  corners  of  the  windows  were  large 
flower  stands.  The  setting  itself  was 
auite  an  attraction  had  there  not  been 
a  nice  displas  in  addition.  One  window 
featured  tabic  runivrs.  rugs  and  hou 
furnishings;  the  other  featured  doilies, 
table  linen,  and  provided  suitable  spao 
for  a   few  smart   blouses. 

Evei  since  Mr.  Edward's  store 
be<  n  opened  be  has  found  business  in- 
creasing steadily.  This  has  be^n  to  an 
extenl  surpassing  his  optimistic  expecta- 
tions for  a.  town  the  size  of  Midland,  with 
a  population  of  about  7.000.  Mr.  Edwards 
has   one   price   on   each    article,  and   that 
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for  cash,  with  satisfaction  guaranteed 
or  money  refunded.  His  policy  is  that 
the  customer  must  not  be  kept  waiting. 
She  must  always  have  what  she  wants 
unless  she  asks  for  inferior  goods.  His 
success  he  attributes  chiefly  to  his  abil- 
ity to  procure  dependable  goods  always 
for  his  customers  and  to  render  them 
every  attention  possible  in  the  store. 
The  progress  of  this  ambitious  institu- 
tion will  be  watched  with  interest  by  the 
trade 


PROFESSOR  PARSONS  LECTURES 
AGAIN 

The  name  of  Prof.  Frank  Alvah  Par- 
sons, president  of  the  New  York  School 
of  Applied  Art,  is  by  no  means  a  now 
one  to  Canadians.  He  has  given  a  num- 
ber of  lectures  and  series  of  lectures 
under  various  auspices  in  Canada,  many 
of  which  have  been  reported  in  DRY 
GOODS  REVIEW. 

Prof.  Parsons  has  a  very  clear  con- 
ception of  the  principles  of  hoursefur- 
nishing  and  decorating  and  his  original 
way  of  expressing  them  has  made  him 
a  favorite  in  the  trade. 

The  latest  occasion  of  his  visit  to  Can- 
ada was  rather  unique  in  that  it  is  the 
first  time  in  which  carpet,  upholstery, 
decorating,  furniture,  wall  paper,  and 
housefurnishing  men  of  all  branches 
met,  along  with  art  students,  architects 
and  managers  of  public  buildings  and 
institutions,  under  the  auspices  of  a 
manufacturing  concern,  to  listen  to  his 
series  of  lectures.  The  Toronto  Carpet 
Company  did  not  conceive  of  Prof.  Par- 
sons' addresses  as  a  scheme  to  adver- 
tise carpets,  but  felt  that  if  facilities  for 
education  were  placed  within  reach  of 
salesmen  in  the  housefurnishing  de- 
partment they  would  respond  readily  and 
derive  from  such  knowledge  a  quickened 
interest  in  their  work  that  would  result 
in  the  elevation  of  taste  which  could  not 
but  eventually  redound  to  the  benefit  of 
business  as  a  whole.  Response  to  the  in- 
vitation of  the  Toronto  Carpet  Mfg. 
Company  was  generous,  and  the  series 
of  lectures  a  decided  success.  The  lec- 
tures were  delivered  during  the  week 
of  January  12.  The  following  subjects 
were  discussed  by  Prof.  Parsons: 

"How  to  Choose  and  Harmonire 
Color." 


The  platform  at  the  left  is  adjustable  to  various  heights.  It  is  admirable  for  display- 
ing curtains,  draperies,  floor  lamps,  etc.  At  the  left  and  rear  of  the  store  is  the 
infants'   wear   section    and    facing  the   entrance  is  a  compact  department  for  wallpapers. 


"French  and  Italian  Periods,  and  How 
to  Use  Them."     (With  lantern  slides.) 

"The  Fundamental  Relations  of  the 
Floor  Coverings  to  the  Decoration  of  a 
House." 

"The  Meaning  of  Art,  and  How  It  is 
Applied  to  Carpets  and   Rugs." 

"How  to  Relate  Patterns  in  Floor 
Coverings  to  the  Rest  of  the  Room." 

"English  and  Colonial  Periods,  and 
How  to  Use  Them."  (With  lantern 
slides.) 

"The  Principles  Involved  in  Furnish- 
ing and  Decorating  a  House." 

At  the  conclusion  of  the  meetings,  a 
hearty  vote  of  thanks  was  tendered  to 
the  Toronto  Carpet  Manufacturing  Com- 
pany for  their  enterprise  in  placing  these 
facilities  at  the  disposal  of  those  in- 
terested, and  hope  was  expressed  that 
conventions  along  this,  or  similar  lines, 
would  be  held  in  the  future,  if  possible, 
annually. 

The  suggestion  was  also  made  that  a 
Carpet  Club  be  formed  in  Toronto,  and 
a  committee  was  appointed  to  work  out 
the   preliminary  organization. 


NEW     PERMANENT    SALES     ROOMS 
FOR    THREE    RIVERS 

The  Hodgson  Sumner  Co.,  Ltd.,  of 
Montreal,  have  opened  new  permanent 
sales  rooms  in  the  town  of  Three  Rivers. 
Que.,  in  the  Canadian  Bank  of  Commerce 
Building.  These  rooms  will  be  in  charge 
of  Mr.  Stanley  Helleur,  who  has  for  the 
last  few  years  had  charge  of  this  ter- 
ritory for  the  Hodgson  Sumner  Co.,  Ltd. 


TRADE  NEWS 

The  G.  W.  Robinson  Company,  of 
Hamilton,  have  decided,  in  order  to  give 
the  best  and  quickest  service  to  their 
clientele,  to  equip  the  whole  store  with 
cash  registers.  Their  order  is  the  largest 
that  has  ever  been  placed   in   Hamilton. 


All  the  retail  stores  at  Leamington, 
Ont.,  are  now  closing  at  6  p.m.  and  10.30 
Saturday  nights.  During  May,  June. 
July,  Au<?-ust,  September  and  October, 
thev  will  be  closed  on  Friday  afternoons. 


Lay-It- Away  Sale  of  \Vallpapers 

Here  is  a  piece  of  really  good  news  for  all  who  intend  to  repaper  their  homes  this  Spring.  Most  people 
know  that  wallpaper  prices  are  rising,  and  anyone  wait!ng  until  later  will  certainly  pay  a  good  deal  more  than 
at  present.  And  we  want  all  customers  who  are  willing  to  take  advantage  of  this  special  offer  to  read  about 
this  sale.  There  are  two  big  advantages  in  buying  nov,  first,  we  give  a  discount  of  twenty  per  cent,  on  all 
wallpapers  except  those  already  reduced.  As  an  additional  advantage,  we  will  accept  a  cash  deposit  of  twenty 
per  cent.,  and  will  store  the  goods  for  you  until  requ'red,  providing  the  time  limit  is  within  the  space  of  two 
months,  the  balance  of  the  purchase  price  to  be  paid  on  delivery. 

Just  figure  out  that  twenty  per  cent,  discount  will  pay  the  cash  advantage  and  you  will  realize  the  full  advan- 
tage of  buying  during  this  sale. 


The    above    advertisement   was    run    by   the    Paquet    Co.    of   Quebec    and    is    reprinted    for    its    suggestive   value    to    the    many    dry    goods    merchants. 
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52  BAY  STREET 

TORONTO 


4  \ 


••  W  !?  %7 


i' 


^rv 


SPfe  i  4V 


BATTENBERG    LACE 

No.  161.  io  inches  Color-  Ecru 

While  we  have  the  most  attractive  lot  of 

LACES  and  INVENTIONS 

to  trim  all  kinds  of  Window  Shades,  and 
while  we  manufacture  the  finest 

WINDOW  SHADE  CLOTHS 

— Our  Alberta,  Empire,  Acme,  Colonial,  Royal 
Standard  and  Monarch  Tint  qualities — do]  not 
forget   that   we   are   in   the   same    position   when 

YOU   WANT 

Tapestries,   Curtain  Hangings,   Scrim 
Curtains,   Comforters,   Pillows,   Brass,   Upholstery,   Hardware 

Most  of  these  are  Canadian  made 

~"    -I-     GIO.H.  HEES.  SON   &    CO.    LIMITED     -:■ 
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HOUSE    FURNISHINGS 
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An  All -Year   Staple 

far-sighted    merchants    now 
display  CREX  continuously 

There  is  a  constantly  growing  demand  for  CREX  during  every 
month'  in  the  year. 

Dealers  who  keep  a  stock  on  display  from  January  to  December 
report  an  unusual  consumer  interest — due  to  it-  recognized 
adaptability  and  practicability  in  every  room  in  the  home. 
It.  will  pay  yon  to  have  a  good  assortment  of  the  three  CREX 
weaves— DE  LUXE,  HERRINGBONE  and  REGULAR— in  a 
prominent  place  on  your  floor. 

They  are  bound  to  attract  your  customers  and  result  in  increased 
sales  during  what  you  may  have  considered  off-months. 

1920     color    catalogs    and 
price   list  mailed  on  rr  quest 

CREX  CARPET  COMPANY 


212  FIFTH  AVENUE 


NEW  YORK 
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HOUSE    FURNISHINGS 
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NOVELTY  CURTAINS 

Marquisette  and 
Scrim  Curtains 

The  pleasing  variety  shown  in  our  lines  for 
Spring  will  greatly  assist  you  in  selecting 
an  attractive,  artistic  stock  for  your  Cur- 
tain   Department. 

Re  sun  to  see  our  new  samples  when  our 
travellers  caU  on   you. 

Our  Trade-Mark  is  assurance  of  utmost 
value— and    longest    satisfaction. 

Our  designs  and  the  quality  shown  cannot 
be    surpassed. 


It 

will 
pay 
you 


to 
see 
our 
lines 


CANADIAN  DRAPERIES  LIMITED 


145  Wellington  St.  West 
TORONTO 


Th« 


Oriental  Textiles  Co., 

Limited 


Osha 


wa 


Ontario 


We 

weave 

dye 

and 

finish 

Silk  and  Cotton 

Velours 

Mohairs 

and 
Plushes 


Salesrooms 

33  Melinda  Street 
Toronto 
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The  Handkerchief  House  of  Canada 

TORONTO 

MOVING 


The  Lace  Goods  Company,  Limited, 
with  Offices  and  Warehouse  at  64 
Wellington  Street  West  for  some  time 
past,  are  moving  across  the  street  to — 

THE  WELLINGTON  BUILDING 

79  Wellington  St.  West 

With  the  rapidly  increasing  volume  of 
business  we  have  found  it  necessary  to 
move  to  larger  quarters. 

We  attribute  our  splendid  success  to  the 
attractive  quality  of  our  merchandise,  the 
solid  value  shown  in  same,  and  unusual  ser- 
vice— for  which  our  house  is  noted;  and 
equally  to  the  loyalty  and  co-operation  of 
our  clientele  from  Coast  to  Coast. 

Travellers  are  now  out  with  new  range  of 
Handkerchiefs  for  Xmas,  1920,  and  sorting 
in  Laces,  Embroideries  and  Draperies. 

We  cordially  invite  you  to  visit  us 
at  our  new  address. 


Just  Moving  Across  the  Street 
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NOW    READY! 

The  now  Spring  line  JJ&lfflOr  Art  Novelty  Curtains  and  Piece 
(  Jck  ids!  \\  oil  placed  ion  tracts  and  personally  selected  trimmings  on  the  Continent  and 
in  Britain  enable  us  to  announce  the  handsomest  designs  and  host  values  ye1  offered. 

See  them  and  Judge  for  Yourself! 
and  BUY  NOW. 
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Products 


DALY 

& 
MORIN 

LIMITED 

MONTREAL 


Sole  selling  agents  in  Canada  for  the  COTT-A-LAP  COMPANY.  We  had  the 
pleasure  of  advising  you,  through  the  above  firm,  last  month,  that  we  are  their 
sole  selling  agents  in  Canada,  and  we  are  carrying  these  goods  in  stock.  We 
have  all  the  latest  patterns  and  designs  and  would  be  glad  to  submit  samples 
and  quote  prices  upon  request. 

GREENSHIELDS,  LIMITED 

Montreal 
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PRIME  &  RANKIN,  LIMITED 

Now  Showing  Lines  for  Fall  Trade 


The  new  Fall  line  which  we  are  now  showing  is  such  that 
we  feel  warranted  in  preparing  for  the  biggest  Fall  season 
in  our  history,  and  we  have  made  our  plans  accordingly. 

Requirements  should  be  anticipated  early  to  assure  satis- 
factory selection  and  delivery  and  our  range  of  the  various 
lines  mentioned  below  will  fully  meet  your  needs  and  your 
expectations. 


CURTAIN  NETS 

A  splendid  assortment  of  new  patterns, 
including-  many  filet  effects  and  exclusive 
designs,  in  Ivory  and  Beige. 


MADRAS  MUSLINS 

A  complete  new  range  of  patterns  in 
these  goods  (made  by  John  Brown  & 
Sons,  Limited)  shown  in  White,  Ecru, 
and   colors. 


SCRIMS  and 
MARQUISETTES 

Many  new  effects  in  Scrims,  Voiles,  and 
Marquisettes,  shown  in  bordered  or  hem- 
stitched, lace  edges,  also  printed  Mar- 
quisettes. 


ART  SATEEN 
and  CRETONNES 

A  very  desirable  showing  of  new  Eng- 
lish Art  Sateens  and  Cretonnes,  31"  and 
50"  widths. 


DOWN  QUILTS 

New  Fall  range  of  McLintock's  Venti- 
lated Down  Quilts,  showing  all  new  pat- 
terns and  colors.  (Same  satisfactory 
deliveries    assured). 


WHITE  QUILTS 

A  complete  line  of  English  made  White 
Quilts,  in  honeycomb,  satin  and  dimity 
weights. 


CURTAINS 

Fall    range    of    Curtains    offers    a    very 
wide  range  of  choice — 

Windsor   Scrim   Curtains 
Point  Arab   Curtains 
Irish    Point    Curtains 
Braided    Lace    Curtains 
Lace  and  Filet  Net  Curtains 


White   and   Colored   Bath  Towels,   Hand- 
kerchiefs,   Pearl    Buttons,    etc. 


PRIME  &  RANKIN,  LIMITED 


W.  J.  SQUIRES 


S.   ROETHER,   President 

DIRECTORS: 
W.  N.  H.  HOOD 


74  YORK  STREET 


N.  R.  COOPER 


TORONTO 
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Paris  Decrees  Low  Waistline 

French  Designers  Adopt  Basque  Effects  and   Favor  Shorter  Jackets- — Taffeta   Afternoon 
Frocks  Exploit  Short  Sleeves  —  Redingotes  and  Directoire  Modes  Emphasized  — 
Low-Backed  Evening  Gowns  Still  Prevail-    Hats  Simple  and  Youthful 


P.\ IMS  seems  to  have  gone  to  every- 
body's garden  for  her  Easter 
bouquet.  The  couturiers  have  not 
only  introduced  period  frocks  with  great 
success  at  the  Spring  openings,  but  seem- 
ingly all  the  countries  of  Europe  and  the 
East  as  well  have  offered  their  prettiest 
suggestions  for  the  1920  Spring  modes. 
And  there  seem  to  have  been  a  very  few 
rejected.  Although  the  French  designers 
displayed  a  tendency  to  show  greater 
individuality  than  ever  at  the  February 
openings.  This  season  they  have  almost 
universally  agreed  on  one  feature — that 
of  the  low  waistline  for  Spring  at  least. 

Jaunty  Spring  Tailleurs 
The  street  tailleurs  promise  to  be 
very  smart,  for  they  are  to  exploit 
jaunty  little  coatees  and  jackets  con- 
siderably shorter,  and  these  will  be  worn 
over  skirts  that  may  be  fairly  straight 
in  line  or  enhanced  with  side  pleatings 
which  accentuate  the  flat  back  and  front 
effect  which  almost  all  the  big  houses 
agree  to.  Some  of  the  designers,  includ- 
ing Germaine,  Necole  Groult  and  Weeks, 
have  gone  off  on  a  tangent  decidedly 
original,  and  have  featured  long  three- 
quarter  length  jackets  with  gored  waists, 
giving  the  nipped  in  effect  at  the  normal 
waist  line  and  a  decided  flare  below.  The 
street  costumes  encourage  the  use  of 
contrasting  materials,  for  frequently  the 
jacket  and  skirt  are  fashioned  of  entirely 
different  materials,  and  when  this  treat- 
ment is  not  featured,  startling  vestee 
novelties  are  found  or  collars  and  cuffs 
daringly  faced  with  contrasting  colors. 
Wide  stripes  of  wool  on  silk,  or  silk  on 
wool  are  also  favored  in  entire  costumes, 
and  novel  effects  are  introduced  by 
means  of  blocking  out  designs  with 
squares  of  oilcloth. 

Novelty  in  Street  Coslumes 
Redingotes  and  Directoire  modes  are 
promised  a  vogue  and  picturesque  ver- 
sions have  been  successfully  shown  at 
the  openings  this  month  at  which  many 
new  features  in  pockets,  revers  and 
high -backed  collars  were  shown.  Short 
waistcoats  were  also  featured  and  much 
bright  embroidery  on  the  tailleurs  ex- 
ploiting very  short  tight  casaques.  There 
also  seems  to  be  an  inclination  to  permit 
of  greater  freedom  at  the  hem  of  the 
skirt  and  numbers  of  the  best  suit- 
costumes  are  just  eight  inches  off  the 
ground. 

Martial  Atmand  models  for  street 
wear  show  a  great  variety,  for  jackets 
designed  by  this  famous  house  are  not 
only  both  short  and  long,  but  they  ex- 
ploit the  irregular  outline  as  well. 
Duvetyn,  scree  and  striped  woolens  are 
favored  at  this  house  while  checks  and 
plaids  arc  popular  with  Germaine. 

Taffeta    for    Afternoons 
Afternoon  gowns  have  been  presented 


in  kaleidoscopic  array.  Taffeta  is  to 
be  unusually  fashionable  and  many  of 
the  best-known  designers  have  made 
the  most  of  this  very  adaptable 
material  and  created  bouffant  models 
of  great  charm.  Tight  fitted  bodices 
of  the  basque  variety  are  widely 
shown  and  voluminous  skirts,  some 
with  the  fullness  in  the  fiont  as  well 
as  at  the  ^'des. 

Molyneux  collection  includes  pretty 
examples  of  both  the  wide  and  the  nar- 
row silhouette,  and  Egypt  gives  the  in- 
spiration for  many  of  the  most  striking 
models.       This    house    introduces    straw 


This  style  of  coat  is  a  splendid  late  season 
type  just  now  and  is  promised  pood  favor 
for  next  Fall.  It  is  made  of  "ungava  seal" 
and  has  luxurious  collar  of  nutria.  Photo 
hy  courtesy  of  S.  Blumenthal  &  Co.,  New 
York. 


trimming  in  brilliant  shades  with  ex- 
cellent effect  as  well  as  an  extensive 
assortment  of  bead  trimmings,  and  the 
simple  one  piece  gabardine  frock  typical 
of  the  smartly  dressed  Parisienne  is  also 
featured.  The  chemise  style  is  a  feature 
of  the  Rolande  collection,  and  is  suc- 
cessfully introduced  for  both  evernnu 
and  afternoon  wear.  This  house  also 
gives  prominence  to  the  wide  side  panel 
which  is  gathered  and  turned  under  at 
the  hem.  The  Maison  Deddy  also  pays 
great  attention  to  skirts — introducing 
very  full  models  of  wool  or  plain  silks. 
Deddy  also  sponsors  the  short  puff  sleeve 
of  1830,  and  uses  lace  extravagantly.  An 
attempt  is  being  made  by  this  house  to 
introduce  tne  high  embroidered  collar 
with  the  tailleurs  of  black  silk. 

Oriental  and  Period  Influences 

Early  in  February  at  his  Spring  show- 
ings, Paul  Poiret  showed  almost  exclu- 
sively creations  of  Oriental  origin — 
Chinese,  Japanese,  and  Roman  tenden- 
cies' being  given  delightful  expression. 
Poiret  exhibits  straight  simple  skirts 
and  wide  false  hips  with  equal  candor 
and  introduces  sleeves  cf  contrasting 
materials  in  some  of  his  most  fetching 
models.  Prcmet  sponsors  the  bustle  and 
also  revels  in  many  effective  draperies 
and  gives  prominence  to  models  of  Gre- 
cian simplicity.  Premet  blouses  are 
short,  draping  the  hips  and  are  devel- 
oped in  white  and  colored  organdie. 
Woolen  gowns  are  favored,  embroidered 
in  raffia,  while  dressy  gowns  are  fashion- 
ed of  black  satin  and  tissue  de  paille 
with  trimmings  of  Venetian  and  met 
alized  copper. 

Redfern  and  Drecoll  feature  side 
draperies,  the  latter  designer  showed  a 
marked  partiality  for  dire  effects  and 
exaggerated  hoop  skirts.  Crinolinp 
models  are  noted  and  also  many  dainty 
apron   effects. 

Sports  costumes  are  decorative  but 
practical,  and  show  increased  fullness 
in  skirts,  and  a  great  vogue  for  whit? 
with  bright  embroidered  motifs  on 
pockets,  belts  and  collars.  Silk  and 
wool  jersey  in  two-color  combinations 
are  popular  for  beach  and  sports  cos- 
tumes for  the  very  youthful  devotees. 

Evening    Gowns    Low-Flacked 

The  extreme  decolletage  is  still  notic- 
ed for  evening  wear,  although  many  of 
the  backless  models  shown  at  the  Spring 
openings  show  a  high  line  in  front  ex- 
tending from  shoulder  to  shoulder  and 
revealing  a  metallic  corsage.  This  veil- 
ed decolletage  is  expected  to  gain  in 
favor,  while  transparent  sleeves,  how- 
ever brief,  will  also  be  introduced. 
Brandt  is  showing  a  dainty  petal  frock 
in  colored  taffetas  while  the  garden 
party  and  evening  frocks  shown  at  this 
house  favor  a  higher  decolletage. 

Patou   favors   the  extremely   cut  eve- 
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Attractive  New  Styles 


Paris  insists  upon  suitable  touches 
of  kid  or  leather  this  Spring.  This 
tweed  outing  suit  is  extremely 
smart  with  its  glace  kid  collar  and 
pocket-tops — and  the  frequency  of 
the    pockets   is   also   noteworthy. 


Note  the  tailored  effect  of  this 
sheer  voile  frock,  its  short  loose 
sleeves,  and  front  peplum  ending 
in  points  at  each  side.  The  color 
is  delicate  raspberry  covered  with 
sprays  of  yellowish  poppies.  Cuffs, 
girdle  (which  ends  at  the  back  in 
a  tiny  bow  and  streamers),  trim- 
ming bands,  and  buttons  are  of 
navy  satin.  At  the  throat  is  an 
inset  of  dainty  cream  lace.  By 
courtesy  of  McElroy  Manufactur- 
ing  Co.,   Toronto. 


ning  bodice  held  with  jewelled  shoulder 
straps,  and  the  use  of  much  black  and 
gold  lace.  The  materials  for  evening 
wear  include  taffetas,  satins  and  bro- 
cades and  a  variety  of  metallic  laces. 

Lavender  and  coral  evening  gowns 
and  net  skirts  flounced,  without  a  foun- 
dation, or  Culotte  skirts  of  crepe  de 
chine  are  favored  by  Bernard,  who 
fashions  her  models  with  long  bodices — 
sans  sleeves.  Bernard  also  revels  in 
beaded  effects,  and  in  her  Oriental 
models  features  the  zouave  skirt  of 
gauze  striped  in  color  or  silver.  Trail-, 
ing  scarfs  or  sashes  with  big  butterfly 
bows  ending  in  long  knotted  ties  are 
more  popular  than  the  formally  arrang- 
ed trains  for  evening  wear.  Allover  em- 
broideries and  Chantilly  lace  are  very 
modish. 

Hats  More  Conservative 

Many  of  the  new  chapeaux  show  the 
Directoire  influence  in  keeping  with  the 
tailleur  modes.  Soft  lines  and  less 
startling  effects  are  noticed  and  taffeta 
and  considerable  oilcloth  are  sharing  trie 
honors  with  shiny  straws.  Paris  is  not 
partial  to  the  jet  effects  for  street  wear 
and    when     paillettes,      resembling       a 


spangle  effect,  are  used,  they  are  in  very 
bright  colors.  The  new  hats  are  simple 
of  line  and  almost  all  turn  youthfully 
off  the  face  and  keep  to  fairly  dark 
colors  when  cloth  materials  are  used. 
Dainty  bits  of  embroidery  on  the  up- 
turned brims  or  jaunty  little  cockades 
(when  the  models  are  of  straw)  are 
considered  very  smart,  while  little  nose- 
gays of  flowers  are  effectively  used  on 
many  exquisite  hand-made  hats. 
Feathers   garnish   smart   turbans. 

Highly  polished  straws  are  universal- 
ly popular,  and  lacquered  finished  rib- 
bons and  straws  trim  the  models  design- 
ed for  the  Spring  tailleur. 


LITTLE  RELIEF 

DURING  1920 

Hosiery  Situation  Critical  for  This  Year. 

Prices  20  to  30  Per  Cent. 

Above  Last  Fall 

The  hosiery  industry  continues  to 
struggle  along  with  little  relief  yet  in 
sight  in  the  labor  or  raw  material  situ- 
ations. Manufacturers  must  be  given 
credit   for   trying   to   do   their  best,  but 


what  can  they  do  when  they  cannot  get 
tops?  And  what  can  the  mill  owner  do 
when  his  spinners  refuse  to  work  more 
than  three  days  a  week,  and  at  increased 
rates  in  some  parts  of  England  ?  Bel- 
gian wool  is  being  imported  in  small 
quantities,  but  the  industry  there,  as 
everyone  knows,  is  in  its  second  infancy, 
and  although  they  are  sending  over 
samples  of  good  quality  tops  and  at  a 
moderate  price,  considerable  supplies 
from  this  source  cannot  be  counted  upon 
for  the  1920  trade. 

Mills  are  still  forced  to  ration  their 
orders  to  the  hosiery  manufacturers, 
and  the  latter  in  turn  can  supply  the 
dealers  with  only  a  percentage  of  their 
demand,  then  the  retailers  must  wait 
and  worry  until  their  orders  can  be  fill- 
ed in  full. 

Prices  are  up  from  20  to  30  per  cent, 
higher  than  last  Fall,  but  when  one  be- 
gins to  compare  present  values  with 
those  of  pre-war  days,  the  increase  is 
astounding.  For  instance,  the  whole- 
saler is  now  asking  $22.50  a  dozen  for 
worsted  hose  of  fine  Saxony  which  were 
sold,  not  so  very  many  years  ago,  at 
$4.50! 
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Barber  Bill's  Shop  at  I  ,ord 
and  Taylor's 

A    new   and    novel     barber-shop     for 

kiddies    was   opened    this    month    at    Lord 
\'cw      York.        It     is     called 

Bill'j  Happy  Land  Barber 
Shop."  The  chaira  in  which  the  chil- 
dren sit  to  have  their  hair  cut  are 
hobby  horses.  To  raise  them  the  horse 
eked  hack  and  forth  giving  the 
kiddies  i  ride.  When  it  is  to  be  lev. 
a  handle  is  pulled  and  it  glides  slowly 
back  to  its  normal  height. 

The  shop  which  is  floored  with  a  pink 
tiling  contains  eight  horses,  in  place  of 
the  usual  chairs.  Each  horse  has  a  sad- 
dle which  acts  as  the  back  of  the  seat. 

For   grown    up   girls    ranging   from    12 


to    LG    yean  Of   age   a    special    room 
aside    outfitted    with    larger    chairs. 

Jur  Hill  to  the  store  is  a  real  per- 
son, th<.  barber,  but  is  expected  to  take 
the  same  position  as  docs  Santa  Claus  in 
the  mind  of  the  children.  He  is  to  be 
extensively    advertised.      When    cutting 

hair  tlu  bart)  is  wear  a  red  coat  trim- 
mid  with  black  braid,  white  trousers  and 
white  shoes.  A  new  style  of  hair  cut 
called  "The  Barber  Hill  Hair  Cut"  will 
be  introduced  in  the  shop.  A  hair  tonic 
for  children  also  named  after  Barber 
Rill  will  be  sold. 

Adjoining  the  barber  shop  is  a  play- 
room in  which  kiddies  can  enjoy  them- 
selves while  waiting.  They  are  also 
supplied  with  postal  cards  abort  the 
Barber  Hill  shop;  these  they  may  mail 
t'i    their   friends. 


\K\\    WINDOW  FIXTURES  FOB  THE 
TRADE 

The  Dale  Wax  Figure  Co.,  of  Toronto, 
is  in  the  market  with  a  new  set  of  tix- 
for  clothing  houses.  They  are  of 
wooden  Construction  and  are  ornamental 
as  well  as  useful.  Finished  in  rich  gold, 
they  are  reliever!  with  narrow  black 
stripes.     Other  than  the  collar  and  glove 

stands      there     are     -t  in  is     for 

shirts,  hats  and  shoes;  and  there  are 
bases  on  which  forms  for  showing  coats 
can  be  had.  For  purely  decorative  pur- 
poses, there  is  also  a  pedestal  shown. 


.!  •    (li.>      Greenberg    ladies'  wear,  Ot- 
tnwa,  las  assigned  to  W.  A.  Cole. 


Two  Good  Suit  Styles 


The  tuxedo  front  and  smart  white  stitching  on  the  navy  blue  suit  illus- 
trated render  it  particularly  smart  for  1920.  The  suit  at  the  right  is  one 
of  those  staple  designs  which  pleases  everyone.  It  is  of  white  jersey  with 
pearl    buttons.        Many    smart    suits    this   year    have    the    mannish    tailored 

collars. 


Smart  For  Summer 

Nothing  is  liked  better  by  the  young  school 
girl  than  a  Summer  frock  of  pink,  neatly  de- 
signed. This  one  is  of  pink  linen  with  white 
pique,  small  white  buttons,  a  touch  of  em- 
broidery  and    hemstitching. 
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A  Winning  Blouse  Shop 

Variety  of  Color,  Design,  Material,  Size  and  Price  All  Close  at 
Hand  Make  Blouse  Buying  Easy  for  the  Customer. 


A  IQ20  Sports  Coat 

Many  of  the  new  coats  are  showing  the  man- 
nish tailored  collars,  which  are  suitable  with 
the  narrow  straight  belts.  This  coat  is  a 
cream  worumbo  model  with  very  narrow 
leather  trimming. 


A  NEW  CANADIAN  CORSET 

A  new  corset  is  being  offered  to  the 
Canadian  trade  this  month.  It  has  been 
produced  in  Toronto  for  some  years 
past,  and  the  makers  feel  that  the  time 
has  come  when  it  should  be  sold  through 
merchants.  Canadian  patents  have  been 
taken  out,  and  the  company  incorpor- 
ated as  the  Uplift  Corset  Co.,  Ltd.,  capi- 
talized at  $1,000,000.  They  have  spent 
some  $125,000  in  the  past  fifteen  years 
in  perfecting  the  corset  for  universal 
fitting,  which  is  based  upon  the  hip  de- 
velopment of  the  individual.  There  are 
13  basic  models.  The  feature  of  the 
corset  is  its  belt,  which  fastens  easily 
across  the  abdomen  before  the  corset  is 
fastened  up  on  the  figure,  and  is  de- 
signed not  to  slip  up  after  it  is  once 
adjusted.  These  new  lines  will  retail 
at  somewhere  about  $9.50  to  $15.00 
a  pair,  according  to  the  materials  se- 
lected. 


ALBERTA'S  WOOL  EXPORTS 

For  the  three  months  ending  Septem- 
ber, exports  of  wool  from  Alberta  to 
the  United  States  amounted  to  $243,756 
lbs.,  valued  at  $142,594,  according  to  re- 
ports of  the  total  exports  certified  as 
having  passed  through  Calgary.  From 
the  Lethbridge  consulate  wool  valued  at 
$500,000  was  stated  to  have  been  shipped 
to  United  States. 


AT  the  Avedon  Blouse  Shop,  448 
Fifth  Avenue,  New  York,  there 
is  a  continual  source  of  interest  to 
those  passers-by,  as  well  as  customers, 
who  are  fond  of  blouses  that  are  new  and 
smart.  The  Avedon  is  one  of  those  little 
shops,  long  and  narrow,  which  features 
one  line  of  garment  particularly  and 
displays  it  well. 

Just  inside  the  entrance  of  this  little 
shop  and  at  the  right,  the  customer  notes 
a  small  table  upon  which  are  special  sale 
blouses.  These  lines  usually  consist  of 
good  quality  odd  sizes  or  broken  lots 
placed  there  at  reduced  prices  in  order 
to  clear  them  out.  It  is  an  absolute 
necessity  of  the  smart  shops  on  Fifth 
Avenue  that  they  keep  goods  passing  in 
and  out  rapidly.  It  does  not  do  to  show 
the  same  models  for  very  long  at  a  time 
and  so  every  few  days  these  broken  lots 
are  placed  on   sale. 

Just  beyond  this  little  sale  table  is  a 
section  devoted  to  wash  blouses  and  in 
this  section  one  can  obtain  almot  any- 
thing in  a  wash  blouse,  from  dainty  col- 
ored voiles  in  simple  styles  at  $2.00  up 
to  the  more  exclusive  French  voiles  with 
a  good  deal  of  hand-work  at  almost  any 
price  one  wants  to  pay. 

Opposite  this  section  at  the  left  hand 
side  of  the  store  are  the  pastel  Georgette 
blouses,  chiefly  in  pinks  and  white,  in 
great  variety  of  style  and  price.  Farther 
on  one  notes  the  tailored  section  where 
silk,  Georgette,  satin  and  other  fabrics 
are  made  up  in  the  strictly  tailored 
styles.  Then  there  is  a  section  for  the 
fancy  blouses,  where  hand  work,  bead 
work,  novelty  silks  and  dressy  over- 
blouses,  which  form  the  major  part  of  a 
dress,  are  on  display. 

Beyond  the  wash  blouses  on  the  right 
hand  side  of  the  store  is  the  office  and 
cash  desk.  At  the  back  of  the  store  is  a 
slightly  wider  space,  at  least  it  appears 
wider  as  there  are  no  counters.  In  this 
little  room  are  gowns  and  more  exclusive 
blouses  with  a  few  figures  standing 
about  for  display  purposes. 

The  beauty  of  these  little  specialty 
shops  is  that  they  have  in  convenient 
space  a  wide  variety  of  styles,  colors, 
designs  and  materials  in  one  particular 
garment  and  the  merchandise  is  thor- 
oughly classified  so  that  the  customer 
has  only  to  make  a  suggestion  and  the 
merchandise  is  quickly  produced  and  in 
almost  infinite  variety. 

An  interesting  detail  of  Avedon  pub- 
licity is  a  little  catalogue  which  is  issued 
at  frequent  intervals.  Customers  are 
asked  when  they  make  purchases  if  they 
care  to  have  a  catalogue  sent  to  them 
when  a  new  issue  appears.  The  cus- 
tomer's name  and  address  is  taken  and 
before  very  long,  along  comes  this  little 
booklet.  It  is  a  little  3%  in.  x  4%  in. 
catalogue  containing  illustrations  of  cer- 
tain new  numbers  which  have  arrived 
in  the  store  and  each  is  accompanied  by 


the  special  name  by  which  it  is  known, 
description  and  the  price.  The  title- 
page  of  the  little  booklet  reads  "Ten 
Little  Blouses  by  Avedon,"  while  the 
outside  cover  shows  simply  a  two-color 
suggestion  of  blouse  on  a  figure;  there 
is  no  design  or  special  characteristic  to 
:t.  Merely  the  fact  of  its  being  a  blouse 
suggests  the  subject  matter  within. 

The  accompanying  illustration  shows 
a  few  of  the  ten  little  blouses  which  ap- 
pear in  the  catalogue  mailed  by  Avedon 
after  Christmas  just  passed.  Stores 
wishing  to  strengthen  their  blouse  de- 
partment can  make  material  gains  by 
studying  the  methods  of  the  specialty 
shops  and  applying  specialized  force  to 
the  department  in  need  of  it. 


MONTREAL    AUCTIONS 

Plans  have  been  perfected  since  last 
issue  for  the  auction  sales  of  raw  furs 
in  Montreal,  and  it  is  announced  that 
the  first  series  will  open  on  March  22nd. 
It  is  expected  that  several  hundred  buy- 
ers from  the  United  States  and  Europe 
will  be  present  with  some  from  London 
and  Paris.  Cables  received  by  the  Can- 
adian Fur  Auction  Sales,  Limited,  state 
that  a  number  of  London  buyers  have 
booked  passage  on  the  Mauretania  which 
leaves  Liverpool,  March  7th.  It  is  stat- 
ed that  a  number  of  European  houses, 
while  not  sending  buyers,  will  place  their 
orders  by  cable  in  the  hands  of  brokers 
in  Montreal  who  will  buy  for  them  on 
commission. 

Consignments  of  furs  have  been  com- 
ing in  from  every  part  of  Canada.  These 
have  been  so  large  that  those  in  charge 
have  announced  that  they  will  receive 
no  consignments  after  March  1st,  as 
they  will  require  all  the  time  that  is  left 
for  sorting  the  furs  in  time  for  the  open- 
ins:  of  the  Auction.  By  about  March  15th 
the  warehouse  that  has  been  secured 
will  be  onen  for  the  inspection  of  the 
fur  buyers 
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How  Much  Should  a  Store 

Spend  on  Corset  Advertising? 

This  Important   Point,  and  Many  Others,  Were  Discussed  at  the 
Annual  Gossard  School  of  Corsetrv. 


I      1  Bhould  be  i 

^*— '  (  DSt     oi     Vlu 


nf  the  mark-up 
added  to  the  original 
che  merchandise  as  a 
definite  advertising  appropriation."  This 
was  a  concise  summary  of  an  explana- 
tion given  by  Mr.  K.  A.  Baker,  of  the 
Baker  Advertising  Agency,  to  a  ques- 
tion asked  by  a  delegate  to  the  Can- 
adian EL  \V.  Gossard  Company's  School 
of  Corsetry,  at  the  King  Edward  Hotel, 
this  month.  The  question  was  regard- 
ing just  what  proportion  of  advertising 
the  corset  department  should  demand 
in  relation  to  the  other  departments  in 
the  average  store.  After  explaining  dis- 
cussions on  this  very  topic  which  have 
taken  place  at  different  advertising  con- 
ventions and  among  recognized  adver- 
tising leaders,  Mr.  Baker  put  the  matter 
in  the  definite  form  quoted.  That  is, 
supposing  the  mark-up  on  the  merchan- 
dise is  30  per  cent.,  then  5  per  cent,  of 
the  original  total  laid  down  cost  of  the 
goods  should  be  added  to  it  as  an  ad- 
vertising appropriation  for  selling  the 
goods.  The  turnover  of  the  department 
itself  then  will  regulate  the  amount  of 
advertising  it  should  receive. 

At  first  sight  this  would  appear  to 
make  the  selling  price  of  advertised 
goods  higher  than  that  of  goods  not  ad- 
vertised, but  Mr.  Baker  went  to  explain 
that  advertising  is  based  on  the  mat- 
ter of  production  and  where  production 
is  increased,  production  costs  decrease 
correspondingly,  as  every  one  knows. 
Since  advertising  is  a  means  of  increas- 
ing production,  therefore,  it  is  at  the 
same  time  a  means  of  decreasing  the 
cost  to  the  consumer,  and  similarly  ad- 
vertising acts  as  an  expense  reducer  in 
the  increased  selling  of  merchandise. 
Mr.  Baker  urged  every  member  of  the 
convention  to  see  to  it  that  she  gets  her 
just  amount  of  advertising,  whether 
through  circulars,  newspaper  advertis- 
ing, window  displays  or  whatever  me- 
dium used. 

Big  Results  in  One  Day 

He  also  pointed  out  how  necessary  it 
is  that  the  various  departments  INSIST 
upon  their  just  representation.  An  in- 
stance was  cited  of  a  large  department 
store  where  a  buyer  of  exclusive  gowns 
had  some  160  French  imported  gowns  on 
hand  the  first  of  January.  She  sent  dif- 
rent  requests  to  the  advertising  depart- 
ment to  give  space  for  featuring  these 
gowns  on  some  special  day  since  they 
could  not  be  placed  on  racks  or  handled 
promiscuously  on  account  of  their  tex- 
ture and   design. 

Meantime,  the  advertising  department 
was  being  reconstructed  and  requests 
were  sent  to  the  store  managers  for  com- 
plaints. One  came  from  this  buyer  that 
she  had  asked  repeatedly  for  space  which 
had  not  been  given  her.  It  was  decided 
at  once  to  irive  her  the  space  for  which 
she  had  been  asking  and  the  day  follow- 


ing the  appearance  of  the  advertisement, 
the  160  gowns  were  offered  and  H9  OF 
THEM  SOLD  THAT  ONE  DAY.  "You 
can  get  returns  from  advertising  if  you 
INSIST  on  putting  your  message 
across,"  said  Mr.  Baker. 

The  Gossard  School  this  year  was 
characterized  by  a  very  keen  interest  on 
the  part  of  the  attendants,  in  the  various 
departments  taken  up.  Questions  were 
numerous  upon  all  phases  of  the  work. 
Special  Fittings  Becoming  Important 
In  addition  to  the  regular  courses  of 
inspection  which  have  been  conducted 
each   year   at   these   conventions,   includ- 


Navy  Blue  and  Braid 

This  tells  the  story  of  many  a  smart  Spring 
frock.  The  material  is  (ricotine  or  serge 
and  the  girdle  and  lining  of  the  looped  drap- 
ery are  soft  black  satin.  Note  the  short 
sleeves  and  round  neck  also.  By  courtesy 
of  the  Consolidated  Cloak  Co.,  Toronto. 


ing  the  different  styles  and  points  of 
technique,  there  was  a  full  medical  fit- 
ting course  incorporated.  This  depart 
ment  has  become  a  very  important  one 
and  the  corset  fitters  were  very  glad  of 
this  opportunity  of  getting  detailed  in- 
formation on  the  proper  medical  lifting 
of  corsets  for  special  cases.  Altogether 
the  convention  was  a  decided  success 
and  largely  attended. 

The  company  was  generous  in  the  so- 
cial entertainment  provided.  It  included 
luncheon  at  the  King  Edward  on  the 
first  day  of  the  convention,  a  theatre 
party  on  Tuesday  night  and  a  dance  on 
Thursday.  Many  of  those  present  ex- 
pressed deep  regret  at  the  necessary 
absence  of  Mrs.  McMichael,  who,  as  re- 
ported in  last  month's  DRY  GOODS 
REVIEW,  is  recuperating  at  present  in 
California.  A  reflection  of  her  enthu- 
siasm was  felt,  however,  throughout  the 
whole  convention.  Mr.  W.  G.  Rook, 
manager  of  the  Canadian  business  of 
the  Gossard  Co.,  gave  a  valued  talk  upon 
the  policy,  supplies,  methods,  etc.,  of  the 
company. 

Following  is  list  of  those  who  at- 
tended: 

Miss  Lawrence,  Richard  Hall  Co.,  and 
Mrs.  Davy,  Turnbull's  Ltd.,  Peter- 
borough, Ont.;  Miss  Denby  and  Miss 
MacMillan,  Ladies'  Exclusive  Store, 
Paris,  Ont.;  Miss  Horton,  The  Ritchie 
Co.,  Belleville,  Ont.;  Miss  McLean,  Miss 
Young,  Mrs.  White,  Murray-Kay's,  To- 
ronto; Miss  Hammond  and  Miss  Mo 
Pherson,  Fairweather's,  Toronto;  Mrs. 
Campbell,  George  Vickers  Co.,  Barrie, 
Ont.;  Miss  Atkinson,  Miss  George,  Mc- 
Laren's Ltd.,  St.  Catharines,  Ont.;  Miss 
Halford,  G.  W.  Robinson's,  Hamilton, 
Ont.;  Miss  Coatsworth,  Detroit,  Mich.; 
Miss  O'Brien,  Taylor's,  Gananoque:  Miss 
Zimmerman,  Miss  Slote,  Mrs.  Bareford, 
C.  H.  Smith  Co.,  Windsor,  Ont.;  Miss 
Shelley  and  Miss  J.  Hufford,  Goudies, 
Limited,  Kitchener,  Ont.;  Miss  Lytle, 
Newman  &  Shaw's,  Kingston,  Ont.;  Miss 
Moore  and  Miss  Porteous,  Ogilvy's,  Ot- 
tawa; Miss  O'Leary,  Miller's,  Oshawa; 
Miss  Lawrie,  Sperry's,  Winnipeg,  Man.; 
Miss  Hill,  G.  B.  Ryan  Co.,  Guelph,  Ont.; 
Miss  Cote,  J.  H.  Gould,  Ltd.,  St.  Thomas. 
Ont.;  Miss  Holtzman,  Gainsboro  Shoppe, 
Ottawa;  Miss  Cleary,  Griffiths,  Dunn- 
ville,  Ont;  Miss  Morris,  Nation  &  Shew- 
an,  Brandon,  Man.;  Miss  Primeau,  Iro- 
quois Merchandise  Co.,  Iroquois  Falls; 
Miss  Armstrong,  of  the  Canada  Cloak 
Co.,  Toronto;  Mrs.  McAdams,  from  her 
derson.  of  Sutcliffe's,  Trenton,  Ont.; 
Miss  McMar+yn,  of  Minn's.  Ripley,  Ont.; 
Miss  Dent  and  Mrs.  MeClacsan,  Caro- 
lyn Hayes  Shop,  Toronto;  Mrs.  McCom- 
ble,  Toronto;  Mrs.  Woof,  Toronto;  Miss 
G.  A.  C.  Hayes,  Miss  A.  M.  Burke,  Mrs. 
Carmichael  and  Miss  Devane.  Gossard 
Co.,  travellers,  and  Mrs.  MacDonald,  of 
the  Chicago  office. 

Among  the  visitors  to  the  convention 
were:  Mrs.  Bclford,  persnnel  superinten- 
dent of  Murrav-Kay's:  M;«  C.  M  Stor- 
ey, fashion  editor  of  "Women's  Wear." 
Miss  A.  R.  Whallev,  editor  of  DRY 
GOODS  REVIEW;  Mr.  R.  A.  B^ker..  of 
the  Baker  Advertising  Agency,  and  Mr. 
W.  G.  Rooke,  manager  of  the  Canadian 
H.  W.  Gossard  Co. 
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At  the  close  of  the  convention,  Miss 
Zimmerman,  on  behalf  of  the  delegates, 
presented  Mrs.  MacDonald  and  Miss 
Devane  each  with  a  beautiful  bouquet  of 


flowers  and  thanked  them  heartily  for 
the  entertainment  as  well  as  the  educa- 
tional instruction  which  had  been  re- 
ceived. 


Corsets  and  Brassieres 

Big  Difficulty  Is  to  Produce  Enough  Goods  —  Some  New  Style 
Tendencies  Noted,  Though  Nothing  Radical 


WHILE  there  is  not  yet  evident 
any  real  change  in  the  fashion- 
able corset  silhouette— despite 
some  reports  to  the  effect  that  designers 
are  preparing  the  nipped-in-waist — 
there  are  other  interesting  things  to  be 
said  concerning  corsets.  For  instance  a 
more  attractive  range  of  materials  is 
being  offered  this  season.  There  is  a 
nice  selection  of  fine  brocades  in  both 
cotton  and  silk  goods.  Manufacturers 
have,  of  course,  been  "up  against  it"  in 
getting  deliveries,  but  the  goods  they 
are  turning  out  are  for  the  most  part  of 
very  nice  quality  and  better  value  gen- 
erally than  was  possible  last  year,  al- 
though prices  are  still  high  and,  as 
stated  last  month,  practically  certain  to 
remain  so  throughout  this  year. 

More  attention  is  being  given  to  the 
medium -priced  lines  in  preference  to  the 
cheaper  grades  for  the  simple  reason 
that  the  medium  and  better  grades  are 
most  in  demand.  The  educative  efforts 
of  some  of  the  leading  corset  manufac- 
turers are  being  effective  throughout  the 
trade  with  the  result  that  consumer  are 
asking:  for  a  corset  suited  their  indivi- 
dual figure  and  are  willing  to  pay  for 
an  article  with  better  value  in  it,  both 
as  to  wear  and  fit. 

The  increased  satisfaction  resulting 
from  three  or  four  pair  of  corsets  suited 
to  the  different  activities  of  the  wearer, 
is  a  point  which  many  alert  saleswomen 
are  finding  effective  with  their  best  cus- 
tomers. 

In  brassieres  demand  is  stronger  than 
ever  for  the  bandeau  type.  These  are 
being  made  up  in  more  fancy  materials 
than  ever  before.  The  new  member  is 
entirely  of  lace,  others  combine  satin 
and  lace  ribbon  and  lace,  ribbon  and 
satin,   etc. 

Shoulder  Strap  Styles  Preferred 

The  whole  trend  is  towards  the 
straight  line  across  the  front  with  a 
strap  rather  than  a  yoke  or  pointed 
effect  over  the  shoulders,  whether  in 
brassiere  or  bandeau.  The  fashion  for 
low-backed  evening  costumes  and  trans- 
parent blouses  has  fostered  the  call  for 
low-backed  bandeaux  and  brassieres. 
One  new  type  of  bandeau  is  offered 
among  the  Spring  ranges.  It  has  the 
back  opening,  of  course,  but  instead  of 
hooks  and  clasps  there  are  eyelets 
through  which  laces  passes  and  are 
caught  from  each  side  into  a  short  tape 


to  the  tapes  are  fastened  ties  which  are 
brought  to  the  front — the  laces  crossing 
in  the  back — and  tied.  This  style  is  con- 
sidered especially  good  for  the  full- 
busted,  small  waisted  figure  since  it  is 
adjustable  to  all  the  curves  of  the  figure. 
The  chief  problem  of  manufacturers 
all  over  is  to  make  deliveries.     Some  of 


A  Practical  Fashion 

A  suit  for  the  water  without  frills  or  fur- 
belows. The  material  is  plain  grey  jersey 
with  vest  of  butter-color  silk  tricolette. 

them  are  sending  their  travellers  only 
to  the  places  so  situated  as  to  railway 
connection  that  the  trip  can  be  made  in 
the  shortest  time.  It  is  hoped  that  by 
next  Fall  the  production  will  be  in  bet- 
ter shape  so  that  orders  can  be  filled 
for  every  town  on  all  the  lines. 


A  New  System  of  Chain 

Stores  For  Canada 

The  L.  R.  Steel  Company,  Incorporat- 
ed, of  Buffalo,  N.  Y.,  which  has  been 
operating  chain  stores  throughout  the 
United  States  during  the  last  few  years, 
has  formed  as  a  subsidiary  company  the 
L.  R.  Steel  Company,  Limited,  with  head 
office  in  Toronto.  The  chief  executive 
offices  of  the  company  are  in  Buffalo, 
but  headquarters  for  Canada  in  Toronto! 
Each  office  has  three  buyers.  The  To- 
ronto one  is  in  charge  of  Mr.  Julius 
Berger  with  Messrs.  Wesley  Hanes  and 
Clayton  Pickard  as  buyers.  All  of  these 
men  are  experienced  in  the  chain  store 
business. 

The  idea  is  to  sell  merchandise  priced 
at  5  cents  to  $1.00.  The  originator  of 
this  idea  is  L.  R.  Steel,  president  of 
the  company,  who  has  had  considerable 
experience  with  successful  chain  stores 
in  the  United  States.  He  was  general 
manager  of  the  Metropolitan  5  cents  to 
50  cents  stores  in  Buffalo  and  New  York, 
whose  business  to-day  annually  is  stated 
to  be  $8,000,000.  This  position  he  re- 
cently resigned  to  found  the  present 
company. 

Already  one  store  has  been  opened  in 
Montreal;  two  in  Quebec  City;  one  in 
Goderich,  Ont.;  one  in  Owen  Sound,  Ont.; 
one  in  Sherbrooke,  Que.,  and  one  in  Three 
Rivers,  Que.  The  firm  has  options  on 
nine  other  locations  and  anticipate  hav- 
ing twenty  stores  in  operation  by  the 
end  of  this  year  and  doing  an  annual 
business  of  $2,000,000.  The  company 
plans  to  operate  the  stores  under  quite 
new  arrangements  from  any  to  which 
this  country  has  been  accustomed;  the 
fittings,  layout  and  whole  idea  are  said 
to  be  original  and  promise  to  be  the  most 
advantageous  for  this  kind  of  display. 
Some  of  the  larger  stores  are  to  have 
modern  cafeterias  fitted  up  in  their 
basements. 

The  company  promises  to  engage  Can- 
adian help  practically  entirely  through- 
out its  Canadian  stores  and  to  buy  Can- 
adian merchandise  so  far  as  possible. 

The  progress  of  these  stores  will  be 
watched  with  keen  interest  by  the  Can- 
adian trade  and  more  particularly  by  the 
communities  where  the  stores  are  open- 
ed. 


SUDDEN    DEATH    OF    WILLIAM 
CORISTINE 

William  Coristine,  president  of  the 
James  Coristine  Company,  Ltd.,  prom- 
inent Montreal  fur  merchants,  died  re- 
cently from  pneumonia  following  an 
operation.  Mr.  Coristine  was  only  38 
years  of  age  and  is  survived  by  his 
widow,  formerly  Miss  Norma  Alan  Bate, 
of  Ottawa,  and  three  brothers  and  two 
sisters.  They  are:  Major  Stanley  B. 
Coristine,  pensions  commissioner,  Ot- 
tawa; Alwyn  Coristine  and  Charles 
Coristine,  Montreal;  M^s.  A.  Mackenzie 
Forbes  and  Mrs.  T.  S.  Morrisey,  of  Mon- 
treal. 
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The  Morale  of  Your  Store  Army 

\  Plain  Talk  to  the  Man  Who  Plays  Favorites     I  le  Dissociates  His  Sales  Force. 

By  Jamea  Burt  Malette,  Promotion  Manager  for  /•'.   R.  MacMillan,  Ltd.,  Saskatoon.     Author  of 
•\\r»»ii<l  th(    Year  With  the  Retail  Store,"  "Poei    Wat    Advertising  Problems,"  etc. 


All  \1TY,  energetic,  and  therefore 
well-organised  sales  and  execu- 
tive force  is  a  mighty  power  ami 
one  for  which  the  instigator  is  to  be 
congratulated.  1  have  in  mind  a  certain 
store  whose  owner  arts  as  manager. 
Bach    morning    he   arrives    just   shortly 

after  the  doors  open  and  from  that  mo- 
ment on  it  is  "Good  morning,  Mr.  Blank," 
or  "Lovely  morning,  Miss  Green,"  right 
and  left.  He  immediately  repairs  to  his 
office  where  he  is  "at  home"  with  a 
cheery  smile  and  open  mind  to  all  exe- 
cutives who  wish  to  converse  with  him 
on  any  business  matter.  This  man  is 
spoken  of  as  "a  prince"  and  is  generally 
liked  all  over  his  home  city.  He  plays 
no  favorites  in  the  building  or  without — 
a  meritorious  act  is  rewarded,  a  good 
stroke  of  business  is  commended  and 
appreciation  verbally  expressed  forth- 
with. He  has  learned  the  ape-old  law, 
"One  good  turn  deserves  another,"  and 
ability,  not  merely  long  service,  to  this 
man,  stamps  the  worker  who  rises  under 
his  roof.  There  is  no  such  tiling  as 
"getting  away  with  it."  The  employees 
of  this  man  are  there  because  they  have 
proved  by  actual  performance  to  be  the 
best  fitted  for  the  situations  they  hold. 
No  personal  element  enters  the  matter 
whatsoever.  If  a  man  is  advanced  by 
salary,  bonus  or  position  it  is  accounted 
for  in  black  and  white — on  the  actual 
record   he   is   making. 

The   Advertising   Manager  Steps   Up 

Some  months  ago  misfortune  overtook 
the  store's  personnel,  the  merchandise 
manager  was  called  to  the  last  resting- 
place.  Did  this  store  go  afar  to  fill  the 
empty  shoes?  No,  indeed.  It  required 
but  a  moment's  thought,  and  a  bell 
tinkled  in  the  advertising  manager's 
office.  A  voice  on  the  wire  asked  if  Mr. 
Brown  would  come  to  Mr.  White's  office. 
Up  to  the  sunny  office  went  Mr.  Brown, 
where  he  was  acquainted  with  the  de- 
cision   in    his    favor. 

Said  Mr.  White:  "Mr.  Brown,  vou've 
only  been  with  us  two  years.  I  have 
employees  here  who  have  seen  six  and 
seven  years'  service  with  me,  but  they 
do  not  hold  the  qualifications  you 
possess.  Vwi  have  been  intimately  in 
touch  with  all  the  merchandise  in  the 
store  for  this  time,  not  merely  one  or 
two  or  three  departments,  and  I  know 
of  no  reason  why  vou  should  not  fill  this 
position  with  credit  to  yourself  and  the 
company  " 

This  man  was  appointed  to  the  chief 
under  executive  capacity  in  the  store  on 
the  record  he  he'd  with  that  Btore  not 
how  well  he  "pulled  with  the 
how  many  years  he  had  been  in  the 
e's  harne 

Meteoric  rise1  •■•*••  ■  common  in  ti>".,> 
days   «f  ">e;tter  effic'ency  amen"-   me" 


White  Silk  and  Angora 

A  handsome  costume  of  one  of  the  new 
dnkiat  silks  with  real  angora  knitted  bands 
for  trimming.  The  deep  armholes  and  long 
girdle  are  striking  notes — so,  too,  is  the  hat 
to   match. 


Ci  utile    executives.        A     large     store     in 

Boston    boosted    its    window    trimmer    to 

under    buyer    in    silks    and    to    chief    silk 

buver    in    less    than    eijrht    months. 

A    large   Dallas,  Texas,   houst    brou 

hoe   buyer   to    -'all'   superintendent 

after   eighteen    mi  ervice.     These 

men  ware    promoted    because    they    de- 

1   it.     Because   i>'  cold  dollars  and 

"sense"    they    had    earned     it    and    were 


the  best  men  in  those  organizations  to 
fill   the  vacant   chairs. 

Ill    Feeling    ()\er    Boost    to    Outsider 

But  there  are  other  firms  whose  great 
delight    is    to    snatch    a    man    from    two 

thousand  miles  away,  loudly  proclaim- 
ing the  fact,  heralding  his  advent  with 
a     gallery     plan    of     half     a    column     in 

length. 

What  is  the  result?  A  great  amount 
of  dissension  within  their  own  walls. 
Their  store  army  divided  against  itself. 
Jones  says,  "Might  at  least  have  taken 
Granger.  He  should  have  been  moved 
up,"  and  so  the  talk  goes  on.  It  is 
estimated  that  a  man  commanding 
a  $5,000  salary,  in  such  a  case, 
would  cost  his  firm  his  first  year's 
stipend  to  break  him  into  the  good 
graces  and  gain  him  the  co-operation  of 
his  co-workers. 

Playing  Favorites  Also  Taboo 

There  is  still  another  type  of  em- 
ployer, but  let  us  be  thankful  this  type 
is  going  to  decay.  He  is  the  man  who 
singles  out  favorites,  lavishing  atten- 
tions, considerations  and  privileges  up- 
on them.  This  species  is  still  at  large 
in  some  quarters  and  is  working  no  end 
of  harm. 

The  practice  consists  in  singling  out 
an  executive,  chinning  with  him  and 
fighting  his  department  battles.  The 
petted  one  receives  an  extra  gift  at 
Christmas,  probably  15  per  cent,  more 
bonus  than  the  other  executives,  and  has 
his  pay  envelope  fattened  at  intervals. 

Consider  the  alarming  result.  The 
other  executives  are  dissatisfied.  There 
is  talk  not  only  within  but  without  the 
establishment.  This  man  says:  "If  I 
don't  get  this  or  that  I'm  going  to  quit." 
"  \nothei  says:  "It's  high  time  we  got 
I  her  and  did  something.  I  did  12 
per  cent,  more  business  in  my  depart- 
ment than  he  did,  and  when  I  asked  for 
an   increase   I   didn't  get  it." 

The  thoupht  that  someone  "put  some- 
thing over"  sticks,  and  like  the  flea  in 
Ihe  ointment — you  can't  get  rid  of  it. 
I  know  of  a  case  about  six  or  seven 
years  atro  where  a  group  of  buyers  de- 
liberately  set  out  to  "get"  a  favorite, 
and  succeeded.  This  matter  I  hold  as  a 
damning  denunciation  of  the  methods 
persisted  in  by  that  particular  employer, 
and  this  held?  true  whether  the  favorite 
be  a   man  or  a   woman. 

But  in  the  maelstrom  of  such  activities 
it  is  noteworthy  that  several  of  our  best 
stores  have  an  intelligent  system  of  pro- 
motion. The  firm  I  am  associated  with 
'sofa  splendid  plan,  becai'se  all  in- 
creases, promotions,  etc.,  are  made  by 
Mr.  MacMillan  himself.  True,  he  relies 
to  some  extent  nnon  the  advice  of 
Continued  on  page  167 
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Catalogued^  Solves  the  Difficulty 

Saskatchewan  Merchant  Uses  Methods  of  Mail  Order  Houses — Gets  Astonishing    Results- 
The  Step  Meant  Some  Hard  Thinking  and  Serious  Work — Four  Months  Proved 

Its  Worth. 


w 


HY  is  it  that  the  mail  order 
houses  can  attract  the  trade 
of  my  customers — customers 
that  I  know  intimately,  people  who  have 
to  walk  past  my  very  store  to  buy  money 
orders  to  send  away  for  goods?" 

This  was  the  problem  that  C.  Bruser, 
one  of  Humboldt's  prominent  merchants 
set  himself  to  solve. 

Hundreds  of  other  merchants  have 
tried  to  solve  the  same  problem  and  fail- 
ed, admitting  defeat  before  they  had 
even  started  to  fight. 

There  was  only  one  way  to  answer  a 
problem,  and  it  was  to  take  a  pencil  and 
paper  and  figure  the  whole  thing  out. 

And  it  wanted  some  figuring  too,  for 
not  only  had  he  to  meet  mail  order  com- 
petition but  the  attraction  of  the  big 
Saskatoon  stores,  less  than  a  hundred 
miles  away,  had  to  be  reckoned  with 
strongly  in  a  district  where  the  majority 
of  the  farmers  owned  automobiles  and 
thought  nothing  of  the  drive  to  Saska- 
toon for  a  shopping  trip. 

"What  do  the  big  stores  offer  that  I 
cannot  offer?"  was  the  first  step  towards 
arriving  at  a  solution. 

Service,  Price,  Quality,  Advertising 
were  the  headings  Mr.  Bruser  wrote 
down  on  his  paper  and  then  started  to 
compare  what  he  had  to  offer  against 
the  same  thing  in  the  big  store  policy. 
Here's  how  the  paper  looked  when  he 
had  those  points  written  down : 

MY  SERVICE 
I  can  show  the  people  the  actual 
goods.  They  can  try  them  on  in 
the  case  of  clothing.  I  don't  take 
the  money  for  the  goods  until  the 
customer  is  satisfied.  I  grant  my 
customers  credit  until  after  har- 
vest. I  accommodate  them  in  case 
of  need.  I  know  them  nearly  all 
personally,  well  enough  to  offer 
advice  at  times.  They  trust  my 
judgment,  they  have  every  confi- 
dence in  me  as  a  business  man.  I 
am  here  always  to  make  good  any- 
thing I  claim  for  my  merchandise. 

M.  0.  H.  SERVICE 
They  offer  much  but  give  little. 
They  want  cash  in  advance  always. 
"No  cash  no  goods,"  is  their  policy. 
They  don't  know  my  customers.  A 
mail  order  buyer  has  to  go  to  all 
kinds  of  trouble  to  buy  goods,  he 
has  to  get  a  money  order,  fill  out  a 
sheet,  send  a  letter,  wait  a  week 
or  so  for  his  goods  and  probably 
return  them  as  unsuitable  eventu- 
ally. 

Comparing  the  two  Mr.  Bruser  checks 
off  his  own  service  as  being  superior  to 
that  of  the  mail  order  house. 


Price  was   the   next  to   be  considered. 
Here  is  his  comparison: 

MY  PRICES 
According  to  the  catalog  on  a 
great  many  of  my  lines  I  am  high 
compared  with  the  mail  order 
houses  on  what  appears  to  be 
about  the  same  class  of  goods.  But 
suppose  I  could  sell  all  my  goods 
on  the  same  system  as  they  do, 
that  is,  spot  cash  before  the  goods 
are  delivered,  I  could  buy  better 
and  sell  to  greater  advantage. 
Even  now.  taking  one  thing  with 
another,  my  prices  are  not  so  vast- 
ly different,  especially  when  I  am 
sure  that  I  have  a  better  class  of 
merchandise. 

M.  0.  H.  PRICES 
Price  is  their  big  feature,  but  if 
the  trouble  and  the  strong  chance 
of     not     getting     just     what     was 
ordered    is    considered    there    does 
not  seem   to  be   so  great   a   differ- 
ence   that    most   of    my    customers 
would  not  pay  a  little  extra  to  see 
just  what  they  were  buying.      If  a 
person   wants  an   article  he   would 
usually    pay    a    little    more    rather 
than  wait  a  week  or  so  on  the  bare 
possibility     of     getting     what     he 
ordered. 
Comparing    both     arguments    on     the 
price    part   of   the   problem,    Mr.    Bruser 
felt  that  he  had  something  like  an  even 
break  on  the  average  mail  order,  he  was 
permitted   to  quote  ""   the   whole  order. 
What  he  was  high  on  he  could  make  up 
on    some   other    line    and    by    taking   the 
order  all  round  was  sure  he  could  equal 
the  catalogue  prices. 

Can  You  Kind  Their  falqual  At  The  Price? 


Stylish  Fall  Coats 

$29.95 
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Buy  Your  Clothing  at  BMJSErTS—lt  Pans' 
Cold  Night  Comfort  Is  Woven  Into  These  Sheets 
H  ANNELETTI    SHEETS 

"KIAI      $2.75     'A" 


WHO  SAID  HOSIERY? 

/«■  Women's  and  Children's 

^W       v  Worsted  Hose 
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Considering  his  personality  and 
knowledge  of  what  the  people  of  his  dis- 
trict needed,  he  felt  he  could  check  off 
the  price  feature  as  no  serious  detriment. 
Quality  was  next  to  be  considered, 
although  he  has  always  been  more  or 
less  certain  that  in  that  respect  he  could 
compete  with  the  catalogue  at  any  time. 
However  for  comparison  he  set  down 
quality. 

MY  QUALITY 
My  goods  are  all  bought  from 
reputable  houses.  Everything  I 
buy  is  new,  nothing  in  my  stock 
has  been  out  goodness  knows 
where  and  returned  for  some 
reason  or  other.  I  can  vouch  for 
everything  I  sell  with  a  clear  con- 
science. I  personally  select  my 
goods  at  Eastern  houses  twice  a 
year,  and  subject  both  samples  and 
actual  goods  to  a  rigid  inspection. 
My  customers  personally  see  what 
they  are  buying  before  they  pay 
their  money;  if  there  are  any  de- 
fects they  have  the  chance  to 
notice  them. 

M.  0.  H.  QUALITY 
Much  of  the  merchandise  adver- 
tised comes  from  where?  Only  the 
M.  0.  H.  knows.  People  buy  from 
a  picture  that  shows  only  the  best 
side  of  the  goods.  If  there  are 
defects  they  are  not  seen  until  the 
goods  have  been  paid  for.  Take  a 
coat — that  coat  may  have  been  sent 
out  to  half  a  dozen  places  before  it 
reached  my  customer.  I  admit  the 
M.  0.  H.  advertise  truthfully,  but 
even  then  a  picture  cannot  show 
the  same  detail  that  a  close  exam- 
ination of  the  goods  would  show. 

Featured  .)--  Something  Special  for  Fall 
»        Silk  Poplin  Dresses      m. 

$15.95 

R 
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Don't  Mi$$  This  Opportunity  to  Obtain  a  Pretty  Dress 

Sweaters  and  Pullovers  In  All  The  New  Shades 

■ 

I  .    *                Pullovers  Co.it  Swearers 
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FUKS 


Fur  Coats  .md  Small  Furs 
For   Women 
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Fur  Coats   For 
Men 
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So  far  as  quality  was  concerned  Mr. 
Bruser  felt  that  he  could  again  check  in 
his  own   favor,  and   lie  began  to  think 

that  maybe  the  competition  of  the  cata- 
logue honsefl  was  not  (|uite  so  unbeatable 
as  it  once  seemed.     He  went  on  to  his 

last     point,    advertising. 

MY   ADVERTISING 

My  advertising  is  poor,  not  be- 
cause 1  don't  appreciate  the  power 
of  advertising',  hut  it  needs 
someone  who  can  devote  the  time 
to  attending  to  it,  and  who  has 
had  the  special  training  that  is  so 
sary.  I  can  only  spend  cents 
where  the  M.  O.  H.  can  spend  hun- 
dreds of  dollars.  I  can  only  use 
one  newspaper  where  they  can  use 
scores.  They  advertise  for  the 
most  part  direct  to  the  customer.  I 
very  seldom  do,  although  I  have 
tried  it  and  it  did  not  pay.  I  have 
no  time  to  spend  on  advertising 
and  I  admit  I  have  not  the  train- 
ing to  make  me  into  a  good  adver- 
tising man,  which  would  be  neces- 
sary for  me  to  offer  any  serious 
competition    to    the    catalogue. 

M.    0.    H.    ADVERTISING 
Mail   order    advertising    is    won- 
derful,   compared     with     that    the 
general  run  of  merchants  use.     No 
wonder  they  get  the  business.  They 
employ    highly    trained    artists    to 
make  the  illustrations.     They  have 
specialized,  skilled  advertising  men 
who    receive   big   salaries   to   make 
every   little   bit   of   publicity   draw 
results.     They  spend  millions  every 
year    on    advertising    and    it    evi- 
dently pays,  judging  from  the  con- 
tinually'   increasing    business    they 
do.     Their  illustrations  picture  the 
exact  goods,  their  copy  cannot  be 
equalled,     their     advertising     men 
know  how  to  attract  and  hold  the 
attention  of  the  prospect  and  they 
get  the  business. 
After    setting   down    these   points    for 
and  against  the  advertising,  Mr.  Bruser 
saw  that  he  was  overwhelmingly  beaten 
on   this  point,  and  as  each  of  the  other 
points    was  more  or   less   in   his  favor  it 
was    evident    that    the    catalogue    houses 
owed    their    success    to    the    advertising. 
Thus,    all   else  being  equal,   if   he   could 
put  out  the  same  kind  of  advertising  he 
should   be   able   to   attract  much   of  the 
business  that  left  his  town  for  Eastern 
poii  ' 

How  to  put  out  advertising  as  good  as 
the  mail  order  houses  used  was  the  prob- 
lem to  solve.  The  answer  suggested  it- 
self— follow  the  example  of  the  mail 
order  houses  and  have  an  advertising 
expert  take  care  of  the  publicity  and 
suggest  selling  plans  and  so  assure  that 
the  money  spent  on  publicity  was  usel 
to  the  best  ad  van  I 

How  Much  to  Spend  on  Advertising 
It  must  be  remembered  that  Mr. 
Bruser  had,  like  most  merchants,  no  set 
sum  for  this  purpose.  He  advertised  in 
his  local  [taper  when  he  considered  he 
something  out  of  the  ordinary,  so 
that    he    had    neither    a    check   on    what 
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that  money  had  done  for  him,  nor  had  he 
any  idea  of  how  much  he  could  safely 
spend  on  trying  out  his  new  idea. 

However,  he  was  no  piker,  and  if  he 
was  going  into  a  new  plan  he  was  will- 
ing to  spend  enough  to  give  it  a  thor- 
ough try-out,  so  he  told  himself  he 
would  spend  $1,000,  spread  over  a  year, 
and  keep  fairly  close  check  on  his  busi- 
ness during  that  time — if  the  $1,000 
showed  any  inclination  to  increase  his 
business,  he  would  spend  some  real 
money  another  year. 

This  being  settled,  no  time  must  be 
lost  in  getting  his  new  idea  under  way. 
The  next  big  problem  was  to  find  some- 
one who  could  lay  out  that  thousand  dol- 
lars in  a  detailed  plan  that  would  use 
the  money  as  an  investment,  not  as  an 
expense. 

His  business  did  not  warrant  employ- 
ing an  advertising  man  of  his  own,  so 
he  placed  his  problem  with  the  advertis- 
ing department  of  his  association  and 
asked  for  suggestions. 

A  plan  was  drawn  up  and  submitted 
for  approval.  This  included  advertising 
in  the  local  newspaper  to  a  certain  ex- 
tent, but  the  main  feature  was  to  be  the 
direct-to-the-customer  publicity,  that,  if 
handled  as  it  should  be,  produced 
greater  results  at  a  less  expense  than 
any  other  kind. 

Customers  or   Prospects 

In  drawing  up  a  campaign  for  direct 
advertising,  it  was  assumed  that  five 
bundled  actual  customers  were  prefer- 
able to  double  that  number  of  more  or 
less  interested  prospects,  hence  the  ob- 
ject  was  to  select  a  mailing  list  cjf 
people  who  were  already  steady  and 
transient  customers. 

The  campaign,  as  mapped  out,  cov- 
ered one  advertisement  in  the  news- 
paper each  week  and  one  mailing  direct 
each   month. 

The  newspaper  advertising  was 
largely  general,  in  that  it  featured  the 
store  service  and  sought  to  give  "name" 


publicity;  the  actual  selling  was  to  be 
done  by  the  direct  mail  pi. 

A  mailing  list  of  750  names  was  com- 
piled, covering  fairly  closely  the  imme- 
diate vicinity  of  Humboldt.  To  start 
the  campaign,  a  sale  of  unseasonable 
and  broken  lines  was  staged.  Mr. 
Bruser  handled  the  sale  himself,  with 
the  exception  of  getting  out  the  adver- 
tising and  the  sale  pennants.  The  ob- 
ject of  this  sale  was  not  so  much  to 
realize  a  large  amount  of  cash  as  to 
attract  attention  to  the  store  and  its 
goods,  and  while  attractive  prices  were 
offered,  no  price  "slaughtering"  was 
indulged  in. 

To  advertise  this  sale,  two  full  pages 
of  the  newspaper  were  used,  and  one 
special  sales  bill  mailed  direct  to  the 
customer  about  the  middle   of  the   sale. 

The  results  amply  justified  the  ex- 
pense, although  records  were  not  broken 
by  any  means. 

News  of   Purchases   Announced 

Shortly  after  the  close  of  the  sale, 
Mr.  Bruser  left  on  a  buying  trip,  and  a 
circular  letter  was  mailed  out,  advising 
his  whole  mailing  list  that  he  was  going 
to  feature  men's,  women's  and  children's 
clothing  in  his  purchases.  The  object 
of  this  was  to  arouse  curiosity  and 
head  off  any  purchases  that  people  may 
make  out  of  town. 

Mr.  Bruser  had  made  arrangements 
with  his  advertising  manager  to  wire 
the  date  he  left  Eastern  Canada  in 
order  that  a  strong  circular  might  be 
mailed  out  notifying  his  trade  that  he 
was  returning. 

This  letter  also  featured  clothing,  of 
which  Mr.  Bruser  had  made  some  ad- 
vantageous purchases  for  cash  and 
which  were  to  be  offered  for  spot  cash. 
The  letter  was  designed  purposely  to 
arouse  curiosity  in  the  new  goods. 

As  soon  as  the  new  goods  arrived 
they  were  unpacked  and  displayed,  and 
a  store  news  drafted  and  mailed  out. 
This  was  an  attractive  piece  of  direct 
advertising  and  featured  men's  under- 
wear and  suits  on  one  full-page.  Three 
other  pages  were  devoted  solely  to  wo- 
men's coats,  dresses,  sweaters,  in  ac- 
cordance with  Mr.  Bruser's  plan  to  make 
a  drive  for  the  clothing  business  of  the 
whole   district. 

The  response  was  good  enough  to 
warrant  increasing  the  advertising  ap- 
propriation, and  a  new  mailing  list  was 
compiled,  which  covered  a  district  for 
nearly  twenty  mile?:  around  Humboldt. 
In  addition,  two  other  newspapers  were 
used    in    neighboring    towns. 

2,500  Names  on  the  List 

The  new  mailing  list  numbered  2,500 
names,  and  ac  least  one  mail  piece  was 
sent  out  each  month  to  every  name  on 
the  list.  Every  mail  piece  made  some 
reference  to  the  fact  that  the  farmers 
had  a  city  store  right  at  their  ,.wn  door 
that  could  and  would  give  equal  Bervice 
and  quality  to  any  mail  order  house. 

Business  was  increasing  right  along, 
new  customers  were  being  added  daily, 
people    came    from      long     distances    to 
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trade  at  Bruser's,  although  the  cam- 
paign had  been  running  only  about  two 
months,  and  though  actual  results  could 
not  be  tabulated  in  percentages,  yet 
comparison  of  each  month's  business 
showed   a    satisfactory   increase. 

A  Direct  Drive  for  Mail  Order  Business 

The  catalogue  is  the  big  gun  of  the 
mail  order  houses,  and  though  the  Hum- 
boldt store  could  not  get  out  an  actual 
catalogue,  they  could  get  out  one  in 
miniature,  so  the  next  step  in  the  cam- 
paign was  a  direct  challenge  to  the 
mail  order  houses  in  price,  service, 
quality  and  advertising. 

A  cataloguette  was  compiled;  it  con- 
tained 8  pages,  each  illustrated,  each 
printed  in  catalogue  style,  each  featur- 
ing some  leading  line  the  mail  order 
houses  offered;  it  was  mailed  to  the 
2,500  people  on  the  mailing  list.  En- 
closed with  the  cataloguette  was  a 
printed  circular  letter  with  a  bold 
heading,  stating  that 
ARTICLE  FOR  ARTICLE,  PRICE  FOR 

PRICE,  QUALITY  FOR  QUALITY 

Bruser's  store  absolutely  guaranteed 
to  meet  any  catalogue  order  and  asking 
that  mail  order  be  filled  in  with  cata- 
logue page,  number  and  price,  and 
Bruser  would  fill  the  order  at  the  same 
price  or  less. 

The  circular  also  drew  a  comparison 
between  buying  goods  that  were  offered 
from  a  picture  and  buying  other  goods 
that  were  personally  selected,  but  its 
strong  point  was  the  unconditional  offer 
to  meet  every  catalogue  order  made 
out. 

Quick  Results 

Almost  before  the  last  of  the  cata- 
loguettes  was  in  the  mails,  a  farmer 
came  in  with  a  double-page  order  he 
had  made  out  addressed  to  a  prominent 
catalogue  house.  Offering  it  to  Mr. 
Bruser,  he  said,  "Meet  these  prices  and 
the  order  is  yours."  The  order  was  a 
general  one,  a  little  of  everything. 
Right  opposite  each  item  Mr.  Bruser 
set  down  his  price  and  totalling  it  up 
found  that  he  had  beaten  the  catalogue 
price  slightly.  "Get  it  ready,"  said  the 
farmer,  perfectly  satisfied.  "You  get 
a  show  at  every  order  I  write  from  now 
on."  That  order  amounted  to  $135  in 
all. 

The  same  day  another  farmer  walked 
in,  laid  a  mail  ordar  on  the  counter  and 
asked  for  a  quotation  on  it.  This  one 
amounted  to  little  over  $60,  but  Bruser 
filled  it  and  has  filled  many  others  that 
were  all  ready  to  be  mailed. 

Not  only  did  he  get  orders  he  would 
not  have  had  a  chance  at  under  ordin- 
ary circumstances,  but  every  one  of 
those  farmers  is  a  strong  advocate  for 
Bruser's  store  from  now  on,  and  is  go- 
ing to  be  a  strong  booster  for  him,  far 
and  wide.  The  effect  of  that  circular 
cannot  be  calculated,  for  it  will  be 
working  for  Bruser  a  year  from  now. 

Does  Advertising  Pay? 

Well,  it  only  took  Mr.  Bruser  four 
short  months  to  prove  that  it  did,  and 
paid    well.      He    says    himself    that    the 


month  following  the  mailing  of  the 
cataloguette  and  mail  order  enclosure 
showed  the  biggest  month's  business 
since  he  opened  up  in  Humboldt  years 
ago,  while  the  Saturday  directly  after 
sending  out  that  mailing  was  his  big- 
gest day's  business  outside  of  a  special 
sale. 

Mr.  Bruser  admits  that  he  has 
learned  one  thing  about  advertising 
that  he  never  knew  before — that  is, 
"Advertising  gathers  force  as  it  rolls 
along."  The  advertising  a  merchant 
does  to-day  may  not  show  results  at 
once,  but  by  keeping  everlastingly  at  it, 
it  will  easily  prove  one  of  the  finest 
investments  any  retailer  could  make, 
but  it  must  be  the  right  kind  of  adver- 
tising and  be  done  on  a  regular,  con- 
sistent plan. 

Like  taking  medicine,  a  dose  to-day 
and  another  dose  next  week  is  worse 
than  useless.  Make  a  plan  based  upon 
the  needs  and  ability  of  your  business, 
be  sure  you  are  right,  then  go  ahead, 
you  cannot  lose. 

Steady,  well-planned,  consistent  ad- 
vertising is  the  salvation  of  the  coun- 
try merchant  who  hopes  to  get  his 
share  of  the  business  from  his  district 
in    the    face    of    mail    order    competition 


and  the  competition  of  the  large  city 
stores  who  are  brought  right  to  the 
farm  almost  by  the  growing  use  of  auto- 
mobiles among  farmers. 


THE  MORALE  OF  YOUR  STORE 
ARMY 

(Continued  from  page  164) 

several  of  his  executives,  but  the  ac- 
tivities of  all  being  so  well  known  to 
him  I  fancy  he  experiences  little  diffi- 
culty in  placing  the  wreath  on  the  right 
head. 

There  are  many  other  laudable  ex- 
amples of  firms  who  use  the  promotion 
system  in  the  right  manner,  and  they  are 
among  the  most  successful  stores  in 
Canada  and  the  United  States. 

Certain  it  is  that  the  most  conspicuous 
retail  successes  are  made  by  the  houses 
persisting  in  raising  their  governing 
heads  from  the  rank  and  file  who  de- 
serve such  honors  by  virtue  of  their 
actual  performance  on  duty  and  the  pre- 
paration which  the  store  provides  for 
its  higher  offices.  It  is  deplorable, 
nevertheless,  that  a  number  of  stores 
still  incline  to  play  favorites  despite  the 
better  systems  of  their  competitors. 
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HON.  LORNE  (  .  WEBSTER, 

President  Canadian  Fur  Auction  Sales  Com- 
pany, Limited:  director.  Nova  Scotia  Steel 
and  Coal  Company,  Limited;  director  St. 
Lawrence  Sucar  Refineries,  Limited;  vice- 
president  Travellers'  Life  Assurance  Com- 
pany of  Canada,  Limited;  director  Quebec- 
I  evia  Ferrj  Company;  director  Crown  Trust 
Company  ;  vice-president  Goodwin's,  Ltd.; 
vice-president  Quebec  Railway,  Light,  Heat 
and  Powei  Company;  president  Canadian 
Import  Company:  director  Dominion  Manu- 
facturers.   Limited. 


i'he  formal  opening  of  W.  II.  Shaw's 
new  store  at  Stouffville.  Ont.,  took  place 
on  Saturday,  December  13.  Santa  Claus 
was  the  feature  of  the  day.  He  arrived 
at  11  a.m.  and  spent  the  day  at  this  store. 
He  presented  each  customer  with  a 
calendar  for  lb?0,  and  welcomed  the 
kiddies.  Special-price  items  characteriz- 
ed th<  various  departments  handled,  for 
openintr  day. 


Miss  K.  McLean,  designer  for  the  On- 
tario Cloak  Co.,  Toronto,  is  transferring 
her  allegiance  to  the  Hampton  Mfg.  Co., 
of  Montreal.  Miss  McLean  has  been 
vice-president  of  the  Canadian  Women 
Designers'  Club  and  her  energetic  in- 
terest in  it  will  be  a  decided  loss  to  the 
club. 


The  T.  S.  Ford  Co.,  Ltd..  Mitchell,  Ont.; 
iiad  a  very  seasonable  and  novel  window 
for   the   benefit    of  the   tremendous  num- 
ber of  shoppers  on  the  Saturday  preced- 
I  hristmas.     The    window    was    the 
work    of    Mr.   Chns.   M.   Doan,   manager 
of  the  dress  goods  department.    It  show- 
brick    hou«e    furnished    with    fire- 
.    electric    lie-ht,    and    Sarta    Clans 
coming  out   of  the  ton  of  the  chimney, 
•oof,  with  its  snow  and 'icicles  de- 
a  real  wirter  scene. 


Christmas  was  celebrated  by  the  offi- 
cials and  sta.T  of  .las.  A.  Ogilvy's,  Ltd., 
Montreal,  on  Saturday,  December  27, 
immediately  after  the  closing  of  the 
store,  when  the  whole  staff  adjourned  to 
the  top  floor.  There  was  a  spread  of 
turkey  and  other  appropriate  fare,  in- 
dicated on  a  menu  bearing  the  heading, 
"Ogilvy's  Family  Party."  This  heading 
exactly  described  the  spirit  of  the  whole 
evening,  and  Mr.  D.  L.  Weston  said  that 
it  was  the  spirit  of  t.ie  store  at  all  times; 
the  cheers  which  greeted  Mr.  J.  A.  C. 
Poole,  managing  director,  and  Mrs. 
Poole,  as  they  took  their  place  at  the 
head  of  the  table,  must  have  been  grati- 
fying to  them.  After  nine  o'clock  friends 
of  the  staff  were  admitted  and  dancing 
closed  the  evening. 


R.  S.  COLTART 
R.  S.  Coltart,  who  was  recently  appointed 
one  of  the  vice-presidents  of  the  Canadian 
Fur  Auction  Sales  Company,  Limited,  Mont- 
real, is  also  vice-president  and  managing 
director  of  Holt,  Renfrew  &  Co.,  Limited. 
He  has  been  associated  with  the  fur  trade 
for  many  years,  and  before  becoming  con- 
nected with  Holt.  Renfrew  &  Co.,  Ltd., 
was  with  the  Redmond  Company.  Limited. 
Mr.  Coltart  always  has  been  a  bin  figure  in 
(he  Canadian   fur  trade. 


F.  D.  Burkholder,  Ltd.,  have  Becun  d 
the  services  of  Mr.  Louis  Bocquet,  who 
was  with  the  firm  of  Rooney  &  Cooper, 
Bank  Street,  Ottawa,  for  some  years. 


Mr.  Myies,  clothier  and  furnisher,  192 
Sparks  Stnet,  Ottawa,  has  just  cele- 
brated his  first  anniversary  sale.  Rare- 
ly has  any  store  so  raoidly  come  to  the 
front,  and  the  future  looks  exceedingly 
bright   for  the  coming  year. 


The  board  of  directors  of  the  North 
American  Dye  Corporation,  Mt.  Vernon, 
N.  Y.,  makers  of  "Sunset"  dyes,  have 
voted  a  bonus  of  5  per  cent,  to  each  em- 
ployee based  on  the  amount  received  by 
each  individual  during  the  year  1919. 


This  action  was  prompted  by  the  de- 
sire of  the  company  to  show  their  appre- 
ciation of  the  fine  spirit  of  co-opera- 
tion and  courage  displayed  by  the  em- 
ployees during  the  hard  times  of  the 
past  year. 


The  Canadian  H.  W.  Gossard  Co.,  To- 
ronto, hold  monthly  dances,  or  social 
gatherings  of  some  kind,  according  to 
the  season,  to  which  all  the  employees 
are  invited.  They  are  proving  to  be 
jolly  affairs  and  the  U.  S.  factories  are 
also  taking  up  the  idea. 


The  fine  big  store  at  Goderich,  Ont., 
foimerly  occupied  by  Hodgens  Bros,  has 
been  leased  by  the  L.  R.  Steel  Company. 
Ltd.,  where  they  will  conduct  one  of  their 
chain  of  5  cent  tc   $1   stores. 

Owing  to  ill  health,  Mr.  Ash,  depart- 
ment manager  with  A.  J.  Frieman,  Ot- 
tawa, is  resigning  his  position  and  will 
shortly  leave  for  California. 


Cmubiam  NtwsMM*  Stuvict  Photo 


E.  E.  CUMMINGS,  JR. 

K.  K.  CumminKs.  Jr.,  president  of  Cum- 
minus  K.  Cummint's,  fur  manufacturers, 
Montreal,  elected  vice-president  and  man- 
airinu  director  of  the  Canadian  Fur  Auction 
Sales  Company,  Limited,  is  one  of  the  wide- 
ly known  fur  men  in  Canada,  and  for  years 
has  been  an  outstanding  figure  in  this  in- 
dustry. He  is  also  president  of  the  Cyclops 
Construction  Company.  Limited;  direc- 
tor of  Dcsparols.  (.arneau  &  Co.,  I  muled. 
and  a  director  of  the  East  End  Garage, 
Montreal. 
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The  McElroy  Mfg.  Co.,  Ltd. 

^Garments 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


Announcing 

Meiselman    & 
Rosenbloom 

7  Bleury  St.,  Montreal 

A  new  partnership  of  two  capable  ex- 
perienced and  widely  known  Coat  and 
Suit   men 

Manufacturing 

-COATS  AND  SUITS 
for  Spring  1920 

New  range  comprising  garments  of 
Style,  Quality  and  Value  now  ready  for 
your   inspection. 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Merit  Skirt  Company 

436B  St.  Catherine  St.  W. 
Montreal 

Skirts 


WAISTS 

We  carry  in  stock  always 
for  prompt  delivery  a  fine 
selection  of  Voiles,  Crepe 
de  Chines,  Georgette  and 
Silk  Waists.  Send  for 
samples. 


1187  Mt.  Royal  Ave.,  Montreal 


WELL  WORTH  SEEING 

OUR  SPRING  LINE  OF 
Cloaks  and  Suits 

Better  Garments  also 
Popular  Priced 


605  St.  Catherine  St.  W..  Montreal 
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P.  C.  CORSETS 

Stylish,   Comfortable  and 
Easy-Selling 


FRONT  AND   BACK  LACE.     Pink 


White 


Women  who  dreM  well  must  maintain  a  correct 
figure,  and  to  this  end  we  have  designed  several  new, 
lisite  and  attractive  models  affording  all  the  comfort, 
flexibility  and  lightness  so  desirable  for  the  new  Fall 
styles.  These  new  models  are  well  worthy  to  sustain  the 
P.C.  reputation  for  pleasing  the  most  particular,  and 
for  this  reason  your  Corset  Department  should  carry  a 
complete  range  of  P.C.  styles  and  models.  Our  designer 
is  visiting  New  York  and  other  fashion  centres  to  get 
acquainted  with  the  styles  for  next  Kail  and  Winter,  so 
that    P.C.    Corsets    will   be,    as    usual,    right    up    with    the 

The  new  extension  to  our  factory  will  be  in  opera- 
tion during  the  summer,  and  will  afford  us  adequate 
facilities  to  cope  with  the  steadily  growing  demand  for 
"the    best    in 

During  repairs  subsequent  to  a  fire  in  our  Montreal 
premises    our    temporary    address    is    227    Notre    Dame    St. 


Parisian  Corset  Mfg.  Co.,  Limited 

Quebec  City,  Quebec 

BRANCHES:      Montreal,   829   Craig   St.   West. 

Toronto,   76   Bay   street. 
Fred.    S.     Bruneau.    Representative    for    Nova    Scotia,    in- 
cluding   Cape    Breton. 
Geo.    S.    Oxley.    Representative    for    New    Brunswick,    and 

Prince  Edward   Island. 

WESTERN    REPRESENTATIVE:     C.    H.    Butler.    2  1    Sil- 
Winnipeg.    Han, 


CIRCLE 


CROSS 


Registered 


Are  You  Ready  for  that 
Spring  and  Summer  Business  ? 

You  know  what  the  usual  rush  for  summer  wearing 
apparel  is  like  —  can  you  meet  the  requirements  of 
your  customers  in  the  way  of 

Middies,  Sport  Skirts, 

Smocks,  Nurses'  and  Maids' 

Regulation  Uniforms 


We  are  giving  you  a 
straight  tip  when  we  advise 
you  to  stock  up  as  soon 
as  possible  to  be  sure  of 
getting  what  you  want  when 
you  want  it ;  in  the  same 
distinctive  styles  and  no- 
table quality  which  have 
all  combined  to  make 
CIRCLE  CROSS  garments 
immensely  popular  every- 
where. 


Be  sure  and  see  our  partic- 
ularly attractive  lines  for 
Spring  and  Summer. 


COLE  -WHITAKER 

LIMITED 
292  St.  Catherine  St.  West,  MONTREAL 
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We  are  pleased  to  announce  a  smart 
and  interestingly  varied  line  of 


Sounds 


These  models  are,  of  course,  made 
from  the  finest  materials  in  all  the 
popular  shades  and  colorings.  This 
careful  choice  of  material,  comhined 
.with  the  styles  which  are  always 
fashioned  into  Art  (iarments,  results 
in  an  individual  charm  which  al- 
ways attracts  the  attention  of  your 
customers. 


Our  New  Address  is  the 

BoaiMnnfl! 

(the  centre  of  the  uptown  shipping  district). 


®w 


@r 


Where  with  all  conveniences  and 
greatly  increased  facilities,  we  are 
in  a  better  position  to  meet  your  re- 
quirements. 


Ask  our  travellers  to  show  you  our 
two  special  lines  of  Tricollettes 
and  Voiles.     It  will  be  for  our  mu- 

benefit  if  you  look  them  over. 


tual 
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ART  CLOAK  &  SUIT  CO.,  LTD. 


323  BLEURY  ST. 


Ontario  Showroom 

Kent  Bldg..  Toronto 
H.  M.  NASH 


Quebec  Showroom 

Brunet  Bldg.,  Quebec 
R.  DIONNE 


Western  Provinces 

302  Hammond  Blk.  Winnipeg 
J.  W.  COLLETT 


MONTREAL 

Maritime  Provinces 

B.  R.  ET.TENBERG.  JR. 


Montreal,  C.  ROSE 


> 


\ 


<J 


\/\l/\/\ll\A/liy\l/\/V\IVI/\Wl/M/UV\iyVlA/ll/l/\/\/l/\A/\  AW\/\AA/l/WHMMMU\lM/!\IWMM/W\/n 


Pry  Goods  Rt  i  "  w 


Society  Sport  Veils 

TRADE-MARK  REG. U.S.  PAT.  OFF.    k/  \ 


Like  a  Snap'of  the 
are    "Society"    S 


An  attractive  "Society"  cabinet  Dear 
1 1  if  cash  register  sella  veils  while 
you're  making  change 

\\  itliniii  efforl  the  transfer  is  made 
a   veil   for  a  quarter  and  a   Dice 
margin  of  profit. 

A  half-gross  cabinet,  illustrated 
below,  contains  six  fetching  motifs. 
Elastic  band  eliminates  knots  and 
pins.  Ready  to  lake  packed  in  in- 
dividual envelopes. 


Fingers — So  Easily 
port    Veils    Sold 

The  "Society"  national  advertising 
begins  this  month.  Full-page  news- 
paper ads.  in  color.  Striking  pub- 
licity in  leading  women'-  and  gen- 
eral publications '    Prepare ! 

IF  YOUR  WHOLESALES  CAN- 
NOT SUPPLY  YOU,  WRITE  US 

Wholesalers — Communicate  now — 
here's  ready-made  business  for  youl 


HERBERT   B.    LEDERER   CO. 
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Let  others  copy 


OUR  CREATIONS 

ARE 

ORIGINAL 

We  take  pride  in  showing  illustrations 
of  our  models 

"CORA"  and  "BERNICE" 


k£ 


See  them,  and  others 
with  our  representatives 
or  write  to  us. 


•S5U 


1952  ST.  LAWRENCE 

Makers  of  Georgette,  Crepe  de  Chine,  Wash  Silk  and  Voile  Blouses 


National 
Garments 


National 
Utility  Coats 


National 
Raincoats 


"National"  Style  is  backed  up 
by  Long  Wear 

The  new  Spring  styles,  with  many  pleasing  features,  are  now 
ready  for  the  trade. 

When  you  stock  "National  Garments"  your  customers  are  sure  to 
be  pleased  and  satisfied,  as  the  "National"  coats  are  unequalled  in 
material  and  workmanship,  also  giving  full  value  in  wear.  Be 
sure  and  see  our  full  range  of  samples,  comprising  all  the  latest 
styles  and  materials  which  our  travellers  are  now  showing.  They 
will  call  on  you  shortly. 

National  Rubber  Co.  of  Canada 

Head  Office  and  Factory : 

207  St.  Catherine  St.  W.,         -  -  Montreal,  Que. 


Toronto 


Winnipeg 
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The 


Counter  Costume  Co. 


Limited 


Designers  and  Makers  of 

Misses'  and  Juniors' 

Dresses 


REPRESENTATIVES  :- 
Western  Canada  J.   HOWARD 


Western  Ontario 
Maritime  Provinces  - 
Eastern  Ontario 
Northern  Ontario 
Toronto 


A.  W.  HARGRAVE 
W.  A.  TALLMIRE 
A.  B.  COLWELL 
J.  W.  COUNTER 
R.  O.  HARGRAVE 


266-268  King,  St.  West 

Reid  Building 

TORONTO 


For  Immediate  Delivery 


Waists 

for  Spring  and   Easter 

Georgettes,  Crepe  de  Chines, 

Many  Dainty  New  Models. 

Lines  always  on  hand  to  clear. 


Ladies' 
Coats  and  Suits 

Stock  on  hand  with  clearing  lines 
at  Popular  Prices. 


Special  Attention  to  Jobbers 


The  Atlas  Garment  Mfg.  &  Trading  Co. 


46  St.   Alexander  Street 
MONTREAL 
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Women's  Sport  Shirts 


in  the  fine  qualities  and  maae  up  in  trie 
new  materials,  such  as  Kumsi  Kumsa, 
Roshanara  Crepes,  Mallinson  s  Pussy 
\Villow,  etc.,  etc.  are  only  procurable 
from 


W.   C.  Bland,  Limited 

Philips  Square         Montreal 

also  large  assortment  of  fine  English  ana 
Scotch  fancy  tweeds  made  up  in  exclusive 
styles  at  prices  that  will  enable  you  to 
make  handsome  profits. 

New  Pebelette  cloths  that  are  exclusive 
to  this  house  are  now  much  in  demand 
for  the  spring  styles. 


Waists 

Exclusiveness  is  the  feature  also  in  this 
department  and  a  big  range  awaits  your 
inspection. 
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Let  us  help  you  to  make  your  Drapery 
Department  so  attractive  this  Spring  that 
your  customers  will  be  unable  to  resist 
its  appeal  to  freshen  up  their  homes. 
See  our  new  lines.  For  beauty  and  solid 
value,  we  feel  they  are  second  to  none 
Oil   the  market. 


White   and    Bcm    Madias 
Mixed   Colour  Madras 
Self  Colour   Madras 
Mercerized   Repps 

(Plain   and   figured) 
Bungalow  Nets 
Muslins  (Assorted  widths) 
"Aurora"  Casement  Cloth 
Fine  .Nottingham   Curtains 
Novelty   Curtains 


Agents   for 

Win.  Strang  &  Son,  Glasgow,  Scot. 
Hood,  Morton  &  Co.,  Newmilne. 
Stirlirur-Auld  &  Co..  Darvel. 
John   Watson,   Manchester.  Enu. 
Fiiltmore   Curtain    Co.,    Montreal. 

Write  for  samples  or  call  personally 


In  The  Heart  of  The 
Dry  Goods  District 


J.  B.  Henderson  &  Company 

Limited 
80  Bay  Street         -         -         TORONTO 


EASTER  DISPLAYS 

arc  made  more  effective  b\  a 
tasteful  display  of 

ARTIFICIAL     FLOWERS 

We  have  in  stock  for  imme- 
diate shipment  Easter  Lilies, 
Lilacs,  Sweet  Peas,  Daffodils, 
Apple  Blossoms,  Rose  s, 
Plants,  Vines,  Palms  in  all 
sizes. 

Price  and  Samples  on  application 

The  Dominion  Flower  & 
Feather  Mfg.  Co. 

39  DOWD  STREET  MONTREAL 


We    are    Specialists    in    Children's    Dr< 
having  devoted  our  efforts  especially  to  the 
needs  of  the  small  girl. 

In  our  line  special  prices  that  her  mother 
will  appreciate  and  styles  that  will  take  the 
fancy  of  both,  are  outstanding  features. 
With  larger  facilities,  in  our  new,  up-to- 
date  factory,  we  hope  to  overcome  the  dif- 
ficulty of  meeting  the  enormous  demands 
for   our   Dresses. 

OUR  SPECIALTY 

White  Embroidery  Dresses,  in  Empire  and 
French  styles,  attractively  finished  with 
touches  of  ribbon  trimming,  etc. 
Also  many  attractive  styles  in  plain  and 
fancy  voiles,  with  trimmings  of  lace,  pleat- 
ing and  embroidery, 

G.  F.  Reid  &  Company 

Brampton.  Ontario 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  is  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
just    a    few    of    the    enquiries    received    during    the    past    month : 

(The  Buyers'  Market  Guide,  next  page,  contains   many   addresses   of  use    to   you.) 


Advertising  Cuts 

Lethbridge,  Alta.;  St.  Claude,  Man. — Could  you 
tell  me  where  I  could  get  advertising  cuts  for  the 
dry  goods  trade  from  a  Canadian  firm? 

Answer — The  British  and  Colonial  Press,  Toronto, 
Ont.,  is  the  only  one  with  which  we  are  acquainted. 

Window  Trimming  and  Advertising 

St.   Paul  de   Metis — Please   tell  me  where   I   can 
procure  books  on  window  trimming  and  advertising. 
Answer — Last  of  publications  was  forwarded. 

An  Address 

Chicago,  III. — Please  tell  us  the  address  of  the  L. 
R.  Steel  Co.,  which  is  opening  up  a  system  of  chain 
stores  in  Canada. 

Answer — Lincoln  Building,  Buffalo,  N.  Y. 

Canadian  Agency 

Deseronto,  Ont. — Please  tell  me  where  I  can  pro- 
cure in  Canada  the  Canadian  agent  for  Horrockses, 
Crewdson  Co.,  Limited. 

Answer — John  E.  Ritchie,  Montreal,  Que. 

Shawls  and  Handkerchiefs 

White  River,  Ont.— Please  tell  me  where  I  can 
procure  shawls  and  large  colored  silk  handkerchiefs 
for  the  Indian  trade. 

Answer — Addresses  of  firms  were  sent. 

Showcard  Writinp 

Provost,  Alta. — Please  tell  me  where  I  can  procure 
a  practical  book  on  show-card  writing. 
Answer — A  list  of  publications  was  sent. 

Machine  Shuttle 

Kamloops,  B.  C. — Please  tell  me  where  I  can  pro- 
cure a  Longford  sewing  machine  shuttle. 

Answer — This  machine  does  not  appear  to  be  made 
in  Canada  or  the  United  States.  If  you  will  examine 
your  machine  and  see  if  the  place  of  manufacture  is 
stated  we  shall  be  glud  to  try  and  locate  the  part 
for  you. 

Wholesale  Dyers 

Auburn,  Ont. — Kindly  let  me  know  of  firms  doing 
wholesale  dyeing. 

Answer — A  list  of  addresses  was  forwarded. 


Decorative  Papers 

Lethbridge,  Alta. — Please  tell  me  where  I  can  pro- 
cure from  a  Canadian  firm  decorative  papers  for  win- 
dow trimming? 

Answer — Addresses  were  sent. 

Paper 

Lethbridge,  Alta. — Please  tell  me  where  I  can  pro- 
cure onyx  and  wood-grain  papers. 
Answer — Name  of  firm  was  sent. 

Beads  and  Spats 

Formosa,  Ont. — Please  tell  me  where  I  can  procure 
small  beads  for  dress  trimmings,  also  ladies'  spats. 
Ansrver — Addresses  were  sent. 

Boxes  for  Shelves 

Ayer's  Cliff,  Que. — Please  tell  me  where  I  can  pro- 
cure boxes  in  which  to  keep  underwear,  etc.,  on  the 
shelves. 

Names  of  firms  making  paper  cartons  and  also 
those  supplying  wooden  fixtures  for  this  purpose 
were  sent. 

Underwear 

Ottawa,  Ont. — Kindly  let  me  know  the  addresses 
of  the  firms  manufacturing  Peerless  Underwear, 
Zimmerknit,  Home IV s  Fashion  Brand  Underwear, 
Dove  and  Corona  Underwear. 

Answer — Peerless  Underwear  Co.,  Hamilton,  Ont.; 
Zimmerman  Reliance  Manufacturing  Co.,  Hamilton, 
Ont.;  Hornell's  Fashion  Brand  Fashion  Waists,  Ltd., 
Toronto,  Ont.;  D.  E.  Sicher  &  Co.,  New  York,  and 
Mclntyre,  Son  &  Co..  Montreal.  Que. 

Artificial  Flowers 

Sudbury,  Oyit. — Be  kind  enough  to  give  us  the 
names  of  Canadian  manufacturers  of  artificial  flow- 
ers suitable  for  store  decoration. 

Answer — Addresses  were  sent. 

Departmental  Books 

Halifax,  N.  S. — Can  you  give  us  the  names  of  any 
large  retail  firms  in  the  dry  goods  business  who  keep 
departmental  books  in  their  entirety? 

Ansiver — Names  were  sent. 


THE  DRY  GOODS   REVIEW 

143-153   UNIVERSITY    AVENUE 

TORONTO 

PLEASE  TELL  ME   WHERE  I  CAN  PROCURE 

NAME 

ADDRESS 
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ThtTh  mpion  Lace  &  Veiling  Co.,  Limite 
Lacea.  Veiling!,  Geor- 
gettes. Ninons.  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets,  Sport 
Veils. 

Cor.    Wellington    and 

York    SU.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importer*.     Manufacturers,    Jobber*    of 

WHOLESALE  MILLINERY 

Writ*  to-day  for 

Our  Latest  Catalog  of  New  Styles 

139-161-163  16S- 1 67- 169-171  No.  Michigan  Ate. 
Ch...  A.  Stonehill,  Pres.  CHICAGO,  ILL. 

TORONTO,  ONI..     Show  Room.     30  Wellington  St.  w. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  these  tines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
to  99  Spadina  Ave.,  TORONTO 

Makrn  of 

Women's  High  Grade 
Neckwear 
''The   Exclusive  Neckwear  House'' 


9 n: 


"EVERYTHING   IN  SILKS" 

M.  Ascher  Silk  Corp. 

Distributors^  Iroquois  Silk  Mills 
102    Madison    Avenue,    New    York 


Ideal  Importing  Co.,  Ltd. 


468  King  St.  W. 


Toronto,  Ont. 


Manufacturers  of 

Shoulder  PADS    Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute,  Union,  Linen,  Collar,  Canvas 


References  :     London.  Ena*.      New  York- 
Montreal 

FRED.  BIRKS 

Commission   Dry  Goods 
14  Phillips  Sq.,  MONTREAL,  Can. 

Tel.  Up.  38».  Covering  all  Province. 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK   CITY 


The  New  York  midwinter  fur 
miction  sales  opened  February 
Kith.  Mole  opened  up  at  10  cents 
but  rose  steadily  up  to  61  cents 
and  some  brought  a  record  price 
of  70  cents.  This  is  one  cent  high- 
er than  the  St.  Louis  record.  Squir- 
rels were  going  at  $2.45  with  a  rec- 
ord of  $2.50  being  reached. 


John  Zeigler,  I.  Adler,  of  Winni- 
peg; J.  K.  Cornwall,  Edmonton;  P. 
J.  Drolet,  Montreal;  J.  Yaffe,  To- 
ronto; A.  II.  Jackson,  Montreal, 
are  among  those  who  are  attending 
the  New  York  fur  auctions. 


A  new  line  of  fancy  bags  is  be- 
ing shown  in  New  York.  It  in- 
cludes numbers  made  of  fancy 
moire  and  brocade  in  black,  brown, 
navy  and  taupe.  The  majority  are 
made  up  with  oval  bottoms  trim- 
med with  a  tiny  ruffle;  another 
ruffle  is  used  around  the  centre  of 
the  bag. 


Large  satin  spots  used  over  a 
faille  ground  are  smart,  and 
stripes  of  satin  on  the  same  ground 
are  used.  Frames  are  employed 
throughout  the  entire  line,  either  in 
14  karat  gold,  sterling  silver, 
metal,  fancy  bone  or  the  self  cover- 
ed frames.  Even  the  jewel  set 
metal  frames  are  included  and  the 
colored  bone  frames  with  the  fancy 
clasps. 


A  new  transparent  fibre  hair- 
cloth is  on  the  market  for  millinery- 
purposes.  It  sells  by  the  yard  and 
is  quite  wide.  It  is  designed  to 
take  the  place  of  maline  hair 
braids  which  are  now  so  scarce, 
and  is  inexpensive.  It  is  claimed 
to  be  insusceptible  to  weather  con- 
ditions. 


Exports  of  cotton  hosiery  from 
the  United  States  during  Decem- 
be  amounted  to  874,731  dozen 
pairs  valued  at  $2,673,728,  while 
artificial  silk  hosiery  exported  dur- 
ing December  totalled  37,533  do/.- 
en  pairs,  valued  at  $256,397,  accord- 
ing to  statistics  made  public,  Feb. 
16,  England,  Cuba,  France,  Den- 
mark and  Canada  ranked  in  the 
order  named  as  the  largest  pur- 
chasers of  U.S.  cotton  stockings, 
while  England.  Canada  and  Austra- 
lia were  the  largest  purchasers  of 
artificial  silk  hosiery. 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


sF'v-.:, 


•  a,- 


Write  Jot  our   latest 
■  Special  Catalogs 


--w., 


To   Dealers  only. 


Wholesale  Dry  Coods  and  Central  Merchandise 


John  UFdrweH  Comparm 

■*  CHICAGO  ' 


Pyjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Prices 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


&T&4 


"HOOSIER" 

The  best  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
sell  it  by  the  bolt 

Indiana    Cotton    Mills 

Cn  tine  I  ton  ,lnd.  .U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It's 
free   for  the   asking. 

The  Botanical  Decorating  Company 

208  W.  Adam.  St."!  Chicago,   III. 


BALLOONS 

Printed  with  your  ad- 
vertisement at  small 
cost.  Brings  the 
mothers  and    children. 

L.    G.    BEEBE. 
S3   Yonre  St.,  Toronto 


Real     HARRIS,     LEWIS     and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'     wear — all    shades. 
Patterns   and    Prices  on    Application. 
S.  A.  NEW  ALL  &  SONS,  Stomow.y,  Scrfland 

Stale  thrnde  desired  and  whether  Jo*  Ladies'  at  Gents' 
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KENT-McCLAIN  AGAIN 


Halifax,  N.S.^In  their  outfit  of  fixtures  re- 
cently installed  Messrs.  Condons,  Limited, 
have  thoroughly  developed  the  display  idea 
as  applied  to  men's  furnishings.  Their 
equipment  of  sectional  cases  takes  care  of 
practically  everything  from  underwear  to 
gloves.  They  are  in  fumed  Oak,  quarter-cut, 
and  were  supplied  by  KenNMdClain,  Lim- 
ited  (Toronto  Show  Case  Co.),  Toronto. 


WKNTSIttA&roUklftK 

Known  to  home  sewnra  <'V<'rywhere  Made 
in  U  S  A  since  1898.  "W  &  N,"  Mon- 
arch and  Mateor  brands.  Reliable  fabrics 
cut  on  true  bias.  Selvages  trimmed.  Scams 
opened  and  pressed  Trademark  and  por- 
trait of  Wm.  E.  Wright  on  every  package. 

WRIGHTS  B-frMM  Newest  Ubor  Saver    \))_K 
I   All  ready  to  sew  on  middy  blouses  and     Sold  by 
|  sal  or  suits.  2-yd.  piece  makes  collar,  cuffs     Jobbers 
I  and  yoke.  eiery  where 

Wm.  E.  Wright  t  Sons  Co.  Mfr*.      315  Church  St  N.  T. 


SPOTLESS  SHRINKERZE2  FINISHER 
Shrinks  and  finishes  Woolens,  Wash 
Goods,   Silks,   etc. 

Remnants,    window   and    ledge   displays 
are  made  saleable  at  full  price. 

Write   for   De   Luxe  Catalog. 
THE  SPOTLESS  SHRINKER   CO..  CLEVELAND,  O 


RIBBONS    OF    DISTINCTION 

M-C"  Ribbons  have  peculiar 
charm.    Widely  advertised  to 
the     consumer    under     their 
trade-mark     names    for     the 
protection    of    the    dealer. 
"SATIN     DE     LUXE" 
"TROUSSEAU" 
"LADY    FAIR" 
"SANKANAC"    "VIOLET" 
"DEMOCRACY" 
JOHNSON.    COWiDIN    *   00.,     40   E.   SOth   St, 
New    York,    N.Y.  Made   in    U.S.A. 


DTRflMFR    TOTTENHAM 
•    inUI     IL  rV.LON  DON.  N.I  5.  ENGLAND. 

HAIR  GOODS  MANUFACTURER, 

HAIR-FRAMES  F?2spZEosZ"sT 

WHOLESALE  A  EXPORT  ONLY. 


CABLE  ADDRESS  TR0MER0L0.L0NDON. 


BRIGHT  AND    SNAPPT 

SHOWCARDS,  SIGNS, 

PRICE  TICKETS 

MAIL  ORDERS  Given  Prompt  Attention 
SHOW  CARD  DEPT. 

ADVERTISING  SYSTEMS 

16  Ryrie  Bldg.        TORONTO       Phone:  Main  480 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


SHOW    CARD    WRITING 

A    MONEY    MAKING     PROFESSION 

FOR   BOTH   MEN    AND   WOMEN 

Easily  learned  in  short  time  by  simple 
method.  We  teach  you  how.  Write  for 
booklet. 

AMERICAN    SHOW   CARD   SCHOOL 

217  Ryrie  Building 

Yonge  &  Shuter  Sts.,  Toronto,  Can. 


A  recent  dispatch  from  London 
states  that  a  Regent  Street  mil- 
liner is  attracting  enormous  atten- 
tion by  displaying  in  his  window 
a  collection  of  hats  exclusively  de- 
signed for  women  M.P.'s.  The  dis- 
play stays  strictly  to  dark  brown 
or  black,  and  it  is  reported  that 
many  ladies  have  revealed  their 
parliamentary  ambitions  by  visit- 
ing the  shop  and  trying  on  the 
models  which  are  the  creations  of 
a  Parisian.  The  creations  are  of 
the  biretta,  college  cap  and,  tricorn 
designs  and  discourage  trimmings, 
the  most  ornamental  model  exploit- 
ing a  long  silken  tassel  dangling 
over  the  right  ear. 


Squirrel  was  the  feature  of  the 
annual  mid-winter  fur  auction  held 
in  the  Masonic  Hall,  New  York,  on 
February  16th.  The  advance  shown 
was  100  per  cent,  over  the  average 
price  obtained  at  the  fall  sale  last 
October,  and  fine  dark  Russian 
skins  brought  the  record  price  of 
$255  each. 

Mole  and  Fisher  each  advanced 
50  per  cent,  over  the  average  levels 
for  last  fall.  Best  Scotch  moles 
brought  64  cents  each  and  the 
finest  domestic  skins  70  cents. 
Fisher  skins  reached  the  high  price 
of  $305  each.  Badger  pelts  sold  up 
to  $3  each  and  the  first  day's  sales 
of  mink  totalled  $1,500,000. 

The  Kingston,  Ont.,  City  Coun- 
cil has  pledged  itself  to  make  no 
further  purchases  in  the  United 
States  until  the  Canadian  dollar 
has  been  again  accepted  at  par,  and 
at  a  recent  meeting  the  members 
passed  a  resolution  opposing  tHe 
present  rate  of  exchange  and  urg- 
ing other  cities  to  follow  suit. 


In  reply  to  numbers  of  questions 
put  in  the  British  House  of  Com- 
mons on  the  question  of  German 
importations,  it  was  stated  that 
during  the  months  of  December 
and  January,  one  hundred  thousand 
pounds  sterling  worth  of  toys  had 
been  imported  from  Germany. 


Wholesale  importing  houses  and 
manufacturers  are  receiving  ad- 
vices through  their  direct  British 
connections  that  shipments  will 
likely  be  delayed.  Ordinarily 
spring  goods  are  in  wholesalers' 
and  retailers'  hands  by  the  end  of 
March,  but  piece  goods  will  not  be 
delivered,  it  is  advised  until  well 
into  May  this  year.  Shorter  hours 
are  resulting  in  a  lower  output  and 


I  Specialize  in  Boot  Laces 

for    the    wholesale   trade,    in    the    better 

grades. 

Banded   in  pairs,   in  gross  boxes. 

Fancy    Cabinets,    100    pairs,    banded    in 

pairs.      These   are  more   profitable   than 

bulk   make-up.      Also 

LEATHER   LACES,   all   kinds. 
E.  W.  McMARTIN,  MONTREAL 


H.  Levy!&[Sons,  Limited 

198  McGill  Street         -         MONTREAL 
Phone  MAIN   1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing   and    Cloak    Trades 


lite  Gem  of  the  Not  iotvy 


Columbia  PutHK* 
Company 
CHICAGO 


rrJ/fc^'D    B.  Fisk&Co. 
'^  Chicago 


MT  BCH  AN  DI  ^  E 


New  York  Salesroom: 

Open   Throughout   the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (Dep.  D.R.) 


Cork  Socks 

Manufacturers  of  Cork,  Linoleum,  Felt, 
Paper,  Flushing  in  all  colours,  Flannel- 
ette, Asbestos,  Loofahs,  etc.,  Fleecies. 
itc..  Ladies,  Gent's  and  Children's.  St 
Cecilian  Works,  46-48  Haymerle  Road. 
Peckham,   London,   S.E.   15. 


Manufacturer  s 
329-331  Fourth  Ave.,  N. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  Importers 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room  617,  Empire  Building 

64  WELLINGTON  ST.  WEST,  TORONTO 


DR7    GOODS    RE  VIE  W 


KENT-McCLAIN  AGAIN 


N    l:       .1         W        II 
i  \   B 

'     i         | 

I'm    style 
I 
made    t.\     Ken-I   U 

Can     i 

i  h.ii.ls   the   I 


PERPLEXED ! 

Then  let  lis  solve  your  business 
building  problems;  vie  are  solv- 
ing them  daily  for  thousands  of 
lire  merchants  with  our  trade 
pulling,  selling  and  merchandis- 
ing plans,  human  intere.it  copy, 
letters,  illustrations,  events,  etc 
Full  particulars  upon  request 

THE  ECONOMY  SERVICE 

231  West  39th  St.,  New  YorkCity 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mfn. 
Jackson  Michigan 


"Mesh  Bags  will  be  more 
fashionable  and  popular 
than  ever  the  coming 
season." 

WHITING  &  DAVIS  CO. 

SHERBROOKE,  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.   Best  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 

77  York  St..  Toronto 


SIGN  AND  CARD 
WRITERS'    SUPPLIES 

FIRST  AID  TO  THE 

Card  Writer  and  Window  Display  Man 

SUPPLY  DEPT. 
Toronto   ADVERTISING  SYSTEMS    Main  480 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

17  Madison  Ave.,  N.Y.C. 


WRITE  US  FOR 

Textile  and  Knitting 
Machinery 

We  are  Specialist* 

W.  J.  WESTAWAY  CO. 

72  JAMES  ST.  N.  HAMILTON 


the  resultant  scarcity  is  being  felt 
by  the  whole  trade.  The  cutting 
down  of  orders  placed  last  autumn 
for  spring  delivery  will  give  Can- 
adian houses  less  goods  than  they 
had  anticipated,  a  report  states, 
while  price  advances  have  set  a 
new  record,  with  little  prospect  of 
a  change  in  the  right  direction  in 
sight. 


The  main  reason  for  the  increas- 
ing unrest  among  the  mill  workers 
in  England,  says  a  recent  report, 
may  be  seen  in  the  balance  sheets 
of  the  companies  for  the  year  just 
ended. 

Profits  made  during  1919  aver- 
aged more  than  50  per  cent,  on  the 
share  capital. 


The  Hamilton  Cotton  Mills,  Ltd., 
have  announced  their  intention  of 
manufacturing  cotton  and  mer- 
cerized elastic.  Machinery  has 
been  installed,  and  the  first  consign- 
ment will  be  ready  by  the  first  of 
U;.r<h.  The  wholesalers  are  high- 
ly pleased  with  the  announcement 
as  this  commodity  has  been  at  a 
premium  with  all  other  notions 
for    some    time. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
20    WELLINGTON  ST.  W.,  TORONTO 


AWNINGS 

FOR 
Stores.  Offices,  Factory,  or  Residence. 

Write  for   Price  List s  and  Measurement 
Charts.     Address 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 
Ottawa  Canada 


•Smallw/ires 

AND 

Hosiery 

The  Robert  Hyslop  Co  imm 

HAMILTON.  ONTARIO 


<^9* 


IDEAL 
GARMENT  CO. 

Manufacturers  of 

DRESSES 


<^v 


STOCK 
HAMO  for 
IMMrTOWTE 

DELIVERY 


18  W«H  13rd  Strort 
New  To* 


PRICE. 


GOLDFINE'S   LIMITED 

Wholesale  Dry  Goods  and 
Men's   Furnishings 

BARGAINS  ALWAYS    ON    HAND 

Write  for  Particulars 

227  Craig  St.  West,  Montreal 


PILLOWS  and  COMFORTERS 

GET  PRICES  BEFORE  BUYING 

The  Toronto  Feather  &  Down  Co. 

LIMITED 

2154-8  Dundai  Street  Weit  TORONTO 

Montreal  Winnipeg  Vancouver 

P.  M.  LeMai.tre      McRae  &  Walker  H.  E.  Walker 


Choir  Gowns 

The  Best  in   Design 

The  Best  Made 

The  Most  Reasonable    in    Price 

HARCOURT   &   SON,    LIMITED 

103  King  Street  W.,  Toronto 


We    Manufacture 

Paper    Boxes 

that  will 
Make  Your  Goods  More  Attractive 

A.  D.  SHOUP  CO.,  Limited 
TORONTO 


DRY    GOO DS    REVIEW 


KENT-McCLAIN  AGAIN 


Liverpool,  N.S.— The  Silent  Salesman  has 
permanently  established  itself  in  the  up-to- 
date  dry  goods  store.  The  Mersey  Men's 
Wear,  'Limited,  have  recently  installed  a 
line  of  them  —"Imperial"  design.  They 
are  in  dull-finish  Oak  and  were  supplied  by 
KenWrleClain,  Limited  [Toronto  show  Case 
Company),  Toronto. 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 
"Turns    Waste 

into   Profit" 
12  SIZES 
Send  for  Catalog. 

CLIMAX  BALER  CO. 

Hamilton,  Out 


LETTER  SERVICE 

MULTIGRAPHING 

Addressing         Folding  Inserting 

Ma  ilin  g 

NEW  UP-TO-DATE   EQUIPMENT 

Write  for  Prices 
Letter  Service  Department 

ADVERTISING      SYSTEMS 

Z16  Ryrie  Bldg.  TORONTO  Phone  M.  480 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you  ? 

CREELMAN  BROS. 

Box  937,  Georgetown,  Ont.,  Canada 


Imerican  Bead  Co.  inc. 

iMPortTtn,     and      M»nuFACTon.Eai     o* 

DEADS  AND   NECKLACES 

485     FIFTH       AVENUE 
ro    E.    W  YoaKj       CITY 


STUYVESANT  3619 

Art   Button    &   Novelty 
Mfg.   Company 

MANUFACTURERS  OF 

Jet  and  Fancy  Glass  Buttons 
For  Jobbing  Trade  Only 

Decorators  on  Buttons  of  Every  Description 
6U  BROADWAY  -  NEW  YORK 


UNIVERSAL    HAIR    GOODS 
COMPANY,    LIMITED 

Converters,  manufacturers  and  import- 
ers of  Human  Hair  Goods  and  Real 
Human    Hair   Nets. 

43  St.   Sacrament  Street.   Montreal. 
We   are   the   only    "Dolls'    Wigs"   manu- 
facturers   in    the    Dominion. 


Artists  and 
Card  Writers  Supplies 

Tell  us  your  needs. 

ART  METROPOLE  LTD. 

14  Temperance  St.         Toronto 


At  the  New  York  Fur  Auction 
sales,  on  Feb.  18,  the  best  grade 
blue  fox  brought  in  prices  as  high 
as  $270.00  each. 


The  T.  Eaton  Co.,  Toronto,  have 
plans  drawn  and  will  shortly  pro- 
ceed with  the  erection  of  two  ad- 
ditional storeys  to  premises  at 
present  occupied  by  the  William 
Davies  Co. 


Holt,  Renfrew  &  Co.,  Toronto, 
will  have  tenders  called  for  an  ad- 
dition to  their  store  on  Yonge  and 
Adelaide    Sts. — "Contract   Record." 


Canadian  flax  for  fibre  is  in 
demand  by  Belgium  and  other 
countries,  but  so  far  there  is  al- 
most none  for  export.  There  is 
evidently  a  future  for  Canadian 
fibre  flax,  especially  since  there  is 
a  growing  consumption  of  it  right 
here  in  Canada. 


The  St.  Louis  Fur  Sales,  which 
were  concluded  on  Feb.  14,  totalled 
more  than  $27,000,000.  Approxi- 
mately 1,500,000  skins  were  dis- 
posed of. 


300  tons  of  German  dyes  have 
reached  England.  A  committee  of 
dye  users  has  gone  to  Germany 
under  the  authority  of  the  Board 
of  Trade  to  purchase  2,000,000 
pounds  of  dyestuffs.  Their  pur- 
chases will  be  in  addition  to  the 
1,500  tons  to  which  Great  Britain 
is  entitled  under  the  peace  treaty. 


"From  Factory  to  Retailer" 

The  National  Hat  Frame  Co. 

Makers  of  Buckram  and  Net 

Millinery  Hat  Shapes 

Write  To-day  for  Our  Style  Plate  and  Price  List 

Factory:    2  Crenville  St.,  TORONTO 

Down  Town  Showrooms:       1 


DIRECTORIES 

Of  all  Canadian  Trades. 
All   branches  of  the  Do'  Goods  Trade  covered  by 
WOMEN'S     WEAR,     JULY:     MEN'S     WEAK 
SEPT,;     TEXTILE     PRODUCTS.     JAN.,     com- 

above    two. 

r  n   ■  i-  i  •       n      222  Craig  W..    Montreal. 

hraser  Publishing  Co-  122    Wellington    W..    Toronto. 


66  Wellington  Street  West    ) 


Mr.  Munro 


DUCK  CLOTHING    -    SUMMER  SUITS 

CADET  UNIFORMS 

BOY  SCOUT  EQUIPMENT,  CHOIR  GOWNS 

All  Clothing  Specialties. 

The  Miller  Mfg.  Co.,  Ltd. 


44-46  York  St. 


Toronto 


PATTERNS 

Regardless  of  what  your  pattern  experience 
may  have  been  it  will  pay  you  well  to  investi- 
gate our  new  pattern  proposition.  100%  profit 
i'.i!tems  not  sold  returnable  for  fidl  credit 
like   cash— Fashion  Sheets   free. 

Patterns  are  illustrated  in  The  Ladies' 
Home  Journal  and  will  outsell  any  other  pat- 
tern   cm    the   market. 

Write  today  for  samples  of  our  beautiful 
Fashion  Publications  and  full  details  of  out 
new    plan. 

THE  HOME  PATTERN  CO.,  Inc. 
116  Fifth  Ave.,  N.w  York      T01  216VIctori«8t 


"GARRITY'S  PERMANENT 
WAVING  FLUID" 

Keeps   the  Hair  in    Wave  or  Curl  for  Days 

Manufacturers  of 
Garrit  \  s  Silk  Hair  Wavers  and  Binders 

L.  M.  GARRITY  &  COMPANY 

31  Bedford  St.  Boston,  Mass. 

Trade  Mark  Re,-    U.S.A.  Pat.  Off. 


9 ^S?""* 

AN    INTTD,NATIONAL    \J&)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


FLOWERS 

DISPLAY  FORMS 
FIXTURES 

Art     anels  for  Window  Backgrounds. 
Send  for  Catalogues. 

EASTERN  SALES   COMPANY 
43  SCOTT  ST.  TORONTO 


TOYS 


and  alt  other  world  famous  Gilbert  Toys  made  in 
Canada.        Visitors  Wtlcomt 

THE  A.  C.  G1LBERT-MENZIES  CO.,  LIMITED 
439  King  St.W.  Toronto 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.   CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 
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MYERSON  BROS. 

Importers  of 

SILKS,    SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.    DUDGEON    &   CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New  Birka  Building  -  Montreal 

\\  <•  repn»ent  manufacturers  of  the  follow  m;: 
lines:— 

Dress    Goods 

Wool    and    Union    Serges    an'l    Ffeoclea. 

CloaJciiigs 

Velours.    Tweeds.    Seals,    etc. 

Laces 

Nottingham   Laces,   all   kinds,  also  T.a.v  Tea 

Oloths.    Runners.     Panels,    Ouahkn    Coven, 

Wool   Travelling    Rugs 
Irish    manufactured     Rugs     in     a    beautiful 
v.iri.ty  of  patterns. 

Irish   Linens 
In  Damasks,  Towels,   Crashes,   Glass  Cloths. 
Unen    SheetbujB,     Pfllow    Uncos,    Drawing 
Linens    an!     Bandken -hiefs    of    all    kinds. 

Nottingham    Lace    Curtains    and 
Bungalow    Nets. 


The  Sherbourne  House  Club,  the 
fine  women's  residence  in  connec- 
tion with  the  Robert  Simpson  Co., 
Toronto,  is  accomplishing  big 
things.  There  is  a  chapter  of  the 
I.O.D.E.  flourishing  and  among 
the  events  of  that  organization 
was  a  musicale  given  in  the  Club 
House  on  Feb.  12,  in  which  the 
Hambourg  trio  featured,  with 
Miss  Winifred  Parker  as  soloist. 

A  CORRECTION 

On  page  224  of  the  January 
issue  of  DRY  GOODS  REVIEW 
the  statement  was  wrong  that  a 
silent  partner  had  been  bought  out 
by  the  Allen  Bros.  Co.,  Ltd. 

35,000  jute  workers  went  out  on 
strike  for  increased  wages  at  Cal- 
cutta on  January  9. 


BRAND 

(REG.) 


.•DPrrcc;    PAPPIC^*' 

F.  A.  RODDEN  &  CO.; 

Dry  Goods 
Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


We  read  all  the  Newspapers  for  business 
news.      On  what  subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service 
143-153  University  Avenue,  Toronto 


Information 

We  can  keep  you  posted  with  all 
daily   news    and   business   Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue,  Toronto 


BRICKENDEN  &  McCRIMMON 

LONDON         -         ONTARIO 

Manufacturers  of 

INFANTS'  WEAR 

DRESSES 

Silk,  Muslin,  Voile  and  Embroidery 

CAMISOLES 

BOUDOIR  CAPS 

DUST  CAPS 

APRONS 

We  carry  a  well  assorted  stock  in  all  departments — 
Ready-to-Wear,  Tub  Dresses,  Blouses,  Underwear, 
Hosiery,  Gloves,  Laces  and  Embroidery  and  a  general 
line  of  Smallwares. 

Be  sure  to  see  our  range 

Letter  Orders  Given  Prompt  Attention 


CONDENSED     ADVERTISEMENTS 


Five  centB  per  word   per  insertion. 


Ten  cents  extra   for  box  number. 


w 


WANTED— MERCHANDISE  EXPERTS  FAMILIAR  WITH  CLOTH- 
ing,  dry  goods,  and  shoes.  Must  be  32  to  45  years  of  age,  good  ap- 
pearance, must  have  unlimited  initiative  and  be  able  to  submit  high- 
class  references.  Permanent  position.  Big  compensation  while  learning 
under  our  expert  sale  conductors  Who  earn  from  (4,000  to  $10,000  per 
year.  Will  give  five  year  contract  to  gentlemen  who  qualify  and  guar- 
antee  steady    employment. 

Through  our  assets  being  a  half  million  dollars  and  an  established 
business  of  26  years,  a  wonderful  opportunity  is  being  offered  for  a 
few  extra  salesmen  right  now.  Apply  A.  J.  Stewart,  sales  manager, 
T.    K.    Kelly    Sales    System,    Minneapolis,    Minn. 


TTOSIERY      AGENT.      WHOLESALE      AND      EXPORT.      REQUIRES 
agencies   in   knitted   goods    (stockings,   underwear,   scarves,   coats   for 
dies,   men  and  children),  also  for  gloves.     L.  A.  Nelson,   59,  Gresham 
Street,   London,   E.C. 


pOSITION  WANTED  AS  BUYER  OF  ALL  KINDS  OF  PIECE 
goods,  or  as  a  merchandise  manager  of  going  concern.  Twenty 
years'  successful  buying  record.  Al  references.  Scotch  syndicate  ex- 
perience. Business  getter.  Box  192,  Dry  Goods  Review,  143-153  Uni- 
versity Ave.,  Toronto. 


T DEPARTMENT  STORE  FOR  SALE  IN  BEST  TOWN  IN  INTERIOR 
■^  of  B.C.,  in  the  famous  Okanagan  Valley.  Turnover  $150,000  (no 
(.'metrics  nor  hardware).  Profits  last  year  twenty  thousand.  $50,000 
will  handle.  For  further  particulars  apply  Box  193,  Dry  Goods  Re- 
view,   143-153    University    Ave.,    Toronto. 


Say  you  saw  it  in 

DRY  GOODS  REVIEW 


DRY    GOODS    REVIEW 
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MANUFACTURERS'  AGENT 
403  Canada  Building,  Winnipeg,  Man. 

READY     TO    WEAR    AND 
DRY  GOODS  SPECIALTIES 

Vancouver                 Calgary                  Regina 

Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale   and    Export. 

Headquarters,    London,    England, 

59,   Gresham  St.,   E.C.   2. 

Open     to    represent    manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 

AGENCY  WANTED 

Progressive    Manufacturers'     Agent,     with     offices 
at  Vancouver,  is  in  position  to  handle  good  line 
from   manufacturer   suitable   for   the    Dry   Goods 
or  Clothing  trade.     Have  the  best  of  connections 
in  British  Columbia  and  Alberta,  also  have  good 
selling   force.     Address    Box  188    Dry  Goods    Re- 
view,   143-153    University    Ave.,    Toronto,    Canada. 

FRED.  RUMBLE 

{Manufacturers'    Agent 
•  300  Hammond  Bldg.,  Winnipeg,  Man. 

$DRY  GOODS  AGENCIES  TO 

m            WHOLESALE  AND  RETAIL  TRADE 

Established    IfflS 

P.    DAVENPORT,   Silk  Manufacturers 

Bridge    Street    Mills,    Macclesfield,     Eng. 

London,   Luton,    Manchester,    England. 

Agent  for  Canada: 

ROBERT  C.  PARSONS 

Foy  Building,  34  Front  Street  West,  Toronte. 

The  William  Herbinson  Co. 

222  McDermot  Ave.             Winnipeg,  Manitoba 

Cable  Address:  -Herbinson"     A. B.C.  code,  5th  Edition 

COMMISSION  BROKERS 

Specializing  Notions, Fancygoods  &  Haberdashery 

for  the  Wholesale  Trade  and  Department  Store 
Salesmen    covering    territory  —  Winnipeg    to    Vancouver 

YYTE  ARE  OPEN  TO  REPRE- 
*  »     sent  British  or  French  and 
Canadian  manufacturers  of  dry 
goods  and  kindred  lines  through- 
out the  Province  of  Ontario. 

EUROPEAN  AGENCIES 

29  COLBORNE  STREET 
TORONTO,  CANADA 

Advertiser,    back    to   business    after   3   years' 
service    overseas,     wishes    Canadian,    Ameri- 
can   or    British    agencies    for    dry    goods    or 
men's  wear  lines  for  Western  Canada.    Well 
connected    with    both    retail    and    wholesale 
dry    goods    and    men's    wear    trades    in    the 
A, st.     Address  Box  185,   Dry  Goods  Review. 
Toronto.  Canada. 

Canadian    Made   Underwear 

Commission   firm    with   sample  rooms  and 
offices    in   Montreal,  Toronto  and   Winnipeg 
desires    the    agency    of    a    Canadian    manu- 
facturer of   Woollen   Underwear. 

Long  connection   with  the  trade.     Whole- 
sale only.     Write  care  of 

BOX    182,    DRY    GOODS    REVIEW, 
143-153  University  Ave.,   Toronto 

E.  A.  PALMER 

MANUFACTURER'S  AGENT 
925  Ossington  Ave.,                    Toronto,  Ont. 

With    a    good    connection    in    the    Wholesale 
and     Retail     Trade,      wishes      to      represent 
Manufacturers    of    Ladies'    and    Children's 
Wear    and    other     lines    of    Dry     Goods     in 
Ontario. 

AGENCIES    WANTED    FOR   CANADA 

Foreign  manufacturers  would  find,  in  using 
our  long  experience  and  good  connection,  a 
first-class    medium   to   develop    an   extensive 
trade       with        Manufacturers,        Wholesale 
and  Departmental   Stores.     Our   firm,   since 
1904,   specialize   in   medium   and   high   grade 
Cloths,     Dress    Goods,     Silks,     Velvets,     etc. 
Notable  firms  only  should  apply  at 

AGENCE    DE    NOUVEAUTES, 
Dandurand  Building,    Montreal,  Canada 

J.    BROWN    &    CO. 

210  Bon-Accord  Bldg. 
WINNIPEG,    -    MAN. 

Manufacturers  Agents 

Men's,  Ladies'  and  Children's 
Ready-to-Wear 

Open    to    represent     Manufacturers    for     the    West 

- 
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DominioM 


MARCH  STORMS  AND 
APRIL  SHOWERS, 
NIPPY  WINDS  AND 
EASTER  FLOWERS 

will  all  help  to  create    increasing    demands    for    serviceable,  stylish, 
waterproof  coats. 

DOMINION 
RAYNSTERS 

"Made-in-Canada"  Raincoat* 

completely  meet  the  popular  demand  for  popular-priced  coats  as  well  as 
for  the  very  finest  waterproof  coats  that  can  be  made. 

"DOMINION  RAYNSTERS"  offer  the  dealer  a  complete  range  of  styles 

and  patterns  for  men,  women  and  children — with  the   "RAYNSTER" 

LABEL  in  every  garment  as 

an     assurance     of     quality, 

workmanship    and    absolute 

service. 

Write  our  nearest  branch 
to-day  for  Style  Book  and 
Price  Lists. 

Dominion  Rubber 


System 


Service  Branches  are 
located  at 


Halifax,  St.  John. 
Quebec,  Montreal,  Ot- 
tawa, Toronto,  Ham- 
ilton, Kitchener,  Lon- 
don, North  Bay,  Fort 
William.  Winnipeg. 
Brandon,  Resrina, 

Saskatoon.       Calgary, 
Le'^hbridKC.        Edmon- 
ton,    Vancouver     and 
Victoria. 
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LONGCLOTHS,  CAMBRICS  AND  SHEETINGS 

SOFT  TO  THE  NEEDLE,  LAUNDER  BEAUTIFULLY,  STRONG  IN  TEXTURE. 

^^ktCHARD  HAWORTH  AND  COMPANY.'LIMITED,  ENGLAND  —  MILLS  ON  MANCHESTER  SHIP  CANAL  ---  THE  SHOW  MILLS  OF  LANCASHIRE 
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We  are  showing  a  complete 
range  for  Spring  of  English  made 


Marabou  Neckwear 


A   post  card  will  secure  for  you, 
any  of  the  following  numbers, 
in  shades  required: 


8026     Black,  White,  Grey,  Mole,  Nigger        $5.50 


5082     Black,  White,  Grey,  Mole,  Nigger  5.75 


8083     Black,  White,  Grey,  Mole,  Nigger         12.00 


6400     Black,  Nigger 


12.75 


GREEN  SHIELDS,  LIMITED 


17  VICTORIA  SQUARE 


MONTREAL 
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&.  &.  &mg  §5>ilk  Company 

lUmtteb 

THE  SILK  HOUSE  OF  CANADA 


H   IMMEDIATE 
DELIVERY 


The  Charm  of  the  Orient 

i-  admirably    reflected    in    the 

Inn  -  we  Inn n.  for  your  inspec- 
tion, of — 

JAPANESE  SILKS 

and 
CHINESE  SILKS 

Prevailing  in  our  extensive 
range  of  smart,  snappy  Silks 
for  Spring,  are  the  sought-after 
shades,  in  most  appealing  de- 
signs. 

CHARMEUSE  SATINS 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIPES  and 
PLAIDS 

FANCY  TRIMMING  SILKS 
Send  for  Samples 


A.  S.  KING  SILK  CO.,  Limited 

59-61    Wellington   St.    We.«t  TORONTO 

Fo  reign    (Jjpc  es : 

Zurich,  Switzerland  Lyons,    France 

Yokohama,   Japan  Cheroo.  China 


(7E? 
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BLOUSES  FOR  EASTER 

Every  indication  promises  a  large  turn-over  in  these 
goods  and  we  are  fortunate  to  have  an  exceptionally 
well  assorted  and  big  stock  on  hand  now. 

We  draw  your  attention  especially  to— 


VOILE  BLOUSES 

Plain,  Embroidered  and  Lace  Trimmed 

Sizes  36-46 

From  $12.00  to  $48.00  per  dozen 


GEORGETTE 

AND 

SILK  CREPE  DE  CHINE 
BLOUSES 

In  all  colors  and  styles 

Sizes  36-46 

From  $5.00  to  $9.00  each 


<# 


John  M.  Garland  Son  &  Co. 

LIMITED 

OTTAWA  CANADA 

Wholesale  Dry  Goods 
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COLONIAL     MAID 


*   NOT    * 

&  RUST  9 

J>  * 


»«40^99^         "*»♦* 


DHESS 


999       •:        J«99«9«9 


IN 


FASTENER 

CANADA 
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It's  all  in 
the  Spring 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 


Colonial  Maid 

Wire  Spring  Dress  Fasteners 


HIS     IS 
FRICTION 


Made  in 
Canada 


NOT     A 

jin   FASTENER 

D     4.    '        MADE 

DUt    IS    WITH 

HIGHLY  TEMPERED 

WIRE  SPRING    m   M 

KNOWS    WHEN    TO    HOLD 

AND   WHEN   TO   LET   GO 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    ,\    /.    SIZES  :  00-0  - 1 


To  be  had  of  all  leading  wholesalers. 


BRASS 
will  not 
rust 


Manufactured  by 


Colonial  Fastener  Co.,  Limited 

Montreal,  Que. 


::_T_-B, 
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To  the  Trade  March,  1920 

HOUSE  FURNISHINGS 

Now  In  Stock 

SHADOW  CLOTH 

31-inch per  yard  $1.70        50-inch per  yard  $2.75 

New  designs  and  a  large  range  of  patterns 

New  goods  in  SCRIM  CURTAINS  and 
BUNGALOW  CURTAIN  NETS 

WASHABLE  CRETONNES 

36-inch,  $1.15  per  yard,  in  25  different  designs 

ENGLISH  SATIN  QUILTS 

72x97 each  $6.00  72x97 each  $7.00 

79x97 each  09.50 

WHITE  QUILTS,  Soft  Finish 

60  x  80 each  $2.35    64  x  84 each  $2.65 

70  x  80 each  $2.75    72  x  90 each  $3.25 

New  Goods 
Excellent  Value 

JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 
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I 

There  Soon  Will  Be 

a  long 

"Waiting  List"  for 

HOOVER  Dealerships 


nil 
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ELECTRIC  SUCTION 
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CANADIANS,   for  CANADIANS 


THE  announcement  of  the  com- 
pletion of  the  big  new  Hoover 
factory  at  Hamilton,  Ontario  — 
the  beginning  of  quantity  produc- 
tion of  Hoovers  manufactured  com- 
plete by  Canadians  —  the  explana- 
tion of  the  famous  Hoover  method 
of  liberal  dealer  co-operation  — 
the  forecast  of  Canadian  national 
advertising  besides  that  in  twenty- 
three  United  States  publications 
finding  wide  circulation  throughout 
the  Dominion — have  had  the  ex- 
pected result 

Our  immediate  ouput  will  shortly 
be  entirely  taken  by  connections 
made  with  some  of  the  best  dealers 
in  the  land. 

But  our  output  will  steadily  grow 
— our  factory  foundations  were  built 
to  hold  two  more  stories  as  soon  as 
our  original  30,000  square  feet  of 
floor  area  nears  inadequacy — and 
we  will  increase  the  number  of 
dealers  as  rapidly  as  we  can  assure 
them  prompt  deliveries. 


We  therefore  advise  that  you  in- 
quire for  all  particulars  no  later 
than  now. 

We  intend  to  parallel  up  here  the 
successful  sales  of  Hoovers  in  the 
States,  where,  despite  a  tripled  out- 
put, the  factory  is  sold  out  a  year 
ahead  on  orders  from  their  old 
dealers. 

We  are  using  the  same  liberal  co- 
operation here  on  behalf  of  our 
dealers,  the  co-operation  which - 
coupled  with  the  superior  cleaning 
efficacy  of  The  Hoover — has  made 
it  the  largest  selling  electric  cleaner 
in  the  world. 

To  act  now  avoids  the  risk  of  being 
too  low  down  on  the  "waiting  list" 
to  be  able  to  profit  by  The  Hoover's 
popularity  for  a  considerable  time 
to  come. 

Send  for  particulars  today. 

The  Hoover  Suction  Sweeper  Company 
of  Canada,  Limited 

Factory  and  General  Offices  :   Hamilton,   Or.tario 


It  Beats... 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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THE  sheer  loveliness  of  True  Irish  Linen  — the 
delicate  sense  of  luxury  and  exclusiveness  with 
which  it  is  associated,  makes  it  the  ideal  fabric  for 
intimate  wear. 

Then,  too,  the  present  world  scarcity  of  the  flax 
from  which  Linen  is  made  puts  a  still  higher  value 
on  this  the  most  desirable  material  for  lingerie  and 
light  dresses — for  boudoir  and  bed-room. 

True  Irish  Linen  entails  a  pride  of  possession 
difficult  to  estimate  in  terms  of  currency — and 
more  easily  expressed  in  sentimental  and  inherent 
valuations. 

THE  IRISH  LINEN  SOCIETY 
BELFAST,  IRELAND 


r^Sh- 


^W). 


This  full  page 
advertisement 
appears  in  — 

Scribner's 

Vogue 

Century 

Life 

Harper's 

World  Wide 

North  American 

Review 

Atlantic  Monthly 

Outlook 

Review  of  Reviews 

—  which  includes 
the  very  essence  of 
high  purchase- 
power    circulation. 


The  value  to  you  of  the  Irish  Linen  Society's  great  pub- 
licity campaign  is  measured  by  the  advantage  you  take 
and  the  amount  of  co-operation  you  give. 


■ 
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By  featuring  in  your  Linen — Haberdashery — Summer 
Dress  —  Handkerchiefs  and  Embroidery  departments 
True  Irish  Linen,  you  will  centralize  on  your  own  insti- 
tution the  advertising  and  sales  power  of  this  national 
promotion  work. 

Our  Belfast  and  New  York  houses  are  constantly  receiving 
inquiries  from  consumers — as  to  where  they  can  buy  True 
Irish  Linen. 

As  a  non-profit,  non-sales,  organization,  the  Irish  Linen 
Society  cannot  send  samples  nor  quote  prices.  Letters 
are  written  in  answer,  referring  the  writers  to  the  best 
Linen  Departments  in  their  several  vicinities. 

Such  inquiries  with  the  unavoidable  delays  due  to  corre- 
spondence, would  be  unnecessary  if  proper  emphasis  is 
made  by  the  Linen  Department  managers  on  the  fact  that 
stocks  of  True  Irish  Linen  are  maintained  in  as  complete 
a  manner  as  possible,  in  view  of  the  international  scarcity 
of  Flax  and  the  finished  Linen  Fabric. 

True  Irish  Linen  is  recognized  as  belonging  to  that  class 
of  commodity  that  carries  such  pride  of  possession  with 
it  that  people — especially  woman — will  buy  as  much  as 
they  can  afford  for  the  sheer  joy  of  owning  it. 
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;    V.^2    )*  —         BELFAST     IRELAND     ^8^\ 


AMERICAN     OFFICE    AND 
231  West  39th  Street 


INFORMATION     BUREAU 

New  York  City 
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Embroideries 

for 

Spring  and  Summer 

An  entrancing  variety  <>f  Embroideries 
from  our  own  Factories  and  the  host  makers 
in  Europe  and  the  United  States.  The 
beauty  of  these  novel  styles  and  designs 
proves  irresistible  to  your  feminine 
shoppers. 


y-^a 


L 


aces 


In  a  bewilderingly  lovely  variety  of  patterns  that  meet 
every  purpose  for  which  a  lace  is  necessary.  You  can  feel 
secure  in  stocking  up  with  these  laces,  for  our  buyers  have 
combed  the  best  markets  of  the  world  in  order  to  be  sure 
of  having  the  best  anywhere. 


LACES 

EMBROIDERIES 

DRESS   TRIMMINGS 

GEORGETTES 

CHIFFONS 


WASH  GOODS 

RIBBONS 

HOSIERY 

BRASSIERES 

HANDKERCHIEFS 


jfluser  Prober*  (Canaba)  Itmtttb 

12  ST.  HELEN  STREET,  MONTREAL 

New  York      Boston     Philadelphia      Chicago      London      Nottingham     Paris     Calais 
Baltimore  Los  Angeles  San  Francisco  Caudry  LePuy  St.  Gall 
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REG  U  3  PAJ.OfP 

IS  STILL   THE 

KING  of  TOYS 

Sizes,  Retail  Canada  :  00-/0  cents  each 
o-$i.20  each 
I-$2.25  each 
2 -$3. 75  each 
3-$6.75  each 
The  Set  with  Motor-4-^10.00  each 


GILBERT 

ERECTOR,  |, 

MM        AiGiiMt        ^wj?* 

*2r 

Made 
in 

RtGu3P*fo«.       Canada 

Is  the  Most  Extensively 
Advertised  Toy  in  the  World 

•  •         • 

•  •  • 

Stock  this  Line 

All  the  Year  round  and  Reap 
the  Profit 


This  shows  the  Boy  making  a  Geared 
Racer  with  9006  Wheel  Toy  Set. 


The  New 
Wheel  Toy 

sells 

Spring,   Summer,   Fall   and 

at  Xmas 

Three  Sixes  :  9004,  retail  $9.7; 

9006.  retail  $15.00 

9007.  retail  $22.50 


This  is  the  9006  Set.  retail  $15.00 


See  Our  Advertisements  in  the  Saturday  Evening  Post  and  all  Boys  '  Magazines 


■3 

Wireless  Sets,  retail  $11.25  to  $97-50 


We  have 

PARCEL  POST 

TOYS 

ERECTOR 

BRIKTOR 

MAGIC 

PUZZLES 

To  Retail  at 

90c.  each  while 

stock  lasts 


Electrical  Sets  $2.25  to  $22.50 


The  Gilbert  line  embraces  the  following  :     Erector,  Briktor,  Wireless,  Electrical  Sets,  Chemistry, 

Mechanical  Toys,    Phono  Sets,    Puzzles,  Magic,    Nurses'  Outfits,  Carpenters'  Tool  Chests, 

Soldering  Outfits,  Signal  Engineering,  Sound  Experiments,  Machine  Guns,  Tanks. 

H  rile  about  our  Canadian  proposition  at  once,  please.     Catalogues  now  ready. 

The  A.  C.  Gilbert-Menzies  Co.,  Ltd.,  439  King  St.  W., Toronto 

Manufacturers  of  Gilbert's   Toys.     Agents  for  Gilbert's  Polar  Cub  Fans, 
Vibrators,  Sewing  Machine  Motors  and  Toy  Motors. 
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"SPORTS"  Hosiery 

The  Vogue  for  Women 

Included  in  our  varied  and  complete 
range  of  Cashmere  and  Woollen  Hose 
for  Fall  1  920  are  the  correct  shades 
in    Heather    Mixtures    and    Selfs    in 


"SPORTS"  HOSE  in  4/1  and  2/1  Ribs 

Interesting  Values  in  Looks,  in  Wear,  in  Price. 

Delivery  June  I  5th  Forward. 
A   representative  in  your  territory  carries  a  complete  range. 

Everything  in 
Dry  Goods 


14     DEPARTMENTS 
A — Cotton    Staples. 
AX — Flannelettes. 
R — Wash    Goods. 
C — Woollens,   etc. 
D — Linens. 

E — Dress  Goods  and  Silks. 
F — Men's  Underwear  and  Sweaters. 
(i — Home  Furnishings. 
H — Ladies'   Hosiery    and    Underwear. 
I — Men's  Fancy  Furnishings. 
J — Ladies'     Ready-to-Wear. 
K — Smallwares  and  Notions. 
L — Men's  Fine  Shirts. 
M — Working  Men's  Wearables. 


ALPHONSE  RACINE,  LIMITED 

60-98  St.  Paul  Street  West,  Montreal 
Dry  Goods  Jobbers  and  Manufacturers 


OTTAWA  QUEBEC 

1 1 1  Sparks  St.      Merger  Bldg. 


PERMANENT  SALES  OFFICES: 

TORONTO      HAILEYBURY  SYDNEY      RIVIERE  DU  LOUP 

123  Bay  St.       Metabanick  Hotel       269  Charlotte  St.  Hotel  Antil 

SHERBROOKE  and  THREE  RIVERS 


Factories    -Beaubien  Street,  Montreal  ;     St.  Denis,  Que.  ;     St.  Hyacinthe.^Que. 
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The  Trade  Mark  "Old  Bleach" 
is  stamped  on  every  article 
except  Table  Damasks,  which 
have  the  above  mark  woven 
in   four  corners. 


The  Dame  and  repu- 
t  a  linn  of  "OLD 
BLEACH  '•  pure  Iii-h 
J. incus  and  linen  dam- 
asks arc  in  themselves 
potenl  reasons  why  the 
demand  for  "OLD 
BLEACH  ■'  merchan- 
dise is  constantly  grow- 


Tlic   quality   of   ''OLD 
BLEACH"    linens— es- 
tablished by  the  found- 
er of  the  Company  and  since  maintained — is  assured  both  to  yon  and 
your  customers  by  the  guarantee  which  covers  every  piece  of  mer- 
chandise sold   under   this   famous  trademark. 

Xew  damask  patterns — each  one  a  masterpiece — are  being  intro- 
duced into  the  -OLD  BLEACH"  line. 

A  range  of  the  highest  quality  embroidery  and  art  linens  manufac- 
tured under  the  sa trademark  and  guarantee  have  also  been  added 

for  the  coming  season. 

A  representative  stock  of  all  these  lines  is  maintained  at  our  New 
York  Office  for  the  greater  benefit  of  our  distributors,  and  to  obviate 
the  long  delays  commonly  associated  with  importation. 
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Perfect 

Form-Fitting 

Combinations 


Sales  Agent  to  the 
Wholesale    Trade 

C.  O.  Paton 

23  Foy  Bldg. 
Toronto 


hi 
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SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150%  PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

Our  Jobbing  Department  is  the  largest  and  most  complete  in 
tbe  country.  We  can  take  care  of  your  wants  for  anything  in 
sheet  music. 

Jfflc&tnlep  JWuStc  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO,  LL 
1501-13  E.  55th  St. 


NEW  YORK 
145  W.  45th  St. 


CANADIAN-MADE 


COTTON  BATTING 

Order   VICTORY    BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 


Packed  in 

shipping 

Cartons 

or  in 

Bales 

The  best 
value  for 
the  price. 

Can  be  had 
in  125,  100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  80,  64  or 
48  to  a  lot 
of  four  car- 
tons. 

Any 

Wholesale 
House 


WHY  CARRY  MORE 

THAN  ONE  LINE 

OF  HOME  DYES 

when  with  this  attractive  counter  container 
properly  filled  you  can  supply  22  colors  from  dainty 
pink  to  jet  black  and  navy  blue. 

These  colors  are  permanent,  will  not  run,  fade, 
crock  or  wash  out.  Sunset  is  the  only  soap  dye  that 
will  permanently  dye  silk,  wool,  cotton  or  mixed 
goods  the  same  shade  and  depth  of  color  in  the 
same  dye  bath. 

Dyes  and  cleans  in  one  operation. 

Will  not  stain  hands  or  utensils. 

This  Compact  Attractive  Container  Sells 

Sunset 
SoapDyes 

Selling  at  15c,  these  dyes  pay  you  more  profit 
than  any  other  home  dye. 

Extensively,  truthfully  advertised,  Sunset  is  fast 
becoming  the  leading  home  dye.  Are  you  getting 
your  share  of  the  sales  and  profits? 

If  you  don't  carry  Sunset  in  stock  —  order  a 
gross  —  now  —  in  this  sales  stimulating  container. 
Put  it  on  your  counter  and  watch  the  quick  turn- 
over. .Sunset  is  a  marvel  in  repeats. 

Order  from  your  jobber  or  write 

Harold  F.  Ritchie  &  Co.,  Inc. 

New  York  Toronto 

NORTH  AMERICAN   DYE  CORPORATION 

LIMITED 
Toronto,  Canada  Mount  Vernon,  N.Y. 
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YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 

There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Bilk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


If  You  Value  a 
DOLLAR 

.in*!  contemplate  a  measuring  machine 
Get  a 

aofHoH(f(R 

(CLOTH-OM-ETER) 

Measures  material  of  any  width  of  weight, 

accurately  computes  every  sale. 
Stops  all  wastage  on  your  goods. 

Prevents     errors      in 
figuring  sal-   checks. 

Saves  time  and  money. 

( Kves  customers  confi- 
dence in  your  store. 

COSTS  30< ;   LESS 

than    any    other    ma- 
chine on  the  market. 

Write   for   descriptive 

folder 


Distributors  for  Canada 


Clothometer  Sales  Co.,  Ltd. 


Winnipeg 


44  Princess  St. 


Canada 


GOOD  TAILORING  IS  LABOUR  LOST 
IF     THE     CLOTH    IS    ILL    SHRUNK 


~4/w* 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST   OF  ALL  ON   THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,    HUDDERSFIELD   and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


ESTABLISHED    1849 


BRADSTREET'S 


Offices     Throughout     thr     Civilised     World 


.  ry .    A  i  Ui . 
Edmonton.    Alta. 
Halifax,    N.S. 
Ix>ndon,   Oni. 


OFFICES    IN    CANADA: 

Ottawa.    Ont. 
St    John,    B.C. 
Vancouver.    B.C. 
Victoria,   B.C. 


Montreal,    Que. 
Quebec,    Que. 
Toronto.    Ont. 
Winnipojr.    Man. 


Hamilton,  Ont.,  and  St  John's,   Nfld. 


Repulation    (rained    by    lonu    years    of    vigorous, 
conscientious   and    successful    work. 

C.  A.  B.  BROWN,  w;^Mc7n7<?: 

TORONTO.    CANADA. 


When  You  Want   Cuts 

to  Illustrate 

Your  Local  Advertising 

Write  for  proof  sheds  lo 

British  &  Colonial  Press  Limited 

67  Adelaide  St.  West  TORONTO 


Photo  Engravers.   Artists 
and  Designers 


Press  and 
Commercial  Photographers 


Toronto.  Winnipeg,   Montreal.  London,  New  York 
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Dress   Goods 

for-m 

Summer 


A  splendid  selection  of  exclusive  and 
beautiful  fabrics,  in  all  the  novelty 
weaves  and  colorings. 


Jersey  Suitings 
Foulards 


Chiffons 
Voiles 


Samples  now  in 
the  hands  of  our 
representatives 


Specials 


<  rrenadihe,  38  inches   $4.25 

Alice  Blue,  Marine,  Grey,  Black. 

Silk  Taffetas— Chiffon— 38  inches   $2.65 

Taupe,  Alice  Blue,  Marine,  Champagne,  Black 

Avington  Voile,  37/8  inches $  .05 

Serge,  all  wool.  40  inches $1.50 

Drab,   Light   Grey,   Alice   Blue,   Dark   Grey, 
Light  Brown,  Dark  Green,  Marine,  Black. 


SAMPLES  GLADLY  SUBMITTED 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 


Quebec :  7  Rue  Charest 
Sherbrooke:  103  Wellington  St. 
St.  Hyacinthe:  229  Cascade  St. 


Ottawa:  25  Sparks  Street 
Three  Rivers:  82  Royal  Street 
Toronto:  152  Bay  Street 


il 


: 
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Denton,  Mitchell  £y  Duncan 

Wholesale    Dry  Goods 

Gents    Furnishings 

House  Furnishings 

Etc. 


We  are  showing  for  immediate 
atlivery,  special   values  in 

SILK  HOSIERY 

Prices  very  much  helow  today  a  values 


It  will  pay  to  see  our  samples 


Denton,    Mitchell    v£?    Duncan 

79-83    Wellington   St.    West 
Toronto,    Ont. 


FAIRE  BRO3  &  CO.,  LTD., 

Manufacturers 

Rutland  Street  and  St.  George's  Mills,  Leicester,  England. 


WASHINGTON    MILLS, 
BORROWASH. 


GENERAL    HEADQUARTERS. 
RUTLAND  ST..  LEICESTER. 


ST.    GEORGE'S   MILLS. 
LEICESTER. 


THE    LEADING    BRITISH     HOUSE     FOR 

HABERDASHERY  &  SMALLWARES 


Including: — 

SUSPENDERS  —  Our  well-known  SPHERE  vari- 
eties for  Ladies  and  Children,  also  Men's  Gar- 
ters, all  made  with  the  fine  SPHERE  elastics, 
fittings,  and  rubber  grip  — "the  grip  that  grips 
and  never  slips." 


BRACES  —  Our  production,  hitherto  almost  mon- 
opolized by  the  British  Government,  will  now 
be  available  for  civilian  trade.  The  SPHERE 
quality  in  Mikado  and  ordinary  styles  is  a 
guarantee  of  excellence. 


ELASTICS  — We  make  Elastic  Braids,  Cords, 
Loom  Webs,  Garter  Webs,  Surgical  Webs,  etc., 
in  all  widths  and  great  variety.  Ask  for  our 
"Violet,"  "Iris,"  "Lily,"  "Rose"  qualities. 


SHOE  LACES— Our  high-grade  HURCU-LACES 
in  a  variety  of  choice,  for  Ladies'  and  Men's 
wear.  Also  Rifle  Laces,  Tubular,  Flat  Braid 
Laces,  Artificial  Silk  Laces,  etc.,  etc. 

MENDING  WOOLS  — The  ST.  GEORGE  three- 
fold fine  woollen  mending  yarns  have  a  fine 
reputation.     Their  qualities  justify  it. 

SKIRT  BELTINGS  — We  lay  ourselves  out  to 
cater  for  this  ti'ade.  Single  Beltings,  Duplex 
Webs,  Petershams,  etc.  Ask  for  the  CRUSOE 
brand. 

BINDINGS  and  WEBBINGS  —  Every  variety  of 
cotton  and  glace  narrow  goods  are  in  our  line. 
Empire  Bindings  (formerly  known  as  Prus- 
sians), Tapes,  Stay  Bindings,  Hat  Bindings, 
etc.,  etc.  Also  NAME  LABELS,  HANGERS, 
and  LOOPS  for  Coats,  Shirts,  Mantles,  etc. 


SPHERE 


Prices   and  full  particulars   gladly   furnished  on   request. 

Enquiries  welcomed  and  orders  executed  through    London 

Houses  or  direct. 


ST.  GEORGE 


WHOLESALE  ONLY 


TRADEMARK 


TRADEMARK 


FAIRE  BROs  &  CO.,  LTD.,  Leicester,  Eng. 
19,  Fore  Street,  London,  E.C.2.  32,  George  Street,  Manchester 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 


"OBERON"  LINES 

Sell  Freely — Everywhere 

A  T  the  back  of  all  enormous  trade  expan- 
sion are  the  goods  sold.  They  are  the 
vital  factor,  and,  when  examined,  will  in- 
variably be  found  to  be  of  exceptional,  dis- 
tinctive merit.  This  is  exactly  the  case  with 
our  famous  "OBERON"  branded  goods. 
They  are  sold  in  all  parts  of  the  world  and 
the  ever-increasing  demand  for  them  neces- 
sitates frequent  enlargement  of  our  factories 
and  organization.  "OBERON"  branded 
goods  are  essential  stock  for  the  better  to 
best  class  trade. 

"OBERON"  SPECIALITIES 

Hosiery,  Underwear,  Sports  Coats,  Knickers, 
Knitted  Scarves  in  Silk,  Artificial  Silk  and  Wool, 
Ladies'  and  Men's  Pyjamas,  Towels,  Quilts, 
Rugs,  Blankets,  Sheets,  Linens,  Haberdashery, 
Men's  Shirts,  Dressing  Gowns,  Ties,  Braces, 
Collars,  Caps,  Ladies'  and  Men's  Raincoats  and 
Waterproofs. 

Ask  to  see  samples 

at  our  Canadian  Offices 


Eastern  Provinces 

Marshall   &  Harding 
Carlaw  Building 

Wellington  St.  West 
Toronto 


Western  Provinces 

Mr.  G.  E.  Ledder 
Grace  Court 

Cornox   Street 

Vancouver,  B.  C- 


"OBERON" 

Men's  Pyjamas 

Cotton  Pyjamas, 
150/-  to  240/-  per  doz. 

"Ceylon    and    Taffeta" 

Pyjamas, 

168/-  to  550/-  per  doz. 

Self  Colors  and  Fancy 
Stripes — good  styles. 

"OBERON" 

Summer  Gowns 
for  Men 

Fancy  Printed  Crepes, 
21/9  each 

Fancy  Printed  Lustra, 
28/6  each 

Fancy     Printed     Twill 
Silk, 

63/-  each 

Exclusive  designs. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD   STREET,    LONDON,    E.C.  2,    ENGLAND 
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to  c/z  ers 


Pour  l'usage  en 

Printemps  et 

Automne 

Nous  avons  l'honneur 
d'attirer  votre  atten- 
tion sur  uii  tissus  de 
qualite  superieure,  ob- 
jet  de  l'appreciation 
generale,  c.a.d.  une 
serie  de  TAFFETAS 
UNION,  que  nous  re- 
commandons,  sous 
tous  les  points  de  vue, 
pour  la  manufacture 
d'articles  pour  HOM- 
MESET  DAMES.  La 
varietie  des  rayures  et 
damiers,  en  couleurs 
choisies,  est  si  impor- 
tante  qu'elle  permette 
d'employer  oe  tissu* 
d'une  maniere  emi- 
nemment  satisfaisante 
pour  la  confection  de 
Pyjamas,  Chemises,  ;  l 
Sous  -  Vetements  en 
general. 


Spring  and 
Autumn  Wear 

We  take  the  op- 
portunity to  invite 
attention  to  a  cloth 
.0  f  the  highest 
lm-.i  'c  and  about 
which  everything 
that  is  good  may 
be  safely  said,  viz.. 
a  ranee  of  UNION 
TAFFETAS,  in 
every  way  desir- 
a  b  1  e  f  o  r  l>  o  t  li 
MEN'S  and  WO- 
MEN'S WEAR. 
T  li  e  variety  of 
stripes  and  checks 
in  choice  colours 
in  which  this-  is 
available  allows 
for  the  production 
of  eminently  sit- 
isfactory  garments 
in  the  form  of  I'y- 
jamas,  Shirts  and 
.  Underwear  ( re:ier- 
ally. 


2-i 
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MILLINERY  AND  HABERDASHERY  WIRE 

(  brailles,    Hat    Braids,    Dreafl    and    Mantle.    Dress    Cords   and    (Jirdles,    Artificial    Silk.    Braids   and    Ribbons, 
Embroider>    Silk*.    Tassels,    Pom,   etc.      I  pholstery   Cords  and  Trimmings,  Scroll,   Argyle,  Saddle    Hag  and 

Flat   Gimps,   DRESS   FRINGES,  Tassels;  etc. 

MADE    IN    SILK,    COTTON,    WOOL,    ETC. 

Artificial    Silk    Straw    Braids    for    .Millinery    Hat    Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPING  AND  STRICTLY  WHOLESALE  TRADE  ESPECIALLY  CATEKI  I)    1  OB 


TELEGRAMS : 
DAVENPORT 
MACCLESFIELD 


P.  DAVENPORT 


MANCHESTER 

OFFICE: 

39     PICCADILLY 


BRIDGE  ST.  MILLS 


MACCLESFIELD,  ENGLAND 


'«•  '..0.  •>** 


Canadian  Agent:  R.  C.  PARSONS,  34  FRONT  ST.  WEST,  TORONTO 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


x 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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TCI   C  PHONES-CENTRAL   17  32  (s  Lines; 
I  t  LUcRAMS    SARSENET.CENT.LONDON 
CABLEGRAMS:  SARSENET,  LONDON. 


23.  S<? 


?/S-9.  SWztetortharidi/^ 


(corner  of  addle,  street 


cd 


rUW//.£.C.2.         March 


*/&*& 


TO  THE  CANADIAH  WHOLESALER. 


With  silk  prices  steadily  rising  it 
is  important  that  you  connect  up  with 
the  firm  actually  in  touch  with  all 
available  sources  of  supply* 

The  demand  is  so  enormous  at  the 
moment  that  it  is  impossible  to  specify 
any  special  offers,  but  the  goods  are 
HERE. 

Tour  enquiries  are  solicited  and 
we  respectfully  suggest  that  it  will 
pay  you  to  instruct  your  London  buying 
agent  or  representative  to  call  on  ua 
at  once  and  inspect  our  large  range  of 
samples. 

He  will  be  assured  of  a  hearty 
welcome. 


Tours  faithfully, 


P.  S.   Please  watch  our  announcement 
in  this  paper  each  month. 


Canadian  Representative :  Mr.  Wm.  Dodd,  Prince  George  Hotel,  Toronto,  Ont. 
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Spinners  of 

every  description  of  yarn 

for  Hosiery  Manufacture 


Telephone 

2470 


Telegrams 
[Leicester 


""{LEICESTER  (LEICESTER 

it 7/J  '  Vada/c  \Stanningley 

89  Stannincley    lAKD/d  )  i/cl rulc^ 


24  Keichley 

3464  Fort  Hill  Boston 

Codes- ABC  5th Ed  Western  Union. 


\Keighley 
Boston 


TT 


7V 


S^ 


\ 


w 


m  lL 


Stamford  Street 

LEICESTER  eng 


1 


AMERICAN  OFFICE:- 184  SUMMER  STREET 
BOSTON. 
COMB.'NC    &     SPINNING 
SPRINGFIELD  MILLS,  KEIGHLEV    and      SWINNQW  MILLS,  BRAMLEY,YORKS. 


ill 
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^  St.  James's  Buildings  Oxford  St.. Manchester. 
e    //ea</     Offices     of     the     C.P.A.  —  Ltd. 

Mr.  Edward   Foster  - 

direct  CANADIAN  Repre- 
sentative of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England -the  HOME  of  BRITISH 
PRINTS  —  draws  particular  atten- 
tion to  the  popular  specialties 
enumerated  below. 

New  designs    arriving  in 

CRETONNES, 

SHADOW  TISSUES, 

ART  SATEENS 

suitable    for    draperies     and  ^furniture 
coverings. 

You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

10,  Coristine  Buildings, 
20,  St.  Nicholas  Street, 
MONTREAL, 

or  to  71 0,  Empire  Building, 
64,  Wellington  St.  West, 
T    0    R'O   N    T   0    . 

will   receive  the  prompt  and  careful  attention 

of  Mr.  Foster 


iiiii 
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Wholesale  and 

LADIES'  WEAR 


All  Wool  Serrea 
Union  Srrcro 
Cotton    Screes 
All    Wool    Dreas    Gabs. 
Union    Gaberdines 
Cotton    Gaberdines 
Firared    Dress    Cloths 


Voiles 

Artificial    Silks 
Dress   Poplins 
All   Wool   Checks 
Union   Checks 
Cotton    Cheeks 
Rainproofinga,   ate 


MEN'S  WEAR 

Senres 

Fancy    Suitings 

OTereoa  tings 

Trouserings 

Rainp  roofings 

Colonial   Suitings,   etc. 


Export  Only 

FURNISHING  FABRICS 

All    Wool    Casements  Figured    Cabinet    Linings 


Union    Casements 
Cotton   Casements 
Cotton   Poplins 
Cotton    Repps 
Figured   Repps 
Figured   Cotelines 


Figured    Damasks 
Figured    Poplins 
Silk  and  Wool  Casements 
Roman    Satins 
Curtain    Linings 
Printing    Clatns,    etc 


TELEGRAMS 

VITALITY 

BRADFORD" 
A.  B.C.  Code 
5th    Edition 


BROWN,  VICKERS  &  CO. 

Proprietor     S.  H.  Vickers 

Manufacturers   of    Dress   Goods  for  Men's  and  Ladies'  Wear 

and   Fu.rnishing   Fabrics 

CARTWRIGHT  MILLS,    1NGLEBY  ROAD,   BRADFORD,  ENG. 


TELEPHONES 

4332 

Counting  House 

4980 

Other  Depts. 


a 
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The  Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST   IN  THE   FIELD  AND  STILL  LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP,  it  increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS. 
THE    INSTEP   AND    FOOT    FOUR, 
and    the    HEEL   and  TOE    FIVE, 
making  it  essentially 


A  HALF   HOSE 
FOR    HARD   WEAR. 

ABSOLUTELY   SEAMLESS 
PERFECT  IN  FIT 
GUARANTEED  UNSHRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods 


/'ftniTiiTiiiiTiiiMTriirinnTTiitiinitriTriTiTiTi 


TELEGRAMS: 

WAKEFUL 

GLASGOW 


CODE: 
A. B.C. 
5TH  EDITION 


WILSON  &  CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 
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The  Canadian  Wholesale  Houses  have 
made  liberal  provision  for  supplies  of 
Wm.  Anderson   Zephyrs  for   1920 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 


48  White  St. 
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The  Fine  Scotch  Underwear  with  the 
Fine  Scotch  Finish 


The  Pesco  Range 

( Adapted  for  the  Can- 
adian trade) 

In  Pure  Wool  and  Silk 
and  Wool  textures. 

Guaranteed  unshrink- 
able. 

For  Ladies — Combina- 
tions, Vests,  Spencers, 
Bodices,  Drawers, 
Knickers,  Nightdresses, 
etc. 

For  Children  —  Com- 
jinations,  Nightdresses, 
Sleeping  Suits,  Shirts, 
Trousers,  Knickers,  etc. 

For  Gentlemen — Shirts, 
Trousers,  Combina- 
tions, etc. 

Also 
Pesco    Hose    and    Half 
Hose  in  Black,  Colours 
and   Mixtures. 


1 


THE  lady  who  desires  in  her 
intimate  garments  a  touch 
like  velvet,  together  with  the 
charm  that  purity  imparts,  will 
appreciate  the  judgment  of  the 
store  that  stocks  and  places  be- 
fore her  "Pesco." 

"pESCO"  makes  a  direct  and  in- 
stant  appeal  to  those  of 
critical  tastes.  Its  textures,  ap- 
pearance and  perfect  manufac- 
ture proclaim  its  all  round  excel- 
lence and  convince  the  buyer  of 
its  comfort  and  desirability  and  of 
its  sterling  worth. 

AS  a  brand  of  character, 
■^*-  "Pesco"  stands  supreme.  No 
Underwear  has  a  better  reputa- 
tion in  the  stores  and  homes  of 
Britain,  or  is  doing  more  to  exalt 
the  name  of  the  Motherland 
throughout  the  Empire ! 

Now  on  the  ground   with  samples 

MESSRS.  C.  &  A.  G.  CLARK, 
35   Wellington    St.   West,   Toronto. 

MR.    R.    C.    POYSER, 
214   Drummond   Building,   Montreal. 

MESSRS.  THE  HANLEY  &  MACKAY 
CO. 

62  Albert  Street,  Winnipeg 

Sole   Makers : 

Peter  Scott  &  Co.,  Ltd. 

Hawick,  Scotland 
Sold  direct  to  the  retail. 

Showcards,  Window  Tickets  and  Literature  supplied. 
Enquiries  invited. 
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T/ie  Original  "Two' Boys"  Sheets 


IN©: 


Are   made  from  best  Egyptian  and  American    cottons:      Diligent  scrutiny  in  all  stages  of 
manufacture   maintains   that   unbeatable   quality   upon   which    their   world-fame   rests. 


Canadian  Agent: 

E.  W.  DEAN  &  SON,  325  Howe  Street,  Vancouver,  B.C. 

Agency  for  remainder  of  Canadian  Territory  in  contemplation 
Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  ST.,  MANCHESTER 

Cables:  Rigg  Brothers,  Manchester 


ENG. 


0 

r 

7 
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BLEAKLOW   MILLS,   TOTTINGTON,   near    BLKY,    LANCASHIRE 


NOTICE 

Every  article  named  on  Messrs.  Rigg  Bros.'  List  is  both  spun  and  woven 
at  their  mills  at  Bleaklow,  Nr.  Bury,  Lancashire.  The  mark  "RIGG'S 
MANUFACTURE"  appearing  on  the  selvedge  constitutes  a  guarantee  of 

the  highest  quality. 


Made   of 


are  the  standard  product  Entirely 


Free    of 


cotton  of  the  British  market  Fiinngs 

Canadian  Agent: 

E.  W.  DEAN  &  SON,  325  Howe  Street,  Vancouver,  B.C. 

Agency  for  remainder  of  Territory  is  contemplated 
Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  ST.,  MANCHESTER 


ENG. 


Cables:  Rigg  Brothers,  Manchester 


if"! 
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Announcing 

Horrockses'  New  Cloth 
PRESTONIA 

PRESTONIA  is  cotton  fabric  which  looks  and 
feels  like  flannel.  It  is  better  than  flannel  be- 
cause it  can  be  used  for  all  purposes  for  which 
flannel  is  used  and  for  many  other  uses  for  which 
flannel  is  impracticable. 

PRESTONIA  is  ideal  for  making  waists,  night- 
irowns,  pyjamas,  children's  underwear,  etc.  It 
has  none  of  the  objectionable  features  of  flannel, 
such  as  shrinkage,  etc.  It  comes  in  32"  width 
and  in  plain  white  and  a  hundred  patterns  and 
colors. 

PRESTONIA  is  sure  to  be  a  good  seller— It 
has  the  same  high  quality  as  other  fabrics  bearing 
the  Horrockses  brand.     Write  for  information. 

HORROCKSES,  CREWSDEN  &  CO. 


LONDON 


LIMITED 


ENGLAND 


JOHN  E.   RITCHIE.      Canadian  Agent 

591  St.  Catherine  St.  W.  Montreal 

Branches  Toronto  and  Vancouver 

United  Statea  Agents: 

WRIGHT  &   GRAHAM,   COMPANY 
ilO  Franklin  St.-  —  [  New  York  City 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND^SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch   Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

SYk-WARTON,  SCOTLAND 


Telegraphic  Addreaa:  "Cyrua"  Bradford 
Code  u*ed,  A.B.C.  5th  Edition 


Cyrus  Brook  &  Sons.  Ltd. 

Offices:  5  Union  Street 

Bradford         -  England 


Manufacturers  of — 
Buntings,  Serges, 

Shalloons,  Coatings, 

Scarfs,  Gabardines, 

Tammies,  Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Fairweather  Green,  Bradford,  Eng. 

Canadian  Agent*; 

Arthur  H.  Parks,  77  York  Street,  Toronto 

William  Parks,  43  St.  Sacrament  Street, 
Montreal 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian    Agent:     Walter    William*,    S08    Read    Building, 
45  St.  Alexander  St.,  Montreal 


Manufacturers  and  Dealers: 


Our  Inquiry  Department  is  "for  you."    Are  you  looking    . 

for  any  new  lines  or  old  ones?    Write  us,  we  are  at  your 

service. 

DRY  GOODS   REVIEW 

143-153  University  Avenue 
TORONTO 
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Ravishing  English  Marquisettes 


that  are  irresistibly  charming  to  your 
feminine  shoppers.  Their  cool,  sum- 
mery beauty,  and  the  true  wear  service 
offered,  are  all  the  more  re- 
markable when  the  values 
are  considered. 

A  few  of  our  other  appeal- 
ing lines  are  listed  below: 

English 

Fancy  Muslins, 

Organdies,  Voiles, 

and  Tobralco  Vesting 


1  1  Departments 


A  Cottons  L 

C  Flannelettes  M 

D  Dress  Goods  and  Silks  R 

F  Toys  and  Sporting  Goods  S 

H  Hosiery  U 


Linens 

Laces,  Ribbons  and  Carpets 

Ready-to-Wear 

Smallwares 

Underwear  W 


Woollens 


We  gioe  special  attention  to  letter  orders,  telegrams,  and  long  distance  telephone  orders. 

All  orders  shipped  same  day  as  received. 

If  our  Iraoeller  is  not  calling  on  you,  kindly  notify  us  and  we  will  have  him  call. 


HODGSON  SUMNER  &  CO.,  LIMITED 


83-91    St.  Paul  St.  West 


21    St.  Sulpice  St. 

MONTREAL 


8  4-92  Le  Royer  St 


SAMPLE  ROOMS:  Metropole  Building,  SHERBROOKE.  7  Charest  St.,  QUEBEC.  Windsor  Hotel, 

OTTAWA.        Carlaw  Bldg.,  27-30  Wellington  St.  West,  TORONTO.        503  Mercantile  Bldg.,  VANCOUVER. 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS. 
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Wash  Goods  for  Spring  1920 


Anderson's  Ginghams 
and  Kindergarten  Cloth 

Gingham  dress  lengths  in 
Plain  Chambrays  and 
Plaids  (10  to  20-yd.  ends) 


Plain  Colored  Voiles 

Organdies     Mulls 

Canton  Silks 

Fancy  Printed  (Georgette Patterns) 

Voiles  and  Foulards 
Silk  Stripe  Voiles 


Our  new  range  of  Wash  Fabrics  is  the  most 
extensive  and  we  are  still  in  a  position  to 
take  care  of  your  wants. 


(J&nifcd)      ^^«^^ 


MONTREAL 
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HER  LADYSHIP  GARMENTS 


WAISTS 


Georgette,  Crepe  de  Chine,  Habutai  and  Voile  Materials.  Seventy, 
five  different  models,  including  the  "Latest  Fads."  with  short  sleeves,  middy  effects, 
etc.,  as  well  as  an  abundance  of  staple  "Always  Good"  numbers. 


Silk  Crepe  de  Chine  Waists 
Charming  models  in  the  round  neck, 
square     neck     or     tailored     designs 
and    neat    collars,    large    or    small; 
some     lines     are     embroidered     or 
beaded    while    others    rely    on    fine 
tucking  for  their  beauty.    Prices  are 
per  dozen 
$48.00,  $51.00,  $63.00,  $81.00  and  $81.00 
Colors    in    stock   are    White,    Flesh, 
Peach,  Maize,  Navy,  Sand. 

Habutai  Silk  Waists 

We  have  some  remarkable  values  in 

Jap     Silk    blouses.      The    styles    are 

mostly  in  the  different  conceptions  of 

tailored   designs   and   range   in   colors 

and  price  as  follows: 

White,  Flesh,  Maize.     Per  doz.  $27.00 

$36.00,  $45.00  and  $18.00 

Beautiful  Stripe  Designs,  assorted  col- 

lors.     Per  dozen  $39.00 

Black     Habutai.       Per    dozen     $36.00 

$42.00  and   $45.00 


Georgette  Silk  Blouses 
Most  fascinating  styles  with  beaded 
embroidered  trimmings  or  self 
tucked  models  in  tailored  as  well 
as  fancy  round  and  square  neck  de- 
signs.    Prices  are  each 

$6.00,  $7.00,  $8.50  and  $16.50 
Colors      include      Reindeer,      Flesh, 
White,    Peach,    Navy,     Sand,    Maize, 
Turquoise,  Taupe,   Nigger   Brown. 

White  Cotton   Blouses 

There  are  plain  voiles,  embroidery 
trimmed  voiles,  lace  and  badalion 
trims  as  well  as  dimity  stripes  in 
tailored  effects  or  round  and  square 
neck  design,  a  big  variety.  Per 
dozen  $13.50,  $16.50,  $18.00,  $21.00, 
$24.00,  $27.00,  $30.00,  $33.00,  $36.00, 
$45.00,   $48.00   and    $66.00 

Black  Cotton  Waists 

Plain  tailored  effects  in  convertible  or 
fancy  collar  effects  made  from 
Sateen,  Black  Voile  or  Cashmerette, 
Per  dozen  $15.00  and $16.50 


The  W.  R.  BROCK  COMPANY,  (Limited) 

TORONTO 
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Eeabp  for  tfje  Carter  $arabe 

,  FTT  _.t  swagger  Utile  costume  of  the  Spring  .ports  type  which  has  been  'Poneored 
,,  the  leading  designers.  It  combines  baronet  satin  and  duvetyn.  The  skirt  of  sand 
satin   hangs   straight    beneath   a    belted  and  poclteted  jacket  of  brown  duvetyn.     Tie 

ZuZ  little  sailor  combines  these  two  shades  and  the  short  EngM brolh  u  brown, 

too,  with  a  light  leather  strap  handle. 

RI(  iit       Chic    from    her    head    <■    her   tor,   is   this  dainty  young  person  arrayed  in   nary 

I ,     ■"  HeTJraZ  tri d  silk  hat   is  carefully    garntsnea  .    her    Mar, 

ZZds  are  ties,  her  smart  skirt  I gs  i wrdeon  plea,,  and  her  add  httle  jacket 

S  qZite  close  at  the  neck.     Jade,  grey  U  fa  the  thread  pattern  and  stitch- 

,,,,!    the    marl    little    rltapmn    ,s    jad»,     0.1   0. 
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Making  the  Telephone  Give  Service 


Large  Departmental  Stores  in  Canada  and  the  United  States  are  Increasing  Sales  by  Perfect- 
ing Their  Telephone  Systems — The  Personal  Service  Department  Adopted  by 
Ogilvy's  in  Winnipeg — Wanamaker's,  New  York,  Also  Value  Tele- 
phone Customers. 


"H 


ELLO,  is  this  Ogilvy's?" 
"Yes,  ma'm." 

"Will  you  please  connect  me 
with  your  Personal  Service  Depart- 
ment?" 

"Here  is  your  party." 

The  telephone  buzzed  in  the  Personal 
Service  Department. 

"Oh,  I  am  very  busy  at  home  to-day 
and  cannot  come  down  to  shop  at  the 
store,"  said  the,  voice  on  the  other  end 
of  the  wire.  "I  want  to  get  a  frock  for 
my  daughter.  Age  ?  Fourteen  years. 
Have  you  got  any  thing  reasonable  in 
price?     Say,  $7  or  $8." 

The  kindly  voice  answering  from  the 
Personal  Service  Department  asked  sev- 
eral other  questions.  She  wanted  to 
know  the  color  desired,  the  kind  of  ma- 
terial preferred,  size  and  length,  and 
several  other  things. 

That  same  day  an  expert  shopper 
from  Ogilvy's  called  on  Mrs.  Parker,  the 
customer  whose  telephone  conversation 
is  recorded  above.  The  store  shopper 
had  with  her  three  or  four  dresses  along 
the  line  described  by  Mrs.  Parker  over 
the  telephone. 

It  took  but  a  short  time  for  Mrs. 
Parker  to  pick  out  the  dress  she  wanted 
for  her  little  daughter.  She  promptly 
paid  for  it,  and  the  store  shopper  handed 
her  a  store  receipt. 

This  is  only  one  example  of  the  way 
department  stores  are  making  use  of 
the  store  telephone  in  pushing  sales 
these  days.  This  new  idea  has  just  been 
announced  by  James  A.  Ogilvy's,  Lim- 
ited, the  Winnipeg  department  store. 
The  idea  is  to  convert  every  home  in 
Winnipeg  into  a  branch  of  the  Can- 
adian department  store. 

The  other  day  the  store  sent  the  fol- 
lowing message  to  every  one  of  its  cus- 
tomers: 

"We  have  much  pleasure  in  announc- 
ing that  it  has  been  decided  to  extend 
the  activities  of  our  personal  service  so 
as  to  bring  Ogilvy's  store  right  into  the 
homes  of  invalids,  home-tied  mothers, 
or  others  unable  to  leave  the  house  on 
account  of  sickness  or  inclement 
weather. 

"Briefly  it  is  this:  Suppose  you 
wanted  a  dress  for  a  girl  of  8  or  10 
years  of  age.  You  phone  our  Personal 
Service  Department  (Uptown  6400), 
stating  age  of  child,  color  and  material 
desired,  length  of  dress,  and  an  approxi- 
mate price  you  wished  to  pay.  One  of 
our  expert  shoppers  would  then  select, 
say,  three  dresses,  and  bring  them  to 
your  house.  You  could  then  make  your 
selection   and  pay  for  it. 


By  J.   K.   NOVINS 

"In  other  words,  we  desire  to  send  our 
store  into  every  home  in  the  city  where 
the  shopper  cannot  come  to  the  store. 

"We  feel  sure  that  this  new  departure 
in  store  service  will  be  of  a  great  boon 
to  many  people,  and  confidently  look 
forward  to  being  of  greater  service  to 
the  public  than  we  have  in  the  past.  We 
hope  you  will  avail  yourself  of  it,  should 
you  at  any  time  require  to  go  shopping, 
and  cannot,  for  one  reason  or  other, 
come  to  the  store  itself." 

Ever  since  this  innovation  was  made, 
Ogilvy's  has  felt  a  noticeable  increase 
in  telephone  sales.  Of  course,  a  good 
many  people  had  been  accustomed  to 
ordering  by  telephoning  the  store  and 
asking  for  this  and  that  article  that  they 
saw  advertised  in  the  newspapers  or 
had  seen  on  one  of  the  counters.  This 
departure,  however,  has  proved  to  be  a 
practical  merchandising  idea  for  the 
simple  reason  that  service  was  added 
to    sales. 

The  tendency  these  days  is  for  stores 
to  lay  stress  on  their  service.  It  is  the 
duty  of  the  salesman  to  give  as  much 
service  to  the  customer  as  possible.  A 
store  that  can  accomplish  this  with  the 
help  of  the  telephone  has  gained  a 
double  victory. 

Specially  Trained  to  Take  Orders 
One  large  department  store  saw  into 
this  and  made  some  necessary  changes 
that  increased  the  store's  telephone 
sales.  In  this  particular  store  there  was 
a  special  telephone-order  department, 
with  a  corps  of  specially  trained  girls 
doing  nothing  else  but  taking  orders 
over  the  telephone.  These  girls  were 
usually  required  each  day  to  "read  up" 
on  the  store's  newspaper  advertise- 
ments, but  this  proved  hardly  sufficient 
to  acquaint  the  girls  with  certain  points 
about  merchandise  customers  were  ac- 
customed to  order  over  the  telephone. 
In  all  cases  the  telephone  girls  lacked 
first-hand   information. 

So  it  was  decided  to  give  these  girls 
this  first-hand  information.  Each  day 
one  or  more  of  the  telephone  girls  are 
required  to  visit  a  certain  counter  and 
talk  to  the  saleswomen  there.  This  ap- 
plies only  to  counters  where  the  adver- 
tised goods  of  the  day  are  displayed. 
Usually  late  in  the  afternoon  when 
telephone  orders  slow  down  a  number 
of  the  girls  visit  the  counters  where 
the  goods  advertised  in  to-morrow's 
newspapers   are   displayed. 

The  result  of  this  innovation  is  this: 
When  Mrs.  Smith  calls  in  reference  to 
the  tricotine  dress  advertised  in  the 
morning    newspaper      she    is    connected 


with  the  girl  that  has  seen  these 
dresses.  It  readily  becomes  evident  to 
Mrs.  Smith  that  the  girl  on  the  other 
end  of  the  wire  knows  what  she  is  talk- 
ing about.  She  asks  for  suggestions 
about  colors,  etc.  And  sometimes  the 
telephone  girl  tactfully  suggests  some 
other  article  on  the  same  counter  that 
she  thinks  Mrs.  Smith  would  like  to  buy, 
or  see  the  next  time  she  gets  down  to 
the   store. 

Many  times  this  idea  results  in  a 
double  sale.  At  any  rate  the  telephone 
customer  is  pleased,  for  she  realizes 
that  her  tastes  are  being  catered  to.  She 
figures  that  the  store  is  very  nice  to 
her  by  paying  so  much  attention  to  her 
likes.  She  is  anxious  to  make  a  per- 
sonal visit  to  look  over  some  of  the 
stock  the  telephone  girl  had  mentioned. 

It  is  a  far  better  method  than  to  have 
the  customer  talk  to  the  saleswoman  of 
the  particular  department  direct.  The 
saleswoman  is  mainly  concerned  with 
her  own  department,  while  the  girl  in 
the  order  department  is  necessarily  un- 
prejudiced. She  keeps  an  eye  on  the 
entire  store. 

This    Firm    Records   Customers 

In  another  store  this  idea  has  been 
carried  still  further.  Several  girls  in 
the  order  department  devote  their  full 
time  calling  up  customers,  inquiring 
their  wishes  and  oftentimes  making 
valuable  suggestions.  They  generally 
call  up  people  who  have  already  made 
purchases  at  the  store.  For  instance, 
several  months  ago  Mrs.  Jones  had  pur- 
chased three  dresses  for  her  children. 

"Would  you  like  to  see  some  fine 
children's  dresses  that  have  just  ar- 
rived?" asks  the  telephone  girl. 

The  same  concern  keeps  a  systematic 
card  record  of  customers  who  order  by 
telephone,  and  by  examining  past  pur- 
chases by  these  customers  the  order  de- 
partment can  suggest  the  kind  of 
articles  it  knows  these  customers  would 
like  to  come  down  and  look  over.  Many 
times  a  suggestion  of  this  sort  results 
in  an  immediate  telephone  sale. 

However,  the  store  manager  must 
bear  in  mind  the  fact  that  though  a 
telephone  call  on  a  customer  may  not 
result  in  an  immediate  sale,  the  store 
has  really  earned  the  good  will  of  a 
customer.  In  other  words,  the  customer 
must  be  given  to  understand  that  the 
store  is  rendering  a  service. 

Some  times  this  is  done  in  this  way: 
A  certain  Mrs.  Thompson  had  ordered 
a  carpet  several  months  ag-o.  Record 
of  this  fact  had  been  made  on  a  card 
and  filed   in   the   telephone    department. 
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During   ■    lull    in    business,   when    tele- 

phoiu'    tails    from      the      outside    proved 

sparse,  one  of  the  girls  called  up  the 
Mrs.  Thompson  to  ask  how  that  carpet 
was  doing.  ''Having  any  trouble  with 
it '.'"  she  enquired. 

"Oh,  no,"  replies  Mrs.  Thompson. 
"But  I  am  having  ;.  little  trouble  beep- 
ing it  clean.  I  am  glad  you  reminded 
me.  I'll  have  to  come  down  to  the 
Btore    to    get    a    vacuum    cleaner." 

Wanamaker's    System 

\-  a  good  illustration  of  telephone 
service,  take  Wanamaker's.  Several 
years  ago  Wanamaker's  installed  a  day 
and  nitfht  telephone  order  department 
and  this  fact  was  duly  advertised  in  the 
newspapers.  It  was  so  arranged  that 
orders  sent  to  the  New  York  or  Phila- 
delphia store  could  be  transmitted  to 
either.  This  made  possible  delivery  to 
any  suburban  point  between  New  York 
and  Philadelphia  without  in  the  least  in- 
conveniencing  the  customer. 

This  telephone  service  is  of  especial 
benefit  to  Wanamaker's  during  the  sum- 
mer season  when  people  leave  their  city 
homes.  At  this  time  housewives  usually 
instruct  their  husbands  to  get  this  and 
that  at  the  department  store  before  get- 
ting the  train  for  their  week-end  visits 
to  the  summer  homes.  But  dear  hus- 
band generally  has  enough  on  his  hands 
to  keep  him  busy  until  train  time  and 
he  generally  forgets  to  get  this  and  that 
for  his  family.  Oftentimes  he  is  not  as 
expert  a  shopper  as  his  wife.  And  the 
result  is  that  the  department  store  ex- 
periences   a   drop   in   sales. 

The  Wanamaker  talk  therefore  makes 
it  possible  for  the  shopper  to  order 
direct  by  telephone  from  her  country 
home.  She  may  call  up  the  New  York 
store,  where  the  order  is  taken.  But 
the  chief  of  the  telephone  section  ex- 
amines the  slip  and  finds  that  it  would 
be  far  more  convenient  to  make  the  de- 
livery from  the  Philadelphia  store.  For 
one  thing,  the  summer  home  may  be 
nearer  to   the   Philadelphia  store. 

This  system  has  demonstrated  that 
more  shopping  can  be  done  more  satis- 
factorily over  the  telephone  in  a  few 
minutes  than  can  be  done  in  person  dur- 
ing a  full  day.  The  shoppers  as  a  rule 
appreciated  this  service,  especially  when 
knows  the  trouble  the  store  has  had 
to  go  through  in  order  to  fill  her  order. 

Splendid  Advertising  Source 
Telephone     service     often      proves      a 
ire's    best   advertisement,     as      in   the 
case    of      Wanamaker's.       Several    years 
0   Park   &   Tilford   printed   a    series   of 
advertisements,    the    aim    of   which   were 
to  advertise  service  in  the  Fifth  Avenue 
0)      attractive  advertisement  ran 
follows: 
"We    give    special    attention    to    tele- 
phone   equipment      of      our      new    Fifth 
Avenue    store.     To     meet   our   require- 
ments,   we     installed     a    three-position 

telephone  switchboard  connected  by 
thirty  lines  to  the  central  office  of  the 
company.  To  this  switchboard  are  con- 
nect',      forty-five    extensions    located    at 


prions  points  throughout  our  store  and 
offices.  Fifteen  tie  lines  to  our  seven 
branch  stores  and  to  our  stable  and 
warehouse,  make  this  switchboard  the 
centre  of  our  telephone  business.  In 
order  to  facilitate  delivery  of  goods, 
orders  taken  over  the  telephone  are 
transmitted  over  the  private  tie  lines  to 
the   store   nearest   the  customer." 

Coupon*  for  Payment 

Straw-bridge  &  Clothier,  of  Phila- 
delphia, some  time  ago  perfected  a  very 
elaborate  system  in  their  telephone  de- 
partment. The  concern  was  anxious  to 
build  up  telephone  trade  with  subur- 
ban territory.  They  therefore  got  up  a 
ne  wservice,  which  was  duly  advertised 
in  the  newspapers. 

Strawbridge  &  Clothier  accepted  cou- 
pons printed  in  their  advertisements  in 
the  daily  newspapers  in  payment  for 
out-of-town  telephone  calls  when  the 
goods  ordered  aggregated  a  certain 
stated  amount.  The  cost  of  the  tele- 
phone call  is  deducted  from  the  amount 
of  the  bill  and  in  this  way  the  customers 
are  reimbursed. 

This  idea  has  recently  seen  wide- 
spread use.  Department  stores  in 
greater  numbers  have  come  to  adopt  it, 
in  all  cases  with  uniform  success.  Some 
times  the  knowledge  that  a  telephone 
call  from  a  suburban  point  will  prove 
expensive  actually  prevents  the  cus- 
tomer from  ordering  at  the  department 
store,  thinking  that  she  can  possibly  get 
what  she  wants  in  some  local    store. 

It  is  an  idea  that  a  department  store 
in  a  small  city  can  well  adopt,  especially 
if  this  store  banks  on  suburban  trade. 
As  a  matter  of  fact,  such  stores  that 
have  adopted  this  idea  have  felt  ma- 
terial increases  in  sales.  And  many 
times  one  telephone  call  really  results 
in  several  purchases. 

Customer  psychology  enters  here 
more  than  in  anything  else.  When 
Mrs.  Jones  prepares  to  give  Smith  & 
Smith  a  long  distance  call  she  generally 
takes  pains  to  look  around  for  some- 
thing else  that  she  can  order  while  she 
speaks   to   the    store.      She   realizes   the 


expense  the  store  stands  in  taking 
her    order,    and    she      realizes    that    the 

store  is  really  rendering  her  a  service. 

And  then,  before  calling  the  store  Mrs. 
Jones  will  talk  to  Mrs.  Walsh,  and  to 
Mrs.  White,  and  they  will  generally  re- 
quest her  to  order  several  things  for 
them   while  she  is  at  it. 

Jeweller    Stands    Expense 

Other  concern-  than  department 
stores  have  adopted  this  idea  with  equal 
success.  A  certain  wholesale  jeweller 
in  New  York  who  sells  to  stores  in 
suburban  territory  furnished  each  of 
them  with  a  book  of  coupons.  He  in- 
structs them  that  any  telephone  orders 
sent  to  him  for  goods  will  be  at  his  ex- 
pense. This  applies  to  dealers  within 
fifty  miles  from  New  York. 

As  soon  as  the  wholesaler  receives 
one  of  these  telephone  orders,  a  mes- 
senger carrying  the  order  is  imme- 
diately dispatched  to  catch  the  first 
train  in  order  to  get  the  delivery  there 
as  soon  as  possible  following  the  receipt 
of  the   telephone   call. 

This  suggests  two  ideas  that  could 
very  well  be  adopted  by  retail  stores.  It 
is  well  to  encourage  customers  to  order 
by  telephone,  and  v.  special  inducement 
may  be  to  reimburse  them  for  any  rea- 
sonable expense   in   making  the  call. 

Another  thing  a  store  may  do  is  to 
arrange  for  a  special  messenger  ser- 
vice to  deliver  special  emergency  orders 
taken  on  the  telephone.  Sometimes  a 
shopper  will  want  something  in  a  hurry. 
but  because  she  knows  that  delivery 
may  be  made  late  in  the  afternoon  of 
the  same  day  or  the  next  day  she  hesi- 
tates  to   order   over   the   telephone. 


HARRODS    ANNUAL    REPORT 

The  directors  of  Harrod's  Stores,  Lim- 
ited, report  for  the  twelve  months  ended 
January  31,  1920,  that  the  net  profit  is 
€583,635,  which  includes  the  profits  for 
the  half-year  ended  January  31,  1920. 
of  the  Manchester  business  of  Messrs. 
Kendal,  Milne  and  Company,  which  was 
acquired  by  the  company   in  July,   1919. 
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THE  REASON   WHY  THE  MERCHANT  FAILED 

E       He  did   not  advertise. 

E       He  did  not  keep  up  with  the  times. 

=       He  tried  to  do  everything  himself. 

E      His  word  could  not  be  depended  upon. 

g       He  tried  to  save  by  hiring  cheap  help. 

E       He  looked  at  every  system  as  red  tape. 

=       He  strangled  his  progress  by  cheese-paring  economy 

=       He  did  not  have  the  ability-  to  multiply  himself  in  others 

E      He  did  not  think  it  worth  while  to  look  after  little  things. 

lie   ruined  his  capacity  for  larger  things  by  burying  himself  in  detail. 

He  never  learned  that  it  is  the  liberal  policy  that  wins  in  business-. 

Success  made  him  over-confident,  and  he  pot  a  "swelled  head." 

He  thought  he  could  save  money  which  his  competitors  spent  for  advertising 
E       He  did  not  take  inventory  twice  a  year. 
=       He  did  not  have  confidence  in  his  helpers. 
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The  Traveller 


Getting  Better  Recognition 
His  Importance  in  the  Trade 
Sometimes  He's  Shortsighted 


Something  About  His  Place  in  the  Business  World  —  Remuneration  of  First-Class 
Traveller  Should  be  in  Keeping  With  His  Real  Value  to  the  House 


SINCE  a  year  ago,  when  this  paper 
advocated  better  recognition  of 
senior  travellers,  owing  to  the  im- 
portant cog  which  the  efficient  traveller 
is  in  the  wheel  of  business,  there  has 
been  a  marked  tendency  to  do  just  that 
thing.  The  salesmen  on  the  road  in 
many  cases  this  year  have  better  con- 
tracts than  they  have  ever  had  before. 

There  is  somewhat  of  an  analogy  be- 
tween the  members  of  the  teaching  pro- 
fession and  the  commercial  travellers. 
Neither  have  had  the  full  recognition 
that  they  deserve  in  regard  to  the  real 
importance  of  their  place  in  the  world. 
Teachers  are  beginning  to  come  into 
their  own,  and,  happily,  so  are  the  sales- 
men on  the  road.  They  are  more  than 
salesmen.  In  many  cases  they,  too,  are 
teachers;  mentors  to  retailers  who  value 
their  counsels. 

This  whole  question  should  have  in- 
creasing consideration  by  the  director- 
ates of  large  concerns  employing  many 
travellers,  and  by  smaller  manufactur- 
ers or  jobbers  with  few,  or  perhaps  only 
one  or  two  men  on  the  road.  If  a  man 
possesses  the  personality  and  selling 
ability  that  peculiarly  fits  him  for  the 
work  of  representing  a  house  on  the 
road,  is  it  not  clear  that  it  would  be  the 
part  of  wisdom  to  unfold  before  him  a 
future  as  a  travelling  salesman  that  will 
assure  prospects  every  bit  as  good  as 
if  the  traveller  were  to  begin  with  and 
ever  keep  in  his  mind  the  idea  of  even- 
tually leaving  the  road,  succeeding  tc 
the  positio?i  of  sales  manager  or  some 
other  inside  post.  Many  of  them  seem 
to  look  forward  to  this  as  being  some- 
what in  the  nature  of  superannuation. 

In  the  first  place  they  place  a  high 
value  on  the  work  they  are  doing  on 
the  road.  They  know  their  work  is  im- 
portant. In  fact  many  of  them  place 
a  much  too  low  value  on  the  relative 
importance  of  the  work  of  the  execu- 
tives in  the  offices  at  headquarters,  hav- 
ing the  idea  that  many  of  the  latter  are 
parasitical  to  a  degree,  thriving  on  the 
productivity  emanating  from  the  travel- 
ling salesmen.  This  leads  to  the  neces- 
sity for  a  better  appreciation  all  round 
as  to  the  relative  importance  of  all  the 
constituent  parts  of  a  sales  organiza- 
tion. 

Too  frequently  "unseasoned"  sugges- 
tions go  out  from  the  sales  manager's 
office  to  "seasoned"  travellers.  Letters 
of  the  "hot-air"  variety,  or  "pep"  letters 
without  practical  ideas  backing  them  up 
so  as  to  appeal  to  the  business  sense  of 
the  traveller,  are  just  so  much  wasted 
effort.  In  what  has  been  written  the 
writer  has  had  the  experienced  traveller 
in  mind.  In  the  case  of  juniors  on  the 
road,  there  is  of  course  far  more  reason 
for  furnishing     advice     as     to     proper 


courses  of  action.  That  is  part  of  the 
work  of  giving  the  beginner  on  the  road 
a  proper  training.  But  this  paternal  at- 
titude must  be  dropped  as  the  travelling 
salesman  matures  in  his  work.  The  wise 
traveller,  no  matter  how  long  his  ex- 
perience, will  never  resent  being  offered 
advice  of  a  practical  nature,  and  he 
wants  to  be  kept  posted  as  to  affairs  at 
headquarters,  especially  in  their  re- 
lationship to  his  wcrk. 

The  highest  possible  degree  of  co- 
ordination between  the  house  and  the 
road  force  should  be  the  aim  of  both  so 
as  to  build  a  business  bigger. 

Somnolency    Dispelled 

The  travellers  who  really  know  what's 
what,  unlike  the  one-cylinder  thinkers 
or  the  Sylvester  Sounds  among  road 
men,  fully  understand  that  good  strong 
advertising  in  the  trade  paper  makes  it 
easier  for  him  to  sell  the  goods  thus 
advertised,  because  interest  has  thus 
been  created  in  advance  in  the  minds 
of  the  retailers  who  read  the  advei'tise- 
ments  closely  on  account  of  the  in- 
formation they  contain  vital  to  their  in- 
terests— news  about  new  goods,  new 
packages,  new  prices,  or  other  import- 
ant announcements.  The  dealers  na- 
turally are  influenced  by  the  advertis- 
ing to  the  extent  of  being  inquisitive 
about  the  goods.  They  want  to  see  the 
samples  and  what  better  paving  of  the 
way  could  be  desired  by  any  traveller 
with  horse  sense? 

There  is  in  the  minds  of  some  travel- 
lers a  lukewarmness  regarding  trade 
paper  advertising  because  they  are 
suspicious  of  the  firm's  motives  in  do- 
ing it.  They  imagine  it  is  done  to 
"pick  off"  mail  orders  from  customers 
who  would  otherwise  wait  and  place 
the  orders  with  them. 

As  already  intimated,  this  advertising 
does  not  work  out  that  way  at  all,  but 
makes  customers  better  acquainted  with 
the  house  and  its  lines,  and  consequently 
more  anxious  that  they  would  othei'wise 
be  to  inspect  samples  when  the  road 
men  arrive. 

There  has  in  recent  years  been  a 
wonderful    enlightenment    evidenced     in 


the  minds  of  travelling  men,  and  some 
who  previously  were  antagonistic,  or, 
to  say  the  least,  comatose  in  their  at- 
titude toward  trade  paper  publicity, 
now  support  it  most  enthusiastically, 
because  they  have  become  sensible  to 
the  great  help  in  selling  that  they  de- 
rive from  it,  just  as,  in  like  manner, 
this  publicity  is  equally  helpful  to  the 
retailers  from  the  standpoint  of  buying. 

Ideas    From    Travellers 

Each  time  a  traveller  calls  at  your 
store  you  should  make  it  a  point  to 
get  some  new  idea  from  him  based  on 
what  the  traveller  has  observed  in  the 
stores  of  other  dealers.  If  the  traveller 
can't  pass  in  something  of  this  sort — 
well,  he  doesn't  amount  to  very  much, 
does  he? 

You  can  learn  much  from  the  really 
efficient  travelling  salesman.  His  is  an 
honorable  vocation.  In  cultivating  him, 
you  serve  yourself.  Frequently  he  can 
give  you  much  valuable  information  as 
to  styles,  conditions  of  trade,  prices,  etc., 
which  you  could  secure  in  no  other  way. 
Remember,  you  can  hardly  know  wheth- 
er he  has  anything  you  want  until  you 
have  given  him  an  opportunity  at  least 
to  tell  you  what  he  has.  Cultivate  him 
— it's  good  business  to  do  so. 


SALESMEN   CONVENE 

At  the  convention  of  the  travelling 
salesmen  of  the  Harold  F.  Ritchie  Co. 
of  Toronto,  Mr.  Ritchie,  speaking  of 
"Salesmanship"  spoke  of  what  a  sales- 
man owed  to  his  customers,  and  what  a 
salesman  should  always  remember  in 
regard  to  his  manner  of  approach  and 
general    handling    of   customers. 

A  great  deal  was  said  about  courtesy, 
a  salesman's  appearance,  getting  a  cus- 
tomer's order,  and  his  signature,  and 
presenting  his  merchandise  in  a  way 
that  would  lead  to  satisfaction,  and 
above  all,  not  to  misrepresent.  It  was 
clearly  pointed  out  to  the  salesman  that 
he  and  his  firm  represented  purely  and 
simply  a  link  between  the  customer  and 
the  manufacturer,  and  that  it  was  neces- 
sary for  the  salesmen  to  keep  clear  of 
allowing  a  customer  to  get  any  wrong 
ideas  as  to  deliveries,  packing,  quality 
of  merchandise  and  all  of  the  many  com- 
plaints that  customers  might  easily 
have. 
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Merchandising,  Buyer  Power  and  Turn-Over; 
Business  System  that  Gives  Daily  Record  of 
Stock  on  Hand,  Volume  of  Business,  Profit 

Thos,     V   Sharp,   Vice-President  and  Treasurer  of  \Y.  E.  Preston,  Ltd.,  Midland,  Outlines 
Scientific  System  That  May  Be  Applied  to  One  Line  of  Goods  or  to  Departmental 
Store  —  How  Purchasing  Power  of  Each  Month  May  Be  Ascertained — 
I  \penses  and  Profits  Carefully  Watched 


'  A  /T  KU<  11ANDISING'  buying 
'  V/l  power,  turnover,  etc.,"  was 
■i-  ▼  -1.  the  subject  of  an  address  at 
the  Convention,  by  Thomas  A.  Sharp, 
vice-president  and  treasurer  of  the 
W.  E.  Preston  Co.,  Ltd.,  of  Midland. 
Mr.  Sharp  has  devoted  a  number  of 
years  to  a  minute  study  of  scientific 
merchandising  of  business;  and  in  the 
course  of  his  very  instructive  address, 
he  outlined  a  system  that  could  be  ap- 
plied to  a  store  handling  one  line  of 
goods  or  to  a  departmental  store.  The 
opeiation  of  the  system  as  it  works  out 
acquaints  the  proprietor  of  the  store  or 
the  manager  of  a  department  with  the 
most  detailed  information  daily  of  the 
stock  on  hand,  the  volume  of  business 
during   the   day,   and   the   profits   made. 

System  Divided  in  Two  Parts 

The  business  system,  as  outlined  by  Mr. 
Sharpe,  is  divided  into  two  parts — Buying 
and  Sales.  Several  printed  forms  accom- 
pany these  divisions,  forms  which  are 
for  the  recording  of  data  with  regard  to 
the  different  phases  of  the  business.  In 
giving  a  concrete  example  of  how  the 
system  is  operated,  Mr.  Sharp  assumed 
that  he  started  in  business  on  the  first 
of  January,  1920,  and  on  the  first  of 
January,  L921,  wanted  to  have  about  the 
same  stock  on  hand  as  when  he  started, 
namely,  $16,000.  His  aim  for  the  year 
was  to  have  $50,000  sales.  The  expenses 
for  the  year  were  tabulated  as  follows: 
Salesmen    (including    your    own 

salary)    $4,000 

Delivery 500 

Advertising 1,500 

Fuel    200 

Rent    1,200 

Insurance    300 

Light   100 

Stock  guarantee  (fund  for  stock 

shortage)     750 

Taxes,  general  and  overhead.  .  .  .        2,950 

Total    $11,500 

In  the  matter  of  salesmen's  salaries, 
Mr.  Sharp  urged  that  your  own  salary 
should  be  included  in  this  and  should 
never  be  less  than  %  per  cent,  of  sales 
for  the  whole  year.  Advertising,  he 
said,  should  not  be  less  than  2  per  cent, 
of  sales  as  a  minimum  which  should  re- 
pay one  hundred  fold.  Insurance  should 
not  be  less  than  2  per  cent,  of  stock. 

Cost  of  Doing  Business 

Dividing  the  $11,500  into  the  $50,000, 
Mr.  Sharp  estimated  that,  on  this  basis, 


it  would  cost  about  23  per  cent,  to  do 
business.  There  must  be  a  mark-up  of 
30  per  cent,  to  give  7  per  cent,  net  pro- 
fits. On  handling  $50,000  sales,  there- 
fore, 30  cents  of  every  dollar  would  be 
for  business  expenses,  etc.,  and  70  cents 
for  re-investment  in  stock.  On!  this 
basis,  $35,000  worth  of  merchandise 
would  be  bought  during  the  year. 

Sales  Estimated  During  the  Year 

On  this  basis,  Mr.  Sharp  showed  a 
table  illustrating  the  buying  power  and 
sales,  month  by  month,  during  the  en- 
tire year.     The  table  was  as  follows: 

Selling.     Buying. 

January   $1,800         $1,200 

February   1,500  3,800 

March 3,500  5,000 

April    4,000  3,600 

May    6,000  2,400 

June    4,500  1,800 

July    4,000  1,200 

August 3,000  1,600 

September    4,200  5,000 

October    6,500  5,200 

November    5,800  2,400 

December    5,200  1,800 

Total     $50,000       $35,000 

Mr.  Sharp  suggested  that  this  table 
should  also  contain  similar  columns  for 
the  previous  year  so  that  comparisons 
could  be  made  from  year  to  year.  In 
giving  orders  for  goods,  it  was  strongly 
advised  by  the  speaker  the  proper  order 
forms  should  be  secured  and  that  mer- 
chants should  not  fall  into  the  habit  of 
taking  the  travellers'  word  for  them. 
Such  orders  should  be  compared  with  the 
monthly  estimate  made  at  the  beginning 
of  the  year  and  should  be  charged  up 
against  the  month  when  the  goods  have 
to  be  delivered.  Not  more  than  60  per 
cent,  of  goods  wanted  for  season  should 
be  included  in  placing  orders;  the  re- 
mainder should  be  left  for  sorting. 

How  to  Watch  Sales 

Suppose  the  sales  for  one  month  should 
exceed  by,  say,  $600  the  estimate  for 
that  month?  This  amount  could  then 
be  added  to  the  yearly  estimate  of  $50,- 
000  and  the  buying  power  of  any  one 
month  might  be  increased  by  70  per 
cent,  of  that  much.  On  the  other  hand, 
there  might  be  a  succeeding  month  when 
sales  were  under  the  estimate,  and  this 
amount  would,  in  turn,  have  to  be  de- 
ducted from  the  yearly  estimate  and  the 
buying  power  of  one  month  detracted 
from  to  that  extent.     Under-sales  must 


be  watched  as  closely  as  over-sales. 
\N  atch  Expenses  and  Profits 

Other  forms  shown  by  Mr.  Sharp  illus- 
trated the  manner  in  which  the  various 
expenses  in  connection  with  the  business 
were  tabulated.  These  were  on  a  form 
labelled  "Make-up  of  purchases  for  the 
month";  and  the  items  were  invoices, 
charges,  freight,  express,  duty,  transfer, 
total. 

Another  form  was  a  "Synopsis"  based 
on  a  30  per  cent,  mark-up  with  columns 
for  Cost  and  Retail.  By  this  form  the 
per  cent,  profit  for  the  month  could  be 
reckoned  and  if  this  percentage  was  too 
high,  it  was  an  indication  that  the  mark- 
ing was  too  high  and  that  danger  arose 
of  a  competitor  getting  the  business.  On 
the  other  hand,  if  it  was  too  low  there 
must  be  a  leakage  somewhere  and  money 
was  being  lost. 

How   Expenses    Are   Figured 

Mr.  Sharp  included  in  store  expenses, 
travelling,  delivery,  depreciation  of  fix- 
tures, advertising,  bad  accounts,  fuel, 
rent,  light,  stock  guarantee,  taxes, 
wages,  office,  and  general  expenses  ac- 
count which  might  be  made  up  of  little 
amounts  laid  out  of  hand  and  too  often 
not  included  in  the  expense  account  of 
the  month.  To  the  merchant  handling 
only  one  department,  this  system  would 
be  very  simple;  if  the  store  were  depart- 
mentalized, the  total  could  be  controlled 
departmentally  according  to  the  percen- 
tage of  stock  carried  in  each.  It  was 
advised  by  the  speaker  that  any  mer- 
chant doing  over  $50,000  worth  of  busi- 
ness during  the  year  should  departmen- 
talize his  business  as  there  were  bound 
to  be  leaks  somewhere  and  this  would1 
be  the  best  way  of  checking  them. 

Controlling   Ledger 

The  last  form  of  the  system  was  the 
"Controlling  Ledger,"  which  gives  a  sum- 
mary of  Purchases,  Expenses  and  Sales 
and  showed  the  balance.  The  proof  of 
the  system  was  that  the  monthly  synop- 
sis balance  would  tally  with  the  con- 
trolling ledger  balance,  and  thus  prove 
that  the  month  had  been  worked  off  cor- 
rectly. 

Mr.  Sharp  was  good  enough  to  state 
at  the  close  of  his  address  that  if  any 
of  the  readers  of  MEN'S  WEAR  RE- 
VI EW  desires  to  further  consider  the 
different  parts  of  this  "Retail  Business 
Control  System."  they  might  communi- 
cate  with  him  at  Midland. 
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Bankruptcy  Act  Masterly  Piece  of  Legislation ; 

Its  Features  Ably  Outlined  by  T.  W.  Learie 

Convention  Listens  to  Able  Exposition  of  One  of  the  Best  Bankruptcy  Acts  in  the  World. 
Provides  for  Honorable  Discharge  of  Bankrupt — New  Status  of  Landlord  Denned — 
Things  to  Avoid  Once  Declared  a  Bankrupt  —  Other  Features  of  New  Act 

"It  is  peculiarly  significant,  however,  that  in  these  days  of  governmental  paternalism,  when  everybody  is  prone  to 
think  everybody  else  is  a  profiteer,  when  such  thorns  in  the  flesh  as  the  Board  of  Commerce  should  be  causing  us  all 
more  or  less  worry,  and  which  has  proved  and  is  proving  so  upsetting  to  the  whole  commercial  community  throughout 
Canada,  that  I  should  be  asked  to  speak  upon  the  Bankruptcy  Act.  I  do  not  know  that  your  secretary  correlated  the 
conditions  to  the  subject,  but  if  he  did  and  the  present  state  of  things  is  to  be  continued  and  industry  is  to  be  left  to  the 
absolute  autocracy  of  two  lawyers  and  a  labor  man  to  be  pestered  into  insolvency,  then  the  coming  into  effect  of  a 
Bankruptcy  Act  in  Canada  oil  July  1st,    1920,  is  not  any  too  soon. 

"Personally,  I  am  out  of  all  patience  with  the  present  efforts  of  the  Government  and  its  instrument,  the  Board  of 
Commerce;  and  I  am  frankly  alarmed  for  the  clothing  industry  if  such  a  state  is  to  be  continued.  The  Board  has 
now  been  operating  several  months  and  nothing  has  had  greater  investigation  than  the  clothing  trade.  Surely  ample 
time  and  opportunity  has  been  allowed  to  prove  profiteering.  If  there  is  no  such  tiling  in  Canada,  and  I  confessedly 
believe  that  there  has  been  no  such  thing  in  our  industry,  then  let  the  Government  say  so.  The  policy  of  suspense  which 
leaves  the  trade  under  public  suspicion  is  unfair  and  should  be  ended.  If  the  Board  of  Commerce  hopes,  by  its  actions, 
to  embarrass  merchants  and  manufacturers  ami  by  creating  insolvencies  reduce  the  cost  of  living  on  the  principle  of  the 
greatest  good  for  the  greatest  number,  it  may  see  its  object  attained  ivith  disastrous  results  to  the  whole  fabric  of  com- 
merce.    Then,  therefore,  a  knowledge  of    the  Bankruptcy  Act  ivill  not   be  amiss." 


CANADA'S  new  Bankruptcy  Act 
was  very  ably  expounded  at  the 
convention  by  Thomas  W.  Learie, 
of  W.  R.  Johnston  &  Co.,  Ltd.,  of  To- 
ronto. Every  phase  of  interest  and  im- 
portance to  the  retail  clothiers  of  Canada 
was  gone  into  and  explained  by  Mr. 
Learie.  Through  the  mass  of  detail,  he 
guided  his  audience  and  at  the  conclu- 
sion of  his  address  they  felt  that  they 
had  a  good  working  knowledge  of  an 
act  that  is  described  by  some  authorities 
as  being  the  best  of  its  kind  in  the 
world  to-day.  After  tracing  the  history 
of  bankruptcy  legislation  in  Canada 
since  Confederation,  Mr.  Learie  dealt 
very  particularly  with  the  new  Canadian 
Act. 

"The  history  of  the  present  Bank- 
ruptcy Act  is  brief.  In  1913,  in  certain 
of  the  Bar  associations  of  Canada  some 
discussion  and  agitation  took  place  rela- 
tive to  correcting  the  existing  conditions 
by  the  passage  of  a  Dominion  Insolvency 
Law.  Simultaneously,  the  Canadian 
Credit  Men's  Association,  which  had  been 
formed  some  three  years  before,  realized 
that  if  such  legislation  was  to  be  passed, 
it  would  be  inadvisable  that  it  should  be 
left  entirely  to  the  mercies  of  the  legal 
fraternity,  fearing  that  it  would  be 
drawn  largely  from  their  point  of  view 
and  possibly  that  it  would  follow  pretty 
closely  the  English  Act.  It  was  felt 
that  if  Canada  was  to  have  such  legisla- 
tion it  should  be  developed  and 
drafted  by  men  acquainted  intimately 
with  the  commercial  and  industrial  con- 
ditions of  the  country,  and  that  while, 
in  the  main,  it  should  follow  the  best  of 
provincial  legislation  it  should  be  suited 
to  meet  the  widely  diversified  need  of 
our  extensive  country.  The  fundamental 
things  demanded  by  credit  men  and  mer- 
chants generally  were  that  it  should  be 
a  bill  that  would  produce  uniformity  in 
insolvencies  in  Canada,  that  it  should  be 


sound  in  the  principles  of  law  and  equity, 
that  it  should  be  operative  under  low 
costs  and  that  it  should  be  reasonable 
and  prompt  under  administration."  Mr. 
Learie  went  on  to  say  that  the  chief 
credit  for  the  bill  was  due  to  Mr.  Harry 
Grundy,  of  the  firm  of  Pitblado,  Hoskin 
and  Grundy  of  Winnipeg,  who  spent 
some  eighteen  months  in  drafting  the 
bill. 

To  Do  Essential  Things 
"The  bill,"  continued  Mr.  Learie,  "seeks 
to  do  the  essential  things  and  to  do  them 
without  the  establishment  of  new  courts  or 
a  new  judiciary.  Its  sane  and  reasonable 
provisions  have  secured  it  general  endorsa- 
tion  and  commendation  from  the  business 
public  generally.  Perhaps  I  should  here 
pay  tribute  to  the  Retail  Merchants'  Asso- 
ciation, who  were  deeply  interested  in  the 
bill  and  who  materially  facilitated  its  pass- 
age through  the  house. 

Divided  Into  Eight  Sections 

"The  bill  is  divided  into  eight  sections, 
embodying  ninety-eight  clauses,  with  many 
sub-sections: 

"1.     Bankruptcy  and   receiving  orders. 
Assignments  and  compositions. 
Trustees  and  administration  of  prop- 
erty. 
Creditors. 
Debtors. 

Courts  and  procedures. 
Supplemental   provisions. 
"8.     Bankruptcy  offences. 
"Dealing   with    all    these    there   are   three 
fundamental    provisions    in    which    you    are 
specially  interested: 

"1.     Compulsory  liquidation. 
"2.     Voluntary  assignment. 
"3.     Discharge  for  honorable  debtors. 
"Heretofore  in  Canada,  except  in  the  Prov- 
ince  of   Quebec,   it   has   been    impossible   to 
compel    or    force    a    merchant    into    assign- 
ment.      Other    and    costly    means    were    re- 
quired   to    get    possession    of   his    estate   for 
creditors.      Now  it  will  >be  possible  to  force 
bankruptcy  without   the   entailing  of  exces- 
sive and  unreasonable  costs.      This  is  most 
important. 

"Under  no  other  law  of  bankruptcy  of 
which  I  have  knowledge  is  the  right  and 
privilege  of  voluntary  assignment  retained. 
The  retention  of  this  privilege  is  a  new 
departure  and  was  so  realized  by  the  legis- 
lators. 


"2. 
"3. 

"4. 
"5. 
"6. 

"7. 


"No  law  in  Canada  provided  for  discharg- 
ing an  honorable  debtor,  and  the  commercial 
interests  especially  felt  that  this  omission 
from  our  laws  alone  demanded  bankruptcy. 

Causes  of  Bankruptcy 

"The  act  provides  that  the  causes  which 
constitute  bankruptcy,  or  for  a  man's  mak- 
ing a  voluntary  assignment,  are  for  a  debtor 
to  make  an  assignment,  give  a  fraudulent 
conveyance  or  a  fraudulent  preference,  ab- 
scond, leave  an  execution  unsatisfied,  whose 
goods  are  seized  and  sold  by  the  sheriff, 
whose  statement  shows  insolvency,  who  at- 
tempts to  defraud  the  creditors,  or  who 
makes  a  bulk  sale  without  conforming  with 
any  Bulk  Sales  Act  applicable  to  any  Prov-  ' 
ince  in  which  he  may  be  transacting  busi- 
ness. If  a  debtor  commits  any  of  these 
offences  and  any  creditors  or  combination 
of  creditors  have  claim  for  $500  or  more, 
such  creditors  may  make  application  for  a 
receiving  order.  The  Bankruptcy  Act  does 
not  apply  to  any  whose  debts  are  under  $500 
and  it  is  not  applicable  to  wage-earners  get- 
ting $1,500  per  year  or  less  or  to  farmers. 

Presents  Bankruptcy  Petition 

"Having  committed  an  act  of  bankruptcy, 
the  creditor  may  present  a  bankruptcy  peti- 
tion to  the  court,  the  Supreme  Court  of  On- 
tario, as  against  the  debtor,  and  ask  an 
order.  Attached  to  the  petition  shall  be  an 
affidavit  proving  knowledge  of  the  facts  and 
proof  of  the  debt.  If  satisfied,  the  court 
may  grant  the  order  and  adjudge  the  debtor 
a  bankrupt,  or  dismiss  the  petition,  which 
may  leave  the  applicant  open  to  libel  action, 
or  grant  a  stay  of  proceedings.  Once  a 
petition  is  presented  it  cannot  be  withdrawn 
without  special  permission  from  the  court. 

"If  the  court  grants  the  order,  the  debtor 
is  adjudged  bankrupt  and  all  his  property 
of  which  he  might  then  be  possessed  or 
which  may  devolve  on  him  by  legacy  or  gift 
up  until  his  discharge  is  placed  under  the 
custody  and  administration  of  a  trustee  for 
and  on  behalf  of  creditors.  You  will  notice 
that  this  covers  all  his  property  up  until  his 
discharge.  He  is  legally  known  as  a  'bank- 
rupt.' 

Can  Make  Voluntary  Assignment 

"If  the  debtor  himself  realizes  insolvency 
and  desires  to  save  his  creditors  expense 
and  delay,  he  may  make,  without  the  neces- 
sity of  a  court  order,  a  voluntary  assign- 
ment, and  the  act  differentiates  between  the 
involuntary  and  voluntary  action  by  desig- 
nating the  former  a  bankrupt  and  removing 
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that  odium  in  the  case  of  the  latter  by  le- 
ntil] terming  him  an  'authorized  assignor.' 
Likewise    the    trusters    to   whom    the   author- 

taaignment  ii  made  become  the  custo- 
dians of  the  debtor's  property  for  the  bene- 
fit of  the  creditors,  but  should  any  property 
devolve  upon  the  authorized  assignor  be- 
tween the  time  of  his  assignment  and  dis- 
charge, either  by  legacy  or  gift,  it  remains 
the   debtor's    property,   for  his   sole   use   and 

,  tit.       In    Other    words,    he    only    assigns 
property   which   was   in   his   possession   up   to   • 
the    time    of    his    assignment,    whereas    the 
bankrupt's    property    is    assigned    up    to    the 
date   of   his   discharge. 

"As  is  the  case  to-day.  in  liquidation  pro- 
ceedings, receiving  orders  and  authorized 
assignments    will    take    precedence    over   all 

ichmenta  for  debt,  except  those  actually 
completed  by  payment,  subject  to  the  cost 
of  the  first  execution  creditor. 

Machinery   for  Compositions 

"In  addition  to  providing  for  involun- 
tary and  voluntary  liquidation,  the  act 
provides  machinery  for  handling  composi- 
tions, extensions  or  schemes  of  arrange- 
ment. The  debtor  prior  to  or  after  en- 
tering bankruptcy  may  request  an  author- 
ized trustee  to  convene  his  creditors  for 
the  purpose  of  offering  a  settlement  or 
getting  an  extension.  He  must  submit 
a  list  of  creditors,  a  statement  of  hii 
affairs,  and  his  proposition  in  writing.  If 
his  proposition  is  acceptable  to  two-thirds 
of  the  unsecured  creditors  whose  debts  are 
proved,  and  if  the  court  likewise  approves, 
with  certain  exceptions,  it  is  binding  on  all 
creditors.  Before  consenting,  the  debtor 
must  put  up  security  with  the  trustee  for 
an  amount  not  less  than  fifty  cents  on  the 
dollar  on  his  provable  unsecured  debts.  The 
court  on  granting  a  settlement  may  annul  a 
bankruptcy  or  authorized  assignment.  Pro- 
vision is  made  for  the  enforcement  of  the 
provisions  of  the  settlement  and  for  de- 
fault." 

Appointment  of  Trustees 

.Mr.  Learie  outlined  the  procedure  in  ap- 
pointing trustees  who  are  required  to  put 
up  security  of  $10,000.  and  whose  jurisdic- 
tion is  confined  to  the  districts  in  which 
they  do  business,  except  when  a  debtor's 
property  is  outside  that  district.  "The  trus- 
tee may  do  anything  the  debtor  could  legally 
do.  He  can  carry  on  business.  He  can 
permit  the  debtor  to  remain  in  charge.  He 
can  sell  property,  accept  security  for  debts, 
mortgage  or  pledge  property  for  loans, 
compromise  debts,  insure  property  and  col- 
lect insurance,  sell  patented  articles,  bring, 
institute  or  defend  legal  actions,  but  many 
of  these  can  be  done  only  on  the  written 
authority  of  the  inspectors.  His  remunera- 
tion is  limited  to  five  per  cent,  of  the  cash 
receipts  and  his  solicitors'  expenses  are 
limited  to  a  like  amount.  These  are  fea- 
tures of  the  bill  to  which,  in  these  days  of 
high  costs  of  living,  some  exception  is  be- 
ing voiced.  My  own  opinion  is  that  the 
limitation  is  low,  as  some  estates  cannot 
possibly  be  handled  in  either  instance  for 
the  amount  specified.  In  my  judgment,  the 
matter  of  fees  should  have  been  left  with 
the  inspectors  for  the  creditors.  Trustees 
are  compelled  to  report  the  status  of  any 
estate  on  demand  and  see  that  dividends  are 
paid  periodically  and  with  all  possible  dis- 
patch. 

Securities,    Settlements,    Preferences 

"In  the  matter  of  securities,  settlements 
and  preferences,  the  Act  has  many  improve- 
ments. Under  it  a  secured  creditor  having 
his  security  direct  from  the  debtor  is  com- 
pelled to  place  a  value  on  it.  If  not  real- 
ized on  or  surrendered  inside  thirty  days, 
he  places  his  value  on  it  with  the  trustees 
and  files  for  any  balance  against  the  estate. 
The  trustee  may  redeem  it  on  payment  of  its 
assessed  value  and  pot  plus  10  per  cent.,  as 
heretofore.    This  is  a  most  desirable  change. 

Definition    of    Property 

"In  the  definitions  'property'  is  given  a 
very  wide  meaning,  and  if  a  debtor  becomes 


bankrupt  or  insolvent  and  a  year  before  he 
made  settlement  by  way  of  transfer  of  prop- 
erty to  another,  it  is  void  as  against  the 
trustee,  and  if  he  becomes  bankrupt  within 
live  years,  it  is  void  unless  all  the  parties 
claiming  under  the  settlement  can  prove 
that  the  debtor  or  settler  was  in  a  position 
to  pay  all  his  debts  in  full  at  the  time  of  the 
transfer  without  involving  the  property  cov- 
ered by  the  transfer.  The  Act  aims  to 
stop  debtors  transferring  property  merely 
for  the  purpose  of  preserving  it. 

Marriage  Contracts 

"Marriage  contracts  have  been  one  of  the 
banes  of  liquidation  proceedings  in  Canada. 
The  Act  provides  that  any  marriage  contract 
or  covenant  for  future  payment  of  money  or 
property  from  a  debtor  to  his  wife,  or  vice 
versa,  or  to  children,  or  for  any  future  set- 
tlement of  such  relatives  wherein  the  debtor 
at  the  date  of  his  marriage  had  not  any  in- 
terest therein  or  any  estate,  is  declared  void 
against  the  trustee  until  all  the  claims  of 
creditors  have  been  paid  in  full.  Payments 
and  transfers  of  property  to  such  relatives 
are  subject  in  some  instances  to  proof  of 
certain  facts,  and  if  the  facts  are  admitted, 
then  such  relatives  may  rank  as  creditors. 

Position    of   Landlords 

"Landlord's  rights  under  this  Act  are  very 
materially  changed,  and  he  has  not  the  wide 
privileges  that  he  formerly  enjoyed.  In 
Canada  we  do  not  regard  the  landlord  in  the 
same  sacred  light  as  he  is  regarded  under 
the  British  law,  and  the  Bankruptcy  Act 
materially  changes  the  status  of  the  land- 
lord in  all  the  Provinces  so  far  as  bank- 
ruptcy is  concerned.  The  landlord  may  not 
distrain  once  a  man  has  been  adjudged  a 
bankrupt.  He  is  given  priority  not  exceed- 
ing the  value  of  the  distrainable  assets  and 
not  exceeding  three  months'  rent  accrued 
prior  to  the  date  of  the  receiving  order  or 
authorized  assignment.  If  any  additional 
amount  is  owing  to  him  he  ranks  as  an  un- 
secured creditor.  If  there  is  a  lease,  and  it 
provides  for  accelerated  rent,  he  cannot  get 
more  than  three  months  in  advance.  The 
trustee  is  compelled  to  pay  the  landlord  for 
the  period  he  occupies  the  premises  after 
the  receiving  order  or  authorized  assignment 
and  he  may  elect  either  to  retain  or  give  up 
the  premises  and  lease,  and  he  must  do  this 
within  a  month. 

The  Discharge  of  Bankrupt 
"There  are  many  other  important  features 
of  the  bill  and  it  would  be  advisable  for  all 
merchants  to  become  acquainted  and  have  a 
better   knowledge    of    bankruptcy;    but    the 
last  vital   item   which   we  have  the   time   to 
deal   with    is   the   question   of  the    discharge 
of  the  bankrupt  or  the  assignor.     The   sec- 
tions   covering   this    phase    of   the    bill    are 
almost  exactly   the   same   as  applied   in   the 
English  Act.     It  will  not  be  easy  for  debtors 
to  secure  a  discharge,  the  legislators  believ- 
ing that  this  is  a  great  privilege  and  bene- 
fit   and    they    have    provided    machinery    to 
safeguard  it.      The  result  will  be  that  here- 
after   a    business    man    will    be    honest   and 
careful  in  his  business  dealings  and  methods 
not  only  because  it  is  right  and  proper,  but 
because  it  will,  in  the  event  of  difficulties, 
pay  him.      The  debtor  is  compelled  to  make 
application    for   his    discharge,  but   he   must 
not  do  this  until  three  months  have  elapsed 
from  the  date  of  his  bankruptcy  or  author- 
ized assignment.     He  must  produce  a  certifi- 
cate from  the  trustee  giving  the  names  and 
addresses   of  his   creditors.      The   trustee   is 
compelled   to   give   creditors   fourteen    days' 
notice  that  the  court  will  hear  the  applica- 
tion of  the  debtor  for  a  discharge,  and  must 
furnish   to  the   registrar  or  court  official   a 
report   as  to   the   conduct    "id   nff;>;<"   «f   r»"» 
bankrupt    or    assignor.      The    court    has    the 
power   to    giant    or   refuse   a   discharge   or   to 
suspend  discharge,  or  to  make  it  conditional, 
but    it   is   expected   that  no  discharge   will   be 
granted    until    the    creditors    have    been    paid 
an    amount    not    less    than    fifty   cents   on    the 
dollar,  and   the  court  may  order  that  the  dis- 
charge   be   granted   conditional   upon   the   fifty 
cents,  or  any  other  stipulated  amount,  being 


paid  out  of  future  earnings  or  after-acquired 
property,  and  it  may  modify  the  amount  t6 
be  paid  to  the  creditors  providing  the  cir- 
inees  warrant.  Simply  because  the 
court  grants  an  order  does  not  release  tin- 
debtor  from  any  debt  which  may  be  owing 
to  the  Crown,  or  for  any  debt  arising  through 
a  breach  oi  unless   such   is  consented 

to  by  court  specifically.  It  does  not  free 
him  from  a  debt  incurred  by  fraudulent 
means  or  from  certain  other  illegal  actions. 
nor  from  any  debt  owing  for  the  necessaries 
of  life,  the  court  having  in  all  cases  tin- 
right  to  order  payment  as  it  deems  ex- 
pedient." 

In  conclusion,  Mr.  Learie  enumerated  a 
list  of  things  to  be  avoided  once  a  man  has 
been  declared  a  bankrupt  or  authorized  as- 
signor.    They   are: 

1.  Practising    fraud   on   trustee. 

2.  Failing    to    turn    over    all    properf. 
sets,    books,    documents,    papers. 

3.  Concealing   any   debts   due   him. 

4.  Removing  property   to   the  value   of  $50 
■      or   upward. 

.").     Knowingly  making  a   false   statement. 

6.  Permitting   a    false    debt    to   be    proved. 

7.  Preventing  the  production  of  any  docu- 
ment, paper,  book  or  writing  covering 
his    affairs. 

8.  Concealing,  destroying  or  mutilating 
documents. 

9.  Making  false  entries  in  his  books,  re- 
lating to  property,  etc. 

10.  Attempting  to  account  for  his  position 
by    fictitious    losses    or    expenses. 

11.  Obtaining  property  by  fraud  or  false 
representation  and  not  paying  for  same. 

12.  Pawning,  pledging  or  disposing  of  pro- 
perty obtained  on  credit  unless  it  is  in 
the   ordinary  way   of  business. 

13.  Guilty  of  any  fraud  in  obtaining  the 
consent  of  his  creditors  to  an  agree- 
ment. 

14.  Giving  an  agency  of  any  kind  false 
statement  of  his  position  for  the  pur- 
pose of  securing  credit. 


CANADIAN   TEXTILES  CHEAPEST 
IN  WORLD 

A.  R.  Auld  addresses  dry  goods  sec- 
tion of  Toronto  Board  of  Trade. 

In  a  recent  address  before  the  Dry 
Goods  section  of  the  Toronto  Board  of 
Trade,  A.  R.  Auld,  the  retiring  chairman, 
declared  that  Canadian  manufacturers 
who  had  been  able  to  manufacture  their 
goods  from  the  raw  materials  had  placed 
their  goods  on  tihe  market  at  lower 
price  than  had  the  manufacturers  any- 
where else  in  the  world. 

"The  market  is  shorter  of  goods  than 
it  was  twelve  months  ago,"  declared  Mr. 
Auld.  "Large  stocks  manufactured  (and 
in  store  twelve  months  ago)  for  the 
armies  have  been  converted  and  con- 
sumed   by   the   civilian    trade." 

With  regard  to  silk  in  its  various 
forms,  Mr.  Auld  said  that  prices  have 
advanced  in  greater  ratio  than  perhaps 
woolens  or  cottons,  but  in  spite  of  this 
the  demand  far  exceeds  the  supply. 

Mr.  J.  A.  Catto  was  elected  chairman 
for  the  local  Dry  Goods  section  for  1920, 
and  Mr.  F.  G.  Morley  secretary-trea- 
surer. 
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EFFICIENT  SALESMANSHIP 

EFFICIENT  salesmanship  is  one  of  the  most  im- 
portant factors  in  the  making  of  a  wide-awake 
business.  Whether  you  are  the  owner  and  sole  op- 
erator of  your  own  little  store  on  the  corner,  or 
whether  you  have  an  executive  staff  of  hundred!? 
and  a  general  staff  of  thousands  on  your  weekly 
pay  roll,  it  is  equally  important  that  you  study  your 
sales  force,  with  a  view  to  improving  the  weak  points 
and  making  stronger  the  features  that  have  already 
proven  their  worth. 

Practically  all  the  large  departmental  stores  now 
pay  high  salaries  to  people  who  devote  their  whole 
time  to  this  feature  of  the  business.  These  efficiency 
experts  lecture  on  the  art  of  salesmanship,  and  give 
practical  courses  of  instruction— the  advantages  being 
within  reach  alike,  of  the  parcel  clerk  and  the  head 
of  the  biggest  department  in  the  store.  Any  clerk 
who  wishes  to  improve  his  position  can  do  so  (with 
the  help  of  the  efficiency  expert),  via  the  route  of 
better  service  to  the  firm.  This,  of  course,  obviously 
points  to  better  and  quicker  turnovers  for  the  busi- 
ness. Rut  sales  force  is  not  confined  to  the  person- 
nel of  the  sales  staff — good  advertising  and  artistic 
window  displays  are  as  much  a  part  of  the  scheme 
as  the  reliable  manager,  the  clever  sales  clerk,  or 
the  smart  parcel  boy.  The  telephone,  too,  can  be 
made  one  of  the  best  factors  in  this  combination  of 
efficiency  which  spells  better  business.  Don't  over- 
look the  article  in  this  issue  on  ''Making  the  Tele- 
phone Hive  Service." 


CIRCLES  WITHIN  CIRCLES 

THE  gap  between  supply  and  demand  grows 
wider.  Alasl  The  consumer  is  fretting  be- 
cause her  tailor  has  indefinitely  postponed  fittings  of 
her  new  suit.  The  very  much  worried  tailor  has  ap- 
pealed in  vain  to  the  retailer,  and  the  retailer  has 
pleaded  long  and  eloquently,  but  without  avail  at  the 
jobber's  door.  For  the  jobbers'  shelves  are  very 
much  in  the  condition  of  Old  Mother  Hubbard's 
cupboard'— and  the  jobbers  realize  that  there  is  no 
use  hunting  and  fussing  about,  so  they  sit  patiently 


as  it  weic  in  spite  of  the  din  of  protest  arising  on 
all  sides  and  wait  for  shipments  that  are  months 
late  in  arriving-.  The  mills  are  having  their  own 
troubles,  of  course,  with  the  shortage  of  help  and 
raw  materials.  And  yet  there  i-  consolation  to  be 
found  amid  all  this  chaos.  If  materials  arrive  sev- 
eral months  too  late  to  he  of  any  use  to  the  spring 
trade,  at  least  they  are  ordered  ami  there  is  the 
pleasant  prospect  of  a  new  -nit  before  tin-  cold 
weather  sets  in  next  Fall ! 


SHORTAGE  NO  MYTH 

THERE  i-  no  dout».t  about  the  shortage — it  be- 
comes  more  apparent  almost  hourly.  Large 
retail  businesses  that  have  hitherto  done  their  pur- 
chasing through  their  buyers  direct  from  the  mills 
are  now  appealing  persistently  to  the  jobbers  for 
help.  The  jobbers  in  Toronto.  Montreal  and  in 
the  West,  all  state  this  to  be  the  case,  and  declare 
that  big  departmental  stores  that  never  call  upon 
theni  under  ordinal*}'  conditions,  are  being  forced  to 
beg  for  odd  pieces  here  and  there  among  the  jobbers. 
The  jobbers  are  in  a  position  to  be  quite  in- 
dependent and  are  showing  no  disposition  to  accom- 
modate these  casual  callers,  even  if  they  had  the  goodts 
in  large  quantities,  which  they  have  not — for  the 
jobbers  take  the  stand  that  they  must  look  after  the 
needs  of  their  regular  customers  first. 


BRIEF  EDITORIAL  COMMENT 
AN    advertisement     in     a     Toronto      daily      reads: 
"Dresses  made  from  eight  dollars."    A  reader  point- 
out:   "They're  going  up  every   day." — And  isn't   it 
fortunate  we  have  no  eight-dollar  hills' 
*      *      * 

HoBBERIES  in  clothing  and  haberdasher  stores 
seem  to  be  on  the  increase.  In  many  sections  01 
Canada,  hard  times  accompanied  by  a  good  deal  of 
suffering,  seem  inevitable;  and  men  will  steal  when 
they  are  fighting  the  wolf  from  the  door.  But  that 
is  no  reason  why  the  doors  should  not  be  securely 
locked. 
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CANADA  MUST  PREPARE 

IM'l  STR]  \l.  recuperation  of  the  Belgian  indus- 
tries is  becoming  daily  more  apparent,  according 

M  \  Dispart,  Government  Enspector  of  Indu- 
(fie-,  in  a  recent  interview  given  in  Brussels;  M 
Dieparl  said  that  the  workers  in  the  woolen  indus- 
try were  working  in  24-hour  shifts.  He  stated  that 
like  everyone  else  in  Belgium,  the  greal  manufac- 
turers of  sofl  goods  were  awake  to  the  possibilities 
of  export  and  fully  realized  thai  the  only  hope  of 
adjusting  the  present  adverse  ran-  of  exchange  was 
by  concentrating  on  export. 

This  same  -(Mind  philosophy  applies  equally  to 
('ana. la  with  regard  fee  ilie  exchange  thai  she  baa  be 
pay  up  when  she  does  business  across  the  border. 
Mr.  John  O'Connor,  of  the  Murray-Kay  Company 
presented  this  same  logical  argument  in  the  course 
of  a  most  enlightening  address  before  the  Women 
Designers'  Club  in  Toronto  this  month,  on  the  plight 
of  the  Canadian  dollar.  It-  recuperation  could  only 
be  assured  by  a  united  and  universal  determination 
on  the  part  of  the  people  of  Canada  to  buckle  down 
and  increase  production  a-  if  their  live-  depended 
upon  it.  This  would  eventually  enable  Canada  to 
export  more  extensively  ami  ultimately  tell  a  differ- 
ent story  from  the  present  one  of  the  adverse  rate. 


one    veteran    in    the    business    -aid    for   at   least   two 

years— and  all  agree  that  there  are  likely  to  be  sev: 
era!   advances   before  a  substantia]   decline  can   he 

hoped   lor. 


NO  IMMEDIATE  DECLINE 

SEVERAL  prominent  men  in  the  trade  have  ex- 
pressed themselves  as  being  very  indignant  over 
certain  false  impressions  conveyed  in  a  recenl 
lure  to  -Indents  at  Mac.Master  University,  Toronto. 
During  the  course  of  his  address  the  professor  -aw 
lit  lo  predict  a  fall  in  price-  a-  early  as  June  or  July. 
The  men  who  axe  conversanl  with  dry  goods  markets 
the  world  over  declare  that  there  will  be  not  the 
slightest  chance  for  a  decline  iii  prices  for  months — 


THE  CANADIAN  El  R  8  Ml 

THE  importance  of  the  fur  auction  at  Montreal 
this    month    is   being    universally    recognizedi 

American   paper-   have   been   Idled  recently   with   ad- 

\  ice-  a-  bo  date-  of  aales,  and  the  quantities  and  kinds 
of  -kin-  being  offered,  and  the  Canadian  press  has 
expressed  wide-spread  satisfaction  that  the  sale  which 

has  been  dropped  tor  over  half  a  century  is  at  last 
being  made  an  up-to-date  business  enterprise. 
The  fur  men  realize  that  there  i-  a  great  deal  at 
slake  and   that    the  undertaking   IS  a   big  one  ami   if 

rightly  handled  will  some  day  he  a  gigantic  success. 
Bui  (hey  also  realize  that  the  out-ide  world 
will  find  no  better  furs  on  the  continent 
than  those  which  are  to  be  exhibited  for 
sale  in  Montreal  the  week  of  March  22nd.  and  the 
fur  men  in  Canada  have  every  reason  to  enjoy  con- 
lidence  in  the  new  venture  which  should  have  the 
best  wishes  of  every  one  in  the  Dominion,  in  or  out 
of  the  trade.  There  are  some  splendid  feature-  in 
connection  with  the  auction — 80  per  cent,  of  the 
world's  fox  skins,  it  is  reported,  are  to  be  gathered 
for  this  event  in  Montreal,  representing  over  one 
million  dollars,  and,  these  include  a  wonderful  col- 
lection of  silver  fox  skins  from  Prince  Edward  Is- 
land. Over  300,000  muskrat  skins  will  be  shown, 
22,000  mink  skins  and  10,000  beaver  skin^.  All 
the  dealers  are  very  enthusiastic  over  the  establish- 
ment of  the  .-ale  which  they  say  should  have  been 
in  operation  for  year-  past.  Without  it  Canadian 
dealers  have  been  obliged  to  cross  into  the  United 
states  to  purchase  the  finest  product-  of  their  home 
stores. 


Cotton  Being  Made 

in  Linen  Factory 

Conditions  Very   Bad  Owing  to  Decrease 

of  Imports  From  Belgium,  Holland 

and    Russia 

I  Paterson,  linen  buyer  for  Murray 
.  Ltd.,  Hamilton,  arrived  home  this 
month  after  a  two  months'  buying  trip 
in  the  British  Isle?.  Mr.  Paterson  vis- 
ited London,  Belfast,  Glasgow,  Edin- 
burgh and  Dumferline  and  made  large 
purchases  of  cotton,  wash-goods  and 
linens.  He  has  secured  in  particular  a 
very  fine  range  in  colored  wash  goods 
and  voiles  for  this  season,  which,  he  re- 
marked, are  a  little  higher  priced  than 
last  year.  It  was  in  Manchester,  where 
he  made  an  extensive  survey  of  the 
mills,  that  Mr.  Paterson  secured  a  large 
etment    of   cottons. 

Linen  prices,  he  said,  have  jumped  50 


per  cent,  on  the  British  market  since 
last  year,  and  buying  is  extremely  dif- 
ficult. Nevertheless,  the  buyer  has  been 
able  to  secure  a  very  fair  amount  for 
the  coming  season,  and  a  particular  line 
is  in  the  aeroplane  linen,  in  natural 
shades,  in  fancy  pieces  for  napkins, 
centre  pieces,  etc.  Linen  in  Scotland 
could  not  be  produced  at  all,  said  Mr. 
Paterson,  and  in  one  of  the  largest  linen 
factories  in  Dumferline  nothing  but  cot- 
ton is  being  made.  In  all  linen  and  cot- 
ton establishments  it  is  expected  that 
an  increase  of  25  per  cent,  will  have  to 
be  given  to  the  employees,  which  will 
not  ease  the  situation. 

It  was  in  Belfast  that  Mr.  Paterson 
did  his  extensive  linen  buying,  but  the 
Irish  linen  situation  is  very  bad.  The 
decrease  in  imports  from  Belgium, 
Russia  and  Holland  is  responsible  for 
this. 


'•<  H  \  I" 
A  New  Booklet 


"Chat"  is  the  title  of  a  very  smartly 
edited  little  booklet  being  published  by 
the  Voss  and  Stern  Company  of  Fifth 
Ave.,  New  York,  one  of  the  big  merch- 
ants in  laces,  embroideries  and  novelty 
cotton  fabrics  who  practise  up  to  date 
advertising  methods.  "Chat"  makes  its 
bow  this  month  and  has  come  into  exist- 
ence for  the  purpose  of  condensing  live 
news  items  gathered  from  all  reliable 
sources  and  serving  them  up  in  interest- 
ing abbreviated  form  to  the  trade. 

Besides  serving  to  advertise  the  merch- 
andise handled  by  Voss  and  Stern. 
"Chat"  tells  of  the  latest  New  York 
theatrical  productions  and  contains  a 
•1  written  letter  on  fashions.  Talks  on 
retail  salesmanship  are  also  promised. 
It  is  to  appear  once  a  month. 
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Cotton  Growing 

in  the  Soudan 

Experiments   in   Mesopotamia    and   Bag- 
dad a  Success 

Returning  to  England  from  an  investi- 
gation of  the  possibilities  of  Mesopo- 
tamia and  the  Soudan,  made  on  behalf 
of  the  British  Cotton  Growing  Associa- 
tion, Fred  Hcdkinson  stated  to  the  press 
that  when  these  countries  are  opened 
up  by  canals  and  railways  the  growing 
of  cotton  under  a  system  of  irrigation 
offers  excellent  prospects. 

The  results  of  the  experimental  farms 
in  Bagdad,  Mesopotamia,  and  in  the 
Amara  region  of  the  Eastern  Soudan, 
he  said,  had  shown  a  yield  of  more  than 
double  that  in  Egypt  and  three  times  as 
great  as  that  in  America.  He  expressed 
the  belief  that  America  would  use  all  the 
cotton  she  grows,  and  therefore  it  was 
urgent  that  Great  Britain  should  de- 
velop cotton  growing  within  the  Empire. 


The  Influenza  Problem 

Question  of  Aiding  Employees  During  Illness 


DURING  the  recent  epidemic  ebery 
employer  has  been  faced  with  the 
question  of  how  much  he  should  be  re- 
sponsible for  the  payment  of  his  em- 
ployees' wages  during  illness.  Some  have 
had  a  permanent  system  which  has  dealt 
with  the  matter  without  difficulty. 
Others,  without  a  permanent  welfare 
bureau  have  been  forced  to  devise  means 
on  the  spur  of  the  moment  for  coping 
with  the  problem.  "The  Financial 
Post,"  giving  an  outline  of  several  meth- 
ods, says  in  part: 

"One  of  the  largest  industrial  com- 
panies in  Toronto  with  a  pay  roll  which 
contains  approximately  2,000  names,  has 
worked  out  a  system  which  is  satisfac- 


Making  Use  of 

Your  Trade  Papers 

Don't  Try  to  Read  Them  All  As  They  Come  —  Cut  Out  the 
Articles  You  May  Need  in  the  Future 


SO  many  merchants  say,  "Yes,  I  know 
that  trade  papers  are  fine  thinys,  but 
I  never  get  time  to  read  them,  and  when 
I  do  pick  one  up  it  seldom  has  anything 
on  the  exact  problem  I'm  trying  to  work 
out." 

An  answer  to  this  complaint  has  been 
evolved  by  a  retailer  in  Illinois,  according 
to  the  "Merchants'  Trade  Journal." 

His  system  is  to  glance  through  the 
trade  journals  as  they  come  and  cut  out 
any  articles  which,  by  the  headlines,  he 
may  judge  to  be  interesting  to  him  at 
any  future  time.  These  he  files  under 
different  headings.  Then,  when  he  is 
working  out  some  new  plan  on  mer- 
chandising, advertising,  etc.,  he  has  only 
to  refer  to  his  clippings  on  these  sub- 
jects and  find  at  once  the  ideas  for 
which  he  is  looking. 

Following  is  his  classification  of  sub- 
jects, but  another  merchant  might  de- 
velop them  differently  to  his  own  advant- 
age. 

The  first  general  heading  is  "buying." 
I;nder  this  come  many  subdivisions: 

(A)  Resident  buying,  buying  in  special 
lots,  returning   goods,   and   others. 

Second  comes  "selling." 

(B)  Under  this  general  heading  can  be 
placed  many  kindred  subjects. 

Third  we  have  "store  management." 

(C)  Under  here  the  following  were 
arranged:  Competition,  stock  turns,  com- 
pensation, accounting  systems,  pay  rolls, 


overhead,  collections,    invoices,    building 
up  weak    departments,    help     problems, 
merchandising,  delivery. 
Fourth  was  "store  policy." 

(D)  Here  were  collected  such  articles 
as  service  to  customers,  atmosphere,  ad- 
justments, telephone  orders,  early  price 
cutting,  premiums,  price  maintenance, 
cash  and  credit,  discounts,  instalments, 
competitive  prices,  returned  goods  evil, 
one  price  policy,  mail-order  competition, 
free  alterations,  approvals,  carry  your 
own  packages,  trading  stamps,  gift  cer- 
tificates. 

Fifth  took  up  "retail  advertising." 

(E)  This  field  took  in:  Co-operation 
with  nationally  advertised  goods,  truth 
in  advertising,  space  allotments  to  de- 
partments, out-of-town  advertising,  ad- 
vertising for  a  new  store,  anniversary 
sales,  fashion  shows. 

Next  came  "trimming." 

(F)  Numerous  articles  and  illustra- 
tions on  window  and  interior  decorating 
and  trimming  as  well  as  all  sorts  of  dis- 
plays were  entered  here. 

Last  was  "miscellaneous." 

(G)  Which  of  course  included  every- 
thing not  mentioned  above.  For  ex- 
ample: Store  leads,  shop-lifting,  detailed 
information  culled  from  articles  dealing 
with  the  particular  merchandising  of 
particular  articles,  until  almost  any  ar- 
ticle named  had  a  similar  clipping  show- 
ing how  this  particular  thing  could  be 
disposed  of  advantageously. 


tory  to  both  workmen  and  management. 
In  case  of  the  illness  of  the  employee, 
payment  of  his  wages  during  the  period 
is  stopped.  A  benefit  fund  has,  however, 
been  established,  and  each  employee, 
after  three  months'  service,  contributes 
25  cents  per  month.  In  case  of  illness  he 
is  paid  $6  per  week  from  the  fund.  When 
a  workman  fails  to  report  for  duty,  after 
two  days  the  company's  nurse  is  sent 
out  to  investigate  the  case,  and  if  she 
discovers  the  worker  to  be  ill  she  renders 
first  aid,  and  if  necessary  supplies  him 
with  soup  and  other  food  from  the  com- 
pany's cafeteria.  If  the  worker  is  mar- 
ried and  has  a  family  to  support,  and 
during  illness  his  means  fail,  the  matter 
is  brought  to  the  attention  of  the  board 
of  directors,  who,  if  it  is  considered  ad- 
visable, make  a  grant  to  assist  him  over 
t^e  critical  period.  The  employment 
manager  is  given  charge  of  the  money 
and  he  pays  it  out  as  the  need  arises. 
This  money  comes  from  the  revenues  of 
the  company  and  the  employee,  on  re- 
turning to  work,  is  not  required  to  make 
up  the  amount  advanced  to  him.  In  case 
of  prolonged  illness  the  firm  continues 
to  advance  financial  aid  from  time  to 
time.  This  particular  company  has  car- 
ed for  one  of  its  old  employees  for  the 
past  fifteen  years,  and  there  is  no  possi- 
bility of  his  ever  returning  to  work. 

"One  Toronto  department  store  has 
adopted  an  even  more  generous  policy  or. 
behalf  of  its  employees.  While  techni- 
cally payment  of  salaries  during  the 
period  of  sickness  does  not  begin  untii 
the  individual  has  been  with  the  firm  for 
six  months  and  then  payment  is  at  the 
rate  of  half  the  amount  of  the  salary, 
the  management  is  guided  entirely  by 
the  individual  cases  and  the  payments 
may  vary  from  half  to  two  or  three 
times  the  amount  of  the  weekly  wage. 
In  the  case  cf  serious  illness  where  the 
patient  requires  to  be  sent  to  a  hospital 
or  where  the  services  of  one  or  more 
nurses  are  necessary,  thereby  creating 
an  expense  which  the  weekly  wage  is  not 
sufficiently  large  to  meet,  the  company 
considers  the  case,  and  if  necessary 
makes  the  payments  sufficiently  large  to 
cover  the  a-dditional  expense  incurred. 
There  has  been  no  fixed  policy  adopted 
beyond  that  of  determination  to  care  for 
its  employees  to  the  best  of  its  ability. 

"To  assist  in  this  work  a  staff  of  nurses 
has  been  employed  and  motor  cars  are 
available  for  their  use.  They  visit  the 
homes  of  the  sick  employees  and  report 
on  the  condition  as  they  find  them.  There 
is  no  benefit  fund  in  connection  with 
this  institution  and  all  payments  on  be- 
half of  sickness  are  made  from  the  gen- 
eral funds,  the  workers  not  being  asked 
to  contribute  in  any  way. 
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Shortage  Becomes  More  Acute 

Manufacturers  Struggling  to  Get  Supplies   For  Retailers-    Demand  Increases  and  Prices 
Continue  to  Advance     Shortage  Complained  Of  at  F.vert'  Turn— Situation  Provides 

Continual  Problem. 


THE  MARKETS  AT  A  GLANCE 

TORONTO,  March  IB — Sorting  business  in 
all  lines  is  very  brisk.  There  is  not  a  single 
line  of  merchandise  in  the  trade  which  is 
not  in  greater  demand  than  there  is  supply  to 
meet  that  demand.  Manufacturers  and  jobbers 
alike  are  at  their  wits'  end  to  get  the  goods  that 
retailers  are  after;  there  seem  to  be  two  orders 
for  every  one  piece  of  merchandise,  be  it  cotton, 
woolen,  linen,  notion  or  carpet.  DRY  GOODS 
REVIEW  is  informed  on  every  hand  that  retail- 
ers fully  realize  the  situation  and  are  doing  their 
very  best  to  protect  themselves  against  prices 
that  will  be  inevitably  higher  and  to  get  goods 
that,  in  most  lines,  will  be  as  scarce  if  not 
scarcer.  American  representatives  of  big  firms 
from  across  the  international  border  line  are 
offering  to  assume  5  per  cent.,  and  in  some  cases 
6  per  cent,  of  the  exchange  rate  on  merchandise 
bought  there. 

COTTONS 

One  manufacturer's  agent  informed  DRY 
GOODS  REVIEW  that  there  were  signs  of  a 
weakening  in  the  cotton  situation  in  the  United 
States.  It  does  appear  that  there  is  some  hesi- 
tancy on  the  part  of  the  manufacturer  to  buy 
heavily  on  the  cotton  market  at  the  present  time 
and  with  conditions  as  they  are.  A  statement 
has  been  issued  by  the  Department  of  Com- 
merce of  the  United  States  Government  that  the 
export  of  the  raw  cotton  may  be  cut  by  50  per 
cent,  because  England,  with  the  exchange  rate 
such  as  it  is,  will  not  be  a  heavy  buyer.  The 
British  Government  is  also  encouraging  the 
growing  of  more  cotton  in  Egypt  and  Mesopo- 
tamia. If  this  is  the  case,  it  means  larger  sup- 
plies for  continental  use. 

This  slight  wave  of  caution,  however,  is  not 
noticeable  among  the  retailers,  nor  does  there 
seem  to  be  any  reason  why  it  should,  because 
the  manufacturers,  if  they  are  cautious,  are  look- 
ing ahead  from  a  year  to  two  years,  while  the 
retailer  is  living  from  hand  to  mouth  and  his 
worries  are  of  the  moment.  In  all  lines  of  cot- 
ton goods  business  is  very  brisk.  Goods  are 
scarce  and  there  have  been  slight  advances  on 
many  lines  even  since  a  month  ago.  Fall  prices 
for  staple  lines  manufactured  by  the  Canadian 
mills  are  promised  by  the  end  of  the  present 
month  or  early  in  April,  at  the  very  latest.  De- 
liveries from  the  Canadian  mills  are  still  poor. 

WOOLENS 

Bookings  for  Fall  in  underwear,  knitted 
goods,  hosiery  and  sweater  coats  are  exceed- 
ingly free  and  jobbers  report  that  many  of  their 
lines  bought  for  Fall  are  already  sold  up.  It 
begins  to  look  like  as  great  a  shortage  for  the 
coming  Fall  as  there  was  last  Fall. 

In    woolen    dress    goods,    jobbers    say    that 


retailers  are  fully  alive  to  the  circumstances  and 
conditions  and  to-day  are  buying  lines  that  they 
would  not  buy  a  year  ago.  Tricotines,  Jersey 
cloths  and  serges  are  very  strong  and  plaids 
have  been  selling  very  freely,  as  high  as  $5.75. 
One  jobber  told  DRY  GOODS  REVIEW  that  his 
estimate  for  Spring  goods  was  50  per  cent, 
higher  than  last  Spring  and  that  if  trade  kept  up 
as  it  had  they  would  be  hard  up  for  goods  in  six 
months.  A  buyer  who  has  just  returned  from 
England  states  that  it  is  easy  to  buy  goods  if  one 
does  not  mind  paying  the  price  or  if  there  is  no 
hurry  for  the  goods.  Increases  between  Spring 
and  Fall  are,  he  says,  higher  than  they  have  ever 
been  in  any  previous  similar  time.  He  has 
bought  materials  for  1921  and  states  that  price 
tendencies  are  still  upward  with  no  prospect  of 
them  being  anything  else  so  far  as  he  is  able  to 
see.  There  is  the  biggest  scarcity  in  botany 
wools.  The  great  advances  have  probablv  been 
in  lightweight  blacks  which,  in  pre-war  days, 
sold  at  37  cents  and  are  now  selling  for  $3.00  a 
yard.  Mixtures  are  selling  at  $2.75  a  yard  that 
would  not  even  be  looked  at  before  the  war. 
Jobbers  say  that  Fall  prices  will  be  20  to  30  per 
cent,  higher  than  last  fall. 

SILKS 

Japanese  markets,  which  are  very  panicky, 
have  recorded  further  temporary  slumps  in  silk 
prices,  but  these  have  been  offset  by  the  ex- 
change rate.  There  have  been  advances  during 
the  last  month  in  a  number  of  lines  of  about  10 
per  cent.  Deliveries  are  said  to  be  s^ill  very 
slow  from  the  mills.  Buyers  returning  from 
Europe  state  that  French  silks  in  the  last  six 
months  have  increased  in  value  about  50  per 
cent,  and  that  Swiss  prices  record  about  the 
same  rate  of  increase.  One  manufacturer's 
agent  with  whom  DRY  GOODS  REVIEW 
talked,  stated  that  he  believed  there  was  a 
slight  weakening  in  the  United  States  market 
and  that  buyers  were  a  trifle  more  cautious  in 
buying  for  the  future.  Spot  business  in  all  lines 
has  been  very  brisk  and  jobbers  state  that  finer 
weather  will  make  it  even  more  so  than  it  has 
been  during  the  first  half  of  the  month. 

LACES  AND  EMBROIDERIES 

"Nothing  but  higher  prices"  seems  to  be  the 
story  with  regard  to  laces  and  embroideries. 
Severe  advances  in  cotton  nets  and  cotton  laces 
are  recorded,  these  advances  being  about  20  per 
cent,  over  the  prices  a  month  or  six  weeks  ago. 
Information  from  English  mills  is  to  the  effect 
that  the  outlook  for  the  future  is  even  worse 
than  it  has  been  during  the  past  few  months  and 
that  it  might  be  expected  that  deliveries  will  be 
worse  from  month  to  month.  Cotton  embroid- 
eries are  also  advancing  somewhat  in  price.  A 
line  of  cotton  net  that  was  quoted  a  week  ago  at 
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55  cents  is  now  65  and  the  manufacturer's  agent 
was  informed  that  if  it  is  repeated  it  will  be  76 
cents.    Sorting  business  is  brisk. 

DRAPERIES  AND  CURTAINS 

French  brocades,  tapestries  and  damasks 
quoted  to  jobbers  to-day  show  advances  of  one 
hundred  per  cent,  over  prices  six  months  ago. 
Materials  that  were  bought  at  20  francs  and  are 
being  repeated  on  are  now  quoted  at  42  francs. 
There  is  a  big  shortage  of  all  tapestry  lines,  the 
deliveries  from  the  Canadian  mills  being  about 
six  months  behind,  while  from  the  French  mills 
they  are  nearer  a  year  late.  English  tapestries 
are  also  very  slow  in  coming  in;  samples  that 
were  shown  nine  months  ago  and  from  which 
goods  were  bought  are  not  yet  in.  As  an  indi- 
cation of  how  good  business  is,  one  jobber  told 
DRY  GOODS  REVIEW  that  a  certain  line  of 
French  tapestries  which  came  to  hand  a  few 
weeks  ago  for  the  first  time  since  the  outbreak 
of  the  war  was  all  sold  up  within  a  couple  of 
weeks. 

There  is  a  particularly  heavy  buying  move- 
ment among  retailers  of  comforters.  Many  were 
left  last  Fall  because  they  did  not  buy  enough, 
thinking  perhaps  that  another  open  winter  was 
coming.  They  are  not  taking  the  same  risk  for 
Fall  and  Winter,  1920-21,  and  are  buying 
heavily. 

NOTIONS 

Mercerized  crochet  cotton  is  now  selling  at 
$1.30  a  dozen;  a  20  gram  at  $2.40  and  white 
and  ecru  at  $2.50.  The  American  crochet  cot- 
ton is  now  practically  off  the  market  because  of 
the  exchange  rate  and  the  rapid  advances  that 
have  taken  place  in  these  prices.  Needle  manu- 
facturers who  stated  some  time  ago  that  the 
prices  had  reached  the  peak  and  could  not  pos- 
sibly go  higher  are  now  handing  out  the  infor- 
mation that  there  is  an  advance  of  about  three 
shillings  a  gross  paper.  The  supplies  coming 
from  the  manufacturer  to  the  jobber  are  not 
enough  to  meet  the  demands  of  the  trade.  Pat- 
ent leather  belts  have  advanced  in  accordance 
with  the  increased  cost  of  the  oilcloth.  A  % 
real  leather  belt  is  now  quoted  at  $4.50.  There 
is  a  good  sale  for  them.  Celluloid  advanced  20 
per  cent,  a  few  weeks  ago  with  the  result  that 


barrettes  and  side  combs  have  taken  a  corres- 
ponding advance.  There  will  be  no  5-cent  cards 
of  pins  for  Fall.  Lines  that  used  to  be  3  for  5 
cents  will  be  4  for  10  for  Fall.  Larger  ones  that 
were  4  for  10  cents  will  be  3  for  10,  with  no  grey 
or  amber  to  be  had  at  any  price  for  the  present. 
November  will  probably  be  the  first  date  when 
they  will  be  available. 

LINENS 

There  is  yet  no  relief  in  sight  so  far  as  the 
linen  market  is  concerned.  Until  the  harvest- 
ing of  the  Irish  and  Belgian  crop  there  can  be 
no  relief  even  of  a  modified  nature,  and  this  will 
only  be  a  ripple  on  the  surface  because  of  the 
world  demand  for  linens.  The  position  in  Russia 
is  still  very  obscure  and  if  there  were  any  sup- 
plies of  flax  there  they  could  not  be  moved  out 
of  Archangel  until  May  or  June.  There  has 
been  a  rumor  that  there  are  40,000  tons  of  flax 
available  in  Russia  if  it  could  be  gotten  out,  but 
this  is  not  certain.  There  are  more  alarming 
reports  that  the  roots  even  of  the  flax  have  been 
burned  over  during  the  wild  excesses  that  have 
gone  on  in  that  country  during  the  last  two 
years  and  that  it  will  be  some  years  before  quan- 
tities of  any  size  can  come  out  of  the  once  fertile 
fields  of  Russia.  There  are  estimates  that  it 
will  be  four  years  before  supplies  will  be  back 
to  anything  like  normal.  Retailers  are  trying 
to  get  goods  with  but  little  success.  There  is  a 
strong  probability  that  union  goods  will  make 
their  appearance  on  the  market  before  long. 

CARPETS  AND  RUGS 

Manufacturers'  agents  state  that  there  will 
be  a  tremendous  shortage  of  carpets  and  rugs 
within  a  few  months.  As  one  agent  said  to  DRY 
GOODS  REVIEW,  "People  who  come  home 
from  their  Summer  residences  wanting  to  re- 
carpet  their  houses  will  get  a  surprise."  It  is. 
simply  a  matter  of  production  in  both  the  Cana- 
dian and  the  English  mills.  Both  are  booked 
up  for  the  entire  year  and  what  they  are  turn- 
ing out  does  not  begin  to  keep  up  with  the 
demand.  Agents  are  refusing  orders  every  day 
and  must  continue  to  do  so  for  months  to  come. 
There  is  every  likelihood  that  prices  will  con- 
tinue to  advance. 


SOLVING  THE  H.  C.  OF  L. 

Asbestos  as  material  for  garments  is 
the  newest  recommendation  as  a  mean?, 
for  helping  meet  the  high  cost  of  cloth- 
ing, according  to  the  Ohio  State  Journal. 
If  the  material  is  adaptable  for  the 
many  uses  that  are  claimed  for  it  we 
may  all  be  clad  in  arbestos  garments  ere 
long.  Experts  say  the  material  is  cap- 
able of  being  carded  and  spun,  quite  as 
fully  as  silk  or  wool  or  cotton. 

The  long  strands  may  be  worked 
down  until  they  would  be  suited  for  use 
in  making  the  daintiest  underwear. 
When  spun  in  the  right  way  it  is  suited 
for  dresses  and  for  all  the  articles  of 
clothing  that  men  and  women  require. 
It   is    fireproof,   does   not    require    quick 


replacement,  would  stand  an  unusual 
amount  of  wear  and.  presto,  would  help 
solve  the  laundry  bill. 

It  may  be  cleaned  and  made  good  as 
new  by  merely  being  treated  to  a  few 
minutes'  suspension  in  a  fire.  A  man 
may  have  a  freshly  laundered  suit  of 
clinging  underwear  each  morning  and 
still  own  but  one  suit. 

The  best  part  of  the  new  goods  is 
that  it  is  promised  to  keep  out  all  the 
stinging  cold  of  winter  and  by  the  same 
token  hold  off  the  most  searching  and 
heated  sun  of  summer.  It  promises 
much,  as  have  mar.y  other  innovations 
when  first  presented.  How  many  may 
be  enjoyed  by  humanity  when  the  inno- 
vation is  adopted  remains  to  be  learned 
farther  down  the  road. 


WORLD    FACING    COTTON    FAMINE 
British   Industrial    Authority    (Jives  Rea- 
sons of  Increasing 
Shortage 

Recent  London  advices  quote  Director 
Ward  of  the  Intelligence  Department  of 
the  Federation  of  British  Industries  as 
stating  that  the  world  is  on  the  eve  of 
a  cotton  famine. 

Mr.  Ward,  who  has  been  engaged  to 
make  an  exhaustive  report  on  the  cotton 
situation,  says  that  reserves  are  nearly 
gone  and  that  the  danger  line  is  in  sight. 
He  attributes  the  low  stocks  to  several 
main  factors,  including  the  decrease  in 
the  yield  in  the  United  States,  difficulties 
in  expanding  the  output  in  Egypt,  and 
irregularity  in  the  production  of  the 
staple  in  India,  as  well  as  the  increased 
demand. 


Not  Looking  for  Lower  Prices; 

Labor,  Fluctuation,  Exchange 

C.  \\  .  Cook,  of  Cook  Bros.  &  Allen,  Says  These  Three  Factors   Enter  Largely  Into  Mer- 
chandising in  i<;20       Profits  Are  Hard  to  Estimate    -Looks  for  Big  Business 
and  Refused  More  Last  Year  Than  Thev  Took. 


II  the  retailer  is  finding  it  hard  to 
finance  his  business  and  to  so  mer- 
chandise it  that  a  fair  profit  may  be 
the  result  of  his  labors,  the  man  further 
hack  i>  not  having  it  any  easier.  This 
law  of  compensation  may  bring  him  no 
relief;  but,  at  least,  there  may  b  .•  some 
aet ion  in  it  for  the  man  who  oraevi 
goods  that  fall  short  on  delivery  but  run 
long  on  price.  According  to  C.  W.  Cook, 
of  Cook  Bros,  and  .Allen,  Toronto,  three 
important  factors  enters  daily  into  their 
merchandising  which  make  it  difficult  to 
determine  profit;  these  factors  are 
rapidly  changing  prices,  uncertainty  of 
the  labor  situation  and  probable  fresh 
demands  of  labor,  and,  last  but  by  no 
means  least,  the  exchange  situation. 
The  first  two  of  these  factors  may  be 
said  to  work  against  the  manufacturer; 
the  third  works  either  for  him  or  against 
him,  according  to  the  place  he  buys  his 
{roods  and  whether  he  may  be  in  a  posi- 
tion to  take  advantage  of  the  exchange 
rate  that  is  favorable  to  him. 

95  <,      From    the    Motherland 

If  all  Canadian  firms  in  all  lines  of 
merchandise  were  placing  their  orders  as 
Cook  Bros,  and  Allen,  the  exchange  rate 
that  has  been  so  against  the  Canadian 
dollar  would  not  have  occurred;  but  that 
is  not  always  possible,  by  any  means. 
During  the  war  when  it  was  almost  im- 
possible to  get  woollens  from  the  Mother 
Land,  Cook  Bros,  and  Allen  bought  75 
per  cent,  of  their  goods  from  across  the 
line;  now  they  are  getting  95  per  cent, 
of  their  woollens  from  Entrland.  Mr. 
Cook  told  DRY  GOODS  REVIEW  that 
they  were  not  taking  particular  advan- 
tage of  the  exchange  rate  to  order 
heavier  than  they  normally  would;  in 
fact,  he  confessed  to  be  rather  at  sea 
regarding  the  future.  "I  thought  last 
Fall  that  prices  could  not  go  any 
higher,"  said  Mr.  Cook,  "but  they  show 
a  decided  advance  since  then  and  where 
is  the  end  to  be?  We  need  not  expect 
that  labor  will  be  any  cheaper,  for  with 
prices  of  all  commodities  the  way  they 
are.  how  can  the  laboring  man  live  on 
less  than  he  is  getting? 

Poorest    Now   Higher  Than   the   Best 

"The  poorest  on  the  market  in  wool- 
ifl  now  selling  higher  than  the  best 
sell  at  before  the  war,"  contin- 
ued Mr.  Cook.  "While  many  of  the 
thintrs  that  enter  ir.to  the  manufacture 
of  clothes  have  increased  five  or  six 
times  since  1814,  clothing  itself  has  only 
increased  about  100  per  cent,  since  that 
time.      Sleeve    linings   that    we   used   to 


Hope  to  Stimulate  Declining  Trade 

American  houses  are  feeling  somewhat  seriously  the  decline  in  trade  of 
many  of  the  Canadian  retailers  and  manufacturers  and  wholesalers,  due  to 
the  abnormal  rate  of  exchange  that  has  developed  during  the  last  two  or 
three  months.  So  unfavorable  has  this  rate  of  exchange  been  that  Canadian 
buyers  have,  wherever  possible,  ceased  to  buy  across  the  borderline  and  ha\e 
placed  their  orders  with  British  firms.  Difficulties  are  being  encountered 
on  all  sides,  however;  buyers  find  that  they  are  rather  between  the  devil  and 
the  deep  sea,  because  many  of  the  English  mills  in  all  lines  are  filled  up  with 
orders  for  the  remainder  of  the  year  and  can  give  no  satisfactory  guarantee 
of  delivery. 

Representatives  of  American  houses  are  offering  to  divide  the  rate  of  ex- 
change with  Canadian  buyers  on  purchased  goods.  In  addition,  they  sug- 
gest that  the  bills  be  not  paid  for  at  least  six  months,  when,  it  is  hoped,  the 
unfavorable  rate  may  have  adjusted  itself.  The  agreement  is,  of  course,  a 
gentleman's  agreement  on  both  sides.  Though  buying  from  many  American 
houses  has  fallen  off  to  a  considerable  extent,  representatives  of  these  houses 
are  still  paying  their  visits  to  Canadian  buyers,  thus  keeping  in  touch  with 
their  former  good  customers. 

In  spite  of  the  rate  of  exchange,  however,  there  is  still  a  considerable 
amount  of  buying  going  on  in  lines  that  cannot  be  purchased  anywhere  else. 


buy  for  16  cents  are  now  $1.25;  linens 
that  we  bought  at  12  cents  are  now  65 
cents.  Cotton  goods  are  about  six  times 
in  price  what  they  were  in  1914.  Silk 
sewings  that  formerly  sold  at  $7.50  a 
pound  are  now  $22.50  and  we  cannot 
place  an  order  for  more  than  ten 
pounds." 

Profits  Hard  to  Reckon 

From  this  Mr.  Cook  went  on  to  point 
out  how  difficult  it  was  to  reckon  profits 
with  the  rapidly  changing  prices,  the  un- 
certain labor  market  and  the  exchange 
rate.  He  instanced  a  case  of  purchasing 
woollens  from  the  Motherland  on  which 
there  was  an  advance  of  two  shillings  a 
yard  between  the  time  of  ordering  and 
the  time  of  confirmation,  which  time  was 
only  twenty-four  hours.  He  did  say 
this,  however,  that  the  confirmation  price 
was  final,  and  that  the  goods  were  de- 
livered to  him  at  that  price.  Deliveries 
might  be  slow,  very  often  were,  in  fact; 
he  had  just  received  a  shipment  of  goods 
that  was  due  in  October  last,  and  he  had 
known  of  goods  three  years  late  in  ar- 
riving. But  they  always  did  arrive 
sometime.  So  far  as  labor  was  con- 
cerned, they  never  knew  what  a  day 
would  bring  forth,  but  he  was  absolutely 
certain  that  there  would  be  no  decrease 
in  wages  this  year.  The  exchange  rate 
was  now  favorable  tr>  the  Canadian  buy- 
er, and  fortunate,  indeed,  was  that  man 
who  could  take  advantage  of  it.  It 
put  him  on  a  much  better  footing  so  fat- 
as  competition  was  concerned.  Mr.  Cook 
did  not  overlook  that  fact,  however,  that 
the  price  of  clothing  was  infinitely  lower 


than  it  would  be  if  it  so  happened  that 
the  exchange  rate  was  the  other  way. 

Treating   Canada  Well 

"I  think  the  British  manufacturer  is 
treating  the  Canadian  manufacturer  bet- 
ter than  the  manufacturer  of  any  other 
country  as  regards  price,"  said  Mr. 
Cook.     "I  know  this  for  a  positive  fact." 

Looks  For  Big  Businc^- 

In  spite  of  all  the  difficulties  that  keep 
cropping  up  from  week  to  week,  -Mr. 
Cook  says  they  are  looking  for  a  big 
business  during  1920.  They  have  no  dif- 
ficulty in  selling  their  goods;  the  chief 
difficulty  is  in  filling  orders.  "Last  year, 
we  refused  more  business  than  we  took 
and,  then,  we  could  not  give  our  cus- 
tomers the  service  that  we  should,"  said 
Mr.  Cook.  He  saw  no  evidence  of  a 
decline  in  prices,  though  he  is  wondering 
exceedingly  how  long  the  advances  will 
continue. 


FILM    PROPAGANDA 

A  most  interesting  cinematograph  firm 
showing  the  details  of  cotton  spinning, 
manufacturing,  warehousing,  etc.,  has 
been  prepared  and  was  recently  shown 
on  the  screen  at  the  House  of  Commons. 
The  film  illustrates  all  the  processes  em- 
ployed in  the  United  Kingdom's  great 
export  industry,  from  the  breaking  of  a 
bale  of  raw  cotton  to  the  completion  of 
a  ready-made  garment.  The  film  was 
taken  at  the  Bannerman  Mills,  near 
Manchester,  and  is  one  of  a  number  de- 
picting British  industries,  which  are  in- 
tended for  exhibition   abroad. 
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War  and  Women  Play  Havoc 

With  the  Hat  Manufacturer 

Scarcity  of  Fur  Due  to  Fewer  Animals  and  the  Fact  That  Fur  From  Full-Grown  Hare  Used 

for  Women's   Furs  —  Light-Colored  Hats  With  Dark  Bands  for  Fall  —  Prices  Will 

Show  Increase —  British  Houses  Rationing  Canadian  Jobbers. 


SUPERFICIAL  people  may  too  soon 
forget  all  about  the  war;  but  the 
men  and  women  who  are  making 
and  selling  the  necessaries  of  life  re- 
alize full  well  that  war  and  its  results 
will  be  felt  for  years  to  come  in  a 
hundred  ways  of  which  the  ordinary 
person  never  thinks.  The  hat  industry 
to-day  is  being  affected  from  two  dif- 
ferent angles  by  the  war;  it  is  being 
affected  both  from  the  manufacturing 
and  the  selling  end.  There  is  a  vast 
shortage  of  raw  materials  used  in  the 
making  of  the  hat,  that  is  true;  but 
there  is  also  a  shortage  of  production 
due  to  the  fact  that  in  many  of  the 
centres  of  England  where  the  hat  is 
made,  laborers  are  not  working  as  they 
did  before  the  war. 

A  Good  Story 

Mr.  Dineen,  of  Ansley-Dineen  Hat  & 
Fur  Co.,  Ltd.,  Toronto,  recently  re- 
turned from  a  trip  to  England.  Walk- 
ing down  Piccadilly  or  Leicester  Square 
these  days,  he  said,  reminded  him  of 
being  in  Washington  a  few  years 
after  the  American  Civil  War.  He  and 
his  father  were  walking  along  the  street 
when  two  burly  negroes  came  along 
and  pushed  them  off  the  sidewalk.  That 
was  their  idea  of  the  freedom  they  had 
gained.  Well,  so  Mr.  Dineen's  story 
goes,  in  England  to-day  there  are 
laborers  something  like  that.  Before 
the  war  they  were  making  two  pounds 
a  week;  now  they  are  making  nine  or 
ten.  And  when  they  have  made  it, 
they*  buy  a  new  outfit,  spats,  cane  and 
all  the  other  impedimenta  of  the 
fashionable  set,  and  set  out  for  Lon- 
don's Piccadilly  and  Leicester  Square, 
there  to  parade  the  new  affluence  into 
which  they  have  come.  In  the  mean- 
time, the  world  is  calling  for  goods  and 
still  more  goods;  but  the  machinery  that 
makes  hats,  instead  of  working  at  fev- 
erish haste,  works  when  the  worker 
wants  to  work.  Mr.  Dineen  does  not 
tell  the  story  by  way  of  criticism;  he 
frankly  confesses  that  he  would  prob- 
ably do  the  same  thing  himself. 

Shortage  of  Raw  Materials 

But  there  is  also  a  great  shortage  of 
the  raw  material  used  in  the  making  of 
the  soft  hats.  This  shortage  is  due  to 
two  causes;  one  is  war  and  the  other 
is  women.  The  fur  of  the  full  grown 
hare  has  always  been  used  for  this 
work.  Now,  there  is  a  big  shortage  of 
hare,  particularly  Belgian  hares.  The 
war  resulted  in  a  partial  wiping  out  of 
the  species.  But  even  such  quantities 
of  fur  from  the  full  grown  hare  as  are 
now    obtainable    are    being  devoted    to 


other  uses.  Here,  the  women  come  in 
to  the  game  and,  unknowingly,  increase 
the  cost  of  living  to  the  other  members 
of  the  household.  She  must  have  her 
furs,  no  matter  what  happens  to  the 
uncovered  head  of  mere  man.  The  re- 
sult is  that  the  fur  used  for  making 
hats  has  to  be  taken  from  the  pups  of 
the  hare  species.  It  takes  much  more 
fur  to  make  a  pound,  that  is,  more  ani- 
mals are  required  to  make  up  the 
pound;  and  the  animals  themselves  are 
scarcer.  That,  in  brief,  explains  the 
shortage  of  raw  materials. 

Returned    Soldiers    Demand    Small    Hats 

So  far  as  the  selling  end  of  hats  is 
concerned,  here  agnin  the  war  has  tre- 
mendously affected  it.  Between  300,- 
000  and  400,000  young  Canadian  men 
went  overseas.  They  wore  small  hats 
and  they  saw  small  hats,  and  now  that 
they  are  home  they  want  small  hats. 
Retailers,  so  the  wholesale  houses  say, 
are  constantly  writing  in  asking  when 
they  might  expect  a  delivery  of  small- 
shaped  hats,  because  young  men  are 
asking  for  them.  For  fall,  the  small- 
shaped  hat  will  be  particularly  good, 
according  to  information  which  DRY 
GOODS  REVIEW  i.-  able  to  get.  There 
is  also  a  big  demand  being  made  for 
Christie  hats  and  jobbers  are  unable 
to  get  near  the  quantities  they  want  tc 
satisfy  the  trade. 

Tremendous   Business  in  England 

Mr.  Dineen  stated  to  DRY  GOODS 
REVIEW  that  a  tremendous  business 
in  hats  was  being  done  in  England.  Not 
only  are  the  Scandinavian  countries 
pui'chasing  all  they  can  possibly  get. 
but  the  exchange  rate  in  the  United 
States  has  resulted  in  orders  for  Fall 
being  about  ten  times  greater  than 
they  were  a  year  ago.  When  the  Am- 
erican buyer  realizes  that  he  pays  only 
60  shillings  for  100  shillings'  worth  of 
hats,  he  knows  he  is  getting  a  good 
bargain  and  he  is  trying  every  conceiv- 
able way  to  double  up  on  his  orders  in 
spite  of  the  fact  that  he  is  being 
rationed.  British  houses  are  giving 
strict  attention  to  orders  from  Canada 
and  the  United  States,  too(  because  they 
know  that  when  continental  countries 
get  back  to  normal,  the  Scandinavian 
business  will  drift  back  to  them;  in  the 
meantime,  they  are  expecting  to  hold  a 
good  share  of  the  new  business  from 
Canada   and  the  United  States. 

Offering  About  20  Per  Cent,  of  Normal 

Mr.  Dineen  stated  to  DRY  GOODS 
REVIEW  that  the  largest  hat  manufac- 


turer in  the  British  Empire  has  just 
written  him  and  offered  him  for  Fall 
about  20  per  cent,  of  the  normal  quan- 
tities he  usually  bought  from  them  in 
soft  and  stiff  hats.  All  other  British 
manufacturers  are  doing  the  same 
thing. 

Prices  For  Fall 

So  far  as  prices  for  Fall  are  concerned, 
Mr.  Dineen  said  they  could  not  get 
them  yet.  They  were  buying  their 
stock  at  open  prices.  His  belief  was, 
however,  that  Canadian  hats  would  sell 
to  the  trade  at  about  $47.50  per  dozen, 
which  is  a  jump  from  $37.50  last  Fall; 
English  hats  would  be  about  $60.00  a 
dozen,  where  they  were  $48.00;  and 
American  hats  would  show  about  the 
same    increase. 

Light  Colored  Hats  to  be  Good 

Light  colored  hats  for  Fall  and 
Winter,  he  believes,  will  be  very  good; 
and,  contrary  to  general  custom,  they 
will  be  worn  with  the  dark  bands. 
There  will  be  a  good  run  of  velours  at 
very  high  prices,  and  rough-finished 
hats  that  look  somewhat  like  the  velour 
will   also  be  good. 


TETILE  INDUSTRY  CENTRE 

An  advice  from  Montreal  says  that  it 
is  understood  that  two  new  textile  in- 
dustries are  locating  in  the  Eastern  town- 
ships, a  locality  fast  becoming  a  centre 
for  the  textile  industry.  One  of  the  new 
concerns  will  be  located  in  Drummond- 
ville,  and  the  other,  the  Canadian  Man- 
hasset  Cotton  Co.,  Ltd.,  will  be  at  St. 
Hyacinthe. 


CHANGE  IN  ST.  JOHN  BUSINESS 

C.  J.  Bassen  of  St.  John,  N.B.,  is 
taking  over  the  dry  goods  business 
which  has  been  operated  by  N.  J.  LaHood 
for  twenty  years  at  the  corner  of  Han- 
over and  Brussels  streets.  Mr.  Bassen's 
former  business  will  be  taken  over  by 
the  former  manager  of  the  Fairville  dry 
goods  store,  Mr.  J.  Bassen,  the  transfer 
going  into  effect  on  May  1.  The  two 
big  stores  will  co-operate,  it  is  reported, 
to  give  their  customers  the  best  possible 
service. 


RETIRES  OWING  TO  ILL  HEALTH 

Owing  to  ill  health  Mr.  M.  Carriere, 
dry  goods  merchant  of  Hull,  Que.,  has 
been  forced  to  give  up  business,  and  has 
disposed  of  his  entire  stock  to  A.  A. 
Fournier,  Ltd.,  Bank  Street,  Ottawa, 
who  are  expected  to  move  the  goods  to 
their  own  store  for  sale. 
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GLOVES  and  MITTS 
Months    of    Wear   in  Every  Pair.' 

YOUR  customers    are    your    customers    because  they  get 
quality  and  value  in  the  merchandise  you  sell. 

You  can  keep  them  your  customers  by  continuing  to  feature 
the  lines  of  goods  you  know  will  satisfy — goods  like  Tapatco 
Gloves,  that  have  been  consistent  in  value  and  satisfaction — 
to  those  who  wear  them — and  consistent  sales-builders  for  all 
who  sell  them. 

Styles. 

Gauntlet,  Knit  Wrist  and  Band  Top.  In  Heavy,  Medium  and 
Light  Weights. 

Also  Leather  Tip  and  Leather-Faced  Gloves,  Jersey  Gloves 
and  Mitts  in  Tan,  Slate  or  Oxfords. 


THE    AMERICAN    PAD    &    TEXTILE    COMPANY,    CHATHAM,  ONTARIO 


The   Deacon   Shirt 
Company 

beg  to  announce  that  their  travellers 
are  on  the  road  with  the  new  Fall 
line  of 

Working  and  Outing  Shirts, 

Flannels,   Taffetas,   plain  and  fancy, 

Tweeds,  Drills,  Flannelettes, 

Oxfords,  Sateens,  etc. 

Night  Shirts,  Pyjamas, 

Boys'  Waists. 

The  Deacon  Shirt  Co. 

BELLEVILLE.  ONTARIO 


Special  Values 


"Direct  from  Mill 


to  the  Trade" 


"  Through  Commission  Merchants.'' 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc. 

(Zty  For  Men's  Wear 

IXj     Indigo  and  Black  Serges  and  Vicunas 
j.  j       Grey  and  Fancy  Worsteds 
Also 


Pure 
Wool 


^ — ,      Scotch 

ISH  WOOLLEN] 

Tweeds 


"Manufactured  in  Scotland  of  pure,  new  wool,  free  from 
cotton  or  other  vegetable  fibre,  shoddy,  mungo,  thread 
waste  or  any  other  remanufactured  wool." 

On  account  of 

THE  HEATHER  MILLS  COMPANY,  Selkirk  (Scotland) 

"From  whom  tre  hate  Sole  Canadian  Selling  Agency" 

Stocks  of  all  the  above  on  hand. 
Ready  for  immediate  shipment. 

C.  E.  ROBINSON  &  CO. 

Mappln  &  Webb  Building 
Importers  10  Victoria  Street  Commiuion 

MONTREAL  Merchant, 
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IT  would  be  a  matter  of  good  business 
to  send  us  your  order  now  for  any- 
thing you  may  require  in  Carhartt 
Overalls,  Allovers  and  Work  Gloves. 
Prices  of  raw  and  manufactured  mate- 
rials still  hold  firm  and  show  no  present 
tendency  to  recede,  so  that  there  is  noth- 
ing to  be  gained  by  waiting.  Moreover, 
owing  to  the  continued  heavy  demand  on 
the  mills,  it  is  still  difficult  for  us  to  get 
supplies.  You  will  therefore  make  sure 
of  deliveries  when  you  want  them  and 
will  give  us  a  fair  chance  to  do  justice  to 
your  order  by  letting  us  have  your  in- 
structions in  plenty  of  time. 

The  Hamilton  Carhartt 
Cotton  Mills,  limited 

Toronto    Montreal    Winnipeg    Vancouver 

Manufacturers  of  Carhartt  Overalls  and  Allovers 
for  men  and  boys,  also  Carhartt  Work,  Gloves 
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British  Trade  Quickly 

Getting  Back  to  Normal 


Textile   Lists   at  Close   Inspection   Show  Gratifying  Results 
Three-fold  Rise  in  Kxport  of  Handkerchiefs  and  Flags. 


A 


A  CLOSER  inspection  of  the  lists 
of  textiles  in  English  foreign 
trade  shows  that  certain  articles 
in  1919  actually  increased  over  those  of 
1913.  The  trade  is  rapidly  getting  back 
to  normal  in  the  miscellaneous  indus- 
tries allied  with  wool  and  cotton. 

Exports  of  cotton  piece  goods  in  1919 
totalled  3,528,756,600  yards,  compared 
with  7,075,252,000  yards  six  years 
earlier,  but  the  value  advanced  from 
1-97,776,000  to  £178,956,000.  Overseas 
trade  in  cotton  flags,  handkerchiefs  and 
shawls  (not  in  the  piece)  improved  by 
4,711,000  yards  to  81.928,000  yards,  with 
a  nearly  three-fold  rise  in  value  to  £3,- 
596,000.  Cotton  glove  shipments  almost 
doubled — last  year's  figures  of  129,259 
dozen  pairs  comparing  with  65,456  dozen 
pairs  in  1913,  the  values  were  £128,697 
and  £23,552  respectively. 

Similarly,  exports  of  cotton  stockings 
and  socks  advanced  from  721,967  dozen 
pairs  to  1,513,025  dozen  pairs,  and  the 
value  from  £198,884  to  £1,407,667.  As 
this  business  in  gloves  and  hosiery  was 
strongly  held  by  the  Germans  before 
the  war,  the  advances  are  the  more  in- 
teresting. Trade  in  other  articles  of 
cotton  hosiery  was  better  by  £123,000, 
at  (.595,828;  while  cotton,  lace  and  pat- 
ent net  exports  show  an  increase  in 
value  from  £4,108,438  to  £4,690,146. 
Cotton  ribbons  are  about  the  same — viz., 
£8,786;  but  cotton  trimmings  show  a 
marked  advance,  from  £84,238  to  £337,- 
440,  or  four  times  the  value. 

Woollen  cloth  shipments  increased  by 
25,000  yards,  to  nearly  131,000,000 
yards,  with  the  value  up  from  £14,467,- 
•  100  to  £60,258,000.  On  the  other  hand, 
worsted  cloths  dropped  from  62,500,000 
yards  to  33,250,000  yards,  though  the 
value  was  up  from  £6,186,000  to  £11,- 
814,000.  An  advance  in  the  yardage  of 
woollen  damasks,  tapestry  and  other 
furniture  stuffs  is  recorded  of  11,000 
8,603,000  to  3,891,000,  with  the  value 
over  three  and  one-half  times  greater 
at  £66,000.  Wool  and  mohair  plashes 
have  more  than  quadrupled  in  vardage, 
from  387,000  to  1,695,700,  and  the  value 
of  f  1,038,000  is  more  than  eleven  times 
higher. 

Wool  flannels  and  delaines  were  down 
from  7,719,000  yards  to  4,498,000  yards, 
though   the   pr  up  from  £299,498 

to  i ."if;  1,000.  Of  wool  carpets  and  carpet 
quare  yardage  dropped  from 
8,60,000  to  3,891,000,  with  the  value 
higher  at  £2,829,000.  by  nearly  £800,000. 
A  slight  improvement  in  regard  to  wool 
blankets  took  place,  the  exports  of 
1. <il!i, 147  pairs  being  17,000  pairs  bet- 
ter, while  the  worth  rose  from   £497,000 


to  £1,700,000.  Woollen  and  worsted 
stockings  and  socks  declined  from  2,364,- 
406  to  1,684,948  dozen  pairs;  the  value, 
however,  rose  from  £961,000  to  £2,216,- 
000.  Other  woollen  hosiery  was  less  in 
value  by  half,  at  £591,831,  and  travel- 
ling rugs,  etc.,  are  also  down  from 
£202,000  to  £145,000.  Woollen  and  wor- 
sted smallwares,  etc.,  are  over  double 
the  value  at  £1,381,600. 

Silk  broadstuffs  show  an  improved 
yardage,  from  4,189,000  to  4,723,000,  and 
the  worth  was  150  per  cent,  better  at 
£1,106,000.  Silk  lace  exports  went  up  in 
value  from  £22,285  to  £143,433,  and  silk 
ribbons  from  £13,576  to  £22,635. 
Shipments    of    silk    mixture    broadstuffs 


fell  from  7,652,000  to  3,898,000  yards, 
but  the  price  at  £1,250,000  was  over 
£500,000  more.  Silk  mixture  laces  are 
up  £8,000  to  £19,644;  and  silk  mixture 
ribbons  up  about  a  half  to  £15,769.  Other 
silk  manufactures  show  a  rise  from 
£475,000  to   £840,000. 

Haberdashery,  millinery,  embroidery 
and  needlework  articles  are  lower  in 
value  by  50  per  cent,  at  £629,000.  There 
was  a  falling  off  of  102  million  yards  in 
exports  of  linen  piece  goods,  but  not- 
withstanding this  the  value  of  £7,801,000 
was  better  by  £2,320,000.  Linen  hand- 
kerchiefs at  £587,000  are  lower  by  £54,- 
000,  while  table  linen  was  £94,000  better 
at  £628,000. 

Apparel  gives  a  rise  from  £9,667,000 
to  £11,219,000.  Hats  and  bonnets  were 
enormously  fewer — only  573,000  dozen, 
against  1,518,489  dozen;  the  value,  how- 
ever, has  only  decreased  from  £2,311,986 
to  £2,041,495. 


COTTON    INDUSTRY   PROSPERS 

Bonuses  Being  Distributed  to  Workers  in  Industrial  Centres  of  Great 
Britain  —  Can  Make  Good  the  Shortage 

The  British  Trade  Commissioner  in  Ontario  has  received  the  following 
report  on  the  cotton  goods  situation  for  the  year  1919  from  the  Department 
of  Overseas  Trade  of  the  British  Government: 

"The  year  just  closed  has  been  one  of  the  most  momentous  periods  in  the 
history  of  the  cotton  trade.  In  the  early  part  of  1919  manufacturers  were 
afraid  to  make  goods  to  put  into  stock  for  fear  of  a  slump  in  the  markets, 
with  the  result  that  at  the  present  time  stocks  are  very  low,  and  whilst  all 
markets  are  clamoring  for  goods,  manufacturers  cannot  give  deliveries 
under  from  six  to  eighteen  months,  and  prices  are  quite  a  secondary  con- 
sideration. [Manufacturers  are  in  a  position  which  practically  allows  them 
to  dictate  to  buyers  the  complete  terms  upon  which  they  will  accept  the 
most  profitable  lines  in  business  offered.] 

Home  Market  Good 

"The  home  market,  which  has  been  and  still  is  a  most  attractive  and 
profitable  one,  continues  good.  There  are,  however,  indications  that  firms 
are  beginning  to  interest  themselves  a  little  more  in  the  overseas  market. 

"Raw  cotton  (American  middling)  reached  as  high  as  30.75d.  at  the  end 
of  December.  In  the  previous  March  the  price  was  14.68d.  The  demand 
for  raw  cotton  continues  to  exceed  the  supply,  and  consumption  of  the 
American  crop  in  the  United  States  has  increased.  About  twenty-five 
years  ago  the  proportion  of  the  American  crop  consumed  in  the  United 
Kingdom  was  37  per  cent.,  and  in  the  United  States  33  per  cent.  It  is  now 
20  per  cent,  for  the  United  Kingdom  and  60  per  cent,  for  the  United  States. 

"The  report  to  the  Board  of  Trade  of  the  Empire  Cotton-Growing  Com- 
mittee has  just  been  issued,  and  from  this  it  would  appear  that  the  commit- 
tee are  convinced  that  it  is  possible  for  the  Empire  to  make  good  the  short- 
age in  the  supply  of  cotton  which  is  required  for  the  United  Kingdom. 

Cause  of  Drop 

"The  following  statistics  of  exports  of  cotton  yarns  and  piece  goods  in 
1919,  as  compared  with  1913,  are  of  great  interest: 

1913  Value  1919  Value 

Cotton  varns,  lb 210,099,000     £15,006,291     162,665,500     £33,91 1 ,55  I 

Cotton  piece  goods,  yd.. 7,075,252,000       97,775,855  3,528,756,500     178,955,943 

"The  drop  in  quantities  is  largely  due  to  the  immense  home  demand;  but 
certain  factors  which  make  for  decreased  production  in  the  United  Kingdom 
must  also  be  taken  into  consideration,  for  example,  the  shortage  of  workers 
and  the  reduced  hours  of  working  of  mill  operatives  and  other  work  people. 

"An  indication  of  the  prosperity  of  the  cotton  industries  is  found  in  the 
action  of  the  Lancashire  Cotton  Spinners  in  allocating  one  and  a  half  million 
sterling  for  distribution  among  their  workpeople  in  the  form  of  extra 
bonuses.  It  is  now  stated  that  the  cloth  manufacturers  are  also  to  distrib- 
ute extra  bonuses,  the  total  cost  of  which  will  be  two  millions,  among  the 
weavers  and  others  engaged  in  cloth  production. 
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Bright  Hued  Silks  for  Easter- 
Show  Variety  in  Plaids  and  Stripes 

Exquisite  New  Silk  Fabrics  Showing  in  Floral,  Checked  and  Striped  Designs  —  Bright  New 
Blues  Sound  Dominant  Color  Note  —  Shot  Taffetas  Exploit  Small  Checks 


THE  day  of  the  drab-hued  costume 
has  passed,  and  the  war-time 
shades  of  service-blue  and  khaki 
have  been  laid  aside  like  the  uniforms 
which  equipped  women  on  canteen  duty 
or  in  the  motor  service.  The  second 
peace  time  Easter  sees  the  advent  of 
gay  new  colors  and  more  extravagant 
materials.  The  dull  blues  and  greys  and 
inconspicuous  browns  have  been  replac- 
ed by  turquoise  and  copen,  and  terra 
which  is  a  most  attractive  brick  shade 
a  little  lighter  than  henna..  This  shade 
is  being  shown  in  all  kinds  of  fabrics 
and  is  also  introduced  in  tho  new  shot 
taffetas  which  are  predicted  a  great 
vogue  this  Summer  and  in  the  Fall. 

Very  small  check  designs  are  being 
introduced  in  these  taffetas  which  are 
quite  the  latest  thing  and  the  color 
combinations  most  favored  to  date  are 
as  follows.  Turquoise  and  apricot,  old 
rose  and  lavender,  Italian  green  and 
gold,  peacock  and  violet,  emerald  and 
cerise,  and  emerald  with  flame.  These 
silks  are  widely  used  for  suits  and  after- 
noon dresses,  and  are  also  in  great  de- 
mand with  milliners.  The  retail  price 
is  $6  per  yard. 

The  New  Silk  Fabrics 

"Charmant  Riche"  is  the  name  of  one 
of  the  newest  materials  which  is  describ- 
ed as  a  beautiful  soft  satin  fabric  with 
a  crepe  back.  It  retails  at  from  $10 
to  $11  per  yard  and  is  being  shown  in 
the  popular  terra,  old  gold  and  tur- 
quoise. "La  Tosca"  is  another  very 
handsome  satin  which  will  be  very 
modish  in  the  prevailing  shades  and  also 
in  lighter  tones  like  sky,  pink  and 
maize. 

Both  these  materials  have  been  im- 
ported from  Switzerland  and  make  up 
most  gracefully  for  afternoon  and 
evening  wear. 

Printed  satins  are  being  shown  in 
splendid  range  and  a  very  decided  pre- 
ference is  given  to  stripes.  One  very 
handsome  design  displays  a  narrow  old 
gold  line  on  a  royal  blue  ground,  while 
a  cerise  or  bright  gold  stripe  is  very 
effective  on  navy. 

Other  combinations  which  are  very 
effective  in  these  newly  arrived  French 
printed  satins  are  grey  and  cerise,  Saxe 
and  terra,  gvey  and  amethyst,  navy  and 
jade  and  grey  and  jade.  These  mater- 
ials lend  themselves  to  the  charming- 
modes  which  are  being  introduced  by  the 
dictators  of  women's  styles  and  drane 
effectively,  requiring  no  other  material 
or  trimming  to  supply  the  decorative 
note. 

Taffetas  Unrivalled 

With  the  persistent  efforts  of  the 
French  costumiers  to  swing  the  fashion 


pendulum  back  to  shorter  skirts  and  dis- 
tended hips,  jaunty  jackets  and  odd 
sleeve  lengths,  taffetas  will  undoubtedly 
be  assured  a  vogue  that  they  were  de- 
nied last  Spring  when  the  campaign  for 
the  long  slender  silhouette  was  success- 
fully waged. 

"Navy  taffeta  is  an  unknown  quantity 
in  the  city  to-day,"  was  the  way  one 
Toronto  wholesaler  described  the  short- 
age. "We  have  had  such  a  demand  for 
plain  navy  taffetas  we  could  have  sold 
our  stock  over  and  over  again,  but  we 
simply  can't  get  it.  Our  shipments  are 
all  late  and  some  we  don't  expect  we 
will  get  at  all." 

This  information  was  substantiated 
by  all  the  importers  of  silks  interviewed 
by  DRY  GOODS  REVIEW,  and  in  prac- 
tically every  case  it  was  shown  lhat  re- 
tail merchants  were  clamoring  for  goods 
they  could  not  get. 

Crepes  Are  Good 

The  present  season  is  encouraging  the 
use  of  crepe  meteor  again  while  geor- 
gette crepes  in  plain  shades  and  printed 
designs    are    also    very    fashionable. 

"The  truth  of  the  matter  is  almost 
every  material  shown  simply  has  to  be 
popular  if  there  is  to  be  enough  to  go 
around,"  is  the  way  one  wholesaler 
summed  up  the  situation  which  will  un- 
doubtedly prevail  for  the  next  few 
months. 

Among  the  fabrics  which  are  to  make 


their  appearance  for  the  first  time  is  a 
lovely  new  material  with  a  silky  sheen 
known  as  "Alhambra."  It  is  woven  with 
a  tiny  ridge  slightly  on  the  bias  and 
comes  in  light  tints  including  practically 
all  the  pastel  shades  and  some  of  the 
bright  hues  which  have  been  referred 
to  in  connection  with  the  taffeta  and 
satin  displays.  This  Alhambra  is  an 
English  product  and  will  be  delightfully 
pretty  made  up  into  Summer  costumes, 
dresses  and  smocks. 

Another  distinct  novelty  from  Eng- 
land is  a  heavier  woven  silk  material 
known  as  "Tricot  Sport"  which  has  been 
fashioned  especially  for  smart  beach  and 
outing  costumes  and  for  all  outdoor  and 
country  wear  in  the  coming  warm  weath- 
er This  material  is  knit  on  a  5-frame 
hosiery  machine  and  is  made  40  inches 
wide  and  will  retail  at  about  $8.25  a 
yard.  It  is  adaptable  for  whole  suits 
or  separate  skirts  and  is  shown  in  a  fas- 
cinating range  of  colors  including  ivory, 
salmon,  champagne  gold,  bronze,  silver, 
V-rose,  emerald,  taupe  canard  (the 
French  for  navy),  black,  sare,  Burgundy, 
and  henna. 


TRIMMING  POPULAR 

Garments  of  all  kinds  promise  to  be 
much  trimmed  this  Spring,  perhaps  be- 
cause except  in  a  few  extreme  models 
the  silhouette  is  not  so  different  from 
that  of  the  late  Winter. 


A  Glimpse  of  Midsummer 

Three  exquisite  dress  fabrics  designed  for  warm  weather  frocks.  In  the  centre 
is  a  stunning  version  of  the  plaid  voile,  showing  fine  black  lines  on  a  vivid  blue. 
A  green-gold  stripe  running  perpendicularly  is  very  effective.  To  the  left  is 
a  very  dainty  silk  and  cotton  voile,  showing  a  wide  gold  satin  stripe  and  flower 
design  well  combined.  On  the  right  is  a  handsome  marquisette  showing  a  lovely 
French  flower  pattern  in  purple  on  a  pale  lavender  background. — Courtesy  of 
W.  R.  Brock,  Ltd.,  Toronto. 
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Famine  in  Cottons  Pending 

Dealers  Predict   Alarming  Shortage — Delayed  Shipments  Eagerly  Awaited  —  Marquisettes 
Reveal   Lovely   Designs  —  Cotton  Foulards  to  Enjoy  Vogue 


MERCHANTS  handling  cotton 
goods  must  prepare  bo  face  a 
famine  in  prints,  ginghams  and 
chair i>rays,  oven  this  early  in  t 
for  importers  are  impressing  the  trade 
on  every  side  wtih  the  seriousness  of 
the    cotton    goods    shortage. 

"We  have  sold  every  yard  on  our 
shelves  and  our  chances  of  getting  amy 
more  are  very  slim,"  was  the  uni\ 
statement  made  to  DRY  GOODS  RE- 
VIEW by  the  wholesalers  and  jobbers 
in  Toronto  this  month.  English  crashes 
and  Scotch  ginghams  were  coming  very 
slowly,  and  although  the  Canadian  mills 
were  reported  to  be  working  to  capacity, 
only  a  percentage  of  the  orders  placed 
being  filled.  Large  orders  were 
l>oin^'  refused  daily,  and  the  wholesalers 
were  absolutely  helpless  with  regard  to 
many  lines  of  the  best  selling  cotton 
fabrics. 

This  season's  voiles  are  rendered 
doubly  fascinating  by  reason  of  the  fact 
that  patterns  are  more  beautiful  than 
have  yet  been  created,  and  the 
.shortage  is  becoming  more  apparent  al- 
most daily. ' 

"The  demand  is  very  heavy  for  these 
new  French  patterned  voiles,  and  we 
cannot  begin  to  supply  our  customers," 
was  the  repeated  confession  at  the  whole- 
salers'  all   month. 

Expecting    British    Goods    Famine 

The  silk  and  cotton  voiles  that  wilil  be 
available  for  midsummer  retail  purposes 
will  bring  $3.50  per  yard  in  many  In- 
stances. Supplies  from  England  are  ex- 
pected to  come  i.long  in  the  next  month 
or  two,  and  are  expected  to  be  as  large 
as  last  year,  thanks  to  the  prornpc  ac- 
tion on  the  part  of  the  Canadian  buyers 
who  in  many  instances  were  successful 
in  getting  their  orders  in  ahead  of  Am- 
erican dealers,  thereby  ensuring  deliver- 
ies. Even  if  they  are  several  months 
late  their  arrival  will  be  enthusiastically 
welcomed. 

Satin  striped  silk  and  cotton  voiles 
are  showing  in  a  delightful  range  of 
blues  and-  daintily  combined  summer 
-hades.  One  very  popular  line  comes  in 
with  quarter-inch  bronze  stripe; 
eopen  blue  with  green-gold  stripe,  dark 
brown  with  dull  gold  and  a  plum  shade 
•ripe. 

Plaids   and   Checks 

The    plaid    voiles    are    very   good    and 

uveal  a  great  deal  of  art  in  the  various 

i:s.      One    lovely    pattern    shows    a 

threaded   point  line  of  black  on   a  Pekin 

blue    blackground,    with    a    silver    satin 

-tripe    running    perpendicularly    at    one 

side  of  the  check.     Delicate  conventional 

combining  pale  pink,   sky   blue, 

■    and    copen    or    nile    green,    rose, 


lavender  and  blue,  are  promised  a  good 
run  while  serpentine  crepes  are  ahtowimg 

similar  patterns,  and  with  fancy  and 
floral  voiles,  cotton  foulards,  foulard 
mulls,  printed  diimity,  cotton  poplin,  Foch 
suiting,  Banzai  suiting,  organdie,  cotton 
gabardine  and  ratine  suitings  comprise 
the  best  summer  fabrics  being  shown  for 
dainty  dresses  and  smart  cotton  suit.; 
and  outing  costumes. 


line    of    orange    and    a    narrow    bar    of 
white. 

Blues  and  violets  with  sand  or  gray 
and  little  stripes  of  gold,  emerald  or  bur- 
gundy are  very  popular  in  these  skirt- 
ings, while  the  checks  vary  in  size,  but 
are  never  pronounced  in  outline.  The 
retail  price  for  these  smart  fabrics  will 
be  about  $6.00   a   vard. 
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Pompadour 
Crepes 

Some  of  the  very  "feminine" 
looking  flowered  crepe  chif- 
fons for  Spring  and  Summer 
are  shown  here.  These  are 
hand-blocked  patterns, 
which  afford  a  nice  blending 
of  many  colors.  Shown  by 
Haas  Bros.  Fabrics  Corp.,. 
New   York. 


ENGLISH  WOOL  SKIRTINGS 

Soft    Pastel    Shades    Introduced    in    De- 
signs Employing  Number  of  Colors, 
Stripes  and  Checks 

As  many  as  eight  colors  are  used  in 
the  new  English  wool  striped  and 
checked  skirtings  which  will  be  seen  in 
the  early  Autumn.  These  materials  are 
just  arriving  at  the  wholesalers,  who 
showed  them  to  a  DRY  GOODS  REVIEW 
representative  as  their  "piece  de  resis- 
tance" for  early  Fall  wear.  These  skirt- 
ings are  light,  but  very  durable  and  show 
a  decided  new  departure  in  sports  goods. 

Only  the  most  exquisite  of  pastel  tints 
are  introduced  when  the  checks  are  de- 
veloped, and  in  the  striped  patterns  any 
bright  coloring  is  carefully  introduced 
in  the  narrowest  of  hair-line  stripes,  the 
whole  effect  being  softened  by  wide 
stripes  of  varying  widths  in  softer  tones. 
For  instance,  one  typical  pattern  viewed 
was  arranged  in  stripes  as  follows:  Co- 
pen,  white,  gold,  grey,  emerald,  sand, 
black  and  light  blue.  The  copen,  grey, 
sand  and  light  blue  were  the  widest 
stripes,  the  white  was  narrow  and  the 
gold,  emerald  and  black  were  hair  lines. 
Another  very  pretty  pattern  employed 
equal  stripes  of  grey  and  sand  with  a  hair 


FOULARDS    POPULAR 

Foulards  are  as  popular  as  ever  and 
are  well  represented  in  the  Spring  dis- 
plays. Silk  specialties  in  all  manner  of 
big  block  check  and  large  medallion  de- 
signs afford  a  most  varied  and  colorful 
selection  for  sports  wear. 


WOMEN    EMPLOYEES    BENEFIT 

The  emancipation  of  women  is  pro- 
gressing in  Japan.  A  report  from  that 
country  states  that  the  Katakura  Kumi, 
a  company  of  Suwa  in  the  Province  of 
Shinane,  is  to  be  reorganized  into  a  joint 
stock  company  with  a  capital  of  50,000,- 
000  yen  ($25,000,000)),  and  to  allow 
shares  to  all  the  female  operatives  in  its 
employ. 

The  reason  for  this  unusual  departure 
is  to  be  found  in  the  difficulty  of  obtain- 
ing and  retaining  sufficient  female  op- 
eratives. Only  by  improving  conditions 
for  employes  can  the  weavers  and  rulers 
throughout  the  country  overcome  the 
difficulty.  This  new  move  is  said  to  be 
significant  of  the  trend  of  the  times  in 
Japan. 
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Japanese  Silks 

Will  Not  Decline 

Representative  of  Biggest  Japanese  Silk 

Firm  in  Yokohama  Visited  Toronto 

This  Month 

Mr.  Matushima,  of  the  New  York 
offices  of  Mitsuin  and  Co.,  Yokahama, 
Japan,  called  on  the  Hamm  and  Riley 
Silk  Co.,  their  Canadian  representative 
in  Toronto  this  month. 

Mr.  Matsushima,  in  talking  to  a  rep- 
resentative of  DRY  GOODS  REVIEW, 
stated  that  the  market  in  Japan  had 
eased  off  a  little,  and  that  they  are  able 
to  give  slightly  better  quotations  than 
have  been  offered  since  last  December. 
These  quotations.,  however,  are  no  lower 
than  those  offered  by  most  importers 
of  Japanese  silks,  according  to  Mr. 
Matsushima,  who  gave  as  an  explanation 
the  fact  that  very  few  Canadian  houses 
had  placed  their  orders  on  the  high 
market. 

He  said  that  the  raw  silk  dealers  rep- 
resent a  very  strong  organization  and 
are  at  present  holding  all  the  raw  silk 
in  the  United  States  around  $15.25  a 
pound.  There  is  considerable  stock  on 
hand  and  the  demand  is  not  strong,  yet 
prices  are  firm  and  are  expected  to  re- 
main so  until  the  new  crop  is  ready  on 
the  Japanese  markat  in  May  or  June. 

According  to  Mr.  Matsushima,  it  looks 
as  if  Jap  silks  will  remain  at  present 
quotations,  or  even  advance  a  little. 


Linings  Are  Gay 

Shipments  Late  for  Spring  Trade,  But  Midsummer  and  Fall  Will 
See  Many  Bright  Designs 


GREAT  importance  is  to  be  attach- 
to  the  lining  which  appears  in 
milady's  Summer  wrap  or  suit 
coat.  Summer  furs  too  will  flaunt  the 
most  decorative  patterns  on  their  sheer 
linings  of  printed  georgette  or  chiffon. 
Satin  de  chine,  printed  taffeta,  printed 
orientals  and  printed  poplins  are  among 
the  best  lines  shown  for  suit  linings  and 
in  these,  conventional  and  floral  de- 
signs share  the  honors.  The  printed 
taffetas  come  in  rich  tones  and  rather 
smaller  patterns  than  in  the  past  few 
seasons,  while  poplins  are  light,  and  fea- 
ture loose  delicately  tinted  floral  figures 
or  light  sand,  grey,  and  mauve  grounds. 
Satin  broches  are  also  featured  and 
Japanese  designs  in  birds  or  convention- 
al figures  are  very  strong.  Satin  mes- 
calines are  showing  for  linings  this  sea- 
son, and  give  prominence  to  checked 
and  striped  effects  in  bright  colors. 

But  the  same  sad  tale  applies  to  lin- 
ings— the  importers  are  greatly  con- 
cerned about  the  shortage  which  is  al- 
ready threatening.  Labor  conditions 
are  responsible  for  all  delays  according 
to  DRY  GOODS  REVIEW'S  best  ad- 
vices, and  importers  in  Canada  are  be- 
ing informed  that  in  placing  further 
orders  they  must  prepare  to  face  a 
five   per  cent,    increase   and    probably   a 


further  one  before  the  coming  Fall. 
For  immediate  Spring  wear  plain, 
light-weight  paillettes  and  satin  in 
bright  shades  will  be  worn,  probably  be- 
cause of  the  very  gorgeous  metallic  ef- 
fects which  are  to  be  exploited  in  vest- 
ees.  Midsummer,  however,  and  early 
Fall  will  see  some  very  brightly  pat- 
terned linings  in  fancy  printed  designs, 
and  it  is  rumored  that  these  decorative 
silks  would  have  been  ideal  for  Spring — 
only  they  arrived  too  late  to  be  of  us? 
for  the  Easter  trade,  and  now  the  great 
bulk  of  the  shipments  will  arrive  just 
in  time  for  the  Fall  season.  These 
statements  are  borne  out  by  the  fact 
that  so  many  of  the  imported  ready-to- 
wear  costumes  exploit  gaily-tinted  lin- 
ings, showing  that  the  French  designers 
are  already  endorsing  bright  colors  in 
the  very  plainest  of  tailored  suit  cos- 
tumes. 


WILL    PLUMES    DISAPPEAR 

Lady  Astor  recently  announced  in 
London  that  she  was  heading  a  cam- 
paign to  abolish  the  wearing  of  aigrettes 
in  Great  Britain.  She  herself  wears  only 
the  plainest  of  toques  and  insists  that 
the  sale  and  possession  of  plumage 
should    be    prohibited. 


The   Oriental   influence   is   well   illustrated   in  a  printed  pussy-willow    (No.   1)    and  a  printed  satin  showing 

combination  of  bright  blues,  orange,  green  and  beauty  red. 

A   handsome  sand-colored   printed   poplin  with   an  odd   blue,  rose  and  black  design  is  shown  in  No.  2.     A  very 

good  conventional  design  in  sand  with  green,  blue,  rose  and  gold  in  the  pattern  is  shown  in  No.  6.     Nos.  3, 

4  and  5  show  interesting  new  versions  of  decorative  and  conventional  floral  designs  on  printed  silk  and  satin 

coat-linings. 

Nos.  2  and  6  shown  by  Hamm  &  Riley,  Toronto.      Others  by  Bell  &  Campbell,  Ltd.,  Toronto. 
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New  Wool  Coatings  for  Fall 

Rich  in  Shade  and  Texture 

Wide    Range  of  Handsome   Velours-Finished  Materials  Available  for  Make-l'p  Trade  — 

Broken  Checks  and  Plaids  Good  —  Homespuns  Practically  Off  Market  — 

Shades  for  Autumn  Favor  Browns,  Blues  and  Greys 


T1IK  woolen  manufacturers  are 
bringing  out  a  wide  range  of 
handsome  new  materials  for  fall 
and  next  winter  which  will  rival  furs  in 
style  and  price!  These  lovely  rich  fab- 
rics have  a  finish  of  unusual  softness, 
and  lend  themselves  to  the  finest  colors 
that  are  scheduled  to  make  an  appear- 
ance next  season. 

Foremost  among  these  novel  suitings 
and  coatings  are  the  velour-like  materi- 
als, with  reversible  back.  These  materi- 
als wilil  be  used  for  the  new  type  of  top 
coat  which  is  going  to  be  very  extensively 
worn  by  smartly  dressed  women,  and  is 
just  now  making  its  spring  debut,  under 
the  pleasing  appellation  of  "polo  coat." 
By  the  time  Autumn  arrives  this  style 
of  coat  will  have  assumed  a  more  mas- 
culine appearance,  and  will  feature  plain 
belts  and  trimmings  similar  to  those 
adopted  on  the  well  known  trench  coat 
model. 

Duvette,  a  very  high-class  velour  ma- 
terial, will  be  very  much  in  demand,  so 
will  the  new  velour  material  known  as 
chamo,  which  is  so  soft  in  finish  as  to 
resemble  a  piece  of  fine  chamois.  This 
"chamo,"  together  with  "Duvette," 
"Polaire,"  "Lustura,"  and  the  new  "Drap- 
Polaire,"  the  Lead<  r  of  all  fall  coatings, 
will  sell  only  to  the  make-up  trade  at 
i  ranging-  from  $10.00  up.  Whole- 
salers handling  these  high-class  materials 
state  that  not  one  yard  will  sell  across 
the  counter.  Polaire  is  another  velour 
fabric  of  a  very  handsome  quality,  and 
drap  Polaire  is  the  same  material  with 
a  contrasting  black  introduced'  so  that 
the  coat  may  be  convertible.  Lustura 
is  a  very  fine  coating  resembling  broad- 
cloth. 

Wide   Range  of  Shades 

A  pretty  worsted  mixture  which  will  be 
featured  in  the  autumn,  is  to  be  known 
as  Riplette.  All  these  materials  come  in 
a  complete  range  of  broadcloth  shades 
including  sable,  which  is  a  new  sand 
shade;  quail,  another  castor;  beaver- 
pelt  and  partridge,  the  latter  being  the 
new  name  for  reindeer;  moose,  cannon, 
described  as  a  new  taupe,  nutria;  teal 
duck,  a  glorious  oriental  blue  tint;  mus- 
keteer, another  handsome  blue,  similar 
to,  hut  deeper  than  copen;  port,  which 
is  a  rich  amethyst  or  plum  shade;  and 
chippendale,  a  rich  mellow  brown  which 
it  is  prophesied  will  be  one  of  the  very 
best  of  the  autumn  shades. 

Another  very  handsome  coating  which 
is  on  the  market  already,  is  named 
"Bokhara."  It  is  similar  in  finish  to 
camel's  hair,  and  comes  in  the  leading 
shades,  including  beaver  and  suede,  and 
retails  at    $20.00   per  yard. 


New   Suitings 

The  fall  suitings  include  several  hand- 
some novelties,  though  broadclothis, 
serges,  tricotines  and  velours  in  plain 
shades  will  be  very  strong.  Among  the 
newest  suitings  is  moletyn,  described  as 
a  high-class,  lightweight  velour,  and  this 
material  comes  in  the  wide  range  of 
shades  just  referred  to  as  well  as  in 
navy   and   other  conservative  shades. 

For  immediate  suiting  purposes  serges, 
tricotines  and  gabardines  in  navy  and 
the  new  browns  and  greys,  and  trico- 
tines in  a  lovely  henna  tint  are  being 
shown  with  good  navys  for  one-piece 
frocks  for  spring  and  (early  summer 
street  wear.  These  last  named  materi- 
als are  retailing  at  $6.50  and  higher. 
These  same  suitings  will  cost  from  15 
to  20  per  cent,  higher  next  autumn,  for 
as  materials  become  harder  to  get  the 
prices  soar  accordingly!.  Materials  that 
should  arrive  in  July  will  not  reach  Can- 
ada till  next  December,  and  importers 
say  that  it  will  be  six  months,  at  least, 
before  French  woolen  dress  materials 
commence  to  arrive  in  any  quantity. 
Lightweight  wool  dress  fabrics  such  as 
tricotine,  are  arriving  slowiy,  and  some 
very  handsome  quiet  plaids  are  also  to 
be  here  in  time  for  sarly  fall.  These 
pure  worsted  plaids  were  ordered  last 
September  by  one  importer,  and  will  not 
be  delivered  before  the  end  of  July  or  the 
first  of  September,  meaning  that  at  least 
a  year  is  needed  under  prevailing  con- 
ditions in  which  to  have  goods  delivered. 

"It  used  to  take  from  three  to  four 
months  from  the  time  goods  were  ordered 
to  have  them  delivered,  now  it  requires 
from  9  to  12  months,  and  we  are  not 
sure  then,"  said  one  large  importer  in 
summing  up  conditions. 

These  plaid  worsteds  will  retail  from 
$6.50  to  $8.50  per  yard,  and  combine 
such  good  colors  as  dark  blue,  dull  green 
and  gold.  Wool  jersey  is  again  very  good 
for  jaunty  suits  and  smart  one-piece 
dresses,  and  is  shown  in  navy,  taupe, 
purple,  French,  Pekin  and  Dutch  blues, 
and  some  good  sand  and  beaver  shades. 


Tweedis  are  very  strong  in  brow.is,  greens 
and  greys,  and  plaids  in  tlhese  materials 
are  better  than  shepherd's  checks  this 
year.  London  and  Paris  are  both  spon- 
soring plaids  for  capes,  coats  and  dress- 
es and  hairline  stripes,  checks  and  men's 
suiting  plaids  are  also  very  strong  for 
immediate  wear. 

Bright  Shades  the  Rule 

Woolen  merchants  should  heed  the 
same  warning  as  importers  of  silks — 
clear  all  shelves  of  muddy  colors,  for 
sombre  dull  shades  have  no  place  in  the 
present  or  the  near  future.  Dull  fawns, 
greys,  taupes,  khaki,  grey,  blues,  etc., 
have  had  to  talc-  a  very  inconspicuous 
place  on  the  new  color  cards,  and  all 
orders  for  some  time  have  been  placed 
for  bright  blues,  bright  purples,  rose, 
green  and  henna  tints,  while  even  heather 
mixtures  show  brighter  tones  interming- 
led. Clear,  strong  colors  are  given  pre- 
ference in  all  the  new  coatings,  suitings 
and  separate  skirt  materials,  and  dress- 
ier costumes  will  likely  follow  suit. 

Importers  state  that  the  biggest  and 
best  range  of  British  materials  yet  seen 
are  showing,  although  deliveries  intend- 
ed for  spring  will  in  most  cases  be  very 
much  later. 

Shortage    of    Homespuns 

Both  heavyweight  and  fine  homespuns 
are  still  in  great  demand,  but  according 
to  DRY  GOODS  REVIEW'S  latest  ad- 
vices these  goods  cannot  be  bought.  Some 
of  the  larger  firms  have  a  few  pieces 
but  they  are  not  forcing  them  for  the 
very  good  reason  that  they  will  not  be 
able  to  secure  any  more.  A  buyer  for 
one  of  Toronto's  biggest  stores  informed 
DRY  GOODS  REVIEW  that  no  fine 
homespuns  whatever  are  being  made  in 
Canada,  and  it  is  out  of  the  question  to 
buy   any. 


PURCHASES  GUELPH  MILLS 

An  important  industrial  transaction 
was  recently  consummated  in  Guelph 
when  the  Regent  Knitting  Mills  Ltd.,  of 
Montreal  and  St.  Jerome,  Que.,  acquired 
the  Guelph  Cotton  Mills,  whose  factory 
is  situated  opposite  the  G.  T.  R.  station. 

The  president  of  the  new  company  is 
Mr.  Chas.  D.  Do  Tonnaucour,  who  spent 
a  few  days  in  Guelph  recently  and  final- 
ly closed  the  deal  with  Mr.  Robert  Dodds, 
the  owner  of  the  plant.  The  new  con- 
cern will  be  known  as  the  Regent  Tex- 
tile Co.,  of  Guelph,  and  the  resident  man- 
ager will  be  Mr.  Geo.  H.  Wilson,  who  has 
been  for  a  number  of  years  with  the 
Dominion  Textile  Co. 


DRY    GOODS    REVIEW 


61 


A  Modern  Triumph 

English   Weavers   Succeed  in  Producing 

a  Three-Pile  Velvet — Resembles 

15lh  Century  Fabric 

A  RECENT  advice  from  London 
states  that  the  famous  Braintree 
looms  in  Essex,  are  producing 
for  the  first  time  a  three-pile  velvet  bro- 
cade, by  means  of  an  invention  which  is 
the  result  of  centuries  of  experience  and 
progress. 

This  firm  produced  the  cioth  of  gold 
employed  for  the  Pallium  of  King  Ed- 
ward's Coronation  robes,  the  wedding 
dress  of  Queen  Mary,  and  the  cloth  of 
gold  and  velvet  for  their  present  Majes- 
ties' coronation. 

The  silk-weaving  factory  at  Braintree 
was  established  for  the  higher  develop- 
ment of  artistic  brocade  and  damask 
production.  The  three-pile  velvet  intro- 
duce? a  new  and  magnificent  fabric  of 
rare  beauty  to  the  artist  in  decoration. 

Sir  Frank  Warner  (connected  with  the 
recent  Textile  Commission  to  America) 
p'oints  out  that  the  new  velvet  should  be 
compared  with  the  examples  of  the  "pile 
on  pile"  which  was  produced  in  the  early 
days  of  the  fifteenth  century,  since  which 
time  there  has  been  no  development  un- 
til now.  The  early  examples  of  the  lat- 
ter half  of  the  fourteenth  century  were 
simple  cut  velvet  figures  on  a  satin 
ground. 

A  Dead  Industry  Revived 

For  a  long  period,  however,  velvet 
weaving  on  silk  was  practically  a  dead 
industry,  but  in  1879  the  late  Benjamin 
Warner,  founder  of  the  present  firm, 
succeeded,  after  a  good  deal  of  experi- 
mental work,  in  producing  decorative 
velvets,  which,  it  is  submitted,  were 
equal  to  those  made  in  Venice,  Como  and 
Lyons. 

The  present  fabrics  are  the  result  of 
Sir  Frank  Warner's  further  practical 
trials  in  this  direction,  and  those  who 
have  seen  them  are  surprised  at  the 
beauty  and  richness  of  the  designs  car- 
ried out  on  grounds  of  close-cut  velvet 
with  raised  figurings  of  two  depths.  The 
third  pile  gives  a  wider  scope  to  design, 
permitting  the  use  of  an  additional  color, 
which,  in  its  combination  with  the 
threads  already  employed,  creates  a 
greater  variety  of  shades,  for  the  weaver 
mixes  his  threads  somewhat  in  the  way 
that  an  artist  mixes  his  colors  to  make 
new  tones. 

Some  of  these  brocades  are  of  strik- 
ing pattern.  In  one  of  them  the  absolute 
ground  is  of  richest  cloth  of  silver,  upon 
which,  in  three  gradations,  is  carried  out 
a  Florentine  design  in  soft  powder-blue, 
bordered  in  black,  which  gives  a  deep 
shadow  effect.  In  carrying  out  some  of 
the  more  complicated  designs,  a  single 
loom  may  not  turn  out  more  than  a  yard 
or  two  a  week. 

An  increasing  number  of  highly  skilled 
workmen  will  be  needed  as  the  industry 
develops,  and  a  system  of  apprenticeship 
and  training  has  been  adopted  to  meet 
this  requirement. 
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Ideas  Await  Designers 

in  the  Royal  Museum 

Miss  Margaret  MacLean  Asks  Women  Designers'  Club  to 

Make  Use  of  Inspirations  Provided  for  Them  by 

Government — Modern  Ideas  are  All 

Steals  From  Ancient  Times. 
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tRESS  design  is  an  important 
study,  with  many  viewpoints, 
one  of  which  is  its  relation  to 
the  Royal  Ontario  Museum,"  stated  Miss 
Margaret  MacLean  during  the  course  of 
one  of  her  interesting  lectures  on  "Dress 
Designing"  to  the  Canadian  Women  De- 
signers' Club  at  the  Royal  Museum  in 
Toronto  this  month. 

"Why  is  Paris  the  headquarters  for 
women's  fashions  and  New  York  run- 
ning a  close  second?"  asked  Miss  Mac- 
Lean.  "Because  the  designers  go  to  the 
museums  for  inspiration." 

"Canadians  have  brains;  Canada  has 
the  Royal  Museum;  a  combination  of 
these  will  produce  great  results,"  Miss 
MacLean  remarked. 

"Picture  books  are  helpful  but  they 
give  one  viewpoint  only  and  are,  after 
all  but  copies — lifeless  and  "told. 
Originals  have  a  spontaneity,  a  fresh- 
ness that  in  some  mysterious  way  thrills 
the  seeker  and  is  an  incentive  to  inspir- 
ation." 

Ancient  Egypt  Inspires  1920 

Miss  MacLean  showed  how  ancient 
Egypt  had  been  the  inspiration  for  many 
of  the  garments  shown  this  Spring, 
showing  casts  and  figures  in  the  Egyp- 
tian display  which  bore  unmistakable 
likeness  to  recent  productions  of-  Worth, 
Lewis,  and  other  famous  designers. 

During  the  tour  of  inspection  the  lec- 
turer pointed  out  many  interesting  sub- 
jects and  showed  that  the  present  use  of 
two  materials  is  not  original,  for  as  far 
back  as  1580  B.C.  two  materials  were 
combined  in  a  dress.  The  ancient  Egyp- 
tian head  dress,  from  which  the  fashion- 
able Egyptian  turban  of  this  Spring  is 
inspired,  was  the  object  of  keen  interest. 
The  War  Influence 
Miss  MacLean  led  her  audience  through 
the  armor  department,  Dointing  out  how, 
when  the  war  began,  dress  designers  at 
once  sought  inspiration  in  the  various 
armor  exhibits  shown  in  museums, 
where  they  evolved  many  costumes  and 
decorations,  which  are  now  familiar  to 
everyone.  A  warrior's  helmet  inspired  a 
modish  aviatrix's  hat,  and  the  chain  ar- 
mor of  centuries  ago,  our  filet  lace 
knitted  sweaters,  and  also  the  popular 
pullover  sweater. 

The  present  popular  pannier  and  pep- 
lum  was  inspired  from  the  cloak  which 
was  worn  by  the  Crusaders  in  Palestine 
as  a  protection  for  the  metal  armor 
against  the  sun.  When  they  returned 
to  England  they  retained  the  cloak  as  a 
protection  for  the  metal   against     rust. 


The  cloak  was  gradually  shortened  until 
it  was  a  little  above  the  knees — hence 
our  peplum  or  overskirt  of  to-day. 

The  Chinese  section  was  rich  in  in- 
spiration for  the  dress  designer.  The 
paintings  of  China  had  been  studied  with 
good  effect  by  Georgette  and  Bulloz, 
who  evolved  rippling  tunics  from  pic- 
tures of  the  golden  age  of  Chinese  art. 
From  the  costumes  of  such  personages 
as  the  "Ten  Judges  of  Hell"  the  speaker 
pointed  out  the  resemblances  to  details 
of  the  modern  costumes,  and  commented 
upon  the  valuable  color  suggestions  that 
could  be  derived  from  a  study  of  these 
paintings. 

The  extreme  simplicity  of  design  which 
is  popular  now  was  very  fashionable  in 
Egypt  in  the  18th  dynasty. 

Miss  MacLean  concluded  her  charming 
lecture  by  urging  the  members  to  make 
more  use  of  the  museums  for  their  work. 

"Museums  are  treasure  houses  from 
which  world-famous  designers  and  others 
who  in  the  near  future  will  reach  that 
high  estate,  will  draw  inspiration.  It  is 
not  possible  for  busy  workers  to  travel 
the  world  over  searching  for  ideas  in 
their  respective  lines,  so  museums  step 
in  and  fill  the  breach  by  gathering  to- 
gether characteristic  objects  from  every 
country  and  every  age.  Then,  after  they 
are  classified  and  labelled,  the  museums 
say  to  the  public:  "Make  use  of  them; 
they  are  for  your  benefit.'  " 


MADE  IN  CANADA 

New  evening  dress  materials,  "Made 
in  Canada,"  are  likely  to  be  the  feature 
of  the  Fall  trade  in  dress  fabrics. 
They  are  of  net  and  Georgette 
embroidered  in  single  silk  threads 
or  tinsel  threads  and  should  re- 
tail at  prices  about  50  per  cent,  less  than 
the  French  goods  of  similar  construction 
that  have  been  so  popular  this  last  sea- 
son. Thus,  a  wide  net  flouncing  in  deli- 
cate shades  of  lavender,  Nile,  pink,  or 
maize  with  an  elaborate  scroll  border 
in  silver  thread  may  be  selling  at  around 
$5  a  yard.  Georgettes,  too,  in  the  dark- 
er shades  with  border  or  all-over  de- 
signs promise  to  attract  attention.  A 
design  in  a  single  white  silk  thread  on 
black  georgette  gives  a  silvery  effect 
that  it  most  pleasing. 

Velvets  and  veleteens  will  make  their 
appearance  in  a  range  of  exquisite' 
"evening"  shades  early  in  the  Autumn. 
These  materials  will  be  very  much  in 
demand  for  formal  evening  attire, 
though  sheer  nets  and  chiffons  will  also 
be  strong. 
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Tricolettes  (Lockstitch) 
Duchess  Satins 
Satin  Grenadine 
Black  Silks 
Trimming  Satins 
Fancy  Print  Crepes 

and  Voiles 
Foulards 
Colored  Pongee 

Crepe  de  Chine 
and  Georgettes 

All  colors,  Japanese  and  European 


36  and  38  inch 

NAVY 
TAFFETAS 

Also  wide  range  of 
other  colors 


SILKS 

for 

Summer 


Charmeuse 
Paillettes 
Black  Taffeta 
Peau  de  Soie 
Lining  Satins 
Natural  Pongee 
Print  Florentines 
and 
Satins 

English  Shirting 
Silks 


etc. 


Immediate  Delivery 

We  offer  you  a  wide  range  from  which  to  make  your  selections-and 
the  advantages  of  the  unusual  service  we  are  in  a  position  to  offer 
you,  through  our  thorough  knowledge  of  the  markets  of  the  world* 


SILKS  LIMITED 

lOO  WELLINGTON  ST.  WEST,  TORONTO 

McDermott  and  Arthur   Streets,  Winnipeg 
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This  is  one  of  the  "Prue"   Advertisements  now  running  in 
Canadian  Publications 


Half  Sold ! 

VJT7HEN  a  dealer   undertakes  to  sell  goods  which  are  not 
advertised  in  comparison  with  goods  which  are  adver- 
tised he  takes  a  double  burden  on  his  shoulders. 

Other  things  being  equal,  well  advertised  goods  sell  twice  as 
easily  as  goods  which  are  not  advertised  at  all.  Hence  we 
say  "Prue"  Cottons  are  half  sold  before  you  show  them  to 
the  customer. 

Be  sure  you  have  a  full  range. 

DOMINION  TEXTILE  COMPANY  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


MANUFACTURERS  OF  " PRUE "  COTTONS 
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Mark  Fisher  Sons  &  Co. 

Attractive  Lines  for 
Spring 


SILKS 

A  Taffeta  Season  is  welcome 
when  stocks  are  purchased  to 
anticipate  the  great  demand.  Our 
Silk  Department  fortunately  is 
well  prepared  for  the  Dominion- 
wide  requests  for  immediate 

Deliveries  of 

"Good  Values" 

in 

Black  Chiffon 
Taffetas 

Samples  on  Request. 


LINENS 


Many  consignments  of  new  goods, 
both  in  special  and  staple  lines  have 
arrived  at  our  warehouse  in  the  pasl 
few  weeks  from  the  European  mar- 
kets. Hut  the  demand  far  exceeds 
the  supply  and  buyers  are  doomed 
to  disappointment  who  delay  placing 

orders  early. 

"Kingfisher"   Brand 

Scalloped  and  hemstitched  Table 
Cloths  and  Napkins,  Tray  Cloths, 
Tea  Cloths,  Scarves,  etc- 

STAPLES 

Crashes,  huckabacks,  terries,  white 
and    colored;    mercerized   damasks, 

linen  damasks,  linen  tablecloths  and 
napkins;  English  bath  towels,  white 
and  colored. 

"SNOWCREST" 

Madapolams,  longcloths,  sheets  and 

pillow  ease-. 


MARK  FISHER  SONS  &  CO. 


Fine  Woollens,  Silks,  Tailors'  Trimmings,  Linens 


28-36  VICTORIA  SQUARE 


MONTREAL 


70  Bay  St. 
TORONTO 


286  and  290  McDermott  Ave. 
WINNIPEG 


420  Cordova  St. 
VANCOUVER 


I  Buckingham  St.       93-99  Germain  St.       Booth    Bldg.,  Sparks  St.       Lister  Chambers        5  Dufheld  Block 
HALIFAX  ST.  JOHN  OTTAWA  HAMILTON  LONDON,  Ont. 
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TRADE   MABK 


SUITINGS 


WOOLTOUCH  offers  you  an  op- 
portunity  to  build  up  a  phenomenal 
business  in  your  dress  goods  depart- 
ment. 

WOOLTOUCH  is  sold  by  the  most 
representative  jobbers  in  the  coun- 
try. These  jobbers  are  now  display- 
ing the  new  designs.  Ask  the  one 
nearest  you  to  send  you  samples. 
One  inspection  will  convince  you 
that  this  is  a  material  which  should 
be  on  your  shelves. 

Other  merchants  are  making  rapid 
turnovers  and  good  profits  on 
WOOLTOUCH.  Order  now  and 
get  your  share  of  this  business  in 
your  community. 

BEDFORD  MILLSJNC. 

80-82  Leonard  St.,  New  York  City 
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Summer  Sunshine  is   reflected  in 
the  splendour  of  our 

GEORGETTE    CREPES 

CHIFFONS 

NINONS 

FANCY  GEORGETTES 

CREPE  DE  CHI1NES 

FRENCH  VOILES 

SILK    SHIRTINGS 

and 

PLAIN  an d  FANCY 
SATINS 

For  Spring  and  Summer 


AlbertJGodde,  Bedin  &  Cie 

PARIS 
TARARE 
LYONS 
MULHOUSE 

Empire  Bldg.  64  Wellington  St.  W. 

Telephone  :     Adelaide  3062 

TORONTO 
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Three  Important 


Utility  Fabrics 
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So  hiphly  mercerized  and  so  ex- 
pertly fabricated,  "Marquise" 
finish  is  cotton's  nearest  coun- 
terpart to  silk-back  satin  in 
looks  and  wear  for  linings  in  all 
men's  and  women's  wear. 
The  splendid  black  and  wide 
range  of  glowing  shades  make 
"Marquise"  finish  a  steady  sel- 
ler for  all   lining   purposes. 


Brilliancy  and  softness  beyond 
compare  invite  unreserved  praise 
of  this  marvellous  achievement 
in  cotton  Venetians. 

No  fabric  is  too  fine  with  which 
Marquise-de-Luxe  may  be  used 
as  a  lining;  and  its  beautiful 
black  and  large  assortment  of 
shades  respond  to  all  purposes. 


— a  combination  of  "Sunbrite" 
finish  with  "Marquise-de-Luxe" 
makes  this  in  silky-softness  and 
lustre  the  cotton  lining  of 
epochal  achievement. 

It  finds  ready  acceptance  as  a 
substitute  for  all-silk  fabric  for 
garments  and  trimmings,  as  well 
as  a  lining  for  men's  and  wo- 
men's high-class  wear.  Pro- 
duced in  black  and  many  shades. 


THE  BRADFORD  DYERS  ASSOCIATION  LIMITED 

of  BRADFORD,  ENGLAND 


Do  You  Read  All  the  News 
When  You  Buy  a  Paper? 

If  you  just  skim  over  it  you  miss  important  items  about 
your  business.  We  read  every  column  of  the  Canadian 
newspapers  as  a  business  and  select  every  item  on 
which  we  have  an  order.  In  this  way  we  gather  import- 
ant news  for  our  many  customers  and  give  to  them  a 
service  which  cannot  be  duplicated  in  any  other  way. 

We  cover  United  States  as  well  and  any  subject  written  upon  by  the  newspapers 
can  be  watched  for  important  items.  We  supply  advertisers  with  ads ;  whole- 
salers with  new  stores  and  local  demand ;  manufacturers  take  all  local  mention 
of  their  goods  as  well  as  articles  on  markets,  imports,  new  products,  etc.  We 
can  supply  you  with  a  prompt  service  which  will  keep  you  up  to  the  minute  at 
a  moderate  rate.    Drop  us  a  line. 

Canadian  Press  Clipping  Service 

143-153  UNIVERSITY  AVE.,  TORONTO 
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When  you  are  in  the  city  be  sure  to  pay  us  a 
visit.  We  have  a  widely  varied  stock  of  all 
the  wanted  lines  in  the  shades  of  the  hour. 

The  increasing  popularity  of  silk  for  Sum- 
mer wear  necessitates  a  comprehensive 
stock  on  hand  EARLY.  See  our  lines  before 
placing. 

We  Specialize  in  Broad  Silks 

DUCHESSE 

MESSALINES 

CREPE  DE  CHINES 

PONGEES 

TAFFETAS 

HABUTAI 

GEORGETTES 

SATINS 

NEW  NOVELTY  SILKS 


HAMM  &  RILEY  SILK  COMPANY 

LIMITED 


55   Bay  Street 


Toronto 
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ROUNDING  OUT  A 

RECORD  OF 
SILK  ACHIEVEMENT 

We  take  pleasure  in  announcing,  a 
new  line  of  silks  to]  be  known  as 

Deluxknit 

Rta.      r       >/  us.  pat.  orr. 

While  appreciating  the  demand  for  knitted 
silks  we  have  refrained  from  showing  them 
until  we  could  secure  our  own  plant  and 
thus  be*  assured  of  the  MALLINSON 
standard]  in   character,  style   and   quality. 

We^are  confident  that  in  this  new  line  we 
have  jilks  that  are  worthy  to  be  included 
in  the  peerless  &roup  of 


ALLINSONC 

Silks  de  Luxe    k_? 


H.  R.  MALLINSON  &  COMPANY,  Inc. 

"The  National  Silks  of  International  Fame" 

Madison  Avenue— 31st  Street 
New  York 
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Have  You  Seen  Him  ? 


The  Representative  from 
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NEW  YORK 

is  now  in  the  territory  with  the  Novelty 
Curve  Lace  that  curves  and  lays  flat 
without  cutting.  Ideal  for  collars,  hats, 
round  doilies,  centrepieces  and  other  de- 
corative purposes. 

Another  ready  seller  is  the  popular  La 
Jolie  Flounce.  A  fine  peroxide  finish, 
twisted  voile  flouncing  with  imitation 
hand  embroidery. 

He  is  also  showing  a  line  of  Printed 
Voiles,  Organdies,  all  silk  Chiffons, 
Crepes  and  silk  and  cotton  Crepes  of 
exclusive  patterns  and  color  combina- 
tions. 

Notify  his  firm  if  he  doesn't  call — it  will 
be  to  your  advantage. 


The  Mark  of  Fine  Merchandise 

In  these  days  the  dealer  appreciates  the 
asset  he  has  in  carrying  merchandise  of 
the   recognized   quality   of 

"VIYELLA"  and  "CLYDELLA" 
Unshrinkable  Flannels 

Imported  for  those  dealers  whose  trade  welcome  these 
flannels  of  surpassing  softness,  richness  and  durability. 
Can  be  had  in  cream,  plain  shades  and  beautiful 
stripings. 

Be  sure  you  get  the  genuine  "Viyella"  ar-  "Clydella  ' 
with    their    names   on    the   selvedge. 

Imitations    of    very    similar    names    may    mislead    you. 

Our   advertising   appears   in 

MacLean's,  Canadian  Home  Journal.  Ladies'  Home 
Journal,  Literary'  Digest,  Vogue,  Harper's  Bazar. 
Country  Life  in  America,  Town  and  Country,  and 
Golf    Illustrated. 

WM.  HOLLINS  &  CO.,  LIMITED 
62  FRONT  ST.  W.,  TORONTO 

New  York,  U.S.A.  London,  England 
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The  Importance  to  You  of  The  Shelton  Looms  Label 

IT  IS  TO  THE  ADVANTAGE  OF  THE  MANUFACTURER  WHO  USES  SHELTON  LOOMS 

FABRICS  TO  PLACE  THE  SHELTON  LOOMS   LABEL  ON  HIS  GARMENTS  AND  TO 

THE  INTEREST  OF  THE  RETAILER  TO  SEE  THAT  IT  IS  THERE 


The  man  who  makes  or  sells  garments 
in  which  Shelton  Looms  fabrics  are  used 
should  be  proud  of  the  fact.  He  should 
not  leave  to  chance  the  public's  recogni- 
tion of  the  hi^h  quality  standard  main- 
tained in  his  business. 

For  a  manufacturer  or  retailer  to  have 
the  Shelton  Looms  label  in  his  garments 
is  like  making  or  selling  sterling  silver 
products  that  bear  the  mark  "sterling." 

The  Shelton  Looms  label  adds  nothing 
to  the  quality  of  these  garments  —  but  it 
indicates  immediately  that  the  manufac- 
turer or  retailer  gives  first  thought  to 
superior  fabrics. 

The  value  of  the  Shelton  Looms  label 
to  the  manufacturer  and  the  retailer  will 
increase  with  the  expansion  of  the  na- 
tion-wide Shelton  Looms  advertising 
campaign  for  1920. 

This  advertising,  which  will  appear  in 
the  leading  women's  publications,  will 
bring  forcefully  to  the  attention  of  the 
public  the  fact  that  the  Shelton  Looms 
label  in  a  garment  is  a  guarantee  of 
everything  they  want  and  have  a  right 
to  expect  in  a  material.    The  retailer  who 


sells  such  garments  is  primarily  inter- 
ested in  the  customer's  complete  satisfac- 
tion. 

Knowing  the  superiority  of  Shelton 
Looms  fabrics  as  you  do,  make  this 
known  to  your  customer  through  the 
Shelton  Looms  label.  If  you  have  it  in 
your  garments,  women  naturally  will  find 
it,  and  in  their  minds,  at  least,  the  ma- 
terial used  in  your  garments  will  be  evi- 
dence of  merit. 

Shelton  Looms  fabrics  have  achieved 
distinction  in  the  trade  for  their  quality 
and  beauty.  In  their  manufacture  we 
have  always  operated  on  the  principle 
that  "a  product  can  never  surpass  the 
thought  that  creates  it." 

We  have  built  an  organization  of  ex- 
pert workers,  the  most  competent  obtain- 
able, and  have  encouraged  the  best  work 
of  their  brains  and. hands  by  providing 
working  apparatus  as  well  as  conditions 
that  insure  their  complete  contentment. 


PRESIDENT. 


w. 


THE  SEAL  OF  DISTINCTION 


SIDNEY  BLUMENTHAL  &  CO.  Inc. 

395-401  FOURTH  AVENUE  NEW  YORK,  N.  Y. 
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The  advertisement  here  reproduced  in 
miniature  appeared  as  a  half-page  in  black 
and  white  in  the  February  issues  of  the 
Ladies'  Home  Journal  and  Harper's  Bazar. 
Adapted  to  full  page  space,  it  appeared  in 
the  exquisite  original  colors  in  Vogue  for 
February  15;  Fashion  Art  for  February; 
and  Le  Costume  Royale  for  March,  This 
advertisement  is  the  second  of  a  national 
campaign  to  introduce  Penikees  Silks  to 
American  women. 


CARL   SCHOEN 
SILK    CORPORATION 

260  Fourth  Avenue 
New  York 
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Bright  Outlook  for  Montreal  Auction 

Majority  of  Buyers  Are  Optimistic  Over  Firsl    Sale  —  Good  Fur  Season   Kxpected  Next 

Winter  —  Coats  Still  Big  in  Spite  of  Price 


EVERYBODY  in  the  l*ur  world  is 
talking  about  th  ■  Montreal  auction 
which  opens  its  firs.'  sale  on  March 

-'_'.  Big  lots  of  raw  skins  from  the 
West  are  already  arriving  to  the  ex- 
tent of  about  (3,000,000.  These  include: 
beaver,  marten,  mink,  fitch,  fox,  otter 
and  lynx.  Hut  it  looks  as  though  fox  is 
going  to  be  the  biggest  item  at  the  salt 

Eighty  per  cent,  of  the  world's  fox 
skins,  it  is  reported,  will  be  collected  at 
Montreal  for  this  event,  amounting  in 
lalue  to  over  $1,000,000.  This  is  due  to 
be  effort  being  made  to  corner  the  out- 
Jut  of  Prince  Kdward  Island.  The  fur 
farmers  there  have  taken  a  large  block 
of  stock  in  the  company,  and  are  there- 
fore  prepared  to  support  it  to  the  ut- 
most. 

Company  a  Necessity 

That  this  company  has  been  needed  in 
the  country-  for  a  number  of  years  is  the 
opinion    of    practically    all    diallers.     Irt 
has  always   seemed  absurd   that  Canada 
i   its  immense  output  of  furs,  should 
send  them  down   to  the  States,  and  then 
send   down   its  buyers  to  buy  back  Can- 
adian   pelts.      Moreover,    there    was   the 
danger     of     having      inferior     southern 
skins   mixed    with  the   northern.        That 
it  is  bound  to  be  an  unqualified  aucoeaa 
is  not  unanimously  agreed   by  the  same 
dealers.       One,      interviewed     by     DRY 
GOODS  REVIEW,  was  even  afraid  that 
there  might  not  be  enough  big  buyers  in 
the  country  to  support  it;  that  the  Am- 
erican buyers  would  stay  with  New  York 
and  St.  Loui<  sales  and  not  bother  com- 
ing over;    and    that  the  American   com- 
panies   woufM    outbid    the    Canadian    in 
dealing  with  the  trappers.   But  the  ma- 
jority  believe   that  plenty  of  American* 
will    be    in    attendance   and   after  a   few 
years    of    Mrugtfle,     the     Montreal     fur 
market  will  be  an  established  fact  and 
compote    favorably    with    any    other    on 
the  continent.     The  most  optimistic  are 
looking  forward   for  immediate  tangible 
benefits    in    the    way    of    slightly    lower 
prices  on  account  of  the  decrease*!  ship- 
ping   charges.      At    any    rate,    there    is 
bound  to  be  a  large  gathering  of  furriers 
in    Montreal   at   the  beginning  of   March 
to   take   part   in   the   christening  of   the 
Montreal   Auction.     An  I  although  actual 
prices  are  no  lower  Canadian  buyers  will 
save  on  transportation  and  customs. 

Little  can  be  hoped  in  the  way  of 
moder^e  prices  to  judge  from  the  buy- 
ing at  the  London  and  St.  Louis  auctions. 
At  the  London  autcion,  for  instance, 
chinchilla  sold  for  $200  a  skin,  which 
before  the  war  brought  only  $4 ;  and 
white  foxes  have  jumped  in  the  same  time 
from  $6  and  $7  to  $125.  Briefly  stated, 
the  reasons  for  these  exorbitant   figures 


A  Summer  Number 

The-voprae   for   Summer   furs   i9   easily   ex- 
plainable when  one  considers  the  luxurioun- 
ness    of    this    white    fox    stole. 


are  the  decrease  in  the  numbers  of  fur 
bearing  animals,  the  cessation  of  trap- 
ping over  certain  large  areas,  especially 
Asiatic  Russia;  and  the  increased  de- 
mand for  any  kind  of  fur  at  any  price. 
This  shortage  is  all  the  more  discour- 
aging when  one  remembers  that  there 
are  now  reserves  of  furs  available  any- 
where. 

It  is  expected  that  American  bu 
will  be  strong  in  the  Montreal  market 
fcr  muskrat  as  supplies  of  these  were 
small  at  St.  Louis.  This  is  said  to  have 
been  due  to  a  disease  aorogst  the  south- 
ern rats.  Of  course,  the  furs  sold  at 
Montreal    will    not   be    all    Canadian   but 


will    include    some    of    Australian    and 

South   American  catch. 

Present  1'rospects 

So  much  for  the  Montreal  Fur  Auc- 
tion; but  even  aside  from  this,  pro- 
spects for  next  season  are  big  amongst 
Canadian  furriers.  Already  manufac- 
turers BIB  accepting  orders  for  fall  de- 
livery at  present  prices  from  buyers  who 
hope  to  reap  an  advantage  when  the 
augmented  price  lists  come  upon  them  a 
few  months  hence.  Yet  they  are  not  buy- 
ing even  medium  grades,  but  the  very 
t  skins  available. 

Indications  point  to  coats  being  as  big 
this  coming  season  as  during  the  one 
just  past,  with  preference  given  to  the 
three-quarter  lengths.  Collars  will  be 
large  and  of  the  cap  variety,  many  being 
shirred  at  the  front.  As  for  Debts,  the 
American  Furrier  claims  that  "Hudson 
seal  has  come  to  be  to  the  fur  trade 
what  navy  serge  is  to  garment  manu- 
facturers"; so  that  even  if  thle  con- 
sumer has  to  pay  $600  next  winter  for  a 
good  coat  she  will  not  hesitate  when  it 
means  a  garment  that  is  always  con- 
servatively smart.  The  only  thing  to 
prices  down  at  all  is  to  sell  shorter 
models.  They  have  been  good  this  last 
ii,  too  but  "the  long  coats  sold  them- 
selves," says  a  Toronto  retailer. 

Fox  for  Summer 

Fox  stoles  of  all  varieties  are  selling 
well  for  the  summer  trade.  So  are  those 
long  scarfs  with  belts  and  pockets;  but 
it  is  not  so  certain  that  the  public  is  go- 
ing to  take  them  up  for  warm  weather 
wiear.  They  were  seen  last  summer  to 
a  certain  extent  and  said  to  be  quite 
practicable  as  they  could  be  substituted 
for  a  light  wrap  in  the  evenings  and 
seemed  to  be  more  comfortable  on  cool 
days  than  the  fox  pieces  which  protected 
little  more  than  the  shoulders.  These 
9  are  selling  now  for  prices  ranging 
from  $75  to  $175  wholesale  but  there  is 
no  telling  what  they  will  bring  in  the 
fall. 

Good  business  has  been  done  this  past 
winter  in  sets  and  pieces  as  weM  as  in 
coats;  but  proportions  are  reversed  from 
what  they  were  a  few  years  ago.  Form- 
erly it  was  a  ease  of  selling  about  5 
moire  bo  every  1  stole,  stated  a  big  store 
buyer ;  now  they  sell  5  stoles  to  1  muff. 
The  reason  is  the  presence  of  pockets  in 
practically  all  women's  coats  and  also  in 
the  fur  scarfs  mentioned  above.  And 
then,  such  a  large  majority  of  women  are 
at  business  of  some  sort  nowadays  and 
find  .voolen  gloves  are  much  less  cum- 
me  than  a  muff. 
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Planning  Already 

For  June  Fur  Sale 

Report  From  Montreal  Before  the  Sale 

Gives  Idea  of  Superb  Canadian 

Pelts  Ready  for  First 

Canadian  Auction 

in  100  Years 

Canadian  furs,  rich,  glossy  pelts  of 
Canadian  fur-bearing  animals,  are  pour- 
ing into  the  warehouse  of  the  Canadian 
Fur  Auction  Sales  Corporation  in  thous- 
ands upon  thousands. 

The  big  building  on  Lagauchetiere 
Street  is  a  storehouse  of  treasures.  Bales 
rivalling  in  value  those  of  Arabian 
Nights'  fame  are  being  opened  daily,  and 
daily  more  insurance  is  being  taken  out 
by  the  corporation  to  protect  the  im- 
mensely valuable  contents  of  the  ware- 
house, for  there  are  close  on  $5,000,000 
worth  of  furs,  raw  and  dressed,  in  the 
big  building.  Every  form  of  fire  pro- 
tection, the  most  modern  and  efficient 
methods  of  burglary  protection,  and  an 
elaborate  system  of  watchmen  form  a 
triple  barricade  for  the  defence  of  tfie 
great  fur  catch. 

So  optimistic  are  the  promoters  of  the 
success  of  the  auction  that  they  are  al- 
ready preparing  for  the  second  great 
sale,  to  be  held  probably  in  the  latter 
part  of  June,  when  they  expect  that  an- 
other $5,000,000  worth  of  furs  will  be 
offered  to  the  buyers  of  both  continents. 

There  are  over  400,000  muskrat  skins 
stacked  up  en  the  second  and  third  floors 
of  the  warehouse.  At  New  York  a  few 
weeks  ago  good  rats  were  bringing  $4.60 
a  skin  in  their  undressed  state,  so  musk- 
rats  alone  will  bring  an  appreciable  part 
of  the  $5,000,000.  There  are  15,000  rich 
brown  Canadian  beaver  skins,  and  there 
are  20,000  mink  pelts,  the  fur  that  was 
at  one  time  considered  peculiarly  Cana- 
dian, but  which  will  be  eagerly  bought 
up  by  American  buyers  for  New  York's 
Dame  Fashion  demaands  mink  for  the 
apparel  of  the  four  hundred. 

Foxes  From  P.E.I. 

From  Prince  Edward  Island  has  come 
a  remarkable  quota  of  fox  skins.  Other 
parts  of  Canada  and  the  United  States 
have  also  contributed  foxes,  with  the  re- 
sult that  there  are  some  10,000  of  these 
pelts  in  the  warehouse  at  present. 
Though  the  greater  number  of  them  are 
the  less  expensive  red  fox,  cross  fox, 
Australian  fox,  etc.,  there  are  yet  some 
very  beautiful  silver  and  black  skins. 

Specially  noticeable  are  two  silver  fox 
pelts  which  measure  55  and  56  inches 
respectively  from  the  tip  of  the  nose  to 
the  tip  of  the  plume,  and  in  quality  sur- 
pass anything  hitherto  produced  in  foxes 
in  Canada.  They  are  the  product  of  a 
P.E.I,  ranch,  and  the  litter  from  which 
they  were  selected  was  bred  from  a 
Prince  Edward  Island  female,  with  a 
male  from  a  ranch  in  Western  Canada. 
A  number  of  Californian  fox  skins  show 
that  American  trappers  and  breeders  are 
recognizing  the  probable  success  of  the 
Montreal  fur   sales.      There    are     some 


40,000  American  opossum  skins   also  in 
the  collection. 

Skunk  is  Wry  Prominent 

Martens  number  3,000;  there  are 
15,000  otter;  10,000  Persian  lamb;  40,000 
raccoons;  40.000  skunk,  and  60,000  squir- 
rels. 

Skunk,  when  dressed  and  dyed,  is  known 
to  the  fur  trade  as  Alaska  sable.  The 
weasel,  which  appears  under  the  name  of 
ermine  after  the  skin  has  been  dressed. 
is  there  in  abundance,  there  being  about 
50,000  of  the  tiny  white  pelts. 

Moleskins,  a  European  product,  and 
coming  chiefly  from  Scotland,  have  been 


submitted  in  large  lots  by  American  and 
Canadian  fur  houses,  and  number  about 
150,000. 

Captain  Berniei's  thirty  musk-ox 
skins,  great  sharrsry  affairs  of  enormous 
size,  have  not  yet  found  a  place  in  the 
sample  rccm,  and  lie  heaped  together 
not  far  from  the  buffalo  skins  that  Max- 
well Graham  brought  from  Buffalo  Park 
at  Wainwright.  The  fine  buffalo  heads, 
also  brought  by  Mr.  Graham,  are  still 
uncrated,  but  through  the  bars  may  be 
seen  the  big  powerful  heads  that  are  ex- 
pected to  bring  somewhere  around  $1,000 
each. 


Fur  Prices  Double  in  Year 

Tendency  Shown  Towards  Shorter  Jackets  to  Cut  Exorbitant  Cost 

— Linings  as  High  as  $21  a  Yard — Attempt  to 

Popularize  Cheaper  Furs. 


MONTREAL.— Furs  of  all  kinds 
continue  t3  soar  in  spite  of  the 
fact  that  they  will  cost  nearly 
twice  as  much  this  Fall  as  they  did  last. 
Fur  manufacturers  anticipate  no  lessen- 
ing in  the  demand  for  Hudson  seal 
coats,  though  it  is  expected  will  be  100 
per  cent,  greater,  approximately,  than 
it  was  last  fur  season.  The  cost  of  the 
raw  skins  alone  has  doubled.  Where 
raw  skins  cost  $3.75  or  $4.00  a  year  ago, 
they  are  now  $7.50  per  skin,  and  when 
it  is  figured  that  it  will  take  from  65 
to  80  skins  per  coat  it  will  give  a  fair 
idea  of  what  the  coat  will  cost  before 
it  is  finished.  For  a  jacket,  approxi- 
mately 42  inches  long,  it  takes  an  aver- 
age of  70  skins  to  manufacture.  Added 
to  this  is  the  cost  of  cutting  and  making 
the  garment.  In  the  case  of  the  Hudson 
seal  alone,  a  coat  which  cost  about  $300 
last  year  will  cost  around  $750  this  year 
to  the  trade:  Mink,  which  sold  at  about 
$2.25  a  year  ago,  is  now  selling  at  ap- 
proximately $5.50  a  skin.  Then  there 
is  the  additional  cost  of  the  expensive 
silk  lining,  the  value  of  which  has  in- 
creased along  with  the  fur.  Anothe'- 
item  which  adds  to  the  cost  of  the  fin- 
ished garment  is  the  increase  in  wages 
from  this  time  last  year,  which  is  ap- 
proximately 30  per  cent.,  according  to 
one  large  manufacturer,  who  stated  that 
their  workmen  had  received  three  ad- 
vances of  10  per  cent,  during  the  last 
year. 

The  style  tendencies  are  not  definitely 
known  at  the  time  of  writing,  but  it  is 
pretty  well  agreed  that  the  trend  is  to- 
ward shorter  jackets,  thereby  lessening 
considerably  the  cost  of  manufacture. 
The  designer  is  adhering  more  to  simple 
lines,  where  hitherto  he  has  been  lavish 
in  full,  sweeping  lines.  In  previous 
years,  when  he  was  less  restricted  in 
the  quantity  of  fur  he  used,  his  scope 
was  practically  unlimited  and  he  could 
get  any  effect  he  desired.  To-day,  how- 
ever, it  is  a  different  story,  and  the  wise 
designer  is  sparing  of  furs,  and  is  care- 
ful to  keep  the  cost  of  manufacturing 
as  low  as  is  consistent  with  quality  and 
originality  of  style.     It  is  expected  also 


that  the  shawl  or  Dolman  collar  will  re- 
main in  vogue. 

This  shortening  of  the  jacket  will  ef- 
fect a  considerable  saving  in  the  cost  of 
the  material  entering  into  the  garment. 
For  instance,  on  the  silk  lining  alone 
the  difference  of  6  or  8  inches  in  length 
will  effect  a  saving  of  approximately 
$15.00  or  $20.00.  The  manufacturer  is 
somewhat  afraid  that  if  the  prices  con- 
tinue to  increase,  he  will  be  unable  to 
sell  his  garments;  and  so  as  a  result, 
his  profits  have  not  advanced  as  has  the 
value  of  the  fur  he  uses.  Moreover,  he 
is  willing  to  be  content  with  a  smaller 
profit,  rather  than  kill  the  business  with 
what  would  seem  to  be  exorbitant 
prices. 


Popular  Priced 
Furs 


T 


Electric  Seal  Coats 

Trimmed,  Ringtail 
Opossum,  also  Skunk 
and  Beaver. 


Seal  Scarfs  and  Muffs 

a  specialty 

Our  Prices  will  give  the 
retailer   a  chance. 

If  our  traveller 
does  not  call,  a  post 
card  will  bring  you 
samples  and  prices. 

Manuel  Levitt 

Wholesales  Furs 

520  St.  Lawrence  Blvd.    Montreal 


76 


FUR     D  E  P  A  R T  M  E N  T 


/">/•//   Cloodx   Review 


WINTER  FURS 
SUMMER  FURS 

Furs  for  All  Seasons 

Moose  Head 


Brand 


ESTABLISHED  IN  1852 


The  reputation  for  dependable  dealings  which 
distinguishes  the  firm  of  L.  Gnaedinger  Son  &  Co. 
has  been  developed  through  nearly  70  years  of 
business  dealings  in  quality  furs. 

The  fact  of  having  produced  through  two  genera- 
tions none  but  the  highest  grade  of  merchandise 
has  created  the  enviable  name  that  stands  back  of 
these  goods ;  and  is  accepted  as  a  guarantee  when 
Moose  Head  Brand  Furs  are  considered. 

You  require  our  assurance  for  quality  to-day  more 
than  ever  before.  Prices  were  never  so  high,  nor 
was  there  as  much  need  as  is  to-day  for  connection 
with  a  fur  house  that  you  can  absolutely  rely  on. 


L.  Gnaedinger  Son  &  Co, 

90-94  St.  Peter  Street 
MONTREAL 
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Electric  Seal 


hitherto  only  produced  in  France  exclusively, 
but  now  a  Hollander  product.  For  the  first  time 
in  the  history  of  the  Fur  Trade  in  Canada  we 
offer  for  your  inspection  samples  of  "Made  in 
Canada"  Hollander  Electric  Seal. 


Hollander  Seal 


famous  throughout  the  trade 


Reliable  Dyes 

Furs  are  an  expensive  proposition  to  experiment 
with  these  days too  expensive  to  risk  destroy- 
ing them  with  dyes  that  have  not  been  proven  to 
be  reliable  in  every  way. 

Therefore,  you  should  entrust  your  furs  to  the 
expert  dyers  who  have  made  HOLLANDER 
SEAL  famous  throughout  the  trade. 

A.  Hollander  &  Son,  Limited 

64  Queen  Street         ::         Montreal 

N.  Y.  Office  :  129  West  30th  Street 
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CORRECT  LINES 
FOR  SPRING 

Coristine  Felts 

C pristine  Straws 

Coristine  Caps 


"BETTER   STYLES 

FOR 

BETTER   BUYERS" 


Write  for  our  Illustrated  Folder. 


JAMES   CORISTINE  &  CO. 

LIMITED 

MONTREAL 


So 
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Exclusive  Furs 


In  addition  to  our  advanced 
Fall  Models,  we  are  show- 
ing an  extremely  handsome 
line  of  Furs  for  Summer 
Wear. 

We  also  beg  to  announce  a 
new  specialty  in  Opera 
Cloaks,  manufactured  from 
the  very  best  silk,  brocades, 
etc.,  and  exquisitely  Fur 
Trimmed. 

If  you  are  interested  we  shall 
be  pleased  to  put  you  in 
touch  with  one  of  our  repre- 
sentatives. 


:,:  -■■  ,.,'..  .-   7:,i  !Mrv'-;:-;:.j_.j:: 


LABERGE,  CHEVALIER  &  CO. 

MONTREAL 


LIMITED 


TORONTO 
John  Maitland,  Rep. 


WINNIPEG 
Martin  Williams,  Rep. 
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Rabbits 

DYED 

Kitt 

and  Mole 


Squirrels 

DYED 

Foxes,  Wolves  Taupe  and 

White   Foxes        Battleship  Grey 


DYED 

Taupe  and 
Battleship  Grey 

High-class   Wor\  our  Specially 

FURS  DYED 

IN    ALL 

THE   NEWEST   SHADES 

PROMPT  :  SKILFUL  SERVICE 

The  Hollander  Fur  Dyeing 
Co.,  Limited 


645  St.  Paul  St. 


Montreal 


We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 

We  also  manufacture  all 
kinds  of    Folding    Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co. 

LIMITED 
Toronto  Ontario 


Furs 


Furs  of  all  kinds  in  the  latest  style  for 
the  four  seasons. 

Also  the  best  assortment  in  FELT  HATS, 
GAPS,  STRAWS,  GLOVES,  MITTS. 
MACKINAW'S.  SHEEP-LINED  ('OATS. 
PANTS,   MUFFLERS,  ETC. 

Specialties: 
UMBRELLAS  &  MEN'S  BELTS 

Desparois,  Garneau  &  Co., 
Limited 

465    St.   Paul    St.  West.,    MONTREAL 
OTTAWA  BRANCH,    15  O'Connor  St. 
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You  know  at  a  glance  if  a  fur 
garment  is  new  and  stylish.  So  does 
your  customer. 

We  have  spent  large  sums  to  afford  i\FC 

our  designers  ample  opportunity  to 

study  all  the  latest  New  York  models 

right  on  the  spot.     This  means  that  J  ft 

you  get 


They 


Right 


Style 
A  Quick  Selling  — 

Article  Quality 


Value 


Years  of  experience  have  taught  us 
how  and  when  to  buy  raw  furs.  The 
skins    we    are    now    manufacturing 

were  bought  at  last  year's  prices.    In  

consequence     you     get     a     better 

garment  at  a  better  price.  F  111  ISO 

A  Bigger  Profit 

A  Satisfied  * 

Customer  « 

You  will  be    well    advised  to  delay  j-> 

making  your  selection  of  -T  UlS 

Fall  Furs  **J 

Sell 

until  our  salesman  calls. 


The  Redmond  Company,  Limited 

Montreal  Winnipeg 
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MS 


Muskrat  coats  will  be  the  thing  next 
Fall.  Our  new  designs  should  be 
included  in  your  range. 


BROADWAY 

Very  stylish  32" 
muskrat  coat,  seal 
1  rimmed. 


Our  salesmen  will  be  out  immediately  after 
the  close  of  the  Fur  Auction  sales  in 
Montreal. 


By  the  way,  be  sure  to  carefully 
check  prices  at  which  goods  are 
being  offered. 


QUEEN 

A  smart  full  box 
muskrat  coat.  42" 
in  length. 


CUMMINGS  &  CUMMINGS 

St.  Paul  and  St.  Sulpice  Sts. 
M  ONTRE AL 
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The  First  Spring  Flowers 

As  They  Appear  on  Fashionable  Millinery      Ousting  Cellophane  From  [ts  Place  in  Favor 
Early  Demand  for  Transparent  Dress  Models       Raffia  Used  Consider- 
ably      Deliveries    Better  on    French  Trimmin 


*'£>TILI.  going  strong"  is  the  latest 
^S  word  concerning  cellophane,  but 
^~*  for  that  very  reason  Beveral 
wholesalers  have  issued  a  note  of  warn- 
ing to  the  effect  that  there  is  a  possi- 
bility of  cellophane  becoming  too  strong. 
In  other  words,  if  it  becomes  so  preva- 
lent that  every  second  bat  one  see3  on 
the  street,  whether  it  cost  $5,  $15  or  $25 
is  adorned  with  this  gleaming  novelty, 
it  will  very  soon  cease  to  be  a  novelty, 
and  milliners  will  have  to  look  for  some- 
thing new  to  take  its  place  for  the 
highest  class  trade.  One  dealei  sus- 
pects that  this  condition  is  only  a  inci- 
ter of  a  couple  of  months  away.  And 
the  question  is,  i-iiat's  couiin«r  next? 

For  the  matter  of  that,  already  flow- 
ers have  literally  blossomed  out  in  "a 
veritable  burst  of  <rlorv  on  all  manner 
of  Spring  chapeaux.  And  even  though 
there  is  st'll  some  snow  on  the  ground 
"Hope  springs  eternal,  etc.,"  when  one 
"breezes  into"  a  millinery  showroom 
and  sees  the  botanical  displays  which  are 
meant  to  "-race  the  crowning  glories  of 
our  mothers,  s;>tors,  and  lady  friends, 
not  to  mention  nrospective  customers  on 
Easter  morning  or  thereabouts. 

Flowers  of  All  Kinds 

Flowers  come  in  bunches  and  masses, 
as  whole  crowns  or  as  brim  facings. 
They  are  of  all  sorts  and  colorings, 
known  and  unknown  to  nature,  and  in 
all  sizes.  But  the  largest  ones  are  in- 
clined to  be  more  conventional  than  the 
smaller  and  are  appliqued  to  the  brims 
with  handwork  in  gold  thread  or  silk. 
The  smaller  kinds  are  often  lacquered  or 
made  of  cellophane  (colored)  and  are 
mixed  with   indigestive-looking  fruits. 

By  way  of  securing  further  high  lights 
and  brilliant  effects,  millinery  designers 
are  employing  considerable  patent  lea- 
ther, or  black  oilcloth.  This  material  has 
been  gaining  ground  for  the  past  several 
seasons  but  its  use  has  been  almost  con- 
fined to  sport  models  and  strictly  tailor- 
ed designs.  Now,  however,  it  appears 
on  all  manner  of  shapes.  It  seems,  too, 
that  it  has  come  to  stay,  according  to  a 
prominent  buver  and  will  hereafter  li- 
as much  a  Btaple  millinery  fabric  as 
taffeta,  satin,  or  velvet. 

Leather  and  Substitute* 

French  style  experts  have  been  talk- 
ing about  leather  trimmings,  so  of  course 
Canadian  milliners  have  made  a  few  at- 
tempts along  this  line.  But  when  they 
have  to  nay  $15  for  a  small  piece  of 
dyed  leather  it  is  easily  understood  that 
such  a  material  can  never  be  extensively 
employed  where  the  bulk  of  the  trade 
'i  moderately-priced  hats. 
v,.,tiw.-  can  ;inv  0Uf;  the  most  fashionable 
liana  afford  such  a  fad,  so  their 
modistes   have   been   at   work     devising 


substitutes,  and  we  have  heard  that  they 

have  even  designed  models  of  surprising 
smartness  trimmed  with  such  materials 
as  bright-colored  oilcloth,  Sanitas,  or 
some  other  of  those  waterproofed  wall 
coverings.  But  we  must  not  let  this  in- 
formation get  past  the  trade  or  the  mil- 
linery business  may  be  seriously  handi- 
capped by  its  erstwhile  customers  mak- 
ing their  own  hats  from  odd  ends  left  by 
the  decorator  when  doing  the  kitchen 
walls. 

The  demand  for  large  dress  hats  has 
started  unusually  early,  stated  a  millin- 
ery wholesaler  to  DRY  GOODS  RE- 
VIEW. They  are  asking,  he  said,  for 
extremely  large  shapes,  featuring  trans- 
parent brims  of  lace,  mohair,  tulle,  or 
embroidered  Georgette.  There  was  a 
striking  model  on  display  in  a  semi- 
dress  style.  It  was  black,  had  a  satin 
crown,  a  saiior  brim  turned  up  at  tae 
left  side  and  faced  with  lisere  straw. 
The  right  side  of  the  brim  was  of  black 
lace  lacquered,  and  at  the  base  of  the 
crown  rested  a  jaunty  bow  of  black  cello- 
phane. 

Raffia  has  Possibilities 

For  early  Spring  wear  raffia  is  being 
shown  as  trimming  and  lacings,  and  it 
looks  most  attractive,  especially  in  the 
bright  colors.  There  was  one  narrow- 
brimmed  sailor  with  a  high  crown  ma"e 


of  patent  leather.  The  brim  was  entire- 
ly <>f  rows  of  raffia  in  an  unusual  color 
combination.  Beginning  from  the  base 
of  the  crown,  they  were  sand,  leek  green. 

royal  blue,  and  burnt  orange. 

"Raffia  has  great  possibilities,"  said 
one  millinery  buyer,  "and  I  wouldn't  be 
surprised  if  the  all-raffia  hat,  so  popn- 
lar  about  fifteen  years  ago,  were  to  come 
back  into  favor  in  the  course  of  a  few 
seasons."  Indeed,  the  Robert  Simpson 
Co.  had  one  in  the  window  which  attract- 
ed notice.  It  was  a  turban  of  raffia  in 
various  shades  of  red  and  yellow.  There 
was  no  trimming  of  any  sort  but  a  drap- 
ed veil  in  a  soft  shade  of  brown  which 
was  edged  with  several  strands  of  the 
raffia. 

A  little  glycerined  ostrich  and  vulture 
is  beins-  shown  but  its  importance  is  only 
secondary  to  flowers.  Some  very  de- 
lightful youthful  1  it  i  le  hats  may  "fee  seen 
in  the  Dolly  Varden  style  with  a  curled 
tip  drooping  over  the  left  brim  to  tickle 
the  wearer's  ears. 

For  early  Spring  they  are  still  making 
hats  with  entire  brims  of  vulture.  Wings, 
too,  are  s'lown,  but  no  definite  style  is 
beinpr  featured,  Somo  designers  are 
lookincr  for  a  return  to  natural  flowers 
fo>-  Summer,  to  the  large  loose  bunches 
of  blossoms  scattered  nonchalant- 
ly- over  the  brim — the  sort  of  miniature 
conservatories  that  women  used  to  bur- 


"For  She's 
My  Daisy" 

Surely  nothing 
could  be  daisier 
than  this  becoming 
turban  embroider- 
ed all  over  in  gold- 
en in  a  r  mi  c  rites 
with  brown  centres 
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The  black  transparency 
of  this  dressy  model 
makes  it  a  sure  harbin- 
ger of  Summer.  Cello- 
phane is  used  for  the  em- 
broidery. Designed  espe- 
cially for  Dry  Goods 
Review. 


The 
"Mitzi" 

One  of  the  smart- 
est of  Spring  sail- 
ors— the  essence  of 
jauntiness.  Shown 
by  the  Toronto  Hat 
Mfg.   Co.,    Toronto. 


A-Siifcligfe 


den  their  brains  with  at  the  time  they 
wore  bustles  and  leg-o'-mutton  sleeves. 
This,  they  say,  is  indicated  by  the  re- 
turn of  elaborate  corsages  into  favor.  In 
New  York,  it  is  said,  women  pay  as  high 
as  $75  for  a  corsage  of  artificial  posies. 
Colors  for  Spring  millinery  are  chiefly 
navy,  sand,  nigger,  beaver,  and  pastel 
shades  are  good  for  trims. 

French  Trimmings 

And  speaking  of  trimmings,  dealers 
in  the  latter  are  confident  of  a  good 
season.  Deliveries  on  French  goods  are 
better  than  might  have  been  expected. 
Of  course  the  prices  are  high,  but  that 
has  come  to  be  regarded  almost  as  a  sec- 
ondary consideration.  What  with  flow- 
ers, wings,  fancy  braids  and  straw  cloths, 
tassels  and  ornaments  being  used  so 
prolifically,  the  man  that  has  the  goods 
can  generally  get  all  the  business  he 
wants  from  the  millinery  trade.  Flowers 
are  the  biggest  item.  They  are  bain« 
used  more  this  year  than  last,  judging 
from   present  tendencies,   and  last   year 


was  (he  biggest  season  in  flowers  since 
some  time  before  the  war. 

Nevertheless  there  are  some  dealers 
who  are  hesitating  at  paying  increasing 
prices  for  millinery  materials  as  they 
believe  that  the  point  has  just  about  been 
reached  at  which  the  consumer  will  stop 
buying  if  the  price  goes  any  higher,  so 
they  are  making  it  their  business  right 
now  to  search  the  market  keenly  in  or- 
der to  discover  fabrics  suitable  for  their 
purposes  which  will  make  moderately- 
priced  hats  of  good  appearance  and 
value. 


PLUSH  FOR  FALL 

One  of  the  largest  wholesale  manu- 
facturers of  children's  hsts  in  Toronto 
advised  DRY  GOODS  REVIEW  that 
plushes  were  to.  be  ^ne  of  the  bigjreet 
sellers  in  Autumn  m'llinerv  for  juveniles. 

He  ur^ed  the  necessitv  of  the  trade 
buyin"'  plush  without  delay  as  it  was 
his  firm  conviction  that  they  would  not 
be  available  at  any  lower  prices.  He 
stated    that    greys,       browns    and    dark 


greens  would  be  the  leading  Fall  shades 
for  these  smart  children's  models.  This 
manufacturer  has  also  had  an  unusually 
lar^e  demand  for  tarns  for  Fall.  These 
will  be  shown  for  misses'  and  women's 
wear. 


MARQUISETTES  ARE  LOVELY 

Figured  marquisette  which  was  prac- 
tically off  the  market  last  year,  is  being 
shown  in  handsome  large  floral  designs 
of  unusual  dhiarm,  and  only  the  most  dedi- 
cate tints  are  employed.  Checked,  striped 
and  flowered  marquisettes  are  equally 
strong  and  have  been  in  tremendous  de- 
mand already. 

Cotton  foulard  is  a  newer  material 
with  as  many  possibilities  as  marquisette 
both  in  design  and  coloring.  It  is  about 
as  heavy  as  print  and  comes  in  a  range 
cf  decidedly  interesting  patterns,  copied 
from  the  better  known  silk  foulard.  The 
foulard  prices  range  somewhat  lower 
than  voiles. 
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Hats 


We  have  in  stock  at  present  this 
season's  latesl  fashions  in  chic  and 
large  sailors,  in  the  fashionable 
Liserel  Braid — as  well  as  the  mosl 
popular  hats  turned  off  the  face. 


Branch  : 
Citizen  Building 

Ottawa 
A.  J.  AYEARST 


Superb  Style 
Faultless  Finish 


Visit  our  salesroom.  76  Welling- 
ton   St.    West,    and    allow    us    the 
opportunity  to  show  you  tie 
vantage  in  buying  direct  from  ns. 
as  manufacturers. 


Toronto  Hat  Co.,  Ltd, 

76  Wellington  St.  West 
Toronto,  Ontario 


Branch  : 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 


DYNAMO  BRAND 


By  this  Mark  you  are  enabled  to 
recognise  MALINES  which  can- 
not be  equalled  in  Quality—absolute 
Exclusiveness  and  Economy. 


MONTREAL 
Room  706 

Read   Pldg. 
Tel.    Main    6524 


"Dynamo  Brand"  Malines 

Are  guaranteed  Rainproof.  They  resist  Rain — Dampness — 
Snow — Sun  and  Perspiration. 

They  excel  where  others  fail,  and  they  naturally  become  the 
ideal  Maline  for  Millinery  and  for  Maline  Scarves,  so  appro- 
priate for  evening  wear.  They  are  economic,  because  one 
yard  of  Dynamo  Maline  offers  more  advantages  than  two 
yards  of  any  other  make.  Buy  Dynamo  Maline,  it  is  the 
Original  Guaranteed  Rainproof  Maline. 

CHAS.  MOUTERDE  {United  Makers) 

The  only  selling  agents  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the 
Dominion  of  Canada.     We  only  sell  to  the  Wholesalers. 


80  Wellington 
St.  West, 

TORONTO 
Tel.  Adel.  4184 
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Youthful  effects  of  striking  beauty  and  charm 

will  be  found  in  &reat  variety  in  our  fine 

EASTER  MILLINERY  SHOWING 

MODEL  HATS 
NOVELTY  TRIMMINGS 


G.  GOULDING  &  SONS 


Winnipeg 
66  King  St. 


55  Wellington  St.  West,  Toronto 

Ottawa  Hamilton 

193  Sparks  St.  283^  John  St.  N. 
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Eve  Stopped  Experimenting,  When  She  Saw 

A  GAGE  HAT 


The  dealer  who  is  preparing  to  show 
SUMMER  HATS  FOR  SUMMER 

WEAR  may  also  stop  experimenting 
because  the  hat  with  the  Gage  Mark 
has  been  underwritten  by  three  gen- 
erations of  women  who  appreciated 
its  style  and  merchandise  value. 


A  line  of  Gage  Millinery,  con- 
sisting of  SUMMER  HATS  FOR 
SUMMER  WEAR,  will  be  display- 
ed at  both  our  NEW  YORK  and 
CHICAGO  Establishments  on 
MONDAY,   APRIL    19th,   and 

throughout  that  week. 


IDhi]  Experiment        Bui]  Qage  Hats 


CHICAGO 
18  South   Michigan  Avenue 


PRODUCERS 

OF  CORRECT 

MILLINERY 


NEW  YORK 
S.  W.  Cor.  5th  Ave.  &  37th  St. 
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J.  M.  ORKIN  CO.,  LIMITED 

MONTREAL,  CANADA 
Wholesale  and  Manufacturing  Milliners  and  Fancy  Dry  Goods 


Triton  $5.50 


Below  a  few  of  our  newest  shapes  in  Lizere  and  Porcupine  straw 

Fairmount  $6.00  Cornell  $3.75  Hariett  $4.00  Napoleon  $5.50 


Musette  $3.75 


Palmer  $6.00 


Leader  $4.75 


Dalton  #5.00 


Theatre  $4.00 


COLOURS — All  may  be  had  in  Black,  Navy  and  Nigger  Brown. Napoleon,     Theatre,  Cornell 
Triton  in  Dust.    Napoleon,  all  colours.    Palmer,  Black  only. 

We  are  unsurpassed  in  PATTERN  HATS  $10.00 - $16.00  (NikroHac 
Reg'd.,  and  carry  the  most  complete  stock  of  Ribbons,  Silks,  Braids 
Ornaments,  Flowers,  Fancy  Feathers  and  supplies. 


Rrinnripc       VANCOUVER 

orancnes  .    403  Welton  Blk 


OTTAWA 

[9  )  SparkeS  St . 


QUEBEC 

66  St.  Joseph  St. 


ST.  JOHN,  N.B. 

85  Germain  St. 


Sizes,  8,  8</2,  9 

1  doz.  pair  to  the 
box 


A  good  seller  in  every  Season 

The  Nurse's  Cuff  is  used  by  Nurses  in  Hospitals  and   Homes,  also  by 
office  employees  and  those  wishing  to  protect  their  wearing  apparel. 

Made  by  the  Manufacturers  of  the  famous  (jftUJKiUft   Coll  a 

THE  PARSONS  &  PARSONS  CANADIAN  CO. 
Hamilton,  Canada 


Better  Than  Any  Other 
Service 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 


113  Sumach  St. 
Toronto      -      Canada 


Our  carrier  system  and  service 
are  as  good  as  we  say  they  are. 
We  say  that  together  they  beat 
any  other  service,  and  soon  save 
the  investment. 

By  them  the  merchant  can 
perform  more  functions,  and  with  a  greater  degree  of  dispatch  and 
certainty  than  can  be  accomplished  by  any  other  system  all  of  which 
means  that  more  customers  can  be  better  served  without  increasing 
your  staff  of  salesmen.  Our  circular,  for  the  asking,  explains  a  great 
deal. 
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Lace  Trims  New  French  Lingerie 

Our  Paris  Correspondent    Fells  of  the  New  Fabrics  Employed  in  the  Fashioning  of  Dainty 
Undermuslins  —  Linen  Cloth  Returns  —  Real  Lace  Generously  Introduced 
—  Simple   Modes   Prevail  —  Colored   Embroideries  Absent 


Paris,  France, 

March,  L920 

EDITOR,  DRV  GOODS  REVIEW: 
In  these  days  of  luxury,  lingerie 
is  among  the  leading  articles  for 
display  v)f  elegancy,  and  the  present  ex- 
hibitions show  an  extraordinary  richness 
which  you  can't  help  admiring  with  all 
your  might,  although  you  feel  somewhat 
uncomfortable  when  you  think  of  all  the 
distress   still  unaided. 

We  begin  to  see  again  some  linen  cloth, 
and  the  finest  sets  are  made  in  that  ma- 
terial   (Batiste,  cambric,   linen,  etc.) 

Silk  fabrics,  such  as  crepe  de  Chine, 
ninon,  etc.,  have  the  leading  place  in  the 
lingerie  department.  Although  the  price 
is  going  up  daily,  yet  it  is  not  quite  so 
expensive  as  linen  and  it  is  so  much 
nicer  than  cotton. 

Silk  voiles  are  used  as  often  as  crepe 
de  Chine,  and  have  been  improved;  we 
now  have  the  "voile  triple'7  and  the 
"trysilkine,"  a  rather  thick  voile  that 
washes  in  warm  water  and  is  compara- 
tively  strong. 

To  make  combinations,  chemises, 
bloomers  of  a  very  plain  style,  yet  rich 
in  appearance,  we  have  the  Milanaise 
silk.  It  is  also  a  washable  material 
which  is  very  effective.  It  requires  na 
trimmings  except  for  a  narrow  band  of 
silk  at  the  neck  and  armholes  for  the 
chemises,  and  at  the  bottom  of  each  leg 
for  the  bloomers,  cr  you  may  have  one 
or  two  rows  of  French  knots  stitehings. 
I  have  s^en  some  sets  with  a  very  fine 
motif  of  Venitien  lace,  not  big,  but  beau- 


CHARACTERISTIC  POINTS 

OF  THE  NEWEST  LINGERIE 

Fine  linen  cloth  makes  its  ap- 
pearance again  in  most  exclusive 
models. 

Silk  fabrics,  such  as  crepe  de 
chine,  ninon,  etc.,  hold  first  place. 

"TrysiiKine,"  "Voile  Triple"  and 
"Milanaise"  are  new  washable  fab- 
rics that  are  proving  very  effective. 

Mercerized  fabrics  are  used  for 
"second  best"  wear. 

Lace  is  enjoying  a  tremendous 
vogue. 

Colored  embroideries  are  strong- 
ly in  favor. 

Combinations  of  camisole  and 
chemise  have  replaced  the  corset 
cover  and  petticoat. 

Pyjamas  are  gaining  in  favor. 

Individuality  is  expressed  in  tea- 
gowns. 

Brevity  imparts  the  chic  note  in 
combinations  —  none  reach  below 
the  knees. 


tifully  worked,  inserted  at  the  top  of  the 
chemise,  just  in  the  middle,  and  on  each 
leg  of  the  knickers.  It  was  neat  and 
very  rich. 

Lace  Trimmings  Abound 

In  cotton  fabrics,  which  are  used  for 
common  lingerie   (wh'ch  does  not  mean 


cheap  lingerie),  for  I  consider  that  the 
prices  of  tine  goods  are  much  cheaper  in 
comparison  than  that  of  the  very  staple 
articles),  we  have  mostly  mercerised 
fabrics  which  look  more  elegant  than 
shirting.  Cotton  voile  is  less  in  favor, 
while  cotton  crepe  is  extensively 
for  nightgowns  and  pyjamas. 

Lace,  which  in  the  past  years  was  ra- 
ther neglected,  has  gained  tremendous 
favor.  All  the  varieties  cf  real  lace, 
Duchesse  (a  very  fine  hand-made  lace 
similar  to  Bruges),  Venetian  lace,  real 
Valenciennes  are  seen  in  almost  every 
fashionable  set.  Duchesse  and  Venitien 
are  the  most  prevalent,  and  the  finest, 
too. 

All  the  varieties  of  open  work,  speci- 
mens of  which  I  sent  you  last  year,  are 
still  much  in  demand.  Jour  echelle, 
hand  made  on  cambric,  is  used  extensive- 
ly. I  have  seen  a  combination  thus  de- 
vised: A  kind  of  yoke  5  inches  deep,  in 
Duchesse  lact,  slightly  flounced  on  a 
skirt  of  linen  fabric.  From  top  to  bot- 
tom, except  at  the  waist  where  a  ribbon 
was  threaded,  there  was  some  jour 
echelle,  fairly  large,  worked  all  around 
the  skirt,  from  inch  to  inch.  Quite  at 
the  bottom  ihere  was  a  band  of  lace  as 
at  the  top. 

There  are  also  some  specimen*--  where 
the  hem  is  openworked  in  Greek  motifs. 

There  is  not  much  embroidery  on  lin- 
gerie except  on  silk  fabrics  where  the 
embroidery  is  in  silk  of  the  same  color 
as  the  material.  One  attractive  speci- 
men has  point  cordonnet  all  around  the 
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flower  and  leaves,  and  point  de  sable  in 
the  middle  of  the  flower. 

Embroidery  is  reserved  for  table  linen. 
You  can  see  all  varieties  of  plumetis, 
broderie  Anglaise,  Richelieu,  etc.,  often 
in  colors. 

Net  is  very  often  used  in  place  of  lace, 
and  it  is  then  embroidered  or  has  some 
insertions  of  the  material  of  the  gar- 
ment. Moons  or  squares  or  other  simple 
designs  are  seen  often.  Not  much 
braidings  on  lingerie. 

R'bbons  are  seen,  but  in  moderate 
quantities.  Almost  all  shoulder  straps 
are  in  ribbon,  and  generally  there  is  also 
some  around  the  arm  just  below  the 
shoulder.  It  is  also  often  threaded  be- 
tween two  bands  of  thin  material, 
through  which  it  is  seen,  and  it  only 
comes  out  in  a  bow.  Roccocco  is  neglect- 
ed just  now,  except  as  trimming  on  cor- 
sets. 

As  to  shapes,  the  enclosed  samples  will 
show  you  exactly  what  they  are  like. 

No.  1  is  the  regular  Empire  set,  in 
pink  crepe  de  Chine  with  ecru  net  and 
material  insertions.  The  chemise  is  very 
plain  and  has  but  a  few  tucks  to  give 
some  fullness.  As  usual  there  is  a  pleat 
at  the  back  to  make  it  narrower  at  the 
top.  It  is  still  short.  The  shoulder- 
straps  are  in  ribbon. 

The  nightgown  is  quite  simple,  broad 
around  the  neck  so  that  it  can  be  slipped 
over  the  head  and  have  no  buttonings. 

As  to  the  culotte,  it  is  the  straight  one 
we  have  seer,  for  some  time.  Such  shapes 
are  perfect  for  silk  lingerie. 

The  boudoir  cap,  now  a  very  fashion- 
able item  in  sets,  is  entirely  made  of  net 
with  insertions,  and  only  some  turned- 
up  patches  are  in  crepe  de  Chine. 

No.  2  is  made  of  cambric.  We  have 
there  the  shape  already  seen  of  a  triangle 
bodice.  The  trimming  is  point  turc  as 
per  sample  herewith,  which  is  a  hem  cut 


as  to  the  line  of  stitching.  You  notice 
that  the  chemise  and  also  the  nightgown 
have  a  belt.  Ir  the  latter  a  ribbon  is 
threaded,  as  explained  above. 

As  usual  the  bonnet  is  matched. 

No.  3  is  another  set,  similar  in  shape. 
It  may  either  be  in  silk  with  embroidered 
ret  and  a  band  of  plain  net  across  the 
skirt  of  the  chemise,  ended  by  an  em- 
broidered motif,  or  in  linen  with  lace. 
The  shoulder  straps  are  also  in  ribbon 
and  there  is  a  tiny  bow  at  the  culotte 
which  is  open  on  the  side. 

Everyone,  nowadays,  has  left  aside  the 
corset  cover  and  the  petticoat,  and  re- 
placed it  by  a  combination  as  shown  in 
sketches  Nos.  4  and  5. 

No.  4  show's  a  very  dainty  one.  mad? 
of  crepe  de  Chine  trimmed  with  Veni- 
tien  lace.  Venitien  lace  used  in  lingerie 
is  very  fine,  being  worked  with  thin 
thread,  and  the  designs  are  lovely:  birds, 
tiny  flowers,  etc.,  while  the  one  seen  on 
table  linen  is  much  coarser  both  in  de- 
signs and  thread. 

We  have  almost  the  whole  corset  cover 
in  lace  (of  course  with  an  under  bodice). 
The  three  frills  that  constitute  the  skirt 
are  edged  with  the  same  lace.  This 
shape  is  now  required  with  the  new  ten- 
dency towards  broader  skirts. 


No.  5  shows  an  instance  where  lace 
has  the  most  important  place  in  a  gar- 
ment. There  we  have  a  little  ribbon  to 
make  up  for  the  plainness  of  the  front 
panel. 

All  combinations  are  very  short;  they 
never  go  below  the  knee. 

Teagowns  are  all,  more  or  less,  a 
drapery  of  crepe  de  Chine  and  lace.  They 
are  as  loose  as  can  be,  and  show  no  pre- 
cise shape. 

Sault  de  lit  and  morning  gowns  follow 
the  same  line,  as  can  be  seen  in  sketch 
No.  6,  which  is  a  plain  zenana  garment, 
just  fixed  on  to  the  body  by  a  cord  at  the 
waist  that  tightens  part  of  the  dress. 
As  a  rale  these  gowns  are  long. 

Pyjamas  are  getting  more  and  more 
in  favor.  As  can  be  expected  of  such 
garments,  they  are  very  plain: 

No.  7  is  in  striped  silk  schappe  with 
white  revers  at  the  trousers  and  at  the 
vest,  duly  embroidered  and  braided.  It 
has  some  very  big  pockets. 

No.  8  in  Japanese  printed  siik  is  simi- 
lar, but  for  the  revers  that  are  of  a  dark 
silk,  the  belt  which  does  not  exist  in 
No.  7,  and  the  pockets  of  a  peculiar 
shape. 

Yours  very  truly, 


Dry  <~>'<>ods  Review 


The  Charm  of  a  Modish  Veil 

A  Becoming  Mesh  Tones  Up  the  Whole    Costume  and  lias  the  Power  to  Make  or  Mar 
Milady's  Chapeau     The  New   Veils  are  Varied  in  Design,  Bui   Nol   Faddish — 

Prices  Promise  an  Advance  of  50'  (    by  Fall. 


THE  Easter  veil  will  be  a  most  im- 
poi  v.  worn  with  the 

tailore  1  Aape  it  will  servi 
this  type  of  dhapeau  besides  im- 
ng  the  desired  note  of  smartness  to 
the  Spring  tailleur.  If  milady  intends 
wearing  the  more  ornamental  Easter 
bonnet,  her  veil  must  be  just  as  care- 
fully chosen  for  the  beflowered  hat 
needs  a  wise  choice  of  mesh  if  an 
"overdressed"    effi  1    be    avoided. 


tiful  French  veilings  retailing  from  (1.60 
to  $4.00  a  yard,  have  the  figure  formed 
bj  a  very  fine  round  cord,  and  it  is  a 
flower  motif  small  chenille  spots  are 
used  with  realistic  effect  in  the  making 

of  the   petals.      Odd    patterns   which   tend 

oduce  startling  effects,  or  to  distort 

the  features  arc   not  shown,  and  tin 

no  indication  of  the  bug-  or  beetle  craze 
returning.  The  French  and  English  mak- 
ers both  seem  bo  favor  conventional  lines. 

For  the  Easter  Bonnet 


to  popular  colors,  the  present  de- 
mand is  for  black,  taup  and  navy 
in  the  order  named,  with  a  fair  vogue 
for  "veils  to  match."  Some  of  the  made- 
up  \eils  have  raffia  applied  at  the  edge 
when  the  hat  is  of  raffia,  but  these  effects 
are  novelties  for  the  exclusive  trai 
course. 

"Our  biggest  demand  in  Eastern  and 
Central  Canada  is  for  black  and  taupes," 
said   one   importer    of    Fn  lings. 


\   chic   \cil  to  be  worn  with  the  close-fitting  Easter  chapeau.      A    hexagon    mesh    assembles    about    a    frequent    square 

motif  shown   in   range    of  good  colors  and  black. 


Light  Shetland  meshes  with  tidy 
motifs  are  the  best  sellers  at  pre- 
sent. Yardage  veiling  and  finished 
veils  arc  equally  in  demand.  The  wide 
chiffon  horde;  s  are  conspicuous  by  their 
absence,  and  even  mourning  veils  run  to 
narrower  borders  in  hemstitched  effects. 
The  hexagon  mesh  is  again  to  the  fore 
and  the  Sen-Sen  spot  so  far  leads,  with 
an  increasing  vogue  for  chenille — the 
dots  however,  must  be  small.    Some  beau- 


Geometric  motifs  woven  on  hexagon 
meshes  of  fine  soft  threads  are. very  good 
and  are  shown  in  all-over  effects  mostly. 
Narrow  borders  in  figured  designs  are 
shown  to  complete  plain  meshes,  while 
one  of  the  best  selling  veilings  of  the 
season  is  a  plain,  medium-weight  with 
neither  motif  nor  border.  This  veil  is 
shown  in  black — always  the  reliable  no 
matter  how  many  novelties  may  be  in- 
troduced. 


"But  in  the  West  we  sell  a  tremendous 
amount  of  purple.  There  is  always  a  big 
demand  for  purple  veiling  on  the  coast." 
This  importer  is  showing  the  "Mona 
Lisa''  veil  in  new  meshes  for  the  present 
n  with  a  very  neat  border  about  a 
quarter  of  an  inch  in  width.  These  veils 
are  ideal  for  the  small  close-fitting  type 
of  ii;t  such  as  the  "Mitzi"  sailor  or  tur- 
ban variety  of  headgear;  and,  the  taper- 
ntinued  on  page  97) 


./  Conventional  h  ovelty 


A    delightful!]    attractive    mesh    with    square    conventional    thread    motif   forming  the  centre   of   a   flower  design. 

veil  is  shown  in  all  leading  shades. 


This 
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Nothing  New  in  Neckwear 

Modes  of  Last  Few  Seasons  Are  Repeated  This  Easter  in  All  Sheer  Fabrics — Organdy  and 
Net  With  Lace  Lead — Some  Colors  Being  Taken  Up — Vestees  Again  Strong — Tabs 

and  Ruches  in  Demand. 


THERE   is    no    radical    change    in 
neckwear    fashions     this     Easter. 
The     vogue     of     the     new     Eton 
bolero  and  box  types  of  coat  has  renewed 
the  possibilities    of    the     elaborate     and 
tailored  vestee,  but  there  is   no  indica- 
tion of  a  new  neckline,  and  the  attempt 
to  achieve  a  novelty  by  way  of  rushing 
to  the  fore  versions  of  the   high  collar 
have  met  with  the  same  disapopinting  re- 
ceptions of  past  seasons.     The  high  col- 
lars sell  to  a  few  who  run  to  fads,  but 
Paris  is  quite  emphatic  about  the  simple 
round  neckline  with  very  few  exceptions, 
and  what  Paris  decrees  goes  for  this  side 
as   well   when   it     comes     to     up-to-the- 
minute    accessories.      The    Spring    neck- 
wear has  been  disappointingly  lacking  in 
originality,  but  it  has  not  failed  in  em- 
ploying dainty  crisp  fabrics  that  convey 
the  very  essence  of    Spring     daintiness. 
No  fine  sheer  fabrics  are  barred — organ- 
dies and  nets  are  introduced  with  trim- 
mings of  lace  and  touches  of  colored  em- 
broidery in  wool  or    silk.       The     small 
round  types   of  collars   are   shown  with 
little  frills  of  lace  or  flat  lace   edgings, 
while  collars  with  vestees  in  sheer  lace 
trimmed  effects  display  little  pearl  but- 
tons.    Ruchings  are  selling  fairly  briskly 
and  colored    organdies    in    checked    and 
plaid  effects,  although  not  strictly  new, 
are  very  attractive  at  this  time  of  year, 
and  because  the   designs   show   a   slight 
amount  of  originality  and  variation  the 
demand  is  big. 

Pink  and  "Toast" 

There  is  a  vogue  at  present  for  flesh- 
tinfed  neckwear.  Although  Georgette  is 
not  selling  very  rapidly  it  is  in  demand 
in  this  tint,  and  along  with  neckwear 
in  dyed  laces,  organdies  and  even  nets 
it  is  being  persistently  asked  for. 
Touches  of  black  wool  embroidery  appear 
on  the  smallest  examples  of  this  pink 
neckwear  and  it  really  is  quite  smart 
when  worn  with  the  navy  or  sand  shades. 
Jade  green,  too,  is  being  affected  in  some 
lines,  but  of  the  deeper  shades,  "toast" 
is  the  nev/est.  Laces  are  dyed  to  match 
organdies  in  this  new  deep  cream  which 
was  first  taken  up  in  Paris,  and  very 
smart  collars  and  vestees  are  being 
shown.  The  single  collars  are  showing 
at  prices  ranging  from  $1  to  $3  while 
sets  run  up  as  high  as  $10  and  consider- 
ably higher  of  course  for  the  models  of 
real  lace  designed  for  the  exclusive 
trade. 

Variations  of  the  Vest 

Sleeveless  guimpes  are  shown  in  quite 
good  variety  intended  of  course  for  the 
little  Eton  jackets  that  require  a  slightly 
wider  front  than  the  vestees  displayed 
last  season.  These  are  of  batiste,  or- 
gandy lace,  net,  and  silk  in  the  washable 
materials  and  also  are  shown  in  better 
class  lines  of  unusual  beauty.     Beads — 


wooden,  glass  and  metal — trim  these 
handsome  varieties  of  the  vestee,  while 
silk  Oriental- shades  are  employed  in  bro- 
caded and  embroidered  designs.  Tapes- 
try, Paisley,  and  rich  modern  embroider- 
ed effects  are  shown,  while  metallic  but- 
tons assist  in  the  decorative  note.  These 
vestees  of  course  act  as  a  compliment  to 
the  quite  plain  little  suit  models  that 
have  been  introduced  for  immediate 
wear. 


Embroidered  Tabs 

The  tab  and  scolloped  collar  of  lace  or 
organdie  with  embroidered  edge  is  good, 
for  the  neat  little  one-piece  dresses  of 
tricotine  or  silk  require  their  own  es- 
pecial styles  in  neckwear.  These  small 
separate  collars  are  developed  in  all 
the  fabrics  favored  for  the  new  neckwear 
and  show  delicate  traceries  in  silk,  wool 
and  metal  threads  as  well  as  solid  edg- 
( Continued  on  page  96) 


With  Filet  Motifs 


An  exquisite  example  of  lace  neckwear  is  seen  in  this  lovely  vest 
of  Venise  with  a  filet  motif. — Courtesy  "Dress  Essentials." 
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Spring  Vagaries  in  Belts  and  Bags 

The  "School  Strap  birdie    Arrives  in  Great  Variety  —  Batik  Work  on  Some  New  Bags  —  Swiss 
Ribbons  Unusually  Beautiful — Beads,  Feathers  and  Tapestries  for  Smart  Easter  Bags 


THK  jaunty  habit  of  keeping  one's 
hands  m  one's  pockets  does  nol 
the  modishly-dressed  woman 
from  carrying  a  smart  handbag.  The 
only  iliui'M  nee  is  that  all  bags  must  have 
handles  that  permit  them  to  Bwing  from 
the  arm,  and  the  bag  must  therefore  pre- 
sent a  most  faultless  appearance.  Al- 
though the  Spring  handbag  must  carry 
a  number  of  very  important  vanities  in 
ompact  pockets,  its  first  mission, 
both  now  and  throughout  the  Summer 
months,  is  to  lend  the  final  interesting 
touch  to  milady's  eostume.  Batik  bags 
are  to  sell  very  well  to  the  high-class 
trade.  These  stunning  new  accessories 
come  in  the  famous  "Bluebird"  blue 
(known  to  the  trade  as  "Oiseau  bleu"), 
soft  forest  greens  and  coppery  browns 
and  yellows.  A  process  of  "Batiking"  is 
desciibed  elsewhere  in  this  issue.  These 
bags  are  mounted  on  handsome  galalith 
tops  in  harmonizing  shades,  and  later  on 
will  be  seen  accompanying  scarfs  or 
parasols,  sets  in  this  interesting  work 
being  promised  quite  a  vogue  in  the 
more  exclusive  trade. 

Fhlffy    Baps  are  Good 

Silk  moirt  lends  itself  admirably  to 
the  ruffly  bags  so  suitable  for  Spring. 
Bags  of  moire  in  brown,  blue,  and  black 
ari'  shown  with  metal  composition 
mounts  and  are  se'ling  very  well,  com- 
bining the  season's  requirements  of 
fluffy  silkeens  and  the  sheen  approved  by 
the   "cire"   vogue. 

The  strap  handle  of  self  material  is 
very  smart  and  is  illustrated  on  bags  de- 
cidedly new  of  faille,  gros  de  Londres, 
tricolette,  silk  crepe  and  duvetyne.  Prac- 
tically all  these  fabrics  are  introduced 
for  the  first  time  in  bags  this  season. 
The  favored  shades  range  in  browns 
from  lightest  fawns  to  tete-de-negre  and 
in  greys  from  French  grey  to  taupe. 
Navy,  henna,  Pekin  and  black  are  also 
very  strong. 

Japanese  Novelties 

Among   the   more   elaborate  bags   are 
of     Oriental     metal    brocade — the 
metallic    effects    are    as    resplendent    as 
ever  and  new  ideas  in  cords  and  tassels 
are  adding  to  the  beauty  and  attractive- 
ness of  the  lovely  fabrics  being  employ- 
ed in  their  creation.     In  these  gorgeous 
intended  for  dressy  wear  of  course, 
the   mounts   are  very  unusual.     In  place 
of  colored  or  fancy  knobs  where  the  two 
frames  clasp  an  odd  little  (harm  is  fea- 
tured this  Spring  in  the  form  of  a  Jap- 
"netsuke,"    a    squatty,    fat    little 
Oriental    "Pu-dog,"    01    a    jade    or    ivory 
elephant      of     miniature     but     realistic 
stature.     Other   odd   charms   will   likely 
follow,    but    these     have     already     been 
adopted  in  Paris  and  are  therefore  eager- 
'■pted  in  this  country. 


Leather  bags  are  shown  in  the  smart 
Spring  Bhades    including    navy,    purple, 

and  light  shades  of  brown.  '1  I 
eal  variations  of  "box"  bags  are  shown 
.is  well  as  the  slim  versions  of  similar 
tgns  to  the  silk  models. 
Bead  bags  are  shown  and  are  worked 
out  in  very  lovely  designs  for  the  better 
•  lass  trade.  Feathers,  too,  are  used  to 
make  some  of  the  more  exclusive  novelty 
models.  Bright  shades  are  freely  used 
in  the   making  of  these  models. 

Leather  Used  With  Taste 

The  touch  of  leather  on  the  Spring 
costume  is  the  official  seal  of  smartness. 
Leather  trimmings  are  having  a  sensa- 
tional vogue,  and  though  this  accounts 
for  difficulty  in  securing  a  sufficient 
quantity  to  enable  manufacturers  to  fill 
their  Spring  orders,  the  cost  has  not  ad- 
vanced as  might  have  been  expected,  and 
smart  little  imported  belts  are  selling  as 
reasonably  as  65  cents  a  piece  retail. 
Canadian  manufactured  goods  of  very 
smart  design  sell  away  below  this  and 
the  popular  narrow  belt  of  imitation 
leather  can  be  had  in  a  variety  of  de- 
signs at  29  cents  and  up. 

Slender  Belts 

The  "school  strap"  leather  belt  is  the 
novelty  of  the  moment.  It  comes  in 
every  fashionable  shade  of  leather  or 
suede  and  in  patent  combined  with  these 
leathers  or  good  imitations.  The  com- 
bination of  black  patent  and  white  kid 
is  the  best  selling  of  the  belt  novelties, 
with  Paris  as  the  sponsor  of  this  black 
and  white  fad. 

"Although  the  demand  has  been  very 
heavy  for  this  class  of  goods  resulting  in 
somewhat  of  a  shortage,  leathers  have 
not  gone  up  during  the  past  six  weeks. 
Prices  have  been  steady,"  stated  a  manu- 
facturer of  leather  belt  novelties  a  few 
days  ago.  "Another  thing,  our  English 
deliveries  are  very  much  improved,  and 
the  materials  being  received  are   excel- 


lent.    This   condition   greatly   facilitates 
matt  is."    This  manufacturer  told 

DRY  GOODS  REVIEW  that  the  narrow 
strap  belts  with  inserted  steel  eyelets 
placed  all  around  the  belt  at  intervals 
of  three  inches  are  very  good  sell<  i 
also  the  models  showing  brilliant  colored 
suedes  piped  with  patent.  Perforated 
effects  are  strong,  and  bright  reds  and 
greens  of  the  narrowest  strip  type  are 
selling  extensively  for  dark  navy  blue 
s.  No  Spring  sports  outfit  will  be 
complete  without  the  school  strap;  belt- 
coats,  suits,  •  frocks,  sweaters, 
and  cape  shawls  accept  these  smart  nar- 
row girdles  as  their  cwn  particular 
guarantee  of  smartness.  Some  of  these 
belts  are  not  a  bit  more  than  a  half  inch 
in  width  while  others  are  as  much  s 
inch.  Some  belts  are  shown  a  little 
wider  but  the  demand  is  for  the  string 
effect.  Mulberry,  emerald,  Pekin  blue, 
bright  reds  and  browns  are  shown  with 
edges  invariably  of  patent.  Plain  white 
kid  belts  with  patent  pipings  are  ex- 
tremely smart  while  the  introduction  of 
steel  links  at  side  sections  is  considered 
very  smart. 

Fancy  buckles  are  not  featured.,  steel 
or  leather  or  just  plain  brass  color  being 
shown.  The  polo  coat  favors  a  slim 
brown  leather  belt  exclusively  and  is  also 
introducing  leather  buttons  and  collar 
and  cuff  facings.  By  autumn  much 
leather  trimming  can  be  expected  for 
brown  and  grey  kids  and  suedes  will  be 
introduced  on  the  later  editions  of  this 
practical  outer  garment. 

Laces 

The  smallest  of  accessories  are  not  too 
insignificant  to  have  their  dainty  garni- 
ture of  lace.  The  edging  on  a  tiny  mull 
handkerchief  may  be  just  a  few  threads 
in  width  but  it  must  be  dainty  of  pattern 
and  very  fine.  The  vogue  of  lace  trim- 
med neckwear  has  increased  to  an  amaz- 
ing extent,  ?nd  lace  edgings  are  even 
making  their  appearance  on  fabric  hats 


///  Black  or 
Taupe 

A  neat  version  of  the  hexa- 
gon mesh  with  a  formal  mo- 
tif introduced.  (Cut  shown 
reproduces  veiling  in  exact 
size.) — All  designs  illustrat- 
ed from  Canada  Veiling  Co., 
Toronto. 
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for  Summer  wear.  Shipments  are  now 
being  received  from  Switzerland,  and  one 
large  Toronto  firm  has  just  received  a 
consignment  of  very  fine  narrow  widths 
of  guipure.  The  firm  was  informed  that 
the  next  orders  for  the  same  laces  would 
have  to  be  placed  at  an  advance  of  65  per 
cent. 

Nottingham  laces  are  arriving  a  little 
better  and  there  is  nothing  left  to  be  de- 
sired in  the  quality  of  these  British  laces 
being  received. 

Lovely  Ribbons 

The  ribbons  this  season  are  simply 
astounding.  The  Swiss  products  and 
French  are  superb,  and  such  variety  iias 
never  been  matched  before.  There  are 
plaids  in  unlimited  designs,  stripes, 
checks,  shot  effects,  metallic  combina- 
tions of  rare  design  and  colored  floral 
designs  in  rich  tapestry  effects,  as  well 
as  very  modern  combinations  of  vivid 
hues.  The  leading  French  ribbon  houses 
are  reporting  a  decided  preference  for 
deeper,  richer  tones  as  warm  weather 
advances,  and  it  is  to  be  expected  that 
ribbons  used  for  dress  trimmings  will  be 
quieter  in  tone  than  some  bright  hues 
launched  early  in  the  season.  Jade  green 
for  instance  is  expected  as  Summer  ad- 
vances to  give  place  to  a  softer  shade 
which  looks  as  if  a  dash  of  gold  had  been 
mixed  with  the  more  vivid  jade.  The  re- 
sult is  a  beautiful  yeliow-greon  tint  that 
is  ideal  for  Summer  wear.  This  is 
known  as  meadow  green.  Some  of  the 
novelty  ribbons  are  very  interesting,  hav- 
ing vivid  stripes  introduced  on  neutral 
grounds.  Checks  are  quite  startling  in 
their  combination  of  color  and  metallic 
effects  are  still  very  strong  for  evening 
wear,  bags,  etc.  Prices  are  jumping 
higher  in  these  novelty  and  brocaded  rib- 
bons, while  the  shiny  effects  and  linen 
ribbons  which  are  just  arriving  are  also 
advancing. 

The  extensive  use  of  novelty  girdles  is 
responsible  for  a  big  demand  in  Roman 
stripes  and  metallic  Oriental  effects. 
Contrasting  borders  are  also  good.  Cire 
effects  in  2-inch  widths  retail  from  75"- 
cents  up  and  feature  sparrow  brown, 
bisque,  pottery  red,  nasturtium,  grotto 
blue  and  marrow  brown.  Ribbon  prices 
begin  at  a  little  less  than  a  dollar  and 
end — dear  knows  where! 


New  Umbrellas  are  Plain 

Heavy  Plain  Silks,  Straight  Wooden  Handles  and  Leather  Straps 
Characterize  English  Models. 


ENLARGE  PREMISES 

The  John  Murphy  Co.,  Ltd.,  Montreal, 
has  acquired  additional  property  adjoin- 
ing their  site,  and  their  premises  now 
extend  the  centre  block  on  St.  Catherine 
Street,  bounded  by  Metcalfe  and  Mans- 
field   Streets. 

In  acquiring  the  new  area  five  stores 
in  the  block  were  purchased,  giving  the 
Murphy  Company  a  total  area  of  near- 
ly 14,000  feet.  '  The  frontage  on  St. 
Catherine  Street  is  200  feet. 


UMBRELLAS   are  a  very  essential 
Spring  >aecessory  and  this  season 
the  novelty  in  the  smart  model  is 
the  price. 

"Our  umbrellas  are  more  reasonable 
this  year  than  they  were  a  year  ago," 
stated  a  buyer  to  DRY  GOODS  RE- 
VIEW. "We  are  getting  a  splendid 
line  of  English  goods  now,  and  although 
the  British  manufacturers  do  not  cater 
largely  to  the  novelty  trade  demands, 
they  make  very  reliable  lines,  and  put 
excellent  value  into  umbrellas  which  we 
are  able  to  sell  very  reasonably." 

Among  the  very  newest  umbrellas  from 
England  are  the  heavy,  dark  silks  mount- 
ed on  severely  plain  wooden  sticks  and 
finished  with  smart  little  leather  strap 
handles  of  the  riding  crop  variety. 
Straight  handles  have  the  preference 
and  these  are  invariably  of  light  colored, 
highly  polished  wood,  topped  with  little 
round  nobs  of  ivory.  Ivory  tips  and 
ivory  capped  ferrules  are  also  widely 
shown  on  the  better  class  of  silk 
umbrellas,    and    these     are     reasonably 


With  a  capital  of  $100,000  the  Inrig 
Shoe  Co.  has  recently  been  incorporated, 
with  head  offices  at  Richmond  Hill,  Ont. 


Well  Designed  and  Dainty 

This  attractive  camisole  and  bloomer  com- 
bination is  of  very  good  quality  wash  satin, 
which  comes  in  either  white  or  flesh.  One 
of  the  best  points  is  that  the  camisole,  is 
cut  so  that  it  cannot  fall  off  the  shoulders. 
A  strictly  tailored  model  finished  at  top  with 
a  row  of  hemstitching. 

The   boudoir   cap   is   of   georgette,   trimmed 

with  lace  and  ribbon.      The  slippers  are  of 

plain   and   brocaded   satin. 


priced  from  $9.00  to  $12.00.  There  are 
some  novelty  umbrellas  being  shown 
priced  as  high  as  $25.00,  but  then  there 
are  equally  durable  though  not  so 
extravagantly  finished  umbrellas  of  the 
popular  ring-handle  order,  priced  from 
$7.00  up. 

Children's  umbrellas  are  selling  well, 
amid  are  miniature  replicas  of  the  models 
intended  to  complete  their  mothers' 
smart  costumes.  These  range  in  price 
from  $5.00  up  at  the  stores  which  carry 
them  in  a  variety  of  shades  and  new 
styles.  The  colors  fashionable  in  um- 
brellas at  present  are  purple,  navy,  green 
and  brown  with  black  considered  good 
for  all  occasions.  The  T.  Eaton  Co., 
Toronto,  is  showing  a  stick  and  umbrella 
set  for  men  which  is  a  neat  English  idea 
that  should  appeal  in  Canada.  The  stick 
and  umbrella  handle  are  fashioned  from 
tihe  same  wood,  ash  being  considered 
very  good,  and  the  two  come  strapped 
neatly  together. 

Among  novelty  efforts  which  are 
promised  a  fair  vogue  are  the  amber, 
and  colored  composition  handles  made 
with  ring  handles  and  tall  straight  sticks. 
These  handles  usually  employ  colors 
with  ivory  or  wood  matching  the  silk 
used   in  the  umbrella. 


FASHIONS  IN  STRAW 

"Shiny"  is  the  rule  for  straw  shapes 
as  well  as  for  their  more  expensive 
hand-made  sisters.  And  the  styles  are 
similar  also,  although  sailors  are  more  in 
evidence.  Indeed  there  is  little  douot 
that  the  straw  sailor  with  few  variations 
will  always  be  the  staple  number.  Its 
neat  smartness  and  adaptability  appeal 
to  all  types  of  women,  and  the  best 
dressed  are  seldom  without  at  least  one 
of  these  walking  models. 

But  each  season  brings  its  variations, 
and  this  year  the  sailor  to  be  featured 
is  that  known  as  the  "Mitzi."  It  is  small 
and  practical,  and  becoming  to  a  num- 
ber of  contours. 

Otherwise  straws,  as  stated  above,  fol- 
low the  lines  already  on  the  market. 
These  include  the  chin  chin,  off-the-face, 
Napoleon  and  Watteau  effects.  This 
latter  are  quite  new,  in  straw,  have  a 
dome-shaped  crown  and  narrow  brim 
which  is  lifted  an  inch  or  so  at  the  back. 
Trimming  generally  consists  of.  a  bunch 
of  flowers  or  ribbon  bow  with  streamers 
placed  under  the  brim  at  the  back. 

Cire  ribbon,  gay  flowers,  glycerined 
ostrich  and  fruits  are  the  trimming  fea- 
tures. Hats  are  small  and  show  very 
little  trim  as  is  the  way  wfth  tailored 
designs. 

Colors  are  strong,  but  about  50  pet- 
cent,  of  the  business  is  done  in  black 
as  usual. 
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Corset  Output  Below    Normal 

Shortage  in  Materials  Rather  Serious — Attempts  Made  to 

Substitute  Airplane  Cloth— Few  New 

Designs  for  Spring. 


T1!K  shortage  of  raw  material  i 
ming  naore  and  mon  serious  in 
the  corset  industry.  Some  cotton 
mills  are  sold  op  for  months  to  come,  and 
those  tliat  are  ao1  are  frankly  not  looking 
rders.  It  is  in  vain,  manufacturers 
have  found,  to  sit  and  wait  for  mill  rep- 
resentatives which  used  to  come  along 
about  now*  in  tenner  times.  The  only  way 
to  ensure  deliveries  is  for  the  manufact- 
urer to  write  ahead  of  time  or  else  go 
after  the  goods  himself.  This  applies  to 
l  and  otkir  accessories  as  well  as 
the  cotton.  Some  factories  complain  of 
having  whole  shipments  held  up  at  times 
waiting  for  fasteners. 

By    way    of    relieving    the   shortage    in 
cotton,  one  firm  has  been  experimenting 
with    airplane   cloth.      From    its   appear- 
ance  and   texture,   it  would   seem   to   be 
well  suited  to  the  requirements  of  a  cor- 
set material.     In  construction  it  is  right- 
ist made  of  fine  quality  yarns,  mer- 
ed    and    closely   twisted.      This   tends 
to  produce  a  fabric  having  maximum  of 
strength  with  the  minimum  of  thick) 
The  help  situation  is  not  quite  as  acute 
ormerly  although  few  factories  are 
ifcing  to  capacity,  and  still  fewer  are 
keeping  up  with  their  orders.     "It  is  an 
unpleasant   way   to   be    doing   business," 
said    a    manufacturer   to    DRY    GOODS 
REVIEW,  "writing  every  day  to  old  cus- 
tomers and  telling  them  we  can't  fill  their 
orders  complete." 

Little  in  the  way  of  new  styles  is  be- 
ing introduced  for  this  season,  as  the  op- 
erators are  too  busy  working  on  the  es- 
tablished numbers  to  work  on  new  mo- 
dels. The  trade  is  keeping  well  to  kxw- 
bustod,  lightly  boned  styles,  except  in  the 
hygienic  designs  which  are  not  liable  to 
vary    with    the   seasons. 

A  pretty  nove'tv  in  corse's  was  shown 
by  the  Fairweathers'  Ltd..  Toronto,  in  a 
window  display  devoted  solely  to  corsets 
and  lingerie.  This  was  a  pink  satin  mo- 
del on  a  slight  youthful  figure.  It  hart 
few  bones,  and  its  chief  feature  was  the 
front  fastening,  which  consisted  of  elas- 
tic tabs  placed  sdde  by  side,  fastening  al- 
itely  to  right  and  left. 

BUILDING   ACTIVITIES  IN  B.C. 

In  announcing  the  contemplated  erec- 
tion of  a  new  ladies'  wear  store  by  Her 
man's,  Ltd.,  in  Vancouver,  it  is  interest- 
ing to  note  that  Vancouver  has  already 
issued  permits  in  1920  reaching  a  to&1 
of  $12,000,000 

Herman's   Ltd.  has   acquired  the  store 

formerly  occupied  by  "Tom  the  Tailor." 

.'I  Granville  Street,  and  has  stocked 

naively    Indies'   suits,   coats,   dresses, 

and  ski 


Of  Net  and  Lace 

A   dainty   vestee   of   ecru    Oriental    lace   and 
fine    pleated    net,    one    of    the    charming   de- 
signs   offered    by    A.    Bruce    Finnie    &    Co., 
Montreal. 


NOTHING    NEW    IN    NECKWEAR 

(Continued    from   page   98) 
ings  on  tin    scollops  or  Vandyked  points. 

All  lace  effects  are  selling  well  and 
some  of  the  novel  ideas  in  silks  are 
creating  a  fair  demand,  too.  Patch  ef- 
fects in  the  toast-tinted  collars  are  very 
successful  introducing  squares  of  filet, 
Bruges  and  Val.  lace.  These  lace  motifs 
are  very  smart  and  are  retailed  from 
S2.25  up.  Ruffles  and  shirrings  of  net 
for  Hie  gilet  with  the  BUit  costume  are 
priced  from  f  1 .75  up. 

The  Eton  jacket  has  introduced  the 
wide  Eton  collar,  and  this  style  is  shown 
m  the  sheer  fabrics  and  in  some  cases 
worn  on  a  smart  little  blouse  with  a  bow 
instead   of  the   vestee. 

Some  of  the  organdie  vests  are  being 
shown  with  the  wide  organdy  sash  which 
is  intended  to  tie  'n  a  big  bow  at  the 
back  when  the  short  jacketteu  suit  is 
worn.  Georgette  ruffles  are  promised 
quite  ;•  vogue  a  little  later,  and  already 
pleatingB  and  ruches  are  in  great  de- 
mand for  the  dressier  types  of  costume 
designed  for  Spring. 


METALLIC  NOTE  STRONG 

There  is  no  indication  of  a  disap- 
pearance of  metallic  effects  for  a 
season  or  two  longer  —  and  they 
will  in  all  probability  be  just  as 
strong  a  year  hence.  Metallic 
threads  are  very  strong  and  are 
required  for  decorative  designing 
on  smart  one-piece  frocks  in  wool 
or  silk. 

Metallic  braids  are  considered 
very  good,  and  metallic  buttons 
have  joined  the  array  of  tinsel  and 
gilt  effects. 

Gold,  silver  and  bronze  galoon, 
and  metallic  bullions  are  promised 
a  strong  season. 


Easter 
Neckwear 

This  number  made  of 
navy  Georgette  embroid- 
ered in  white  silk  is 
among  the  Spring  lines 
of  the  B.  I'.  Ritchie  Co, 
Toronto. 
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New  Swiss  Ribbons 

Ribbons  are  playing  a  vital  part  in  the  fashions  of  spring.     These  smart  de- 
signs  illustrate  the   fad   for  stripes   and   checks,   and    are   examples   of   ribbon 
from   Switzerland. — Courtesy  of  Harold   F.  Watson,  Foster  Co.,  Montreal. 


THE  CHARM  OF  A  MODISH  VEIL 

(Continued  from  page  92) 
ing  ends  tie  smartly  in  a  saucy  bow  at 
the  back.  The  Mona  Lisa  is  decidedly 
chic,  being  cut  to  shape  about  the  hat 
and  face,  without  any  clumsy  width 
where  the  veil  fastens.  The  border  runs 
all  the  way  round  and  assists  in  holding 
the  veil  just  where  it  has  been  adjusted 
about  the  hat. 


that  retailed  only  a  very  short  time  ago 
at  40  cents  a  yard,  are  mow  selling  for 
75  cents.  Yardage  veilings  in  plain  hexa- 
gon meshes  this  Fall  will  retail  from 
$1.30  to  $2.50. 


FOR  THE  EXCLUSIVE  TRADE 

The  more  elaborate  designs  in  finished 
novelties  are  being  shown,  but  only  with 
a  view  to   supplying  a  limited   demand. 

•  These  veils  are  retailing  from  $6  to  $15 
and  even  $25  for  some  of  the  very  elabor- 

•  ate  designs,  and  there  is  a  certain  class 
of  trade  with  which  this  line  is  always 
in  demand.  The  big  majority  of  retail 
stores  do  not  care  to  risk  carrying  ac- 
cessories as  high  priced  as  these,  and  find 
better  profits  in  the  veilings  that  do  not 
retail  beyond  $2.50,  and  the  finished  veils 
that  can  be  sold  at  $4  or  $5.  It  is  antici- 
pated that  draped  veils  will  enjoy  a  cer- 
tain vogue  for  the  dressy  occasions,  but 
the  veil  for  the  present  is  the  neat  incon- 
spicuous mesh  that  fastens  smartly  about 
the  close  fitting  hats  for  immediate  wear. 
The  drooping  brimmed  hat  naturally  cre- 
ates a  demand  for  the  veil  which  hangs 
loose,  but  when  this  style  is  adopted,  the 
smartest  effect  is  seen  in  the  arrange- 
ment which  allows  the  border  to  come 
just  above  the  chin. 


FRENCH  LIKE  BLACK  SATIN 

Every  Frenchwoman  who  makes  any 
pretence  at  all  to  a  smart  wardrobe  in- 
cludes among  her  dresses  one  of  black 
satin  regardless  of  what  other  materials 
may  be  in  the  limelight  of  fashion. 


UP  50  PER  CENT.  BY  FALL 

Veilings  will  advance  at  least  fifty  per 
cent,  by  Fall,  according  to  advices  re- 
ceived from  the  Canadian  importers  of 
French    and    English    meshes.      Veilings 


Umbrella  Handles 

From  Paris 

Paris,  France — Umbrellas  are  no 
exception  to  the  do-as-you-please 
spirit  which  has  taken  possession 
of  the  fashion  world.  Handles  are 
carved  in  wood  to  represent  all 
kinds  of  allegorical  figures  —  Gre- 
cian, Sphinx  types,  Assyrian,  mon- 
strosities of  all  sorts,  quaint  mid- 
dle age  gargoyles,  and  museum  in- 
spirations. The  figure  forms  the 
handle  of  the  umbrella,  while  the 
ends  of  the  ribs  are  in  colors,  either 
jade,  coral  or  heliotrope  usually, 
with  the  ferrule  to  match. 

Other  umbrellas  have  the  handle 
made  of  a  worked  bronze  metal 
representing  all  kinds  of  animals, 
from  elephants  to  mice.  Painted 
ivory,  of  course,  is  also  much  in 
evidence. 

Parasols  tend  to  become  more 
and  more  lavish  and  rich.  Made  in 
lame  and  brocade,  they  have  han- 
dles in  colored  stones  forming  the 
same  designs  as  the  material. 
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Silk  and  Chamoisette 

the  Thing  in  Gloves 

Kid  Too  High-Priced  for  General  Trade 
— Interesting  Points  in  the  Manu- 
facture of  Chamoisette  Lines 
REPORTS  are  that  silk  gloves  will 
see  a  big  advance  for  Fall  and 
kid  gloves  will  be  practically  dead 
so  far  as  the  bulk  of  the  trade  is  con- 
cerned. This  is  due  to  the  unprecedented 
rise  in  the  price  of  skins,  and  the  fact 
that  kid  lines  that  once  were  sold  for 
$13.50,  are  now  labelled  $60.00  a  dozen. 
The  long  sixteen  button  lengths  have 
jumped  to  $100.00  which  were  once  sold 
for  $24.00. 

For  popular  priced  trade,  silk  and  cha- 
moisette are  the  best  lines  shown,  al- 
though some  stores  are  stocking  up  with 
lisle  gloves  in  a  variety  of  colors,  which 
can  be  sold  at  a  trifle  less  than  the  cha- 
moisette. 

Little  that  is  new  is  seen  in  glove  styles 
except  here  and  there  a  new  point.  The 
gauntlet  wrists  are  still  good  with  strap 
fasteners,  elastic,  or  back  button  effects; 
with  different  finishes  on  the  cuffs  in  the 
way  of  tucks  or  bands  of  contrasting 
shades. 

A  trip  through  a  factory  making  a 
well-known  brand  of  chamoisette  gloves 
was  most  interesting  to  a  DRY  GOODS 
REVIEW  l-epresentative.  The  material 
is  specially  woven  of  number  80  thread 
and  then  it  is  shrunk  to  one-half  its 
width,  which  provides  the  "give"  in  the 
finished  article.  It  is  woven,  moreover, 
in  such  a  way  as  to  make  it  "give"  only 
when  pulled  in  one  direction  and  not  in 
the  other. 

After  the  scrubbing  and  dyeing  pro- 
cesses it  passes  through  a  set  of  rollers 
covered  with  different  materials  which 
give  it  on  one  side  a  satin  stripe  effect 
and  on  the  other  a  smooth  'mousey"  feel. 
The  cutting  is  done  by  machinery,  and 
then  the  gloves  come  to  the  operators 
who  accomplish  the  24  different  opera- 
tions through  which  they  must  pass. 
These  include  pointing,  inserting  the 
thumb,  sewing  up  the  fingers,  fourchet- 
ting,  putting  on  the  fasteners,  steaming 
and  examining  before  being  boxed.  Cer- 
tain operations  have  to  be  sent  out  to  be 
done  by  hand  such  as  finishing  the  finger 
tips  and  tying  the  threads  of  the  points. 
One  can  easily  understand  that  the  op- 
erators of  the  various  machines  must  be 
highly  skilled  as  the  work  requires  parti- 
cular care  and  accuracy.  In  these  days 
of  labor  shortage,  too,  it  is  small  wonder 
tihat  the  glove  factory  is  generally  sold 
up  six  months  ahead. 

Another  matter  that  is  inconveniencing 
the  producer  of  gloves  is  the  difficulty  of 
getting  fasteners.  These  really  look  like 
small  things  in  the  manufacture  of  the 
product,  but  delays  in  their  shipment  can 
easily  hold  up  the  output. 


CIRE  SATIN  USEFUL 

Cire  satin  is  quite  as  popular  in  hats 
as  it  is  in  dresses.  Because  it  has  so 
many  qualities  that  will  contribute  to- 
ward its  success,  its  continued  use  in 
Spring  and  Summer  millinery  is  assured. 
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154  Pearl  Strset 


Neck 


wear 


of  unusual  charm  and  distinction 

PATCH  LACE  COLLARS 

ROUNDING   and   TUXEDO 
COLLARS 

LACE  VESTEES 

Snort  and  long  lengths 

COATEES 

For  wearing  with  Bolero  Coats 

LACE  POINTS 

by  the  yard 

V  enise  Oriental 

Batiste  Organdy 

White   and  toast  color 


QUICK   DELIVERIES  FOR  EASTER 
SELLING 
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never  have  been  produced  in  sufficient  volume  to  satisfy  the 
demand. 

This  condition  rests  upon  the  intrinsic  merit  of  the  merchandise; 
and  it  is  a  significant  fact  that  the  enormous  demand  of  to-day  is 
a  natural  development  of  the  universal  and  steadily  increasing  pre- 
ference for  these  original  front  lacing  corsets. 

Certainly  nothing  less  than  unquestioned  superiority  could  account 
for  the  intensity  of  favor  in  which  Gossard  Corsets  are  held  the 
world  over.  It  is  certain  that  in  the  maintaining  of  this  enviable 
reputation,  Gossard  quality  will  never  be  sacrificed  in  the  slightest 
to  our  intense  desire  for  increased  production.  You  may  sell  every 
Gossard  Corset  with  the  assurance  that  it  will  safe-guard  the  high 
reputation  of  your  store  by  rendering  the  unequalled  service  every 
wearer  of  a  Gossard  has  a  right  to  expect. 

We  are  devoting  our  whole  energies  to  the  problems  of 
meeting  your  demands.  The  recent  opening  of  another 
factory  at  Drummondville,  Quebec,  is  but  a  further 
evidence  of  our  best  efforts.  The  production  of  corsets 
and  brassieres  has  been  increased  prodigiously.  It  will 
continue  to  increase.  The  quality  will  be  maintained 
consistently.    The  demand  will  grow  steadily. 

Upon  such  merchandise  you  can  build  with  confidence  a  corset 
department  that  will  profitably  share  in  the  unparalleled  popu- 
larity of  Gossard  Corsets  that  assures  you  an  even  march  of  satis- 
factory sales. 

The  Canadian  H.  W.  Gossard  Co.,  Limited 

284-286  West  King  Street,  TORONTO 
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This  Easter  Time — 

prominently  display  your 
Acme  fine  gloves  for  men 
and  women. 

Their  elegance,  fitting  qual- 
ities and  exquisite  finish  are 
sure  to  please  the  most 
exacting. 


CAPE  -  SUEDE  -  MOCHA 

ACME  GLOVE  WORKS 

LIMITED 

MONTREAL 
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VAN  RAALTE 


Artistic  Displays  and  Selling  Helps 

For  special  events— openings,  sales  drives  and  exhibits,  iVan 
Raalte  supplies  artistic  show  cards,  attractive  display  material 
and  real  advertising  aids  that  hundreds  of  merchants,  have 
found  highly  valuable.  All  is  typically  Van  Raalte  in  character, 
all  built  on  an  experience  of  years  in  producing  display  material 
and  advertising  aids  that  are  of  practical  use  to  the  merchants. 
Write  for  complete  information  on    Van    Raalte  selling  aids. 

VAN  RAALTE  COMPANY 

New  York  Address:   16th  Street  and  5th  Avenue       Chicago  Address:   105  South  Dearborn  Street 
Silk  Gloves — Silk  Underwear — Silk  Hosiery 


102 


C 

I 


< 


> 


> 


DRESS      ACCESSORIES  Dry  Goods  Review 

l/ll/VIA/l\AM/l\l/l/l\7T7q\AM/IWIIAAIIWV/U/\ 


=  ^\ 


w  ERL      Brand    Laces 

We  are  the  exclusive  agents 
in  Canada  for  these  super- 
fine lace  edgings  ana  inser- 
tions, manufactured  in  Oreat 
Britain.  Tncy  embrace  a 
wide  variety  of  designs,  and 
are  put  up  in  pieces  of  six 
yards,  each  piece  in  a  trans- 
parent envelope,  three  dozen 
yards  to  pattern. 


Plain  and  Fancy  V oil 


es 


W e  nave  a  wiae  variety  of 
imported  voiles  in  exquisite 
shades  and  patterns.  Just 
the  thing  to  meet  the  present 
vogue  for  frocks  of  combined 
flowered  and  plain  effects. 


Thompson   Lace    Cy    Veiling   Co.,  Ltd. 

Ill  Wellington  Street  West 
Toronto 
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Waists 

A  New  Department  featuring 
many  new  styles  in  fine  voile 
waists,  and  introducing  the  new 
Ritchie  embroidered  smock  — 
"distinctly  different,"  yet  popular 
priced. 

Undergarments 

of  refreshing  charm  and  person- 
ality. Every  type  of  sheer  mate- 
rial of  the  vogue — and  they  can 
be  delivered  promptly.  We  in- 
vite your  inspection  before  mak- 
ing your  Spring  selections. 

Laces 

Have  you  ever  seen  laces  in  the 
process  of  manufacture? 

We  extend  to  you  an  invitation  to 
visit  our  plant  and  see  the  Cana- 
dian-made line  being  produced. 


Manufactured  by 


H.  P.  RITCHIE  &  CO. 
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Have  you  seen  samples  of  our 


^ 


for  Summer  Selling? 


terrcr 


I. arte    stuck     of     Va  s  ,    Tor- 
chons.    C'lun:  >.     l"i  is  —  ico 
Camisole  and  heavy    Hi. 
.■IT  .els. 

Immediate    de  i\crv    ;nl      i    - 
cient     service     <>n     al'     orjeiv. 


Give   us  a  call 

when 

you 

are 

in  tho 

city. 

.Mail  orders 

receii  e 

I'rompt 

AttlT- 

tion. 

Comprehensive  range,  includ- 
ing all  styles,  from  one  inch 
insertion  to  27-inch  flounc- 
inifs. 

VOILE  and  ORGANDY 
FI.OI  N(  INGS  are  a  fea- 
ture   for    this    Season. 


Travellers    are    now    out   with    samples    of  our 

LARGE  AND   WELL  ASSORTED  RANGE  OF  HANDKERCHIEFS 


Westlake  Brothers,  Limited 

24  Wellington  St,  West        -        -         Toronto 


THE  "JULIAN  SALE"  LINES  ARE  EXCEPTIONALLY 
ATTRACTIVE  IN  DESIGNS,  VARIETY  and  VALUES 


Every  order  that  comes  in  from  our  travellers  these  days  has 
an  extra  note  of  appreciation  to  it  of  these  new  lines  for  the 
Spring  trade.  We  were  confident  that  it  would  be  so — and  for 
that  reason  are  all  the  more  keen  that  you  should  be  on  the 
lookout  for  the  Julian  Sale  man. 

HAND     BAGS     AND     STRAP     HANDLE     PURSES 

Are  leading  lines  for  the  spring 
trade  and  we  certainly  have  the 
largest  range  of  them  that  we  have 
ever  made — the  merchandise — of 
especially  high  order  in  quality  and 
finish — the  assortment  will  make  a 
most  desirable  variety-  in  any 
man's  shop  and  the  values  are  un- 
usual. 


Hand  Bags  of  silks  and  serviceable  leathers  of  which 
the  new  stcck  grain  will  be  very  popular.  There  are 
many  decided  novelties  in  this  season's  lines. 


Strap  Handle  Purses — We  can  only  repeat  what  we 
have  said  before — no  lines  we  have  made  in  years 
have  had  greater  sale  and  this  will  be  a  big  season 
for  them. 

Wait    For   Our  Traveller — Order  now  and   order   plenty. 


THE    JULIAN    SALE    LEATHER   GOODS  COMPANY   LIMITED 

WHOLESALE    FACTORY,    SAMPLE    ROOMS   &    OFFICES. 

600     KING     STREET     WEST,     TORONTO 
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In  the  new,   colorful,    distinctively  pa  itemed 

"J.  C."  RIBBONS 

lie  the  many  possibilities  for   Individual   sal-      1 

able  dress  ideas. 

"J.  C."  RIBBONS  charm  and    delight    and 

multiply     the    elegance     and     originalty     of 

creation. 

The    pictured  dress    worn    by  Faire  Binney, 

appearing  in  "He  and  She"  owes  much  of  its 

charm  and  appeal  to  the  ribbon  girdle  and  sash. 

There's  a  "J.    C."   Ribbon    for    every    dress 

need— buy  them  by  name. 

LADY  FAIR  VIOLET 

SATIN  DE  LUXE        SANKANAC 
TROUSSEAU  DEMOCRACY 

{All  registered  trade  mark  names) 

JOHNSON,    COWDIN    &   COMPANY,  Inc. 

"America's  Best  Rilbons" 
40  East  30th  Street  New  York 


in.; 
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Marabou  at  its  best 

Our  Marabou  Capes  excel  any- 
thing on  the  market,  for  attrac- 
tive shading,  downy  softness  and 
rich  quality.  The  designs  are 
most  appealing,  their  popularity 
everywhere  proving  their  smart- 
ness and  utility. 

With  the  prevailing  high  prices 
of  furs  a  Marabou  Cape  quite 
nicely  assumes  the  role  of  a  fur. 
Its  vast  superiority  over  a  cheap 
fur  has  gained  it  a  prominent 
place,  in  Milady's  Wardrobe, 
which  is  destined  to  be  perma- 
nent. 

Our  range  includes  many  delight- 
ful styles  in  rich  tones  of  Natural, 
Black,  White,  Grey  and  Taupe. 
Let  us  send  you  an  assortment  at 
once,  for  Spring  selling. 

DOMINION  OSTRICH  FEATHER  CO. 

Limited 

78  Wellington  St.  West     -      Toronto 

MONTREAL  REPRESENTATIVE: 

H.  B.  TAYLOR,  202  MAPPIN  BLDG. 


DENT'S  GLOVES 

ARE  THE  BEST 

200  Years'  Reputation 

DENT,  ALLCROFT  &  CO.,  Montreal 
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RIBBONS 

that  will  add  delightful  touches 
to 

Summer   Costumes 


In  our  comprehemsive  range  of  RIBBONS  you  will 
find  all  the  Season's  best  sellers — from  the  narrowest 
and  daintiest  Lingerie  Ribbons  to  the  most  brillant  and 
elaborate  wide  Ribbons.  Our  connection  with  all  the 
foreign  Markets  enables  us  to  offer  you  the  most  exten- 
sive range  you  could  find  in  Canada. 


Wide 

Narrow- 

Plain 

Fancy 

Striped 

Flowered 

Subdued 

Brilliant 

RIBBONS     LIMITED 

100   Wellington  Street  West.  TORONTO 


McDermott  and  Arthur  Streets,   Winnipeg 
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Society  Sport  Veils 

TRADE-MARK  REG. U.S.  PAT.  OFF.    %/  \ 


The  National  Advertising  Campaign 

Is  Launched 


Fr  mi     ilif     momenl     "><  •'  'I  ETY 
Sporl    Veil   advertising  appeared   in 
the     newspapers     an  1     magazines 
gales  starte  I  climbing- 

With  merchants  who  have  an  at- 
tractive cabinet  of  "SOCIETY"  Veils 
•  ii  their  counter — every  sixth  sale  is 

a  \ i'il 

Women   find  the  motifs  fashionable 


the  elastic  hand  sensible     and  the 
price  (25c)  irresistible. 

Merchants  find  "SOCIETY"  Sport 
Veils  easy  to  handle-  -and  the  gener- 
ous margin  of  profit,  particularly 
satisfying. 

Act  in <\\ — while  the  veil  season  is  on. 

Your  wholesaler  will  supply  you.  If 
1   '  cannot,  write  us. 


HERBERT   B.    LEDERER   CO. 

A   CORPORATION 

91-93   FIFTH   AVENUE 
NEW    YORK     CITY 
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Finnie  Neckwear 

is  designed  with  a  view  to  combining  t  1 
greatest  value,  the  newest  chic  styles  and  the 
most  bewitchingly  beautiful  patterns. 

Boudoir  Caps,  Tea  Aprons,  Camisoles 

Write  for  catalogue  with   illustrations 
and  prices 

A.  Bruce  Finnie  &  Co. 

Corner  Craig  and  Gosford  Streets 
MONTREAL 


m 


ms 
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In  the  face 

of  a  growing  demand 


Only  by  placing 
orders  now 
can  we  promise 
Prompt 

Shipment 


Independent  Silk  Limited 

Manufacturers  of 

Silk  Thread,  Shoe  and  Corset  Laces 

360-380  St.  Paul  Street  East 

MONTREAL 


WHEN  YOU 

stock  GRIFFIN  GLOVES  you  know  you  are  able 
to  satisfy  your  customers. 


WASHABLE 


Make  in 


Canada 


Griffin  Gloves  Limited 

TORONTO 

Sole  Selling  Agents: 

Richard  Baker  &  Company 

84  Wellington  Street  West,  Toronto 
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Lace  on  Household  Linens 

Trimming  Motif  Strong  on  Towels,  Tablecloths  and  Scarfs  —  Merchants  Believe  Peak  in 
rowel  Prices  Has  Been  Reached  —  Embroideries  Are  Plentiful  and  Nov- 
elties in  Art  Needlework  Are  Many 


THIS  is  the  season  for  the  appear- 
ance of  novelties  in  art  needle- 
work, and  the  manufacturers  have 
shown  a  lively  individuality  in  their  re- 
cent efforts.  Some  very  fine  work  in 
towels,  dressing  table  scarfs,  table  run- 
ners, pillow  slips  and  scarfs  has  been 
designed,  and  because  of  the  prevalent 
scarcity  of  all  grades  of  linen  some  de- 
cidedly artistic  numbers  have  been  devel- 
opend  in  cotton. 

Plain  cotton  face-towels  are  being  of- 
fered by  the  wholesalers  at  $8.!)0  per 
single  dozen.  This  means  that  they  will 
probably  retail  at  about  $2..r>0  a  pair. 

"Towels  are  very  scarce,"  was  the 
universal  announcement  made  by  the 
wholesalers  interviewed  this  month. 
Deliveries  are  slow  and  prices  are  up 
considerably. 

"Our  huck  towels  have  prone  up  at 
least  30  per  cent,  and  Turkish  towels 
are  a  third  higher  than  last  year,"  de- 
clared a  buyer  for  a  large  departmental 
store.  "But  I  believe  that  the  peak  in 
this  line  of  goods  has  been  reached.  I 
do  not  think  towelling  will  go  higher." 

Some  of  the  best  numbers  showing 
have  dainty  hand  crochet  vandyked 
edges  worked  in  soft  Dutch  blue  or 
pale  pink  with  delicate  traceries  work- 
eel  above  the  border  ends.  These  are 
shown  in  the  accompanying  illustration. 

Scarfs  and  Covers  Show  Colors 

Table  cloths  and  centre  pieces  of  "sa- 
tin jean"  embroidered  with  coronation 
braid  are  showin<i-,  while  sets  of  table 
covers,  bouffet  scarfs,  and  sofa  cushions 
in  crash  materials  displaying  stencilled 
designs  are  considered  very  good  for 
summer  cottage  use.  These  sets  are 
also  to  be  had  in  white  patterned  in 
blue  and   other  colors. 

There  is  to  be  a  big  call  for  lace  trim- 
med dresser  scarfs  and  dressing  table 
and  chiffonier  runners — cotton  lace  of 
dt  licate  design  being  arranged  in  square 
and  circular  insets  in  scarfs  of  cotton 
or  linen  on  which  are  embroidered  deli- 
cate traceries  in  tinted  silks.  All  white 
is  rarely  seen,  but  embroideries  in  color 
are  not  heavy  and  favor  dainty  French 
patterns  of  baskets  with  trailing  flowers 
and  vines  strewn  the  length  of  the  panel, 
with  the  motif  interest  centered  at  the 
ends  or  in  the  centre.  The  lace  inser- 
tions and  edges  are  often  two-thirds 
the  width  of  the  scarf,  and  cream  tones 
are  very  strong,  though  pure  white  is 
seen  with  a  very  pretty  cotton  material 
in  which  four-inch  squares  are  made  by 
a  hem-stitching  design. 

Fringe  and  I'nbleached  Linen 

Bedspreads  also  feature  considerable 
lace  insertion  and  edging  in  cotton  and 
mercerized   effects  while  fringes   of  the 


same  fabrics  are  very  strong.  One  Can- 
adian wholesaler  is  buying  the  entire 
output  of  one  fringe  manufacturer,  and 
selling  it  as  fast  as  it  comes  in.  These 
fringes  are  used  to  border  all  kinds  of 
scarfs  and  cloths  and  will  be  utilized  on 
the  new  bedspreads  of  unbleached  linen 
which  are  promised  a  very  strong  run. 
Lace  bandings  will  be  introduced  in  in- 
sertions of  4  or  5  inches  width. 

Stamped  Designs  Popular 

Stamped  designs  appear  on  all  manner 
of  cotton  and  linen  goods  from  dainty 
little  initialled  handkerchiefs  to  baby's 
rompers.  Nursery  rhyme  figures  are 
embroidered  on  children's  play  smocks 
and  tiny  eyelets,  lovers'  kpots  and  single 
posies  are  stamped  to  be  worked  on  the 
most  attractive  suits  and  frocks  for 
small  boys  and  girls.  Aprons,  pillow 
slips,  towels  and  table  runners,  all  show 
many  of  the  stamped  designs  and  when 
embroidery  is  not  introduced  stencilled 
effects  are  substituted. 

Turkish  towelling  is  being  put  to  a 
novel  use  this  season.  One  large  bath 
towel  is  folded  with  the  long  ends  to- 
gether. One-half  is  slashed  from  the 
centre  of  the  hem  to  the  centre  of  the 
fold  and  a  circular  piece  is  then  cut  out 
on  the  fold.  When  the  side  edges  of  the 
towel  are  caught  together,  a  very  simple 
straight  hanging  jacket  is  the  result 
and  when  the  cut  edges  and  the  neckline 
are  trimmed  with  colored  silk  or  wool 
blanket  stitching  the  completed  article 
is  a  very  neat  little  combing  jacket 
which  will  launder  splendidly. 


*       t.     -■:        * 


One  Toronto  importer  of  novelties  is 
having  a  great  demand  for  "Sanitas 
Sets,"  Artistically  designed  luncheon  sets 
of  13  pieces  in  a  fine  suede-surfaced 
white  oilcloth.  Rich,  conventional  de- 
signs in  flowers  and  fruits  are  applied  in 
fast  colors,  and  the  sets  wash  easily,  re- 
taining their  bright-hued  patterns  in- 
definitely. 

Cushions  and  Emhroidery 

Cushion  tops  of  wool  tapestry  in  ani- 
mal and  floral  designs  worked  on  pene- 
lope  canvas  are  exact  replicas  of  tho 
quaint  furnishings  of  our  grandmothers' 
times  and  are  enjoying  a  fair  vogue. 
Cushions  in  tapestry,  silks,  cretonnes 
and  combinations  of  fabrics  are  in  great- 
er demand  though  they  have  advanced 
20  per  cent. 

The  "Taffting"  needle  has  introduced 
a  new  and  simple  process  of  embroidery, 
explaining  the  increased  sales  in  art 
needle  work  supplies,  such  as  stamped 
cushion  tops,  dresser  scarfs,  library  table 
runners,  etc.,  and  embroidery  silks.  The 
taffting  needle  is  the  invention  of  a  Can- 
adian who  spent  10  years  perfecting  this 
unique  little  embroidering  device.  The 
inventor  claims  that  when  his  needle 
was  turned  down  in  Canada,  he  tock  it 
to  the  United  States,  where  it  was  imme- 
diately snapped  up  and  patented.  The 
needle  is  now  being  shown  by  the  T. 
Eaton  Company,  in  Toronto,  and  is  re- 
tailing at  $1.35.  The  demonstrator  told 
DRY  GOODS  REVIEW  that  the  demand 
had  been  big. 
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For  the  Pretty 
Home 

Four  dainty  designs  in  towel 
ends  shown  by  Jennings  and 
Wilson,  Ltd-  Toronto.  The  il- 
lustration shows  a  scollop  and 
a  Vandyke  edge  in  both  pink 
and  blue,  while  the  dainty  em- 
broidered motifs  in  convention- 
al and  floral  designs  are  effect- 
ively worked  in  mercerized 
threads  in  Dutch  blue,  rose  and 
rose  with  lavender.  Colored  em- 
broidery and  edgings  are  used 
on  a  varletj  of  household 
linens. 
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The  thread  is  inserted  in  an  eyelet 
like  an  ordinary  needle  and  then  drawn 
along  a  slot  in  which  it  sinks  to  the  full 
length  of  the  little  hand  device.  The 
article  to  be  embroidered  .  is  placed  on 
embroidery  hoops  and  by  means  of  in- 
serting and  extracting  the  needle  in  the 
same  perforation,  the  design  is  cover- 
ed. The  needle  carries  the  thread  into 
the  perforation,  and  as  it  is  "extricated" 
a  little  loop  of  thread  is  left  on  the  un- 
der side.  The  neat  little  hole  is  made 
as  near  to  the  one  before  as  possible, 
and  so  on.  The  back  on  which  the  loops 
come  through  is  the  right  side  of  the 
design  when  the  work  is  completed. 

By  this  simple  procedure,  solid  em- 
broidered designs  are  accomplished  by 
the  novice  that  only  an  expert  could 
create  in  the  better  known  method  of 
embroidering. 

In  the  art  needlework  department  of 
Eaton's,  the  DRY  GOODS  REVIEW 
representative  also  found  a  delightful 
little  novelty  in  a  cardboard  package 
containing  carboard  dollies  and  stamp- 
ed materials,  all  ready  to  be  made  into 
dresses  and  complete  outfits  for  these 
quaint  paper  toys. 

Very  artistic  work  bags  and  "market 
bags"  are  being  made  from  circular  leg- 
horn plaques.  These  circles  of  straw 
are  daintily  lined  with  pretty  flowered 
silks  and  are  caught  up  in  envelope 
style  so  that  they  assume  most  practi- 
cal dimensions.  Ribbons  are  knotted  so 
that  the  bag  can  be  swung  jauntily  over 
the  arm. 

The  homely  wooden  bread  board  has 
taken  a  fancy  to  the  craze  for  decora- 
tion and  now  appears  quite  harmonious- 
ly on  the  luncheon  table,  having  added 
bright  touches  of  color  which  transform 
it  into  a  most  interesting  table  acces- 
sory. The  handle  of  the  bread  knife 
should  also  display  a  trailing  floral  or 
conventional  painted  decoration  so  that 
the  board  and  knife  may  carry  out  the 
idea  of  the  set  which  is  so  much  in 
vogue. 


Art  in  Packing  Notions 

Attractively  Put  Up  Articles  Sell  the  Quickest,  and  Badly 
Displayed  Goods  Get  Dusty  on  the  Shelf. 


MADE    PRESENTATION 

Mr.  A.  E.  Alexander,  local  manager 
of  the  A.  J.  Alexander  store,  Sparks 
Street,  Ottawa,  was  the  guest  of  honor 
at  a  supper  party  held  by  the  store  em- 
ployees on  February  21,  when  he  was 
presented  with  a  beautiful  clock  and  a 
pair  of  candlesticks.  The  gathering  was 
in  honor  of  Mr.  Alexander's  forthcoming 
marriage  to  Miss  Beatrice  Morris,  of 
Montreal,  and  during  the  evening  warm 
tribute  was  paid  to  the  splendid  way 
in  which  Mr.  Alexander  had  built  up  this 
splendid  business  in  the  comparatively 
short  space  of  seven  years.  He  had 
come  to  Ottawa  with  two  assistants.  To- 
day the  staff  numbers  thirty-five. 

Mr.  Alexander  and  his  bride  will  spend 
their  honeymoon  in  New  York,  England, 
and  Europe,  during  which  time  Mr. 
Alexander  will  keep  in  touch  with  the 
fur  situation  at  these  points.  They  will 
return  to  Ottawa  in  May. 


THE  "Notion  and  Novelty  Review" 
recently  published  the  following 
article  on  the  packing  and  display- 
ing of  notions,  written  by  Otto  R.  Rick. 
It  contains  some  excellent  suggestions 
for  the  merchant  who  realizes  that  up- 
to-date  methods  mean  better  business. 

Mr.  Rick  is  a  buyer  for  a  big  Buffalo 
departmental  store  and  has  learned  the 
value  of  innovations  in  show  cases,  etc., 
through  years  of  experience.     He  says: 

"The  putting  up  and  packing  of  no- 
tions is  a  very  important  part  of  the 
manufacturers'  business.  In  some  cases 
it  reflects  the  class  of  the  factory.  Small- 
wares  that  are  made  in  a  first-class, 
workmanlike  manner,  tied,  banded,  card- 
ed and  boxed  tastefully,  not  alone  help  in 
keeping  stocks  attractive  and  in  good 
shape,  but  also  appeal  by  their  fresh, 
clean  appearance  alike  to  the  wholesaler, 
retailer  and  consume?. 

"It  is  a  fact  that  salespeople,  as  a  rule, 
put  forward  the  perfect  or  more  desir- 
able articles  because  they  are  more 
readily  sold,  and  leave  the  unattractive 
numbers  to  become  shop-worn,  neglect- 
ed, and  finally  dispatched  to  the  iob  lot 
table.  This  means  a  loss  to  the  store  and 
a  blow  to  the  manufacturer,  for.  if  his 
products  do  not  sell,  there  are  no  repeat 
orders  in  his  mail. 

"Notions  must  be  put  up  and  displayed 
to  suggest  their  usefulness  to  the  looker- 
on. 

"If  they  are  concealed  in  the  packing 
or  placed  in  stock  boxes  in  the  shelving 
or  otherwise  kept  out  of  sight,  you  can- 
not expect  increased  sales.  The  mouth 
waters  more  readily  when  the  peaches 
are  in  sight.  Many  cf  our  notion  and 
kindred  lines  are  made  and  packed  very 
much  better  than  formerly,  and  sales 
have    increased    wonderfully. 

"The  button  cabinets  have  outdistanced 
the  open  stock.  The  banded  shoe  laces 
are  preferred  to  the  old-style  tangled 
bunches.  The  stuck-on-card  hooks-and- 
eyes  are  forgotten.  Tooth  brushes  in  in- 
dividual, sanitary  boxes  and  toilet  ar- 
ticles in  their  beautiful  containers  are 
showing  a  marvellous  growth  in  sales. 

"In  imported  lines  the  French  are  past 
masters  in  the  craft  of  box  making. 

"Proper  packing  is  quite  essential  to 
protect  smallwares  in  transit.  Cartons 
should  be  of  correct  size  and  strength  to 
preserve  the  contents.  Buyers  plan  to 
use  large  quantities  for  effective  window 
displays  and  many  times  are  exasperat- 
ed by  receiving  damaged  boxes. 

"There  is  an  opening  for  better  items 
in  notions.  We  seem  to  be  short  articles 
to  retail  around  a  dollar  and  also  of  new 
thingrs  to  create  interest. 

"Manufacturers  are  making  too  many 
lengthy  price  lists,    which    require    the 


time  of  the  buyer,  road  men,  stock 
keepers,  billing  clerks,  and  others.  The 
notion  price-book  is  too  voluminous. 
There  are  lines  made  in  four  or  five  sizes 
in  white,  each  priced  separately,  and  the 
same  numbers  in  black,  with  another 
range  of  pi'ices  where  the  difference  is 
quite  insignificant,  perhaps  a  few  pen- 
nies per  grosn  or  great  gross,  as  the  case 
may  be,  which  could  very  easily  be  made 
one  price  averaged  without  any  loss  to 
the  maker  and  thereby  save  a  lot  of  time 
all  around.  Corsets,  shoes,  knit  goods, 
and  many  other  lines  are  sold  in  various 
sizes  at  one  price.  The  same  system 
could  be  applied  to  equalize  tiie  price  on 
notions. 

"The  new  putting  up  of  spool  cottons 
with  the  numerous  lengths  and  sizes  has 
caused  a  great  deal  of  confusion  and 
should  be  corrected." 


Cartridge  Silk 

For  Pretty  Modes 

WOnderful  Display  of  Models  Fashioned 

From    This    Fabric    Shown    at    Bush 

Terminal,  New   York 

The  first  public  demonstration  of  the 
uses  of  cartridge  silk  for  garments  and 
draperies  was  given  this  month  at  the 
Bush  Terminal  in  New  York.  Living 
mannequins  attired  in  gowns,  coats  and 
frocks  of  the  new  fabric  walked  on  a 
decorated  promenade,  in  sports  suits,  em- 
broidered negligees,  riding  habits,  opera 
cloaks,  street  dresses,  evening  gowns, 
hats.  Suits  for  men  and  boys  were 
shown  in  the  material  which  represented 
the  surplus  of  silk  originally  manufac- 
tured by  the  United  States  Government 
as  wrapping  for  high  explosives  for  ship- 
ment to   the   war   zon3. 

Thirty  million  yards  of  this  material 
was  left  on  the  hands  of  the  U.  S.  Gov- 
ernment at  the  signing  of  the  armistice. 
Like  the  aeroplane  linen  which  is  be- 
coming fashionable  for  women's  cos- 
tumes in  England  and  here,  cartridge 
silk  is  necessarily  a  first-class  product. 
The  use  to  which  these  two  materials 
were  put  originally  necessitated  abso- 
lutely the  highest  quality  fabric — and  the 
silk  is  by  no  means  an  exception  in  ap- 
pearance. It  is  a  lustrous  silk  and  has 
shown  itself  to  be  successfully  adaptable 
to  the  dye  pot.  It  was  shown  at  this 
unique  display  in  New  York  in  most 
fascinating  colors  both  in  garments  and 
draperies  for  house  furnishing  purposes. 
It  is  ideal  for  the  smart  midseason  coat 
and  makes  the  most  attractive  over- 
blouses  as  well  as  practical  and  pretty 
frocks  for  children. 
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Big  Season  for  Notion  Trade 

Manufacturers  Putting  Full  Time  on  Sta]  Shortage  in   Nearly  All   Lmc.-,       Elastics 

of  Superior  Quality  Now  Coming  From  England    -Jewelry  Price.-, 

Asked  for  Hair  Ornaments 


THAI'  the  approaching  months  are 
to  be  v  »od  ones  in  the  notion  trade 
is  the  general  opinion  expressed 
bj  the  buyers  for  this  line  of  commodi- 
ties who  have  been  obliged  time  and  time 
again  to  repeat  orders  that  thej  thought 
would  last  them  well  over  the  Eai  ter 
rush. 

"1  stocked  everything  I  possibly  could 
in  the  way  of  hair  ornaments,  with 
prices  running  as  high  as  $85  retail,  and 
last  week  I  was  obliged  to  make  a 
special  trip  to  New  York  for  a  fresh 
supply."  was  one  buyer's  admission. 
•Our  stock  was  practically  depleted  in 
a  brief  two  months,  and  this  in  spite  of 
the  heavy  trade  at  Christmas  time." 

The  demand  for  all  kinds  of  notions 
seems  to  be  increasing  daily  judging 
from  the  large  orders  pouring  into  the 
wholesale  houses.  In  many  cases  price 
is  not  a  factor  ir.  the  purchase  at  all  it 
is  simply  a  matter  of  getting  the  mer- 
chandise, regardless  of  cost. 

In  a  recent  bank  report  attention  was 
drawn  to  the  very  apparent  fact  that  the 
volume  of  wholesale  and  retail  trade, 
measured  in  terms  of  price,  continues  at 
a  remarkable  level,  and  is  plainly  out- 
stripping production.  There  is  a  steady 
depletion  of  stock  which  Tianufacturers 
state  they  cannot  replace  because  of  the 
shortage  cf  raw  materials. 

Specialize  on  Staples 
There  are  very  few  novelties  in  no- 
tions this  season,  DRY  GOODS  RE- 
VIEW  was  infoimcd,  for  the  very  good 
■  I)  that  the  manufacturers  cannot 
begin  to  get  out  all  the  staples  required. 
"Elastic  is  one  of  the  hardest  articles 
to  get"  stated  one  buyer.  "There  is  one 
advantage,  however,  we  arc  getting 
practically  all  our  imported  elastic  from 
England  now,  and  it  is  better  and 
cheaper  than  that  which  we  have  been 
getting  from  other  sources  during  the 
past  five  years.  But  only  about  25  per 
cent,  of  our  orders  are  being  filled  as 
England  supplies  elastic  very  extensive- 
ly elsewhere  as  well  as  to  Canada." 

\   Way  of  Getting  Around  It! 
Needles  which  used  to  come  in  pack- 
ages of  25,  now  only  come  in  packets  of 
1".      The    price    is    still    five    cents,    and. 
one  buyer  went   so  far  as   to   say   that! 
there  was  a  considerable  saving  at  that,! 
as  women  would  lose  enough  out  of  the" 
old  packages  to  even  it  up.  in  spite  of 
the   iecent  change    in    the    number    sold 
per  package!     That     the     shortage     in 
needles    is   acute    is    proven    by    thf  fact 
ten    and    fifteen    cents    per    package 
ed    in     the     I'nited     States. 
England  is  increasing  her  output  of  this 
commodity,  too.  and  i-   shipping   as  fasl 
as  possible  to  manv  foreign  markets. 

Pan-Shaped   Combs 
Probably  the  most  sensational  demand 
is  for  hair  ornaments      The   pi  ices   soar 


and  the    purchases    mounl    accordingly. 

All   kinds   ol   combs   and   pins    in   toi 
and  a  new  glazed  grey  shell  are  bringing 

very  fair  jewellery  prices,  and  in  fact 
these  combs  are  more  like  jew.ellery  than 
anything  cist.  Encrusted  with  gorgeous 
blue,  green,  amb<  r  and  purple  stones,  as 
well  as  white  rhinestones,  they  have  the 
lustre  of  precious  stones.  Among  the 
handsome  novelties  is  a  handsome  fan- 
shaped  comb  in  tortois",  spreading  very 
wide  across  the  head  more  after  the  or- 
der of  the  ornaments  worn  by  the  dainty 
little  ladies  of  Japan.  This  comb  is  ex- 
pected to  rival — and  perhaps  succeed — 
the  very  high  Spanish  comb,  which  has 
had  such  an  unquestioned  vogue.  Dar*K 
and  light  toitoisesheil  is  used,  and 
bright-rued  blue,  red,  green,  and  purple 
brilliants  encrust  them,  outlining  very 
handsome  open-work  designs.  The  grey 
combs  irtvoduce  a  very  new  idea  in  the 
way  of  contrast  when  worn  against 
either  dark  or  golden  tresses.  The  fan 
sections  are  outlines  in  midnight  blue 
stones,  while  tiny  discs  of  varicolors  deck 
the  panels.  The  miniature  sizes  are 
moderately  priced  at  $17.50,  while  larger 
ornaments  are  priced  as  high  as  $50, 
and  jet  and  rhinestone  trimmed  glazed 
combs  are  selling  as  hi<rh  as  $85.  Even- 
coiffures  are  growing  more  elaborate, 
and  milady  must  see  that  the  buckles  on 
her  dainty  shoes  do  not  outstrip  the 
combs  which  repose  in  artfully-arranged 
tresses. 

"When  you  consider  that  $35  and  $45 
is   a   fair   price   for    rhinestone   and   cut 
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steel   buckles,   you   can   understand   why 

I. air  ornaments  of  a  vei a  high  quality 
are  selling  so  well,  "explained  one  im- 
i  of  this  class  of  goods  when  dis- 
playing these  latest  conceits  to  a  I'UY 
GOODS  REVIEW  repre  entative.  1'he 
Spanish  comb  ami  the  French  roll  comb 
studded  in  brilliants  are  also  selling  very 
well  this  Easter,  and  the  amber  single 
pin  studded  with  topaz  is  vei  y  chic. 
There  is  still  a  serious  shortagi 
cap  hair  nets,  which  are  by  far  the  best 
selling  variety.  The  demand  for  bone 
hair  pins  and  small  clasps  is  also  verj 
good,  due,  it  is  said,  to  the  fact  that 
bobbed  locks  are  being  permitted  to 
grow  long  again. 

New  Rubber  Goods 

Rubber  goods  and  oilcloth  novelties 
are  very  strong.  Rubber  lined  cretoone 
touring  cases  equipped  with  pockets  to 
held  the  damp  wash  cloth,  soap,  tooth- 
brush, etc.,  are  very  complete,  and  most 
practical.  Silk  threads  have  advanced 
20  per  cent,  in  three  weeks,  while  most 
beltings,  lingerie  tapes,  etc.,  are  in  big 
demand. 

Buttons 

The  manufacturers  of  buttons  have 
done  themselves  proud,  and  it  would  al- 
most look  as  if  they  had  made  a  success- 
ful attempt  to  gild  the  lily.  Buttons 
are  quite  as  decorative  as  the  printed 
taffetas  and  Georgettes  with  which  they 
must  inevitably  be  worn,  yet  there  is 
nothing  to  offend  the  artistic  eye,  for 
dainty  hand-painted  effects  have  their 
contrast  in  severe  black  or  white  ivory 
when  the  tailleur  requires  a  finishing 
touch.  Only  the  plainest  of  buttons 
must  be  used  for  frocks  or  suits  of  tri- 
cotine  or  serge.  Pearl  buttons  are  very 
good  and  there  is  the  usual  strong  de- 
mand for  the  galalith  in  coral  or  blue 
for  light  wraps  or  darker  tints  for  polo 
coats. 

Certainly  the  best-looking  buttons  pro- 
duced in  many  seasons  have  made  their 
appearance.  There  is  a  tremendous 
amount  of  hand  work  in  the  manufacture 
of  the  buttons  for  Summer  time  wear, 
and  a  very  new  button  looks  like  a  dainty 
bit  of  French  enamel.  These  little  but- 
tons are  square  and  show  bandings  of 
coral  or  French  blue  with  tiny  touches 
of  gold  or  silver  in  narrow  bars  through 
the  centre  of  the  button.  These  are  es- 
pecially designed  for  the  delicate  silk 
and  cotton  voiles  or  other  lightweight 
Summer  fabrics.  There  are  gilt  buttons 
a-plenty  for  the  chic  metallic  touch  on 
the  vestee,  while  painted  wood  buttons, 
bead  buttons  and  colored  glass  buttons 
vailable  at  not  too  exorbitant  prices 
considering  the  amount  of  work  upon 
them.  For  instance,  a  tiny  square  but- 
ton with  considerable  hand  work  retails 
at  the  modest  price  of  30  cents  per 
dozen. 
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Shortage  in  All   Lines 

Buyers  of  notions  state  that  crochet 
cottons  are  very  much  in  demand  and 
very  hard  to  get  owing  to  the  shortage 
of  raw  materials.  There  is  also  a  great 
demand  for  double  stretch  silk  elastic. 
The  T.  Eaton  Co.,  Toronto,  have  a  splen- 
did new  elastic  with  a  long  hook  on  one 
end  and  a  catch  on  the  other.  The  hook 
is  flat  and  shaped  so  that  it  can  be  run 
through  a  casing  without  the  use  of  a 
bodkin,  and  these  complete  little  elastic 
waist  lines  can  be  slipped  in  petticoats, 
blouses,  camisoles  or  knickers,  and  re- 
moved again  when  the  garment  is  to  be 
laundered,  without  necessitating  a  single 
stitch.  They  come  in  black  and  white, 
with  non-rustable  steel  hook  and  clasp. 


NEW  BUTTON  MACHINE 

Max  Menkin  Has  a    Device    That    Will 

Improve  Button  Centres 

Max  Menkin,  inventor  of  the  improv- 
ed counter-balanced  button  covering  ma- 
chine, has  successfully  brought  out  an- 
other device  which  will  enable  the  owner 
of  a  button  machine  which  makes  plain, 
flat,  or  half-ball  buttons,  to  fashion  a 
combination  button  in  two  colors  with- 
out the  need  of  new  dies  or  implements. 
This  new  attachment  is  known  as  the 
patent  combination  button  moulds,  for 
which  the  inventor  was  granted  a  patent 
on  February  3,  1920.  It  is  claimed  that 
this  new  method  will  make  a  button,  the 
centre  of  which  will  not  unravel. 

It  has  been  suggested  that  the  use  of 
one  of  these  machines  in  the  dress  goods 
or  novelty  department  would  greatly 
convenience  customers  who  wish  cover- 
ed buttons  made  to  match  the  material 
of  the  costume.  The  buttons  could  be 
made  the  desired  shape  and  size  right 
in  the  department  where  the  customer 
makes  her  purchase,  thus  giving  satis- 
faction in  service  and  saving  her  time. 


PURCHASE    BIG    LACE   BUSINESS 

An  advice  from  England  state  that 
Sir  Ernest  Jardine  and  Sir  William  Hick- 
ing  have  acquired  the  lace  curtain  manu- 
facturing business  formerly  owned  by 
W.  E.  and  T.  Dobson,  Ltd.,  Meadows 
Mill,  Queens  Road,  Nottingham.  The 
new  owners  have  also  bought  the  mills 
owned  by  the  company  at  Beeston,  and 
at   Darvel,   Scotland. 

It  is  understood  that  there  will  be 
practically  no  change  made  in  the  run- 
ning of  the  business  by  the  new  owners, 
and  the  present  staff  with  a  very  few 
changes  will  be  retained  under  the  per- 
sonal supervision  of  Lieut. -Col.  D.  J. 
Jardine. 


One  more  reason  why  Canada  must 
speed  up  on  production.  Belgium  re- 
cently tried  to  buy  500  tons  of  flax  from 
the  Dominion,  according  to  an  advice 
from  Ottawa,  in  which  it  was  also  stated 
that  there  was  none  to  be  sold.  Canada's 
total  production  of  flax  last  year  only 
aggregated  600  tons. 


A  DICTIONARY  OF 
DRY  GOODS  TERMS 

(Cotton  Continued) 

Picking  —  Removing  odd  threads, 
lumps  or  similar  blemishes  from  wov- 
en fabrics.  The  movement  of  a  loom 
as  it  drives  the  shuttle  across.  In 
cotton  or  wool  spinning  a  preliminary 
opening  up  given  to  the  stock  to  pre- 
pare it  for  carding. 

Bleached  Cotton  Goods  A  variety 
of  goods  comes  under  this  heading. 
All  of  them  are  woven  and  purely 
sized  in  the  grey  state  and  bleached 
afterward.  A  few  are  longcloths, 
cambric,    lawn,    nainsook. 

Denim — A  very  heavy  warp  twilled 
cloth  composed  of  hard  twisted  warp 
and  usually  coarse  weft.  The  warp  is 
mostly  composed  of  one  color. 

Twill— A  simple  type  of  weave,  re- 
sulting in  a  fabric  with  fine  lines  or 
ribs  traversing  the  cloth  diagonally 
from  selvedge  to  selvedge.  Broad 
classification  is  that  of  warp  and  weft 
twills  in  which  the  warp  and  woof 
respectively  make  the  face  of  the 
cloth. 

Gingham — A  plain  weave  of  cloth, 
medium  to  heavy  make,  usually  of 
fine  warp  threads  and  coarser  weft. 
Generally  made   in  check  patterns. 

Lawn— A  light  plain-texture  linen 
fabric  somewhat  like  cambric,  but 
more  open  and  having  a  more  gauzy 
appearance. 

Cotton  which  is  used  for  warp  in 
woollen  and  worsted  goods,  also  for 
knitting  into  underwear,  is  usually 
Sea  Island  cotton,  used  particularly 
for  its  length,  evenness  and  strength. 

(Cotton  Spinning) 

Backing  Off  —  The  reversing  of 
the  spindles  on  a  mule  so  as  to  un- 
wind the  short  length  of  spun 
thread  coiled  round  through  the  op- 
eration of  twisting  and  drawing 
out,  previous  to  again  winding  on 
to  build  up  the  cop. 

Back  Stops  —  Buffers  used  to 
prevent  the  mule  carriage  from  go- 
ing beyond"  a  certain  point  during 
its  inward  run. 

Bale  Breaker  —  A  machine  used 
in  the  blowing  room  for  loosening 
the  matted  fibres  in  the  compressed 
bale.  There  are  two  kinds,  (1)  the 
spiked  roller,  (2)  hopper  feed. 

Ballooning  —  A  defect  in  ring- 
spinning  caused  by  the  high  veloc- 
ity of  the  ring  traveller.  This  has 
the  effect  of  causing  the  spun 
thread  to  fly  outward  as  it  winds 
round  the  bobbin.  Guards  are  fixed 
to  counteract  this,  of  which  there 
are  several  kinds. 

Blowing  Room  —  That  depart- 
ment of  a  spinning  mill  where 
opening  and  scutching  are  carried 
on. 

Carded  Yarns  —  Yarns  which 
have  only  been  carded;  not  so  val- 
uable or  so  strong  as  combed  yarns. 

Coiler  —  A  mechanism  attached 
to  the  carding  and  drawing  ma- 
chines for  coiling  the  strands  or 
slivers  in  a  special  tube-shaped 
can. 

[To  be  continued] 


BATIK   DESIGNS  MADE  WITH 
WAX 

Ancient  Japanese  Art  Comes  to  the  Fore 
— Costumes  and  Draperies  Ex- 
ploit Exotic   Colorings 

Batik  designs  on  bags,  scarfs,  costumes 
and  dress  fabrics,  as  well  as  draperies 
for  house-furnishings,  have  aroused 
considerable  interest  in  the  plrocesses 
used  in  creating  these  attractive  pat- 
terns. Batik  is  a  Japanese  word  mean- 
ing "painting  in  wax."  The  pattern 
desired  is  drawn  on  or  stopped  out  by 
applying  molten  wax  to  the  part  of  the 
fabric  on  which  the  worker  wishes  to 
create  a  design.  When  the  wax  cools 
and  hardens  the  fabric  is  dipped  in  a 
dye  bath.  The  part  that  is  protected 
by  the  wax  is  not  penetrated  by  the 
dye,  and  therefore  a  light  pattern  is 
always  achieved  on  a  darker  background. 
Because  of  the  wax  covering  method  this 
particular  process  is  often  known  as 
"wax  resist." 

After  the  fabric  has  been  dipped,  the 
wax  is  then  boiled  out,  leaving  the  light 
pattern  in  contrast  to  the  newly  dyed 
grounds.  A  skilled  worker  in  Batiking 
can  dye  and  redye  any  number  of  colors 
on  the  fabric,  always  "stopping  out"  the 
design  completed,  in  other  words,  cover- 
ing it  with  the  hot  wax  so  that  the  new 
color  will  not  take  on  that  portion  of  the 
cloth.  Light  shades  must  be  done  first, 
and  the  dark  colors  and  black  introduced 
in  the  last  processes  to  get  the  best  ef- 
fects. 

Art  authorities  state  that  the  Javan- 
ese native  costume,  the  "sarong,"  made 
of  homespun  cotton,  was  covered  with 
these  decorative  designs,  exotic  in  color- 
ing, centuries  before  the  coming  of 
Europeans  to  Java.  The  colors  used  in 
those  times  were  brewed  from  plants, 
and  were  fast  to  light,  water  and  time. 
It  is  a  well  known  fact  that  antique 
Batiks  treasured  in  museums,  have  re- 
tained the  cleai  mellow  quality  of  their 
coloring.  Though  colors  are  more  easily 
obtained  to-day,  Batiking  is  intricate 
in  process  and  requires  patience  on  the 
part  of  the  worker  if  good  work  is  to 
result. 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,        Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some  of  our  lines  are 

French   Ivory, 

Pennants,  Cushions  and  Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and  occasions. 
Ladies'  and  Men's  Purses,  Wallets,  etc.. 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our   Catalogue    is    worth    having. 
Our  travellers   cover  Canada. 
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HOOT  LACE 
CABINETS 

Goodasilk 

(•lobe 

Universal 

Nufashond 

(Fabric   tipped) 

Vogue 


HEART 
BRAND 

Dress  Beltings 

Tapes 

Braids 

Etc. 


Special 
HAIR  PIN  BOXES 

Rhonda 

Rhoda 

Floral 

Celia  Glad 


BUTTONS 

Pearl,  Glass,  Celluloid,  Horn, 

Composition,   Agate,  Etc. 

SPECIAL  PEARL  BUTTON  CABINETS 

1920   (Freshwater) 

Velvet  Lady   (Ocean  Pearl) 


cZw> 


rarmo/ii 

SA/AP  fZSr£jY£ft 


ro*G£-T  -  A?£-  -  Not   Shaps 


4-0  to  2  —  All  sizes  in  stock 
White  and  Black 


DIAMOND  QUALITY  RUBBER  TISSUE 

HAIR  NETS 

Real  Human  Hair 
Tidy  Wear  (Fringe) 
R-22,  R-24,  R-400 
I    isiti\  Cap 
Queen  Charlotte 
Veilanet 
Yoda  Lane 


VEILS 

With   Elastic 

( viia  Glad 

(Plain   mesh) 

Gismonda 
(Fancy  figured 


MENDING 
WOOL 

Cards  and  Skeins 
Black  and  Colors 


Bull  Dog 

Bachelor 

and 

Plush 

Buttons 

Cinch 

Coat 

Chains 


11 


SOLE  AGENTS 


Luke  Turner  &  Co., 

J.  Bonas  &  Son, 

Morris  &   Yeomans, 

Rosenwald  Bros., 

Howard  Wall,  Ltd., 

Buttons,  Ltd., 

F.  Bapterosses  &  Cie., 

Star  Pin  Co., 

Narrow  Fabric  Co., 

Henry  Meyer  Thread  Mfg.  Co., 

Federal  Snap  Fastener  Corp'n, 

lobars  Detachable  Button,  Inc., 

W.  Wendtland,  Inc., 

New  American  Button  Works, 

Winwal  Button  Co., 


Leicester,  Eng., 
Derby,  Eng., 
Redditch,  Eng., 
London,  Eng., 
London,  Eng., 
Birmingham,  Eng., 
Paris,  France, 
Derby,  Conn., 
Reading,  Pa., 
Chicago, 
New  York, 
New  York, 
New  York, 
New  York, 
Rockford,  111., 


Elastic  Webs  and  Braids 

Tapes,  Etc. 

Needles  and  Crochet  Hooks 

Hair  Nets 

Dean's  Tape  Measures 

Metal  and  Covered  Buttons,  Buckles,  Etc. 

Agate  Buttons 

Pins  and  Hair  Pins 

Braids 

Threads 

Harmony  Snap  Fasteners 

Bull  Dog  Bachelor  Buttons  and  Coat  Chains 

Fancy  Glass  Buttons 

Celluloid  Buttons 

Winwal  Button  Moulds 


WHOLESALE  and  MANUFACTURERS  ONLY  SUPPLIED 


I  -< 


Will  P.  White,  Limited 

TORONTO-  65  Simcoe  Street 
MONTREAL    489  St.  Paul  St.  West 
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Make  More  than  500%  Profit 

By  making  buttons  of  the  same  materials 
you  sell  to  your  customers  for  dresses  and 
suits,  and  in  that  way  assure  them  of 
buttons  that  match  perfectly. 
"Your  store  is  not  complete  without  a 
Menkin  complete  button  making  outfit, 
and  interchangeable  button  dies." 
It  helps  the  sale  of  dress  materials  and 
makes  it  possible  for  you  to  reduce  the 
size  of  your  finished  button  stock.  No 
left-overs — or  sale  of  buttons  at  the  end 
of  each  season. 

IMPORTANT 
If  you  now  use  a  button  machine  tell  us  its  name 
and  a  list  of  what  buttons  you  are  now  able  to 
make.  We  will  send  you  sample  button  moulds 
and  show  you  how  to  make  PERFECT  BUTTONS 
the  MENKIN  way. 

"Service"  That's  Our  Motto 

S.  MENKIN,  Inc. 

Creators,   Promoters   and   Producers   of   Covered 
Button    Supplies   for   over    Sixty    Years 

143  West  28th  St.  New  York 


STAMPED  GOODS 

Immediate  Delivery 

Children's  Dresses,  Gowns, Towels, 
Combinations,  Pillow  Cases,  Cen- 
tres, Doylies,  Runners,  Cushions. 


Embroidery  and  Crochet  Threads. 


Instruction     Books    on     Knitting 
and  Crocheting. 


Bag    Frames,  Crochet  Hooks, 
Knitting  Pins. 


Flossell  Royal  Artifical  Silk. 

HAMBLY  &  WILSON,  Limited 

TORONTO 


unmrsHAsnnwE 

The  sewing  basket's  steady   companion 


Made  in  U.S.A. 

Since  If 


"W  &  N", 
Monarch  and 
Meteor   Brands 

for  binding,  piping, 
fancy  work  and  trim- 
ming, in  white,  black, 
and  colors. 

Reliable  fabrics  from 
first  quality  stocks, 
cut  on  true  bias,  sel- 
vages trimmed,  seams 
opened  and  pressed. 


Easily    sold     be- 
cause easily  used 


E-Z- 

Makes  home  sewing  a  pleasure 


All  ready  to  sew  on 
middy  blouses,  sailor 
suits,  dresses,  rom- 
pers, etc.  A  two- 
yard  piece  trims  any 
middy  style  wash 
garment,  collar,  cuffs 
and  yoke. 

Made  of  Wright's 
Tape,  stitched  i  n 
parallel  rows  on  fast- 
colored  percale, 


Wm.  E.  Wright  &  Sons  Co., 

Mfrs. 

315-317   Church  St.  New  York 

Stocks  carried  at  all  Agencies 

CHICAGO  ST.    LOUIS 

E.    S.    Ransom  Geo.  F.  Anderson's  Son 

W.  Jackson  Boulevard      613  North  Broadway 

PHILADELPHIA 

James  F.  McCarriar 

1011    Chestnut    Street 


WRIGHT'S 
BIASFOLDTAPE 

1  It  (urns  itself  ' 


In  U.S.  Pat.  Off. 
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EMBROIDERY  and  TRIMMINGS 
TO  ORDER  of  every  Trade 


For  Window  Dressera — 
Panel  Draperies,  etc. 

For   the   I'pholsterer — 
Embroid.  Curtains 
Scrim  Curtains 
Valenciennes,  etc. 


Machine  and  Hand  Em- 

hroidcr> 

For  < 'oats  and  Suits 
For  Dressmaking 
Waist  ami  Neckwear 

Underskirt    Embroid- 

e  i-y 

TRIMMING  &  EMBROIDERY  CO., 

LIMITED 

440-442  King  St.  West       -        Toronto 


Irish  Linen  Threads 

Manufactured  by 

Island  Spinning  Co.,  Ltd. 

LISBURN,  IRELAND 

"FOUNTAIN  BRAND"  LEADS 
The  best  linen  thread  for  wholesalers  and  manufactur- 
ers, yet  costs  no  more  than  the  less  reliable  brands. 
Absolutely    dependable 
Combining  strength  and  durability  with 
Reasonable   price 
'.'-lb.  and  1-lb.  Patent  Wind  Cops;  1,  2  and  4-oz.  Spools. 
Colors  —  Black,  White,  Whitey   Brown. 

SOLE  AGENTS  FOR  CANADA 

Walter  Williams  &  Co.,  Ltd. 

a  FOl  NTAIN  BR  WD 

«<  MONTREAL  QUEBEC  VANCOUVER  TORONTO 

3        508  Read  3uilding  533  St.  Valier  St.  217  Crown  Building  20  Wellington  St.  W 
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Beautiful  Buttons  are  always  noticed 

In  your  Button  Department — and  on  the  Costume 

We  can  give  you  the  lines  that  always  prove  popular  for  their  artistic  coloring  and  design- 
ing, and  their  obvious  quality  and  good  taste.  The  great  choice  offered  in  our  range  in- 
sures your  being  able  to  meet  every  demand  for  BUTTON'S. 

Also  Tailors'  Smallwares  and  Fancy  Trimmings. 

THE  ONTAKIO  BUTTON  CO.,  LTD. 

KITCHENER  ONTARIO 

h  Ah  '' 
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NO 


Pins 

Ends 

Worry 


nor 


Drawthread 
Elastic 


Cap  Shape  Hair  Nets 


Strong 

Invisible 

Neat 


Price  $15.00  per  gross. 
COLORS:  Blonde,  Light  Brown,   Medium  Brown,  Dark  Brown  and  Black 

The  "Smartset*  Veil 


Self- 

Adjusting 

Best 

Quality 

Silk 


Assorted 
Patterns 

COLORS  :- 
Black 

and 

Browns 


Hexagon   Mesh  the  correct  design  for  Spring 

Wrinch-McLaren,  Limited 

THE  EXCLUSIVE  SMALLWARE  HOUSE 

77  Wellington  St.  West  -  -  TORONTO,  Ontario 
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J  he  .Newest  Sweaters 

Striptd  KIT  tils  and  Brushed  Wool  Cood — 

Filet    Pullovers   Smart— Leading 

Colors  ar«-   Mist   and   Tur- 
quoise—  Deliveries    Fair 


MANY  are  the  sweater  designs  be- 
ing  shown  for  Spring  wear,  but 
nothing  strikingly  different  from 
tlie  established  lines  has  made  its  appear- 
ance. Striped  effects  an'  shown  in  the 
tiest  models"  and  will  probably  ap- 
peal bo  a  large  class  of  the  trade. 

Sailor  collars  are  a  feature  of  many  of 
the  regulation  wool  sweater  coats.  They 
are  generally  made  of  brushed  wool  to 
match  the  cuffs  and  fancy  pockets,  or  else 
of  btriped  fabric  in  contrasting:  colors. 

One  new  sweater  of  raspberry  colored 
brushed  wool  showed  radian  sleeves. 
They  looked  exceedingly  neat  fitting.  Its 
further  attractions  were  a  sailor  collar, 
two-inch  belt  and  novelty  pockets  with 
extending  up  to  and  buttoning  over 
belt. 

The  Tuxedo  coat  collar  is  still  good  be- 
ing  especially  interesting  when  it  extends 
to  the  bottom  of  the  coat.  But  short  Tux- 
edo or  Dutch  collars  appear  on  a  large 
number  of  designs  in  both  sweater  and 
pullover  lines. 

Many  fancy  ribs  are  used  and  novelty 
pockets,  but  usually  just  for  a  part  of 
the  garment,  the  skirt,  collar,  cuffs  or 
pocket. 

The  only  1919  number  which  is  missing 
on  the  shelves  this  season  in  a  large  num- 
ber of  cases  is  the  fibre  sweater.  Little 
reason  can  be  found  for  this  except  that 
Dame   Fashion  has  said  so. 

Filet    and    Knitted    Pullovers 

If  any  line  i.$  to  have  a  decided  vogue, 
it  is  the  opinion  of  buyers  that  it  will  be 
the  filet  and  knitted  pullovers.  These  may 
be  made  of  wool  or  artificial  silk.  The 
filet  especially  gives  a  lightweight  lacy 
effect  that  is  very  pleasing  and  appro- 
priate to  summer  wear. 

As  for  the  regular  pullovers — "We  can 
sell  all  we  can  get,"  said  the  buyer  of  a 
Toronto  department  store.  They  seem  to 
pay  little  attention  to  seasons  and  have 
just  as  ready  a  demand  in  the  winter  as 
in  the  summer,  and  in  the  spring  as  in 
fall.  Ripple  skirts  with  bell  cuffs  appeal 
to  the  slim  young  girl.  The  fish  tail 
pullover  seems  to  be  more  becoming  to 
the  woman  of  firmer  proportions 

Mist  and  tui-quoise  are  enjoying  much 
popularity  among  colors;  but  there  is  a 
good  deal  of  the  flame  and  raspberry 
shades  to  be  seen. 

Deliveries  on  Canadian  goods  are  fair 
and  there  is  an  odd  shipment  coming 
across  the  ocean,  but  its  arrival  is  always 
uncertain.  Stores  that  cater  to  the  ex- 
clusive trade  are  able  to  exhibit  now  and 
again  a  Swiss  model  in  silk  with  a  fancy 
rib,  but  they  are  not  at  all  common  or 
likely  to  become  so. 


Underwear  25'  <    Up 

Some  Mills  Filling  Immediate  Orders  Be- 
fore '!  host    ol    Long  Standing  at 
lower   Prices — Pink   Under- 

\\ear    a    Staple 


KXIT  underwear  prices  are  due  for 
a  2.".  per  cent,  increase  this  Sum- 
mer over  last  year's  fall  under- 
wear likewise,  is  the  verdict  of  dealers. 
Deliveries  are  Bhowing  little  improve- 
ments, which,  of  course,  is  only  to  be 
expected  as  long  as  the  help  and  law 
material   situations   remain   the  same. 

Some  buyers  claim  that  certain  mills 
I  re  acting  somewhat  unfairly  in  the  mat- 
ter of  filling  first  the  orders  of  longest 
standing.  For  instance,  one  buyer  might 
place  his  order  in  September  for  Decem- 
ber delivery,  but  if  another  buyer  came 
along  the  last  of  November  and  ordered 
|  ds  for  immediate  delivery  at  the  cur- 
rent price  (probably  40  per  cent  higher 
than  those  of  September)  the  latter 
would   get  delivery   first. 


Tailored  Undergarments 

Strictly  tailored  is  this  flesh  colored  crept- 
de  Chine  undergarment  with  matching 
Georgette  plaited  top  and  straps.  Tiny  rose- 
buds and  a  narrow  ruffle  of  (Jeorgette  add 
to  the  attractiveness  of  this  exquisite  model. 


Silk  Goods  Out  of  Sight 
Fink  cotton  knitted  wear  can  now  be 
called  a  staple  line  for  the  larger  stores 
claim  to  be  selling  almost  as  much  as  of 
the  white.  But  when  it  comes  to  the  pink 
and  w^hite  silk  knitted  underwear,  the 
price  of  raw  silk  is  almost  putting  it  off 
the  market.  When  raw  silk  was  about 
f  1  a  pound  it  was  possible  to  sell  a  silk 
vesc  at  $1.95.  To-day  with  the  price  of 
raw  silk  wavering  around  $20,  the  same 
garment  will  have  to  retail  next  fall  at 
$0.50.  And  the  women  who  will  pay  this 
price  for  one  small  vest  are  very  much  in 
the  minority. 


I  losiery  Production  Low 

Mills    Behind    With    Orders— When     Will 

Consumer  Stop   15uving  Expensive 

Thread  Silk? 


IT  is  evident  fact  to  practically  every- 
one interested  in  the  trade  that  the 
production  of  hosiery  is  still  far  be- 
low normal.  One  jobber  states  that  his 
balance  of  orders  due  from  the  mills  is 
exactly  twice  what  it  was  a  year  ago  to- 
which  gees  to  show  that  the  situa- 
tion is  really  more  serious  than  ever.  De- 
liveries from  two  to  eight  months  be- 
hind are  not  at  all  unusual. 

Those  manufacturers  who  claim  to  be 
in  any  way  caught  up  with  their  orders 
are  those  who  sold  last  year  on  the  allot- 
ment system  and  are  planning  to  repeat 
the   process. 

There  seems  to  be  little  failing  off  in 
consumers'  buying  for  orders  from  the 
retail  trade  are  as  numerous  and  as  large 
as  ever.  "They  surprise  me,"  said  one 
dealer,  "but  they  are  inclined  to  sell  high- 
iced  lines,  especially  silk,  where  the 
prices  are  high,  very  cautiously  because 
are  not  sure  that  the  retailers  can 
dispose  of  the  same  quantity  of  high 
priced  silk  hosiery  that  they  can  of  me- 
dium priced  goods." 

It  is  admitted  by  retailers  that  the  de- 
mand for  fancy  woolen  hose  has  cut  into 
that  for  the  plainer  staple  lines;  but  the 
feeling  seems  to  be  that  the  pendulum 
will  never  swing  back  to  where  it  was 
before  this  vogue  arrived.  General  opin- 
ion amongst  the  trade  is  that  fancy  wool- 
en hose  will  stay  with  us  indefinitely  as  a 
staple  line  for  sports  wear. 

Summer  Sport  Hose 

To  be  sure,  the  warm  weather  has 
meant  a  falling  off  of  sales  in  the  heavy 
hose,  but  a  desirable  substitute  is  being 
introduced  in  the  way  of  lisle  hose  knit- 
ted with  the  Richelieu  rib  or  crop  stitch. 
These  are  very  similar  in  construc- 
ticn  to  the  silk  hose  that  were  so  fa- 
shionable last  summer,  but  when  the  lat- 
t«  r  will  sell  this  year  for  $3  or  $3.50,  and 
the  lisle  will  retail  at  $1.25 — a  moderate 
price  to-day  for  a  sheer  dainty  stocking 
suitable  for  wearing  with  car.vas  shoes — 
there  is  little  doubt  that  the  latter  will 
have  a  ready  sale. 

There  is  real  reason  to  look  for  a  fall- 
ing off  of  sales  in  pure  thread  silk  when 
prices  of  the  plainest  lines  begin  at  $2.50 
and  go  to  $3.50  or  possibly  $1.00.  Clocked 
and  fancy  knit  lines  run  even  higher. 
There  is  a  satin  or  vertical  stripe  hose 
amongst  the  higher  priced  lines  that  is 
attractive  to  the  best  class  of  shoppers. 

The  good  colors  in  silk  hose  at  present 
are  black,  while,  Cordovan  and  navy. 


BOOTS  FROM  BRAZIL 

Figures  from  the  Association  of  Har- 
ness and  Leather  Products  of  Rio  de 
Janeiro,  show  that  10,500,000  pairs  of 
boots  are  manufactured  a  year  in  Brazil. 
Of  these,  Rio  de  Janeiro  contributes 
17,500  pairs  a  day,  and  the  rest  of  Brazil 
equals  this  output. 
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The  Glove  Situation  is  Aggravating 

Prices  Have  Doubled  in  Year — Importations  From  France  Have  Fallen  Off  and  Canada 

Pays  High  for  Leather    in  the  U.S. 


THE  glove  situation  in  Canada  is  in 
a  very  complicated  state  as  it  is 
in  fact  almost  impossible  to  get 
the  skins  necessary  for  manufacturing 
gloves,  whether  of  the  less  expensive  or 
the  finest  grade.  All  the  leathers  which 
go  into  the  manufacturing  of  these 
gloves  in  Canada  are  bought  in  the 
United  States.  An  illustration  of  the 
difficulty  caused  by  duty  and  the  ex- 
change, etc.,  is  illustrated  by  the  follow- 
ing instance.  Cape  of  the  first  quality 
costs  90  cents  a  foot  in  the  States,  plus 
10  per  cent,  duty  and  15  per  cent,  ex- 
change, bringing  the  approximate  cost 
in  Canada  of  one  foot  of  the  best  grade 
cape  to  about  $1.15. 

Cost  Doubles  in  Year 

The  cost  of  material  and  leather  which 
enter  into  the  manufacture  of  gloves  for 
Fall,  1920,  has  approximately  doubled 
over  that  of  a  year  ago.  Silk  threads 
used  for  stitching  have  doubfed  in  cost 
in  the  last  couple  of  years.  Fine  kid 
gloves,  which  are  manufactured  exclu- 
sively in  France,  are  almost  impossible 
to  get  in  quantities  sufficient  to  even 
begin  to  satisfy  the  demand  that  exists 
for  them  in  this  country.  And  again, 
Canadian  importers  are  obliged  to  pay 
duty  or  tariff  upon  the  normal  value  of 
the  franc,  which  is  19.20c.  As  the  value 
of  the  franc  in  this  country  to-day  is 
?bout  8  crmts  it  will  be  seen  that  this 
tariff  obliges  importers  to  pay  2%  times 
what  would  normally  be  the  duty  on 
gloves.  This  condition  does  not  exist  in 
the  United  States  as  the  American  im- 
porter pays  duty  only  on  the  exchange 
value  of  a  franc  and  pays  $24  for  the 
same  quality  of  gloves  wh'ch  cost  a  Can- 
adian importer  $41.  A  cape  skin  which 
cost  50  francs  one  year  ago  is  now  300 
francs.  The  cheapest  e'rade  of  kid  gloves 
imported,  which  cost  '$27.30  one  year  ago 
now  costs  $48,  and  pique  kid  which  cost 
$36  one  year  ago  now  costs  the  importer 
$56  per  dezen  pairs. 

The  advance  is  general  in  all  grades  of 
cape,  lamb,  buckskin,  mocha,  suedes,  and 
special  skin  gloves.  This  is  excluding 
many  other  grades  of  gloves  which  can- 
not be  enumerated. 

French  Kids  Impossible  to  Get 

Importers  find  it  absolutely  impossible 
to  satisfy  the  demand  that  exists  for  the 
fine  grade  of  kid  gloves  which  are  made 
In  France.  An  average  yearly  import 
to-day  is  15,000  dozen  pairs.  A  good 
year  is  reckoned  at  around  20,000  dozen. 
This  is  nothing  like  the  quantity  which 
was  imported  in  the  pre-war  years;  for 
instance,  the  firm  which  gave  these 
figures  to  DRY  GOODS  REVIEW  im- 
ported in  1913  55,000  dozen  pairs,  which 
was  the  highest  lecord  ever  made  for 
this  firm  of  importers. 


Added  to  the  difficulty  in  securing 
suitable  grades  of  leather  is  the  present 
labor  situation  all  over  the  continent. 
This  question  is  more  acute  in  France 
even  than  it  is  in  Great  Britain  or  the 
United  States  or  in  Canada,  where  the 
trouble  is  comparatively  little  as  com- 
pared with  the  Continental  labor  prob- 
lem. Shorter  hours,  more  money,  •  the 
general  unrest,  and  state  of  dissatisfac- 
tion which  exists  among  the  workers  do 
not  tend  to  lessen  the  difficulty  of  the 
situation.  The  general  tendency  among 
the  workers  is  to  give  less  care  and  at- 
tention to  Ihe  making  of  the  glove. 

S'lks  and  Chamo:s  Better 

Manufacturers,  however,  find  the 
fabric  glove  situation  *n  a  much  more 
satisfactory  state  as  they  know  pretty 
well  where  they  are  at.  The  material  is 
manufactured  here  in  the  country  a*i 
there  is  a  strong  and  steadily  growing 
demand  for  this  class  of  glove,  which 
has  proven  to  be  highly  serviceable  and 
popular.  Then  again,  the  advance  is  not 
quite  so  great  in  the  cost  of  fabric  gloves 
as  in  the  case  of  kid  and  other  leather 
gloves,  beinp:  only  33  per  cent,  higher 
approximately  than  they  were  one  year 
ago. 


THE  POWER  OF  SUGGESTION 

The  biggest  sales  in  ribbons  are 
being  made  in  the  stores  where 
novelties  made  from  ribbons  are 
displayed.  The  power  of  sugges- 
tion goes  a.  Long  way  toward  sell- 
ing the  goods  stocked  by  the  dry 
goods  merchant. 

Quite  expensive  lines  of  wide 
brocaded  ribbons  can  be  safely  car- 
ried if  the  ribbon  department  dis- 
plays a  number  of  good-looking, 
dressy  handbags  of  these  '-ibbons 
prettily  mounted  on  galalith  or 
metal  frames,  or  merely  finished 
with  guimps  and  silk  or  ribbon 
cords.  Little  lingerie  conceits 
made  out  of  pastel  ribbon  bows 
and  rosettes,  when  daintily  made, 
assist  greatly  in  the  sale  of  nar- 
row widths  of  ribbons,  so  plentiful- 
ly used  on  negligees,  camisoles, 
boudoir  caps  and  undergarments. 

Customers  will  want  to  "try  out 
a  pretty  idea"  if  they  see  an  at- 
tractive little  lamp  shade  all  made 
of  ribbon  or  a  pleasing  work  bas- 
l-p  mirnpd  in  a  new  way  wit^ 
pretty  ribbons.  The  show  case 
should  be  utilized  to  excellent  ad- 
vantage in  the  ribbon  department. 
Countless  accessories  can  be  made 
by  the  novice  —  give  her  the  idea 
by  displaying  a  pretty  girdle,  a  bag 
or  a  cushion,  along  with  the  bolts 
of  ribbon  from  which  they  have 
been  fashioned  and  the  results  will 
not  be  disappointing. 


Manufacturers  find  that  the  workers 
are  growing  more  and  more  unreason- 
able in  their  demands,  and  even  though 
every  demand  is  met  with,  it  is  impos- 
sible to  get  them  to  work  as  they  did  in 
pre-war  days.  To  make  matters  worse, 
there  is  apparently  no  let-up  in  sight. 
All  in  all,  however,  the  business  is  on  a 
more  permanent  basis  than  it  was  a  year 
ago. 


SOMETHING  TO 

WORRY  ABOUT 

The  high  cost  of  dressing  as- 
sumes alarming  proportions  when 
hose  sell  for  $350  a  pair  —  but  this 
is  a  trifle  compared  with  a  lace 
coatee  listed  at  $21,000. 


THE  O'Connor  and  Goldberg  shoe 
shops  of  Chicago  have  sold  a  pair 
of  silk  hose  for  $350.  When  it  is 
considered  that  these  stockings  required 
nine  months  of  expert  work  for  their 
creation  the  price  paid  hardly  seems  ex- 
orbitant. Il  is  not  customary  for  the 
ordinary  retailer  Co  stock  merchandise 
worth  $4,200  per  dozen,  and  even  though 
lacey  open-work  hose  are  promised  a 
considerable  vogue  with  the  new  French 
short  vamp  ties  this  Summer,  it  is  not 
likely  that  many  Canadians — even  if  the 
goods  were  available — will  care  to  lay 
out  several  hundred  dollars  on  one  small 
item  of  dress. 

Not  Too  Hieh  Considering 

Nevertheless,  the  pair  of  hose  referred 
to  represents  an  artistic  achievement, 
and  the  completion  of  nearly  a  year's  in- 
tricate; and  very  exacting  labor.  Tne 
stockings  are  of  the  finest  silk,  with  in- 
serts of  pure  Chantilly  lace  let  in  by 
means  of  fine  hand-wrought  silk  net. 
The  lace  design  reaches  from  just  below 
the  knees  to  the  edge  of  the  low-cut 
vamp.  The  pattern  is  exquisitely  woi'k- 
ed  over  the  instep  and  fashioned  to  give 
the  slimmest  effect  at  the  ankles.  The 
pattern  widens  as  it  continues  towards 
the  hem,  and  just  below  the  knee  extends 
almost  the  whole  way  around,  leavins; 
only  a  narrow  section  of  plain  silk  at 
the  back. 

It  is  interesting  to  note  that  at  the  re- 
cent opening  of  a  famous  French  cou- 
turier, a  simple  afternoon  gown  cf  silk 
was  listed  at  $1,000.  Some  time  pre- 
viously a  blouse  was  priced  at  $3,000  in 
a  New  York  exhibit,-  and  a  lace  coatee 
at  $21,000.  With  these  two  or  three 
items  of  milady's  wardrobe  so  highly 
priced  a  fairly  staggering  yearly  allow- 
ance would  certainly  be  required  to  fur- 
nish the  balance  of  her  dress  essentials 
at  corresponding  prices. 
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Distinctive 

OXFORD 
UNDERWEAR 

for 
Ladies 


Summer   or    light-weight 

VESTS 

DRAWERS 

COMBINATIONS 

—    Complete    Range    — 


You  will  appreciate  the  genuine  value  shown  in  Oxford 
lines.  Your  customers  will  appreciate  their  comfort- 
ensuring  features  and  artistic  finish.  Every  detail  has 
been  carefully  designed  and  finished.  Oxford  garments 
are  at  once  distinctive  and  durable;  they  are  sure  to 
please. 

See  samples  in  the  hands  of  your  jobbers,  or  write  us 
direct. 


The  Oxford  Knitting  Company,  Ltd. 

Woodstock  -  -  Ontario 

Western    Representative:     T.    H.  Wardell,    102   Hammond   Block,    Winnipeg 
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Sericulture 


WHAT'S  THAT  ? 

IT  is  merely  the  technical  name  for  the 
culture  of  silk — an  art  handed  down 
through  the  ages.  Sericulture  was  con- 
sidered so  important  in  ancient  China 
that  the  Empress  herself  personally 
engaged  in  it. 

Silk  culture  has  been  jealously  guarded 
by  the  Chinese  throughout  their  long 
history.  Nevertheless  the  secret  has 
been  obtained  by  nearly  every  country 
of  the  globe.  But  China  still  leads  in 
the  successful  development  of  the 
industry. 

To-day  most  of  the  silk  used,  in  making 
Monito  hosiery  comes  from  the  Far 
East.  In  a  day  when  substitutes  are 
rapidly  springing  up,  dealers  are 
always  glad  to  learn  that,  figuratively 
speaking,  our  mills  carry  the  sign — 
"None  but  real  silk  need  enter  here." 
When  you  sell  Monito  Silk  Hosiery  you 
can  sav  with  full  confidence — "Here  is 
real  silk." 

Moorhead   Knitting-  Co.,  inc. 

Harrisburg,  Pa. 

Monito  Sales  Service  radiates  from 
the  following  offices  : 


NEW  YORK— 
200>  Fifth  Ave. 
(428  Fifth  Ave.  Bldg.) 

BIRMINGHAM— 
12   Potter  Bldg. 

BOSTON— 
31  Bedford  St. 

ST.  LOUIS— 

520)  Wainwright   Bldg. 

COLUMBUS,  OHIO— 

260  Thirteenth  Ave. 

ATLANTA— 

225  Peach  Tree  Arcade 


KANSAS    CITY— 
506  Ridge  Bldg. 

DALLAS— 

1019   Commerce   St. 

PITTSBURGH- 
3043  Jenkins  Arcade. 

REA"  "NG— 

1416   Perkiomen   Ave. 

NEW    ORLEANS— 
314  Hennen  Bldg. 

INDIANAPOLIS— 
319  Occidental  Bldg. 


STOCKINGS  for  WOMEN 
SOCKS  for  MEN 


L  ::f?.£">S*';  ■•    - 
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LIGHT-WEIGHT 
UNDERWEAR 


Offers  Coolness  With  Comfort 

Your  customers  will  like  these  light,  form-fitting 
union  and  two-piece  garments. 

Every  point  of  strain  is  amply  reinforced  in  order 
that  the  garments  may  give  the  utmost  in  satisfac- 
tory wear. 

Your  jobber  has  them 

Atlantic  Underwear  Co.,  Limited 

MONCTON.  N.B. 
E.  H.  WALSH  &  COMPANY  MONTREAL,  TORONTO 

Selling  Agents  for  Quebec,  Ontario  and  Western  Province* 


M( 


The  Select  Underwear 

Y^OU  can  offer  Peerless  Underwear  to  your  most  particular 
■*■  customers  as  a  garment  which  will  give  supreme  satis- 
faction. 

Peerless  Underwear  has  the  appearance,  quality  and  dur- 
ability which  makes  friends — and  keeps  them. 


From  your  jobber. 

OH 


For  Women  —  Children 
and  Infants 

Peerless   Underwear 
Company,    Limited 


Controlled   by 

J.    R.    Moodie    &    Sons,    Limited 

Hamilton,  Ont . 
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MONARCH  YARNS 

IN  3  WEIGHTS   ._^s^_.  &  3 a  shAdes 


Canada's 
Pioneer 
Balled 
Yarn 


Preferred 
By 

Canadian 
Women 


A 


LL  things  being  equal,  there  isn't  a  woman  in  Canada  who 
wouldn't  rather  knit  with  Canadian  yarns. 

And  in  Monarch  Yarns  you  offer  the  women  of  Canada  a  genuine 
Canadian  product,  which  wins  out  on  a  quality  comparison  with 
any  fingering  yarn  made  in  the  world. 

In  Monarch  Yarns  you  offer  your  customers  the  choice  of  38  beau- 
tiful shades  and  3  weights — Monarch  Floss,  Monarch  Down  and 
Monarch  Dove. 

Feature  Monarch  Yarns  big  in  your  window  and  store  displays — 
it  will  pay  you  handsomely. 

Write  for  latest  shade  card,  showing  the  season's  newest  shades. 

Have  you  placed  your  order  for  "Art  in  Knitting  Monarch  Yams," 
Book  No.  4?  These  books  retail  at  25  cents  each  and  pay  you  a 
liberal  profit  besides  helping  materially  to  increase  your  yarn  sales. 


MONARCH -KNIT 
SWEATERS-HOSIERY 


Monarch-Knit 


||i.'n.):i;|-.'Tf«rim.q 


The  Monarch  Knitting  Company,  Limited 

Head  Office:    Dunnville,  Ont. 

Factories:   Dunnville,   St.    Catharines  and  St.  Thomas,   Ont.,  and   Buffalo,   N.Y. 
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BALLANTYNE 

KNITTED  GOODS 

Make  Effective  Displays 


And  we  assist  you  to  produce  attention-com- 
pelling displays  by  furnishing  you  with  this 
series  of  handsome  display  cards.  They  are 
made  in  convenient  size,  9  x  12^2  inches,  and 
are  reproduced  in  full  colors  from  paintings 
made  especially  for  us.  They  make  brighl 
color  spots  for  your  display  windows  or  store 
interior,  and  as  they  have  uniform  back- 
grounds, they  are  particularly  effective  when 
two  or  more  are  shown  in  a  display. 

To  make  sure  you  get  your  set,  write  us. 

Ballantyne  Knitted  Wear  for  Spring  will  pro- 
vide you  with  material  for  splendid  displays 
this  Spring  and  Summer.  Take  full  advantage 
of  this  by  making  frequent  Ballantyne  Dis- 
plays. 


R.  M.  BALLANTYNE,  LIMITED,  ^!ord 
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The    "CEETEE    SHEEP"    trade    mare    is 

what  your  best  customers  look  for  when 

buying  wool  underclothing — there  is  only 

one  grade  and  that  the  highest. 

Turnbull's    underwear,    which    competes    with    every    other    manufactured    in 

Canada,  sells  on  merit  and  every  garment  is  backed  by  60  years*  experience- 
it  is  made  in  all  weights — sizes  and  prices  to  suit  every  require- 
ment—and  bears  the   diamond-shaped   label  as   illustrated. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

AI»o  Manufacturers  of  Turnbull's  Ribbed  Underwar  for  Ladies  and 
Children  and  Turnbull's  "  M  "  Bands  for  Infants. 


THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 


THI5 

r}  TRADEMARK 
15  ON  EVERY 

6ARMENT 


Circle-Bar    Hosiery 

Brings  Customers   Back 

"Can  you  recommend  a  good  make  of  stockings?"  asks  your 
customer. 

If  you  offer  merely  nameless  stockings,  she  may  buy  them,  but 
does  she  return  for  more? 

If  you  say  "Circle-Bar  Stockings  are  good" — she  takes  them,  finds 
them  perfect  in  style  and  fit,  splendid  value,  and  durable. 

The  next  time  she  wants  stockings  for  any  member  of  the  family 
she  returns  to  you,  certain  of  the  same  satisfaction. 

You  can  honestly  recommend  Circle-Bar  Hosiery  to  your  custom- 
ers, for  quality,  durability  and  value.  Every  pair  seamless,  form- 
fitting,  with  reinforced  heels,  toes  and  soles. 

Certain  Sale — Good  Profit. 

The  Circle-Bar  Knitting  Company 

Limited 

Kincardine,  -         Ontario 


HOSIERY. 


We  Stand  Behind 


It  means  highest  quality  in 
children's  woollen  garments 
— best  materials  and  pain- 
staking workmanship. 


This  Trade  Mark 


We  will  not  lower  quality  to 
hasten  or  increase  output. 
But  we  are  doing  all  we  can 
to  keep  up  with  demand. 


We  ask  you  to  be  patient  and  keep  a  place  for 
Priscilla  Quality  goods  when  we  can  supply  them. 
It  will  pay  you. 

HENRY  DAVIS  &  CO.,  LIMITED,  259  Spadina  Ave.,  Toronto 
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Beaver  Underwear 

Fleece  Lined 

For  Men  and  Boys 

Combinations 

Two-piece 

In  BEAVER  Underwear 
you  can  offer  your  custom- 
era  not  only  all  those  ad- 
vantageous features  that 
ensure  neater  fit  and  long- 
er wear,  but  an  absolutely 
dependable  garment.  We 
GUARANTEE  Beaver 
Underwear  for 

Quality 

Size 

and 

Workmanship 

This  is  your  protection- 
Children's 

Ribbed  Underwear 

Wholesale  Trade  Only 


BEAVER  KNITTING  MILLS,  LIMITED 


ALTON 


ONTARIO 


Selling  Agents  ; 


Ontario  and   Western   Canada 

R.  R.  DAVIS 

33  Melinda  St. 
Toronto 


Quebec  and  Maritime  Provinces 

WM.  C.  FORSTER 

43  St.  Sacrament  St. 
Montreal 
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Jersey  Cloth 


r  I^HIS  is  the  season 
when  "Hawthorn  Jersey 
Cloth"  is  one  of  the  best 
sellers  on  the  Canadian 
market. 

Extremely  suitable  for  the 
sport  suits,  one  piece  frocks 
and  the  new  casaquin 
blouses  which  are  the  vogue 
for  the  coming  summer 
wear. 

These  cloths  may  be  pro- 
cure^ in themade   up 

garments  or  by  the  yard. 


Hawthorn  Mills,  Limited 

WOOLLEN    MANUFACTURERS 
Carleton  Place 

ONTARIO 


r 


o 

I 

i 
I 

u 


HAWTHORN 
FABRICS 


Wool  Jersey 

|  Knitted 

Suitings 

Knitted  and 
Velour 
Cloakings 


\at 


ID 

a 


% 

2- 


t 

I 


K  M  I  T  T  E  D    GOODS 


Dry  Goods  Rt  vu  w 


TKe  Trade  Mark 


fe& 


identifies  a  pro- 
duct which  is  even 
BETTER  than 
before  the  war. 


TKe  Inside      TKe  Oulside 


A 


if 


is  the  fleecy  "Woolnap"  which 
has  always  been  so  popular  a 
feature  with  a  large  number  of 
your  customers. 

"St.  George' 


shows  evidence  of  the  extra-care- 
ful workmanship  and  high-grade 
yarns  which  mark  every  garment 
we  make-unsurpassed  in  Canada. 

WOOLNAP 


will  enhance  your  reputation  as  a  judge  of  underwear  values.     Stock  it, 
for  the  customers  who  want  warmth,  wear  and  comfort.     Judge  tor  your- 
self   and   we  are  confident  you  will    find   it  worthy  of  your  strongest 
recommendation  to  your  most  particular  customers. 

AGENTS  : 
COYLE   &  RODGER.  230.McGill St..  Mo.tre.l;      R.  COPPING  &  SON,  31   M.lind.  St..  TVonto;       A.R.  McFARLANE.  V.ncouTer 

The  Sc  htOPI  I  ID  W0OLLE II  GOUlMm 


VW'li 
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Distinctive   Smartness 

is   always   the  outstanding   feature  of   knit- 
ted garments  made  with — 


BONWORTH 

KNITTING 

YARNS 


MADE  IN  CANADA] 


TRAOK    HANK 


This  is  made  possible  by  the  delightfully  soft. 
elastic  quality  of  the  yarn,  and  the  large  variety 
of  colors  from  which  to  choose  those  stunning 
combinations  that  stamp  the  finished  garment  as 
unusual. 

Their   Beauty    Appeals 
Their  Quality  Satisfies 

36  Colors 

SUPER"  and  "ELECTRA" 

are  our  two  special  lines,  the  former  a  2-ply  Floss 
sold  in  balls,  and  the  latter  a  4-pIy  fingering  yarn 
sold   in   skeins.     None  better  for  your  stock. 


Canadian  Woollens,  Ltd. 


a 


Worsted  Yarn  Spinners  and  Dyers 


Peterborough 


fnilllllll!lllll!lllllllllllll!lll!JII!lll!lllllllllll!lllllli:i!lllll 


Ontario 


Knitted 
Goods 

of 

genuine 
value 


Send  for  our  prices  on 

JERSEYS  ANDSWEATERS 

FINE  CASHMERE 

ELASTIC  RIBJJNDERWEAR 

HEAVY  WOOLJSOCKS 

TWEEDS  AND  ETOFFES 

ETC. 


MITCHELL  WOOLLEN  CO. 

LIMITED 

MITCHELL  -  -  ONTARIO 


OR   SPRING   ASSORTING 

SEE  OUR  RANGE  OF 

Misses'  and  Children's  Dresses 

Our  range  is  complete 

Ginghams,  Prints,  Lawn,  Voile  and 

Organdy 

Blouses  and  Shirt  Waists 

Having  placed  our  contracts  when  the 
market  was  10%  to  20%  below  to-day's 
price,  we  are  in  a  position  to  give  you 
exceptional  value. 

Pullovers  and  Sweaters 

In  great  demand 

You  will  find  our  stock  large  and  well 

assorted 

INFANTS'  WEAR 
CAMISOLES 

BOUDOIR  CAPS 

APRONS 

BRICKENDEN  &  McCRIMMON 

Manufacturers  and  Importers 
LONDON,  ONT. 


.  — 
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ISO  KNITTED    i;O0DS  Dry  Goods  Rtview 

Gain  Your  Customers'  Goodwill 
with  Buster  Brown  Stockings 

DUSTER  Brown  Stockings  for  boys  have  the  three 
*-*  essentials  demanded  by  mothers  today : 

Good  looks — long  wear — economy. 

(iood-looking — because  they're  smoothly  knit  and 
shaped  to  fit. 

Long  wearing — because  they're  closely  knit  from 
extra-long  yarn,  with  double-ply  legs  and  feet  and 
three-ply  heels  and  toes.  Reinforced  where  the  wear 
is  hardest. 

Economical — bcause  of  their  longer  wear. 

Your  customers  will  appreciate  the  opportunity  of 
buying  these  durable  stockings  for  their  boys,  and 
thus  lowering  their  clothing  bill.  If  you  already  carry 
Buster  Brown  Stockings,  display  them  prominently. 
Show  them  to  your  customers.  Point  out  just  why  they 
give  longer  wear. 

If  you  do  not  carry  Buster  Brown  Stockings,  order 
from  your  wholesaler. 

Buster  Brown's  Sister's  Stockings  are  excellent  for 
the  girls.  Knitted  from  fine  two-thread  English  mer- 
cerized lisle,  in  Black,  Leather  Shade,  Tan,  Pink,  Blue 
and  White.  Well  shaped  and  moderately  priced.  Order 
a  supply. 

The  Chipman-Holton  Knitting  Co.,  Limited 

Hamilton,   Ont. 


Z~hemST.    ^m®WN 
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If  You  Sell 

ONE  YARD 

the  customer 
receives 

ONE  YARD 

—if  measured 
on  the 

MEASUREGRAPH 


There's  satisfaction  in  that  I  Yes,  a  good  deal  of  satisfaction  —  satisfaction  for  you,  Mr. 
Merchant,  and  satisfaction  for  your  customer.  Customers  as  a  rule  are  entirely  satisfied  if 
they  get  exactly  what  they  pay  for.  They  have  no  use  for  an  inch  or  two  inches,  or  three 
inches  more  than  they  bargain  for  —  it's  a  clear  waste.  Into  the  scrap  bag  it  goes.  Yet  think 
how  many  yards  and  yards  those  inches  amount  to  in  a  day — an  absolute  loss  to  you.  A  big 
percentage  of  your  net  profits  from  this  department  of  your  business. 

One  the  other  hand:  Once  in  a  while  one  of  your  salespeople  will  un- 
intentionally cut  a  piece  of  goods  just  a  little  less  than  the  yardage 
called  for — not  often,  but  occasionally.  That  customer  has  estimated 
her  needs  to  a  nicety,  we'll  say.  She  finds  you  have  given  her  under- 
measurement.  What  does  she  think?  You  may  never  know  why 
you  lost  her  trade.  How  costly  are  mistakes  like  this  we  cannol  even 
estimate. 

Why,  then,  take  chances ?  If 7m/  continue  to  sacrifice  uselessly  your 
legitimate  profit  when  the  means  In  put  an  end  to  both  is  at  hand? 

Surely  if  the  big  representative  dry  goods  stores  of  the  country  have 
found  it  profitable  to  purchase  Measuregraph  equipment,  you  will.  Cer- 
tainly if  the  small  piece  goods  dealers  in  very  small  towns  have  found 
it  to  their  advantage  to  invest  in  MEASUREGRAPHS,  you  will.  too. 
All  classes  and  all  sizes  of  piece  goods  merchants  hare  found  it  well 
worth  their  while  to  purchase  the  MEASUREGRAPH  and  we  shall 
gladly  submit  letters  endorsing  its  use.  Don't  hesitate  to  ask  us  to 
do  this. 

Remember,  the  MEASUREGRAPH  measures  and  counts  the  yards; 
it  computes  the  amount  of  the  sale. 

A  post  card  will  bring  our  representative. 


THE  MEASUREGRAPH  COMPANY  OF  CANADA,  LTD. 

88  Bay  Street,  Toronto 
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Dry  Goods  Renew 


Warns  Against  Deceptive  Trade  Terms 

Your  Good  Name  is  Your  Greatest  Asset  in  Business,  So  Do  Not  Trifle  With  It  or 

Endanger  It  by  Destructive  Influences  in  Fraudulent  Claims  —  How  to 

Avoid  Creating  Handicaps  Which  You  Cannot  Overcome 


NEW  YORK.  Decrying  the  use  of 
comparative  price  advertising  and 
warning  against  deceptive  trade 
terms,  Richard  H.  Lee,  Special  Counsel 
of  the  Associated  Advertising  Clubs,  in 
an  address  before  the  convention  of  the 
National  Retail  Dry  Goods  Association, 
in  Now  York,  Friday  afternoon,  Febru- 
ary 20,  urged  the  elimination  of  prac- 
tices which  undermine  confidence  in  ad- 
vertising  and  business  and  jeopardize 
the  goodwill  of  a  retail  store.  Mr.  Lee 
said,  in  part: 

Costly  Carelessness 

"One  of  the  enigmas  to  me  in  present- 
day  business  life  is  the  careless  way 
in  which  business  houses  treat  their 
greatest  asset,  their  own  good  name. 
You  insure  your  building;  you  insure 
your  stock;  you  bond  your  employees; 
ycu  even  insure  your  accounts;  you 
protect  yourself  as  to  all  of  these  tan- 
gible assets;  yet  any  of  them  could  be 
replaced  in  the  open  market.  But  what 
are  you  doing  to  protect  your  own  good 
name — the  biggest  asset  in  any  busi- 
ness? 

Obviously  Fraudulent 

"In  my  opinion  one  of  the  most  de- 
structive influences  in  retail  merchan- 
dising is  the  use  of  comparative  prices 
and  comparative  values — '$125  suits, 
$79.50;  worth  $50,  our  price  $37.50,  etc.' 
Comparative  values  are  fraudulent  on 
their  face.  They  bespeak  a  fact  which 
is  nothing  more  nor  less  than  the  opin- 
ion of  the  merchant.  And  comparative 
prices  involve  changes  in  season's  styles 
and  other  matters  which  are  very  apt 
to  create  dissatisfaction  with  the  cus- 
tomer. But  the  real  evil  which  lies  in 
both  of  these  practices  is  the  avenue  you 
open  for  the  use  of  your  illegitimate 
competitor. 

Field  is  Open 

"Assuming  that  you  are  perfectly  hon- 
est, that  your  comparative  prices  are 
fair,  and  that  your  comparative  values 
are  based*  on  your  best  judgment,  you 
must  realize  that  your  competitor,  w'v 
thinks  less  of  the  future  of  his  busin-s 
than  you  do  of  yours,  has  thrown  open 
to  him  a  field,  apparently  legitimatized 
by  you,  in  which  he  has  no  limits.  It 
only  takes  a  pencil  to  send  his  form 
sales  price  up  and  his  present  sales 
price  down,  and  while  I  would  concede 
that  this  is  a  practice,  which  will  even- 
tually relieve  you  of  his  competition, 
you  must  admit  that  it  is  confidence- 
destroying  in  character  and  that  the 
shopper  who  loses  confidence  in  his  ad- 
vertising is  very  apt  to  lose  confidence 
in  all  advertising. 

Don't  Do  This 

"Another  of  the  crying  evils  of  pres- 
ent-day merchandising  is  the  use  of  de- 


ceptive  names.  What  possible  purpose 
can  there  be  in  calling  a  product  'Union 
Linen,'  'Silk  Lisle'  and  names  of  that 
sort?  Such  nanus  merely  reflect  on 
the  price  you  charge  for  the  real  pro- 
duet.  When  one  g'>ts  into  the  field  of 
furs,  he  almost  wonders  if  retail  mer- 
chandising has  genuine  regard  for  pu> 
lie  confidence.  Someone  has  suggested 
that  trade  namts  of  certain  furs  are  no 
longer  deceptive,  because  their  meaning 
is  so  thoroughly  understood  by  the 
shopping  public.  Then  why  in  the  name 
of  commonsense  is  their  use  continued? 
More  and  more,  the  smart  merchant  is 
instructing  his  advertising  men  to  tell 
the  truth  and  nothing  but  the  truth 
about  every  piece  of  merchandise.  He 
is  calling  everything  by  its  real  name  so 
that  there  will  appear  over  his  door  the 
words,  which  no  sign  painter  can  efface, 
'This  is  a  Safe  Place  in  Which  to  Shop.' 

The   Correct    Policy 

"The  far-seeing  and  successful  mer- 
chant to-day  believes  in  pyramiding  on 
his  advertising  investment.  He  looks 
forward  to  the  day  when  his  institution 
will  be  so  well  advertised  as  to  begin  to 
advertise  itself.  Advertising  is  but  a 
means  of  contact  with  the  public.  It  is 
a  method  of  bringing  the  public  into  your 
place  of  business.  Any  merchant  can 
pyramid  on  his  advertising  by  taking 
just  as  great  pains  in  satisfying  a  cus- 
tomer as  he  does  to  get  a  customer  into 
the  store.  The  satisfied  customer  is  an 
advertising  asset.  A  dissatisfied  custo- 
mer, a  heavy  liability.  Where  pains  are 
taken  to  satisfy  the  customer,  the 
strength  of  your  advertising  is  pyra- 
mided. 

"The  merchant  who  depends  on  his 
copy  to  get  a  new  crowd  into  the  store 
each  day  is  playing  long  on  a  falling 
market.  It  should  be  the  aim  of  every 
business  man  who  expects  to  stay  in 
business  to  so  firmly  establish  his  own 
good  name  that  his  business  house  be- 
comes an  institution.  When  he  can  get 
the  public  to  saying  that  his  place  of 
business  is  a  safe  one  in  which  to  shop, 


THE  WINDOW'S  THE  THING 

This  is  what  the  owner  of  a  big 
retail  business  says  with  regard  to 
his  opinion  of  the  value  of  good 
window  display: 

"You  can't  get  away  from  it,  the 
show  window  is  the  most  powerful 
selling  factor  in  the  retail  busi- 
ness. It  arrests  the  attention;  it 
show  the  goods;  it  should  name 
the  price.  After  the  window  gets 
in  its  work  effectively,  nothing  re- 
mains but  to  wrap  up  the  goods." 


he  has  established  an  advertising  value 
which  will   go   on    and   on   and   continue 
to  pour  dollars  into  the  till  long  after  he 
ies  to  use  the  printer 

"That  kind  of  a  reputation  cannot  be 
builded.  on  a  foundation  of  deception. 
The  merchant  who  advertises  a  bargain 
which  he  cannot  produce  when  the  cus- 
tomer calls,  has  created  a  handicap 
which  he  must  overcome  if  he  desires 
to  stay  in  the  good  graces  of  that  par- 
ticular individual.  It  is  far  better  for 
any  institution  to  lose  a  sale  than  the 
good  will  of  a  possible  customer." 


Handkerchiefs  Make 

Miniature  Warships 

Dry  Good*  Merchant  in  Southend  Intro- 
duces Originality  in  Window   Dis- 
play— Fleet  Provided 
Good  Idea 

Through  the  courtesy  of  the  "Drapers' 
Record,"  DRY  GOODS  REVIEW  is  in 
a  position  to  reproduce  ,i  unique  English 
window  display  the  inspiration  of  v 
was  supplied  by  the  presence  of  part  of 
the  British  fleet  anchored  at   Sunthen  i. 

Mr.  A.  F.  Maitland  Keddie,  of  the 
of  G.  J.   Keddie  and   Sons,   140-14C,   the 
Broadv/ay,      Southend,      England,     c  . 
ceived  the  idea  of  presenting  the  fleet  in 
miniature   by   a   clever   arrangement    of 
handkerchiefs.     H.  M.  S.  "Queen    El 
beth,"  "Tiger,"  "Orion,"  and  other  fam- 
ous    British     battleship?     were      -hewn, 
me."  -uring  from  seven  to  eight  feet  long, 
while  torpedo  craft  and  submarines  were 
showi   c^se   to   the   warships,  and   over- 
head was  shown  the  giant  airship  "R    14" 
and  several  miniature  aeroplanes 

Owing  to  the  great  depth  of  the  win- 
dow in  which  this  display  was  arranged, 
the  lighting  effect  was  poor  for  photo- 
graphy and  it  could  not  be  successfully 
reproduced.  The  photo  was  therefore 
taken  after  the  nv  dels  had  been  re- 
arranged in  the  firm's  goods'  yard,  and 
gives  an  excellent  Idea  of  the  original 
display.  Mr.  Keddie  has  capture  1  many 
prizes  in  England  for  successful  an  I 
novel  window  display. 


(.IVES    BONDS    TO    EMPLOYEES 

To  commemorate  his  entrance  into  the 
dry  goods  business  twenty-five  years 
ago  this  month,  D.  V.  Sinclair,  of  Belle- 
ville, has  distributed  $2,500  in  Victory 
Bonds  amongst  his  eighteen  employees, 
the  gifts  being  proportioned  according 
to  the  years  of  service.  Mr.  Sinclair 
also  celebrated  the  anniversary,  which 
occurred  on  the  8th  inst,  by  taking  into 
the  firm  as  his  partner,  his  son,  Gren- 
ville  R.  Sinclair,  who  has  seen  service  in 
France,  having  been  wounded  at  Cam- 
bra  i. 
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An  Artistic  Raster  Display 


Spring    is    embodied    attractively    in    this    display    of    children's  attire.     The  draperies  show  a  pleasing   combination   of 
Nile  green  chiffon  and  deeper  green  velvet  at  the  hem.     The  flower  stands  add  a  pretty  touch  and  the  toy  dogs  are  novel. 

— Courtesy  of  T.   Eaton   Co.,   Ltd.,  Toronto. 


VETERAN   MERCHANT  DIES 

David  Spencer  Sr.,  pioneer  merchant, 
died  at  his  home  in  Victoria,  B.C.,  on 
March  2.  The  late  Mr.  Spencer  owned 
one  of  the  largest  dry  goods  stores  in 
Vancouver  as  well  as  big  businesses  in 
Victoria  and  Nanaimo.  The  trade  joins 
DRY  GOODS  REVIEW  in  expressing 
deep  regret  to  the  family  in  their  sad 
loss. 


TAFFETA  IMPROVED 

Fabric  makers  are  improving  taffeta. 
The  only  real  objection  to  it  in  times 
gone  by  was  its  stiffness,  which  made  it 
difficult  to  evolve  graceful  models  from 
it.  Now  taffeta  is  being  made  thin  and 
soft  like  satin,  some  of  it  having  a  high- 
ly-glazed  furfr.ee 


The  Navy  in  Handkerchiefs 


Warship  design  display  shown  by  dry  goods  merchant  during  fleet's  visit  to  South- 
end. 


Big  Addition  to 

Chatham  Store 

Business    Will    be   the    Biggest    West  of 

Hamilton.    When    New    Premises 

Are   Completed 

The  Charles  Austin  Company,  Ltd.,  of 
Chatham,  Ont.,  have  announced  their  in- 
tentions of  enlarging  their  business  at 
once  and  when  the  new  structure  is 
completed  this  firm  will  be  operating  a 
store  covering  the  largest  area  of  floor 
space  in  any  departmental  store  west 
of   Hamilton. 

Work  begins  at  once  on  the  new  struc- 
ture and  the  company  announce  that 
they  hope  to  be  occupying  their  new 
premises  sometime  in  July. 

The  new  building  to  be  erected  by 
the  Austin  Company  will  be  a  steel 
frame  structure.  It  will  be  four  stories 
high  and  will  be  thoroughly  modem  in 
every  way.  It  will  give  what  is  needed 
an  additional  floor  space  of  15,000 
square  feet.  It  is  calculated  to  have  the 
new  addition  well  lighted.  With  this  in- 
tention in  view  a  large  proportion  of 
the  side  walls  will  be  constructed  of 
wired  glass  so  as  to  make  the  added 
portion  correspond  with  the  present 
building.  This,  it  is  calculated,  will 
make  the  store,  when  the  improvements 
contemplated  are  finished,  uniformly 
well  lighted. 

The  new  addition,  it  is  planned,  will 
have  installed  as  part  of  it,  a  copper 
front,  duplicating  in  almost  every  detail 
the  one  in  the  present  store. 
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//  Stock  Window 


Duncan  Ferguson   Co.,  of  Stratford,  Ont.,  had   this  window  display,  which  exhibits  great  attention  to  detail  and 

a  fine  sense  of  symmetry  throughout  the  whole. 


A  Fine  Knitting  Wool  Display 


An  excellent   showing  of  fancy  knitting  wools.     The  two   huge   fans   were   made  of   alternate   rows   of   grey,   rpee 
and  blue  halls,  the-  outer  row   ha\  inc  the  same  colors  in   rotation.     The    row    close   to   the   window   alternates    roue 
and   dark  purple. — Courtesy  of  T.   Eaton   Co.,   Ltd.,  Toronto. 
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Some  Easter  Suggestions 


This  window  of  Smallman  aiid  Ingrain,  ltd..  London,  Out.,    had    an    appealing   color    harmony.      The    background 
was  grey-blue.     The  decorative  leaves  were  Copenhagen  blue  with  silver  frosting  on  the  edges,  and  the  chenille 

tassels  were  grey. 


COMINCx    OF   AGE   CELEBRATED 

The  Cressman  Co.,  Ltd.,  Peterborough, 
celebrated  its  21st  birthday  this  month 
and  offered  some  very  attractive  sales 
in  connection  with  their  anniversary. 
The  store  has  grown  from  a  small  dry 
goods  concern,  employing  a  staff  of  f ;ve, 
and  occupying  a  little  over  2,000  square 
feet  of  floor  space  to  a  huge  depart- 
mental store  embracing  many  depart- 
ments and  occupying  a  floor  space  of 
50,000  square  feet.  The  staff  at  pres- 
ent numbers  75  and  a  complete  stock  of 
merchandise,  including  household  needs 
and  men's,  women's  and  children's  wear, 
is  carried. 


FIRE  IN  CANNING,  N.S. 

On  Sunday,  March  2,  fire  broke  out 
in  the  A.  S.  Burgess  Building,  which 
houses  the  biggest  departmental  store 
business  in  Canning,  N.S.,  and  although 
the  fire  department  responded  promptly 
they  were  forced  to  wage  a  hard  battle 
against  the  flames  from  4.30  to  mid- 
nigh;,. 

The  building  was  badly  gutted  and  the 
roof  destroyed.  Part  of  the  stock  was 
salvaged  in  a  damaged  condition,  and  it 
is  estimated  that  the  loss  is  very  heavy. 
The  building  was  insured  for  $7,500  and 
the  stock  for  $7,500. 


Spring  Accessories 


MILLIONS  DIVERTED 

Charles  Coolidge  Parlin,  speaking  be- 
fore the  Robert  Morris  Club,  at  Cleve- 
land, recently,  said  that  in  the  year  1912 
the  total  departmental  stores  sales  in 
the  United  States  were  $2,100,000,000, 
while  the  retail  liquor  bill  was  $2,450.- 
000,000.  A  Toronto  newspaper  points 
out  that  these  figures  indicate  why  the 
people  of  Canada  and  the  United  Sjafes 
are  able  to  buy  far  more  clothes,  and  far 
more  expensive  clothes  than  ever  before. 
The  general  store  now  takes  in  vast 
sums  that  formerly  went  across  the  bar. 


FIFTIETH   ANNIVERSARY 

On  Monday,  March  8,  the  prominent 
Ottawa  firm  of  Bryson-Graham,  Ltd., 
celebrated  its  fiftieth  anniversary.  The 
business,  which  has  grown  to  be  one  of 
the  biggest  commercial  enterprises  in 
Ottawa,  was  founded  by  the  late  Charles 
Bryson,  who  formed  a  partnership  with 
Joseph  Patterson  in  1870  and  operated 
a  dry  goods  business  on  the  site  now  oc- 
cupied by  110  Sparks  Street.  After  two 
years  Mr.  Patterson  withdrew  from  the 
company  and  Mr.  Bryson  continued 
alone,  working  hard  to  carry  the  busi- 
ness in  which  he  had  set  such  stock.  In 
1880  he  was  joined  by  Frederick  J. 
Graham,  and  for  thirty-six  years  they 
worked  steadily  to  build  up  one  of  the 
most  highly  reputed  businesses  in  East- 
ern Canada.  In  1917  Mr.  Bryson's  death 
left  Mr.  Graham  to  carry  on  the  tradi- 
tions of  his  friend's  life  work. 

The  Bryson-Graham  store  occupies  the 
block  bounded  by  Sparks,  O'Connor  and 
Queen  Streets. 


A  good  display  grouping  shoes,  bag  and  sweater  with  suitable  costumes. 
(Courtesy  T.  Eaton  Co.,  Ltd.) 


A  new  wholesale  and  retail  hat  busi- 
ness has  recently  been  incorporated  with 
head  office  in  Toronto,  to  be  known  as 
Allen  Hats,  Ltd. 
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It  takes  5,000  houses 
to  shelter  the  workers 
who  make  up-to-date 
National  Cash  Registers 


T 


HESE  5,000  houses  are  the  homes  of  more 
than  25,000  people — a  city  in  itself. 

They  are  good  homes,  too,  because  the  workers  at 
the  N.  C.  R.  factory  are  intelligent,  skilled 
mechanics  who  are  f.ble  to  demand  exceptionally 
good  living  conditions. 

The  factory  in  which  they  work  comprises  21 
modern  buildings,  providing  over  40  acres  of  floor 
space. 

It  has  taken  35  years  of  the  hardest  kind  of  work 
to  develop  this  tremendous  organization — an 
organization  engaged  solely  in  the  manufacture  of 
labor-saving  machines  that  help  merchants  all 
over  the  world. 


The  National  Cash   Register  Company  of  Canada,  Limited 


BRANCH    OFFICES:  .    . 

Halifax 63   Granville  Street 


Hamilton." 14   Main  Street   E. 


„,  u    i  ™A    HUlcr  Halifax  .  .63    Uranvine  Mtreei  namuion n    mmu   oncci.   *.. 

Edmonton  M<    -end    Bld^  Hamax  ^ igM  CornwaI]  gtreet 

Ottawa  T„p3n0nG,oBank    StrPtt To     Adelaide.    Street         Saskatoon    265  Third   Avenue  S. 


CalKary 
London . 

Montreal    .  1 22  St.  Catherine  Street  W.         ^'rn"}°n  "  50  gt  Ge'rSaTn  Street         Winnipeg 213    McDermot    Avenue 

Vancouver  >21    render    street    W.  St.   jonn    
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Sectional  Fixtures 


This  is  Effective  Display 

All  your  goods  working  for  you  all  the  time  and 
without  getting  shop-worn. 

Ifent-lffQaD 

(jbnoNroStfowCASFCo)    Limited 

181  to  199  Carlaw  Avenue,  TORONTO 

Write  for  particulars. 
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CANADA'S  LEADING 
DISPLAY    FIXTURE    HOUSE 

Everything    for    the    better    display    of 
merchandise. 

DALE 

quality  always  means 

PERFECTION 

Write    for   our   new   Catalogue    showing 
our  new  lines  of  Art  Display  Fixtures. 

DALE  WAX  FIGURE  CO. 

LIMITED 

86  York  St.  -  TORONTO 

Agcnls: 
P.  R.  MUNRO  E.  R.  BOLLART  ft  SON 

150    Bleury    St.  501  Mercantile  Bldg. 

Montreal  Vancouver 


Display 
Forms 
of  all 
Kinds 


Ifi 


\  system  of  Store  Fixtures  that  will  double  tin- 
capacity,  increase  the  sale  and  make  every  size  in- 
stantly available  in  your  Glove  Department,  should 
you.  The  New  Way  System,  one  unit 
of  which  is  shown  above,  will  do  this,  not  only 
in    Cloves,    but   in    every   departm- 

Let  us  explain  the  system. 

Jones  Bros.  &  Co.,  Ltd. 

29-31  Adelaide  St.  W. 
Toronto 


Ivory  finishes,  white  and 
gold,  French  gray,  gray  and 
ivory,  gold,  antique  silver, 
etc.,  etc. 

Everything    to    Display    the 

Latest  Thing    in    Window 

Dressing 

Of  fine  wood. 

Decorations    of   beads    and' 

wrreaths. 

Many  new  things  for  your 
millinery  department. 

Write  for  particular: 

J.  R.  PALMENBERG'S 
SONS,  INC. 

NEW  YORK,  63-65  W.  36th  St. 

BOSTON,  26  Kingaton  St. 

CHICAGO,  204  W.  Jackson 

BALTIMORE,  108  W.  Baltimore  St. 
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In  order  to  be  sure  such  figuring  is  right 
it  must  be  checked. 

With  the  Centralized  System  all  trans- 
actions are  sent  to  a  single  point  and  the 
correctness  of  each  can  be  confirmed. 

Checking  sales-slips  at  the  central  desk 
will  prevent  a  surprising  number  of  errors. 

Most  errors  caught  mean  money  saved 
for  the  house. 

Where  figuring  is  done  mentally  there 
are  sure  to  be  mistakes.  The  safe  way 
is  to  use  the  written  sales-check  with  the 
items  priced   and   totaled- 

Then  the  original  figuring  is  more  apt 
to  be  right  and  checking  at  the  central 
desk  will  catch  those  that  are  wrong. 

Faguy,  Lepinay  &  Brother,  of  Quebec, 
say  in  this  connection: — 

"One  of  the  reasons  we  believe  so 
strongly  in  the  centralized  carrier 
system  is  the  fact  that  we  can  be  sure 
the  total  on  the  sales-check  is  the 
proper  amount  the  customer  should 
pay.  We  find  that  the  written  figures 
on  the  sales-check  with  the  items  pre- 
vent many  errors." 


?MS  tAM@®Kl 
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General  Offices  at  Boston,  Mass. 
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New  Draperies  and  Curtains 

French  Damasks,  First  in  Five  Years,  Arrive  at  Reasonable  Prices— Special  Novelties  Offered 
High-class  Trade — Curtains  From  England  and  Scotland— Lace  Trims 

Marquisette,  Net  and  Scrim. 


RE  1  \  [LESS  should  prepare  for  one 
oi  t.H'  biggest  seasons  lor  liouse- 
fcrnishings  Bince  the  beginning  of 
war.  In  another  month  redecorating 
will  commence  in  small  homes  and  1 
and  there  will  be  an  unusual  demand  Ua 
all  kinds  of  draperies,  wall  coverings, 
and  furniture  cover  fabrics.  Work  on 
interiors  that  was  postponed  during  the 
war  and  again  last  Spring  because  of 
a  certain  lack  of  variety  in  good,  attrac- 
tive materials,  must  now  be  gone  on  with 
this  season.  There  is  no  excuse  for  a 
further  delay,  for  new  materials  of  ex- 
ceptionally fine  quality  arc  appearing 
every   day. 

The  first  shipment  of  French  damasks 
to  arrive  in  Canada  since  before  the  war 
was  received  this  month,  and  it  is  under- 
stood that  from  now  on  a  supply  from 
this  old  reliable  source  will  be  forth- 
coming. 
"Do  you  guarantee  that  these  colors  will 
not  fade?"  asked  a  lady  who  was  inspect- 
ing a  shipment  of  very  handsome 
drapery  fabrics  in  a  large  departmental 
store  in  Toronto  recently.  "We  do  not, 
madam,"  replied  the  clerk.  "We  cannot 
guarantee  the  dyes  in  woollen  or  silk 
fabrics.  We  can  in  cotton,  but  not  in  all 
shades." 

"It  is  a  peculiar  things  that  so  many 
of  our  customers  think  that  a  material 
is  not  good  if  it  will  fade,"  said  the  clerk 
turning  to  the  representative  of  DRY 
GOODS  REVIEW,  who  happened  to 
overhear  the  query.  "As  a  matter  of 
fact  it  is  the  cheap  fabrics  that  hold 
their  color  the  best.  This  is  illustrated 
in  the  value  of  the  old  tapestries  and 
rags.  They  are  all  the  more  beautiful 
:.'-.  1  costly  when  they  are  mellow  in  tone 
from  age." 

Demand  for  tapestries  is  very  strong 
although  the  cost  of  some  lines  has  in- 
creased  as  much  as  from  50  to  100  per 
cent,  in  the  past  six  months.  Others 
have  been  slightly  lower.  A  buver  for 
this  line  of  goods  stated  to  DRV  GOODS 
REVIEW  that  he  had  ordered  three 
pieces  of  a  very  high-class  wool  tapestry 
ral  weeks  ago.  The  next  day  every 
yard   w;.s  sold. 

Cretonne  in  shadow  effect  is  one  of  the 
Belling   drapery    fairies,    and   along 
with  damasks  is  Belling  very  reasonably, 
shadow  cloth  gives  a  very  interest- 
ing effect.     The  fabric  is   printed  before 
it    is   woven,   and   then   a   filler   in   a   soft 
purple  or  white  or  rose  is  introduced  to 
give  the  ti  ned-down  effect   similar   to  a 
try.      The    beauty   of   this    matt  rial 
is  in  the  facl    that   it   is  reversible,  the 
pattern  being   the   same  right   through. 
In    the   plain   cretonnes   the    material    is 
woven    first    and    minted    afterwards,    so 
that    the    design    is    only    taker,    on    one 
sid". 

The  imported  damask  ry  strong 

wall   coverings,    window    dra]  i 


and  furniture  coverings,  and  are  used 
only  in  very  high-class  interiors.  Tney 
come  in  tw<  tones  in  huge  floral  bro- 
cades, combining  grey  with  blue,  mul- 
berry with  grey,  and  two  tones  of  grey. 
For  similar  uses  are  the  shot  silk  repps 
in  heliotrope  and  gold,  gold  an<;  deep 
purple,  and   blue   with   mahogany. 

Velours  and  velvets  are  also  selling 
very  well.  A  wide  range  of  colors  is 
obtainable  in  cotton,  silk  and  mohair 
finish.  These  materials  w<?ar  splendidly 
and  look  well  in  most  types  of  rooms, 
v.  idle  velvet  fabrics  are  successfully 
combined  with  some  leather  pieces, 
cushions  of  brown  velvet  being  used  on 
settees  of  brown  leather  and  wood. 

Colored  Gauze  for  Wind>\\s 

One  of  the  newest  departures  in  win- 
dow coverings  is  a  beautiful  soft  silk 
gauze  which  does  away  with  the  white 
or  cream-colored  net  or  lace  curtain 
which  usually  covers  the  window  rather 
severely,  relying  upon  the  supplemen- 
tal y  side  draperies  for  the  decorative 
note.  This  new  gauze  is  shirred  on,  not 
too  full  at  the  top  of  the  window,  and 
a  self -tone  fringe  of  the  heavy  lamp- 
shade variety  is  applied  at  th^  bottom 
to  weight  the  gauze  and  hold  it  in  place. 
These  gauzes  come  in  gorgeous  tints  of 


rose,  purple,  or  blue,  with  gold  effects 
also.  Of  course  they  will  only  be  chosen 
for  the  moie  extreme  forms  of  decora- 
tion would  require  very  careful  treat- 
ment in  oider  to  assure  an  effect  of  any 
artistic   value. 

Drapery  Satins 

Al  n  among  the  mere  elaborate  ma- 
terials which  are  now  selling  very  wed  I 
aie  the  drapery  satins,  all  of  which  have 
a  lustrous  surface  similar  to  the  Baron- 
ette  satins,  showing  a  backing  always  of 
black.  The  satin  comes  in  a  brilliant 
orange,  a  vivid  mahogany,  a  wine  and 
deep  purple.  A  reversible  material  of 
the  same  order,  only  in  a  ridge  effect,  is 
known  as  "crinkle  satin,"  resembling 
Kumsi  Kumsa,  and  is  showing  in  ma- 
hogany, orange  and  blue,  in  light  and 
dark   tones. 

Shot  silk  repps  are  shown  in  helio  and 
gold,  purple  and  gold,  and  blue  and  ma- 
hogany. Casement  cloths  for  the  popu- 
lar trade  are  to  be  had  in  all  the  good 
colors,  and  are  in  demand  for  all  pur- 
poses of  drapery  and  coverings. 

Lace  Trimmed  Curtains 

Many  scrims,  marquisettes  and  voiles 
are    being    shown    for    window    curtains 
Continued  on  page  163 


.  ///  Artistic  Design 


\n  example  of  the  beautiful  lace  work  introduced  in  curtains.       \n  exquisite 
Marquisette    novelty    panel    shown    by    the    Hiltmore   Curtain    Co..    Montreal. 
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Canadian  Made  Toys  Improve 

Manufacture  Necessitated  by  War  Fast  Becoming  an  Art — Canadian  Dolls  Growing  Prettier 
—  Iron  Toys  Well  Made  and  Reasonable — Big  Demand  for  Wheel  Toys — 

More  Help  Needed. 


THERE  will  be  no  shortage  of  toys 
for  out  of  door  play  this  Springj 
according  to  the  appearance  of 
shops  just  now,  for  the  departments  de- 
voted to  children  exclusively  are  over- 
flowing with  gaily  painted  wood- 
en scooters,  smart  models  of  the  "Army 
Service  Car"  order  and  various  types 
of  two,  three  and  four  wheeled  toy 
vehicles  designed  for  the  use  of  girls  and 
boys  both  from  three  to  twelve  years  of 
age. 

The  Canadian-made  toy  has  improved 
in  leaps  and  bounds  during  the  past  four 
years,  and  big  strides  have  been  made  in 
the  manufacture  of  'certain  lines  'that  were 
left  to  the  European  makers  before  the 
war  necessitated!  (home  production — or 
nothing.  The  demand  for  made-in-Can- 
ada  toys  has  been  most  encouraging  to 
the  toy  manufacturers,  resulting  in  high- 
er class  products,  as  is  invariably  the 
case  when  the  demand  is  big.  The  home 
manufacturers  have  been  kept  busy,  as 
a  result,  providing  the  needs  of  the 
pleasure-loving  juveniles  of  the  country 
who,  quite  unconsciously  are  giving  en- 
couragement and  added  zest  to  an  in- 
dustry that  already  gives  promise  of 
turning  out  examples  of  toy-craft  that 
compete  with  the  products  of  countries 
where  toy-making  has  been  an  art  for 
centuries. 

Wheeled  Vehicles  for  Out-of-Doors 

Retailers  report  increasing  demands 
for  all  classes  of  "wheel"  toys,  while 
mechanical  devices  and  iron  toys  also 
made  tin  Canada  are  selling  splendidly. 
These  include  iron  tanks  in  various  novel 
designs,  fire  reels,  engines,  autos,  trains 
and  cars,  strongly  made  and  well  de- 
signed. They  are  painted  in  suitable  and 
attractive  colors  and  sell  from  25  cents 
to  65  cents. 

Boats  are  promised  a  big  sale  this 
season  of  course.  Would-be  mariners 
who  have  graduated  from  the  paper-boat 
in  the  tub  period  wtill  be  well  provided 
with  all  types  of  Canadian  merchant 
marine  and  pleasure  yachts  selling 
from  50  cents  to  $75,  the  high  figure  be- 
ing asked  by  the  T.  Eaton  Company  of 
Toronto  for  a  handsome  big  sailing 
racer,    fully    rigged    for    a    lake    cruise. 

Toy  aeroplanes  and  accessaries  will 
catch  the  popular  trade,  and  these  toys 
have  been  expertly  designed  and  have 
a  great  appeal,  naturally. 

April  showers  will  necessitate  a  good 
supply  of  indoor  games — and  the  manu- 
facturers have  not  overlooked  the  needs 
attending  such  a  catastrophe  as  a  day 
indoors.  Therefore  in  stocking  for 
Spring  the  retailer  should  also  consider 
this  very  important  point  and  the  ut- 
most care  should  be  exercised  in  the 
choice  of  the  smaller  class   of  toys  for 


indoor  play.  These  may  be  made  to 
play  a  very  important  part  in  the  devel- 
opment of  the  child,  and  as  the  demand 
for  educatiomal  and  constructive  toys  has 
increased  very  much  in  the  last  few 
years  the  store  dealing  in  this  line  of 
merchandise  should  take  advantage  of 
that  demand. 

i 
Instructive  Games 

For  the  child  who  has  reached  the 
stage  where  he  demands  something  of  a 
sensible  nature  to  occupy  his  play  time 
an  excellent  variety  of  spelling  and 
building  games  are  available.  One  such 
educational  spelling  game  consists  of 
placing  lettered  discs  in  round  holes  so 
as  to  spell  out  the  names  of  animals  or 
flowers  contained  on  an  accompanying 
card.  This  game  is  both  instructive  and 
entertaining  and  retai'is  at  the  reason- 
able price  of  65  cents.  The  colors  keep 
the  child  amused,  and  at  the  same  time 
he  unconsciously  becomes  acquainted 
with  the  names  of  the  dwellers  in  the 
jungle  and  the  blossoms  which  he  finds 
at  the  edge  of  the  wood. 

Canadian  Dollies 

Manufacturers  of  dolis  in  Canada  are 
doting  a  splendid  business — besides  cater- 
ing to  a  tremendous  demand  in  the  Domin- 
ion they  are  doing  a  bustling  export 
trade  to  the  Motherland.  Canadian- 
made  dolls  have  also  improved  in  appear- 
ance to  an  amazing  extent  and  are  avail- 
able in  splendid  variety.  The  indestruct- 
ible dolls  are  proving  the  best  sellers  to- 
day, and  the  dressed  doll  is  the  favorite 
with  the  popular  trade.  The  explanation 


is  that  the  doll  made  with  a  dress  or  suit 
already  fastened  on  it,  can  sell  more 
cheaply  than  the  undressed  doll. 

The  undressed  doll  must  be  more  ex- 
pensively made  and  have  considerable 
finishing,  if  it  is  >to  sell  well,  and  the 
dressed  doll,  though  it  may  be  even 
sti-onger  and  better  made,  can  'be  finished 
more  roughly  and  because  of  the  at- 
tractive little  bit  of  a  costume  covering 
it,  sell  at  a  lower  price  and  still  give  a= 
good  a  profit. 

The  "Baby  Grumpy"  is  the  latest  ad- 
dition to  the  "knock-about"  family  of  doll 
babies.  These  dolls  are  of  the  indestruc- 
tible variety — they  break  of  course  with 
very  rough  treatment,  but  they  can  stand 
up  splendidly  under  a  lot  of  attention 
provided  they  are  not  too  carelessly 
handled.  These  dollies  have  appealing 
little  faces  that  win  the  child's  immediate 
approval.  (A  child  is  very  quick  to  pick 
cat  a  pretty  doll.)  "Baby  Grumpy" 
wears  a  slightly  peevish  expression  but 
he  has  a  most  appealing  way  in  spite  of 
the  fact  that  he  seems  to  be  on  the  verge 
of  tears.  He  has  already  found  his  way 
into  many  good  homes  and  can  be  secured 
with  other  Canadian-made  dolls  at  mod- 
est prices,  ranging  from  75  cents  to  $2.00. 
Baby  dolls  with  little  sun-bonnets,  or 
saucy,  big  bow?  on  yellow  curls  cleverly 
painted  are  included  in  this  class  of 
dolls,  and  real  hair  is  imported  from 
England  and  artistically  dressed  on 
Canadian   dolls  of  excellent  appearance. 

France,  where  it  is  recognized  the  best 
dolls  in  the  world  are  made,  has  sent 
rime  appealing  soldier  dolls  to  Canada. 
These  sturdy  "poilus"  are  wonderfully 
made  in  cloth,  with  their  faces  most 
realistically  painted  and  china  eyes 
equally  life-like  in  expression.  The  cos- 
tumes are  copies  of  the  French  Army 
uniform,  and  these  little  imported  pro- 
ducts of  war-time  France  should  appeal 
as  a  most  attractive  souvenir.  The 
beauty  of  them  is  that  they  are  so  prac- 
tically made,  and  can  be  dropped  with- 
out fear  of  their  breaking. 

Teddy  bears,  large  and  small,  are  still 
big  sellers  and  one  Toronto  toy  manu- 
facturer has  found  such  a  demand  for 
Teddy  that  he  has  ceased  the  manufac- 
ture of  all  ether  lines  with  the  exception 
of  "Baby  dolls"  and  "Teddies."  Some  idea 
of  the  rapid  strides  being  made  in  the 
Canadian  toy  industry  can  be  ascer- 
tained from  the  fact  that  almost  all  the 
toy-makers  interviewed  complained  of  a 
serious  shortage  of  help  in  view  of  big 
orders  and  increased  demands. 


D.  R.  Campbell,  advertising  manager 
of  the  Alphonse  Racine  Co.,  Ltd.,  Mont- 
real, has  just  returned  from  an  extended 
trip  to  England  and  the  Continent. 
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°fl  ^~fiFO.  K.  HEES.  SON   &    CO.    LIMITED     ■;■ 

52  BAY  STREET 

TORONTO 


Has  Your 


Furnishings  Department  everything  necessary  to  give  the 
artistic  effect  obtained  in  this  delightfully  attractive 
room  ?  A  selection  from  our  stock  will  enable  you  to  offer 
these  lines  to  your  customers  in  wide  range  of  inviting 
designs — and  HEES  unexcelled  quality. 

If  you  want  a  complete  stock  for  Fall,  we  advise  selecting 
NOW. 


WINDOW  SHADES 
TAPESTRY  COVERINGS 
NOVELTY  CURTAINS 
VELOURS 
CRETONNES 
SCRIMS 

CURTAIN  CLOTHS 
TAPESTRY  CURTAINS 


LACE  CURTAINS 

NETS 

TABLE  COVERS 

PILLOWS 

COMFORTERS 

EXTENSION  RODS 

and 
BRASS  GOODS 
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SON    S.    CO.    LIMITED 


Dry  Goods  Review 


HOUSE    FURNISHINGS 


143 


'^MIMIMIMB^ 


i&mjasuissyiB&mBr 


D 
R 
A 
P 
E 
R 
I 

E 
S 


Novelty  Curtains 

Of  Original  Design  and 
Unusual  Charm 

The  choosing  of  artistic  draperies  for  your  curtain 
department  is  greatly  simplified  when  you  make  your 
selection  from  the  Biltmore  Range,  which  comprises 
the  best  and  latest  ideas  in  the  art  of  tasteful  decor- 
ating. 


Our  new  Spring  lines  include  the 
latest  patterns  in  Marquisettes, 
Scrims,  Panels,  etc. 


BILTMORE  CURTAIN  CO. 

334  CRAIG  STREET  WEST 

MONTREAL 
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PRIME  AND  RANKIN,  LIMITED 


FALL  MERCHANDISE 


Our  salesmen  are  now  out  on  their  various  territories,  with  a  complete  showing 
of  our  usual  lines,  and  we  invite  your  early  attention  to  our  range,  when  buying 
for  your  Fall  requirements. 

Conditions  are  such  to-day  that  early  buying  is  more  than  ever  important,  to 
ensure  reasonable  delivery  of  Fall  merchandise.  We  can  now  offer  you  splen- 
did assortments  and  assured  deliveries. 


McLintock's  Down  Quilts 
White  Satin  Bed  Spreads 
White  Crochet  Bed  Spreads 
Windsor  Scrim  Curtains 
Windsor  Net  Curtains 
Point  Arab  Curtains 
Filet  and  Lace  Curtains 


Bungalow  Curtain  Nets 

Filet  and  Motif  Nets 

30-in.  Cretonnes  and  Art  Sateens 

50-in.  Cretonnes  and  Casements 

Fancy  and  Plain  Scrims 

White  and  Colored  Bath  Towels 

Fancy  and  Staple  Pearl  Buttons 


PRIME  AND  RANKIN,  LIMITED 


74  YORK  STREET,  TORONTO 
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TRADE    MARK    REG.    U.S.    PAT.     OFF 


Dry  <i<xids  I!'  I,,  w 


FALL  OPENING 

Crex  showrooms  a  bright  oasis 
in  the  desert  of  disappointment 

The  fall  opening,  generally  recognized  as  April  1st  this 
year,  will  make  New  York  the  mecca  for  a  tremendous  influx 
of  buyers,  each  one  hungry  for  merchandise  and  anxious  to 
place  orders  far  in  excess  of  possible  allotments. 

Disappointment  will  follow  disappointment  until  they 
visit  the  CREX  office  and  showrooms. 

Here  we  will  not  only  accept  orders  in  "lots  to  suit,"  but 
visiting  buyers  can  return  home  with  the  knowledge  and 
assurance  that  shipments  will  go  forward  with  a  promptness 
to  insure  receipt  in  time  for  their  heavy  spring  and  summer 
business. 

There  should  be  no  hesitancy  in  ordering  liberally  as 
prices  will  remain  firm  for  some  time  to  come.  Wise,  indeed, 
is  he  who  can  predict  or  foresee  a  trend  in  the  opposite 
direction. 

Our  full  lines  of  DE  LUXE,  HERRINGBONE  and 
REGULAR  weaves  are  on  display.  Masterpieces  in  grass  rug 
production  and  extensively  advertised  to  a  mighty  army  of 
readers  through  home-reached  and  home-read  publications 
appealing  to  thoughtful,  thrifty,  God-fearing  people  whose 
love  of  home  comforts  is  quite  as  strong  as  their  love  for  the 
great  U.S.A.,  where  CREX  rugs  are  made. 

May  we  have  the  pleasure  and  honor  of  a  visit  from  you 
while  in  the  market? 


CREX  CARPET  COMPANY 

212  Fifth  Avenue,  New  York,  N.Y. 


Originators  and  Manufacturers  for  20  Years  of  Wire-Grass  Floor  Coverings 
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Draperies 

that 
Appeal  through  their  beauty 

and 
Satisfy  through  their  quality 

Our  Travellers  are  now  out  with  sam- 
ples of  our  extensive  range  of  attrac- 
tive 


Qjurtain   jSlets 

Shadow  Cloth 

Plain 

Casement  Cloth 

and 

Poplins 

Also  Chintz,  Cretonne,  Scrims 

and  Madras  Muslins 


We  are 


1  he  Jtiandker chief  House  of  Cjanada 

If  you  have  not  made  your  selection  of  Handkerchiefs,  for  Christmas 
selling,  our  advice  is,  DO  SO  WITHOUT  DELAY,  if  you  want  to  ensure 
deliveries.  Nowhere  will  you  find  better-selling  lines  and  better  value 
than  in  our  large  range. 

...Note  Our  New  Address... 
79  Wellington  St.  West-Fifth  Floor  Wellington  Bldg. 
Just  across  the  street  from  our  former  address 
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LACE  GOODS  CO. 

Limited 

IMPORTERS  and  MANUFACTURERS'  AGENTS 

TORONTO 


'SM#d- 


1  16 


DRY    GOODS    REVIEW 


Representatives: 


STANLEY  McLEOD 

543  Granville  St.,    Vancouver 

Western    Representative 

E.  R.  CLARRY 
14  Algonquin  Ave..     Toronto 

Reprcscntalice  for 
Northern    Ontario 

R.   11.  SWITZER.     35  Wellington  St.  West,  Toronto 
Salesman  for    Toronto 

H.  SWITZER.    193  Sparks  St..  Ottawa 
Representatice  for  Eastern  Ontario  and  Montreal 

NORMAN  SWITZER.    35  Wellington  St.  West.  Toronto 
Representatice  for  Western  Ontario 

J.  E.  COTE 

Quebec  City  Representatice 

66  Church  Street 

Quebec,  Que. 

JONES-CAIRNS  LIMITED 

St.  John.  N.B. 

Eastern  Representatice 


soft,  even  texture — special 
form-fitting  features. 


Famous 

for 

splendid  wearing  qualities. 

"Winsome  Maid' 

Pure  Thread  Silfa  Hosiery 

will    satisfy  your   most 
critical  customer. 

ALL  COLORS 


Allen  Silk  Mills 

43  Davies  Ave.  Toronto 

"CANADIAN  GOODS  ARE  BETTER" 
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For 

Children 

and 

Adults 


Special  Features  of  A.  B.  C.  Hosiery 


Good 
Appearance 


Long, 
Hard  Wear 


A.  B.  C. 
HOSIERY 


Finest  Cashmere  Yarns 

for 

Warmth 


Elastic  Rib 

for 

Form-Fitting 


Spliced    Heel    and    Toe 

for 

Wear 


ALLEN  BROS.  CO.,  LIMITED 


883  Dundas  St.  East 


Toronto 


"CANADIAN  GOODS  ARE  BETTER" 


I 
| 
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Spring  Time  is  Veil  Time 

New  Hats  need  new  Veils. 

Make  your  Veiling  Department  prominent 

for  the  biggest  Season  of  Veils  and 

Veilings  yet  known. 


NEW  VEILINGS 
JUST  RECEIVED 

Large  Plain  Meshes,  Scroll  Patterns,  Woven  Dots, 
Chenille  Spots,  Beauty  Spots. 

"MONA  LISA"  VEILS 

Black,  Navy,  Taupe,  Nigger,  Prunelle. 

This  Veil  has  proven  to  be  the  biggest  Seller 

yet  produced. 

They  fit  snug     invaluable  for  motoring. 
Have  you  tried  them  ? 

ELASTIC  VEILS— HAIR  NETS 
"CANVELCO" 

Veils  and  Veilings  will   increase  your 
Trade. 


BLACK  MALINES  IN  STOCK 

Tell  us  right  now  to  send  assortment. 
BIG  STOCK  OF 

NETS  and  LACES 


84  bt> 
STW   / 


P^ADAVEILING  CO 


LIMITED 


TORONTO 
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Underskirts 

in  a  wide   variety 
of  materials  and  colorings 

A    highly   attractive    line    for   Summer   Selling 


Manufactured  by 

<     c 
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The  best-known 

trade  mark  in 

the  "world  of  gloves" 


makes  your  sales  climb 


The  discrimination  exercised  in 
the  selection  of  our  leather  and 
expert  glovers  we  employ  co- 
operate to  bring  our  output  to 
the  highest  standard  of  perfec- 
tion. 

By  displaying  "Pernn  Gloves" 
you  will  accelerate  sales  on  the 
reputation  which  the  name 
Pernn  enjoys. 


P.  K.  Company 
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Feature 

"PERRIN'S" 
GLOVES 


For  Fall  and  Winter 

The  gloves  that  have  stood  the  test  of  years  and 
are  now  firmly  established  as  representing 

The  Utmost  in  Quality 


We  have  opened  a  new  factory  in 
the  new  Wilder  Building  at  Mon- 
treal where  we  are  manufacturing 
cape  and  suede  gloves. 

The  facilities  of  this  new  plant 
enable  us  to  produce  a  line  equal 
in  every  way  to  the  well-known 
products  of  our  American  fac- 
tories. 


These  "Made-in-Canada"  suede 
and  cape  gloves  embrace  all  essen- 
tails  of  quality,  materials  and  cor- 
rect workmanship. 

Our  representatives  are  now  car- 
rying the  complete  line.  Be  sure 
to  see  these  new  samples. 


Limited,  Montreal 


L62 
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CLATWORTHY  &  SON,  LIMITED 


Established    1896 


TORONTO 


Incorporated    1908 


Manufacturers  of  the -t  complete  line  of  DISPLAY  FIXTURES 

mikI  artisti<  WAX  FIGURES  made  in  Canada 


■ 


xp^ 


No.  264.     Skirt  Rack. 


No.    1590  N 
Natural    Rust    Display    Model 


% 


Our-Ciidm 

REGISTERED    TRADE     MARK 


When  you  invest  in  DUR-ENAM 
I  lisplay  Forms  you  receive  full  va- 
lue in  irreproachable  finish  in  every 
detail,  and  unfailing  durability. 
Through  a  long  period  of  service  and 
proven  merit,  the  Trade  Mark  DUR- 
ENAM  has  become  established  in 
the  mind-  of  patrons  everywhere  as 
representing  the  highest  standard 
obtainable  in  Display  Forms. 
The  completeness  of  our  line  of  Ids- 
play  Fixtures  will  meet  your  every 
requirement.  Scud  for  illustrated 
booklet.with  prices. 
We  arc  in  a  position  to  give  reason- 
ably prompt  deliveries,  since  making 
extensive  additions  to  our  Factory, 
which  allow  for  three  times  our 
former  capacity. 


REPRESENTATIVES : 
Vancouver.   B.  C.  M.  E.  Hatt  &  Co.,  Mercantile  Bid*. 
Montreal,   Que.,   Graham   Harris. 

Winnipeg.   Man.,   O'Brien    Allan    Co.,    Phoenix    Block 
Halifax,   VS.,  D.   A.   Gorrie,   Box    273 


No.    265.     Rack 


No.    1573 
Sitting   Form 


Buy   MADE  IN  CANADA  Products 


# 
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NOVELTY  CURTAINS 

Marquisette  and 
Scrim   Curtains 


From  the  soft,  filmy  Curtains  of  ex- 
quisite beauty  to  the  more  substantial 
and  simple  lines;  from  the  richest  and 
most  elaborate  designs  to  the  perfect- 
ly plain  scrims,  we  have  a  comprehen- 
sive array  of  Curtain  lines  to  show 
you  for  Spring. 

Our  Travellers  are  now  out  with 
samples.  You  will  be  interested  in 
our  lines.  Unusual  value  in  design 
and  quality  will  prove  their  desirabil- 
ity for  your  Drapery  Department. 
Our  Trade  Mark  is  your  guarantee  of 
satisfaction. 


CANADIAN  DRAPERIES  LIMITED 

145  Wellington  St.  West 
TORONTO 


BUY 


fDalip 


vr 


Canada's  Leading  Line  of 

ART  NOVELTY  CURTAINS, 

PIECE  GOODS,  PANELS,  ETC. 

"*l)alipar   Products :— Made  in  Canada! 

By  Canadian  Workers! 

For  Canadian  Homes! 


DALY  &  MORIN  limited 


MONTREAL 
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Greenshields  Limited 

ARE  HOLDING  THEIR  FORMAL 

H0USEFURN1SHING  SPRING  OPENING 
April  12th  to  17th 

when  all  the  latest  novelties  and  conceptions  known  to 
the  Housefurnishing  Trade  will  be  on  display,  including  : 

Tapestry,  Brussels,  Axminster,  Wilton,  Squares 
Mats,  Runners  and  Stair  Carpets  in  all  Qualities 

Blankets       Pillows       Quilts  Comforters 

White  and  Grey  All  Feathers  White  and  Colors       Cotton  and  Down 

DRAPERIES: 

A  collection  of  Hand-Blocked  French  and  English  Prints 
is  shown  in  new  and  exclusive  designs  and  color  effects 
that  convey  a  distinctive  individuality. 

We  feature 

French,  English  and  American  Cretonnes 

31",  36",   50"   wide — single  and  reversible. 

Sateens,  Scrims,  Marquisettes,  Lace  Curtains,  Marquisette 
Curtains,  Bungalow  and  Filet  Nets,  Madras,  Coin  Spots  and 
Art  Muslins,  Upholstery  Coverings,  Casement  Cloths. 
Tapestry  Table  Covers,   Rope  Portieres. 

DO   NOT   FORGET  THE   DATE. 

Wholesale  Distributors  of  Carpets  and  Draperies 


AilYiV^ 
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Greehshields  Limited 

-^•"Seventeen 


Victoria's  quare  • 

-   MONTREAL,  *  * 
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The  Oriental  Textiles^ Co.,  Limited 

Oshawa,  Ont. 

We  weave,  dye,  and  finish 

Silk  and  Cotton 

VELOURS 

MOHAIRS 

and 

PLUSHES 

Salesrooms:     33  Melinda  Street,     Toronto 
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ready  ! 


Right  now  is  the  time  to  send  for  your 
free  copy  of  our  "Guide  to  Better  Win- 
dow Displays!" 

It's  full  of  the  latest  creations  in  artificial 
flowers,  decoratives  and  wicker-ware  —  and  con- 
tains a  multitude  of  new  window  display  sugges- 
tions that  will  prove  real  business  getters.  There 
are  so  many  original  conceptions  you  will  find  it 
difficult  to  choose. 

Simply  request  your  copy  on  your  business  sta- 
tionery—  we'll  mail  it  immediately — it  will  end 
your  display  troubles! 

The  Adler -Jones  Co. 

206  S.  Wabash  Ave.,  Chicago 


Easter  Greetings 

To  All  Our  Customers 

Display  Your 

SPRING 
AND  SUMMER 
^^         GOODS 

A 

^^  DELFOSSE 
■               FORMS 

and     they    will     look 
their  best. 

Wax  Figures 
L               Bust  Forms 

m                Display 
W                 Fixtures 

A 

Quality    and     reason- 
able    price    is    our 
motto. 

We    are    now    mailing 
15,000   of    our    latest 
illustrated     catalogue. 
1                       If     you     do     not     get 
yours,  write  us. 

No.  2009.     Our  New  Human  Body  Waist  Form  for 
fine  Lingeries.     Flesh  color  enamel.     Sizes  16  years 
and  36-in. 

DELFOSSE  &  CO. 

247-249  Craig  St.  W.          Factory,  1  to  19  Hermine  St. 
MONTREAL 
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Easter  Arrives  in  the  French  Capital 

Our  Own  Correspondent  Sends  First-hand  Information  on  the  Approved  Creations  Launched 

by  World-famous  Designers     Trains  Are  oi  Net,  Evening  Bodices  Are  Very  Uriel 
and  Trimmings  Are  of  Ruches  and  Ruffles. 


Paris,  France 
March     1920 

EDITOR.   DRY  GOODS   REVIEW,  I 
have  jusl  Been  fche  last  couturier's 
collection,   and   am   very   pleased   to 
be    able    to    give    you    sonic  interesting 

details  on   the  Fashions  that  will   prevail 
during  the  coming  Summer. 

-t  of  all,  1  must  mention  that,  for 
the  first  time  I  nave  found  the  same  id«as 
worked  out  in  evary  place  of  course  dif- 
ferently, according  to  the  personal  taste 
oi  each  couturier.  These  ideas  I  can 
describe   as  follows: 

EVENING  DRESSES.— Are  all  very 
important  as  far  as  the  skirt  is  concerned 
for  the  bodice  is  next  to  nothing;  a 
scanty  piece  of  silk,  with  straps  on  the 
shoulders,  a  very  bare  back  as  a  rule,  or 
for  the  most  decent  ball  dresses,  veiled 
with  lace.  Most  skirts  are  very  wide, 
sho't,  with  panniers  on  the  sides,  flounced 
if  net  or  voile  and  held  up  by  the  horse- 
hair carcases,  or  iron  wires,  to  imitate 
the  crinoline  of  a  more  or  less  large  size, 
sometimes,  when  in  taffetas  or  brodie  or 
ether  stiff  material,  gathered  into  bou- 
illornes  in  the  same  manner  as  in  the 
drawings  of  Greuze,  or  simply  draped 
in  very  dainty  '.oops  on  the  sides.  1  have 
seen  in  one  house  nothing  but  loops  in 
net,  lace,  voile;  the  skirt  then  had  a  nar- 
row silk  fourrcau  ever  which  were  6  or 
8  huge  loops  that  constitute  the  skirt; 
at  the  back  two  of  these  were  cut  and 
let  sweeping  the  floor  in  a  narrow  train. 
and  retrousse  u raping?  right  at  the  bacK. 
Somewhere  else.  I  saw  some  flat  fronts, 
and  retrousse  drapings  right  at  t'-<-  back. 
As  a  rule,  there  are  no  trains  to  speak 
of:  in  fact  the  few  there  are,  cannot  be 
taken  into  consideration,  for  they  are  in 
net,  and  very  few  ladies  are  likely  to 
adopt  them,  as  they  won't  stand  two 
hours  dancing  without  being  soiled  and 
torn  to  pieces. 

Amongst  the  evening  coats  there  are 
a  good  many  made  of  frilled  or  bouil- 
lonne  taffetas.  Quite  a  few  of  them  have 
a  hood  that  can  be  put  on  the  head  when 
coming  out  of  the  theatre:  in  two  houses, 
I  .i\  some  instances  of  this  kind  of 
collai    that  were  quite  effective. 

For  the  full  Summer  we  shall  see 
plenty  of  lace  capes  and  mantles  espe- 
cially for  the   l  ace   meetings. 

TAILORED  COSTUMES.— There  are 
two  different  kinds  of  costumes,  and  both 
are  shown  in  the  same  house: 

The    regular   suit,   tailor-made,   that  is 

;n  shape,  -hade  and  material.  These 

are  half-fitting,  that  is,  while   still   loose 

around  the  waist,  show  a  tendency  to  fit- 

hy    mean-    of    a    curved    underarm 

Most   of    them    have   a   "basque" 

flat   in   -ni<-  cases,  otherwise  with  basque 


cut  slanting  with  a  godet  effect,  or  a 
pli  Hid  frill.  As  a  rule,  the  jackets  are 
much    longer    at     the    back    than    at     the 

front. 

The  skirts  are  narrow,  short,  with 
hardly  any  trimmings,  but  some  tiny 
pockets. 

Such  tailored  costumes  are  worn  with 
regular  chemisier  blouses,  with  high 
collars,  finished  by  a  frill  Mary  Stuart 
style;    the    sleeves    may    be    either    full 

•-ill.    or    very    short. 

The    fancy    tailored    costume    is    eom- 


The  Longer  Suit  Coat 

Drecoll  is  responsible  for  this  charming 
little-  street  tailleur  of  blue  cheviotte  with 
Ha  buttoned  straps  and  hi^h  collar  rendered 
most  becoming  bj  the  dainty  ruching  of 
hue.  The  coat  tunic  is  gathered  at  a  slight- 
ly below  normal  waistline.  The  skirt  is 
strictly   plain. 


p;  Bed  of  a  wide  skirt,  short,  either  en- 
tirely pleated,  accordeon  or  flat  pleating, 
or  only  with  some  pleated  panels  and  flat 
band-  of  material  alternating;  in  other 
instances  the  same  skirt  is  composed  of 
three  or  four  frills  on  the  top  of  each 
other.  I  have  noticed  one  entirely  cut 
slanting. 

The  jacket  Of  one  may  call  it  a  jac- 
ket), is  a  very  loose  coat,  going  some- 
times a  little  below  the  waist  line,  with 
pagoda  sleeves  that  just  cover  the  elbow, 
no  collar,  ami  no  other  fastening  than  a 
ribbon  around  the  neck,  which  is,  or  is 
not  tied.  _ 

With    such    garments    we    have    eilber 

very    elaborate    waistcoat    blouses,    with 

high   collars,  and   low  necks  in  "U"  in- 

id  of  "V,"  as  previously,  or   we  have 

some  long  chemise  like  tunics. 

AFTERNOON  AND  WALKINO 
DRESSES.— While  the  panniers  and 
elaborate  drapings  have  their  full  dis- 
play in  the  evening  dress  department,  the 
walking  dress  manufacturers  stick  to  the 
robe  chemise.  It  is  still  straight,  more 
fanciful  than  heretofore,  thanks  to  the 
prevailing  fashion  for  pleatings,  and 
gatherings  of  all  kinds,  also  with  some 
drapings  here  and  there,  but  still  it  is 
straight  enough  to  be  worn  with  the  old 
travelling  coats,  quite  flat  and  with  large 
sleeves  we  have  had  for  some  time. 

A  great  luxury,  however,  is  being  dis- 
played in  these  dresses;  when  they  are 
in  sergo,  navy  blue  trimmed  with  curr---f 
pink  color,  or  green.  In  taffetas,  which 
is  one  of  the  most  fashionable  fabrics 
of  the  season,  it  is  generally  black,  with 
white   organdie   trimmings. 

There  seems  to  be  a  strong  tendency 
towards  white  and  black  mixtures,  and 
when  the  full  Summer  time  conies,  we 
shall  have  it  displayed  mostly  in  lace 
dresses. 

Foulard,  in  printed  designs  small  or 
big,  is  also  much  sought  after,  and  also 
casha,  in  white,  a  fabric  of  which  you 
have  had  several  samples  already (  it  is 
in    wool    with    camel's    hairs). 

Of  course,  linen,  St.  Gall  embroidered 
organdie,  white  or  in  other  shades,  and 
also  plumetis,  whether  all  white,  or 
white  ground  with  colored  spots,  will  be 
extremely  fashionable  by  and  by. 

Shantung,  tussah,  and  all  silk  fabrics, 
will  make  some  costumes  for  the  seaside; 
all  light  shades,  and  dark  ones,  too,  will 
be  wanted.  Jade  green  appears  to  win 
favor   daily. 

In  the  cloak  department  we  shall  have 
some  more  comfortable  material,  such 
as:  velours  de  laine,  fairly  thick  for  tra- 
velling purposes,  broadcloth,  all  kind's  of 
nattes  and  tartans. 

The  shape  mostly  favored  is  the  cape, 
or  Manteau  cape. 
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The  latter  is  not  very  much  different 
from  the  one  to  had  last  season,  that  is 
the  long  narrow  at  the  bottom  coat,  very 
wide  around  the  hips,  with  small  sleeves, 
and  huge  collar  fur-trimmed. 

The  novelty  in  the  cape  lies  in  the  fact 
that  it  is  now  generally  a  kind  of  "collet," 
more  or  less  long,  but  very  much  like 
those  we  were  just  before  the  war.  Some 
are  but  a  piece  of  broad  cloth  cut  perfect- 
ly slanting,  with  no  gatherings,  and  only 
a  few  tucks  on  the  shoulder  to  keep  it 
in  place.  Others  are  gathered  on  a  tiny 
yoke,  have  no  collar  and  are  tied  by 
means  of  a  ribbon.  I  have  seen  some, 
and  not  the  less  pretty,  in  my  opinion, 
that  were  entirely  pleated  (that  wide 
pleating  which  we  call  "Soleil"  that  is 
like  the  rays  of  the  sun),  which  allowed 
at  each  movement  of  the  arm  a  very 
pretty  display  of  the  cape  itself.  I  should 
be  surprised  if  it  did  not  win  many  suf- 
frages. 

Smaller  "collets"  are  worn  with  tailor- 
ed costumes  in  place  of  jackets. 

TRAVELLING  COATS.— Are  always 
the  straight  convenient  garment,  easily 
put  on  or  taken  off,  and  there  as  nothing 
really  striking  about  them.  The  collars 
are  still  very  big  and  comfortable.  There 
are  always  some  big  pockets,  and  sleeves 
with  large  armholes. 


SUMMARY  OF  PARTS. 
LETTER 

Evening  dresses  have  intri- 
cate skirts  and  bodices  (hat  are 
"next  to  nothing." 

Frilled  taffeta  evening  wraps- 
Tailored  suits  have  basques. 
Fancy  tailored  costumes  show' 
pleatings. 

Afternoon  dresses  have  che- 
mise lines. 

( 'ape  effects  are  seen  in  COatS. 
Variety  of  trimmings. 


One  house  showed  a  few  waterproofed 
coats,  whose  material  was  soft  as  satin, 
and   allowed   drapings  of  various  kinds. 

In  the  way  of  trimming,  we  have :  all 
sorts  of  ruches,  frills  similar  to  the  spe- 
cimens I  sent  you.  The  chicoree  sample 
would  have  been  more  like  the  preemt 
fashion  if  it  had  been  made  with  material 
out  in  points  or  scallopped,  which  is  very- 
nice  and  effective.  The  others  were  just 
like  what  is  being  worn  at  present. 

RIBBONS.— Mostly  ruban  cire,  like 
patterns  sent  you  previously,  and  picot 
ribbon,  whether  frilled,  pleated  (accor- 
deon  generally)  or  flat,  making  a  kind 
of  frill  mot  gathered,  or  sewn,  so  as  to 
make  stripes  or  squares  on  the  material. 
In  other  instances,  the  same  ruban  cire 
was  cut  and  inserted  in  taffetas  of  a  dif- 
ferent shade.  It  was  original  and  effects 
ive. 

PLEATINGS  of  all  kinds  and  sizes 
find  a  ready  use  in  every  part  of  this 
Summer's  fashions. 


Satin,  Gold  and  Jet 


A  handsome  Drecoll  creation  typical  of  the  formal  French  even- 
ing gowns  which  appeared  at  the  recent  openings.  Black  satin 
forms  the  wonderfully  draped  skirt,  gold  and  black  broche  con- 
stitutes the  draped  bandeau  bodice,  and  ropes  of  jet  support  the 
model  and  provide  also  a  splendid  trimming  motif. 


EMBROIDERY  WITH  BEADS  used 
in  connection,  appear  to  have  won  much 
favor  also  this  season. 

All  these  hints  will  be  fully  developed 
as  we  go  along,  and  they  find  a  more 
ready  application  in  fashion,  but  from 
what  I  told  you  above,  you  may  conclude 
that: 

All  evening  dresses  will  be  full  width, 
and   draped. 


Afternoon  dresses,  plain  with  pleating. 

Tailored  costumes,  with  long  jackets, 
or  small  coatees,  always  loos?. 

Coats  for  afternoon  or  evening  wear 
all  capes  or  mantles. 

At  the  end  of  this  month  I  will  send 
you  quite  a  lot  of  patterns  on  furniture 
materials. 

Yours  very  truly, 


Jeanne  Gsell 
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Egypt  and  the  Orient  at  New  York 

The  Smartest  Clothes  Betray  Medieval  Inspiration     Suits  for  Spring  I>oth  Plain  and  Fancy 
Gorgeous  (.owns  at  Fashionable  Eating  Places     Sports  Wear  a  la  Mode. 


NEW  YORK,  March  13.  Should 
I  the  Nile  rise  from 
her  sarcophagus  she  would  im- 
ttely  hasten  to  a  certain  specialty 
shop  to  ur>t  her  new  Spring  bonnet. 
These  hats  are  decidedly  Egyptian  both 
in  style  and  trimming.  One  hat  arrives 
nt  tli  ■  desired  effect  by  the  unique  plac- 
ing of  a  bow  at  the  edge  of  the  brim, 
another,  a  smart  sailor,  is  trimmed  with 
crawling  beetles  worked  in  colored  raffia 
and  a  big  scarab  embroidered  in  wooden 
beads  at  the  front.  One  of  the  most 
Striking  hats  is  a  turban,  puffed  out  over 
the  ears  with  green  and  red  figured  ma- 
terial. The  front  and  back  of  the  hat 
are  made  of  red  straw,  and  the  centre 
is  embroidered  with  an  Egyptian  beetle 
of    lit  ads. 

Long  strings  of  red  wood  beads  are 
looped  across  the  front  and  low  at  the 
sides  to  complete  a  toque  that  is  startling 
in  its  newness. 

Oriental  influences  compete  with  the 
Egyptian   in   all  manner  of  apparel  and 


Batik  At  Its  Best 

Nothing  could  be  smarter  than  this  Hatik 
■carl    <>i    Mir    green    with    hat    and    bag   to 

niatih.  The  s|*>rts  blouse  is  called  "The 
Adventuress."  and  is  of  Nile  urcen  embroi- 
dered in  peach  and  dark  ureen  wool.  The 
skirt    is   of   white   tan-ti  lev. 


Touches  of  the  Orient  ap- 
pear in  jewelry  this  season;  bead  neck- 
laces are  bedng  worn  and  the  favorite 
color  seems  to  be  jade.  A  lot  of  neck- 
laces have  both  round  and  odd  shaped 
beads.  Complete  sets  consisting  of  beads, 
bar  pins,  and  bracelets,  in  which  the 
same  design  appears  in  all  three  are 
being  shown.    Some  of  tin    i  is  are 

beads  and  links,  while  others  are  made 
entirely  of  beads.  Metal  ornaments  in 
oblong  shapes  of  filigree  work,  when 
-onibm*  d  with  beads  make  a  pretty  ef- 
fi  ct.  Some  more  elaborate  ones  have 
larger  than  the  average  and  set 
with  tiny  stones,  thus  giving  the  effect  of 
balls  of  brilliancy.  These  small  stones 
are  pearls,  emeralds,  garnets,  and 
sapphires.  Whin  worn  for  evening  wear 
the  small  stones  glitter  brilliantly  in  the 
artificial   light. 

Odd  shaped  enameled  pins  are  new 
this  spring.  Some  of  them  have  quaint 
little  scenes  painted  on  them.  The  col- 
orings are  in  pastel. 

Bracelets  Returning  to  Favor 

Again  bracelets  are  coming  into  their 
own.  The  short  French  sleeves  are  re- 
sponsible for  this — and  one  bracelet  is 
not  sufficient  for  those  who  desire  to 
keep  with  the  fashions.  Instead  there 
can  be  as  many  as  four  on  each  arm. 

Spring  of  course  encourages  the 
wearing  of  suits  on  the  Avenue.  Jaunty 
Eton  suits  are  appealing  to  youthful 
femininity.  One  of  navy  serge  was  si-i'i. 
with  the  coa^.  crossing  over  in  front, 
revealing  the  corners  of  a  white  pique 
waistcoat  attached  to  the  short  shawl 
collar  of  the  same  material.  Tight  fit- 
ting sleeves  were  three-quarter  length 
with  pique  cuffs  and  the  skirt  had  a 
l'Ctng  tunic.  Narrow  cire  cerise  picot 
ribbon  edged  the  tunic  and  outer  edges 
of  jacket. 

Elaborate  Suits  for  Women 
Oris  sd&s  a  goodly  numt^r  of  sufets  \vi;th 
rather  elaborate  trimmings  on  older 
women  Silver  cloth  is  used  for  pocket 
facings,  vestings,  etc.  as  well  as  I 
silver  lace  braids,  for  the  inner  side  of 
high  collars  many  of  which  are  also  com- 
ing to  the  fore.  All  sorts  of  novelty  silk 
braids  and  beads  of  the  iridescent  and 
jet  variety  are  among  these  showy  trim- 
mings which  relieves  otherwise  strictly 
tailored  styles. 

V  Russek's  was  a  navy  blue  tricot  in-- 
practically  covered  with  jet  bugles  an  1 
having  a  jet  fringe  of  about  12  inches  in 
depth  falling  over  the  skirt  section  from 
hinline   down. 

Brilliant   Sashes 
Brilliant   colors    for    sashes    and    also 
Oriental   printed   satin  for  lower  part  of 
bodice  and  yoke  of  skirt  section,  are  feat- 
ures    of    new    navy    blue    tricotines    at 


the    bouse    of    Franklin    Simon     v.      Co. 
II.  re  they  are  also  showing  a  new  mo- 
del combined  with  an  imported  navy  blue 

fabric,   striped   with   vivid   yellow. 

Worn  at  the  Tea   Hour 

Some  beautiful  costumes  were  to  be 
seen  at  the  Ritz-Carlton  the  other  after- 
noon. The  craze  for  the  gold  am!  -  her 
note  does  not  yet  seem  to  be  on  the  wane. 
One  of  the  smartest  frocks  had  s  :ft  blue- 
grey  chiffon  velvet  for  a  foundation.  Ovei 
this  was  a  tunic  of  the  Russian  coat  ef- 
fect, with  a  low-square-cut  neck,  and  a 
collar  behind  of  soft  grey  squirrel  fur. 
The  coat  had  a  long  basque,  also  i 
with    squirrel,    which    finished    the    cuffs 


Sweet  Simplicity 

The  very  thinu  for  a  little  school  girl  is  this 
neat  criambrav  frock  with  white  pique 
collar,  cuffs,  and  pockets  outlined  with  a 
touch   of   handwork   in   contrasting  color. 
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of  the  three-quarter  length  sleeves.  The 
coat  shoved  a  wide  girdle  embroidered 
in  dull  gold  and  turquoise  'blue  in  a  me- 
dieval design.  The  girdle  was  tied  loose- 
ly at  the  left  side,  ending  in  a  heavy 
fringe  of  tassels  composed  of  tiny  dull 
gold  beads. 

The  hat  was  of  the  same  shade,  chif- 
fon velvet,  cleverly  draped  and  having  as 
its  only  ornament  a  large  tassel  corres- 
ponding to  those  that  appeared  on  the 
girdle,  and  dropping  near  the  edge  of  one 
side  of  the  turban. 

Black  was  very  much  in  evidence  at 
the  Plaza,  many  of  the  smartest  women 
being  entirely  dressed  in  black.  Black 
rtbarmeusle  -<turban  hats  w.ith  wreaths 
of  cross  aigrettes  were  worn  in  many 
cases,  and  soft  black  charmeuse  frocks 
with  no  other  note  of  color  than  a  bril- 
liant swathed  girdle  of  emerald  or  crim- 
son brocaded  gold  cloth,  tied  loosely  about 
one  hip. 

With  some  of  these  charmeuse  frocks 
large  black  picture  hats,  covered  in  vel- 
ours were  being  worn,  and  one  especially 
was  a  rather  flat  shape  with  a  good 
width  of  brim  at  the  sides.  Two  curled 
black  -ostrich  feathers  were  put  on  flat 
from  the  border  of  the  brim,  meeting  to- 
gether on  top  of  the  crown. 

Striking   Velvet   Gown 

Another  striking  black  toilette  was  of 
black  and  silver  striped  net,  made  up 
over  deep  sapphire-blue  chiffon  velvet. 
It  showed  the  new  apron  effect  in  front 
being  embroidered  in  heavy  silver  braid 
hand-work,  placed  on  the  edge  of  the 
apron.  The  underskirt  was  of  plain  sap- 
phire blue  velvet,  and  the  three-quarter 
sleeves  showed  a  line  of  the  same  silver 
embroidery. 

The  woman  who  prefers  a  wrap  in- 
stead of  a  suit  for  street  wear  will  have 
a  variety  to  select  from  this  Spring  thai 
ranges  through  many  colors  and  styles. 

The  wrap  may  be  full  length  or  it  may 
be  abbreviated  to  the  three-quarter  mode 
that  permits  a  glimpse  of  the  frock  be- 
neath  it.  As  a  rule,  it  is  cut  quite  full 
and  occasionally  is  full  enough  to  permit 
one  end  to  be  thrown  over  the  opposite 
shoulder.  This  is  a  particularly  grace- 
ful style  when  developed  in  charmeuse  or 
the  soft  silk  duvetyn  that  lends  itself  so 
well  to  fulness. 

For   Sports   Wear 

Sports  skirts  this  year  are  brighter 
and  more  interesting  than  ever  before,  if 
that  is  possible.  There  is  no  limit  to  the 
colors  and  materials  that  are  used.  Heavy 
corded  silks  and  sheer  printed  georgettes 
contribute  their  loveliness  to  make  the 
sports  costume  of  the  Summer  Girl  un- 
deniably captivating. 

A  smart  shop  on  the  Avenue  shows  an 
odd  accordion-pleated  skirt  of  white  baro- 
net satin  figured  with  a  futuristic  de- 
sign in  black.     Another  skirt  is  of  pink 


Smart  Summer  A  umber 


A    coat   of   polo  cloth    in   a   sport   design,   sure   to   be   wanted    for   all    manner   ol 

warm  weather  activities;  and  an  interesting  dress  of  flowered  voile  with  organdie 

vestee   and   cuffs   and   maroon   velvet    sash. 


kumsi-kumsa,  laid  in  one-inch  box  pleats. 
Pleated  skirts  of  dark  figured  chiffon  are 
attractive,  even  though  they  are  not  es- 
pecially practical  for  all  outdoor  sports. 
With  the  sports  skirt,  dainty  stock- 
ings must  be  worn,  especially  when  white 
oxfords  and  pumps  call  attention  to  one's 
hosiery.  Heavy  white  silk  stockings  are 
striped  with  blue-bird  silk.  The  same 
style  may  be  had  in  white  with  other 
colors  and  brown  silk  striped  with  brown. 
If  wool  stockings  are  desired  they  may 
be  had  in  white  checked  with  blue  or 
brown  squares.  White  stockings  with 
clocks  embroidered  in  colored  silk  are 
appropriate  for  sports  wear. 


HARRODS    IN    BUENOS    AIRES 

"Everything  under  one  roof"  will  be 
the  motto  of  a  new  department  store 
which  Harrod's,  of  London,  is  to  build 
to  take  the  place  of  its  old  store  in 
Buenos  Aires.  It  is  to  be  three  times 
the  size  of  the  present  place,  being 
eight  floors  in  height  and  containing 
nine  acres  of  floor  space.  Work  has  al- 
ready begun,  and  the  first  section  of 
the  new  establishment  is  expected  to 
open  in  about  a  year,  while  it  is  hoped 
that  the  entire  premises  will  be  in 
working  order  within  eighteen  months. 
After  the  realization  of  its  present  un- 
dertaking it  is  Harrod's  plan  to  estab- 
lish a  chain  of  stores  throughout  Ar- 
gentina similar  to  those  which  it  is 
now  operating  in  English  cities. 
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Have  You  an  Infants'  Department 

Reasons  Why  You  Should  Have,  If  You  Haven't — If  You  Have,   It  Mighl    Be  Improved, 


Might  It  Not? 


£_ SPRING     is     t hf     naturally     appointed 

^^  tinif  for  bjousecleaning  ami  re-ar- 
"^  ranging  ante's  affairs,  wherefore  it 
behooves  tin  progressive  merchant  to 
look  over  his  various  departments  and 
refurnish  them.  One  department  often 
neglected  is  that  dew  ted  to  Infants' 
Wear.  Unfortunately  it  is  even  found 
to  be  missing  in  many  an  otherwise  well- 
equipped  store. 

Now  when  there  is  a  baby  in  your 
own  heme  you  know  how  he  is  waited  on, 
how  all  his  wants  are  anticipated  and  he 
receives  the  most  attention  of  any  in- 
dividual in  the  house.  And  you  think 
it  ia  worth  it,  don't  you  Well,  isn't  it 
just  as  much  worth  while  to  give  the 
babies  of  your  community  special  at- 
tention in  your  store?  When  the  baby 
grows  up  he  generally  love,s  his  mother 
best  because  she  was  the  one  that  at- 
tended to  most  of  his  wants  when  young. 
So,  the  store  that  tends  to  the  small 
baby's  wants  is  going  to  get  the  grown 
baby's  trade. 

Your  Town   Needs  One 

The  argument  that  your  town  is  not 
Large  enough  to  make  profitable  special- 
izing in  infants'  wear  cannot  hold  water. 
Do  you  know  that  more  than  a  million 
and  a  half  of  the  two  and  a  half  million 
babies  born  annually  in  the  United  States 
are  born  in  towns  of  less  than  10,000  in- 
habitants? Doesn't  that  make  the  pro- 
position sound  worth  while  to  the  mer- 
chant in  a  fair-sized  Canadian  town? 

Now  there  is  little  competition  in  the 
seeming  of  infants'  garments.  Styles 
are  well  standardized  and  suffer  slight 
variations.  Therefore,  outside  of  obtain- 
ing and  keeping  a  complete  range  of 
sizes,  the  only  way  to  make  the  depart- 
ment forge  ahead  of  its  neighbors  is  by- 
perfecting  the  service  and  introducing 
attractive  "stunts"  or  side  lines  to  com- 
pel notice;  primarily  from  jth-  babies' 
mothers. 


Make  Shopping  Easy  for  Mothers 
The  first  duty  is  to  make  shopping 
easy  for  the  expectant  mother.  Some 
target  stores  provide  a  separate  Layette 
Room.  That  of  the  Robert  Simpson  Com- 
pany, Toronto,  has  the  woodwork  done  in 
white  enamel  and  the  wallpaper  of 
chintzy  looking  kiddies  at  play.  There 
is  a  table  down  the  centre  whereon  mer- 
chandise may  be  shown,  and  large,  com- 
fortable chairs  for  the  mother  to  occupy 
while  being  served.  The  merchandise  is 
kept  in  glass  cupboards  on  one  side  of 
the  wall,  below  which  are  drawers  con- 
taining sample  sets  of  various  priced 
layettes.  It  is  customary  in  specialized 
infants'  departments  to  take  orders  for 
complete  layettes.  In  such  a  room  all 
sorts  of  suggestive  accessories  may  be 
displayed  which  the  mother  might  other- 
wise forget  about.  For  instance,  a  daint- 
ily beribboned  bassinet  might  be  sold  in 
this  way;  a  tiny  enamelled  cradle,  a  high 
chair  or  a  kindergarten  table. 

Infant    furniture,    throughout    the    de- 


ENGLISH    GIRLS    IN    INDUSTRIES 

A  splendid  type  of  citizen  is  looked 
for  in  the  English  girls  who  are  arriv- 
ing to  make  their  livelihood  in  Canada. 
Out  of  several  hundred  of  these  girls 
who  have  arrived,  numbers  are  being 
taken  into  the  various  industries  of  the 
Dominion,  and  the  mills  are  looking  to 
these  Old  Country  girls  to  assist  in  an 
effort  to  increase  production  to  meet 
the  insistent  demands  in  all  lines.  The 
Mercury  Mills,  Hamilton;  the  Penman 
Mills,  Paris,  and  the  Toronto  Carpet 
Company,  as  well  as  various  other  mills 
through  the  province,  have  secured  some 
of  the  new  arrivals,  who  bring  with 
them  credentials  that  show  very  careful 
individual  investigation  before  the  new 
citizen  has  been  granted  permission  to 
sail. 


DRY  GOODS  MAN  HONORED 

The  newly  appointed  president  of  the 
St.  Louis,  Mo.,  Chamber  of  Commerce, 
is  W.  Frank  Carter,  one  of  the  directors 
of  one  of  the  largest  dry  goods  concerns 
of  that  city.  Mr.  Carter  has  also  been 
appointed  a  member  of  the  Board  of 
Education. 


pattznent,    has    been    found    exceedingly 

profitable.  And  there  are  other  import- 
ant items,  patented  articles  which  the 
mother  dres  n  t  know  she  needs  until 
•os  them.  For  instance,  a  bath  bed, 
carriage  strap,  ear  regulator,  doll's  bed, 
funny  rag  dolls,  rubber  sheeting,  trap 
hib.  ' 

Helpful    Stunts 

Various  are  the  successful  stunts  that 
some  stores  have  carried  out  to  their  own 
financial  advantage.  One  of  these  is 
the  weighing  el  babies,  a  ceremony  that 
is  bound  to  bring  them  back  at  regular 
intervals,  for  people  in  general  have  been 
educated  to  the  advantages  of  keeping 
close  account  of  the  baby's  advances  and 
decreases   in   weight. 

Another  stunt,  possibly  not  so  well 
known,  is  that  of  having  the  photograph 
taken  of  every  child  under  five  years 
which  is  brought  to  the  department  dur- 
ing a  certain  week.  This  is  especially 
good  when  introducing  the  department 
as  a  separate  entity  in  your  store.  You 
could  easily  arrange  for  a  local  photo- 
grapher to  take  the  picture  for  the  most 
of  the  mothers  would  want  a  dozen  or 
more  prints  made  when  they  received  the 
one  taken  for  your  purposes.  One  mer- 
chant put  all  the  photos  taken  in  this 
way  in  the  window  and  by  the  end  of 
the  week  had  a  most  attractive  display. 

A  fine  time  to  make  plans  for  quick- 
ening the  life  of  your  infants'  wear  de- 
partment is  when  the  local  women's  or- 
ganizations are  conducting  a  baby  wel- 
fare week.  When  people  are  talking 
about  their  babies  and  hearing  lectures 
about  their  health  it  is  psychologically 
impossible  for  them  not  to  think  about 
buying  them  some  new  clothes  for 
"mama's  darlings." 


Dry  Goods  Review 
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Early  Openings  Well  Patronized 

First  Week  in  March  Sees  Formal  Displays  of  Latest  Vagaries  of  La  Mode — French  Fash- 
ions Chic  and  Youthful — Street  Tailleurs  Favor  Both  Long  and  Short  Coats 
and  Taffeta  and  Lace  are  Chosen  for  Dressv  Wear. 


"M 


ISS  SPRINGTIME"  made  her 
entrance  very  early  this  sea- 
son, as  far  as  the  shops  were 
concerned.  Growing  hyacinths  in  clus- 
ters of  pink,  lavender  and  yellow  were 
used  profusely  on  counters,  and  to 
finish  artistic  display  windows  by  the 
Robert  Simpson  Co.  of  Toronto  the  first 
week  in  March.  Vivid  color  effects 
were  everywhere  employed  to  charm 
Winter-wearied  eyes,  and  judging  from 
the  enthusiastic  attendances  at  all  the 
various  Spring  openings,  the  extrava- 
gant preparations  for  these  important 
ceremonies  were  by  no  means  wasted. 
Murray-Kay's  of  Toronto  enticed  the 
fair  sex — and  many  escorts — to  view 
their  exclusive  styles  with  the  aid  of  a 
splendid  big  orchestra  and  a  dainty 
artiste  (Madame  Ray  Baker),  who 
donned  many  stunning  models  and 
posed  just  like  the  wax  ladies,  smiling 
and  beautiful,  in  all  the  shop  windows. 
Excellent  lighting  effects,  and  a 
specially-built  platform  in  the  book  sec- 
tion of  the  store  enabled  large  crowds 
to  witness  Madame  Baker's,  daily  ex- 
hibitions, in  which  she  not  only  dis- 
played to  excellent  advantage  a  collec- 
tion of  smart  Spring  creations,  but 
showed  to  a  nicety  how  hats  and  cos- 
tumes should  be  donned  to  get  the  best 
effects.  Flower-entwined  pillars  and 
spaciously  arranged  aisles  added  to  the 
many  attractive  features  of  the  Murray- 
Kay  display.  The  collection  at  this 
store  ran  the  gamut  in  fashions  from  a 
lovely  white  and  silver,  low-backed 
evening  gown  to  a  jaunty  box-coated 
street  tailleur  of  navy  tricotine,  with 
touches  of  Chinese  red.  Shiny  effect* 
in  hats  were  featured  largely,  while  an 
exclusive  showing  to  ladies  of  "Made- 
in-Canada"  lingerie  called  forth  consid- 
erable praise. 

Simpson's   Open    First 

The  Robert  Simpson  Co.,  Ltd.,  of 
Toronto,  held  their  formal  opening  a 
week  earlier  than  any  of  the  other  large 
stores — so  early,  in  fact,  that  their  own 
Spring  was  imported,  just  as  the  most 
beautiful  frocks  shown,  and  growing 
flowers,  as  well  as  potted  plants  and 
ferns,  decorated  the  whole  store,  as  well 
as  the  windows  and  the  newly-arranged 
ready-to-wear  department,  in  which  the 
opening  was  held.  Special  emphasis 
was  placed  on  the  collection  housed  in 
the  newly-equipped  French  salon — bouf- 
fant effects  and  gorgeous  fabrics,  beau- 
tiful beyond  mere  adjective,  were  dis- 
played in  original  creations  bought  at 
the  famous  bouses  of  the  best  designers 
in  Paris. 

Among  the  costumes  for  street  wear, 
the  short  Eton  and  box  coat  models 
were  featured — navy  being  permitted  the 


premier  position  in  the  display.  Many 
versions  of  the  over-blouses  were  shown 
in  sheer  fabrics  and  in  satin  and  jerssy. 
Embroidery  was  featured  on  many  of 
the  smartest  examples.  At  the  Simpson 
opening,  hats  revelled  in  lovely  bright 
color  effects — jade,  Pekin  blue  and 
bright  red,  as  well  as  all  the  new  blues 
and    hennas    being    shown. 

Taffeta  frocks  lor  afternoon  wear 
were  shown,  bouffant  in  line  and  de- 
cidedly frilly  as  to  trimming.  Smart  ex- 
amples of  the  sand-colored  polo  coats 
were  also  shown,  and  a  wonderful  dis- 
play of  French  lingerie  was  attractively 
displayed. 

An   Innovation    at    Eaton's 

The  semi-annual  promenade  of  fashion 
of  the  T.  Eaton  Co.  in  Toronto  was 
staged  on  the  fourth  floor  in  the  new 
dress  and  millinery  departments  during 
the    same   week    of    March    8. 

A  novel  idea  war.  tried  out — that  of 
permitting  the  models  to  parade  inform- 
ally about  the  whole  floor,  instead  of 
keeping  to  a  central  elevated  runway. 

The  orchestra  played  from  a  central 
dais  and  the  models  promenaded  in  the 
sections  devoted  exclusively  to  the  types 
of  models  which  they  wore.  Thus,  those 
displaying  misses'  models  walked  in  the 
misses'  section;  the  women's  suits  and 
coats  in  the  women's  department,  and 
so  on.  In  a  number  of  the  aisles,  small 
platforms  were  erected,  and  the  manne- 
quins mounted  these  at  intervals  to  en- 
able a  complete  all-around  view  of  the 
models  which  they  were  showing.  Special 
emphasis  was  placed  on  street  costumes 
at  the   Eaton   showing. 

Coats  featured  at  this  store  gave 
preference  to  the  full-length  styles,  with 
deep  capes  coming  almost  to  the  hip-line, 
or  cape  collai's  ending  in  a  point  which 
was  tucked  under  the  belt  at  the  back. 
Walking  suits  were  exceptionally  plain 
and  neat  fitting.  Their  smartness  con- 
sisted in  straight  supple  lines,  narrow 
notched  collars,  and  narrow  belts. 

One  of  the  full  length  dress  coats 
shown  had  several  pleats  placed  under 
the  arms,  giving  a  decided  fullness  at 
the  sides,  while  the  front  and  back  were 
plain   and   flat. 

Goodwin's,  Ltd.,  of  Montreal,  held 
their  formal  Soring  opening  the  week 
of  March  15,  displaying  a  lovely  collec- 
tion of  Spring  models  on  a  revolving 
dais,  with  a  unique  stage  setting,  repre- 
senting a  great  scalloo-shell,  brilliantlv 
illuminated  and  overhung  with  floral 
garlands. 

At  the  T.  Eaton  Company's  Winnipeg 
showing,  which  ran  the  same  week  as 
the  Toronto  display,  five  professional 
mannequins  from  Chicago  paraded  in  La 
Mode's  latest  caprices.     Hats  were  spe- 


cially emphasized  and  the  vogue  of  jaae 
green  was  realized  in  many  of  the 
smartest  chapeaux  and  in  whole  cos- 
tumes of  jersey  cloth. 

Frilly  taffeta  frocks  were  also  shown 
in  this  fascinating  color  and  the  vogue  of 
novelty  ribbon  girdles  were  illustrated 
in  numbers  of  the  most  exclusive  French 
creations. 

The    New    House   of    Catto 

The  House  of  Catto,  known  to  the 
trade  all  over  Canada  as  John  Catto  and 
Son,  of  Toronto,  chose  the  17th  of  March 
as  the  day  on  which  they  opened  their 
new  premises  on  Yonge  street.  The  firm 
which  had  resided  at  59  King  Street  East 
for  over  half  a  centary,  recently  secured 
a  Yonge  street  site  at  the  corner  o' 
Shuter  street  in  view  of  the  decision  on 
the  part  of  the  King  Edward  Hotel  man- 
agement to  make  exclusive  additions  to 
the  present  building. 

In  the  fine  new  store,  equipped  to 
take  care  of  an  increasing  business,  this 
reliable  old  firm,  with  its  veteran  pro- 
prietor, who  is  still  the  active  head  at 
the  age  of  88,  will  cater  to  a  customary 
exclusive  trade.  The  best  in  plaids  and 
tartans  are  displayed  in  the  store,  along 
with  pure  Irish  linens  and  the  finest 
of  wool   dress  fabrics. 

It  is  a  far  cry  from  this  up-to-date 
and  exclusive  dry  goods  establishment 
to  the  emporium  of  56  years  ago,  where 
John  Catto,  at  the  age  of  32,  dressed 
dignified  windows  to  catch  the  attention 
of  quaintly-garbed  matrons  who  walked 
on  a  quiet  and  ordsrlv  thoroughfare  at- 
tended by  inconspicuously  garbed  maids. 

Mr.  Catto  has  many  amusing  anec- 
dotes of  those  days  before  skyscrapers 
and  motor  cars  combined  to  make  the 
corner  of  King  and  Yonge  streets  the 
exciting  place  that  it  is  to-day. 


BUYER  SUFFERS  LOSS 

The  sympathy  of  the  trade  and  DRY 
GOODS  REVIEW  is  extended  to  Mr. 
Frank  Hamilton,  buyer  of  smallwares 
for  W.  R.  Brock,  Ltd.,  Toronto,  in  the 
l->ss  of  his  wife  through  influenza,  fol- 
lowed by  pneumonia.  She  was  ill  only 
a  few  days  and  Mr.  Hamilton  was  him- 
self laid  up  at  the  same  time.  We  would 
also  express  a  hope  for  his  own  speedy 
recovery. 


MOVED  TO  WINNIPEG 

W.  H.  Illsey,  manager  of  the  J.  H. 
Ashdown  Company's  retail  stores  at 
Cale-ary,  has  been  given  the  management 
of  the  Ashdown  retail  establishment  in 
Winnipeg.  Mr.  Illsey  will  assume  the 
riut:ps  «f  his  new  aopointment  Mav  1. 
C.  W.  Patterson,  of  the  Winnipeg  store, 
will  be  Mr.  Illsey's  successor  at  Calvary 
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I  ashions  at  the 


Legislature 


Ladies  of  the  Government   Wear  Smart 

Afternoon  Gowns,   Long   Whin-  Kid 

<.li  \< •-   and  Carry    Flowers 

The  opening  of  the  fifteenth  Legisla- 
ture lit'  Ontario  wis  informal  from  the 
fashion  point  of  view,  and  while  the 
great  bulk  of  the  feminine  town-bred 
audience  seated  in  the  galleries  were 
simply  costumed  in  suits  or  one-piece 
frocks  and  long  top  coats,  the  wives  of 
the  new  farmer  Government  set  the 
styles  in  afternoon  frocks,  ami  wore 
their     charming     gowns     with     unusual 

k  e. 

.Mrs.  Drury,  who  entered  on  the  Pre- 
mier's arm,  looked  iovely  in  a  pale  prim- 
rose-colored Georgette  frock,  delicately 
embroidered  in  gold  and  posed  over  a 
foundation  of  blue  and  yellow  satin. 
These  two  tints  were  combined  in  the 
sash,  and  a  corsage  of  sweetheart  roses 
were  caught  at  the  girdle.  Elbow  sleeves 
and  long  white  kid  gloves  were  worn 
and  a  most  becoming  and  modish 
chapeau,  with  a  jeted  crown  and  wired 
tulle  brim. 

Mrs.  W.  E.  Raney,  wife  of  the  At- 
torney-General, sat  next  to  Mrs.  Drury 
on  her  right  and  was  gowned  in  cream 
and  brown  Georgette,  with  handsome 
head  work,  and  a  large  black  hat.  After 
the  ladies  had  taken  their  places, 
escorted  each  by  her  member-husband, 
the  Government  House  party  arrived, 
Mrs.  Clark  taking  her  place  on  Mrs. 
Drury's  left,  closest  to  the  Speaker's 
chair.  Mrs.  Clark  looked  beautiful  in 
soft  grey,  with  an  armful  of  crimson 
Miss  Diana  Clark  was  daintily 
fiocked  in  rose  taffeta  and  wore  a 
smart  little  brown  tulle  hat  and  carried 
roses  also. 

Lady  Willison,  who  was  among  those 
seated  in  the  chairs  of  honor  on  the 
floor  of  the  House,  looked  very  graceful 
in  black  charmeuse,  with  a  close-fitting 
tocque,  trimmed  with  a  wide  cire  bow. 
Mrs.  Hartley  Dewart  wore  a  smart  black 
gown  and  chinchilla  furs,  a  becoming 
black  hat,  with  sealskin  rim.  Miss 
Church,  sister  of  the  Mayor  of  Toronto, 
wore  a  charming  little  gown  of  brown 
jttte,  headed  in  bronze,  and  a 
brown  and  gold  hat. 


SALES  CONVENTION    IN   ST.   LOUIS 

The  Measuregraph  Co.,  of  St.  Louis 
held  a  successful  three  days'  sales  con- 
vention on  February  24,  2-">.  26,  taking 
up  the  problems  of  the  sales  force,  and 
discussing  the  Bales  methods  adopted  by 
various  successful  producers.  During 
the  convention  it  was  announced  that 
the  company  would  place  ieveral  new  in- 
struments on  the  market  shortly,  details 
of  which  will  be  anounced  later. 


Discussed  Dollar 

With  the  Designers 

Mr.   John     O'Connor,    of    Murray-Kays, 

Talks  on  Adverse  Rate  of  Exchange 

to    Women    Designers 

The  Canadian  Women  Designers'  Club 
of  Toronto  met  on  March  3  at  the  Laura 
Matilda  Tea  Rooms,  King  street,  the 
members  enjoying  a  delightful  supper 
party,  followed  by  an  address  by  Mr. 
John  O'Connor,  of  Murray-Kays,  Ltd., 
on  "What  is  the  Matter  with  the  Can- 
adian Dollar?"  Mr.  O'Connor  dealt  with 
the  exchange  situation  in  a  frank  and 
comprehensive  manner,  drawing  atten- 
tion to  the  only  possible  remedy — pro- 
duction. The  speaker  also  urged  the 
necessity  of  quality  in  production.  Can- 
adian designers  had  never  before  had 
such  an  opportunity  to  make  a  mark  for 
themselves  and  it  was  their  duty,  the 
speaker  said,  to  produce  the  very  best. 
Only  the  superior  merchandise  would 
create  the  demand. 

Miss  C.  M.  Storey  conveyed  a  hearty 
vote  of  thanks  on  behalf  of  the  club  to 
the  speaker,  who  was  warmly  applauded 
by  the  members. 

Following  a  short  business  meeting, 
at  which  it  was  announced  the  election 
of  officers  would  be  held  in  May,  Mrs. 
Presnail  and  Miss  Dean  led  in  an  amus- 
ing debate  on  "Can  We  Have  a  Costume 
With  National  Characteristics."  Miss 
Dean,  supporting  the  negative,  won  on 
some  very  clever  points. 


The  Supreme  Costume  Company, 
Ltd.,  was  recently  incorporated  with  a 
capital  of  $40,000.  Head  offices  will  be 
situated  in  Toronto. 


New  Artificial  Silk 

Plant  for  Brussels 

It  is  reported  on  this  side  that  a 
new  plant  to  make  artificial  silk  is 
to  be  built  in  the  vicinity  of  Rrus- 
sels.  The  company  is  being  organ- 
ized and  it  is  said  that  the  capital 
has  been  subscribed.  The  output 
will  not  be  large  at  the  start,  the 
figure  of  75  kilogrammes  per  day 
being  mentioned.  The  chemist  at 
the  head  of  the  plant  does  not  wish 
to  forecast  the  production. 


Overshoes  Enjoy 

a  Spring  Vogue 

Old- Fashioned      (Joloshes       Donned       by 

Smart   Women.   With    Woollen 

1 1  ose 

With  the  donning  of  woollen  hose,  the 
vogue  of  the  smartly-cut  spat  begins  to 
wane.  And  what  do  you  suppose  is  be- 
ing adopted  as  a  substitute  foot- 
warmer?  Nothing  more  or  less  than 
the  old-fashioned  overshoe  of  clumsy 
proportions,  but  roomy  warmth!  For 
the  past  two  months  this  vogue  has  been 
growing.  Fashion  devotees  simply  insis- 
ted on  woollen  hose,  and  to  display  them, 
the  low  brogue  of  course  was  the  only 
correct  footwear.  Spats  could  not  be 
worn,  either,  if  the  smart  contrasting 
clocks  were  to  be  seen,  b  ut  wintry  winds 
and  streets  melting  and  freezing  alter- 
nately made  an  overshoe  that  would 
protect  her  ankles  as  well  as  the  soles 
of  milady's  low  cut  oxfords  a  necessity. 

Whether  this  apparent  disregard  of 
appearances  attending  the  adoption  of 
the  clumpsy  looking  "goloshes"  is  an  in- 
dication  of  more  sensible  foot  modes  in 
place  of  the  silken  hose  and  fancy  lasts 
of  shoes  which  have  been  seen  on  the 
streets  for  so  long,  it  remains  to  be  seen. 
At  present  the  devotees  of  the  "galosh" 
claim  that  they  are  very  comfortable  and 
besides  keeping  the  feet  warm  and  dry, 
enable  their  wearers  to  don  smart  Spring 
footwear  and  to  keep  them  in  a  brand 
new  condition  until  the  time  when  pave- 
ments are  in  a  fit  condition  for  pedes- 
trians. 

The  "Daily  Garment  News,"  of  New 
York,  states  that  the  college  girls  in 
Western  American  cities  are  now  tak- 
ing up  the  fad  of  the  overshoe  which  has 
always  been  worn  by  the  sub-debs  in 
certain  Eastern  cities  in  the  United 
Slates.  These  girl  students  affect  the 
overshoes  for  convenience.  They  never 
buckle  them  up — slipping  them  on  un- 
fastened, to  go  from  one  building  to  an- 
other, attending  lectures. 

"Yes,  it  is  a  fad,"  said  the  department 
head  in  a  big  Chicago  store,  "but  we  ex- 
pect it  to  last  at  least  one  year.  The 
rubber  houses  are  increasing  their  orders 
with  that  idea  in  mind." 

Canadian  college  towns  have  long  since 
ceased  to  look  upon  these  overshoes  as 
a  novelty,  for  school  girls  of  all  ages 
have  worn  them  right  along.  The  fact 
that  the  older  sister  and  even  the  mother 
of  the  "undergrad."  has  adopted  the  col- 
lege version  of  the  rubber  is  a  decided 
tribute  to  the  younger  generation. 


CORSET    CO.    ENLARGING 

Owing  to  rapidly  increasing  business 
throughout  the  entire  Dominion,  the 
Parisian  Corset  Company  of  Quebec  has 
acquired  the  adjacent  property  to  their 
present  factory  at  the  corner  of  Cou- 
lombe  and  Turgeon  streets  in  that  city 
upon  which  they  will  erect  a  four-storey 
building,  72x70,  which  will  more  than 
double  their  present  floor  space. 
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FUR  PRICES  LOWER 

Continued  from  page  75 

An  effort  is  being  made  to  popularize 
other  furs  which  are  less  expensive  than 
the  Hudson  seal,  such  as  electric  seal, 
marmot,  and  Russian  pony,  etc.  It  is 
expected  that  there  will  be  a  larger  sale 
in  these  lines,  as  the  cost  is  about  half 
that  of  the  Hudson  seal,  which  means  a 
considerable  difference  to  the  buyer. 
The  Russian  pony,  for  instance,  is  ap- 
proximately one-third  the  price  of  the 
Hudson  seal.  Persian  lamb,  beaver  and 
coon  are  so  high  that  it  is  not  antici- 
pated that  there  will  be  a  very  large  de- 
mand for  any  of  them,  as  they  will  be 
even  more  expensive  than  the  seal. 

As  regards  the  lming,  the  European 
silks  have  proven  to  be  the  most  con- 
sistently satisfactory,  although  they  are 
very  expensive,  running  as  high  as  $21 
a  year  in  some  line?.  Some  of  the  Am- 
erican silks,  however,  have  been  found 
to  be  equally  as  good  as  the  Swiss  silk, 
by  some  manufacturers.  When  it  is 
figured  that  around  4%  yards  of  ma- 
terial are  required  to  line  a  fur  coat, 
with  average  silk  linings  at  $8  or  $10  a 
yard,  it  will  readily  be  seen  that  this 
important  item  figures  largely  in  the 
cost  of  manufacturing.  But  in  the  ef- 
forts to  cut  down  the  cost  of  manufac- 
ture, the  makers  will  turn  more  to  silk 
poplin. 

The  situation  will  be  more  definitely 
known  after  the  fur  auction  has  been 
held  in  Montreal,  which  opens  March  22. 
The  prevailing  opinion  seems  to  be  that 
the  fur  prices  will  continue  to  climb,  as 
the  demand  for  furs  seems  endless. 


HIGH  PRICES  AT  NEW  YORK    AUC- 
TION 

The  total  of  the  New  York  fur  sales 
reached  $10,600,000  on  the  closing  day, 
being  $600,000  more  than  anticipated. 
This  means  that  individual  prices  were 
even  higher  than  expected. 

Skunk  sold  for  prices  at  15  per  cent, 
advance  on  last  October;  nutria  increas- 
ed 80  per  cent.;  Northern  raccoon,  35 
per  cent.;  and  Southern,  60  per  cent. 

London  Fur  Sales 

Excellent  results  in  the  way  of  large 
returns  were  obtained  at  the  London  fur 
sales  held  the  latter  part  of  January. 
Unusually  high  bids  were  the  rule,  but 
this  is  partly  owing  to  the  scarcity  of 
pelts.  In  many  cases  the  number  of 
skins  offered  was  much  smaller  than  in 
last  January,  which  bears  out  the  fact 
that  the  fur  trade  has  been  exception- 
ally big  and  supplies  are  low. 

The  increases  in  price  of  some  pelts 
over  those  of  last  year  are  as  follows: 

Beaver   120  per  cent. 

Otter 50  to  90  per  cent. 

Cross  fox 20  per  cent. 

Blue  fox    20  per  cent. 

Russian  sable 50  per  cent. 

Ermine     20  per  cent. 

Mink   50  to  100  per  cent. 

Lynx   25  to  40  per  cent. 

Wolf 25  per  cent. 

Wolverine    60  per  cent. 

Squirrel    50  per  cent. 

Australian  opossum    .      50  per  cent. 

Ringtail  opossum    ...     50  per  cent. 

Red  Fox 30  per  cent. 

Stone  marten    100  per  cent. 


An  Exquisite 
Blouse 

Hand  drawn-work,  embroid- 
ery and  filet  lace  render 
this  fine  white  voile  blouse 
sufficiently  exclusive  for  the 
finest  of   Slimmer  occasions. 


COLORED  STEEL  BEADS  ARE  NOW 
AVAILABLE 

Orange,    Coral,    Pekin,   Jade    and    Steel 

Shades   in    Demand — Smart  for 

Summer  Fabrics 

For  five  years  the  demand  for  colored 
beads,  either  crystal  or  steel,  has  been 
growing  in  leaps  and  bounds,  and  in  the 
same  ratio  the  shortage  has  increased. 

Colored  steel  beads  have  been  an  un- 
known quantity  on  the  market  for  some 
time,  and  even  the  plain  steel  bead  has 
been  at  a  premium.  Within  the  past  few 
weeks  one  of  the  largest  firms  in  To- 
ronto secured  a  stock  of  these  modish 
dress  trimmings,  and  already  the  de- 
mand has  been  tremendous. 

As  bead  trimmings  are  to  be  worn 
this  summer  on  Georgettes,  silks,  and 
even  on  voiles,  it  will  be  well  for  the 
trade  to  secure  their  supplies,  for  the 
call  is  going  to  be  heavy.  The  new 
colored  steel  beads  are  showing  in 
orange,  coral,  Pekin,  blue,  wine  color, 
and  a  beautiful  emerald  as  well  as  in 
plain  steel  and  gold  effects.  They  will 
be  shown  as  trimming  motifs  on  scarfs 
for  evening  wear,  on  waists,  dainty  over- 
blouses,  and  even  on  camisoles  designed 
for  wear  beneath  colored  Georgette  or 
chiffon  waists.  They  will  also  be  strong 
for  decorating  smart  costumes  of  trt- 
colette  or  jersey  and  will  appear  on 
smart  silk  bags,  fabric  hats  and  collars 
of  sheer  materials.  Second  only  to  these 
steel  beads  are  the  crystal  beads,  which 
will  be  used  in  great  profusion  on  the 
lightweight  Summer  fabrics.  White 
china  beads  will  be  shown  on  light  blues, 
corals,  maize,  or  lavender,  while  vari- 
colored motifs  made  out  of  crystal  beads 
in  harmonizing  and  contrasting:  shades 
will  be  very  good. 

Oddly  painted  wooden  beads  exploiting 
queer  figures  and  fantastic  designs  in 
the  mast  original  color  combinations,  ar? 
now  on  the  market  f-nd  are  numbered 
among  the  best  novelties  at  present  be- 
ing shown.  They  are  designed  for 
novelty  bags,  for  cushions,  boxes,  lamp- 
shades, and  all  such  novelty  uses.  No 
doubt  odd  necklets  will  result  from  the 
appearance  of  these  novelties  on  the 
market  in  a  range  that  has  not  been 
seen  for  some  years. 


NEW  DRAPERIES 

Continued  from  page  140 

with  wide  hemstitched  edges  and  insets 
of  cluny  and  filet.  Point  Venise,  Bruano 
and  Italian  filet  are  ?hown  in  the  new 
window  curtains,  which  hang  very 
straight.  White,  ivory  and  beige  are 
shown.  One  buyer  told  DRY  GOODS 
REVIEW  that  these  curtain  fabrics  were 
arriving  in  very  fair  time  and  that 
prices  were  not  advancing  to  any  notice- 
able extent.  Nottingham  nets  and  laces 
and  curtain  materials  made  in  Scotland 
are  arriving  in  a  splendid  range  of  de- 
signs  and  should  be  displayed  by  the 
trade  at  once  to  meet  the  demand  when 
the  Spring  housecleaning  and  moving 
begins  next  month. 
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Departmental  Store 

I  [elps  to  Raise  Fund 

.1.      H.     Could      Lends     Premise-     in     St. 

Thomas  i<>  Assist  in  Raising  Hos- 
pital Fund 

J.  H.  Gould,  Limited,  of  St.  Thomas, 
scored  another  brilliant  advertising  suc- 
cess this  months  when  the  progressive 
firm  co-operated  with  the  Women's  Hos- 
pital Aid  of  that  city  in  raising  runds 
for  the  new  Memorial  Hospital  projected 
for  Elgin  County.  Mr.  Could,  the  presi- 
dent and  general  manager  of  tht  com- 
pany, devoted  a  large  section  of  the  main 
floor  of  the  big  departmental  store  to 
the  display  and  sale  of  food  contributed 
by  sympathetic  housewives  all  over  ti.e 
county,  and  also  advertised  the  unique 
event  a  week  in  advance,  generous  por- 
tions of  the  store's  advertisement  space 
in  the  daily  press  beyond  donated  to 
explain  the'  sale  and  its  purposes.  In 
one  full  page  advertisement,  the  sale 
was  the  central  feature.  And  then  came 
the  sale  itself — held  on  Friday  and  Sat- 
urday. Results  far  exceeded  the  expec- 
tations of  the  most  optimistic.  More 
than  $400  was  realized  by  the  patriotic- 
women,  who  are  very  enthusiastic  about 
the  success  of  the  sale  and  are  planning 
a  repeat  performance  in  October  of  this 
year.  Mr.  Could  has  already  expressi": 
his  willingness  to  have  his  store  again 
utilized  for  the  attraction. 

He  encourages  the  use  of  his  store  for 
such  occasions.  His  business  policy,  a 
mighty  good  one,  is  to  get  the  crowds  in 
the  store  and  then  offer  them  the  most 
enticing  waies  possible.  Every  fort- 
night or  so  the  Daughters  of  the  Empire 
of  St.  Thomas  hold  a  tea  or  musicale  on 
the  third  floor  of  the  store,  a  portion 
of  which  has  been  tastily  decorated  ex- 
clusively for  such  functions,  while  two 
or  three  times  a  year  some  patriotic 
society  of  the  city  stages  a  fashion  show, 
the  Gould  Company  supplying  all  the 
costumes  and  other  essentials.  And 
every  time  an  event  of  this  kind  is  pull- 
ed off,  Mr.  Could  sees  to  it  that  his 
store  is  looking  its  prettiest  so  that  the 
visitors  will  get  a  very  favorable  im- 
pression and  return  soon. 


CHRIS.   SPENCER 

Head  of  David  Spencer  Ltd.,  one  of  the  larg- 
est departmental  --tores  in  Briish  Colum- 
bia, who  has  just  given  up  the  president  ot 
the  Vancouver  Hoard  of  Trade,  after  >;uid- 
inir  it  through  a  record  year.  Mr.  Spencer 
is  also  a  former  president  of  the  Vancouver 
Canadian  Cluh.  Following  the  death  of  his 
father.  Mr.  David  Spencer,  recently,  he  as- 
Bnmed  the  head  of  the  big  firm,  which  now 
has    1,000   employees. 


BUYER  GOES  TO  EUROPE 

Mr.  S.  E.  Home,  buyer  for  C  Goulding 
&  Sons,  has  just  left  for  Europe  and  ex- 
pects  to  be  away  until  about  the  first 
of  May. 

NEW    DKY    GOODS   STOKE 

The  building  at  103  Roncesvalles  Ave- 
nue, with  a  store  on  the  ground  floor 
and  two  apartments  above,  has  been  sold 
to  the  Misses  Wylio  foi  a  sum  said 
to  be  not  less  than  $l.r.  000  The  pur- 
chasers, who  are  now  esfnblished  at  117 
Roncesvalles  Avenue  w'll  convert  the 
premises  into  an  up-to-date  retail  dry 
goods  store. 


READS  WHOLE  DEPARTMENT 

Tin    Bryson-Graham  Co.,  Ltd.,  Sparks 

Street,  Ottawa,  have  appointed  Mr.  R.  A. 

ult   manager  (.vet-   the   carpet   an  ! 

curtain  departments  in  addition  to  his 
management  of  the  linoleum  and  hard- 
sections.  It  is  believed  that  his 
many  years'  experience  in  tlu  needs  i  f 
the  home  will  be  of  great  B(  rvice  to  the 
ptarons  now  that  the  whole  of 
the  Door  coverings  arc  undi  r  his  direc- 
tion. 


BUYER  IN   EUROPE 

W.  E.  Young,  buver  of  cotton  goods 
for  W.  R.  Brock,  Ltd..  Toronto,  has  left 
for  a  two  months'  buying  trip  to  Europe 
and  is  expected  to  be  back  about  the  first 
of  April. 


BEGIN  WORK  ON  FACTOR? 

The  Perfect  Knit  Mills.  Ltd.,  are  plan- 
ning1 to  commence  work  as  soon  as 
Soring  onens  on  their  new  four-storey 
factorv  in  the  v'curt'-  of  their  present 
spinning  plant  at  Listowel.  Ont.  The 
building,  it  is  e-Cmated,  will  cost  ap- 
proximately  S100.000. 
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Dupuis  Freres,  Ltd. 

Reward  Employees 

Dupuis,    Freres,    one    of    the    lai 
and      oldest      established      departmental 
-    in      Montreal,      celebrated    their 
52nd   anniversary  on    Monday,   March   15. 

J.  N.  Dupuis,  president  of  the  firm, 
is  a  believer  in  true  publicity  and  satis- 
tied  employees.  He  distributed  bon 
to  everyone  in  the  firm's  employ  in 
honor  of  the  anniversary,  and  has  also 
presented  everyone,  from  office  boy  to 
head  manager,  with  free  insurance,  the 
policies  ranging  from  $500  to  $2,000,  ac- 
cording to  length  of  service. 

Work  will  begin  almost  immediately 
on  a  new  building  that  will  occupy  a 
depth  of  some  .'575  feet,  with  entrance 
and  display  windows  on  Demontigny  St. 


AN    EXPLANATION 

In  a  recent  issue  of  DRY  GOODS  RE- 
VIEW, the  statment  was  made  that  a 
silent  partner  in  The  Wilson  Mfg.  Co. 
had  been  bought  out  by  Allen  Bros.  Co., 
Ltd.     This  is  incorrect. 

The  Wilson  Mfg.  Co.  i  its  name 

to  Allen  Silk  Mills,  Limited,  being  owned 
by  K.  W.  and  J.  M.  Allen,  but  the  mill  is 
not  connected  in  any  way  with  the  firm 
of  Allen  Bros.  Co.,  Ltd.,  of  883  Dundas 
St.  E.,  except  that  K.  W.  and  J.  M.  Allen 
are  stockholders  in  both  firms. 

HIGH   SILK    HAT   AGAIN 

COMING   INTO   ITS  OWN 

The  silk  hat  was  first  seen  in  Eng- 
land about  the  year  1820,  but  being  made 
of  long-napped  English  silk  on  a  felt 
body,  it  was  very  heavy  and  clumsy, 
twenty  years  later  the  present  style  of 
hiirh  hat  was  introduced  from  France, 
with  Lyons  silk  as  now  used. 

A  drawback  to  the  French  hat  was 
its  fragility  and  liabilty  to  be  dented  at 
the  slightest  touch.  But  an  English 
hatter  hit  upon  the  happy  idea  of  stiffen- 
ing the  body  with  varnish,  and  the  pn  \> 
lem  of  a  light,  strong,  durable  silk  hat 
was  solved,  and  soon  the  hats  made  by 
London  hatters  vtere  famous  all  over  the 
world. 

Quite  within  living  memory  the  hip-h 
hat  reigned  supreme;  practically  it  was 
the  only  hat  worn  by  every  man,  from 
prince  to  nloughman.  Cr:eki  ters  played 
in  it,  boating  men  wore  it  on  the  river 
sportsmen  on  the  moors,  and  holiday 
makers  on  the  sands  of  Margate  and 
Rams</ate. 

An  interesting  and  convincing  proof 
of  its  universality  is  rc-cn  in  the  well- 
known  print  of  the  prize-fieht  between 
rs  and  Heenan  in  1860.  Everyone 
in  the  crowd  wears  a  topper  of  the 
chimney-pot  pattern  except  the  members 
of  "the  fancy"  acting  as  ring-keopers, 
who  wear  raps.  Now,  after  having  been 
temnorarily  obscured  by  the  war,  it  is 
cominir  into  its  own  once  more. 
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The  McElroy  Mfg.  Co.,  Ltd. 

^Garments 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.      -     Toronto 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Merit  Skirt  Company 

436B  St.  Catherine  St.  W. 
Montreal 

Skirts 


LADIES'  JERSEY 
BLOOMERS 

made  from  the  popular 

JERSEY  CLOTH 

Pink,  White  and  Pale  Blue  Colors.  Immediate 
delivery.     Reasonable  prices. 

Samples  on  request. 

Ideal  Dress  Co. 

1488c  ST.  LAWRENCE  BLVD. 
MONTREAL 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


5DM 

1187  Mt.  Royal  Ave.,  Montreal 


WELL  WORTH  SEEING 

OUR  SPRING  LINE  OF 
Cloaks  and  Suits 

Better  Garments  also 
Popular  Priced 


605  St.  Catherine  St.  W..  Montreal 


Distinctive  Dresses 


The  S.  &  D.  line  of  dresses  for  Spring  and  Summer  is  one  which  is  well  worth  looking 
over,  whether  you  want  to  buy  or  not.  These  beautiful  new  models  in  silk  and  high  grade 
cloth  materials  will  keep  you  in  touch  with  what  Paris  and  New  York  are  showing. 

Our  travellers  will  be  calling  on  you  from  March  20th  to  April  20th.      If  you  are  not  on 

our  list  just  drop  us  a  card. 

THE  S.  &  D.  DRESS  CO. 

142  PEEL  STREET  (A  Few  Doors  Above  Windsor  Hotel) 

MONTREAL 
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Dry  Goods  Revu  to 


Corsets 


The  dire  scarcity  of  all  corset  commo- 
dities and  the  unprecedented  demand 
for  "P.C."  CORSETS  combine  to  make 
future  prices  and  deliveries  very  un- 
certain. 

Foresighted  buyers  will  not  delay 
booking. 


Parisian  Corsets  Mfg.  Co.,  Limited 

Quebec  City,  Quebec 


BRANCHES: 

Montreal,  329  Craig  Toronto,  7f>  Hay  Street 

Fred,    S.    Brnneaa,    Representative    fur    Nova    Scotia. 

including   Cape    Breton. 

3,    Ozley,    Representative   for    New    Brunswick,   and 

Prince    Edward   bland, 

\\  BBTBBM    RKi'KKSKNTATIVK: 
C.   H.  Butler,  2t   Si;  on   Bids.,   Winnipeg,   Man. 


Specialists  in  Children's  Dresses 

Attractiveness  and  utility  are  ideally  combined  in 
the  designing-  and  making  of  Reid  dresses  for 
chifdren.  The  materials,  trimming  and  workman- 
ship are  all  of  the  best,  in  keeping  with  the  policy 
that  has  made  Reid  dresses  so  very  popular. 
Children's  white  embroidery  Dresses  our  Special- 
ty; also  many  attractive  styles  in  plain  and  fancy 
voiles,  Shantung,  and  other  staple  lines  artisti- 
cally trimmed   and   finished. 

G.  F.  Reid  &  Company 

Brampton,  Ontario 


Original  and  Exclusive  Charm 

in 

Kassab  Kimonos 

and 

Silk  Underwear 

The  Summer  demand  for  cool, 
luxurious  silk  undergarments  is 
sure  to  be  great,  owing  to  the  ever- 
increasing  popularity  of  silk  with 
women  who  appreciate  the  rich 
comfort  it  affords  them. 
It  is  advisable  to  place  your  order 
without  delay,  as  the  supply  of  silk 
is  strictly  limited. 

All  inquiries  given  our  prompt 
attention. 


KASSAB   KIMONO   MFG. 

SOMMER  BLDC,  37  MAYOR  STREET 

MONTREAL 


CO. 
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Counter  Costume  Co. 


Limited 


Designers  and  Makers  of 

Misses'  and  Juniors' 
Dresses 


266-268  King  St.  West 

Reid  Building 

TORONTO 


Representatives 


A.  B.  Colwell 
J.  W.  Counter 
R.  O.  Hargravc 


Western  Canada 
Western  Ontario 
Maritime    Province 


-     J.   Howard 

A.     W.     Hargrave 

W.    A.    Tallmire 
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Dry  Ooodt  /.' 


100%  Value,  100%  Service,  100%  Satisfaction 


Wc  arc  now  show- 
ing our  Sorting 
Range  of  the  lat- 
est creations  in 
New  Blouses. 


Looks  Well 

Launders    Well 

Lasts  Well 


We  will  prepare 
our  Fall  line  for 
June  1st.  Show- 
ing and  advise  the 
Trade  to  buy  early 
and  avoid  the  ex- 
treme high  prices. 


O^ 1  product  of 
IndividualihL  Ckgance 
and  (jham 

They    Sell    Because    They    Satisfy 
The  AMERICAN  WAIST  &  DRESS  CO.  Limited 

MAKERS  OF  GOOD  BLOUSES 

MONTREAL 


Get  the 

Habit  of  Selling 

Our 

Guaranteed 

Thistle  Brand 

Raincoats 


Thistle 


aft©rpr<3>®lE 
Coats 


Top 


ffdwr 

Laidfes  anndl 
(S'giafei£a®iB} 


Thistle  Brand 

Guaranteed 

Overcoats 

are  sold 

in  all  the 

best  stores 

from 

Coast  to  Coast. 


Brand 


Get  the 

Habit  of  Selling 

Our 

Guaranteed 

Thistle  Brand 

Raincoats 


[®toiriinng 
Top  Coats 


©aiEnpikes 

nn©w  wnftlh 

©ooir  ©gill@gnnfl@ia 


H3fiB©s<c©IlE©dl  did  Fa!birn(sB  SftyE©  aumdl  WwItaannsMip 
THE  SCOTTISH   RUBBER  CO.  LIMITED 

3  I  6  Notre  Dame  Street  W.  MONTREAL 
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Important  A  nnouncement 


"UTILITY 


BRAND" 


MADE  IN  CANADA 


A  NEW  DISCOVERY  ■»■  ■*«  "*<««  inthewayof  pleasing  "CAREFUL  RAINCOAT  BUYERS^ 

The  completion  of  our  large  new  factory  under  the  wide  experience  of  the  present 
new  management,  has  enabled  us  to  complete  a  range  of  men's,  women's  and 
children's  garments  never  before  seen  anywhere,  and  the  following  6  FACTS  will 
explain. 


Our  "MANAGEMENT 


n 


With  our  acquisition  of  Mr.  L.  Fedder- 
man  as  manager  of  our  plant,  we  can 
boast  of  the  most  competent  supervisor 
that  the  rainproof  trade  has  ever  known, 
and  our  customers  can  spell  the  Last 
phrase  to  perfection  in  "Raincoats." 
Mr.  Fedderman  has  long  been  the  idol 
of  the  trade  in  England,  and  is  the 
envy  of  manufacturers  in   America. 

Our  "FACTORY" 


We  have  the  most  sanitary  and  up-to- 
date  factory,  and  our  workmanship  the 
most  skilled  in  the  line. 

Our  "STYLES" 

A  variety  of  the  newest  designs  com- 
prises our  fashions  for  the  ensuing 
season- 


Our  "RANGE" 

Consists  of  the  latest  patterns  in  Tweeds, 
Coverts,  Gaberdines,  Paramattas,  Cash- 
meres. Leatherettes  and  Rubber  Sur- 
face Cloths  of  all  descriptions. 

Our  "LABEL  &  GUARANTEE" 

The  "Utility  Brand"  label  carried"  on 
all  our  best  coats  is  your  guarantee 
of  satisfaction  for  quality  and  make. 
etc.,  as  it  stands  for  the  "proof"  in 
"waterproofs." 


Our  "SERVICE 


9  9 


All  orders  receive  our  immediate  atten- 
tion at  all  times,  thus  ensuring  prompt 
deliveries. 


To  Buyers  of  Raincoats  who  have  hitherto  found  it  a  problem  in  making  their 
selections,  we  are  certain  that  on  looking  over  our  complete  range  of  samples. 
will  find  no  difficulty  in  placing  your  orders  for  the  coming  season. 

Our  Salesmen  are  on  the  road  now  and  will  be  calling  on  you,  so  all  we  ask  of 
you   is  to  look  over  our  display   carefully  and  the  rest  will  be  inevitable. 


the  UNION  RUBBER  CO.,  limited 

309  NOTRE  DAME  ST.  WEST 
MONTREAL 


"A  TRIAL  WILL  CONVINCE  YOU" 
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Dry  Goods  Revu  u 


In  Halifax  and  Vancouver,  as  well  as  in 
Toronto  and  Montreal,  the  reputation  of 
our  Waists  and  Skirts  is  of  the  highest, 
and  if  a  specific  illustration  were  needed 
the  selection  of  both  lines  by  the  very 
wealthiest  of  Canada's  stores,  in  huge 
quantities,  is  sufficient  to  express  the 
esteem  in  which  our  Waists  and  Skirts 
are  held 


For  Department  Attractiveness 
Buy  Them 

For  Customer's  Satisfaction 
Buy  Them 


For  Big  Profitable  Lines 
Buy  Them 


W.  C  Bland,  Limited 

Philips  Square         Montreal 
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Middies 

Sport 

Skirts 

and 

Smocks 


Nurses' 

and 

Maids' 

Regulation 

Uniforms 


Unmistakable  Values 


th< 


in  me 


Circle -Cross  line  of  Summer  Garments 

Exceptional  style,  quality  and  value  explain  the 
reason  why  Circle-Cross  garments  are  so 
immensely  popular  with  the  buying  public. 

Be  sure  your  stock  is  well  assorted  for  the  Spring 
and  Summer  demand. 


COLE-WH ITAKER 

Limited 

292     St.    Catherine    St.    West 

MONTREAL 
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ORDER  NOW  to  Insure  DELIVERY 


Waists 


Exclusive  designs  in 
Georgettes 

Crepe  de  Chines 
Voiles,  etc. 


Dresses 


For  Summer  Selling 

Printed    Voiles 
Charmeuse 

Duchesse  and  Taffetas 


QUALITY  CONSIDERED   YOU  PAY  US  LESS 


VOGUE  WAIST  &  DRESS  CO., 207  S^SSJK.g^"'-  MONTREAL 


SSr®' 


"Easrter    Greetings  ^C}> 

to  the  trade 


Number  37 


A  real  office  waist 
featured  in  Silk  Jersey. 

The  Caphn  Waist  and  Dress  Co. 

1952  St  Lawrence  Blvd.  MONTREAL 

)  Maters  of  Georgette,  Crepe  de  Chine, 

|  Wash  Silk  and  Voile  Blouses 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom  and  Factory : 

Bay  and  Wellington  Sts.,        -        Toronto,  Canada 


CONDENSED     ADVERTISEMENTS 

Five  cents  per  word   per  insertion.  Ten   cents   extra    for   bo*   number. 


TJOSIERY      AGENT.      WHOLESALE      AND      EXPORT.      REQUIRES 
agencies    in    knitted   goods    (stockings,    underwear,   scarves,    coats    for 
'its,    men   and  children),  also   for  gloves       L.    A.   Nelson,   59,   Gresham 
Street.    London.    E.C. 


yOR    SALE  EXCLUSIVE    READY-TO-WEAR    AND    MILLINERY 

business  and  modern  building  :  turn  over  $50,000  ;  in  centre  of  city  of 
2B.000:  East  Ontario.  Owner  starting  factory.  Write  Box  191.  Di> 
Goods    Review,    143-153    University    Ave..    Toronto. 


Say  you  saw  the  ad  in  Dry  Goods  Review 


Business  Data 


Would  it  interest  you  to  gel  all  information  published  from  time  to  time  on  industrial  con- 
ditions in  certain  districts? 

Do  you  ever  wish  to  refer  to  the  advertising  of  a  competitor,  the  past  quotations  of  certain 
stocks,  the  expansion  of  factories,  the  fire  lo9?es  or  any  data  that  may  assist  you  in  manag- 
ing \  our  busini 

Our  service  is  a  decide!  success  in  this  field  an  1  three  months'    trial    will    prove  to  you  that 
having  thi>  valuable  data  at  your  finger  ends  i-  assuredly  worth  while. 
We  will   be  glad  to  give  you   rate-  and  suggest  a  service  thai  you  will  use  daily. 

Canadian  Press  Clipping  Service 

143-153  University  Avenue,  Toronto 


Dry  Goods  Review 
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Are  you  prepared 

for  that  Summer  Business? 


When  your  feminine  shopper  sets 
out  on  her  annual  tour  in  search 
of  warm  weather  apparel  she  has 
a  very  definite  idea  of  what  she 
wants ;  and  if  you  cannot  show 
her  what  she  is  looking  for,  your 
competitor  will. 

We  can  supply  you  with  a  com- 
plete range  of  "Art"  Dresses  and 
Skirts  that  will  increase  your 
business  very  substantially  for 
the  coming  summer  seasOn. 

Let  us  get  together  and  one  of 
our  travellers  will  show  you  why 
we  believe  "Art"  Garments  com- 
bine the  qualities  of  style,  mater- 
ial and  value,  better  than  any 
others.  A  post  card  will  bring 
our  representative. 


ART  CLOAK  &  SUIT  CO.,  LTD. 

MONTREAL 


323  BLEURY  ST. 


Ontario  Showroom 

Lent    Bldg.,    Toronto 
H.  M.  NASH 


Quebec  Showroom 

Brunet   Bldg.,  Quebec 
R.  DIONNE 


Western  Provinces 

302  Hammond  BIk.,  Winnipeg 
J.  W.  COLLETT 


Maritime  Provinces 

B.  R.  ETTENBERG.  JR. 


Montreal,  C.  ROSE 
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Beauty  plus  Utility 

justify  the  existence  or  a  -woman  0  garment. 
Add    to    this   total 

Novelty  and  Exclusiveness 

ana    the    result    is    our 

Silk    Raincoats    and  Capes 


lnr= 


i—  m 
Q 


'hicb 


are    in    sue 


h    favor    in    the    finest   shops    of    New    York. 


They    should    appeal    equally    well    to    the    Canadian    woman    who     is    fastidious, 
and  who  demands  that  her  outer  garment  shall  he  in  harmony  with  the  remainder 

of  her  apparel. 


Bettinson  Q?  Cade,  Inc. 


i 

1 

i 

0 

a "i 


417    Fifth   Avenue 


New    York 


"National"  Rain  and  Utility  Coats 

for  Ladies  and  Misses 

An  extensive  range  of  models  for  Spring  and  Fall  in  a  wide  variety  of  mate- 
rials: Bolivia,  Polo  Cloth,  Goldstone,  Silvertone,  Tricotines,  Serges,  Velours, 
Fancy  Tweeds. 

In  every  garment  we  maintain  the  usual  high 

"National"  Standard  of  Excellence 

for  which  National  Brand  is  so  well  known. 

We  are  also  showing  full  range  of  Ladies'  and  Men's  Raincoats  in  latest  models 
and  including  all  the  newest  materials. 


Makers  of 
National  Brand  Garments 


The  Coat  House 
of  Canada 


National  Rubber  Co.  of  Canada 


TORONTO 


MONTREAL 


WINNIPEG 
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Western  Canada — Centre 
of  Drug  Smuggling 


I 


S  Western  Canada  the  centre  of  the  illicit  drug  traffic  of  the  continent?  Does  the  underground 
system,  by  which  the  body  and  soul-destroying  narcotics  are  distributed  to  the  addicts  of 
America  begin  on  Canadian  soil? 

Official  U.S.  investigators  say  so,  and,  in  discussing  the  drug  traffic  in  the  March  15th  issue  of 
MACLEAN'S,  Mrs.  Murphy  (Janey  Canuck)  acknowledges  that  there  may  be  some  truth  in  the 
statement. 

In  this  article,  the  second  in  a  series  that  she  is  writing  after  thorough  investigation,  Mrs. 
Murphy  traces  the  ramifications  of  the  underground  system — how  the  drugs  are  smuggled  in 
and  purveyed  to  the  hopeless  thousands,  the  whole  sordid  story  of  the  filching  of  souls  and  the 
degrading  methods  by  which  it  is  done. 

Mrs.  Murphy's  articles  are  beginning  to  stir  things  up  in  Canada  on  the  drug  question.  Ottawa 
is  showing  an  interest,  the  police  of  many  cities  are  displaying  unusual  zeal,  the  newspapers  are 
awakening  to  the  menace.  Mrs.  Murphy  will  continue  her  series  until  she  has  laid  bare  the 
whole  truth  about  this  danger  that  is  gripping  Canada. 


Eight  Months  Adrift  in  the  Arctic 

By  STORKER  STORKERSEN 

The  remarkable  story  of  how  a  small  party  of  Canadian  explorers,  headed 
by  the  author,  spent  eight  months  adrift  on  ice  floes  in  the  Arctic  Ocean 
and  came  back  safe  and  sound  and  with  a  wealth  of  scientific  data.  This 
story  has  been  written  for  and  appears  exclusively  in  MACLEAN'S. 

All  We  Like  Sheep 

By  NELLIE L.McCL UNG 

A  humorous  article  on  a  Canadian  author's  venture  into  the  sheep  business 
and  what  befell  her. 

Commerce  in  the  Clouds 

By  J.  VERNON  McKENZIE 

An  interesting  article  on  the  uses  of  aircraft  for  commercial  purposes  in 
Canada. 

Letting  Herb  Do  It 

By  J.  L.  RUTLEDGE 

A  sketch  of  the  remarkable  business  career  of  a  young  Canadian,  Herbert 
J.  Daly. 


Get  Your 
Copy 
Early 

Another  Issue 
will  be  on 

the  Newstands 
April  1st 


In  addition  many  other  articles,  stories  and  serials  by  well-known  authors. 

"Review  of  Reviews  "  Section 

Some  of  the  reprinted  articles  found  in  this  department  are : 


German    Government    Will    Be    Overthrown 
Changing:    the    Shape    of   England 
Eleven    Millions    Are   Starving 
Whither    is     the    Earth    Travelling? 


Farming   in   an   Inferno 

A    German    Plan    That    Failed 

One  Hundred  Million  Women  Have  Vote 

The  Inside  Story  of  the  Bullitt   Mission 


Locating    the    Reasons    for    Unrest 
The  Land  of  Model  Husbands 
"Bully"    Hayes,    a    Modern    Pirate 


You  pay  no  added  exchange  when  you  buy  Canada's  National  Magazine 

Over  80,000  Canadian  Families  Read 


"CANADA'S  NATIONAL  MAGAZINE 


MARCH  15th  ISSUE  !»WS2££  20c 


I  ,.: 
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A  Kiddie's  Garment 

that  makes 

quick  sales  good  profit.  A  necessary  part  of 
every  child's  wardrobe.  Can  make  im- 
mediate shipment. 

Being    advertised    throughout    Canada    to 
the  consumer. 

This  Original  garment  made  ONLY  by — 

The  J.A.  Haugh  Mfg.  Co.  Ltd. 

Toronto,  Canada 
Manufacturers  of  the  famous  "Arm  &  Hammer" 


Shirts,  Overalls 
Bloomers 


Trousers  and 
Shopcoats 


i 


that  are  sure  to  please — 


White    and    Ecru    Madras 
Mixed     Colour    Madias 
Self   Colour   Madras 
Mercerized    Repps 

(Plain    and    figured) 
Bungalow    Nets 
Muslins  (Assorted  widths) 
"Aurora"   Casement   Cloth 
Fine  Nottingham  Curtains 
Novelty    Curtains 
Also     a     large     shipment     of 
Tapestries 
just  to  hand. 


Agents   for 

Wm.  Strang  &  Son,  Glasgow,  Scot. 
Hood,  Morton  &  Co.,  Newmilns. 
Stirling-Auld  &  Co.,  Darvel. 
John   Watson,  Manchester,  Eng. 
Biltmore  Curtain  Co.,  Montreal. 

Write  for  samples  or  call  personally 

J.  B.  Henderson  &  Company 

Limited 

80  Bay  Street         -         -        TORONTO 

In  the  Heart  of  The 
Dry  Goods  District 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  is  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
fust    a    few    of    the    enquiries    received    during    the    past    month : 

(The  Buyers'  Market  Guide,  next  page,  tontains  many   addresses  of  use   to   you.) 


Woolen  Homespun 

Montreal,  P.  E.  I. — Advise  where  we  can  procure 
goods  as  sample  enclosed. 

Answer — To  the  best  of  our  knowledge  this  ma- 
terial is  not  made  in  Canada  at  present,  but  a  job- 
bing firm  is  forwarding  samples  and  prices  of  fabrics 
closely  similar. 

Artificial  Silk  Goods 

Montreal,  Que. — Please  tell  me  whore  I  can  pro- 
cure   articles    knitted    with  artificial  silk. 

Lancaster,  Pa.,   U.S. A: — /  am  looking  for  a  posi- 
tion as  buyer  for  a  Canadian  firm. 
Answer — Suggestions  were  sent. 

Circular  Letter 

Straff ordville,  Ont. — Would  like  very  much  if  you 
would  draft  out  a  letter  for  me  to  be  sent  to  the 
people  around  this  district  as  an  advertisement,  par- 
ticulars enclosed. 

Answer — Draft  of  suggested  letter  was  si<>it. 
Cords,  Frogs  and  Collar  Bands 

Pennant,  Sask. — Will  you  tell  us  where  we  can 
procure  pyjarna  cords,  frogs  and  separate  collar 
bands. 

Addresses  of  firms  were  sent. 

Price  Tickets 

Truro,  N.S. — Can  you  put  us  in  touch  with  a  firm 
which  makes  the  enclosed  sample  of  piv  tickets? 

Answer — The  Dancyger  Pin  Ticket  Co.,  Toronto, 
Ont. 

Business  Opening 

Lancaster,  Penn.,  U.S.A. — /  am  looking  for  a  posi- 
tion as  buyer  for  a  Canadian  firm. 
Answer — Suggestions  were  sent. 

New  Textile 

Winnipeg,  Man. — Can  you  tell  us  who  manufac- 
ture a  new  textile  referred  to  in  one  of  your  recent 
issues  ? 

Answer — Messrs.  Wilman  and  sons;  South  Park 
Mills;   Pudsey,   Yorkshire,   London. 

Feathers 

Toronto,  Ont. — Please  tell  me  where  I  can  procure 
feathers  for  pillows? 

Answer — Address  of  firm  was  sent. 


Window  Trimming  and  Showcard  Writing 

Emo,  Ont.;  Sault  Ste.  Marie,  Ont. — Please  tell  me 
ivhere  I  can  procure  a  book  o)i  window  trimming? 
Answer — List  of  publications  was  sent. 

Dollar  Sale 

Carleton  Place,  Ont. — Would  you  send  us  particu- 
lars of  any  Dollar  Sales  you  knoiv  that  have  been 
conducted  for  a  week? 

Answer — We  know  of  no  Dollar  Sales  that  hare 
been  conducted  for  a  week  but  Brantford,  Ont.,  holds 
one  semi-annually  for  a  day  at  a  time. 

Electros 

Collingwood,  Ont.;  Napanee,  Ont. — Kindly  let  us 
know  of  a  firm  that  makes  electros  suitable  for  news- 
paper advertising? 

Answer — Name  was  sent. 

Baseball  Suits 

Bridgetown,  N.S. — Can  you  send  us  the  name  of  a 
manufacturer  of  baseball  suits? 
Ansiver — Addresses  were  sent. 

Magazine  Article 

Newmarket,  Ont. — Please  tell  me  where  I  can 
procure  a  copy  of  the  article  "Around  the  Year  with 
the  Retail  Store"  by  Jas.  Burt  M alette? 

Answer — The  address  of  the  author  ivas  for- 
warded. 

Fabrics 

Cardston,  Alta. — Could  you  give  us  the  names  of 
manufacturers  of  corduroy  and  moleskin  cloth? 

Answer — Address  of  the  former  was  sent  but  we 
are  unacquainted  with  the  latter. 

Machines 

Courtland,  Ont. — Please  tell  me  ivhere  I  can  pro- 
cure a  button-covering  and  hemstitching  machine? 
Answer — Addresses  of  firms  were  sent. 

Colored  Handkerchiefs  and  Shawls 

Excelsior,  Ont. — Please  tell  me  where  I  could  pro- 
cure shawls  and  large  colored  handkerchiefs  for  the 
Indian  trade? 

Answer — Names  of  firms  were  forwarded. 
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The  Th  impton  Lace  &  Veiling-  Co.,  Limited 
Laces.  Veilings,  Geor- 
gettes. Ninons,  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets.  Sport 
Veils. 

Cor.     Wellington     and 

York    Sts.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


importers.    Manufacturers.    Jobbers    of 

WHOLESALE  MILLINERY 

Writ*  tod.y  far 

Our  Latest  Catalog  of  New  Styles 

159-161-163. 165-167-169-171  No.  Michigan  Ate. 
Ch.».  A.  Stonehill,  Pres.  CHICAGO,  ILL 

TORONTO.  ONT..      Show  Room.     30  Wellington  St.  W. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialist i  in  these  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

-w  LIMITED 

'fjUft      93  to  99  ipadina  Aye.,  TORONTO 
|*Pn  M.kenof 

*>r  Women's  High  Grade 

Neckwear 

"  The    Exclusive  Neckwear  House" 


"EVERYTHING  IN  SILKS" 

M .  Ascher  Silk  Corp. 

Distributors— Iroquois  Silk  Mills 
102    Madison    Avenue,    New    York 


Ideal  Importing  Co.,  Ltd. 


468  King  St.  W. 


Toronto,  Ont. 


Manufacturers  of 

Shoulder  PADS    Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute,  Union,  Linen,  Collar,  Canvas 


RsfsrSBcai  :     London.  Eng.  -Now  York- 
Montreal 

FRED.  BIRKS 

Commission  Dry  Goods 
14  Phillips  Sq.,  MONTREAL,   Can. 

Tol.  Up.  388.  Covering  all  Province. 


GERSTENZANG    BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


The  Canadian  Pui  Auction  Sale 
schedule  announced  at  Montreal 
specifies  the  daily  offerings  for  the 
entire  week  as  follows: 

Monday,  .March  22 
Moles,     wolves,     timber     wolves, 
polar  bears. 

Black  bears,  mink,  fitch,  goats, 
weasels,  buffalo,  musk  ox. 
Tuesday,  March  23 
Otters,  South  American  otters, 
Australian  opossums,  nutrias,  raw. 
Nutrias,  dressed  and  sundries; 
skunks,  badgers,  sealine,  electric- 
seals,  muskrat,  seal  dyed. 

Wednesday,  March  21 
Maiten,  stone  marten,  stone  mar- 
ten dressed,  red  fox,  blue  fox,  rac- 
coon. 

Thursday,  March  2.r» 
Cross  fox,  silver  fox,  fisher. 

Friday,  March  26 
White  fox,  kolinsky,  lynx,  lamb, 
muskrat,  sundries,  Persian  lamb. 
Saturday.  March  27 
Sundry    fox,     marmot,     Russian 
squirrel,  Chinese  squirrel,  wolver- 
ine, Australian  opposum,  ringtail, 
beaver. 

The  price  of  hair  nets  made  in 
Chefoo,  China,  is  said  to  have  in- 
creased  about  300   per  cent. 

The  hair  net  business  there  is 
in  a  state  of  chaos  owing  to  com- 
plications caused  by  buyers  from 
Shanghai  going  directly  to  the 
makers  in  the  region  of  Chin<r 
Chowfu  and  thus  competing  with 
the  firms  with  which  these  had  con- 
tracts. 

With  the  directors  of  the  Osaka 
Mousseline,  the  Nippon  Worsted, 
and  the  Osaka  Wool  Manufactur- 
ing Companies  as  central  figures, 
a  party  of  enterprising  Osaka 
business  men  are,  according  to  the 
Far  Eastern  press,  endeavoring  to 
float  a  new  wool  company  in 
Osaka  with  a  capital  of  yen  10,- 
000,000. 

The  chief  feature  of  this  scheme 
is  that  the  factories  will  be  in 
China.  It  is  reported  that  the 
promoters  intend  to  buy  up  a  cer- 
tain similar  company  in  Wuchang, 
China,  and  enlarge  it. 

As  regards  the  nationality  of 
the  company  referred  to,  nothing 
is  mentioned,  but  it  seems  to  be 
run  with  Japanese  capital.  It  is 
expected  that  i-  number  of  the  new 
shares  of  the  concern  will  be  of- 
fered to  the  public  for  subscrip- 
tion. 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOK     HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    Increase    yur    -;iles.      Our    production 
has   Increased  ■">*>';    over  former  in 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


Pyjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Writ*  tor  Prices 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


18051 


"HOOSIER" 

The  be«t  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
Melt  it  by  the  bolt 

Indiana    Cotton    Mills 

Cannelton,  Ind. .U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It's 
free   for  the   asking. 

The  Botanical  Decorating  Company 

'Incorporated. 

208  W.  Adams  St.,  Chicago,  III. 


BALLOONS 

Printed  with  your  ad- 
vertisement at  smali 
cost.  Brings  the 
mothers  and   children. 

L.   G.    ill  !■  in:. 
53   Yonge  St.,  Toronto 


Real     HARRIS,     LEWIS     and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'     wear — all    shades. 
Patterns   and    Prices   on    Application. 

S.  A.  NEW  ALL  &  SONS,   Stornowiy,  Seetlsnd 
Slate  sisule  JestreJ  and  ichtlhtt  ft  Laila   »r  Cmts' 


DRY    GOODS    REVIEW 
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Kent-McClain  Again 

Oshawa,  Ont. — Mr.  F.  T.  Lamble  has 
now  completed  his  new  outfit  of  Ma- 
hogany fixtures.  The  last  units  to  be 
installed  were  the  "Bradford"  Garment 
Cabinets.  Effective  display  and  no  shop 
worn  bargains.  Kent-McClain  limited 
(Toronto  Show  Case  Co.)  secured  the 
contract. 


WRIGHTS  BIAS  FOLD XIVPE 


Known  lu  nun*  si-wits  CTenrwlwre  Madt 
in  V  S  A  since  IS98.  "W  &  N."  Mon- 
arch and  Meteor  brands.  Unliable  fabrics, 
cut  on  true  bias  Selvatrea  trlmmi-il  Siams 
opcnul  anrl  pressed  Trademark  and  por- 
trait of  Win,  E.  Wright  on  every  package. 

1  WRKHIS  E-Z-TRtM  Newest  Labor  Saver 
All  ready  to  sew  on   middy  blouses  and     Sold  by 
sal  or  suits.  2-yd.  piece  makes  collar,  cults     Jo  bbers 

I  and  yoke.  everywhere 

Wm.  E.  Wright  4  Soos  Co.  Mfrs.      315  Church  Si  N.  T. 


SPOTLESS  SHRINKED  FINISH^ 
Shrinks     and     finishes     Woolens,     Wash 
Goods,   Silks,   etc. 
Remnants,    window    and    ledge    displays 
are  made  saleable  at  full  price. 

Write   for    De   Laze   Catalog. 
THE  SPOTLESS  SHRINKER   CO..  CLEVELAND,  0. 


4£. 


RIBBONS    OF    DISTINCTION 

'J-C"  Ribbons  hare  peculiar 
charm.    Widely  advertised  to 
the     consumer     under     their 
trade-mark     names     for     the 
protection    of    the    dealer. 
"8ATLN     DE     LUXE" 
"TROUSSEAU" 
"LADY    FAIR" 
"3ANKAMAC"    "VIOLET" 
"DEMOCRACY" 
JOHNSON,    COWiDLN    6V  CO..     40   E.    80th    St, 
New   York,   N.Y.  Made  in    U.S.A. 


AMERICA'S 


DTRHMFR    TOTTENHAM 
•    lllUI    I  i- lY LONDON. N.I  5. ENGLAND 

HAIR  GOODS  MANUFACTURER, 

HAIR-FRAMES  ^V^r 

WHOLESALE  &  EXPORT  ONLY. 


CABLE  ADDRESS: TR0MER0LO.LON0ON. 


BRIGHT  AND    SNAPPT 

SHOWCARDS,  SIGNS, 

PRICE  TICKETS 

MAIL  ORDERS  Given  Prompt  Attention 
SHOW  CARD  DEPT. 

ADVERTISING  SYSTEMS 

16  Ryrie  Bldg.        TORONTO        Phone:  Main  480 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


SHOW    CARD    WRITING 

A     MONEY    MAKING     PROFESSION 

FOR   BOTH   MEN   AND   WOMEN 

Easily  learned  in  short  time  by  simple 
method.  We  teach  you  how.  Write  for 
booklet. 

AMERICAN    SHOW    CARD   SCHOOL 

217  Ryrie  Building 

Yonge  &  Shuter  Sts.,  Toronto,  Can. 


London. — The  reflotation  of  four 
and  one  quarter  million  pounds 
stock  of  the  British  Cellulose  Co., 
manufacturers  of  artificial  silk, 
was  oversubscribed  in  48  hours. 

The  company  manufacturers  ar- 
tificial silk,  synthetic  tortoiseshell, 
and  chemical  products.  The  pre- 
sent output  of  artificial  silk  is  three 
tons  daily  and  the  company  expects 
to  make  it  10  hours  daily  in  three 
months. 

The  company  plans  to  operate  a 
separate  American  factory  in  Cum- 
berland, Tenn.  This  plant  will  be 
for  the  American  market,  but  will 
have  methods  of  manufacture  ex- 
actly as  the  company  operates  in 
Great  Britain. 

Over  $27,000,000  worth  of  pelts 
were  sold  in  the  12  days'  interna- 
tional fur  sale  held  at  St.  Louis 
last  month.  Buyers  state  that  this 
was  the  largest  fur  sale  in  the 
history  of  the  trade,  price  ad- 
vances being:  recorded  in  virtually 
every  lot  sold.  Approximately  1,- 
500,000.000  skins,  said  to  be  half 
the  visible  supply  in  the  world 
were  disposed  of,  it  is  reported. 


The  United  States  Shipping 
Board  announces  rates  on  cotton 
from  American  ports  to  European 
ports  as  follows  (high  density  per 
100  lbs.):  to  Great  Britain  from 
Atlantic  ports,  $1.35;  from  Gulf 
ports,  $1.50;  to  French  Atlantic 
ports,  from  Atlantic  ports,  $1.60; 
from  Gulf  ports,  $1.75;  to  Belgium, 
from  Atlantic  ports,  $1.60;  from 
Gulf  ports,  $1.75;  to  Bremen  or 
Hamburg,  from  Atlantic  ports, 
$1.85;  from  Gulf  ports,  $2. 


The  Silk  Association  of  Great 
Britain  and  Ireland  is  seeking  to 
secure  the  imposition  of  a  protec- 
tive tariff  upon  imported  silks.  In 
the  case  of  Allied  countries  it  Is 
suggested  the  tax  should  amount 
to  16  per  cent.;  neutral  countries, 
35  per  cent.;  and  late  enemy  coun- 
tries, 40  per  cent. 

It  is  urged  that  a  16  per  cent, 
tariff  would  not  injure  the  sale  of 
French  silk,  because  of  the  super- 
iority of  the  French  article.  It  is 
said  that  the  Italian  industry  can 
easily  support  the  proposed  duty, 
owing  to  the  relative  cheapness  oi 
labor  in  Italy.  The  French  silk 
manufacturers  protest  strongly, 
and  are  making  representations  to 
the  British  Government. 


I  Specialize  in  Boot  Laces 


for    the    wholesale    trade,    in    the    better 

grades. 

Banded   in  pairs,   in   gross  boxes. 

Fancy    Cabinets,    100    pairs,    banded    in 

pairs.      These   are   more   profitable   than 

bulk   make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing   and    Cloak    Trades 


flie  Gem  of  the  Notions 


GJumbu  FWrr^t 

Com  party 
CHICAOO 


0&PD  B.  Fisk&Co. 

Chicago 


AfD 
MDRCH  ANDIi 

New  York  Salesroom: 

Open   Throughout   the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (Dip.  D.R.) 


Cork  Socks 

Manufacturers  of  Cork.  Linoleum.  Felt, 
Paper,  Flushing  in  all  colours.  Flannel- 
ette, Asbestos,  Loofahs,  etc.,  Fleecies. 
itc.,  Ladies,  Gent's  and  Children's.  St. 
Cecilian  Works,  46-48  Haymerle  Road, 
Peckham,   London,   S.E.   IB. 


Manufacturer* 


329-331  FourtrTAve.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  Importers 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room   712,  Empire    Buildingl 

64  WELLINGTON  ST.  WEST,  TORONTO 
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Kent-McClain  Again 
Honeton,   N.B.     Mr  aid   is 

another     fixture     convert.        Fumed     Oiik 

fini-h     is    hn    eh. lice    and     his     new     Hat 

ire    the    last    wurd    in    display    anil 

tellins   efficiency.     Kent-McClain,   I.im- 
foronto   Shi  «    ('as.-    Co.)    supplied 
the  outfit. 


PERPLEXED! 

Then  let  u»  solre  jour  business 
building  problem*;  we  ire  sow- 
ing them  daily  for  thousands  of 
lire  merchants  with  our  trade 
pulling,  telling  and  merchandis- 
ing plans,  human  interest  copy, 
letters,  illustrations,  etenls,  etc 
Full  particulars  upon  request 

THE  ECONOMY  SERVICE 

231  West  39th  St.,  New  York  City 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mfrs. 
Jackson  Michigan 


"Mesh  Bags  will  be  more 
fashionable  and  popular 
than  ever  the  coming 
season." 

WHITING  6k  DAVIS  CO. 

SHERBROOKE.  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Best  goods  at  closest  prices 

ARTISTS'    SUPPLY  CO. 
77  York  St.,  Toronto 


SIGN  AND  CARD 
WRITERS'    SUPPLIES 

FIRST  AID  TO  THE 

Card  Writer  and  Window  Display  Man 

SUPPLY  DEPT. 
Tor.mo  ADVERTISING  SYSTEMS   M.,n480 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

17  Madison  Ave.,  N.Y.C. 


WRITE  US  FOR 

Textile  and  Knitting 
Machinery 

Wm  are  Specialist  a 

W.  J.  WESTAWAY  CO. 

72  JAMES  ST.  N.  HAMILTON 


The  Canada  Needle  Works  > 
acquired  the  F.  W.  Corey  Needle 
Works  of  Hamilton,  and  is  remov- 
ing the  same  to  Georgetown.  This 
will  double  the  output  of  the  Can- 
ada Needle  Works,  and  will  neces- 
sarily mean  a  large  extension  to 
the  present  plant. 


The  silk  firm  of  Raimon,  of  New 
York,  a  branch  of  the  Paris  firm 
of  the  same  name,  has  announced 
that  in  future  it  will  offer  its  mer- 
chandise in  New  York  at  franc 
prices,  instead  of  in  American  dol- 
lars as  in  the  past.  It  is  asserted 
that  this  is  of  advantage  to  Amer- 
ican buyers  of  French  goods,  and 
the  arrangement  is  said  to  give 
very  satisfactory  results. 


The  Irish  Flax  Producers'  Asso- 
ciation has  been  formed  to  demand 
immediate  decontrol  of  flax,  free- 
dom of  export,  and  removal  of  all 
unnecessary  restrictions  in  sale 
and  handling,  to  co-operate  with 
the  Flax-grocers'  Associations  in 
France,  Belgium  and  Holland  to 
extend  Irish  flax  production,  to 
formulate  a  co-operative  system  of 
selling  and  grading  by  men  ap- 
pointed by  the  association,  to  es- 
tablish an  information  bureau  as 
to  the  world's  flax  prices,  and  to 
demand  legislation  for  industry 
protection,  making  it  a  penal  of- 
fence, as  in  France,  to  combine  for 
the  restriction  of  prices  to  growers. 


A  report  from  New  York  states 
that  the  annual  Spring  sale  of  raw 
furs  in  the  Masonic  Temple  will  be- 
gin on  April  19  instead  of  on  April 
12,  as  had  been  previously  an- 
nounced. Announcement  to  this  ef- 
fect was  made  by  Norman  II.  Ba- 
con, president  of  the  New  York 
Fur  Auction  Sales  Corporation. 
The  purpose  of  the  change  is  to 
give  the  manufacturers  and  dealers 
more  time  in  which  to  digest  the 
merchandise  they  bought  at  the 
recent  midwinter  sale  in  New  York. 
The  last  date  for  receiving  ship- 
ments of  furs  for  the  coming  sale 
will  be  March  25. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 
CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
LLUVCTON  ST.  W„  TORONTO 


AWNINGS 

FOR 

Stores,  Offices,  Factory,  or  Residence. 

Write  for   Price  Litlt  and  Mcaiurcment 

Chart:    Addrett 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 
Ottawa  Canada 


.Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Co  uhbv 

HAMILTON  ONTARIO 


IDEAL 
GARMENT 


CO 


<*ffiy 


Msnuladurars  of 


DRESSES 


STOCH  o> 
HAW)  for 
IHMfOMTE 

DELIVERY 


18  Wool  XM  Strsei 


New  To* 


PRICE 

f8'*to34.*> 


GOLDFINE'S   LIMITED 

Wholesale  Dry  Goods  and 
Men's  Furnishings 

BARGAINS  ALWAYS    ON    HAND 

Write  for  Particular* 

227  Craig  St.  West,  Montreal 


PILLOWS  and  COMFORTERS 

GET  PRICES  BEFORE  BUYING 

The  Toronto  Feather  &  Down  Co. 

LIMITED 

2154-8  Dundai  Sir. el  Writ        ■  TORONTO 

Montreal  Winnipeg  Vincounr 

P.  M.  I.eM.iitre      McR.e   &  Walker  H.  E.  Walker 


Choir  Gowns 

The  Best  in  Design 

The  Best  Made 

The  Moat  Reasonable   in    Price 

HARCOURT   &   SON,   LIMITED 

103  King  Street  W.,  Toronto 


We   Manufacture 

Paper    Boxes 

that  will 
Make  Your  Goods  More  Attractive 

A.  D.  SHOUP  CO.,  Limited 
TORONTO 


DRY    GOODS    REVIE W 
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Kent-McClain  Again 

Petitcodiac,  N.B.— -Messrs.  Church  Bros.  & 
Bourne  have  received  their  new  fixtures  con- 
sisting of  Double  Deck  Wardrobes,  Hat 
Cabinets  and  Dry  Goods  Units,  all  in  fumed 
quarter  cut  oak.  The  whole  appearance  of 
their  store  is  changed  and  improved,  as 
well  as  the  vast  service  improvement  made 
possible  by  this  up-to-date  display  and 
storage  scheme.  Kent-iMdClain  Limiu-.l  (To- 
ronto Show  Case  Company)  supplied  thi 
fixtures. 


CLIMAX  PAPER 
BALERS 

ALL  STEEL -FIREPROOF 

"Turns    Waste 

into   Profit" 
12  SIZES 
Send  for  Catalog. 

CLIMAX  BALER  CO. 
Hamilton,  Ont. 


LETTER  SERVICE 

MULTIGRAPHING 

Addressing         Folding  Inserting 

Mailing 

NEW  UP-TO-DATE   EQUIPMENT 

Write  for  Prices 
Letter  Service  Department 

ADVERTISING      SYSTEMS 

216  Ryrie  Bldg.  TORONTO  Phone  M.  480 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you? 

CREELMAN  BROS. 

Box  1037,  Georgetown,  Ont., Canada 


.&. 


ooooooooof'. 


<>  ooo  aoooooQOoJ 


Tmerican  Bead  Co.  inc. 

IMPOaTEn.       AND         MftNUF  ACT   U  TX.  £    fit       OF 

DEADS  AND   NECKLACES 

485      FIFTH       AVENUE 
NEW  VOfiKj       CITY 


COTTON    PANTINGS  AND   SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 
MAKERS    OF    LEADING    LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St.,  -  MONTREAL 

Sole   Canadian    Representatives. 


HAROLD     F.     WATSON, 
FOSTER,  Limited 

Commission  Agents 

208      CORISTINE      BUILDING 

Main  41S7  MONTREAL 

SILKS,  RIBBONS,  HOSIERY,  COTTONS 

HOSIERY  AND  KNITTING  YARNS 


Artists  and 
Card  Writers  Supplies 

Tell  us  your  needs. 

ART  METROPOLE  LTD. 

14  Temperance  St.         Toronto 


The  Fairchild  Publishing  Com- 
pany, New  York,  have  issued  a 
directory  for  1920  with  over  600 
pages  of  invaluable  information 
for  the  trade,  put  together  in  a 
splendid,  brief,  and  comprehensive 
form.  The  publication  includes  a 
complete  list  of  the  manufacturers 
of  men's  and  women's  wear  in  the 
United  States,  and  also  the  manu- 
facturers and  wholesalers  of 
fabrics  and  accessories  used  in 
the  making  of  apparel.  Specially 
classified  lists  are  given  of  the 
sources  supplying  all  kinds  of  ac- 
cesories  to  the  cutting-up  trade; 
while  the  list  of  fabric  houses  are 
also  classified,  showing  those  that 
carry  woollens,  cottons,  etc. 

Other  very  valuable  and  inter- 
esting data  is  furnished,  including 
a  condensed  dictionary  of  textiles, 
a  history  of  women's  fashions,  and 
considerable  informative  and  sta- 
tistical  information. 


It  is  announced  by  the  Bonnie- 
B.  Company  that  a  patent  has  been 
granted  at  Ottawa  on  their  orig- 
inal slip-on  veil. 

The  Regent  Knitting  Company 
have  bought  the  Guelph  Cotton 
Mills,  at  Guelph,  Ont.,  which  will 
in  future  be  operated  under  the 
name  of  Regent  Textiles,  Limited. 
Mr.  G.  H.  Wilson,  a  gentleman 
with  long  tetxile  experience  has 
been  appointed  as  manager.  The 
mill  will  have  a  capacity  of  10,000 
pounds  weekly  of  cotton  yarns, 
etc.  It  is  understood  that  other 
plans  for  development  are  also  be- 
ing made,  though  not  yet  assum- 
ing definite  shape. 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 

Canadian    Manufacturing  of  Novelty 
13  Boucher  St.  MONTREAL 

"From  Factory  to  Retailer" 

The  National  Hat  Frame  Co. 

Makers  of  Buckram  and  Net 
Millinery  Hat  Shapes 

Write  To-day  for  Our  Style  Plate  and  Price  List 
Factory:   2  Grenville  St.,  TORONTO 

Down  Town  Showrooms:       )     ,.      ». 

66  Wellington  Street  West    }     Mr-  M"-"™ 


DIRECTORIES 

Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR,     JULY;     MEN'S     WEAR. 
SEPT.;     TEXTILE     PRODUCTS,     JAN.,     com- 
bining   above    two. 

c  n  Li-  l-       c      222  Craig  W.,   Montreal. 

rraser  Publishing  Co-  122    Wellington    VV.,    Toronto 


Red  Seal  Zephqr  Ginghams 

Ev<?r<?fr  Classics 
Eden  Clorh  -  Blue  Bell  Cheviofs 
Standard  Woven  Cotton  Fabrics 


SMITH. HOGG  &COMPANY 

115-117  WORTH   STqEET-NEW   YORK 
Bc,lon-H4Et<exSt  CL;c>go-l60WJ«cl<co'i  *"'■ 


PATTERNS 

Regardless  of  what  your  pattern  experience 
may  have  been  it  will  pay  you  well  to  investi- 
gate our  new  pattern  proposition.  100%  profit 
—Patterns  not  sold  returnable  for  full  credit 
like  cash— -Fashion  Sheets  free. 
Home  Patterns  are  illustrated  in  The  Ladies' 
Home  Journal  and  will  outsell  any  other  pat- 
tern  on   the  market. 

Write  bo-day  for  samples  of  our  beautiful 
Fashion  Publications  and  full  details  of  our 
new   plan. 

THE  HOME  PATTERN  CO.,  Inc. 

1 16  Fifth  Ave. .  New  York        Toronto  Factor:  216  Victoria  St. 


"GARRITY'S  PERMANENT 
WAVING  FLUID" 

Keeps  the  Hair  in    Wave  or  Curl  for  Days 

Manufacturers  of 
Garrity's  Silk  Hair  Wavers  and  Binders 

L.  M.  GARRITY  &  COMPANY 

31  Bedford  St.  Boston,  Mass. 

Trade  Mark  Reg.  U.S.A.  Pat.  Oft. 


AVJ    INTtONATIONAL    {{&)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St-      New  York 


FLOWERS 
DISPLAY  FORMS 
FIXTURES 

Art  "  ancls  for  Window  Background*. 
Send  for  Catalogues. 

EASTERN  SALES   COMPANY 

Care  of  NICHOLSON  &  PINNOCK 
Edward  Street  -  TORONTO 


TOYS 


and  all  other  world  famous  Gilbert  Toys  made  in 
Canada.        Visitor)  Welcome 

THE  A.  C.  GILBERT-MENZIES  CO.,  LIMITED 
439  King  St.W.  Toronto 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.  CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 
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MYERSON  BROS. 

Importers  of 

SILKS,    SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.    DUDGEON    &   CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New  Birka  Building  -  Montreal 

W<-  represent  manufacturers  of  the  following 
lines:— 

Dress.   Goods 

Wool    and    Union    Serges    and    FVuc 

Cloakings 

Velours,    Tweeds.    Seals,    i  tc 

Laces 

Nottingham  Laces,   all   kinds,  also  L.ace  Tea 

Oloths,     Runners.     Panels.     Cushion     Covers, 

Wool   Travelling   Rugs 

Irish     manufactured     Rugs     in     a     beautiful 
■  ty    of   ]>atterns. 

Irish    Linens 

In   Damasks,  Towels.   Crashes,   Glass  Cloths, 

Linen     Sheetings,     Pillow     Linens,     Drawing 

Linens    and    Handkerchiefs    of    .ill    kind;. 

Nottingham    Lace    Curtains    and 

Bungalow     Nets. 


Universal 
Hair  Goods  Company, 

Limited 

tcrs,    Manufacturers 

and    Importers   of    Human 

=7    Hair  Goods  and  Hair  Nets. 

DOLLS'    WIGS 

We  are  the  ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wigs  in  the  Dominion 

Wrife  for  Quotation* 

Fraser  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE  DUCK   COATS  in  All  Styles 
SI   MMKK   CLOTHING        LUSTRE   COATS 

WAREHOUSE    and    AUTO    DUSTERS 

HI  CK    AND    FLANNEL    PANTS 

MEN'S     APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFITS 

MILITIA     AND     CADET     UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

41-16    York    Street.  -  TORONTO 

The    Oldest    and    Largest    Specialty 

Clothing   House   in    (  anada. 


Lucerne,  Switzerland. — Third  an- 
nual International  Fur  Fair  is  be- 
ing held  in  that  city  from  March 
23  to  27,  and  the  Auction  Sales 
have  been  postponed  until  next  au- 
tumn. Raw,  dressed,  dyed  and  pre- 
pared fur  skins  of  both  Swiss  and 
foreign  origin.  Arrangements  have 
been  made  by  the  Swiss  authori- 
ties to  permit  of  the  entrance  of 
travellers  from  abroad  without  un- 
due formalities.  A  message  issued 
in  connection  with  the  sale  from 
the  Swiss  Consul-General  in  Can- 
ada stated  that  the  Municipal  Mar- 
ket Commission  of  Lucerne  wished 
to  welcome  as  many  Canadian  visi- 
tors as  would  be  able  to  attend 
Particulars  have  been  issued  with 
regard  to  applications  for  admis- 
sion, sales  stand  reservations  and 
charges,  insurance,  storage,  sales 
on  commission  and  duty  formali- 
ties. 


A  despatch  from  London  says 
that  millions  of  yards  of  a  new 
kind  of  Japanese  paper  silk  fabric, 
suitable  for  blouses,  sheetings  and 
dresses,  etc.,  are  available  for  the 
British  market  at  a  very  low  price. 
This  new  fabric  looks  like  mercer- 
ized cotton  and  can  be  used  for  all 
types  of  wearing  apparel.  It  is 
estimated  that  the  stuff  can  be 
placed  on  the  English  market  at 
only  12  cents  a  length. 


The  difficulties  in  production 
and  the  enormously  increased  de- 
mand for  silk  threaten  to  cause  a 
silk  famine  in  England,  states  a 
recent  advice.  The  demands  are 
already  said  to  exceed  the  supply 
and  prices  arc  still  going  up. 

It  is  said  that  raw  silks  are  five 
times  higher  than  they  were  before 
the  war  and  increased  wages  and 
restrictions  on  output  assist  in  ad- 
vancing the  rates  of  the  finished 
product   to    an   alarming   level. 


"DRESS   FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 
Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers  of 

JET   AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING    TRADE    ONLY 

Decorators  on  Buttons  ol  Every  Description 

814  BROADWAY     -     NEW  YORK 


GREY  and  WHITE,  UNION 
and  WOOL   BLANKETS 


Mackinaw     Cloth      (Plain     and     Fancy) 

Kerseys — Flannel     Shirtings 

Cloakinsrs — (Plain    and    Fancy) 

The  old  reliable  line — 

The   SLINGSBY  Mfg.  Co.,   Limited 

BRANTFORD,    ONT. 

Sample  (  Montreal  :   Geo.  H.  Haslam,  Coristine  Bldf . 
Rooms   (Toronto:   T.  W.  Armitage,  28  Wellington  W. 


"Tis  the  Quaillv  behind  the  name  that  counts" 

(i  Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37   to  41   Mayor  St.  Montreal 
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MANUFACTURERS'  AGENT 
403  Canada  Building,  Winnipeg,  Man. 

READY    TO    WEAR    AND 
DRY  GOODS  SPECIALTIES 

Vancouver                Calgary                 Regina 

Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale    and   Export. 
Headquarters,    London,    England, 
59,   Gresham  St.,   E.C.  2. 
Open     to    represent    manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 

Experienced    dry    goods    man,    now    on 
way    to    England    to    reside,    is    open    to 
accept  buying  commissions  from  reliable 
importers.      Over   ten    years   buying    ex- 
perience   in    Canada,    of  Laces,    Ribbons, 
Embroideries     and     Smallwares.       First- 
class    Canadian    references   given.      Box 
197,    Dry    Goods    Review.     143-153    Uni- 
versity   Ave.,    Toronto. 

AgenciesJWanted  For  Alberta    and  British 
(Columbia 

Advertisers  want  connections  in  staple  dry  goods, 
ladies    ready-to-wear,    or    men's    goods    lines.      It 
ii    would  be  advantageous  are  prepared  to  finance 
a    Western    stock    for    sorting    business    between 
placing.     We  are  thoroughly  in  touch  with  trade 
conditions  in  these  two  provinces,  and  have  suc- 
■    -till    i  xperience  in   the  executive   and  financial 
;>^   well  as  sales  departments  of  wholesaling  and 
retailing.      We    will    guarantee    to   increase    your 
Western  business  along  safe  lines.     Address  l'.O. 
I'..\    288.    Edmonton,    Alta. 

Established    ia» 

P.    DAVENPORT,    Silk   Manufacturers 

Bridge    Street    Mills.    Macclesfield,     Eng. 

London,   Luton,    Manchester,    England. 

Agent  for  Canada: 

ROBERT  C.  PARSONS 

Foy  Building,  34  Front  Street  Weit,  Toront. 

The  William  Herbinson  Co. 

222  McDermot  Ave.             Winnipeg,  Manitoba 
CahU  Aiirus:  "Herilruon"     A.B.C.  code,  5th  Edition 

COMMISSION  BROKERS 

Specializing  Notions, Fancygoods  &  Haberdashery 

for  the  Wholesale  Trade  and  Department  Store 
Salesmen  covering   territory  —  Winnipeg   to    Vancouver 

WE  ARE  OPEN  TO  REPRE-     | 
**    sent  British  or  French  and 
Canadian  manufacturers  of  dry 
goods  and  kindred  lines  through- 
out the  Province  of  Ontario. 

EUROPEAN  AGENCIES 

29  COLBORNE  STREET 
TORONTO,  CANADA 

ESTABLISHED  ENGLISH  AGENT, 
headquarters  London,  visiting  Canada, 
desirous  of   representing  or    distributing 
Canadian    manufactured   goods    in    the 
British  Isles.  Box  194,  Dry  Goods  Review, 
143-153  University  Ave.   Toronto 

Canadian    Made    Underwear 

Commission    firm    with  sample  rooms  and 
offices    in   Montreal,   Toronto  and   Winnipeg 
desires    the    agency    of    a    Canadian    manu- 
facturer of  Woollen  Underwear. 

Long  connection   with  the  trade.     Whole- 
sale only.      Write  care  of 

BOX    182.    DRY    GOODS    REVIEW, 
143-153   University  Ave..   Toronto 

E.  A.  PALMER 

MANUFACTURER'S  AGENT 
925  Ossington  Ave.,                    Toronto,  Ont. 

With    a   good    connection    in    the    Wholesale 
and     Retail     Trade,      wishes      to      represent 
Manufacturers    of    Ladies'    and    Children's 
Wear    and    other     lines    of    Dry    Goods    in 
Ontario. 

J.    BROWN    &    CO. 

210  Bon-Accord  Bldg. 
WINNIPEG,    -    MAN. 

Manufacturers  Agents 

Men's.  Ladies'  and  Children's 
Ready-to-Wear 

Open     to    represent     Manufacturers     for     the     West 

t 

/ 
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IM)I  X  TO  ADVKRTISERS 


A 

GlOVC    Work.    Ltd.  100 

Alder   Jonai   Co 166 

Advertising  Systems    17'j.  l-n.  isi 

Ainsiuw    Ji     Co.,     Ltd.,    John     ::  I 

Allen   Bros.  Co.,   Ltd 1  it 

Allan    Silk    Mill-    in; 

American    Band   Co.,    Inc IS] 

tmeriean  Pad  &  Textile  Co 

American  show  Card  School  179 

American   Waist   &   Drau  Co 

Andaraon    Ltd.,   D.   &  J 18 

Anderson  &  Co.,  Ltd.,  Wm so 

\rt    Button    &    Novelty  (Mfg.   Co 182 

\  it    Cloak    &    Suit   Co 173 

Artists'    Supply  Co 180 

Art  Metropole.    Ltd 181 

Aacher  Silk  Corp.,  M 178 

Atlantic  Underwear  Ltd 122 

B 

Ballantyne   Ltd.,    K.   M 124 

Bartell    Patent  Pocket  Co 180 

Bastard.   J.    &    W 26 

Beaver    Knitting    Mills.    Ltd 126 

Bedford   Hills,    Inc 66 

Beebe,   L.  G ITS 

Belding-Paul-Corticelli    Ltd Back    cover 

Bcttinson  &  Cade 174 

Biltmore   Curtain   Co 143 

Birks.   Fred    178 

Birmingham  &  Co.,  Ltd.,  T.  H 178 

Bland    Ltd.,    W.    C 170 

Blumenthal    &    Co.,    Sidney    72 

Botanical    Decorated    Co.,    Inc 178 

Bradford  Dyers'   Association    68 

Bradstreets    1H 

Buttle   &    Co..    Ltd.,    Geo 22 

Brickenden    &    McCrimmon     129 

British   &   Colonial    Press   Limited 18 

Brock    Co..    Ltd.,    W.    R..    Montreal 37 

Brock    Co..    Ltd.,    W.    R.,   Toronto 38 

Brooks    &    Co.,    Cyrus    34 

Brown  &  Co.,  J 183 

Brown.  Vickers  &  Co 28 

C 

Calico    Printers'    Association 25 

Campbell.  Metzger  &  Jackson   172 

Canada    Veiling   Co.,    Ltd 148 

Canadian  Consolidated  Rubber  Co.,  Ltd. 

Inside   back    cover 

Canadian  Converters  Co.,  Ltd 143 

Canadian    Draperies,    Ltd 153 

Canadian    Manufacturing   &    Novelty...    181 

Canadian    Woollens    Ltd 129 

Caplin  Waist  &   Dress  Co 172 

Carhartt,    Hamilton.   Cotton    Mills,    Ltd.  55 

Castle  Braid  Co 179 

Chicago   Mercantile   Co 178 

Chipman-Holton   Knitting  Co..   Ltd 130 

Circle-Bar    Knitting    Co..    Ltd 125 

Clatworthy   &    Son,    Ltd 152 

Climax    Baler    Co 181 

Clothometer    Sales    Co 18 

Cohen    Bros 181 

Cole-Whittaker,   Ltd 171 

Colonial    Fastener  Co.,    Ltd 4 

Columbia    Fastener  Co 179 

Cook    Bros.    &   Allen,    Ltd 16 

Copp-Clark  Co..   Ltd 178 

Coristine  &  Co..   Ltd.,  James    79 

Counter  Costume  Co.,    Ltd 167 

Craftana    28 

Creelman   Bros .  .  181 

Crex    Carpet   Mfg.   Co 144 

Crocker,   Sons   &   Co.,    Ltd 23 

Crown  Plant  Co 178 

Cummings    &    Gummings    83 

Cummings.   D.   H 1*>5 

D 

Dale    Wax    Figure    Co..    Ltd 138 

Daly    &    Morin.    Ltd 153 

nport  &   Co..   P 24 

&   Co.,    Ltd..    Henry    125 

Deacon  Shirt  Co 54 

Delfosse    A    Co 155 

I),  tit.    A11<-roft  &  Co 106 

Denton.    Mitchell    &    Duncan    20 

Deaparoll,  Garneau  Co 81 

Dominion   Ostrich    Feather  Co.,   Ltd.    ...  106 

Dominion    Pane*    Box    Co 81 

Dominion  Textile  Co.,  Ltd 63 

Mercury  Mills.   Ltd 14,  16 

Dominion    Wadding   Co 17 

Dubrulc  Mfg.  Co.,  Ltd 181 

Dudgeon    &   Co.,  J 


n     Sale-    Co 181 

Beonom]!   Service 180 

Kgan    CO.,    Ltd.,    G.    C 

European    Agencies    

European  Novelty  Co 116 


I' a  ire   Bros.   &  Co..    Ltd. 

Finnic.  A.  Bruce   

Planer,  Sons  &  Co..  Ltd. 

Fisk  &  Co..  D.   B 

Foster  Mfg.  Co.,  Ltd.  . 
Fraser  Publishing  Co.  . 
Freedman  Co 


Mark. 


G.  B.  G.  Co 

Gage  Bros.  &  Co 

Garland,   Son    &   Co.,    Ltd..    John    M 

Canity  &  Co..   L.  M 

Gerstenzang     Bros 

Gilbert-Menzies  Co.,  Ltd.,  A.  C 11. 

Gipe-Hazard  Store  Service  Co.,  Ltd 

Gnaedinger,   Son    &  Co.,    Ltd.,    L 

Godde.  Bedin  &  Cie,  Albert 

Goulding  &  Sons,  G 

Goldfines,  Ltd 

Gossard.  Can.  H.   W.,  Co.,   Ltd 

Greenshields,   Ltd 1. 

Griffin  Gloves.   Ltd 


21 
109 

M 
17 '.I 
178 

181 

182 


179 

88 

3 

181 

178 

181 
89 
76 
67 

87 
180 
99 

1.-.  I 
109 


H 

Hambly    &    Wilson,    Ltd 11". 

Hamm  &  Riley  Silk  Co.,  Ltd 69 

Harcourt  &  Son,   Ltd 180 

Haugh   Mfg.   Co.,    Ltd..  J.   A 176 

Haworth  &  Co.,   Ltd.,  Richard.  .  Front  cover 

Hawthorn    Mills,   Ltd 127 

Hees,    Son    &   Co.,    Ltd..    Geo.    H 142 

Henderson    &    Co..    Ltd..    J.    B 176 

Herbinson   Co.,   William    183 

Hodges    &    Lettau    178 

Hodgson.  Sumner  &  Co.,   Ltd 35 

Hollander   &   Co.,    Ltd.,    A 78 

Hollander  Fur   Dyeing  Co.,    Ltd 81 

Hollins  &  Co.,   Ltd.,   Wm 71 

Home  Pattern  Co.,  Inc 181 

Hoover    Suction    Sweeper    Co.    of    Can.. 

Ltd 6.   7 

Horrockses,   Crewdson    &  Co.,    Ltd 34 

Hyslop  Co.,    Ltd.,   Robert   180 

r 

Ideal   Dress  Co 146 

Ideal    Garment    Co.     (New    York) 180 

Ideal    Importing    Co.,    Ltd ITS 

Independent  Silk    Limited    109 

Indiana  Cotton  Mills   168 

I  rish    Linen    Society    8,  9 


Jennens.   Welch  &  Co.,   Ltd 18 

Johnson.    Cbwdin    &    Co 105,  179 

Jones    Bros.    &   Co.,    Ltd 138 

.lor.es   &  Co..   Fred    179 

Julian  Sale  Leather  Goods  Co..  Ltd 104 

K 

Kassab    Kimono    Co 166 

Kelly   Sales   System   Co..   T.    K 36 

Kent-McClain    Ltd 137.  179,  180.  181 

Kenyon    Co.,    Inc.,   C Inside   front  cover 

King  Silk  Co.,    Ltd..   A.    S 2 

King    &    Son.    John     24 


Laberge,    Chevalier    &    Co.,    Ltd 80 

I^ace  Goods  Co.,  Ltd 145 

Lamson    Co 180 

I.azare  &   Novek    165 

Lederer  Co.,   Herbert    B 108 

Ix-vitt,     Manuel      75 

Levy  &   Sons.   Ltd..    H 179 

Lister   &  Co..    Ltd 29 

I»ndon   Ladies'   Whitewear    166 

M 

Maedonald  &   Co.,   Ltd.,  John    5 

Mallinson    &   Co..    Inc..    H.    R 70 

Martin   &  Co..   Ltd..   P.  P 19 

McElroy    Mfg.    Co l«6 

McKinlev  Music  Co 17 

M.Martin.    E.    W IT8 

Measuregraph    Co.    of   Can.,    Ltd 131 

Menkin   &  Co.,  Inc..  S 116 

Merit    Skirt   Co 166 


Miller    Mfg.    Co..    Ltd 

Mitchell    Woollen   Co..    Ltd 

Monarch     Knitting     Co.,     Ltd 12* 

afoorhcad  Knitting  Co 181 

Mouterde,    Chnrl.                          86 

nada  I,   Ltd 10 

Myerson     Bros 

N 
National  Cash   Register  Co.   of  Canada, 

Limited     186 

National  Hat  Frame  Co Is! 

National    Rubber  Co.  of  Canada 174 

Nelson,    L.    A 

Newall   &   Sons,   S.    A 

North   American   Dye  Corporation    17 

O 

Old   Bleach    Linen  Co..    Ltd 13 

Ontario    Button    Co..    Ltd 116 

Oriental   Textiles.   Ltd 

Orkin  Co.,    Ltd.,  J.   M - 

Oxford    Knitting   Co..    Ltd 120 

P 

Palmenberg's  Sons,  Inc.,  J.  R 

Palmer,    E.    A 

Parisian  Corset  Mfg.  Co.,    Ltd 166 

Parsons  &   Parsons  Canadian  Co 89 

Parsons,    Robert  C 183 

Peerless    Underwear  Co.,    Ltd 122 

Perrott,    W.    K 25 

Petch.    C.    H 180 

Phoenix    Novelry    Co 98 

P.    K.    Co 150.  151 

Prime  &   Rankin.   Ltd 143 

Pugh    Specialty   Co 113 

R 

Racine   Ltd.,    Alphonse    12 

Raven   &  Co.,   Ltd.,   Wm 

Redmond  Co.,  Ltd 82 

Reid   &   Co.,   G.    F 166 

Ribbons     Ltd 107 

Rigg  Bros.   &  Co..   Ltd 32.   33 

Ritchie  &  Co.,   H.  P 103 

Robinson  &  Co.,  C.   E U 

Rodden  &  Co.,   F.   A 

Russell  &  Co.,   A M 

S 

Schoen    Silk    Corp.,    Carl     73 

Scholfield   Woollen  Co.,   Ltd 12s 

Schreiber,    Rudolph    66 

Scott  &  Co.,   Peter   31 

Scottish  Rubber  Co 168 

S.   &  D.    Dress  Co 165 

Shaw  Correspondence  Schools 179 

Shoup  Co.,   Ltd.,  A.  D 180 

Silks.    Ltd 62 

Silver   Bros 1 1 

Slingsby    Mfg.    Co..    Ltd 182 

Smith.    George    G 

Smith,   Hogg  &   Co 1-1 

Spotless    Shrinker    Co 179 

St.   Cecilian    Works     179 

T 
Thompson     Lace    &     Veiling     Co..     Ltd. 

102. 

Timberlake  &   Sons.  J.    B 180 

Toronto   Feather   &    Down    Co.,    Ltd     ..  180 

Toronto  Hat  Co..    Ltd 

Trimming  &   Embroidery  Co.,   Ltd 116 

Tromer,     D 179 

Turnbull   Co.,  C 186 

U 

Union    Rubber    Co 169 

Universal  Hair  Goods  Mfg.  Co 

V 

Van    Raalte  Co 101 

Vogue   Waist   Co 172 

&    Stern    71 

W 

Watson,  Foster  Ltd.,  Harold  F 181 

Watts  Ltd.,   H.   I lit 

Westaway  Co..   W.   J 180 

Westlake  Bros..  Ltd 104 

Weyerstall    &    Co..     A 

White    Ltd..    Will    P 1M 

Whiting   &   Davis  Co 180 

Wilson  &  Co 28 

Williams   &   Co..    Walter    116 

Wright  &   Sons   Co..   Wm.    E 115,  179 

Wrineh-McLaren   Ltd 117 
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Rloi^t    Slt-n^lrinrfe        "HE  favorite,   most  becoming    and 
Ul<ld\    kJLUCIVlllJlO      x     effective  stocking  for  the  slim  ankle 


— The  line  of  women's  wear 
that  is  ever  seasonable 
— always  fashionable. 


and  shapely  leg  are  Black  Cotton  or 
Thread  Stockings  dyed  with  the  deep, 
dense,  permanent  brilliancy  of  HAW- 
LEY'S  HYGIENIC  BLACK 
BRITISH  DYE. 


WARRANTED 
Silk  Finish 


WARRANTED ' 

Cashmere  Finish 


The  Deepest  Dye 


Either  of  the  marks  shown  above — which  are  stamped 
on  every  pair  of  Hawley-Dyed  stockings  or  hose — guaran- 
tee the  Dye  to  be  stainless,  perspiration  proof,  perfectly 
harmless  to  the  most  sensitive  skin,  and  absolutely  fast 
after  repeated  washing  and  hard  wear. 

Hawley-Dyed  stockings  and  hose  are  made  in  two  distinct 
finishes — "Cashmere"  or  "Llama"  finish,  giving  them  a 
full,  soft,  warm  and  woolly  feel.  "Silk  Finish" — the 
bright  transparent  lustre  so  much  in  vogue  upon  stock- 
ings of  the  finest  makes. 

Your  customers  will  ask  for  Stockings  and  Hose  dyed 
with   Hawley's  Black  Dye — are  you  able  to  supply  them? 

Hawleys 

Hygienic 

Black: 


British  Dye 


i  or  Cotton  and  Thread  Hose  and  Socks 

Sole  Dyers  (to  the  Trade  only) 

A.  E.  HAWLEY  &  CO.,   LTD. 

Sketchley  Dye  Works 

HINCKLEY  ENGLAND 

P28 
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Shantung  Silk  Suits  —  Genuine  Camel's   Hair  Polo  Coats 
Exceptional  Value  —  Prompt  Deliver] 

Style     J.-).?— $37.50.    Style  ^~>1     $39.50:    Genuine  Shantung  Pongee  Suits. 
Natural  shade  only.  _      . 

Style  2673-431.50:     Genuine   Camel's    Hair   'Throw-Over     Tennis  Coat. 

Made  only  in  1370  tan  and  1422  white. 
Send  for  Special  Digest  featuring  Jersey  Suits  and  Polo  Coats  for  imme- 
delivery. 

C.   KIAYON  COMPANY 

NEW   YORK  CHICAGO 

2.U  Jackson   Blvd.  at  Franklin  St. 


SI  U    HIKk 

5th   Kn.  m.in.  i.<  St.  a  5th   Ue. 
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WE  are  equipped  for  quick 
action  in  the  following 
Coating  Fabrics  for  Fall,  or 
immediate} delivery. 


DUVET  DE  LAINE 
VELOURS 
FROST  GLOW 
PEACH  BLOOM 
SCOTCH  TWEEDS 
PLUSHES 


SILVER  TONES 
GOLDEN  TONES 
TINSEL  TONES 
BOLIVIA 
SUEDE  VELOUR 
BLANKETINGS 


and  the 


New  "Glory"  Velour 


We  are  sole  controllers  of  the  new  "Jazz"  Skating  Coat 
Cloth.  Our  travellers  are  now  showing  this  cloth.  Upon 
request  we  will  mail  you  samples  per  return. 

We  carry  a  full  range  of  Fur  Trimmings. 


a 


Everything  in  Dry  Goods' 


GPEEr?SHIELDS  LIMITED 


IF^Seventeen 


KxV?3 


p^ Victoria  Square^ 

*    *   MONTREAL  •    ' 
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Imutcb 
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of 

Canaba" 
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\$5  -hues 


Our  Spring  range  just  as  emphatically  reflects  our 
Jamt  for  "  Silks  that  give  Satisfaction.  Included 
are  new  Silks  just  off  the  loom,  in  a  wealth  of  novel 
"individual  designs  and  weaves,  and  beautiful 
colorings;  also  all  the  ftoftular  fancy  and  standard 
silks  in  all  the  wanted  shades.  In  short,  we  have 
Silks  of  every  description!  IMMEDIATE  DE- 
LIVERY,     Send  for  Samples 


3.  &  lling  gnlfe  Company,  Htmtteb 


59-61    Wellington   St.    West 


Toronto 


Foreign    Offices: 

Zurich,  Switzerland  Lyons,    France 

Yokohama,  Japan  Chefoo,    China 
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We  are  particularly  well  stocked  in  the  following 

Flannelettes         Dress  Goods 
Shirtings  Mantle  Cloths 

Flannelette  Blankets 
Lace  and  Embroidery 
Mosquito  Netting 
Ribbons  Hammocks 

Women's  Blouses 
Women's  Underwear 
Window  Curtains 
Bath  Towels        Middies 
Men's  Ties  and  Caps 


John  M.  Garland, 
Son  &  Co.,  Ltd. 

Ottawa,  Canada 
Wholesale  Dry  Goods 


i)  K  y   Minns    i;  k  v  i  k  w 


Jersey  Cloth 


'TM-lIS  is  the  season  when 

"Hawthorn  Jersey  Cloth 
is  one  of  the  best  sellers  on 
the  Canadian  market. 

Extremely  suitable  for  the 
sport  suits,  one-piece  frocks 
and  the  new  casaquin 
blouses  which  are  the  vogue 
for  the  coming  summer 
wear. 

These  cloths  may  be  pro- 
cured in  the  made-up  gar- 
ments or  by  the  yard. 


Hawthorn  Mills,  Limited 

WOOLLEN  MANUFACTURERS 
Carleton  Place 

ONTARIO 


iigliiilB 
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To  the  Trade 


April,  1920 


MONEY  BRINGING  AXIOMS 


Every  merchant  should  know  that  the  surest 
method  to  secure  stock,  for  the  assorting  season, 
in  these  days  of  unsettled  business,  is  to  place  their 
orders  personally  in  the  warehouse. 

We  have  lines  in  every  Department  not  sampled, 
because  the  quantities  are  not  large  enough.  Some 
of  these  goods  are  lower  priced  than  manufac- 
turers' quotations. 

Six  of  our  buyers  have  visited  the  Overseas  Mar- 
kets. They  have  found  goods  scarce  and  prices 
higher  than  ever. 


We  are  showing  some  special  lines  in 

House  Furnishings     Sil/^s 

Ladies' 
Ready -to-  Wear 

Goods 
Dress  Goods 


Men's  Furnishings 

Haberdashery 

Hosiery 

Linens  and  Staples 


— In  stock  to-day,  at  prices  that  cannot  be  repeated 
in  the  near  future. 


VISIT  OUR  WAREHOUSE 


JOHN  MACDONALD  &  CO.,  LIMITED 


TORONTO 
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Made     in     CANADA     by 


Millions  of 

HOOVER 

FULL  PAGES 

appear  this  year 
in  these  leading 
magazines : 


5«*w '• 


(h  QUAimiHY 

ll>   1010    i 


"V 


^V 


* 


: 
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ELECTRIC         SUCTION 
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CANADIANS  for  CANADIANS 


CANADA  is  being  deluged  with 
Hoover  advertising.  Every 
month  this  year  hundreds  of 
thousands  of  convincing  full  pages 
will  speak  for  The  Hoover  from  be- 
tween the  covers  of  the  leading 
national  magazines  in  the  Dominion. 

What  is  more,  a  flood  of  magazines 
from  the  United  States  will  also  bear 
Hoover  full  page  advertising  into 
Canada  throughout  the  year. 

As  rapidly  as  people  learn  that  only 
The  Hoover  is  three  cleaners  in  one 
for  the  price  of  but  one — an  electric 
carpet-beater  and  an  electric  carpet- 
sweeper  in  addition  to  an  electric 
vacuum  cleaner — they  insist  upon 
having  Hoovers. 

We  are  closing  rapidly  with  dealers 
everywhere.  Arrangements  have  been 
concluded  in  practically  all   of    the 


larger  cities  with  electric  power 
companies,  leading  department 
stores  and  other  representative  re- 
tailers. These  concerns  were  quick 
to  appraise  the  Hoover  proposition 
as  highly  profitable  and  desirable. 

In  a  number  of  the  cities  under 
40,000  population,  however,  we  are 
still  able  to  take  on  dealers  and 
would  like  to  hear  from  progressive 
firms. 

For  small  investment,  small  floor 
space,  assured  sale,  large  profits, 
quick  turnover  and  gratified  pur- 
chasers, there  is  no  proposition 
which  equals  that  of  The  Hoover. 

Write  today  for  a  presentation  of 
facts. 

The  Hoover  Suction  Sweeper  Company 
of  Canada, I jmited 

Factory  and  General  Offices.  Hamilton,  Ontario 


SWEEPER 


It  Beats... 
as  it  Sweeps 

as  it  Cleans 


wm 
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FOR  THE  WELCOME 

SUMMER  TIME 


Dept.  "J" 

READY-TO-WEAR  DEPARTMENT 

offers  for  your  choosing 
a  worthy  showing  m  this 
present  market^  — 

WINNING  WAISTS 

LOVELY  LINGERIE 

HOMEY  HOUSE  DRESSES 

NOVELTY  KNIT  WEAR 
etc.,     etc.,     etc. 


At  this  time   of  the   year 

THE  DEPARTMENT 

that    gathers    the    woman 
shopper  to  your  store. 

Everything  m 
Dry  Goods 

|  14   DEPARTMENTS 

A -Cotton  Staples. 
AX     Flannelettes. 
B     Wash  Goods. 
C     Woollens,  etc. 
D     Linens. 

E     Dress  Goods  and  Silks. 
F     Men's  Underwear  and  Sweaters. 
G     Home  Furnishings. 
H     Ladies'  Hosiery  and  Underwear. 
I      Men's  Fancy  Furnishings. 
J — Ladies'    Ready-to-Wear. 
K     Smallwares  and   Notions. 
L — Men's  Fine   Shirts. 
M      Working  Men's   Wearables. 

ALPHONSE  RACINE,   LIMITED 

60-98  St.   Paul  Street  West,   Montreal 
Manufacturers  and  Wholesale  Distributors  of  Dry  Goods 

PERMANENT  SALES  OFFICES. 
OTTAWA  QUEBEC         TORONTO        HAILEYBURY  SYDNEY        RIVIERE  DU  LOUP 

1 1 1  Sparks  St.     Merger  Bldg.        123  Bay  St.        Metabanick  Hotel       269  Charlotte  St.  Hotel  Antil 

SHERBROOKE  THREE  RIVERS         CHARLOTTETOWN,  P.E.I. 

4  London  St.  Main  St.  Queen  and  Sydney  Sts. 

Factories — Beaubien  Street,  Montreal;    St.  Denis,  Que.;    St.  Hyacinthe,  Que. 
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THE  sheer  loveliness  of  True  Irish  Linen  — the 
delicate  sense  of  luxury  and  exclusiveness  with 
which  it  is  associated,  makes  it  the  ideal  fabric  for 
intimate  wear. 

Then,  too,  the  present  world  scarcity  of  the  flax 
from  which  Linen  is  made  puts  a  still  higher  value 
on  this  the  most  desirable  materia!  for  lingerie  and 
light  dresses — for  boudoir  and  bed-room. 

True  Irish  Linen  entails  a  pride  of  possession 
difficult  to  estimate  in  terms  of  currency— and 
more  easily  expressed  in  sentimental  and  inherent 
valuations. 

THE  IRISH  LINEN  SOCIETY 
BELFAST,  IRELAND 

< 


The 
IRISH 
LINEN 
SOCIETY  is 
a  non-profit- 
co-operative 
organization. 
The  Society's 
advertising  is 
conducted  for 
the  benefit  of 
Irish   Linen 
distributors  as 
well  as  pro- 
ducers. 


The  above  illustrates  The  Irish  Linen  Society's  full  page 
advertisements  in  current  consumer  magazines. 

It  is  reproduced  here  to  keep  you  in  touch  with  the  trend 
of  this  advertising  and  merchandising  campaign,  so  that 
you  may  take  the  best  advantage,  locally,  of  this  national 
campaign. 
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This  particular  message  directs  its  most  powerful 
appeal  to  women's  wear,  dress  goods  and  under- 
wear departments* 

In  addition  to  this,  it  brings  to  mind  the  other  forms 
of  merchandise — handkerchiefs,  household  linens 
and  damasks,  with  which  the  title  "True  Irish  Linen" 
is  usually  associated. 

A  fair  supply  of  linen  dress  goods  has  been  prepared 
for  the  coming  summer.  The  scarcity  of  linen  puts 
a  high  premium  on  this  desirable  fabric  in  addition 
to  its  usual  style-popularity. 

True  Irish  Linen  belongs  to  the  class  of  merchan- 
dise which  is  purchased  not  only  for  sheer  merit 
and  value,  but  for  the  pride  of  possession  that  goes 
with  it.  You  have  only  to  attractively  display 
this  acceptable  merchandise  to  your  customers  to 
make  profitable  sales. 


cSk  IRISH  LINEN  SOCIETY 

American  Office,  231  West  39th  Street 
New  York  City 


FOR 

SHEER 
WO  R  T  H 

^Jhgre  is  no 
sabstltuiefor 
°ifrue    tfrisk 


The  Trade  Mark  "Old 
Bleach"  is  stamped  on 
every  article  except 
Table  Damasks,  which 
have  the  above  mark 
woven    in   the   four  cor- 


There  will  be  no  Lessening 
the  demand  for  "OLD 
BLEAOH"  pure  [rish  I. incus 
and  linen  damasks  during 
the  summer  season. 

he  early  summer  will  see  an 
increasing  number  of  orders 
for  "OLD  BLEACH"  Linens 
for  wedding  presentations, 
and  throughoul  the  season 
the  pressure  on  wholesale 
stocks  for  "OLD  BLEACH" 
dress  and  embroidery  linen- 
will  continue. 

Our  New  York  wholesale  stock  is  being  maintained  to  the  best  of 
our  ability  in  lace  of  the  general  shortage  due  to  the  flax  scarcity. 

We  lake  the  liberty  of  urging  our  customers  bo  communicate  to 
n-  their  approximate  need-  during  the  presenl  and  coming  seasons. 

We  will  bend  every  effort  to  meet  their  requirements  and  render 
the  service  which  our  distributors  have  come  to  expect. 


"C      Bleach"  Linen  G>  fe 

ff.f'  Trod.  Hark 

23-25  East    26™Streo1        New    York. 

J  R  t.AMONT      MANAGKR  0 Q 


Canadian    Representative:     W.    H.    STELEY,    22    West    Wellington    Street,     Toronto,    Ont 
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HER  PRICELESS  POSSESSION 


is  her  complexion — particularly  during  the  warmer  summer 
months.  Milady  will  never  permit  her  skin  to  become  sun- 
burnt while  she  can  procure  the  necessary  toilet  requisites. 

It  is  our  business  to  see  that  you  get  her  business:  That  is 
why  we  have  assembled  for  your  choosing,  talcs,  perfumes, 
rouges,  etc.,  from  the  most  celebrated  makers — whose  lines 
are  widely  advertised. 

PERFUMERY  and  TOILET  ARTICLES 

for 

MILADY'S  DRESSING  TABLE 


Talcum  and  face  powders, 
toilet  waters,  face  creams  and 
perfumes,  fancy  soaps,  etc.,  in 
an  extensive  variety.  The 
world's  foremost  perfumers  are 
represented  in  our  stocks.  A 
few  of  these  lines  are  listed 
below: 


Coty 

Rigaud 

Houbigant 

Pinaud 

Guerlin 

D'Orsay 

Leutheric 

Taylor 

L.  T.  Piver 

Roger  and  Gallet 

Vivaudou 

Arly 

Kerkoff 

Marceau 

Jutras 

Colgate 

Mozart 

Gravier 

Henry's 


Ary's 

Plassard 

Bertin 

Dufour 

Huau 

William's 

Bourgeois 

Tetlow 

Dorin 

Mennens 

Calox 

Palmolive 

Gate-Foss 

Miller's 

Beaurivago 

Deluzy 

Vendome 

Levy 

Roxey-Arlys 


SAMPLES  GLADLY  SUBMITTED 

P.  P.  MARTIN  &  CO,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL 


Quebec:   7    Rue   Charest,   Tel.    Bell   2545. 
Sherbrooke:    103    Wellington    St.,    Tel.    Bell    34. 
St.   Hyaeinthe:   229   Cascade   St..   Tel.   Bell   541. 


SJIWWfcfrV 


Ottawa:  25  Sparks  Street,  Tel.  Queen  3874. 
Three  Rivers:  82  Royal  Street,  Tel.  Bell  362. 
Toronto:    152    Bay    Street,    Tel.    Kenwood    S901. 


°OG&F* 
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Made 

in 
Four 
Sizes 

000 

00 

0 
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COLONIAL     MAID 


4  >>*«<><» 

0  > 

K  WILL  $ 
>   NOT   M 
i  RUST*  9 
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DRESS     ^   FASTENER 

M  U)K     IN     CANADA 


It's  all  in 
the  Spring 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 


Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


BRASS 
will  not 
rust 


OH  I  S  IS  NOT  A 
FRICTION  FASTENER 
D  *  *  MADE 
DUt  IS  WITH 
HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS  WHEN  TO  HOLD 
AND   WHEN  TO   LET  GO 

ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .-.     .-.    SIZES:  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured   by 

Colonial  Fastener  Co.,  Limited 

Montreal,  Que. 


y  ii 
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Or  1919  Methods  Wont  Do 


EITHER  IN  MERCHANDISING  OR  ADVERTISING 

The  Plan  of  a  Special  Sales  Service  today  must  be  a  1920  product 
IT  MUST  CREATE  A  MARKET 

It  must  awaken  a  desire  in  the  minds  of  the  public  to  buy — and  buy— and  buy.     It  must 

be  a  service  that  can  arouse  the  buying-instinct  in  people  to  such  a  pitch 

that  it  will  make  them  act— and  at  once. 

ARE  MASTERPIECES  OF  SELLING  AC 

"BETTER  IN  A  THOUSAND  WAYS' 

EXTRACTS    FROM    OUR    14,000    LETTERS    OF 
RECOMMENDATION  FROM  SATISFIED  CLIENTS 

"Clean   methods,    truthful    advertising,   did  more  than  we  expected. "- 
Geo.  Wladis,  Binghamton.  N:  Y. 
"Your  man  was  a  genius    his  personality  went   a  long  way  toward  putting 
it  over  "—Geo.  Basham,  Woonsocnei,  3,  D. 

"We  never  dreamed  of  such  crowds,  such  business— such  profits."— Franklin 
Supply  Co.,  Royalton,  111. 
"We  bought  for  85c  on  the  dollar.     The   sale   netted   us  $1.20   after  everything 
was  paid."    F.  B.  White  &  Co  ,  Stockdale,  Ohio. 

"We  were  skeptical  before  -But  absolutely  convinced    that  you  can  do  what  seems 
impossible  "      F.   K.   Berry  &  Son,  Chamberlain,  S.   1). 

"Bad  roads    bad  weather    bad  crops-  but  a  good  sale.     We're  satisfied. "-Wolf era 
More    Co.,  Hopkins,  Mo. 
"Certainly  will  be  pleased  to  recommend  you."-   Sol  Frank  Co.,  San  Antonio,   Texas. 
"Today  you  have  sold  the  last  rag  in  our  store  to  the  satisfaction  of  all  concerned."— 
Dewey  &  Hessel,  Cheney,   Kans. 

"We  needed  $10,000  qufck     you  got   it   for  us    we  might  add  the  cost  was  nothing  Ci>TOr- 
pared  to  profits     could  we  say  more."  Geo.  Campbell  Co.,  St.  Charles,  Minn. 
"Another  faded  3  months  ago     you    cleaned    it    up   in    jig    time— we're  strong  for  your.— 
L.  F.  Biddleman,  Rellog,  la. 

"Tell  all  merchants  of  your  wonderful  success  for  us— we  fee!  we  can't  do  enough  boosting 
for  your  firm."— Jos.  Kobidoux,  Benkleman,  Neb. 

"$60,000  cash  in  four  weeks  is  a  record  we  claim.    We  are  more  than  satisfied." -Douglass  & 
Company,  Florence,  "Fla. 
"Our  27th  sale  was  like  the   other  2C>— a  pronounced  success. "—McLean  &  Garland,  Winnipeg, 


Manitoba. 


Learn  How  the  Public  Is  (Had  to  Pay  the  Bill 

A$li  any  Bank  in  the  (J.  S.  or  Canada  regarding 
Our  Financial  Responsibility 


T.  K.  KELLY  SALES  SYSTEM  = 
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When   You   Want   Cuts 


to  Illustrate 


Your  Local  Advertising 

Write  for  proof  sheds  to 

British  &  Colonial  Press  Limited 

TORONTO 


67  Adelaide  St.  West 

Photo  Engravers.   Artists 
and  Designers 

Toronto.  Winnipeg.  Montreal.   London.  New  York 


Press  and 
Commercial  Photographers 


Wfiittemores  Shoe  Polishes 


Bostonian  Creams. 

The  ideal  cleaner 
for  kid  and  calf, 
both  glazed  and 
unglazed.  Brown. 
Gray,  Cordo,  Tan, 
and  all  the  popu- 
lar colors. 

Nobby  Brown  Paste 

for  Brown  shoes; 
also  combination. 

Peerless    Oxblood 

combination  for 
red  shoes;  also 
paste. 


Quick  White  Liquid  Canvas  Dressing. 
Albo  Cake  White  Canvas  Dressing. 
Top-Notch  White  Leather  Dressing. 
Rival   Gloss,  Self-Shining   Dressing. 

Send  for  complete  catalog. 

WHITTEMORE  BROS.  CORP. 


Cambridge,   Mass. 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian     Agent:     Walter     Williama,     508     Read     Building, 
45  St.   Alexander  St.,   Montreal 


Bl.ANKKTS — 

Skeldon,    nil    wool    Scotch,    made 

on    the    Hanks    and    Ural's    of    Bon- 
nie   Doon. 

Yorkshire,  all  wool. 
I  I    \WKLS— 

i  in.   .ii;  u....i,  pink  border. 

('roam    all    wool.    M     to    BO     Inchw. 

i  i   all   wool.  26  to  28   rnchee. 
White  all  wool   taffeta. 
ki  <;s— 

Plaids,  ■M'lf  colon,  lustre,  ail  wool. 
I'lace     your     orders     early. 

Samples  ale  now  ready.  We  can 
eive  immediate  deliveries  from  stock 
or   for  import.  June  to  September. 

Write    for    prices. 

JOHN  E.  RITCHIE,  Dry  Goods  Commission  Agent 

591   St.  Catherine  St.  Wot,  MONTREAL 


l.l  Wellington  St.  West, 
TORONTO 


BRANCHES 

543  I..  ...v. II.-  Street, 
VANCOUVER 


29  Minshull  Street, 
MANCHESTER.  En, 


CANADIAN-MAD 

COTTON  BA1 

Order   VICTORY    BATS 
STAR,  CRESCENT  an< 

W                  jS 

E 

TING 

,    NORTH 
J  PEARL 

Packed  in 

shipping 

Cartons 

or  in 

Jiales 

The    best 
value     for 
the  price. 

Can  be  had 
in   125,   100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  80,  64  or 
48  to  a  lot 
of  four  car- 
tons. 

Any 

Wholesale 

House 

LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'   and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch   Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON, SCOTLAND 
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The  "Dorothy  Frances"  Blouses 


Voiles,  Silks 
Georgettes  and 
Crepe  de  Chine 


The  "Dorothy  Frances"  line  is  most  com- 
prehensive and  you  will  find  it  hard  to  dupli- 
cate it.  It  is  replete  with  distinctive  styles 
ranging  from  Russian  blouses  to  the  tailored 
silks.  Dainty  Voile  and  Crepe  de  Chine 
creations  which  your  customers  will  realize 
their  worth  are  also  in  the  range.  OtheT 
lines  which  may  interest  your  feminine 
shoppers — 


Lingerie 
Camisoles 


Envelopes 

Tea  Aprons,  etc. 


We  give  special  attention  to  letter  orders,  telegrams,  and  long  distance  telephone  orders. 

All  orders  shipped  same  day  as  received. 
If  our  traveller  is  not  calling  on  you,  kindly  notify  us  and  we  will  have  him  call. 


HODGSON  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


21  St.  Sulpice  St. 

MONTREAL 


84-92  LeRoyer  St. 


SAMPLE  ROOMS :  Metropole  Building.  SHERBROOKE.      7  Charest  St.,  QUEBEC.      Windsor  Hotel. 
OTTAWA.     Carlaw  Bldg..  27-30  Wellington  St.  West.  TORONTO.     503  Mercantile  Bldg.,  VANCOUVER. 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS. 


l« 
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The  House  with  over  a  century  *s  reputation  for  value 


Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 


Complete  Drapery  and 
Men's  Outfitting  Service 
for  Canadian   Trade. 


IT  IS  SOUND  POLICY  for  Shippers  to  go  to 
"Brettle's."  There  is  the  certainty  of  secur- 
ing that  maximum  value  at  the  right  price, 
which  is  the  most  important  factor  in  successful 
business  development.  Brettle's  "Oberon" 
specialties  merit  the  attention  of  every  buyer 
and  there  is  a  range  suitable  for  the  needs  of 
every  climate. 

Further,  sales-people  take  genuine  pride  in 
showing  "Oberon"  goods,  knowing  that  they 
give  the  fullest  satisfaction — in  fact,  it  may  be 
said,  that  "Oberon"  specialities  clinch  their 
own  sales. 

Write  or  call  on  our  nearest  agent  for  samples 


SUTOPLEX  GLOVES 
For  FALL  1920 


'SUTOPLEX 

|BEG°  TRADE  MARK. 

Fabric  Gloves 


NO   other   Fabric    Gloves 
can  equal   "Brettle's" 
S  u  t  o  p  lex  ;    they    are 
recognized     as    the     leading 

Glove  of  British  manufacture  for  fit,  cut  and 
style.  These  characteristics,  added  to  their 
splendid  durability,  explain  why  they  are  so 
easily   sold. 

Our  repressntatives  have  full  ranges  for  immediate  inspection 

Canadian  Representatives  : 

EASTERN  PROVINCES  WESTERN  PROVINCES 


Marshall  &  Harding 
Carlaw  Bldg., 
Wellington  St.,  W. 
Toronto 


Mr.  G.  E.  Ledder 
Grace  Court 
Cornox  St. 

Vancouver,  B.C. 


"OBERON" 
SPECIALITIES 

Hosiery, 
Underwear, 
Sports  Coats, 
Knickers, 
Knitted  Scarves 

in  Silk, 
Artificial  Silk 

and  Wool, 
Ladies'  and  Men's 

Pyjamas, 
Towels, 
Quilts, 

Rugs,  Blankets, 
Sheets,  Linens, 
Haberdashery, 
Men's  Shirts, 
Dressing  Gowns, 
Ties,  Braces, 
Collars,  Caps, 
Ladies'  and  Men's 

Raincoats  and 

Waterproofs. 


George  Brettle  &  Co.,  Ltd 

119  Wood  Street,  London,  E.C.  2 
ENGLAND 
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MOTHER  LA 


i 


The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 


Ferrous  and  Non-Ferrous   Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers 
Factory  Stores 
Machine  Tools 
Railway  Material 


fi 


Contractors'  Stores    Textiles  and  Clothing 
Electrical  Instruments  and    Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  D.  B.  8,  Canadian  Export  Department,  Ministry  of 
Munitions,  Whitehall  Place,  London,  S.W. 

Cable  address  "DISPEXPORT,  MUNORGIZE,  LONDON" 


Medical  Stores 
Chemicals  and  Explosives 
Motor  Vehicles 
Agricultural  Machinery 
Aircraft 
Furniture 


The  Canadian  Wholesale  Houses  have 
made  liberal  provision  for  supplies  of 
Wm.  Anderson   Zephyrs  for   1920 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 


48  White  St. 
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LUMENA 


(Rgd) 


DYE  AND  FINISH 
for  Artificial  SILKS 


FACSIMILE  OF  STAMP  at  the  end  of  each  piece, 
without  which  it  is  not  genuine 


"{LOUCHE MM 


BRADFORD  OVERS' ASSOCIATION 
LIMITED 


This  is  the  highest  development 
that  has  been  attained  in  the  dyeing 
and  finishing  of  Artificial  Silks,  and 
goods  so  treated  can  be  thoroughly 
recommended  fo  r  Blouses  and 
Dresses,  etc. 

The  fabrics  drape  gracefully,  are 
brighter  than  silk,  and  are  durable 
in  wear. 


FABRICS  DYED  AND  FINISHED  BY  BRANCHES  OF  THE  B.D.A. 
ARE  SOLD   BY  LEADING    MERCHANTS  THROUGHOUT  THE  WORLD 

PATTERNS  showing  FINISHES  advertised  on  this  page,  and  of 
im.nv  others,  adaptable  for  all  purposes,  with  full  particulars,  can  he 
had  on  application  to  THE  BRADFORD  DYERS'  ASSOCIATION. 
Ltd.  (Dept.  6),  Well  St.,  Bradford;  L28-129  Cheapside,  London. 
E.C.  2;  6  Oxford  Street,  St.  Peters  Square.  Manchester. 


There   is  nothing   more   convincing   than   the 
unanimous  opinion  of  discriminating  buyers  that 


U 


VOILENA 


» 


is  the  FINISH  for  COTTON  VOILES 


The  emphasis  on  Quality  has 
real  significance  with  voiles 
bearing  this  stamp  on  the 
Selvedge  s!r 


"voilena' 


m 


Artistic    Panels — in    Color — for    Display    purposes, 
Sent  free  on  application. 
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Spinners  of 

every  description  of  yarn 

for  Hosiery  Manufacture 


Telephone 
24701 


247/ 


LEICESTER 


Telegrams 
(Leicester 


Vahmc  \STANNINGLEY 
89  Stannincley    rAKn/3  {i/cirui  cv 

24KE/CHLEY  \KEICHLEY 

3464  Fort  Hill  Boston       [Boston 
Codes- ABC  5th Ed  Western  Union. 


m 


Stamford  Street 


^^JLm^J^3L 


> 


.A 


%M 


AMERICAN  OFFICE:- 184  SUMMER  STREET 
^  BOSTON. 

COMBING    &     SPINNING 
SPRINGFIELD  MILLS,  KEIGHLEY   and      SWINNOW  MILLS,  BRAMLEY,YORKS. 


THE  "RELIABLE" 
BRITISH    MADE   DATER 

with  all  the  improvements  possible  for  Neatness  and 
Durability. 

ALUMINIUM  FRAME  weight  only  V/2  oz. 

FIBRE  WHEELS  will   not    cut   the   fingers 
when  changing  date 

ENDLESS  BANDS.     No  joints. 


Price,  60  cents  each.  $6.60  per  dozen.  Special  terms 
to  Trade  and  Shippers.  Full  particulars  of  our  "Reli- 
able" series  of  Daters  and  Numbering  Stamps  on 
application  from  the  makers. 


AUG  28  1922 


JOHN  T.   CLARK  &    SON,   LTD. 

Rubber,  Brass  and  Steel  Stamp  Makers 
30  CHARLES  ST.  -  MANCHESTER,  ENG. 

Telegrams:  STAMPED,   Manchester.     Code  A. B.C.  5th. 


TELEGRAMS: 

WAKEFUL 

GLASGOW 


CODE: 
A. B.C. 
5TH  EDITION 


WILSON  &  CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 
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The  Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE   FIELD  AND  STILL  LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP.  it  increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS, 
THE    INSTEP   AND    FOOT   FOUR, 
and    the    HEEL   and  TOE    FIVE, 
making  it  essentially 


A  HALF   HOSE 
FOR    HARD   WEAR. 

ABSOLUTELY  SEAMLESS 
PERFECT  IN  FIT 
GUARANTEED  UNSHRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  Houses 
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Only  for  the  best  class  trade 


An  English  Coat  of  Super -Excellence 


The  NORSEMAN  Weatherproof 
is  made  for  the  discriminating 
buyer.  Carefully  made  by  expert 
tailors,  it  will  always  wear  well 
and  look  well.  The  NORSEMAN 
is    equal    to    any    test. 


Our  object  is  not  unlimited  pro- 
duction. It  is  to  produce  a  weath- 
erproof as  good  or  better  than  any 
other.  We  have  full  confidence 
in  stating  that  the  NORSEMAN 
is  second  to  none,  no  matter  what 
the  price. 


In  making  a  NORSEMAN  only 
the  very  finest  Gabardine  cloths 
are       used.  Our        Homespuns, 

Fleeces,  Donegal  and  Harris 
Tweeds  are  of  the  finest  quality 
made — hand-loom     weavers. 


The  NORSEMAN  is  made  by 
the  makers  of  the  well-known 
VYKING  WEATHERPROOF  AND 
OVERCOAT— a  coat  tested  and 
tried  by  long  service.  Its  popu- 
larity is  shown  by  the  hundreds 
of  firms  who  stock  it  exclusively 
in    England. 


NORSEMAN 

WEATHER PROOFS 

VISIT  TO  CANADA 

Mr.  A.  B.  Hargreaves,  our  Managing  Director,  is  now  visiting  Canada  with  our  latest 

production. 

We  can  give  quick  delivery. 

Enquiries — May  3rd  to  20th,  King  Edward  Hotel,  Toronto. 

Mr.  Hargreaves  is  also  visiting  Hamilton,  Montreal  and  Quebec,  and  would  be  glad  to  make  appointments  with  Men's 

and  Ladies'  Wear  Buyers.     Enquirers  for  dates  please  address  King  Edward  Hotel,  Toronto. 


VYKING  MANUFACTURING  CO.,  LTD. 


CHORLEY,5  LANCASHIRE 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son/' 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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factories   10  &  11  waiwick  Lane,  E.c.  St.  Paul's  Churchyard 

Hi^L^r  BuUdm*,.    .c.  LONDON,  ENG. 

Cables,  Churchyard,  London. 


A. B.C.  Code,  5th  Edition 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


THE  LADY  who  desires  in  her  intimate  gar- 
ments   a   touch   like    velvet   together   with    the 
charm  that  purity  imparts  will  appreciate  the 
judgment  of  the  store  that  stocks,  and  places  before 
her,  "Pesco"! 

"Pesco"  makes  a  direct  and  instant  appeal  to  those 
of  critical  tastes.  Its  textures,  appearance,  and  per- 
fect manufacture  proclaim  its  all-round  excellence 
and  convince  the  buyer  of  its  comfort  and  desirability 
and  of  its  sterling  worth. 

As  a  brand  of  character  "Pesco"  stands  supreme. 
No  Underwear  has  a  better  reputation  in  the  stores 
and  homes  of  Britain,  or  is  doing  more  to  exalt  the 
name  of  the  Motherland  throughout  the  Empire! 

Sole  makers: 
PETER  SCOTT  &  CO.,  LTD., 

Hawick,  Scotland 
London:    Carey  House,  Carey  Lane,  E.  C.  2. 

Agents  abroad  (with  complete  ranges  of  samples  of  Pesco  in 
Underwear,  Sports  Coats  and  Hosiery,  for  Ladies,  Gentlemen 
and   Children: — 

Paris -Mr.  George  Potter,  12  Rue  du  Faubourg  Poissonniere. 
Cape  Town— Mr.  W.  J.  Somerville,  Duncan's  Chambers.  Johan 
nesburg — Messrs.  Someiville  &  Price,  Joubert  and  Kerk  Streets. 
Melbourne— Mr.  H.  C.  Chalmers.  415  Bourke  Street.  Wellington, 
N.Z.—  Messrs.  Esson  &  Hogg,  P.O.  Box  271.  Toronto— Messrs.  C. 
&  A.  G.  Clark,  35  Wellington  Street  West.  Montreal — Mr.  R. 
C.  Poyser,  214  Drummond  Building.  Winnipeg— Messrs.  Hanley 
&  Mackay  Co.,  62  Albert  Street.  New  York— Douglas  Barnes 
Corporation,  303  Fifth  Ave.,  at  31st  Street.  Buenos  Aires- 
Messrs.  Grant,  King  &  Co.,  Calle  Rivadavia  1255.  Bombay- 
Messrs.  Tamlinson  &  Thomas,  14  Medows  Street,  Fort.  Singa- 
pore- Messrs.  Tomlinson  &  Thomas,  Care  Poste  Restante. 
Shanghai  Messrs.  Tomlinson  &  Thomas,  P.O.  Box  321.  Nairobi 
(British   East    Africa)- Mr.    R.    O.    Hamilton. 


The  Pesco'  Rang 

obtainable    in    Pure    Wool    and    Silk 
and  Wool  textures— 
For     Ladies  —  Combination-,     Vests. 
Spencers,  Bodices.  Drawers,  Knick 
ere.    Nightdresses.    Rib    Vests,    etc., 
etc. 
For    Children— Combination*.    Njgbt- 
dresses.      Sleeping      Suits,      Shirt*. 
Trousers,    Knickers,   etc..   etc. 
For    Infants— Binders.    Wraps,    Kilt- 
lets,    Gowns,    etc. 
For  Gentlemen   —   Shirts.   Trousers, 
Combinations,   etc.,   etc. 
Also 
Pesco  Hose  and  Half  Hose  in  Black. 
Colours  and  Mixtures 
and 
Pesco  Sports  Coats.  Jumpers,  Under- 
vests.     Sweater     Coats.     Scarfs     and 
Caps  in  the  latest  styles  and  colour 
effects. 

GuarantetJ  Unshrinkable 
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The  Original  "Two  Boys"  Sheets 


1HEET 


ING 


Are  made    from    best    Egyptian     ind    American    cottons:         Diligent 

scrutiny    in    all    stages    of    manufacture  maintains    that    unbeatable 

quality  upon  which  their  world-fame  rests. 


Canadian  Agent     -     E.  W.  Dean  &  Son 

325  Howe  Street,  Vancouver,  B.C. 

Agency  for   remainder  of   Canadian   Territory  in  contemplation. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  ST.,  -  MANCHESTER,!Eng. 

Cables:  Rigg  Brothers,  Manchester 
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BLEAKLOW    MILLS.   TOTTINGTON.    near    BURT,    LANCASHIRE 


NOTICE 

Every  article  named  on  Messrs.  Rigg  Bros.'  List  is  both 
spun  and  woven  at  their  mills  at  Bleaklow,  Nr.  Burv, 
Lancashire.  The  mark  "RIGG'S  MANUFACTURE"  ap- 
pearing on  the  selvedge  constitutes  a  guarantee  of  the 
highest  quality. 


Made   of 

p  u  rest 

Co  t  to  n 

Entirely 
Free  of 
Filli  ngs 


ARE  THE  STANDARD  PRODUCT  OF  THE  BRITISH  MARKET 


Canadian  Agent     -     E.  W.  Dean  &  Son 

325  Howe  Street,  Vancouver,  B.C. 

Agency   for  remainder  of  Territory  is  contemplated  . 


Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  ST.,  -  MANCHESTER,  Eng. 

Cables:  Rigg  Brothers,  Manchester 
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If  You  Value  a 
DOLLAR 

ami  contemplate  a  measuring  machine 
Get  a 

ClofHoM(f(R 

(CLOTH-OM-ETER) 

Measures  material  of  any  width  or  weight, 
accurately  computes  every  sale. 
Stops  all  wastage  on  your  goods. 

Prevents      errors      in 
figuring   sales  checks. 

Saves  time  and  money. 

(lives  customers  confi- 
dence in  your  store. 

COSTS  30r;  LESS 

than    any    other    ma- 
chine on  the  market. 

Write    for    descriptive 
folder 

Distributors  for  Canada 

Clothometer  Sales  Co.,  Ltd. 


Winnipeg 


44  Princess  St. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150^  PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms   in  every   detail  with   Canadian   copyright 

laws. 

Our  Jobbing  Department  i*  the  iargeat  and  moat  complete  in 
tbe  country.     We  can  take  care  of  your    wants  for  anything  in 

sheet  muiir. 

JWc&tnlep  Jfflugtc  Companp 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO,  LL 
1501-13  E.  55th  St. 


NEW  YORK 
145  W.  45th  St. 


Announcing 

Horrockses'  New  Cloth 
PRESTONIA 

PRESTON  I A  is  cotton  fabric  which  looks  and 
feels  like  flannel.  It  is  better  than  flannel  be- 
cause it  can  be  used  for  all  purposes  for  which 
flannel  is  used  and  for  many  other  uses  for  which 
flannel  is  impracticable. 

PRESTONIA  is  ideal  for  making  waists,  night- 
gowns, pyjamas,  children's  underwear,  etc.  It 
has  none  of  the  objectionable  features  of  flannel, 
such  as  shrinkage,  etc.  It  comes  in  32"  width 
and  in  plain  white  and  a  hundred  patterns  and 
colors. 

PRESTONIA  is  sure  to  be  a  good  seller— It 
has  the  same  high  quality  as  other  fabrics  bearing 
the  Horrockses  brand.     Write  for  information. 

H0RR0CKSES,  CREWSDEN  &  CO. 

LIMITED 

LONDON  -  ENGLAND 


JOHN  E.   RITCHIE.      Canadian  Agent 

S91  Si.  Catherine  Si.  W.  Montreal 

Branches  Toronto  and  Vancouver 

United  Statea   Aeenta: 
WRIGHT  &    GRAHAM.   COMPANY 
110  Franklin  St.  New   York   City 


Telegraphic  Address:  "Cyrus"   Bradford 
Code  used:  A. B.C.  5th   Edition 


Cyrus  Brook  &  Sons,  Ltd. 

Offices  :     5  Union   Street 


Bradford 


England 


Manufacturers  of — 
Buntings,  Serges, 

Shalloons,  Coatings, 

Scarfs,  Gabardines, 

Tammies,  Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Fairweather  Green,  Bradford,  Eng. 

Canadian   Agents  : 

Arthur   H.    Parks,    77   York   St.,   Toronto 

William  Parks,  43  St.  Sacrament  Street, 

Montreal 
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Dark  Colors 

$1.25  per  yard 


Ladies    Silk  Hose 

COLORS: 

Brown  White 

Navy  Black 

Price  $30.00  per  dozen 
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79-81-83    Wellington   St.    Wot 
Toronto,   Ont. 
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LION  BRAND 

CARPETS 

AND 

HOUSE  FURNISHINGS 

SOLE    SELLING   AGENTS    FOR    EASTERN   CANADA 

OF  THE 

CELEBRATED  NEPONSET 

FLOOR  COVERING  AND  RUG  BORDER 
WEARING  QUALITY  GUARANTEED 
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WHOLESALE   DRY  GOODS 

MONTREAL 
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"NUDRAP" 

The  New  Imported  Double-Bordered  Casement  Cloth 

JUST  ARRIVED 

Widths,   36-in.,   40-in.,   41 -in.,  42-in.   and  45-in.,  in  Cream 

and  Ecru.      Embroidered  with  Lace  Insertion  Borders. 

Prices    per    yard,     -     -     -     -     52J/£c,  57}^c.,  60c,  65c,  80c,    82^c 

"NUDRAP"  LOOP  BLINDS 

Widths,   24-in.  and  25-in.,  in  Cream  and   Ecru.     Finished   loops 

at  top  for  brass  rods.      Excellent  for  small  windows  or 

sash  curtains.     Embroidered  with   Lace  Insertion. 

Prices  per  yard, 32j^c.,  35c„  40c,  523^c 

QUALITY  THE   BEST,  AND  WASHABLE 
WRITE  FOR  SAMPLES 


I  OCIx&np^) 


)     >^-^ 


TORONTO 
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HM\)tn  tlje  £>un  <s>f)tncs  JJoton 

.1  charming  costume  of  tricolette  in  pun  white  with  brush  wool  collar,  cuffs, 
and  large  patch  pockets.  This  "ill  procr  a  splendid  complement  (<>  the  mid- 
summer wardrobe  of  the  fastidious  devotee.  Tht  long  roU  collar,  tin  smart 
Httlt  neatly  buttoned  belt  and  the  jaunty  length  of  tht  jacket  are  appealing 
features,  while  ih<  simph  Inns  of  ili<  skirt  and  ih<  st  risible  width  point  to  com- 
fort as  well  as  style. 
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"WE  TOLD  YOU  SO" 

FOLLOWING  orders  from  Ottawa,  the  Cana- 
dian customs  inspectors  at  the  border  cities 
tightened  up  at  Easter  time,  and  consequently 
many  modish  ladies  who  had  tripped  across  to 
Buffalo  and  other  American  cities  to  make  pur- 
chases in  Easter  finery  were  treated  to  a  rigor- 
ous inspection  by  vigilant  officers.  Many  femi- 
nine smugglers,  however  indignant,  were 
obliged  to  pay  heavy  fines,  and  those  who  re- 
fused to  do  so  had  their  "pretty-pretties"  con- 
fiscated entirely.  One  more  excellent  reason  for 
heeding  the  good  old  slogan,  "Buy  Made-in- 
Canada." 


MAKING  OUR  OWN  DYES 

IT  is  encouraging  to  learn  that  the  difficulties 
encountered  during  the  earlier  years  of  the 
war  with  reference  to  "Dyes"  is  now  being 
rapidly  overcome  by  the  establishment  of 
plants  on  this  side  of  the  water. 

Previous  to  the  war  we  were  entirely  de- 
pendent on  France  and  Germany  for  our  best 
dyes,  but  when  the  war  broke  out  these  indus- 
tries were  compelled  to  cease  operations.  It 
looks  as  if  it  had  been  a  blessing  in  disguise,  for 
it  is  learnt  on  good  authority  that  we  have 
already  made  progress  in  the  art  and  business  of 
dyeing,  by  the  establishing  of  plants  both  in 
Canada  and  the  United  States. 

If  we  can  succeed  in  producing  dyes  that 
will  retain  their  colors,  made  on  this  side  of  the 
ocean,  it  will  indeed  be  an  achievement  worth 
while.  In  a  subsequent  issue  we  propose  to  dis- 
cuss this  subject  at  greater  length. 


ALAS,  THE  EASTER  PARADE! 

REPORTS  from  all  over  the  Dominion — and 
across  the  border,  too — commented  on  the 
disappointing  aspect  of  the  Easter  Parade  which 
was  to  have  been  such  a  brilliant  affair — and 
which  turned  out  to  be  a  very  sad  show,  indeed. 
In  spite  of  weeks  of  preparation  and  days  of 
hopeful  anticipation,  the  weather  man  con- 
tinued stern  and  unrelenting  and  was  success- 
ful in  preventing  milady  of  fashion  from  trip- 
ping forth  in  modish  Spring  raiment  in  nearly 
every  quarter.  Even  those  who  braved  the 
wintry  blasts  and  donned  new  costumes  for  ever 
so  brief  a  saunter  admitted  that  it  was  not 
worth  the  risk  and  that  the  parade  was  a  dis- 
appointing failure.  Those  who  defied  the  ele- 
ments in  gala  attire  eagerly  sought  cheery  fire- 
places on  the  return ;  and,  fur  coats  were  never 
so  valued  the  whole  Winter  long  as  the  days 
directly  following  Easter  Sunday.  And  yet,  the 
stores,  large  and  small,  record  the  biggest  sales 
ever.  Good  weather  or  bad,  customers  are  mak- 
ing purchases  greater  in  quality  and  quantity 
than  ever  before. 


CANADA  CAN— AND  WILL 

HEARTY  congratulations  are  extended  to  the 
promoters  of  the  first  Canadian  Fur 
Auction!  The  whole  Canadian  press  joined  in 
expressing  good  wishes  for  the  venture,  and  the 
success  which  attended  the  sale  in  Montreal  was 
away  ahead  of  the  most  sanguine  hopes  of  the 
president  and  directors.  Canada  has  shown  in 
years  gone  by  that  she  was  the  producer  of  good 
furs — she  has  now  shown  also  that  she  intends 
to  and  can  dispose  of  them  at  a  Canadian  sales 
centre.  Capt.  Frank  Craig  auctioneered  over 
$5,000,000  worth  of  furs — the  first  sale  was  a 
Canadian  beaver  and  the  proceeds  went  to  the 
University  of  Montreal.  With  this  spirit  at  the 
outset,  the  first  sale  could  not  help  but  be  an 
overwhelming  success.  Plans  for  the  next  sale 
are  already  under  way  and  judging  from  the 
widespread  interest  already  shown,  the  outcome 
is  assured. 


A  lady  whose  waiting  auto  "encumbered" 
a  downtown  street  for  over  three  hours  was 
allowed  to  go  at  Police  Court  recently  when  it 
was  explained  that  she  was  selecting  an  Easter 
hat.  The  Magistrate — a  man — considered  the 
excuse  quite  sufficient. 


Dry  Goods  R<  vu  w 


Make  a  Study  of  Store  Lighting 

If  You  Want  a  Bigger  Business 

Successful  Merchants  Attribute  Thousands  of  Dollars  Worth  of  Increased  Business  to  ( iood 
Illumination     Window  is  One  of  the  Greatest  Salesforces  in  Dry  Goods  Busine* 
keep  Source  of  Lighting  Away  From  Customer's  View. 

Bv  j.  K.  NOVINS 


ONE  can  hardly  realize  the  great 
value  of  proper  store  lighting  as 
an  aid  to  the  salesman.  Mer- 
chants who  have  given  proper  attention 
to  this  important  store  equipment  have 
found  that  in  the  long  run  it  has  netted 
them  many  dollars  in  increased  sales. 
Especially  in  a  department  store  is  store 
lighting  an  important  problem,  in  \  iew 
of  the  fact  that  lights  of  different  inten- 
sities and  other  qualities  are  required  for 
each  department. 

The  biggest  problem  facing  the  dry 
goods  merchants  is  how  to  effect  suffi- 
light  in  order  to  show  off  best  the 
in  each  department.  We  Bay  suf- 
ficient light,  for  in  many  Instances  mer- 
chants will  spoil  the  effect  of  a  mighty 
fine  display  of  goods  by  focusing  too 
much  light  on  it.  A  good  display  with 
too  much  lighting  effect  is  a  poor  display 
indeed. 

Test  Told   Story 

Tl«  other  day  a  certain  merchant 
whose  establishment  is  located  on  the 
busiest  corner  in  the  city  made  a  test 
to  indicate  just  how  various  lighting  sys- 
tems attracted  attention  to  his  window 
displays.  He  placed  several  men  behind 
the  screens  of  one  of  the  windows  with 
instruction  to  count  the  number  of  people 
win)  went  by  the  window  and  chock  np 
on  the  number  who  actually  slopped  to 
look  at  the  display.  The  lighting  effects 
were  changed  several  times,  and  the 
figure,  obtained  by  the  men  on  each  oc- 
casion compared. 

First,  the  window  was  lighted  with  ex- 
posed Inmps.  This  was  kept  up  for  four 
nights,  during  which  time  special  counts 
were  taken.  The  final  figures  showed 
that  only  12  per  cent,  of  the  pedestrians 
stopped  to  look  at  the  display.  The  light- 
ing equipment  was  then  changed  so  that 
the  lamps  furnishing  the  lights  were 
placed  above  the  display  in  reflectors  in 
a  concealed  position.  All  of  the  li>rht 
was  thrown  on  the  display.  None  was 
reflected  on  the  sidewalk  or  into  the  eyes 
of  the  spectators. 

I-  m  il  tabulation  of  the  counts  showed 
thai  the  window  attracted  72  per  -ent.  of 
the  pedestrians.  The  difference  betw  -.  n 
tin  first  and  second  lighting  equipment 
was  just  ."00  per  cent,  more  "pull."  The 
merchant  naturally  adopted  the  latter 
method,  with  obviously  satisfactory  re- 
sults. The  curious  part  of  this  tost  is 
that  the  first  lighting  effect — that  which 
drew  only  12  per  cent,  of  the  nedc^t'ians 
— consisted  of  a  fai  mere  brilliant  lisrht. 
The  weakness,  however,  lav  in  tl  e  fact 
it  kept  up  a  continuous  glare  on  the 


sidewalk  in  the  front  of  the  store  and 
marly  blinded  the  paople  passing  by. 

One  big  merchant  told  the  writer  that 
his  window  lighting  is  worth  to  him  at 
least  $500  a  day.  The  front  of  the  store 
is  one  of  the  most  attractive  on  the 
street. 

"1  <  m  afraid  that  this  is  rather  a  eon- 
si  rvative  estimate,"  this  merchant  said. 
"During  the  evening  hours  when  the  pub- 
lic are  either  going  home  from  work,  or 
to  the  thealie,  they  take  time  to  notice 
what  our  store  offers.  This  creates  a 
desire  to  purchase  a  certain  article  which 
they  need,  but  which  has  not  been  called 
to  their  attention." 

Lighting  Saved  Business 

The  other  day  the  writer  happened  to 
be  in  a  gcod-f  ized  Western  town.  As 
he  strolled  about  on  the  main  street  in 
the  evening  he  was  attracted  by  a  large 
crowd  gazing  into  the  window  of  a  store. 
It  was  indeed  a  remarkable  window  dis- 
play. L!ac!i  article  stood  out  just  as  if 
it  were  shown  on  a  brilliantly-lighted 
stage.  No  lights  could  be  seen,  and  the 
writer  could  not  help  wondering  from 
what  source  the  illumination  was  thrown 
on  the  display.  During  the  several 
hours  that  the  writer  stood  watching  the 
remarkable  lighting  effect  he  noticed 
that  at  least  nine  of  every  ten  persons 
parsing  the  store  stopped  to  look  at  the 
display  and  that  eight  out  of  nine,  at- 
tracted by  the  flood  of  light,  stopped 
again  to  look  back  at  the  display. 

Yet  it  was  an  unpretentious  looking 
store — hardly  comparing  to  the  others 
doing  business  on  the  same  street. 

The  writer  sought  out  the  proprietor 
of  the  establishment  the  following  day 
and  learned  the  whole  story.  It  seems 
that  when  the  store  was  established  the 
propiietor  was  "up  against  it"  because 
very  few  people  in  the  neighborhood 
knew  of  its  existence.  The  proprietor 
thought  for  a  while  that  he  was  butting 
his  head  against  a  stone  wall.  He  could 
not  compete  with  similar  establishments 
on   the  same  street. 

One  day  an  illumination  engineer  crave 
him  the  idea.  A  number  of  poweiful  X- 
Ray  250-watt  projector  unit  search- 
lights were  placed  along  the  ceiling  just 
above  the  front  windows  of  the  store, 
each  several  feet  apart,  and  the  rays  di- 
rected back  through  the  store.  The  flood 
of  white  light  playing  back  through  the 
display  of  merchandise,  which  required 
a  high  degree  of  lighting  intensitv,  gave 
a  remarkable  effect.  The  first  night  that 
this  plan  was  adopted  the  store  pro- 
pi  iotor  posted  himself  across  the  street 


from  his  establishment  to  observe  the 
wonderful  effect  the  new  lightirg  system 
had  on  the  passers-by.  The  store  be- 
came the  talk  of  the  town,  and  soon 
found   itself  well   advertised. 

A  Miniature  Stage 

The  tendency  in  show  window  lighting 
is  to  give  the  effect  of  a  properly  lighted 
stage,  where  the  lighting  effect  is  made 
to  fit  the  occasion.  So  in  store  windows. 
The  light  must  suit  the  kind  of  goods  on 
display.  A  furniture  display  needs  an 
intense  light,  jewelery  needs  still  more 
intense  light,  while  extreme  caution  must 
be  exercised  in  lighting  a  display  of 
white  goods. 

Since  the  show  window  is  really  a  min- 
iature stage  the  sources  of  illumination 
should  be  carefully  concealed,  for  it  is 
very  annoying  and  unprofitable  to  allow 
tli"  lights  to  be  visible  and  thus  disturb 
the  vision  of  the  pedestrian.  Some  mer- 
chants must  have  an  idea  that  they  are 
selling  the  lighting  effect  and  not  the 
merchandise,  for  they  take  careful  pains 
that  the  lights  should  be  within  view  of 
the  pedestrian.  Modern  stores  see  to  it 
that  the  lights  are  artistically  concealed 
by  a  drapery  or  other  valance. 

There  are  exceptions,  of  course.  In 
some  displays  lights  form  part  of  the 
decorative  scheme,  and  therefore  low- 
candle-power  lamps  are  permissible.  The 
writer,  in  examining  a  number  of  lighted 
windows,  observed  one  which  met  all  the 
requirements,  except  one  that  spoiled  the 
whole  carefully  pianned-out  scheme.  The 
upper  part  of  the  background  :>f  the 
window  happened  to  be  made  oi  glass  in 
order  to  admit  the  light  to  the  interior 
of  the  store.  Each  light  source  was  re- 
flected by  this  glass.  The  proprietor  of 
the  store  could  have  saved  himself  a  lot 
ef  trouble  and  his  prospective  customers 
a  lot  of  annoyance,  if  he  had  included  in 
his  window  light  scheme  a  curtain  to 
eliminate   this    annoying    reflection. 

Another  storekeeper  made  the  mistake 
of  placing  high  candle-light  sources  near 
'lie  windows.  These  powerful  lights  dis- 
tracted I  he  attention  and  preventer!  the 
elisplay  from  being  viewed  with  ease. 

One  remarkable  window  display  that 
came  to  the  attention  of  the  writer  in- 
cluded a  dull  finish  background  which 
appeared  particulaily  well  suited  to  the 
occasion.  This  background  made  the 
window  appear  brieht  with  a  minimum 
amount  of  light  and  served  also  as  a 
means  of  preventing  reflections  of  the 
light  sources.  A  valance  of  unieiue  de- 
sign was  ahc  employed  to  conceal  from 
gene-ral  view  the  means  of  lighting. 
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Must  Come  From  Front 

"In  general,  the  light  must  come  from 
in  front  of  the  goods  in  order  to  avoid 
bad  shadows,"  a  lighting  expert  told  the 
writer.  "Shadows  are  necessary,  but 
they  should  not  be  too  sharply  defined. 
We  should  have  no  difficulty  in  dis- 
tinguishing objects  in  shadows,  nor  con- 
fuse the  edge  of  the  object  with  the  edge 
of  the  shadow.  The  so-called  shadowless 
windows  are  unsatisfactory  since  the 
sense  of  size,  proportion,  distance  and 
texture  are  either  lost  or  so  badly  dis- 
torted as  to  repel  observers  rather  than 
to  attract  them. 

"The  object  of  a  show  window  is  to 
attract  attention  by  a  striking  appear- 
ance. It  is  a  well-known  fact  that  very 
startling  effects  can  be  produced  by  vary- 
ing the  direction  of  the  light.  These  can 
be  readily  investigated  with  the  assist- 
ance of  a  small  shadow  box.  The  dis- 
play man  spends  hours  arranging  an  ar- 
tistic window.  He  should  devote  a  part 
of  that  time  to  the  adjustment  of  the 
lighting. 

"The  display  man  should  experiment 
a  little.  Some  exhibits  may  require  the 
predominating  light  coming  from  one 
direction,  others  from  another  angle. 
This  can  be  done  by  varying  the  size 
of  the  lights  used. 

"Except  under  special  conditions, 
where  the  display  is  practically  on  the 
floor  of  the  window,  lamps  should  never 
be  placed  in  the  middle  of  the  show  win- 
dow celling,  for  this  arrangement  causes 
the  front  of  the  goods  displayed  in  the 
foreground  to  be  in  a  shadow.  Another 
objection  to  lamps  so  placed  is  that  they 
cannot  be  effectively  concealed. 

"A  lamp  should  never  be  placed  direct- 
ly outside  the  window.  Some  persons 
think  this  necessary  to  attract  attention, 
but  the  glare  from  a  high  candle-power 
light  source  for  this  purpose  is  very  bad. 
A  light  outside  the  window  causes  the 
sidewalk  to  be  brilliantly  lighted,  which 
is  not  the  best  condition,  for  a  window 
should  stand  out  by  contrast.  Lamps  cut- 
side  of  a  window  do  not  light  the  goods 
effectively." 

Daylight   Rooms 

Inside  the  store  a  similar  problem  is 
to  be  met.  The  goods  must  be  shown  to 
the  best  advantage.  Hence  the  high- 
class  department  stores  have  their  var- 
ious "daylight  rooms,"  where  the  apparel 
is  shown  exactly  under  the  conditions 
under  which  it  is  to  be  worn.  Heretofore 
stores  have  suffered  from  the  fact  that 
the  ordinary  lighting  effect  did  not  brine; 
out  the  full  "daylight  color"  of  a  piece 
of  textile.  Blue  appeared  as  black,  and 
other  shades  could  not  be  distinguished. 

This  is  because  the  ordinary  lio-ht  pro- 
duces an  excess  of  red  and  yellow  rays, 
which  are  extremely  harmful  to  the 
colors  of  the  textiles.  This  defect  has 
been  overcome  by  the  manufacturer  of  a 
certain  lamp  that  has  been  adopted  by 
a  good  number  of  high-class  department 
and  specialty  stores. 

Such  an  outfit  was  recently  installed 
at  McCreery's  in  New  York.  The  new 
lighting  fixture  gives  a  true  white  color, 


a  soft  white  light  without  glare  or  dark 
spots,  and  yet  is  of  sufficient  intensity 
to  light  all  parts  of  the  store  brilliantly. 
The  lamps  are  made  of  three  different 
glass  layers,  fused  and  yelded  together. 
The  first  layer  is  a  clear  crystal  designed 
to  provide  body  and  strength  with  mini- 
mum absorption  of  light.  The  outer 
layer  is  of  white  glass,  which  diffuses 
the  light  evenly  over  the  entire  surface 
without  glare,  providing  brilliancy  and 
eye  comfort  as  well.  The  middle  layer 
is  of  transparent  blue  glass  designed  to 
eliminate  some  of  the  excess  red  and 
ye1  low  rays,  producing  a  soft,  while 
light,  closely  allied  to  pure  daylight. 

The  top  of  the  bowl  is  19  inches  in  dia- 
meted,  which  gradually  increases  to  22 
inches,  then  decreasing  again  as  it  forms 
the  bottom.     The  bowl  is  12  inches  deep 
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and  hns  a  concealed  flat  def lector  at  the 
top,  which  directs  the  light  down  into 
and  against  til  parts  of  the  globe,  there- 
by giving  a  maximum  efficiency. 

The  reflector  serves  also  as  a  means 
of  keeping  the  dirt  from  the  bowl.  It  is 
suspended  by  four  small  chains,  two  of 
which  loosen  so  that  the  reflector  and 
lamp  swing  up,  making  it  comparative- 
ly easy  to  put  in  new  lamps  and  clean 
the  bowl. 

When  the  lights  were  installed  in  the 
silk  department  of  the  store,  it  was 
noticed  that  all  shades,  and  there  were 
something  like  fifteen  or  twenty,  were 
easily  distinguishable. 

A  similar  installation  was  recently 
made  by  Wanamaker  and  Brown,  of 
Philadelphia,  Pa. 
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Store  Efficiency  Means 

Paying,  Regular  Customers 

Points  That  Will  Aid  the  Merchant  in  Pleasing,  and  Secure 

for  Him  Quicker  Turnovers  in  His  Business— 

They  Are   Important. 
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UNDOUBTEDLY  one  of  the  most 
important  problems  the  merchant 
has  to  solve  is  to  keep  his  custom- 
ers in  good  humor  and  pave  the  way  for 
the  return  purchase. 

To  induce  customers  to  make  the  ini- 
tial purchase  is  a  problem,  but  to  have 
them  recorded  many  times  is  an  art 
worthy  of  the  most  serious  considerat- 
ion you  can  give.  With  the  aid  of  sev- 
eral faithful  allies  you  may  do  the  trick. 
First  we  have  our  old  friend  "Courtesy," 
closely  followed  by  the  near  kin,  "Ser- 
vice." As  it  is  a  well  established  fact, 
no  dealer  can  thrive  or  prosper  without 
both  in  good  working  order,  we  shall 
pass  along  to  our  worthy  ally,  "Value." 

Value  is  a  word  which  may  mean 
much  or  little,  as  value  does  not  always 
consist  in  selling  goods  a  little  below 
market  price.  Value  should  be  some- 
thing which  makes  people  exclaim,  "Yes, 
I  always  buy  at  Blank's,  and  I  have 
dealt  there  a  number  of  years." 

Now,  we  come  to  another  familiar 
phrase,  "Dependability." 

A  dealer  to  be  rated  dependable  need 
not  do  more  than  be  honest  and  pains- 
taking in  all  dealings. 

No  need  to  have  a  "holier  than  thou" 
expression  nor  to  head  the  subscription 
list  of  every  charity.  All  that  is  neces- 
sary is  to  keep  shop  by  the  Golden  Ruie, 
and  you  will  quickly  be  placed  in  the 
dependable  class  which  truth  to  state, 
is  not  overcrowded.  As  this  is  not  a 
lecture  on  merchandising,  we  pass  along 
to  the  serious  business  of  adjusting 
complaints. 

To   adjust     complaints     properly   and 
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well,  to  make  every  person  with  a  kick 
leave  smiling  is  worthy  of  the  best  effort 
that  is  in  you  and  your  assistants.  The 
writer  has  always  claimed  that  no  mer- 
chant ever  failed  by  being  too  liberal- 
minded  in  the  matter  of  complaints,  as 
though  many  times  it  may  seem  unfair, 
in  the  long  run  the  customer  is  generally 
right. 

Better   Than    Proceeds 

And  now  we  reach  "Policy."  A  good 
policy  is  more  to  be  desired  than  a  fat 
bank  account.  The  bank  account  may 
shrink,  but  once  a  suitable  policy  is  es- 
tablished it  remains  a  tangible  asset  for- 
ever. 

"Fellowship"  is  another  ally  at  times 
overlooked.  The  dealer  without  a 
friendly  spirit  prevailing  in  his  es- 
tablishment is  about  as  homely  a  place 
as  a  jail  or  a  poor  house. 

To  get  people  working  with  you  and 
not  for  you  is  the  aim  of  all  good  mer- 
chants, and  this  can  only  be  attained 
by  a  spirit  of  brotherly  love. 

Give  frequent  boosts,  bring  out  the 
good  in  your  helpers,  extend  "the  glad 
hand  and  rule  by  soft  spoken  words 
rather  than  by  a  rod  of  iron.  In  other 
words,  act  as  if  you  did  not  know  you 
were  the  boss,  and  you  will  find  people 
looking  up  to  you  and  not  against  you. 

Last,  but  not  least,  we  have  "Confi- 
dence." You  may  as  well  try  to  run  an 
automobile  with  sawdust  as  a  business 
without  confidence.  Once  the  buying 
public  loses  confidence  in  you,  you  might 
as  well  quit,  for  it  is  next  to  impossible 
to  regain  it  no  matter  how  sincere  and 
honest  your  efforts  may  be. 


II 


Dry  Good*  I!'  rlew 


People  of  Europe  Revel  in  Pleasure 
and  Disinterest  Hampers  Industries 

Alphonse  Racine's  Representative  Visits  Desolated  Areas  of  France  as  Well   as   Kuropean 
Industrial  Centres — People  Crazy  for  Pleasure — London-Paris  Air  Service  a 

Comfortable  Luxury. 


INTERVIEWED  immediately  on  his 
return  from  a  five  weeks  business 
trip  in  Britain  and  Europe,  D.  R. 
Campbell,  of  the  Alphonse  Racine  Co., 
Ltd.,  of  Montreal,  contributed  the  fol- 
lowing interesting  impressions  on  gen- 
eral conditions  abroad  to  a  representa- 
tive of  DRY  GOODS  REVIEW: 

"A  period  of  five  weeks  gives  one  from 
this  side  of  the  water  a  chance  to  get  a 
good  general  impression  collectively  and, 
in  comparison,  separately,  of  the  differ- 
ent nations  of  Western  Europe.  One, 
first  of  all,  is  struck  with  the  abandon 
with  which  the  people  everywhere  seem 
to  throw  themselves  into  the  pleasures 
and  frivolities  of  life;  the  relaxation 
which  is  the  natural  reaction  from  the 
recent  horrors  of  the  world  war.  Ath- 
letic games,  theatres,  in  fact  all  assem- 
bly places  attract  great  crowds,  and  the 
hotels  and  railway  stations  are  hives  of 
activity.  Retail  stores,  wholesale  houses 
and  factories  are  as  busy  as  they  can  be. 
When  one  places  an  order  with  a  manu- 
facturer for  shipment  as  soon  as  pos- 
sible, it  is  a  very  rare  case  indeed  when 
one  can  get  a  definite  promise  of  deliv- 
ery during  this  year — 1920.  The  only 
firm  orders  with  definite  shipping  dates 
that  are  accepted  are  for  1921,  and  many 
of  the  large  importing  houses  of  Canada 
have  committed  themselves  already-  to 
engagements  for  next  year's  supplies. 

"One  is  struck  with  the  general  indif- 
ference in  their  work,  of  the  laboring 
classes,  who,  although  well  paid,  and 
with  work  for  all,  as  the  employers  put 
it,  always  leave  a  bit  over  for  to-mor- 
row. 

"This  condition  does  not  bespeak  low- 
er prices;  in  fact  quoted  prices  for  1921 
in  all  wearing  apparel  are  higher  than 
ever. 

Industrial   Conditions   to    Blame 

"Social  and  industrial  conditions  in 
Europe  are  not  by  any  means  back  to 
normal  yet,  this  being  the  biggest  factor 
probably  that  prevents  prices  from  get- 
ting back  to  a  reasonable  and  fixed  basis, 
and  yet,  unsettled  as  conditions  seem  to 
be,  one  can  appreciate  the  many  indica- 
tions of  re-adjustments  happening  each 
week  that  point  to  a  gradual,  if  slow, 
lessening  of  general  unrest,  and  towards 
steady  progress  being  made  into  a  re- 
sumption of  national  effort  for  produc- 
tion. With  strong  national  leaders  like 
Lloyd  George  and  Millerand,  the  bug- 
bear of  Bolshevism  should  never  take 
serious  root  in  Western  Europe.  The  Bri- 
tish are  solid  and  dependable,  with  an 
inherent  respect  for  authority  and  the 
French    are    courteous,    plucky,    and    al- 


ways obliging.  With  these  splendid  at- 
tributes as  the  active  principles  of  their 
national  life,  shortly,  very  shortly,  those 
two  nations  will  recover  from  their  tre- 
mendous shocks,  losses  and  handicaps, 
and  be  back  to  business  again  in  the 
same  old  effective  way  that  claimed  the 
admiration  and  respect  of  the  whole 
world." 

To   Paris   by   Air 

Asked  concerning  his  trip,  apart  from 
general  impressions  of  business  in  Eur- 
ope, Mr.  Campbell  said  he  had  had  the 
unique  experience  of  flying  across  the 
channel. 

"I  took  the  air-trip  from  London  to 
Paris  on  one  of  the  "Handley- 
Page'  Biplanes  with  closed-in  saloon," 
said  Mr.  Campbell.  The  "Handley-Page 
Transport  Limited",  and  the  "Air  Ex- 
press de  la  Cie  Generale  Transaerienne," 
have  each  had  a  daily  service  both  ways 
between  London  and  Paris  for  the  past 
seven  months  without  a  single  accidenr. 
The  planes  seat  twelve  passengers,  and 
are  very  comfortable  in  every  way,  and 
the  view  is  magnificent.  The  passage 
takes  about  two  and  a  half  hours,  and 
there  is  no  unusual  sensation  apart  from 
the  novelty.  Aside  from  the  passenger 
service,  a  paying  business  is  done  in  let- 
ters and  parcels,  and  mail  or  express 
merchandise  handed  in  by  11.30  a.m.  is 
guaranteed  to  be  delivered  by  6  P.M.  the 
same  day.  One  can  figure  by  steamer 
and  train  service  on  twelve  hours  for 
passengers,  and  twenty-four  hours  for 
mail  or  express,  so  the  saving  by  aero- 
plane is  bound  to  make  this  new  service 
presently   very   popular." 

Questioned  as  to  his  impressions  of 
the  post-bellum  France.  Mr.  Campbell 
said: 

"This  was  my  first  visit  to  France,  and 
the  outstanding  courtesy,  light-heartc-d- 
ness  and  pleasant  manners  are  all  very 
agreeable  to  anyone  from  another  coun- 
try. I  was  also  very  forcibly-  impressed 
with  the  fact  that  French  is  the  essen- 
tial language  of  all  Western  Europe. 
Every  person  with  any  education  in  Bel- 
gium, Switzerland  or  Italy,  speaks 
French.  Everyone  travelling  in  Europe 
realizes  the  value  of  a  knowledge  of  both 
English   and  French." 

The  Railway  Strike  in  France 

"Was  the  railway  strike  in  France 
very  serious?"  Mr.  Campbell  was  asked. 

"It  caused  great  concern,  and  but  for 
the  prompt  and  firm  methods  employed 
by  the  new  Premier,  Millerand,  would 
have  had  serious  consequences,"  was  the 
reply.  "Three  classes  of  soldiers  were 
called  up  at  once,  and  the  University  and 


College  students  took  the  place  of  the 
striking  employees.  I  was  coming  up 
from  Genoa,  in  North  Italy,  to  Grenoble, 
via  Marseilles,  and  when  we  arrived  at 
the  French  border  we  were  informed  that 
the  train  would  go  no  further,  as  there 
was  a  strike  in  France.  However,  we 
were  carried  as  far  as  Nice,  and  left 
without  any  prospect  of  any  train  leav- 
ing— it  might  be  a  week,  it  might  be 
three  weeks,  eight  hundred  miles  away 
from  our  boat,  which  was  to  leave  in  five 
days.  During  the  morning  the  price  of 
a  seat  in  an  automobile  to  Paris — three 
days'  journey  over  bad  roads — rose  from 
four  hundred  francs  to  seventeen  hun- 
dred and  fifty  francs,  the  last  price  being 
paid  to  our  actual  knowledge. 

"After  many,  many  trips  to  the 
station,  where  we  were  always  informed 
that  there  was  no  chance  in  the  world  for 
any  train,  I  went  for  one  last  time,  and 
had  the  good  luck  to  see  a  small  sign 
put  up  that  a  train  was  leaving  for  Mar- 
seilles in  a  few  minutes.  This  was  the 
first  train  to  move  in  two  days,  and 
when  we  got  to  Marseilles  the  fight  to 
get  on  the  train  resulted  in  many  broken 
windows.  This  same  train  went  right 
through  to  Paris,  where  we  arrived  after 
32  hours  of  travelling  with  only  one 
meal  and  no  sleeping  car;  in  fact  the 
corridors  were  filled  with  people  sleeping 
everywhere  on  the  floor,  and  holding 
one's  seat  was  a  very  difficult  matter. 
The  dining  car  was  attached  at  ten 
o'clock  in  the  morning,  and  our  turn  for 
breakfast  (the  third  series)  did  not  come 
till  3.30  in  the  afternoon." 

The   Devastated  Towns 

In  company  with  another  Quebec  gen- 
tleman, Mr.  Campbell  paid  a  visit  to 
the  desolated  area  of  France.  Referring 
to  his  impressions  of  the  ruined  Cathe- 
dral at  Rheims,  he  said: 

"Ii;  company  with  Mr.  Maurice  Beaudry 
of  Messrs.  Gauvreau,  Beaudry,  Ltd.,  Que- 
bec, I  spent  one  week-end  at  Rheims,  and 
saw  the  famous  Cathedral  and  the  ter- 
rible destruction  wrought  over  a  period 
of  five  and  a  half  years  of  constant  bom- 
bardment by  the  Germans.  This  city. 
before  the  war,  was  a  thriving  place  of 
one  hundred  and  twenty-five  thousand. 
An  automobile  trip  over  one  hundred 
and  ten  miles  of  the  surrounding  coun- 
try took  us  to  what  had  been  twelve  vil- 
lages and  towns,  but  what  were  now  onlv 
ruins  and  desolation.  We  saw  the  fam- 
ous Hill  108  where  some  fearful  losses  of 
life  were  incurred  in  mine  explosions, 
and  got  an  idea  what  'No  Man's  Land' 
and  'Trench  Life'  and  destruction  really 
(Continued   on   next   rage) 
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Canada's  Progress  in  Two  Centuries 
to  be  Depicted  in  Western  Pageant 

Hudson's  Bay  Company  Conceives  Remarkable  Spectacle  to  Celebrate  250th  Anniversary 
- — Enthusiastic  Co-operation  Offered  From  Winnipeg  to  the  Coast — Whole  His- 
torical Event  Will  be  Screened  for  Rest  of  Canada  to  See, 


STARTING  on  the  3rd  of  May  in 
Winnipeg  and  ending  on  the  24th 
of  May  in  Victoria,  there  will  be 
staged  the  greatest  pageant  that  Canada 
has  ever  seen.  Winnipeg,  Calgary,  Ed- 
monton, Vancouver  and  Victoria  will  each 
be  the  seen  of  a  locally  arranged  histori- 
cal pageant  that  will  depict  typical 
scenes  from  periods  in  Canadian  his- 
tory for  the  last  250  years. 

Originally  it  was  proposed  by  the 
Hudson's  Bay  Co.  that  they  stage  in 
each  of  these  cities  a  pageant  illustra- 
tive of  the  progress  of  their  company, 
but  the  various  cities  and  organizations 
impressed  on  the  company  that  such  a 
pageant  was  more  than  a  company  af- 
fair; that  the  Canadian  history  and  the 
history  of  the  "Company  of  Gentlemen 
Adventurers"  were  so  interwoven  that 
the  occasion  should  be  one  for  all  cities 
and  organization  to  unite  with  the  Hud- 
.  son's  Bay  Co.  to  make  historical  spec- 
tacle that  would  be  historical. 

Universal   Enthusiasm 

The  enthusiasm  with  which  every  por- 
tion of  the  Canadian  West  has  come  for- 
ward with  offers  of  assistance  and  re- 
quests to  participate  guarantee  that  the 
whole  undertaking  will  be  a  phenomenal 
success.  There  will  be  no  merchandise 
advertising  permitted;  all  floats  and 
presentation  will  be  judged  for  admission 
by  competent  authorities  and  there  will 
be  no  comics  nor  carnival  features. 

There  will  be  Indians — like  the  early 
traders  used  to  know  them.  There  will 
be  the  old  Red  River  ox  carts;  there  will 
be  cow  boys.  The  Royal  North-West 
Mounted  Police  will  be  represented; 
there  will  be  trappers — not  actors — but 
the  trappers  who  are  living  on  the  out- 
skirts of  civilization  to-day  as  they  did 
a  hundred  years  ago.  The  pageant  pro- 
mises to  be  a  highly  educative  feature, 
an  education  on  the  Canada  that  very 
few  of  the  present  generation  know  any- 
thing about — the  Canada  reached  only 
by  canoe — the  Canada  peopled  by  roving 
tribes  of  Indians  and  shaking  under  the 
charge  of  countless  buffalo — all  this  will 
be  recalled  in  this  great  historical  pa- 
geant. 

Whole  Thing  to  be  Filmed 
The  Hudson's  Bay  Companv  have  had 
thirty  thousand  feet  of  film  made  show- 
ing trapping,  hunting,  and  pioneering 
generallv  in  the  newer  and  more  remote 
parts  of  the  Great  North-West,  and  also 
have  arranged  for  motion  pictures  of  the 
several  pageants.  These  films  added  to 
the  hunting  and  trappine  films  will  then 
be  distributed  to  various  parts  of  the 
world  to  advertise  Canada. 

Chas.  Skellv  organizing1  manager  for 
the  British  Columbia  productions  states 
that  all  the  municipalities,  the  cities,  all 


patriotic  societies  and  many  other  organ- 
izations have  asked  to  participate.  Ex- 
cursions are  being  arranged  from  out- 
side points,  and  great  interest  is  expect- 
ed. 

PEOPLE  OF  EUROPE  REVEL 

(Continued  from  page  44) 
meant — a    really    intimate    idea,    impos- 
sible to  get  from  reading,  or  from  pic- 
tures.     Imagine    a    beautiful    landscape 
of  fertile  fields  where  there  is  no  house, 


no  barn,  no  sign  of  any  living  creature, 
nothing  but  you;  here,  an  overturned 
German  locomotive  beside  a  temporary 
narrow  guage  railway;  there,  a  smashed 
Autobus  from  Paris;  abandoned  tanks, 
smashed  gun  emplacements,  camouflaged 
rows  of  trees,  and  wherever  you  turn  to 
look,  trenches,  trenches,  on  every  side. 
The  French  can  never  forget  what  all 
this  meant  in  suffering  and  loss,  so  long 
as  only  one  picture  remains  of  this  cruel 
invasion." 


RetailfMerchants  Ask  Exemption 

from  Eight-Hour  Day 

Legislation 

Meeting  of  the  Association  at  Ottawa  Passes  Resolution  Asking 

That  Retail  Merchants  be  Left  as  at  Present  Under 

Provincial  Legislation — Realizes  That  it  is 

Becoming  Part  of  Growing  Movement. 


AT  the  recent  meeting  of  the  Re- 
tail Merchants  Association  of 
Canada  held  at  Ottawa,  the  ques- 
tion of  an  eight-hour  day  came  up  for 
discussion  as  to  its  effects  upon  the  re- 
tail merchants  of  Canada.  The  result 
of  the  deliberations  found  expression  in 
the  passing  of  the  following  resolution: 
"THAT  WHEREAS  a  delegation 
from  our  Association  was  invited  by  the 
Government  of  Ottawa  to  attend  the  Na- 
tional Industrial  Conference  which  was 
called  by  the  Dominion  Government  in 
Ottawa,  and  at  which  representatives 
of  employers  and  employees,  together 
with  other  interests,  were  invited  to 
consider  a  number  of  questions  that  had 
been  discussed  and  incorporated  into 
the  Peace  Conference,  and,  among 
others,  was  the  question  of  establish- 
ing an  eight-hour  day  throughout  Can- 
ada; 

AND  WHEREAS  a  strong  effort  was 
made  at  the  National  Industrial  Con- 
ference by  the  repi'esentatives  of  Labour 
to  secure  Dominion-wide  8-Hour  Day; 
AND  WHEREAS  we  cannot  help  but 
realize  that  the  proposed  eight-hour  day 
is  becoming  part  of  a  growing  movement 
for  which  it  is  claimed  that  it  is  making 
for  a  higher  standard  of  life  among  a 
number  of  glasses  to  whom  it  might  be 
made  applicable,  but  it  was  pointed  out, 
however,  by  your  delegates  who  attended 
the  National  Industrial  Conference  held 
in  Ottawa,  that  the  large  body  of  Re- 
tail Merchants,  either  of  Canada,  or  of 
the  other  parts  of  the  world,  who  have 
many    millions    of    dollars    invested      in 


their  businesses,  had  no  opportunity  of 
being  represented  at  the  World's  Peace 
Conference,  or  they  would  have  made 
their  position  on  this  important  subject 
known  before  it  was  incorporated  into 
the  Treaty,  but  those  who  attended  the 
National  Industrial  Conference  held  in 
Ottawa  pointed  out  that  inasmuch  as 
there  is  legislation  at  the  present  time 
in  operation  in  every  Province  of  Can- 
ada regulating  the"  early  closing  of 
Retail  stores,  which  legislation  gives 
each  municipality  the  right  to  fix  their 
own  hours  of  closing,  as  well  as  each  line 
of  trade,  within  the  municipality,  local 
option  to  determine  as  to  what  hour  they 
shall  close,  and  which  requires  a  ma- 
jority of  seventy-five  per  cent,  of  those 
affected  to  bring  it  into  operation; 

WE  THEREFORE  feel  that  our  ex- 
perience with  the  present  system  under 
which  we  are  operating  is  that  it  is  a 
perfectly  fair  and  sound  one,  and  quite 
in  keeping  with  good  democratic  gov- 
ernment, and  that  we  in  convention  as- 
sembled desire  to  go  on  record  as  being 
quite  satisfied  with  the  present  system 
for  determining  the  hours  of  labour,  as 
far  as  Retail  Merchants  are  concerned, 
and  which  is  being  operated  in  every 
Province  of  Canada  at  the  present  time, 
and  in  the  event  of  any  Dominion  legis- 
lation being  introduced  to  place  oursel- 
ves on  record  as  requesting  that  a  clause 
be  inserted  in  any  proposed  Act  ex- 
empting the  Retail  Merchants  class 
from  its  operations  so  as  to  allow  us 
to  continue  as  we  are  at  present  under 
Provincial    Legislation." 
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Follow  Customers  Through  Store 
and  Eliminate  Tiresome  Desk  Work 

One  Big  Departmental  Store  I  ses  I'nique  System  for  Improving  Business — Customers  and 

Salesforce  Point  of  View  Seriously  Considered. 
By  John  L.  Mcrrli,  i,i  "System" 


I  OFTEN  wonder  how  many  mer- 
chants ever  put  in  half  a  day  at  a 
time  following  customers  through 
the  store,  watching  exactly  what  they  do, 
and  taking  notes.  1  wonder,  for  that  is 
one  of  my  biggest  jobs. 

N'o  particular  time  is  set  aside  for  this 
task  in  my  weekly  routine.  But  I  have 
followed  literally  hundreds  of  customers 
— men,  women,  children — through  our 
store  in  the  last  two  years,  from  the 
time  they  came  in  the  door  until  they 
went  out  again.  It  is  of  absorbing  in- 
terest to  me;  and  I  think  it  would  be 
equally  interesting  to  almost  any  mer- 
chant who  tries  it. 

On  these  trips  through  the  store  I 
learn  a  great  deal  that  is  valuable  and, 
as  a  matte)-  of  fact,  carry  out  a  prin- 
ciple that  I  believe  is  mighty  fundament- 
al— what  I  learn  thereby  of  the  business 
guides  the  business,  so  really  by  this 
method  I  let  the  business  run  me.  Let 
me  give   some  of  the  actual  results. 

First,  if  it  were  not  for  them  we 
should  not  be  able  to  merchandise  the 
business  as  we  do — I  am,  of  course,  using 
"merchandise"  in  the  general  sense  of 
"manage."  The  knowledge  of  customers 
that  I  get  on  these  excursions,  plus  the 
knowledge  of  merchandise  that  comes 
from  studying  goods  in  the  departments, 
is  the  whole  foundation  beneath  the 
structure  of  our  merchandising  methods. 

We  all  know  merchants  who  run  their 
stores — and  successfully — by  sitting  at 
their  desks  and  studying  reports.  They 
are  managing  in  the  way  most  generally 
used — by  basing  their  merchandising 
policies  on  their  finances.  But  I  have 
found  it  very  profitable  to  merchandise 
the  other  way  round. 

As  I  see  it,  there  is  no  great  profit 
above  bank  interest  to  be  made  legiti- 
mately in  the  financing  of  retail  busi- 
ness. True  profit  springs  from  mer- 
chandise and  from  customers.  That  is 
why  I  center  my  efforts  on  the  merchan- 
dise and  on  the  customer  instead  of  on 
the  financial  control  of  our  operations. 

It  is.  as  a  general  rule,  easy  to  do 
your  financing  when  your  merchandising 
is  handled  righl  and  profitably.  A  bank- 
er  delights  in  lending  money  in  the 
proper  amounts  to  a  profitable,  well- 
run  business. 

■Merchandising    Harkw  ards 

Let  me  cite  an  example  of  how  this 

method    of    management    works    out    in 

lur    business,    of    how    we    apply    it    to 

Bpecific    problems    in    running    a    retail 

ablishment. 

The  buyer  for  our  garment  depart- 
ment comes  to  me  for  an  additional  ap- 


propriation to  buy  dresses  to  sell  at 
$29.75.  "That  is  the  line  which  is  sell- 
ing best;  the  $34. r>0  dresses  are  not  sell- 
ing well  at  all,"  he  explains.  "In  fact, 
I  am  selling  almost  exactly  twice  as 
many  $29.50  dresses  as  $34.50  dresses." 

Then  I  go  with  that  buyer  to  the  racks 
in  the  department.  The  chances  are  that 
we  find  the  dresses  at  prices  above  $29.75 
are  in  broken  size  ranges.  That  gives 
me  a  good  opportunity  to  tell  the  buyer: 
"The  reason  you  are  selling  more  $2'.).7r> 
dresses  than  $34.50  dresses  is  probably 
because  you  are  doing  a  poor  job  on  the 
$34.50  line.  If  you  do  not  give  people 
at  least  an  equal  chance  to  buy  higher 
priced  goods,  of  course  they  won't  buy 
them.  I'll  give  you  that  extra  money 
to  go  to  market  with,  but  you  had  better 
fill  up  your  $34.50  line,  and  then  what- 
ever is  left  you  might  use  for  buying 
$29.50  dresses." 

Probably  the  buyer  will  find,  when  he 
fills  up  his  line,  that  dresses  at  $34.50 
or  at  S49  will  sell  easily — that  they  are 
the  lino  of  least  resistance  and  of  greater 
total  profit.  But  if  he  does  not  keep  up 
the  stock  he  cannot  know  where  to  use 
financial  resources  most  profitably.  That 
is  an  example  of  "merchandising  back- 
wards." 

Ten  Rules  for  Success 

Letting  the  business  guide  me  has 
revealed  certain  rules  that  sway  pur- 
chases, for  there  are  some  rules  of  cus- 
tomer action — call  it  psychology  back  of 
them  if  you  prefer — which  I  have  found 
generally  hold  true  with  the  great  num- 
ber of  shoppers  I  have  observed.  They 
hold  true,  too,  with  the  whole  body  of 
customers  in  our  store,  for  they  have  in- 
creased profits  as  soon  as  we  have  put 
them  to  work  in  the  store. 

Here  they  are: 

1.  Customers  examine  more  merchan- 
dise and  purchase  more  when  they  are 
not  bothered  by  salespeople  urging  them 
to  buy. 

2.  Customers  handle  merchandise  more 
freely  when  it  is  displayed  on  tables  than 
when  it  is  on  counters. 

3.  Customers  buy  more  if  they  see 
crowds  inside  the  door  just  as  soon  as 
they  come  in. 

4.  Customers  make  the  rest  of  their 
purchase  in  quick  succession  after  they 
have  broken  the  ice  by  the  first  "buy." 

">.  Customers  penetrate  farther  into 
the  store  when  oblong  display  tables  are 
used  than  when  round  tables  are  used. 

0.  Women  customers  can  be  attracted 
to  a  department — if  the  plan  is  not  used 
too  many  places  on  the  floor — by  mirors 
hung  there  so  that  they  can  use  them. 

7.    Customers    pay   considerable    atten- 


tion to  bulletins  which  are  posted  daily 
in  a  designated  place. 

8.  People  like  to  see  moving  contri- 
vances, to  look  behind  the  scenes,  and 
"see  the  wheels  move." 

9.  When  you  want  action,  you  can  gel 
it  more  quickly  through  children  than 
through  adults. 

10.  Doing  things  in  ways  just  a  little 
out  of  the  ordinary  usually  gets  results 
just  a  little  out  of  the  ordinary. 

All  of  these  important  basic  facts  I've 
learned  by  getting  so  close  to  my  busi- 
ness that  it  runs  me.  A  few  details  will 
demonstrate  how  useful  these  facts  real- 
ly are. 

Inspecting  Goods 

A  great  many  times  I  have  observed 
how  much  more  readily  customers  exam- 
ine merchandise  when  no  salesperson  is 
waiting  to  make  the  sale.  Here's  how 
we  have  put  this  particular  fact  to  work. 
When  we  display  merchandise  on  tables, 
for  instance,  we  place  two  girls  in  charge 
of  perhaps  five  tables,  customers  look  ac 
the  merchandise  freely.  And  we  sell 
more  off  those  five  tables  than  we  should 
sell  if  we  had  twice  as  many  girls  there 
to  assist  customers.  We  have  proved  it 
by  actual  experiments. 

I  have  kept  a  record  covering  a  good 
many  of  my  expeditions  in  following  cus- 
tomers. When  I  had  averaged  up  three 
months'  figures  covering  every  depart- 
ment in  the  store,  I  found  that,  for  ex- 
ample a  shopper  handles  20  pieces  in  a 
jewelry  department  well  supplied  with 
salespeople;  but  she  will  handle  five 
pieces  more  in  that  same  department  if 
she  is  allowed  to  "browse."  Her  pur- 
chases will  average  $1.81  in  the  depart- 
ment where  she  gets  "good  service''; 
but  the  figure  will  be  $2.45  if  she  is 
allowed  to  hunt  around  by  herself  until 
she  has  found  just  what  she  wants. 

One  of  the  outstanding  facts  driven 
home  to  me  by  getting  close  to  the  busi- 
ness through  following  customers  i 
I've  already  mentioned,  that  if  the  store 
looks  busy  right  inside  the  door.  One 
customer  buys  as  much  more  freely  dur- 
ing her  stay  in  the  store. 

I  suppose  that  this  is  because  the 
subconscious  impression  is  made  on  the 
customer:  "If  all  these  people  are  buy- 
ing, this  must  be  a  good  place  to  buy." 
And  she  hastens  to  purchase,  too,  lest 
she  fail  to  get  the  full  profit  of  buying. 

Drawing  the  Crowds 

To  take  advantage  of  this,  we  try  to 
have  crowds  in  the  departments  just  in- 
side the  doors.  We  put  bargain  mer- 
chandise there  often,  instead  of  following 
the  more  generally  accepted  rule  of  plac- 
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ing  it  in  the  back  of  the  store  to  draw 
customers  through  the  other  depart- 
ments. 

When  I  took  over  the  management  of 
this  business,  I  changed  the  location  of 
seven  departments.  I  shifted  the  busiest 
sections  to  the  position  nearest  the  doors. 
Result:  Sales  increased  immediately 
throughout  the  store. 

Here  incidentally,  is  a  little  knack  that 
pays:  "When  we  move  a  department  we 
always  make  it  easy  for  the  customer  to 
adjust  herself  to  the  change.  For  sev- 
eral weeks  we  keep  boldly  lettered  signs 
at  the  old  place,  reading  somewhat  like 
this:  "The  table  linen  department  has 
moved.  You  will  find  it  on  the  second 
floor,  third  aisle,  in  the  rear  room." 

This  shift  of  busy  departments  to 
positions  near  the  doors  helped,  too,  in 
increased  sales  through  the  fact  that  the 
customer  makes  her  other  purchases  in 
quick  succession  after  the  first.  For 
some  reason,  the  shopper  usually  hesi- 
tates in  making  up  her  mind  to  buy  after 
she  first  enters  a  store.  Once  the  ice 
is  broken,  she  often  buys  freely.  And 
I  should  not  confine  the  statement  to 
women,  for  it  applies  equally  to  men. 

Bui  what  of  the  statement  also  grow- 
ing from  the  results  of  letting  the  busi- 
ness itself  guide  me,  that  customers  will 
penetrate  further  into  the  store  if  mer- 
chandise is  displayed  on  oblong  tables 
then  they  will  if  the  tables  are  round? 
I  do  not  deny  that  on  the  surface  this 
seems  none  too  reasonable. 

Table  Tricks  Help 

The  customer  enters  the  store;  some 
waists  on  a  round  table  catch  her  eye. 
She  walks  around  the  table,  examining 
the  waists.  When  she  has  handled  every 
one  on  the  table  she  is  facing  toward  the 
door  by  which  she  entered.  And  her 
natural  inclination  is  to  walk  out. 

We  scrapped  a  lot  of  round  tables. 
Now  we  use  oblong  tables,  placed  end 
to  end  so  close  together  that  a  customer 
cannot  get  between  them.  She  there 
follows  the  row  of  tables  at  least  as  far 
as  the  next  cross-aisle. 

Incidentally,  we  have  worked  out  a 
profitable  little  method  that  draws  cus- 
tomers into  the  cross-aisles  that  lead  to 
the  elevators.  We  locate  a  manufac- 
turer's demonstration — toilet  goods, 
bouillon  cubes,  or  what-not — in  the  cross- 
aisle  near  the  main  aisle.  A  good  lively 
demonstration  is  sure-fire  in  leading  cus- 
tomers where  we  want  them. 

I  have  said  studying  the  business  until 
it  could  guide  me  also  showed  me  that 
mirrors  properly  placed  will  increase 
sales.  Let  me  cite  how  the  plan  work- 
ed in  our  women's  neckwear  section. 

We  hung  three  large  mirrors  on  the 
wall  above  the  shelves  in  this  depart- 
ment. We  tipped  them  forward  so  that 
a  customer  standing  in  the  aisle  can  see 
herself  in  them.  Women  began  using 
them,  as  soon  as  we  placed  them  there; 
a  steady  procession  of  customers  walked 
down  that  aisle,  and  stopped  to  adjust 
hats  and  to  powder  noses.  Then,  finish- 
ed with  their  primping,  they  saw  the 
neckwear  display.    Business  in  the  neck- 


wear department  increased  35  per  cent, 
at  once! 

Children  are  Critical 

We  keep  the  children  in  mind  in  all 
our  merchandising  methods.  We  mater- 
ially increased  business  in  the  boys' 
clothing  department  by  selling  for  five 
cents  with  another  purchase  a  "scooter" 
which  costs  us  21  cents.  This  induces 
the  youngsters,. of  course,  to  insist  that 
their  clothes  must  come  from  our  store. 
And  since  youthful  judgment  may  not  be 
depended  on  in  the  selection  of  cloth- 
ing, mothers  come  along  to  make  the 
purchases.  .  That  is  an  example  of  sell- 
ing to  adults  through  the  children. 

Intentionally  we  do  not  give  "scooters" 
away  for  nothing  with  purchases.  Here 
is  the  reason:  If  we  gave  them  away,  the 
youngsters  would  consider  them  value- 
less; but  since  we  charge  a  nickel  for 
them — they  are  obviously  worth  much 
more — we  leave  the  impression  that  we 
sell  great  bargains.  That,  of  course,  is 
what  we  want. 

We  like  to  do  things  in  an  out-of-the- 
ordinary  way  if  it  is  not  bizarre;  this 
holds  good  particularly  of  our  dealings 
with  our  employees.  For  instance,  in- 
stead of  ordinary  "out  slips"  in  the  de- 
partments, we  use  a  little  form  which 
is  headed:  "I  have  lost  a  sale  to-day  be- 
cause we  did  not  have — "  Beneath  this 
the  salesperson  writes  items  that  were 
not  in  stock  when  customers  called  for 
them. 

Every  salesperson  turns  in  a  slip  at 
the  end  of  every  day.  If  a  girl  has  lost 
no  sales,  she  marks  her  slip  "0.  K."  The 
unusual  wording  visualizes  to  the  sales- 
girl what  it  means  when  any  item  is  out 
of  stock,  and  makes  her  more  careful  to 
report  "outs." 

Again,  we  pay  salaries,  and  1  per  cent, 
commission  on  all  sales.  1  know  that 
the  method  is  not  approved  by  all  au- 
thorities on  retail  merchandising.  But 
we  like  it  because  we  pay  salary  on 
Tuesday  and  commission  on  Saturday 
morning,  we  have  two  paydays  a  week. 

Getting  Help  From  Figures 

Perhaps  I  have  left  the  impression 
that — in  giving  so  much  attention  to 
these  facts  which  I  have  learned  from 
studying  customers  and  operations  to  the 
end  that  I  know  enough  about  the  busi- 


ness to  let  is  run  me — we  sail  along 
blindly  in  our  financing.     Not  at  all. 

Admittedly,  we  do  not  exercise  a  rigid 
financial  control  on  our  merchandise. 
But  we  keep  practically  the  same  finan- 
cial control  records  as  do  other  depart- 
ment stores.  We  watch  them  just  as 
carefully,  too.  But  when,  for  instance, 
I  see  from  the  reports  that  the  sales  of 
a  department  are  running  low,  I  do  try 
to  get  at  the  source  of  the  trouble 
through  the  figures  on  the  control 
sheet. 

I  go  into  the  department  and,  with  the 
buyer,  analyze  the  style  and  size  ranges 
— let  what  the  business  has  taught  me 
about  itself  help  us  out,  in  other  words. 
If  we  find  that  the  stock  is  heavy  in  a 
line  at  some  one  price  and  that  the  sales 
are  low  there,  we  know  something  is 
wrong  with  the  merchandise.  If,  on  the 
other  hand,  the  size  ranges  are  broken, 
it  is  almost  certain  that  the  trouble  is 
lack  of  proper  merchandise  at  that  price. 
This  is  the  method  of  procedure  that  we 
always  use  when  we  find  ourselves  in 
an  unfavorable  situation.  And  it  has 
seldom  failed  to  extricate  us  promptly. 

Some  of  our  reports,  I  believe,  go  into 
more  detail  even  than  do  those  of  most 
other  retail  organizations.  There's  the 
report  which  is  made  out  daily,  weekly 
and  monthly  in  our  garment  sections, 
which  comprise  coats,  suits,  skirts  and 
waists. 

Style  lines  are  dangerous — that  is  one 
of  the  A-B-C's  of  merchandising.  Most 
merchants  guard  against  the  danger  by 
taking  a  fairly  long  profit  on  these  lines. 

We  are  able  to  handle  them  with  rather 
more  security  than  some  merchants,  I 
believe.  And  consequently  we  are  con- 
tent with  a  smaller  makeup.  The  reports 
make  this  possible.    . 

We  do  not  underestimate  the  value  of 
financial  control  of  merchandise;  of  its 
worth  we  are  well  aware. 

If  we  devoted  more  attention  to  our 
financing,  I'm  inclined  to  think  that  we 
should  have  more  trouble  raising  money! 
So  we  try  to  know  so  much  about  the 
business  at  first  hand — through  observ- 
ing customers  and  operations — that  thf 
best  results  will  come  from  letting  the 
business  run  us,  knowing  that  when  good 
results  are  secured  good  financing  will 
come  easiest. 

INCORPORATED 

The  following  companies  have  re- 
cently incorporated  in  Ontario  and 
Prince   Edward   Island  respectively: 

Hanover  Cotton  and  Woollen  Mills, 
Limited.  Incorporators:  George  Mere- 
dith Orr  and  Wilfrid  Field,  barristers-at- 
law,  and  others.  Capital  $500,000  divided 
into  5,000  shares  of  $100  each.  Head 
office,  Hanover. 

James  C.  Tuplin  Silver  Black  Fox 
Company,  Limited.  Incorporators:  J. 
Stanley  Wedlock;  Daniel  A.  Wedlock, 
trader;  Wiliam  K.  Rogers,  insurance 
agent — all  of  Charlottetown,  and  others. 
Capital  $200,000,  divided  into  2,000 
shares  of  $100  each. 
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Buyers  Return  With  Good  News 

Production  in  British  and  Continental  Mills  Increasing     Prices  of  Some  Draperies  and  Uphol 
stery    Fabrics  Have   Advanced    ioo'  ,  ,   But  Demand  for  British  Goods  is  In- 
sistent-Swiss  Curtains   to  be  More   Reasonable. 


THE  MARKETS  AT  A  GLANCE 

TORONTO,  April  17,  1920— Throughout  the 
trade  there  is  nothing  of  a  sensational 
nature  to  record  covering  the  last  month. 
Buyers  of  various  lines — particularly  linens  and 
cottons — have  just  returned  from  the  United 
Kingdom  and  the  Continent  and  are  none  too 
sanguine  as  a  result  of  their  trips.  It  has  been 
next  to  impossible  to  get  linens,  though  there  are 
many  substitutes  on  the  market  for  them;  cot- 
tons are  little  better.  Deliveries  of  cotton  dress 
goods  are  not  promised  by  British  houses  until 
September  or  October,  too  late  for  the  trade 
here.  Silk  houses  say  that  placing  business  is 
slow  and  there  is  yet  no  sorting  business  being 
done.  In  all  lines  of  trade,  generally  speaking, 
spot  business  is  .very  good,  though  somewhat 
hampered  by  the  unseasonable  weather. 

CARPETS  AND  RUGS 

Jobbers  report  that  small  shipments  of 
British  goods  are  coming  in,  the  quantities  being 
about  one-third  of  the  orders  placed.  The  assort- 
ments for  the  most  part  are  bad,  the  great  diffi- 
culty experienced  is  to  get  anything  like  a  full 
range  of  sizes.  The  fact  that  some  buyers  are 
placing  orders  with  English  mills  several  times 
above  their  normal  is  having  little  effect  on  the 
filling  of  those  orders;  British  mills  are  ration- 
ing the  Canadian  jobbers  just  as  Canadian  job- 
bers are  rationing  retailers.  Wholesalers  state 
that  they  are  constantly  besieged  with  orders 
from  new  customers,  which  is  an  indication  of 
the  general  difficulty  on  the  part  of  the  retail- 
ers throughout  the  country  to  get  the  goods  they 
want.  Buyers  from  Canadian  mills  say  these 
mills  are  in  as  bad  a  position  at  the  present 
time  as  they  have  ever  been  because  of  the 
difficulty  in  getting  materials  with  which  to 
work.  Moreover,  they  are  handicapped  by 
short  shifts  amongst  the  weavers,  and  their  pro- 
duction is  reduced  accordingly. 

So  far  as  buyers  can  see,  slight  increases  in 
prices  are  expected  for  the  Spring  of  1921.  "We 
are  near  the  peak,  I  think,"  said  one  buyer  to 
DRY  GOODS  REVIEW,  "but  I  believe  we  will 
stay  on  that  peak  a  long  time.  Slow  and  incom- 
plete deliveries,  rising  prices,  and  increases  in 
prices  between  the  time  of  booking  and  accept- 
ance by  the  manufacturer  are  three  factors 
against  which  buyers  have  to  contend  to-day, 
not  only  in  carpets  and  rugs,  but  in  all  lines  of 
trade.     Spot  business  is  good." 

SILKS 

The  slowing  up  of  business  in  dress  silks 
amongst  the  retailers  is  reflected  somewhat  in 
conditions  surrounding  the  wholesale  trade.  No 
doubt,  the  weather  has  been  largely  responsible 


for  this  condition  and  jobbers  expect  that  if 
Spring  ever  comes,  business  will  brighten  up 
again.  Wholesalers  state  that  deliveries  from 
the  mills  are  still  bad,  but  that  the  relief  of  con- 
gestion in  traffic  in  England  resulting  in  better 
transportation  is  responsible  for  better  ship- 
ments from  the  United  Kingdom.  Travelers  on 
the  road  with  Fall  samples  state  that  merchants 
are  buying  rather  warily  and  they  express  the 
view  that  when  they  want  the  goods  it  may  be 
difficult  to  get  them  because  it  is  becoming  in- 
creasingly hard  to  get  silks  from  the  English  and 
continental  markets,  owing  to  the  big  home  de- 
mand. Though  wholesalers  have  bought  for 
Fall,  they  do  not  expect  many  of  their  lines  to 
be  delivered  till  the  following  Spring.  Prices 
are  very  firm  and  there  seems  to  be  no  indication 
from  conditions  on  the  European  markets  that 
there  will  be  any  decline  in  the  immediate 
future. 

Jobbers  are  looking  for  a  big  run  on  black 
and  navy  taffetas  as  soon  as  the  weather  mod- 
erates. Sorting  business  has  not  yet  opened  up 
to  any  extent. 

LACES  AND  EMBROIDERIES 

Laces,  nets,  malines  and  embroideries  have 
been  selling  extremely  well,  but  jobbers  and 
manufacturers'  agents  have  felt  the  slight  reac- 
tion in  all  trimmings  containing  silks.  There  is 
no  improvement  in  deliveries  from  the  English 
mills.  On  the  other  hand,  agents  here  state  that 
they  are,  if  possible,  getting  worse.  The  last 
two  months  have  seen  the  biggest  advance  on 
cotton  nets  that  there  has  been  for  years,  such 
advance  being  about  25  per  cent.  The  last 
advance  in  laces  was  20  per  cent.,  which  took 
place  less  than  two  months  ago.  The  outlook 
for  malines  and  silk  nets  is  that  prices  will  go 
still  higher.  Silk  dress  nets  now  selling  to  the 
trade  at  $1.25  per  yard  may  be  expected  to 
shoot  to  $1.75  per  yard  by  Fall,  judging  from 
import  prices  to-day. 

WOOLLEN  DRESS  GOODS 

The  season  is  very  quiet  in  woollen  dress 
goods.  Wholesalers  state  that  retailers  have 
bought  heavily  for  Fall  in  spite  of  the  high 
prices.  There  is  a  tendency  for  gradual  increases 
in  most  lines  of  woollen  dress  goods  and  some 
of  the  lines,  as  compared  with  a  year  ago,  will 
be  almost  double  the  price.  Tricotines,  gabar- 
dines and  velours  are  selling  well  and  there  is  a 
big  demand  for  large  checks  and  plaids.  Broad- 
cloths are  slow.    Spot  business  is  only  fair. 

DRAPERIES  AND  CURTAINS 

A  new  material  for  casement  windows  is 
being  shown,  a  material  called  "Nudrap."  Brass 
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rods  can  be  run  through  the  one  end  of  the 
material,  making  it  a  very  simple  and  conveni- 
ent curtain  for  so  many  casement  windows  now 
being  built  in  modern  houses.  A  curtain  mate- 
rial to  match  is  also  on  the  market  which  can  be 
sold  by  the  yard.  This  material  can  be  bought 
from  wholesalers  at  from  32  to  80  cents  per 
yard,  according  to  the  width.  American  scrims 
and  marquisettes  are  so  high  in  price  as  to  be 
practically  prohibitive  and  this  "Nudrap"  may 
take  its  place  in  a  measure. 

A  full  report  of  foreign  and  domestic  condi- 
tions affecting  draperies  and  curtains  will  be 
found  elsewhere  in  this  issue. 

LINENS 

If,  on  standing  on  the  bank  of  a  river,  one 
were  to  suddenly  see  the  water  start  to  run  the 
other  way,  he  would  be  somewhat  surprised. 
Yet,  that  is  the  way  one  buyer  just  home  from 
England  described  the  conditions  in  the  linen 
market  to  DRY  GOODS  REVIEW.  It  is 
cheaper,  he  said,  to  buy  linens  for  the  trade  in 
Canada  from  the  retailers  there  than  to  buy  it 
wholesale;  in  fact,  that  is  what  he  tried  to  do 
with,  however,  but  little  success.  To  get  linens 
from  the  manufacturers,  he  went  on  to  say,  was 
next  to  impossible.  He  spent  most  of  his  time 
amongst  the  jobbers  in  the  English  markets  and 
kept  away  from  the  manufacturers,  from  whom 
he  could  get  little  or  nothing.  Linens  of  all 
descriptions  are  not  to  be  had  from  the  manu- 
facturers or  jobbers,  except  at  prices  that  are 
well-nigh  prohibitive.  They  are  the  scarcest 
goods  on  the  market  and  buyers  have  had  but 
little  results  from  their  recent  overseas  trips  in 
this  respect.  The  cheapest  goods  to  be  had 
must  be  bought  from  the  retailers  because,  per- 
chance, they  have  carried  along  some  stocks 
for  from  six  to  nine  months;  but  their  quanti- 
ties are  very  limited.  The  next  cheapest  goods 
to  be  had  are  from  the  jobbers,  while  the  most 
expensive  place  to  buy  to-day  is  from  the  manu- 
facturers, who  are  put  to  it  to  get  the  raw  mate- 
rials with  which  to  work.  The  prediction  is 
again  made  that  within  a  few  months  it  will  be 
impossible  to  get  any  linens  at  all.  The  British 
Government  is  encouraging  the  growth  of  flax 
in  Ireland  and  in  parts  of  South  Africa,  but  it 
will  be  many  months  before  any  relief  can  be 
expected  from  this  source.     Flax  growers  are 


being  guaranteed  a  fixed  price  for  their  product 
and  with  the  rising  price  of  the  raw  material  a 
fund  is  being  created  from  which  dividends  will 
be  paid  in  addition  to  the  price  they  receive  in 
the  open  market. 

COTTONS 

While  substitutes  can  be  found  for  linen 
goods,  such  is  not  the  case  with  cottons,  and 
buyers  state  that  this  condition  is  making  it 
additionally  hard  to  get  cotton  goods.  In  staple 
and  fancy  cotton  goods,  buyers  just  home  from 
England  state  that  they  have  been  unable  to  get 
anything  except  at  exorbitant  prices.  One 
buyer  stated  to  DRY  GOODS  REVIEW  that  he 
believed  prices  were  being  deliberately  held  up 
by  a  number  of  the  big  houses  so  that  longer 
prices  could  be  had.  He  cited  one  case  where 
a  buyer  had  come  into  a  house  to  purchase 
goods,  but  had  been  told  that  the  house  did  not 
care  to  sell  the  goods  at  all  at  the  present  time. 
Fall  prices  will  be  even  higher  than  they  have 
been  heretofore.  Any  effort  to  buy  for  imme- 
diate delivery  was  of  little  avail  because  the 
houses  there  could  not  promise  deliveries  till 
September  or  October,  which  would  be  too  late 
for  the  coming  season  in  cotton  dress  goods. 

NOTIONS 

No  particular  advances  are  reported  in 
notions  this  month.  Spot  business  is  good,  but, 
on  the  whole,  not  up  to  last  month's  trade.  Cro- 
chet cotton  deliveries  are  becoming  increasingly 
slow  and  is  said  to  be  due  to  a  rather  unusual 
cause.  Automobile  manufacturers  have  been 
unable  to  get  all  the  cotton  they  want  for  use 
in  the  making  of  their  machines.  Consequently, 
they  have  bought  up  a  number  of  mills  in  the 
Southern  States  and  are  using  the  spinning  ma- 
chines for  their  own  private  use.  This  has  re- 
sulted in  depriving  the  usual  trade  of  needed 
spinners  to  catch  up  with  the  demand  for  all 
cotton  goods.  The  shortage  is  not  due  so  much 
to  a  dearth  of  raw  material  as  a  scarcity  of 
spinners.  Elastics  are  also  hard  to  get.  Cellu- 
loid ornaments  are  experiencing  gradual  in- 
creases in  prices,  the  advance  during  the  last  two 
months  being  about  20  per  cent.  Jobbers  state 
that  needles  are  very  hard  to  obtain  and  that 
they  are  unable  to  keep  up  with  the  demands  of 
the  trade  in  this  line. 


WORSTED  SHIPMENTS  FROM 
GREAT  BRITAIN 

Exports    to    Canada    Increase    Consider- 
ably in  Last  Quarter 
of  Year 

A  recent  British  advice  dealing  with 
the  subject  of  worsted  shipments  from 
Great  Britain  to  the  Dominion  and  the 
United  States    says: 

"The  fact  that  values  of  fully  manu- 
factured goods  are  at  a  record  level  does 
not  in  any  way  affect  the  demand.  Man- 
ufacturers continue  to  run  at  full  pres- 
sure,  particularly   with   regard     to    the 


finer  cloths,  and  some  of  them  are  hav- 
ing to  refuse  to  entertain  orders  if  the 
goods  require  Botany  yarns.  This  is 
causing  more  fine  crossbreds  to  be  used. 
Shipments  of  low  wools  have  been  made 
this  month  and  record  sales  have  been 
made  to  America,  both  North  and  South, 
in  every  class  of  goods.  This  year  pro- 
mises to  beat  all  records  in  shipments 
to  the  United  States,  where  buyers  are 
taking  every  yard  of  fine  cloths  they  can 
get  hold  of. 

The  issue  of  the  Board  of  Trade  re- 
turns for  December  enables  complete  re- 
cords to  be  made  of  shipments  of  woollen 
and  worsted  cloths  from  this  country  to 


Canada  during  the  past  few  years.  The 
figures  are  as  follows: 

Woollens       Worsteds 
yards  yards 

1913    15^096,800       9,222,300 

1914    11,523,800       6,999,400 

1915    8,251,800     10,596,800 

1916    15,405,400       9,232,500 

1917    8,065,500       5,983,300 

1918     4,877,000       3,930,900 

1919     3,168,300       4,547,400 

The  exports  to  Canada  during  the  last 

quarter  of  last  year  were  much  heavier 
than  in  the  earlier  months.  For  example 
nearly  2,000,000  yards  of  worsted  cloth 
were  shipped  during  the  last  quarter." 
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Six  to  Eight  Weeks'  Delay  of  Shirts; 
Necessary  Dyes  Not  Forthcoming 

Abnormal  Conditions  on  the  Rhine  Cause  Hold-Up  of  Transportation  of  German  Dyes — 

Buy  What  You  Know  Exists — Many  Delays  in  Shipments — 

Wholesalers  Trying  to  Buy  at  Retail  Prices. 


IT  seem?  like  a  far  cry  from  the  Ger- 
man Rhine  to  the  shelves  of  the 
Canadian  retailer;  but  the  fact  re- 
mains, aeording  to  information  which 
Mr.  Moore,  of  the  Lang  Shirt  Co.,  Ltd., 
of  Kitchener,  has  received,  that  condi- 
tions along  this  river  will  mean  a  delay 
of  many  weeks  in  the  delivery  of  shirts 
to  the  Canadian  retailer.  Mills  which 
use  German  dyes  in  their  shirtings  are 
advising  their  customers  that  the  Tex- 
tile Alliance  who  are  handling  the  ex- 
portation of  German  dyestuffs  have  been 
unable  to  ship  these  dyes  to  Rotterdam 
from  which  port  the  final  shipment  is 
made.  This  is  going  to  mean  a  delay 
of  six  to  eight  weeks  in  the  execution 
of  orders. 

Abnormal   Condition   On   The 
Rhine 

Mr.  Moore  showed  this  letter  to  DRY 
GOODS  REVIEW.     Here  it  is: 

"We  have  been  advised  by  the  Textile 
Alliance  who  are  handling  the  exporta- 
tion of  German  dyestuffs  that  on  ac- 
count of  difficulties  which  have  arisen 
in  regard  to  transportation  caused  by 
abnormal  conditions  on  the  Rhine,  these 
colors  have  not  yet  been  shipped,  from 
the  river  wharves  to  Rotterdam,  from 
which  port  the  final  shipment  will  be 
made.  This,  in  our  judgment,  means 
that  there  is  no  possibility  of  the  dye- 
stuffs  reaching  us  before  March. 

"This  may  result  in  a  delay  of  from 
six  to  eight  weeks  in  the  execution  of 
the  orders.  We  are  doing  everything 
possible  to  deliver  on  time." 

Other   Delays.  Too 

But  this  is  not  the  only  delay  that 
shirt  manufacturers  are  experiencing  in 
their  business  dealings  with  the  mills. 
Mr.  Moore  read  another  letter  from  one 
of  *he  mills  with  which  they  deal,  stat- 
ing that  shirtings  for  Fall,  1920,  that 
were  to  have  been  shipped  in  June  would 
not  now  be  shipped  till  August.  Of 
course,  this  all  re-acts  on  the  retailer 
because  he  cannot  get  the  shirts  till  they 
are  out  of  the  manufacturer's  hands 
and,  according  to  this  information,  it 
means  a  delay  of  many  weeks. 

Domestic  Mills  No  Better 

Domestic  mills  are  not  doing  any  bet- 
ter than  foreign  mills  in  their  deliveries, 
according  to  Mr.  Moore.  With  regard 
to  one  order  that  had  been  placed  with 
one  of  the  Canadian  mills,  Mr.  Moore 
said  they  had  just  been  advised  that 
the  goods  which  they  were  supposed  to 


A  local  newspaper  in  one  of  the  Western  Ontario  cities:  has  missed 
wo  opportunity  to  display  in  prominent  parts  of  its  paper  such  news  as 
outlines  in  a  sensational  irau  the  advancing  pi-ices  of  clothes  and  other 
household  commodities.  In  this  way  this  paper — with  many  others — has 
helped  along  that  Ill-founded  campaign  in  which  most  business  men,  and 
(specially   clothiers,   are   regarded   as    profiteers. 

Recently  the  advertising  manage,  of  this  same  newspaper  dropped 
in  to  see  one  of  the  clothiers  of  this  city  to  gently  advise  him  that  his 
advertising  rates  were  to  go  higher.  Incidentally,  it  might  be  mentioned 
that  this  paper  is  the  only  one  in  the  city,  and  that  it,  therefore,  holds 
undisputed  sway  and  can  do  as  it  likes  with  advertising  rates.  Unlike 
the  clothing  business  in  that  city,  there  is  no  competition.  The  clothier 
incited  the  advertising  manager  to  go  into  the  matter  with  him,  the 
result  being  that  it  tvas  discovered  that  their  rates  in  1914 — which  were 
14    cents — had   advanced   to   42   cents    in  1920,  or  about  300  per  cent. 

The  clothier  Asked  the  advertising  manager  if  he <  would  mind  inform- 
ing the  public  how  their  own  rates  had  advanced  in  comparison  with  the 
price  of  clothes  in  the  same  period  of  time.  The  clothier  is  still  waiting 
for  tite  newspaper's  confession. 


have  delivered  in  October  of  last  year 
would  now  be  delivered  by  the  end  of 
February.  That  is,  a  part  of  them  would 
be  delivered,  for  in  addition  to  this 
naive  information,  they  were  advised 
that  only  about  20  to  30  per  cent,  of  it 
would  be  delivered  now.  "We  took  or- 
ders for  domestic  stuff  to  be  delivered  in 
March  but  we,  ourselves,  will  not  now 
get  the  shirting  till  then,"  said  Mr. 
Moore. 

Buv   What    You   Know   Exists 

From  the  experience  which  they  are 
having  every  day,  Mr.  Moore  feels  like 
handing  on  a  little  advise  to  the  retail- 
er. "Merchants  who  buy  do  the  best 
merchandising  when  they  buy  goods  that 
they  can  see,"  is  the  advice  which  he 
gives. 

Prices   Will   be   Higher 

According  to  this  source  of  informa- 
tion— and  it  agrees  with  every  other 
source  in  this  important  respect — prices 
are  bound  to  be  still  higher.  "We  are 
facing  a  tremendous  shortage  of  mater- 
ials," said  Mr.  Moore  to  DRY  GOODS 
REVIEW,  "and  prices,  compared  with 
those  of  a  year  ago,  are  between  100 
and  12.5  per  cent,  higher.  Materials  are 
now  being  allotted  by  the  mills,  and 
we  have  received  notice  from  them  ad- 
vising that  we  can  have  about  50  per 
cent,  of  the  quantities  for  the  spring  of 
1921  that  we  ordered  from  them  for  the 
Spring  of  1920.  They  further  state  that 
these  will  be  held  subject  to  confirma- 
tion by  return  wire  at  prices  about  100 
to  125  per  cent,  higher  than  for  the 
spring  of  1920."       Shirtings  which  cost 


them  17  cents  per  yard  in  March  of 
1919,  are  now  34  cents  per  yard  and 
this  take  no  account  of  the  exchange 
rate.  Moreover,  the  female  labor  situa- 
tion has,  shown,  no  improvement  and 
they  are  finding  it  very  difficult  to  get 
all  the  help  they  want. 

No  Samples  Till  Have  Goods 

Shirt  manufacturers  are  apparently 
wearying  of  showing  samples  of  goods 
that  they  have  only  on  paper.  "We  will 
show  no  more  samples  till  we  have  the 
goods  right  in  the  place,"  said  Mr. 
Moore. 

It  is  evident  that  wholesalers  are  find- 
ing great  difficulty  in  getting  all  the 
shirts  they  want.  The  Lang  Company 
do  not  sell  to  the  wholesalers;  but  Mr. 
Moore  said  they  had,  within  the  last 
week,  received  letters  from  two  whole- 
sale houses  offering  to  pay  retail  prices 
for  their  goods. 


NUWAY    BELTS    AND   SUSPENDERS 
FOR  ST.  THOMAS 

St.  Thomas  is  to  have  a  new  factory. 
The  announcement  has  been  made  that 
Charles  W.  Stranger  of  Adrian,  Michi- 
gan, has  decided  to  locate  his  Canadian 
factory  in  the  Railroad  City,  where  the 
Nuway  belts  and  suspenders  will  be 
manufactured.  Temporary  quarters 
have  been  located  in  the  old  Masonic 
Hall  in  West  Talbot.  The  factory  will 
prolbably  be  in  operation  early  this- 
month,  and  Mr.  Stanger  states  that  he 
will  employ  a  hundred  hands  within  a 
year. 
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Make  Use  of  Strategic  Position; 
Mothers  Are  Given  Introduc- 
tion to  the  Boys'  Department 

Wiles  &  Quinlan,  of  Brantford,  Being  Situated  on  a  Corner  Where 

All  Street  Cars  Stop,  Make  Use  of  the  Position  for  Special 

Window  Dressing — Clerks  Don't  Say,  "Is  There 

Anything  Else?"  But  Show  That  There 

Is  Something  Else. 


A  WISE  general  never  engages  in 
an  offensive  battle  until  he  has 
studied  every  inch  of  land  over 
which  his  troops  are  to  move  and  until 
he  has  made  every  preparation  to  take 
advantage  of  any  strategic  position  af- 
forded by  a  peculiar  contour  of  the  bat- 
tle area.  To  do  so  might  be  to  commit  a 
fatal  biunler  which  would  result  disas- 
trously to  his  troops  and  to  the  outcome 
of  the  battle.  The  same  principle  holds 
good  in  the  field  of  competition  in  busi- 
ness. If  you  have  a  location  that  af- 
fords exceptional  opportunities  for  win- 
dow display,  use  those  opportunities  for 
all  you  are  worth.  There  is  money  in  it, 
just  as  there  is  money  in  an  unique  ad- 
vertisement. 

Window    Best   Advertisement 

Mr.  Quinlan,  of  Wiles  &  Quinlan, 
Brantford,  believes  that  his  windows  are 
the  best  advertisements  he  has.  And  he 
believes  this  because  of  the  exceptional 
location  which  he  occupies  in  the  city  of 
Brantford.  All  urban  and  suburban 
railway  cars  stop  right  in  front  of  his 
store;  city  visitors  coming  in  from  dif- 
ferent sections  of  the  surrounding  coun- 
try get  off  right  at  the  corner  on  which 
his  store  is  situated.  Just  across  the 
corner  is  a  public  waiting  room; 
that  public  waiting  room  adds  to  the 
value  of  his  window  space  just  as  surely 
as  a  new  asphalt  adds  to  the  value  of 
any  city  lot.  He  takes  advantage  of  this 
strategic  position  by  making  a  good  deal 
of  his  windows.  In  the  busy  season  he 
dresses  them  twice  a  week,  and  never 
less  than  once  a  week.  He  specializes 
on  window  dressings  and  he  says  they 
bring  returns.  The  price  cards  he  uses 
are  very  attractive;  they  do  not  so  com- 
pletely cover  the  article  that  tiie  car:' 
becomes  more  attractive  than  the  article 
itself,  and  they  are  done  in  good  color- 
ings and  with  a  clever  pen. 

How   He  Pushes  Boys'  Dept. 

Mr.  Quinlan  regards  his  boys'  depart- 
ment as  one  of  the  most  important  de- 
partments in  the  store  and  as  the  very 
foundation  of  a  continued  good  business. 
He  believes  that,  having  made  a  firm 
friend  of  the  boy,  he  remains  a  friend 
for  many  years  and  that  he  becomes  a 
permanent  customer.  He  seeks  to  do  this 
through  the  mothers  who  come  into  his 
store.  His  clerks  do  not  say,  "Is  there 
anything    else?"      They    make    specific 


mention  of  the  fact  that  they  have  a 
boys'  department  and  that  they  would 
like  her  to  look  at  it,  either  for  imme- 
diate or  future  needs.  It  may  be  that 
no  sale  is  made  at  such  a  time,  but  the 
seed  has  been  sown  for  future  business; 
when  that  woman  wants  something  for 
her  boy  she  knows  that  Wiles  &  Quin- 
lan have  a  boys'  department,  and,  more- 
over, she  has  seen  some  of  the  lines 
carried  in  that  department.  Every 
mother  who  comes  in  his  store  is  re- 
garded as  a  possible  customer  for  boys' 
requirements.  Various  methods  are 
adopted  by  this  firm  to  get  the  interest 
and  friendship  of  the  boys  themselves. 
Last  year,  they  were  all  given  balloons; 
this  year  it  will  be  something  else. 

Makes  Use  of  Dollar  Day 

The  Dollar  Day  has  become  one  of  the 
gala  days  in  trade  in  many  towns  and 
cities  throughout  the  country.  Wiles  & 
Quinlan  use  it  as  the  introduction  to 
their  semi-annual  sale.  Not  only  do  they 
have  their  regular  Dollar  Day  bargains, 
but  they  have  others  on  display  that 
herald  the  semi-annual  sale.  They  know 
that  many  hundreds  of  people  will  be  in 
their  store  on  that  day  and  they  think 
it  is  a  good  time  to  make  use  of  them 
in  introducing  a  host  of  bargains  that 
are  to  continue  for  some  days  to  come. 


A  considerable  quantity  of  clothing 
was  stolen  from  the  store  of  Charles 
Calloy,  329  Yonge  Street,  Toronto,  on 
the  afternoon  of  April  2.  A  youth  six- 
teen years  of  age,  James  Griffin,  is  being 


CARPENTIER'S      WARDROBE 

Georges  Carpentier.  the  noted 
French  prize  fighter,  is,  as  well,  a 
Beau  Brummel.  His  wardrobe  con- 
sists of  the  following  modest  out- 
lay: 

100  silk  shirts,  20  overcoats.  3 
fur  coats,  75  suits.  75  pairs  of 
shoes,  200  neckties. 

He  is  now  adding  to  it  by  visiting 
Fifth  Avenue  stores  in  New  York. 


held    on    a    charge      of    attempted    shop 
breaking. 


SUITS   DISPLAYED   ON   PROPER 
FORMS  SELL  THE  BEST 

M.  Taylor,  Manager  of  the  Clothing 
Department  of  the  Robinson  Co.,  Ltd., 
Napanee,  believes  that  ready-to-wear 
suits  can  be  sold  better  when  displayed 
on  forms  than  in  any  other  way;  in  fact, 
he  has  proven  to  his  own  satisfaction 
that  one  of  these  forms  will  sell  a  suit 
of  clothes  after  salesmanship  has  failed. 
He  gives  the  following  incident: 

"One  of  our  best  lady  customers,  from 
a  nearby  town,  came  to  our  boys'  de- 
partment to  purchase  a  suit  of  clothes 
for  her  boy  of  twelve  years,  the  boy 
was  not  with  her  at  the  time.  I  took 
particular  pains  to  please  this  custom- 
er, showing  her  all  the  boys'  suits  of 
that  size  in  stock,  but  the  customer 
failed  to  see  anything  in  stock  that  ap- 
pealed to  her  fancy.  Standing  near  the 
door  was  a  boy  form  on  which  was  dis- 
played a  neat  tweed  suit  which  the 
lady  noticed  on  her  way  out  of  the: 
store.  It  caught  her  fancy  and  she  be- 
came interested  at  once,  inquired  the 
price  and  immediately  the  sale  was 
made.  The  customer  asked  why  that 
particular  suit  had  not  been  shown  to 
her.  Needless  to  say,  the  proper-sized 
suit  for  her  boy,  and  of  the  same  materi- 
al and  model  had  been  shown  her  from 
stick  but  failed  to  make  the  necessary 
impression." 


A  Different  Viewpoint 

Mr.  McFarland,  who  does  a  good  business  i)i  clothing  and  furnishing* 
in  Brantford,  says  that  people  are  becoming  more  and  more  cautious  in 
their  buying,  and  that  they  are  offering  pointed  remarks  about  the  higJi 
prices  they  have  to  pay.  "The  people  are  getting  cautious  in  buying," 
said  Mr.  McFarland  to  DRY  GOODS  REVIEW.  "They  come  into  the 
store  and  say  they  have  only  a  few  minutes  to  look  at  goods  before  they 
have  to  be  away  some  place  else,  but  they  are  only  looking  to  get  some 
idea  of  what  prices  are.  It  is  getting  harder  to  get  high  prices  all  the 
time." 

Mr.  McFarland  believes  that  textile  manufacturers  are  looking  for 
longer  profits,  and  as  an  instance  of  it  says  that  it  is  always  easy  to  get 
high-priced  shirts  if  one  wants  them,  but  there  seem  to  be  very  few  of  the 
lower-priced  shirts  on  the  market. 
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H  S              Khaki   Trousers 

S  ^^          and    Allovers 

If  you  expect  to  get  deliveries  for  this 

season's  trade,  orders  should  be  sent 

in  at  once.     You  will  then  get  your 

goods  in  plenty  of  time  to  meet  the 

summer  demand.      What  applies  to 

trousers  and  allovers,  applies  also  to 

overalls  and  work  gloves.       The  far- 

sighted  merchant  saves  himself  much 

worry  and  probable  disappointment 

— not  to  mention  loss  of  sales  through 

overdue  deliveries^by  sending  in  a 

statement  of  his  requirements  well  in 

advance. 

The  Hamilton  Carhartt 

Cotton  Mills,  Limited 

Toronto,  Montreal,  Winnipeg,  Vancouver 

Manufacturers  of  Carhartt  Overalls  and  Work  Gloves 

for  men;  and  Carhartt  Allovers  for  men  and  boys. 
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MITCHELL  WOOLLEN  CO. 

LIMITED 

for 

JERSEYS  AND  SWEATERS  HEAVY  WOOL  SOCKS 

FINE  CASHMERE  TWEEDS  AND  ETOFFES 

ELASTIC  RIB  UNDERWEAR  ETC. 

Send  for  Prices 
Mitchell  Woollen  Co.,  Limited  -  Mitchell,  Ont. 


Selling  Strength 

The  selling  strength  of  your  glove  department  depends 
on  the  merchandise  you  feature. 
TAPATCO  WORK  GLOVES  offer  you  a  combination 
of  materials  and  workmanship  that  has  increased  the 
"selling  strength"  of  many  glove  departments. 
Orders  now  being  received  indicate  that  hundreds  of 
Canadian  merchants  realize  more  than  ever,  the  im- 
portance of  tying-up  to  a  line  of  work  gloves  that  can 
be  depended  on  to  wear — and  wear — and  wear. 


"TAPATCO" COLLAR   PADS 

A     line     with,    ever-increasing     saje. 

A  Pad  so  well  made  that  it  gives 
long  service — with  hooks  so  secure 
that  they  never  work  loose.-  Used 
from  one  end  of  Canada  to  the  other 
to  protect  the  necks  of  horses.  They 
prevent  friction  and  so  remove  all 
possibility  of  sores,  galls  and  chaf- 
ing. Get  your  share  of  the  big 
business  that  is  being  done  with 
this    line    among    Canadian    farmers. 


GLOVES  &  MITTS 

MADE  OF  BEST  GRADE  CANTONS 

Gauntlet,  Knh  Wrist  and  Band  Top 

In  Heavy,  Medium  and  Light   Weights 

Also    Leather   Tip    and   Leather-faced    Gloves,   Jersey 

Gloves  and  Mitts  in   Tan,  Slate  or  Oxfords 

The    American    Pad    &    Textile   Co. 

CHATHAM,  ONTARIO 


Kant|(racK 

I  1  COATED  I  \  LINEN  I  V 


Are  sold  from  Coast  to  Coast  by  the  leading 
dealers  in  Canada.  One  price  to  all  dealers. 

One  Grade  Only  and  That  The  Best 


.vIADE  IN  CANADA  BY 

THE  PARSONS  &  PARSONS  CANADIAN  CO. 


Est.  in  U.S.A.  1879 


HAMILTON,  CANADA 


Est.  in  Canada  1907 
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Voiles  Make  Triumphant  Entry 

Paris  Already  Agog  Over  Delightful  Fabrics  lor  Warm,  Sunshiny  Weather — Manufacturers 

Show  That  Original  Ideas  Are  Still  to  be  Had,  and  the  French  Metropolis  Glories 

in  a  Galaxy  of  New  Fabrics  and  Colors. 


Paris,  France, 

April,  1920 
Editor,  DRY  GOODS  REVIEW: 

WITH  the  brighter  days  and  sun- 
shine, we  shall  have  to  do  away 
with  our  Spring  dresses,  found 
too  warm  even  for  our  ramblings  into 
the  country.  No  longer  will  we  care  for 
the  ruffle  of  our  taffeta  ball  dresses,  and 
a  great  deal  less  for  our  tailored  cos- 
tumes whose  jacket  will  be  found  heavy 
and  tiresome  to  carry,  and  then  we  will 
look  forward  with  great  happiness  to  the 
lovely  and  simple  voile  dresses  that  are 
the  glory  of  Summer  time. 

New  Ideas  are  Lovely 

The  following  samples  will  show  you, 
once  more,  that  there  is  still  room  for 
variety  and  improvement  in  the  designs 
devised  every  year  by  our  manufactur- 
ers. Whether  in  plain  voile  or  in  em- 
broidered patterns,  in  broche  or  in  open 
work,  they  are  all  so  pretty  that,  un- 
less one  has  made  up  one's  mind  before- 
hand, one  has  some  difficulty  in  making 
a  choice. 

No.  1  is  a  dainty  specimen  of  white 
ground  voile,  woven  as  to  give  open- 
work effect,  and  embroidered  silk  and 
gold,  quite  as  effective  in  blue  or  mauve 
embroidery. 

You  know  that  openwork  motifs  are 
still  very  fashionable,  so  is  gold,  and 
therefore  you  ought  to  have  much  suc- 
cess, if  you  make  it  into  dressy  garments 


FASHION'S  FAVORITES 

The  new  voiles  show  new  in- 
dividuality in  design. 

All  summer  shades  are  featured. 

Garlands  of  flowers  and  conven- 
tional designs  are  in  popularity. 

Openwork  designs  and  odd 
motifs  are  featured.  But  any  voiles 
are  equally  in  demand. 


with    a    sash    in    the    shade   of   the    em- 
broidery. 

No.  2  is  a  very  neat  pattern  of  the 
check  style,  with  one  square  plain,  an- 
othei  woven  in  openwork,  and  both  un- 
derlined by  a  silk  thread  or  mercerized 
cotton  with  corners  embroidered  in 
plumetis.  In  salmon  pink  or  blue,  it  will 
make  some  very  pretty  dresses  for  little 
girls  and  young  ladies;  in  grege,  currant 
red,  or  yellow  for  their  young  mothers; 
the  mauve  and  black  ones  will  do  very 
well  for  mourning  purposes  or  for  elder- 
ly ladies. 

Stripes  are  Very  Smart 
No.  3  shows  the  still  favored  design  of 
stripes,  whose  daintiness  is  enhanced  by 
motifs  of  plumetis  embroidery  and  open- 
work. This  specimen  could  be  devised 
with  success  into  all  sorts  of  garments 
with  a  combination  of  plain  voile,  whe- 
ther white,  or  better  in  blue,  mauve  pink, 
or  grey,  as  per  samples. 


No.  4  shows  two  specimens  of  open- 
work, both  effective,  and  the  wreath  of 
embroidered  flowers  and  leaves  make  it 
look  very  bright  and  highly  suitable  fur 
a  picnic  or  a  party  on  the  water.  A  dark 
Kill  would  have  it  in  green  and  yellow,  or 
red  and  green,  while  a  fair  one  would 
adopt  the  green  and  blue,  or  mauve  and 
greer.  pattern.  A  matron  will  choose  the 
black  and  yellow,  and  a  lady  in  mourning 
will  lo'V  distinguished  in  black  and 
white. 

Needless  to  say  that  dresses  made  of 
that  material  will  be  devised  in  the  pan- 
nier shape  with  ruffles  or  deep  gather- 
ings, as  was  fashionable  in  the  17th  cen- 
tury. 

For  Practical  Frocks 

No.  5  is  another  specimen  of  the 
wreath  design;  it  is  more  simple  than 
the  former,  less  elaborate  in  work,  too, 
being  broche,  but  it  still  has  some  open- 
work. It  will  make  some  garments  less 
dressy,  but  very  practical,  and  easily 
washable,  which  is  a  quality  much  appre- 
ciated in  Summer.  The  shades  are  all 
very  light,  ^reen,  blue,  mauve,  gold,  red, 
iind  black,  and  will  suit  everybody. 

No.  6  is  again  an  adaptation  of  the 
dots  idea  which  has  not  yet  gone  out  of 
fashion,  especially  when  improved  as  in 
this  instance,  where  we  have  oblone;  dots 
of  different  sizes  and  various  shades  on 
a  white  ground,  disposed  into  a  garland 
that  looks  like  festoors  and  are  suitable 


A  croup  of  beautiful  new  voiles  received  from  "Dry  (. U    Review's"   correspondent    in    Paris.       These   samples    and 

the  three  in   the  accompanying   illustration   sent    from   Les   Soeurs  d'A.   Godde,    Bedin  &   Co.,   Paris.  France. 
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for  the  present  fashion  of  trimmings 
across   the   skirt   and  bodice. 

The  shades  are  pretty,  too;  yellow  and 
navy,  military  blue  and  orange,  grey,  and 
pink,  they  have  all  more  or  less  pastel 
hues 

No.  7  is  really  a  staple  material,  neat, 
suitable  for  ladies  dresses,  little  girls' 
frocks,  blouses,  and  even  little  boys' 
waists;  it  will  be  found  handy  for  every 
purpose,  whether  entirely  made  of  this 
material  or  mixed  with  plain  cloth  of  the 
shado  of  the  square  dot,  or  with  whitt 
organdy  frills  for  trimmings,  and  a  sash 
or  a  tie  in  the  shade  of  the  dot  to  finish 
it  up. 

All  the  above  patterns  are  intended 
for  dressy  garments  rather  than  for 
every  day  wear.  The  fact  of  their  being 
open-worked,  embroidered,  or  even 
broche,  which  act  as  trimmings,  render 
them  fanciful  right  away,  and  they 
ought  to  sell  readily,  for  the  reason  that 
garment?  made  out  of  these  materials 
need  no  other  adornments  except  for 
sashes  or  ties. 

For   Everyday   Frocks 

For  every  day,  that  is  to  make  dresses 
or  blouses  of  a  simple  shape,  and  cheaper 
material,  that  allows  a  more  frequent 
change,  for  we  always  have  quite  a  lot 
of  these  simple  frocks,  we  shall  use  plain 
printed  voile,  as  per  the  following  pat- 
terns: 

No.  8,  a  rather  pretty  combination  of 
the  fillete  and  dots  idea,  will  make  that 
kind  of  kimeno  with  low  neck  and  short 
sleeves  which  every  lady  is  so  glad  to 
find  in  her  wardrobe  for  the  hot  sum- 
mer days  when  she  looks  after  her  flower 
garden. 

The  patterns  of  white  ground  with 
blue,  mauve  or  red  printings  are  intend- 
ed for  a  young  girl,  while  the  black  and 
white,  besides  the  fact  that  it  will  not 
made  so  easily  as  the  others,  will  be 
preferred  by  an  elderly  lady. 

In  the  Garden 

No.  9. — With  its  white  ground  and 
fillete,  interrupted  by  flower  motifs,  is 
certainly  intended  for  gardening  wear, 
for  it  makes  you  think  of  latticed  cot- 
tage windows,  and  has  quite  a  country 
appearance  in  style,  as  well  as  in  shades, 
which  are  well  matched,  too:  red  stripes 
with  blue  flowers,  blue  stripes  with 
green  and  pink  flowers,  etc.,  make  it 
look  original,  yet  easy  to  wear. 

No.  10  is  a  rather  amusing  way  of 
making  curved  lines  constitute  flowers. 
If  you  look  carefully  at  it  you  will  soon 
recognize  some  roses  made  according  to 
the  present  art  nouveau  fashion.  It  is, 
of  course,  effective,  and  will  make  some 
exceedingly  dainty  dresses  to  wear  on 
the  tennis  lawn,  or  when  punting.  There 
again,  the  range  of  colors  shows  you 
that  everybody  can  wear  it,  whether  in 
different  s'hades  of  pink,  blue,  violet, 
brown  or  black.  This  pattern  I  would 
advis?    using    pleated    accordeon,    as    it 


would  make  the  design  more  peculiar 
still,  and  worn  with  a  collar,  cuffs,  and 
sash  of  white  organdy,  and  a  white  hat 
with  a  ribbon  to  match. 

No.  11,  I  would  use  in  similar  in- 
stances, but  I  would  have  it  mixed  with 
plain  material  in  the  shade  of  the 
stripes.  It  would  be  very  nice,  especially 
in  blue  or  pink. 


I  am  getting  ready  some  sketches 
showing  vividly  how  to  use  above  pat* 
terns  to  their  best  advantage,  accord- 
ing to  the  latest  Paris  fashion,  and  I 
will  tell  you  all  about  it  in  my  next 
letter,  together  with  a  few  words  about 
neckwear,  which  is  a  rather  important 
item   this  Summer. 

Yours  very  truly, 


Three  of  the  lovely  Summer  voiles  described 

in   the    Paris    letter    this    month.       Samples 

from   Les   Soeurs   d'A.   Godde,   Bedin   &   Co., 

Paris,    France. 


LACE  GOODS  BUYER  ABROAD 

Mr.  H.  Y.  Farr,  Secretary-Treasurer  of 
The  Lace  Goods  Company,  Limited,  Tor- 
onto, is  on  a  business  trip  to  England 
and  the  Continent.    He  expects  to  return 
about  the  middle  of  June. 


Canadian  Tweeds 

For  Newfoundland 

Canadian    Tweeds — Attractive    Market 
For  Woollens  in  Adjoining  Colony 

A  number  of  Montreal  firms  have  re- 
cently been  receiving  inquiries  from 
Newfoundland  for  Canadian  tweeds,  and 
it  would  appear  that  there  is  a  fruitful 
field  there  for  greater  exports  of  the 
Canadian  materials.  Hitherto,  the  Uni- 
ted Kingdom  and  the  United  States 
have  done  the  bulk  of  exporting  to  that 
colony,  and  it  is  altogether  likely  that 
the  exchange  rate  may  now  be  having 
the  tendency  to  divert  these  inquiries 
Canada-wards.  While  exports  of  tweeds 
and  woolen  goods  into  Newfoundland 
from  Canada  have  increased  during  the 
last  few  years,  those  from  the  United 
Kingdom  and  the  United  States  show 
much  larger  increase.  Such  imports 
from  the  United  Kingdom  increased 
from  $201,913  in  1916,  to  $308,636  in 
1918;  from  the  United  States,  from 
$37,075  in  1916,  to  $137,495  in  1918; 
while  from  Canada  during  the  same 
years,  the  increase  has  only  been  from 
$4,698  to  $16,411. 


NOT    A    SUCCESS 

The  eight-hour  day  has  been  law  in 
France  since  last  summer  and  French 
industry  has  fallen  off  20  per  cent,  in 
consequence,  say  the  statisticians.  It 
is  a  significant  fast  that  the  Cham- 
ber of  Commerce  of  Roubaix  has  passed 
a  resolution  in  favor  of  repealing  the 
law,  at  least  temporarily  in  the  devas- 
tated regions. 

The  members  argue  that  the  transi- 
tion to  the  shorter  working  day  should 
have  been  made  gradually,  and  certainly 
not  at  a  time  when,  instead  of  slacking 
off,  the  French  people  should  have  buck- 
led down  to  their  enormous  task  of  re- 
construction. They  consider  that  hasty 
legislation  on  such  an  important  re- 
form was  an  economic  mistake,  and  at- 
tribute to  this  cause  a  great  part  of  the 
rise  in  the  cost  of  living,  the  present 
labor  unrest  and  the  depreciation  of  the 
franc. 
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Better  Indications  in  Silk  Market 

New  York  Reports  Improved  Conditions     Buyers  Placing  Larger  Orders — All  Weaves  Doing 
Better     Weather  Conditions  Hamper  Good  Business,  Hut  Interest  Now   Said 

To  He  Reviving. 


NKVV  YORK,  April  10th:  Manu- 
facturers and  Belling  agents 
agreed  this  morning  that  business 
had  been  better  in  all  varieties  of  broad- 
silk  this  week  than  for  a  number  of 
weeks  previously.  They  have  sold  fair 
yardage  of  the  most  staple,  and  some 
spring  novelties   have  been  taken. 

This  testimony  seems  to  be  general. 
Even  some  of  the  smaller  interests  said 
that  they  had  shared  in  the  improve- 
ment and  were  doing  a  better  business 
than  for  some  weeks.  The  improvement 
has  been  achieved  in  the  face  of  con- 
tinued cold  and  depressing  weather. 
And  more  than  one  seller  points  out  that 
silk  is  a  fair  weather  fabric  and  re- 
quires sunny  weather,  with  a  warm 
temperature,  to  make  it  move.  But  if 
the  improvement  has  come,  even  though 
wintry  weather  conditions  prevail, 
the  situation  seems  to  be  stronger  than 
was  hoped.  Buyers  who  are  talking 
silk  now,  are  talking  it  because  they 
must   have  it. 

The  buying  which  makes  up  this  im- 
provement seems  to  come  from  all  over 
the  country.  Buyers  were  here  from 
California,  from  Texas,  from  cities  in 
the  Middle  West  and  from  New  England, 
and  they  all  did  substantially  the  same 
thing.  Some  rather  large  buyers  were 
from  up-State  cities.  They  bought  as 
freely  as  the  others  and  of  about  the 
same   sort  of  goods. 

Spring    Trade    of    Disappointing    Volume 

It  may  be  accepted,  however,  that  the 
real  spring  season  went  by  this  year 
without  much  indication  that  it  was 
here.  Instead  of  the  heavy  sales  for 
spring  delivery,  which  have  been  com- 
mon in  previous  seasons,  buyers  held 
aloof,  either  because  they  hoped  for 
lower  prices  or  because  transportation 
facilities  were  blockaded  by  storms. 
Spring  buyers  should  have  come  in 
ruary,  at  the  latest,  and  during  that 
time,  the  country  was  so  blocked  with 
snow  that  traffic  was  greatly  reduced 
and  little  could  be  done.  Easter  was 
early  and  the  pre-Easter  season  was 
cold.  The  after-Easter  season  has  been 
cold,  too,  and  silks  will  not  sell  well 
when    such    temperatures    prevail. 

Buyers  now  in  the  market  are  placing 
good  orders,  however,  as  good  some- 
times, as  manufacturers  will  accept. 
They  appear  to  have  bare  shelves,  or 
such  greatly  reduced  stocks  that  they 
ompelled  to  buy  freely  in  order  to 
keep  their  departments  in  a  position  to 
care  for  their  customers.  Less  fear  of 
what  the  consumer  will  do  is  expressed 
ami  some  buyers  are  placing  their  or- 
apparently    confident    that    buying 


will    be   upon   a   liberal    scale   as   soon   as 
it    begins. 

One  weak  point  has  been  observed. 
Buyers,  in  going  about  from  place  to 
place,  say  that  they  are  still  finding 
more  or  less  important  quantities  of 
silks  offered  below  the  market  prices. 
Jobbers  deny  this,  but  buyers  insist  that 
they  are  getting  them.  Buyers  have  told 
certain  large  manufacturers  that  they 
have  been  able  to  pick  up  some  of  their 
own  silks  at  less  than  the  manufacturer 
asks  for  them  in  his  own  store. 

Reckoning   With   The   Jobbers 

The  situation  is  causing  some  dissat- 
isfaction, since  it  either  shows  that  job- 
bers or  other  holders,  are  deliberately 
attempting  to  break  the  market,  or  else 
it  indicates  that  they  are  being  forced 
out  of  the  business  and  are  selling  be- 
low regular  quotations  to  dispose  of 
their  stocks.  The  latter  is  true  with 
some,  but  not  with  all.  Inasmuch  as  the 
New  York  silk  market  is  reported  to 
have  1,000  jobbers  of  greater  or  less 
size  operating  here,  if  reduction  of 
prices  is  going  on  to  any  great  extent,  it 
may  make  a  difference  in  the  situation 
with  the  manufacturers. 

Staples  have  been  among  the  leaders 
this  week.  Taffetas  are  not  quite  as  ac- 
tive, but  they  are  still  the  leader,  and 
few  buyers  come  here  who  do  not  take 
more  or  less.  Navy  is  most  wanted. 
Brown  is  popular,  and  after  that,  num- 
erous shades  follow  Light  shades  for 
summer  are  among  the  favorites,  and 
the  pastel  shades,  with  some  printed 
offerings,  have  been  fairly  well  taken. 

Foulards  are,  perhaps  next.  The  same 
general  run  of  colorings  and  designs  are 
wanted  as  have  been  mentioned  hereto- 
fore. Prices  are  firm  on  these  goods, 
with  no  manufacturer  making  any 
move  to  offer  them  lower.  How  exten- 
sive stocks  jobbers  may  have  is  uncer- 
tain, but  they  hold  some,  and,  perhaps, 
they  hold  them  at  lower  costs  than  are 
named  to-day. 

Crepes  Called   For 

Crepes  are  more  active.  Cutters  are 
looking  for  Georgettes,  and  while  the 
menace  of  the  poor  qualities  is  not  en- 
tirely removed,  it  is  not  as  serious  as  it 
was  and  sales  are  made  at  a  better  rantre 
of  values.  Printed  Georgettes  do  not 
seem  to  be  in  as  strong  demand,  but 
plain  colors  are  wanted  and  light  shades 
are  mentioned  frequently.  Crepe  de 
Chine  is  doing  better  and  some  makers 
are  about  sold  out. 

Satins  are  steady.  Movement  for 
fall  is  moderately  active  and  sales  on 
some  of  the  favorite  colors  seem     to    be 


improving.     Satin   is   not  getting  the  at- 
tention     right     now   that     some   other 
weaves   are,   but   it   is   doing   fairly  well 
for  the  season. 

Business  in  all  sports  goods  is  picking 
up.  Some  of  the  largest  manufacturers 
have  reported  a  good  business  this  week 
and  say  that  inquiry  indicates  a  still 
larger  trade  to  come.  Movement  in  these 
goods  has  grown  rapidly  of  late,  they 
say,  and  the  outlook  favors  a  lively 
trade  as  soon  as  the  weather  convinces 
women  that  winter  has  gone. 

As  a  whole,  the  situation  has  been  so 
much  better  this  week  that  all  interests 
have  remarked  upon  it.  The  resumption 
of  confidence  is  cheering  and  many  have 
expressed  the  belief  that  it  will  go  a 
long  way  toward  restoring  the  former 
activity   of   the   market. 


Irish  Linen 


Farmers     Are    Being     Urged    to    Place 

Greatly  Increased  Acreage  Under 

Flax 

An  advice  from  Belfast  on  the  linen 
market  states  that  there  has  been  little 
change  during  the  past  recent  weeks. 
Producers,  says  the  despatch,  have  had 
more  business  offered  than  they  could 
undertake  but  there  has  not  been  so 
great  a  pressure  for  deliveries  as  be- 
fore, probably  because  it  is  being  realiz- 
ed that  pressure  will  not  expedite  mat- 
ters. Values  maintain  their  very  high 
level  and  even  tend  to  go  higher. 

The  advice  further  states  that  there 
is  nothing  special  to  report  on  Russian 
flax.  Practically  none  has  yet  reached 
Ireland  and  the  explanation  is  placed 
between  the  possibility  of  there  being 
none  to  export  and  the  difficulties  in  be- 
ing able  to  arrange  transport.  When 
it  arrives  it  will  be  welcome,  the  report 
states,  as  local  supplies  are  dwindling 
and  it  will  soon  be  a  problem  to  keep 
machinery  going  and  workers  employed. 
Irish  farmers  are  being  urged  to  place 
a  considerably  greater  acreage  under 
flax  this  year,  and  as  the  crop  will  not 
be  under  control  the  high  prices  that 
they  are  bound  to  get  should  be  an  in- 
ducement. 

Manufacturers  have  more  new  busi- 
ness than  they  can  possibly  undertake. 
There  is  a  steady  demand  for  house- 
keeping unions,  damasks  and  fancy 
linens.  Bleached  and  finished  goods 
find  a  ready  sale  on  the  home  market 
and  buyers  from  outside  markets,  the 
report  says,  are  eager  to  pick  up  what 
they  can. 
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Taffetas  in  Heyday  of  Fashion 

Midsummer  Demand  Expected  to  Exceed  All  Previous  Records — Everyone  Clamoring  for 
More  Silk,  and  as  Prices  Advance  the  Demand   Increases — Prices    Firm   and 

Going  Up. 


IN  NUMEROUS  instances  goods  or- 
dered last  July  are  being  delivered 
to  the  wholesalers  this  month.  De- 
liveries are  still  very,  very  slow,  and  the 
jobbers  are  not  looking  for  much  im- 
provement for  some  considerable  time. 

"We  are  getting  absolutely  nothing 
from  Canadian  mills,  and  by  no  means 
as  much  as  we  need  from  the  British 
and  French  manufacturers,"  stated  one 
buyer  for  a  big  Toronto  wholesale  house 
this  month.  All  the  mills  are  being  beg- 
ged to  accept  orders  irrespective  of  when 
goods  are  delivered.  No  one  minds  how 
late  deliveries  arrive,  for  the  goods  can 
always  be  sold  no  matter  what  the  sea- 
son, so  continuous  is  the  shortage." 

Taffetas  Still  Favorite 

The  demand  for  taffetas  is  increasing. 
"We  are  not  attempting  to  hurry  up  our 
novelty  orders,  which  are  slow,  because 
we  are  having  such  a  tremendous  de- 
mand for  plain  taffetas,"  declared  one 
silk  importer.  "We  can  sell  all  the  plain 
and  shot  taffetas  we  can  get  our  hands 
on,  and  we  are  not  worrying  if  our  fancy 
lines  are  late.  They  will  have  just  as 
big  a  sale  next  season  as  this,  and  in  the 
meantime  the  midsummer  demand  which 
is  sure  to  come  for  the  fashionable  taf- 
fetas is  even  more  than  we  had  bar- 
gained for.'"  This  same  importer  said 
that  the  demand  for  tricolette  was  very 
strong,  while  on  the  other  hand  a  slight 
easing  off  in  the  crepe  de  Chine  market 
had  been  noted.  This  is  just  expected  to 
be  of  a  temporary  nature,  however. 

"The  fact  that  goods  coming  into  the 
wholesalers  are  being  delivered  at  a 
higher  price  than  people  are  selling 
similar  goods  for  just  now  has  some- 
thing to  do  with  the  general  belief  that 
some  of  the  silks  have  been  a  little 
quieter,"  stated  one  wholesaler,  who  said 
that  the  steady  increase  of  prices  during 
the  past  months  showed  every  indication 
of  continuing  their  flight.  He  is  buying 
silk  now  that  he  will  have  to  sell  to  the 
retailer  for  his  Fall  trade  at  a  price  that 
may  even  exceed  the  price  that  the  re- 
tailer is  asking  for  his  Spring  stock. 

Plain  silks  are  to  be  "it"  this  Fall. 
Many  of  the  silk  wholesalers  are  buying 
a  little  more  cautiously  and  just  looking 
towards  Autumn  requirements — not  any 
further. 

The  silk  market  presents  an  entirely 
different  aspect  from  the  cotton  or 
woollen  market,"  said  one  wholesaler. 
"We  anticipate  a  big  season  for  taf- 
fetas this  Autumn,  but  we  are  not  con- 
sidering next  Spring.  We  are  buying 
for  immediate  requirements.  If  a 
wholesaler  purchases  an  over-supply  of 
woollen  fabrics,  it  does  not  matter.  Silk 
fashions    change    more    rapidly    and    we 


are  doing  no  buying  for  1921  at  present." 
This  wholesaler  gave  it  as  his  opinion 
that  browns  and  greys  would  be  strong 
this  Fall,  with  a  strong  inclination  to- 
wards wholly  plain  shades.  At  present 
the  shot  taffetas  are  selling  very  well 
and  the  novelty  check  designs  are  doing 
very  well — some  attribute  this,  however, 


Cool  and  Modish 

A  charming  little  suit  costume  in  washable 
silk  with  square  design  in  self  tone.  White 
satin  faces  the  flare  cuffs  and  collar.  A 
white  satin  tie  is  worn  and  long  silk  gloves. 
The  costume  is  in  the  popular  Copen  shade 
of  blue. 


to  the  shortage  in  plain  lines.  "We  can- 
not get  enough  navy,"  is  still  the  gen- 
eral complaint. 

Prices  in  Scotland 

Continue  to  Soar 

Retailers  Bare  of  Stock — Prices  Up  Five 

Times — Extensions  Being  Made 

in  All  Factories 

An  advice  from  Glasgow  relative  to 
Scotch  manufacturing  conditions  and  the 
outlook  for  the  next  five  months  says: 

"The  Spring  shows  continue  to  absorb 
most  attention  in  the  Glasgow  trade,  and 
although  it  is  early  to  forecast  the  out- 
come, the  large  attendance  of  buyers  and 
the  eagerness  with  which  they  view  the 
goods  on  display  may  be  taken  as  evi- 
dence that  the  result  of  the  three  weeks' 
exhibition  will  far  eclipse  any  Spring 
show  since  pre-war  times.  Retailers  on 
all  hands  are  bare  of  stock,  and,  despite 
the  fact  that  prices  are  from  four  to 
five  times  higher  than  normal  they  d*o 
not  stand  in  the  way  of  dealing.  An- 
other point  of  note  is  the  wider  desire  to 
pay  prompt  cash  and  thereby  pocket  the 
bigger  discounts.  Indeed,  buyers  were 
generally  well  satisfied,  and  if  only  de- 
livery were  quickened  and  more  reliable 
there  seem  to  be  few  obstacles  to  a  con- 
linuance  of  brisk  times.  For  the  first 
quarter  of  1920  returns  are  far  ahead  of 
previous  records,  both  as  to  bulk  and 
value. 

"The  boom  in  cottons,  woollens,  and 
hosiery  seems  to  know  no  limit,  and  fac- 
tory extensions  are  being  pushed  ahead. 
A  number  of  woollen  manufacturers  who 
have  hitherto  purchased  their  yarns  are 
taking  steps  to  provide  against  the  pre- 
vailing shortage,  and  have  had  plans  pre- 
pared and  approved  for  extensions  to 
embrace  the  carding  and  spinning  of 
yarn. 

"Woollen  manufacturers  are  now  fin- 
ishing off  their  Spring  orders,  and  goods 
for  next  Winter  are  being  tackled  as 
suitable  yarns  arrive.  All  mills  are 
running  full  time.  A  limited  number  of 
new  patterns  are  in  preparation  for  192J 
Spring,  and  these  will  be  available  short- 
ly. However,  as  commitments  are  al- 
ready heavy,  orders  for  the  new  ranges 
will  be  necessarily  circumscribed. 

"Hosiery  and  underwear  are  being  de- 
livered with  more  freedom,  and  some 
firms  are  now  arranging  to  run  over- 
time.    Output  is  far  below  demand." 
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Nets  Are  Out  of  Sight 

not   Be  Bought  at  Any  Price — Overseas  Supplies  Practically 

Nil  This  Month     One  Wholesaler  Pays  5i.io 
for  36-inch  Net. 

"S 


ILK   nets  cannot  be  had   for  love 
or  money,"    declared     1      Toronto 

wholesaler   a    few   days   ago.      Our 

buyer  cabled  for  10,000  yards  the  other 

day  and  the  answer  lie  received  was  that 
they  hod  absolutely  none  to  semi,  that 
there  was  no  use  cabling  again,  but  that 
they  would  cable  when  they  had  any  to 
deliver."  One  Toronto  wholesaler  paid 
.S!.io  per  yard  for  the  precious  gossamer 
fabric  :i<>  inches  wide  that  same  week. 
'The  harder  the  stuff  is  to  get  the 
greater  is  the  demand."  said  this  whole- 
saler. "The  retailers  simply  cannot  keep 
t  in  stock  and  we  have  got  to  get  it 
for  them  at  any  price.  It  is  the  same 
with  silk  nets  of  all  kinds.  They  are 
combined  with  taffetas,  and  the  Summer 
will  witness  an  even  greater  vogue  ac- 
cording to  present  indications." 

For  All  Types  of  Dn^ 

They  are  required  by  the  makers  of 
all  classes  of  feminine  apparel.  Hats 
revel  in  Malines,  and  nets  for  veiled  ef- 
fects are  to  be  lavish  in  mid-Summer 
millinery.  Nets  are  used  in  the  fashion- 
ing of  hosts  of  accessories,  and  have 
even  joined  the  ranks  of  the  fashionable 
fabrics  for  the  more  faddish  type  of  lin- 
gerie. Every  type  of  evening  gown  for 
matron  as  well  as  maid  assumes  the 
right  of  possessing  sleeves,  tunic,  sash 
or  train  of  net,  while  every  woman  feels 
the  need  of  at  least  one  little  scarf  of 
net  and  the  more  extravagant  dressers 
.lave  a  complete  range  of  scarfs  for 
evening  and  day  wear  in  all  the  fash- 
ionable tints.  Their  use  is  legion,  and 
rh?  realization  of  the  softening  effect 
and  becomingness  of  nets  has  increased 
their  value  in  leaps  and  bounds. 

Midsummer  Shades 

As  for  colors,  bright  shades  continue 
to  be  emphasized,  and  lighter  shades  for 
Midsummer  wear  are  being  introduced 
right  along.  For  instance,  the  jade 
green  which  is  such  a  delightfully  re- 
freshing shade  for  Sprinp,  and  made  so 
many  turn  little  navy  tailleurs  the  per- 
sonification of  the  word  "chic"  at  the 
Easter  parades,  both  at  home  and 
abroad,  is  expected  to  retire  frequently, 
when  the  \uv  warm  weather  arrives,  in 
favor  of  a  softei  shade  of  green  in  which 
just  a  dash  of  gold  has  been  introduced. 
This  iovely  new  shade  is  to  be  known 
as  "meadow  e,reen,"  and  will  be  used  in 
hats  and  costumes  and  for  complimen- 
tary accessories  such  as  scarfs,  bags. 
sunshades  and  wraps.  A  bright  ger- 
anium red  is  to  be  seen  in  all  the  sheer 
Summer  fabrics  and  soft  crepes,  as  well 
as  ginghams,  show  a  t"rdency  for  this 
vivid  note.  Some  of  the  smartest  silks 
show  a  pattern  introducing  red,  while 
no  such  range  of  blues  has  ever  been 
seen    during    any    one    previous    season. 


Dark  blues  dark  is  midnight — and 
blues,  pale  and  opalescent  as  Midsummer 
sKies  are  included  in  the  range  for  im- 
mediate and  later  wear.  All  the  paler 
lints  of  purple  aie  showing  in  com- 
binations with  pal(  maize,  white,  pale 
pink,  or  green.  Pastel  tints  are  dainty 
in  combinations  of  two  to  five  shades, 
while  vivid  shades  cf  yellow,  blue  and 
reds  art  as  frequently  introduced  in 
fabrics  and  silks  designed  for  formal 
wear. 


Of  Red  and  White 

A  smart  model  combining  figured  and  plain 
ratine.  The  plain  fabric  is  white  and  the 
pattern  is  geranium  red  on  a  white  ground. 


WHY  THEY  BUY 

Under  the  subtle  heading:  "Why  Wo- 
men Wear  Furs,"  the  Vancouver  "Pro- 
vidence" comments  that  the  price  of  raw 
furs,  which  has  increased  from  100  to 
500  per  cent,  in  the  past  five  years,  con- 
tinues to  go  higher,  with  the  result  that 
women's  fur  coats  for  the  season  of 
1920-21  will  be  advanced  considerably 
over  the  present  remarkably  high  quo- 
tations. 


Industry  of  Flax  Growing 
I  las  Dwindled 

Commenting  on  the  advances  in  the 
flax  market  the  London  Free  Press  of 
April   5th  says  : — 

"In  the  face  of  a  sensational  advance 
in  market  value  of  the  crop,  the  rlax- 
growing  industry  has  been  decidedly  on 
the  wane  in  recent  years.  Flax  fibre 
is  now  worth  $2,000  per  ton,  which  is 
several  hundred  dollars  a  ton  higher 
even  than  during  the  war.  The  cause 
of  the  decline  in  acreage  appears  to  be 
chiefly  the  difficulty  in  obtaining  labor 
to  handle  this  crop.  At  one  time  there 
were  many  flax  mills  throughout  West- 
ern Ontario,  giving  employment  to  a 
considerable  number  of  men  in  winter, 
so  long  as  hands  were  available  to  har- 
vest the  crop  in  summer.  The  amount 
of  transient  labor  to  be  had  in  these 
days  is  negligible,  and  flax-pulling  is 
not  an  occupation  which  appeals 
strongly  to  men  and  women  capable  of 
earning  high  wages  at  more  congenial 
pursuits. 

"It  would  appear  that  there  is  a  for- 
tune awaiting  the  man  who  will  perfect 
a  mechanical  device,  not  prohibitive  as 
to  price,  which  will  do  this  work.  There 
are  flax-pulling  machines  which  haVe 
reached  a  high  degree  of  development, 
but  there  is  apparently  not  one  ready 
to  be  marketed  on  a  commercial  scale. 
This  is  one  of  the  items  which  Mr.  S. 
F.  Glass,  M.P.,  is  urging  on  the  Gov- 
ernment with  a  view  to  encouragement 
of  what  he  hopes  will  yet  become  an 
important  industry  in  Ontario.  The  mem- 
ber for  East  Middlesex  recommends 
official  experimentation  with  a  view  to- 
establishing  of  experimental  stations, 
and  propaganda  among  the  farmers  as 
to  profit  to  be  made  from  the  crop. 

"In  the  meantime,  it  is  interesting  to 
note  that  Mr.  A.  L.  McCredie,  St.  Marys 
flax  grower  and  manufacturer,  has 
brought  to  that  town  two  parties  of 
Belgian  families  to  work  in  his  fields 
and  mills.  These  people  are  skilled  in 
their  own  method  of  handling  flax,  and 
while  Mr.  McCredie  has  so  far  retained 
his  own  system,  it  is  anticipated  that 
this  imported  labor  will  prove  valuable 
in  handling  a  crop  in  which  Indians  from 
the  reserves  had  hithcrton  been  the  only 
'specialists' ". 


"FAUX    CAMAFEUX" 

A  report  from  Paris  dealing  with 
novel   color   combinations    says: 

The  newest  color  combination  is  called 
"faux  camafeux,"  and  it  consists  in 
blending  two  different  forms  of  the  same 
base  color,  choosing  shades  which  come 
as  near  as  possible  to  clashing  without 
actually  doinjj  so.  For  instance,  coral  is 
useil  in  conjunction  with  crimson,  and 
prune  with   violet. 
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Spinners   Demand 

Huge    Increase 

Representative   of   British   Firm   Visitor 
in  Montreal  Discussed  Cotton  Yarn 
Prices  with  Dry  Goods  Review 
Representative. 

Mr.  William  G.  Ridley,  representing 
Heyman  and  Alexander,  Manchester, 
England,  was  a  recent  visitor  to  Mont- 
real. He  was  on  a  trip  throughout  Can- 
ada investigating  conditions  and  looking 
over  agencies  which  they  have  been  es- 
tablishing in  this  country.  Mr.  Ridley 
is  directly  interested  in  the  cotton  yarn 
department  of  Heyman  &  Alexander  and 
thinks  that  the  prices  are  advancing 
daily  for  the  price  of  spun  yarn.  The 
upward  trend  is  especially  noticeable  in 
the  higher  grade  of  Egyptian  yarn.  This 
yarn  is  being  used  in  the  manufacture  of 
the  high-grade  voiles,  printed  foulards, 
etc. 

He  told  a  representative  of  DRY 
GOODS  REVIEW  that  the  English  man- 
ufacturers looked  forward  to  a  period  of 
two  or  three  years  of  very  good  busi- 
ness. At  the  same  time  he  intimated 
that  the  high  prices  would  be  still  pre- 
vailing. Mr.  Ridley  could  not  give  any 
definite  idea  just  where  the  prices  would 
end  as  he  said  that  the  spinners  were 
asking  for  a  advance  of  100%  in  wages 
and  this  would  have  a  very  material  ef- 
fect on  the  price  of  the  finished  product. 
A  settlement  has  not  been  made  at  the 
time  of  Mr.  Ridley  being  interviewed, 
and  he  had  no  idea  just  which  way  it 
would  go. 

Mr.  Ridley  has  made  an  extensive  trip 
throughout  the  United  States  and  was 
on  his  way  to  the  Pacific  Coast.  Mr. 
Ridley  was  very  optimistic  about  the 
trade  condition  in  Canada  and  United 
States  and  anticipated  that  they  would 
be  doing  a  large  business  with  these 
two   countries. 


VIOLET  SHADES  IN 

WINTER  FABRICS 

Advance  information  in  regard 
to  the  Rodier  Winter  fabrics  ac- 
cords success  to  Diazilla,  a  fleecy 
woollen  that  has  the  effect  of 
lambswool,  and  to  Eplissa,  an  imi- 
tation beaver  that  is  shown  in  all 
the  beaver  shades. 

Striped  woollens,  the  stripes 
standing  out  in  relief  and  combin- 
ing vivid  colors,  are,  according  to 
these  advices,  to  be  an  important 
feature. 

As  regards  the  colors  in  which 
these  fabrics  will  be  offered,  it  is 
predicted  that  the  rust  shades  will 
be  less  in  evidence,  giving  place  to 
Etruscan  red,  myrtle  green  and  all 
the  violet  derivatives,  such  as  he- 
liotrope and  amethyst. 


Canadian  Cottons  in  Demand 

Pronounced  by  Wholesalers  as  Good  as  Any  Imported  Lines,  But 

Mills  Are  All  Sold  Up  and  Outside  Markets  Must 

be  Sought — Linens  Almost  Impossible  to  Get. 


"W 


E  wouldn't  import  a  yard  of 
cotton  if  we  could  get  enough 
here,"  said  one  of  the  largest 
wholesalers  in  Toronto  to  DRY  GOODS 
REVIEW  a  few  days  ago.  "Canadian 
cottons  are  as  every  one  knows  the 
cheapest  in  the  woidd  and  they  are  good. 
We  paid  27  cents  a  yard  for  ginghams 
this  Spring  and  had  to  pay  50  per  cent, 
higher  for  the  same  line  purchased 
abroad." 

Prices    Have   Doubled 

Prices  abroad  are  almost  impossible, 
DRY  GOODS  REVIEW  was  informed  by 
one  of  the  recently  returned  buyers. 
Prices  have  doubled  in  a  year  and  the 
shortage  is  very  noticeable  in  staple 
lines  of  linen  and  cotton.  This  buyer 
said  that  he  found  prices  lower  in  the 
retail  shops  in  England  than  they  were 
in  the  wholesalers  and  that  the  whole- 
salers prices  were  lower  than  those 
quoted  at  the  mills,  a  most  direct  proof 
of  soaring  prices.  Cotton  damasks  are 
replacing  pure  linens,  which  are  abso- 
lutely prohibitive   in   price. 

"I  went  into  a  shop  to  try  and  get  a 
few  dozen  table  napkins  for  a  very 
special  order.  I  could  not  get  the 
quantity  I  wanted,  but  I  found  that 
prices  were  lower  than  on  the  new  goods 
being  turned  out  in  the  same  lines  by 
the  manufacturers,"  stated  the  buyer. 
"There  is  practically  nothing  being 
shown  in  lines — all  lines  have  substi- 
tutes that  are  very  good  in  cotton 
damasks,  etc." 

DRY  GOODS  REVIEW  was  also  told 
that  only  a  few  pieces  could  be  secured 
in  any  line,  either  cotton  or  linen. 

Canadian  Mills  Sold  Out 

The  Canadian  mills  tell  the  same 
story — every  yard  of  gingham  is  sold 
up  and  there  is  an  increasing  demand 
for  cotton  voiles  in  large  Georgette 
printed  patterns.  The  wholesalers  are 
convinced  that  the  shortage  will  be  as 
great  as  last  year.  The  trade  has  simply 
cleaned  them  out  and  in  view  of  the 
high  prices  in  some  cases  repeat  orders 
wiere  not  placed.  Many  wholesalers 
state,  however,  that  they  bought  very 
heavily  to  begin  with,  and  in  spite  of 
this  policy  they  do  not  expect  to  be  able 
to  take  care  of  half  the  orders  received. 

For    Immediate   Wear 

Immediate  indications  are  that  printed 
voiles  are  to  have  the  greatest  vogue 
yet.  Taffetas  will  be  replaced  to  some 
extent  naturally  for  a  month  or  two 
and  the  satin  striped  voiles  and  figured 
designs  bid  fair  to  enjoy  a  mid-Sum- 
mer monopoly.  The  favorite  color  com- 
binations at  present  in  these  fabrics  are 
navy  and  gold,  navy  and  white,  African 


brown  and  gold,  copen  and  taupe,  and 
saxe  and  silver.  Plain  shades  in 
browns  and  greys  are  predicted  for 
autumn. 


Noveltv 


Gauzes 
And    Rare 


Silks 


Many  Printed  Velvets  Seen  and  Gauzes 

With  Velvet  Motifs— Wide 

Lame  Ribbons 

Paris,  April  10. — The  Winter  collection 
of  Coudurier,  Fructus  &  Deschor  shows 
the  sunple  silks  predominating.  Besides 
a  number  of  substantial,  plain  weaves, 
the  iine  includes  novelties,  some  of  the 
most  striking  of  which  ore:  Louis  XIII, 
a  fine  corduroy  velvet;  a  novelty  velvet 
called  Sfioa  jou,  with  long  nap,  and  a  wide 
stripe  crepe. 

The  satin  weaves  are  firmer. 

Red,  Wine  and  Chestnut 

Leading  shades  featured  in  the  collec- 
tion arc  red,  wine  and  chestnut. 

Persian,  Egyptian  and  Japanese  in- 
spiration is  apparent  in  the  patteimed 
silks,  and  there  are  also  big  bouquet  and 
palm  designs. 

Taffetas  show  bouquet  designs  in  soft 
colorings. 

There  are  a  number  of  dull  crepes  fig- 
ured in  satin,  and  vice  versa. 

Many  Printed  Velvets 

Printed  velvets  are  included,  also  vel- 
vets patterned  in  satin.  Printed  crepes 
or  gauze  tissues  have  velvet  motifs. 

For  evening  there  are  gorgeous  satin 
lames  in  mingled  shadings,  including  a 
gold  lame  en  velvet  foundation. 

Printed  lame  gauzes  show  gold  pre- 
dominating. 

Gold  Lace  Gauze 

A  novelty  gauze  caller  Hoggar  re- 
sembles a  gold  lace  printed  in  colors. 

The  leading  shades  for  these  evening 
silks  are  turquoise,  salmon,  apricot  and 
mauve. 

There  are  also  broad,  supple  satin 
lame  ribbons  in  multi-colored  patterns, 
the  shadings  achieved  by  weaving  or 
printing. 

Parisian   Garment   Makers   Ask  Wage 
Increase 

The  Parisian  tailors,  tailoresses  and 
skirt  makers  are  not  satisfied  with  their 
present  wages.  At  a  meeting  held  re- 
cently at  the  union  headquarters  drew 
up  the  following  demands:  (1)  Increase 
of  50  per  cent,  on  the  regular  piece 
work  rate;  (2)  fittings  to  be  paid  at  the 
rate  of  10  francs  instead  of  5;  (3),  the 
piece  work  tariff  to  be  posted  up  pub- 
licly in  the  work-rooms. 
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TRICOLETTES       (Lock 

Stitch) 
DUCHESS  SATINS 
SATIN  GRENADINE 
BLACK  SILKS 
TRIMMING  SATINS 
FANCY  PRINT  CREPES 

AND  VOILES 
FOULARDS 

COLORED    AND    NA- 
TURAL PONGEE 

CREPE  DE  CHINE 

AND  GEORGETTES 

All  Colors,  Japanese 
and  European 


IN  STOCK 

Wide  Ran^e  Unusual  Service 

SILKS   LIMITED 

100  WELLINGTON  ST.  WEST  TORONTO 

McDermott  and  Arthur  Streets,  Winnipeg 
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For 

Your  Silk  Department 

We  are  confident  that  the  Trade  will 
be  quick  to  appreciate  the  Policy  we, 
a  new  organization,  have  adopted — of 
insisting  on  RELIABLE  SILKS  in  our 
purchasing. 

We  specialize  in 

BROAD  SILKS 


MESSALINES 

TAFFETAS 

PONGEES 

HABUTAI 

GEORGETTES 

SATINS 

See  Our  Fall  Lines 

including 

CHARMEUSE  CREPE   DE  CHINES 

DUCHESSE  SILK  JERSEYS 

TRICOTINE        NEW  NOVELTY  TONES 

For  next  Fall  and  Winter  Wear 


Hamm  &  Riley  Silk  Co. 

LIMITED 

55  Bay   Street 
Toronto 


Special  Values 


"Direct  from  Mill 


to  the  Trade" 


"  Through  Commission  Merchants.'' 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc. 

For  Men's  Wear 

Indigo  and  Black  Serges  and  Vicunas 

Grey  and  Fancy  Worsteds 

Also 


Pure 
Wool 


Scotch 
Tweeds 


"Manufactured  in  Scotland  of  pure,  new  wool,  free  from 
cotton  or  other  vegetable  fibre,  «hoddy,  mungo,  thread 
waste  or  any  other  remanufactured  wool." 

On  account  of 

THE  HEATHER  MILLS  COMPANY,  Selkirk  (Scotland) 

"From  whom  we  have  Sole  Canadian  Selling  Agency" 

Stocks  of  all  the  above  on  hand. 
Ready  for  immediate  shipment. 

C.  E.  ROBINSON  &  CO. 

Mappln  &  Webb  Building 
Importer,  10  Victoria  Street  Commiulon 

MONTREAL  Merchant, 


The   Deacon   Shirt 
Company 

beg  to  announce  that  their  travellers 
are  on  the  road  with  the  new  Fall 
line  of 

Working  and  Outing  Shirts, 

Flannels,   Taffetas,   plain  and  fancy, 

Tweeds,  Drills,  Flannelettes, 

Oxfords,  Sateens,  etc. 

Night    Shirts,    Pyjamas, 

Boys'  Waists. 

The  Deacon  Shirt  Co. 

BELLEVILLE,  ONT. 
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drom  the  land  of  the  BuiierjTies 
MALLINSON'S 

PUSSY  WILLOW  CREPE 

a  new  addition  to  the  "internationally 
famous"  family  of  PUSSY  WILLOW  SILKS. 

Soft  and  lustrous  of  texture,  rich  in  color 
and  enduring  in  quality  it  will  prove  as 
important  a  fashion  fabric  as  the  others  of 
this  notable  group — 

Pussy  Willow 
Pussy  Willow  Satin 
Pussy  Willow  Meteor 
Pussy  Willow  Crepe 
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Jersey  Cloth,  stands  aloof  from  woven  cloths  bij  uirtut 
of  a  sportsmanlike,  smartness,  which,  is.  at  the  same, 
time, unassuming  and  unmistakable .  JstanduiareOtrseij 
Cloth,  is  not  a  mere  product  of  commerce, but  a  product- 
ion of  art . 

ll'/toi  uousiipidateStandwarti/uu  discriminate  between  the 
best-tPuriWhrsted  and  tlu  rtst-poor  wool  Ohe  Standard  is 


JERSEY  CLOTH 

"Write  to  usjor  the  name,  of  a  'Department  Store  or  i^ippartt  Jhop 

nraruouivhick  offers  garments  made  of  IStandivare " Qerseu  Ctoth. 

Oht  Genuine  ls  tabehd  Standware"  because  d  Jtands  Wear. 

BE  SURE  TO  BUY  DRESSES,  SI  ITS  AND  SKIRTS  FROM  MAN! 
FACTURERS    WHO     USE     RlDoi.l'II     SCHREIBER'S     IKKSI.Y 
CLOTH    \M)   Vol 'Rl     si  RE   ()!■    FASHIONABLE    PATRONAGE 

RUDOLPH  SCHREIBER 

UfOiSBroadiuau 
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Humming 


MIDSIMMKK    AMI     kl    M    M\ 

We  are  now  receiving  from  France 
shipments  of  our  mw  goods  for  Mid- 
summer anil  Fall  wear,  in  all  the 
popular   Bhades, 


Georgette  Crepes 

Chiffons 

Ninons 

Fancy  Georgettes 

Crepe  dc  Chines 

French  Voiles 

Plain  and 
Fancy  Satins 


BE     WISE— ORDER     EARLY. 

Better  place  your  order  with  Of  tt 
once  to  be  sure  of  receiving  your 
share  of  these  special  importations 
just  when  you  need  them  for  Mil- 
summer  and    Fall   selling. 


-iiiimiiiiiiiiiiiiiimiii 


Albert  Godde,   Bedin  &  Cie  I 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Bldg.,  Toronto 

Adelaide  3062 
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Furs 


Furs  of  all  kinds  in  the  latest  style  for  the 
four  seasons. 

Also  the  best  assortment  in  FELT 
HATS,  CAPS,  STRAWS,  GLOVES, 
MITTS,  MACKINAWS,  SHEEP- 
LINED  COATS,  PANTS,  MUFF- 
LERS, ETC. 

Specialties: 

UMBRELLAS,  PARASOLS  and 

MEN'S  BELTS 

Desparois,  Garneau  &  Co., 
Limited 

465  vSt.  Paul  Street  West,  MONTREAL 
OTTAWA  BRANCH,  15  O'Connor  Street 
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Established  in  1852 


With  nearly 

70  YEARS 

of 

Public  Service 
supplying 
Furs  Supreme  is 
the  reason  why 

MOOSE  HEAD  BRAND 

Fall  and  Winter  Models 

will  continue  to  lead  for  style  and  quality 


» 


Mr.  Live-Wire  Merchant,  you  will  assume  no  risk  of 
uncertainty  or  chance  if  you  provide  Moose  Head 
Brand  furs  for  your  customers  for  Fall,  1920. 

If  your  reputation  is  built  on  supplying  reliable  mer- 
chandise, do  not  jeopardize  it  in  your  fur  depart- 
ment.   Stock  our  furs. 


» 


L.  GNAEDINGER,  SON  &  CO. 


90  -  94  ST.  PETER  STREET 
MONTREAL 


Dry  Good*  Renew 


The  Canadian  Fur  Auction  Sale 

Oyer  55,000,000  Worth  of  Pelts  Sold  by  Capt.  Frank  Craig  at  First  Canadian  Fur  Auction 

I  [eld  in  Montreal  for  Over  I  [alf  a  Century     High  Quality  of  Skins  Characterized 

Sale     Prices  Were  Firm  and  Venture  Voted  Great  Success. 


FOLLOWING  is  an  approximate 
summary  of  the  sales  by  days,  l>a.s- 
ed  on  rani's  given  out  during  the 
course  of  the  auction.  The  final  com- 
pilation of  figures  was  not  yet  available 
from  the  offices  of  the  Canadian  fur 
Auction  Sale  Company  at  the  time  of 
going  to  press,  but  it  is  hoped  that  in 
next  month's  issue  a  complete  review  of 
the  official  report  will  be  given. 

Monday  Total,  $614,712 

It  was  stated  at  the  close  of  the  first 
day  of  the  sale  held  at  the  Windsor 
Hotel,  that  the  total  sales  for  the  day 
amounted  to  $614,712,  which  was  well  up 
to  the  average  expected,  the  better  class 
furs  bringing  high  prices,  while  the 
lesser  grades  went  comparatively  cheap. 

Mink  skins  wore  the  leader,  with  a 
total  for  the  day  of  $427,599.  Moleskin 
came  next,  with  a  total  of  $110,073. 
Other  furs  came  in  succession,  with  Per- 
sian lamb,  $60,720;  buffalo  heads  and 
hides,  S4.030;  musk  ox,  $3,457;  bear  (in- 
cluding one  polar  bear)  $7,234,  and  other 
smaller  lots. 

The  skins  sold  included:  Moleskin, 
248,728;    mink,   21,941;    polar   and   black 


hear,  346;  musk  ox.  28;  Persian  Shiras 

and  I. lark  lambs,  7,229;  buffalo  hides,  36; 
buffalo  heads,  8;   reindeer  heads,  1. 

Reaver  Skin   High 

Probably  the  highest-priced  beaver 
skin  ever  sold  in  Canada  was  disposed 
of  on  Monday  morning,  at  the  opening  of 
the  sale,  when  Senator  Lome  C.  Webster 
acted  as  auctioneer  and  rold  a  beaver 
skin,  given  by  the  Canadian  Fur  Auctions 
Sale  Company,  Ltd.,  for  the  benefit  of 
the  University  of  Montreal. 

This  skin  brought  forth  spirited  bid- 
ding, and  was  bought  in  the  first  in- 
stance by  Mr.  A.  Pearce,  of  Montreal,  for 
$6,000.  He  at  once  turned  the  skin  back, 
to  be  re-sold  for  the  benefit  of  the  Uni- 
versity, when  it  was  bought  by  Mr.  Henry 
Silber,  of  New  York,  for  $3,000,  who 
again  turned  it  back  to  be  sold  for  the 
benefit  of  the  University.  It  was  again 
bought  by  a  New  York  firm.  Mr.  O.  G. 
Becker,  for  $3,250,  who  turned  it  back 
to  be  re-sold  for  the  benefit  of  the  Uni- 
versity, when  it  was  finally  bought  in 
by  Senator  Webster,  the  auctioneer,  for 
$1,500. 

This  made  a  total  of  $13,750  realized 


on  the  sales  of  the  beaver  skin,  and  it 
was  stated  at  the  conclusion  of  the  sale 
by  Senator  Webster,  that  he  inti ■: 
t<  have  the  hide  properly  mounted  and 
fiamed  and  sent  to  the  University  of 
Montreal  as  a  souvenir  of  the  event. 

Tuesday  Total,  SCI  I  712 

Tuesday's  tales  van  high.  Of  ermine 
there  were  38,892,  divided  into  forty- 
three  lots.  The  better  class  skins  went 
high,  the  best  going  at  $4  per  skin,  while 
the  poorer  quality  went  as  low  as  22 
cents. 

Otter  Came  High 

Otters  called  for  much  live  bidding, 
17.062  being  sold.  These  weie  divided 
into  127  lots,  the  best  commanding  $105 
per  skin,  for  a  small  lot  of  ten  exception- 
ally good  peits,  while  this  graded  down 
to  $16  for  the  lesser  grades. 

American  opossum  made  a  big  hole  in 
the  day's  proceedings,  with  19,142  offer- 
ed iii\d  sold.  These-  were  divided  into 
thirty-seven  lots,  the  high  sje.ing  at  $3.80 
per  skin,  and  the  low  at  30  cents. 

Skunks  attracted  much  attention,  and 
high  bidding,  the  majority  being  high- 
grade  skins  from  the  United  States.     Of 
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Canadian  Silver  Fox 


I'.irl    of   the  1590,000  collection  of   Canadian   Silver   Fox   shown   by   the  Canadian    Fur   Auction   Sales  Company    in   the 

Windsor   Hotel. — Courtesy  of   Can.   Fur   Auction   Sales  Co. 
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these  55,2(52  were  offered,  divided  into 
202  lofs.  The  high  price  for  these  was 
$10  for  choice  skins,  while  the  price  ran 
for  lesser  quality  as  low  as  $1  per  skin. 

Demand  for  Ermine 

There  was  again  a  great  demand  for 
ermine,  the  prices  for  these  little  skins 
running  from  50  cents  to  $4.  Bidding  on 
the  higher-priced  skins  was  considered 
slow,  and  most  of  them  went  to  Canadian 
buyers,  38,433  of  them  being  sold. 

Wednesday's  Total  $603,103 

So  fa?t  came  the  bids  and  sales  at  the 
Rose  Room  of  the  Windsor  Hotel  on  the 
third  morning  of  the  sale  that  shortly 
after  noon  the  consignments  for  the  day 
had  all  been  sold  and  the  fur  men  spent 
the  lest  of  the  afternoon  at  the  ware- 
house looking  over  the  next  day's  con- 
signment. 

The  sale  opened  with  3,400  martens, 
both  Canadian  and  American.  Bidding 
throughout  was  keen,  and  the  highest 
price  was  paid  by  Mr.  Harry  Silbert,  of 
New  York,  who  paid  $201  per  skin  for 
a  lot  of  17  specially  fine  dark  specimens. 
This  was  stated  to  be  the  highest  price 
ever  paid  for  such  skins,  being  about  25 
per  cent,  above  the  highest  prices  paid 
at  the  last  St.  Louis  sales. 

There  was  sharp  competition  through- 
out for  the  marten  skins,  and  it  was  stat- 
ed at  the  close  of  that  sale  by  Mr. 
Ascher  Pearce,  of  Montreal,  that  these 
skins  had  averaged  about  20  per  cent, 
higher  than  the  last  St.  Louis  prices. 

While  this  was  the  view  of  the  Ameri- 
can buyers,  the  reverse  opinion  was  ex- 
pressed by  fur  men  from  Canada.  Mr. 
Frank  Stopp,  of  the  Northern  Ontario 
Fur  Co.,  of  Sudbury,  and  George  Mon- 
teith,  of  Toronto,  bought  in  their  own 
furs,  claiming  that  the  prices  offered 
were  not  as  high  as  they  had  paid  in 
the  bush  for  the  skins.  The  American 
buyers  considered  that  the  sale  prices 
had  been  running  very  high. 

Record  for  Raccoons 

A  new  record  was  made  for  the  once 
despised  raccoon  skin,  when  a  particu- 
larly choice  lot  of  28  Canadian  'coon 
skins,  very  dark  in  color,  were  speedily 
bid  up  to  $30  each,  the  highest  price  ever 
paid  for  coon  skins  in  Canada.  It  was 
stated  that  these  were  skins  that  would 
not  be  used  for  overcoats,  but  of  such 
high  quality  that  they  would  be  dressed 
as  "throwovers"  or  similar  high-priced 
ladies'  decorations. 

Thursday's  Sales  $172,649 

Silver  fox  ruled  paramount  on  Thurs- 
day, the  fourth  day  of  the  sale.  While 
exceedingly  high  prices  ruled,  the  Prince 
Edward  Island  producers  were  dis- 
appointed at  the  prices  received  for  the 
higher-valued  skins,  as  compared  with 
the  high  prices  paid  for  the  lower  grades. 
The  high  price  during  the  day  was  $1,225 
per  skin  for  a  pair  of  particularly  fine 
pelts,  while  the  low  ran  down  to  $1.60 
per  pelt  for  a  lot  of  damaged  skins,  which 
had  been  cut  up  when  caught  in  traps. 

Owing  to  the  unusual  value  of  the 
skins  offered,  they  were  not  put  up  in 
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A  Beautiful  Specimen 

One  of  the  fine  Canadian  Silver  Fox  out  of 
the  Canadian  Fur  Auction  Sales  Company's 
collection.  It  measures  56  inches  in  length 
as  indicated  by  the  measure  rule  at  the  side 
of  the   photo. 


bulk,  but  were  offered  in  lots  of  one  and 
two  at  a  time,  the  better  pelts  generally 
going  in  pairs.  As  a  result,  while  value 
ran  high,  the  totals  for  the  day  were  low, 
only  amounting  to  $172,649,  most  of 
which  was  spent  on  individual  silver  fox 
as  "throwovers,"  or  similar  high-priced 
skins.  Due  to  this  slow  process  of  sell- 
ing individual  skins,  the  sale  came  just 
below  a  total  to  date  of  two  millions, 
the  aggregate  sales  amounting  to  $1,996,- 
947.  Had  a  couple  more  of  the  high- 
priced  silver  fcx  pelts  been  sold,  the  total 
would  have  passed  the  two  million  mark, 
but  it  was  called  off  shortly  after  six, 
so  that  the  fur  men  could  have  time  io 
get  ready  for  the  dinner  in  the  evening. 

The  sales  for  the  day  began  with  cross 
fox,  of  which  404  skins,  divided  into  162 
lots,  were  offered.  Bidding  en  these  was 
brisk,  the  high  being  $280  per  skin,  for 
some  particularly  good  specimens,  while 
the  low  was  $4,  for  some  damaged  speci- 
mens. The  total  sales  for  the  cross  fox 
skins  amounted  to  $36,288. 

$1,225  for  One  Skin 

Then  came  the  great  interest  of  the 
day  when  the  sale  of  silver  fox  skins, 
most  of  which  came  from  Prince  Edward 
Island,  started.  These  comprised  442 
skins,  divided  into  340  lots,  generally 
being  offered  in  selected  pairs  or  single 
skins.  There  was  keen  competition  for 
these  choice  skins,  the  high  price  for  the 
day  being  $1,225  per  skin  for  a  pair  of 
exceptionally  handsome  pelts,  while  this 
range',  all  the  way  down  to  $1.50  for  a 
-mall  lot  of  damaged  pelts.  The  total 
sale  for  the  day  on  silver  fox  was  $136.- 
260,  by  a  good  deal  the  highest  during 
the  sale  for  any  individual  skin,  so  far 
as  numbers  offered  are  concerned. 

A  number  of  these  skins  were  bought 
back  by  the  Prince  Edward  Islanders,  it 
being  stated  that  the  producers  were 
surprised  at  the  high  prices  paid  for 
medium  skins,  and  disappointed  at  the 
prices  offered  for  the  more  choice  pelts, 
some  skins  for  which  it  had  been  ex- 
pected that  $2,000  a  piece  would  be  se- 
cored,  going  for  half  that  amount,  while 
a  number  of  lesser  grades  brought  much 
more  than  had  been  expected. 

While  a  large  number  of  the  silver 
fox  pelts  went  to  New  York  buyers, 
some  high-priced  furs  were  bought  by 
representatives  of  Montreal  houses. 

Friday  Sales  $1,577,811 

Muskrat  was  king  at  the  auctions  and 
a  new  record  for  muskrat  skins  was 
made  at  the  sale  during  the  afternoon, 
with  a  high  price  of  $7.50  for  a  specially 
fine  selection  of  skins,  sold  to  Mr.  Harry 
Silbert,  of  New  York.  From  this  the 
prices  ran  down  as  low  as  45  cents  for 
damaged  skins.  The  high  prices  paid 
for  muskrats  and  other  skins  proved  a 
surprise  to  the  New  York  buyers,  and 
they  frequently  dropped  out,  leaving  the 
actual  buying  to  the  Canadian  buyers, 
many  of  whom  represented  British  firms. 

Friday  was  by  far  the  greatest  day 
of  the  whole  sale,  the  totals  amounting 
to  almost  half  of  the  aggregate  for  the 
Continued  on  page  147 
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Toronto  Pur  Men  Oppose 

New  System  of  Royalties 

System  Proposed  by  the  (lame  and  Fisheries  Department  Objected 
To — Resolution  Passed  at  Meeting. 


TORONTO  fur  dealers  are  opposed 
to  the  new  system  of  royalties  on 
the  skins  of  fur-bearing  animals 
which  the  Department  of  Game  and 
Fisheries  proposes  to  put  into  effect. 
At  the  last  meeting  of  the  committee, 
John  Hallam,  George  Monteith,  S. 
Brazier  and  W.  R.  Sweeny  argued  against 
the  proposals,  and  suggested  a  revision 
of  the  fur  licenses  for  increasing  revenue 
from  the  fur  industry.  They  were  re- 
quested by  the  Chairman  of  the  commit- 
tee, Hon.  F.  C.  Biggs,  to  put  their  sug- 
gestions into  a  memorandum  and  submit 
it  at  the  next  meeting. 

Mr.  Brazier  said  that  the  fur  dealers 
viewed  with  alarm  the  proposed  royalty 
system.  By  the  increasing  of  licenses 
instead  he  could  see  a  system  which 
would  give  more  revenue  to  the  Province 
and  not  be  a  hardship  on  the  dealers. 
His  system  of  licensing  would  run  as 
follows:  Farmers, $5;  community  trap- 
pers, $5;  travelling  buyers  from  their 
own  stores,  $200;  travelling  buyers  from 
outside,  $250;  travelling  buyers  who  are 
aliens,  $500.  He  also  proposed  a  much 
higher  tax  on  the  buyers  from  outside 
who  is  not  a  British  subject.  The  system 
of  royalties,  he  argued,  would  be  a  hard- 
ship on  the  dealers,  in  that  it  would 
increase  the  amount  of  office  work  two 
or  three  times. 

Point   to  Quebec  Plan 

Mr.  Biggs  pointed  out  that,  as  Quebec 
and  Manitoba  had  the  royalty  system, 
Ontario  should  be  otherwise,  there  would 
be  much  fur  smuggling  to  Ontario  to 
escape  the  royalty,  and  Ontario  must 
play  fair  with  her  sister  Provinces.  The 
fur  dealers  then  argued  that  the  Ontario 
system  should  be  like  that  in  Quebec, 
where  the  fur  holder  paid  the  royalty,  and 
not  the  last  buyer,  as  in  Ontario.  Mr. 
Hallam  favored  an  export  license,  which 
would  not  only  be  a  source  of  revenue, 
but  would  stop  illicit  trade  if  there  was 
a  heavy  enough  penalty.  He  also  favored 
the  season  for  trapping  of  fur  animals, 
except  muskrat,  beaver  and  bear,  start- 
ing on  November  1,  and  running  until 
April  1. 

Mr.  Brown  of  Port  Rowan  protested 
against  the  proposed  regulation  that 
traps  could  not  be  set  within  20  feet 
of  muskrat  houses.  He  also  wanted  a 
different  season  on  these  animals,  declar- 
ing that  3,000  rats  were  lost  in  his  neigh- 
borhood last  year  because  of  this.  They 
would  not  be  taken,  and  died.  If  they 
had  been  allowed  to  kill  them  there  would 
have  been   much   revenue   gained. 

Increase  Bonus  on  Wolves 

A  resolution  was  passed  recommending 
to    the    Provincial    Treasurer    that    the 


bonus  on  wolves  be  increased  from  $20 
to  $50,  and  that  the  pelts  go  to  the 
Government,  as  at  present.  It  was  point- 
ed out  that  now  the  man  killing  a  wolf 
got  more  from  selling  the  pelt  than  he 
did  by  reporting  to  the  Government  and 
getting  the  $20  bonus. 

Representatives  from  the  National 
Railways  and  the  C.P.R.  protested 
against  the  season  for  deer  being  later. 
They  wanted  it  in  October,  and  the  sea- 
son decided  for  the  country  north  of  the 
French  and  Mattawa  Rivers  will  be  from 
October  25  to  November  30. 

Essex  county  is  asking  for  a  wild 
game  sanctuary  in  that  part,  in  one  of 
the  big  marshes.  Rev.  Father  Crowley 
of  Sudbury  appeared  on  behalf  of  the 
Sudbury  Game  and  Fish  Association. 


A  BUYER  FROM  JAPAN 

The  huge  colony  of  fur  men  in  at- 
tendance at  the  Canadian  fur  auction  in- 
augural included  representative  buyers 
from  every  province  in  Canada,  from 
Britain,  France,  and  the  United  States, 
and  even  from  the  Orient.  The  man  who 
probably  came  the  longest  distance  to  the 
sale  in  Montreal  was  K.  Ishino,  a  buyer 
from  Japan,  who  came  to  purchase  in 
the  interests  of  the  Ishino  Company. 


THE  SALES  DAYS 

The  Canadian  Fur  Auction  Sale 
schedule  was  carried  out  as  fol- 
lows: 

Monday,  March  22 

Moles,  wolves,  timber  wolves, 
polar  bears. 

Black  bears,  mink,  fitch,  goats, 
weasels,  buffalo,  musk  ox. 

Tuesday,  March  23 

Otters,  South  American  otters, 
Australian  opossums,  nutrias,  raw. 

Nutrias,  dressed  and  sundries; 
skunks,  badgers,  sealine,  electric 
seals,  muskrat,  seal  dyed. 

Wednesday,  March  24 

Marten,  stone  marten,  stone 
marten  dressed,  red  fox,  blue  fox, 
raccoon. 

Thursday,  March  25 
Cross  fox,  silver  fox,  fisher. 

Friday,  March  26 

White  fox,  kolinsky,  lynx,  lamb, 
muskrat,  sundries,  Persian  lamb. 

Saturday,  March  27 

Sundry  fox,  marmot,  Russian 
squirrel.  Chinese  squirrel,  wolver- 
ine, Australian  opossum,  ringtail, 
beaver. 


PRESIDENT'S   ADDRESS 

Senator   Lome    C.    Webster    Tells    Why 

Fur  Auctions  are  Revived 

in  Montreal 

The  first  session  of  the  fur  auction 
opened  at  9  o'clock  Monday  morning, 
March  22,  with  the  blast  from  a  bugle 
announcing  the  opening. 

Some  six  hundred  buyers  from  all  over 
the  world  passed  into  the  Rose  Room  and 
stood  while  the  orchestra  greeted  them 
with  "God  Save  the  King,"  "O  Canada," 
the  ".Marseillaise,"  and  the  "Star-Span- 
gled Banner." 

After  a  few  words  of  introduction  by 
rJ.  E.  Cummings,  Senator  Lome  C.  Web- 
ster delivered  an  inaugural  address  in 
which  he  said: 

"To  some  it  may  have  appeared  pre- 
sumptuous that  a  company  of  Can- 
adians should  attempt  to  hold  fur  sales 
at  Montreal,  but  history  shows  us  that 
this  country  had  its  beginning  in  the 
trading  of  raw  furs,  fur  trading  is  the 
oldest  industry  in  Canada. 

"Duiing  the  French  rule  in  Canada 
the  fur  trade  was  the  important  occu- 
pation. Later,  in  1670,  under  Charles  II. 
we  have  exclusive  privileges  given  to 
the  Hudson's  Bay  Company. 

"I  will  net  weary  you  with  other  his- 
toric events,  but  I  say  that  furs  have 
been  more  sought  after  in  Canada  than 
gold— our  northern  lands  can  supply  the 
world  with  its  choicest  furs  for  years  to 
come. 

"Al  one  time  Montreal  was  the  prin- 
ciple fur-trading  post  in  America,  and 
Las  continued  to  be  an  important  centre 
of  Canada  for  many  years. 

"A  fow  patriotic  and  prominent  Cana- 
dians felt  that  Montreal  should  have  fur 
auction  sales  several  times  every  year, 
mainiy  fur  the  sale  of  Canadian  furs. 

"We  saw  what  has  been  accomplished 
at  New  York  and  St.  Louis,  and  what 
you  had  accomplished  we  felt  we  could 
attempt. 

"The  goods  that  will  be  offered  you 
at  this  sale  are  'fresh  goods,'  and  you 
will  know  what  that  means.  It  is  our 
desire  to  handle  in  a  large  measure,  Can- 
adian furs,  and  make  the  identity  of  Can- 
adian goods  prominent.  We  are  sure 
you  will  appreciate  the  advantage  of 
having  Canadian  furs  gathered  together 
and  centred  in  one  place  and  offered 
through  one  channel.  We  have  gathered 
for  you  some  six  to  seven  million  dollars' 
worth  cf  furs  in  a  few  months.  We  are 
told  we  have  an  assortment  of  which 
Canada  may  feel  proud.  We  now  pre- 
sent and  offer  you  this  collection." 


REWARD    GOOD   TEMPER 

One  of  the  pleasant  little  features  of 
the  last  day  of  the  sale  was  a  presenta- 
tion by  the  company  to  Julius,  the  din- 
ing room  head  vvaitsr,  who,  in  spite  of 
overwhelming  crowds  attempting  to 
gain  admission  to  the  dining  room  all 
week,  had  preserved  his  equable  temper 
Julius's  experience  in  handling  crowds  in 
hotels  in  Verice,  Paris,  Monte  Carlo  and 
New  York,  stood  him  in  good  stead. 
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Six  Hundred  Attend  Fur  Sales  Banquet 

Historical  Note  Struck  at  Great  Gathering  in  Montreal — Dominion  and  Provincial  Ministers 
Among  Guests  at  Gathering  of  Fur  Dealers — Senator  L.  C.  Webster,  Chairman. 


Historical  Gathering 


Over   six  hundred   guests  attended   the  complimentary   banquet   to   fur   dealers   held    in   the  Windsor   Hotel    by    the 
President    and    directors    of    the    Canadian    Auction    Fur    Sales  Co.,  Ltd.      The  speakers'  table  is  at  the  upper  left 
of  the  picture.     From  left  to  right  may  be  seen:   Senator  L.  C.  Webster,  Chairman;    Hon.  C  J.   Doherty,  represen- 
ting   the    Dominion    Government,    and    Mr.    Fred    Cooper,  Toast-master. 


MONTREAL— Over  600  guests  at- 
tended the  complimentary  dinner 
given  at  the  Rose  Room  of  the 
Windsor  Hotel  by  the  president  and  dir- 
ectors of  the  Canadian  Fur  Auction 
Sales  Co.,  Ltd.,  to  the  attending  buyers, 
to  celebrate  the  inaugural  sales  of  furs, 
to  resuscitate  the  historic  fur  auctions 
in  Montreal,  which  have  been  carried  on 
with  much  success  during  the  present 
week. 

Senator  Lome  C.  Webster  acted  as 
Chairman,  with  Mr.  Fred  Cooper  as 
toastmaster,  the  guests  at  the  table  of 
honor  including  Hon.  C.  J.  Doherty, 
Hon.  A.  E.  Arsenault,  ex-Premier  of 
Prince  Edward  Island;  Senator  Smeaton 
White,  D.  C.  Macarow,  J.  A.  Bellisle 
Quebec,  Samuel  Weingarten,  New  York 
Ed.  Pollak,  Montreal  and  New  York 
Jas.  Sanditz,  St.  Louis,  Miss.;  Milton 
Schreiber,  New  York;  Aid.  John  P. 
Dixon,  representing  the  Mayor  of  Mon- 
treal; Hon.  Honore  Mercier,  Hon.  J.  E. 
Perrault,  Arthabaska;  M.  S.  Bogert,  H. 
B.  Henwood,  A.  T.  Becker,  New  York; 
David  Heiner,  New  York;  Jas.  White, 
Ottawa;  Senator  G.  G.  Foster,  with  lead- 
ing fur  buyers  of  Montreal,  New  York, 
St.  Louis  and  other  centres. 

In  opening  the  after-dinner  proceed- 
ings, Senator  Webster,  on  behalf  of  the 
Canadian  Fur  Auction  Sales  Co.,  expres- 
sed his  gratification  that  there  was  so 
large  an  attendance,  and  that  the  initial 


sales  of  the  company  had  met  with  so 
much  success.  He  said  that  no  enter- 
prise he  had  been  connected  with  had 
given  him  so  much  satisfaction  as  this, 
which  meant  the  revival  of  the  old  Can- 
adian fur  enterprise  at  Montreal,  which 
bade  fair  to  bring  back  to  this  city  its 
ancient  prestige  as  the  world's  centre 
for  the  fur  trade. 

Revive  Historic  Trade 

During  the  week,  said  Senator  Web- 
ster, the  eyes  of  the  world  had  been 
turned  to  Montreal,  and  with  the  suc- 
cess of  the  sales  so  far,  he  felt  confident 
that  the  foundations  had  been  laid  for  a 
revival  of  a  trade  that  had  become  his- 
toric with  Canada. 

Hon.  C.  J.  Doherty,  Minister  of  Jus- 
tice, followed,  and  dealt  with  the  storied 
days  of  Montreal  as  a  fur  centre,  re- 
marking that  owing  to  the  enterprise  of 
Senator  Webster  and  those  associated 
with  him,  history  was  now  repeating  it- 
self, with  the  re-establishment  of  Mon- 
treal as  the  place  where  the  fur  traders 
and  the  fur  buyers  of  the  world  met. 

As  a  representative  of  the  Canadian 
Government,  Hon.  Mr.  Doherty  said  he 
was  glad  to  join  in  congratulating  the 
Canadian  Fur  Auction  Sales  Co.,  under 
the  lead  of  Senator  Webster,  on  the  suc- 
cess that  had  met  their  initial  venture. 
He  especially  welcomed  the  many  Amer- 


ican buyers  who  had  attended  the  sale, 
as  people  who  had  the  same  aspirations 
and  the  same  ideas  of  liberty  as  the 
Canadians.  These  fur  sales  would  make 
a  means  of  happy  meeting  between  re- 
presentatives not  only  of  the  United 
States  and  Canada,  but  of  other  nations. 
In  that  measure  he  considered  that  Can- 
adians thoroughout  the  country  should 
appreciate  the  work  inaugurated  by 
Senator  Webster  and  his  associates  to 
revive  this  ancient  Canadian   industry. 

System  of  Control 

Hon.  J.  E.  Perrault,  Provincial  Min- 
ister of  Forests  and  Mines,  followed, 
and  also  congratulated  the  association 
on  its  work  to  revive  the  fur  trade  in 
Canada.  He  said  that  the  Provincial 
Government  had  taken  keen  interest  in 
this  work,  and  had  inaugurated  a  sys- 
tem of  control  of  trapping  and  shipping 
furs  which  would  prevent  the  illegal 
handling  of  furs,  both  by  way  of  licens- 
ing trappers,  and  stamping  of  export 
skins. 

He  appealed  to  the  fur  dealers  to  aid 
the  Provincial  Government  in  their  ef- 
forts to  prevent  such  a  wholesale 
slaughter  of  fur-bearing  animals  as  had 
led  to  the  extinction  of  the  buffalo  and 
other  valuable  animals,  so  that  the  fur 
industry  might  be  kept  as  one  of  the 
assets  of  the  Province  of  Quebec. 
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Incomparable! 


Alike  in  beauty  of  design ; 
In  originality  of  style ; 
In  Quality  of  Skins; 
And  in  artistry  of  execution, 

Laberge  —  Chevalier  Furs 

stand  incomparably  alone. 

Supplementing  our  Fall  and 
Winter  offerings,  we  are  present- 
ing a  new  specialty  in 

Opera  Cloaks 

manufactured  from  the  finest 
silks,  brocades,  etc.,  and  beauti- 
fully trimmed  with  exquisite  furs. 

We  shall  be  pleased  to  put  you 
in  touch  with  one  of  our  represen- 
tatives if  you  are  interested. 


LABERGE,  CHEVALIER  &  CO. 

MONTREAL 


LIMITED 


TORONTO 
John  Maitland,  Rep. 


WINNIPEG 

Martin  Williams.  Rep. 
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New  Furs 
For  Fall 

Our  travellers  are  now  showing 
full  ranges  in 

Coats,  Jackets, 
Small  Furs,  etc. 

All  our  garments  are  of  the  usual 
Coristine  High  Standard  of  Style 
and  Quality.  Though  prices  are 
ruling  upward  you  will  find  these 
furs  marked  lower  than  present 
conditions  warrant,  as  a  result  of 
judicious  purchases  under  the 
existing  market. 

James  Coristine  &  Co.,  Limited 

371  St.  Paul  Street  West,  Montreal 
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Fur  Dyeing 

with  the  risk  removed 


Electric  Seal 

hitherto  produced  in  France  exclusively,  is  now 
offered  for  the  first  time  as  a  Hollander  "Made- 
in-Canada"  product. 


You  can  rely  on  the  dye 
because  it's  HOLLANDER'S 

We  offer  you  the  expert  services  of  our  labora- 
tory, plant,  and  staff  of  trained  dyers  and  dressers 
who  are  pleased  to  give  you  the  newest  ideas  in 
fur  dyeing  and  dressing. 

Hollander  Dyes  are  continually  demonstrating 
their  superiority  for  the  purpose  of  making  furs 
more  beautiful. 

Famous   Hollander  Seal 

□  □ 

A.  Hollander  &  Son,  Limited 

64  Queen  Street         -  -         Montreal 

N.Y.  Office:  129  West  30th  Street 
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MORE  THAN  HALF 
THE  BATTLE 

You  may  be  buying  grain  or  lumber  or 
fish  or  in  fact  anything,  it  matters  little 
— you  know  that  if  you  buy  Right 
your  goods  are  half  sold. 

The  Redmond  line  of  Furs  has  enjoyed 
for  many  years  the  reputation  of  being 
always  right  in 

STYLE  QUALITY 

WORKMANSHIP 
VARIETY  VALUE 

They  Are  Always  QUICK  SELLERS. 

Write  us  for  information  or  ask  to  have 
our  Salesman  call. 


THE  REDMOND  COMPANY 

LIMITED 

MONTREAL  .  WINNIPEG 
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Big  Firms  Approve  uFour  Season"  Idea 

Milliner}    \\  holesalers  Adhering  to  Scheme  That  \\  ill  Help  in  Combating  High  Cost  of 

Production     Large  Models  Coming  In  and  Many  Novel  Sports  Shapes  With  Big 

Shady  Brims — Jade  and  Blue  to  Have  Strong  Run. 


To  help  combat  the  high  cost  of 
production,  the  "Four  Seasons" 
campaign  which  has  been  in 
operation  in  the  leading  millinery  shops 
in  New  York,  is  being  adhered  to  hen1  by 
a  large  number  of  the  wholesale  houses. 
Instead  of  the  shops  being  overflowing 
with  sport  and  summer  .hapeaux,  only 
a  very  few  models  are  being  featured. 
Everywhere  the  present  seasonable  dark 
hat   for  Spring  wear  is  being  shown  . 

The  wholesale  houses  are  just  begin- 
ning to  hold  their  "openings"  for  ad- 
vanced sport  hats.  Of  course  several  of 
the  larger  houses  have  been  shipping  car- 
lo ids  of  millinery  for  some  time  to  Van- 
couver and  the  Wot.  But  on  the  whole, 
the  houses  are  following  the  "Four  Sea- 
sons"  idea. 

The  "Four  Seasons",  idea  divides  the 
yeai  into  four  sections,  Spring,  Summer, 
Austumn  and  Winter,  and  also  extends 
them  over  a  longer  period  in  the  millin- 
ery business.  For  instance,  last  year,  at 
this  time,  the  shops  were  overflowiim 
with  tulle  and  sports  hats  that  were 
really  only  for  late  Summer  wear.  This 
year  the  shops  are  still  sclliner  the  dark- 
er Spring  bats  which  are  being  worn 
with  the  Spring  suits.  About  the  middle 
of  April  the  wholesale  houses  will  com- 
mence holding  their  "openings"  when 
some  advanced  models  for  wear  during 
August  and  September  will  be  featured. 

Then  when  August  arrives  instead  of 
the  usual  run  on  velour  and  fell  hats, 
being  made  the  shops  will  only  be  show- 
ing a  very  few  models.  In  this  way,  the 
time  is  extended  for  wearing  each  hat 
and  the  milliners  have  more  time  to  de- 
vote to  each  season's  styles.  This  plan 
has  been  adopted  in  several  large  cities 
and  has  pro\en  very  successful.  "And 
a  much  more  sensible  idea  it  is,"  a  lead- 
ing buyer  remarked  to  DRY  GOODS  RE- 
\  TEW. 

Large  Models  Lead 

The  large  hat  is  again  the  hat  of  the 
moment.  The  popular  large  hat  is  of 
hair  net  in  jade,  navy  and  brown  tones 
and  many  others  are  being  made  of  the 
silk  Batavia  cloth.  Visca  straw  is  very 
evident  for  Bports  wear  in  turquoise, 
Pekin,  sweet  briar  and  white.  Taffeta 
hats  are  assuming  much  importance  and 
many  of  the  French  designers  are  fea- 
turing white  taffeta  for  later  wear. 
Biany  of  the  houses  expect  big  business 
in  white  hats. 

Tulle  Prominently   Featured 

One  stunning  black  dress  hat  shown 
was  of  tulle  with  a  lisere  finish.  An- 
other excellent  model  was  a  large  brown 
tulle  hat  with  a  bunch  of  colored  thistles 
at  the  side  for  trimming.  A  number  of 
the  large  hats  are  showing  bright  flow- 
ers  and  ribbon  combined  as  trimmings. 
The  cellophane   is   not  being  featured   so 


much  this  month.  A  number  of  kits 
with  silk  crowns  and  straw  brims  of 
another  color  are   being  shown. 

iia  in  all  the  colors  of  the  rain- 
bow is  being  used  and  also  a  combination 
of  wool   and   raffia. 

Narrow  Ribbon  Hats 

But  for  the  sport  hat  narrow  ribbon 
is  the  material.  Many  exquisite  sports 
hats  with  nice  pliable  brims  and  soft 
crowns  are  being  featured  by  the  makers 
into  Toronto.  One  firm  is  showing  a 
lovely  model  made  with  rows  of  orchid 
color  ribbon.  The  ribbon  is  very  narrow 
and  the  under  side  of  the  brim  is  of 
white  straw.  This  is  finished  with  a 
small  white  buckle.     A  very  narrow  rib- 


bon is  used  for  these  hats  and  one  style 
shows  a  narrow  fringed  ribbon  in  peach 
color. 

"The  most  popular  shade  of  all  is  pea- 
cock blue,"  a  buyer  told  DRY  GOODS 
REVIEW,  "and  we  are  being  asked  for 
all  shades  of  blue  and  jade,"  he  added. 
One  of  the  best  selling  hats  being  shown 
for  Summer  wear  is  of  black  tulle  with 
the  tulle  extending  over  the  edge  of  the 
brim  and  a  very  narrow  gold  band  edg- 
ing the  brim.  Several  gold  flowers  are 
used  at  the  side.  Another  charming 
model  is  in  yellow,  and  made  entirely 
of  wide  ribbon.  The  firm  showing  these 
last  two  models  is  also  displaying  some 
sports  hats  made  of  rows  of  narrow  rib- 
bon with  straw  in  between. 


Hats  to  Match 


I  or  Midsummer  days  there  will  be  many  lovely  fabric 
■nd  ^ilk  hats  this  year,  as  well  as  the  very  airy,  fancy 
models  in  mohair  lace  straws  and  tu'le.  This  dainty 
outfit  in  Copen  cartridge  silk  shows  how  effectively 
the  hat  may  be  made  in  the  same  material  as  the 
costume. 
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Big  Demand  For 

Pullover  Styles 

The  wholesalers  are  placing  big  orders 
with  all  the  Canadian  mills  for  knitted 
goods  for  next  fall.  A  tremendous  de- 
mand in  pull-over  sweaters  and 
sweater  coats  is  anticipated.  Sleeveless 
sweaters  are  not  being  asked  for  at  all, 
and  merchants  carrying  them  are  being 
obliged  to  offer  them  at  attractive  low 
prices  to  clear  their  stock.  But  in  the 
long  sleeved  varieties  there  is  no  let-up 
in  the  demand.  "We  simply  can't  get 
enough"  is  the  general  report.  The  best 
sellers  for  midsummer  will  be  the  ripple 
skirt  and  flare  pullovers  in  fancy  and 
plain  stitches  combined  and  the  bell 
sleeve  will  enjoy  an  increased  vogue. 
While  there  is  a  tendency  towards  the 
short  sleeved  sweater  in  novel  lines  the 
elbow  being  with  its  neat  turned  back  cuff 
must  give  first  place  to  the  three-quarter 
length  or  full  length  sleeve  with  the 
newer  bell  cuff.  This  is  a  universal 
favorite  and  is  both  dressy  and  cool  for 
summer  wear.  "It  is  next  to  impos- 
sible to  repeat  orders  in  the  fine  wool 
lines"  said  one  wholesaler  and  we  are 
finding  an  increased  demand  for  the 
fibre  silk  pull-overs  also. 

As  to  colors  there  are  some  startling 
innovations.  When  the  sweater  first  as- 
sumed the  lighter  role  of  a  becoming 
accessory  rather  than  that  of  a  "wooly" 
donned  for  comfort  only  under  the  coat 
or  at  best  for  energetic  out-door  sports, 
its  decorative  possibilities  were  by  no 
means  realized.  The  introduction  of 
fashionable  shades  on  the  fibre  silk  mo- 
dels caused  quite  a  stir.  But  now  more 
striking  color  effects  are  making  their 
appearance  in  the  wool  models  too,  and 
among  the  prettiest  models  seen  this 
month  was  a  pull-over  with  ripple  skirt 
in  a  vivid  hue  known  best  as  American 
Beauty  red.  With  this  attractive  hue  a 
shade  of  blue  very  close  to  turquoise 
was  introduced  in  collar,  waist  line  and 
cuff  edges.  This  vivid  contrast  is  un- 
usually pleasing,  as  is  also  the  use  of 
turquoise  with  grey  and  orange  with 
grey  or  vivid  peacock  blue.  Sweater 
coats  are  developing  slightly  new  fea- 
tures. Brush  wool  scarfs  and  pockets 
are  seen  and  shoulder  scarfs  and  belts 
combined  are  made  to  complete  the 
smart  sports  costume  of  silk  skirt  and 
sweater.  A  splendid  range  of  shades 
are  seen  but  there  is  a  steadily  increas- 
ing complaint  over  the   shortage. 

Brushed  wool  sets  are  to  be  ex- 
clusively shown  next  fall  in  pastel 
shades  and  grey  is  to  be  seen  in  all 
tints. 


Hosiery  Shortage  Critical 

Better  Class  of  Silk  Hose  Have  Advanced  25%  in  Four  Weeks- 
Almost  Entire  Supply  Being  Purchased  in  Canada — 
Good  Cashmeres  From  England  at  10%  Advance. 


SAILED   FOR   EUROPE 

Mesrs.  Morriss  Voss  and  Ralph  Felcin 
of  Voss  &  Storm,  sailed  for  Europe  on 
March  23rd.  They  will  not  only  visit  the 
European  markets  to  purchase  mer- 
chandise, hut  will  make  a  thorough  study 
of  conditions  and  upon  their  return, 
should  have  some  valuable  information 
to  impart  to  the  trade. 


"fT^ 


HE  hose  shortage  in  Canada  is 
critical,"  DRY  GOODS  RE- 
VIEW was  told  a  few  days  ago. 
"Hose  that  we  purchased  at  $3  a  month 
ago  are  being  repeated  at  $4,  and  others 
at  $3.50  have  advanced  to  $4.50,"  stated 
a  big  wholesaler  in  Toronto,  who  also 
stated  that  in  the  higher  class  lines  the 
shortage  is  acute.  The  mills  are  over- 
loaded with  orders  and  cannot  begin  to 
meet  the  demand.  The  Canadian  whole- 
saler? are  carrying  almost  exclusively 
Canadian  manufactured  goods. 

"We  do  get  some  English  hose  and 
they  have  recently  advanced  10- per  cent, 
but  we  have  purchased  practically  no- 
thing from  outside  markets,  apart  from 
British,  for  some  time,"  one  large  whole- 
saler stated.  "We  are  purchasing  cash- 
mere hose  in  England,  but  also  all  our 
cotton  and  silk  hose  in  Canada." 

Asked  as  to  the  advance  in  the  better 
line  of  silk  hose  during  the  past  month, 
one  wholesaler  told  DRY  GOODS  RE- 
VIEW that  prices  had  advanced  25  per 
cent,  in  less  than  four  weeks.  But  that 
has  made  no  difference  to  the  purchaser. 

"It  used  to  be:  'Have  you  anything 
cheaper?'  Now  it  is:  'Haven't  you  any- 
thing a  little  better  than  that?'"  said 
one  dealer  in  this  line.  "It  does  not  mat- 
ter what  price  is  asked,  anyone  is  willing 
to  buy.  And  everyone  wants  only  the 
bettei  class  goods,  they  will  not  look  at 
ihe  cheaper  lines." 

Underwear    Advances    Asjain 

People  who  bought  early  on  fine  cot- 
ton and  lisle  thread  underwear  have 
saved  25  per  cent,  according  to  best  ad- 
vices, ?nd  many  saved  as  hi°:h  as  33  1-3 
per  cent.  The  regular  lines  are  all  in 
demand  and  every  one  is  asking  for  big- 
ger shipments  than  the  mills  can  pos- 
sibly let  them  have.  All  repeat  orders 
will  have  to  be  placed  at  a  considerably 
advanced  figure,  and  even  at  that  ship- 
ments will  be  very  slow. 

Several  of  the  wholesalers  told  DRY 
GOODS  REVIEW  that  the  big  mills, 
without  exception,  had  withdrawn  their 
samples  two  months  ago,  being  unable 
to  entertain  further  orders  in  any  lines 
for  the  time  being.  There  is  a  general 
shortage  of  Summer  weight  underwear 
in  all  the  regular  knitted  cotton  and  lisle 
lines. 

Long    Gloves    Wanted 

"We  have  had  a  very  heavy  demand 
for  long  silk  gloves  in  white  indicating; 
that  the  vogue  for  short  sleeves  is  in- 
creasing with  the  advance  of  the  season," 
one  wholesaler  stated.  "During  the  past 
few  weeks  we  have  had  a  steadily  in- 
creasing number  of  orders  for  long  silk 
gloves  in  both  black  and  white." 

Silk  gloves  are  coming  into  their  own 
with  the  approach  of  Summer.  Kids 
have  been  selling  at  fabulous  prices  and 
people  have  paid  them,  but  at  the  same 


time,  with  the  advance  of  warm  weather, 
silks  will  be  welcomed,  both  for  com- 
fort and  because  of  slightly  lower  prices. 
Wholesalers  and  retailers  who  are  for- 
tunate enough  to  have  any  of  their  stock 
in  long  silk  gloves  left  over  from  a 
previous  season  can  sell  them  much 
cheaper  than  they  could  repeat  orders, 
and  merchants  are  being  advised  to  buy 
longs  without  delay.  It  was  the  opinion 
of  one  wholesaler  that  these  lines 
could  not  be  repeated  at  less  than  a  25 
per  cent,  advance.  In  the  longs,  plain 
backs  are  favored,  rather  than  contrast- 
ing hacks,  as  in  shorter  and  gauntlet 
lengths.  Many  of  the  short  lengths 
have  pipings  and  little  frill  sections:  to 
trim  the  wrists,  and  these  are  intro- 
duced in  sand  or  white  on  navy,  in 
white  or  black  on  grey,  and  in  white  on 
black  and  white  on  brown.  All  shades 
of  fawns  and  grey  are  very  much  in 
evidence  at  present,  but  white  is  prom- 
ised a  tremendous  midsummer  vogue. 
Fancy  shades  in  light  colors  are  not 
being  shown. 


SILK    HOSIERY    BAN    MAY    AFFECT 
PARIS  STYLES 

Parisiennes  are  up  in  arms  against  a 
proposal  to  prohibit  the  importation  of 
silk  stockings.  This  ban  on  the  impor- 
tation of  silk  stockings  will  lead  to  a 
change  of  fashion  it  is  believed,  for  if 
women  are  compelled  to  wear  cotton 
stockings,  they  will  revert  to  long  dres- 
ses, it  is  said. 

M.  Marcel,  the  Finance  Minister,  is 
reported  as  being  determined  to  bring 
about  economy  in  women's  dress,  and  at 
a  meeting  of  fashionable  women  recent- 
ly he  delivered  a  speech  in  which  he  in- 
dicated how  great  economy  could  be  ef- 
fected in  dress  bills.  France's  output 
of  silk  stockings  is  wholly  inadequate 
for  home  requirements,  20,000,000  pairs 
being   imported   yearly. 


BUILDING  ADDITION 

The  Vancouver  Knitting  Company  has 
purchased  the  three  storey  brick  building 
on  Dufferin  St.,  which  they  have  been 
occupying,  and  are  building  an  addition 
en  the  adjoining  property  which  they 
recently  purchased.  The  new  building 
will  house  the  dyeing,  pulling  and  scour- 
'ng  plant,  as  well  as  the  heating  plant, 
for  the  entire  factory.  The  work  will 
be  completed  in  sixty  days. 


Rumors  to  the  effect  that  the  Maison 
Paupas  was  going  to  cease  business  have 
been  emphatically  denied  by  M.  Paupas 
who,  on  the  other  hand,  said  he  is  pre- 
paring an  important  collection  for  the 
summer  openings. 


M  I  L  I.I  X  K  R  Y 
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Summer  Hats 

for 
Summer  Wear 

await  your  inspection  at 

TORONTO  HAT  CO.  SHOW  ROOMS 

featuring 

Milans 

Leghorns 

and 

Transparent  Styles 


Appealing  interpretations  of  the  Mode  in 
Millinery,  as  expressed  by  Fashion's  author- 
itative Centres  and  anticipating  the  de- 
mands of  the  coming  Season. 


Clever 
Designs 


Irresistible 
Effects 


Toronto  Hat  Co.,  Ltd. 


Manufacturers  to  the  Trade 


Branch : 

Citizen  Building 

Ottawa 

A.  J.  AYEARST 


76  Wellington  St.  West 
Toronto,  Ontario 


Branch : 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 


DYNAMO  BRAND 


Wholesalers! 


This  Trade   Mark   is  your 
guide  to — 


'Dynamo  Brand"  Maline 

The   Original  Guaranteed 
Rainproof  Maline 
Ideal  for  Millinery  and  Scarves. 
Resists  rain,  dampness,   snow,   sun,  and 
perspiration. 

Exceptional  quality 

Guaranteed 

Economical 

We  are  the  only  selling  agents  for  Gros 
Million  &  Co.,  of  Lyons  (France)  for  the 
Dominion  of   Canada. 

CHAS.  MOUTERDE 

(United  Makers) 

80  Wellington  St.  West      Tel.  Adel.  4184 
TORONTO 

Room  705  Read  Bldg.        Tel.  Main  6524 
MONTREAL 


A  String  on 
Your  Finger 

— lest  you  forget 
to  turn  to  the  latter 
part  of  this  issue 
and     read    the 
Buyer's    Market 
Guide. 
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Use  these  Electros  in  your 
Newspaper  and  Circular  Advertising 


WE  have  prepared 
one  and  two  col- 
umn advertisements  for 
use  in  merchants'  news- 
paper and  circular  ad- 
vertising. They  are  re- 
productions of  Ballan- 
tyne  magazine  adver- 
tising, and  also  link  up 
with  the  colored  win- 
dow display  cards  sup- 
plied by  us  to  retailers. 

Here  is  an  opportunity 
for  you  to  take  part  in 
and  reap  the  benefit  of 
a  well-balanced  and 
comprehensive  adver- 
tising campaign  for 
knitted  coats.  Have  us 
send  you  electros  and 
use  them  in  your  adver- 
tising. 

Electros  of  these  adver- 
tisements will  be  sent 
you,  free,  on  request. 
They  are  part  of  the 
Ballantyne  service  to 
the  retailer,  which  does 
not  stop  with  supplying 
him  with  goods  of  irre- 
proachable quality  and 
style,  but  also  interests 
the  public  i  n  these 
goods  and  the  retailers 
who  sell  them. 


When  you  write,  specify 
whether      one     or     two 
column  electros    are  de- 
sired, or  both. 


The  Seasons  Newest 
Siules  are  First  Seen 
in  Dullantunes 


'I  JHE  vogue  for  Knitted  Coats  has  been  maintained  by  pro- 
J.  ducing  something  different  each  season  and  by  perfecting 
the  making  of  these  coats  so  that  they  retain  their  smart- 
ness and  give  excellent  wear.  The  name  "Ballantyne"  on  a 
Knitted  Coat  is  a  guarantee  of  its  high  quality,  and  any  woman 
who  examines  the  new  models  we  are  showing  will  find  an  irre- 
sistible charm  in  their  daintiness,  their  fascinating  colors  and 
their  chic  design.  We  are  showing  a  fine  assortment  of  these 
coats  for  this  season  —  new  designs,  new  colors,  but  the  same 
old  dependable  Ballantyne  quality. 

DEALER'S  NAME 


R.    M.    BALLANTYNE    LIMITED 

STRATFORD,  CANADA 
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What's  in  a  Name? 

Unless  the  goods  bearing  that  name  have  been 
tried  out  by  the  public  for  a  number  of  years — 
unless  they  have  given  every  satisfaction  in 
every  respect  and  in  every  ease. — a  name  is 
worse  than  useless. 

But   there  is  a  distincl   selling  power  behind 

Midi  a  name  as  "Penman-."  For  years  the 
public  has  been  familiarized  with  the  never- 
failing  comfort,  durability,  style  and  genuine 
worth  of  hosiery  bearing  the  name. 


Hosier}) 


THE  STANDARD  of  EXCELLENCE' 
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A  Year-Round  Demand 

There  is  no  season  of  the  year  when  children's  woollies  are  not  in  demand, 
because  the  tender  bodies  of  babies  and  young  children  are  constantly  in 
need  of  the  comfortable  protection  which  soft,  light  woollen  garments 
alone  can  give. 

Priscilla  Quality 

Children's  woollen  garments  have  that  softness  of  texture  and  perfection 
of  finish  which  only  purest  wool  and  best  workmanship  can  impart. 
The   year-round   demand  for  these  quality  lines  makes  them  a  profitable 
proposition  for  the  dealer. 


HENRY  DAVIS  &  CO.,  Limited  259  Spadina  Ave.,  Toronto 


You  Profit  When 
You  Please 

To  carry  a  full  line  of  Atlantic 
underwear  is  to  identify  your 
store  with  a  superior  and  popu- 
lar product — to  please  your  cus- 
tomers and  to  reap  greater  pro- 
fits. 

Your  jobber  has  them. 

Atlantic  Underwear  Company, 

LIMITED 
MONCTON,  N.B. 

E.  H.  Walsh  &  Company, 

Montreal  and  Toronto 

Selling  Agents  for  Quebec,  Ontario 
and  Western  Provinces 


Remember — there  is  no  low  grade 
or  cheap  "CEETEE"— only  the 
very  highest  grade  and  best  quali- 
ty underclothing  bears  the  famous 
"CEETEE  SHEEP"  trademark. 
If    you    are    catering    to    the    best 

trade    in  your  district  you  must  sell  "CEETEE" — 

For  ordinary  underwear  you  will  find  TURNBULL'S  brand  at  least  the 

equal  of  any  made  in  Canada. 


CEETEE 

THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT  SHRINK 


MADE    BY 


THE  C.  TURNBULL  CO.  OF  GALT,  ONTARIO 

Also  manufacturers  of  TURNBULL'S  Ribbed  Underwear  for  ladies  and  children,  and  TURNBULL'S  "M"  Bands  for  infants 
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COYLE  &  RODGER 

230  McGill  St.,  Montreal 
R.  COPPING  &  SON 
31  Mehnda  St.,  Toronto 

A.  R.  McFARLANE,  Vancouver 


T    means    satisfaction    to    any 

man    who   has   ever   worn    St. 

George     Brand     or     St.     George 

"Woolnap"  Underwear.      Relatively  greater  satisfaction,  because 

these   garments   are   now   even    BETTER    than   before    the    war. 

That's  a   fact  that  will    appeal  to   underwear  buyers   these   days. 

Give   the    Fall    lines   your  critical   inspection.      Scotch 
Knit,  Heavy  Wool  Rib  and  Fine  Elastic  Combinations 
xv  — worthy  of  your  strongest  recommendation. 
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You  Get  Quality 

in   Circle-Bar  Hosiery 


HOSIERY 


"117  HY  do  the  best  stores  carry  Circle-Bar  Hosiery? 

Because  customers  demand  a  high  standard.  No  hosiery  can 
claim  better  quality  or  neater  fit  than  Circle-Bar  Hosiery.  We  use 
the  finest  Botany  wool,  pure  silk  and  long  fibre  cotton.  No  seam 
disfigures  and  no  welt  causes  discomfort.  Reinforced  heel,  sole 
and  toe  assure  durability. 

We  aim  at,  not  only  good  hosiery,  but  the  best  hosiery. 

When  you  carry  a  stock  of  Circle-Bar  Hosiery  your  customers  get 
satisfaction  and  you  win  their  confidence  and  continued 
patronage. 

Latest  styles  in  silk,  wool,  mercerized,  lisle  and  cotton,  for  men, 
women  and  children. 

The^Circle-Bar  KnittingjCompany,    Limited 

Kincardine     -     Ontario 
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Hosiery 


THOUSANDS  of  Canadian  women  have 
learned  to  identify  the  words  Mercury 
Hosiery  with  the  finest  product  of  its  kind  in 
the  shops. 

Women  can  tell  at  a  glance  there  is  extra  com- 
fort and  long  wear  in  Mercury  Hosiery.  It  is 
knitted  into  shape  without  seams,  is  correctly 
fashioned  throughout,  and  is  made  from  the 
finest  and  most  durable  materials. 


Mercury  Hosiery  is  ever  in  greater  de- 
mand and  the  merchant  who  sells  it 
can  look  forward  to  increasing  sales 
from  customers  who  have  tried  it. 


Made  in  Mercerized, 
Lisle,  Cotton,  Cash- 
meres and  Silks. 


Perfectly 
Turned    Toe 


Mercury 

Mills 

Limited 

Hamilton 
Canada 


Makers  of  Mercury  Underwear 

and  Hosiery  for  Men  and 

Women. 
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Peerless  Underwear 

Makes  Friends — and  Keeps  Them 

Peerless  Underwear  —  for  women,  children  and  infants  — 

lias   real  qualities   which    rank   high   with   discriminating 

women. 

Carefully  fashioned  from  soft  materials,    neat-fitting    and 

wonderfully   durable,    Peerless   Underwear  is  a  brisk  and 

permanent  ieller. 


Peerless  Underwear 
Company,  Limited 


Controlled   by 

J.   R.   Moodie  &  Sons,   Limited 

Hamilton,   Ont. 
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IT  means  something  nowadays  to  be  able 
to  offer  your  customers  a  brand  of  un- 
derwear which  you  can  assure  them  is 
BETTER  than  ever.  We  invite  your 
critical  comparison  of  St.  George  Brand 
Scotch  Knit,  Heavy  Wool  Rib  and  Fine 
Elastic  Combinations  with  any  other  brands 
offered  you,  confident  that  you  will  re- 
cognize the  superior  quality  and  careful 
workmanship  which  will  satisfy  your  most 
particular  customers. 
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Agents  : 

COYLE  &  RODGER  R.  COPPING  &  SON 

230  McGill  St.       -      Montreal  31  Melinda  St.        -         Toronto 

A.  R.  McFARLANE  -     Vancouver 


UNSHRINKABLE 

UNDERWEAR 

FOR  MEN 


tmi  Sohofibld  Woollen  Co»l 

§§MV1,  CMM  ABA, 
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Buster  Brown  Stockings 


Buster  Brown's 
Sister's  Stockings 

are  excellent  for  the  girls. 
Knitted  from  fine  two- 
thread  English  mercerized 
lisle,  in  Black,  Leather 
Shade  Tan,  Pink,  Blue 
and  White.  Well  shaped 
and  moderately  priced. 


—  the  economical  kind 

ECONOMY   is   a  big  point  with  your  customers 
to-day — especially  when  it  is  combined  with  good 
looks  and  durability. 

And  Buster  Brown  Stockings  possess  these  three 
qualities  in  a  remarkable  degree. 

They  stand  up  surprisingly  well  under  the  knock- 
about treatment  the  average  boy  gives  his  stockings, 
because  they're  knitted  with  three-ply  heels  and  toes, 
and  double-ply  legs  and  feet.  Doubly  and  triply 
reinforced  where  the  wear  is  hardest. 

Good  looks  are  knitted  into  them  as  well — in  the 
smooth  finished,  extra-long  yarn  and  narrowed  foot 
and  ankle. 

And  Buster  Brown  Stockings  are  economical — be- 
cause of  the  longer  wear  and  greater  satisfaction  they 
give. 

Display  Buster  Brown  Stockings  prominently. 
Point  out  their  superiorities  to  your  customers.  Their 
many  ''talking"  points  will  "sell"  the  customer  the  first 
time — and  the  long  wear  and  satisfaction  obtained  will 
bring  that  customer  back  again. 

You  can  get  Buster  Brown  Stockings — and  Buster 
Brown's  Sister's  Stockings  from  your  wholesaler. 

The  Chipman-Holton  Knitting  Co.,  Limited 

Hamilton,  Ont. 
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Underwear  for  Men  and  Boys 


APPRECIATED 

for  the  unusually 
sturdy  quality  and 
splendid  wear  ob- 
tained at  a  reason- 
able price. 

The  Dods  Trade 
Mark  always  en- 
sures honest  value 
and  enduring  satis- 
faction. 


Combinations 

Two-piece 
Suits 


Elastic   Knit 

Flat  Knit 

Merino 


GUARANTEED 

for  quality,  size  and 
workmanship. 
We  are  constantly 
addingtouches  that 
make  for  greater 
comfort  and  added 
value. 

Ask  your  Whole- 
saler to  show  you 
samples. 


To    Wholesale   Trade  Only 


Dods  Knitting  Company,  Limited 


Orangeville,  Ontario 


SELLING  AGENTS: 
Ontario  and   Western   Canada:  Quebec  and  Maritime  Provinces  : 

R.  R.  DAVIS  WM.  C.   FOSTER 

33    Melinda    St.,   Toronto  43  St.  Sacrament  St.,  Montreal 
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Oxford 
Underwear 

For  Ladies 


The  distinctive  daintiness  of 
OXFORD  Undergarments  is  sure 
to  attract  sales  in  your  Depart- 
ment. 

The  features  that  give  solid  com- 
fort and  the  faultless  finish  that 
ensures  long  wear,  will  bring  com- 
plete satisfaction  in  every  case. 

Complete    range   of — 

VESTS— DRAWERS— COM- 
BINATIONS. 
Summer    or   light    weight. 


The  Oxford  Knitting  Company,  Limited 

Woodstock,  Ontario 

Western  Representative :  T.  H.  WARDELL.  102  Hammond  Block,  Winnipeg 
Ontario  Representative:  H.  R.  BLADE,  -  Carleton  Chambers,  Ottawa,  Ont. 
Marilimes  Representative :     F.  W.  McLEAN,  5  Paddock  Street,  St.  John,  N.B. 
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Leather  Bags  in  High  Favor 

Kodak  and  Avenue  Models  in  Evidence     Lambskin  in  New  Grains  Being  Featured — Some 
Silk  Bags  in  Demand     Colors  for  the  Mt  si  Pan  Art*  Quiet — Some  of  the  Novelties. 


TllK  evidence  of  leather  this  season 
in  all  manner  of  accessories,  in- 
cluding the  narrow  belts,  dress 
trimmings  and  hat  ornaments  ia  un- 
doabtedly  to  .1  very  large  extent  respon- 
sible foi  the  renewed  vogue  of  leather 
hand-bags.  Leather  bracelets  in  odd  de- 
signs have  made  their  appearance, 
leather  novelties  of  all  sorts  have  ap- 
peared on  the  market,  and  for  this  rea- 
son the  fabric  hay,  travelling  out,  and 

fabric  purses  of  all  varieties  have  had 
to  give  first  place  to  the  leather  models 
for  similar  purposes.  As  the  season  ad- 
vances the  bather  bay  grows  in  popular- 
ity— it  is  the  last  word  in  smart  acces- 
sories for  the  street  tailleur  and  even 
dressy  models  in  silk  look  to  the  finer 
"skin"  models  in  nerfcrence  to  the  more 
elaborate  made-up  hags.  Leather  models 
appear  strongly  to  the  popular  trade  for 
they  are  made  in  compact  design,  and  the 
majority  of  women  favor  a  small,  neat 
hand-bay.  They  would  rather  pay  a 
g<  oil  price  for  a  yood  looking-  neatly 
finished  leather  purse  than  they  would 
for  a  more  extreme  made-up  bay. 

The  leather  bay  is  modish  without  be- 
iny  over  dressy — briefly,  it  is  the  prac- 
tical accessory,  and  as  such  has  the 
widest  appeal. 

The  Leaders  in  Style 

The  newest  shapes  in  the  leather 
models  for  Spring  and  Summer,  and  even 
those  being  shown  by  the  wholesalers  for 
next  Fall  are  the  "Avenue"  bags,  a  pleas- 
ing version  of  the  well-known  vanity  bay, 
and  the  newer  developments  in  the  kodak 
model.  Tailored  simplicity  characterize 
the  best  selling  lines,  and  when  touches 
of  trimming  appear  they  are  invariably 
part  of  the  general  color  scheme.  Lamb- 
skins in  mon  ceo  yrains  lead  in  the  kodak 
models  and  the  ostrich  grains,  too,  ire 
very  atrong  and  yive  excellent  service, 
due  to  the  splendid  wearing  cmalitu  9  of 
this  leather  These  bays  are  sbouiny  in 
yeens,  tans,  brown,  greys  and  dark 
shades  of  blue.  "Zebu"  finishes  in 
browr  s.  tans  and  taupes  arc  also  very 
good  and  smart  bags  of  the  4-irch  frame 
type  ;ie  retailing  at  about  ?10. 

Kodaks  in   Patent.  Too 

"I  have  done  half  my  business  for  the 
past  two  months  in  kodak  bays,"  said, 
one  of  the  largest  manufacturers  of  this 
class  of  goods  in  Canada  when  seen  bv 
I>I:Y  GOODS  REVIEW.  "I  carry  them 
in  long  yrain  and  striped  patent  leather 
as  well  as  in  the  colored  lambskin  in 
navy,  grey  and  brown."  'PI. is  same  maker 
iwiny  a  number  of  chain  handle  ef- 
fects on  patent  bags,  while  his  silk  moire 
in  black  with  chain  handles  were 
also  shown  rmony  the  best  sellers. 

This  same  maker  carries  a  very  excel- 
lent line  of  linen  yrain  bays  at  moderate 
prices  that  will  enable  them  to  be  retail- 


ed ;.t  the  most  popular  prices  of  $3.60 
and  $4.50  each.  These  are  also  on  4- 
inch  frames. 

"We  have  had  little  demand  for  the 
5-inch  frame  although  in  the  United 
States  these  are  selliny  very  well,  and 
lie  present  ttndencj  points  to  a  stronger 
vogue  for  them  in  Canada,"  stated  a 
manufacturer   interviewed. 

Suede  bags  are  rarely  seen  in  Canada 
—  even  in  the  higher  class  trade  the 
novel  bead  bag,  the  brocht  and  even  the 
feather  bag  appear,  and  suede  model  re- 
mains persistently  out  of  the  picture. 

The  Avenue  bag  with  its  curved  lower 
edge  is  very  compact  and  very  smart 
It  is  equipped  like  the  kodak  bay  with 
mirror,  while  memorandum  pads  and 
small  purses  appear  in  models  according 
to  size. 

The  more  highly-priced  models  of 
course  go  in  for  more  fittings  and  more 
trimmings.  The  extravagant  Oriental 
des;yns  are  seen  in  exclusive  bags,  in  I 
models  of  moire,  duvelyn,  faille  and  mesh 


are  inalu  led  in  the  Spring  and  Summer 
array  of  more  expensive  accessories. 
There  are  a  tew  light-tinted  leathers  be- 
ing shown  with  gold  trimmings  in  these 
high-priced  lines,  but  even  women  of 
very  fastideous  tastes  will  revert  to  the 
more  tailored  varieties  after  a  Winter 
and  Early  Spring  season  of  fabric  Cods. 
Moire,  failh  and  brocade  silks  add 
gaietj  to  fie  assortment  of  costly  bays. 
They  are  mounted  on  frames  of  shell, 
sterling  silver  or  of  ornamental  metal 
that  has  the  apperrance  of  some  semi- 
precious ore.  In  several  instances  bags 
have  been  designed  with  particular  re- 
ference to  the  evening  yown — frequently 
'laborated  with  ostrich  fringes,  with 
crystal  embroideries  or  made  entirely  of 
feathers.  The  pendant  tassel  of  beads 
or  silk  is  usually  a  feature  of  the  evening 
wrist  Lag.  Several  of  them  are  sinti 
ciently  capacious  to  hold,  besides  the 
vanity  case,  opera  glasses,  the  fan,  mou- 
choir  and  vinaigrette.  These,  of  course , 
have  no  appeal  to  the  popular  trade. 


For  J II  Occasions 


These  three  smart  handbags  represent  the  newest  styles  for  Spring  and  early 
Summer  wear.  The  upper  left  is  in  light  brown  morocco  grain  lambskin  in  the 
swagger  "kodak"  design.  Below  is  the  neat  little  "Avenue  bag  of  striped  patent 
leather.  To  the  right  is  a  loveh  silver  mounted  black  moire  bag  with  chain  handle 
and  tassel  trimming.  All  bags  are  fitted  with  mirrors  and  attractive  linings. 
Shown    by    Canadian    Leather    Products,    Ltd.,    Toronto. 
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A  New  Collar  Feature  is  Seen 

Lack  of  Novelty  Displayed  in  the  Easter  Neckwear  Being  Made  Up  For  in  the  Introduction 
of  Curved  Laces  and  Embroideries — Tremendous  Demand  For  Circular  Collars 

in  All  Stvles — Colors  Still  Good. 


EVEN  though  big  prices  are  com- 
paratively easy  to  get,  the  retailer 
will  not  need  to  ask  them  this  sum- 
mer for  neckwear,  and  certainly  the  con- 
sumer who  purchases  expensive  neck- 
wear will  do  so  by  choice,  and  not 
necessity,  as  in  so  many  other  lines. 
There  are  to  be  plenty  of  dainty  organdy, 
lace  and  batiste,  as  well  as  lace  neck 
novelties,  at  reasonable  prices,  for  the 
goods  are  in  the  country  in  good  quan- 
tities, and  even  if  the  made-up  pieces  and 
sets  retail  at  an  advance,  the  neckwear 
laces  by  the  yard,  which  are  really  the 
newest  on  the  market,  are  here  from 
Switzerland  and  are  available  in  a  very 
extensive  range  at  moderate  prices — as 
prices  go  nowadays.  The  very  last  word 
in  neckwear  creations  is  being  shown  by 
a  Toronto  wholesaler  and  is  illustrated 
in  this  issue.  The  tab  collars  have  been 
popular  with  the  irade  for  some  time, 
but  a  later  version  is  seen  in  these  new 
"curved"  laces  which  show  the  tabs, 
scollops  or  points,  whatever  the  shape 
of  the  design  may  be,  completely  fin- 
ished and  worked  from  a  firm  beading 
edge,  which  allows  the  design  to  radiate 
or  curve,  so  that  the  collar  may  be  ad- 
justed about  any  shaped  neckline,  and 
lie  smoothly  without  rumpling.  These 
laces  come  in  numerous  delightful  de- 
signs and  the  one  in  the  accompanying 
illustration  represents  the  most  popular 
treatment — the  use  of  art  Venice.  The 
lacey  effect  is  very  lovely  on  silk  or  cloth 
costumes,  while  dainty  curved  trimmings 
are  also  shown  for  cotton  summer  frocks 
in  baliste,  organdie  and  Georgette.  These 
are  shown  in  numerous  lines  in  which 
•colored  embroidery  is  introduced — pink 
or  blue  in  pale  shades  being  very  pretty 
on  white.  White  embroidery  is  shown  on 
the  tabs  in  "toast"  or  pink,  while  all- 
over  effects  in  white  are,  of  course,  good. 
These  curved  laces  and  embroideries  are 
not  for  collars  only.  They  are  shown  for 
bats — many  lingerie  hats  are  to  be  seen 
this  Summer — for  lingerie  table  covers 
and  centrepieces.  The  art  Venice  laces 
show  great  variety  in  design,  one  of  the 
novelties  which  should  have  a  big  de- 
mand being  the  imitation  bead  design— 
a  clever  pattern  that  closely  resembles  a 
fancy  neck  ornament  in  white  beads. 
Dainty  little  medallions  are  very  pretty 


in  these  collar  designs  placed  at  the 
edges  of  the  patterns  between  some  of 
the  points. 

Also  very  pretty  are  the  tabs  and 
points  being  shown  that  are  shipped 
from  the  makers  in  Switzerland  straight, 
but  which  can  be  cut  between  each  point 
without  hurting  the  design,  so  that  the 
desired  curve  may  be  had.  These  laces 
are  made  with  the  points  completely  fin- 
ished, but  caught  with  little  cross 
threads,  which  may  be  cut  or  left  as  they 
are.  In  either  case,  the  design  is  effec- 
tive. 

One  wholesaler  pointed  out  that  in 
case  the  curved  collar  fad  should  go  out 
before  all  the  present  stocks  are  sold, 
the  laces  would  still  be  able  to  be  util- 
ized for  other  uses  if  uncut.  This 
wholesaler,  who  has  imported  large 
quantities  of  dainty  Swiss  goods,  says 
that  as  these  laces  will  retail  around 
$1.50  and  $2.50  per  yard,  a  dainty  collar 
may  be  had  for  a  little  over  a  dollar,  or 
for  the  higher-priced  laces  for  less  than 
$2.25.  It  takes  about  three-quarters  of 
a  yard  to  make  the  collar,  and  there  is 
no  additional  trimming  required  to  have 
a  very  pretty  finish  for  the  Summer 
frock. 

"No  one  will  object  to  paying  a  little 
over  a  dollar  for  a  pretty  net  and 
guipure  or  point  Venice  and  filet  collar," 
pointed  out  this  wholesaler,  who  showed 
the  DRY  GOODS  REVIEW  representa- 
tive a  wide  range  of  very  dainty  designs, 
ranging  in  prices  that  will  enable  them 
to  retail  moderately  from  $1.25  to  $3.00. 
An  exquisite  Brussels  applique  is  to  re- 
tail at  $2.25,  and  a  handsome  fine  filet 
at   $3.00    a    yard.      Very    pretty   patterns 


in  batiste  with  point  Venice  or  filet  were 
seen  that  will  sell  at  $1.50  to  $2.00  a 
yard  on  the  retail  counter. 

"These  goods  are  to  be  in  great  de- 
mand," stated  the  wholesaler  who  was 
showing  the  samples.  "These  samples 
have  only  been  in  a  week,  and  I  do  not 
expect  the  goods  for  a  week  or  two  at 
least,  and  the  entire  shipment  is  sold 
already  on  the  samples.  I  have  cabled 
a  repeat  order."  These  laces  also  come 
in  sizes  suitable  for  table  covers  and 
other  household  linens. 

This  wholesaler  is  also  showing  beauti- 
ful luncheon  sets  of  linen,  with  insets  of 
filet  in  white  ecru,  including  14  pieces. 
These  are  intended  to  sell  at  $18.00  a 
set,  including  the  full  complement  of 
doilies,  tray  covers  and  cloth. 

Filet  laces  with  escurial  designs  were 
effective  and  will  be  priced  at  $3.50  and 
$4.50  per  yard. 

"Cheap  lines  are  off  the  market," 
DRY  GOODS  REVIEW  was  informed. 
"People  will  not  buy  anything  but  the 
best.  Prices  don't  seem  to  cut  any 
figure  at  all  any  more,  and  if  we  show 
people  cheap  stuff  they  won't  be 
bothered  with  it.  Colored  lines  in  neck- 
wear are  still  strong — pink  and  toast 
in  organdie,  batiste  and  Georgette  be- 
ing very  pretty,  while  the  all-white  de- 
signs are  still  most  desirable  for  some 
uses. 

With  the  donning  of  cotton  frocks  and 
suits  the  sale  of  collars  and  vestees 
should  enjoy  a  new  zest  and  merchants 
will  do  well  to  replenish  their  stocks 
wherever  possible.  Neckwear  of  all  the 
popular  styles  is  to  sell  very  well  all 
Summer. 


Curved  Laces 


Neckwear  laces  and  trimming  laces  for  all  purposes  can  now  be  had  already  curved 
so  that  they  do  not  become  disarranged  when  shown  to  a  curved  neck  line,  table 
cloth  edge,  etc.     Lace  in  above  cut  shown  by  Thompson  Lace  and  Veiling  Co.,  Toronto. 
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New  Notes  in  Fall  Veils 

and  Colored   Handkerchiefs 

French  Veils  Show  Crackly  Effects  and  Hold  Conventional  Motifs 

Prices  Attractive-    Lace-edged  Kerchiefs  and  Colored 

Borders  Rivals  With  Popular  Tastes. 


SOME  of  the  new  veilings  for  autumn 
have  arrived  daring  the  past  week 
or  two,  and  the  samples  shown  to 
DRY  GOODS  REVIEW  and  those  lent 
for  use  in  illustrations  moved  very  in- 
teresting. The  meshes  are  of  those  fine, 
<oft,  durable  qualities  that  only  the 
French  seem  able  to  make,  and  the  fig- 
ured effects,  though  rather  faddish,  are 
very  smart.  The  fancy  veiling  permit  of 
considerable  color,  hut  black  and  taupe 
are  apparently  the  favorites  for  autumn 
with  browr.s  an  1  purples  also  Bfcrong. 
The  "crackly"  designs  are  promised  b 
••tion<;  vogue  in  the  novelties,  also  the 
firm  figure  effects,  and,  of  course,  the 
chenile  motif  which  is  new  being  shown 
in  the  very  newest  French  meshes  in 
contrasting  color.  The  veil  is  always 
a  plain  black  mesh,  but  the  chenile  «pot 
or  figure  may  be  in  any  of  the  three 
leading   colors:    henna,   jade   or   copen. 

Fine   Meshes   Lead 

The  fine  thread  mesh  is  undoubtedly 
the  favorite,  and  when  figures  are  in- 
troduced they  are  of  artistic  and  effec- 
tive design.  The  escurial  designs  are  to 
enjoy  quite  a  vogue  in  the  complete  veils 
next  autumn,  and  borders  will  be  seen 
on  ve;ls  and  veilings  by  the  yard  alike. 

Metal  and  Tirsel 

Dress  tiimmings  in  opalescent,  >rri- 
descent  and  jetted  sequin  effects  arrang- 
ed in  strandr  on  nets  are  to  be  very 
much  in  demand  in  the  very  early  au- 
tumn. The  eleven  strand  (2-inch  width) 
will  retail  at  about  $3.60  or  $1  a  yard, 
and  the  thirty-three  cr  6-inch  width 
should  sell  for  not  more  than  $10  a 
yard  These  trimmings  are  most  effec- 
tive and  are  used  for  bodices  of  evening 
gowns  or  for  trimming  motifs  elsewhere 
on  foimal  dance  and  dinner  gowns.  Se- 
quin embroideries  in  all-over  designs  are 
very  irood  and  will  retail  this  fall  at 
prices  rar.ginp  from  $10  to  $15  per  yard. 

Belts  and   Girdles 

The  great  vogue  that  DRY  GOODS 
REVIEW  predicted  for  the  school  strap 
and  other  versions  of  the  leather  and  kid 
belt,  has  been  realized  so  completely  in 
such  a  short  space  of  time  that  another 
hint  is  going  to  be  thrown  out  without 
further  delay— fan' y  girdles  of  every 
desiun  will  be  quite  in  order  this  Sum- 
mer. Bead  effects.  silks,  cords,  metallic 
cloths  and  ribbons  are  to  be  made  into 
all  manner  of  irirdles  and  belts  for  every 
known  type  of  costume.     Merchants  will 


di  well  to  give  prominence  to  the  novel 
fancy  goods  and  fabrics  that  will  be  re- 
quired for  the  fashioning  of  these  smart 
accessories. 

The  New  Kerchiefs 

Pure  linen  handkerchiefs  have  been  so 
scarce  for  so  long  people  have  quite  un- 
consciously become  accustomed  to  all 
kinds  of  lawn  and  lighter  cotton  fabrics, 
even  in  dainty  lace  trimmed  handker- 
chiefs. Lace  edgings  are  coming  in  very 
strong  again  this  season,  and  with  the 
revived  vogue  of  lace  collars  and  dress 
trimmings  the  lace-garnished  handker- 
chief is  being  widely  favored.  Colored 
borders  and  whole  colored  handkerchiefs 
are  being  shown  for  informal  and  sports 
wear,  and  biight-hued  effects  are  being 
shown  along  with  the  designs  in  the  ever 
popular  purples,  blues  and  rose  tints. 
Henna  is  seen,  of  course,  and  bright 
shades  of  green,  including  jade  and 
emerald  and  the  printed  Georgette  de- 
signs are  featured  for  wear  with  figured 
voiles  of  the  same  order.  Dainty  little 
bits  of  embroidery  are  favored  and  cor- 
ner motifs  in  all  white  are  frequently 
hand  worked.  Lace  borders  are  shallow 
and  wide,  and  cream  is  seen  as  well  as 
white. 


I  losiery  Output 

Decreases  in  U.S. 

At  the  recent  annual  conference  of  the 
National  Dry  Goods  Association  of  the 
United  States,  it  was  stated  that  a  de- 
crease in  production  amounting  to  12  per 
cent.,  due  to  a  48-hour  week,  has  taken 
place  in  the  knit  goods  (hosiery)  indus- 
try. About  7  per  cent,  of  the  American 
nroduction  was  exported  in  l'.MO,  and  it 
was  anticipated  that  the  demand  for  un- 
derwear from  Europe  would  more  than 
absorb  any  surplus  stocks  which  the 
Government  mi^ht  have  to  dispose  of. 

It  was  also  declared  that  there  had 
been  an  increasing  demand  for  under- 
wear of  woven  fabric.  Seventy-seven 
firms  are  now  turning  out  this  type  of 
garment,  and  their  aggregate  produc- 
tion is  about  $13,000,000  dozens  annual- 
ly. The  wage  increase  in  New  England 
mills  since  1914  has  been  about  162  per 
cent.,  making  an  enormous  increase  in 
the  cost  of  manufactured  goods.  The  de- 
mand for  fine  grades  brought  about 
through  abnormally  high  wages  was  an- 
other factor  in  raising  prices. 

It  was  also  mentioned  that  the  use  of 
cotton  for  tyres  and  other  mechanical 
goods  is  making  large  inroads  on  the 
supply  of  cotton  available  for  wearing 
apparel. 

From  statements  of  the  various  manu- 
facturers present,  it  was  estimated  that 
the  American  production  of  hosiery  now 
averages  about  60  per  cent,  of  normal, 
although  there  were  some  who  claimed 
that  they  were  producing  as  high  as  80 
or  90  per  cent,  of  their  pre-war  quanti- 
ties. 


The  Autumn  Days 


Two  rather  extreme  meshes  which  will  be  among  the  modish  meshes  for  Fall  wear. 
\  \cr>  effective  reproduction  of  a  jet  motif  is  exploited  in  the  upper  design,  while  the 
bordered  veil  is  called  "crackly"  by  the  French. — Courtesy  of  the  Sterling  Lace  Co. 

of  Toronto. 
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A  DICTIONARY  OF 
DRY  GOODS  TERMS 

(Cotton  Spinning,  Continued) 

Combed  Yarns— A  good  quality 
of  spun  yarn,  usually  Egyptian  or 
Sea  Island  cotton,  which  has  under- 
gone the  combing  process  in  addi- 
tion to  carding. 

Combing— Combing  is  a  very  im- 
portant and  necessary  process 
where  fine  yarns  of  good  quality 
are  required  to  be  spun.  The  ob- 
ject is  to  eliminate  all  fibres  under 
a  certain  length  so  that  those  re- 
maining may  be  uniform  and 
placed  parallel,  thus  producing  a 
regular  and  clean  sliver. 

Conditioning — When  yarn  is  tak- 
en from  the  spindles  it  usually  con- 
tains about  3  per  cent,  less  than 
its  natural  moisture.  It  is  there- 
fore conditioned  by  keeping  a  few 
days  in  a  damp  place,  so  as  to  re- 
gain the  loss. 

Cop — The  cylindrical  form  in 
which  the  yarn  is  built  up  when 
spun  on  the  mule.  It  consists  of  a 
rounded  bottom  with  the  top  or  fin- 
ishing part  cone-shaped. 

Counts  —  Refer  to  the  diameter 
and  weight  of  cotton  yarns  for  a 
standard  length.  Single-thread 
counts  are  denoted  by  the  number 
of  hanks  of  840  yards  in  one  pound 
(avoirdupois),  or  7,000  grains 
(troy).  Example:  A  20  cotton 
thread  equals  20  hanks  to  the 
pound;  20x840  =  16,800  yards  to 
one  pound.  Folded-yarn  counts  are 
determined  by  the  number  of 
threads  twisted  together.  Low 
coarse  counts  are  denoted  by  yards 
per  ounce. 

(Cotton  Weaving  and  Manufacture) 

Back  Rest  —  The  back  crossrail 
or  roller  of  loom  over  which  the 
warp  passes  in  a  horizontal  direc- 
tion to  the  healds  and  reed. 

Balled  Warp  —  A  warp  or  num- 
ber of  threads  coiled  in  the  form 
of  a  large  ball  for  easy  transit  and 
handling. 

Beam  —  A  flanged  roller,  similar 
to  a  large  bobbin,  for  coiling  the 
warp  round  in  a  broad  sheet.  Used 
for  beam-warper  and  the  loom. 

Beam  Warping  —  A  system  of 
preparing  back  beams  for  the 
slasher.  Each  beam  contains  a 
standard  number  of  threads  of  a 
certain  length.  Used  principally 
for  the  grey  trade. 

Beating  Up  —  The  third  primary 
movement  of  a  loom.  The  forcing 
or  bumping  up  of  weft  after  it  is 
carried  across  through  the  warp  by 
the  shuttle.  It  is  accompanied  by 
the  loom  crank  sley  and  reed. 

Brocade  —  A  class  of  figured 
weaving  produced  by  means  of  the 
"Jacquard"  in  which  the  warp  and 
weft  are  made  to  float  indiscrimi- 
nately in  the  surface  of  cloth  to 
form  a  desired  pattern  or  figure, 
the  ground  weave  being  of  a  firm 
structure.  The  figures  are  weft. 
[To  be  continued] 


Shortage  Still  Serious 

Corset  Output  Still  Below  Normal — Strike  on  Other  Side  Presents 

Added  Difficulties — Shortage  of  Raw  Materials 

Increasing. 


THE  corset  manufacturers  are 
facing  bigger  problems  almost 
daily.  They  simply  cannot  keep 
the  supply  adequate  for  the  rapidly  in- 
creasing demand  for  better  class  models. 
Added  to  the  increased  shortage  of 
raw  materials  is  the  problem  of  proper 
shipping  facilities.  The  railway  strike 
in  the  United  States  is  holding  back  or- 
ders that  were  previously  held  up  for  ma- 
terials. One  firm  after  waiting  for  sev- 
eral weeks  for  their  orders  to  be  filled 
were  informed  that  the  raw  materials 
were  obtained  and  shipped.  After  wait- 
ing a  few  more  weeks  the  firm  sent  a 
wire  and  were  told  that  the  goods  were 
on  their  way.  Up  until  now  they  have 
not  arrived  and  are  probably  reposing 
in  some  railway  car  somewhere  in  the 
United  States.  Several  firms  which  have 
been  using  airplane  material  in  their 
corsets  are  also  finding  it  increasingly 
difficult  to  obtain  this.  The  steels  and 
accessories  are  very  hard  to  get  and 
some   firms   who   have   been    able   to   se- 


cure the  cotton  are  having  their  orders 
held  up. 

Uncertain  Conditions 

"We  do  not  know  from  one  moment 
until  the  next  when  we  will  be  able  to 
supply  our  customers,"  one  buyer  told 
DRY  GOODS  REVIEW.  "Sometimes 
when  we  least  expect  it  an  overdue  ship- 
ment arrives,  and  at  other  time  we  are 
weeks  behind,"  he  added. 

There  are  very  few  new  designs  being 
featured  for  Fall  owing  to  the  uncer- 
tainly of  the  markets.  Just  now  the 
Summer  light  weight  corset  is  being 
featured.  Owing  to  the  demand  for 
a  light  boneless  corset  for  dancing  and 
sports  wear  the  French  dancing  corset 
is  being  displayed.  One  of  these  seen 
was  in  pink  brocaded  silk  with  a  narrow 
edging  of  white  lace,  and  buttoned  in 
the  front.  The  low  busted  lightly  boned 
styles  predominate. 

The  hygienic  corset  remains  the  same 
and  very  little  change  is  anticipated  in 
this  line  of  goods. 


Should  Establish 

Designing  School 

Miss  L.  M.  Hart  and  Miss  Jean  Mit- 
chell Give  Address  to  Designers'  Club 

Dresmaking  for  the  stage  was  dis- 
cussed at  the  dinner  given  by  the  Cana- 
dian Women  Designers'  Club  in  Toronto 
this  month. 

Miss  L.  M.  Hart,  one  of  the  guests  of 
honor,   gave   her   audience    a    very    prac- 


Embroidered  Georgette 


A    dainty    Georgette    model    illustrating   the 

charm    of   the   over  blouse   when   effectively 

embroidered.      Shown    by   the   Caplin   Waist 

and   Dress  Co.,  Montreal. 


tical  idea  to  work  upon  in  the  sugges- 
tion that  there  ought  to  be  a  school  of 
design  in  Toronto.  Miss  Hart  thought 
that  such  a  school  of  design  might  be 
worked  out  in  connection  with  the  cur- 
riculum in  the  Central  Technical  School 
of  Toronto. 

Miss  Jean  Mitchell,  who  designs  the 
costumes  for  the  plays  at  Hart  House,  of 
the  University  of  Toronto,  was  also  a 
guest  of  honor  and  during  her  lecture 
she  pointed  out  that  modern  dress  is  a 
complete  unit,  but  that  on  the  stage  it 
is  not.  The  dress  must  be  keyed  to  suit 
the  setting.  In  color  much  has  to  be 
considered.  Very  often  only  one  color  is 
used  with  a  complement,  as  blue  and 
yellow  or  red  and  green,  but  the  mod- 
ern, so-called  "color  harmonies"  are  of 
little  use  when  seen  from  the  back  of 
the  theatres.  Light  is  a  great  color  and 
certain  colors  disappear  under  the  light. 
Purple  is  one  of  these.  It  can  only 
stand  a  full  red  light.  Miss  Mitchell 
also  pointed  out  that  for  line  certain  ma- 
terials have  to  be  used,  and  cotton  will 
replace  silk  because  it  clings  to  the  lines 
of  the  body  instead  of  spx-inging  away.  A 
recent  play  was  costumed  entirely  in 
Shantung  to  get  the  lovely  fall  of  the 
Greek  costumes.  The  same  gorgeous  ma- 
terials used  by  the  Greeks  cannot  be 
secured  to-day.  Woollens,  for  instance, 
are  not  to  be  had  but  the  same  surface 
feeling  is  secured  by  the  use  of  ratines, 
tufted  materials  and  monk's  cloth. 

Tapestry  stimulates  brocade  linings 
and  so  forth,  and  leather  and  Madras  over 
a  sateen  foundation  makes  a  good  re- 
presentation of  priceless  cut  velvet. 
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Best  Value 

in  Canada 
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None  Better 
Made  Anywhere 


drained  Patent  Leather, 
Chain  Handle. 

< 

3strich  Grain, 
Colored  Lamb. 

Kodak  Bags   - 

-     $30.00 

to 

$108.00 

Doz. 

Vanity  Purses 

8.50 

to 

108.00 

Doz. 

Silk  Bags 

-      24.00 

to 

78.00 

Doz. 

Ladies'  Belts 

1.50 

MANUFACTURED  BY 

to 

12.00 

Doz. 

CANADIAN  LEATHER  PRODUCTS 

LIMITED 
144  FRONT  STREET  WEST 

TORONTO 
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Successful  Corset  Departments 

F.  JV.  Smith,  Ltd.  oflVeyburn,  Sask. 

enthusiastically  recommend 


The  H.  VV.  Gossard  Co.  , 
Chicago,  111. 
Gentlemen: 

We  regard  Gossard  Corsets  as  a  vital  asset  to  our  business.   They 
not  only  bring  exclusive  trade  but  they  also  bring  the  masses  to  our 
store  which  is  absolutely  necessary  for  the  success  of  a  business 
in  a  city  the  size  of  Weyburn. 

The  styles  are  so  numerous  and  comprehensive  that  we  can  fit  any 
figure  and  we  have  absolutely  no  trouble  in  reselling  customers  who 
have  previously  enjoyed  the  satisfaction  and  comfort  of  wearing  a 
perfectly  fitted  corset.   We  fit  every  corset  that  leaves  our 
department  so  as  to  insure  the  purchaser  complete  satisfaction. 

We  have  been  handling  Gossard  Corsets  for  seven  years  and  the 
sales  in  this  department  have  increased  steadily.   In  the  city 
of  Weyburn  we  believe  that  we  sell  fully  75%  of  the  corsets  sold, 
namely  Gossards. 

Yours  truly, 

F.  W.  SMITH  LTT 


FW'S/MT. 


President  and  Managing  Director 


The  Canadian  H.  W.  Gossard  Co.,  Limited 


284-286  West  King  Street 


Toronto,  Canada 
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Society 

Tr.dc  M»rk  Rej    U   S   Pal.  OH. 

Sport  Veils 

The  National  Advertising 
Campaign  is  Launched 

From  the  moment"SOCIETV"  Sport 
Veil  advertising  appeared  in  the 
newspapers  and  magazines  —  sales 
started  climbing. 

With  merchants  who  have  an  attrac- 
tive Cabinet  of  "Society"  Veils  on 
their  counter  —  every  sixth  sale  is 
a  veil. 

Women  find  the  motifs  fashionable 
—  the  elastic  band  sensible  -and 
the  price  irresistible  (25c). 
Merchants  find  "Society"  Sport  Veils 
easy  to  handle — and  the  generous 
margin  of  profit  particularly  satis- 
fying. 

Act  now-while  the  veil  season  is  on. 

Your  wholesaler  will  supply  you — 
If  he  cannot,  write  us. 

HERBERT  B.  LEDERER  CO. 

A        CORPORATION 

Manufacturers  and  Importers 
91-93  FIFTH  AVENUE,  NEW  YORK  CITY 


. 


Society.. 


{jhanw^tdi 


Griffin  Gloves 


MADE  IN  CANADA 


They  have 

won  their 

POPULARITY 

through  the 

SATISFACTION 

they  always 

give. 


CHAMO  SUEDE  DUPLEX 


CHAMO  SUEDE  AND  SILK 


Griffin  Gloves  Limited 

TORONTO 

Sole  Selling  Agents  : 

Richard  L.  Baker  &  Company 

84  Wellington  Street  West.  Toronto 
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"  The  Exclusive 


Styl< 


BIRMINGHAM 

authoritative,  advance  styles 
always  portray  what  is 
"going  to  be  good"  in 

NECKWEA  R 


Our  range  offers  you  a  wide 
selection  of  the  season's 
daintiest  and  smartest  ef- 
fects. 

All  the  popular  materials 
and  shades  are  represented 
— sheer,  crisp  organdy,  fine 
net,  crepes  and  chiffons,  all- 
over  laces  and  many  striking 
combinations.  You  are  sure 
to  find  in  the  BIRMINGHAM 
range  just  what  you  are  look- 
ing for. 


Neckwear  House" 


Quality 


T.   H.   BIRMINGHAM   CO.,|  LIMITED 

93  to  99  SPADINA  AVENUE,  TORONTO 


PRESS    ACCESSORIES 
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THE   EVER-INCREASING 

DEMAND 


for  PERRIN'S  GLOVES  is  only 
natural  when  you  stop  to  consider  the 
number  of  real  live  men  and  women 
who  are  familiar  with  the  quality, 
value,  and  prestige  of  the  PERRIN 
GLOVE. 

This  enviable  reputation  has  had 
the  logical  result  of  creating  a  demand 
so  great  that  we  have  been  compelled 
to  open  a  factory  in  the  New  Wilder 
Building  at  Montreal  in  order  that  we 
may  be  in  a  better  position  to  supply 
dealers  with 


THE  GLOVE  THAT  SELLS  ITSELF 

Our  representatives  are  now  out 
with  the  complete  range  for  Fall 
I")  lacing. 

P.  K.  COMPANY,   LIMITED 


s 


ommer 


Build 


ing 


MONTREAL 
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DRESS     ACCESSORIES 


DC 


DC- 


3K3U 


,V&  \  >* 


<i>*v  o^ 
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V 


X 


Very  Latest 


New  Designs 


in 


METALLIC    gFFECTS 


on 


Silk    Net    and    Georgette 


Suitable   for   Evening   Wear 


Our  Travellers  now  en  route  snowing  goods 
tor  Fall  delivery.  We  would  suggest  early 
placing  to  ensure  arrival  on  time. 


H.  P.  RITCHIE  y  CO. 

38   Clifford   St., 

TORONTO 


c 


X 


DC 


DC 


DE3C 


DC 


I  '   l\   1>  o  o 


A  Vj  V;  Li  O  C  U  IV  1  fj  O 


/  try  <  tuiHW  .?<  rim ii 


Sylvia  Breamer — charming  and 
gifted  screen  star,  like  all  of  her 
discriminating  class,  appreciates 
and  applauds  the  beauty  enhance- 
ment and  distinction 

"J.C"  RIBBONS 


add  to   dress.      The    illustrated 
gown    trimmed    with    "  J.    C. 
SILVERKIST  RIBBON,  is  a 

striking  evidence  of  the  design 
possibilities  these  ribbons  offer- 
There's  one  for  every  need — 
buy  them  by  name — 


SATIN  DE  LUXE  VIOLET 

LADY  FAIR  SANKANAC 

TROUSSEAU      DEMOCRACY 

(Registered  trade    mark,  name) 

JOHNSON,    COWDIN   &   COMPANY,    Inc. 

America's  Best  Ribbons 

40  East  30th  Street  New  York 
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LACE  POINTS 

Venise 

Batiste 

Organdy 

Oriental 

PATCH  LACE 
COLLARS 


Colored  Organdy  Neckwear 

h'ScyoAuc\ 


Toast  Nattier  Blue 

Orchid  Flesh 

Mais  Grey  and  Navy 

are  to  be  popular  this  coming  season.  The 
PHOENIX  range  mcludes  a  wide  selection  of 
delightful  effects.  Every  piece  bears  the  un- 
mistakable PHOENIX  stamp  of  correct  dis- 
tinction. 

PROMPT  DELIVERY 


ROUNDING 

AND  TUXEDO 

COLLARS 

LACE  VESTEES 

COATEES 
For  Bolero  Coats 


Phoenix  Novelry  Company 

1  54  Pearl  Street  Toronto 


BUTTONS 

FANCY  TRIMMINGS 
TAILORS*  SMALL  WARES 


This  Seasonls  styles  showing  a 
decided  Vogue  for  Buttons,  it  is  an 
ideal  time  to  make  Your  Button 
Deparment  prominent.  Unprece- 
dented selling  is  yours  if  you  have 
the  goods  to  attract  attention. 

Our  range  cannot  be  excelled  for 
variety,  artistic  designing,  quality 
and  value. 

Be  sure  to  see  them! 


THE  ONTARIO  BUTTON  CO. 

LIMITED 
KITCHENER  ONTARIO 


Rich 

Coloring 

Downy 
Softness 

Finest 
Quality 

Smart 
Designs 


These  are  the  features  that  are  contributing   to    the 
ever-increasing  popularity  of  our  lines  of 

MARABOU 

Natural,  Black,  White,  Grey  and  Taupe.     We  advise 
placing  well  in  advance.    Let  us  send  you  an  assortment. 

DOMINION  OSTRICH  FEATHER  CO. 


Limited 


78  Wellington  St.  West 


Toronto 


Representatives : 
H.    B.    Taylor,    Mappin    Bldg.,    Montreal. 
J.   G.   Martin,   Hammond   Bldg.,    Winnipeg. 
Geo.   Straehan,    Welton    Block,    Vancouver. 
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VAN  RAALTE    Mils 


Style  -  Beauty  -  Variety  -  Value 

Of  these  qualities — Style  is  the  dominant  veil 
selling  force.  Style  is  the  foundation  of  the 
profitable  and  growing  Van  Raalte  Veil  busi- 
ness in  hundreds  of  stores. 

This  is  because  Van  Raalte  styles  have  a  beauty, 
a  variety  and  a  value  that  multiply  purchasers 
and  purchases. 

Van  Raalte  Veils  always  mean  a  busy  veil  de- 
partment. 

VAN  RAALTE  COMPANY 

NCw    York    Address:    Fifth  Avenue  and    16th    Street 
Chicago    Address:    103    South    Dearborn    Street 


Silk  Gloves 


Silk  Hosiery 


Silk  Underwear 


DRY    GOODS    REVIEW 
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Stamped  Goods  for  Immediate  Delivery 


Children's  Dresses 
Gowns,  Combinations 
Towels,  Pillow  Cases 
Centres,  Doylies 
Runners,  Cushions, 
Instruction  Books  on 

Knitting  and  Crocheting 


Embroidery  Threads 
Crochet  Threads 
Bag  Frames, 
Crochet  Hooks 
Knitting  Pins 
Flossell  Royal 
Artificial  Silks 


HAMBLY  &  WILSON,  Limited  TORONTO 


a 


SHOE  STRING  BELTS 

The  narrow  kind 
with  Mackinaw  Buckles 

Patent  Cloth  %"  and    1" 

Patent  Leather  ^"  -  %"  -  and    1" 

White,    Grey    and    Tan    Kid    in    %" 

This  is  the  most  popular  selling  novelty  of  the  season. 

We  still  have  a  supply  of  all     colors 
in  the 

"CAP  SHAPE"  REAL  HAIR  NETS 

This  is  the  net  that  has  the  call  at  present. 

wrinch,  McLaren,  limited 

The  Exclusive  Smallware  House 
77  Wellington  Street  West  -  Toronto,  Ontario 
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COMPLETE  STOCK  OF 

V  oile     and    Organdy    Flouncings 

Our  wide  ran&e  shows  the  finest  obtainable  in  these  immensely  popular  lines 
for    immediate    use,    and    all    styles   of  narrow  Embroidery.      Order  early! 

Also  —  Laces  —  Veilings  —  Handkerchiefs 

Travellers  now  out  with  samples.     Write  us  or  call  in. 
PROMPT  DELIVERY  on  all  orders. 

WESTLAKE  BROTHERS,  LIMITED 


24  Wellington  St.  West 


Toronto 
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Building  Up  Bigger  Industry 

Canadian  Toy  Makers  Are  Increasing  Output  of  Better  Class  Stuff — Marbles  for  Canadian 
Boys  N't)  Longer  Sent    From  Germany — Indian  Dolls  Return  to  Captivate — 
Many  New  Members  Added  to  Doll  Family. 


THIS  second  Springtime  since 
Peace  sees  a  large  percentage  and 
a  better  quality  of  Canadian- 
made  goods  on  Liu-  market.  By  working 
Steadily  and  surely  the  Canadian  manu- 
facturer lias  forged  ahead  with  rapid 
strides,  and  the  Springtime  of  1920  sees 
the  Made-in-Canada  toy  riding  on  the 
v.  ive  of  popularity  and  comparing  favor- 
ably with  the  toys  made  by  European 
manufacturers. 

The  demand  for  Made-in-Canada  toys 
has  been  large;  and  this,  besides  en- 
couraging the  manufacturer,  has  enabled 
him  to  turn  out  better  work.  A  bigger 
and  better  standard  in  toys  is  being  es- 
tablished, a  fact  which  is  resulting  in 
quick  apprecation  on  the  part  of  *he 
consumer. 

For  beauty  and  grace  the  Canadian- 
made  doll  should  soon  have  no  rival. 
One  firm  in  Toronto  is  featuring  some 
cork-bodied  baby  dolls  which  are 
exceedingly  popular.  These  dolls  are 
large  and  life-like  and  being  made  of 
cork  they  are  very  light  and  easy  to 
carry.  This  same  firm  is  also  showing 
the  jointed  kid-bodied  doll  of  long  ago. 
These  dolls  are  Canadian  products,  too, 
and  have  pretU  faces,  open  and  close, 
their  eyes  and  arc  strongly  made. 

They  are  very  much  in  demand  and  re- 
tail at  $4..")0  each.  The  dressed  doll 
which  comes  in  a  variety  of  styles  is 
still  popular  and  sells  much  cheaper, 
owing  to  the  fact  that  less  finishing 
work  is  required  on  the  body  of  a  dress- 
ed doll.  An  undressed  doll  requires  a 
finer  "polishing  off"  to  complete  it.  Can- 
adian-made   babj    dolls    are    also    being 


shown  and  by  their  appearance  a  promis- 
ing future  is  predicted  for  them. 

The    Indian    Doll    Returns 

"The  Indian  doll  which  was  in  vogue 
a  few  years  ago  is  again  on  the  market 
and  the  demand  is  heavy,"  a  leading 
manufacturer  told  DRY  GOODS  RE- 
VIEW. 

A  cunning  novelty  in  dolls  is  being 
shown  by  one  big  Toronto  maker.  This 
is  a  small  baby  doll  lying  on  a  silk  pil- 
low of  either  blue  or  pink  color  and  feed- 
ing itself  with  a  bottle.  These  small 
babies  are  proving  a  tremendous  attrac- 
tion. This  same  firm  is  also  displaying 
several  imported  Dutch  dolls.  These  are 
very  attractive  and  are  garbed  in  typi- 
cal Dutch  boy  style  with  wooden  shoes 
and  wide  comfortable  trousers  in  either 
blue  or  pink  with  white  waists  but- 
toned on  to  the  trousers. 

The  Kewpie  novelty  doll,  which  sold 
so  well  last  year,  has  been  succeeded 
by  a  large  following  of  Canadian-made 
sisters  of  somewhat  the  same  style.  A 
large  range  of  these  dolls  are  being  fea- 
tured by  another  big  Canadian  firm. 
"The  Artiste,"  a  dainty  maiden  similar 
to  the  ladies  of  Crinoline  days;  the 
"Hollikid,"  a  jolly  looking  little  fellow  in 
a  green  and  red  suit  are  included  in  the 
novelties.  Then  there  are  the  "Smilie." 
the  "Lotta  Sun,"  "Winkie"  and  the  "In- 
dianette"  dolls.  These  are  all  exceeding- 
ly popular  with  the  trade,  according  to 
the  prominent  manufacturers. 

The  French  "Poilus"  dollies  are  still 
being  featured,  while  the  celluloid  dolls 
are  very  scarce.  These  are  being  im- 
ported from  Japan  and  as  yet  there  are 
very  few  on  the  market. 


Canadian-made  dolls  are  undoubtedly 
improving,  and  are  retailing  at  prices 
from  40  cents  to  the  expensive  life- 
sized  doll  at  $25. 

While  the  Canadian  manufacturer  has 
been  turning  out  a  better  class  of  Can- 
adian dolls,  he  has  not  diminished  his 
output  of  other  toys.  One  buyer  for  a 
big  toy  department  said  that  he  believed 
Canada  was  turning  out  practically 
every  class  of  toy  for  which  there  is 
any  demand.  There  are  wheel  toys  of 
all  descriptions;  fire  reels,  engines, 
trains,  cars  and  autos,  all  strongly  made 
and  of  good  appearance,  as  well  as  all 
kinds  of  educational  games. 

Aeroplanes,  naturally,  have  a  tremen- 
dous appeal  for  the  twentieth-centurv 
child. 

These  are  of  Canadian  make  in  a  var- 
iety of  sizes  and  prices  and  are  cleverly 
designed  and  strongly  built.  The  "wheel" 
toys  arc  as  big  sellers  as  ever  and  come 
in  many  diversified  types.  A  number  of 
toy  animals  made  of  pulp-paper  are  be- 
ing featured  and  these  are  proving  popu- 
lar. 

Games  and  Rhymes 

The  demand  for  educational  and  in- 
structive games  is  increasing  and  the 
Canadian-made  games  of  this  style  show 
considerable  thought  and  fine  workman- 
ship. A  set  of  twenty-six  dolls,  each  a 
letter  of  the  alphabet,  is  helpful  in  teach- 
ing a  small  child  his  letters.  These 
dolls  stand  up  steadily  and  the  child 
rolls  a  ball  and  knocks  one  over.  By 
learning  which  letter  of  the  alphabet  he 
has  knocked  over,  he  gradually  learns  his 
letters,  while    playing.      Many   other    in- 


./   Row  of  Canadian  Beauties 


These  new    novelty  dolls,  including  the  Tiss-Me,  Artiste,    \V;nki<>     am\    Smilie.    are    only    a    few    of    the    many    new 
Canadian-made  dolls  which  are  heinc  featured  by  the  Borgfeldt  Company  of  Toronto. 


Dry  Goods  Section 


FANCY  GOODS,  NOTIONS  AND  TOYS 


103 


structive  games  are  shown  in  bright 
colors  and  all  are  of  reasonable  price 
ranging  from  65  cents  to  $1.50  each. 

A  number  of  good-looking  story  books 
are  also  on  the  market.  These  are  maMe 
of  good,  heavy  linen  in  bright  colors  and 
have  large  printing  which  enables  a 
youngster  to  read  without  eye  strain. 

The  boy  who  plays  marbles  this  month 
will  in  all  probability  be  "rolling"  a 
Canadian-made  ally  as  there  are  Mb 
others  on  the  market.  "One  firm  cannot 
take  any  more  orders,"  one  maker  told 
DRY  GOODS  REVIEW.  Formerly  the 
Germans  controlled  a  large  percentage 
of  this  business  and  now  as  there  are 
only  two  Canadian  firms  making  marbles 
they  are  working  overtime. 


London  Fair  a  Big  Success 

Great  British  Fair  and  Market  Conducted  in  Agricultural  Hall- 
British  Makers  Show  That  They  Can  Turn  Out 
Meritorious  Products. 


COLOR  TESTING  APPARATUS 

Will    Show    Effect    of    Sunlight    on    Wall 

Papers,  Textiles,  Etc. 

In  a  new  electrical  instrument  the 
fading  effect  of  sunlight  is  standardized 
and  reproduced  for  testing  the  perma- 
nency of  colors  in  textiles,  wall  papers, 


THE  second  annual  London  Fair 
was  held  in  the  British  Metropolis 
at  the  Agricultural  Hall  in  March, 
attended  by  a  gratifying  success,  that 
showed  what  one  year's  effort  had 
achieved. 

The  Drapers'  Record,  in  a  report  on 
the  opening  comments  in  part  as  follows: 

"Since  its  inauguration  by  the  Inter- 
national Trade  Exhibitions,  Limited,  the 
London  Fair  has  made  big  strides,  and 
it  is  now  confidently  stated  that  it  has 
supplanted  the  famous  Leipzig  Fair  in 
importance.  It  is  open  to  manufacturers 
of  all  nationalities,  except  Germany  and 
Austria,  at  present,  but  there  is  un- 
doubtedly a  preponderance  of  British  ex- 


"  ii  ir 


Three  Pretty  Dolls  Are  We 

These  dolls,  the  Indianette,  Lotta-Sun  and  Hollikid,  are  also  by  the  courtesy  of  the 
Borgfeldt    Company   of   Toronto. 


coloring  materials,  and  so  on.  The  new 
device  consists  of  an  arc,  using  special 
electrodes,  and  encased  in  two  telescopic 
sheet-steel  cylinders,  the  whole  being 
mounted  on  a  stand.  The  instrument, 
which  may  be  used  on  either  direct  or 
alternating  current,  is  said  to  consume 
about  2,800  volts.  Provision  is  made  for 
testing  40  samples  at  once.  Part  of  each 
sample  is  covered  and  part  is  exposed  to 
the  light,  so  that  comparisons  can  be 
made  between  the  tested  and  untested 
portions  of  the  samples  which  are  under 
inspection. 


NEW  DESEEDING  DEVICE 

A  number  of  Government  officials  and 
others  interested  in  the  flax  industry 
made  an  official  test  of  a  new  deseeding 
machine  at  the  factory  of  the  Dominion 
Linens,  Limited,  at  Guelph,  last  month. 

This  machine  is  capable  of  deseeding 
a  ton  of  flax  every  hour,  which  is  con- 
siderably faster  than  the  old  method  of 
threshing.  If  the  machine  is  pronounced 
a  success  a  number  of  them  will  be  in- 
stalled. 


hibitors,  who  anticipate  brisk  trade  be- 
fore the  fair  closes  on  March  26th. 

"The  quality,  variety,  and  good  taste 
of  the  exhibits  show  the  increasing  de- 
sire and  ability  to  capture  some  of  the 
extensive  trade  which  Germany  and  Aus- 
tria before  the  war  carried  on  with  this 
and  other  countries.  The  London  Fair 
differs,  of  course,  from  the  Leipzig  Fair 
in  that  it  is  concentrated  under  one  roof, 
and  makes  it  a  condition  that  exhibitors 
shall  make  a  reasonable  display  of  their 
products.  It  serves  to  bring  before  buy- 
ers new  markets  and  sources  of  supply, 
which,  without  the  Fair,  it  would  be  dif- 
ficult to  discover.  Here  buyers  can  view 
the  best  examples  of  many  hundreds  of 
firms,  the  exhibits  running  into  thou- 
sands of  lines  of  goods. 

"This  year  the  scope  of  the  Fair  is 
considerably  enlarged  now  that  the  Gov- 
ernment prohibition  on  exhibits  of  jewel- 
lery (precious  and  imitation),  clocks  and 
watches,  articles  of  gold,  silver,  or  elec- 
tro-plate, and  other  metal  goods  has  been 
removed.  The  Fair  will  certainly  attract 
home,    colonial,    and    foreign    buyers    in 


large  numbers,  since  it  offers  an  unique 
opportunity  for  gauging  the  condition  of 
the  market  where  toys  and  fancy  goods 
of  every  description  are  concerned. 

"Lord  Morris,  K.C.M.G.,  who  formally 
opened  the  Fair,  expressed  regret  on  be- 
half of  the  management  for  the  draw- 
backs experienced  by  exhibitors  in  not 
having  all  the  stands  ready  for  the 
opening  day,  but  it  was  confidently  anti- 
cipated they  would  all  be  in  order  on  the 
following  day.  In  the  course  of  his  re- 
marks, his  lordship  spoke  of  the  impor- 
tance of  the  times,  and  laid  stress  on  our 
great  reputation.  He  urged  the  necessity 
of  greater  efforts  being  made  to  develop 
business.  Trade  follows  the  flag,  and  we 
must  go  on  and  carry  the  flag  much  fur- 
ther, he  observed,  if  we  are  to  be  worthy 
of  our  great  reputation. 

The  Toy  Exhibits 

"As  regards  the  toy  exhibits  as  a 
whole,  it  is  interesting  to  observe  the 
progress  made  in  many  lines,  but  the 
prices  in  many  instances  will  prove  a 
drawback.  We  still  cannot  turn  out  the 
well-finished  mechanical  trains  that  used 
to  come  in  such  quantities  from  Germany 
and  retailed  as  cheaply  as  6%d.  in  pre- 
war days.  Nor  can  we  at  present  turn 
out  cheap  toy  tea  services,  or  satisfact- 
ory cheap  lines  in  building  bricks. 

"Fur  and  plush  animals,  wood  and  me- 
tal toys  of  a  high  order,  we  excel  in. 
In  dolls  in  the  higher-priced  lines  we  can 
beat  the  Germans,  but  our  lines  in  the 
cheap  end  of  the  doll  trade  must  be  fur- 
ther improved.  Some  goods,  such  as  the 
mystery  boat  toy,  are  better  than  simi- 
lar German  articles  on  the  market  be- 
fore the  war.  This  steam-driven  toy  is 
an  improvement  on  the  German  boat  at 
the  same  price.  Cheap  lines  in  mechan- 
ically propelled  toys  are  still  lacking, 
and  neither  the  French  nor  ourselves 
seem  able  to  make  headway  with  this 
section. 

"There  was  no  very  big  display  of  Jap- 
anese toys,  but  doubtless  when  transport 
becomes  easier  we  shall  see  more  of 
these.  Owing  to  the  scarcity  of  wood 
in  the  war  years,  boats  were  difficult  10 
supply  in  large  quantities,  but  now  they 
are  a  good  deal  more  plentiful,  and  there 
are  some  capital  new  lines  in  self-  right- 
ing boats. 

Fancy   Goods 

"In  fancy  goods,  notably  as  regards 
leather  wristbags  and  purses,  there  is 
no  doubt  that  we  ought  to  retain  perm- 
anent control  of  a  greater  portion  of  the 
trade  in  fancy  leather  goods.  Another 
section  that  we  were  formerly  dependent 
upon  Germany  for  was  the  trade  in  lined 
cases  and  boxes  for  jewellery,  as  well  as 
cases  for  plate  and  for  manicure  sets. 
We  are  now  making  these,  and  can 
compete  more  than  favorably  with  the 
Germans." 


104 


Dry  Goods  S<  i  '  on 


Great  Opening  for  Canadian-Made  Toys 

Canadian  Toy  Makers  Have  Opportunity  of  Their  Lives — Important  Factors  That  Must 

be  Observed 


Til  V.T  the  e  i-  ample  market  here 
in  Canada  for  toys  of  Canadian 
manufacture,  and  that  the  Cana- 
dian stores  will  buy  them,  ;m«l  further- 
more that  they  will  guarantee  to  sell 
them  and  buy  more,  is  the  opinion  of  E. 
1).  Fletcher,  manager  of  the  toy  depart- 
of  Goodwin's  Ltd.,  St.  Catherine 
Stint  West,  Montreal.  In  discussing 
this  matter  with  Mr.  Fletcher,  DRY 
GOODS  REVIEW  was  impressed  with 
the  fact,  as  pointed  out  by  Mr.  Fletcher, 
that  there  is  a  sufficiently  wide  field  in 
Canada  for  toys  made  here,  and  that, 
other  things  being  equal,  such  goods  will 
be  bought  here  and  the  home  manufac- 
turer favored. 

"It  is  a  matter  of  price  and  quality.  No 
matter  how  much  may  be  said  to  the 
contrary,  prices  talk.  A  given  line  of 
toys  must  be  produced  at  a  price  which, 
when  profit  is  added,  will  be  paid  by  the 
consumer."  "Quality,"  continued  ?>lr 
Fletcher,  "is  naturally  an  important 
factor,  and  this  must  always  be  given 
consideration,  and  the  better  quality  toys 
will  sell." 

Great  Room  to  Expand 

There  is  plenty  of  room  for  expansion 
of  the  industry,  in  Mr.  Fletcher's  opin- 
ion. "As  yet  very  few  toys  have  been 
made  here,  as  far  as  we  have  been  able 
to  see,  and  yet,  what  have  been  offered 
have  sold  well.  We  had  a  line  of  wood 
locomotives  last  fall  that  sold  splendid- 
ly, in  fact  we  sold  all  we  could  get  and 
could  have  disposed  of  more  had  it  been 
possible  to  get  them.  The  manufacturer 
had  to  turn  these  out  by  hand  and  his 
quantities  were  therefore  limited.  He 
is  now  planning  to  expand  his  plant  so  as 
to  make  them  in  quantity.  This,  of 
course,  will  increase  the  output,  and  th" 
unit  cost  will  be  cut  down.  This  is  an 
important  thing  that  should  be  kept  in 
mir.d  by  the  manufacturer. 

"Another  toy  that  we  sold  many  of 
was  a  coasting  attachment  for  use  with 
roller  skates.  The  boy  attaches  his  roller 
skates  and  'his  little  attachment  is  so 
made  that  he  could  sit  on  a  little  seat 
placed  in  the  centre,  holding  to  the  top 
end  of  this  toy  by  means  of  a  crosspiece 
handle  arrangement.  Starting  at  the  top 
of  an  incline  the  lad  can  enjoy  a  fine 
time,  the  base  of  the  attachment  being 
fitted  with  ball-bearing  cr.stors  similnr 
to  the  roller  skate  wheels." 

The   Electrical    Field 

There  has  been  groat  expansion  in  the 
electrical  toy  field,  and  in  this  direction 
there  is  much  room  for  expansion  still. 
"People  will  pay  the  price  for  a  good 
electrical  toy,  but  they  must  be  told  the 
value  of  the  try  and  a  thorough  explana- 
tion or  demonstration  made  of  what  it 
will  do.  If  it  is  really  useful,  well  made, 
and  likely  to  wear,  many  will  buy  these 
We  have  sold  many  electrical 
•Tains  Btarting  at  $11  or  $12,  and  some 
of  the  electrical  toys  run  as  high  as  $2.r> 
or  ever,  more." 


The  above  observations  of  .Mr.  Fletcher 
are  interesting  and  instructive.  Partic- 
ularly pointed  are  they  at  the  moment 

when  SO  much  is  being  written  and  so 
much  said  regarding  development  of  the 
electrical  field,  for  nowadays  boys  are 
eager  to  learn  the  ait  of  using  their 
hands  and  their  heads.  They  want  to  be 
creators  of  ideas,  and,  if  given  half  a 
chance,  they  will  deliver.  Herein  lies, 
tore,  a  great  opportunity;  that  of 
manufacturing  such  mechanical  electri- 
cal contrivances  as  will  be  instructive 
and  at  the  same  time  interesting.  Can- 
ada is  well  equipped  to  manufacture  such 
lines  here,  electrical  development  having 
been  very  narked  in  other  directions.  If 
'he  opportunity  is  taken  to  manufacture 
these  toys  now,  while  the  mind  of  the 
child  and  the  parent  is  susceptible,  then 
great  benefit  can  be  reaped  and  a  future 
is  assured. 

"We  sell,"  said  Mr.  Fletcher,  "a  great 
many  of  the  steel  structure  outfits;  they 
have  been  very  populai,  and  in  these  the 
trade  is  largely  with  the  growing  boys." 

If  the  demand  for  these  builder  outfits 
is  increasing  as  it  is  from  year  to  year, 


there  is  naturally  great  room  for  expan- 
sion of  the  "toy  that  moves" — in  other 
words,  for  the  electrical  toy. 

Export  Toy  Trade 

Excellent  opportunities  for  Canadian 
manufacturers  of  toys  and  sporting 
goods  to  develop  remunerative  trade  in 
the  United  Kingdom  is  reported  by  the 
Department  of  Trade  and  Comin 
Cricket  bats,  skittles,  nine-pins,  build- 
ing blocks,  motors,  engines,  trains,  lan- 
terns, lead  furniture,  tin  dinner  sets, 
and  all  kinds  of  wood-turned  toys  are 
in  demand.  The  opinion  is  expn 
that  Canadians  may  not  be  able  to  com- 
pete in  the  cheapest  class  of  trade,  but 
for  slightly  higher  grades,  a  good  mar- 
ket should  be  easily  developed. 

Aeroplane  Gun 

A  new  type  of  gun  for  kiddies  is  call- 
ed the  aeroplane  gun,  which  is  used  to 
give  the  toy  propelling  power,  not  to 
bring  down  the  flyer.  The  gun  is  made 
the  same  as  any  ordinary  air  rifle  ex- 
cept for  the  fact  that  the  entire  length 
of  the  gun  has  a  slit  that  runs  from  the 
trigger  to  the   nozzle. 


The  above   might   make  a  strong  window  display  for  advertising  phonograph 

1 1  curds,  especially  the  little  ones  for  children    that    are   so   popular   with    the 

trade  at   present.     A    real  boy  and  girl   in   the   window  would  certainly  make 

a  hit  <i>n<in<i  the  big  folk  as  well  as  wit!:     the  kiddies. 
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Knitting  Wool  Hard  to  Get 

Heavy  Demand  For  All  Lines  of  Fancy  Goods  —  Printed  Designs  Strong  —  Knitting  Wool 
Unusually  Short — Dainty  Ribbon  Confections  Being  Offered  for  Summer  Trade. 


T    T    f 


rE  are  doing  our  utmost  to 
buy  the  necessary  materials 
from  our  own  country,"  a 
manufacturer  of  fancy  goods  told  DRY 
GOODS  REVIEW.  This  same  manufac- 
turer stated  that  he  was  having  tremen- 
dous difficulties  to  obtain  wool.  The 
popular  wool  sweaters  which  are  still  in 
vogue  require  a  quantity  of  wool  for  the 
making.  "The  woollen  mills  which  sup- 
plied us  last  year  are  only  able  to  give 
us  about  an  eighth  of  the  quantity  this 
year,"  he  added.  The  crochet  needles 
which  are  in  demand  at  the  present  time 
for  the  new  fancy  work  cannot  be  ob- 
tained in  Canada,  but  must  be  secured 
in  the  United  States.  The  manufac- 
turers and  wholesalers  in  Toronto  re- 
port a  good  demand  for  all  kinds  of 
stamped  whitewear,  especially  chil- 
dren's dresses. 

Hand   Tinted    Designs 

The  novelty  fancy  goods  being  shown 
are  in  many  new  designs  and  colors  and 
are  domestic  products  almost  entirely. 
Some  of  the  exquisite  articles  being  fea- 
tured this  month  are  hand-tinted.  One 
Toronto  manufacturer  of  ribbon  novel- 
ties is  displaying  some  lovely  hand- 
tinted  vanity  bags.  These  bags  are  in 
various  sizes  and  are  made  of  fancy 
satin  or  silk  ribbon,  which  is  tinted  in 
all  the  colors  of  the  rainbow.  There  is 
an  expert  in  hand-tinting  work  engaged 
with  this  company  and  many  and  beauti- 
ful are  the  articles  on  display. 

This  company  is  also  showing  boudoir 
slippers,  lingerie  sets,  child's  armlets, 
garters,  etc.,  in  ribbon  work,  which  are 
designed  and  made  in   Canada. 

The  majority  of  these  goods  which 
were  previously  designed  in  the  United 
States,  are  now  being  produced  in 
Canada. 

Another  Toronto  firm  is  featuring  a 
unique  match  holder  in  black  and  green, 
made  in  the  shape  of  a  duck.  The  body, 
which  is  made  of  painted  pine  cone,  is 
round,  and  the  duck's  beak  extends  from 
a  small  round  pine  cone  head.  This 
same  firm  is  also  featuring  many  new 
designs  in  the  popular  Florentine  ware 
in  lamps  and  candlesticks.  There  is  also 
a  good  demand  for  mahogany  candle- 
sticks, which  are  being  shown  in  a  num- 
ber of  clever  designs.  A  magnificent 
boudoir  lamp  of  cut  glass  is  being  fea- 
tured exclusively  by  another  Toronto 
maker.  The  shade  of  this  lamp  is  fin- 
ished with  a  fringe  of  white  beads  and 
when  lighted  it  gives  a  good  light,  be- 
sides being  very  handsome. 

Importing  From  Motherland 

"We  are  trying  to  do  most  of  our  im- 
porting from  Great  Britain,"  DRY 
GOODS    REVIEW   was    informed   by    a 


manufacturer,  "and  many  pretty  dishes 
with  the  'Made-in-England'  stamp  are 
taking  the  place  of  the  'Made-in-Austria' 
brand  familiar  before  the  war."  And 
we  are  informed  that  much  of  the 
foreign  goods  previously  imported  are 
slowly  being  supplanted  in  this  country 
by  those  of  home  manufacture  and 
British  make.  Another  novelty  being 
featured  which  is  also  very  useful  is 
the  individual  nickel  ash  tray,  which  is 
for  use  at  card  games. 

Wicker  Ware  Strong 

Many  attractive  wicker  flower  baskets 


are  also  being  displayed.  These  are  in 
a  wide  range  of  styles  and  in  the  ma- 
jority of  cases  are  handsomely  decor- 
ated with  painted  flowers.  The  demand 
for  these  is  very  good. 

"We  can  hardly  sell  a  handbag,"  one 
maker  remarked  to  DRY  GOODS  RE- 
VIEW. "The  demand  is  for  the  kodak 
bag  and  the  vanity  purse,"  he  added. 
And  many  and  varied  are  the  styles 
being   shown. 

Some  wonderful  sample  bead  bags 
from  Paris  are  being  displayed  by  Can- 
adian importers  of  this  class  of  goods. 
These  bags  are  the  first  samples  to 
reach  this  country.  They  are  hand-made 
and  of  wonderful  design  and  color.  They 
range  in  price  from  $13.50  to  $35  each 
for   retail   selling. 

"The  Canadian  public  are  demanding 
more  and  more  made-in-Canada  goods 
and  the  present  articles  on  the  market 
augur  well  for  the  Canadian  manufac- 
turer in  every  branch  of  the  industry," 
was  the  statement  of  one  of  the  largest 
wholesale  firms  in  fancy  goods  lines. 


Deplore  Loss  of  Canadian  Trade 

Says  United  States  Policy  is  Short-Sighted— 

Have   Not   Shown   Proper   Consideration   for 

Canadian  Market 


AN  interesting  viewpoint  is  ex- 
pressed in  the  letter  reproduced 
herewith  as  written  by  an  Am- 
erican business  man  to  the  New  York 
"Tribune."  It  deals  with  the  effect  of  the 
exchange  situation  on  the  feelings  of 
Canadian   customers.     The   winter  says: 

"Sir, — True  we  have  lived  in  peaor- 
with  Canada  for  more  than  a  centui-y, 
but  are  we  at  present  doing  those  things 
which  will  serve  to  cement  friendship? 
There  is  no  gainsaying  the  fact  that 
there  is  much  bitterness  against  the 
United  States  beyond  our  northern  bor- 
der. 

"Doubtless  much  of '  the  resentment 
against  America  from  the  Canadians  is 
due  to  the  fact  they  are  forced,  at  pre- 
sent, to  pay  an  extra  fifteen  or  twenty 
cents  exchange  on  every  dollar's  worth 
of  goods  bought  in  this  country.  They, 
accordingly,  are  buying  as  little  as  pos- 
sible on  the  American  market  and  are 
preparing  to  make  heavier  purchases  in 
Europe.  The  rate  of  exchange  cannot 
justly  be  put  down  as  the  fault  of  the 
United  States.  It  is  due  mainly  to 
economic  unrest. 

"The  United  States  could  do  a  good 
deal  more  than  it  has  done  to  remedy 
the  situation,  however,  and  to  encour- 
age such  a  short-sighted  policy  for  the 
benefit  of  the  American  exporter  is  not 


only  wrong  but  opens  the  way  for  fu- 
ture retaliation  and  loss  of  trade. 

"Say  what  we  may,  the  American 
business  man  in  the  past  has  not  shown 
proper  consideration  for  the  Canadian 
market,  although  it  has  been  his  third  or 
fourth  best  customer.  It  was  third 
last  year,  trailing  Great  Britain  and 
France.  Canada  offers  a  far  more  at- 
tractive market,  by  virtue  of  the  prox- 
imity, than  Latin  America. 

"Last  year  we  sold  to  Canada  just 
twice  as  much  as  we  sold  to  all  of  South 
America  put  together.  Could  not  the 
Republican  party  devise  some  means  by 
which  to  hold  the  Canadian  trade  which 
already  is  ours?" 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,         Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some  of  our  lines  are 

French    Ivory, 

Pennants,   Cushions  and  Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and  occasions, 
Ladies'  and  Men's   Purses,  Wallets,  etc., 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our   Catalogue    is    worth    having. 
Our  travellers   cover  Canada. 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


Dry  Goods  S<  ction 


This  advertisement  ap- 
pears as  a  full  page  in  the 

lead>»</  women's  publica- 
tion*, including  Ladies' 
Home  Journal,  Xeedlc- 
i  raft,  and  Butte  rick  Quar- 
terlies. 


Speed   Your  Safety-Pin  Sales 
With  a  Name 


EACH  year  more  than  60 
million  dollars  are  spent 
on  notions.  Of  this  sum, 
the  greater  share  is  for  articles 
that  have  a  name  and  reputation. 
The  dealer  who  displays  these 
widely  known  items,  makes  it  in- 
creasingly easy  for  the  woman  to 
buy  them. 

For  thiri>'  years  or  more 
women  have  seen  in  their  favor- 
ite magazines  the  name  De  Long. 

THE  DE  LONG  HOOK  AND  EYE  CO.  OF 


It  has  always  been  associated 
with  high-quality  dress  accessor- 
ies. This  advertising  is  going 
into  thousands  of  new  homes 
during  1920.  "See  that  hump?" 
will,  this  year,  become  better 
known  than  ever,  as  a  standard 
name  for  Safety  Pins,  Hair  Pins. 
Hooks  and  Eyes,  Hook-and-Kye- 
Tape,  Toilet  Pins,  and  Snap 
Fasteners. 

Display  these  De  Long  quick 
sellers, and  watchyour  sales  grow 

CANADA,  LTD.,  St.  Marys,  Canada 


DeLong 
Toilet  Pins 

mil 
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WHY  CARRY  MORE 

THAN  ONE  LINE 

OF  HOME  DYES 

when  with  this  attractive  counter  container 
properly  filled  you  can  supply  22  colors  from  dainty 
pink  to  jet  black  and  navy  blue. 

These  colors  are  permanent,  will  not  run,  fade, 
crock  or  wash  out.  Sunset  is  the  only  soap  dye  that 
will  permanently  dye  silk,  wool,  cotton  or  mixed 
goods  the  same  shade  and  depth  of  color  in  the 
same  dye  bath. 

Dyes  and  cleans  in  one  operation. 

Will  not  stain  hands  or  utensils. 

This  Compact  Attractive  CDntainsr  Sails 

Sunset 

JoapDyes 

Selling  at  15c,  these  dyes  pay  you  more  profit 
than  any  other  home  dye. 

Extensively,  truthfully  advertised,  Sunset  is  fast 
becoming  the  leading  home  dye.  Are  you  getting 
your  share  of  the  sales  and  profits? 

If  you  don't  carry  Sunset  in  stock  —  order  a 
gross  —  now  —  in  this  sales  stimulating  container. 
Put.it  on  your  counter  and  watch  the  quick  turn- 
over.   Sunset  is  a  marvel  in  repeats. 

Order  from  your  jobber  or  write 

Harold  F.  Ritchie  &  Co.,  Inc. 

New  York  Toronto 

NORTH  AMERICAN  DYE  CORPORATION 

LIMITED 
Toronto,  Canada  Mount  Vernon,  N.Y. 


lS  FOLD  TAP! 


The  notion  counter's  easy  seller 


Made  in  U.S  A. 
Since 


"W  &  N"  Monarch 
and  Meteor  Brands 
for  binding,  piping, 
fancy  work  and  trim- 
ming, m  white,  black, 
and  colors. 

Cut  from  reliable 
fabrics  of  first 
quality  stock,  on  true 
bias,  selvages  trim- 
med, seams  opened 
and  pressed. 


Easily    sold     be- 
cause easily  used 


rs  i-i- 

Saves  time — Saves  labor 


frim 


All  ready  to  sew  on 
middy  blouses,  sailor 
suits,  dresses,  rom- 
pers, etc.  A  two- 
yard  piece  trims  any 
middy  style  wash 
garment  —  collar, 
cuffs  and  yoke. 

Made  of  Wright's 
Bias  Fold  Tape, 
stitched  in  parallel 
rows  on  fast  colored 
percale, 

A  progressive  com- 
modity for  the  pro- 
gressive merchant. 


Wm.  E.  Wright  &  Sons  Co., 

Mfrs. 

315-317    Church  St.  New  York 

Stocks  carried  at  all  Agencies 

CHICAGO  ST.   LOUIS 

E.    S.    Ransom  Geo.  F.  Anderson's  Son 

223  W.  Jackson  Blvd.       613  North  Broadway 

PHILADELPHIA 

James  F.  McCarriar 

1011    Chestnut    Street 


WRIGHT'S 
BIASFOLDTAPE 

.  It  turns  itself 


(In  US    Pat    Off.) 
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BUTTONS 

for  FALL 


ol  K  RANGE  IS  READY  FOR  YOUR    INSPECTION 

We  are  showing  a  large  and  well  selected  line  of 
Celluloid,  Ivory.  Pearl,  Cloth  Covered,  Com- 
position and  Crochet  a/50  Slides  and  Buckles. 

WAIT  TO  SEE  OUR  SAMPLES 

A.  WKYKRSTALL  &  O  ' 

M>  Wellington   *  «t  H«d  Offire.  TORONTO 

"Canada's  Exclusive  Button  House" 


KSTAllMHllKI)    1SJ9 


BRADSTREET'S 

Offices     Throughout     the     Civilized     World 


Calgary,  Alta. 
Edmonton.   Alta. 
Halifax.    N.S. 
London.   Ont. 


OFFICES    IN    CANADA: 

Ottawa.    Ont. 
St    John,   B.C. 
Vancouver,    B.C. 
Victoria,  B.C. 


Montreal.    Ou.'. 
Quebec.    Que. 
Toronto.    Ont. 
Winnipeg.    Man. 


Hamilton.  Ont.,  and  St.  John's.   Nfld 


Reputation    (rained    by    long    years    of   vigorous, 
conscientious    and   successful    work. 

TORONTO,   CANADA. 


iiiiiiiiiiriiiiiiiiiriiiiimiiiriiiiiiiiiHiiimiiiiirmiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiii!: 


Think    of  the  Advantage     j 

of  using  a 

Non-Snarling  Thread! 

You  realize  this  from  the  first  time  you  use 

"Fountain  Brand"  Irish  Linen  Thread 

manufactured  by 

Island  Spinning  Co.  Ltd.      Lisburn,  Ireland 

Manufacturers  are  quick  to  welcome  a  strong,  dependable 
linen  thread  uniformly  good;  and  which,  being  full 
length,  saves  valuable  time  being  wasted  in  tying  broken 
ends.  j§ 

One  Trial  Will  Convince  You. 

M>-lb.  and  1-lb.  Patent  Wind  Cops;  1,  2  and  4-oz.  spools. 

Colors  —  Black,   White,    Whitey   Brown 

SOLE  AGENTS  FOR  CANADA 

Walter  Williams  &  Co.,  Limited. 


FOUNTAIN  BRAND 
MONTREAL 
508  Read  Building 


QUEBEC 
533  St.  Valier  St. 


VANCOUVER 
217  Crown  Building 


TORONTO 

20  Wellington  St.  W. 

miiiiiiiiiiiiiiiiiiiiiiiiiiiiiF 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND   EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932938  Broadway  New   York  Cor.   22nd   St. 

Canadian  Showroom  and  Factory  : 

Bay  and  Wellington  Sts.,  Toronto,  Canada 
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Better  Than  Any  Other 
Service 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 
113  Sumach  St 


Toronto 


Our  carrier  system  and  service 
are  as  good  as  we  say  they  are. 
We  say  that  together  they  beat 
any  other  service,  and  soon  save 
the  investment. 

By  them  the  merchant  can 
perform  more  functions,  and  with  a  greater  degree  of  dispatch  and 
certainty  than  can  be  accomplished  by.  any  other  system,  all  of  which 
means  that  more  customers  can  be  better  served  without  increasing 
your  staff  of  salesmen.  Our  circular,  for  the  asking,  explains  a  great 
deal. 


Canada 


We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 

We  also  manufacture  all 
kinds  of    Folding    Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co. 

LIMITED 
Toronto  Ontario 
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DELFOSSE 

DISPLAY  FIXTURES 


> 


and  fine  May 

weather  will 
help  you  sell 
lots  of  Spring 
and     Summer 

good-. 

WAX    FIGURES 

BUST  FORMS 

DISPLAY 

FIXTURES 

high  in  qual- 
ity and  low  in 
price. 

New  designs 
con stan  tly 

coming  from 
our  factory  in- 
to <iock. 

Have  you  a 
copy     of    our 

latest  illustrat- 
ed   catalogue? 


A  DELFOSSE  &  CO. 

]2L        247-249  Craig  St.  W.     Factory,   1   to  19  Hermine  St. 


*W 


MONTREAL 


Business  Data 


Would  it  interest  you  to  get  all  information  published  from  time  to  time  on  industrial  con- 
ditions in  certain  districts? 

Do  you  ever  wish  to  refer  to  the  advertising  of  a  competitor,  the  past  quotations  of  certain 
stocks,  the  expansion  of  factories,  the  fire  losses  or  any  data  that  may  assist  you  in  manag- 
ing your  business? 

Our  service  is  a  decided  success  in  this  field  an  1  three  months'    trial    will    prove  to  you  that 
having  this  valuable  data  at  your  finger  ends  i !  assuredly  worth  while. 
We  will  be  glad  to  give  you  rates  and  sugges    a  service  that  you   will  use  daily. 

Canadian  Press  Clipping  Service 

143-153  University  Avenue,  Toronto 
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Dry   Goods  Review 


Making  Your  Ads.  Add  Business  and 
Your  Windows  Win  "Dough" 

Profitable  'ream-work  by  Which  the  Ad-writer    and  the  Display  Manager  Both  Play  Into  the 
Hands  of  the  Young  Lady  at  the  Cash  Register  Lor  the  Benefit  of  the 

Boss's    Bank   Account. 


MAYBE  at  this  very  moment  the 
massive  volume  of  the  latest 
mail  order  house  catalogue  is 
spreading  its  attractive  colored  cover 
and  well-printed  pages  temptingly  be- 
fore one  or  two,  or  more 
of  your  customers.  Ad- 
vertising in  color,  or  even 
only  in  plain  black  and 
white,  costs  money,  but  it 
does  sell  goods.  And  the 
mail  order  catalogue  is 
usually  a  bit  of  good  ad- 
vertising in  both  color  and 
plain  print.  There's  no 
getting  away  from  that, 
and  there's  no  getting  rid 
of  mail  order  house  com- 
petition. Railing  at  it 
does  no  good:  wailing 
about  it  does  no  good;  a 
far  better  plan  is  to  face 
it  fairly  and  squarelv, 
making  your  methods  of 
meeting  it  such  a  source 
of  strength  and  attract- 
iveness for  your  store 
that  customers  keep  on 
coming  to  you  with  the 
feeling:  "How  much  bet- 
ter than  ordering  by 
mail!"  This  is  being 
achieved  by  enterprising 
merchants  in  many  a 
Canadian  city,  and  team 
work  between  the  ad. 
writer  and  the  display 
manager  works  wonders 
to  further  the  desired  end. 
Color  Sells  Goods 

There  is  a  woman  in 
Montreal  who  won't  buy 
blue-berry  pie.  "I  don't 
like  the  color  of  it,"  she 
say-;.  There  you  find 
a  truth.  You  have  prov- 
ed it  so  yourself  a  hun- 
dred times  in  your  own 
selling  experience,  and 
your  display  manager  is 
constantly  keeping  it  in 
mind  as  he  considers  the  effective  ar- 
rangement of  the  new  season's  shades 
and  brilliances  of  hue. 

Color  influences  purchasing  power. 
Women's  purse  strings  respond  as  their 
eyes  take  in  tints. 

You  can't  get  color  into  your  adver- 
tising in  the  local  paper  very  easily.  It 
might  be  done  with  much  difficulty,  and 
at  big  expense,  but  even  the  mighty 
mail  order  catalogue  goes  cautiously 
with  its  color  pages,  radiant  though  they 
may   be.      However,   here   comes    in    the 


team-work  by  which  your  ad.  writer — 
who  must  use  plain  black  and  white — 
and  your  display  manager — who  has  the 
season's  latest  in  colors  at  his  disposal 
— can  combat  the  mighty  mail  order  cat- 


Your  Store  Is  Judged 
By  Its  Show  Windows 

See  that  they  are  properly  lighted  with  mod- 
ern electric  concealed  fixtures. 

Make  Your  Show 

Windows  Work 

For  You 

Display  your   wares   attractively,   creating  a 

favorable  impression,  winning  new  customers 

night  and  day.    We'll  be  glad  to  advise  you  on 

your  store  lighting  problems. 


LIGHT  AND  POWER  TROUBLES  ON 
EASTER  MONDAY  SHOULD  BE 

Phoned  to  758 


Fort  and-Langley  Streets 


An  advertisement  which  not  only  supplies  an  example  of  bold 
and  effective  type-setting  which  is  attention-getting  and  cap- 
able of  elbowing  its  way  out  from  a  pageful  of  rival  ads.,  but 
which  also  conveys  a  mighty  valuable  message  for  the  mer- 
chant who  Would  make  the  most  of  his  nindow  displays  in  at- 
tractive/ and  directing  purchasing  power  through  the  doorways 
of  his  store. 


alogue  right  in  front  line  trenches  so  to 
speak,  and  "wallop"  it  too! 

Make  Page  and  Window  Keep  Step 

There  is  a  merchant  in  a  certain  Wes- 
tern city  who  does  his  own  window 
trimming,  and  who  writes  his  own  ads. 
He  is  for  himself  both  display  manager 
and  ad.  writer,  and  he's  a  dandy  at  both 
lines,  besides  being  a  clever  buyer,  and 
no  slouch  at  selling  a  customer  either. 
There  are  others  like  him,  and  a  good 
many  who  have  in  business  development 


outstripped  him  to  the  extent  of  having 
someone  to  write  their  ads.  for  them, 
and  someone  to  trim  their  windows  too, 
although  over  both  departments  they 
may  still  keep  a  watchful  eye. 

This  particular  mer- 
chant, however,  has  to 
keep  his  watchful  eye 
over  only  the  clever  work 
of  his  own  hands  as  yet. 
But  his  work  is  team-work 
all  the  same,  for  he  al- 
ways lets  his  right  hand 
know  what  his  left  hand 
is  doing  when  it  comes  to 
display  arrangement  and 
advertising. 

In  other  words  he  sees 
to  it  that  his  advertising 
and  his  window  or  coun- 
ter displays  are  keeping 
step  together.  It's  a 
pretty  lively  step  too,  for 
he's  after  business,  and 
business  needs  some  catch- 
ing any  old  time.  Some- 
times his  ad.  writing  sets 
the  pace,  and  sometimes 
his  window  trimming,  but 
they're  never  far  behind 
each  other,  and  his  cus- 
tomers have  come  to 
know  it. 

New   Advt.   New   Trim 

Knowing  that  there  are 
always  customers  who  on 
seeing  an  attractive  win- 
dow display  want  to  know 
details  about  the  goods 
which  cannot  all  be  ex- 
plained at  length  on  the 
price  tickets  or  attention- 
getting  cards,  he  takes 
care  to  furnish  some  of 
that  information  in  his 
newspaper  advertising. 
Thus  the  ad.  calls  atten- 
tion to  the  window,  arous- 
ing in  customers  who  have 
not  yet  seen  it  the  desire 
to  look,  and  adds  persua- 
sion for  those  whose  attention  has  al- 
ready been  engaged  by  the  color  and  sub- 
stance of  the  display.  Not  infrequently 
this  merchant  has  tried  the  effect  of  past- 
ing a  copy  of  his  ad.  on  the  glass  of  his 
window  right  beside  the  display  the  ad. 
deals  with.  From  studying  the  window, 
and  reading  the  a  1.  to  the  next  move, 
which  is  entering  the  store  to  handle 
and  talk  about  the  goods  and  finally  to 
purchase  them,  the  customer  usually 
proceeds  naturally.  This  merchant  goes 
one    better    than    the    mail    order    cata- 
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logue.  He  achieves  what  the  mail  order 
catalogue  tries  with  but  indifferent  suc- 
cess to  do:  that  is  to  give  the  prospec- 
tive customer  a  favorable  realization  of 
the  goods  offered.  At  that  business,  and 
with  his  power  to  serve  plus  his  personal 
knowledge  of  his  customers  the  home 
town  merchant  has  the  mail  order  man 
"skinned  a  mile." 

Besides  his  fairly  large-space  display 
advertising,  this  merchant  has  a  habit 
of  using  a  flock  of  little  "readers"  in  the 
personal  columns  of  the  local  paper. 
These  can  be  very  swiftly  handled  by 
«ven  a  none-too-satisfactory  printing 
plant,  and  where  it  has  proved  impos- 
sible (  as  it  sometimes  does)  for  the  prin- 
ter to  make  the  display  ad.  appear  co- 
incidentally  with  the  new  window  show,  a 
few  of  these  busy  little  reader  ads.  con- 
vey information  enough,  and  draw  at- 
tention to  the  window  in  the  manner  de- 
sired. It  has  always  been  an  aim  of 
this  merchant's  to  have  his  store  talked 
about  where  the  women  of  his  town  meet 
over  the  tea  cups,  and  a  good  deal  of  his 
success  in  this  direction  can  be  attributed 
to  his  effective  teamwork  with  ads.  and 
window  trims.  Quite  probably  the  fact 
that  his  little  reader  ads.  are  inter- 
spersed with  social  notes  in  the  news- 
paper has  helped  also.  The  facts  that 
Mrs.  So-And-So  has  a  new  baby,  and  Mr. 
Merchant  a  new  line  of  lingerie  in  one 
and  the  same  week  may  not  be  of  equal 
social  importance,  but  both  make  mighty 
useful  talking  points  with  the  women- 
folk. 

An  important  factor  in  connection  with 
this  team  work  between  ad.  writer  and 
window  display  manager  is  that  while 
both  appeals  to  the  purchasing  power 
of  the  customer  are  closely  interlinked, 
each  is  also  independent  of  the  other  for 
purposes  of  persuading  to  buy.  The 
advts.  do  their  work  as  well  as  printers.' 
ink  and  good  business  English  can.  The 
window  trims  use  every  effective  device 
achievable  to  induce  enquiry,  and  develop 
the  desire  to  possess  the  goods  shown. 

Long  ago  the  Western  merchant  re- 
ferred to  learned  that  it  does  not  do  to 
buy  space  in  a  newspaper  simply  to  in- 
vite people  to  come  down  town  and  look 
in  a  store  window.  Each  ad.,  each  little 
reader-par.  even,  stands  firm  and  four- 
square on  its  own  sturdy  business  feet, 
conveying  a  selling  message,  calling  at- 
tention, arousing  interest,  satisfying  in- 
quiry, and  persuading  the  purchase. 

So  with  the  window  displays.  With- 
in the  limits  of  the  space  available,  and 
subject  to  the  restrictions  of  the  ma- 
terials involved  these  displays  are  made 
eloquent  as  the  ads.  They  have  the  ad- 
vantage of  color,  and  reality.  They  com- 
bat the  persuasive  charms  of  the  mail 
order  catalogue  by  fair  means  and  most 
effectively.  Behind  all  is  the  one  great, 
main,  and  most  effective  argument  of 
all  which  the  provincial  town  merchant 
has  to  use  in  meeting  mail  order  compe- 
tition— his  unrivalled  power  to  serve,  to 
oblige,  and  to  satisfy  without  delay  the 
customers  who  learn  to  value  the  con- 
venience that  home  town  service  means. 


The  Counters  of  Your  Store 

Points  That  Will  Enable  the  Storekeeper  to  Improve  the  Store's 
Appearance,  and    Incidentally  Convenience  Customers. 


COUNTERS  should  be  neither  too 
high  nor  too  low  but  just  the 
right  height  to  afford  comfort. 

A  few  stools  or  chairs  placed  in  front 
of  the  counters  will  be  found  a  boon  to 
tireJ   shoppers. 

Place  a  large  basket  or  box  behind  the 
counter  for  trash. 

The  space  back  of  a  counter  should  be 
wide  enough  to  permit  two  persons  to 
pass  without  crowding. 

If  you  use  counter  display  don't  make 
tame  toe  prim,  as  many  people  hate  to 
disturb  a  prim  display. 

If  possible  arrange  a  trap  behind  the 
counter  so  sweepings  can  fall  into  a  box 
or  barrel  in  the  cellar. 

Arrange  a  bin  with  spring  lid  in  which 
a  fire  bucket  is  placed.  On  the  fronf  of 
the  counter  at  just  the  place  this  bucket 
rests  place  a  placard  reading,  "Fire 
bucket." 

Round  off  the  ends  of  the  counter;  this 
will  s?ve  many  a  bruise  when  hurriedly 
leaving  the  rear  at  times. 

Sandpaper  and  plane  the  top  of  the 
counter  at  frequent  intervals;  this  treat- 
ment to  be  followed  by  a  coat  of  varnish 
so  the  counter  makes  a  good  impression 
on  trade. 

Change  Cup  Assists 

Place  a  small  change  cup  on  the  coun- 
ter so  money  can  be  deposited  therein. 
This  prevents  people  from  fumbling  to 
pick  up  their  chanpe.  Keep  a  pad  and 
pencil  on  the  counter  so  people  may 
figure  when  making  a  purchase.  This 
will  also  be  found  handy  for  taking  tele- 
phone numbers  instead  of  searching  for 
a  scrap  when  wanted. 

Remember  everyone  en  the  reverse  side 
of  the  counter  is  your  guest.     Conserve 


paper  and  twine.  Use  just  the  right  size 
to  wrap  each  parcel,  also  the  proper 
amount  of  twine. 

Save  the  large  pieces  of  paper  and 
twine.  These  can  be  used  with  a  saving 
in  many  cases. 

Affix  a  twine  reel;  as  each  pieco  of 
string  is  salvaged,  tie  to  the  loose  and 
save. 

Have  a  knife  or  twine  cutter  handy 
so  you  will  not  be  compelled  to  break, 
tear  or  haggle  the  ends  of  a  package. 

Do  not  pile  goods  in  such  form  that 
the  clerks  or  goods  behind  the  counter 
are  obscured. 

Be  sure  your  display  is  not  so  arrang- 
ed that  a  touch  will  send  it  topoling. 
Many  a  customer  has  been  embarrassed 
by  knocking  over  goods  which  were  so 
displayed. 

Smile  and  say  "thank  you*'  every  time 
you  close  a  sale. 

Do  not  tempt  the  weak  by  a  display 
easily  pilfered. 

Keep  a  dust  cloth  handy  so  the  counter 
can  be  wiped  clean  of  dust  every  little 
while. 


FASHION  SALON  REMODELLED 

Ottawa,  Ont. — Tastefully  decorated  in 
French  biue  and  grey,  the  remodelled 
Salon  of  Nu  Vogue,  Sparks  Street,  Ot- 
tawa, is  a  fine  tribute  to  three  years' 
honest  endeavor  by  the  management  to 
give  Ottawa  splendid  values  in  ladies' 
wear  at  prices  reasonable  while  fashion's 
dictates  are  always  in  evidence.  Just 
three  years  ago  the  store  opened  for 
business  and  by  faithful  service,  real 
values  and  up-to-date  merchandise  has 
come  to  be  looked  upon  as  a  store  worth 
while. 
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I  DON'T  KNOW 

Few  things  are  more  exasperating  to  the  average  retail  buyer  than  to 
have  an  inquiry  made  of  a  salesman  or  saleswoman  answered  with  the  ex- 
pression, "I  don't  know." 

While  obviously  there  are  many  things  about  the  merchandise  entrust- 
ed to  their  care  which  they  cannot  be  reasonably  expected  to  know,  in  general 
the  man  or  woman  to  whose  care  certain  merchandise  is  entrusted  should 
have  a  fair  amount  of  definite  information  regarding  the  same. 

However,  when  a  query  cannot  be  intelligently  answered,  it  is  certainly 
better  to  frankly  acknowledge  ignorance  than  to  try  and  bluff. 

In  the  main,  in  our  stores,  there  is  room  for  a  vast  amount  of  improve- 
ment in  this  matter  of  knowledge  of  merchandise.  It  is  too  true  that  order 
takers  and  not  salesmen  are  in  the  majority. 

And  yet,  properly  trained  by  the  employer,  a  goodly  percentage  of  these 
would  and  could  graduate  from  the  former  class  into  the  latter. 

The  crux  of  the  whole  matter  often  lies  in  the  attitude  of  the  merchant 
toward  his  business  and  his  employees.  Indifference,  lack  of  enthusiasm  and 
carelessness  on  the  part  of  the  "boss"  are  almost  certain  to  beget  a  like 
condition  among  the  selling  force. 

Merchants  owe  it  to  their  business,  to  themselves  and  to  their  help  to 
see  to  it  that  maximum  efficiency  prevails.  One  broad  highway  leading  to 
this  condition  unmistakably  bears  the  title,  "Knowledge  of  Merchandise." 
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A  Prize  Window 

This  window  was  arranged  by  the  display  manager  of  the  D.' E.  Macdonald  and  Bros.  Company,  of 
Guelph,  to  illustrate  a  special  line  of  porch  shades  carried  and  recommended  by  the  firm.  The  display 
took  second  prize  in  a  widely  entered  contest  arranged  by  the  makers  of  the  shades.  The  shades  are  hung 
plain  across  the  hack  of  the  window,  conveying  a  "completely  screened"  idea.  Other  shades  hang  halj 
vay  down  m  front  of  these  to  convey  to  the  passerby  the  quality  and  utility  of  the  screen.  In  the  fore- 
ground rolled-up  screens  in  various  widths,  decorative  display  cards  and  porch-climbing  flowering 
add  /mint  (mil  attractiveness  to  the  display. 


Extend  Credit  When  Possible 

High  Wages  Have  Increased  Ranks  of  Open  Account  Customers- 
Let  Customers  Make  Suggestion — Ways  of  Securing 
Charge  Accounts. 


PEOPLE  will  buy  more  poods  if  they 
do   not   have   to   pay   for  them   at 
once.     As  a  rule  better  goods  are 
purchased.    Ir.  these  times  of  high  wages 
most  e^ery  pc  rson,  excepting  the  known 
d-bcats,"    is   a   logical   customer  on 
open    account.      The   working    men    who 
COttOIl    h0S«     a    f i  w    years    ago    now 
wears  silk,  and  his  wife  who  last  season 
made  over  her  dresses,  now  cle'.hes  her- 
1 1  f  in   the  latest   style. 

A  sort  of  an  endless  chain  plan  can 
be  operated  ?oon  after  a  few  hundred 
reliable  nanus  are  listed  on  the  books, 
have  printed  a  number  of  cards  and  send 
I  hem  with  bills.  Send  these  cards  at- 
tached to  a  lett(  i    reading: 

"Wi  feel  by  this  time  you  realize  the 
advantages  of  a  charge  account  and 
would  like  to  extend  the  privilege  to 
some  of  your  friends." 


Just  as  soon  as  the  names  come  to 
hand  send  a  letter  to  the  person  recom- 
mended with  a  statement  that  Mrs. 
Smith  suggested  her  name  for  charge 
account.  The  result  will  be  another  cus- 
tomer for  the  price  of  a  postage  stamp. 

Still  another,  though  a  more  expensive 
way  to  secure  charge  accounts,  is  the 
method  used  by  a  certain  store  in  Cleve- 
land. 

Canvas   Likely   Customers 

This  house  sends  around  the  city  two 
young  women  who  call  on  the  majority 
of  families  in  town  and  invite  them  to 
open  a  charpe  account. 

This  idea  was  conceived  by  the  pro- 
prietor of  the  store,  who  at  first  sent  his 
confidential  clerk  on  a  visit  to  a  well- 
known  newly-opened  hotel,  with  the  pur- 
pose of  making  friends  with  the  guests. 


This  clerk  pained  the  pood  praces  of 
the  leading  families  stoppinp  there  and 
extended  the  charpe  account  privilege. 
with  the  result  that  a  special  force  con- 
sisting of  two  women  travellers  is  now 
penetratinp  into  all  parts  of  the  city 
callinp  on  a  selected  list. 

At  the  inception  of  this  plan  one  young 
woman  was  sent  out  over  a  route  by 
If,  but  experience  soon  showed 
that  one  was  virtually  "lost"  while  alon<  . 
but  as  a  rule,  when  two  go  out  together 
each  supports  the  other.  The  new  ac- 
counts they  open  quickly  double,  and  the 
success  of  the  method  is  assured  for  t?Tn 
particular  store. 

Still  anothei  plan  is  to  insert  in  i 
month's  hill  a  folder  descriptive  of  seme 
particular  merchandise  en  sale.  Ex- 
perience has  r.hown  that  when  ;>  customer 
mails  a  check  in  settlement  of  a  monthly 
bill  there  arc  few  which  are  not  accom- 
panied by  an   older. 


The   British   Board   of  Trade  has      re- 
moved  the   export   embargo   on   wool,   it 

was    announced    from    London    early   this 
month. 
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A  Sunroo 

This  was  the  effective  Spring  opening  window  of  th 
the  interior  of  a  sunroom — the  woodwork  being  do 
lines  which  define  the  panels.  These  are  in  light  bl 
the  flooring  in  imitation  tile  is  in  harmonizing  shade 
flower  boxes  and  vases  the  dainty  yellow  and  blue  co 
is  in  a  bluish  grey  tone.  The  tvax  figures  are  amaz 
counted  in  arranging  for  our  window  trims,"  said  the 
gained  in  our  policy  of  display  is  what  matters  to  us. 
methods  through  the  style  of  our  store  arid  throng 
scenic  painted  back  drop  should  be  noted  in  this  beau 
on  the  stage. 


m  Scene 

e  Cressman  Company,  Peterborough.  It  represents 
ne  in  canary  yellow  with  the  exception  of  the  lighter 
ue.  The  window  draperies  are  all  in  light  blues  and 
s  of  blue,  blocked  off  with  a  narrow  yellow  line.  In 
mbination  is  carried  out,  and  the  wicker  furniture 
ingly  life-like  in  pose  and  appearance.  "Cost  is  not 
Cressman  display  manager.  "The  business  prestige 
We  are  looking  to  gain  favor  by  using  up-to-date 
h  our  classical  windoiv  displays."  The  use  of  the 
tiful  window.     The  curtain  is  similar  to  the  drop  used 


UNIQUE  BUTTON  DISPLAY 

One  New  England  merchant  conceived 
a  unique  button  display  in  this  fashion: 

Realizing  that  the  fleeting  of  time  is 
of  almost  universal  interest,  he  decided 
to  utilize  the  clock  idea  to  focus  the 
attention  of  the  public  on  his  ability  to 
cater  to   its   button   needs. 

Instead  of  showing  the  usual  sample 
cards  on  which  buttons  are  sewn  in 
vertical  and  horizontal  lines,  he  arranged 
his  samples  to  represent  the  dial  of  a 
large  clock  with  the  hours,  minutes  and 
even  seconds  provided  for.  The  hands 
of  the  clock  were  also  made  of  buttons. 

This  merchant's  timepiece  did  not 
actually  keep  time.  However,  such  a 
clock  can  be  made  to  do  so  with  the 
help  of  mechanical  devices.  Adding 
action  to  the  display  would  have  greatly 
increased   its   effectiveness. 


CANADIAN  BRANCH  TO  A.  STEIN 
&  COMPANY 

A.  Stein  &  Co.,  Ltd.,  a  branch  of  the 
same  firm  with  offices  in  Chicago  and 
New  York  and  known  as  the  makers  of 
"Hickory"  garters  for  women  and  chil- 
dren, "Flexo"  arm  bands  and  other  elas- 
tic articles,  recently  began  active  manu- 
facturing in  the  Empire  Building,  64 
Wellington  Street  West,  Toronto.  This 
firm  has  been  in  business  since  1887  and 
their  main  factory  is  in  Chicago. 

"The  high  standards  of  quality  which 
A.  Stein  &  Co.  have  always  maintained 
and  which  have  won  for  them  an  inter- 
national reputation  will,  of  course,  be 
strictly  adhered  to,"  said  R.  S.  Donnelly 
their  manager  in  referring  to  the  open- 
ing of  this  Canadian  branch.  "There  is 
a  real  appreciation  in  the  Dominion  for 
products  like  ours  and  there  is  no  reason 
why  we  should  not  duplicate  here  the 
same  success  that  has  rewarded  our  ef- 
forts in  the  United  States." 


How  I  Made  My  Hardest  Sale 

One   Salesman  Tells    How   He   Learned   Customer's   Hobby   and 

Secured  Interest  in  Merchandise  Through 

a  Game  of  Chess. 

By  JOSEPH  BRICKLEY 


SEVERAL  years  ago  1  sold  silk  lin- 
ings for  a  well-known  concern  locat- 
ed in  New  York  City.  I  had  the  us- 
ual salesman's  luck  and  established  what 
I  was  proud  to  term  a  paying  line  of 
customers.  In  my  section  was  a  concern 
which  used  many  thousands  of  yards  of 
silks  each  year,  but,  try  as  I  would,  I 
could  not  even  get  the  old  gentleman  who 
bought  the  goods  to  look  at  my  line. 
Every  salesman  knows  this  type  is  a 
thorn  in  his  side,  for  to  get  a  man  tc 
look  at  his  line  and  then  not  sell  him. 
is  nc  crime  against  salesmanship,  but  to 
have  a  man  consistently  refuse  is  disas- 
trous. I  resolved  to  make  renewed  ef- 
forts to  sell  this  man  or  find  out  why 
I  could  not.  Once  I  had  the  true  reason 
I  felt  there  must  be  a  way  to  overcome 
it,  as  I  knew  my  line  was  right  and  the 
prices  fair. 

The  result  of  my  investigation  reveal- 
ed the  fact  that  every  cent's  worth  of 
goods  wris  secured  through  a  son-in-law 
whom  he  favored  by  reason  of  his  re- 
lationship, and  by  the  same  token  barred 
competition.  I  learned  also  that  Ihe  old 
gentleman  was  an  ardent  chess  player, 
and  the  son-in-law  looked  on  the  game  as 
a  waste  of  time. 

Learned  to  Play 

I  myself  did  not  rank  as  a  first-class 
player,  but  thought  I  saw  a  way  tc  break 
through  the  wall  of  reserve  by  this 
means.  Accordingly  I  went  to  a  noted 
chess  player  and  brushed  up  on  my  game. 
I   also  went  to   Atlantic   City   and  tried 


conclusions  with  a  celebrated  player  who 
meets  all  comers  at  a  well-known  amuse- 
ment pier.  Next,  I  went  to  my  factory 
and  h/id  them  make  up  a  handsome  chess 
board  of  the  best  grade  of  black,  white 
and  red  silk. 

Thus  equipped,  I  went  again  to  the 
man  I  resolved  to  conquer.  Presenting 
my  card  I  wrote  on  the  back:  "A  fellow 
chess  player  wishes  to  say  a  few  words." 

I  was  admitted  at  once,  and  said:  "Sir, 
I  have  called  on  you  several  times  and 
tried  to  have  you  look  at  my  line,  but  this 
time  my  call  is  on  another  subject.  I 
find  myself  alone  each  time  I  visit  this 
city,  and,  as  I  am  an  ardent  chess  player, 
I  wonder  if  you  would  not  accommodate 
me  with  a  game  at  such  times!" 

Accepts   Challenge 

The  old  gentleman,  with  the  "instinct  of 
a  chess  player  challenged,  replied:  "By 
all  means,  young  man,  I  am  always  glad 
to  beat  a  new  visitor.  Come  around  to- 
night." 

You  can  bet  I  was  on  the  job  that 
evening,  and  when  the  old  fellow  got 
out  his  chess  board  I  asked  permission  to 
have  him  try  what  I  considered  an 
unique  board,  being  made  as  it  was  from 
my  line  of  silk  samples.  My  plan  suc- 
ceeded. I  made  the  display  via  the  chess 
board  and  the  trick  so  amused  the  old 
gentleman  that  he  decided  a  fellow  as 
artful  as  I  proved  to  be  at  least  deserved 
a  look  at  his  samples,  and  for  my  pains 
I  secured  an  order  from  him  the  next 
day. 
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Wide 

Range 

of 

Beautifully 

Blended 

Shades 

includes 

twenty 

tints. 


Wins 

Silk  Hosiery 


Patent 
Anti-ladder 
Stitch 
Prevents 
Garter 
Ravels — 
a  Boon 
to  all 
Women 


Winsome  Maid  Pure  Thread  Silk  Hosiery  gives  prestige  to  your  reputa- 
tion as  a  judge  of  quality  in  silk  stockings. 

It  has  charm,  individuality,  beautiful  weave  and  perfect  fit. 

Patent  anti-ladder  stitch  at  the  hem,  which  absolutely  prevents  garter 
runs,  gives  it  big  selling  possibilities. 

All  sizes  from  8 1/2  to  10. 

ALLEN  SILK  MILLS 


Stanley   McLeod, 

449  Granville  St.,  Vancouver 
Wentfrn  Representative 

E.   R.   Clarry, 

14  Algonquin  Ave.,  Toronto 
Rrprmentntivr  for  Northern  Ontario 


43  Davies  Ave.,  Toronto 

H.   Switzer, 
193  Sparks  St.,  Ottawa 
Representative  for    Eastern   Ontario   and  Montreal 

R.   H.   Switzer, 

35  Wellington  St.  W.,  Toronto 
Salesman    for   Toronto 


Jones-Cairns,   Ltd., 

St.  John,   N.B. 
Eastern  Representative 

J.  E.  Cote, 

66  Church  St. 
Quebec,  Que 


Norman    Switzer,   35  Wellington  St.  W.,  Toronto,  Representative  for  Western  Ontario 

"CANADIAN    GOODS    ARE    BETTER." 
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A.B.C.  HOSIERY 

FOR  CHILDREN 

SATISFIES  CUSTOMERS 

Your  customers  want  children's  stockings  that 
wear  well,  look  well,  and  fit  well;  stockings  that 
are  a  little  better  than  the  average,  that  give  honest 
value  for  every  dollar  spent. 

You  want  to  carry  hosiery  that  combines  all  these 
qualities,  and  which  consequently 

SELLS  QUICKLY  and  PROFITABLY 

A. B.C.  HOSIERY  for  children— as  well  as  for 
men  and  women  —  satisfies  you  and  your  cus- 
tomers. It  invites  critical  inspection  of  quality, 
is  built  to  withstand  rough  wear,  and  is  econ- 
omical. 

MADE  IN  ALL  SIZES 

from  4  to  10  inches,  of  finest  imported  wool,  in 
black,  white  and  browns,  with  reinforced  heel  and 
toe,  and  strong  elastic  weave  (  I  and  I  rib). 


Write  for  Prices 

ALLEN  BROS.  CO.  LIMITED 

883  Dundas  St.  East  Toronto 

"CANADIAN  GOODS  ARE  BETTER" 
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NEW  ZEALAND'S  OPINION  OF 
REGENT -KNIT  SPECIALTIES 


Sweaters 
de  Luxe 

and 

Fancy  Knitted 
Novelties 


Silk  Tricollettes 

and 

Wool  Jersey  Velours 


REGENT    KNITTING    MILLS    LTD 


MONTREAL 


DRY    GOODS    REVIEW 


117 


Two  of  our 

Leading,    Sellers 

For  Immediate  Delivery 


Stvle  293— Rose 


Supplied 

In  the  following,  Colors 

Turquoise,     American     Beauty,      Sea 

Green,     Saxe,     Rose,     Paddy,     Maize, 

Pink,  Flame,    Mauve,    Violet    and  all 

staple  shades. 


Style  279— Flame 


We  would  be  pleased  to  submit  a  sample  assortment 
for  your  inspection  ;   a  letter  from  you  will  bring,  it. 

THE  UNIVERSAL  KNITTING  CO.,  LTD 


V 


ancouver 


,  B.C. 


* 


IS 
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"Canvelco" 
Veils  Veilings 


POPULAR 
DESIGNS 

WD 
PRICES 

BRIDAL 
V  E  I  L  S 


NOVELTIES 

AND 

MOURNING 


"MONA  LISA" 

The  biggest  hit  since  Veils  were  first  produced. 
Stock  limited 

Colors — Black,    Navy,    Nigger,  Taupe,  Prunelle 
If  you   are  one  of  the  few  not  selling  them  yet, 
try  some  right  now  ! 

ELASTIC  VEILS 

Plain  and  Fancy 

LACES 

From  a  Baby  Edge  to  a  Flouncing 

BLACK  MALINE 
SILK  NETS 

Black  and  all  colors 

COTTON  NETS 
FRENCH  GEORGETTE  &  NINONS 

"At  Your  Service" 


Canada  Veiling  Co.,  Limited 

84-86  Wellington   St.  West 
TORONTO 
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Net-To fc 


am 


Oriental  Laces 

Fashion  s  Latest  Fancy 


LACES 

EMBROIDERIES 

DRESS  TRIMMINGS 

GEORGETTES 

CHIFFONS 


Beautiful  filmy  creations  which  give  the 
last  touch  in  distinctiveness  to  Summer 
Dresses  and  Blouses.  They  are  very 
much  in  vogue  for  the  coming  Summer 
season. 


HOSIERY 

BRASSIERES 

HANDKERCHIEFS 

WASH  GOODS 

RIBBONS 


The  Blue  Star  line,  as  always,  offers  a  complete  and  authoritative  presen- 
tation of  what  is  and  what  will  be  in  the  world  of  style.  The  newest 
whims  of  Dame  Fashion  are  ever  to  be  found  first  in  the  Blue  Star  range. 


jWusier  protons  (Canaba)  Htmtteb 


I -ill 
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Introducing 
A  new  line  of  CLATWORTHY  Fixtures 


Artistic  Wood  Pedestals  and  HatStands 

Mahogany  or  Walnut  Finish 

No.  701— Pedestals— Top  10  in.  diameter. 
Three  heijrhts-12   in.,   18  in.  and  24   in. 

No.  702— Hat  Stand— Made  in  seven 
heights,  for  counter,  window  or  floor  use — 
18   in.  to  60  in.   high. 


No.  701— Pedestals  No.  702— Hat  Stands 

Artistic  in  Design — Rich  in  Coloring — Beautifully  Finished 


Our  New  Catalogue 

Will  be  off  the  Press  May  1st.  It  contains  136  pages  showing  the  most  complete 
line  of  Display  Fixtures  and  Display  Forms  made  in  Canada.  Every  page  full 
of  interest  to  the  Dry  Goods  Merchant,  or  Window  Trimmer. 

Send   us  your  name  for  a  copy. 

CLATWORTHY  &  SON,  LIMITED 


Established  1896 


TORONTO 

REPRESENTATIVES: 

Vancouver,  H.C.:  M.  E.  Hatl  &  Co.,  Mercantile  Bids. 
Montreal,  (Jue.  :  lirnham  Harris.  31  Drammond  Si. 
Winnipeg.  Man.:  O'Hrien  Allan  Co.,  Phoenix  Block. 
Halifax.   .VS.:   D.    A.   Oorrie,    Box    273. 


Incorporated  1908 
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j^fAW KINDS  OF  SALES 

WITH  ONE 

UNIFORM 
SYSTFM 


Paid-  Take         Exchange 

Pa  id -Send         Refund 

Charge-  Take     C.  O.  D. 

Charge-Send      C.O.D.  part 
payment 


T^HE  variety  of  transactions  in  the  retail  store  is 
surprising.    Paids,  charges,  CO.D.'s,  exchanges, 
refunds,  will-calls to  mention  but  a  few. 


To  simplify  their  handling  by  salespeople  is  to  insure  quick  "break- 
ing-in,"  lessening  of  mistakes,  reduction  of  overhead. 

With  the  centralized  system — wire  line,  electric  cable,  or  pneumatic 
tube  carrier — all  transactions  are  handled  uniformly  alike. 

An  itemized  salcschcck  is  made  out  and  sent  via  carrier 
to  the  central  cash  and  credit  desk. 

Records  are  then  clear,  errors  are  largely  eliminated,  bookkeeping 
is  simple,  and  invisible  leaks  are  prevented. 

In  this  connection,  Richard  Hall  &  Son.  of  Peterborough,  Canada, 
say — 

"Our  experience  indicates  that  the  centralized  system 
simplifies  the  problems  of  operation.  Uniformity  in  hand- 
ling transactions,  sending  the  cash  and  saleschecks  to  a 
central  point,  makes  necessary  less  supervision. 
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It  has  taken  35  years 
of  hard  work  to  develop 
the  organization  making 
National    Cash    Registers 

STARTING  with  two  employees  in  one  little  room,  The 
National  Cash  Register  Company  now  has  a  making 
organization  of  over  7,000  people  working  in  21  big 
buildings. 

It  has  taken  35  years  to  develop  this  tremendous  organiza- 
tion. 

Many  obstacles  had  to  be  overcome  in  those  years.  Money, 
time  and  energy  were  thrown  into  the  enterprise  by 
large-visioned  men  who  believed  that  cash  registers  were 
a  necessity  in  stores  of  all  kinds. 

Slowly  but  surely  the  business  grew.  Building  after 
building  sprung  up  to  house  the  expanding  organization. 

The  National  Cash  Register  factory  of  to-day  is  the  result. 
It  is  built  on  a  foundation  of  faith  in  the  cash  register  as  a 
business  necessity.  It  is  dedicated  to  the  making  of  a 
labor-saving  machine  that  helps  merchants,  clerks  and 
customers. 

The   National   Cash   Register  Company  of  Canada,   Limited 

Factory  :    Toronto,  Ontario 


BRANCH  OFFICES 


Calgary 714  Second  Street  W. 

Edmonton 5  McLeod  Bldg. 

Halifax 63    Granville    St. 

Hamilton 14   Main  Street  E. 

London 350  Dundas  Street 

Montreal 122  St.  Catherine  Street  W. 

Ottawa 305  Bank  Street 


Quebec 133  St.  Paul  Street 

Regina 1820  Cornwall  Street 

Saskatoon 265  Third  Avenue,  S. 

St.  John 50  St.  Germain  Street 

Toronto 40   Adelaide   Street 

Vancouver 524  Pender  Street  W. 

Winnipeg 213    McDermot    Avenue 
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CANADA'S  LEADING  DISPLAY  FIXTURE  HOUSE 


No.  177  E/x— Newest  Waist 
Form  on  the  market,  rfill 
boost  your  Waist  sales.  True 
to  life  in  every  detail. 


Superb  Art  in  designing,  best  facilities, 
and  skilful  workmanship,  all  combine  to 
make  — 

DALE  FIXTURES 

THE  BEST  OBTAINABLE 

The  standard  of  absolute  perfection  that 
we  have  always  insisted  upon  has  won 
throughout  the  trade  appreciation  and 
commendation  from  those  who  realize 
the  importance  of  artistic  Display  Fix- 
tures  and   irreproachable   Wax   Figures. 

WAX  FIGURES 
Perfect  in  every  detail 

DISPLAY  FORMS 
of  all  kinds 


DALE  WAX  FIGURE  CO. 


LIMITED 


86jYork  St. 

P.  R.  MUNRO, 

150BleurySt. 

Montreal 


TORONTO 


Agents  : 

E.  R.  BOLLART  &  SON 

501  Mercantile  Bldg. 

Vancouver 


■-&r 


No.  3020— Waist  Stand,  fin- 
ished in  Old  Gold  and  Old 
Ivory — three  heights — 24,  30 
and  36  inches.  Beautifully 
fini  hed  and  designed. 


Selling  Gloves 


A  system  of  Store  Fixtures  that  will  double  the 
capacity,  increase  the  sale  and  make  every  size  in- 
stantly available  in  your  Glove  Department,  should 
interest  you.  The  New  Way  System,  one  unit 
of  which  is  shown  above,  will  do  this,  not  only 
in  Cloves,  but  in  every  department. 
Let  us  explain  the  system. 

Jones  Bros.  &  Co.,  Ltd. 

29-31  Adelaide  St.  W. 
Toronto 


The  Latest  in 

PERIOD 
DESIGNS 


Ivory  finishes, 
white  and  gold, 
French  gray,  gray 
and  ivory,  gold, 
antique  silver,  etc. 

Beautiful  decora- 
tions in  beads  and 
wreaths. 


r/^i 


All  styles  of 
stands  for  millin- 
ery stores  and  de- 
partments. 

Write    for 
particulars. 

J.  R. 

PALMENBERG'S 

SONS,  INC. 

NEW   YORK 
63-65  W.  36th  St. 

BOSTON 

26  Kingston  St. 

CHICAGO 

204  W.  Jackson   Blvd. 

BALTIMORE 
108  W.  Baltimore  St. 
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ERE  we  see  that  even  800  years  ago  the  thumbs  were  relied 
upon  to  measure  fabrics.  It  may,  at  first  thought,  seem  absurd 
to  make  a  comparison  of  present  day  yard-stick  measure- 
ments with  "yards"  as  measured  centuries  ago,  but  in\  estima- 
tion reveals  that  yardstick  results  now  are  quite,  if  not  more, 
variable  than  the  picture  shows.  You  may  smile,  Mr.  Mer- 
chant, but  let  us  prove  to  you  that  such  is  the  case. 

N  OUR  research  work,  we  have  found  that  not  infrequently  a 
purchase  of  two  or  three  yards  will  measure  a  quarter  to  three 
quarters  of  a  yard  over  —  sometimes  a  full  yard  over\  In- 
stances where  a  customer  received  six  and  one  half  instead  of 
four  and  one  half  yards,  or  seven  for  five  yards  are  not  infre- 
quent. The  latter  cases  are  not  due  to  loss  incurred  by  "swap- 
ping thumbs,"  but  to  interruption  while  making  the  measure- 
ment— merely  loss  of  count, 

ALL  of  which  is  easily  overcome  by  supplying  the 
salesperson  with  the  modern,  up-to-date  instru- 
ment which  measures  36  inches  to  each  yard,  records 
automatically  the  number  of  yards  measured,  and  in 
addition  to  these  functions  computes  the  amount  of 
the  sale — 

THE  MEASUREGRAPH 


A  Post  Card  Will  Bring 
Our   Representative 


The  Measuregraph  Company 

of  Canada,  Ltd. 

88  Bay  Street  -  -  TORONTO 
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"Display  Your  Wares 


99 


Notions" 


Can  You  Trust  Your  Customer? 


■to    come    and    ask   for    that    little    article 


Remember    the    power    of    suggestion ! 


(jbRONroS/fowCASFCo)   Lnmted 


181-199  CARLAW  AVENUE 
TORONTO 
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Exquisite  Draperies  from  France 

Large  Collection  of  Wall  Coverings,  Furniture  Fabrics,  Lamp  Shade  and  Cushion  Materials 
Received  From  Paris  This  Month  Emphasize  the  Speedy  Recuperation  of  French 


Paris,  France, 

April,  1920. 

EDITOR,  DRY  GOODS  REVIEW: 
Having  been  fortunate  to  secure 
a  full  collection  of  novelties  in 
tin  Upholstery  Department,  I  am  send- 
ing you  herewith  these  samples  with 
particulars.  I  divide  the  subject  into 
Beveral  chapters:  Wall  Coverings,  Furni- 
ture Coverings,  Curtains,  Cushions, 
Lampshades. 

Wall  Coverings 
Need  strong  materials,  and  the  most 
suitable  is  Toile  de  Jouy,  plain  for  the 
greater  part  of  the  wall  with  a  passe- 
mentary  border,  or  some  painted  cloth  to 
trim.  Pattern  No.  1  would  be  found  use- 
ful in  the  natural  shade  blue  for  bed- 
rooms, drawing  rooms  or  boudoirs; 
darker,  in  brown,  dark  red,  for  halls, 
stair  cases,  studyroom,  etc. 

The  following  patterns  are  more  suit- 
able for  country  houses  where  the  light 
of  the  sun  is  very  crude  and  allows 
bright  colors;  No.  2  and  3  are  composed 
according  to  the  staple  style  which  calls 
for  flowers  and  leaves  in  their  real  shape 
and  shade.  Both  would  do  well  for 
dining  room  wall  coverings  and  even 
curtains.  No.  3,  I  could  also  see  in  a 
bedroom,  especially  if  lighter  mauve 
could  be  obtained,  which  is  very  likely. 
No.  4  is  already  on  its  way  to  impres- 
sionists' style.  Yet  it  would  look  effec- 
tive, too,  in  any  room  where  everything: 
Furniture,  knicknacks  would  match — a 
gentleman's  sitting  room,  for  instance, 
full  of  curiosities  collected  all  round  the 
world. 

As  to  No.  5 — it  is  decidedly  impres- 
sionist's style,  and  I  can  only  devise  it 
in  -an  artist's  room  with  everything 
topsy-turvy  (I  ought  to  say  that  my 
taste  should  not  be  taken  into  considera- 
tion, because  I  am  so  decidedly  against 
the  new  painting). 

No.  6 — I  like,  because  it  is  a  reproduc- 
tion of  the  Egyptian  art  with  its  straight 
lines  and  plain  colors.  It  reminds  me  of 
the  Sphinx,  the  Pyramids,  and  I  am 
sure  a  room  thus  adorned  would  call 
one  back  to  that  ancient  civilization,  and 
make  one  wonder  at  the  difference  with 
our  times,  and  goodness  knows  whether 
thr>  result  of  such  meditations  would  b^ 
in  favor  of  our  days! 

No.  7 — Japanese  style,  very  fashion- 
able now,  would  call  for  carpets,  tiny 
tables  and  lampshades  entirely  enclosing 
the  1'ght,  such   a?    is   seen   in  Japan. 

No.  8. — Brings  us  back  to  the  steady 
wall  coverings  or  furniture  coverings. 
This  ottoman,  in  either  shade  (gold, 
pink,  oMnce,  green),  is  sue  to  win 
many  admirers,  as  it  is  stronrr  and  rich 
through  being  a  mixture  of  thread  and 
silk. 

Apart  from  No.  8.  which  would  make 
some  very  fine  drawing  room  armchairs, 


Industries. 

sofas,  etc.  I  might  mention  velvet  cover- 
ings such  as: 

No.  9.— A  kind  of  Utrecht  velours 
frappe,  which  in  any  shade  will  make 
all  the  seats  it  will  cover,  look  warm  and 
comfortable.  The  only  objection  I  have 
to  it  is  that  it  would  look  dusty  after  a 
time,  and  would  need  embroidered  white 
cloths  to  preserve  it.  In  fact,  this  is 
true  of  all  velvet,  and  No.  10,  however, 
fashionable  it  may  be,  would  not  be 
spared.  It  is  very  much  sought  after, 
though,  for  there  is  a  great  tendency 
just  now  towards  using  all  pekines  in 
upholstery. 

The  velvet  sample  I  prefer  is  No.  11, 
which  is  so  very  silky  in  appearance,  and 
reminds  one  of  the  old  tapestry  to  be 
seen  still  in  museums  or  in  a  very  few 
houses.  It  never  looks  dusty,  and  the 
soft  hues  of  the  shades  are  certainly 
beautiful. 

For  very  practical  use,  I  mean,  to 
cover  the  seats  of  a  drawing  room  where 
the  public  is  apt  to  come,  at  a  doctor's, 
a  dentist's,  or  a  lawyer's,  for  instance,  I 
would  use  either  No.  12,  which  is  a  re- 
production  of   old   tapestry,   although   a 
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A  Handsome  Standard  Style 

Beautiful  pedestal  lamp  fashionable  in 
France  for  drawinjf-room  or  Ihing-room 
decoration   (described  in  letter.) 


little  coarse,  or  No.  13,  a  very  delicately 
made  tapestry  that  reminds  one  of  the 
"tapisserie  au  petit  point,"  very  famous 
here  years  ago,  which  would  make  some 
very  nice  sofas,  armchairs,  chairs,  also 
staircase  wall  coverings  and  floor  cush- 
ions. I  most  strongly  advise  them  for 
the  above  purposes. 

Curtains  and  Draperies 

The  present  fashion  is  not  in  favor  of 
bed  curtains,  but  to  make  up  for  it,  we 
have,  against  the  wall  at  the  head  of 
the  bed,  a  flat  panel  hanging  from  the 
ceiling  down  to  the  floor.  The  window 
curtains  are  also  very  flat,  and,  not 
having  any  drapings  in  our  bedrooms, 
we  shall  find  use  for  the  very  thick 
materials  shown  in  No.  14,  15,  16. 

No.  14. — A  very  thick  silk  and  gold 
brocade  would  be  quite  fine  enough  to 
appear  in  a  drawing  room  to  hide 
a  door  or  trim  a  window.  However,  the 
former  use  would  be  more  common,  as 
at  present,  we  have  a  very  big  panel  of 
net  and  lace  or  embroidery  to  replace  the 
two  curtains  which  the  French  windows 
needed  until  recently.  A  great  deal  of 
luxury  is  displayed  there  and  I  have 
seen  some  of  these  panels  bought  for 
over  2,000  francs  each. 

No.  15. — Although  only  in  silk  might 
be  used  to  advantage  also  in  the  draw- 
ing room. 

As  to  No.  16,  not  only  as  curtains  or 
door  panels,  but  as  a  piano  draping  it 
would  look  fine,  too. 

Needless  to  say  that  the  spare  pieces 
of  either  of  these  would  make  some  ex- 
ceedingly beautiful  cushions.  The  top 
might  be  in  cloth  No.  14,  15,  16  and  the 
under  part  in  satin  as  per  sample  No.  17 
(of  course  in  the  shade  to  match)  or  in 
any  other  silk. 

No.  18  is  also  a  very  good  specimen 
for  it  may  be  used  as  certains  or  furni- 
ture covering.  It  is  plainer  than  above, 
but  very  fine  still. 

No.  19  a  pattern  of  moire  pekine  and 
with  flowers  would  do  very  well  in  a 
young  lady's  room,  or  in  a  boudoir. 

No  20  and  21  are  samples  of  pekine 
such  as  used  in  the  present  furniture  of 
the  Empire  style.  On  the  sofa  you  have 
one  or  two  pillows  made  of  the  same 
material. 

Cushions 

There  is  a  great  tendency  towards  hav- 
ing cushions  made  of  a  light  material 
one  side,  and  a  much  darker  one  on 
the  other.  For  instance,  with  mauve 
you  have  deep  purple  and  velvet  rib- 
bon, also  purple.  Light,  green  with  deep 
green  is  also  very  effective. 

Lampshades 

So  much  luxury  has  been  displayed 
lately  in  lampshades  that  I  must  tell 
you  most  specially  about  them. 


Dry  Goods  Review 


HOUSE    FURNISHINGS 


127 


All  varieties  are  fashionable  either  in 
shape  or  in  materials,  but  much  cau- 
tion should  be  taken  in  choosing  lamp- 
shades, as  there  are  two  rules  not  to  be 
transgressed. 

The  lampshade  must,  in  the  daylight, 
match  the  whole  furniture  of  the  room 
in  which  it  stands,  and  when  the  lamp  is 
lighted  at  night,  it  must  agree  with 
the  complexion  of  the  people  that  sit 
in  that  room,  and,  as  in  a  good  many 
cases  the  light  is  thoroughly  enclosed  in 
the  lampshade,  its  reflects  are  liable  to 
improve  the  room  or  do  the  opposite. 

The  following  materials  are  particular- 
ly suitable  for  such  purposes: 


THE  SAMPLES  ILLUSTRATED 

Over  thirty  beautiful  samples  of 
wall  coverings  and  furniture  dra- 
peries were  received  from  our  cor- 
respondent in  Paris  this  month. 
Owing  to  the  absence  of  contrast 
in  many  of  the  patterns  —  several 
were  in  one-tone  effects  only  —  it 
was  impossible  to  reproduce  some 
of  the  prettiest  fabrics  received. 
An  effort  has  been  made,  however, 
to  show  examples  of  as  many  of 
the  fabrics  as  possible  described  in 
the  accompanying  letter,  and  for 
this  reason  the  numbers  referred 
to  have  been  left  for  reference  even 
though  some  of  them  in  the  various 
groups,  of  necessity,  have  been 
omitted  from  the  illustrations. — 
Editor. 


No.  22,  toile  de  soie,  should  be  veiled 
with  white  lace  or  finely  open-worked 
embroidery  to  make  a  lampshade  for  an 
electric  suspended  lamp. 

No.  23  should  be  used  carefully  and  in 
complete  accordance  with  the  other 
colors  of  the  room.  As  you  know,  it  is 
most  important  to  have  the  three  prin- 
cipal colors  used  in  the  same  room,  that 
is,  red,  blue  and  yellow.  Therefore, 
with   No.  24,   which   is   pink,  we  should 


The  Japanese  Art 


A  clever  batik  design  is  here  shown   (No.  5),  a  handsome  floral  cretonne,  a  very  odd 
stripe,  and  two  decorative  styles  employing  foliage  designs. 


have  green  (which  comprises  blue  and 
yellow).  With  No.  25,  chameleon  taffetas, 
blue  and  red,  we  should  have  gold  or 
yellow.  No.  26,  purple  (red  and  blue), 
we  should  also  have  yellow  or  gold.    No. 

27,  taffetas,  red  and  yellow,  we  should 
have  blue. 

Amongst  the  fancy  materials  used  for 
lampshades,  we  have  the  following:  No. 

28,  foulard  rather  effective,  and  not 
gaudy.  No.  29,  two  specimens  of  art 
nouveau,  that  one  may  accept.  No.  30, 
a  really  impressionist  pattern  which  may 
look  nice  though,  as  well  as  No.  31  which 
is  certainly  very  original. 

As  regards  the  shapes,  I  refer  you  to 
enclosed  sketches:  (a)  Is  a  beautiful 
electric  lamp  on  a  pedestal  at  least  one 


yard  high  which  can  be  seen  in  every 
fashionable  drawing  room.  The  lamp- 
shade is  a  huge  dome  which  is  very 
elegant  as  you  may  well  see.  (b)  Is  a 
bedroom  electric  lamp  with  a  lampshade 
composed  of  two  veilings,  the  under  one 
is  in  printed  material  and  the  upper 
veiling  is  in  lace  or  net.  (c)  Is  an  oil 
lamp,  of  the  Chinese  style.  It  is  in 
painted  China,  and  the  lampshade  re- 
pioduces  in  embroidery  the  exact  draw- 
ings of  the  lamp.  It  is  extremely  rich 
and  fashionable.  I  have  just  seen  a 
similar  instance,  but  the  designs  had 
been  printed  on  cloth  instead  of  em- 
broidered, (d)  Is  also  in  dome  shape, 
and  generally  made  of  albatre,  or  paint- 
ed glass  as  per  Galle's  style.  The  lamp- 
shade might  be  made  of  cloth  just  as 
well. 

Your  very  truly, 

JEANNE  GSELL. 


Three  New  Lamp  Designs 

(c)    A  Chinese  oil  lamp. 

(b)  A  dainty  bedroom  electric  light  and  (d)  a  handsome  dome  lamp  in  painted  glass. 
(  Described  in  accompanying  letter  on  house  furnishings.) 


VETERAN  COMMERCIAL  TRAVEL- 
LER DEAD 

The  death  has  occurred  in  Montreal 
of  Robert  Herring,  who  claimed  to  be 
the  first  commercial  traveller  in  the 
Dominion. 

The  late  Mr.  Herring  who  was  seventy 
eight  years  of  age,  came  to  Canada  over 
seventy  years  ago  from  Bastery,  York- 
shire. He  entered  the  dry  goods  busi- 
ness of  Messrs.  Winks  on  St.  Paul  St., 
Montreal.  Mr.  Herring's  territory  in- 
cluded Toronto,  Hamilton,  London,  King- 
ston and  Ottawa,  then  called  By  Town 
and  several  smaller  places. 
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Bonuses  Offered  for  Prompt  Deliveries 

Price    Has    Become    Secondary    Consideration-     Operatives'  Demand  tor  ioo' ,    Advance 
Granted     High  Prices  Mum  Prevail  -Descent  Will  be  Gradual  When  it  Begins 

— "Buv  Without  Fenr." 


Di  RING  the  Fall  of  1919  prices  in 
all  lines  of  cotton  fabrics  appeared 
to  have  reached  the  limit,  and  con- 
servative merchants  were  only  buying 
from  hand  to  mouth,  feeling  reasonably 

SUM  Unit  prices  would  soon  begin  to 
drop,  though  probably  in  a  very  con- 
servative way.  American  buyers  of  fine 
cotton  yarns.  Egyptian  and  South  Sea 
Island,    refused    to    place   their  orders    in 

September  and   even   October,  claiming 

that  prices  were  too  high  and  would  re- 
act. At  the  be^ining  of  November  de- 
finite information  regarding  the  above- 
mentioned  CD  ps  became  public  property, 
and  when  buyers  realized  that  the  Egyp- 
tian crop  was  only  two-thirds  of  normal 
and  the  South  Sea  Island  crop  one-fifth. 
owing  to  the  ravages  of  the  boll-weevil, 
a  scramble  for  yarns  immediately  com- 
menced. Price  became  a  secondary  con- 
sideration, as  in  many  cases  it  was  essen- 
tial to  Becure  yams  or  close  the  factories. 
This  partly  accounts  for  the  latere  ad- 
vances which  took  place  between  October 
and  February.  advances  averaging 
{.round  eighty  per  cent.     Another  matter 


IMPRESSIONS  OF    MARKETS 

These  remarks  deal  exclusively 
with  draperies,  tapestries  an  1 
kindred  lines.  The  report  is  based 
on  information  gathered  dui  ing 
February  and  March  in  (Jreat 
Britain  and  Frame. 


which  made  British  manufacturers  ap- 
prehensive of  booking  very  far  ahead 
was  the  much  advertised  demand  of  the 

spinners'  operatives  for  an  advance  of 
100  percent,  (pre-war  rate)  commending 
March  1.  This,  the  writer  understands, 
ha?  been  granted,  and  if  it  operates  in 
the  same  way  as  it  has  been  proved  tj 
do  in  other  industries,  production  will 
immediately  drop  off. 

Eastern  markets  have  also  been  large- 
ly represented  in  Britain  for  many 
months,  and  so  anxious  ate  they  for 
reasonable  delivery  that  bonuses  for 
prompt  shipment  have  been  freely  offer- 
ed. 


In  both  France  an.'  Britain,  \merican 
buyers  were  everywhere  also  buying  for 
delivery  irrespective  of  price,  as  the 
rati  of  exchange  was  so  enormously  in 
their  favor,  and  their  customs  houses  al- 
1  )w.-  goods  to  be  imported  on  the  basis 
oi  exchange,  and  not  at  par  as  in  Can- 
ada. 

As  France  buys  most  of  her  yarns 
from  Britain,  the  same  causes  affect  her 
manufacturers,  and  as  her  exchange  is 
much  worse,  being  about  50  per  cent. 
otf  in  valve  of  sterling,  hi?h  price- 
bound  to  prevail  to  offset  high  costs  and 
overhead. 

Around  Lannoy  and  Tourcoing  (Nord) 
and  other  centres  where  tapestries  are 
woven,  the  working  day  has  been  cut 
from  ten  to  eight  hours,  but  not  the 
wages.  Agitators  sometimes  claim  that 
a=  much  work  is  done  in  a  shorter  day, 
where  the  employees  are  satisfied,  but 
the  findings  of  a  French  Government 
commission  are  inttrestinfi:,  as  they  prove 
production    has   fallen   off   20   per   cent., 

Continued  on  page  131 


Lovely  Drapery  Fabrics 


Ten  samples  out   of  the  collection  sent   from   Paris  this  month.      These  fabrics  exploit  every  style,  color  and  design 
in   vogue   for  house   furnishing  and   interior  decorating   in   France  at  present. 
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Big  Demand  for  Wicker  Furniture 

Sunroom  and  Verandah  Lines  Approved  for  Indoor  Rooms — Exquisite  Combinations  of  Satin- 
Finished  Wood  With  Enamel  Wicker  and  Cane — Tapestries  and  Mohairs  on 

Upholstered  Furniture. 


SUNROOM  furniture  is  the  premier 
feature  of  every  furniture  display 
at  present.  Wholesale  and  retail 
furniture  men  alike  can  talk  of  nothing 
but  wicker  ware,  cane  and  enamel.  So 
great  has  become  the  demand  for  these 
splendid  and  attractive  lines  in  wicker 
ware  that  many  people  are  asking  for 
sets  for  living  rooms  and  bedrooms  as 
well  as  for  sun  parlors  and  verandah 
purposes.  The  preference  for  this  fur- 
niture for  indoor  rooms  has  encouraged 
the  manufacturer  to  go  into  more  ela- 
borate developments,  and  for  the  more 
exclusive  trade  this  summer  there  is  a 
decided  novelty  that  will  retail  up  in 
the  hundreds  of  dollars.  "It  hardly 
seems  possible  that  people  will  pay  such 
high  prices  for  so-called  verandah  fur- 
niture," said  one  buyer  for  this  class  of 
goods.  "But  they  do,  and  they  want  it 
so  much  that  price  is  the  last  thing  they 
seem  to  consider." 

The  Murray-Kay  Co.,  of  Toronto,  is 
handling  an  exclusive  line  of  the  higher- 
class  as  well  as  the  popular  lines  of  the 
wicker  furniture.  DRY  GOODS  RE- 
VIEW was  shown  a  table  in  one  of  the 
new  lines  which  is  retailing  at  $86.  The 
piece  was  made  of  wicker  and  enamel 
wood  in  two  shades  of  grey.  The  French 
enamel  formed  the  table  top  the  drawers 
and  the  shelf  beneath.  The  wicker  fash- 
ioned table  legs  and  trimming,  sup- 
ports, etc.  One  of  the  smartest  lines 
carried  in  this  new  combination  of  en- 
amelled wood  and  wicker  is  developed 
in  French  blue  and  white  and  in  drab 
and  cream  or  French  grey  and  cream. 

Whole  sets  including  table,  settee, 
rocker,  chair,  standard  lamp  and  fern- 
eries are  shown — the  complete  sets 
ranging  in  price  up  to  $300  and  $400. 
One  beautiful  piece  in.  the  Murray-Kay 
display  is  a  fern  standard  with  swing- 
ing bird  cage  suspended  from  a  beauti- 
ful high  curved  handle  that  is  attractive 
at  either  end  of  the  fern  basket.  The 
basket  is  similar  to  an  oblong  window 
box  and  stands  about  three  feet  off  the 
ground  on  an  ornamental  standard.  The 
curved  handle  extends  to  a  height  of 
about  six  feet  so  that  the  bird  cage  is 
suspended  over  the.  centre  of  the  bas- 
ket and  still  leaves  plenty  of  room  with- 
out harming  flowers  or  plants.  The 
whole  piece  is  in  enamel  wicker  except 
the  ledge  on  which  the  basket  is  built — 
and  it  is  of  plain  enamel  wood.  With 
this  piece  which  is  in  ivory  and  drab  is 
an  entire  sunroom  set  most  beautifully 
finished. 

Browns    for    Popular    Trade 

In  the  plainer  lines  for  less  extreme 
decoration  nothing  can  beat  the  good 
shades  of  natural  and  dark  browns.  Th^y 


A  Colonial  Interior 


Cretonne  in   tap?st:y  effects  are  being  successfully   used   for  dining-room 

decoration  .     They   are   employed    in   wall    panels   and    repeated    in   window 

drapcriC3  and  chair  scats.      The  effect  is  homelike  and  very  attractive. 


are  strongly  made,  well  finished,  and  fit- 
ted with  cushions  of  dainty  cretonnes 
in  any  desired  shade  or  design.  All  this 
wicker  is  imported  of  course,  but  many 
firms  import  it  in  the  natural  finish  and 
do  their  own  enamelling  and  upholster- 
ing to  order.  Thus  tables,  chairs  and 
graceful  settees  arrive  unpolished  in  the 
natural  state  of  the  wicker,  and  these 
can  be  finished  painted  and  enamelled, 
cushioned  or  upholstered  in  any  desired 
color.  Seat  cushions  are  all  put  in  with 
springs.  "Practically  all  our  wicker 
sets  are  fitted  with  springs  in  the  seats 
and  cushions,"  said  one  buyer.  "It 
places  them  in  the  same  class  as  up- 
holstered furniture.  They  are  comfort- 
able and  the  chairs  are  being  made  more 
and  more  along  roomy  comfortable  lines. 
The  styles  come  in  all  plain  weaves  or 
plain  with  designs  woven  on  the  backs 
and  arms. 

Cane  panels  are  shown  in  many  wicker 
lines  and  cane  panels  with  the  plain 
enamel  wood  lines.  One  pretty  set  in 
French  blue  enamel  had  panels  in  the 
chair  backs  and  settee  back  of  cane 
which  were   most  effective. 

Mohair  Chesterfields 

Apart  from  the  wicker  ware  vogue 
the  preference  strangely  enough  is  given 
to  the  great  heavy,  spacious  lounges  and 
chairs  in  mohair  or  tapestries.       These 


are  fashioned  luxuriously  and  the  mo- 
hair covers  which  are  so  much  in  de- 
mand closely  resemble  the  "car  plush" 
familiarly  seen  in  railway  pullmansj.. 
etc.  The  tapestries  are  in  splendid  rich 
dark  tones  and  the  lines  of  these  chairs 
and  lounges  are  further  enhanced  by 
their  employ.  Great  deep  spring  cush- 
ions permit  one  to  sink  into  comfort- 
able depths,  on  chairs  as  well  as  Ches- 
terfields, and  even  when  the  more  for- 
mal styles  of  furniture  are  used  show- 
ing highly  polished  wood  backs  and  com- 
bination cane  and  wood,  soft  broche 
cushions  and  seats  with  spring  depths 
are    featured. 

Walnut   and   Mahogany 

In  the  furniture  for  living  rooms  and 
dining  rooms  the  favored  periods  seem 
to  be  Queen  Ann,  William  and  Mary, 
and  Adam.  Dining  room  chairs  often 
have  seats  of  tapestry  to  match  the 
tapestry  panels  which  are  frequently 
used  on  the  walls  of  the  room,  and 
leathers  of  good  dark  shades  are  also 
showing.  Beautiful  indeed  are  the 
bedroom  suites  in  genuine  hand-carved 
mahogany  and  in  walnut.  For  guest 
rooms  the  ivory  enamel  are  still  very 
effective,  but  these  lines  of  course  run 
into  very  high  prices  and  therefore  can- 
not have  any  attraction  for  the  popular 
trade. 
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Buyers  Return  With  Good  Business 

Production  in  British  and  Continental  Mills  Increasing — Prices  of  Some  Draperies  and  Uphol- 
stery Fabrics  Have  Advanced   ioo'  j  ,   Hut  Demand  for  British  Goods  is  In- 
sistent     Swiss  Curtains  to  be  More  Reasonable. 


PRICKS  mi  furnishing  draperies  and 
upholstering  fabrics  in  Great  Bri- 
tain and  France  have  advanced 
from  100  per  cent,  to  125  per  cent  over 
last  August's  quotations,  but  the  ex- 
change being  favorable  to  Canada  re- 
duces this  to  about  75  per  cent,  as  far 
aa  the  Dominion  is  concerned.  DRV 
GOODS  REVIEW  has  been  able  to  se- 
cure first-hand  information  on  the  condi- 
tions prevailing  in  the  British  and  Euro- 
pean markets  this  Spring  by  keeping 
in  touch  with  the  overseas  buyers  for 
big  Canada  houses.  Many  of  the  buy- 
ers are  just  returning  with  the  very 
latest  developments  of  the  market  at 
their  finger  tips. 

"Conditions  in  Britain  and  France  arc 
improving  so  far  as  production  is  con- 
cerned," stated  Archibald  McCaig,  over- 
seas representative  of  the  Geo.  H.  Hi  e 
Company,  of  Toronto,  when  seen  this 
month  on  his  return  from  an  extended 
trip  in  England,  Scotland  and  France. 

"Every  one  is  clamoring  for  British- 
made  goods,"  said  Mr.  McCaig,  "and  as 
they  are  by  no  means  up  to  the  pre- 
war standard  of  output,  the  whole  sit- 
uation is  difficult  and  is  responsible,  of 
course,  for  prices  soaring  as  they  have 
for  the  past  six  months." 

Mr.  McCaig  said  that  he  had  not  been 
able  to  take  in  Switzerland,  Italy  or  Bel- 
gium on  his  recent  trip,  but  that  it  was 
his  intention  to  sail  again  in  May  to 
spend  some  time  abroad  purchasing  for 
his  firm. 

No   Danger    in    Purchasing 

Mr.  McCaig  discussed  the  markets  in 
detail  with  DRY  GOODS  REVIEW  and 
expressed  the  belief  that  prices  will  re- 
main firm  and  in  all  pi-obability  will  ad- 
vance. Merchandise  purchased  by  re- 
tail merchants  this  year  for  next  Spring's 
.soiling  will  be  quite  safe.  At  present 
there  is  no  indication  to  show  that  any 
merchant,  either  wholesale  or  retail,  has 
sufficient  stock  for  his  requirements,  de- 
clared Mr.  McCaig,  and  deliveries  from 
the  sources  of  supply  are  not  too  promis- 
ing, and  it  is  therefore  advisable  for 
me  rchants  to  anticipate  their  require- 
ments, if  they  would  avoid  an  unfor- 
tunate shortage. 

Cretonnes 

According  to  the  buyers,  cretonne.^  in 
direct  and  shadow  printing  are  still  in 
demand.  Many  new  novelty  ideas  are 
to  be  found  in  London,  some  of  which 
are  rather  extreme  for  Canadian  tastes, 
but  the  more  moderate  and  conservative 
designs  and  colors  show  real  merit  and 
will  be  well  liked.  These  will  be  seen 
very  shortly  on  the  Canadian  market, 
and  will  be  available  for  any  Spring 
requirements. 

The  cotton  markci  has  increased  75  per 
cent.,    and    the    finished    goods,    namely 


DRAPERY   FABRICS  AT  PRE- 
SENT IN   DEMAND 

All  widths  of  Ecru  and  White 
Madras. 

Self-coloured  Madras  and  mixed- 
coloured    Madras. 

Figured  Muslins. 

Mercerised  English  Poplins  in 
many  colorings. 

Tapestries  from  $2.65  to  $0.00 
per  yard.      I  stocks   small.) 

Bungalow  Nets  showing  freely, 
but  difficult  to  secure  in  fine  quali- 
ties. 

The  above  summary  was  sup- 
plied to  DRY  GOODS  REVIEW 
by  a  recently-  returned  buyer  for 
one  of  the  big  wholesale  firms  in 
Toronto. 


cretonne,  will  represent  a  large  increase 
over  previous  quotations.  Some  of  the 
Canadian  buyers  have  executed  a  good 
stroke  of  business  in  making  their  pur- 
chases early,  and  consequently  these  at- 
tractive cretonnes  will  be  available  in 
Canada  at  very  advantageous  prices. 

Tapestry  Designs  in  Shadows 

Shadow  cloths  are  still  to  enjoy  a 
great  demand,  and  the  beauty  of  these 
fabrics  are  more  pronounced  than  ever. 
Several  of  these,  ordered  by  one  big  To- 
ronto house  are  reproductions  of  fine,  old 


tapestries,  and  can  be  used  for  tight  or 
loose  coverings  for  Chesterfields  and 
easy  chairs.  "We  anticipate  a  large 
business  for  these  goods."  said  a  rep- 
resentative of  this  particular  firm;  "our 
advanced  selling  has  been  beyond  all  e\- 
aions."  These  "shadow  tissues"  are 
in  light  and  dark  grounds  and  in  31  and 
50  inch  widths.  This  firm  referred  to 
controls  certain  designs  on  English 
printing  warp  machines,  and  is  in  a  posi- 
tion to  offer  the  tradi  exclusive  designs 
at  reasonable  prices. 

Lovely  Casement  Cloths 

"I  have  great  faith  in  Casement  cloth," 
declared  one  of  the  recently  returned 
buyers.  "Orders  were  placed  last  year 
for  36  and  50  inch  widths  and  are  just 
about  due.  Most  of  the  homes  in  Eng- 
land use  these  dainty  self  toned  i 
ment  hangings,  which  conform  so  well 
with  bedroom  and  sunroom  decorations." 

The  beauty  of  these  cotton  casement 
cloths  is  that  they  are  guaranteed  fade- 
Prices  on  these  materials  which 
favor  rose,  blue,  olive-green,  brown, 
stone  and  ivory  have  advanced  50  per 
cent,  and  prices  will  go  higher,  accord- 
ing to  the  most  reliable  advices. 

Imported  Velours  Out  of   Sight 

Prices  for  British,  French  and  Amer- 
ican velours  are  still  exceedingly  high, 
DRY  GOODS  REVIEW  was  informed, 
and  to  import  these  just  now  would  make 
prices  absolutely  prohibitive.  They 
would    be     next    to    unpurchasable,  and 


A  Cheery 

Ifiudow 


\  charming  window  ar- 
rangement for  the  informal 
living-room  or  dining-room 
The  vallance  and  overdrapes 
are  cretonne  in  rose  and 
blue  design  on  a  cream 
ground.  The  window  shades 
arc  cream  with  Kattenherg 
insertions.  Shown  hy  Geo. 
H..   Hees  &   Co. 
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with  this  situation  in  view  one  big  Can- 
adian wholesaler  has  entered  into  a  huge 
contract  for  Canadian-made  velours,  and 
has  practically  taken  up  the  entire  out- 
put of  these  mills  making  Canadian 
velours.  This  firm  has  sample  books 
out  with  over  20  shades  of  desirable 
colorings  that  will  be  shown  to  the  trade. 

Tapestries  and  Damasks 

Another  firm  stated  that  in  view  of 
the  enormous  demand  for  tapestries  and 
French  damasks  they  had  entered  into 
an  arrangement  with  leading  manufac- 
turers in  England  and  France,  whereby 
huge  orders  were  placed  at  fixed  prices 
and  guaranteed  delivery  dates.  Since 
this  arrangement  this  firm  has 
been  advised  that  these  goods  have  ad- 
vanced 25  per  cent. 

Curtains  to  be  Lower 

The  Canadian  buyers  have  good  news 
concerning  fine  Swiss  curtains.  Orders 
were  placed  in  most  instances  in  good 
time  for  this  year's  delivery,  and  Irish 
Point,  Point  Venise,  Swiss  panel  effects, 
Bris-Bise,  etc.,  will  again  be  seen  on 
the  Canadian  markets  at  reasonable 
prices  for  the  first  time  since  pre-war 
days. 

Fine  nets,  filets,  weaves,  and  Swiss 
madras  from  Nottingham  and  Ayrshire 
are  very  scarce.  The  world  demand  for 
lace  goods,  it  is  stated,  has  caused  the 
production  to  be  sold  up  for  the  balance 
of  the  year.  When  manufacturers  quote 
they  do  so  on  to-day's  prices  of  yarn,  for 
they  have  no  old  contracts  to  go  by. 
Prices  have  advanced  100  per  cent,  on 
nets  and  lace  curtains  since  last  August. 
One  buyer  who  visited  practically  every 
factory  in  Scotland  manufacturing 
madras  and  muslins  found  the  same  in- 
crease of  100  per  cent,  since  August  on 
these  goods. 

The  demand  for  these  goods  has  been 
enormous  for  there  is  no  better  treat- 
ment for  any  window  drapery  than  that 
of  these  desirable  nets  offered  by  the 
Nottingham  and  Ayrshire  makers. 
Table  covers,  they  state,  are  again  pro- 
curable and  orders  were  placed  by  one 
firm  with  Scotch  manufacturers  for 
tapestry  table  covers  in  65  in.  by  65  in. 
and  65  in  by  81  in.  widths.  These  come 
in  self-toned  and  figured  centres  in 
shades  of  blue,  brown,  green  and  wine. 
The  qualities  are  guaranteed  to  give 
satisfaction. 


BONUSES 


OFFERED  FOR 
DELIVERIES 


PROMPT 


Continued  from  page  128 

exactly  corresponding  to  the  hours  work- 
ed. 

Deliveries  of  all  drapery  lines  are  slow 
and  merchants  would  be  wise  to  secure 
their  wants  as  early  as  possible.  Prices 
cannot  fall  for  at  least  nine  months,  and 
the  only  reason  this  time  limit  Is  set 
is  the  inability  of  the  writer  to  see  fur- 
ther into  the  future.  When  prices  do 
start  to  drop  the  descent  will  be  gradual, 
allowing  all  concerned  ample  time  to  un- 
load without  loss.     Now  is  the  time  to 
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Panels  Are  Popular 

The  fulled-on  curtain  is  giving  place  to 
straight  hanging  window  panels  such  as 
this  handsome  marquisette  with  insertions 
of  filet  and  exquisite  motifs  and  lace  in- 
sets. Courtesy  of  Geo.  H.  Hees  and  Co., 
Toronto. 


buy.  intelligently,  but  buy  needed  goods 
without  fear.  Manufacturers  are  com- 
pelled to  b^y  equal  quantities  of  yarn  at 
the  prevailing  price  to  secure  delivery  of 
orders  placed  months  ago.  Practically 
all  wholesale  houses  are  disposing  of 
lines  at  much  less  money  than  they  can 
ieplace. 

If  prices  were  honestly  compiled  on 
to-day's  basis,  retail  merchants  would 
be  asked  100  per  cent,  over  prevailing 
rates,  high  as  they  may  seem. 


Coats'  Cotton  Prices 

Famous  Thread  Manufacturers  Reply  to 

Findings   in   Report  of  Standing 

Committee  on  Trusts 

Commenting  on  the  findings  of  the 
Standing  Committee  on  Trusts  respect- 
ing the  current  and  pre-war  prices  of 
sewing  cotton  manufactured  by  British 
firms  and  dealing  especially  with  the 
profits  claimed  to  have  been  made  by  J. 
and  P.  Coats,  Limited,  the  March  Drap- 
ers' Record  says: 

"A  detailed  reply  to  the  report  of  the 
Standing  Committee  on  Trusts  has  now 
been  issued  by  Messrs.  Coats.  Briefly, 
Messrs.  Coats  challenge  the  findings  of 


the  committee  as  well  as  their  conclu- 
sions, and  certainly  appear  to  have  the 
best  of  the  argument.  Without  going 
over  the  whole  ground,  it  may  be  said 
that  there  is  a  suggestion  of  business- 
like definiteness  about  Messrs.  Coats' 
contentions  that  is  often  lacking  in  the 
committee's  report.  It  must  be  apparent 
to  all  business  men  that  unless  the  com- 
mittee can  refute  Messrs.  Coats'  figures, 
they  will  be  discredited  to  an  extent  that 
will  render  any  future  reports  worthless. 
The  view  in  the  drapery  trade  is  that 
Messrs.  Coats'  figures  are  very  unlikely 
to  be  wrong,  whereas  there  is  no  such 
feeling  of  confidence  in  the  findings  of 
the  committee.  There  for  the  moment, 
the  matter  may  be  left.  The  incident, 
however,  suggests  that  the  profiteering 
machinery  is  not  going  to  effect  more  in 
connection  with  wholesalers  and  manu- 
facturers than  it  has  in  the  case  of  the 
retailers.  In  the  light  of  what  has  been 
accomplished  since  the  Act  was  passed, 
the  talk  of  'astounding  revelations'  is 
particularly  foolish.  Very  little  has  been 
heard  of  the  wonderful  investigations 
into  costs,  and  when  the  committees  ven- 
ture upon  statements  of  facts  they  are 
promptly  challenged  to  substantiate 
their  conclusions.  With  regard  to  the 
sewing-cotton  reels,  the  retail  draper  is 
not  profiteering.  What  he  gets  for 
handling  these  goods  is  quite  inade- 
quate at  the  present  time,  and  his  pro- 
fit will  no  doubt  be  increased  very  short- 
ly. The  question  is  whether  it  can  be 
raised  without  adding  any  more  to  the 
cost  of  the  reel  to  the  public.  As  to  that, 
we  shall  probably  hear  before  long." 

In  replying  to  the  findings  of  the  Com- 
mittee the  directors  point  out  that  95 
per  cent,  is  too  high  an  estimate  of  the 
trade  they  control  and  state  that  they 
have  over  60  competitors  in  Great  Bri- 
tain. They  also  show  that  four-fifths 
of  their  goods  are  sold  abroad. 

Messrs.  Coats  have  invited  the  Com- 
mittee to  examine  their  costings  and  sat- 
isfy themselves  that  the  recent  advance 
in  the  retail  price  for  the  400  yards'  reel 
to  lOd.  is  perfectly  justifiable,  and  free 
from  any  taint  of  profiteering. 


REMODELLING  DEPARTMENT 

The  carpet,  tapestry  and  housefurn- 
ishing  departments  of  Dundas  and  Fla- 
velle's  store  in  Lindsay,  Ont.,  are  under- 
going extensive  alterations,  which  will 
equip  the  department  for  the  handling 
of  more  up-to-date  merchandise.  Rugs 
are  now  sold  in  place  of  carpets  by  the 
yard,  and  for  this  reason  the  firm  felt 
the  necessity  of  improvements  and  alter- 
ations which  will  convenience  customers 
and  facilitate  display. 


ENLARGED  ALBERTA  STORE 

J.  Dillon  and  Sons  of  Alberta,  have 
made  extensive  alterations  to  their  bus- 
iness with  a  view  to  giving  better  ser- 
vice. The  interior  of  the  store  has  been 
completely  remodelled  and  is  now  de- 
partmentized.  Special  emphasis  is  to 
be  put  on  window  display. 
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OM    Z    CO.    M1M1TED      *•_ 


Y  course  you  know  that  there  is  a  shortage 

'  of  houses.     Why?      Because  building  has 

been  at  a  standstill  for  five  years.     What 

will  be  the  result  of  this  situation?     It  will  take 

some  years  to  catch  up. 

Is  your  Furnishing  Department  prepared  for 
the  coming  demand?  Each  house  will  have 
from  15  to  50  windows,  and  all  will  want  shades 
and  curtains. 

We  are  prepared.  We  have  good  stocks  and 
we  advise  you  to  go  over  our  many  house  furn- 
ishing lines  while  we  have  the  selection. 


"C 


Geo.  H.  Hees  Son  &  Co. 
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52  Bay  Street 
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We  are  sole  Canadian  Agents  for  the  Cott-a-lap  Rug  Borders,  Surrounds  and 

Floor  Coverings.  We  carry  all  their  latest  patterns  in  stock  at  the  present  time, 
24  in.,  36  in.  and  72  in.  wide. 

These  goods  are  sampled  with  all  our  salesmen.  We  enjoy  quite  a  comfortable 
trade  in  this  class  of  merchandise,  and  if  you  are  interested,  we  would  be  glad  to 
reply  to  your  inquiries. 

GREENSHIELDS    LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

MONTREAL 
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MADE  IN  MONTREAL,  CANADA 


USEFUL    — 

AS  WELL  AS 

ORNAMENTAL 

This  is  one  of  our  lovely  de- 
signs; an  artistic  marquisette 
novelty  panel  with  distinctive 
lace  work  of  unusual  merit. 

MAKING  THE  HOME 
BEAUTIFUL 

is  what  vitally  interests  the 
Biltmore  Organization  and  your 
own  curtain  department.  Let  us 
tell  you  about  our  new  designs. 

BILTMORE 

CURTAIN  CO. 

332    CRAIG    ST.  WEST 
MONTREAL 
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Agents  for 

Wm.  Strang  &  Son,  Glasgow,  Scot. 
Hood,  Morton  &  Co.,  Newmilns. 
Stirling-Auld  &   Co.,  Darvel. 
John  Watson,  Manchester,  Eng. 
Biltmore   Cumin    Co.,   Montreal. 


Write  for  Samples 
or  call   personally 


Tapestries— from   $2.65    up 


In  our  new  lines,  just  received,  you  will  find  a 
great  variety  of  attractive,  quick-selling  de- 
signs of  beautiful  quality. 


Beauty    and    Dependability 

characterize  our  selections  of 


White  and  Kcm  Madras, 

Mixed  Colour  Madras. 
Self   Colour  Madias. 
Mercerized  Poplins.    36"  and  50" 

Plain    and    Figured. 
Bungalow  Nets. 


Muslins   (Assorted   widths). 
Aurora   Carement   Cloth    in 
wanted   shades. 

Dark  and  Light  Shadow  Cloths. 
Nottingham  Curtains. 
Novelty    Curtains. 


J.  B.  HENDERSON  &  COMPANY 

LIMITED 
80  Bay  Street  -         -  TORONTO 


House-Cleaning  Time 

IS  HERE 

Old  Window  Shades  are  being  taken  down  and 
discarded.    New  ones  must  necessarily  go  up. 

People  are  moving  into  new  homes,  that  means 
more  new  shades. 

HOW  IS  YOUR  STOCK? 

Are  you  ready  for  this  big  rush  of  spring  trade? 

We  are  ready  to  ccoperate  with  you.  Order 
now.  "Dalmor'',  Brand  shades  are  the  best — ask 
for  them— they  are — 

Arrow  *  Dominion  *  Regal  *  Peerless  t  De  LuxeTints 

DALY  6?  MORIN  LIMITED 

LACHINE  '  MONTREAL  *  QUEBEC 
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Curtain 

Nets 


Madras 
Muslins 


Cretonne 


Shadow 
Cloth 


$ 


5V  •' 


Curtain 
Scrims 


Casement 
Cloths 


Chintz 

Plain 
Poplins  5 


TL 


flf^f*  %      Chosen  fo?  their  appealing  designs  and  honest  values. 
(LtflL^L/V/  Dame  Fashion  favors  Laces  in  abundance. 


favt 

One  sees  dainty   VALENCIENNES    trimming 
o33  alluring  Vestees.     FILETS,  ever  popular,  in 

pleasing  variety  and 

The  Newest  POINT  EFFECTS  for  Milady's 

Neckwear,  Sturdy  TORCHONS,  also  fine 

MALTESE. 

Select  some  of  these,  and  your  Merchandise  will  show 
INDIVIDUALITY  and  GOOD  TASTE. 


LACE  GOODS  CO.,^ 

*T he  Handkerchief  House  of  Canada 

79  Wellington  St.  West     (Fiftn    Floor  Wellington   Building) 

TORONTO 

IMPORTERS  «W  MANUFACTURERS'  AGENTS 
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Dominion    Oilcloth 
&  Linoleum  Co. 

Limited 
MONTREAL 

=  Manufacturers  of  — 


Plain  and  Printed  Linoleum 

Battleship  Linoleum 

Cork  Carpet 

Linoleum  and  Floor  Oilcloth  Rugs 

Floor  and  Stair  Oilcloth 

FELTOL  Floor  Covering 

Table  and  Enamelled  Oilcloth 

Shelf  and  Carriage  Oilcloth 

Sanitile  Wall  Covering 

Wall  Burlap 


OUR  GOODS  ARE  HANDLED  BY 

ALL    WHOLESALE    DRY   GOODS 

JOBBERS  IN  THE  DOMINION 
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New  JSLovehy  J\.et  Curtains 

In  Ivory  or  Beige  Shade 

Make  very  light  and  graceful  Curtains 

These  lines  are  priced  attractively  and  are  being  well  received 

by  the  Trade. 


JYLarquisette 

V  oile  and  Filet 

Curtains 

In  Ivory  and  Beige 
Shade 

Are  also  shown  in  a 
variety   of   Designs. 


Point 

Arahe 

Curtains 

Are  selling  better  than 
ever  before. 

We    can    give    reason- 
able assurance  of  good 
deliveries. 


All  these  goods  are  made  in  our  own  factory. 

Every    effort    is    being    made    to    keep  up   our 
standard  of  service. 

Our   Curtains   are   made   well  and   hang  right. 


WE     WANT     YOUR     BUSINESS! 


PRIME  AND  RANKIN,  LIMITED 


MANUFACTURERS    A<ND   IMPORTERS 


74  York  St., 
Toronto 


22   Warser   Gate 

Nottingham,   England 
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HOUSE     FURNISHINGS 


Dry  Goods  Review 


Spring  Pilgrimage 
For  Crex  Grass  Rugs 

With  the  advent  of  Spring  the  pilgrimage  for  CREX 
grass  ruga  is  of  annual  recurrence  in  retail  stores  where 
this  most  popular  line  is  on  display. 

Due  in  the  meagre  stocks  of  other  floor  coverings  the 
demand  for  CREX  this  Spring  should  he  unusually  heavy. 

We  are  in  position  to  make  reasonably  prompt  ship- 
ments hut  urge  dealers  to  anticipate  their  requirements  as 
re-orders  and  "fill-ins"  are  being  received  in  volume  larger 
than  ever  before. 

CREX  CARPET  COMPANY 

NEW  YORK 
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SELLER 


VELOURS 
MOHAIRS 

and 

PLUSHES 

Woven 
Dyed 

and 

Finished 
by 

The 

Oriental  Textiles  Co. 

Limited 

Oshawa  --  Ontario 


Sal 


esrooms: 


33   Melinda  Street 

Toronto 


■lEinnnnnnnnnnr 


Advertised  extensively  to  the  consumer, 
this  Kiddies'  garment  has  become  widely 
known  and  immensely  popular  every- 
where. It  will  bring  you  ready  sales  all 
the  year  round.  Its  satisfying  features 
never  fail  to  bring  repeats. 

Made  for  Boys  and  Girls,  2  to  7  years. 
This  Original  garment  made  ONLY  by — 

The  J.  A.  Haugh  Mfg.Co.Ltd. 

Toronto,  Canada 
Manufacturers  of  the  famous  "Arm  &  Hammer" 


Shirts,  Overalls 
Bloomers 


Trousers  and 
Shopcoats 


no 
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Silks  and  Cottons  Exploited 

in  Charming  Summer  Modes 

Smart  Suit  Costumes  in  Trieolette  and  Shantung  Will  Endorse  Simple,  Straight  Silhouette 
Taffeta  Frocks  Cling  to  Bouffant  Style,  and  Voile  Models  Enjoy  Dainty  Trim- 
mings, Round  Necks  and  Lace  Collars. 


B 


black    taffeta 
narrow    frills 
frills    on   the 
wide    talfeta 
demure    little 


i('K  to  the  days  of  the  crinoline 
Btyles"  is  tin'  slogan  of  the  new 
taffeta  frock  which  has  made 
its  appearance  in  the  shops  for  the  Sum- 
mer  of  1920.  A  frock  of  either  blue  or 
with  rows  and  rows  of 
on  the  draped  skirt,  and 
sleeves  and  frills  on  the 
sash  and  finished  with  a 
cream-colored  lace  collar 
is  essential  for  the  well-dressed  young 
women's  wardrobe  this  month.  Navy 
taffeta  is  much  in  demand  and  these  dark 
frocks  for  immediate  wear  are  proving 
extremely  popular  with  the  trade.  They 
are  practically  all  featuring  the  frills  and 
round  lace  or  net  collars.  These  models 
are  selling  at  prices  ranging  from  $39.50 
to  $49.50  and  some  more  exclusive 
models  are  priced,  of  course,  considerably 
higher.  White  taffeta  for  midsummer 
wear  is  also  being  shown  and  these  dain- 
ty models  are  featuring  short  sleeves 
ard  wider  and  shorter  skirts.  Many  of 
these  models  are  finished  in  the  popular 
jade  or  jade  and  black.  Others  are  show- 
ing touches  of  mauve,  while  blues  in 
Grotto,  Pekin,  navy  and  Copen  are  also 
in  vogue. 

Owing  to  backward  weather  conditions 
and  slow  deliveries  very  few  advanced 
styles  and  a  less  varied  array  of  mater- 
ials has  been  displayed  to  date  but  this 
month  the  shop-  ar  •  beeinning  to  blos- 
som forth  in  many  gav  colors  for  late 
Spring  and  Summer  wear. 

Taffeta   and   Voile 

Of  the  many  lovely  materials  being 
shown  taffeta  for  immediate  and  voile 
for  later  wear  predominate.  Some  dark- 
er voile  dresses  for  early  wear  are  selling 
well  just  now.  These  are  made  with 
overskirts.  generously  frilled,  and  in 
some  cases  the  skirts  are  draped  also. 
They  arc  showing  the  three-quarter 
length  sleeve  frilled,  and  wide  sashes  of 
the  same  material,  also  frilled.  In  most 
every  case  the  round  neck  is  featured. 
These  dresses  are  in  great  demand  and 
are  selling  at  prices  from  $13.50  to 
50.  '# 

Many  exquisite  voile  frocks  for  later 
wear  are  also  displayed.  One  exclusive 
model  in  a  delicate  mauve  shows  an  over 
skirt  of  net  caught  up  at  either  side  with 
-mall  bunches  of  flowers,  giving  a  drap- 
ed effect.  The  round  collar  features  a 
frill  of  net  and  the  finishing  touch  is  a 
wide  satin  sash  in  jade. 

Gingham    Anain    Featured 
Ginpham    and    fine    muslin    are    also 
featured   and    some    serviceable    looking 
<"  neham  for  all   dav  time   occa- 

sions   ire   shown.     The  gingham   dresses 


are  made  very  plainly  and  in  many  i 
wide  rocmy  pockets  and  the  round  neck 
are  features.  These  dresses  are  shown 
in  many  of  the  new  shades — mauve, 
(due,  rose,  jade  and  in  combination  colors 
in  block  effect.  Others  show  stripes. 
Muslin  dresses  for  later  wear  are  shown 
in  dotted  patterns  and  flowered  designs. 
Frills,  wide  sashes,  short  sleeves  and 
lace  or  net  collars  are  the  main  features 
of  this  season's  dainty  modes  and  the 
taffeta  frocks  are  particularly  noticed, 
featuring  short  sleeves  and  wider  skirts. 

Trieolette  Costumes 

Many  lovely  suits  of  trieolette  are  dis- 
played for  later  wear.  One  model  in 
yellow   trieolette    features   a   long'  shawl 


collar  and  narrow  belt  and  has  a  vest 
of  white  net.  Another  model  shown  in 
rose  trieolette  has  a  narrow  roll  col 
lar  and  the  coat  is  fastened  with  one 
button.  '  Straight  lines  characterize  both 
these  suits. 

Shantung  May  be  Seen 

A  good  future  is  predicted  for  the 
Shantung  suit  this  Summer  and  although 
few  have  made  their  appearance  they 
augur  well  for  the  trade.  Tailored  suits 
of  real  Shantung  in  the  natural  color  are 
meeting  the  approval  of  the  more  ex- 
clusive trade.  These  suits  stand  out  con- 
spicuously for  their  elegance  of  line  and 
for  the  beauty  of  material.  The  coats 
arc  of  the  loose,  boxy  three-quarter 
length  models  that  give  the  clinging 
"ligne"  of  the  season.  The  skirts  are 
plain  and  fuller  than  those  of  Winter, 
measuring  one  yard  and  three-quarters 
at  the  hem.  For  smartness  and  con- 
venience two  slit  pocket  perfectly  tailor- 
ed with  stitching  are  frequently  intro- 
duced. 

Some  of  the  more  eleborate  models 
display  embroidery  carried  out  in  Chinese 
willow  design  in  blues  of  a  hyacinth 
shade.  The  coats  are  slit  at  the  sides 
and  the  slight  fullness  in  held  at  the 
wait  with  a  string  tie  of  Shantung.  The 
sleeves  are  full  length  and   tailored. 

A  few  coats  of  Shantung  for  Summer 
wear  are  also  shown.  These  are  in  loose 
military  effect  and  nearly  all  feature 
the  narrow  leather  belt.  Some  are  trim- 
med with  small  leather  buttons  and  in 
some  cases  the  sleeves  are  caught  in  at 
the  wrist  with  a  narrow  leather  strap. 
At  the  present  time  few  coats  for  later 
wear  are  displayed — the  polo  coat  with 
a  narrow  belt  of  leather  being  most  pop- 
ular with  the  trade  just  now. 


Smartness  By  the  Sea 

A  delightful  little  costume  designed  exclu- 
-h.h  for  DRY  GOODS  REVIEW  in  lemon 
yellow  linen  with  kilted  skirt  attached  to  a 
low  waistline.  Merce;ized  emhroiderv  is 
effective    on    the    odd    neckline    and    sleeves. 


NO   LONGER   A    LUXURY 

New  York. — "Silk  hosiery  for  women 
is  no  longer  a  luxury,  it  is  a  necessity," 
says  A.  Keeney  Clarke,  who  owns  and 
represents  forty-three  silk  mills  through- 
out the  country.  Mr.  Clarke  has  left  for 
Havana,  where  he  will  introduce  the  new 
lines,  as  it  were,  to  the  ankles  of  Cuba. 

The  silk  merchant's  further  comments 
may  be  of  interest  to  the  harrassed 
father  of  a  family.  "Cotton  hosiery  is 
not  considered  the  staple  article  for  the 
average  trade  now,"  he  say^. 

"Five  years  ago  the  lowest  price  on 
women's  hosiery  was  $3.25  a  dozen.  Other 
grades  and  prices  were  figured  from  this 
basis.  Now  the  price  that  forms  the 
basis   is   $16  a  dozen,"  he  concluded. 
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Paris  Making  Up  for  Early  Closing 


Afternoon  Affairs  on  the  Increase  Now  That  Restaurants  Must  Close  at  10  o'Clock  - 
Resorts  Almost  Impossible  of  Access — Gay  Styles  Prevail  and  Famous  Couturiers 
Put  Their  Best  Work  Into  Costumes  for  the  Popular  Day-Time 

Ceremonies. 


Tea 


PARIS,  April  16— As  a  result  of  the 
order  compelling  all  restaurants  to 
close  at  10  p.m.  afternoon  amuse- 
ments are  on  the  increase  and  the  fa- 
shionable tea  resorts  are  packed.  Hard- 
ly one  seat  was  to  be  had  all  last  week 
at  either  the  Plaza,  the  Meurice,  the 
Mirabeau  or  Sidar's.  To  meet  this  new 
departure  in  the  world  of  pleasure,  coun- 
turiers  and  modistes  are  busy  creating 
appropriate  afternoon  gowns.  Most  of 
these  are  of  navy  blue  serge,  lavishly 
trimmed  with  braiding  or  embroidery. 

Cire   Satin   Differently   Employed 

Lanvin  and  Premet  trim  many  of  their 
models  with  cire  satin.  Premet  disposes 
it  along  the  sides  of  his  gowns  pleating 
it  at  time.i  to  give  the  pocket  effect  and 
the  touch  of  fullness  required  for  the 
present  day  "lign."  Lavin  employs  it 
to  edge  skirts  and  sheaths,  over  which 
fall  tunics  of  finely-pleated  serge.  Many 
of  the  dresses  are  embroidered  or  braid- 
ed with  jade-green  or  gold,  the  two  fav- 
orite colors. 

With  these  new  dresses,  stoles  of  var- 
ious furs  are  worn,  and  look  extremely 
handsome.  The  hats  are  mainly  of  the 
Breton  shape  with  notched  cut-out  edges 
or  crowns.  A  beautiful  example  of  this 
style  was  of  navy  straw  with  the  top  of 
the  crown  in  notches  and  edged  with 
white  kid.  "Nubidi"  and  heron  feathers 
are  used  in  all  shades  of  jade-green  and 
navy  blue,  as  well  as  in  black.  These 
are  used  as  trimmings  for  small  toques 
cloches  with  wide  sides. 

Chemise   Dresses  Worn   By   Elite 

Some  of  the  ultra-chic  Parisiennes 
wear  Chanel's  "chemise"  gown,  covered 
with  tulle  or  chiffon  tunics  embroidered 
in  different  colors.  At  Sidar's  the  other 
day  the  Countesse  de  Montebello  wore  one 
of  these  gowns  made  of  black  satin, 
covered  with  a  black  chiffon  tunic  heav- 
ily embroidered  in  cerise  and  gold. 

At  the  Recent  Ball 

At  the  ball  given  by  the  Duchesse 
d'Harcourt,  nearly  all  the  young  girls 
were  dressed  in  white  with  garlands  of 
flowers.  Some  of  these  crossed  the  dress 
itself  and  others  outlined  the  decollete. 
Mile,  de  Pimodan  was  in  white  satin 
with  a  belt  composed  entirely  of  tiny 
roses. 

The  prevailing  note  at  the  ball  given 
by  the  Princess  Soertzo  was  the  crino- 
line dress  of  beaded  tulle  or  lace.  A 
number  of  ladies,  including  the  Duch- 
esse de  Valombrose,  the  Duchesse  de 
Dampierre,  San  Lorenz  and  many  others, 
wore  gowns  of  tulle  with  flower  trim- 
mings. 


A  Summer  Tailleur 

A  smart  suit  costume  in  cream  colored  linen 
with  effective  trimmings  of  brown  braid, 
that  outlines  a  becomtaigly  cut  collar  and  the 
coat  sections.  Note  the  accentuated  hip 
design. 


At  afternoon  gatherings  many  satin 
dresses  were  worn,  some  quite  plain  and 
others  either  draped  or  with  embroid- 
ered tunics.  La  Comtesse  Mathieu  de 
Noailles,  the  celebrated  poetess,  wore  a 
grey  tunic  gown  heavily  embroidered 
in  the  same  shade.  With  this  she  wore 
an  original  little  hat  of  black  satin  cov- 
ered with  white  muslin  or  organdie, 
which  covered  her  ears  in  the  Egyptian 
style. 

At  the  Designer's  Displays 

A  review  of  the  Molyneux  midsum- 
mer collection,  which  is  a  large  one, 
shows  a  hundred  or  more  dresses. 

Suit  skirts  are  short  and  narrow,  in 
striped  or  pleated  effect,  and  jackets 
straight  hanging. 

The  frocks  for  the  races  are  shown 
with   a   low  decollete  and  short  sleeves. 


A   white    silk    skirt   was    shown    with   a 
white  kid  jacket. 

Slender   Drape   Effect 

For  evening  lace  and  slender  draped 
effects  are  prominent,  some  gowns  dis- 
playing very  long  sleeves.  Over  these 
are  worn  tulle  wraps,  embroidered  in 
silk. 

Teagowns  combine  the  trouser  skirts 
in  tulle  and  gold  gauze  with  short  crepe 
tunics. 

Brim  Trimmings 

Toques  are  developed  of  straw,  satin 
cire  and  taffeta,  trimmed  with  ostrich 
cherries  and  flowers,  hanging  over  the 
ears.  Big  horsehair  hats  in  a  lemon 
pink  show  trimmings  of  flowers  falling 
over  the  sides. 

Japanese  sunshades  are  attractive, 
made  of  organdie  and  mousseline,  trim- 
med with  flowers  and  monkey  fringe. 

Henry  et  Tallet  are  showing  some  very 
interesting  midsummer  models  in  or- 
gandie in  their  new  collection.  Inciden- 
tally, they  are  a  newly-formed  combin- 
ation, the  Maison  Henry  (Madame  Hen- 
ry) having  joined  with  M.  and  Mme. 
Tallet.  M.  Tallet  was  formerly  with  the 
Maison  Agnes,  and  is  believed  to  have 
had  a  branch  in  New  York  at  one  time. 
They  appear  to  have  been  having  a  fair 
measure  of  success  this  season. 

18th  Century  English  Styles 

The  models  for  midsummer  are  all  in- 
spired by  the  English  school  of  the  18th 
century,  from  which  they  borrow  their 
silhouette,  their  color  combinations  an  1 
their  trimmings.  The  pointed  corsages 
are  adorned  with  underbodices  in  very 
soft  or  "flou"  materials,  and  often  with 
gathered  jabots  of  lace  or  embroidered 
organdie.  Pleats  and  bouffancies  of  all 
sorts  are  very  frequent  on  these  cor- 
sages at  the  edge  of  the  sleeves,  and 
also  on  the  skirts.  Sleeves  are  very 
short  and  sometimes  very  puffed. 

Very  light  hoops,  placed  in  such  a  way 
as  to  emphasize  the  contour  of  the  hips 
by  slightly  exaggerating  it,  are  a  fea- 
ture of  these  summery  frocks.  For  the 
matter  of  that,  all  the  skirts  are  made 
wide,  in  accordance  with  the  school 
which  inspires  them  and  likewise  rather 
short. 

White  Organdie  Dominates 

White  organdie  is  certainly  the  lead- 
ing factor  in  the  collection,  but  shades 
of  salmon  pink  touching  on  yellow  and 
bright  yellow,  as  well  as  a  rather  deep 
shade  of  mauve,  are  also  included  among 
the  models. 
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A  Winsome  Trio 


Three  modish  little  costumes  to  captivate  the  younger  generation.  The  tiny  tot  wears 
soft  white  with  baby  blue  embroidery  about  the  clever  little  yoke  collar.  The  dainty  miss 
with  the  picture  hat  is  wearing  a  stunning  replica  of  a  charming  grown-up-sister  mode,  devel- 
oped in  buttercup-yellow  linen  with  dark-brown  buttons.  The  charming  brunette  with  the 
sunshade  is  attired  in  pink  gingham  with  candy-striped  collar,  cuffs  and  applied  hem.  The 
two  buttons  and  sash  are  of  velvet. 
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Will  Make  Linoleums 

Canadian  Linoleums  and  Oilcloths  Ltd. 
Benin   Manufacturing  Shortly 

In  January  last  DRY  GOODS  RE- 
VIEW announced  the  formation  of  a 
new  company,  Canadian  Linoleums  and 
Oilcloths,  Ltd.,  for  the  manufacture  of 
linoleums,  oilcloths,  etc.  Since  that  the 
company  has  purchased  a  site  in  Corn- 
wall on  which  is  erected  a  new  solid 
hrick  and  stone  four  and  a  half  storey 
building  45  by  112  feet. 

Work  has  commenced  in  alterations 
to  this  building,  and  the  erection  of  ad- 
ditional buildings.  Machinery  has  been 
secured  and  will  be   installed   shortly. 

The  town  of  Cornwall  is  making  a 
loan  to  the  company  of  $40,000  in  addi- 
tion to  granting  exemption  from  muni- 
cipal taxes. 


While  it  is  impossible  to  state  definite- 
ly when  manufacturing  will  commence, 
it  is  hoped  that  some  lines  at  least  can 
be  produced  within  the  next  two  to  three 
months. 


RYAN  BUSINESS  SOLD 

M.  Ryan  and  Son,  of  Newbury,  Ont., 
have  sold  their  dry  goods  business  to 
Wm.  Wright,  of  Port  Hope.  Mr.  Wright 
will  take  possession  of  the  business  on 
May  18,  1920. 


PRIZE  FOR  GOOD  WINDOW 

The  Hudson  Bay  Company  won  first 
prize  for  window  dressing  in  Calgary  at 
a  recent  contest  in  connection  with  the 
horse  show.  McLeod  Brothers  took 
second  prize;   D.  E.  Black,  third;   A.   E. 


Snell,  fourth,  and  D'Allard's,  fifth. 
Forty  per  cent,  of  the  score  was  for  the 
extent  to  which  the  horse  show  was  ad- 
vertised. 


ENLARGING  WAREHOUSE 

An  advice  from  Edmonton  states  that 
the  firm  of  Revillon  Brothers,  of  Paris, 
London,  New  York  and  Edmonton,  are 
reported  to  be  preparing  for  the  erection 
of  an  addition  to  their  large  Edmonton 
warehouse.  The  present  building  is  six 
stories  high  and  occupies  an  area  of 
100  by  150  feet  on  104th  Street,  between 
Athabasca  and  Peace  Avenues. 


The  Canadian  Manhasset  Cotton  Co., 
Ltd.,  has  been  incorporated  with  a  capi- 
tal of  $3,000,000.  The  head  office  will  be 
in  Montreal. 
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A  Fashion  Pageant  to  Aid  Charity 

New  York  Society  Women  and  Prominent  American    Designers    Join    Wholeheartedly    in 

Making  La  Fete  de  la  Mode  d'Ete  a  Big  Success — Proceeds  for  French  Relief — 

Beautiful  Mode  Displayed  by  Amateur  Mannequins. 


NEW  YORK,  April  13.— Prefaced 
by  weeks  of  careful  preparation 
and  lively  interest  on  the  part  of 
both  the  Couture  Division  anrt  smart 
society,  La  Fete  de  la  Mode  d'Ete  was 
staged  last  night  at  the  Hotel  Commo- 
dore before  a  large  and  appreciative  au- 
dience, and  netted  for  the  American 
Committee  for  Devastated  France  its 
worthy  raison  d'etre,  a  generous  sum 
for  the  relief  of  our  ally. 

There  were  a  number  of  well-known 
personages  in  the  trade,  among  those 
who  assembled  to  see  Summer  modes  as 
presented  by  New  York  costumers,  in- 
cluding designers,  retail  buyers  and 
manufacturers,  as  well  as  the  members 
of  the  Couture  Division  themselves,  and 
their  personnel.  Society  was  well  repre- 
sented, for  in  addition  to  natural  feminine 
interest  in  fashions,  Anne  Morgan's  war 
charity  is  a  favorite  with  the  smart  set, 
and  the  introduction  of  amateur  manne- 
quins brought  many  of  their  friends  to 
censure  or  to  praise. 

Most  of  the  audience  was  in  evening 
attire,  and  the  play  of  light  on  rich 
fabrics  and  jewels  against  the  decorative 
setting  of  the  ball-room,  the  movement 
of  fans,  the  hum  of  voice  and  applause, 
and  the  music,  made  up  a  brilliant  and 
impressive  scene. 

Fete  Admirably   Handled 

Each  of  the  two  groups  was  intro- 
duced by  classical  dances  by  Alexis  Kos- 
loff's  pupils,  and  as  for  Le  Fete  de  la 
Mode  de  Printemps  the  technique  of  the 
exhibit  was  admirably  handled.  The 
mannequins  appeared  between  chiffon 
draperies  of  dull  blue  and  advanced  down 
through  a  miniature  garden  to  the  long 
runway,  followed  by  rays  of  white  light 
and  softer  blue  and  yellow  beams,  while 
the  orchestra  played  selections  from  the 
latest  musical  hits. 

The  fashions,  which  are  reviewed  later 
on,  were,  save  in  one  or  two  instances, 
pleasing  interpretations,  of  the  current 
mode  adapted  to  particular  occasions 
rather  than  new  style  dictums,  and  in 
this  very  fact  lay  much  of  the  evening's 
interest  to  judge  by  comments. 

The  Display  of  Fashions 

In  every  instance  the  exhibitor  had 
studied  the  type  of  the  woman  who  wore 
the  costume,  and  in  many  cases  it  is 
understood  the  wearer's  personal  taste 
was  also  a  contributing  factor  to  the 
design.  As  a  result  the  audience  saw 
a  collection  expressive  of  the  fashions 
selected  by  the  American  woman  of  the 
upper  class,  as  she  wears  them,  and  as 
they  are  furnished  for  her  by  houses 
which  have  made  her  tastes  and  needs 
a  particular  study. 

There  was  no  question  raised  as  to 
the   origin,   some   of  the  work   original, 


the  rest  of  it  frankly  presented  as  of 
French  inspiration,  in  either  case  select- 
ed and  shown  on  merit 

The  keen  interest  manifested  by  the 
mannequins  themselves  and  the  audience 
last  night,  would  indicate  a  growing  ap- 
preciation of  costuming  on  the  part'  of 
the  American  public  and  a  desire  to 
master  the  art  that  should  be  far  reach- 
ing in  its  results. 

Bright  Colors 

From  the  viewpoint  of  fashion,  the 
Fete  de  la  Mode  d'Ete  was  true  in  every 
sense  to  its  name,  the  exhibitors  succeed- 


ing in  creating  the  spirit  of  Summer  with 
bright  colors  for  sports  wear,  and  fresh, 
cool  effects  in  costumes  for  riding,  tennis, 
beach  and  the  more  formal  afternoon  and 
evening  styles,  which  gave  a  most  pleas- 
ing diversity  to  the  presentation  of 
models  and  emphasized  the  individual 
charm  of  those  who  were  acting  as  man- 
nequins  for  the  occasion. 

Bodice  Simplicity 

Many  of  the  features  which  have  con- 
trolled the  fashion  ideas  of  the  present 
season  were  reiterated.  There  was  little 
evidence  that  the  vogue  or  the  ultra  short 


A  Dainty   Trimming 


Wool  embroideries  on  crepe  de  Chine  waists  for  Midsummer  wear  are  dainty  and 
effective.  Hare  sleeves,  round  neck  and  peplum  are  trimmed  with  dainty  motives 
while  the  low  shoulder  seam  and  belt  are  decorated  with  a  single  line  of  stitching. 
This  blouse  is  charming  jade  green  with  olive  green  stitching,  or  maize  crepe  witk 
dark  brown  stitching. 
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.skirl    was   gaining  any   foothold,   b'lt    the 

sion  for  the  simplicity  of  the  bo  lice 
continuee  for  the  lingerie  and  afternoon 
frocks,  many  having  the  plain  or  shirred 
fitted  bodie<  with  tight  short  Bleeves  and 
a  simple  treatment  of  lace  or  ribbon 
about  the  neck.  Skirts  on  the  contrary 
nhowed  elaborate  workmanship  in  com- 
plicated  drapings  and  extravagance  of 
detail. 

The  directoire,  in  all  the  authenticity 
of  its  line,  was  a  dominant  note,  again 
(  fFered  in  the  bridal  group  exhibit  of 
Joseph  in  a  graceful  and  picturesque 
finale  to  the  promenade.  This  style  with 
the  short  baby  waist  and  the  long:, 
Straight  line  of  the  skirt  expressing  a 
demureness  in  interesting  contrast  to  the 
more  sophisticated  puffs  and  hoops  of 
this   season's  frocks. 

Bridal  Costumes 

Tin  bridal  gown,  of  crystal  embroider- 
ed white  tulle  with  long  shirred  sleeves 
over  pale  flesh  color  silk,  received  admir- 
ing comment.  The  bridesmaids'  frocks, 
c>ne  of  blue  crystal  beaded  net,  the  other 
of  white  silk  open  over  a  flower  gar- 
landed  petticoat,  both  had  cameo-studded 
girdles. 

Gorgeousness  of  fabric  and  trimming 
for  a  regal  effect  evening  gown  was 
-eel  by  Hickson  in  a  combination  of 
metal  an;!  brilliants,  with  a  silver  train 
looped  to  the  left  shoulder.  The  new 
simplicity  of  silhouette  which  this  house 
attributes  to  the  thought  of  Andre 
Chenier,  is  represented  in  shot  taffeta 
with  fine  detail  in  little  quillings  of  the 
fabric  and  the  high  ruche  of  organdie. 

I  .  yptian  lines  and  embroideries  which 
have  been  a  dominant  style  element  this 
season  were  again  exploited  by  Kurz- 
man  in  both  drapings  and  embroideries, 
and  in  the  ether  models  of  his  group  the 
wearable  lines  which  the  French  have 
designed  in  figured  chiffon  and  black  lace 
season  are  emphasized. 

If  ont  judges  from  the  Stein  &  Blaine 
group,  yellow  is  declared  the  fashionable 
color  of  the  season,  each  model  display- 
ed rep<  ating  this  color  in  pale,  cool  tones, 
in  jiirlH:  taffeta  with  fan  hip  drapings, 
in  combination  with  white  satin  for 
sports  wear,  and  for  dinner  and  even- 
ing in  graceful  combinations  of  chiffon 
and  dyed  lace  draped,  with  a  trailing  end 
<-f  lace  to  give  sk-nderness  to  the  line. 

White  for  Summer 

in  the  same  way  Farquharson  & 
Wheelock  estab'ished  white  as  par  ex- 
cellence for  Summer  wear,  the  simple 
lingerie  frock,  the  white  broadcloth  suit 
and  silver  white  satin  evening  trown  with 
medieval  draping,  all  emphasizing  the 
nee  of  color. 

The  graceful  lines  of  the  negligee  were 
expressed  by  Thurn  in  pale  yellow  with 
dress  of  chiffon  weighted  in  gold 
and  by  Lucile  in  silvpr  brocaded 
turquoise  chiffon  with  loose,  wide-sleeved 
jacket  draping  of  plain  chiffon,  a  square 
neck  with  chinchilla. 

Blaik  and  white  for  the  beach  costume 
was  presented  in  very  smart  effect  by  L. 
P.  Hollanneier  &  To.     Many  of  these  are 


illustrated,  giving  a   more  complete   idea 

of  their  effect  produced  in  the  exhibit 
The  mack  Taffeta  Frock 

The  favoi  extended  to  the  black  taffeta 
frock  this  season  was  attested  to  by  the 
number  of  exhibitors  who  chose  to  select 
a  model  of  this  fabric  for  exhibition,  and 

all  agreed  in  giving  the  wide  silhouette 
to  fr<  cks  of  this  fain  ie  and  in  elaborating 
them  with  flower  lace  or  tulle  trimmings. 
Another  feature  of  the  showing  was 
the  pit  die  lion  for  combination  effects, 
for  sports  wear  in  white  and  colors,  the 
latter  emphasizing  jade,  lose  and  yel- 
low and  for  afternoon  types,  black  and 
white  in  combination  was  variously  in- 
troduced in  treatment-;  of  satin  and  lace 
ami  a  bit  of  monkey  fringe. 

Millinery  Variety 

An  interesting  variety  in  millinery 
the  prediction  for  combination  effects, 
in  frocks  and  suits.  No  one  type  of  hat 
stood  out,  unless  it  was  the  off-the-face 
treatment  with  wider  'ines  on  the  sides, 
and  the  slightly  larger  shapes  for  sports 
wear,  both  fabric  and  straw  having  a 
lather  evenly-balanced  representation. 

Some  of  the  detail  treatments  were 
new  and  effective,  bright  colored  tulle 
sashes  caught  into  huge  knots  with  trail- 
ing ends,  and  a  marked  prevalence  of 
flower  trimmings  was  especially  noted. 
A  coronet  of  peacock  feathers  achieved 
a  regal  headdress  and  a  fan  of  natural 
paradise  gave  a  more  extravagant  note 
than  those  of  the  more  numerous  and 
brilliant   ostrich   plumes. 

Seen  in  the  Shops 

The  ^coffer  who  early  in  the  season  de- 
cried the  blouse  of  tricolette  as  a  fad 
that  the  cheap  manufacture  had  killed  in 
its  incipiency.  s-hould  take  a  tour  among 
the  most  exclusive  shops  of  the  Avenue 
and  the  surrounding  streets — there  is  not 
one  that  is  not  showing  even  now  tri- 
colette models.  To  be  sure,  they  are 
models  that  vary  a  great  deal  from  the 
simple  thing  brought  forward  in  the 
first  rage  for  the  silk  jersey,  but  they 
clearly  indicate  that  the  fashionable  wo- 
man has  not  yet  abandoned  entirely  this 
type  cf  blouse. 

In  one  of  the  specialty  shops  of  the 
fifties  then  appears  a  brilliant  orange 
tricolette  that  is  made  with  exquisite 
care.  It  is  a  smock  shape  and  is  lined 
throughout  with  white  chiffon.  Short 
sleeves  are  set  on  to  this  lining,  and  the 
armholes  of  the  blouse  are  finely  piped 
with  self  material.  A  tiny  roll  collar  is 
set  across  the  back  of  the  round  neck- 
line and  is  embroidered  with  white  wool 
and  high  colons.  This  heavy  embroidery 
consists  of  couching  white  angora  wool 
with  silk  of  brilliant  colors  in  ladder  ef- 
fc  ct  to  a  ground  of  tricolette  striped  in 
bright  greens  and  reds.  It  is  used  for 
the  wide  belt  and  set  across  the  flaring 
nockets  over  each  hip,  ending  with  a 
lorg  loose  cluster  of  white  wool  at  each 
side  of  the  pocket. 

A  branch  of  a  well-known  Paris  house 
shows  a  long  overblouse  in  white  tri- 
colette that  features  heavy  fringe..  It 
is  made  with  simple  top  and  cap  sleeves 


and  drops  to  hip  length  where  are  set  two 
layers  of  heavy  silk  fringe  that  is  quite 
stiff  and  wavy.  The  sides  of  the  blouse 
are  slashed  below  the  waist  and  trimmed 
with  large  crochet  silk  buttons.  It  is 
shown  with  a  sport  skirt  of  accordion 
pleated    white  crepe  de  Chine. 

From   Lucile  in  Paris 

Lady  Duff-Gordon  has  just  sent  ever  to 
the  New  York  house  of  Lucile  a  supple- 
mentary spring  collection  of  models  that 
includes  both  day  and  evening  dri 
and  carries  the  signature  of  this  designer 
in  the  color  harmonies,  drapery  manipu- 
lation, and  wealth  of  detail  for  which  she 
is  known. 

There  is,  for  instance,  a  jeune  fille 
dance  frock  built  of  cerise  chiffon  over 
flesh  satin,  one  side  of  the  bodice  of  the 
satin  only,  the  other  veiled  in  cerise,  and 
this  one-sided  motif  carried  out  in  the 
overskirt  of  chiffon,  which  is  cut  to  stand 
out,  fanlike,  over  one  hip  with  the  width 
balanced  by  flowers  on  the  other  side. 

Multi-Colored  Girdles 

This  dress,  and  another  one  of  mauve 
taffeta  that  has  tablier  of  gold  lace,  are 
especially  typical  of  Lady  Duff-Gordon- 
work,  being  finished  by  bits  of  fine  lace, 
trimmed  with  hand-made  flowers  in  deli- 
cate colorings  and  metal  galloons,  and 
girdled,  as  she  is  wont  to  girdle  her 
dresses,  by  multi-colored  folds  of  silk. 

The  mauve  frock  has  soft  paniers  of 
taffeta,  and  the  bouffant  silhouette  is 
recognized  in  several  of  the  evening 
models  by  light  bonings  that  support  lace 
or  chiffon  drapings,  placed  over  the  hips, 
the  back  and  front  always  left  flat. 

Black   Butterfly   Dress 

One  of  the  most  striking  dresses  in  the 
collection  is  entirely  of  black  tulle  and 
satin,  jet  trimmed,  and  shows  the  com- 
bination of  bouffant  side  treatment  with 
straight  front  and  back.  The  satin  is 
used  for  a  straight  tight  sheath,  quite 
short  but  lengthened  by  black  lace  hem. 
The  side  draperies  are  of  tulle,  and  from 
the  shoulders  and  upper  arms  fall  wing- 
like pieces  of  tulle,  striped  in  jet  band- 
ings. The  feature  of  the  gown  which 
suggests  a  black  butterfly,  is  the  use  of 
long  slender  tassels  of  jet  fringe  placed 
at  intervals  on  the  tulle  and  satin. 

Light  Cloth  Models 

Very  light  biscuit  color  is  chosen  for 
two  dresses  that  are  developed  in  fine 
silk  serge  or  faille  weaves,  and  finished 
by  lingerie  neckwear.  These  are  particu- 
larly springlike  in  appeal. 

Lady  Duff-Gordon  will  continue  to  make 
Paris  her  headquarters,  it  was  said  here, 
designing  there  for  her  London,  New  York 
and  Chicago  houses  as  she  did  before  the 
European  war  made  it  advisable  to  trans- 
fer her  studio  temporarily  to  New  York. 
Guy  Tollman,  who  is  in  charge  of  the 
New  York  branch  of  Lucile,  is  scheduled 
to  sail  for  France  in  June  and  will  remain 
three  months  in  Paris,  collaborating  with 
Lady  Duff  Gordon  in  the  preparation  of 
the  fall  collection. 
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Glimpses  of  Early  Fall  Fashions 

Bright  Colors  Will  Mingle  With  Good  Greys,  Browns  and  Blues  —  Velours-finished  Fabrics 
Will  be  Made  Up  Into  Smart  Leather  and  Plush-Trimmed  Models — Children's 

Styles  Feature  Russian  Blouse. 


THE  new  Fall  ready-to-wear  mo- 
dels being  featured  are  rich  in 
texture  and  color.  The  suits  being 
displayed  are  very  plain  and  come  in 
every  shade  of  blue.  The  materials 
most  popular  are  Duvette,  a  rich  velour 
material,  velours  of  all  grades  and  ma- 
terial very  much  like  velour  and  called 
Polaire.  The  loose  sports  coats  which  are 
being  featured  for  the  Fall  are  also  being 
made  of  these  materials  and  many  are 
made  of  contrasting  colors.  These  coats 
have  narrow  leather  belts  and  are  some- 
what similar  to  the  "Polo  Coat"  types 
featured  in  the  Spring. 

Another  more  expensive  coating  on 
display  is  the  "Bokhara"  which  includes 
the  beaver  and  suede  shades  and  sells  at 
$20.00  a  yard. 

Many  fine  homespuns  are  in  demand 
but  are  very  scarce  and  a  worsted  ma- 
terial known  as  Riplette  is  being  used 
for  suits.  The  ever  popular  serges,  tri- 
cotines,  and  garbardines  are  popular 
with  the  trade  in  navy,  brown,  sand, 
grey  and  various  shades  of  blue. 

Advance  Between  15%    and  20 r; 

One  buyer  informed  DRY  GOODS  RE- 
VIEW that  materials  were  more  and 
more  scarce  to  obtain  and  had  also  ad- 
vanced from  15  to  20  per  cent,  in  price. 
With  materials  so  hard  to  secure  and 
the  uncertainty  of  delivery,  the  price 
for  fall  materials  will  probably  advance 
again  within  the  next  few  months.  Wool- 
len plaids  which  were  ordered  months 
ago  have  not  arrived  and  as  a  result 
plaids  for  Fall  wear  are  very  scarce. 

"We  cannot  tell  when  they  will  ar- 
rive nor  what  prices  will  be  demanded," 
a  buyer  informed  DRY  GOODS  RE- 
VIEW. 

Wool  Jersey  suits  in  the  heather  mix- 
tures are  very  effective  and  are  to  be  in 
demand  again  in  the  Fall. 

As  in  millinery,  bright  color  is  demand- 
ed for  both  suits  and  coats  and  the 
brighter  blues,  French,  Peacock  and 
Copen,  etc.,  are  being  featured. 

A  fall  suit  model  shown  by  one  of  the 
big  Toronto  makers  of  women's  ready- 
to-wear  costumes,  was  of  purple  velour 
made  very  simply  with  narrow  sleeves 
and  belt  and  finished  with  rows  of  pleats 
on  the  skirt  and  coat. 

The  accordion  pleated  skirts  to  wear 
with  the  new  short  blouses  are  proving 
popular  with  the  trade  and  are  being 
shown  in  several  shades  of  blue,  brown 
and  jade. 

Georgette    Over    Blouses 

The  demand  for  the  Georgette  smocks 
has  increased  by  leaps  and  bounds  and 
these  are  being  displayed  in  many  of  the 


ette,  and  in  some  cases  these  are  being 
trimmed  with  bright  colored  wool.  The 
smocks  are  big  sellers  and  range  in  prices 
from  $11.50  to  $45  each. 


A  Summer  Coat 

A  sum   (  silk  model  in  natural  color,  trimmed 

with  deep  rows  of  narrow  braid.     Modish  for 

motoring  or  street  wear. 

shops  with  the  accordion  skirts.  The 
smocks  are  not  beaded  as  much  as  form- 
erly but  instead  are  embroidred  in  bright 
colored  wool  silk  and  in  many  cases  un- 
cut fringe  is  sewn  into  a  pattern.  Navy 
blue  and  brown  predominate  for  general 
wear  and  yet  there  ir-  a  great  demand  for 
lavishly  embroidered  smocks  and 
georgette  blouses  in  henna,  jade,  peach, 
green  and  white.  Not  a  few  are  made 
of  taffetas.  One  striking  model  seen 
this  month  was  of  white  taffeta  with 
wide  short  sleeves  and  was  trimmed  with 
a  running  stitch  in  several  bright  colors 
of  wool.  Another  in  peach  color  was  fin- 
ished in  black  and  green  embroidery  and 
beads. 

Smocks    for   mourning   wear   are   also 
featured    in   chiffon   taffetas   and   georg- 


Hats  in  Paris 

Made  of  Wood 

Horse    Hair    Models    are    Charming,    so 

Are  Toques  Made  of  Painted 

Wooden  Blocks 

Most  popular  among  the  latest  fash- 
ion freaks  in  Paris  just  now  are  hats 
formed  of  small  blocks  of  wood  shaped 
like  fruits,  such  as  cherries,  lemons, 
plums  or  gooseberries.  Then  there  are 
also  hats  formed  of  carved  wooden 
heads,  similar  to  pipe  heads,  which, 
placed  closely  together,  form  toques  or 
turbans. 

The  newest  cubist  hat  is  a  simple 
phantasy  of  vividly-colored  wooden 
blocks,  while  another  freak  hat  consists 
merely  of  a  few  pieces  of  twine  lightly 
tied  over  the  head. 

Pagoda-shaped  Chinese  headgear, 
large  enough  to  act  as  a  parasol,  is  the 
latest  pretence  of  "economy."  The  prices 
of  parasols  and  umbrellas  are  exorbi- 
tant just  now,  so  r'ne  designers  have  hit 
on  this  scheme  to  have  hats  serve  a 
double   purpose. 

Lastly,  there  are  the  horse-hair  hats! 
Though  it  may  not  sound  very  aesthe- 
tic, these  are  "really  charming"  hats, 
according  to  the  verdict  of  smart  dress- 
ers. They  are  made  of  horse  hair  in- 
terwoven with  ribbons  of  pale  tints — 
exquisitely  light  and  quite  "fanciful." 


MONTREAL  TO  CELEBRATE 

Montreal. — Montreal  will  inaugurate 
the  celebrations  which  are  to  mark  the 
250th  anniversary  of  the  founding  of 
the  Hudson's  Bay  Company.  On  April 
26  or  27  the  Montreal  branch  of  the  com- 
pany will  hold  a  dinner  and  dance  at  the 
Ritz-Carlton  Hotel.  Sir  Robert  Kin- 
dersley,  the  Governor  of  the  Company, 
and  Lady  Kindersley  will  be  the  guests 
of  honor.  Sir  Robert  and  Lady  Kin- 
dersley will  then  go  to  Winnipeg  to  take 
part  in  the  principal  celebration,  which 
will  be  held  there  on  May  2.  Spectacular 
and  picturesque  pageants  depicting 
scenes  in  the  history  of  the  company 
from  its  inception  in  1670  will  be  staged. 
Sir  Robert  will  visit  many  of  the  Hud- 
son's Bay  posts  throughout  Canada. 


The  linen  factory  belonging  to  Crepy 
FMs  et  Cie.,  situated  at  Boulevard  de  la 
Moselle,  Lille,  was  re-opened  recently 
and  is  now  partly  in  operation. 


11.; 
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Warm  Weather  Wardrobe  for  Baby 

Long  Dresses  Selling  Well     His  Babyship  Revels  in  Pure  Linen  and  Dainty  Bits  of  Lace  and 
Kmbroidery — Toys   and   Rattles  a   Little   Behind  in  Deliveries. 


THE  babies  and  the  tiny  tots  are 
going  to  have  their  needs  well 
looked  after  this  Summer  if  the 
many  lovely  articles  on  display  in  the 
shop   windows   are   any   indication. 

Just  at  this  time  of  the  year  when 
mothers  are  planning  for  the  comfort  of 
the  "wee  ones"  the  store  which  is  dis- 
playing advanced  Summer  goods  is  re- 
ceiving the  patronage  of  hosts  of  mo- 
thers. 

The  T.  Eaton  Company,  of  Toronto, 
have  a  number  of  exquisite  long  dresses 
on  display  at  very  reasonable  prices. 
The  majority  of  these  have  very  little 
embroidery  work  on  them  and  a  special 
range  of  home  manufactured  dresses, 
trimmed  with  rows  of  lace  is  selling  at 
$2. IT)  an.)  the  finer  dresses  at  $4.65. 

This  firm  is  devoting  considerable  at- 
tention to  the  infants'  wear  department. 
The  showroom,  which  is  done  in  French 
grey,  has  several  splendid  showcases 
with  glass  doors  for  displaying  goods, 
and  the  dainty  furnishings,  including 
chairs,  tables,  etc.,  are  all  done  in  the 
French  grey.  The  lighting  system  is 
very  effective.  In  this  attractive  depart- 
ment may  be  purchased  anything  that 
the  baby  may  need  to  mpke  him  happy 
and  comfortable,  from  a  nice  shiny  rattle 
to  a  warm  barricoat. 

Irish  Linen  for  Baby 

A  stock  of  pure  Irish  linen  pillow 
covers  are  being  featured  by  this  com- 
pany. These  have  very  wide  hemstitched 
hems,  and  many  are  simply  embroidered 
in  each  corner,  while  others  display  more 


Demand   a   New   Type 
of  Mannequin 

Beautiful  mannequins  will  no 
longer  tread  unrivalled  the  carpet- 
ed aisles  of  the  fashionable  Lon- 
don dressmakers'  establishments. 
In  the  very  near  future  they  will 
be  obliged  to  share  honors  with 
the  40-inch-waist-line  women  of 
generous  figure  and  mature  years, 
for  the  ranks  of  the  mannequins 
are  to  be  extended  to  include  this 
new  type  to  satisfy  the  demands  of 
British  matrons,  who  declare  that 
k'"»ns  displayed  on  slender  and 
stately  beauties  are  unsuited  to 
their  more  mature  and  rounded  fig- 
ures. 

The  reform  has  been  introduced 
to  avoid  further  complaints  on  the 
part  of  these  matrons,  who  declare 
that  an  absolutely  false  impression 
Is  conveyed  by  this  practice  of  ex- 
hibiting matrons'  models  on  slim, 
beautiful  young  girls. 
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For  the  Dainty  Miss 

A   dear   little  coat    in   Copenhagen   blue  silk 
with   pleated    frills   let   in   at   the  sides   be- 
neath neat   little  pockets. 


elaborate  designs.  Still  others  are  fin- 
ished off  with  a  jaunty  pink  or  blue  bow. 
These  range  from  $1  to  $2.50  in  price. 

Woollen  Sets  Similar 

Many  new  woollen  sets  are  also  being 
displayed  but  these  vary  very  little  in 
style. 

"The  goods  selling  most  now  are  the 
long  dresses  and  pillow  covers,"  a  buyer 
infoimed  DRY  GOODS  REVIEW.  One 
firm  is  also  showing  some  barricoats  of 
cashmere  finished  in  pink  and  blue,  with 
a  running  stitch  and  French  knots.  A 
new  rattle  being  shown  is  in  the  form  of 
a  celluloid  doll  in  a  ring.  These  are 
proving  very  popular  with   the  trade. 

"We  are  being  held  up  with  our  novel- 
ties which  we  usually  get  from  the 
States,"  one  buyer  informed  DRY 
GOODS  REVIEW.  "The  railway  strike 
is  responsible  for  this  of  course,  and  we 
have  no  idea  when  these  will  reach  us," 
he  said.  On  account  of  this  we  have 
very  little  advanced  Summer  goods  dis- 
played, and  as  the  Fall  goods  are  not  due 
for    some    weoks    everything    is    slack." 


Several  bonnets  noticed  on  display  were 
of  very  fine  white  silk  over  a  delicate 
pink.  Others  in  the  same  style  were 
shown  with  a  light  blue  under  silk. 

Children's  Wear 

Up  to  the  present  time  there  are 
very  few  fall  goods  being  featured  in  the 
children's  wear.  The  plain  serge  dresses 
with  the  waists  blousing  over  a  narrow 
belt  in  Russian  style  are  being  shown 
and  several  are  finished  in  wool  and  silk 
with  a  running  stitch.  The  loose  coats 
made  in  military  style  are  shown,  and 
plush  is  being  used  extensively  as  trim- 
ming. 

Plush  is  in  demand  for  children's  hats 
for  fall  and  the  prospect  for  a  good  sea- 
son in  this  line  is  predicted. 

Judging  from  the  models  seen  so  far 
ready-to-wear  models  for  fall  will  com- 
bine rich  materials,  rich  colors  and  plain 
styles  with  leather  and  plush  for  trim- 
mings. 


PRICES  EXPECTED  TO  CLIMB 

London. — Prices  of  everything  in  the 
British  drapery  industry,  or  group  of 
industries,  will  probably  rise  still  higher 
this  year,  according  to  the  opinions  of 
men  in  line  with  conditions  in  the  trade. 
Two  or  three  weeks  ago  T.  M.  Heron, 
president  of  the  Yorkshire  Blouse,  Over- 
all, Underclothing,  and  Shirtmakers'  As- 
sociation, prophesied  that  within  a  few 
months  the  retail  charges  for  certain 
articles  would  be  50  pesr  cent,  higher 
and  the  advice  of  the  head  of  one  of  the 
largest  wholesale  concerns  in  the  country 
to  householders  who  will  require  drapery 
goods  any  time  this  year,  is — "Buy  now." 

A  great  disparity  in  prices  at  the 
moment  is  also  reported.  Goods  of 
exactly  similar  quality  may  vary  as 
much  as  2s  to  3s  a  yard  simply  because 
of  the  extraordinary  fluctuations  of 
prices  from  month  to  month,  or  week  by 
week. 


PRESENTS  TO  CUSTOMERS 

The  R.  McKay  and  Company's  41st 
anniversary  in  Hamilton,  took  the  form 
of  a  ten  days  sale,  beginning  on  April 
8th.  Different  sales  were  held  in  each 
department  on  different  days,  and  on 
one  day  birthday  r.ifts  were  given  to 
every  41  customer. 

No  matter  what  her  purchase  may 
have  been,  the  money  paid  for  it  was 
refunded  her,  and  the  purchase  made  a 
present  from  the  firm. 
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THE  CANADIAN  FUR  AUCTION 
SALE 

f  Continued  from  page  69) 
week,  with  sales  amounting  to  $1,577,- 
811,  bringing  the  total  for  the  sales  to 
date  up  to  $3,574,758. 

High  Prices  for  Lynx 

Lynx,  mostly  the  Canadian  fur,  proved 
an  attractive  skin.  There  were  686  skins 
offered,  in  11  lots,  and  the  bidding  on 
these  was  very  active,  some  unusual 
prices  being  paid  for  the  better  skins. 
The  total  brought  by  the  collection  was 
$30,941,  the  highest  price  being  $62.50, 
and  the  lowest  figure  $15.25. 

Fisher,  also  proved  a  very  attractive 
fur,  and  record  prices  were  made  during 
the  sale.  There  were  1,393  skins  of- 
fered, nearly  all  Canadian  product, 
divided  into  132  lots.  These  sold  for  a 
total  of  $206,467,  with  the  high  at  $345, 
and  the  low  at  $20.  The  prices  for  the 
better  classes  of  these  furs  were  re- 
garded by  the  American  buyers  as  un- 
usually high,  and  many  of  them  dropped 
out,  leaving  the  Canadian  buyers  to  get 
the  cream  of  the  skins. 

A  number  of  silver  fox  skins  were 
sold  in  the  morning,  being  left  over  from 
the  previous  day,  when  again  high  prices 
prevailed,  although  nothing  like  the 
$1,225  paid  for  the  best  skins  by  Mr. 
Harry  Silbert,  of  New  York,  on  the  pre- 
vious day,  prevailed.  The  highest  price 
paid  was  $1,000  a  piece  for  two  extra 
good  skins,  and  the  low  was  $150  for  a 
few  damaged  pelts.  In  the  silver  fox 
there  were  325  skins  sold,  for  a  total  of 
$105,254. 

Saturday  Canada  Day 

On  Saturday  the  sales  rolled  up  a 
total  for  the  week  of  $5,093,120.  When 
the  last  lots  were  sold  late  Saturday 
afternoon,  and  when  Senator  Lome  C. 
Webster,  in  his  capacity  of  president  of 
the  Canadian  Fur  Auction  Sales  Com- 
pany, Limited,  had  formally  closed  the 
week's  sales  with  a  short  address  to  the 
dispersing  buyers,  it  was  felt  by  all  con- 
cerned that  the  week  had  been  a  success 
beyond  the  expectations  of  even  the  most 
optimistic. 

"Prices,"  said  Senator  Webster,  es- 
pecially for  the  better  class  of  furs  have 
come  up  to  our  expectations.  So  great 
has  been  the  success  of  this  initial  ven- 
ture that  it  is  the  intention  of  our  com- 
pany to  hold  another  sale  similar  to  this 
in  August  or  September,  when,  with  the 
good  start  we  have  secured,  we  hope  to 
have  an  even  larger  number  of  buyers 
present." 

Senator  Webster  called  for  three 
cheers  for  Capt.  Frank  Craig,  the  gen- 
ial auctioneer  of  the  week,  and  the  first 
Canadian  fur  auction  was  closed. 

A  feature  of  Saturday's  selling  was 
the  offering  of  a  beaver  skin  for  the 
benefit  of  the  Hebrew  Orphan's  Asylum. 

The  beaver  was  resold  seventeen  times 
and  finally  was  purchased  by  Asher 
Pierce  of  Montreal  for  $2,500.  In  all  .t 
realized  $15,350  for  the  orphan  asylum. 


DK  Y     GOODS    REVIEW 

Beaver  was  the  chief  offering  on  Sat- 
urday, and  the  Canadian  fur  rolled  up  a 
total  of  $728,735.  Goodwin  and  Rosen- 
thal, of  Toronto,  paid  $100  per  skin  for 
an  exceptionally  fine  lot,  and  the  prices 
ran  down  to  $40  and  $50,  with  damaged 
skins  going  at  a  lower  price.  Prices 
were  held  to  be  about  10  per  cent,  high- 
er than  those  realized  at  the  St.  Louis 
sales.  Australian  opossum,  sold  on  Sat- 
urday, brought  prices  between  40  and 
50  per  cent,  higher  than  St.  Louis.  The 
Canadian  Raw  Fur  Company  of  Mont- 
real, paid  $9.90  a  skin,  a  record  price, 
for  a  very  choice  lot  on  export  order. 

Various  mixed  lots  were  sold  on  Sat- 
urday. Ring-tail  opossum  brought  $37,- 
200  and  Australian  opossum  $226,137. 
A  collection  of  dog  mats  sold  for  $26, 
626,  and  sundry  martens  brought  $11,- 
579.  Some  odd  lots  of  foxes  were  sold 
for  $19,143.  One  of  the  big  buyers  was 
A.  J.  Alexander,  who  had  purchased 
heavily,  too,  on  Thursday  in  choice  sil- 
ver fox. 
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ably  last  year's  stock,  but  they  are  not 
having  much  success  as  last  season  was 
such  a  good  one,  not  much  was  left  over. 


Summer  Displays 

Featured  By  Furriers 

Toronto  Furriers  Utilizing  Show  Rooms 

To  Display   Fashions  in  Pelts  for 

Warm    Weather    Wear 

Some  of  Toronto's  retail  furriers  have 
lately  been  making  special  displays  of  ex- 
clusive furs  and  devoting  their  advertis- 
ing space  to  the  same.  Silver  fox  and 
Russian  sable  are  the  special  attractions 
at  both  Holt  Renfrew's  and  Fairweath- 
ers.'  The  former  has  a  pyramid  built  up 
in  the  showroom,  on  which  are  hung 
about  $25,000  worth  of  choice  silver  fox 
skins  and  in  a  glass  show  case  luxurious 
Russian  sables,  some  of  them  from  the 
vicinity  of  Vitim,  where  the  finest  and 
blackest  of  sables  are  said  to  come  from. 
There  were  skins  as  high  as  $650  each. 
Mole  and  squirrel  were  other  skins  fea- 
tured in  this  display. 

Fairweathers*  window  attracted  a  great 
deal  of  attention  because  of  the  variety 
of  unusual  skins  displayed,  as  well  as  by 
the  richness  of  the  silver  foxes  and 
sables.  In  the  centre  at  the  front  of  the 
window  was  a  real  seal  skin  in  three  dif- 
ferent stages —  first  in  the  natural  condi- 
tion as  it  comes  off  the  animal,  then 
plucked,  and  finally  dyed  and  dressed 
ready  to  be  made  up  into  a  luxurious 
garment.  White  fox,  ermine  and  chin- 
chilla skins  were  grouped  and  displayed 
so  as  to  show  off  their  intrinsic  beauty. 
Inside  we  were  told  early  summer  busi- 
ness was  getting  a  good  start. 

Both  the  retail  and  wholesale  furriers 
are  looking  for  a  demand  for  Summer 
furs,  which  is  doubtless  accentuated  by 
the  desire  to  buy  before  prices  go  any 
higher.  Wholesalers  say  that  besides  the 
placing  of  orders  for  next  Fall,  merchants 
are  buying  capes  and  coatees  as  well  as 
small  neckpieces  for  immediate  delivery 
and  some  of  them  are  visiting  the  mar- 
ket, looking  around  for  something  that 
has  not  yet  advanced  in  price,  presum- 


Annual  Report  of 

New  York  Fur  Sale 

Over    $12,000,000    of    Raw    Furs    Go    on 
Sale  April  19th 

New  York,  Apr.  14. —  Approximately 
$12,000,000  worth  of  raw  furs,  compris- 
ing the  largest  and  most  valuable  collec- 
tion yet  to  be  offered  at  a  public  auction 
in  this  city,  were  placed  "on  show"  to- 
day in  the  warehouses  of  the  New  York 
Fur  Auction  Sales  Corporation.  These 
furs  will  be  sold  at  an  auction,  which 
will  begin  in  the  Masonic  Hall  here  on 
Monday  next  and  continue  for  eight 
days.  The  selling  on  the  two  conclud- 
ing days,  however,  will  be  done  in  the 
roof  garden  of  the  Hotel  Pennsylvania. 
Buyers  from  all  over  this  country  and 
Canada  will  attend,  as  will  fur  mer- 
chants from  several  European  countries, 
Latin    America   and   the    Antipodes. 

The  coming  sale  will  establish  a  new 
record  for  this  city,  and  coupled  with 
the  recent  mid-winter  auction,  its  con- 
clusion will  have  seen  the  selling  of  near- 
ly $23,000,000  worth  of  raw  pelts  here 
within  sixty  days. 

THE  PROGRAM 

The  order  of  sale  for  the  auction  is  as 
follows: 

Monday,  April  19:  Fisher,  stone  mar- 
ten, baum  marten,  marten,  cross  fox, 
white  fox,  white  fox  paws,  blue  fox, 
nutria. 

Tuesday,  April  20:  Sundry  fox,  silver 
fox,  red  fox,  otter. 

Wednesday,  April  21:  Sundries,  house 
cat,  pony,  leopard,  ermine,  chinchilla, 
Russian  sable,  sea  otter,  ringtail  cat, 
American  opossum. 

Thursday,  April  22:  Badger,  lynx, 
wild  cat,  mole,  muskrat. 

Friday,  April  23:  Ringtail  r.possum, 
wallaby,  wombat,  kangaroo,  Australian 
and  New  Zealand  rabbit,  rabbit,  white 
hare,  squirrel,  wolf,  Australian  opossum. 

Saturday,    April   24:    Wolverine,   bear, 
civet  cat,    kolinsky,    near     seal,     fitch, 
skunk. 

Monday,  April  26:  Jap  mink,  Jap  bad- 
ger, Jap  marten,  Jap  flying  squirrel, 
mink. 

Tuesday,  April  27:  Australian  fox, 
gray  fox,  kitt  fox,  Persian  lamb,  Chinese 
weasel,  Chinese  raccoon,  Chinese  civet 
cat,  Marmot,  raccoon,  beaver. 


WILL   SUPPLY  IN   CANADA 

The  De  Long  Hook  and  Eye  Company, 
of  Philadelphia,  who  have  a  branch  in 
St.  Marys,  Ontario,  contemplate  manu- 
facturing all  their  Canadian  goods  on 
this  side  and  in  looking  up  a  site  give 
St.  Marys  the  preference,  owing  to  be- 
ing already  located  there.  They  are  at 
the  present  time  in  consultation  with 
the  St.  Marys  Board  of  Trade  and  it  is 
expected  will  be  able  to  come  to  a  sat- 
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Animal  Report  of 

Robert  Simpson  Co. 

Increase    of    Ow    S700.000    in    Year's 
Earnings    Recorded— Not    Earnings 
For    1919   Total   Over   One 
Million 

The  Robert  Simpson  Company.  Limited, 
earned  $1,986,348  net  during  the  year 
ending  January  28,  1920,  as  compared 
with  $1,282,304  in  the  previous  year,  ac- 
cording to  the  report  of  the  directors, 
now  being  mailed  to  shareholders. 

With  the  balance  brought  forward  of 
$822,620,  there  was  available  for  distri- 
bution $2,808,963,  out  of  which  a  6  per 
cent,  dividend  on  preference  stock  was 
paid  amounting  to  $201,000;  dividends  on 
common,  $368,500;  there  was  reserved 
for  war  tax  $300,000;  and  for  bonuses 
and  employees'  savings  and  profit-shar- 
ing plan  $250,000,  leaving  a  balance  to 
be  carried  forward  of  $1,689,463. 

Although  the  company's  early  financ- 
ing was  largely  in  Great  Britain,  there 
was  an  offering  of  $500,000  6  per  cent, 
cumulative  preferred  stock  on  the  Can- 
adian market  during  last  year.  Total 
assets  show  a  large  increase  during  the 
year,  being  now  $13,755,016,  as  against 
$11,529,958  a  year  ago.  There  is  a  grati- 
fying increase  in  current  assets,  which 
now  stand  at  $6,120,069,  as  against  $4.- 
975,947,  in  addition  to  which  there  is  now 
an  investment  of  $943,177  in  Canada 
Victory  Bonds,  compared  with  $260,000 
last  year.  Current  liabilities  stand  at 
$2,518,055,     compared     with    $1,271,440. 

President  H.  H.  Fudger,  in  his  address 
at  the  annual  meeting,  said  the  downward 
movement  in  the  prices  of  merchandise, 
for  which  the  company's  buyers  have 
been  looking  and  preparing,  had  not  yet 
begun.  On  the  contrary  manufacturers' 
prices  had  continued  to  advance,  and  the 
immediate  outlook  indicated  they  would 
be  maintained  for  the  first  half  of  the 
current  year  at  least.  It  was  announced 
that  more  than  75  per  cent,  of  the  eligible 
employees  had  joined  the  Employees' 
Savings  and  Profit-Sharing  Fund.  The 
balance  carried  forward  in  profit  and 
loss,  $1,689,463,  is  over  50  per  cent,  of  the 
outstanding  common  stock,  $3,350,000. 


DEATH  OF  MR,  W.  D.  E.  TIGHE 

With  deep  regret  is  the  death  of 
Mr.  W.  E.  D.  Tighe  announced.  The 
late  Mr.  Tighe,  who  was  president 
of  the  Western  Leather  Goods,  Ltd., 
and  well  known  in  business  circles 
throughout  the  Dominion,  died  at  his 
home,  1554  Davenport  Road,  Toronto, 
on  Thursday,  April  8th. 

The  late  Mr.  Tighe  is  survived  by  one 
son,  who  is  a  member  of  the  Western 
Leather  Goods,  Ltd.,  and  three  daughters. 


WELL-KNOWN      TRAVELLER      DIES 
SUDDENLY 

A.   W.   Hargrave,    secretary    of    The 

Counter  Costume  Company,  Ltd.,  and 
for  the  past  three  years  their  traveller 
in  Western  Ontario,  died  suddenly  on 
March  28  last,  following  a  brief  attack 
of  apoplexy.  The  late  Mr.  Hargrave 
was  in  his  57th  year  and  was  widely 
known  to  the  retail  trade,  having  travel- 
led in  the  ready-to-wear  line  for  over 
twenty-seven  years.  Two  cf  his  sons 
are   connected   with   the  above   company. 


TORONTO    MOURNS 

DRY  GOODS  REVIEW  deeply  regrets 
the  death  of  Mr.  C.  A.  B.  Brown  of  Tor- 
onto, following  a  fatal  and  mysterious 
motor  accident  which  occurred  on  Friday, 
April  9th.  Mr.  Brown  succumbed  to  his 
injuries  in  the  Toronto  General  Hospital 
at  5.30  o'clock  the  following  afternoon, 
mourned  by  a  very  large  circle  of  friends 
and  admirers  in  the  different  business 
and  professional  circles  into  which  his 
active  career  had  carried  him. 

The  late  Mr.  Brown  was  a  figure  of 
outstanding  interest  in  the  life  of  Tor- 
onto for  many  years.  Here  he  was  born 
and  educated,  and  his  pride  in  and  c  >n- 
cern  for  the  welfare  and  interests  of 
his  native  city  was  one  of  his  most 
charming  qualities. 

He  was  a  member  of  the  Board  of 
Education  continually  from  1882.  He  was 
always  closely  associated  with  the  affairs 
of  the  Canadian  National  Exhibition.     . 

Mr.  Brown  was  well  known  to  the  trade 
and  deeply  admired  as  the  vice-president 
of  Will  P.  White,  Limited,  Toronto.  He 
had  enjoyed  a  reputable  commercial 
career  for  forty-three  years,  and  during 
that  time  had  been  one  of  the  most 
respected  of  club  men,  having  been  one 
of  the  founders  of  the  Canadian  Club  and 
of  the  Ontario  Hockey  Association.  He 
was  a  keen  sportsman,  a  Conservative 
and  a  life  member  of  St.  George's 
Society.  DRY  GOODS  REVIEW  wishes 
to  extend  to  the  bereaved  family  heart- 
felt   sympathy. 


Goodwin's,  Limited 

Yearly  Statement 

A  year  of  highly  satisfactory  result: 
in  the  way  of  profits,  and  a  further 
strengthening  of  working  capital  posi- 
tion are  disclosed  in  the  annual  statement 
of  Goodwin's,  Ltd.,  of  Montreal,  to  be 
submitted  to  the  shareholders  later  "on 
this  month.  Gross  profits  for  the  period 
ended  January  28  last  are  shown  at 
$144,942,  an  increase  of  $107,995  over 
the  level  of  the  previous  year,  represent- 
ing a  gain  of  over  32  per  cent,  and  one, 
of  $142,059,  or  47  per  cent,  over  the  L917 
exhibit. 

After  the  payment  of  bond  and  other 
interest  charges,  a  depreciation  allow- 
ance of  $65,000,  against  S50.000  a  year 
ago,  and  the  transfer  of  $10,000  to  re- 
serve for  doubtful  accounts,  there  re- 
mained a  su'plus  cf  $274,614,  compared 
with  $164,894  in  the  1918  statement  and 
$150,406  at  the  end  of  the  preceding 
twelve-monthly  period.  With  the  balance 
carried  forward  from  the  previous  year 
the  loss  account  was  $959,730. 

Surplus  Earnings  15.7  Per  Cent. 

Allowing  for  all  deductions,  the  year's 
surplus  earnings  were  equivalent  to  15.7 
per  cent.  or.  the  outstanding  preferred 
stock  issue  of  the  company,  amounting 
to  $1,750,000.  This  compares  with  9.4 
per  cent,  in  1918  and  8.6  per  cent,  in 
1917. 


FIRST  QUARTER  CENTURY  CLUB 

The  first  annual  meeting  of  the  Tim- 
othy Eaton  Quarter  Century  Club  was 
held  at  the  Carls-Rite  Hotel,  Toronto,  on 
Thursday,  April  8th. 

This  club  is  the  first  of  its  kind  or- 
ganized in  Canada,  and  is  composed 
of  employees  who  have  been  in  contin- 
uous service  with  the  T.  Eaton  Co., 
Limited,  for  the  period  of  25  years  and 
over.  It  is  interesting  to  note  that  the 
membership  is  about  100,  all  of  whom 
had  been  in  personal  touch  with  the  late 
Mr.  Timothy  Eaton. 


BeacL 


Opaque,    mottled,    amber, 

coral  and  jade. 

•lade  i-  the  popular  color 
this  season. 

Made   in   Canada 

by 
Carl  Austin  &  Company 

Manufacturers 
357  College  St.  Toronto 

Write  Dept.  F 
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The  McElroy  Mfg.  Co.,  Ltd. 

^Garments 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.      -     Toronto 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Merit  Skirt  Company 

436B  St.  Catherine  St.  W. 
Montreal 


Skirt 


LADIES*  JERSEY 
BLOOMERS 

made  from  the  popular 

JERSEY  CLOTH 

Pink,  White  and  Pale  Blue  Colors.  Immediate 
delivery.     Reasonable  prices. 

Samples  on  request. 

Ideal  Dress  Co. 

1488c  ST.  LAWRENCE  BLVD. 
MONTREAL 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


1187  Mt.  Royal  Ave.,  Montreal 


WELL  WORTH  SEEING 

OUR  SPRING  LINE  OF 
Cloaks  and  Suits 

Better  Garments  also 
Popular  Priced 


605  St.  Catherine  St.  W..  Montrea 


Paris  and  New  York 
at  your  own  door 

The  S.  &  D.  range  of  dresses 
for  Spring  and  Summer  wear 
brings  the  latest  models  of  Paris 
and  New  York  to  your  own  door. 
Made  in  beautiful  silks  and 
high-grade  cloth  materials. 
Our  salesmen  are  now  out.  See 
them  to  be  convinced. 

The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel  I 

MONTREAL 
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Stylish,  Luxurious  Ease 

and 

Unusually  Flexible 

Comfort  distinguish  the 

"$.C."  Corsets 


.  Iri.lv     th.       i 

\  ^PV       '"'-'  "'    health. 

•v^  win:,  wiili  this  desirable  Bell- 

^■---~J—  ing   i  modish, 

i' 
all    women   of   cikx!    taste. 

f..r   p  <',   Comets  an<l 
mati    lals,    «•■   strongly 

his  ordirs  without  di-l;iv. 

Parisian  Corsets  Mfg.  Co.,  Limited 

Quebec  City,  Quebec 

BRANCHES: 

Montreal,  329  CraiK  St.   West.  Toronto.  76  Bay  Street. 

Fred.    S.    Bruneuu,    Representative  for  Nova   Scotia, 

including  Cape  Breton. 

Geo.  B.  Oxley,   RepiW  <  niative  for  New  Brunswick,   Prince 

Edward  Island  and  Newfoundland. 

WESTERN    REPRESENTATIVE 
C.    H.    Butler.   24    Silvester-Wilson    BldK.,    Winnipeg.    Man. 


*m 


Make  More  than  500%  Profit 

By  making  buttons  of  the  same  materials 
you  sell  to  your  customers  for  dresses  and 
suits,  and  in  that  way  assure  them  of 
buttons  that  match  perfectly. 
"Your  store  is  not  complete  without  a 
Menkin  complete  button  making  outfit, 
and  interchangeable  button  dies." 
It  helps  the  sale  of  dress  materials  and 
makes  it  possible  for  you  to  reduce  the 
size  of  your  finished  button  stock.  No 
left-overs — or  sale  of  buttons  at  the  end 
of  each  season. 

IMPORTANT 
If  you  now  use  a  button  machine  tell  us  its  name 
and  a  list  of  what  buttons  you  are  now  able  to 
make.  We  will  send  you  sample  button  moulds 
and  show  you  how  to  make  PERFECT  BUTTONS 
the  MENKIN  way. 

"Service"  That's  Our  Motto 

S.  MENKIN,  Inc. 

Creators,    Promoters   and    Producers   of   Covered 
Button    Supplies    for    over    Sixty    Years 

143  West  28th   St.  New  York 


Ladies',  Misses'  and  Children's 
FALL  AND  WINTER 

COATS 


in 


Salts  Plush,  Salt's  Baby  Lamb, 

Velours,  Silvertones, 

Jeblines 

In  our  range  we  have  fur-trimmed 
collar  and  cuffs — Australian  opos- 
sum, squirrel,  sable,  etc. 

We  would  advise  you  to  see  our  line 
before  placing  your  order. 

Brickenden    &    McCrimmon 

Manufacturers  and    Importers 

London  Ontario 
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The  Summer  Season 


IS 


Coming  Swiftly! 

and  with  it  will  come  the  usual 
demand  for  warm  weather  wear- 
ing apparel.  With  this  subject  in 
mind  we  would  like  to  tell  you  why 


the  feminine  seeker  for  what  is 
beautiful,  useful,  and  reasonable 
in  price. 

If  you  are  interested  in  learning 
how  you  can  do  a  greater  business 
this  summer,  with  a  better  profit, 
drop  us  a  card. 


ART  CLOAK  &  SUIT  CO.,  LTD. 


323  BLEURY  ST. 


Ontario  Showroom 

Kent  Bldg.,  Toronto 

H.  M.  NASH 


Quebec  Showroom 

Brunet  Bldg.,  Quebec 

R.  DIONNE 


Western  Provinces 
302  Hammond  Blk.,  Winnipeg 
J.  W.  COLLETT 
Montreal,  C.  ROSE 


MONTREAL 


Maritime  Province* 

B.  R.  ETTENBERG,  JR. 


v> 
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No.  920.     Two-in-one    garment  combining 
camisole  and  underskirt. 


MONTRt«L 


SILK 
UNDERWEAR 


We  arc  uow  operating  a  new  depart- 
ment in  connection  with  our  waists, 
under  the  aame  of  the 

OPERA  SILK 
UNDERWEAR 

and  arc  offering  an  irresistibly  beautiful 
line  of  Gowns,  Camisoles,  Envelope 
Chemises,  Knickers  and  Combinations, 
in  Crepe  de  Chine.  ( reorgettes,  etc. 

We  are  illustrating  one  of  our  numbers 
in  a  combination  of  Camisole  and  Un- 
derskirt, made  in  ( !repe  de  < !hine  com- 
bined with  Georgette,  beautifully  em- 
broidered. 

Our  aim  is  t/O  give  you  something  new" 
and  exclusive. 

Arrange  to  see  our  -ample-. 


We  are  ready  with  a  beautiful  line 
of  Silk  Waists  in  Crepe  de  Chine 
and  <  reorgette. 

Also   showing  pur   new    Trim!, 
<  )<■<  rblouse. 


THE  OPERA  SILK  WAIST  CO. 

Room  306  Unity  Bldg.,  46  St.   Alexander  Street 
MONTREAL 


Telephone  Main  6318 


Gregory  Sanders,  Proprietor 


)^3<3- 
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Maple 
Leaf 

UNDER- 
W  E  A  R 


brings 

Customers 

and 

keeps 

them. 


Look  for  this 
TRADE  MARK 


Dr.  Neff  s 
Sanitary   Underwear 

has  won'its  popularity]through  its  per- 
fection o'f   fit,  fi n]i s]h "and  quality. 

These  two  Waterhouse\lines 
will    boost    sales   for    you. 

SOLD  TO  JOBBING  TRADE  ONLY 

Thos.  Waterhouse  &   Co. 

LIMITED 

INGERSOLL  -  Ontario 


Representatives  : 

W.  R.  Begg  &  Co., 

20  Wellington  St.,  W.  Toronto 

O'Brien  &  Allen, 
Phoenix  Block,  Winnipeg 

C.  E.  Howard, 

Coristine  Bldg.,  Montreal 


The 

Counter  Costume  Co. 

Limited 

Designers  and  Makers  of 

Misses'  and  Juniors' 

DRESSES 

Note  Address  of  our  new,  enlarged 
premises: 

Spadina  Bldg., 

1 31  -1 39  Spadina  Ave.,  Toronto 


Representatives: 

Eastern  Ontario 

A.  B.  Colwell 

Northern  Ontario 

J.  W.  Counter 

Toronto 

R.  0.  Hargrave 

Weste  rn  Canada 

J.  Howard 

Maritime  Province 

W.  A.Tallmire 

R  i:  A  I>  Y-TO-W  E  AR 


Dry  Goods  11'  I 


The  Charm  of  S 


ummer 


REGISTERED 


The  Mark  of  Quality  in 

Middies,  Sport  Shirts,  and  Smocks 
Nurses  and  Maids  Regulation  Uniforms 


is  typified  in  the  new  Circle-Cross  crea- 
tions: Designed  to  give  the  highest 
quality  of  service,  in  appearance,  in 
wear,  and  in  value. 

First  impressions  mean  a  great  deal  when 
your  customer  sets  out  on  a  shopping 
tour.  She  is  attracted  first  by  appear- 
ance and  quality,  then  comes  the  question 
of  price. 

With  CIRCLE-CROSS  garments,  your 
customer  recognizes  immediately  the 
unmistakable  values  offered. 

Be  sure  your  stock  is  well  assorted  for 
Spring  and  Summer  selling. 


COLE-WHITAKER,   LIMITED 

292  St.  Catherine  Street  West 
MONTREAL 


NATIONAL  RAINCOATS 

Sold  by  the  leading  merchants 
from  Coast  to  Coast 

WHY? 

Because!  We  are  Live  Wires  and  originators. 

As  for  creations,  our  range  of  materials  such  as  Suedes,  Leatherettes, single 
and  double  texture  Paramattas  are  unsurpassable. 

We  originate,  others  follow.     Ask  your  fellow-merchants. 

Travellers  now  out  showing  full  lines. 


NATIONAL  RUBBER  COMPANY 


TORONTO 


OF  CANADA 

MONTREAL 


WINNIPEG 


Dry  Goods  Review 


READY-TO-WEAR 


155 


1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  ri  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  r 


Lovely  Silk   Waists 


Chic,  charming,  and 
daintily  attractive 


in  a  wide  choice  of  pat- 
terns and  colors  suitable 
for  all  occasions — Street, 
Sports    and    Dress    wear. 


A    real    gold    mine 
for  Summer  business 


Manufactured  by 


<m<mOe*e 


lililil'lilil  1 1 1  111  HI  1 1 1 1 1 1 1 1 1 H 1 1 1 1 II 1 1 II M 1 1 1 1 II 1 1  h  l !  1 1  i  1 1 1 1 1  n  n  1 1 1 1 1  n  h  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  ii  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  ill  II 1 1  n  1 1  ii  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  in  1 1 1  n  ii  1 1 1  ill  1 1 


l;  i:  ADY-TO-  W  E  A  R 


Dry  Goods  Revii  " 


ir^ 


ij     "SERVICE  IS  OUR  MOTTO" 


grffel 


HALIFAX  to  VANCOUVER 


"UTILITY 


BRAND" 


MADE  IN  CANADA 


The  Seal  o 


rova 


has  been  accorded  Utility  Brand  Raincoats  wherever  shown.  On  every  hand 
buyers  have  expressed  appreciation  of  the  Style,  Elegance  and  general  High 
Quality  of  our  range. 

The  wide  variety  of  new  models,  manufactured  from  latest  patterns  in  Tweeds, 
Coverts,  Gabardines,  Paramattas,  Cashmeres,  Leatherettes  and  Rubber  Surface 
Cloths  of  all  descriptions,  has  made  an  instant  appeal. 

UTILITY  BRAND  RAINCOATS  are  a  good  line  to  tie  up  to.  All  our  better 
class  coats  carry  this  label  and  we  stand  back  of  it  absolutely  as  to  quality  and 
service.    It  also  is  your  guarantee  of  the  "proof"  in  "Waterproof." 

We  carry  always  a  large  stock  for  the  protection  of  our  customers,  and  prompt 
deliveries — so  important  to  the  trade  in  these  days  of  many  disappointments — 
are  assured  all  reasonable  demands. 

This  interesting  range  must  be  seen  to  be  fully  appreciated.  If  our  salesman 
has  not  yet  reached  you,  a  postcard  will  insure  your  seeing  samples.  We  feel 
confident  a  careful  inspection  will  be  well  worth  while. 


w 


April,  the  month  of  showers,  is  the  retailer's  opportunity  for 
selling  raincoats.  Display  them  in  your  windows,  feature  them 
in  your  advertising. 
A  little  attention  of  this  soil  will  help  your  business  as  well  as 


ours. 


f. 


A 


A 


the  UNION  RUBBER  CO.,  limited 


309  NOTRE  DAME  ST.  WEST 
MONTREAL 


"A  TRIAL  WILL  CONVINCE  YOU" 


h«f 


i 
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COLONIAL  QUALITY 

SAMSTAG'S,  NEW-YORK 

This  trade-mark  on  notions  and  small  wares  is  a 
guarantee  that  "each  is  the  best  at  its  price."  Your 
notion  department  can  make  capital  of  items  as 
favorably  and  widely  known  as: 

Fashionette  Invisible  Hair  Net? 

All  colors,  cap  and  fringe,  each  in  a  sanitary 
envelope. 
Baby  Dimples  Safety  Pins 

Also  Baby  Dimples  Neverlost  Pins  and  Baby 
Dimples  Cradle  Pins 
Lady  Dainty  Celluloid  Hair  Pins 

All  shapes  and  sizes,  in  shell,  amber  and  grey 
Myman's  Collar  Bands 

Accurately  sized — shrinkage  allowed. 
Gold  Medal  Bias  Tape 

True,  even  bias  in  white  or  black. 
Tulip  Sna]>  Fasteners 

Reliable,  rustproof 
Vassar  Elastic 

The  elastic  that  lasts. 

We  pay  special  attention  to  supplying  grey  and 

white  hair  nets  and  grev  hair  pins. 

m 

Canada  Needle  &  Fishing  Tackle  Co. 

INCORPORATED 

76  WELLINGTON  STREET  WEST  TORONTO 

Sole  Canadian  Distributors  of  Colonial 
Quality  Specialties  for 

SAMSTAG  &  HILDER  BROS. 

12C0  Broadway  New  York  City 
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Large  and  varied  range 
Highest  quality  throughout 
Attractive  quick-selling  lines 
Our  Trade  Mark  protects  you 


NOVELTY  CURTAINS 

Marquisette  and 
Scrim  Curtains 


Canadian  Made  Curtains 
that  are  sure  to  appeal  in 
their  artistic  distinction 
and  delightful  quality 


X 


CANADIAN  DRAPERIES  LIMITED 

Manufacturers 

145  Wellington  St.  West 
TORONTO 


I 
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Child 


ren  s 


I"he       special       needs       of 

Iren's      Dresses     are 

all  considered  in  the 
careful  designing  of 
HK1D   Dresses  -impli- 

-i;y,  good  taste  and  dur- 
ability. 


REID 

Smartness 

will   bring  sales 


D 


resses 


G.  F.   Reid  &  Company 

Brampton,   Ontario 


Our  Specialty  —  White 
Embroidery  Dresses.  Em- 
pire and  French  styles, 
ribbon  and  lace  trimmed, 
daintily  finished, 
plain  and  fancy  Voiles 
with  smart  touches  of 
trimming. 


REID 
Serviceability 

will  give  satisfaction 


Geor 

gette 

Spi 

Middies 

cial  Season  Now  Open 

Latest  Creations  in  Waists  and  Middies 

Popula  r   Prices. 
Samples  on  request. 

Atlas 

Garmer 

it    Mfg.    &    Trading 

Co. 

46  St.   A 

lexander    St 

Montreal 
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SUMMER 
FURS 


Fox 


**1 


Iff'  '  W 


Russ  an  S  ibl 


We  call  your  especial  attention 
to  our  collection  of  Russian 
Sable  and  Silver  Foxes. 


Cummings  &  Cummings 


St.  Paul  and  St.  Sulpice  Sts. 


Montreal 


(In  rear  of  Notre  Dame  Church) 


Squirrel 


IGO 
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J.    M.    ORKIN    CO.,   Limit.,) 

MONTREAL,  CANADA 

Wholesale  and  Manufacturing  Milliners 
and  Fancy  Dry  Goods 

Fall  Millinery— 

FOR    WESTERN    BUYERS 


Our  Western  Canada  salesmen  will  be  covering 
their  respective  routes  starting  May  1st,  with  a  full 
range  of  Fall  samples  including  new  models  and  a 
wide  line  of  novelties  in 

HAT  SHAPES 

TRIMMED  HATS 

FLOWERS  AND  FEATHERS 
VELVETS  AND  SILKS 
RIBBONS,  ETC. 

The  principal  cities  and  towns  wesl  of  Port  Arthur  will  lie 
called  "ii.  We  regret,  however,  thai  lime  will  not  permit  their 
visiting  all  the  -mailer  towns. 

In  order  thai  none  may  be  disappointed,  who  would  wish  to  see  this 
range,  we  advise  customers  to  get  in  touch  with  our  travellers  or 
write  us  direel  immediately,  that  appointments  may  be  made  to 
meet  them  at  convenient  point-  along  the  line. 

We    can    assure    you    the    entire    ran.",*.'    is    well 
worth   inspection   and   trusl   you   will   not   fail 

tO    MM'    it. 


Branches       VANCOUVER      OTTAWA         QUEBEC    ST.  JOHN,  N.B. 

•         |    |  Welton  Blk.         193  Sparkes  St.      66  St.  Joseph  St.        85  Germain  St. 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  is  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
iust    a    few   of   the   enquiries    received    during    the    past   month : 

•  (The  Buyers'  Market  Guide,  next  page,  contains  many   addresses  of  use   to  you.) 


Suits  and  Sailors 

Dartmouth,  N.S. — Please  tell  vie  where  I  can 
secure  boys'  baseball  siiits  and  children's  navy  serge 
sailors. 

Answer. — Addresses  of  manufacturers  have  been 
fortvarded. 

Skirt  Belting 

Outlook,  Sask. — Please  tell  me  where  I  can  get 
skirt    belting. 

Answer. — List  of  manufacturers  hare  been  sent 
out. 

Metal  or  Wire  Buckles 

Montreal. — Where  can  we  get  in  touch  with 
manufacturers  of  metal  or  wire  buckles  suitable 
for  men's  leather  belts? 

Anstver. — Addresses  have  bee>i  sent. 

Electro  Cuts  for  Advertising 

Orillia',  Out. — Please  tell  me  where  I  can  procure 
electro  cuts  for  newspaper  advertisements. 

Answer. — Addresses  of  firms  have   been  sent. 

Made-to-Measure  Suits 

Eston,  Sask. — Will  you  please  advise  me  of  a  firm 
that  makes  ladies'  made  to  measure  suits. 

Answer — We  are  unable  to  discover  anyone  doing 
this  work  nowadays. 

Serge  Dresses 

Hornepayne,  Out. — Would  you  let  me  know  the 
names  of  a  few  Toronto  manufacturers  of  ladies' 
serge  dresses? 

Answer — A  list  of  addressee  was  sent. 


Metal  Store  Canopies 

St.    Thomas,    Ont. — Please   furnish   list   of   firms 
making  metal  canopies  for  store  fronts. 
Answer. — Lists   have   been  sent. 

Books  on  Window  Trimming 

Kentville,   N.S. — Please    send    list    of    books    on 
window  trimming  and  advertising. 
Ansiver. — List  has   been  sent. 

Children's  Coats 

North  Sidney,  N.S. — Please  tell  me  where  I  can 
buy  children's  Spring  coats,  ages  6-14  years. 

Answer. — List  of  Montreal  and  Toronto  manu- 
facturers have  been  sent. 

Store  Ladder 

Renville,  Manitoba. — Phase  let  me  know  where  1 
can  purchase  store  ladder. 

Answer. — Addresses  have  been  sent  to  you. 

Window  Fixtures 

St.  John's,  Newfoundland. — Please  tell  me  where 
I  can  get  window  fixtures  for  displaying  shirts,  caps 
and  boots. 

Answer. — Addresses   have   been  forwarded. 

Homespun  Blankets 

Crystal  Beach,  Ont. — Please  tell  me  where  I  can 
pi-ocure  wool  blankets  called  "Canadian  homespun?" 

Answer — A  list  of  firms  who  might  have  these  in 
stock  was  sent. 

Infants'  Clothing 

Elmira,  Ont. — Please  tell  me  where  I  can  procure 
infants'  flannelette  clothing? 

Answer — Name  of  firm  ivas  forwarded. 
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PLEASE  TELL  ME   WHERE  I  CAN   PROCURE 


NAME 


ADDRESS 
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TheTh  mpion  Lace  &  Veiling-  Co.,  Limit 
Laces.  Veilings.  Geor- 
gettes. Ninons,  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets.  Sport 
Veils. 

Cor.     Wellington     and 

York    St*.. 

Toronto,    Canada. 


cd 


CHICAGO  MERCANTILE  CO. 


Importers,     Manufacturers,    Jobbers    of 

WHOLESALE  MILLINERY 

Write  to-day  lor 

Our  Latest  Catalog  of  New  Styles 

159-161-163-165-167-169-171  No.  Michigan  A»e. 
that.  A.  Stonehill,  Pru.  CHICAGO.  ILL 

TORONTO.  ONT.,      Show  Room,     30    Wellington  SI.  W 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

\\r  e  are  Specialists  in  these  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
to  99  Spadina  Ave.,  TORONTO 

Makrr,  of 

Women's  High  Grade 
Neckwear 
"  The   Exclusive  Neckwear  House" 


W ": 


"EVERYTHING   IN  SILKS" 

M.  Ascher  Silk  Corp. 

Distributors— Iroquois  Silk  Mills 
102    Madison     Avenue,    New    York 


Ideal  Importing  Co.,  Ltd. 


468  King  St.  W. 


Toronto,  Ont. 


Manufacturers  of 

Shoulder  PADS    Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute,  Union.  Linen,  Collar,  Canvas 


References  :     London.  En*.      New  York- 
Montreal 

FRED.  BIRKS 

Commission   Dry  Goods 
14  Phillips  Sq.,   MONTREAL,   Can. 

Tel.  Up.  388.  Covering  all  Province. 


GERSTENZANG    BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


Paris,  France. — A  new  com- 
pany is  announced,  Bonneterie 
et  Chaussures  pour  Poupees 
(Shoes     and      Stockings      for 

Dolls).  In  addition  to  working 
for  dolls  they  will  also  manufac- 
ture children's  shoes  and  fancy 
leather  belts.  The  new  com- 
pany is  founded  by  Messrs.  Le 
Roy,  Henri  Ayme,  Andre  Aniye, 
insurance  agents  at  Wimereux, 
near  Boulogne.  The  company's 
offices  are  at  134  rue  du  Temple, 
and  the  capital  is  rated  at  200,- 
000  francs" 


Arrangements  of  the  Retail 
Merchants'  Association  are  be- 
ing  completed  for  the  trip  of 
the  delegates  to  the  15th  annual 
Dominion  Board  convention,  to 
be  held  in  Vancouver  July  11 
and  23.  Delegates  from  all 
parts  of  Canada  will  be  going, 
and  they  will  stop  at  principal 
\\  estern  points,  possibly  includ- 
ing Saskatoon.  A  large  number 
of  Saskatoon  merchants,  it  is 
expected,  will  attend. 

Rates  for  all  trips  have  been 
secured  by  the  Dominion  secre- 
tary, including  that  by  the 
Great  Lakes.  Stops  will  be 
made  at  principal  Western 
cities  and  at  Banff  and  Like 
Louise.  The  party  will  arrive  in 
Vancouver  July  20,  and  meet- 
vill  be  held  in  B.  C.  during 
convention  week.  All  will  b-.' 
welcome  to  attend,  whether 
members  of  the  Dominion  Board 
or  not. 

The  .-(invention  has  a  three- 
fold purpose:  To  see  Canada, 
and  at  all  principal  points  mem- 
bers will  meet  the  delegates  to 
show  them  around  the  city;  to 
get  the  East  better  acquainted 
with  the  West  and  its  methods, 
and  to  enable  all  members  of  th-_> 
R.M.  \.  to  see  and  appreciate  the 
-i t v  of  the  work  u{  the  Do- 
minion  Board. 


The  German  dye  industry  is 
not  what  is  used  to  be.  Far 
l '..in  supplying  '.i")  per  cent,  of 
the  world's  dye  requirements, 
the  German  dye  manufacturers 
are  not  even  able  to  produce 
sufficient  colors  to  keep  their 
own    textile    industry     working. 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALI'E    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    Increased    WX    over    former   years. 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


Pyjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Wri'fe  for  Pricet 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West 


Toronto 


"HOOSIER" 

The  beat  35-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
tell  it  by  the  bolt 

Indiana    Cotton    Mills 
CanneIton,Ind.,U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties.  Electric  Lighted  Flower 
Bushes.  Writ*  for  our  Catalogue.  Its 
free  for  the  asking. 
The  Botanical  Decorating  Company 

Inrorpnrat.-.l 

208  W.  Adama  St.,  Chicago,  III. 


6 


BALLOONS 

Printed  with  your  ad- 
vertisement   at    small 
Brings       the 
mothers  and  children. 
I       (..    BEEBE 
28     Wellington     St. 
E..    Toronto 


Real     HARRIS,     LEWIS    and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'    wear — all    shades. 
Patterns   and    Prices   on    Application. 

S.  A.  NEWALL  &  SONS,  Stomow.y,  Scotland 

Slate  shade  desired  and  ichetfier  j of  Ladies' or  Cents' 
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kent- Mcclain  again 

A  new  outfit  for  F.  W.  S.  Colpitis  &   Company 

Moncton,  N.B. 
Mr.  F.  W.  S.  Colpitts'  new  outfit  consists 
of  "Modem  Method"  Interchangeable  Unit 
Fixtures  for  the  display  of  Gent's  Furnish- 
inurs.  There-  air  units  designed  especially  for 
the  effective  display  of  collars;  glass-front 
drawers  for  gloves  and  hosiery;  shirt  racks 
fitted  with  metal  guards,  and  many  other 
features  'which  make  the  modern  clothing 
Shop  so  attractive  and  efficient.  These  fix- 
tures were  supplied  bv  Kent-^Icf'lain,  Lim- 
it.-I    (Toronto   Show  Case   Co.). 


WRIGHTS  BIAS  FOLD Wl 

*j    Known    to    home    aewers    everywhere.     Madt 
-Q-    In  USA    since  1898.     "W  &   N."   Mon- 
*  *!  arch  and   Meteor  brands.     Reliable  fabrics. 
:  on  true  bias.     Selvaces  irlmmeii     Suama 
_    -n<<i   and  pressed      Trademark  and    por- 

I  trait  of  Wm,  E.  Wright  on  every  package. 
WRIGHTS E*TMM  Newest  Labor  Saver  \))_K 
An  ready  to  sew  on  middy  blouses  and  Sold  by 
sal  or  suits.  2-yd.  piece  makes  collar,  cutis  Jobbers 
and  yoke.  everywhere 

Wm.  E.  Wright  &  Sooi  Co.  Mfrs.      319  Church  SL  N.  T. 


RIBBONS    OF    DISTINCTION 

'■K!"  Ribbons  have  peculiar 
charm.    Widely  advertised   to 
the    consumer     under    their 
trade-mark     names     for     the 
protection    of    the    dealer. 
"SATIN     DE     LUXE" 
"TROUSSEAU" 
"LADY    FAIR" 
"SANKANAC"    "VIOLET" 
"DEMOCRACY" 
JOHNSON,    COWiDIN   &   CO.,     40   E.    30th    St.. 
New    York.    N.Y.  Made   in    U.S.A. 


DTRflMFR    TOTTENHAM 
.    I   lAUI'l  sUfY.LONDON.N.IS.ENGLAND 

HAIR  GOODS'MANUFACTURER 

HAIR-FRAMES  F?2sp£^r 

WHOLESALE  &  EXPORT  ONLY. 


CABLE  ADDRESS: TROMEROLO.LONDON. 


BRIGHT  AND    SNAPPT 

SHOWCARDS,  SIGNS, 

PRICE  TICKETS 

MAIL  ORDERS  Given  Prompt  Attention 
SHOW  CARD  DEPT. 

ADVERTISING  SYSTEMS 

61480  Ryrie  Bldg.        TORONTO       Phone:  Main 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


SHOW    CARD    WRITING 

A     MONEY     MAKING     PROFESSION 

FOR   BOTH   MEN   AND   WOMEN 

Easily  learned  in  short  time  by  simple 
method.  We  teach  you  how.  Write  for 
booklet. 

AMERICAN    SHOW   CARD   SCHOOL 

217  Ryrie  Building 

Yonge  &  Shuter  Sts.,  Toronto,  Can. 


At  the  bottom  of  the  difficulty 
is  the  lack  of  coal  and  basic 
chemical  products  which  is 
causing  many  color  factories  to 
work  part  time  only.  Many- 
colors  are  not  to  be  had  at  any 
price.  The  Germans  are  prob- 
ably disgruntled  over  the  en- 
forced shipments  of  dyestuffs 
they  are  pledged  by  the  Peace 
Treaty  to  send  to  the  allied  na- 
tions. 


Teheran,  Persia. — A  shipment 
of  American  goods,  consisting 
mostly  of  shoes  and  woollen 
goods,  was  recently  received 
here.  The  mipment  is  valued 
at  $150,000  and  is  believed  to 
be  the  largest  importation  of 
American  goods  ever  made  info 
Persia.  The  importer,  an 
American  firm,  reports  that 
goods  sre  in  demand  and  can  be 
disposed  of  without  difficulty. 


Montreal.— The  S.  &  D.  Co., 
of  which  L.  B.  Daniels  is  file 
sole  proprietor,  is  a  newly- 
established  dress  factory  with 
commodious  quarters  at  142 
Peel  St.  Though  the  company 
is  a  new  one,  Mr.  Daniels  has 
had  long  experience  in  th?  trade 
and  is  widely  known  lo  buyers 
throughout  Canada.  The  nev 
factory,  from  the  point  of  view 
of  spaciousness,  cleanliness, 
light,  ventilation,  etc.,  easily 
ranks  among  the  finest  in  Can- 
ada. 


New  York.— Trade  in  finished 
goods  has  not  responded  in  ac- 
ti\  ity  to  the  active  bidding  for 
print  cloths  and  some  of  the 
sheetings.  Some  experienced 
merchants  think  that  both  job- 
bers and  retailers:  are  overstay- 
ing and  will  be  forced  into  the 
markets  at  higher  prices  later 
on.     Other  views  are  also  h°ld. 


Embroidered  fabrics  continue 
to  sell  in  growing  quantities, 
some  of  the  new  imported  goods 
being  looked  upon  very  favorab- 
ly.     This    is   taken    to    mean    a 


I  Specialize  in  Boot  Laces 

for    the    wholesale   trade,    in    the    better 

grades. 

Banded   in  pairs,   in  gross  boxes. 

Fancy    Cabinets,    100    pairs,    banded    in 

pairs.      These   are   more   profitable   than 

bulk   make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing   and    Cloak    Trades 


the  Gem  of  the  Wot  ions- 


>/yD  B.  Rsk&Co. 


Chicago 

M  T  RCH  ANDl  -  E  ■" 

New  York  Salesroom : 

Open   Throughout   the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 


Toronto,  Carsada 


(Dep.  D.R.) 


Cork  Socks 

Manufacturers  of  Cork,  Linoleum,  Felt, 
Paper,  Flushing  in  all  colours,  Flannel- 
ette, Asbestos,  Loofahs,  etc.,  Fleecies. 
jtc.,  Ladies,  Gent's  and  Children's.  St. 
Cecilian  Works,  46-48  Haymerle  Road. 
Peckham,  London,  S.E.  16.  


Manufacturer  « 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  imp    lets 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room  712,  Empire   Building 

64  WELLINGTON  ST.  WEST,  TORONTO 


I'll 
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OH  \Kl."H  i   row  N      P.K.I      M   ■        M  i 
I  I  BUM    .!"■!    Bxturei 

fumed    oak.     These   fix- 
i  ii  i>    ill  lull   ami   are 
■ 
tage  everything   that  .1   modern  Gent*'    Kur- 
■ :- 11. . 


"From  Factory  to  Retailer" 

The  National  Hat  Frame  Co. 

Makers  of  Buckram  and  Net 
Millinery  Hat  Shapes 

Write  To-day  jot  Out  Style  Plate  and  Ptice  List 
Factory:    2  Grenville  St.,  TORONTO 

Down  Town  Showrooms:        I     ..      w 

66  Wellington   Street   West     ) 


CHILDREN'S 

GARMENT 

DRYING   FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mir.. 
Jackson  Michigan 


MESH  BAGS  in  Silver  and   Gun  Metal 
Finish.      METAL    FRAMES   for   Ladies' 
Hand    Bags. 
Made  in  Canada  for  the  Canadian  Trade 

WHITING   &   DAVIS   CO. 

SHERBROOKE.  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Rest  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 
77  York  St.,  Toronto 


SIGN  AND  CARD 
WRITERS'    SUPPLIES 

FIRST  AID  TO  THE 

Card  Writer  and  Window  Display  Man 

SUPPLY  DEPT. 

Toronto  ADVERTISING  SYSTEMS   M.in  m 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


WRITE  US  FOR 

Textile  and  Knitting 
Machinery 

We  arm  Specialist j 

W.  J.  WESTAWAY  CO. 

72  JAMES  ST.  N.  HAMILTON 


{?ood    year   to   come  for   colored 
Swisses      and      colored      do 
floods    that   have    been   off   the 
market  for  some  time 


Many  of  the  smaller  cutters 
of  silk  underwear  of  various  de- 
scriptions are  finding  business 

very  slow.  The  first  fever  for 
the  tfoods  has  passed  and  buy- 
ers    have    become    exceedingly 

critical   of  values. 


New  York. — The  report  of  the 
Standard  Textile  Products  Cor- 
poration for  last  year  shows  net 
profit  after  charges  and  federal 
taxis  amounting  to  $009,042, 
which,  after  preferred  divi- 
dends, was  equal  to  $10.47  a 
shave  on  the  $1,000,000  common 
stock.  In  the  preceding  year 
$10  25  was  earned  on  the  com- 
mon. Net  sales  for  the  year 
were  $1G,249,364,  as  compared 
with    $16,201,810    in    1918. 


New  York. — The  financial  re- 
port of  the  Standard  Textile 
roducts  Co.  and  the  Mobile  Cot- 
ton Mills  Co.  shows  net  profits 
for  1919  amounting  to  $909,042, 
or  $10.47  a  share  on  the  common 
stock,  after  deductions  had  been 
made  for  all  charges  and  fed- 
eral  taxes,  and  preferred  divi- 
dends. For  1918  net  profits 
were  $727, .")7X,  or  $10.25  a  share 
of  common   stock. 

Net  sales  for  191'.'  were  $16,- 
249,364,  against  $10,201,810,  and 
costs  and  expenses   $1  1,359 
against    $14,2S3,9oC.        Federal 
taxes  amounted  to  5141,262,  de- 
preciation charges   to  $521,185, 
and   Tixed  charges  to    $31- 
leaving  net   profits  of  $909,042. 
lends  <>f  $721,045  were  paid, 
against  $630,000  n.   1918,  leav- 
ing    $187,!">7     surplus,     against 
178,     and     $1,433,268     total 
P'ofit  and  loss  surplus  on   De 
comber  31. 


Boston. — Tt  was  reported  that 
the  Mai  in"  Products  Corp-  will 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

S08  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.  W.,  TORONTO 


AWNINGS 

I  OK 

Stores,  Offices,  Factory,  or  Residence. 

Write  for  Price  Littt  and  Meaturement 
Charts.    Addreaa 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 

Ottawa  Canada 


aSMALLWARES 

AND 

Hosiery 

The  Robert  Hyslop  Cp  umhp 

HAMILTON   ONTARIO 


GOLDFINE'S   LIMITED 

Wholesale  Dry  Goods  and 
Men's   Furnishings 

BARGAINS  ALWAYS    ON    HAND 

Wrife  for  Particular! 

227  Craig  St.  West,  Montreal 


PILLOWS  and  COMFORTERS 

GET  PRICES  BEFORE  BUYING 

The  Toronto  Feather  &  Down  Co. 

LIMITED 

2154-8  Dundai  Street  West        -  TORONTO 

Montreal  Winnipeg  Vancouver 

P    M.  LeMai.Ire      McRae  &  Walker  H.  E.  Walker 


Choir  Gowns 

The  Best  in   li.nn 

The  Best  Made 

The  Most  Reasonable   in    Price 

HARCOURT  ECN,   LIMITED 

103  King  Street  W.,  Toronto 


We    Manufacture 

Paper    Boxes 

that  will 
Make  Your  Goods  More  Attractive 

A.   D.  SHOUP  CO.,  Limited 

TORONTO) 
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KENT -McCLAIN    AGAIN 

A  new  outfit  for 
J.  P.  Farrell,  Fredericton,  N.B. 

The  "Space-saving"  Hat  Fixture  is  one 
of  the  "Special"  features  and  is  made 
to  correspond  with  the  Revolving  Gar- 
ment Wardrobes.  All  is  in  rich  quarter- 
cut  fumed  oak,  supplied  by  Kent-Mc- 
Clain,  Limited  (Toronto  Show  Case 
Co.). 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 

"Tumi    Watte 

into   Profit" 
12  SIZES 
Send  for  Catalog. 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


LETTER  SERVICE 

MULTIGRAPHING 

Addressing        Folding         Inserting 
Mailing 

NEW  UP-TO-DATE  EQUIPMENT 

Write  for  Prices 
Letter  Service  Department 

ADVERTISING      SYSTEMS 

216  Ryrie  Bldg.  TORONTO  Phone  M.  480 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you  ? 

CREELMAN  BROS. 

Box  1037,  Georgetown,  Ont., Canada 


ooooooooc 


I090000090COOI 


Imerican  Bead  Co.  inc. 

IMPOft.TE.ft.      AMD        MANUF  ACT  O  O.  E  ft.  fc       Q* 

BEADS  AND   NECKLACES 

485     FIFTH       AVENUE 
NEW  VOR.rO       CITY 


COTTON  PANTINGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS  OF  LEADING  LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St.,  -  MONTREAL 

Sole   Canadian  Representatives. 


HAROLD     F.     WATSON, 
FOSTER,  Limited 

Commission  Agents 

208      CORISTINE     BUILDING 

Main  4157  MONTREAL 

SILKS,  RIBBONS,  HOSIERY,  COTTONS 

HOSIERY  AND  KNITTING  YARNS 


Artists  and 
Card  Writers  Supplies 

Tell  us  your  needs. 
ART  METROPOLE  LTD. 
14  Temperance  St.         Toro 


start  as  soon  as  weather  per- 
mits on  the  work  cf  erecting  a 
plant  on  the  west  shore  of  the 
Damari-cotta  River,  about  a 
mile  above  East  Beothbsy  Vil- 
lage, Me.  The  company  has 
been  formed  primarily  for  the 
purpose  of  manufaeturiiicr  lea- 
ther from  dogfish  skin  and  the 
reduction  of  bodies  to  oil  and 
fertilizer  scrap. 


A.  Stein  &  Co.,  Ltd.,  a  branch 
>f  the  same  firm  with  offices  in 
Chicago  and  New  York  and 
cnown  as  the  makers  of  "Hic- 
cory"  garters  for  women  and 
children,  "Flexo"  arm  bands  and 
ather  elastic  articles,  recently 
segan  active  manufacturing:  in 
the  Empire  Building:,  64  Wel- 
lington Street  West,  Toronto. 
This  firm  has  been  in  business 
since  1887  and  their  main  fac- 
tory is  in  Chicago. 


"The  high  .standards  of  qual- 
ity which  A.  Stein  &  Co.  have 
always  maintained  and  which 
have  won  for  them  an  interna- 
tional reputation  will,  of  course, 
be  strictly  adhered  to,"  said  R. 
S.  Donnelly,  their  manager,  in 
referring  to  the  opening  of  this 
Canadian  branch.  "There  is  a 
real  appreciation  in  the  Domi- 
nion for  products  like  ours  and 
there  is  no  reason  why  we  should 
not  duplicate  here  the  same  suc- 
cess that  has  rewarded  our 
efforts    in    the    United    States." 


The  Vancouver  Knitting  Com- 
pany has  purchased  the  three 
storey  brick  building  on  Duf- 
ferin  St.  which  they  have  been 
occupying,  and  are  building  an 
addition  on  the  adjoining  pro- 
perty which  they  recently  pur- 
chased. The  new  building  will 
house  the  dyeing,  pulling  and 
scouring  plant,  as  well  as  the 
heating  plant  for  the  entire  fac- 
tory. The  work  will  be  com- 
pleted in  sixty  days. 


DIRECTORIES 

Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR,     JULY;     MEiN'S     WEAR. 
SEPT,;    TEXTILE     PRODUCTS,     JAN..     com- 
bining  above   two. 

r  t»  liTij       c      222  Craig  W.,   Montreal. 

rraser  Publishing  Lo-  122    Wellington    W..    Toronto 


Red  Seal  Zephyr  Ginghams 

Everett   Classics 
Eden  Goth  -  Blue  Bell  Cheviots 
Standard  Woven  Cottc.  Fabrics 


SMITH. HOGG  &COMPANY 

115-117  WORTH   STREET- NEW   YORK 


Boston- 1 44  Essex  St.  Chicago- 1 60  W\  Jackson  Bou- 


PATTERNS 


Regardless  of  what  your  pattern  experience 
may  have  been  it  will  pay  you  well  to  investi- 
gate our  new  pattern  proposition.  100%  profit 
—Patterns  not  sold  returnable  for  full  credit 
like  cash— Fashion  Sheets  free. 
Home  Patterns  are  illustrated  in  The  Ladies' 
Home  Journal  and  will  outsell  any  other  pat- 
tern  on   the  market. 

Write  to-day  for  samples  of  our  beautiful 
Fashion  Publications  and  full  details  of  our 
new   plan. 

THE  HOME  PATTERN  CO.,  Inc. 

116  Fifth  Ave  .  New  York       Toronto  Factory :  SOS  Victoria  St. 


"GARRITY'S  PERMANENT 
WAVING  FLUID" 

Keeps   the  Hair  in   Wave  or  Curl  for  Days 

Manufacturers  of 
Garrity's  Silk  Hair  Wavers  and  Binders 

L.  M.  GARRITY  &  COMPANY 

31  Bedford  St.  Boston,  Mass. 

Trade  Mark  Reg.  U.S.A.  Pat.  Off. 


■HAHUFACTURIMG  Co.lWC. 
L   (g)     INST 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 
13  Boucher  St.  MONTREAL 


TOYS 


and  all  other  world  famous  Gilbert  Toya  made  in 
Canada.       Visitors  Welcome 

THE  A.  C.  GILBERT-MENZIES  CO.,  LIMITED 
439  King  St.W.  Toronto 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE   MFG.   CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 
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MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.   DUDGEON    &   CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New  Birks  Building  -  Montreal 

We  represent  manufacturers  of  <he  following 
lines:— 

Dress    Goods 
Wool    and    Union   Serges    and    Fancies. 

Cloakings 

Velours,    Tweeds,    Seals,    etc. 

Laces 

Nottingham  Laces,    all   kinds,  also  I. ace  Tea 
Cloths,     Runners,    Panels,    Cushion    Covers, 

Wool    Travelling    Rugs 
Irish     manufactured     Mugs     in     a     beautiful 
variety   of   patterns. 

Irish   Linens 
In   Damasks.  Towels,    Crashes,    Glass  Cloths, 
Linen     Sheetings,     Pillow     Linens.     Drawing 
Linens    and    Handkerchiefs    of    all    kind; 

Nottingham    Lace    Curtains    and 
Bungalow     Nets. 


Universal 
Hair  Goods  Company, 

Limited 

Converters,  Manufacturers 
and  Importers  of  Human 
Hair  Goods  and  Hair  Nets. 


DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wiga  in  the  Dominion 

Write  for  Quotation* 

Fraser  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND    SPECIALTIES 

WHITE   DUCK   COATS  in   All  Styles 
SIMMER   CLOTHING        LUSTRE   COATS 

WAREHOUSE    and    AI'TO    DUSTERS 

Dt  CB      \M>    FLANNEL    PANTS 

MEN"S     APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

44-46    York    Street,  -  TORONTO 

The    Oldest    and    Largest    Specialty 

Clothing   House  in   Canada. 


The  Montreal  office  of  the 
Financial  News  Bureau  makes 
the  following  comment  on  the 
fur  auction  held  in  that  city: 


"The  big  success  of  the  first 
Canadian  fur  sale  concluded 
here  Saturday  means  that  Can- 
ada will,  hereafter,  secure  a 
goodly  portion  of  the  world's 
fur  trade.  Buyers  from  all  the 
important  fur  distribution  cen- 
tres were  present,  and  the  suc- 
cess of  the  initial  sales  augurs 
well    for   future   similar   events. 


One  of  the  important  re- 
sults of  the  sale  is  that  here- 
after Canadian  furs  will  be  sold 
at  favorable  prices  right  here 
at  home  without  passing 
through  the  hands  of  the 
middleman,  who  needlessly  ad- 
vances the  cost  of  the  raw  skins 
without  in  any  way  benefiting 
the  trapper  or  hunter.  The 
Canadian  fur  sales  will  secure  a 
maximum  price  for  the  person 
who  actually  obtained  the  skin." 


Montreal. — Montreal  will  in- 
augurate the  celebrations  which 
are  to  mark  the  250th  anniver- 
sary of  the  founding  of  the 
Hudson's  Bay  Company.  On 
April  26  or  27  the  Montreal 
branch  of  the  company  will 
hold  a  dinner  and  dance  at  the 
Ritz-Carlton  Hotel.  Sir  Robert 
Kindersley.  the  Governor  of  the 
Company,  and  Lady  Kindersley 
will  be  the  guests  of  honor.  Sir 
Robert  and  Lady  Kindersley 
will  then  go  to  Winnipeg  to 
take  part  in  the  principal  cele- 
bration, which  will  be  held 
there  on  May  2.  Spectacular 
and  pictureaqe  pageants  de- 
picting scenes  in  the  history  of 
the  company  from  its  inception 
in  L670  will  be  staged.  Sir 
Robert  will  visit  many  of  the 
Hudson's  Bay  posts  through- 
out   Canada. 


•DRESS  FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 
Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers   of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBINGRTRADE    ONLY 

^Decorators  on  Buttons  of  Every  Description 

814  BROADWAY  NEW  YORK 


GREY  and  WHITE,  UNION 
and  WOOL  BLANKETS 


Mackinaw     Cloth      (Plain     and     Fancy) 

Kerseys — Flannel     Shirtings 

Cloakings — (Plain    and    Fancy) 

The  old  reliable  line — 

The   SLINGSBY  Mfg.  Co.,   Limited 

BRANTFORD.IONT. 

Sample  \  Montreal  :   Geo.  H.  Haslam,  Coriiline  Bldg. 
Rooms    i  Toronto  :    T.  W.  Armitage .  28  Wellington  W. 


'Tia  the  Quality  behind  the  name  that  counts" 

Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37  to  41   Mayor  St.  Montreal 
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Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

44  Everything  in  Men's  Furnishings  " 


The  carpet,  tapestry  and 
house  furnishing  departments 
of  Dundas  and  Flavelles'  store 
in  Lindsay,  Ont.,  are  undergo- 
ing extensive  alterations  which 
will  equip  the  department  for 
the  handling  of  more-up-to- 
date  merchandise.  Rugs  are 
now  sold  in  place  of  carpets  by 
the  yard,  and  for  this  reason 
the  firm  felt  the  necessity  of 
improvements  and  alterations 
which  will  convince  customers 
and  facilitate  displayment. 


1  I    1™1    ^ 


CLEAT  &  CO. 

FACTORY  REPRESENTATIVES 

708  Builders  Exchange  Portage  Avenue 

Winnipeg,  Man. 

Specialists 

Silks,  Furs,  Braids  and  Trimmings 


AGENCIES  WANTED 

For 
Alberta  and  British  Columbia 


Advertisers  want  connections  in  staple 
jry  goods,  ladies  ready-to-wear,  or  men's 
goods  lines.  If  it  would  be  advantage- 
ous are  prepared  to  finance  a  Western 
stock  for  sorting  business  between  plac- 
ing. We  are  thoroughly  in  touch  with 
trade  conditions  in  these  two  provinces, 
and  have  successful  experience  in  the 
executive  and  financial  as  well  as  sales 
departments  of  wholesaling  and  re- 
tailing. We  will  guarantee  to  increase 
your  Western  business  along  safe  lines. 
Address  P.O.   Box  203,   Edmonton,  Alta. 


Collect   Your    Small   Bills 

My  chain  of  prize-winning  collection 
letters  guaranteed  to  do  the  trick.  Sent 
with  full  instructions  for  use  for  the 
sum   of  One  Dollar. 

B.  J.  MAY 

6122  Carpenter  St.  Phila,.  Pa. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale   and   Export. 
Headquarters,    London,    England, 
59,   Gresham  St.,   E.C.   2. 
Open    to    represent    manufacturers,    all 
classes   except   Summer    Ribbed   Under- 
wear. 


Established    1818 

P.    DAVENPORT,   Silk   Manufacturers 

Bridge    Street    Mills,    Macclesfield,     Eng 

London,   Luton,    Manchester,    England. 

Agent  for  Canada: 

ROBERT  C.  PARSONS 

Fot  Building,  34  Front  Street  West,  ToronU. 

J.    BROWN    &    CO. 

210  Bon-Accord  Bldg. 
WINNIPEG,    -   MAN. 

Manufacturers  Agents 

Men's,  Ladies'  and  Children's 
Ready-to-Wear 

Open    to    represent    Manufacturers     for     the    West 

WE  ARE  OPEN  TO  REPRE- 
'  *      sent  British  or  French  and 
Canadian  manufacturers  of  dry 
goods  and  kindred  lines  through- 
out the  Province  of  Ontario. 

EUROPEAN  AGENCIES 

29  COLBORNE  STREET 

TORONTO,  CANADA 


Experienced  dry  goods  man,  now  on 
way  to  England  to  reside,  is  open  to 
accept  buying  commissions  from  reliable 
importers.  Over  ten  years  buying  ex- 
perience in  Canada,  of  Laces,  Ribbons, 
Embroideries  and  Smallwares.  First- 
class  Canadian  references  given.  Box 
197,  Dry  Goods  Review,  143-153  Uni- 
versity  Ave.,   Toronto. 


E.  A.  PALMER 

MANUFACTURER'S  AGENT 
925  Ossington  Ave.,  Toronto,  Ont. 

With   a   good   connection    in   the  Wholesale 

and     Retail     Trade,      wishes      to  represent 

Manufacturers    of    Ladies'    and  Children's 

Wear    and    other    lines    of    Dry  Goods    in 
Ontario. 


GREAT   BRITAIN  AND    EUROPE 

R.  G.  MILLIN 

Manufacturers'   Agent 

Agencies  wanted  for  Dry  Goods.     Oi 

sent  manufacturers  of  all  clasc 

Travelling  to  England  end   May,   en  route  would 

Internet    manufacturers. 

Address   until   May   15th.    1013  21st   Avenue    Ea^t. 

Vancouver,    then   3   Pembroke   St..    Oxford.    Ene 
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CONDENSED     ADVERTISEMENTS 

HOSTEKV      AGENT       WHOLESALE ^l^^rJ^^r 

-ra^^^nral.o^^ves.     L.   A.  Ne,son.   59.  Gresham 

i.   London.   E.C. 

EXCLUSIVE    READY-TO-WEAR    AND    MII.UNERY 

■    OB    9  M.E    -    E'CCLYS1,,i„ff    7urn  over  $50,000:  in  centre  of  city  of 

i    bugtaXM  «nd  modern  gj^^^XR.      Write    Box    191.    t)r> 

I'-nw/rsit,    Ave.,   Toronto. 


1 


HAVE  ONE  OF  THE  BEST  BUSINESSES  IN  THh  1'KO  IM  1. 
L  "f  Saskatchewan  Population  600.  Moderate  opposition.  Dunn* 
i  f  10  vear  have  made  $130,000.  Now  wish  to  move  into  Winnipeg 
last  10  >e-»-\ri."  nVi"  „„ .  (his  is  funy  $2r,. 000  more  than  n>  neces- 
Tv  S"tt  heair,,,    take    adv.nUg.    of    market,.       Turnover 

JtSioOO^r  an    urn.     Wil,  ^J?™^'^ '^l^ 

Uj  University   Avpnup.  Toronto.   Ontario.  
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The  0.  W.  Robinson  Co.,  Ltd..  Hamflton. 


„rANTED-BY  THOROUGHLY  EXPERIENCED  ADVMTISWG  AND 

W  wind',  Dimut,  ^^.^^SS^SSSi^mk  to 

r-«rt^«?ffi  R,   Goods   Review.    1,- 
Ave.,    Toronto. 


,-XPFRIFNCED    RETAIL    BUYER    OPEN    FOR    ENGAGEMEN  1 
XlERIENtl-I)    Kf  i  ,.ne     guca> 

reoresen.      f.r>  -c.^s     house  f    ^    ^^    proDO,lt,on 
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POMiNiOjN 


"Dominion  Raynsters"  are  Domin- 
ion Rubber  System  Products.  They 
are  designed  to  meet  the  needs  of 
Canadians.  They  are  made  in 
Canadian  factories  by  Canadian 
workmen  —  and  backed  by  the  ex- 
perience and  resources  of  the 
greatest  rubber  manufacturing 
system  in  Canada. 

When  you  feature  "Dominion 
Raynsters"  you  have  Raincoats 
that  carry  the  Dominion  "Rayn- 
ster"  Label  —  an  assurance  of 
faultless  workmanship,  service  and 
satisfaction. 


For  men,  women  and  children. 

DOMINION  RUBBER 
SYSTEM 

Head  Office:  Montreal  /*> 
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HE  i  n  t  e  lligent 
public,  influenced 
by  advertised  argu- 
ment, and  convinced 
by  actual  trial  of 
Stockings  and  Socks 
dyed  with  Hawley's 
Hygienic  Black  Brit- 
ish Dye,  is  asking  all 
dealers  for  Hawley- 
Dyed  Hose. 

Countless  wash  ings, 
hard  wear,  and  the 
roughest  laundry  treat- 
ment only  serve  to  prove 
the  absolute  permanent 
blackness  of  Hawley- 
Dyed  Hose. 

Are  you  meeting  this 
e  v  e  r  -  i  ncreasing  de- 
mand? 

Hawleys 

Hygienic 

Black: 


British  Dye 


For  Cotton  and  Thread 
Stockings  and  Socks 


Publicaiion  Office:  Toronto,  May.  1920 


No.  5 


Study 

by 

RILETTE 


HE  dye  imparts  to  the 

hosiery  a  lasting,  deep, 

dense,    lustrous    shade 

which  finds  favour  with  all 

ladies  of  to-day. 

Every    pair    is    stamped 
with  this  mark. 


WARRANTED 


— a  guarantee  that  the  dye  is 
stainless,  perspiration-proof 
and  absolutely  fast. 


They  are  obtainable  in  two 
finishes:  —  "Cashmere"  fin- 
ish, giving  them  a  full,  soft, 
warm  and  woolly  feel.  "Silk" 
finish,  the  bright  transpar- 
ent lustre  so  much  in  vogue 
upon  stockings  of  the  finest 
texture. 


Sole  Dyers  (to   the   trade  only) 

A.  E.  HAWLEY  &  CO.,  LTD. 

SKETCHLEY   DYE    WORKS 
HINCKLEY      -       ENGLAND 
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Ca  pec  oats    jP 


THE  LATEST  IDEA  FOR  SPORTS  and  MOTOR  WEAR  in  fancy  plaid  wool  Sports  cloths. 

Left     dtyU    2175.     Made   In   cloths    1412   bine  and    tan,    111-  -k>        Right:   ftylt  271fl.     Made  in  cloths,   1400  mouse  and   black,   1410 
blue  and  beaver,  nil  green  and  beaver,  1415  brown  and  beaver,       blue  and  black,  in;>  tan  and  black 
1 110  black   Mini   whlti  . 

Write  for  special  new  Digest  featuring  Silk  Sports  Suits  and  Cape  Coats. 


NEW  YORK 

Fifth  Ave.   Hl.lv    .  23rd  St.  &  Sth  Ave. 


C.  KENYON  COMPANY 

NEW  YORK 


CHICAGO 

223  Jackson  Boulevard  at  Franklin  St. 


Din     GOODS    REVIEW,    May    i:,.    L920,      Volume    XXXII.      Published    every     month    by    the    McLean    Publishing    Co.,    Limited,    148-158    I'm 

lubscrtption    price,    12.00.      Enl  econd-clas     matter     July   1st.    1912,   m   the   Pt>st   Office  .it    Buffalo,   under  the   Act   of   March  3rd, 

i<7        Ei  eond-class   matter  ■<    the   Posi   Office   '   ipartment,  Ottawa, 
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GREENSHIELDS     LIMITED 


DRAPERIES 

A  collection  of  Hand-Blocked  French 
and  English  Prints  is  shown  in  new 
and  exclusive  designs  and  color 
e.fects  that  convey  a  distinctive 
individuality. 

We  feature 
FRENCH,  ENGLISH  AND 
AMERICAN  CRETONNES 

31  in.,  36  in.,  50  in.  wide — single  and 

reversible. 

Sateens,  Scrims 

Curtains,       Mai 

Bungalow   and 

Coin  Spots  and 

stery    Coverings 

Tapestry  Table 

tieres. 

SPECIAL  MAT  OFFER: 

500  Vanduara  Velvet  Mats,  12x30,  $1.55  each, 
$18.00  dozen. 

1000  Wilton  Mats  (both  ends  linen  fringe), 
27x54,  $8.50  each. 

2000  V.R.  Tapestry  Mats,  27x54,  $3.50  each. 


Marquisettes,  Lace 
•quisette  Curtains, 
Filet  Nets,  Madras, 
Art  Muslins,  Uphol- 
,    Casement    Cloths, 

Covers,   Rope   Por- 


HOUSEFURMSHING 
SPECIALISTS 

where  all  the  latest  novelties  and 
conceptions  known  to  the  House- 
furnishing  Trade  are  now  on 
display,  including : 

TAPESTRY,   BRUSSELS, 

AXMINSTER,  WILTON 

SQUARES,   MATS,  RUNNERS 

AND  STAIR  CARPETS  IN  ALL 

QUALITIES 


BLANKETS 

White   and    Grey 


PILLOWS 

ithers 


QUILTS  COMFORTERS 

te  Si  Colors  n  &  Down 


V/ hole  sale  Distributors  of  Carpets  and  Draperies 

GREENSHIELDS  LIMITED,  17  Victoria  Sq.,  Montreal 
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A  LUCKY  STRIKE 

We  recently  had  an  opportunity  to  secure 
a  large  quantity  of  all  wool  54"  fine  twill. 
Botany  Dress  serge,  in  a  good  range  of 
staple  shades,  at  the 

PRICES  OF  ABOUT  TWO-YEARS  AGO 

These  goods  are  now  in  our  Dress  Goods 
Department  and  we  are  selling  them 
very  much  below  to-day's  Value. 

You  should  see  them  QUICKLY. 

Our  travellers  will  be  pleased  to  show  you 
the  samples  and  take  your  order,  subject 
to  being  unsold. 


John  M.  Garland  Son  &  C 

LIMITED 

OTTAWA,  CANADA 

WHOLESALE      DRY      GOODS 
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for  the  Summer  dresses  and  blouses.  The 
last  lovely  touch  of  distinctiveness  which  is 
very  much  in  vogue  for  all  the  new  Sum- 
mer creations. 

The  Blue  Star  Hue  is  complete,  as  usual,  in  its  presentation  of  what  is 
decreed  by  fashion.  In  every  center  where  the  styles  are  given  serious 
ntion,  Blue  Star  creations  hold  undisputed  sway  and  ever  lead  the 
way  to  the  u<  wer  and  finer  little  niceties  and  developments  which  are 
the  very  essence  of  originality. 


r.v-..-  •I*,*.:: 


LACES 

EMBROIDERIES 

DRESS  TRIMMINGS 

GEORGETTES 

CHIFFONS 


HOSIERY 

BRASSIERES 

HANDKERCHIEFS 

WASH  GOODS 

RIBBONS 


Jfflusier  $5rotf)ersi  (Canaba)  Himiteb 

12  ST.  HELEN  STREET.  MONTREAL 
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To  The  Trade 


May,    1920 


SEMI-ANNUAL  STOCK-TAKING 


At  this  season  of  the  year  there  are  always  clearing 
lines  in  SUMMER  GOODS,  cleared  at  prices  of 
real  interest  to  keen  buyers,  in  each  of  our  respec- 
tive departments. 

Weather  conditions  and  late  shipments  have  left  us 
with  a  larger  stock  at  this  season  of  the  year  than 
we  calculated  to  have.  Especially  is  this  the  case 
in  the  following  departments: 

DRESS  GOODS 

WASH  GOODS 

READY-TO-WEAR  GOODS 

HOSIERY 

MEN'S  FURNISHINGS 

HOUSE  FURNISHINGS 

We  finish  stock-taking  May  31st,  1920,  at  which 
date  we  have  decided  to  have  our 

STOCK  CONSIDERABLY  REDUCED. 


JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 


E 
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Made      in      CANADA      by 

It  Requires 

no  skill  to  sell 

<dhe  HOOVER 


*HO 


ELECTRIC 


SUCTION 
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CANADIANS  for  CANADIANS 


Where 
Hoovers  are 
built  complete 
in  Canada 


IT  is  easy  to  demonstrate  and  to  sell  The  Hoover.     It  requires  no 
trickery,  no  clever   talking.     Clerks  can  quickly  learn  the  few 
things  that  constitute  a  Hoover  demonstration.     The  manner  in 
which  The  Hoover  cleans  before  the  Customer's  eyes  is  so  spectacular, 
so  convincing,    so    unusually   effective,   that   the   sale   is  promptly 
concluded. 

The  Hoover  is  the  easiest  selling  electric  cleaner  in  the  world  because 
only  The  Hoover  beats  ....   as  it  sweeps         as  it  suction-cleans 

With  millions  of  Hoover  full  pages  in  Canadian  magazines,  plus 
hundreds  upon  hundreds  of  thousands  of  full  pages  in  United  States 
periodicals  circulating  throughout  the  Dominion,  interesting  folks  in 
The  Hoover,  you  will  find  a  ready  sale  for  it  in  numbers. 

The  profit  is  high  per  sale;  little  space  in  the  store  is  required;  small 
stocks  and  frequent  reordering  make  the  turnover  most  attractive. 

We  provide  an  abundance  of  advertising  material,  without  charge, 
to  assist  you. 

We  have  arranged  for  representation  with  leading  dealers  in  many  of 
the  larger  cities.  We  desire  especially,  at  this  time,  to  hear  from  firms 
in  smaller  cities.     Write  for  our  proposition. 

The  Hoover  Suction  Sweeper  Company  of  Canada,  Limited 

Factory  and  G'.neral  Offices:  Hamilton,  Ontario 


It  Beats..* 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 


Hnn 
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SUMMER 

there  is  t\p 
substitute 

for 
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\T  HWSPAPLR  fashion  writers  throughout  the  country 
"**  again  reflect  the  tendency  of  summer  styles  toward 
Linen. 

This  is  an  annual  recurrence  because  it  is  based  on  sound 
merchandising. 

ECONOMY 

In  comparison  to  other  fabrics,  prices  of  True  Irish  Linen 
are  qute  justified  when  the  real  economy  of  this  ideal  material 
is  considered. 

True  Irish  Linen  wears  longer  and  launders  better  than 
other  and  more  perishable  summer  dress  fabrics.  But  the 
point  that  appeals  to  women  is  that  after  cleaning,  Linen 
retains  its  "NEW"  look  without  the  usual  obvious  signs  of 
having  been  through  the  cleaning  process. 

DURABILITY 

The  methods  by  which  the  fibre  is  secured  from  the  flax 
stalk-  the  long  exposures  in  "retting"  and  bleaching  — 
makes  the  fabric  impervious  to  washing  and  weather. 
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FAST    COLOR 

Linen  is  harder  to  dye  than  other  cloths,  but  this  very  fact 
is  its  advantage.  Once  dyed  the  color  is  fast  throughout 
the  long  life  of  the  cloth. 

COOLNESS 

True  Irish  Linen  is  the  coolest  fabric  manufactured.  In 
addition  to  this,  the  soft,  smooth  surface  of  the  cloth,  due 
to  the  long  straight  flax  fibre,  from  which  it  is  woven,  gives 
a  grateful  sense  of  comfort  to  the  touch  in  hot  weather. 

True  Irish  Linen  combines  all  the  attributes  that  your 
customers  expect.  With  the  impulse  that  fashion  writers 
have  given  to  the  already  established  demand,  your  stocks 
of  True  Irish  Linen  merchandise  will  be  the  big  feature 
in  your  dress  goods,  lingerie,  and  garment  departments. 

Fair  stocks  are  being  sent  over  by  the  various  manufac- 
turing members  of  the  Irish  Linen  Society.  These  stocks 
are  being  distributed  as  fast  as  they  are  cleared  through  the 
customs,  so  it  is  necessary  to  get  in  touch  with  your  whole- 
salers and  see  that  you  get  your  fair  percentage  of  supply. 


» IRISH  LINEN  SOCIETY 

\PMT\     i—AST     1RKLANP     ^A 

American  Office  and  Information  Bureau 
231  West  39th  Street,  New  York 
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The  Hall  Mark  of  Reliability 


J.  cSc  N.  Philips 
&  Co.,  Ltd. 

35  Church  St. 

Manchester 

England 


Established 
1747 


White  Flannelettes 


aaxonia 

30"  Wide 


J) 


White 

as  the  driven 

snow 

Strong 

and 

reliable. 

Soft  \ 

elvet 

Finish. 

"S 


axonian 

34"  Wide 


JJ 


Quotations  on   application   to 

J.  &  N.  Philips  &  Co.,  Ltd. 


Manufacturers  and  Merchants 


MONTREAL 

\\ .  I" .  Macoun 
21 1  Lindsay  Bldg. 
St.  Catherine  St. 


CANADIAN  AGENTS 

TORONTO 

J.  E.  Rohson 
\\  .  I  lamilton 
I.24  Empire  Bldg. 

64  Wellington    St.   W. 


Manchester,  Kngland 


VANCOUVER 

A.  F.  I  [<  »us1  on 

Soi  Credit  Foncier 

Bldg. 


i 
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Sanspareil 

SUPER-VELVET 


FAST  DYE 


FINE  TWILL 


FAST  PILE 


IF  anything  is  certain,  it  is  that  Canadian  women 
will   turn   to   SANSPAREIL   Super-Velvet   the 
moment  they  realize  such  high  quality  is  avail- 
able  at  interesting   prices.     SANSPAREIL   is   an 
achievement  in  Cotton  Velvets. 


Its    exquisite    sheen,    excep- 
tional durability  and  superb 
draping  qualities  create  sales 
wherever  Sanspareil  is  shown 


Balstone  Cooke  &  Co. 

Limited 

MANCHESTER  ENGLAND 


To  be  had  from  the 
leading  wholesale 
houses  in  Canada. 
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"Bleached  by  the 
[Sun" 

Reputation    Can  Come 

From  Quality,   Value 

or  Originality 

"OLD  BLjEACH" 
Quality  is  a  recog- 
nized standard  of  ex- 
cellence. 

uO|LD  BLEACH" 
Value  is  pro ve d  by 
quick  sales,  repeat  or- 
ders and  consumer 
satisfaction. 

"0(L[D  P>LKfAC|H" 
Originality  lies    in  the 

unique  designs  characteristic  of  the  beautiful  damasks 

sold  under  this  trade-mark. 

Thus  the    reputation    of   "OLD    BLEACH"   pure    Irish 
Linens  and  Linen  Damasks  is  built  upon  all  three. 

The  "OLD   BLEACH"   guarantee  is  evidence  of   the 
confidence  with  which  this  merchandise  is  offered 

Oi       leach"  Linen  O  Ii? 
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This  Silent  Salesman  Makes 

QUICK  TURNOVERS— 

P«ckttt  in  thw  attractive  container,  placed  In  ■  prominent    i 
ymir  counter,  a  trow  <>f 

Sunset  Soap  Dyes 

bovm  Quickly    Into   your  cv  handi   with   minimum   s:tii>   effi  it 

nn     fOUt     part. 

IS    beautiful,    brilliant    colon      real    Na\\     Blue,    real     Black,    r»al    Dark 

Brown    ami    Purple,   and   the  other   popular   coloi 


Sunset   Soap    Dyes   are 
attractively      and      consis- 
tently    advertised     to     con- 
sumers    through     the     leading 
women's  magazines  and  other  pub- 
lications   of    national    influence.      The 
display  container  on  your  counter  ties  up 
your    store    with    our    advertising    and    the 
goods    move   rapidly. 

M.nuf.ctured  by   NORTH   AMERICAN   DYE  CORPORATION,  Lid. 
Toronto,  Canada 


Sunset  is  the  complete  line  absolutely  fast  dyes 
all  fabrics  made  in  all  colors  cleans  articles 
while  dyeing  them,  does  not  stain  hands  or  uten- 
sils. Why  tie  up  your  money  in  half  a  dozer, 
different  kinds  of  dye  when  you  can  please  every 
customer  with  Sunset?  There  is  good  profit  for 
you,    and    the    repeat    sales    are    wonderful. 

Ask  your  jobher  for  prices  and  discounts,  or  write 
to  Sales   Representatives   for   Canada. 

HAROLD  F.  RITCHIE  &CO.,  Ltd. 

TORONTO,     CANADA 


CANADIAN-MAD 

COTTON  BA1 

Order   VICTORY    BATS 
STAR,  CRESCENT  an. 

I 

E 

niNG 

.,    NORTH 
d  PEARL 

Packed  in 

shipping 

Cartons 

or  in 

Kales 

The    best 
value      for 
the  price. 

Can  be  had 
in  125,  100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  80,  64  or 
48  to  a   lot 
of  four  car- 
tons. 

Any 
Wholesale 

House 

IIIIIIIHIIIIIIIilllllllllllllllHIIIIHWIIIIIIIIItllHIIIIIIIIIIIIIIIIIII 

Whittemore'S  Shoe Polishes 

Bostonian  Cream 


The  ideal  cleaner  for 
kid  and  calf,  both 
glazed  and  unglazed. 
Brown,  Gray,  Cordo, 
Tan,  and  all  the 
popular  colors. 

Nobby  Brown  Paste 

for  Brown  shoes; 
also  combination. 

Peerless  Oxblood 

combination  for  red 
slues;  also   paste. 


pTTES 

(JILT-*0 

ED<# 

DRESSING 

i>cH->tN1 

IMCJc_SHpE3l 


SOFTENS 

PRESERVES 

LEATHER 

-RESTORES- 
COLOR 
LUSTRE 


Quick  White  Liquid  Canvas  Dressing. 
Ubo  Cake  White  Canvas  Dressing. 
Top-Notch  White  Leather  Dressing. 
Rival  Closs,  Self-shining  Dressing. 

WHITTEMORE  BROS.  CORP. 


Cambridge,   Mass. 
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DC 


DRESS  GOODS 

of 

Distinctive  and 
Unusual  Beauty 

in    the    new    range    for 

Fall  1 920 

Our  range  of  dress  goods  for 
Fall,  1920,  will  soon  be  in  the 
hands  of  our  representatives, 
comprising : — 

Broadcloths 

Velours  de  Laine 

Cheviots 

Gabardines 

Serges 

Armures 

Santoys 

Fancy  Stripe  Novelties 

Meltons 

Satin  Cloths 

Also  range  of  black 

materials. 


Extra 
Specials 


50  in.  Genuine  Scotch  Plaid  Skirtings, 
in  Hunting  Fraser  Tartans,  Mid  42nd 
Tartans,  Argyle  Tartans. 

No.  D113  at  $5.25  yd. 

Also  range  of  dress  linings,  velvets 
and  silks. 


HODGSON  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


21  St.  Sulpice  St. 

MONTREAL 


84-92  LeRoyer  St. 


SAMPLE  ROOMS:   Metropole  Building,  SHERBROOKE.       ?  Charest  St.,  QUEBEC.       Windsor  Hotel, 
OTTAWA.     Carlaw  Bldg.,  27-30  Wellington  St.  West,  TORONTO.     503  Mercantile  Bldg.,  VANCOUVER. 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS 


DC 


dehc 


DC 


DC 
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Made 

in 
Four 
Sizes 

000 

00 

0 
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COLONIAL     MAID 


i  wii  l  a 

R   NOT   4 

V  wvwv 


DHESS 


size 


It's  all  in 
the  Spring 


w 


IN 


fl4««40«4C«040« 

FASTENER 

CANADA 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 


Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


CH I S      IS     NOT     A 
FRICTION   FASTENER 
•    D  MADE 

DUt     IS     WITH 
HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS    WHEN    TO    HOLD 
AND   WHEN   TO   LET   GO 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .\     :.    SI7ES :  00-0-1 


To  he  had  of  all  leading  wholesalers. 


BRASS 

will  not 
rust 


Manufactured  by 


Colonial  Fastener  Co.,  Limited 

Montreal,   Que. 


n  r 
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When   You   Want   Cuts 

to  Illustrate 

Your  Local  Advertising 

Wrile  for  proof  sheets  to 

British  &  Colonial  Press  Limited 


67  Adelaide  St.  West 

Photo  Engravers,   Artists 
and  Designers 


TORONTO 

Press  and 
Commercial  Photographers 


Toronto.  Winnipeg.  Montreal.   London.  New  York 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


Imported 


Linens — Staple  and  Fancy 
Quilts — Draperies. 

If  you  do  not  care  to  im- 
port direct  we  will  supply 
you  from  our  stock  in  Mon- 
treal. 

Write  u»  for  pri 

JOHN   E.    RITCHIE, 

Dry  Goods  Commission  Agent 
591  St.  Catherine  St.  West,  Montreal 


Wellinjton  St    Wetl 
TORONTO 


BRANCHES 

543  Gr.n.ille  St  29  Mimhull  St 

VANCOUVER  MANCHESTER,  ENG 


ESTABLISH  KT>    1819 


BRADSTREET'S 

Offices    Throughout    the    Civilised    World 


OFFICES    IN    CANADA: 


Calvary,  Alta. 
Edmonton.   Alta. 
Halifax,   N.S. 

London.    Ont. 


Ottawa,    Ont. 
St.   John.    li.C. 
Vancouver,    B.C. 
Victoria,  B.C. 
Hamilton,  Ont.,  I 


Montreal,    Que. 
Quebec,    Qua, 
Toronto.    Ont. 
WinnipuK,    Man. 
,nd  St.  John'a,   Nfld. 


Reputation    gained    by    lonpr    years    of    vigorous. 
conscientious   and    successful    work. 

TORONTO.   CANADA. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150^  PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms   in  every  detail   with   Canadian   copyright 

laws. 

Our  Jobbing  Department  is  the  largest  and  most  complete  in 
the  country.  We  can  take  care  of  your  wants  for  anything  in 
sheet  music. 

JflclUnlep  Jiluatc  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO,  ILL 
1501-13  E.  55th  St. 


NEW  YORK 
i4S  W.  45th  St. 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch   Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON,  SCOTLAND 
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REPLACEMENT    PRICES 


COTTON  is  Summer  King 
WOOL  is  Winter  King 

of 

Textile  and  Knit-Goods  Wear 
Generally   called 

DRY   GOODS 


COTTON 

Up  to  the  beginning  of  the  Great  War  Raw 
Cotton  Prices  ruled  at  10c  a  pound  and  under, 
and  Cotton  Growers  did  not  live — they  only 
existed.  Demands  of  the  war  brought  the  price 
to  20c,  and  an  Association  was  formed  and  a 
pledge  taken  that  never  again  should  Cotton 
be  grown  for  less  than  20c.  Cotton  went  to 
30c,  and  the  Growers  aimed  at  40c.  To-day 
the  price  is  over  40c,  and  Growers  are  talking 
60c  Cotton. 

Great  Britain,  the  very  largest  user  of 
Raw  Cotton  has  tried  and  tried  for  many 
many  years  to  raise  Cotton  within  the  Empire, 
and  yet  to-day  is  obliged  to  secure  over  85% 
of  all  her  supplies  from  the  United  States. 


WOOL 

Great  Britain  has  controlled  for  a  number  of 
years  practically  all  the  Wool  Supplies  of  the 
World,  which  she  deals  out  from  time  to  time 
through  auction  sales — Wool  of  all  grades  has 
steadily  mounted  in  price  since  the  commence- 
ment of  the  War,  and  to-day  all  desirable 
Yarn  for  the  manufacture  of  Dry  Goods  gives 
promise  of  even  higher  prices.  The  World  de- 
nand  from  the  Allied  and  Neutral  Nations  goes 
on  unabated  and  seemingly  insatiable,  and  to 
this  will  presently  be  added  the  immense 
markets  of  the  Central  Powers  and  Russia. 


MANUFACTURERS  of  Textiles  and  Knit  Goods  Wear,  even  though 
marketing  their  production  by  restricted  allotment,  are  much  behind 
in  deliveries. 

LABOR? 

Enough  has  been  said  of  the  situation  in  raw  materials  and  underpro- 
duction, without  this  last  important  factor,  to  submit  that 

Every  single  article  in  the  comprehensive  stock  of  Dry 
Goods  of  ALPHONSE  RACINE,  LIMITED  is  Below 
Replacement  Prices  based  on  present  day  cost  of  Production. 


ALPHONSE  RACINE,  LIMITED 

Manufacturers  and  Wholesale  Distributors  of  Dry  Goods 
60-98  ST.  PAUL  ST.  WEST  MONTREAL,  CANADA 


Factories:  Beaubien  St.,  Montreal;     St.  Denis;     St.  Hyacinthe 
Permanent  Sample  Rooms:    Ottawa,     Quebec,    Three    Rivers,     Sherbrooke,     Riviere -du- Loup, 
Sydney,  N.  S.     Charlottetown,  P.E.I.,    Haileybury,  Out.,  Toronto. 


Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

"OBERON"  UNDERWEAR 

BRITISH   MADE 

FOR    FALL 

"The  right  lines  for 
Canadian    Trade ! " 


"OBERON"  Underwear  has  earned  for 
itself  a  world-wide  reputation.  The  demand 
is  enormous  and  ever-increasing,  and  is 
constantly  compelling  us  to  enlarge  our  fac- 
tory in  size  and  staff.  "OBERON"  Under- 
wear is  made  in  all  garments  and  all  sizes 
for  Ladies,  Children  and  Men;  it  represents 
excellent  value — the  kind  that  gives  com- 
plete satisfaction  and  secures  repeat  orders. 

NOTE  THIS   LIST    OF  OTHER 

"OBERON"  SPECIALTIES 

Hosiery,  Underwear,  Knitted  Scarves  in 
Silk,  Artificial  Silk  and  Wool,  Men's 
Pyjamas,  Towels,  Quilts,  Rugs,  Blankets, 
Sheets,  Linens,  Haberdashery,  Men's  Shirts, 
Dressing  Gowns,  Ties,  Braces,  Collars,  Caps, 
Raincoats  and  Waterproofs. 


Our  Canadian  Representatives  will  gladly  show  you  our  Samples 

Eastern    Provinces 
Mr.  Hugh  D.  Marshall, 

Stair  Building, 

Cor.   Bay  and   Adelaide 

Streets,   Toronto. 


Western   Provinces 

Mr.  G.  E.  Ledder, 

Grace  Court, 

Cornox  Street, 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD.,  TKtKi 

119    WOOD    ST.,    LONDON,    E.C.  2    and]  BELPER,    DERBYSHIRE 

—    ENGLAND    — 
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MOTHER  LAND  TRADE  SECTION 


§?  ^v^S^S^*"    J^"  °f  +^e  Disposal  Board 


The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 
?  $§   of  Engineering  Stores 

Ferrous  and  Non-Ferrous  Metals  Medical  Stores 

Plant  and  Machinery  Chemicals  and  Explosives 

Steam  Engines  and  Boilers  Motor  Vehicles 

Factory  Stores  Agricultural  Machinery 

Machine  Tools  Aircraft 

Railway  Material  Furniture 

Contractors'  Stores    Textiles  and  Clothing 
Electrical  Instruments  and    Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  D.  B.  8,  Canadian  Export  Department,  Ministry  of 
Munitions,  Whitehall  Place,  London,  S.W. 

Cable  address  "DISPEXPORT,  MUNORGIZE,  LONDON" 


-- 
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SPERO 

ON     SELVEDGE    OUR    GUARANTEE 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

"THE   BEST   IN   THE   WORLD' 


MILLS  ON  MANCHESTER  SUM'  CANAL. 


' 1 


THE  SHOW    MILLS  OF  LANCASHIRE 


Tailors9  Linings 
Zephyr  Shirtings         Cambrics 

Longcloths 


Voile, 


Haworth  Satinette 
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TocJzers 


c 


"Britains  Best" 
Corded  Dress  Fabric 

AN  EXCLUSIVE  TISSUE 

Made   especially    for   Coats,  Skirts  and 
Costumes. 

ELEGANT|IN  APPEARANCE 

The  height  of  fashion. 
27"  wide,  price  6/11  per  yard,  36  yard  lengths. 
NEXT  DELIVERY 

JULY— AUGUST 

Representative  in  Western  Canada  : 

GRANT  HENDERSON,  806  LONDON   BUILDING, 

VANCOUVER,  B.C. 

CROCKERS  Ltd 
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The  Original  "Two  Boy*"  Sheet* 


1HEET 


INGi 


Are    made    from    best    Egyptian    and    American    cottons.      Diligent 

scrutiny    in    all    stages    of    manufacture  maintains    that    unbeatable 

quality  upon  which  their  world-fame  rests. 


To    do    a    permanent    good-class    trade 


SHOW  RIGG'S  SHEETS 


Canadian  Agent     -     E.  W.  Dean  &  Son 

325  Howe  Street,  Vancouver,  B.C. 

Agency  lor  remainder  ol   Canadian  Territory  in  contemplation. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  ST.,  -  MANCHESTER,  Eng. 

Cables:  Rigg  Brothers,  Manchester 


Ofzz; 
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BLEAKLOW   MILLS,   TOTTINGTON,   near    BUKT,    LANCASHIRE 


NOTICE 

Every  article  named  on  Messrs.  Rigg  Bros.'  List  is  both 
spun  and  woven  at  their  mills  at  Bleaklow,  Nr.  Bury, 
Lancashire.  The  mark  "RIGG'S  MANUFACTURE"  ap- 
pearing on  the  selvedge  constitutes  a  guarantee  of  the 
highest  quality. 


Made  of 
p  u  rest 
Cotton 


Entirely- 
Free  of 
Filli  ngs 


INGS 


ARE  THE  STANDARD  PRODUCT  OF  THE  BRITISH  MARKET 


Canadian  Agent     -     E.  W.  Dean  &  Son 

325  Howe  Street,  Vancouver,  B.C. 

Agency  for  remainder  of   Territory   is  contemplated. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  ST.,  -  MANCHESTER,  Eng. 

Cables:  Rigg  Brothers,  Manchester 
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A  Satisfied  Customer 
is  a  Valuable  Asset 


If  your  showerproof  department  sells  only  garments 
that  bear  the 

"CRAVENETTE"  Stamp 

your  customers  will  be  more  than  satisfied 


IT  CARRIES  THE 


m 


Show  your 
CUSTOMERS 
This  Stamp 
it  is  their 
protection 
and  yours. 


GUARANTEE 

Obtainable  from  Leading  Wholesale  Houses 


The    Stamp    that 
gives    complete 
protection. 

Reg"  Trade  Mark 

proofed  by 
The  <$ravewlk  C°  LTO 

No  G  u  ar  a  ntee 
WITHOUT. 

Fabrics  Dyed  and  Finished  by  the  branches  of  the  BOA    are  sold  by  lead- 
ing Merchants  throughout  the  world      Patterns  showing  Finishes  advertised 
on   this   page,   and  of  many  others,  adaptable  for  all  purposes,  with  full  par- 
ticulars, can  be  had  on  application  to  Department  6 

THE  BRADFORD  DYERS'  ASSOCIATION  Ltd. 

39  Well  Street,  Bradford  128,  129  Cheapside,  London 

6  Oxford  Street,  St.  Peter's  Square,  Manchester 


The    Soap    Shrunk 
"Wulmella"  Finish 

WOMEN  OF  FASHION  are  captivated  by  the  softness  and 
superb  appearance  this  Finish  gives  to  an  all  Wool  Fabric;  it 
makes  them  not  only  drape  artistically  but  Tailor  well. 

You  have  only  to  examine  the  Fabric  to  realize  how  beautiful  it 
is  when  treated  by  this  process. 

As  a  protection  insist  on  seeing  the  SELVEDGE  STAMP 


REG0 
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Lister  &  Co.  Ltd. 


SILK  SPINNERS,  MANUFACTURERS 
DYERS  AND  FINISHERS 


2« 
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THE  "RELIABLE" 
BRITISH    MADE   DATER 

with  all  the  improvements  possible  for  Neatness  and 
Durability. 

ALUMINIUM  FRAME  weight  only;  V/2  oz. 

FIBRE  WHEELS  will   not    cut   the   fingers 
when  changing  date 

ENDLESS  BANDS.     No  joints. 

Price,  60  cents  each.  $6.60  per  dozen.  Special  terms 
to  Trade  and  Shippers.  Full  particulars  of  our  "Reli- 
able" series  of  Daters  and  Numbering  Stamps  on 
application  from  the  makers. 

JOHN  T.  CLARK  &   SON,  LTD. 

Rubber,  Brass  and  Steel  Stamp  Makers 
30  CHARLES  ST.  -  MANCHESTER,  ENG. 

AUG     28     19Z2  Telegrams:  STAMPED,   Manchester.     Code  A. B.C.  5th. 


\ 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Eitabliahed    1775 
Canadian  Repraauatirea :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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GEORGE  A.    THO]MAS, 

JVlanufacturer   and    ^Warehouseman 


f>  T7  T~>    T^  1~?  T 


I  '    IV      1         U  VU  I/O        I  l    I  >     V      1    1  -     >» 


The  Canadian  Wholesale  Houses  have 
made  liberal  provision  for  supplies  of 
Wm.  Anderson   Zephyrs  for   1920 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 


48  White  St. 
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LAND.  TRADE  mm 


Have    you    sent    along   a    tria 

order   yet?      If  not,  write   to 

day.      British 

quality     lines 

always  pay  to 

handle. 


grip  so  firmly  with  so  gentle  a 
grasp  that  the  finest  stockings 
are  safe  from  tears. |  They  hold 
the  corset  correctly  in  position 
and  in  this  way  ensure  the  suc- 
cess of  the  gown. 


Sphere 
Suspenders 

are 

Suspenders 

of 

Quality 


Display  them  on 
your  counter.  4 

~A~sk        . 
about 
Sphere 
Brownies 
for  the 
little  ones 


WHOLESALE '  ONLY 

FAIRE  BROs  &  Co.,  Ltd.,  Leicester,  England. 

WORKS:  ST.  GEORGE'S  MILLS,  LEICESTER. 
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Spinners  of       -  \ 
every  description  of  yarn 
for  Hosiery  Manufacture 

Telephone  Telegrams 

2470i, P/rfr<:T-D  I  Leicester 

247  ^LEICESTER  \StaNNINGLEY 

89  Stannincley    JAKn/3  li/c,rui  cv 
24KEICHLEY  )d'"^ 

3464  Fort  Hill  Boston       [BOSTON 
Codes  -ABC  5™  Ed  Western  Union. 


r, 


I 


Stamford  Street 

LEICESTER  enc 


>V 


% 


V 


AMERICAN  OFFICE:-  ft 

BOSTON. 

COMB/NC    A     SPINNING 
SPRINGFIELD  MILLS,  KEIGHLEY    and      SWINNOW  MILLS,  BRAMLEY,  YORHS. 


m~s^$p* 
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OTHER  LANOTRA 
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\  /ELVETEEN   depends   on    the   Dye   and 
Fi'nislh    for    its    beauty    and    utility. 
Unless  the  dye  is  right  jthere  can  be  no  satis- 
faction. 

\Y/HEN  buying  a  Velveteen — especially  for 
costume   purposes — you    want   the   best 
dye  obtainable,  viz: — 

WORRALL'S  FAST  DYE 

Dyed  by 

J.  &  J.  M.  WORRALL,   LIMITED 

MANCHESTER 
The  Premier  Velveteen  Dyers  of  the  World 

Another  Speciality  is 

WORRALL'S  CHIFFON  FINISH 

1 
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REGISTERED 


TRADE    MASK 


J      J.   &  J.   M.  Worrall,  Ltd.,    are  not  merchants,  so  all  enquiries  * 
I       for    velveteens    in    their    dyes    should     be    sent    through    the1 
m.      usual  wholesale  channels. 
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W  K  Perrott  &  Sons 


W  K  PtRROTT 


C  J  PERROTT 


E.  S  PtRROTT 


Silks.  Ribbons. Velvets 

'ELt'MONts  -  CENTRAL  1752  1753   1754 
Telegram;,   -   SARSENET.  CENT.  LONDON 
Cablegrams-  SARSENET  .  LONDON 
COOES   USED -MARCONI  INTERNATIONAL. 

ABC   5r"Eo   BfNTLEYS&.  PRIVATE 

Branches 

LONDON.      __    288/292    Regent  Street. wi 
LUTON.      .  ._     C.Silver  Street. 
MANCHESTER      JS.  Brown    Street 


58.59  S.23,  ALDERMANBURY. 

LONDON.E.C.2 

MAY,    1920. 


TO  THE  CANADIAN  WHOLESALER. 


With  silk  prices  steadily  rising  it 
is  important  that  you  connect  up  with 
the  firm  actually  in  touch  with  all 
available  sources  of  supply. 

The  demand  is  so  enormous  at  the 
moment  that  it  is  impossible  to  specify 
any  special  offers,  but  the  goods  are 
HERE. 

Your  enquiries  are  solicited  and 
we  respectfully  suggest  that  it  will 
pay  you  to  instruct  your  London  buying 
agent  or  representative  to  call  on  us 
at  once  and  inspect  our  large  range  of 
samples. 

He  will  be  assured  of  a  hearty 
welcome. 

Yours  faithfully, 


CHIFFON  VELVETS 

We  are  in  a  position  to  offer  some  very 
good  numbers  in  the  above  article  and 
your  inquiries  will  be  esteemed  a  favcir 
and  will  receive  our  prompt  attention. 


Canadian  Representative :   Mr.  Wm.  Dodd,  Prinre  George  Hotel,  Toronto.  Ont. 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


at 


THE  reputation  of  Pesco  grows  apace  for  its 
standard  of  manufacture  is  in  full  accord  with 
the  ideas  of  buyers  of  quality  goods. 

The  name,  "Pesco,"  for  instance,  does  not  merely 
signify  "Pure  Wool."  "Pure  Wool"  is  an  indefinite 
term.  It  may  describe  "Cheap  Wool,"  "Bead  Wool," 
even  "Re-manufactured  Wool."  The  Wool  from 
which  Pesco  is  made  is  pure,  new  wool  of  the  high- 
est grade,  the  longest  in  staple,  and  the  most  durable 
in  wear. 

Words,  however,  are  unnecessary  when  one  gets  to 
Krips  with  Pesco.  It  is  then  one  realizes  that  the 
^xquisite  touch  of  Pesco  declares  its  quality.  And 
it  is  this  fact  that  makes  Pesco  an  easy  seller,  and  a 
begetter  of  confidence  and  an  asset  to  any  Store. 


Sole  Makers 

Peter  Scott  &  Co.,  Ltd.  -  Bolton 

London  :  Carey  House,  Carey  Lane,  E.  C.  2 


Agents  abroad'  (with  complete  ranges  of  samples  of  Pesco  in 
Underwear,  Sports  Coats  and  Hosiery,  for  Ladies,  Gentlemen 
and  Children — 

Paris— Mr.  George  Potter,  12  Rue  du  Faubourg  Poissonniere. 
Cape  Town— Mr.  W.  J.  Somerville.  Duncan's  Chambers.  Johan- 
nesburg—Messrs. Somerville  &  Price,  Joubert  and  Kerk  Streets. 
Melbourne— Mr.  H.  C.  Chalmers,  415  Bourke  Street.  Wellington, 
N.Z— Messrs.  Esson  &  Hogg,  P.O.  Box  271.  Toronto— Messrs.  C. 
&  A.  G.  Clark,  35  Wellington  Street  West.  Montreal — Mr.  R. 
C.  Poyser,  214  Drummond  Building.  Winnipeg— Messrs.  Hanley 
&  Mackay  Co.,  62  Albert  Street.  New  York— Douglas  Barnes 
Corporation,  303  Fifth  Ave.,  at  31st  Street.  Buenos  Aires- 
Messrs.  Grant,  King  &  Co.,  Oalle  Rivadavia  1255.  Bombay- 
Messrs.  Tamlinson  &  Thomas,  14  Medows  Street,  Fort.  Singa- 
pore—Messrs. Tomlinson  &  Thomas,  Care  Poste  Restante. 
Shanghai — Messrs.  Tomlinson  &  Thomas,  P.O.  Box  321.  Nairobi 
(British    East    Africa)— Mr.    R.    O.    Hamilton. 


Pesco  Range 

©Drain  .1  Wo    in    Pure    Wool    and    Silk 
ari'l    Wool    textures— 
For  Ladies   -   Combinations,    (Testa 
Spencers.  Bodices,  Drawers.  Knick- 
ers,   Nightdresses,    Rib   Vests,    etc., 
etc. 
Fi>r    Children— Combinations,    Night- 
dresses,    Sleeping     Suits,      shins. 
Trousers,     Knickers,     etc.,     etc. 
For    Infants— Binders,    Wraps,    Kilt- 
lets.    Gowns,   etc. 
For    Gentlemen    —    Shirts.    Trot 
Combinations,    etc.,   etc. 
ALso 
Pesco  Hose  and  Half  Hoso  in   Black, 
I        is   and   Mixtures 
and 
Pesco  Spi.its  Coats,  Jumpers,   trader- 
vests,     Sweater    Coats,     Scarfs     and 
Caps   in    the  latest  styles   and    col  .r 
effects. 

Guaranteed    Unshrinkable 
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^  St.  James's  Buildings  Oxford  St.. Manchester.-  _^>£ 
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The  Head  Offices  of  the  C.P.A.,  Ltd. 

Mr.  Edward  Foster— 

direct  CANADIAN  Repre- 
sentative of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England  — the  HOME  of  BRITISH 
PRINTS  —  draws  particular  atten- 
tion to  the  popular  specialties 
enumerated  below. 

New  samples  arriving1  shortly  of  our 
latest  creations  in 

Grafton's    Voiles,     Cepea    Serge 
Cylkcel  Shirtings,  etc.,  etc. 

You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

427,  Coristine  Buildings, 
20,  St.  Nicholas  Street, 
MONTREAL, 

orto7 1 0,  EmpireBuilding, 
64,  Wellington  St.  West, 
TORONTO. 


will   receive  the  prompt  [and  (careful   attention 

of  Mr.  Foster. 


THE    CALICO    PRINTERS'     ASSOCIATION     LTD. 
MANCHESTER.  ENGLAND 
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Denton,  Mitckell  £y  Duncan 


:  a  i 

If 


LIMITED 


\Vnolesale  Dry  Goods 


IN  STOCK 

White  Flannelette  36 
\Vnite  Turkish    1  owels 
Colored  Turkish  Towels 
\Vool  Touch   Suitings 


Denton,  Mitchell  (k?  Duncan,  Limited 


79-81-83  Wellington   St.    West 
Toronto,    Ont. 
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ESTABLISHED  1882 

Telephone  3507 
Telegraphic  Address 
"Curtains,  Nottingham" 

W.  SPENCER  &  CO. 

Codes  used 
Marconi  International 
A.B.C.  5th  Edition 

WEEKDAY  CROSS 

NOTTINGHAM 

Manufacturers  of  Lace  Curtains,  Plain  and  Allover  Nets,  Bed  Spreads,  etc. 

Wholesale    only. 

Correspondence  solicited. 

TELEGRAM  n 

WAKEFUL 

GLASGOW 


CODE: 
A.B.C. 
5TH  EDITION 


WILSON  &  CO 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 


Telegraphic  Address:   "Cyrus"    Bradford 
Code   used:  A.B.C.   5th    Edition 


Cyrus  Brook  &  Sons,  Ltd. 

Offices  :     5   Union   Street 

Bradford         -         England 

Manufacturers  of — 
Buntings,  Serges, 

Shalloons,  Coatings, 

Scarfs,  Gabardines, 

Tammies,  Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Fairweather  Green,  Bradford,  Eng. 

Canadian   Agents  : 

Arthur   H.   Parks,   77  York  St.,  Toronto 

William  Parks,  43  St.  Sacrament  Street, 

Montreal 


GOOD   TAILORING  IS  LABOUR  LOST 
IF     THE    CLOTH    IS     ILL    SHRUNK 


m^/w* 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF  LONDON   SHRINKERS— BEST   OF  ALL  ON  THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,    HUDDERSFIELD  and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  *  CO..  Ltd." 
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NEW  SAMPLE  ROOMS 

IN  OTTAWA 


We  beg  to  announce  that  for  the  con- 
venience of  our  many  customers  and 
friends  in  the  Ottawa  district  we  have 
opened  new  sample  rooms  in  the 


y\ 


BOOTH   BUILDING,  SPARKS^STREET 

OTTAWA 

This  branch  will  be  in  charge  of  our 
Mr.  F.  B.  Watson,  and  will  carry  a  full 
range  of  samples  of  general  wholesale 
dry  goods  and  carpets. 

We  cordially  invite  the  trade  to  visit  us 
when  in  Ottawa,  and  make  our  office 
your  headquarters  if  so  desired.  You 
will  be  welcome  at  all  times. 
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WHOLESALE   DRY  GOODS 

MONTREAL 
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MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,  Mai  Braids,  DreSB  and  Mantle,  Dress  Cords  and  (lirdles.  Artificial  Silk,  Braids  and  Ribbons, 
Kmbroidery  Silks,  Tassels,  Pom,  etc.  Upholstery  Cords  and  Trimmings,  Scroll,  Argyle,  Saddle  Bag  and 
I  hit    Gimps,    DRESS    FRINGES,    Tassels,    etc. 

MADE    IN    SILK,    COTTON,    WOOL.    ETC. 

Artificial    Silk    Straw    Braids    for    Millinery    Hat    Manufacturing 

SUPPLIERS  TO  WHOLESALERS   AND  SHIPPING   HOUSES 
SHIPPING  AND  STRICTLY  WHOLESALE  TRADE  ESPECIALLY  CATERED   FOR 


A 


TELEGRAMS: 
DAVENPORT 
MACCLESFIELD 


P.  DAVENPORT 

T.  MILLS  -        -         MACCLESFIELD,  ENGLAND 


MANCHESTER 

OFFICE: 

39    PICCADILLY 


Canadian  Agent:  R.  C.  PARSONS,  34  FRONT  ST.  WEST,  TORONTO 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  Houses. 
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This 
Mark 
Means 
Money 


Horroeksea  fabrics  are  so  well  and  favorably  known  by  the 
women  of  Canada,  on  account  of  their  unexcelled  "quality" 
and  our  extensive  advertising,  that  there  is  always  a  ready 
sale    for   them. 


Cottons  and  Nainsooks 


are  now  seasonable  lines.  They  are  in  demand  now  for 
Sprinif  and  Summer  under-inirment*.  See  that  your  stock 
of  HorrockM  Cottons  and  Nainsooks  is  sufficient  for  the 
HMHOn'l     ImsitK'ss. 

Samples    and    prices    on    request. 

JOHN  E.  RITCHIE,  Canadian  Agent 

591  St.  Catherine  St.,  W.  -  MONTREAL 

Branches:     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM,  COMPANY 

110  Franklin  St.,  New  York  City 

Made  by 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,    ENGLAND 
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SEASONABLE  and 
SCARCE  GOODS 

in  the 

Wash  Goods  Department 


FANCY  VOILES 

Georgette  Designs 
Still  showing  in  good  variety, 
in  Light  and  Dark  Grounds 


PLAIN  COLOR- 
ED      VOILE 

Ninon  Finish 
This  is  an  English  Voile, 
40  inches  wide,  and  in  a 
range  of  20  colors.  To 
retail    at    #2.00   per   yard. 

SERPENTINE 
CREPES 

in  Floral  Designs  for  Kim- 
onas,  etc.  In  Bird  Design 
for  Nightdresses.  A  very 
extensive       range. 


PRINTED  COT- 
TON   FOULARDS 

One  of  the  Season's  Favor- 
ites, in  Floral  and  Conven- 
tional Designs.  In  all  the 
wanted    colorings. 

WHITE  FANCY 
VOILES 

In  Stripes,  Checks  and  Em- 
broidered Designs.  In  great 
variety  of  style  and  price, 
from  55c.  to  #1.10  per  yard. 


& 


HEADQUARTERS  FOR   WASH  GOODS: 

TheW.  R.  BROCK  COMPANY 

(LIMITED) 

TORONTO 
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®fje  peauttful  pribe  of  June 

Hridcs  arc  always  beautiful,  but  the  1920  June  bride  is  quite  the  loveliest  of  them  all.  Her 
costume,  is  perhaps  not  quite  so  lavish  as  that  worn  by  brides  in  years  jjone  by,  but  her  own 
fairness  and  the  simple,  graceful  treatment  of  exquisite  fabrics  make  her  a  joy  to  gaze  upon. 
The  foundation  of  this  k»» n  is  lustrous  white  satin.  A  wonderful  train  lined  with  shell  pink 
chiffon  falls  from  the  shoulders,  and  beyond  its  hem  billows  a  lovely  veil  of  tulle,  held  in 
place  by  a  head-dress  of  Duchesse  and  orange  blossoms.  Orchids,  orange  blossoms  and 
sweetheart    roses    form    the    exquisite    bouquet. 
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Issued  the  15th  of  Each  Month 

Published  by 

THE   MACLEAN   PUBLISHING  CO.,  LIMITED 

43-153  University  Avenue      -     -     -     -     Toronto,  Canada 

Branch  Offices: 

MONTREAL,  128  Bleury  Street.  WINNIPEG,  1103  Union 
Trust  Bldg.  VANCOUVER,  198  Hastings  Street  West.  LON- 
DON, England,  88  Fleet  Street,  E.  C.  NEW  YORK,  1606  St. 
James  Buildings,  1133  Broadway.  CHICAGO,  1401  Lytton 
Building,-  14  East  Jackson  Street.  BOSTON,  734  Old  South 
Building. 

Subscription  Rates: 

In  Canada,  per  year $2.00 

Outside  Canada,  per  year • $3.00 

Single  Copies,  25  cents. 
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WEEKLY  HALF  HOLIDAY 

WITH  the  approach  of  the  Summer  months 
the  weekly  half  holiday  questions  comes 
prominently  to  the  fore.  For  some  years  past 
DRY  GOODS  REVIEW  has  issued  a  booklet  for 
the  convenience  of  traveling  salesmen,  giving 
names  of  cities  and  towns  with  information 
regarding  weekly  half  holidays.  The  fact  that 
several  thousand  copies  are  required  each  year 
to  supply  traveling  salesmen  indicates  that  a 
large  army  of  men  is  greatly  affected  by  weekly 
half  holidays.  Reference  to  this  book,  however, 
shows  that  the  holidays  are  spread  over  prac- 
tically the  whole  week,  from  Tuesday  to  Sat- 
urday. This  represents  a  tremendous  loss  of 
time  and  money  to  traveling  salesmen,  manu- 
facturers and  wholesalers.  Trips  are  badly  dis- 
organized, general  confusion  reigns  in  the 
traveler's  life  during  the  summer  months. 

DRY  GOODS  REVIEW  would  welcome  sug- 
gestions from  travelers  and  retailers  as  to  how 
the  present  unsatisfactory  situation  could  be 
remedied.  A  uniform  weekly  half  holiday  has 
frequently  been  suggested  for  all  towns  and 
cities.  Perhaps  a  good  discussion  of  the  matter 
would  help  towards  a  solution. 


THE  CAUSE  OF  HIGH  PRICES 

THERE  is  absolutely  no  grounds  for  the  alle- 
gation that  comes  from  some  quarters  that 
the  retailer  has  been  profiteering. 

The  high  prices  of  many  lines  of  materials 
are  not  due  to  any  excess  profits  that  have  come 
to  the  retailer.  In  fact  if  we  were  to  canvass 
the  situation  closely  it  is  safe  to  say,  that  a 
majority    of  the    retail    merchants    are    to-day 


doing  business  at  a  much  less  ratio  of  profits 
than  heretofore. 

What  makes  high  prices  is  easily  apparent. 
There  is  not  a  single  commodity  that  has  not 
gone  sky-rocketing.  The  price  trend  upwards 
operates  in  obedience  to  an  inexorable  law — the 
law  of  supply  and  demand;  and  nothing  in  the 
world  can  stop  that  law  until  it  has  run  its 
course.  Many  factors  enter  into  price  condi- 
tions to-day  that  are  absent  under  normal  influ- 
ences— the  principal  causes  of  the  present 
higher  prices,  of  course,  being  the  scarcity  of 
raw  materials  and  non-productiveness.  In  other 
words,  demand  is  greater  than  supply. 


THE  MARKET  CONDITIONS 

IN  this  number  an  effort  has  been  made  to 
present  to  our  readers  a  faithful  survey  of 
conditions  in  the  dry  goods  markets  at  home  and 
abroad.  Men  who  are  abreast  of  the  times  in 
the  wholesale  and  retail  branches  of  the  trade 
have  been  sought  out  and  interviewed.  Their 
opinions  were  seriously  considered,  and  are  pre- 
sented in  this  issue  with  the  hope  that  they  will 
be  of  great  service  to  storekeepers,  wholesalers 
and  manufacturers  alike.  The  critical  period  in 
the  markets  is  believed  by  some  to  have  been 
reached.  But  even  if  a  change  were  to  go  into 
effect  immediately  in  manufacturing  circles,  it 
would  not  be  felt  by  the  consumer  for  some 
considerable  time,  so  it  is  obviously  of  little  use 
to  make  any  prediction  relative  to  future  prices. 


"HERE  COMES  THE  BRIDE!" 

THE  June  bride  was  particularly  in  mind 
when  the  illustrations  in  this  issue  were 
chosen.  On  the  opposite  page  is  a  gown  of  rare 
beauty  and  its  graceful  simplicity  is  its  chief 
charm.  The  1920  June  bride  is  not  an  elab- 
orately costumed  person  —  youthful  lines  and 
elegant  simplicity  is  the  keynote  of  her  lovely 
trousseau ;  and  the  same  characteristics  mark 
the  wedding  robe,  the  going-away  costume  and 
the  models  for  wear  at  home.  Fabrics  employed 
in  their  fashioning  are  more  beautiful  in  color 
and  texture  than  ever,  and  for  this  reason 
elaboration  in  trimming  and  design  have  to  a 
very  large  extent  been  done  away  with. 


WE  AGREE  with  the  "Mail  and  Empire"  when 
it  says:  "If  every  man  who  dons  the  overalls 
would  do  some  honest  work  in  them  to  add  to 
the  output  of  labor  and  thereby  increase  the  sup- 
ply of  necessaries,  the  effect  of  the  movement 
would  be  to  bring  down  the  prices,  not  of  clothes 
alone,  but  of  all  other  staples  of  consumption." 
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The  United  States  Markets  To-Day 

Situation  Reviewed  by  Men  From  the  Dominion  Who  Have  Visited  New  York  This 

Month      Detailed  Reports  on  the  Condition  of  the  Markets  in  t he  Linen, 

Cotton,  Woollen  ami  Silk  Trades      Critical  Stage  Has  Been  Reached. 

No  one  in  tin-  trade  will  deny  the  serious  ?tage    thai     has    been   reached   in   the  world's 
markets.     Uneasiness  ia  fell  on  many  aides  to-day,  and  in  some  quarters  pessimism  of 
a  \en    serious  nature  is  given  expression.     DRY   GOODS   REVIEW,  in  an  endeavor 
tn  give  first-hand,  reliable  information  on  a  subject  thai  is  of  concern  bo  all,  has  been  fortunate 

enough  to  secure  details  of  considerable  value  from  prominenl  men  in  the  dry  g la  business, 

\\h<>  are  keeping  in  touch  from  day  to  day  with  conditions  across  the  border.  The  situation 
there  is  more  uncertain  than  had  Keen  anticipated,  according  to  reliable  advice  received  just 
before  this  issue  went  to  press.  Several  representatives  from  big  Canadian  wholesale  houses 
made  special  trips  to  the  United  State-  centre  of  commerce  New  York — and  visited  the  circles 
from  which  the  most  reliable  Bources  of  information  arc  availalble.  It  was  stated  to  DRY 
GOODS  REVIEW  that  in  some  cases  the  market  condition-  have  reached  a  critical  stage. 
Canada  will,  of  course,  be  affected  considerably  by  the  state  of  the  market-  across  the  border, 
and  for  that  reason,  and  in  the  hope  of  giving  the  dry  goods  men  of  the  Dominion  infor- 
mation of  value  to  them  that  they  could  not  all  Becure  otherwise,  DRY  GOODS  REVIEW 
has  gone  to  considerable  trouble  bo  secure  the  information  printed  herewith.  It  relate-  ex- 
clusively to  the  situation  of  the  United  State-  markets  in  the  linen,  cotton,  woollen  and  silk 
trade,    and    i-    dealt    with    under    these    head-    in    the   order   named. 


LINENS- 
T 


HE  supply  remain-  decidedly  curtailed 
without  a  sight  of  any  improvement 
either  now  or  for  a  long  time  to  come. 
Therefore,  price-  should  rule  as  high  as 
at  present  prevail,  with  a  still  upward 
tendency  for  an  indefinite  period,  always 
subject  to  the  possibility  of  financial  col- 
lapse, which,  of  course,  governs  every  com- 
modity proportionately,  and  need  not  be 
referred  to  in  this  article  again. 

Raw  Material. — Hardly  requires  com- 
ment as  conditions  are  so  generally  known. 
Ireland  is  growing  more  than  ever,  hut 
the  supply  from  that  source  is  still  too 
small  and  will  remain  so,  to  prove  any 
factor.  Belgium,  the  chief  market  from 
which  come-  the  finest  grades  of  yarn  that 
enter  into  the  manufacture  of  high-class 
lines,  is  hardly  likely  to  be  heard  from 
soon,  but  ii  i-  understood  that  contract- 
have  already  Keen  made  for  more  than 
any  possible  crop,  at  figures  necessitating 
advanced  quotations. 

Russia,  which  ordinarily  markets  about 
80%  of  the  (lax  that  goes  into  linen  goods 
generally,  is  so  hopelessly  set  hack  that  it 
i-  quite  impossible  to  prophesy  what  im- 
provement may  be  expected  from  her. 

COTTONS— 

P'OTTONS  are  by  far  the  mo-t  important 
factor  affecting  the  dry  goods  trade  in 

the  United  State-  and  are,  therefore,  the 
most  difficult  to  decipher,  hm  speaking 
generally  and   taking   into  consideration 

all  pros  and  cons,  the  summing  up  should 


be  regarded  as  fairly  satisfactory,  in  r< 
peel  solely  bo  stability  of  prices. 

Kxisting  and  threatened  -irike-  are  and 
will  produce  shortage  and  higher  quota- 
tions. .Mills  are  full  of  order-  and  manu- 
facturers behind  in  deliveries.  The  rail- 
roads are  blocked  with  goods  in  transit, 
especially  from  the  South.  At  the  same 
lime,  when  prices  are  arranged  for  Spring, 
L921,  it  is  expected  they  will  have  to  he 
on  such  a  high  plane  that  buying  is  likely 
to  he  seriously  checked.  At  any  rate, 
speaking  by  and  large,  wholesale  houses 
propose  to  defer  making  any  contracts 
(save  in  exceptional  cases)  till  the  Last' 
possible  moment — much  later  than  any 
previous  season — and  then  to  operate  on. 
a  greatly  reduced  basis — one-third  being 
about  the  average  prognosticated. 

What  effect  in  prices  this  curtailment 
in  buying  may  have  remains  t<>  he  seen. 
The  '"exceptional  cases"  referred  to  apply 
to  exclusive  lines,  mainly  colored  woven 
goods,  in  which  category  are  included 
ginghams,  etc..  the  supply  of  which  is 
going  to  he  more  reduced  than  ever  as 
many  weavers  are  refusing  to  make  them. 
For  instance,  one  manufacturer  took  a 
large  order  for  such  a  (doth  that  would 
have  tied  up  hi-  mill  for  many  month- 
ami  had  eventually  to  decline  it  as  his 
weavers  refused  to  make  the  goods — the 
reason  being  that  the  cloth  is  of  such 
construction  that  a  weaver  can  Only  at- 
tend to  one  loom,  whereas  in  the  case  of 
ordinary  staple  lines  like  print  (doth-  and 
other  wash  goods,  one  weaver  can  look 
after  -i\  to  eight  loom-,  and.  being  paid 
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COTTONS— Continued 

according  to  the  yardage  produced,  the 
refusal  is  not  an  unnatural  one  which  can 
be  made  effective  where  labor  is  thorough- 
ly organized. 

Strikes  are,  at  present,  rampant  in  the 
New  Bedford  district — the  demand  being 
for  a  50%  increase  and  44  hours  a  week. 
Some  manufacturers  have  settled  with 
their  help,  but  it  is  not  known  on  what 
basis. 

Raw  Material.  —  There  is  no  cheap 
cotton  in  sight.  Reduced  acreage  and 
scarcity  of  labor  assures  this  apart  from 
any  crop  conditions. 

A  Scotchman  who  has  been  prominent 
in  the  cotton  business  in  New  York  for 
years  recently  spent  an  evening  with  a 
representative  of  the  Department  of  Over- 
seas Trade  of  the  British  Government  who 
was  in  New  York  in  connection  with  this 
work.  This  official  is  a  cotton  expert  who 
has  been  engaged  in  similar  missions  in 
Egypt  and  elsewhere.  He  said  most  em- 
phatically that  there  was  no  chance  for 
a  drop.  In  addition  to  reduced  cultiva- 
tion and  labor,  he  cited  (giving  figures) 
various  goods  now  being  made  of  cotton 
in  vast  quantities  formerly  not  produced 
at  all  or  only  in  a  comparatively  limited 
way — the  principal  item  being  cottons  re- 
quired for  the  motor  car  and  truck  busi- 
ness. The  percentage  of  the  crop  needed 
for  this  one  industry  is  almost  unbeliev- 
able.    He  wound  up  by  saying: — 

"I  am  not  a  gambler  or  even  a  specu- 
lator, but  if  I  were  and  cotton  futures  ever 
touched  30c  in  the  next  few  months  I 
would  jump  in  and  buy  even  if  I  had  to 
sell  my  shirt." 

He  thinks  the  price  will  gradually  stif- 
fen and  that  60c  is  a  possibility. 

WOOLLENS— Dress  Goods 

TTHERE  is  not  much  hope  of  reduction 
here.  The  tendency  is  still  upward, 
but  it  is  just  possible  that  the  limit  has 
been  or  may  be  reached  shortly.  One 
factor  tending  towards  the  justification  of 
such  a  conclusion  is  the  terrific  price  gar- 
ment makers  (ladies'  suits  and  coats)  are 
compelled  to  ask  through  the  exorbitant 
wages  they  are  obliged  to  pay  their  opera- 
tors, but,  on  the  other  hand,  this  has 
already  had  the  effect  of  increasing  the 
sale  of  woollen  goods  by  the  yard  over 
the  counter  and  may  develop  still  further 
with  every  possibility  of  closing  up  a  large 
number  of  the  smaller  coat  and  suit 
makers. 

No  reference  is  here  made  to  woollens 
for  men's  wear.     That  is  unnecessary  as 


the  trade  here  is  dependent  for  such  sup- 
plies from  Great  Britain  and  this  report 
only  deals  with  conditions  in  the  States. 
Raw  Material. — Apparently  there  is 
no  shortage  of  wool,  but  great  difficulty  is 
experienced  in  production  through  spin- 
ners and  weavers,  particularly  the  former. 


SILKS— 


npIUS  situation  is  serious.  A  slump  in 
piece  good-  has  been  already  noted. 
It  is  principally  confined  to  Georgette  and 
crepe  de  Chines  which  are  moving  slowly 
in  the  manufacturers'  and  jobbers'  hands, 
but  are  selling  quite  freely  in  the  retail 
though  at  lower  prices.  A  downward 
movement  is  regarded  as  quite  possible 
on  other  lines.  Such  a  po-ition  has  been 
produced  almost  entirely  by  vast  specula- 
tion. Generally  speaking,  silks  have  had 
a  phenomenal  run  of  popularity,  and  a 
horde  of  newcomers  had  engaged  in  the 
trade.  Some  banks  advanced  money  en- 
tirely out  of  proportion  to  the  capital  of 
concerns  engaged,  so  that  many  have  been 
running  their  business  entirely  on  bor- 
rowed money.  Now.  these  banks  are  shut- 
ting down  and  the  inevitable  result  must 
be  loss  to  such  banks  and  failure  to  the 
"silk  pikers.'*  who  are  compelled  to 
liquidate.  Old  established  manufacturers 
contend  that  the  sooner  this  shaking  out 
process  takes  place  the  sooner  will  the  evil 
be  cured,  and  hope  in  the  next  few  months 
t-o  see  re-adjustment  and  stability  renewed, 
but  in  the  meantime  it  is  impossible  to 
estimate  how  far-reaching  the  effect  may 
be. 

Many  weavers  set  up  looms  in  their  own 
houses,  working  after  hours,  turning  out 
inferior  Georgettes  and  crepe  de  Chines, 
which  they  could  sell  at  much  below  what 
they  were  weaving  for  the  manufacturer 
by  whom  they  were  employed.  Thus,  the 
country  has  been  flooded  with  a  lot  of 
cheap  trash.  At  present  there  are  strikes 
in  Paterson,  N.J.,  and  other  silk  centres 
which  are  not  likely  to  be  settled,  as  manu- 
facturers only  welcome  the  idea  of  closing 
down  till  these  bad  times  are  over. 

Ribbons  so  far  are  not  affected.  Hosiery 
shows  a  tendency  to  decline. 

Raw  Material. — There  is  a  glut  of 
raw  -ilk.  Warehouses  in  the  United  States 
are  full  of  it.  and  ships  in  Japanese  ports 
loaded  with  it.  The  price  has  dropped 
from  $18.75  per  pound  to  $10.25.  True, 
very  little  was  bought  by  manufacturers 
at  the  high  level,  but  any  amount  was  con- 
tracted for  at  from  $14.00  to  $15.00. 

The  opinion  seems  to  be  general  that 
buying  for  Spring  will  be  greatly  deferred 
and  very  appreciably  reduced. 
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How  Science  Helps  Merchandising 

Expert  Chemists  Preside  in  Huge  Modern  Laboratories   to   Insure  Satisfaction  to   Depart- 
mental Stores'  Customers— T.  Eaton  Company's  Winnipeg  Store  Operates  One  of 
Most  Modern  Plants — Tests  Made  in  Metals,  Rubber,  Cloth  and  String 

— Even  Settles  Claims. 


"W^;: 


rK  feel  that  this  is  a  work  that 
Is      a      long-felt      need      in 
progressing        merchandising 
and  is  a  feature  that  all  modern     stores 
should  have." 

In  these  words,  Mr.  F.  Pugh,  director 
of  the  Winnipeg  Research  Bureau  of  the 
T.  Eaton  Co.,  Ltd.,  describes  one  of  the 
newest  tendencies  in  store  merchandising 
to-day.  Mr.  Pugh  speaks  from  hard  ex- 
perience, for  ever  since  the  laboratory 
was  installed  by  the  Eaton  concern,  the 
idea  has  spread  broadcast.  It  has  been 
adopted  with  remarkable  success  by  a 
number  of  enterprising  stores  in  Canada 
and  in  the  United  States. 

The  Winnipeg  Research  Bureau  was 
organized  as  a  regular  department  of  the 
Eaton  concern  two  and  a  half  years  ago. 
So  successful  has  it  been  from  the  start 
that  hundreds  of  merchants  came  from 
distant  points  to  study  its  operations  at 
first  hand.  Mr.  Pugh,  who  has  conducted 
first-hand  studies  of  laboratories  install- 
ed by  other  progressive  retailing  con- 
cerns, has  been  responsible  for  a  good 
many  of  the  recent  converts  to  this 
idea. 

Checks    Ifo    Ads 

While  it  is  an  interesting  institution, 
far  more  interesting  are  some  of  the 
results  accomplished  by  the  Eaton  re- 
search laboratory.  Its  workings  have 
earned  a  gilt-edged  reputation  for  the 
famous  Canadian  concern — a  reputation 
that  extends  to  the  four  corners  of  the 
globe.  The  Winnipeg  Research  Bureau 
has  been  a  great  aid  to  the  buyer  of  the 
concern,  as  it  protects  him  in  his  pur- 
chases. It  has  also  served  as  an  inval- 
uable aid  to  the  advertising  manager  of 
the  concern,  for  all  advertisements  is- 
sued by  this  department  are  thoroughly 
checked  up  by  numerous  laboratory  tests. 
In  the  words  of  Mr.  Pugh,  "anything 
which  nright  be  misleading  is  con-, 
and  all  direct  statements  are  challenged 

and  the  goods  are  tested  or  analyzed." 

In  speakin?  of  some  of  the  results  ac- 
complished by  this  research  bureau,  Mr 
Pugh  says,  "We  find  it  keeps  up  the  stan- 
dard of  our  merchandise.  It  protects  the 
mer  and  also  acts  as  a  check  on 
manufacturers." 

\   Modern  Equipment 

The  scientific  equipment  of  the  labor- 
atory is  thorough  and  modern  in  every 
respect.  It  includes  a  chemical  labor- 
atory for  general  analytical  work.  Spec- 
ial tests  on  chemical  composition  of  fa- 
brics are  conducted  daily.  It  is  for  the 
Eaton  laboratory  expert  to  determine 
in  a  few  minutes  whether  a  fabric  is  all 
wool,  or  whether  it  contains  a  mixture 
of  wool  and  cotton,  or  other  ingredients. 

Another   part    of   the   equipment    is    a 


Some  time  ago  Dry  Goods  Kkview  described  the  introduction 
of  a  system  into  a  fevj  of  the  large  departmental  stores  by  which 
merchandise  could  be  chemically  fisted.  This  process,  inaugurated 
in  r,  ry  recent  years,  has  now  become  one  of  the  biggest  develop- 
ments  in  the  Research  Bureau  Departments  of  the  leading  stores 
throughout  Canada  and  the  United  States.  The  T.  Eaton  Company, 
which  tea.*  one  <,f  the  pinunvs  in  this  field,  has  established  labora- 
tnr'ns  under  expert  chemists  both  in  Toronto  ami  Winnipeg.  The 
article  appearing  herewith  is  from  Dry  Goods  Rkvikw's  correspon- 
dent at  Winnipeg,  and  deals  in  detail  with  a  remarkable  system 
which  has  a  strong  appeal  in  tin  West  as  well  r/.v  ///  the  East,  where 
it  v:as  first  inaugurated. — Editor. 


battery  of  high-powered  microscopes. 
These  are  of  various  kinds.  Some  en- 
able the  laboratory  expert  to  see  an 
article  six  times  its  original  size,  while 
others  enlarge  as  many  as  1,200  times 
the  size.  According  to  Mr.  Pugh  the 
laboratory  will  shortly  be  equipped  with 
several  microscopes  capable  of  magnify- 
ing objects  as  many  as  2000  times. 

The  laboratory  experts  also  employ  a 
microscopic  projector,  which  has  been 
found  very  useful  in  examining  impe 
tdon  in  certain  articles.  The  projector 
throws  a  picture  of  the  object  on  an  or- 
dinary white  screen,  permitting  the  ex- 
pert to  make  a  very  minute  examination. 

The  laboratory  experts  use  a  microme- 
ter for  fine  measurements.  By  the  use 
of  this  machine  the  expert  can  see 
whether  a  leather  is  horse  or  sheep  skin 
by  determing  the  diameter  of  the  hair 
root  follicle.  This,  however,  is  only  one 
of  the  many  delicate  instruments  in  use 
at  the  Winnipeg   Research  Bureau. 

Another  delicate  instrument  is  Mul- 
lin's  Tester,  which  is  used  in  testing  the 
pressure  that  cloth  and  paper  will  bear. 
Another  is  tin  Chemist's  Balance,  a  little 
machine  that  is  sensitive  to  the  on  ■- 
thousandth  part  of  an  ounce  and  has 
proven  very  valuable  in  chemical  analy- 
sis. The  laboratory  is  also  equipped 
with  distillation  apparatus  for  the  an- 
alysis of  flavoring  essences,  patent  med- 
icines, and  other  foodstuffs.  A  powerful 
electric  oven  is  used  to  melt  down  metals 
in  order  to  determine  their  chemical 
compositions. 

For  Textile  Tests 

Besides,  there  is  a  specially  construct- 
ed electric  oven  for  moisture  tests  in  tex- 
tiles and  food  stuffs.  The  fabric  is  placed 
in  this  oven  and  left  till  the  moisture  i* 
entirely  eliminated.  The  fabric  is  then 
weighted  on  the  delicate  scale  to  deter- 
mine its  wight,  as  compared  to  its  weight 
before  undergoing  the  test.     The  differ- 


ences in  the  weight  enables  the  exprt 
to  determine  the  percentage  of  moisture 
the  fabric  contains. 

Some  of  the  other  scientific  instru- 
ments are  an  electric  furnace  for  ashing 
foods,  metals  and  other  articles,  a  tor- 
sion balance  to  obtain  weights  of  mater- 
ials per  square  or  lineal  yard  from  a 
two-inch  square  sample,  and  a  viscometer 
for  viscosity  and  flash  paints  in  oils.  An 
electric  extractor  for  extracting  fats, 
oils,  resins  and  other  chemical  ingred- 
ients is  also  used. 

One  of  the  machines  used  by  the  la- 
boratory is  for  testing  the  tensile 
strength  of  materials  of  various  kinds, 
particularly  textiles.  An  automatic 
power  cloth  tester  is  used  for  this  pur- 
pose. It  is  about  four  feet  tall,  and 
hung  on  the  wall  like  a  clock.  Two  clamps 
grab  both  ends  of  a  piece  of  cloth.  A- 
the  clamps  pull  apart  the  cloth  stretches 
until  it  reaches  breaking  point.  The 
machine  is  operated  by  a  level  which 
starts  the  stretching  screw  moving  down- 
ward at  a  definite  speed  and  breaks  the 
sample  in  its  action.  It  automatically 
reverses,  returning  at  high  speed,  and 
stops  in  position  to  receive  another 
sample. 

Determines    Stretch    and    Strength 

Another  machine  used  in  the  best 
store  testing  laboratories  is  a  rubber 
tester  which  is  equipped  with  a  dial 
mounted  on  the  front  of  the  recording 
head.  Two  rows  of  plainly  marked  grad- 
uations are  provided,  and  any  capacity 
or  combinations  up  to  600  pounds  can  be 
obtained.  At  the  left  side  of  the  m  i- 
chine  is  a  scale  graduated  from  0  to  48 
inches  by  fifths  of  inches.  Upon  this 
scale  are  two  riders  or  sliding  fingers 
connected  by  a  special  steel  tape  grad- 
uated in  tenths  of  inches.  With  this 
arrangement  the  total  stretch  of  the 
sample   or   the    distance   between    marks 
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made    upon    the    sample    may    be    deter- 
mined. 

The  machine  is  also  equipped  with  a 
chart  recorder,  the  object  of  which  is  to 
automatically  chart  upon  a  flat  piece 
of  letter  size  paper  a  line  indicating  the 
fetretch  and  strength  of  the  sample 
tested.  The  paper  is  inserted  and  held 
under  two  rubber-faced  clips.  The  plat- 
en holding  the  paper  moves  downward  in 
ratio  with  the  stretching  screw  and  au- 
tomatically stops  when  the  machine  is 
reversed.    Its  operation  is  very  simple. 

To  Test  Wearing  Qualities 

According  to  Mr.  Pi.gh  the  Winnipeg 
laboratory  will  shortly  be  equipped  with 
a  wear-testing  machine  to  test  the  re- 
lative wearing  quality  of  anything  from 
silk  to  sole  leather,  and  even  some  me- 
tals. 

"This  is  a  machine  we  have  long  feit 
the  need  of,"  says  Mr.  Pugh,  "and  we 
are  looking  forward  with  a  keen  interest 
to  the  time  when  we  will  have  it  set  up. 

"We  have  a  specially  constructed  rack 
on  the  roof  of  our  store  where  we  make 
exposure  tests  for  paint,  using  spruce, 
pine  and  cedar,  with  one,  two  and  three 
coats  of  paint.  This  gives  us  in  nine 
months  the  equivalent  to  three  years 
ordinary  wear." 

Ever  since  the  installation  of  the  la- 
boratories the  Eaton  concern  has  had 
sufficient  ground  to  put  up  the  claim  that 
everything  advertised  in  the  firm's  cat- 
alogue is  exactly  as  described  by  the 
copy  writer.  In  every  advertisement  the 
firm  has  carried  this  slogan:  "Honest 
Advertising  is  Our  Aim."  The  labor- 
atory tests  invariably  back  up  this  claim. 

Checks  Up  a  Laundry 

To  take  an  interesting  experience. 
Some  time  ago  a  leading  laundry  in 
Canada  experienced  difficulty  because 
a  customer  complained  of  shrinkage  of 
underwear  which  had  been  washed  at 
that  particularly  laundry.  The  laundry 
decided  to  look  into  the  matter  and  found 
that  the  set  of  underwear  had  been 
bought  from  Eaton's.  Since  the  set  of 
underwear  was  only  one  in  a  batch  of 
fifty  that  shrunk,  the  laundry  denied  all 
responsibility  in  the  matter. 

The  set  of  underwear  was  turned  over 
to  one  of  the  laboratory  experts  and 
thorough  tests  made.  The  laundry  man 
was  then  shown  microscopic  photo- 
praphs  of  various  grades  of  wool,  and  the 
difference  in  construction,  and  he  was 
soo"n  convinced  that  he  must  wash  all 
wool  in  different  batches  according  to 
fineness  or  coarseness  of  wool. 

"Ever  since  we  have  had  no  trouble 
from  this  source,"  Mr.  Pugh  said,  in  re- 
citing the  incident,  "as  they  are  now  sort- 
ing and  washing  as  we  suggested.  This 
laundry  has  .consulted  us  on  various 
troubles  which  they  have  had  with  their 
customers,  who  in  most  cases  are  our 
own  customers,  and  have  had  satisfact- 
ory adjustments." 

Recently  a  customer  complained  that 
a   set   of   underwear   bought   at   Eaton's 


was  not  as  originally  represented  in  the 
firm's  catalogue.  The  irate  customer 
termed  the  set  as  "rotten."  It  was 
brought  back  to  the  concern,  and  turned 
over  to  one  of  the  laboratory  experts 
for  testing. 

Examination  showed  that  the  under- 
wear contained  lumps  of  soap.  The  soap 
in  turn  was  duly  analyzed.  The  chemist 
found  it  to  contain  strong  alkali  content. 
This,  it  was  concluded,  was  the  cause  of 
the  whole  trouble,  in  view  of  the  fact 
that  wool,  when  boiled  in  strong  alkali, 
will  entirely  dissolve.  Although  this 
was  the  customer's  fault  the  garment 
was  replaced  with  thorough  instructions 
how  to  wash  wool.  This  incident,  alone, 
saved  a  good  customer. 

Saves   Firm   Thousands 

The  testing  laboratory  has  also  served 
to  protect  the  buyer  of  the  concern.  Re- 
cently a  zero  proof  antifreeze  was  ad- 
vertised by  a  certain  manufacturer  in 
extravagant  terms.  It  was  claimed  that 
the  product  was  an  improvement  over 
others  already  on  the  market,  and  for 
..hat  reason  the  price  was  to  be  fifty  per 
cent,  more  than  that  of  other  antifreezes 
on  the  market.  This  higher  price  indi- 
cated a  superior  product. 

However,  before  making  the  purchase, 
the  buyer  turned  the  matter  over  to  the 
research  director.  A  sample  was  analyz- 
ed. The  tests  showed  that  the  product 
as  a  fraud.  It  would  undoubtedly  ruin 
radiators.  The  auto  department  of  the 
Eaton  concern  therefore  refused  to 
handle  the  product.  The  firm  was  thus 
saved  thousands  of  dollars.  If  the  pro- 
duct had  been  sold  by  the  concern  it 
would  no  doubt  have  been  subjected  to 
many   complaints   from    customers. 

Another  manufacturer  made  extrava- 
gant claims  for  a  new  type  of  oil  lamp. 
The  lamp  was  tested  in  the  Eaton  labor- 
atory. The  article  was  found  entirely 
satisfactory,  although  not  exactly  as 
described  by  the  manufacturer.  The 
lamp  was  described  in  the  Eaton  cata- 
logue according  to  the  findings  of  the 
laboratory  experts  and  turned  out  to  be 
a  good  seller. 

"Had  we  described  it  exactly  as  the 
manufacturer  claimed,"  Mr.  Pugh  said, 
"we  would  have  had  complaints." 

Adjusted  Claim 

The  laboratory  tests  have  served  other 
purposes,  the  most  important  of  which 
has  been  in  protecting  the  firm  from 
losses  sustained  by  damaging  of  goods 
in    shipment. 

Recently  Eaton's  received  a  shipment 
of  silk  from  Japan.  The  silk  was  thor- 
oughly damaged  by  water.  The  concern 
filed  a  claim  with  the  railroad.  The  claim 
was  rejected  by  the  railroad  officials, 
who  maintained  that  the  shipper  was  re- 
sponsible for  the  damaged  condition  of 
the  silk. 

The  silk  in  question  was  taken  to  the 
laboratory,  where  it  was  tested.  The  ex- 
perts found  that  the  water-marked  part 
of    the    cardboard    box    container      had 


high  salt  content  while  part  that  had  not 
been  wet  showed  no  salt  content.  This 
fact  alone  formed  conclusive  evidence 
of  damage  in  transit.  On  the  strength 
of  this  test  the  claim  was  finally  accept- 
ed by  the  railroad. 

A  case  full  of  painted  rubber  balls 
from  Europe  was  received  in  a  damaged 
condition.  The  paint  was  cracked  and 
peeled.  The  rubber  balls  were  taken  to 
the  testing  laboratory,  where  it  was 
found  that  120  degrees  of  heat  caused 
peeling.  Other  tests  did  not  affect  the 
rubber  balls.  The  conclusion  was  there- 
fore reached  that  the  damage  to  the  rub- 
ber balls  was  caused  by  keeping  them 
too  near  boilers  or  steam  pipes.  The 
railroad  accepted  Eaton's  claim. 

Twines   and  Typewriters 

The  laboratory  has  been  very  useful  in 
testing  articles  used  by  Eaton's  employ- 
ees. Such  tests  have  resulted  in  great 
savings.  For  instance,  the  experts  test 
typewriter  ribbons  to  determine  which 
will  give  best  service.  Wrapping  twine 
is  tested  and  in  many  cases  10  per  cent,  is 
saved  by  getting  a  thinner  twine  with 
greater  yardage  to  the  pound,  with  equal 
tensile  strength  at  the  same  price,  or 
less.  Paper  of  various  kinds  are  tested 
and  lines  that  will  give  best  service  are 
selected. 

The  experts  even  test  the  daily  milk- 
supplies  for  the  store  restaurant.  The 
supplier  is  given  daily  copies  of  the  tests. 
Consequently,  he  is  forced  to  keep  up 
standards. 

It  is  the  practice  to  make  frequent 
tests  of  material  used  for  shipping  pur- 
poses, in  order  to  insure  safe  delivery 
of  goods.  Not  long  ago  the  shipping 
department  experienced  difficulty  be- 
cause the  dexterine  paste  used  in  that 
department  was  found  unsatisfactory. 
Routing  coupons  pasted  on  packages 
would  come  off,  causing  endless  trouble 
and  expense.  Laboratory  tests  showed 
plainly  that  this  condition  was  due  to 
improper  mixing  of  the  powder  by  diff- 
ferent  people  in  the  department.  The 
laboratory  experts  determined  the  cor- 
rect temperature  at  which  the  powder 
ought  to  be  mixed.  A  proper  central 
mixer  was  therefore  installed  and  all 
further  trouble  entirely  eliminated. 

"We  test  saws  and  find  some  lack  hard- 
ness and  will  not  hold  their  edge,"  says 
Mr.  Pugh.  "Shirting  materials  are 
tested  and  only  those  passed  by  the  Re- 
search Bureau  are  made  up,  thus  avoid- 
ing future  trouble.  Binder  twines  are 
tested  and  a  higher  standard  is  main- 
tained. Many  more  equally  interesting 
cases  could  be  given." 

"Our  problem  right  now  is  standard- 
ization of  sizes,  That  is  the  great  pro- 
blem for  most  merchants  these  days,  but 
with  the  aid  of  our  laboratory  equip- 
ment we  hope  to  come  to  a  satisfactory 
solution  to  this  problem." 
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Facts  and  Conditions  in 

Present  Price  Situation 

\\  ar  Demand  and  Reduced  Alan-Power  Started  Movement,  Which  Has  Been  Continued  by 

Accumulated  Effects  of  Inflation. 

Written  by  M.  Mackintosh,  Department  of  Labor 


THE  average  man  has  felt  resent- 
ment that  the  signing  of  the  ar- 
mistice has  not  only  not  brought 
a  dei  reuse  in  the  cost  of  living  but  has 
been  the  cause  of  steep  advances  in 
many  easts  and  a  considerable  rise 
in  the  general  price  level.  A  large 
part  of  such  feeling  is,  probably,  due 
to  the  fact  that  the  causes  of  in- 
creases in  the  amount  of  money  that 
must  be  paid  for  daily  food  and 
shelter  are  not  realized  by  the  gen- 
eral public,  and  that  much  loose  talk 
about  factors  that  enter  into  the  prob- 
lem more  or  less  has  led  people  to 
attach  too  great  importance  to  cir- 
cumstances that  accompany  rising 
prices  rather  than  cause  them.  A 
fuller  appreciation  of  the  basic  con- 
ditions promoting  the  changes  in  the 
purchasing  power  of  money  would 
do  much  to  stop  the  outcry  against 
the  "profiteer"  as  a  significant  factor 
in  the  general  increase  in  prices,  and 
to  remove  the  impression  that  the 
Government  can,  by  the  fixing  of  the 
prices  of  this  or  that  commodity,  re- 
store the  blessed  days  when  a  dollar 
bought  what  we  are  prone  to  consider 
"a  dollar's  worth." 

At  the  beginning  of  the  war  in 
1914,  prices  were  uncertain;  there 
was  some  depression  at  home  but  the 
increasing  demand  from  Europe  made 
itself  felt  through  1915.  By  1916 
munitions  and  other  war  material 
were  being  exported  in  large  quanti- 
ties as  well  as  the  foodstuffs  which 
had  been  in  demand  earlier.  Home 
requirements  had  expanded  by  this 
time  also,  due  to  plentiful  employ- 
ment at  increased  wages,  large  profits 
in  the  war  industries  and  good  crops 
at  high  prices.  The  urgent  need  of 
Governments  for  supplies  permitted 
high  prices  to  be  asked  in  the  case 
of  both  foodstuffs  and  munitions.  In 
the  case  of  the  latter,  new  or  larger 
plants  had  to  be  constructed,  equip- 
ment procured  and  considerable  risk 
taken  as  to  the  period  during  which 
the  demand  would  continue,  all  con- 
ditions justifying  an  increase  in 
price.  Higher  prices  once  being  es- 
tablished, circumstances  throughout 
the  world  were  such  as  to  drive  to 
higher  and  higher  levels  the  whole 
range  of  prices. 

"Variations  in  the  general  price 
level  may  be  compared  to  the  tides 
of  the  sea,  while  individual  prices 
may  be  compared  to  waves.  Indivi- 
dual prices  may  vary  from  the  gen- 
eral  level   of  prices  for  specific   rea- 


sons peculiar  to  individual  industries, 
just  as  the  height  and  depth  of  the 
waves  vary  from  the  general  level 
established  by  the  tide.  The  causes 
controlling  the  general  price  level 
are  as  distinct  from  those  controlling 
individual  prices  as  the  causes  con- 
trolling the  tides  are  distinct  from 
those  controlling  individual  waves." 
This  statement  by  Professor  Irving 
Fisher  of  Yale  University  illustrates 
the  distinction  to  be  drawn  between 
the  increase  in  prices  as  a  whole  and 
the  rise  in  certain  commodities  above 
the  general  level  or  their  failure  to 
keep  up  with  the  general  advance. 
Two  conditions  made  for  a  higher 
level  of  prices. 

One  was  the  shortage  in  the  sup- 
ply of  nearly  all  commodities,  brought 
on  through  decreased  production  of 
goods  not  strictly  war  materials 
(foodstuffs  being  included  in  the  lat- 
ter) and  increased  consumption  along 
many  lines,  aggravated  by  the  fact 
that  munitions  were  manufactured 
only  to  be  destroyed  and  that  a  num- 
ber of  men  removed  from  industry  to 
more  immediate  war  service  was  an 
ever  increasing  one.  The  other  cause 
of  the  general  advance  was  the  great 
increase  in  the  supply  of  money  or 
the  inflation  of  currency  and  credit. 
There  was  an  addition  to  the  amount 
of  gold  through  payments  for  ex- 
ports, Government  notes  were  issued 
to  pay  for  war  supplies,  bank  credits 
were  extended  to  enable  subscription 
to  Government  loans  and  also  to  fin- 
ance the  increased  production  at  high- 
er prices.  Larger  money  wages  and 
profits  misled  the  recipients  into 
reckless  extravagance  and  increased 
the  already  rapid  rate  of  circulation 
of  money — a  condition  equivalent  to 
increasing  the  supply.  Money  being 
thus  plentiful  and  demand  keen,  the 
inevitable  result  was  an  increase  in 
prices.  These  conditions  prevailed 
generally  throughout  the  world,  vary- 
ing somewhat  from  country  to  coun- 
try. The  signing  of  the  armistice  did 
not  relieve  the  general  shortage  nor 
did  it  decrease  the  supply  of  money 
to  any  appreciable  extent. 

The  Peace-Time  Rise 

Such  commodities  as  advanced 
much  beyond  the  average  increase  or 
failed  to  rise  at  the  same  rate  were 
influenced  by  particular  circumstances 
operating  with  or  against  the  factors 
working  towards  a  higher  level. 
Similarly  the  products  which  have 
risen  or  fallen  in  price  since  Novem- 


ber, 1918,  have  been  affected  by  speci- 
fic conditions  in  addition  to  the  major 
influences  of  shortage  in  ^ooils  as  a 
whole  and  abundance  of  money. 

Building  materials,  and  particular- 
ly lumber,  were  in  little  demand  dur- 
ing the  war  and  advanced  in  price 
comparatively  little,  while  the  neces- 
sity for  new  building  and  repairs 
since  the  war  has  been  the  cause  of  a 
steep  rise  in  these  articles.  Some 
metals  and  chemicals,  essential  in  the 
manufacture  of  munitions,  far  out- 
distanced other  commodities  in  price 
increases  during  the  war  and  they 
have  now  declined  much  below  the 
average. 

It  is  in  connection  with  the  rise  in 
prices  that  such  abnormal  profits 
have  been  made  that  the  word  "profi- 
teer" has  come  to  be  used  indis- 
criminately by  the  public  as  a  term 
of  censure  applied  to  any  who  have 
"made  money"  during  the  war.  It 
would  seem  inevitable  that  commodi- 
ties bought  on  a  rising  market  would 
mean  greater  gain  to  the  dealer,  just 
as  it  will  be  difficult  for  him  to  clear 
a  workable  profit  when  prices  begin 
to  decline.  The  urgent  character  of 
war  demands  led  Governments  to  fix 
prices  for  materials  sufficiently  high 
to  permit  the  least  efficient  plants  to 
produce  at  a  margin  of  profit  that 
would  stimulate  production.  The  con- 
sequence was  that  businesses  produc- 
ing at  low  cost  made  extraordinary 
profits.  Conditions  will  be  reversed 
in  the  coming,  soon  or  late,  of  a 
period  of  falling  prices.  The  num- 
ber of  business  failures  has  been 
much  below  the  normal  during  the 
war,  and  it  is  highly  probable  that  a 
considerable  number  of  concerns  are 
carrying  on  in  the  strength  gained 
from  increasing  prices.  It  is  to  be 
expected,  then,  that  an  increased  num- 
ber of  bankruptcies  may  be  induced 
by  a  decline  in  prices.  It  is  true,  of 
course,  that  some  sharp  practices  are 
indulged  in  when  prices  are  rising, 
and  that  some  deliberate  buying  and 
holding  of  stocks  for  a  gain  in  price 
has  been  done,  but  investigators  have 
found  that  such  action  has  been  limit- 
ed and  has  not  affected  prices  to  any 
appreciable  extent. 

Filling   Europe's  Needs 

Since  November*  1918,  food  has 
been  comparatively  plentiful  in  Amer- 
ica, but  increased  exports  have  been 
necessary.  Sugar  has  risen  sharply 
owing  to  the  greatly  enlarged  export. 
The  close  of  the  war  saw  not  only  a 
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change  in  material  conditions  such  as 
the  demand  for  the  construction  of 
houses,  schools,  roads,  fences,  etc., 
and  the  cancellation  of  orders  for 
munitions  and  ether  military  supplies, 
but  it  witnessed  also  a  slackening  of 
the  tension  which  had  speeded  up 
production  and  enforced  economy  and 
thrift  on  the  large  part  of  the  popu- 
lation not  enjoying  the  receipt  of  in- 
flated wages  or  profits. 

A  slight  fall  in  prices  in  general 
occurred  in  the  early  months  of  1919 
but  the  advance  began  again  and 
has  been  maintained  steadily.  A 
period  of  extravagance  thoughtlessly 
entered  on  in  the  reaction  from  the 
strain  of  the  war  and  financed  by  in- 
creased wages,  war  profits,  gratui- 
ties, stimulated  the  production  of  non- 
essentials when  there  was  urgent  need 
for  other  commodities.  Employers 
combined  to  maintain  the  existing 
level  of  prices  while  the  workers  re- 
sisted any  attempt  to  decrease  wages 
and  put  forward  demands  for  shorter 
hours  and  increased  rates  of  pay. 

Production  is  Lower 

In  a  pamphlet  issued  by  the  United 
States  Council  of  National  Defense, 
it  is  stated  that  the  production  of 
men's  shoes  in  the  quarter  ending 
March,  1919,  shows  a  decrease  of 
more  than  25  per  cent,  as  compared 
with  the  output  in  the  quarter  ending 
December,  1918,  and  of  nearly  25  per 
cent,  as  compared  with  the  three 
months  ending  September,  1916.  The 
figures  showing  the  decrease  in  the 
production  of  women's  shoes  in  the 
same  period  are  30  and  25  per  cent, 
respectively  as  compared  with  the 
same  quarters  of  1918.  Coal  produc- 
tion and  the  output  of  many  building 
materials  also  declined.  Similar 
conditions  obtained  in  Canada.  Capi- 
talists hesitated  to  advance  owing 
to  the  uncertain  price  outlook  and 
the  restless  state  of  labor  on  whom 
the  pressure  of  the  high  cost  of  living 
had  been  especially  heavy  in  spite  of 
increased  rates  of  wages  and  who 
saw  largely  decreased  earnings  re- 
sulting from  the  discontinuance  of 
overtime  work  and  restricted  employ- 
ment for  young  persons  and  women 
due  to  the  closing  of  war  industries. 
The  consequent  decline  in  production 


increased  the  already  existing  dis- 
proportion between  the  demand  and 
supply  in  certain  lines,  clothing, 
building  materials  and  dwellings  be- 
ing noteworthy  in  this  respect.  The 
increase  in  the  price  of  wheat  permit- 
ted by  the  Canadian  Wheat  Board  in 
December  last  has  been  followed  by  a 
general  advance  in  the  price  of  our 
bread.  Higher  rents  have  been 
the  natural  consequence  of  the  cur- 
tailment of  the  normal  amount  of 
building  during  the  war,  together 
with  the  large  number  of  houses  re- 
quired after  the  economy  in  housing 
accommodation  practised  during  the 
war.  Persons  deriving  income  from 
house  rentals  have  had  to  wait  till 
after  the  war  for  ary  increase  in 
money  income  except  in  centres  where 
the  war  industries  or  military  head- 
quarters drew  a  larger  population 
than  usual. 

Authorities  seem  to  agree  that  high 
prices  in  general  may  be  expected1 
for  some  years.  The  vast  amount  of 
work  to  be  done  in  meeting  civilian 
needs  postponed  during  the  war,  and 
in  providing  materials  for  Europe,  to- 
gether with  the  loss  of  normal  in- 
crease in  workers  through  lack  of 
immigration,  are  sufficient  to  keep  up 
the  cost  of  labor.  The  restriction  of 
bank  credit  to  productive  uses,  thus 
preventing  indulgence  in  speculation, 
would  do  much  to  restore  sound  con- 
ditions by  increasing  the  supply  of 
necessaries. 

Looking  to  the  Future 

Good  crops  this  year  will  mean 
much  in  relieving  the  food  shortage 
and  restoring  the  balance  of  trade. 
The  present  exchange  situation  also 
favors  Canadian  exports,  and  will 
gradually  reduce  imports  from  the 
United  States.  A  great  deal  depends 
on  the  ability  of  the  basic  industries, 
railways,  mines  and  other  public  utili- 
ties to  operate  normally.*  Any  in- 
terruption in  the  gradually  increas- 
ing industrial  business  of  the  country 
would  postpone  or  prolong  the  period 
of  readjustment.  W.  C.  Mitchell, 
speaking  before  the  American  Econ- 
omic Association  in  December,  1919, 
said:  "The  more  conventional  fore- 
cast, and  the  one  more  in  accord  with 
past  experience,  is  that  within  one  to 
three  years  prices  will  begin  a  check- 
ei*ed  decline  the  world  over  under  the 
combined  influence  of  restored  agri- 
culture, active  industry,  keen  competi- 
tion in  international  trade,  and  Euro- 
pean efforts  to  accumulate  gold." 


Exchange  is  Now 

In  Hands  of 

The  Speculators 

Canadian  Dollar  in  U.  S.  at  Present  Be- 
ing    Juggled     by     Speculators — 
Banks      Are      Beginning      to 
Squeeze   Speculators. 

Opinions  gathered  from  the  bankers 
by  Canadian  business  men  in  New  York 
recently  are  somewhat  conflicting.  Some 
of  them  are  set  forth  below  and  an  ef- 
fort has  been  made,  as  in  the  case  of  the 
reports  on  the  United  States  markets 
contained  elsewhere  in  this  issue,  to  give 
a  fair  and  general  consensus.  One  prom- 
inent member  of  the  trade  in  Toronto 
had  the  good  fortune,  while  in  New- 
York  a  few  days  ago,  of  interviewing 
the  best  informed  men  in  three  of  the 
largest  banks  doing  business  principally 
with  the  biggest  mercantile  concerns 
in  the  United  States,  manufacturers, 
jobbers   and   retailers. 

Banks   Pulling    Up 

It  was  learned  that  banks  are  curtail- 
ing credits  but  are  taking  care  of  their 
regular,  established  customers  and  are 
even  making  more  than  ordinary  ad- 
vances where  it  can  be  shown  that  money 
required  is  for  legitimate  business — not 
speculation. 

"Pikers"  and  speculators  in  all  classes 
of  merchandise  are  being  squeezed  so 
that  much  stuff  is  and  will  continue  to  be 
thrown  on  the  market.  Until  this  shak- 
ing out  process  is  completed  and  the 
lines  marketed  are  absorbed  there  is 
bound  to  be  much  uncertainty,  with  oc- 
casional recessions  in  price,  but  it  is 
not  expected  that  the  process  will  be  of 
long  duration, — three  to  four  months  be- 
ing the  time  generally  named. 

Exchange 

It  is  expected  that  Canadian  exchange 
will  be  around  12r;  to  14' '?  during  the 
Sammer  and  then  advance.  Sterling  is 
likely  to  fluctuate  from  $3.70  to  $3.90 
during  the  same  period  and  drop  about 
October  first.  At  the  present  time  ex- 
change is  entirely  in  the  hands  of  specu- 
lators. 


WHOLESALERS  SUFFER 

Hayes  and  Lailey,  Toronto,  silk  mer- 
chants, with  premises  at  Bay  and  Wel- 
lington Streets,  and  several  other  whole- 
sale merchants  in  the  city,  have  been  vic- 
timized tc  the  extent  cf  a  few  thousand 
dollars  during  the  month  by  a  suave 
stranager  who  called  upon  them  and 
claimed  to  be  representing  a  local  retail 
houses.  In  this  way  he  secured  silk  and 
other,  goods  and  Hayes  and  Lailey  esti- 
mate their  loss  at  $1,800.  The  police  are 
looking  for  the  masquerader. 


NEW     SILKS     DEPARTMENT     MAN- 
AGER 

Mr.  W.  J.  Currier  has  assumed  the 
maar.gement  of  the  new  silk  and  piece 
goods  department  with  A.  J.  Freiman, 
Rideau  Street,  Ottawa. 
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No  Important  Breaks  in  Prices; 

Canadian  Markets  Are  Firm 

Temporary  Slump  in  Business  This  Month  Attributed  to  Unfavorable  Weather  Conditions 

—Japanese  Silk  Market  Flutter  Leaves  Very    Slight    Impression    in    the    Dominion — 

Talk  of  Lower  Prices  Gathering  Impetus,  But   Nothing  Definite  Discussed. 


MARKETS  AT  A  GLANCE 

TORONTO,  May  15,  1920— While  business 
in  many  lines  is  reported  to  be  quiet,  there 
have  been  but  few  and  no  important  breaks 
in  prices.  The  silk  market  has  quickly  responded 
to  the  financial  breaks  in  Japan  and  almost  as 
quickly  rebounded  to  former  prices.  There  have 
been  some  of  the  smaller  houses,  probably 
pressed  for  money,  which  have  been  offering 
their  silks  at  lower  prices;  and  DRY  GOODS 
REVIEW  has  learned  of  a  few  cases  where 
similar  reductions  have  been  offered  in  a  few 
lines  of  woolens.  Prices,  generally,  however, 
are  very  firm  and  despite  the  uncertain  feeling 
which  seems  more  or  less  abroad  in  the  trade 
that  lower  prices  are  on  the  eve  of  appearing, 
there  are  no  well-founded  movements  in  evi- 
dence which  support  this  view  as  yet.  The  tem- 
porary slump  in  business,  according  to  many  in- 
formants, is  more  due  to  backward  weather 
than  to  any  other  cause. 

SILKS 

Bad  weather,  the  financial  panic  in  Japan 
and  the  falling  off  in  ready-to-wear  trade  seems 
to  have  had  their  effect  upon  the  silk  trade.  It 
appears  that  some  of  the  smaller  houses  have 
sacrificed  their  goods  at  reduced  prices  and  the 
indications  are  that  the  replacing  of  them  will 
be  at  still  higher  prices  than  before.  Samples  of 
Swiss  silks  have  just  reached  Canada  and  are 
higher  in  price  than  ever  before.  There  are 
practically  no  stocks  being  offered  to  the  job- 
bers and  the  manufacturers  are  filled  up  with 
Fall  and  Spring  orders  for  1921.  Conditions  in 
France  are  materially  affecting  the  whole  silk 
situation.  Laborers  there  are  working  two  and 
three  days  a  week  and  eight  hours  a  day  instead 
of  10,  12  and  14  hours  every  day  before  the 
war.  The  per  hour  production  is  cut  down, 
wages  doubled,  trebled  and,  in  some  cases,  qua- 
drupled ;  and  it  is  impossible  to  get  deliveries  of 
goods  ordered  many  months  ago.  Manufactur- 
ers will  not  give  any  definite  date  of  delivery  on 
future  business.  There  seems  to  be  a  general 
shortage  of  goods,  not  only  in  this  country,  but 
in  all  countries.  Spot  business  during  the  past 
month  was  very  slow,  but  it  is  reported  to  be 
pit' king  up  to  normal  sales. 

COTTONS 

Fall  prices  for  staple  denims,  tickings  and 
other  colored  cotton  goods  show  advances  of 
between  10  and  15  per  cent,  over  last  Fall's 
prices.  The  Fall  schedule  for  the  pillow  cottons, 
sheetings  and  other  lines  of  white  and  grey  cot- 
ton have  not  yet  been  issued.  In  many  staple 
lines,  the  deliveries  from  the  mills  still  continue 


to  be  very  slow,  in  some  cases  being  a  year  late 
in  filling  up  orders.  Many  lines  are  not  to  be 
had  at  all  because  they  have  been  discontinued. 
In  cotton  dress  goods,  the  trade  has  kept  up 
well  and  it  is  reported  that  there  seems  to  be  no 
slackening  up  of  the  demand  from  the  trade  for 
these  lines.  This  is  despite  the  talk  of  a  weak- 
ening in  the  market  on  the  other  side.  Buyers 
here  state  that  conditions  in  the  United  States 
are,  less  and  less,  affecting  the  Canadian  trade 
other  than  driving  buyers  to  the  English  rather 
than  the  American  market  for  their  goods.  The 
Americans  seem  to  have  hedged  themselves 
about  with  two  walls — high  tariff  and  exchange 
— and  buyers  state  that  until  the  exchange  rate 
so  drops  that  American  houses  can  compete  with 
the  English  goods,  they  will  have  a  decreasing 
sale  for  the  goods  in  the  Canadian  market.  It  is 
still  very  hard  for  the  jobbers  to  get  many  lines 
of  goods. 

DRAPERIES  AND  CURTAINS 

Further  shipments  of  French  brocades  are 
arriving  in  Canada  and  the  consignments  of 
English  goods  continue  to  show  improvement. 
The  French  creations  are  picked  up  nearly  as 
fast  as  they  arrive.  Little  stuff  is  being  bought 
from  houses  across  the  borderline  because  of  the 
continuance  of  the  exchange  rate,  and  buyers 
are  turning  more  than  ever  to  the  British  and 
continental  houses.  It  is  getting  harder  and 
harder  to  get  any  assortment  of  silk  draperies. 
Pannel  nets  in  the  45  in.,  72  in.  and  90  in.  widths 
continue  to  sell  well.  Business  in  the  Western 
part  of  Canada  shows  a  considerable  dropping 
off  and  there  are  Ontario  centres  where  it  is 
none  too  good.  On  the  whole,  however,  spot 
business  is  good. 

LINENS 

There  is  still  no  improvement  in  the  linen 
situation,  that  is,  in  linens  of  all  kinds.  What 
goods  are  finding  their  way  into  wholesale 
houses  are  being  rationed  to  the  trade  as  fast  as 
they  come  in.  Any  permanent  improvement  in 
this  line  is  not  within  sight. 

LACES  AND  EMBROIDERIES 

A  further  advance  of  twenty  per  cent,  in  fine 
cotton  laces  is  recorded  at  the  end  of  April. 
This  is  probably  due  to  the  scarcity  of  cottons 
from  the  South  Sea  Islands,  from  which  these 
fine  cotton  laces  are  made.  In  all  other  lines  of 
laces  and  embroideries,  prices  hold  very  firm. 
In  silk  creations  there  are  no  indications  of 
lower  prices  as  might  be  supposed  from  the 
general  conditions  governing  silks.  The  silks 
used  for  these  decorations  come  from  Italy  and 
the  prices  of  the  Italian  silks  have  shown  con- 


Dry  Goods  Review 


51 


Manufacturer  and  Retailer 

Must  Operate  in  Harmony 

Function  of  Retailer  Is  Two  Sided— Purchaser  and  Distributor — Manufacturer  Can  Stim- 
ulate Flow  of  Merchandise  by  Producing  High  Quality  of  Goods— Normal 

Condition  Will  Soon  Return. 

By  A.  C.  PEARSON  at  Convention  of  U.S.  Chamber  of  Commerce 


AC.  PEARSON,  vice-president  and 
general  manager  of  "Dry  Goods 
Economist,"  addressing  the  press 
group  of  the  U.  S.  Chamber  of  Com- 
merce at  the  convention  held  in  Atlantic 
City  in  April,  said  in  part: 

The  function  of  the  retailer  in  the 
scheme  of  merchandise  distribution  is 
two  sided.  In  the  first  place,  he  is  a  pur- 
chaser of  merchandise  of  many  sources 
and  of  many  kinds,  and  in  the  second 
place  he  is  a  distributor  of  this  mer- 
chandise to  many  people. 

His  profit  depends  on  many  factors: 
first,  he  must  educate  himself  on  mark- 
ets, styles,  values  and  finances;  second, 
he  must  develop  service,  economy,  man- 
agement, and  instruction;  third,  he  must 
master  advertising,  selling  and  credits. 
It  is  because  of  the  many-sided  qualities 
required  of  the  retailer  that  so  many  of 
them  are  failures  and  that  those  who 
master  the  proposition  rise  to  great  im- 
portance in  the  scheme  of  distribution 
and  its  effect  on  production. 

The  retail  distributor  is  as  essential 
to  the  manufacturer  as  the  veins  are  to 
the  arteries.  Except  as  the  veins  carry 
the  blood  to  the  remotest  parts  of  the 
system  the  arteries  would  be  ineffectual 
and  soon  become  clogged.  In  the  same 
way  the  manufacturer  and  retailer  must 
operate  in  harmony. 

The  manufacturer  can  stimulate  the 
flow  of  merchandise  in  a  number  of 
ways:   first,  by  producing  a  meritorious 


product  which  will  get  acceptance  when 
it  is  presented  to  the  consumer  by  the 
retailer;  second,  by  placing  intelligently 
before  the  retailer  and  jobber  his  wares 
through  printed  and  spoken  salesman- 
ship; third,  by  studying  the  require- 
ments of  the  retailer  so  the  goods  will 
be  properly  priced  to  enable  the  retail- 
er to  make  a  reasonable  profit.  Many 
manufacturers  think  only  of  the  produc- 
ing problems  and  overlook  the  require- 
ments of  distribution. 

The  retailer,  on  his  part,  can  aid  in- 
creased production,  especially  in  times 
like  these:  first,  by  being  satisfied  with 
a  moderate  profit  so  he  may  turn  goods 
over  rapidly;  second,  by  giving  prefer- 
ence to  medium  grade  merchandise  which 
will  serve  the  consumer's  needs  and  not 
lead  to  extravagance  and  high  living 
costs;  third,  by  holding  down  the  amount 
of  unnecessary  service  and  reducing  ex- 
penses so  the  consumer's  dollar  will  buy 
the  greatest  possible  amount;  fourth,  by 
studying  the  particular  points  of  his 
merchandise  and  seeing  that  his  sales 
people  inform  themselves  so  that  they 
can  present  the  goods  intelligently.  This 
co-operation  of  the  retailer  is  possible 
only  where  the  manufacturer  enables 
him  and  his  assistants  to  get  most  read- 
ily a  knowledge  of  the  particular  feat- 
ures of  the  merchandise,  which  can  be 
easily  presented  in  the  printed  and 
spoken  salesmanship  of  the  manufactur- 
er and  by  the  educational  material  which 


can  always  be  included  in  the  packaging. 

The  inter-relation  and  inter-depend- 
ence of  the  manufacturer  and  retailer  is 
well  illustrated  by  the  circulation  in  the 
body.  In  the  average  business  it  is  just 
as  unwise  for  the  manufacturer  to  at- 
tempt his  own  distribution  to  the  con- 
sumer as  it  .is  for  the  circulation  of  the 
body  to  be  carried  on  entirely  by  arter- 
ies, without  any  veins.  It  is  likewise 
just  as  unreasonable  for  the  average  re- 
tailer to  seek  to  control  his  own  produc- 
tion as  it  would  be  to  have  all  the 
myriad  veins  in  the  body  extend  them- 
selves to  the  heart,  with  the  consequent 
enmeshing  of  that  organ  in  so  many 
thousand  veins  that  its  pulsation  would 
be   made   impossible. 

While  in  the  last  two  years  the  de- 
mand for  merchandise  has  exceeded  the 
supply  and  hence  the  manufacturer  has 
come  to  feel  that  his  problem  of  in- 
creased production  depends  entirely  up- 
on the  efficiency  of  his  workmen  and  his 
equipment,  it  must  be  borne  in  mind 
that  the  normal  condition  of  business 
will  soon  return  and  then  it  will  be  a 
question  of  the  manufacturing  waiting 
on  distribution.  During  this  abnormal 
time  it  behooves  the  manufacturer  to  so 
consider  the  requirements  and  desires 
of  his  retail  distributor  that  he  will  have 
created  a  good  will  and  cordial  co-opera- 
tion that  will  help  solve  the  problem  of 
increased  production  three  years  from 
now  as  well  as  to-day. 


sistent  advances  for  some  time.    Spot  business  is 
quiet,  due  to  the  lateness  of  the  Spring  weather. 

NOTIONS 

There  has  been  a  big  demand  for  necklaces 
during  the  last  few  weeks  and  the  indications 
are  there  will  be  a  continued  demand  for  them 
during  the  Summer  months.  Among  other  lines 
that  are  moving  well  are  the  art  needlework, 
the  narrow  belts  in  both  black  and  colors,  and 
there  has  been  an  especial  run  on  cap  nets. 
While  there  have  been  no  advances  during  the 
last  month,  neither  have  there  been  any  breaks 
in  the  prices  in  all  notion  lines. 

WOOLLENS 

"I  looked  at  botany  serges  just  this  morn- 
ing," said  the  buyer  in  a  large  wholesale  house 
to  DRY  GOODS  REVIEW.  "The  best  delivery 
I  could  get  was  twelve  months  and  the  price  was 
50  per  cent,  in  advance  of  the  prices  we  are 
selling  at  now.  Moreover,  the  manufacturers' 
agents  do  not  seem  to  be  a  bit  anxious  for  you  to 


buy;  you  can  take  them  or  leave  them,  just  as 
you  like."  While,  as  in  the  silk  goods,  there 
seems  to  be  a  few  of  the  smaller  houses  offering 
odds  and  ends  at  reduced  prices,  no  doubt  to 
meet  their  bills,  the  prices  of  all  woollen  lines 
are  very  firm  with  still  the  upward  tendency. 
Tricotines  and  gabardines  for  future  delivery 
show  the  same  marked  upward  tendency  that 
they  have  during  the  last  year  and  no  deliveries 
inside  of  nine  months  are  promised.  American 
prices  are  still  prohibitive,  both  on  account  of  the 
initial  price  asked  and  the  exchange.  Said  a 
buyer  to  DRY  GOODS  REVIEW:  "They  could 
reduce  their  prices  by  one-third  and  yet  not  be 
in  the  market  for  sales  in  competition  with  other 
foreign  houses."  Business  generally  is  only 
fair. 

In  other  lines,  such  as  carpets  and  rugs  and 
floor  coverings,  there  have  been  no  changes 
since  a  month  ago.  Materials  are  still  exceed- 
ingly hard  to  get,  both  from  abroad  and  from 
the  Canadian  mills. 
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Department  of  Overseas  Trade 

Furnishes  Report  on  Textiles 

Complete  Statement  of  Export    Trade  in  Cottons,  Woollens,  Linens  and  Silk  Given     First 
Publication  ot    Report   in  this    Issue      Market   Situation  Completely    Reviewed — 
Comparative  Figures  1  llustrate  Conditions. 

Exclusive   to    Dry   (ioods   Review   in  Canada    from    Dept.   of  Overseas  Trade. 


Till:  following  comprehensive  sur- 
I  hi  textile  trades  has  been 
furnished  to  DRY  (JOODS  RE- 
V  II-  W  :,;  F.  W.  Field,  II.  M.  Trade  Com- 
missioner in  Ontario.     The  statement  is 

I   on   information  furnished   by  the 
of   Overseas    Trade  of  the 

ih  Government  to  the  British  Trade 
('<  m.  in    Ontario.      It    has    not 

previf  usly  been  published  in  Canada  and 
appears  exclusively  in  this  issue  through 
the  courtesy  of  the  Ontario  Trade  Com- 
missioner: 

"The  export  trade  in  cotton  goods, 
while  affected  by  the  factors  common  to 
all  expel  t  trades,  depends  chiefly  upon 
a  plentiful  and  cheap  supply  of  raw  ma- 
terial. At  the  present  time  there  is  a 
tendency  for  the  demand  for  raw  cotton 
to  exi  supply,  for  the  production 

cf  cttton  in  America  has,  since  1912, 
shown  a  "larked  tendency  to  decrease 
(in  1911-12  the  crop  was  over  16,000,000 
but  in  101S-T.)  the  yield  was  only 
just  over  1!'2  millions),  while  there  is 
an  increased  demand  owing  to  the  de- 
velop nent  cf  the  industry,  particularly 
in  Japan  and  in  the  United  States.  In 
■  lis  latter  connection  it  is  interesting  to 
r.ote  that  whereas  twenty-five  years 
ago  the  proportion  of  British  consump- 
tion if  the  American  eron  was  37  per 
cent.,  while  that  of  the  United  States  it- 
self was  33  per  cent.,  the  proportions 
now  stand  at  20  per  cent,  and  60  per 
cent,   respectively. 

Cottons 

"The  effect  of  this  increase  in  demand 
er    supply    is    shown    ir.    the    following 
OS    of    cotton    pr:f>s     in     1014    and 
1919: 

l'.'l  I  1919  (Dec.) 

Raw     Cotton,    per    lb...      Id.  to    6<1.  2   .">  to  2  6 

per    lb Id.  to  lOd.         I  '."  to  2  - 

"American  cotton,  which  commenced 
the  year  a1  20.40  cents,  in  March  dropped 
to  11  BS  cents,  and  is  now  at  the  end  of 
the  v  10  !6  ("tits  per  nound. 

"In    face  of  this   increase   in   the  price 
ol    raw  material,   production   has   dimin- 
ished   hit    th^>re    are    other    factors    also 
duced  outnut.  Among  those 
which    are   serious   at   present,   although 
onlv  of  a  temporarv  character,  the  most 
i  bvious  is    the    difficulty    of     replacing 
machinery.     Punn"  the  war  it  was 
only   possible   to   obtain    priority  certifi- 
f  r  the  renewal  of  machinery  en- 
gaged in  nroduction  for  direct  war  needs, 
the    textile    plant   of   tho 
country  has  materially  depreciated,  and 


it  will  be  some  time  before  it  can  be  re- 
placed. 

"The  e\t  orts  for  1913  and  1919  may  be 
summarized  and  compared  as  follows: 

1919  1918 

Varna,    lb 162,666,500  210,099,090 

Yarns,    value    ....      £88.911.654  £  15.00 

Piece  Goods,   yd..  .      3..->2,-.7«6,;,00  7,07:..2.~.2,OOQ 

Piece  Goods,   value      £178,96  £  '.'7., 

"The  main  reason  for  the  extent  of  the 
decrease  appears  to  be  the  existence  of 
an  immense  unsatisfied  heme  demand. 
The  home  market,  offering  higher  per- 
centage of  profit  and  free  from  many 
<>f  the  risks  of  export  trade,  is  proving 
vory  attractive  and  export  matters  are 
correspondingly  neglected.  It  appears 
unlikely,  therefor?,  that  ;;n\  notable  in- 
crease in  exports  will  be  seen  until  the 
home  demand  has  been  more  or  less  sat- 
isfied. It  is,  however,  recognised  that 
the  home  trade  cannot  support  Lan- 
cashire indefinitely,  and  smaller  manu- 
facturers are  showing  an  interest  in  for- 
eign markets,  but  the  larger  firms  are 
unable  to  quote  reasonable  dates  for  de- 
livery for  export  on  any  new  orders, 

"Complaints  are  made  as  to  th«  diffi- 
culties imposed  on  such  export  trade  as 
exists  by  transport  and  shipping  difficul- 
ties, and  by  serious  delays  in  the  cable 
service. 

"The  demand  for  cotton  goods  is  practi- 
cally world-wide.  The  removal  of  Hie 
blockade  ir.  the  earlier  part  of  the  year 
brought  in. mediate  benefit  to  the  cotton 
trade.  Northern  European  countries 
were  clamoring  for  cotton  goods  and 
export?  to  these  countries  have  totalled 
many  million  nounds  in  value.  In  addi- 
tion, the  Mediterranean  markets  have 
al=o  been  abnormally  active  and  appear 
willing  to  purchase  any  supplies  avail- 
able regardless  of  price.  South  and  Cen- 
tral America,  Singapore,  the  Straits  Set- 
tlements and  Java  havp  also  absorbed 
large  quantities,  but  India,  until  recent- 
ly, was  a  disappointing  market.  The  de- 
mand from  China  is  one  of  the  features 
of  tl-«e  situation,  not  onlv  owing  to  this 
market  being  the  first  to  perceive  the 
possibilities  of  th  >  nosition  and  purchas- 
ine  extensivelv  in  "onsenuence.  but  by 
Ivr  bovcott  of  Japanese  goods  she  has 
afforded  Lancashire  ."n  onnortunitv  of 
wh'cb  full  advantage  has  been  taken. 

"While  the  United  States  are  recogniz- 
ed as  serious  competitors,  the  industry 
there  is  situated  more  like  that  of  the 
United  Kingdom  than  is  the  case  with 
the  Japanese  industry.  At  one  time 
nrosneots  of  competition  frr>m  tho  bitter 
country   caused   considerable   misgiving, 


but  it  ir  not  anticipated  now  that  rap- 
anese  competition  will  prove  as  serious 
as  was  at  first  thought. 

Value  of  Stocks   Inflated 

"In  reviewing  the  prospects  for  over- 
seas trade  in  the  future  it  is  necessary 
in  addition  to  the  foregoing  to  consider 
the  great  financial  activities  which  have 
taken  place  in  the  industry  during  the 
year.  The  prosperity  of  the  industry  has 
resulted  in  great  inflation  of  value  of 
stocks,  and  spinning  mills  have  changed 
hands  on  a  scale  unprecedented.  Deals 
totalling  over  £50,000:000  have  been  con- 
cluded and  already  more  than  half  file 
mills  have  passed  under  different  control 

"Further  factors  were  the  prevalent 
conditions  in  competing  countries.  In 
the  case  of  the  United  States,  coin!;' 
are,  as  mentioned  above,  but  war  devas- 
tation has  greatly  reduced  the  productive 
capacity  of  European  countries,  and  the 
adoption  of  the  eight-hour  day  has  re- 
duced it  still  further.  It  is  in  fact  esti- 
mated that  the  reduction  of  working 
hours  in  the  producing  countries  of  the 
world  is  equivalent  to  the  stoppage  of 
eight  million  spindles  and  some  thous- 
ands of  looms.  This  factor  cannot  fail 
to  have  great  influence  upon  the  future 
of  supply  and  demand,  and  as  the  reduc- 
tion is  much  less  pronounced  in  the 
United  Kingdom  than  in  the  majority  of 
other  countries,  Lancashire  should  reap 
material  benefit.  This  loss  of  productive 
capacity  promises  to  obtain  for  some 
considerable  period,  as  at  the  present 
time  the  excessive  costs  of  raw  mat  rial, 
labor,  etc.,  renders  the  building  of  new 
mills  a  matter  of  great  difficultv 

Must  Wait  Results 

"It  remains  to  be  seen  bow  far  re- 
duced hours  and  better  conditions  will 
improve  the  efficiency  of  the  workers  in 
those  countries)  where  the  greatest 
changes  are  taking  place. 

"The  offer  by  the  spinning  weavers  of 
a  bonus  to  the  spinning  dperatives  has, 
however,  bad  no  beneficial  effect  on  the 
labor  situation.  The  offer  was  made  os- 
tensibly upon  the  grounds  that  opera- 
tives were  not  receiving  their  fair  share 
of  the  great  prosperity  the  trade  was  en- 
joying. The  attitude  adopted  by  the 
operatives,  who  are  under  agreement  not 
to  re-open  the  wage  question  before 
April,  is  such  as  to  give  rise  to  fears  of 
serious  friction  between  masters  and  men 
throughout  the  spinning  and  weaving  in- 
dustries wher.  the  agreement  expires. 

"Nevertheless,     given     freedom     from 
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serious  laboi  troubles  during  1920,  the 
prospects  for  the  future  of  Lancashire's 
export  trade  are  very  promising. 

Woollens,  Etc. 

"The  export  trade  in  woollens  and 
worsteds  is  governed  largely  by  the  price 
of  raw  wool,  although,  as  the  margin 
upon  which  trade  is  carried  on  is  greater, 
the  price  is  not  of  quite  such  importance 
as  in  the  coiton  trade.  The  price  of  raw 
materials  has  risen  steadily  throughout 
the  year,  the  last  auctions  closing  prac- 
tically at  the  highest  point,  but  there  are 
signs  now  that  the  limit  has  been  reach- 
ed. The  advance  in  Merino  and  fine 
crossbred  wool  has  ranged  from  46  per 
cent,  to  60  per  cent,  during  the  year, 
whereas  lower  grades  remain  compara- 
tively and  actually  at  a  reasonably  low 
level.  Stocks  of  wool  are  abundant,  and 
the  sales  arranged  for  Government  wool 
in  U.S.A.,  Japan,  and  on  the  Continent 
will  no  doubt  tend  to  lessen  the  Conti- 
nental demand,  which  has  been  one  of 
the  chief  causes  of  the  high  prices  in  the 
London  sales  during  the  latter  part  of 
last  year.  There  are  indications  also 
that  the  trade  is  using  crossbred  wools 
more  freely,  which,  if  continued,  will  re- 
lieve the  high  prices  paid  for  finer  wools, 
which  have  been  most  in  demand. 

Prices  Not  Reflected 

Although  the  conditions  seem  favor- 
able to  lower  prices  for  raw  material 
it  does  not  appear  probable  that  any  such 
reduction  would  be  reflected  in  the  price 
of  cloth.  The  great  depletion  during 
five  years  of  war  of  stocks  of  civilian 
wearing  apparel  has  induced  a  world- 
wide demand  for  all  kinds  of  woollens, 
and  in  addition  the  apparent  willingness 
of  purchasers  to  pay  very  high  prices 
to  secure  deliveries,  and  the  almost  en- 
tire absence  cf  foreign  competition  give 
little  reason  to  anticipate  any  decline  in 
prices.  The  home  demand  for  woollens 
far  exceeds  the  available  supply  and 
there  is  a  strong  feeling  in  the  country 
against  ths  export  trade  on  the  ground 
thai   it  enhances  prices. 

1913—1919 

"The  export  of  woollens  and  worsted 
piece  jroods  for  the  years  1913  and  1919 
v,  ere : 

1913  1919 

Woollens,    yd 105,883.600  130,988,200 

Woollens,   value  £    14.466,569  60  257  899 

Worsted,    yd 62,490,100  33!265,'900 

Worsted,     value     £ 6,186,379  11,813,779 

"From  the  above  figures  it  will  be 
seen  that  while  export  of  woollens  has 
increased  both  in  quantity  and  value, 
worsteds  have  fallen  in  quantity.  This 
is  accounted  for  by  the  difficulty  ex- 
perienced in  the  early  part  of  the  year 
with  the  wool-combers,  operatives,  who 
refused  to  work  overtime.  In  pre-war 
times  many  combing  plants  were  run 
night  and  day.  It  may  be  expected  that 
the  export  of  worsted  will  increase  dur- 
ing the  coming  year.  The  overseas  de- 
mand is  so  great  and  the  prices  buyers 
are  prepared  to  pay  are  so  tempting, 
that  the  lack  of  sufficient  machinery 
seems  to  be  the  only  check  to  a  future 
large  increase  in  the  export  of  all  classes 


of  woollen  piece  goods.  The  iarger 
manufacturers  are,  however,  rationing 
their  productions  as  equally  as  possible 
to  their  old  customers,  both  home  and  for 
export.  The  production  is  now  about 
equal  to  the  pre-war  standard,  the  addi- 
tional machinery  started,  owing  to  the 
war  demand,  will  almost  counter-balance 
the  shoru-r  working  hours.  Supplies  of 
raw  materials  are  ample,  wages  are  120 
per  cent,  above  pre-war  rates,  and  the 
supplv  of  ."skilled  labor  is  still  inadequate. 
The  depreciation  in  woollen  machinery 
owing  to  non- replacement  is  not  so  great 
in  this  industry  as  it  is  in  the  cotton  in- 
dustry owing  to  the  slower  speed  neces- 
sary. There  are  no  important  develop- 
ments in  the  way  of  new  plants.  A  gen- 
eral complaint  during  the  past  year  has 
been  the  difficulty  of  transport,  espec- 
ially in  potting  wool  to  the  factories,  in 
some  instances  wool  taking  two  months 
to  arrive  after  purchase. 

"After  the  armistice,  owing  to  un- 
settled conditions,  United  Kingdom  tra- 
der* were  not  keen  sellers,  whereas  the 
Americans  adopted  a  different  po'icv. 
and  immediately  pushed  sales  in  all  Eu- 
ropean countries  in  the  anticipation  of 
future  easier  prices.  This  reacted  in 
favor  of  Uradford  manufacturers,  who 
were  able  to  secure  still  higher  prices 
later,  until  during  the  last  three  months 
a  very  large  amount  of  American  busi- 
ness has  been  offered  in  Bradford  and 
Huddersfield,  U.  S.  representatives  buy- 
ing up  all  they  were  able  for  near  de- 
liveries, and  sellers  beinir  unable  to  offer 
rtiifricient  to  moet  the  demand. 

"From  this  it  would  seem  that  the 
machinery  available  in  the  States  will 
not  be  enough  to  meet  the  home  denvind 
and  that  the  prospect  of  U.  S.  manufac- 
turers takinc  any  extensive  orders  in 
European   markets   is  somewhat  remote. 

"Bradford  trade  with  Canada  has  been 
steadily  maintained  throughout  the  yeai . 
South  American  Republics  are  buying 
more  freely  and  big  orders  have  been 
booked  for  Scandinavian  countrips.  Still 
more  could  be  taken  but  nvrohnnts  are 
not-  anxious  for  future  business. 

Linen 

"The  govotnine-  feature  in  the  linen 
trade  at  present  is  the  shortage  of  raw 
material  due  in  the  main  to  the  lack  of 
suonlies  in  Russia. 

"Upon  the  outbreak  of  war,  supplies 
frcm  Belgium  and  Northern  France  im- 
mediately ceased,  and  in  1917  the  Rus- 
sian supplies  (four-fifths  of  the  world's 
total)    became  unavailable. 

Flax 

"The  following  figures  give  the  world's 
supply  and  consumption  of  flax  in  1914: 
Nor.    Pre-War    Nor.    Mill 
Croo  Consumption 

in  thousands  of  tons 

Russia     400  80 

United    Kingdom    12  100 

Belgium     24  130 

France     20  48 

Germany   and    Austria    ..  36  140 

Other    Countries     14  8 

506  506 

"Endeavors  have  been  made  with  the 
aid  of  seer  from  Japan  to  improve  the 
home    supplies    and    the    acreage    under 


cultivation  in  Ireland  has  been  increased 
by  50  per  cent. 

"The  situation  in  general  as  regards 
linen  piece  goods  and  fabrics  seems  to 
be  that  any  kind  can  be  disposed  of  at 
manufacturers'  own  prices.  Business  is 
restricted,  prices  are  rising  and  spinners 
have  no  stocks.  If  supplies  of  raw  ma- 
terials came  forward  in  good  quantities, 
manufacturers  would  be  able  to  book 
business  to  keep  them  running  for  ten 
to  twelve  months  ahead. 

"Manufacturers  who  cater  for  the 
American  trade  (a  market  which  rep- 
lesented  in  pre-war  days  about  50  per 
cent,  of  United  Kingdom  exports)  find 
in  the  States  a  most  abnormal  and  un- 
pi-ecedented  demand  for  linens.  South 
America  also  follows  the  U.S.A.  very 
closely  in  the  clamor  for  all  kinds  of 
linen  fabrics. 

"Prduction  has  been  much  hindered 
by  shortage  of  operatives  during  the  last 
eight  or  nine  months,  but  it  is  hoped  that 
with  the  withdrawal  of  the  Government 
unemployment  scheme  more  labor  will 
enter  the  flax  and  linen  industry. 

"Mills  are  still  rationed  for  raw  ma- 
teria! and  only  60  per  cent,  of  spindles 
are  operating. 

"The  following  table  of  exports  to  all 
places  shows  the  difference  in  yardage 
rnd  value: 

1914  Value  in  £ 

Yarn    12.444.700  lbs.  S«5.12? 

Piece  Goods  Manufac- 
tured          161.364.500  yds.        4.774.391 

Piece     Goods      Printed 

and   Dyed    14.35S.500  yds.  513,716 

Sailcloth        3.170,700  yds.  192.337 

Handkerchiefs    6  11,323 

Table  linen   533,675 

Sewing   Thread    326.745 

Unenumerated     706.250 

73.866 

1919  Value  in  £ 

Yarn    13.247.200   lbs.  2,931,589 

Piece  Goods  Manufac- 
tured           69,360.700  yds.  6.S51.305 

Piece     Goods      Printed 

and   Dyed    6.284.200  yds.  677,293 

Sailcloth    1,219,900  yds.  272.815 

Handkerchiefs      587,442 

Table   linen    628,145 

Sewing    Thread    3,176,900  lbs.  1.311.104 

Unenumerated     965  4'.*c 

9,623,273 

The  prices  in  1919  were  about  200  per 
cent,  to  225  per  cent    over  those  of  1914. 

"Practically  the  whole  of  the  jute  in- 
dustry of  this  country  is  centred  in 
Dundee,  and  the  only  serious  competition 
outside  the  United  Kingdom  is  from  Cal- 
cutta. The  supply  of  raw  material  is 
imported  from  India,  the  normal  crop 
bein<;  about  ten  million  bales  of  400  lb. 

"The1  present  price  shows  a  very  con- 
siderable advance  from  the  pre-war 
rates  The  price  averaged  in  1914  about 
£27  per  ton  as  compared  with  £60  per 
ton  in  1919,  the  top  limit  reached  being 
as  hisrh  as  £73  per  ton. 

"The  import  fieures  for  raw  jute  for 
l'.'H  and    1919   are: 

1914 
237.6S1   tons    value  £6, 412.520 

1919 
240,907    tons    value   f  13,630. 574 

"The  export  or  jute  piece  good*: 

1914  1919 

Yd.  134.743.100    Yd.    111.321.200 

Value        f  2.555.302      £4,895,766 

Export  of  jute  yarns: 

1914  1919 

Lb.      34.706,800  Lb.   22.662.500 

£672.947  £1.141.725 

(Continued  on   next  page.) 
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Merchants  Protest  Low  Postal  Rates 

Dominion  Executive  of  R.M.A.,  on  Behalf  of  the  -Merchants  of  Canada,  Make  Representa- 
tions to  the  Postmaster-General — Points  Out  That  Public  Money  Enables  Mail 

Order  Houses  to  Deliver  Goods. 


REPRESENTATIONS  on  behalf  of 
the  retail  merchants  of  Canada 
have  been  made  to  the  Honorable 
P.  Blondin,  Postmaster-General,  Ottawa, 
by  the  officers  and  executive  of  the  Do- 
minion Board  of  the  Retail  Merchants' 
Association.  Attention  is  drawn  to  the 
tisfaction  and  unrest  that  is  felt 
among  retail  merchants  generally,  owing 
to  the  great  development  of  a  few  mail 
order  houses  who.  in  the  opinion  of  the 
Dominion  executive,  have  become  im- 
mensely wealthy  by  taking  advantage  of 
the  low  postal  and  railway  rates  at  the 
expense  of  the  general  public,  for  the 
reason,  it  is  pointed  out,  that  they  have 
been,  and  are  using,  public-money  to  en- 
able them  to  have  their  goods  delivered 
in  all  parts  of  Canada,  at  what,  is  it 
considered,  is  a  direct  loss  to  the  Govern- 
ment and  against  the  be>t  interests  of  the 
citiezns  and  tax-payers  of  every  munici- 
pality of  Canada. 

Making  Canada   Prosperous 

It  is  urged  that  Canada  can  only  be- 
come prosperous  by  having  prosperous 
cities,  towns  and  villages  located  in 
convenient  parts  so  as  to  be  of  service 
to  the  agricultural  community,  and  to' 
those  engaged  in  mining,  fishing  and 
Qther  productive  pursuits,  as  well  as  to 
serve  all  those  who  are  engaged  in  all 
sorts  of  occupations  and  professions  and 
who  make  up  the  civil  life  of  the  com- 
munity. 

As  an  association  of  retail  merchants 
it  is  asserted  that  the  occupation  of  the 
retail  merchant  is  absolutely  necessary, 
and  that  his  services  cannot  be  dispensed 
with.  He  therefore  claims  the  same  pro- 
tection from  the  Government  of  Canada 
that  is  tendered  to  every  other  class. 

Present  Conditions 

From  facts  the  Dominion  Board  has 
been  able  to  secure.  ,t  is  claimed: 

i  1  »  That  the  contract  made  between 
the  Postal  Department  of  the  Dominion 
Government  and  the  railway  company  of 
Canada  for  carrying  mail  matter,  in- 
cluding parcel  post,  is  much  below  the 
cost  of  carrying  the  same  and  conse- 
quently, now  that  a  large  part  of  the 
railway  corporations  have  been  taken 
over  by  the  Government,  the  loss  to 
sustained  is  coming  directly  out  of  the 
public  treasury  of  Canada,  to  the  de- 
triment of  the  growth  and  development 
of  the  cities,  towns,  and  villages  of  Can- 
ada, and  for  the  special  advantage  of  a 
few  mail  order  house  propriety 

i  2)  That,  in  the  opinion  of  this  board, 
if  the  proper  cost  for  carrying  parcels 
by  mail  was  charged  against  the  said 
parcel    post,    that    the    cost    of    postage 


stamps   on   letters   would   be   greatly  re- 
duced. 

(3)  That,  the  present  rates  of  wages 
and  commissions  that  are  being  paid 
to  the  rural  postmasters,  mail  carriers 
and  postal  clerks  are  not  in  proportion 
to  the  service  they  render,  and  as  this 
large  army  of  people  is  being  underpaid 
they  are  suffering  at  the  expense  of  the 
public  of  Canada,  and  the  mail  order 
houses  are  receiving  the  benefit  to  the 
detriment  of  the  growth  of  the  cities, 
towns  and  villages  of  Canada. 

(4)  That  when  the  Post  Office  Act  was 
amended  creating  zones  of  twenty  miles 
radius,  each  increasing  the  cost  of  the 
mail  service  the  further  they  proceeded 
from  the  point  of  mailing,  it  was  under- 
stood at  that  time  that  this  plan  would 
be  carried  out  in  reference  to  mail  order 
house  catalogues  as  well  as  to  all  articles 
sent  by  parcel  post.  Since  then,  it  is 
learned,  that  mail  order  houses  send 
their  catalogues  by  freight  or  express 
from  their  central  warehouses  to  the  cen- 
tral post  office  within  the  twenty  mile 
zone,  and  from  this  point  they  are  de- 
livered, thus  defeating  the  original  pro- 
posal. 

In  conclusion  the  Postmaster-General 
is  reminded  that  a  resolution  was  passed 
at  the  last  meeting  of  the  Dominion 
board,  requesting  the  Dominion  execu- 
tive officers  of  the  association  to  inter- 
view the  Postmaster-  General  on  this 
important  matter,  and  to  request  him, 
along  with  other  members  of  the  Dom- 
inion Cabinet,  to  appoint  a  special  com- 
mittee from  the  members  of  the  House 
of  Commons  to  hear  evidence  on  this 
subject  and  investigate  the  same,  and 
provide  the  necessary  remedy. 


DEPARTMENT    OF    OVERSEAS 

(Continued  from  page  53.) 
"The  competition  from  India,  which  is 
based  on  cheap  labor,  is  keen,  and  it 
seems  that  in  the  future  the  Dundee 
trade  will  rely  more  on  specialties  such 
as  linoleums  and  the  fine  qualities  of 
cloth   and   yarns. 

"It  is  noteworthy  that  Japan's  interest 
in  the  jute  trade  has  increased  consider- 
ably during  the  war. 

Silk 

The  main  feature  governing  the  silk 
industry  is  not  so  much  cost  of  produc- 
tion as  excellence  of  design  and  work- 
manship. At  present  France  produces 
the  highest  grade  of  silk,  Japan  the  low- 
est, while  British  manufacturers  are 
supreme  in  specialties  (e.g.,  silk  vel- 
.'  t-  i.     Poplin,  a  material  having  a  wool 


warp,    is    mainly      produced   by   hand    in 
Ireland. 

"The  imports  of  raw  silk  in  1914.  the 
most  important  single  branch  of  the  in- 
dustry in  this  country,  were  1,030,502  lbs., 
value  £007,034,  about  13s.  per  lb.;  whilst 
in  1919  (up  to  30th  September)  803,- 
215  lbs.,  value  Bl.160,344,  about  29s.  per 
lb.,  were   imported. 

Approx. 
Yd.  per  yd. 

1914   Silk  Roods   wholly 

silk    63,633,671   £6,048, 431   2- 

1919    Silk   Roods   wholly 

Bilk    58,914,609  £11,268,903   I   10 

1914  Silk  poods  mixed 
with  other  ma- 
terial           32.206.880  £3.181,090  2  - 

1919  Silk  goods  mixed 
with  other  ma- 
terial          27,601,436  £4.511. 415   3  3 

On   Up  Grade 

"These  prices  are  steadily  on  the  up- 
grade.  The  export  figures  for  the  same 
two  years  are: 

1914  Value    £ 

Silk  Yarn   866,150  1b.  8.17,690 

Goods    all    silk    3,529,634  yd.  886.859 

Goods    mixed    6.691,318  yd.  604,261 

1919  Value  £ 

Silk"  Yarn      402,586  1b.  292,336 

Goods   all   silk    4,723,330  yd.  1,106.366 

Goods   mixed    3,892,645  yd.  1,249.822 

"The  silk  industry  received  consider- 
able assistance  during  the  war  from  the 
fact  that  silk  noils,  a  by-product,  were 
essential  for  the  manufacture  of  shal- 
loons, for  burster  bags,  and  it  seems 
likely  that,  aided  by  the  Silk  Association 
(formed  in  1914),  this  industry,  which 
was  decaying  in  1914,  will  experience  a 
revival. 

"It  is  reported  that  America  has  pro- 
posed to  establish  silk  mills  in  Italy  ow- 
ing to  the  difficulty  of  obtaining  labor  in 
America,  which,  is  abundant  in  Italy. 

"In  Lyons  the  production  is  on  the  in- 
crease, but  still  much  below  the  pre-war 
figure  and  farther  still  below  the  re- 
quirements of  the  demand." 


SELLS  TO  LOUIS  HIRT 

David  Reader,  proprietor  of  the  Leader 
Store  Co.,  Estevan,  Sask.,  has  sold  his 
business  to  Louis  Hirt,  formerly  of  Steel- 
man,  Sask.  The  store  will  retain  the 
name  of  the  Leader  Store  Co. 

British  Firm  Now  Using  Regular  Aero- 
plane Service  to  Holland 
Heaton's  (Leeds)  Limited,  Leeds,  Eng- 
land, are  said  to  have  been  the  first  con- 
cern to  ship  goods  by  airplane  to  Hol- 
land, and  are  now  making  regular  use 
of  the  modern  method  of  saving  time  and 
freight  rates.  One  of  their  representa- 
tives, Mr.  Ernest.  Johnnson,  is  on  his 
way  to  Canada  for  a  three-month's  busi- 
ness trip  with  a  range  of  samples  of 
ladies  Winter  coats  and  suits.  While  in 
Toronto,  Mr.  Johnson  will  make  his  head- 
quarters at  2  Wheeler  Ave. 
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Good  Weather 

Good  Business 


"If  fine  weather  conditions  had  pre- 
vailed immediately  following  Easter,  we 
should  have  had  one  of  the  best  Spring 
seasons  in  the  history  of  the  trade,  but  a 
cold  and  uncertain  April  had  quite  an 
effect  on  the  retail  business  generally, 
and  of  course  this  has  made  the  whole- 
salers a  little  uneasy,"  DRY  GOODS  RE- 
VIEW was  informed  this  month. 

Although  the  retail  trade  reported  one 
of  the  best  Easters  on  record,  uneasi- 
ness is  believed  to  be  increasing  with  re- 
gard to  advance  business  in  many  lines. 
Many  European  buyers  are  exercising 
more  care  and  caution  in  purchasing 
than  has  characterized  transactions  for 
a  considerable  time,  and  it  is  believed 
by  many  that  high  prices  are  at  last 
causing  concern.  ; 

The  wholesale  silk  men  are  finding 
things  a  little  quiet  but  they  are  not 
alarmed  at  all.  They  are  confident  that 
in  spite  of  the  drop  in  the  Japanese  silk 
market  there  is  no  chance  of  a  slump. 
There  is  too  great  a  need  for  silks  in 
every  quarter  of  the  globe,  and  fluctua- 
tions in  the  Japanese  market  are  fre- 
quent, so  should  not  cause  any  per- 
manent uneasiness. 

Millinery,  too,  has  experienced  a  little 
quietness  through  April,  but  it  must  be 
i<epeated  that  this  is  not  an  indication  of 
any  immediate  fall  in  prices.  As  soon 
as  the  good  weather  sets  in  business 
will  hum,  and  the  demand  will  be  such 
that  the  retailer  will  have  to  be  up 
bright  and  early  if  he  is  to  take  care  of 
all  the  sales  that  will  come  his  way. 
Silk  dresses  will  be  worn  and  cotton 
dresses,  yes,  and  woollen  ones  as  well 
as  mixtures.  People  are  going  to  be  as 
well  dressed,  if  not  better,  as  ever  this 
Summer ,  and  there  are  to  be  many  oc- 
casions on  which  all  the  above-named 
fabrics  will  make  their  appearance. 
Even  if  some  buyers  admit  that  they 
are  exercising  a  little  more  caution  as 
to  the  future  there  is  no  question  as  to 
the  present  in  these  lines  at  all  events, 
and  the  retailer  will  do  well  to  have  his 
shelves  well  stocked  for  a  good  Sum- 
mer's business. 


Manufacturers  Aid  is  Asked 

to  Make  Salesclerks  Efficient 

Dry  Goods  Merchant  in  P.  E.  I.  Requests  Information  on  Mer- 
chandise That  Will  Enable  Staff  to  Make  Better 
Sales  and  Insure  Satisfaction  to  Customer. 


Cotton  Workers' 

Demands  Met 

MANCHESTER.  Eneland,  May  6.— 
The  wage  disnute  in  the  cotton  trade, 
which  involved  400,000  operatives,  has 
been  settled.  The  operatives  have  been 
granted  an  increase  of  28%  per  cent,  on 
the  current  wages,  with  an  additional 
ten  per  cent,  to  male  card-room  workers. 
The  agreement  is  to  last  12  months. 

The  cotton  emnloyees  had  eriven  notice 
that  they  would  auit  work  on  Saturday 
next  unless  their  demands  were  conceded. 

The  question  has  been  the  subject  of 
prolonged  conferences  between  the  Min- 
ister of  labor  and  the  employers'  and 
employees'  organizations. 


Dear  Sirs, — We  find  it  is  very  diffi- 
cult to  procure  the  services  of  ex- 
perienced girls  in  our  dry  goods  depart- 
ments, and  accordingly  we  are  obliged 
to  take  in  new,  green  girls  who  have  no 
knowledge  of  the  dry  goods  business. 
New  where  and  how  can  we  acquire  this 
knowledge  for  them,  that  they  may  be- 
come efficient  sales  clerks,  as  it  is  im- 
possible for  us  to  get  the  time  in  the 
store  during  work  hours  to  teach  them  ? 

For  instance,  if  we  could  get  the 
knowledge  of  how  raw  cotton  is  treated 
from  the  time  it  leaves  the  plantation 
until  it  is  made  up  into  prints,  white  cot- 
ton, grey  cotton  and  the  various  kinds 
of  voiles  and  mercerised  goods,  also 
crochet  threads,  etc.,  so  they  would  have 
a  full  knowledge  of  the  goods  they  are 
selling  to  the  trade,  and  be  able  to  ex- 
plain the  various  stages  through  which 
the  articles  they  are  handling  every  day 
pass. 

Wool,  the  process  it  passes  through 
from  the  time  it  is  taken  from  the  back 
of  the  sheep  until  it  is  made  up  into 
the  different  articles  that  are  offered  for 
sale,  how  the  cotton  is  mixed  up  with  it 
so  that  it  does  not  show  from  the  out- 
side, and  the  art  of  detecting  a  percent- 
age of  cotton  in  what  is  supposed  to  be 
woollen  fabrics,  and  the  different  kinds 
of  wool  that  are  used  to  manufactur? 
different  kinds   of  articles. 

Silk,  the  same  of  silk  from  its  raw 
state  to  the  manufactured  article,  both 
the  pure  silk  and  the  artificial  kinds 
that  are  now  being  offered  on  the  mar- 
ket; what  will  cut  in  wearing  apparel 
and  what  kinds  will  not. 

Carpets,  the  different  kinds,  how  each 
is  manufactured,  what  each  kind  is  best 
suited  for,  and  the  wearing  qualities  of 
each. 

Where  we  can  secure  good  ideas  for 
advertising  dry  goods  and  men's  fur- 
nishings and  showcard  printing  so  that 
we  can  brighten  up  our  business  all 
along  the  line  and  try  and  make  it  a 
little  more  efficient. 

We  have  been  in  business  for  some  ten 
years  quite  successfully,  but  we  are 
anxious  to  push  on  a  little  further  up 
the  scale  and  make  our  good  business 
even  a  little  better.  We  have  read  vnur 
pood  paper  (DRY  GOODS  REVIEW), 
for  many  years  and  have  always  trained 
good  information  from  same  and  think 
it  is  a  great  asset  to  the  retail  merchant. 

Any  information  you  can  give  us  along 
the  above  lines  or  suggestions  you  have 
to  offer,  will  be  gratefully  received. 

Awaiting  your  early  reply,  believe  us 
to  be,  yours  in  the  drygoeds  business  for 
iiiccess  to  our  customers  and  ourselves,- 
Yours  very  truly, 
IVES  &  MURDOCK  LTD. 


Permission  tc  reproduce  the  above 
letter  from  Ives  and  Murdock  Ltd., 
P.E.I.,  was  secured  with  the  belief  that 
this  would  be  the  most  direct  way  of  en- 
listing the  interest  and  co-operation 
where  possible  of  manufacturers  in  the 
various  lines  referred  to.  DRY  GOODS 
REVIEW  feels  that  this  letter  touches 
on  matters  of  interest  to  everyone  in  the 
trade  and  feels  sure  that  Messrs.  Ives 
and  Murdock  will  receive  a  lot  of  valu- 
able information  from  firms  dealing  in 
th«>  various  lines  merchandise  described 
in  his  letter.,  On  behalf  of  this  firm  and 
others  facing  similar  problems  we  would 
greatly  appreciate  the  courtesy  if, 
through  these  columns  or  by  sending  di- 
rect to  Messrs.  Ives  and  Murdock,  print- 
ed matter  dealing  with  merchandise,  the 
manufacturers  would  lend  their  assist- 
ance towards  improving  salesmanship  in 
the  retail  stores.  The  information  thus 
given  would  ultimately  help  the  manu- 
facturer as  well  as  the  retailer  and  do 
much  towards  satisfying  the  consumer. 


John  Wanamaker  a 

Modern  Crusader 
With  Discount  Sale 

Four  Reasons  Given  for  Startling  Policy 

of    Great    New    York    Merchant — 

Others    Follow    Suit 

New  York,  May  15.  (Special  to  DRY 
GOODS  REVIEW).— The  20^r  discount 
sale  by  John  Wanamaker  is  the  sensation 
of  the  moment,  not  only  in  New  York  but 
all  over  the  States.  The  reasons  for 
putting  it  on  as  given  are  various: 

(a)  Uninterrupted  bad  retail  business 
in  New  York  since  the  first  of  January. 

(b)  Extraordinary   backward   weather. 

(c)  An  idea  to  make  the  public  be- 
lieve Wanamaker  to  be  the  crusader  in 
a  campaign  to  reduce  the  high  cost  of 
living. 

(d)  However,  be  the  reason  what  it 
may,  there  is  no  doubt  as  to  its  success. 
It  is  simply  a  master  stroke.  It  is  im- 
possible to  realize  without  actually  see- 
ing what  the  effect  is.  Your  correspond- 
ent was  in  the  store  for  over  an  hour 
and  a  half  and  was  amazed  at  the  wild 
scramble  for  goods  in  every  department. 
The  reduction  is  absolutely  genuine,  but 
from  what  one  hears  the  profits  are  still 
enormous,  for  report  has  it  that  Wana- 
maker bought  enormously  and  had  on 
the  rising  market  been  able  to  put  his 
merchandise  on  such  a  basis  that  it 
showed  50'^,  100r^  and  even  200<~,  pro- 
fit. Other  retailers,  of  course,  all  over 
New  York  have  followed  suit,  but  Wana- 
maker is  getting  the  business. 


Dry  Goods  Review 


Xo  Placing  Orders  for  Silk  Neckwear  in  1920; 

British  and  Continental  Houses  Booked  Up 


E.  1  ■'.  Ely,  of  Ely,  Ltd.,  Says  Silks  Hard  to  Get,  Prices  Will  be  Higher  and  But  a  Smatter- 
ing of  New  Creations — Production  the  Aim  of  Overseas  Houses — British  Cotton 
and  Woollen  Firms  Aim  to  Control  World's  Markets. 


"P1 


kRICES  are  going  tc  be  higher  and 
there  appears  to  be  no  tendency 
f.n  them  to  come  down  for  a 
long  time,"  said  E.  F.  Ely.  of  Ely,  Ltd., 
Toronto,  to  MEN'S  WEAR  REVIEW. 
Mr.  Ely  left  two  months  ago  for  the 
United  Kingdom  and  the  continent  in 
Bearcfa  of  silks  and  hosiery  for  his  manu- 
facturing and  wholesale  trade.  He  visit- 
ed the  principal  silk,  cotton  and  wool  cen- 
tres of  the  United  Kingdom,  then  went  to 
France  and  Switzerland  in  search  of 
those  exclusive  creations  that  are  used 
in  Ely's  neckwear.  Like  many  another 
traveller  returning  from  England  and 
the  continent,  he  says  that  business 
there  is  being  done  on  a  gigantic  scale, 
that  industry  was  never  more  aggressive 
and  that,  apparently,  England  is  mak- 
ing preparations  to  control  the  cotton 
and  wool  markets  cf  the  world. 

A  New  Factory  Behind  the  Old  One 

"Don't  believe  all  you  read  or  hear 
..bout  production  falling  behind  in  Eng- 
lan  '•"  said  Mr.  Ely.  "Every  manufac- 
turer is  making  preparations  to  produce 
more  than  he  ever  did  in  his  life  before 
and  there  is  a  new  factory  going  up  be- 
hind the  old  one.  Apparently,  England 
is  making  preparations  to  control  the 
cotton  and  the  woolen  markets  of  the 
world.  Amalgamation  of  many  of  the 
leading  manufacturing  industries  is  be- 
coming a  very  common  thing  and  big 
firms  are  getting  together.  Walkers  are 
joining  up  with  Jasons,  and  Hollands  are 
going  in  with  somebody  else;  Horrocks 
rre  rmalgamating  with  other  big  firms." 
Silks  Sold  l"p  a  Year  Ahead 

Mr.  Ely,  while  securing  silks,  was  un- 
able to  get  anything  for  immediate  de- 
livery. "So  far  as  neckwear  was  con- 
cerned," said  Mr.  Ely.  "I  found  that 
all  houses  were  sold  up  for  a  full  year 
ahead  and  could  not  get  any  orders 
booked  for  1920  at  all,  nor  have  Amer- 
ican or  Canadian  buyers  been  able  to  do 
so  for  the  last  couple  of  months.  That 
does  not  mean,  of  course,  that  we  still 
get  no  silks  during  1920;  the  orders 
we  placed  six  or  eight  months  ago  are 
now  coming  in.  The  prices  will  be  high- 
er and  there  appears  to  be  no  tendency 
for  them  to  come  down  for  a  long  time 
to  come." 

Hut  Few  New  Creations 

Mr.  Ely  said  that  there  were  few  if 
any  new  creations  in  neckwear  silks. 
Whether  it  be  in  England  or  on  the  con- 
tinent, manufacturers  are  giving  their 
undivided  attention  to  production  rather 
than  the  creations  of  fancy  or  extreme 
silks.  The  demands  for  silks  from  every 
corner  of  the  world  are  so  insistent  that 
manufacture"   figure  out  that  it  would 


Wise  Tricks  in  All  Trades  ; 

Bucking  the  Mail-Order  Business 

Have  you  ever  had  a  mother  come  into  your  store  with  her  boy  to  have 
several  suits  tried  on  him;  and  when  you  have  found  one  that  fits  him  like 
the  paper  on  the  wall  have  her  ask  you  what  size  it  is,  and  then  walk  out 
saying  she  will  be  back  again,  or  that  she  was  only  looking  for  a  friend? 
Well,  she  possibly  has  an  order  for  a  distant  mail-order  house  all  filled  out 
with  the  exception  of  that  size,  which  she  fills  in  as  soon  as  she  has  left  the 
store  and  posts  it  forthwith. 

"For  years,"  said  a  merchant  to  MEN'S  WEAR  REVIEW,  "I  spent  much 
of  my  time  fitting  clothes  for  mail-order  houses.  This  was  most  noticeable 
in  boys'  clothes.  A  mother  would  bring  the  boy  in  with  an  order  in  her 
pocket  for  a  distant  mail-order  house.  She  would  ask  me  to  try  on  two  or 
three  suits  of  clothes  on  the  boy  until,  at  last,  she  would  find  the  correct 
size.  She  would  ask  me  the  size,  then  leave  the  store  without  buying  the 
suit,  but  saying  she  would  be  back  again. 

"I  tried  this  out  by  taking  off  the  tag  and  when  she  did  not  care  for 
the  first  suit  I  showed  her  another  till  I  finally  got  what  she  wanted.  I 
followed  this  plan  by  taking  all  the  sizes  off  the  suits  and  making  a  private 
code  for  the  sizes  which  is  known  only  to  myself.  Now,  when  anyone  asks 
me  what  size  this  or  that  suit  is,  I  say  'I  don't  know,  but  it  seems  to  fit 
perfectly.' 

"I  believe  I  have  stopped  fifty  people  sending  out  of  this  town  for  their 
suits  last  year.  In  several  cases  I  got  admissions  from  them  to  this  effect, 
'Well,  I  saw  some  nice  suits  in  the  catalogue  but  I  hardly  knew  what  Bize 
he  took.'  " 

Here  is  a  good  tip.    A  word  to  the  wise  is  sufficient. 


be  a  waste  of  time  for  them  to  adjust 
their  machinery  and  looms  to  fancy  de- 
signs. 

In  hosiery,  for  instance,  Mr.  Ely 
showed  MEN'S  WEAR  REVIEW  a 
sample  of  the  lines  that  will  be  strong 
for  Fall  1920.  They  are  ordinary  ribbed 
hose  in  various  shades,  heather  being 
one  of  the  strong  shades.  Their  texture 
is  such  because  manufacturers  have 
found  that  they  could  use  the  machinery 
used  in  making  soldiers'  hose  during  the 
war  for  ths  manufacture  of  a  little  finer 
ribbed  hose  for  civilian  use.  Prices  will 
be  high  enough  but  there  is  little  that 
is  novel  about  the  Fall  creations.  In 
this  line,  again,  manufacturers  are  con- 
centrating on  production  to  catch  up 
with  the  world's  demands.  Light  weight 
and  fancy  hosiery,  said  Mr.  Ely,  are  not 
to  be  had. 

Shortage  of  Wool  Goods 

It  is  Mr.  Ely's  opinion  that  there  will 
be  a  shortage  of  wool  goods  during  the 
present  year,  that  is,  goods  from  the 
old  country.  Home  consumption  is  ,in 
a  large  measure,  responsible  for  this; 
there  is  also  big  trade  with  the  conti- 
nent. "The  only  man  who  can  get  goods 
now,"  said  Mr.  Ely.,  "is  the  man  who  is 
right  on  the  spot  and   gets  them  when 


they  come  forward  on  the  shelves.  It  is 
difficult  to  get  anything  for  this  year 
on  advance  orders." 

Looking  After  Canadian  Trade 

The  questicn  was  put  to  Mr.  Ely 
v^hether  he  felt  that  the  British  manu- 
facturer was  side-stepping  Canadian  or 
American  trade  for  continental  orders. 
He  did  not  believe  so;  but  on  the  other 
hand,  said  that  the  British  manufacturer 
was  making  a  real  effort  to  cultivate 
Canadian  trade.  "I  believe,"  he  said, 
"that  Canadians  above  all  others  can  get 
orders  filled  to-day.  The  British  manu- 
facturer is  really  anxious  to  develop 
business  with  Canada  rather  than  with 
any  other  place  in  the  world." 

General  Conditions  Approaching  Normal 

Referring  to  conditions  generally 
amongst  the  British  textile  manufactur- 
ers, Mr.  Ely  said  it  was  wonderful  how 
quickly  they  were  getting  back  to  nor- 
mal. "In  spite  of  the  fact  that  the 
war  has  been  over  only  about  a  year  and 
a  half,  conditions  are  almost  normal 
again.  English  industries  are  building 
for  the  future.  Additions  are  being 
made  to  nearly  all  the  factories  so  that 
production  may  be  speeded  up  and-  the 
United  Kingdom  occupy  a  commanding 
position  in  the  markets  of  the  world." 


Dry  Goods  Review 
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Outlook  Better  for  Linen  Goods; 

Stabilizing  Raw  Material  Supplies 

Deflection  of  Russian  Supply  Being  Made  Up  by  Encouragement  of  Growth  in  Ireland  and 
Other  Parts  of  the  Empire— Farmers  to  Receive  Dividends  on  Their  Marketed 
Flax — Fund  Already  Exceeds    £1,500,000. 


SOFT  collars  have  a  deserved  popu- 
larity of  their  own.  At  the  same 
time,  their  popularity  has  been  in- 
creased partly  because  there  has  been, 
during  the  last  few  years,  a  growing 
shortage  of  linen.  This  shortage  of 
linen  has  not  only  resulted,  in  fewer  linen 
collars  at  higher  prices,  but  other  linen 
goods,  in  both  men  and  women's  wear, 
have  been  hard  and  harder  to  get  from 
month  to  month.  It  has  been  stated  by 
linen  buyers  in  Canada  that  within  six 
months  there  would  be  no  linens  to  be 
had  at  all. 

History  Repeats  Itself 

The  whole  flax  situation  is  a  case  in 
point  where  history  repeats  itself,  or 
rather,  it  furnishes  an  historical  analogy. 
That  analogy  is  that  one  great  country 
has  led  the  world  in  the  production  of  a 
certain  article,  though  the  raw  material 
has  come  from  another,  and  that  war 
was  responsible  for  that  condition.  Up 
until  1860  Great  Britain  led  the  world  in 
the  production  of  cotton  fabrics  with 
the  United  States  supplying  the  vast 
bulk  of  the  raw  material.  Then  came 
the  American  Civil  War,  followed  by  a 
cessation. of  the  export  of  the  raw  ma- 
terial to  Great  Britain.  Within  the  last 
decade,  Great  Britain  has  led  the  world 
in  the  manufacturing  of  linen  goods;  and 
war  has  again  divorced  her  from  the 
chief  source  of  supply,  that  is,  Russia. 
In  each  historical  case,  there  have  been 
sharp  advances  in  prices.  Strangely 
enough,  the  two  principal  sources  of 
supply  of  flax — Russia  and  Ireland — 
remain  unravaged  by  the  war;  but  in- 
ternal conditions  have  developed  which 
make  the  growing  of  the  fibre  under 
pre-war  conditions  undesirable  and  un- 
profitable. 

No  Flax  in  Russia 

There  have  been  reports  from  time  to 
time  that  there  were  vast  quantities  of 
flax  held  in  Russia  ready  for  export  if 
only  a  way  could  be  found  to  get  these 
supplies  out  of  this  revolution-torn  em- 
pire. It  seems,  however,  that  these  re- 
ports are  unconfirmed  by  investigators 
who  have  recently  reported  on  the  situa- 
tion there.  Russia  has  been  isolated 
from  the  world  for  a  period  of  eighteen 
months  and  farmers  who  habitually 
grew  the  fibre  at  a  good  profit  have 
found  that  it  no  longer  pays  to  do  so 
with  conditions  as  they  are.  They  cannot 
market  it;  therefore,  they  have  discon- 
tinued growing  it  and  are  devoting  their 
energies  to  growing  crops  of  food  value 
to  offset  the  wave  of  starvation  that  is 
stalking  broadcast  over  the  country. 
Conditions    in    Ireland    are  well   known; 


O   Land  of  Milk  and  Honey! 

A  Toronto  man  saw  this  happen  in  Marshall  Field's,  Chicago,  not  long 
ago: 

A  man  came  into  the  Gents'  Furnishing  Department  to  buy  a  suit  of 
clothes.  His  hands  and  his  general  appearance  bore  unmistakable  evidence 
of  the  fact  that  he  was  a  workingman.  He  wanted  a  suit  of  clothes,  he 
said,  and  the  clerk,  taking  in  his  appearance,  showed  him  a  suit  at  S100, 
at  the  same  time  explaining  various  reasons  why  clothes  had  gone  up  in 
price.     "Haven't  you  something  a  little  better  than  that?"  he  asked. 

Yes,  the  clerk  had.  And  in  a  few  minutes  he  had  sold  a  suit  for  $125. 
It  was  a  nice  blue  suil  with  an  indistinct  pattern  in  it. 

"Have  you  a  suit  like  that  in  brown?"  asked  the  purchaser.  The  clerk- 
felt  that  he  was  about  to  change  his  mind  for  a  brown,  but  he  showed  him 
the  brown  like  the  blue  and  that  suited  him  perfectly. 

"I'll  take  those  two  suits,"  he  said.  Now,  I  want  to  look  at  an  over- 
coat." 

In  a  few  minutes  he  had  sold  him  a  $100  overcoat. 

And  the  man  walked  out  of  the  store  with  the  S350  worth  of  clothes 
under  his  arm  as  unconcerned  as  if  he  had  bought  a  new  pair  of  Boston 
garters. 


and  though  this  may  not  be  materially 
affecting  the  growth  of  the  fibre,  the 
fact  remains  that,  with  Russia  cut  off, 
greater  things  will  be  expected  of  Ire- 
land in  producing  more  of  the  raw  ma- 
terial which  will  enable  Great  Britain 
to  hold  her  place  as  the  great  linen- 
goods  producer  of  the  woi'ld. 

Trying  to  Encourage  Growth 

It  was  recently  urged  in  the  Canadian 
Parliament  that  encouragement  should 
be  given  to  the  growth  of  flax  here. 
Similar  steps  are  being  taken  by  the 
British  Government.  In  both  Ireland 
and  Scotland  there  are  vast  linen  manu- 
facturing establishments  that  are  threat- 
ened by  the  shortage  of  the  raw  material 
and  the  British  Government  is  trying  to 
develop  flax-growing  areas  in  South 
Africa  and  other  parts  of  the  Empire. 
In  Ireland,  however,  production  is  pos- 
sible on  a  much  greater  scale,  providing 
there  is  a  co-operation  between  the 
farmer  and  the  weather,  and  the  Gov- 
ernment. Realizing  that  the  continued 
pre-eminence  in  the  linen  markets  of 
the  world  depended  on  domestic  supply 
of  the  raw  material,  the  Government 
guaranteed  the  flax  grower  25  to  30 
shillings  per  stone,  and  on  this  under- 
standing 95,000  acres  were  planted. 

New    Agreement    Reached 

With  the  soaring  prices  of  all  com- 
modities, the  Irish  farmers  began  to 
see  that  better  prices  were  available* 
for  their  raw  material  and  they  began 
to  demand  compensation  for  their 
work  in  producing  a  fibre  of  such  worth 
to  the  industrial  activities  of  important 


sections  of  Scotland  and  Ireland.  A  con- 
ference was  accordingly  held  recently  at 
which  growers  and  spinners  were  repre- 
sented. By  the  terms  of  this  agreement, 
growers  will  receive  from  the  Flax  Sup- 
plies Committee  an  extra  £160  per  ton 
for  any  flax  marketed  by  farmers  on  or 
after  March  21  of  the  present  year.  It 
is  said  that  9,500  tons  of  the  1919  crop 
have  already  been  delivered  to  the  spin- 
ners, which  will  create  a  fund  to  be  dis- 
tributed amongst  the  farmers  as  divi- 
dends of  nearly  £1,500,000. 

Will  Stabilize  Market  Prices 

While  one  association  has  withheld  its 
consent  to  the  agreement,  it  is  felt  that, 
on  the  whole,  it  will  be  carried  out  faith- 
fully. Linens  have  advanced  to  their 
present  high  prices  on  the  basis  of  scant 
and  limited  supply,  with  the  result  that 
the  growing  exclusiveness  of  linen  has 
made  it  no  longer  a  household  com- 
modity, but  a  luxury,  and  in  men's  wear 
substitutes,  alright  in  themselves,  have 
had  to  be  found  for  many  of  the  acces- 
sories used  by  men.  Linen  importers 
say  they  are  pretty  well  satisfied  with 
this  change  in  the  situation,  as  it  re- 
moves a  commodity  from  every  little 
change  in  the  trade.  Moreover,  it  will 
have  the  tendency  to  gradually  increase 
within  the  Empire  those  areas  over 
which  the  raw  material  can  be  grown, 
so  that  the  great  linen  manufacturing 
centres  from  which  Canadian  buyers 
secure  their  stocks,  need  no  longer  de- 
pend on  foreign  countries,  too  frequently 
torn  by  internal  strife,  for  their  supplies 
of  the  flax  fibre. 
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A  Carhartt  special 
in  Gloves! 

For  30  days  only,  or  until  June  15  next,  we  will  accept 
orders  for  these  Special  Carhartt  Gloves  at  the  following 
prices: 

Lot  800— Full  Split  Gauntlet,  $6.00  Doz. 

Lot  801— Full  Split  Glove,  Band  Top,  $5.75 
Doz. 

Lot  803 — One  Finger  Full  Split  Mitten,  Gaunt- 
let Cuff,  $5.75  Doz. 

Lot  804 — Full  Split  Mitten,  Band  Top,  $5.75 
Doz. 


These  gloves  are  well  made  and  well  finished 
in  every  way,  of  first-class  stock,  and  of 
regular  Carhartt  standard.  Let  us  have 
your  order  now  for  what  you  may  need. 
You'll  save  some  money  and  much  time,  and 
avoid  the  necessity  of  paying  higher  prices 
later.    Write,  or  wire,  or  use  the  coupon. 


Hamilton  Carhartt  Cotton 
Mills,  Limited 


/ 
/ 
/ 
/ 
/ 
/ 

/     Please 
/    send  me 
/      at   once 

Toronto  Montreal  Winnipeg    / 

Vancouver  y    

/    

Manufacturers  of  Carhartt  Overalls  and  Work  Gloves;      / 

and  Carhartt  Allovers  for  men  and  boys.  /    Name    

/    Address    

/  
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MEN'S    WEAR    SECTION 
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GLOVES  and  MITTS 

"Months  of  Wear  in  Every  Pair 


99 


YOUR  customers    are    your    customers    because  they  get 
quality  and  value  in  the  merchandise  you  sell. 

You  can  keep  them  your  customers  by  continuing  to  feature 
the  lines  of  goods  you  know  will  satisfy — goods  like  Tapatco 
Gloves,  that  have  been  consistent  in  value  and  satisfaction — 
to  those  who  wear  them — and  consistent  sales-builders  for  all 
who  sell  them. 


In  Heavy,  Medium  and 


Styles 

Gauntlet,  Knit  Wrist  and  Band  Top. 
Light  Weights. 

Also  Leather  Tip  and  Leather-Faced  Gloves,  Jersey  Gloves 
and  Mitts  in  Tan,  Slate  or  Oxfords. 


THE  AMERICAN  PAD  &  TEXTILE  COMPANY,  CHATHAM,  ONTARIO 


The  Deacon   Shirt 
Company 

beg  to  announce  that  their  travellers 
are  on  the  road  with  the  new  Fall 
line  of 

Working  and  Outing  Shirts, 

Flannels,  Taffetas,  plain  and  fancy, 

Tweeds,  Drills,  Flannelettes, 

Oxfords,  Sateens,  etc. 

Night    Shirts,    Pyjamas, 

Boys'  Waists. 

The  Deacon  Shirt  Co. 

BELLEVILLE,  ONT. 


Always 

Good 

Sellers 


Mitchell  Brand 


Elastic  Rib  Underwear 

Fine  Cashmere 
[        Jerseys  and  Sweaters 
Heavy  Wool  Socks 

Tweeds  and  Etoffes,  etc. 

SEND  FOR  PRICES 


Mitchell  Woollen  Co.;  Limited 
Mitchell,  Ont. 


Dry  Goods  R<  view 


Most  Critical  Time  Has  Arrived 

Strenuous  Opposition  Offered  Against  Increasing  Prices— But  Kuropean  Plutocrats  in  R 
Will  Keep  Cost  of  Fabrics  High  For  Some  Time — Adjustment  of  the  Adverse  Ex- 
change Rale  Will  Help  to  Improve  Conditions  Considerably  Before  Main- 
Months,  It  is  Hoped. 


unn 


HIS  is  the  most  difficult  period 
through  which  we  have  passed 
since  I  have  been  in  the  dry 
goods  business",  stated  the  silk  buyer 
for  ;i  large  wholesale  house  in  Toronto 
whin  interviewed  this  month  with  a 
view  to  securing  forecasts  of  the  price 
conditions  in  the  silk  market  for  the 
coming  three  or  four  months. 

"The  time  has  come  when  people  are 
seriously  and  persistently  protesting 
against  the  high  prices.  A  few  are  re- 
fusing to  buy  but  this  has  not  had  any 
great  effect  so  far.  I  do  not  think,  how- 
ever, that  it  will  be  very  many  months 
before  the  soaring  ceases,  as  prices  are 
becoming  almost  prohibitive  to  a  great 
bulk  of  consumers." 

Soaring    Should    Soon    Cease 

Asked  if  he  thought  there  would  be  a 
decline  in  prices  in  the  next  few  months 
this  buyer  said  that  it  was  rather  his 
belief  that  prices  would  not  go  very 
much  higher  but  that  they  ■  would  re- 
main firm  for  some  time  before  a  slight 
decline  could  be  hoped  for. 

"I  do  not  anticipate  a  decided  reduc- 
tion. I  think  it  will  be  very  slight  and 
very  gradual  when  it  does  commence," 
he  said.  "And,  of  course,  we  cannot 
hope    for    pre-war    prices   even." 

Buy    Intelligently 

Another  buyer  told  DRY  GOODS  RE- 
VI KW  that  the  most  important  thing 
just  now  was  not  to  over  stock. 

"The  buyer's  position  is  a  hard  one," 
he  said,  "for  he  must  use  good  judgment 
and  not  buy  too  much  if  he  is  to  insure 
no  losses  later  on.  At  the  same  time  he 
must  not  under-estimate  bis  customers' 
needB,  and  attain  he  must  face  the  risk 
of  having  them  balk  At  the  advanced 
prices  which  he  must  ask  in  order  to 
cover  the  advances  that  the  mills  have 
previously  entolled  from  him.  "Of 
course  this  condition  applies  especially 
to  the  stocking  of  fancy  lines — in  staples 
there  is  very  little  risk  taken,  for  good 
taffetas,  good  serges,  worsteds,  garbar- 
dines  and  cheviots  can  be  sold  as  well 
one  season  as  another,"  he  stated. 

Silk   Sales   Quiet 

The  different  buyers  interviewed  ad- 
mitted a  Blight  quietness  in  the  silk  mar- 
ket this  month,  but  this  was  readily  ac- 
counted for. 

"The  retailers  and  the  make-up  trade 
have  done  nearly  all  their  purchasing 
for  the  present  season  and  it  is  not 
quite  time  to  consider  the  fall,"  DRY 
GOODS  REVIEW  was  told.  "A  cold 
spring,  too,  has  made  many  people  cling 


to  spring  suits  whereas  with  warmer 
weather  the  demand  for  silks  would 
immediately  increase.  It  is  not  that 
their  vogue  has  slackened,  they  arc 
more  in  demand  than  ever,  but  buying  is 
a  little  slow  for  the  reason  just  mention- 
ed. As  far  as  prices  are  concerned  they 
are  holding  firm  both  here  and  abroad, 
for  good  taffetas  and  satins  can  always 
find  a  market." 

The  plain  staple  shades  such  as  navy, 
brown,  and  taupe  with  a  strong  demand 
for  black,  of  course,  are  selling  the  best, 
while  fancy  lines  in  shot  and  checked 
effects  are  eclipsing  the  demand  predict- 
ed earlier  in  the  season. 

Europe  in  Need 

"Sometimes  consumers  and  even  tho&S 
in  the  trade  are  prone  to  overlook  the 
actual  conditions  that  are  tending  to 
maintain  abnormal  prices,  and  prevent 
a  more  timely  readjustment  back  to  sane 
prices,"  said  the  representative  of  a  Bri- 
tish silk  house  when  interviewed  by  DRY 
GOODS  REVIEW  in  Toronto  this  month. 

"It  would  seem  that  with  Britain, 
France  and  Belgium  getting  back  into 
industrial  harness  prices  should  not  go 
any  higher  at  any  rate.  Instead  of 
this,  the  trade  is  being  impressed  with 
the  fact  that  prices  have  not  just  yet 
reached  the  pinnacle  and  that  the  pos- 
sibility- of  a  decline  cannot  be  expected 
for  some  little  time." 

"The  frightful  shortage  of  clothing 
in  all  the  countries  of  Europe  is  to  a 
very  large  intent  responsible  for  this 
continued  period  of  high  prices,"  said 
the  silk  merchant. 

"Of  course  there  are  the  labor  diffi- 
culties, which  interpreted  in  England 
and  in  other  countries  too,  I  think,  mean 
higher  wages,  shorter  hours  and  slower 
production.  Then  there  is  the  shortage 
of  raw  materials  which  is  one  of  the 
most  serious  factors  of  course.  But  the 
logical  reason  lies  in  the  urgent  needs 
of  the  people  in  the  countries  where  in- 
dustries were  most  seriously  affected  by 
the  war." 

This  wholesaler  declared  that  Italy  was 


willing  and  eager  to  pay  anything  asked 
to  secure  English  goods.  France,  too, 
was  buying  considerable  quantities  of 
British  fabrics.  In  Austria  the  situation 
was  appalling. 

Wealth  and   Poverty   Are  One 

A  representative  of  an  English  firm 
had  recently  been  in  Austria  on  a  busi- 
ness mission.  He  had  found  Austrians 
of  former  wealth  practically-  destitute 
of   decent    clothing. 

"I  was  so  struck  by  the  makeshift  at- 
tire of  men  whom  I  had  known  before 
the  war  to  be  occupying  high  positions 
in  the  social  and  business  world  of  Aus- 
tria, that  I  could  not  bring  my  own  bag- 
tra^e  out  of  the  country,"  said  this 
traveller,  "and  consequently  I  left  prac- 
tically all  my  wardrobe  behind  with  the 
exception  of  what  I  was  travelling  home 
in.  The  men  who  shared  my  second- 
hand gift  were  overcome  with  gratitude 
having  worn,  for  months,  scrape;!  to- 
gether attire,  that  was  a  little  better 
than  rags." 

These  conditions  are  said  to  be  uni- 
versal in  many  parts  of  Germany  and 
Austria.  Switzerland,  Holland  and 
Denmark  are  also  reported  to  be  eagerly 
seeking  British  and  French  goods  and  as 
long  as  these  conditions  described  by 
those  constantly  in  touch  with  European 
conditions  prevail,  it  would  be  out  of 
the  question  to  expect  any  considerable 
reduction  in  prices  either  here  or  abroad. 
There  is  a  possible  solution,  however,  for 
one  buyer  expresses  it: — 

"Undoubtedly  the  time  is  not  far  dis- 
tant when  the  adverse  exchange  will 
right  itself  sufficiently  to  make  it  ad- 
visable for  the  United  States  to  enter 
into  the  European  market  to  a  greater 
extent  again  and  assist  in  supplying  the 
countries  that  are  now  clamoring  for 
supplies  from  England,  who,  with  her 
own  depleted  supplies,  cannot  even  sat- 
isfy her  own  domestic  needs.  It  will 
take  considerable  time  yet  with  every 
possible  source  of  production  compet- 
ing  in  the  market  before  conditions  can 
possibly  right  them-clves." 

This  theory  was  born  out  by  the  con- 
tents of  a  cable  shown  to  DRY  GOODS 
REVIEW  which  had  just  been  received 
from  the  London  offices  of  this  firm.  It 
stated  that  the  cost  prices  of  the  Europ- 
ean silk  goods  were  being  "well  main- 
tained," and  that  advances  were  being 
asked  generally  on  the  last  prices  paid. 
This  leaves  little  doubt  as  to  the  out- 
look for  the  next  few  months,  anyway. 
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Voiles  in  Demand — Ginghams  Gone 

Dark  Grounds  Good  in  Summer  Voiles — Floral  Effects  Again  Strong — Ginghams  Off  the 

Market — White  Cotton  Suitings  to  be  Much  in  Evidence — All  Styles  in  Weaves 

Being  Accepted  in  View  of  Continued  Shortage. 


WE  ARE  having  an  unprecedented 
demand  for  voiles  with  dark 
grounds  in  spite  of  unfavorable 
weather  conditions,"  stated  a  wholesaler 
a  few  days  ago.  "We  simply  cannot 
keep  stocked  in  cotton  goods,  and  we  are 
in  the  position  of  not  being  able  to  help 
matters  much  as  the  mills  cannot  give 
us  a  yard,  no  matter  what  we  would  be 
willing  to  pay." 

Asked  as  to  the  possibility  of  a  further 
supply  of  ginghams  this  wholesaler  stat- 
ed that  ginghams  could  not  be  had.  As 
DRY  GOODS  REVIEW  predicted  a 
month  or  two  ago,  Great  Britain,  Can- 
ada, the  United  States  and  European 
countries  are  face  to  face  with  a  positive 
gingham  famine.  No  price  can  purchase 
an  adequate  supply  and  the  stock  on  hand 
.  in  the  early  spring  has  long  since  passed 
off  every  warehcuse  shelf. 

"It  is  almost  as  serious  in  all  other 
cotton  lines,"  one  buyer  stated.  "We 
have  had  a  tremendous  demand  from 
the  retail  houses  for  all  kinds  of  cot- 
ton suitings.  They  will  take  any  styles 
in  cotton  fabrics  and  we  are  confident 
that  there  will  be  no  difficulty  in  getting 
rid  of  it  all." 

Buy    Three    Times    As   Much 

One  buyer  for  a  prominent  wholesale 
house  in  Toronto  stated  this  month  that 
three  times  as  much  stock  had  been 
bought  in  summer  weight  fabrics  this 
year  as  last,  and  that  they  would  be 
lucky  if  a  third  of  this  was  left  to  take 
care  of  the  big  demand  that  is  sure  to 
come  at  the  very  hot  period  around  the 
middle   of  July. 

Voiles  Very  Strong 

There  is  a  great  demand  at  present 
for  all  lines  in  fancy  voiles — satin  stripes 
and  small  satin  thread  figures  are  much 
in  demand  on  very  dark  grounds.  Navy 
blue  is  still  one  of  the  most  prominent 
shades  featured  with  combinations  of 
bronze,  green,  gold,  and  silver.  French 
marquisettes  which  were  stocked  as  a 
novelty,  are  selling  very  well  indeed, 
and  all  these  fabrics  appeal  strongly  to 
the  make-up  trade  for  mid-summer  mo- 
dels which  will  be  generously  trimmed 
with  dainty  lace  edgings,  insertions  and 
motifs. 

White  Vogue  Progressing 

White  is  to  be  very  good,  both  in  com- 
bination with  figured  fabrics  and  in 
plain  self  effects.  White  cotton  voiles 
will  be  smart  for  the  very  warm  season, 
while  white  suitings  in  all  manner  of 
novelty  weaves  are  being  sought  by  the 
retail   trade. 

Selling  Just  The  Same 

"Even  though  the  season  has  been  so 
backward  it  has  not  affected  the  cotton 


goods  trade  one  iota,"  declared  one 
wholesaler  when  discussing  the  outlook 
for  the  summer  season  with  DRY 
GOODS  REVIEW  this  month,  "We  can 
sell  everything  we  have  and  cannot  get 
enough  to  take  care  of  our  customers. 
We  have  simply  had  to  give  up  trying  to 
get  certain  lines." 

DRY  GOODS  REVIEW  learned  that 
the  large  floral  designs  would  be  very 
acceptable     fcr     mid-summer     and     that 


much  navy  and  white,  lavender  and 
white,  rose,  blue  and  cool,  green  shades 
would  be  shown  in  dainty  little  dresses 
for  both  adults  and  children.  When  floral 
designs  are  employed  they  are  frequently 
combined  with  plain  toned  fabrics  to 
match,  as  is  also  the  case  in  the  use  of 
striped  cotton  fabrics.  Nets  and  organ- 
dies are  to  have  a  tremendous  vogue  and 
the  shades  will  include  a  wide  range  of 
pastels  and  new  vivid  tints. 


For  Summer  Days 

Here  is  the  personification  of  mid-Summer  loveliness — a  lavender  organdie  frock  of 

simple  elegance  with  narrow  trimming  bands  of  pink  organdie.      A  flower  belt  adds 

just  the  right  touch.     The  girlish  wide-brimmed  sun  hat  with  its  trimming  of  grapes 

in  jade  and  purple  is  lovely. 


Drv  <in,, <ls  Review 


A  Feast  of  Vivid  Hues  for  Fall 

The  Color  Card  For  Fall,  1920,  Has  Just  Been  Issued  by  the  Textile  Color  Card  Association 

of  America     It  Contains  66  Silk  and  12  Woolen  Shades  of  Rare  Beauty  and  Velvety 

Richness     Blues,  Browns  and  ( .rays  Are  Leaders  For  the  Coming  Autumn  Season. 


THERE  is  magic  in  the  name  of 
color,  suggestive  as  it  is  of  life, 
buoyancy,  romance.  Without  it 
Dame  Fashion  would  be  at  a  loss  to  ex- 
hereelf  from  season  to  season.  It 
is  color  that  puts  soul  into  her  creations. 
She  is  fully  awake  to  this;  never  has 
there  been  a  time  when  she  has  relied 
more  upon  its  beauty  and  infinite  variety 
to  launch  her  new  fashions. 

In  the  new  Color  Card  for  Fall  1920 
which  the  Textile  Color  Card  Association 
of  America  has  just  issued,  we  have  a 
veritable  feast  of  colors.  This  card  con- 
tains 66  colors  in  silk  and  12  in  wool. 
Ten  of  the  silk  colors  are  grouped  sep- 
arately under  the  heading  of  "Shoe  and 
Leather  Colors,"  and  are  those  chosen 
by  the  Allied  Council  of  Shoe  and  Leather 
Industries  for  their  Fall  trade. 

For  Formal  and  Sports  Wear 

The  range  of  color  for  evening  and 
sport  wear  is  particularly  lovely.  Start- 
ing with  Rosebud,  a  soft  intense  pink, 
they  run  through  a  long  gamut  of  color- 
ful beauty.  Jonquil,  the  next  in  order,  is, 
as  its  name  suggests,  yellow  of  fresh, 
appealing  charm.  Adriatic  returns  to 
us  in  all  its  vivid  blue-green  beauty,  fol- 
lowed by  a  gorgeous  new  shade  aptly 
named  Flamingo,  a  color  arresting  in  its 
brilliancy,  hovering  as  it  does  between 
coral  and  salmon.  The  cool,  tranquil 
green  of  Seafoam  is  refreshing,  and  is 
followed  by  a  dainty  orchid-like  tone 
called  Crocus.  Peach  is  a  shade  that 
will  without  doubt  be  popular.  It  is  a 
soft,  lustrous  shade  that  recalls  the 
deeply  flushed  yellow  peaches  of  Cali- 
fornia, while  Sprite,  an  exquisite  green 
tinged  with  blue,  suggests  that  evanes- 
cent color  caught  sometimes  in  deep 
mountain  pools.  Marigold  is  an  exact 
match  for  the  cheerful  flower  of  the 
name  and  will  be  eagerly  welcomed  by 
the  brunette;  Bluebell  is  well  described 
by  the  blue  of  the  flower.  After  it  comes 
flaming,  attractive  Folly,  which  though 
akin  to  an  American  Beauty,  and  Cherry, 
has  a  piquant  individuality  of  its  own. 
Amber,  last  but  not  least,  is  a  rich  lus- 
trous shade  evoking  memories  of  the  old 
amber  seen  among  the  collections  >f 
connoisseurs,  and  would  be  exquisitely 
lovely  developed  in  velvet.  , 

The  Fall  Silks 

After  the  brilliant  evening  and  sports 
colors  come  the  conservative  Fall  tones, 
though  owing  to  the  increased  demand, 
for  vividness  in  textiles  this  range  is 
usually  colorful.  In  the  Brown  family 
there  are  three  members — the  exquisite 
burnished  gold  of  Gold  Pheasant,  darker 
and  leaa  intense  shade,  Cochin,  followed 
by    Falcon,    darker,    more    sombre,      but 


SEVENTY-EIGHT  BEAUTIFUL 
COLORS    FOR   FALL,    1920 

SIXTY-SIX  COLORS  IN  SILKS.  TWELVE 
COLORS  IN   WOOLS. 

EVENING   SHADES 

ROSEBl'D— A    soft    intense    pink. 

JONQUIL— A    fresh    yellow. 

ADRIATIC — A    vivid    blue-green. 

FLAMINGO — Between    coral    and    salmon. 

SEAFOAM — A    cool   tranquil    green. 

CROCUS — A  dainty  orchid  tone. 

PEACH — A   soft  lustrous   flush   yellow   tint. 

SPRITE — The  shade  of  a  deep  mountain 
pool. 

MARIGOLD — Represents  exactly  the  lovely 
flower.  * 

BLUEBELL — Also  a  correct  reproduction 
in  tone. 

FOLLY — A    flaming    attractive    cherry. 

AMBER — An  exquisite  shade  for  velvets. 
THE    FALL    TONES 

GOLD  PHEASANT— Burnished  gold  brown. 

COCHIN— A   darker  brown. 

FALCON — A  handsome  and  more  sombre 
shade. 

CAPRI — Leads    the    bluish    greens. 

DUCK — Like  the  wings  of  the  blue  teal- 
duck. 

MALLARD — A  slightly  darker  and  greener 
shade. 

ALMOND — A    delicate  sand. 

BOBOLINK— A  shade  darker. 

SPARROW— One    shade    darker    still. 

NUT— A    light    beige. 

BARK— A    darker    beige. 

AERO,  HYDRO,  RADIO— Three  graphic 
shades  of  atmospheric  blues  taken  from 
the  Spring  card. 

COPPER — A    gleaming     burnished     copper. 

CAULDRON — Of  the  same  yellowish  red 
but    darker. 

KETTLEDRUM — Deepens  more  and  takes 
on   wine  tint. 

ZINC— A  light  grey. 

PELICAN— A   medium   grey. 

GREBE — A  distinctly  dark  tone. 

EGYPTIAN — An    exotic    vivid    blue. 

CAIRO — An   Egyptian  midnight  blue. 

BURNOUS — An    Egyptian    ecru    linen    tint. 

DESERT — A    more   burning    yellow. 

MUMMY — A  shade  of  yellow  seen  in  the 
Museums. 

PERILLA,  BRAMBLE  AND  HUCKLE- 
BERRY—Shades  of  purple. 

OCHRE — A    sombre    Rembrandt    brown. 

CINNAMON— A    darker   tone. 

COCOA— Distinctly    brown. 

PARAKEET— A    brilliant    daring    green. 

BILLIARD— A  rich  green  of  the  billiard 
felt. 

LAPIS — A   fanciful    blue-green. 

HUMMINGBIRD.  COLIBRI— Two  darker 
and  very  rich  shades  of  bine-green. 

SNUFF — Light    golden    brown. 

AUTUMN,   SEAL — Two  darker   browns. 

NAVY    BLUES— Ensign    Navy    2.    Navy    3. 

GLADIOLUS,     PEONY— Duplicate    of     the 

flowers   after   which   they   are  named. 
THE  SHOE  COLORS — Ten    chosen   to  har- 
monize   with    fabrics. 
THE    WOOL    COLORS— Described    in     ac- 
companying   article. 


lovely  as  are  the  wings  of  the  bird  of 
that  name. 

Capri,  which  leads  the  bluish  greens, 
is  exotic  in  its  vivid  beauty,  suggesting 
tropical  seas  and  isles.  Duck,  its  neigh- 
bor, a  little  greener  in  tone,  is  the  exact 
tint  that  gleams  on  the  wings  of  the  blue 
teal  duck;  following  this  is  a  slightly 
darker  and  greener  shade  called  Mallard, 
this  color  being  found  on  the  head  and 
neck   of  the   Mallard   duck. 

The  sand  and  beige  tones  which  have 
found  such  long  and  continued  favor  in 


fashion's  eyes  are  represented  in  Al- 
mond, of  a  decidedly  delicate  tint,  and 
darken  gradually  through  Bobolink, 
Sparrow,  Nut  and  Bark,  the  last  two 
named  taking  a  beige  cast. 

Just  here  the  atmospheric  blues,  Aero, 
Eydro,  and  Radio,  lend  their  grayish  blue 
charm  of  graduated  intensity — and 
though  they  are  borrowed  from  the  1920 
Spring  Season  Card,  their  popularity 
seems  to  be  on  the  increase  rather  than 
on  the  wane. 

In  charming  contrast  to  these  blues 
are  the  red  rust  tones  which  follow.  Cop- 
per, the  first  in  order,  is  a  gleaming 
shade  of  subdued  richness,  like  burnished 
copper  seen  by  firelight.  Cauldron,  of 
the  same  yellowish  red,  but  still  darker 
and  richer  in  tone,  reminds  one  of  an- 
tiques, of  splashes  of  color  in  old  can- 
vases. Kettledrum  deepens  and  darkens 
still  more,  taking  on  a  hint  of  a  wine 
shade. 

Grevs  Are  Very  Good 

The  greys  are  represented  by  Zinc,  Pel- 
ican and  Grebe,  all  well-liked  colors  on 
the  Spring  1920  Card,  and  shading  from 
Zinc,  a  medium-light  gray,  to  Grebe, 
a  distinctly  dark  tone. 

The  Egyptian  craze  that  has  taken 
possession  of  the  world  of  fashion  both 
here  and  across  the  sea,  is  mirrored  in 
two  exotic  blues — Egypt  and  Cairo.  They 
are  full,  intense  colors,  rich  and  glowing 
as  the  Egyptian  skies  by  night.  Cairo 
is  darker  in  hue,  richly,  darkly  blue — the 
shade  that  broods  over  the  desert  after 
the  heat  of  the  day  has  passed  and  the 
night  comes. 

Still  under  the  sway  of  Egyptian  in- 
fluences comes  Burnous,  an  ecru  tint  re- 
sembling the  linen  of  yellowish  cast  that 
the  Hindu  wraps  turbanwise  about  his 
head.  Desert  deepens  in  tone,  evoking 
visions  of  yellowish  desert  sands  under 
burning  sunlight,  while  Mummy  is  a 
color  replica  of  the  cloths  seen  in  the 
museums  swathed  about  mummies. 

Perilla  brilliantly  introduces  the  pur- 
ple family,  and  gradually  darkens  in 
Bramble  and  Huckleberry. 

The  yellowish  tone  which  so  often 
brightens  the  sombre  browns  of  a  Rem- 
brandt painting  is  found  in  Ochre — Cin- 
namon is  a  darker  member  of  the  same 
family,  and  Cocoa  is  of  a  distinctly 
brown  tone. 

A  brilliant,  daring  green  is  appro- 
priately named  Parakeet,  while  Billiard 
is,  as  its  name  suggests,  the  rich  green 
of  the  felt  on  a  billiard  table. 

One  of  the  most  exquisite  colors  on  the 
entire  card  is  Lapis — the  beautiful,  fan- 
ciful bluish-green  of  Lapis-Lazuli.  The 
darker  tones   of  the   same  range,  found 
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on  the  humming  bird,  are  appropriately 
named   Hummingbird  and   Colibri. 

The  brown  range  begins  with  Snuff, 
of  a  light  golden  tone,  and  deepens  from 
Autumn  to  Seal.  The  navy)  blues  are 
represented  in  the  standard  shades  of 
Ensign,  Navy  2  and  Navy  3. 

Gladiolus  and  Peony  duplicate  the  col- 
ors found  in  the  flowers  of  the  name. 

The  Shoe  Colors 

The  shoe  colors,  ten  in  all,  show  eight 
browns,  shading  from  light  tan  to  ma- 
hogany, and  a  light  and  dark  gray.  These 
colors  blend  beautifully  with  both  the  silK 
and  wool  colors,  and  are  a  practical  ex- 
ample of  what  color  standardization 
means  in  co-operation  between  American 
industries. 

Wool  Shades  Are  Lovely 

The  colors  in  wool  are  sure  to  create 
favorable  attention,  being  of  soft,  vel- 
vety colors  which  lend  themselves  ad- 
mirably to  suits,  coats  or  dresses. 

Plover,  which  leads,  belongs  to  the 
castor  range — a  light  drab  tone  which 
could  be  developed  beautifully  in  Fall 
suits.  Owl,  two  shades  darker  than  Plo- 
ver, could  also  be  fashioned  in  a  very 
chic  costume.  Nubian,  which  follows,  is 
a  rich  brown,  very  dark  in  tone. 

Perhaps  the  most  unusual  color  among 
the  woollens  is  Artie,  a  soft  bluish-green, 
the  tint  of  northern  seas. 

Representative  of  the  brown  family  is 
Hindu,  a  good  dependable  color;  Zanzibar 
adds  a  tinge  of  red  to  the  brown,  creating 
a  decided  mahogany,  while  Stag,  which 
follows,  is  a  tan,  but  features  more  life 
and  warmth  than  the  average  tan. 
Swamp  follows,  a  dull  green  tone  as  its 
name  suggests.  Manchu  is  a  lovely  gold- 
en brown,  while  Admiral  is  a  splendid 
example  of  a  dark  navy. 

A  color  which,  like  Arctic,  is  a  decided 
novelty,  is  Pompeii.  The  name  suggests 
antiquity,  old  vases,  pottery  and  rare- 
colored  fabrics  and  embroideries.  This 
color  belongs  to  the  red  rust  or  copper 
shades  and  is  of  a  deep,  rich  reddish 
tone  burnished  with  a  golden  overtone. 

Corsair,  too,  is  unusual — a  dull  old  blue 
such  as  is  sometimes  seen  in  Persian 
rugs,  softened  and  beautified  in  tone  by 
time. 

The  whole  range  of  colors  dn  wool  is 
unusually  lovely,  the  colors  fairly  melting 
into  one  another,  each  one  individually 
exquisite,  but  lending  its  beauty  to  bring 
out  that  of  its  neighbor. 

Taken  as  a  whole  this  is  the  largest 
and  most  artistic  Fall  Card  yet  issued 
by  the  Textile  Color  Card  Association. 
The  commercial  value  of  these  American 
Color  Cards  is  daily  becoming  more  evi- 
dent. Their  popularity  has  grown  until 
they  have  earned  a  unique  place  for 
themselves,  not  only  in  American  indus- 
tries but  in  European  as  well. 


A  Picturesque  Model 

This  smart  little  model  shows  just  how- 
charming  accordean  pleated  navy  taffeta 
may  be  when  allied  with  a  smart  navy  and 
white  plaid  taffeta — neither  tunic  nor  skirt 
lay  claim  to  length. 

Organdie  Favorite 

of  Cotton  Fabrics 

Organdie  is  the  favorite  cotton  fabric. 
Both  for  material  and  for  trimming  of 
dresses,  blouses  and  skirts,  it  is  much 
used.  White  organdie  is  preferred  as 
trimming  on  silk  or  wool  gowns. 

Organdie  in  brilliant  colorings  is  the 
material  for  many  of  the  Summer  frocks. 
Pastel  shades  and  white  are  also  seen. 
Cotton  eponge  or  crash  in  plain  color- 
ings, or  in  brighter  shades,  is  a  favorite 
for  suits.  Skirts  are  featured  in  cotton 
voiles,  especially  in  black,  for  wear  with 
sports    coats    in    heavy    yellow    linen. 

There  is  a  limited  offering  of  lingerie 
dresses  in  linen  lawn  in  pastel  shades. 
Inasmuch  as  linen  is  scarce,  frocks  in 
this  fabrics  are  few  and  far  between. 

A  new  material  which  promises  to  be 
popular  is  stamped  pique  in  matelasse 
effect,  called  "Pique  Cordoue."  Callot, 
Doucet  and  Cheruit  feature  this  fabric 
for  vests  in  skirt  and  jacket  suits.  The 
name  is  derived  from  its  appearance, 
which  suggests  Cordovan  leather.  It  is 
offered  in  white  and  also  in  various  col- 
ors. 


Unusual  Uses  of  Cotton 

Ask  the  average  woman  to  name  art- 
icles of  women's  wear  made  of  cotton 
and  she  will  doubtiess  mention  a  good 
many  "things  to  wear"  including  poss- 
ibly some  under  things,  but  there  are  a 
great  many  articles  of  womens  wear 
made  of  cotton  that  she  will  never  think 
of  naming  because  she  does  not  even 
suspect  that  cotton  has  any  part  in  their 
manufacture. 

Among  these  latter  articles  are  so- 
called  shell  spectacle  frames,  umbrella 
handles,  hair  barrettes,  "shell"  hairpins, 
ornamental  combs,  novelty  buttons,  belt 
buckles,  bracelets,  coverings  for  shoe 
eyelets,  covering  for  Cuban  or  Military 
heels  and  for  French  heels,  "shell"  tops 
for  handbags,  etc. 

The  manufacturing  processes  employed 
in  making  these  articles  from  cotton 
are  complicated  and  interesting.  The 
cotton  is  first  converted  into  a  fine  white 
tissue  paper.  This  is  threaded,  dried  and 
dusted;  then  immersed  in  a  mixture  of 
nitric  and  sulphuric  acid.  This  causes 
a  chemical  change  which  renders  the 
cotton  soluble  in  camphor  and  alcohol. 
The  water  is  then  pressed  out  of  the  mat- 
erial which  is  then  ground  and,  in  ground 
form,  mixed  with  certain  stabilizing 
materials.  This  dough-like  mass  is  next 
kneaded  between  huge  rollers,  then  mold- 
ed into  cakes  under  hydraulic  pressure, 
hung  up  to  season. 

Sharp  dies  then  cut  the  material  into 
final  form  after  which  any  necessary 
shaping,  finishing,  polishing  and  drilling 
is  done. 

The  varying  colorings  seen  are  the 
result  of  adding  dyes  of  desired  shades 
when  the  material  is  in  plastic  form. 
Posibly  the  most  common  colorings  are 
the  imitation  tortoise  shell,  pearls  and 
imitation  ivory  in  the  natural  tint. 


Linens 

"I  would  advise  everyone  in  the  trade 
interested  to  buy  as  far  ahead  as  they 
possibly  can."  This  was  the  advise  from 
a  linen  wholesaler  only  a  few  days  ago, 
and  this  just  after  "Dry  Goods  Review" 
had  heard  caution  preached  by  men  who 
are  particularly  interested  in  dress  silks 
and  fancy  goods. 

This  linen  wholesaler  who  represents 
one  of  the  biggesc  manufacturers  in 
Great  Britain  said  that  prices  had  ad- 
vanced 20  per  cent,  since  January  and 
that  he  was  expecting  advices  of  fm-ther 
advances  every  day. 

"I  think  the  linen  shortage  is  at  its 
most  critical  stage,  and  I  do  not  think 
in  this  line  at  all  events  that  there  is 
any  chance  of  a  drop  in  prices.  In  fact, 
with  the  shortage  as  apparent  as  it  is 
to-day,  it  would  be  ridiculous  to  expect 
anything  of  the  sort,"  was  this  rep- 
resentative's opinion. 
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Says  a  Reader  of  Many 
Years  Standing: 

"I  do  feel  that  your  paper  is  the  most  interesting 
and  readable  financial  journal  published  in  this 
country  and,  perhaps,  in  the  entire  North 
American  Continent.  Each  week  I  somehow 
find  time  to  read  every  word  of  it — mostly  in 
bed,  late  at  night.  I  find  I  have  to  read  THE 
FINANCIAL  POST  in  order  to  maintain  myself 
properly  abreast  with  the  bigger  things  and 
movements  taking  place  in  this  country." 

T^HE  FINANCIAL  POST  is  published  for  men  who  are 

■*■  interested  in  big  things — not  necessarily  men  who 
personally  have  big  financial  interests  at  stake,  but  for 
men  who  are  eager  to  know  what  is  happening  that  will 
have  a  bearing  on  business  and  the  well-being  of  Canada 
generally. 

THE  entire  editorial  organization  of  the  MacLean  Pub- 
lishing Company  is  at  hand  to  co-operate  with  the 
editors  of  THE  FINANCIAL  POST.  Specialists  in  many 
businesses  write  for  THE  POST.  A  practical  farmer,  in 
constant  touch  with  the  farming  conditions,  deals  with 
crop  prospects. 

^HE  POST  is  a  paper  edited  by  specialists  for  business 
-■■  specialists. 


The  Financial  Post 

MONTREAL  TORONTO  WINNIPEG 

128  Bleury  Street  143  University  Ave.  Union  Trust  Bldg. 

Subscription  Price  per  year  (52  Issues)  $5.00 
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elicited  a  response  from  leading  retailers  in  every  section 
of  the  country.  The  long  list,  thoroughly  national,  hears 
convincing  witness  of  the  tribute  paid  and  the  widespread 
preference  shown  "The  National  Silks  of  International 
Fame." 

The  list  of  winners  follows: — 

The  first  prize  to  John  W.  Thomas  &  Co.,  of  Minneapolis :  the  second 
to  The  Vandever  D.  G.  Co.  of  Tulsa,  Oklahoma,  and  the  five  third  priaee 
to  the  Rhoades  Co.  of  Seattle.  Harris  Emery  Co.  of  Des  Moines  Keith  A 
O'Brien  of  Salt  Lake  City.  Ramsey  D.  G.  Co.  of  Pittsburgh,  and  the  Rora- 
baugh   D.   G.   Co.  of   Wichita. 

Receiving   Honorable   Mention 

The  following  firms  received  honorable  mention :  Jay  Thompson  &  Co., 
Bay  City,  Mich. :  Broadway  Brothers,  San  Bernardino,  Cal.  :  Dickson  Ives  Co!', 
Orlando.  Fla.  ;  Deneckes  D.  G.  Co.,  Cedar  Rapids,  la.  ;  Fargo-Wilson-Wells 
Co.,  Pocatella,  Idaho;  Coulter  D.  G.  Co.,  Los  Angeles ;  S.  Coplon  &  Sons, 
New  Bern.  N.C.  ;  Cohen  Brothers,  Jacksonville,  Fla. ;  Crook  Record  Co.,  Paris, 
Tex.  :  B.  Cbhn  Co.,  Ltd.,  New  Orleans ;  L.  Bamberger  &  Co.,  Newark  :  The 
Boston  Store.  Wilkes-Barre :  Bowman  &  Co.,  Harrisburg ;  Barnard,  Sumner 
&  Putnam  Co..  Worcester ;  The  Anderson  Newcomb  Co..  Huntington.  W.  Va. ; 
Anderson-Dulin-Varnell  Co..  Knoxville ;  G.  Rouse,  Riverside,  Cal.;  J.  Gold- 
smith &  Sons  Co.,  Memphis;  Gimbel  Brothers,  Milwaukee;  M.  Goldwater  & 
Bro.,  Phoenix  ;  Hirsh  Bros.,  Enid,  Okla.  ;  Newman  Mercantile  Co.,  JopKn  ; 
The  Outlet  Co.,  Providence;  Popular  D.  G.  Co..  El  Paso;  Powers  &  Co.,  Clarke- 
dale,  Miss. ;  Levy,  Waif  D.  G.  Co.,  Springfield,  Mo. ;  Loveman,  Joseph  & 
Loeb,  Birmingham :  The  Harris  Co.,  San  Bernardino,  Cal.  ;  Levy  Brothers 
D.  G.  Co.,  Houston  ;  R.  F.  Herndon  &  Co.,  Springfield,  111.  ;  Spokane  D.  G. 
Co..  Spokane:  Smith.  Metzger,  Wright  Co..  Warren.  Penn. ;  Simon  Brothers, 
Ltd.,  Alexandria.  La.  ;  Sisson  Bros.-Welden  Co..  Binghamton,  N.Y.  ;  Maddin- 
Jarrell.  Temple,  Tex.;  Wolff  &  Marx  Co.,  San  Antonio;  Lord  &  Taylor,  New 
York  ;  LaSalle  &  Koch  Co.,  Toledo ;  Leader  Dept.  Store,  St.  Joseph,  Mo.  ; 
Lion  p.  G.  Co.,  Toledo ;  Isaac  Long,  Wilkes-Barre ;  James  McCreery  &  Co., 
New  York  :  Martin  D.  G.  Co.,  Cedar  Rapids  ;  Mortin  Bros.,  Okmulgee,  Okla. : 
Morrison  Sullivan  D.  G.  Co.,  Savannah  ;  John  Taylor  D.  G.  Co.,  Kansas  City  ; 
Thompson,  Beldon  &  Co.,  Omaha  ;  C.  K.  Whitner  &  Co.,  Reading ;  Townsend, 
Wyatt  &  Wall  D.  G.  Co..  St.  Joseph.  Mo.  ;  The  White  House.  Santa  Rosa, 
Cal.  ;  Ditter  Brothers,  N.  Yakima,  Wash.  ;  The  Yowill  Duckworth  Co.,  Orlando, 
Fla.;  George  A.  Gray  Co.,  Duluth  ;  Adam-Meldrum  &  Anderson,  Buffalo; 
Boylan-Pearce  Co.,  Raleigh ;  The  James  Black  D.  G.  Co..  Waterloo,  la.  ; 
O'Neill  &  Co..  Baltimore;  Edward  C.  Minas  Co..  Hammond,  Ind. ;  George 
Innes  D.  G.  Co.,  Wichita ;  Michael  Brothers.  Athens,  Ga.  ;  Scruggs,  Vander- 
voort  &  Barney  D.  G.  Co.,  St.  Louis ;  N.  Snellenburg  &  Co..  Philadelphia : 
Ville  De  Paris,  Los  Angeles  :  The  Higbee  Co.,  Cleveland  ;  M.  Rich  &  Brothers 
Co.,  Atlanta :  Ackerman  Brothers,  Elgin  111.  :  M.  M.  Cohv  Co..  Little  Rock, 
Ark.  ;  Leiter  Bros.,  Hagerstown,  Md. ;  Foster-Ross  Co.,  Inc..  Auburn.  N.Y.  ; 
Gates   Dry   Goods   Co.,    Fort    Dodge,    Iowa ;    Cohen   Bros.,   Jacksonville,    Fla. 

H.  R.  MALLINSON  &  COMPANY,  Inc. 

"The  New  Stilus  First" 

New  York— Madison  Ave.— 3 1st  Street 

Chicago—  923  Postal  Telegraph  Bldg. 

Montreal— 516  New  Birks  Bldg. 
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Mark  Fisher  Sons  &  Co. 


Household  Linens 


All  linen  goods  are  becoming  in- 
creasingly scarce,  and  the  European 
markets  are  bare,  but  you  will  find 
our  stock  well  assorted  in  all  lines 
whilst  new  goods  are  arriving  daily. 

"Kingfisher"  Brand 

Scalloped  and  Hemstitched  Table 
Cloths  and  Napkins,  Tray  Cloths, 
Tea  Cloths,  Scarves,  Embroidered 
Napkins,  Tea  Sets,  etc. 

Staples 

Crashes,  huckabacks,  terries,  white 
and  colored ;  mercerized  damasks, 
linen  damasks,  linen  table  cloths 
and  napkins;  English  bath  towels, 
in  white  and  colors,  also  fancy  bor- 
dered bath  towels  in  finest  makes. 

"Snowcrest" 

Madapolams,  longcloths,  sheets  and 
pillow  cases. 

Let  us  know  your  requirements. 


Summer  Silks 

In  scarce  and  wanted  weaves 
such  as  the  following — 

Better  Grade  Natural  Pon- 
gees. 

Better  Grade  White  Pon- 
gees 

Better  Grade  Natural  Shan- 
tungs 

Better  Grade  White  Shan- 
tungs 

Better  Grade  Wash  Satins 

Better  Grade  Silk  Trico- 
lettes 

Better  Grade  Silk  Crepes 

Better  Grade  Crepe  Satins 

The  Better  Grades  of  Silk 
Fabrics  in  a  wide  range  of 
up  -  to  -  the  -minute  reliable 
colours. 

In  Stock  Now. 


MARK  FISHER  SONS  &  CO. 

Fine  Woollens,  Tailors'  Trimmings,  Silks,  Linens 

28-36  VICTORIA  SQUARE  MONTREAL 


W 


# 


70  Bay  St. 
TORONTO 

1  Buckingham  St. 
HALIFAX 


286  and  290  McDermott  Ave. 
WINNIPEG 


420  Cordova  St. 
VANCOUVER 


93-99  Germain  St. 
ST.  JOHN 


Booth  Bldg.,  Sparks  St. 
OTTAWA 


Lister  Chambers 
HAMILTON 


5  Dufheld  Block 
LONDON,  Ont. 
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DOITOUCJ 

TRADE     MAJUC 

SUITINGS 


A  display  of  handsome 
WOOLTOUCH  suitings  will 
add  much  to  the  attractive- 
ness of  any  dress  goods  de- 
partment. WOOLTOUCH 
comes  in  plaids,  stripes  and 
checks  in  a  wide  variety  of 
patterns  and  colorings. 

WOOLTOUCH  is  sold  by  the 
most  representative  whole- 
salers in  the  States  and  in 
Canada,  and  is  on  the  shelves 
of  the  best  stores  in  the 
country. 

In  every  community  there  is 
an  increasing  demand  for  an 
attractive  dress  material  at  a 
reasonable  price.  Stores  that 
sell  WOOLTOUCH  are  the 
ones  that  are  getting  this  de- 
sirable business.  If  you  are 
not  one  of  these,  place  a  trial 
order  now  and  allow  WOOL- 
TOUCH  to  prove  its  worth  to 
you  not  only  as  a  profitable 
merchandise,  but  as  a  cus- 
tomer attracting  influence 
for  the  entire  store. 


SAMPLES    ON     REQUEST. 


BEDFORD  MILLS,  INC. 

80-82  Leonard  Street,  New  York  City 
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ALL-WOOL  GOODS 


Special  Values 


"Direct  from  Mill 


to  the  Trade" 


Through  Commission  Merchants 

FOR  LADIES'  WEAR 

Botany  Wool  Serges,  Gabardines,  etc. 

FOR  MEN'S  WEAR 

Indigo  and  Black  Serges  and  Vicunas,  Grey  and  Fancy  Worsteds 

ALSO 


»E 


Pure  Wool    ISCOTTISH  WOOLLEN  I  Scotch  Tweeds 


Manufactured  in  Scotland  of  pure  new  wool,  free  from  cotton  or  other  vegetable  fibre, 
shoddy,  mungo,  thread  waste  or  any  other  remanufacturcd  wool. 

On  account  of 

THE  HEATHER  MILLS  COMPANY,  SELKIRK,  SCOTLAND 
SCOTCH  TWEED  MANUFACTURERS. 

From  whom  we  have  Sole  Canadian  Selling  Agency. 

Slocks  of  the   above  on   hand 
Ready  for  immediate  shipment 

C.  E.  ROBINSON  &  CO. 

Mappin  &  Webb  Building,   10  Victoria  Street 
MONTREAL 

Importers  Commission  Merchants 


riOTjrsraraiifH^^  alnui  ¥ii  ai  uTm^ii^irm^iJ^ftfta^^ 
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Silks 

for 

Summer 

Days 


CREPE  DE  CHINES 

SILK   [ERSEYS 

CHARMEUSE 

DUCHESSE 

TRICOTINE 
MESSALINES 

PONGEES 

GEORGETTES 

TAFFETAS 

SATINS 

HABUTAI 


We  specialize   in 

BROAD 

SILKS 


Now  Showing 
Extensive  Range  for  Fall 

Hamm  &  Riley  Silk  Co. 

LIMITED 

55  Bay  Street 

Toronto 


La  Jolie  Flounce 


another 


ric 


Midsummer  Styles 

Call  extensively  for 
Voile  Flouncings 


LA  JOLIE  FLOUNCE 

is  made  in  reproduced  hand-em- 
broidered patterns  on  a  beautiful 
finished  dependable  quality — 40 
inch  voile  in  all  desirable  shades. 
Our  No.  295  Plain  Voile  of  same 
quality  as  LA  JOLIE,  in  44  inch 
width. 

Other  specialties  worthy  of  your 
consideration  are: 

CREPE  MIRABEAU 

A  uniform  standardized  quality 
silk  and  cotton  crepe  in  a  wide  range 
of  colors.  Ideal  for  smocks,  blouses, 
dresses,  kimonos. 

CHIFFONTINE 

A  lustrous,  soft  finish  silk  mixed 
fabric  in  the  season's  best  colors. 
Used  largely  for  linings  and  lamp 
shades. 

TAFFETEX 

The  highly  lustrous  silk  mixed 
material  in  popular  plain  colors  and 
two  tone  effects. 


WRITE  NOW  FOR  PARTICULARS. 

^eJHoi/seof(S 

ossAt&R 


AR.ie 


L6 


5th  Ave.  and  15th  St. 
NEW  YORK 
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toitem®l(i 

SIMULATION  FUg 


SIMULATION  FUR 
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SIMULATION   FUR 


"&^  frowns  &KA4 


SIMULATION  FIJI 


Firiif 

SIMULATION  FUI 


ciMllLATION  FUR 


?Mem&m&vm4 


xmrnmamm 


SIMULATION  FUR 


SIMULATION  FUR 
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A  MARK  OF  QUALITY 

['"r'HE  Shelton  Looms  Label  in  a  ready-made  garment  is  not 
I  a  only  an  identification  mark,  but  a  guarantee  of  the  utmost 
in  quality  and  value. 

When  you  ask  a  garment  manufacturer  for  Shelton  Looms 
materials,  stipulate  on  your  order  that  each  garment  must  have 
attached  thereto  a  Shelton  Looms  Woven  Silk  Label.  This  is 
your  assurance  that  you  are  getting  fabrics  of  exceptional 
beauty,  endurance  and  merit. 

The  Shelton  Looms  Label  helps  build  prestige  in  that  your  cus- 
tomers recognize  it  immediately  as  a  mark  of  acknowledged 
fabric  superiority.  They  know  that  you  are  giving  them  a 
product  worthy  of  the  high  standard  of  your  business. 

Our  national  advertising  in  all  the  better  class  magazines  is 
educating  millions  of  women  to  look  for  the  Shelton  Looms 
Label  in  ready-made  garments. 

SIDNEY  BLUMENTHAL|&CO.,Inc. 

395  Fourth  Avenue  New  York,  N.Y. 


THIS  GARMENT  MADE  OF.  FABRIC  FROM 
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-Artificial  Furs 
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"Admiration"  Crepe  de  Chine 

Washable 
Colors  hold  fast 

This    quality    excellent    for    Blouses,    Lingerie,    etc. 


Select   from  our  wide  range  of  — 

Georgette  Crepes  Crepe  de  Chines 

Chijfons  French  Voiles 

Ninons  Plain  and 

Fancy  Georgettes  Fancy  Satins 

Les  Successeurs  de 


ALBERT  GODDE,  BEDIN  &  CIE 

PARIS 

TARARE 

LYONS 

EMPIRE  BUILDING.    64  WELLINGTON   STREET    WEST 
Telephone:  Adelaide  3062 

TORONTO 


r««», 


<.,ni<*° 


US  U PRE  MO  "  FINISH 


Lustre  of  surpassing  radiance  dis- 
tinguishes this  B.  D.  A.  triumph. 
Dainty  silkiness  marks  its  elegance 
of  texture. 

As  a  warp  sateen  of  rare  beauty, 
B.  D.  A.  SUPREMO  is  a  lining  par  ex- 
cellence and  replaces  silk  for  many 
purposes  and  may  be  used  for 
blouses  and  trimmings. 


THE  BRADFORD  DYERS  ASSOCIATION,  LTD. 
OF  BRADFORD,  ENGLAND 
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As  in  the  Olden  Days 

no  item  of  Milady's  wearing  apparel  receives 
more  critical,  careful  consideration  in  its 
selection,  than  her  MILLINERY. 

You  will  find  in  our  exhibit  a  wealth 
of  suggest  ions  for  ere  at  ing  seasonable     I 
bus  iness. 

Our  travellers  are  now  out  with 
early  Fall  samples  at  special  prices. 
Our  samples  will  convince  you  of 
the  advantage  of  buying  from  us  at 
manufacturers'  prices. 

The  heavy  demands  of  the  past  season,  which  exceeded  our  anticipations  and  our 
provision  for  same,  made  it  impossible  for  us  to  fill  all  our  orders.  We  sincerely  regret 
this  inability,  but  are  pleased  to  announce  that  with  two  factories  now  working  we  will 
be  able  to  promise  IMMEDIATE  DELIVERY  on  orders  for  Fall  lines. 

Toronto  Hat  Co.,  Ltd. 

Manufacturers  to  the  Trade 
76  Wellington    St.  W.,  Toronto,  Ontario 


Branch: 
Cttizen  Building 

Ottawa 
A.  J.  AYEARST 


V£ft 


Branch: 
Hammond  Block 
Winnipeg 
J.  G.  MARTIN 


"WW 
DYNAMO  BRAND 


By  this  Mark  you  are  enabled  to 
recognise  MALINES  which  can- 
not be  equalled  in  Quality—absolute 
Exclusiveness  and  Economy. 


"Dynamo  Brand "  Malines 

Are  guaranteed  Rainproof.  They  resist  Rain — Dampness — 
Snow — Sun  and  Perspiration. 

They  excel  where  others  fail,  and  they  naturally  become  the 
ideal  Maline  for  Millinery  and  for  Maline  Scarves,  so  appro- 
priate for  evening  wear.  They  are  economic,  because  one 
yard  of  Dynamo  Maline  offers  more  advantages  than  two 
yards  of  any  other  make.  Buy  Dynamo  Maline,  it  is  the 
Original  Guaranteed  Rainproof  Maline. 


MONTREAL 
Room  705 

Read  Blag. 
Tel.    Main    6524 


CHAS.  MOUTERDE  {United  Makers) 

The  only  selling  agents  for  Gros  Million  &  Co,  of  Lyons  (France)  for  the 
Dominion  of  Canada.     We  only  sell  to  the  Wholesalers. 


80  Wellington 
St.  West, 

TORONTO 
Tel.  Adel.  4184 
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"A  Fine  Hat  Needs  a  Fine  Day" 

Milliners  Keep  Up  Spirits  Though  Customers'  Steps  Lag       \\  eddings  And  Race  Week  in 
Toronto  Produce  Smiling  Countenances — Big  Hats  to  Have  Creat  Vogue  And 

Bright   Colors  —  Velours   in    Fall. 


THE  retail  millinery  shops  have 
passed  through  a  very  difficult 
period  with  very  good  spirit.  The 
weather  has  a  greater  influence  over  thL> 
millinery  trade  probably  than  almost  any 
other,  and  when  cold,  sunless  days  are 
the  order  all  through  the  early  spring 
months,  the  "little  milliners"  and  the  big 
ones  too,  have  a  very  trying  time  of  it, 
and  have  to  work  very  very  hard  to  get 
lackadaisical    customers   enthused. 

"We  have  had  a  great  set  back  in 
weather  conditions  this  spring,  but  busi- 
ness is  picking  up  splendidly  now,"  said 
one  retail  millinery.  There  are  so  many 
weddings  that  the  trade  has  been  very 
rushed  in  the  sale  of  better  class  dress 
hats,  and  we  look  for  considerable  of  this 
business  to  make  up  for  a  very  quiet 
season  in  the  general  trade." 

"At  Easter  time  business  was  very 
good,  but  it  stayed  so  cold  that  things 
were  very  slow  for  us  for  a  number  of 
weeks,"  said  another  millinery.  "But 
it  looks  as  if  we  were  to  have  a  very 
good  summer." 

Social  Functions  Make  Demand 
In  Toronto  there  are  a  number  of 
sources  throough  which  the  millinery 
trade  should  be  allowed  to  recuperate. 
Race  week  at  the  Woodbine  will  be  a 
gala  affair  and  the  world  and  his  wife 
will  be  there.  The  word  "races"  is  syn- 
onymous with  new  chapeau,  in  the  opin- 
ion of  World's  wife!  Large  models  and 
small  toques  in  every  conceivable  color 
and  design  wil  be  required  by  those  wear- 
ing elaborate  toilettes  and  toilleurs  of 
fine  cloth.  The  cape  models  and  one- 
piece  frocks  will  demand  special  care  in 
the  choice  of  hats,  and  many  who  have 
heretofore  had  no  real  excuse  for  making 
so-called  extravagant  purchases  will  un- 
doubtedly invest  in  one  smart  chapeau 
and  others  in  one  or  two  or  maybe  more. 
Weddings,  too,  are  crowding  upon  each 
other,  and  the  exclusive  trade  is  taking 
good  business  to  its  favorite  milliners. 
Some  extremely  good  looking  creations 
have  owed  their  existence  to  the  spring 
bride,  and  there  are  hosts  yet  to  make 
their  appearance  during  the  next  few 
week.-.  With  fine  weather  conditions  the 
regular  trade^will  pick  up  considerably 
too,  and  in  fact  has  already  taken  several 
towards  its  more  normal  gait  in  the 
last  short  while.  Bright  shades  are  un- 
doubtedly to  sell  very  well,  and  as  sum- 
mer advances  large  colorful  models  in 
fabric — organdie,  crepe,  mohair — lace 
straw  and  sports  ^ilks  will  play  a  very 
big  part  in  the  millinery  world,  and  will 
set  the  stamp  of  approval  on  fabric  mod- 
el-,   which    are    going    to    have    a    very- 


strong  vogue  in  the  Fall — all  sorts  of 
velour  sports  shapes  being  predicted  for 
wear  with  the  checked  English  suitings 
which  are  already  being  given  advanced 
displays.  The  wholesale  millinery  houses 
admit  a  certain  quietness  just  now  but 
as  this  is  usually  the  "in-between"  sea- 
son   for    them    they    are    not    worrying. 


"Business  has  not  been  a-  ^ood  but  that 
was  to  be  expected  in  view  of  the  spring 
we  have  had,"  said  one  wholesaler,  in  dis- 
cussing the  situation  with  DRY  COODS 
REVIEW.  "People  were  naturally  back- 
ward in  making  purchases  when  there 
was  little  reason  for  them  to  do  so.  A 
fine  hat  needs  a  fine  day,  you  know." 


Si*    -J nd  Ideally  Bonnetted 

The  very  last  word  in  fashionable  millinery  is  displayed  on  this  golden-haired 
maiden  with  unconscious  charm.  It  is  of  pure  white  organdie  with  a  tiny  edge 
of   "Val."   lace   and    clusters   of   pink   and    blue    poaiea   catching    loops   of   white   satin 

ribbon. 
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Parisiennes  Favor 

Bright  Red  Hats 

Spring  Races  in  France  Bring  Out  Bright 
Shades  and  Smart  Designs 

PARIS. — "The  warm  days  are  bringing 
out  the  usual  number  of  spring  hats  at 
the  races  and  among  them  an  unusual 
number  of  reds.  These  are  bright 
splashy  reds,  nothing  dull  or  subdued,  the 
vivid  tones  of  cherries,  poppies  and  the 
like  making  up  some  of  the  smartest  hats 
seen.  One  from  Hamar  noted  recently 
was  broad  and  drooping  of  brim,  made  of 
horsehair  braid  and  trimmed  with  a 
wreath  of  silk  poppies. 

"Another  was  worn  by  a  model  from 
Lanvin  and  was  a  bright  red  taffeta  in 
the  usual  short  backed  mushroom  shape, 
About  the  edge  and  around  the  crown 
was  a  frill  of  the  taffeta,  fringed  on 
either  side  and  pleated  through  the 
middle,  the  whole  about  two  inches  wide. 
This  was  worn  with  a  white  cloth  dress 
embroidered   in  black. 

Cherry  Toque 

A  very  smart  toque  of  bright  glaz- 
ed cherry  leaves  and  cherries  was  also 
seen.  The  cherries  were  in  dark  as  well 
as  the  bright  red,  and  were  the  oblong, 
highly-glazed  variety.  Over  the  top  of 
the  head  the  crown  was  of  brown  tulle, 
and  the  leaves  were  put  on  as  though 
they  had  been  fastened  in  a  broad  irreg- 
ular wreath  about  the  head.  Over  the 
left  ear  a  bunch  of  the  cherries  dropped 
irregularly. 

"Lanvin  also  had  another  hat  of  self 
toned  blue  checked  cire  ribbon.  The  brim, 
rolled  up  rather  abruptly  off  the  face, 
was  wide  and  covered  with  blue  flowers. 
At  the  side  just  over  the  ear  was  a  small 
pink  rose  held  by  a  ribbon  passed  through 
a  slit  in  the  side  and  hanging  down  al- 
most to  the  waist.  The  ribbon  was  in 
bright  Lanvin  blue  and  made  the  entire 
hat. 

Flower    Facings 

"The  facing  of  small  flowers  to  all 
kinds  of  hats  comes  in  all  colors  and  is 
very  good.  Feathers  dipped  in  white  and 
colored  paints,  or  touched  at  the  ends 
with  the  paint,  are  being  shown  at  all 
the  smart  shops  for  toques.  Japanese 
and  Chinese  embroidery  is  prominent  just 
now  on  frocks,  hats,  pocketbooks  and 
bags."  Lace  for  summer  hats  is  to  be 
used  in  great  quantities  and  Russian 
toques  trimmed  plentifully  in  flowers  are 
being  shown.  For  later  on,  it  is  thought 
that  the  bandeau  covering  the  front  of 
toques  will  be  very  much  in  favor. 

Scratch  Felt 

The  Fall  season  is  spoken  of  as  seeing 
the  use  of  melusme  which,  translated, 
would  be  a  sort  of  scratch  felt.  The  long 
beaver  hair  felt  used  especially  for  tail- 
ored styles  is  also  very  interesting  for 
the  Fall  season.  The  communication  goes 
on  to  say  that  dressy  hats  for  the  fall 
will   probably  be   of  lighter  materials. 


Wedding  Veils  in  Paris 

Famous  Designers  Claim  Special  Arrangement  of  Lace  and  Tulle 

For  Their  Own  Exclusive  Models — Many  Beautiful  Effects 

Achieved — Flowers  Worn — Rich  Laces  Are  Rare. 


PARIS. — Many  important  weddings 
have  taken  place  since  Easter  in  the 
fashionable  Paris  churches.  Some 
brides  remain  true  to  the  short  wedding 
gown,  which  was  so  much  worn  during 
the  war,  and  many  wear  with  this  the 
long  court  train,  giving  a  finish  to  the 
white    satin    or    satin-crepe   gown. 

The  only  alteration  to  the  classical 
bridal  toilette  is  the  arrangement  of  the 
veil.  Short  lace  veils  are  worn  by  those 
lucky  enough  to  have  had  one  included 
among  the  wedding  gifts,  others,  less  for- 
tunate in  this  respect,  are  perforce  con- 
tent with  a  combination  of  lace  and  tulle, 
and,  in  many  cases,  with  an  all  tulle 
veil  of  white  maline.  Be  it  said  that 
gifts  of  valuable  lace  veils  are  less  fre- 
quent to-day  than  of  yore,  even  at  society 
weddings. 

Premet  suggests  a  classical  veil  of 
white  chiffon,  worn  Turkish  fashion;  that 
is,  open  in  front  to  show  the  face,  and 
fastened  to  each  wrist  to  form  the  sleeves 
of  the  dress.  This  veil  is  very  long  and 
completely  covers  the  train.  In  some 
cases  it  is  embroidered  all  over  with  tiny 
pearls. 

Diadem    Headdress 

Mademoiselle  Eliain  Benoist  d'Azy, 
whose  marriage  took  place  at  the  begin- 
ning of  April,  wore  her  veil  thrown  well 
back  from  the  face  and  held  in  position 
by  a  kind  of  diadem  edged  with  silver 
and  mother  of  pearl.  The  hair  showed 
above  the  diadem. 

Greek  bandlets  are  also  much  worn. 
At  Worth's  recently  were  shown  several 
bridal  coiffures  composed  of  bandlets  of 
orange-blossoms.  At  a  recent  wedding 
at  Saint-Honore  d'Eylau  the  bride  wore 
a  lace  veil  giving  a  beret  effect,  the  full- 
ness of  which  was  held  in  place  by  three 
tiny  wreaths  of  orange-blossom  buds,  fin- 
ished off  at  the  side  by  a  cluster  of 
flowers. 

Lace  veils  are  frequently  worn  as  bon- 
nets, that  is,  slightly  full  and  floating 
round  the  face,  which  is  extremely  be- 
coming. Mademoiselle  Guerou,  whose 
marriage  took  place  recently,  wore  a  lace 
veil  over  which  was  a  silver  ribbon  cover- 
ed with  tiny  orange  blossom  buds.  This 
same  silver  ribbon  was  worn  as  a  kind 
of  chin-strap  which  suited  the  charming 
young  face  of  the  bride  to  perfection. 

Other  brides,  blessed  with  regular  and 
dainty  features,  wear  their  veils  "a  la 
religieuse" — that  is,  as  the  nuns  do.  A 
large  lily  is  worn  over  each  ear  and  the 
folds  of  the  veil  fall  in  straight  lines, 
framing  the  face. 

Use  of  Silver  Tulle 

Molyneux  favors  the  bridal  veil  of  sil- 
ver tulle,  to  be  worn  with  certain  dresses 
of  his  creation  of  heavy  brocade.  These 
gowns  recall   the   middle   ages,  although 


the  brocades  employed  are  more  of  the 
Renaissance  period. 

Many  girls  who  do  not  possess  lace 
veils  employ  wide  lace  scarfs  or  bon- 
nets which  fall  on  either  side  of  the  face. 
One  bride  recently  wore  one  of  these 
loose  bonnets  with  the  classical  tulle  veil. 
A  wreath  of  large  white  roses,  rather 
similar  to  those  worn  by  the  "premieres 
communiantes"  encircled  her  forehead. 
This  forms  a  most  attractive  headdress 
for  piquant  young  faces. 

In  general,  veils  are  being  worn  short- 
er than  they  were,  even  when  the  dress 
itself  is  full  length. 


THE    UNACCEPTED    GIFT 

THE  most  expensive  hat  in  the 
world  may  have  to  go  begging 
for  an  owner.  For  the  lady  for 
whom  it  was  "ordered"  cannot  accept 
it  and  who  is  there  who  will  pay  $5,000 
for  a  chic  little  black  Milan  chapeau  ? 
Three  thousand  milliners  of  the  United 
States  stood  sponsor  for  this  hat,  and 
there  were  placed  upon  it  nine  beauti- 
ful fins  of  paradise  valued  at  $500  each. 
Forty-eight  tiny  bits  of  silk  represent- 
ing the  states  were  used  to  make  the 
lining. 


The  finished  product  was  to  be  present- 
ed with  due  ceremony  to  Mine.  Des- 
chanel,  wife  of  the  President  of  France. 
When  madame  was  acquainted  of  the 
completion  of  this  wonderful  creation, 
she  graciously  begged  to  be  excused  from 
accepting  such  an  offering  of  luxurious 
adornment.  Fourteen  points  were  de- 
tailed in  the  letter  explaining  why  it 
would  be  impossible  for  Madame  Des- 
chanel  to  accept  this  gift,  according  to 
an  advice  from  New  York.  The  reasons 
why  the  gift  could  not  be  accepted  were 
cabled  by  the  Society  for  the  Improve- 
ment of  Millinery  Art  in  France  to  the 
MilMnery  Jobbers'  Association  of  the 
United  States. 
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Official  Figures  of  First  Fur  Sale 

Report   on   Auction   in  Montreal  Shows   Complete  List  of  Canadian  and   Foreign 
Pelts  Sold     Average  and  Range  of  Prices  and  Grading  of  Skins — $1,225 
For  One  Silver  Fox,  $1.50  For  Another — Optimistic  lor  Second 

Sale  in  August. 

THE  Canadian  Fur  Auction  Sales  Company  has  handed  DRY  GOODS  REVIEW  the  official  report 
of  prices  received  at  the  March  auction.  The  sales  are  reported  in  detail  herewith  and  should 
prove  of  utmost  interest  to  the  trade.  The  success  of  the  sale  was  a  matter  of  great  satisfaction 
to  all  concerned,  and  the  company  is  already  hard  at  work  on  plans  for  the  second  sale  to  be  held  in 
Montreal  in  August. 

There  is  considerable  discussion  among  the  fur  men  as  to  prices  for  Fall  and  Winter — the  quiet 
that  is  reigninp  in  the  retail  market  just  at  present  is  said  to  be  causing  a  little  uneasiness — but  all  are 
agreed   that  the  demand  for  Canadian  furs  will  not  slacken. 

The  Auction  Sales  Company  stated  in  Montreal  a  few  days  ago  that  the  reason  for  the  decided 
preference  for  Canadian  skins  was  because  of  their  freshness.  The  quality  benefits  by  comparison  with 
pelts  from  other  markets,  and  the  directors  of  the  company  are  all  optimistic  over  the  outlook  for  the 
next  Canadian  sale. 

The  detailed  table  given  herewith  grades  the  skins,  shows  the  quantities  that  were  sold  and  the 
average  price  of  each.     The  high  and  low  prices  are  given  in  detail. 

It  will  be  noted  that  the  lowest  price  for  silver  fox  is  placed  at  $1.50.  The  reason  for  this  was 
that  the  skin  was  a  damaged  one,  and  actually  sold  for  this  ridiculously  low  price.  The  figure  is 
quoted  merely  in  the  interest  of  absolute  accuracy.  The  quotations  indicated  by  an  "X"  are  non-Can- 
adian skins,  but  the  Sales  Co.  has  given  permission  for  these  figures  to  be  published  along  with  those 
dealing  with   strictly  Canadian  sales. 


The  Canadian  Fur  Auction  Sales  Report 

Averages,  March,   1920 


ARTICLE  GRADE 

MOLES    1  &  2 

MINK     1  &  2  Cue.  &  E.  Can. 

1  &  2   Nor.   Ont. 

1  &  2  Nor.    W.   Can. 
ERMINE   1  &  2   Eastern 

1  &  2   Western 
OTTER    1  &  2  Que. 

1  &  2 

AMERICAN  OPOSSUM Ex.  Lg.  &  Lg. 

Med.  &  Small 

SKUNK   Black  &  Short 

Long 

Broad 
MARTEN    Dark 

Brown 
Pale 

RED  FOX 1  &  2 

RACCOON    ' 1  &  2 

MUSKRAT    Winter   &   Fall 

Spring 

CROSS  FOX 

SILVER  FOX   

WOLF    1  &  2 

WHITE  FOX   1  &  2 

LYNX    1  &  2 

FISHER     1 

2 

MARMOTS    

OPOSSUM,  Aust Blue 

Pale  &  Red 
Tasmanian 

SQUIRRELS  Russian 

BEAVER 1  Large  &  Ex.  Lg. 

1  Med.  &  Small 

2  Lg.  &  Ex.  Lg. 
2  Med.  &  Small 


AVERAGE 


RANGE 


.47 

.35 

.65 

33.21 

20.00 

75.00 

29.25 

18.50 

36.25 

30.25 

23.00 

36.00 

2.09 

1.25 

2.55 

2.17 

1.55 

2.70 

62.10 

56.00 

77.00 

49.43 

25.00 

105.00 

3.07 

2.35 

3.90 

1.59 

1.02 

2.25 

7.52 

3.80 

10.00 

5.52 

3.60 

7.50 

3.15 

1.50 

4.35 

146.80 

100.00 

201.00 

69.87 

40.00 

115.00 

47.66 

35.00 

52.00 

36.92 

26.00 

51.00 

10.58 

4.45 

30.00 

4.43 

2.05 

6.00 

5.94 

4.60 

6.35 

98.41 

4.00 

280.00 

318.59 

1.50 

l,225.0(i 

27.27 

13.00 

32.00 

66.33 

49.00 

70.00 

55.25 

36.00 

62.50 

173.00 

100.00 

365.00 

110.00 

75.00 

145.00 

2.72 

2.65 

2.75 

5.12 

1.25 

7.55 

3.24 

2.10 

4.45 

5.67 

3.00 

9.90 

1.97 

1.40 

2.60 

65.20 

54.00 

106.00 

31.45 

30.00 

35.00 

54.30 

53.00 

60.00 

25.90 

25.50 

28.00 
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Order  of  Sale 

At  St.  Louis  Auction 

Funsten  Bros.  Program  Extends  Over  17 
Days  to  Avoid  Night  Sessions 

The  order  of  sale  of  the  $30,000,000. 
May  fur  auction  of  Funsten  Bros.  &  Co., 
of  St.   Louis,  follows: 

The  selling  extends  over  seventeen 
business  days.  Heretofore,  none  of  the 
sales  lasted  more  than  twelve  days. 
Aside  from  the  fact  that  the  offerings 
are  larger  than  ever  before,  the  sale  was 
scheduled  over  a  longer  period  to  avoid 
night  sessions,  if  possible.  The  order  of 
sale  is: 

Monday,  May  10.-6,000  Alaska  seal 
skins  dressed,  dyed  and  machined,  for 
account  of  U.  S.  Government;  5,500  Alas- 
ka seal  skins,  dressed,  dyed  and  mach- 
iner,  for  account  of  other  shippers;  772 
seals  for  account  of  Japanese  Govern- 
ment; 568  broadtails,  17,000  Persians  and 
shiras,  15,000  fishers,  14,000  marten, 
6,000  stone  marten,  2,500  baum  marten. 

Tuesday,  May  11.-9,600  badgers,  28,- 
000  house  cats,  180  wolverines,  11,000 
white  fox,  1,000  blue  fox,  2,100  cross  fox, 
1,200,000    squirrels. 

Wednesday,  May  12.-2,000  bear,  2,675 
bair  seals,  350  mountain  lion,  119  leopard, 
and  leapard  cats,  4,600  reindeer,  550,000 
opossum. 

Thursday,  May  13. — 1,500  silver  fox. 

Friday,  May  14.-16,500  wildcat,  15,- 
000  lynx  cat,  2,900  lynx,  175,000  raccoon. 

Saturday,  May  15. — 2,400  fiscachas, 
10,000  chinchilla  cats,  2,400  chinchilla, 
180,000  ermmine,  white;  35,000  ermine, 
gray;  80,000  ermine,  brown. 

Monday,  May  17.-160,000  mink. 

Tuesday,  May  18.-7,8000  sables,  37 
Japanese  sables,  7  <:>ea  otter. 

Wednesday,  May  19.-9,000  red  fox. 

Thursday,  May  20.-400,000  skunk. 

Friday,  May  21, — 1,300  guanacos,  1,000 
pahmi,  10,500  dressed  lamb,  19,000  dyed 
lamb,  25,000  wombats,  15,000  wallaby, 
3,200  kangoroo,  450,000  white  hares,  157,- 
000  rabbits,  Dutch  and  Belgium. 

Saturday,  May  22. — 550,000  marmots, 
65,000  Australian  red  fox,  7,000  macedon- 
ian  red  fox,  1,475  swift  fox,  22,000  South 
American  fox. 

Monday,  May  24.-800,000  muskrats, 
240,000  muskrats,  southern;  40,000  musk- 
rats,  black;  60,000  seal-dyed  muskrats, 
500  seal-dyed  muskrats,  plaets. 

Tuesday,  May  25.-150,000  fitch,  2,250,- 
000  moles,  150,000  kolinsky. 

Wednesday,  May  26. — 32,225  dozen 
coneys  sea  lines,  nearseals  and  molines, 
1,500  sealine  plates,  200  near-seal  plates, 
16,000  China  mink,  80,000  Japanese  mink, 
10,000  Japanese  fox,  7,000  Japanese  mar- 
ten, 10,000  flying  squirrel,  12,000  coat 
bags,  140,000  dog  mats,  3,400  dog  robes, 
1,800  thibet  robes,  5.000  thibet  skins,  31,- 
000  barunduki,  6,700  white  kid  skins  and 
sundries  and  dyed  furs. 

Thursday,  May  27.-15,000  ponies,  400,- 
000  Australian  opossum,  150,000  ringtail 
opossum,  4,800  otter,  21,000  beaver,  150,- 
000  nutria. 

Friday,  May  28.-16,000  gray  fox, 
16,000  ringtail  cats,  175,000  civet  cats, 
70,000  wolf. 


Paris  Reigns  Supreme 

This  fascinating  little  Parisienne  was 
"snapped"  at  the  race  meet  at  Longchamps 
and  wears  an  odd  up-turned  sailor,  a 
printed  organdie  skirt  and  a  luxurious  grey 
squirrel  wrap  with  that  distinctive  charm 
characteristic  of  all  her  countrywomen. 
Fashions  from   Paris. 


Readjustment  Is  Pending 

ST.  LOUIS,  May  12.— That  the  fur 
market  is  moving  inevitably  to  a  re- 
adjustment which  will  be  the  basis  of 
future  operations  in  the  fur  industry,  and 
that  this  tendency  is  being  more  strongly 
confirmed  with  the  sale  of  every  succeed- 
ing article  at  the  Funsten  Bros.  &  Co. 
International  Fur  Exchange  auctions 
here,  is  the  opinion  prevalent  among 
dealers  after  the  first  two  and  a  half 
days  of  selling.  "Sensible  deflation"  is 
the  need  of  the  hour,  leaders  of  the  in- 


dustry maintain,  and  they  express  them- 
selves as  being  in  substantial  agreement 
with  the  statement  made  by  Col.  Philip 
B.  Fouke,  president  of  the  exchange,  to 
the  effect  that  on  a  level  lower  than  Feb- 
ruary prices  furs  will  be  on  a  sound  basis, 
with  prospects  of  a  great  rush  of  busi- 
ness certain. 

There  are  those  here  who  maintain 
that  the  prices  obtained  at  the  New  York 
fur  sales  were  artificial,  and  that  the 
same  holds  true  for  the  auctions  here,  but 
the  consensus  of  opinion,  however,  is  that 
the  prices  established  at  the  auctions  will 
be  the  foundation  upon  which  business 
will  be  transacted  following  the  close  of 
the  auction. 

Opossum  To-day's  Feature 

The  sale  of  550,000  opossum  skins, 
which  will  be  put  on  the  block  late  this 
afternoon,  will  be  the  feature  of  to-day's 
offerings,  and  dealers  are  freely  predict- 
ing an  average  decline  of  30  per  cent,  for 
both  opossum  and  the  other  lots  to  be 
disposed  of  this  afternoon.  At  these 
prices,  a  resumption  of  manufacturing 
activities  and  of  retail  trade  is  expected 
by  those  in  touch  with  conditions  within 
the  next  six  weeks. 

The  close  of  the  second  day  of  selling 
last  night  convinced  the  fur  dealers  and 
manufacturers  who  have  been  watching 
the  results  that  the  price  trend  for  almost 
all  articles  throughout  the  sale  will  aver- 
age at  least  a  25  per  cent,  decline  from 
February  figures. 


New  York  Sales 

Very  Disappointing 

Drooped  33  1-3  Per  Cent,  on  $12,000,000 

Worth  of  Pelts— Only  One  or  Two 

Offerings  Stay   Up 

The  New  York  Fur  Auction  Sales  com- 
menced on  April  10,  and  continued  eight 
days.  Pelts  valued  at  $12,000,000 
brought  $8,000,000— full  33  1-3  per  cent, 
shrinkage.  With  one  or  two  exceptions 
the  entire  list  of  offerings  showed  a  de- 
cline ir.  prices. 

That  the  sale  was  not  entirely  suc- 
cessful, from  the  viewpoint  of  shippers 
and  the  selling  organization,  is 
generally  conceded.  The  consensus  of 
opinion  appears  to  be  that  the  spring 
auctions  should  have  been  abandoned  this 
year  in  view  of  the  tight  money  situation 
which  was  expected  to  keep  dealers  in 
the  local  market  from  buying  heavily. 

It  is  no  secret  that  a  vast  majority  of 
the  skins  were  bought  back  by  the  orig- 
inal shippers  who,  in  order  to  save  money 
on  commissions  due  the  New  York  Fur 
Auction  Sales  Corporation,  bid  less  than 
they  had  paid  for  the  goods,  thereby 
creating  what  is  generally  regarded  as 
an  artificial  and  deceptive  price.  At  the 
same  time,  however,  there  is  no  doubt 
of  the  fact  that  a  number  of  lots  of  goods 
were  sold  at  good  margins  below  market. 
It  remains  to  be  seen  whether  the  old 
market  prices  or  those  actually  paid  in 
the  minority  of  cases  at  the  sale  will  pre- 
vail in  the  months  to  come.  , 
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to  Improve  upon  Nature 's Handiwork 
by  Making  Furs  More  Beautiful 

is  the  purpose  of  our  organization  and  the  aim  of 
our  laboratory  staff  of  expert  dyers  and  dressers. 

You  can  rely  on  the  dye 

when  it's  HOLLANDER'S 

The  risk  is  removed  from  fur  dyeing  by  entrusting 
your  furs  to  the  care  of  most  experienced  and  suc- 
cessful dyers  in  the  business. 

A  new  development  in  the  Canadian  fur  manufac- 
turing trade  is  the  presentation  of 

Electric  Seal 

Made-in-Canada  by  Hollander 

This  has  hitherto  been  exclusively  produced  in 
France,  and  we  are  proud  of  the  fact  that  we  are 
now  in  a  position  to  offer  it  as  a  domestic  product. 


A.  Hollander  &  Son,  Limited 

64  Queen  Street         --         Montreal 
N.Y.  Office:  129  West  30th  Street 


5 


i 


"♦xir/tfritoYirftW^itovr/^iiY^ 


■Y.  SB  ;•"•;  :•:■:,  SE  iMWiftMWl  5E3E 


Dry  Goods  Review 


FUR    DEPARTMENT 


1 


We    specialize    in    Ladies'    fine  Neckwear  and  Jackets. 

Our  travellers  will  show  you  one  of  the  choicest  ranges 
on  the  road,  all  up  to  the  Coristine  Standard  of  excellence. 


JAMES  CORISTINE  &  CO., 


LIMITED 


MONTREAL 
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The  British  Hosiery  Trade 

Reconstruction  Proceeding  Favorably  in  Spite  of  Difficulties    -Export  Orders  Pour  In — Labor 
Demands  Continue — Difficulty  in  Securing  Right  Kind  of  Yarns  —  Competition 

Keeping  Prices  Up. 


Till-;  hosiery  shortage  continues  to 
cause  great  anxiety.  Canadian 
wholesalers  state  they  are  being 
forced  to  buy  almost  exclusively  in  the 
home  market  and  that  the  domestic  mills 
cannot  begin  to  take  care  of  their  re- 
quirements. Those  who  desired  to  pur- 
chase British  goods  found  themselves 
face  to  face  with  continuously  new  ad- 
vances and  even  if  they  were  willing  to 
meet  these  prices,  deliveries  were  very 
unsatisfactory.  In  view  of.  the  condit- 
ions, the  report  published  herewith  from 
a  recent  issue  of  the  Drapers'  "Record" 
should  prove  enlightening,  and  at  the 
same  time  should  offer  encouragement 
to  those  in  the  trade  who  are  being  most 
inconvenienced.  The  indications  are 
hopeful,  and  it  would  look  as  if  matters 
should  ease  up  before  very  many  months. 

The  British  hosiery  trade,  particularly 
that  portion  of  it  centred  in  Nottingham- 
shire and  Leicestershire,  is  experiencing 
one  of  the  most  prosperous  business 
booms  ever  known  in  its  history. 

According  to  the  "Drapers'  Record" 
ever  since  the  armistice  was  signed  a 
flood  of  orders  has  been  pouring  in  in  un- 
precedented volume.  For  one  thing,  once 
hostilities  ceased  markets  that  had  been 
cut  off  from  supplies  for  years  were  glad 
to  have  an  opportunity  of  placing  orders 
for  British  hosiery  goods,  whose  repu- 
tation for  value  and  soundness  had  been, 
if  anything,  enhanced  in  the  minds  of 
those  who  had  for  so  long  had  to  dis- 
pense with  them  owing  to  the  war. 

Export  orders,  particularly,  have  exer- 
cised a  very  big  influence  in  the  Eng- 
lish market.  No  sooner  were  the  re- 
strictions eased  than  a  perfect  deluge  of 
inquiries  and  orders  swept  the  factories 
of  Leicester  and  Nottingham  districts 
and  to  the  Scottish  centres,  and  the  most 
importunate  buyers  were  those  from 
Scandinavia,  Belgium,  France,  Holland, 
and  the  Continent  in  general.  United 
States  buyers  have  also  been  eager  to 
place  orders,  and  in  some  quarters  man- 
ufacturers declare  that  they  are  doing 
better  business  with  the  United  States 
than  ever  before.  Each  month,  so  far, 
has  seen  a  continuance  of  these  con- 
ditions, and  business  for  the  current  year 
is  expected  to  be  even  on  a  greater  scale 
than  that  of  1919. 

An    American    Official's    Report 

These  facts  are  very  well  known  in 
the  home  trade,  but  it  is  advisable  that 
conditions  as  they  exist  should  be  appre- 
ciated in  the  markets  overseas.  The  po- 
sition is  such  at  the  moment  that  an 
independent  report  on  the  state  of  the  in- 
dustry should  be  specially  welcomed 
abroad.  That  being  the  case,  special  value 
attaches    to    a    very   trustworthy    report 


made  recently  by  the  U.S.A.  Trade  Com- 
missioner (Mr.  Leonard  B.  Gary)  to  the 
Department  of  Commerce  at  Washing- 
ton. In  this  report  Mr.  Gary  sets  out 
the  condition  of  the  industry  as  he  found 
it  at  the  beginning  of  the  present  year, 
and  his  report  confirms  what  we  have 
already  written  above. 

Proceeding,  the  Commissioner  gives  an 
analytical  survey  of  the  British  hosiery 
trade.  He  says: — "The  demand  is  prin- 
cipally for  woollen  hosiery  and  under- 
wear, though  there  has  also  been  a 
strong  call  for  knitted  suits  for  children 
and  for  women's  jackets.  However, 
there  has  been  so  much  business  offered 
that  most  manufacturers  are  inclined  to 
avoid  orders  for  novelties  and  to  confine 
themselves  to  the  production  of  hose  and 
underwear.  The  demand  for  silk  hose 
and  half-hose  has  been  exceptionally 
good,  but  difficulty  lias  been  experienced 
in  obtaining  silk,  raw  silk,  and  silk  yarn." 

The    Labor    Position 

On  the  labor  question  he  writes: — "In 
the  Nottingham  district  the  labor  supply 
is  sufficient  for  the  existing  plants;  there 
is,  however,  a  shortage  of  auxiliary 
workers.  In  Leicester  there  is  a  real 
shortage  of  workers,  and  many  girls  are 
being  trained  for  the  hosiery  mills. 
Manufacturers  in  this  industry  say  that 
they  have  not  found  a  disposition  on  the 
part  of  workers  in  general  to  reduce  out- 
put. While  there  has  been  a  reduction  in 
output  of  20  per  cent,  as  compared  with 
pre-war  production,  this  is  due  to  the 
diminution  in  the  number  of  hours 
worked  and  to  the  fact  that  machinery 
is  in  a  run  down  condition.  The  de- 
crease in  output  attributable  to  shorter 
working  hours  is  estimated  as  12%  per 
cent.  Before  the  war  the  hosiery  trade 
worked  58  hours  a  week.  This  has  now 
been  reduced  to  48  hours.  The  Whitley 
Joint  Indutrial  Council  has  been  in  oper- 
ation for  18  months,  and  has  worked 
satisfactorily,  from  the  point  of  view  of 
both  employer  and  employee.  Wages,  as 
compared  with  the  pre-war  scale,  have 
been  increased  about  85  per  cent." 

We  may  add  that  further  increases 
of  wages  are  probable.  Meanwhile,  man- 
ufacturers are  sparing  no  efforts  to  in- 
crease production,  and  new  machinery 
and  equipment  is  being  installed  as  fast 
as  it  can  be  obtained  from  the  makers. 
Already,  since  Mr.  Gary's  report,  output 
is  improving,  and  it  is  hoped  in  the 
course  of  time  that  the  volume  will  ap- 
proach and  surpass  pre-war  figures. 

From    V-Tar   to   Peace 

In  this  connection,  as  Mr.  Gary  points 
out,  it  is  especially  necessary  to  empha- 
size  how   handicapped   the    industry   has 


been  to  face  a  revival  of  peace  trading, 
owing  to  the  strain  imposed  on  the  whole 
industry  during  the  war  years.  Prac- 
tically throughout  the  war  hosiery  mills 
were  running  continuously,  and  it  was 
impossible  in  many  cases  to  effect  proper 
repairs  and  renewals.  The  strain  on 
machinery  and  personnel  was,  of  course, 
terrific,  and  only  time  can  restore  either 
to  the  normal.  Most  mills  wish  to  instal 
new  machinery,  but  the  demand  is  so 
heavy  it  cannot  be  entirely  met  by  home 
manufacturers.  Before  the  fall  in  the 
exchange  became  so  acute,  very  big  or- 
ders for  knitting  machines  were  placed 
in  the  United  States;  but  the  decline  in 
sterling  made  the  cost  of  purchasing 
practically  prohibitive,  and  imports  of 
American  machinery  declined  in  conse- 
quence. Contemplated  extensions  and 
improvements  were  inevitably  held  up 
and  delayed.  If  the  present  improve- 
ment in  the  position  of  the  exchange  is 
maintained,  it  will  again  be  possible  to 
secure  American  machines,  and  the  pro- 
cess of  expanding  the  capacity  of  the 
hosiery  industry  will  be  thereby  exped- 
ited. 

Why   Prices  Continue   High 

Prices  are  high,  both  because  of  the 
competition  among  buyers  for  delivery 
and  owing  to  the  increased  intrinsic  costs 
of  labor  and  material.  The  higher  cost 
of  labor  has  already  been  referred  to. 
The  position  as  regards  material  is  that 
hosiery  manufacturers  experience  very 
great  difficulty  in  obtaining  yarns  in 
adequate  quantities  and  of  the  sorts  they 
need.  Spinners  in  many  cases  refuse  to 
make  contracts  for  yarns,  while  deliver- 
ies under  existing  contracts  are  irregu- 
lar. A  comparison  of  costs  for  1915 
shows  that  cotton  yarns  which  in  1915 
cost  7%d.,  in  December,  1919,  cost  4s. 
l%d.  Wool  yarns,  which  in  1915  cost  2s. 
6d.  to  2s.  10d.,  cost  at  the  commence- 
ment of  the  current  year  12s.  6d.  to  1.3s. 
6d.  The  costs  of  raw  cotton  and  wool 
still  show  an  upward  tendency,  and 
prices  for  yarns  are  firm,  with  a  rising 
tendency. 

Nevertheless,  the  hosiery  industry  of 
Great  Britain  is  in  a  strong  position. 
The  character  of  its  productions  is  still 
supreme,  and  every  effort  is  being  made 
to  cope  with  the  great  demands  being 
made  upon  it.  The  course  of  time 
should  show  that  it  will  emerge  through 
the  present  difficult  period  of  reconstruc- 
tion in  a  stronger  position  than  ever, 
with  its  great  world-wide  connections 
attended  and  ramifying  on  a  larger  scale 
even  than  in  pre-war  days. 
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Coats  Are  Better  Than  Pullovers 

Sweaters  for  Summer  Are  Gay  and  Colorful —  Deliveries  Are  Late,  But  Demand  is  Persistent 
—Coat  Models  Succeed  Pullovers — Filet  Designs  in  Vogue — Models  From  France 

and  Switzerland — Fall  Forecast. 


THE  needs  of  the  summer  girl  have 
been  well  looked  after  by  the  mak- 
ers of  knitted  accessories  and 
sports  attire.  Never  since  the  vogue  for 
knitted  silks  and  woollen  garments 
stepped  into  the  realm  of  fashion  has 
there  been  such  variety  in  color  and  de- 
sign displayed  as  the  retailers  are  now 
showing  for  immediate  wear.  The  knitt- 
ed goods  manufacturers  are  claiming  to 
be  having  a  terribly  hard  time  of  it  and 
the  retailers  are  not  making  their  prob- 
lems any  lighter.  "We  cancelled  a  big 
spring  order  just  a  few  days  ago,"  one 
retailer  admitted.  "The  goods  should 
have  been  delivered  us  in  February 
and  it  is  now  May  and  we  were  no  nearer 
receiving  the  consignment,  so  we  simply 
had  to  cancel  it,  as  the  stuff  that  we 
wanted  would  be  no  use  now  even  if  we 
could  get  it.  The  styles  we  are  stocking 
have  been  spring  goods." 

"How  about  prices  on  the  new  ship- 
ments?" this  retailer  was  asked. 

"They  are  advancing  of  course,  though 
not  unreasonably,  when  the  jump  in  yarn 
prices  are  considered." 

Tripled   in   Year 

DRY  GOODS  REVIEW  was  told  by  one 
manufacturer  that  yarn  which  cost  $1.50 
last  year  is  now  84.00.  Hosiery  that 
this  maker  could  sell  then  at  $3.40  must 
now  be  priced  at  $7.  Yarn  prices  have 
gone  up  with  leaps  and  bound  and  the 
trade  is  badly  handicapped  by  the  short- 
age and  increasing  prices.  "We  simply 
cannot  keep  up  with  our  orders,"  is  the 
admission  of  the  knitted  goods  manufac- 
turers. And  the  demand  for  all  lines  in 
sweaters  is  as  big  as  ever,"  stated  all 
the  retailers.  "Pullovers  are  not  selling 
quite  as  well  as  the  coat  styles  this  sea- 
son, and  the  'tuxedo'  style  seems  to  be 
loaders  in  the  best  sellers  so  far  this 
spring." 

From  Europe  and  the  Orient 

The  T.  Eaton  Company  of  Toronto  has 
a  unique  collection  of  sweaters  in  silk 
and  wool  ranging  from  $15  to  $75  a 
piece.  These  novelty  lines  are  of  course 
for  the  exclusive  trade  and  include  some 
wonderful  creations  from  France,  Swit- 
zerland and  Japan.  One  beautiful  Swiss 
model  is  in  an  oyster  white  figured  tric- 
olette  of  rare  quality  and  artistic  de- 
sign. A  beautiful  Japanese  coat  in  pure 
Japanese  woven  silk  is  in  a  loose  man- 
darin design  in  rich  blue  with  a  touch 
of  oriental  color  introduced.  Vivid  hues 
are  exploited  in  many  handsome  im- 
ported models  designed  for  wear  at  the 
fashionable  summer  resorts.  These  will 
be  donned  with  smart  silk  sport  skirts 
in  Baionette  satin  or  Kumsi-Kumsa  silk, 
and  will  prove  one  of  the  most  accepted 


forms    of   attire    for   fashionable   women 
this  summer. 

The    New    Tie-Backs 

Among  the  models  of  more  popular 
appeal  are  very  good  looking  wool  coats 
and  pullovers,  retailing  from  $6  to  $10, 
and  $15,  while  tricolette  is  also  shown 
in  a  variety  of  pullover  designs  that 
closely  resemble  the  smart  over  blouses 
which  sell  in  the  waist  department. 

Very  new  are  the  "tie-back"  models  in 
both  tricolette  and  wool.  These  smart 
little  models  are  fashioned  on  neat  sur- 
plice lines  and  cross  over  forming  a  "V" 
neckline.  Long  sash  ends  pass  neatly 
about  the  normal  waist  lins.  and  knot  in 
flat  streamers  at  the  back.  These  mod- 
els in  silk  or  wool  are  being  made  to 
detail  as  reasonably  as  $8.75  and  are 
showing  in  a  wide  variety  of  summer 
colors.  One  feature  of  these  tie-backs 
is  that  they  are  intended  to  wear  with 
a  tailored  or  sports  skirt  and  do  not 
require  a  shirt  waist  or  blouse  to  be 
worn  underneath.  They  will  make  .in 
excellent  complement  for  the  suit  cos- 
tume on  cool  days.  Fawns  and  greys 
are  very  good  in  these  new  models, 
though  blues  and  rose  tints  are  also 
being  shown. 

"We  are  having  an  excellent  season  in 
sweaters,"  one  retailer  told  DRY  GOODS 
REVIEW,  "our  fall  prices  are  showing 
somewhat  of  an  advance  but  we  are 
sleeking  all  we  can  pet.  With  one  ex- 
ception the  deliveries  -ire  very  unsatis- 
factory and  we  have  been  very  much 
bothered  by  continuous  delays  from  all 
the  mills.  We  are  get  tin1?  the  bulk  of 
our  stuff  from  Canadian  makers,  though 
some  of  our  more  expensive  lines  in 
silk  and  wool  novelties  are  coming  from 
foreign   manufacturers. 

Coat  Styles  Preferred 

The  sweaters  that  are  in  biggest  de- 
mand for  cummer  wear  are  in  coat  styles 
with  sailor,  Dutch,  or  tuxedo  collars,  and 
flat  neatly  fastening  braided  belts  about 


two   cr   three   inches    in   width.     Raglans 

are  effective,  and  selling  well  in  Jersey. 

Pullover  Variations 

In  the  pullover  varieties  the  makers 
are  having  a  good  demand  for  both  the 
fish  tail  and  ripple  skirt  numbers,  while 
bell  sleeves  and  short  sleeves  with  cuffs 
are  being  asked  for.  Sleeveless  modpls 
have  lost  popularity  and  various  styles 
in  long  and  short  sleeves  are  being  asked 
for  instead.  Filet  is  one  of  the  big  sel- 
lers in  popular  lines  and  the  designs  are 
very  pretty  and  developed  in  many 
bright  hues. 

The    Shades    in    Demand 

There  is  an  increased  vogue  for  lemon 
yellow  this  summer  and  the  other  leaders 
in  color  are  turquoise  and  Oriental  blue, 
American  Beauty  Rose,  and  Folly — the 
new  tint  between  strawberry  and  cherry. 
It  is  very  vivid  and  very  pretty  when 
worn  with  white  skirts.  White  models 
in  the  knitted  coats  and  pullovers  are  to 
be  very  much  in  evidence,  and  it  is  said 
that  this  is. to  be  one  of  the  best  "white" 
summers  in  a  number  of  years.  There 
are  several  very  vivid  new  members  on 
the  color  card  that  are  to  be  featured, 
and  white  will  offer  a  very  acceptable 
contrast  when  a  change  is  desired. 
For  Fall  Wear 

The  novelties  in  scarfs  for  early  fall 
are  very  attractive — Eaton's  are  showing 
a  very  handsome  wool  wrap  cut  on  Dol- 
man lines  in  soft  dull  brown  with  a  roll 
trimming  band  extending  about  the  neck- 
line and  down  the  fronts  in  a  smart 
figured  effect  of  white  and  brown.  Wide 
shawl  scarfs  will  again  be  good  this 
fall  in  plaid  and  striped  effects  and  in 
good  big  checks  combined  with  plain 
tones.  All  shades  of  brown  will  be  very 
good  with  blues  and  greys  and  pastels 
holding  their  own  in  popular  favor.  A 
dull  bronze  tinged  orange  is  being  fea- 
tui-ed  just  at  present  along  with  tur- 
quoise and  terra.  Rather  striking  com- 
binations in  color  are  being  shown  espec- 
ially in  the  jersey  smock  numbers  which 
feature  three  quarter  length  sleeves  and 
round  neck  lines  without  collars. 


NOT  ENOUGH  DYES 

It  is  claimed  that  80  per  cent,  of  the 
dyes  now  being  used  in  Great  Britain 
are  of  home  production,  but  the  total 
quantity  available  does  not  appear  to  be 
sufficient  for  the  needs  of  the  textile 
manufacturers  to  say  nothing  of  high- 
class  dves. 


SUCCEEDS  FATHER 

E.  P.  Brown  has  succeeded  his  father, 
the  late  Mr.  C.  A.  B.  Brown,  as  vice- 
president  of  Will  P.  White,  Ltd.,  To- 
ronto. 
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ECONOMICAL 


because  they  wear  longer 


VOL  R  customers  will  appreciate  Buster 
Brown  Stockings.  Appreciate  the  way 
they  stand  up  under  hard  usage — the 
fewer  times  they  appear  in  the  mending- 
basket. 

Buster  Brown  Stockings  are  longer- 
wearing  because  they  are  closely-knit 
from  extra-long  yarn.  Shaped  to  fit. 
Triply  reinforced  at  the  toes  and  heels. 
Knitted  with  double-ply  legs  and  feet. 
Fast  dyes  keep  them  from  fading. 

Increase  your  sales  by  displaying 
Buster  Brown  Stockings  prominently  in 
your  store. 

If  you  do  not  already  carry  Buster 
Brown  Stockings,  your  wholesaler  can 
supply  you. 


Chipman-Holton   Knitting  Co.,  Limited    Hamilton,   Ontario 


U7>e  BVSFER  BROWN 


Buster  Brown's 
Sister's  Stockings 

are  excellent  for  the  irirls. 
Knitted  from  fine  two- 
thread  English  mercerized 
lisle,  in  Black.  Leather 
Shade.  Tan.  Pink.  Blue 
and  White.  Well  shaped 
and   moderately  priced. 
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Dainty  OXFORD  Underwear 

—  For  Ladies  — 

An    Ideal    Line    for    Summer    Selling 


BE  SURE  TO  SEE 

the  complete  range  of  OXFORD  Vests  --  Drawers  -- 
and    Combinations.       Summer    or    light     weights. 

The 

Oxford  Knitting  Company,  Ltd, 

Woodstock,  Ontario 


Western  Representative: 
T.  H.  WARDELL,  24  Aikens  Bldg.,  Winnipeg 

Ontario  Representative: 
H.  R.  BLADE,  Carleton  Chambers,  Ottawa,  Ont. 

Maritimes  Representative: 
F.  W.  McLEAN,  5  Paddock  Street,  St.  John,  N.B. 
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to  Find   ° 


Agents 

COYLE  &  RODGER 

230  McGill  St.,  Montreal 
R.  COPPING  &  SON 
31  Melinda  St.,  Toronto 

A.  R.  McFARLANE,  Vancouver 


IT  means  satisfaction  to  any 
man  who  has  ever  worn  St. 
George  Brand  or  St.  George 
"Woolnap"  Underwear.  Relatively  greater  satisfaction,  because 
these  garments  are  now  even  BETTER  than  before  the  war. 
That's  a   fact  that  will    appeal  to   underwear  buyers  these   days. 

Give  the  Fall  lines  your  critical  inspection.  Scotch 
Knit,  Heavy  Wool  Rib  and  Fine  Elastic  Combinations 
— worthy  of  your  strongest  recommendation. 
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THE  PURE  WOOL  *^- 

UNDERCLOTHING  ^^ 

THAT  WILL  NOT   SHRINK 


There  is  no  manufacturer  in  Canada  except  ourselves  making  full-fashioned  under- 
clothing such  as  Turnbull's  "CEETEE,"  which  requires  special  machinery.  Our  only  com- 
petition is  from  imported  articles. 

But  remember  there  is  no  low  grade  "CEETEE"  made-  only  the  very  finest  quality  and 
highest  grade  underclothing  bears  the  famous  "CEETEE  SHEEP"  trademark. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

Also  Manufacturers  of  Turnbull's   Ribbed  Underwear  for  Ladies  and  Children  and  Turnbull's 

"M"   Bands    for   Infants. 

am 
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Mothers  Ask  for  Them 

Because  those  who  have  bought  Priscilla  Brand  Children's  Woollies  have 
found  them  entirely  satisfactory,  and  have  told  other  mothers  about  them. 

Priscilla  Brand  Children's  Woollies 

are  therefore  a  profitable  line  for  you  to  stock.  There  is  an  established 
demand.  No  effort  is  required  to  sell  them.  We  will  do  our  best  to  keep 
you  supplied  if  you  place  your  orders  well  in  advance. 

HENRY  DAVIS  &  CO.,  Limited        259  Spadina  Ave.,  Toronto 
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Sericulture 


WHAT'S  THAT? 

IT  is  merely  the  technical  name  for  the 
culture  of  silk — an  art  handed  down 
through  the  ages.  Sericulture  was  con- 
sidered so  important  in  ancient  China 
that  the  Empress  herself  personally 
engaged  in  it. 

Silk  culture  has  been  jealously  guarded 
by  the  Chinese  throughout  their  long 
history.  Nevertheless  the  secret  has 
been  obtained  by  nearly  every  country 
of  the  globe.  But  China  still  leads  in 
the  successful  development  of  the 
industry. 

To-day  most  of  the  silk  used  in  making 
Monito  hosiery  comes  from  the  Far 
East.  In  a  day  when  substitutes  are 
rapidly  springing  up,  dealers  are 
always  glad  to  learn  that,  figuratively 
speaking,  our  mills  carry  the  sign — 
"None  but  real  silk  need  enter  here." 
When  you  sell  Monito  Silk  Hosiery  you 
can  say  with  full  confidence — "Here  is 
real  silk." 

Moorhead  Knitting  Co., inc. 

Harrisbur  ,  Pa. 

.    Monito  Sales  Service  radiates  from 
(he  following  offices : 


NEW  YORK— 
200  Fifth  Ave. 
(428  Fifth  Ave.  Bldg.) 

BIRMINGHAM— 
12   Potter  Bldg. 

BOSTON— 
31  Bedford  St. 

ST.  LOUIS— 

520  Wainwright   Bldg. 

COLUMBUS,  OHIO— 
260  Thirteenth  Ave. 

ATLANTA— 

225  Peach  Tree  Arcade 


KANSAS    CITY  — 
506   Ridge   Bldg 

DALLAS— 

1019  Commerce  St. 

PITTSBURGH— 

3043  Jenkins  Arcade. 

READING— 

1416   Perkiomen   Ave. 

NEW    ORLEANS— 
314  Hennen   Bldg. 

INDIANAPOLIS— 
319  Occidental  Bldg. 


STOCKINGS  for  WOMEN 
SOCKS  for  MEN 


K  N  I  T T HD    GOODS 


Dry  Goods  Review 


lmgks 

Jack 
Cloth 

AUairukc4o(H4<>nomPurv\Mttol  llose  ana  Hjwltuzn  Fibrtcy/' 


"Dolly  Dimples"  face  cloth 
has  been  manufactured  with 
the  idea  of  catering  to  wo- 
men who  are  particular  re- 
garding their  toilet  re- 
quisites. 

They  have  become  im- 
mensely popular  with  wo- 
men who  recognize  a  face 
cloth  that  is  up  to  the  min- 
ute in  every  respect. 


Cool 

and 

Comfy 


f^<$        (xoth 


mow^cr.  or  H*w<t*>n  fi* 


"Comfort"  face  cloth  is  in- 
tended for  men  who  demand 
an  article  which  will  give 
the  utmost  satisfaction  in 
their  daily  requirements.    . 

The  demand  for  this  line 
has  been  great  and  we  are 
confident  that  it  will  give 
lasting  satisfaction. 


We  will  be  glad  to  furnish  attractive  display  cards  for  your  store 
free  of  charge.  Write  your  wholesaler  to-day  for  both  cards  and 
face  cloths. 


Hawtho^  Mills,  Limited 

WOOLLEN  MANUFACTURERS 
Carletojs  Place 

O  NTAR  IO 
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Peerless  Underwear  is 

Profitable  Underwear 

Retailers  find  Peerless  Underwear  a  profitable  line  to  handle,  because 
of  its  easy  selling  qualities  and  its  faculty  of  developing  "repeat"  orders. 

Have  you  tested  its  selling  qualities  in  your  store? 

For  Women,  Children,  Infants 


MOODIER 


Peerless  Underwear 
Company,  Limited 

Controlled  by 

J.  R.  Moodie  &  Sons,  Ltd. 

Hamilton,   Ont. 


Why  Circle-Bar  Hosiery 
is  Good  Stock  to  Carry 

IF  you  handle  hosiery,  you  know  what  customers  demand:  Style — durability 
■ — good  fit — value  for  their  money. 

As  a  dealer  you  want 

— Goods  which  bring  customers  hack  asking  for  more;  which  guarantee 
a  ready  sale  and  give  a  fair  profit. 

Those  arc  all  qualities  of  Circle-Bar  Hosiery,  and  the  reason-  why  you  should 
carry  them  in  stock  for  men,  women  and  children 

— They  are  up  to  the  minute  in  style;  silk,  wool  or  cotton,  mercerized 
or  lisle. 

— Seamless  and  without  wrinkles — die  fit  is  perfect. 

— Reinforced  heels,  toes  and  soles  assures  durability. 

— Nowhere  is  there  better  value  for  the  money. 

Push  the  sales  of  Circle-Bar  Hosiery.     Specialize  in  this  hrand.     Bring  the 
name  to  your  customers'  attention — and  watch  your  sales  increase. 

The  Circle -Bar  Knitting-  Company,   Limited 

Kincardine,  Ontario 


fUOi«-rt*ro 

HOSIERY 
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Selling  Agents  : 
Ontario  and  Western  Canada 

R.  R.  DAVIS 

33  Melinda  St. 
Toronto 

Quebec  and  Maritime  Provinces 

WM.  C.  FORSTER 

43  Sacrament  St. 
Montreal 


Beaver  Underwear 


FOR  MEN 
and  BOYS 


Fleece  Lined 
Combinations  Two-piece 


In  our  earnest  effort  to 
give  the  UTMOST  value 
in  every  Beaver  garment, 
we  cannot  do  more  than 
GUARANTEE  every  piece. 
Quality,  size  and  work- 
manship are  all  GUARAN- 
TEED. Every  Beaver  gar- 
ment makes  good — or  we 
do.  Such  is  the  confidence 
we  have  in  our  product. 

Order    from    your    Wholesaler. 
To  Wholesale  Trade  only. 


Children's  Ribbed  Underwear 


BEAVER  KNITTING  MILLS,  LIMITED 

ALTON        -       ONTARIO 
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WE  ARE  NOW  LOCATED 


in  our  new  premises,  modern  and  commodious,  which  are  much  better  suited  to  our  requirements,  and 
where  we  will  be  in  a  position  to  offer  our  patrons  a  thoroughly  prompt  and  efficient  service,  a  service 
which  will  be  even  better  than  in  the  past. 
A  very  attractive  range  of 

SWEATERS,  PULL-OVERS,  ANGORA  SCARFS,  ETC. 
FOR  THE  SUMMER  AND  WINTER  SEASON 

is  now  being  shown  by  our  representatives.  These  lines  are  distinctively  unusual  in  style  and  design, 
and  are  being  made  in  all  the  leading  popular  shades  and  colorings.  Altogether  the  presentation  is 
notable  in  combining  popular  styles  with  splendid    values. 

We  shall  be  pleased  to  put  you  in  touch  with  one  of  our  travellers.  An  inspection  of  our  offerings 
entails  no  obligations. 

Call   and    see    ui    whenever   you    are    in    the    city. 


TEL.  EAST  5678 


/«  if* 
Jeimited 

Makers  of  High  Grade  Knitted  Goods 
399  ST.  LAWRENCE  BLVD. 


MONTREAL 


These  Two  Waterhouse  Lines  Will 
Boost  Your  Underwear  Sales 


DR.  NEFF'S  SANITARY 
UNDERWEAR 

has    won    its    popularity 

through  its  perfection  of  fit, 

finish  and  quality 


MAPLE  LEAF 
UNDERWEAR 

brings  customers  —  the 
"hard  to  please"  kind  espe- 
cially— and  keeps  them 


SOLD  TO  THE  JOBBING  TRADE  ONLY 


Thos.  Waterhouse  &  Co. 

LIMITED 

INGERSOLL  Ontario 

Representatives: 

W.  R.  Begg  &  Co., 

20  Wellington  St.  W.,  Toronto 


O'Brien  &  Allen 
Phoenix  Block,  Winnipeg 


C.  E.  Howard 

Coristine  Bldg.,  Montreal 


K  N  I  T  TED    (iOODS 
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A  Ready  Seller 

SHOW  your  customers  Atlan- 
tics.  Let  them  feel  the 
smooth,  even  weave.  Let  them 
see  the  elastic,  form-fitting  yarn. 

)'ou  will  have  no  trouble  selling 
Atlantic    underwear. 


Atlantic  Underwear  Co. 

Limited 

MONCTON  -  -  N.  B. 

E.  H.  Walsh  &  Company 
Montreal  and  Toronto 

Selling    agents    for    Quebec,    Ontario  and    Western 
Provinces. 


ovr  Lli\cl<>rM?Gcir  I  rack? 
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IT  means  something  nowadays  to  be  able 
to  offer  your  customers  a  brand  of  un- 
derwear which  you  can  assure  them  is 
BETTER  than  ever.  We  invite  your 
critical  comparison  of  St.  George  Brand 
Scotch  Knit,  Heavy  Wool  Rib  and  Fine 
Elastic  Combinations  with  any  other  brands 
offered  you,  confident  that  you  will  re- 
cognize the  superior  quality  and  careful 
workmanship  which  will  satisfy  your  most 
particular  customers. 


Agents  : 

COYLE  &  RODGER  R.  COPPING  &  SON 

230  McGill  St.       -      Montreal  31   Melinda  St.        -         Toronto 

A.  R.  McFARLANE     -     Vancouver 


UNSHRINKABLE 

UNDERWEAR 


T§ii  SCHOFIELD  W@#LII!  COULim 


ITER 
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Ballantyne  Free  Electro  Service 

Reproduction  of  Ballantyne  Magazine  Advertising,  for  Your  Advertising 


Every  boy  wants  a  Jersey.  It's  a  real  boy's  garment — easy  to 
slip  on,  will  stand  any  amount  of  bard  wear,  and  stops  all 
fussing  about  "saving  your  clothes."  Mothers  like  the  Ballantyne 
Boys'  Jerseys,  too — they  keep  the  boy  always  looking  neat;  they 
cannot  pull  out  of  shape,  and  they  are  the  most  economical 
garments  made  for  boys.  We  are  showing  the  Ballantyne  Boys' 
Jerseys,  pullover  and  fasten-on-shoulder  styles,  in  a  variety  of 
colors. 

Dealer's  Name 


rP  HE  electro  shown 
-1  here  is  a  reproduc- 
tin  of  our  magazine  ad- 
vertisement tor  Boys' 
Jerseys.  This  advertise- 
ment appears  in  the 
magazines  during  May, 
and  you  should  link  up 
your  newspaper  and 
circular  advertising 
with  our  publicity  at 
the  time  when  these 
jerseys  are  in  big  de- 
mand. 

These  electros  are 
made  in  one  and  two- 
column  sizes,  and  will 
be  sent  you  free,  on  re- 
quest. 

W  h  e  n  you  write, 
specify  whether  one 
or  two  column  elec- 
tros are  desired,  or 
both. 


R.  M.  BALLANTYNE,   LIMITED 


STRATFORD,  CANADA 
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Beads  Galore  for  Summer  Wear 

Bead  Bags  Made  by  Hand  in  France  Arrive  For  the  Canadian  Devotee  to  Enhance  Hei 
Summer  Costume — Bead  Necklets  in   All  the  Fashionable  Shades  Will  Knjoy 

an  Equal  Vogue. 


T11K  bead  ba'j:  has  arrived  on  the 
very  crest  of  the  early  Summer 
fashion  wave.  It  is  the  newest 
thing  in  exclusive  dress  accessories, 
ami  the  prices  paid  for  it  equal  those 
paid  for  a  bit  of  good  jewelry.  "And 
that's  just  about  what  some  of  the 
models  are."  said  one  wholesaler  who 
has  purchased  a  Buperb  collection  from 
France.  "They  are  jewelry,  so  elegant 
is   the   design   and   so   fine   the  wcrkman- 

The  fittings  too  are  mostly  in  gold 
and  silver  which,  with  linings  of  un- 
matched loveliness  heretofore,  add  to 
their  exquisite  appearance.  These  bags 
are  the  rage  in  New  York  at  present, 
and  one  buyer  told  of  a  young  society 
girl  who  had  twenty-seven  different 
styles  of  bags  in  all — pretty  nearly  one 
for  every  day  in  the  month — and  of 
these,  ten  were  bead  models!  So  much 
for  the  vogue  among  the  ultra-fashion- 
able. 

But  the  average  devotee  will  be  very 
fortunate  and  very  well  supplied  if  she 
is  the  possessor  of  one  of  these  new 
bead  models,  which  she  will  no  doubt 
wear  for  dresy  occasions.  The  retail 
prices  are  ranging  from  $15  to  $50  and 
even  a  little  higher.  This  is  not  un- 
reasonable  when  it  is  considered  that  the 
wholesaler's  prices  on  the  more  ex- 
pensive models  range  close  to  $30. 

Wonderful    Colors 

All  the  fashionable  Summer  evening 
shades  are  reflected  in  the  exquisite  little 
vanity  bags  intended  for  theatre  or 
dance  occasions.  These  are  flat,  and 
lined  with  pale  contrasting  shades  of 
silk  and  finished  with  tiny  hand-made 
flowers.  Gold  mounts  are  invariably 
seen  on  these  small  bags,  while  the  larg- 
er models  exploit  a  wonderful  variety 
in  gold,  silver,  antique,  tortoise,  amber, 
galalith  and  opaque  effects,  with  little 
studs  of  brilliants  and  many  types  of 
handsome  chain  or  rope  handles  to  add 
to  their  charm.  These  bags  are  all 
handmade  and  show  an  originality  and 
daintiness  of  design  that  has  not  been 
matched   for   many   seasons. 

The    New    Necklets 

Side  by  side  with  the  vogue  for  bead 
bags  is  the  fad  for  bead  and  novelty 
necklets.  A  tendency  towards  rather 
plain  tailored  style-  in  street  suits  and 
one-piece  costume  this  season  has  given 
the  manufacturers  of  novelty  jewelry 
ample  excuse  for  bringing  out  new  de- 
that  will  britrhten  and  enhance  the 
rather  severe  appearance  of  milady's 
costume.      A    carefully   chosen    string    of 


These  beautiful  hand-made  haps  represent  one  of  France's  leading  industries  which 
is  rapidly  recuperating,  but  they  will  cost,  in  many  cases,  enough  lo  make  I  he 
"luxury  tax"  nuite  a  little  item  in  their  purchase.  (Courtesy  of  Sterling  I. ace  <  o. 
Ltd,   Toronto.) 


jade  or  amber  will  do  wonders  to  the 
navy  or  brown  one-piece  costume  or 
street   suit. 

All  the  new  tints  are  being  shown  in 
these  clever  little  novelties — jade,  am- 
ber, "folly,"  coral,  and  Egyptian  blue 
being  among  the  leading  shades  for  im- 
mediate wear.  These  models  are  mount- 
ed on  link  and  self  chains  and  the  major- 
ity of  the  prettiest  examples  are  devel- 
oped in  a  specially  prepared  celluloi  I, 
which  is  opaque  and  can  be  brought 
out  in  a  fascinating  range  of  colors. 
These  necklets  will  be  equally  suitable 
for  midsummer  wear  with  light  organdie 
and  silk  frocks  and  retail  at  modest 
prices  ranging  from  $2.00  up. 

Antique  Florentine 

The  painted  wooden  bead  necklets  in 
enamel  finish  are  again  to  be  seen  and 
are  already  selling  very  well  in  combina- 
tions of  antique  and  the  new  shades. 
Oxidized  silver  clasps  and  chains  are  ef- 
fective. Beads  painted  in  the  fashion- 
able Florentine  shades  are  very  good 
looking  and  will  appeal  to  women  who 
care  for  the  novelties  in  dress,  inter- 
preted in  rather  bizarre  colors,  smocks, 
batik  resigns  and  so  forth.  The  hand- 
carved  ivory  beads  in  all  white  and  com- 
bined with  soft  tinted  glass  beads  are 
very  pretty  and  being  shown  with  the 
novelties  by  Canadian  manufacturers 
just  now.  These  will  retail  just  as 
soon  as  the  warm  weather  sets  in  at  $5 
a  string.  Ear-rings  to  match  all  these 
necklets  will  be  retailed  at  as  low  as 
50  cents  and  will  enjoy  quite  a  vogue 
this  Summer.     Some  of  the  prettiest  ex- 


amples of  the  celluloid  necklets  have 
little  pendant  vanity  cases  containing 
mirrors  and  powder  puff.  These  may  be 
had  in  jade,  coral  and  amber. 


SHOW  APPRECIATION 

The  employees  of  Bryson-Graham, 
Limited,  Sparks  Street,  Ottawa,  held  an 
evening  entertainment  in  one  of  the 
large  rooms  of  the  store  on  April  21, 
taking  this  opportunity  of  showing  their 
appreciation  of  the  treatment  they  have 
received  from  the  directors,  by  present- 
ing Mr.  F.  J.  Graham  and  Mr.  James 
Bryson  with  addresses  beautifully  bound 
in  morocco  leather.  The  treasurer,  M. 
J.  F.  H.  Laperriere,  read  the  address  to 
Mr.  Graham,  while  Mr.  T.  Marier,  mer- 
chandising manage!-,  read  that  to  Mr. 
Bryson.  .Miss  .Mary  Kelly  and  Miss  M. 
Arnott  presented  the  addresses  after  this 
ceremony,  bouquets  being  given  to  the 
wives  of  these  directors.  A  very  good 
program  followed,  enjoyed  by  about  250 
of  the  staff.  It  is  worthy  of  note  that 
eight  members  of  the  staff  had  been 
present  at  the  Silver  Anniversary  cele- 
bration, and  they  were  greatly  delighted 
to  be  present  at  this  little  affair,  es- 
pecially as  the  firm's  Golden  Jubilee  cele- 
bration is  being  featured  at  the  same 
time. 


D'ALLAIRD'S  HAVE  DANCE 

The  D'Allaird  Manufacturing  Co., 
Montreal,  Que  ,  celebrated  their  sixth 
anniversary  by  giving  a  dance  to  their 
employees  in  their  new  building  at  the 
corner  of  Clarke  St.  and  Laurier  Ave., 
Montreal.  Over  three  hundred  couples 
were   present. 
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Necklet  Novelties  in  Celluloid 


Six  of  the  attractive  new  necklets  in  opaque  bead  and  chain  designs   being   shown    by   Carl   Austen   Ltd.,   Toronto.       Jade,    amber, 

coral  and   Egyptian   blue   are  to  be  the   leading   novelty   iewe'' shades  this  Summer.      Ear-rings  to  match  these  necklets  will  be 

very    fashionable. 


Ribbonology — 

All  About  Ribbons 

Johnson,  Cowdin  and  Company,  Inc., 
New  York,  have  published  a  decidedly 
smart  and  artistic  little  booklet  for 
spring  and  summer  under  the  title 
"Ribbonology."  It  talks  about  and  il- 
lustrates in  a  most  appealing  manner 
just  how  many  ways  ribbons  may  be 
made  use  of  for  dainty  accessories,  for 
lingerie  trimmings,  but  for  infants1 
wear.  The  cuts  give  excellent  sugges- 
tions to  the  novice  in  needlework  and 
show  a  host  of  lovely  varieties  made  out 
of   all   sorts   of   dainty   ribbons. 


FURRIER  ENLARGES  BUSINESS 

S.  Kolchin,  Winnipeg,  has  moved  his 
business  from  the  Avenue  block  to  larger 
premises  at  404  Builder's  Exchange,  op- 
posite the  T.  Eaton  Company.  Mr.  Kol- 
chin has  taken  into  his  company  a  part- 
ner, Mr.  Bover,  who  is  an  all  round  prac- 
tical fur  man,  and  the  firm  will  be  known 
from  noW  on  as  the  Kolchin  and  Bover 
Fur  Company. 


Millinery  Men 

Favor  Four  Seasons 

Convention    at    New    York    Vote    Unani- 
mously for  its  Continuance  in  Spite 
of  One  Failure 

Strong  opposition  to  the  National  Four- 
Seasons-in-Millinery  Campaign  as  carried 
on  up  to  date,  was  voiced  by  a  number  of 
prominent  members  of  the  Millinery  Job- 
bers' Association,  at  the  business  session 
of  that  organization's  convention  held 
recently  at  the  Hotel  Astor  in  New  York. 
The  session  was  followed  by  an  open  dis- 
cussion between  members  of  the  Millin- 
ery Jobbers'  Association  and  the  Four- 
Season's-Campaign  committee  of  the  Mil 
linery    Chamber    of    Commerce.  , 

It  was  admitted  by  both  factions  that 
the  Summer  -  Ht;ts  -  for-Summer-Wear 
drive  of  the  Four-Seasons-Campaign  has 
been  a  failure. 

"We  acknowledge  the  failure,  but  the 
fault   was   not   ours.     It   was   that   of   a 


power  beyond  human  control — the  weath- 
er," said  Frederick  C.  Bode,  of  Gage  Bros. 
&  Co.,  president  of  the  Millinery  Chamber 
of  Commerce.  "The  question  now  before 
you,  is  whether  or  not  you  favor  the  con- 
tinuance of  the  Four-Seasons-Campaign. 
If  you  decide  that  you  are  not  in  favor 
of  it,  the  Four-Seasons  committee  will 
disband." 

Decide  to  Continue  Campaign 

The  final  outcome  of  the  ensuing  three- 
hour  discussion  was  a  unanimous  vote  in 
favor  of  continuing  the  Four-Seasons 
campaign  provided  the  plans  of  procedure 
be  completely  revised,  a  definite  budget 
be  prepared,  and  the  campaigns  of  the 
future  be  conducted  on  a  more  definite 
basis. 

The  discussion  disclosed  that  expendi- 
tures for  the  Summer-Hats-for-Summer 
Wear  drive  had  exceeded  by  about  $6,500 
the  amount  actually  collected  for  cam- 
paign expenses  by  the  Four-Seasons  com- 
mittee, and  that  a  new  assessment  on 
the  millinery  industry  throughout  the  13 
markets  would  be  necessary  to  meet  this 
deficit. 


Fashion  Favors  Frilly  Neckwear 

Ruches  of  Lace,  Net  and  Tulle  Are  Being  featured,  While  Real  Lace  is  Playing  an  Import- 
ant Part  in  Spring  and  Summer  Styles — Yestees  in  Organdie  Take  Place  of  Blouses, 

and  Marabout  Sells  at  Hitrh  Prices. 


THE  vogue  for  lace  neckwear  con- 
tinues, and  the  demand  for  better 
class  merchandise  has  been  so 
emphatic  all  Spring  that  even  the  small- 
er shops  are  asking  for  genuine  laces 
and  placing  orders  for  hiph -priced  poods 
right  along.  The  retafl  trade  has  done 
a  brisk  business  in  the  neckwear  depart- 
ment in  spite  of  the  continued  cold 
weather  which  prevailed  after  Easter 
and  ran  right  along  to  the  present 
month.  There  is  a  \erv  pood  reason 
ahead  for  the  sale  of  neckwear  for  the 
use  of  these  dainty  confections  of  sheer 
fabrics  and  laces  will  not  decline  with 
the  donning  of  Summer  frocks — some  of 
the  smartest  silks  and  cotton  one-piece 
modcN  will  derive  a  good  share  of  style 
from  the  collar,  vestee  or  ruffle  of  or- 
gandie, lace  or  net. 

Easter  Revelations 

Easter  brought  out  much  that  was 
attractive  in  neckwear,  although  it  can- 
not be  said  that  any  startling  novelties 
apart  from  the  curved  laces,  described  in 
the  April  issue  of  DRY  GOOD?  RE- 
VIEW,  have  appeared  on  the  market  this 
season. 

Soft  frilled  effects  are  enjoying  prom- 
inen  >■.  along  with  the  crisp  organdie  and 
lace  pilets  and  vestees,  and  so  far  the 
value  of  these  dainty  models  as  a  com- 
pliment to  the  Sprinp  suit  costume  has 
been  universally  recognized.  No  suit 
is  complete  -.  ithout  a  bit  of  sheer  fabric 
to  soften  the  neckline  and  lend  point 
to  ihe  costume.  The  plain  white  or  ecru 
no  longer  be  adhered  to,  for  some 
of  the  smartest  examples  are  of  tinted 
organdie  or  net — "Folly,"  toast,  lemon 
yellow,  pink  and  lavender  as  well  as  the 
resplendent  jade  beinp  among  the  ar- 
ray of  lonely  hues  sponsored  by  Dame 
Fashion  for  her  nicest  Summer  neck 
fixings. 

Faces  Sell  Like  Hot  Cakes 

There  has  been  a  big  demand  for  the 
curved  and  tab  laces.  "We  can  sell  all 
wc  can  get,"  was  the  reply  to  a  query 
regarding  this,  line  of  poods 

An  unusual  amount  of  business  Is  be- 
ing done  in  vestees — which,  in  many  in- 
stances, are  puimpes  without  sleeves. 
Many  styles  are  to  be  had  in  these  new 
puimpes,  and  owing  to  the  fit  of  the 
modish  Sprinp  suits  many  women  are 
asking  for  them  in  place  of  blouses  or 
waists.  They  come  decidedly  more  rea- 
sonable, of  course,  and  as  the  little  suit 
jackets  are  so  many  of  them  intended 
to  be  worn  indoors  and  out  to  complete 
the  costume,  the  puimpe-waist  is  much 
more  comfortable  than  a  waist  with 
sleeves  would  be.  Consequently  the  re- 
tailers say  that  the  demand  for  these 
guimpes  which  retail  from  $2  up  has 
been  very  pood.    Many  handsome  models 


./    Lovely   Quill 


Reminiscent  of  the  days  of  chivalry  is  this 
beautiful  hand-painted  quill  pen  which  is 
being  shown  by  the  Dominion  Ostrich 
Feather  Company,  of  Toronto.  These  pens 
are  promised  a  sensational  vogue,  being 
already    the    rage    in    New    S'ork. 


are  developed  in  real  lace  but  one  of  the 
best  sellers  for  wear  with  the  short 
jacketted  suit  is  the  pastel  tinted  6r- 
pandie  model  trimmed  with  narrow  ruf- 
tfinps  of  val.  lace. 

The  High  Collars  Seen 
There  is  the  same  tendency  to  display 
a  few  hiph  collars,  as  is  the  case  at  the 
beginning  of  each  season.  Quite  a  num- 
ber of  smartly  tailored  women  are  wear- 
inp  the  close  fitting  types  with  smart 
moire  silk  bows  tied  in  front,  but  the 
majority  of  hiph  collars — if  they  are 
worn  to  any  extent  this  season  which  is 
hardly  likely — will  be  on  the  Medici  and 
Robespierre  lines  and  in  the  pleated 
muffs  which  are  really  quite  picturesque 
and   atti  active  on   some   types.  . 

The  tulle  ruche  has  evidently  come  to 
stay  for  the  Summer,  and  is  indulpinp 
in  a  variety  of  fashionable  colors,   too. 


The  becomingness  for  street  wear  of 
tulle  in  a  daint.x  hade  was  evidenced 
when  women  commenced  to  place  scarfs 
about  the  inside  of  their  fur  coat  collars 
— this  vogue  of  the  tulle  ruff  is  just  a 
later  development,  and  accordinp  to  the 
reports  from  the  neckwear  departments 
there  is  a  decidedly  steady  demand  for 
these  becoming  ruchings.  Prices  are 
apparently  not  worrying  them  either. 

"We  are  being  asked  right  alonp  for 
the  higher  class  of  goods,"  declared  the 
retailers  seen  this  month,  which  indi- 
cates that  prices  in  neckwear,  anyway, 
will  not  go  clown   for  a  while. 

Feather  Fancies  in  Vogue 

Marabout  and  ostrich  neckwear  has 
had  quite  a  vogue  this  Spring  and  the 
manufacturers  are  anticipating  a  big 
business  in  the  Fall  again  and  are  pre- 
paring accordingly.  One  wholesaler 
showed  DRY  GOODS  REVIEW  a  lovely 
brown  marabout  stoll  with  handsome 
trimmings  of  ostrich  that  will  retail  in 
the  Fall  for  $30  or  $35. 


London  Holds  Monster 

Made-in-Canada  Fete 

Big    Organized    Campaign   to    Encourage 

Use  of  Domestically   Manufactured 

Goods 

LONDIN,  ONT.,  launched  a  spec- 
tacular campaign  durinp  April  to  boost 
"Made  in  Canada"  goods  and  under  the 
co-operative  efforts  of  the  London  Adver- 
tising Club,  Retail  Merchants'  Associa- 
tion, London  Manufacturers'  Associa- 
tion, Chamber  of  Commerce,  and  Cana- 
dian Club,  a  very  unique  event  was 
staged  over  a  period  of  some  days — from 
April   19-26. 

The  London  shops  entered  wholeheart- 
edly into  the  campaign  which  was  the 
first  of  its  kind  in  Canada  and  windows, 
bands  and  floats  alike  flung  the  challenge 
to  the  citizens  of  London.  "Made-in- 
Canada"  was  written  large  all  over  the 
city  for  nearly  a  week  and  the  streets 
were  in  festal  garb  for  the  big  parade, 
held  Tuesday  in  the  week,  when  manu- 
facturers and  retailers  alike  contributed 
to  the  demonstration,  and  the  Mayor 
declaring  a  half-holiday,  the  streets  were 
packed  with  onlookers. 

The  organizers  of  the  campaign  timed 
to  make  it  of  a  highly  instructive  nature 
as  well  as  an  advertising  campaign  for 
domestically  grown  and  manufactured 
goods.  The  films  of  the  parade  and  other 
features  have  already  been  shown  exten- 
sively through  Canada. 
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Fewer  Corset  Lines — 

Better  Satisfaction 

One  excellent  result  that  the  short- 
age of  corset  merchandise  in  the  past 
year  or  two  has  brought  about,  is  that 
it  has  compelled  salespeople  to  become 
more  familiar  with  their  stocks,  always 
a  desirable  thing.  This  condition  has 
been  remarked  upon  by  a  number  of 
buyers,  who  view  with  gratification  the 
increased  interest  their  sales  forces  are 
taking  in  their  lines. 

In  the  old  days,  when  practically  all 
stores  handled  all  possible  numbers, 
customers  would  come  in  and  ask  for  a 
certain  model,  pretty  certain  to  find  it. 
Saleswomen  would  have  little  more  to 
do  than  to  hand  it  over  the  counter,  and 
if  the  particular  model  was  not  carried, 
or  happened  to  be  out,  the  sale  was  lost, 
because  the  saleswoman  didn't  attempt 
to  offer  another  model  in   its  place. 

But  with  the  war  —  and  since  —  the 
limited  number  of  models  at  the  buy- 
ers' disposal  cut  down  stocks.  Women 
could  no  longer  ask  for  a  certain  style. 


Charm  and  Distinction  in  the  New  Bridal  Veils 

Egyptian,  Turkish  and  Normandy  Inspirations  Vie  With  Modern 
Artists'  Original  Creations  in  Lace  and  Tulle. 


almost  certain  to  get  it.  Thus,  they  are 
left  largely  in  the  hands  of  the  corset 
salespeople,  and  the  latter,  unable  to 
rely  on  definite  models  as  they  are  ask- 
ed for,  must  be  able  to  find  some  num- 
ber in  stock  which  will  suit  the  cus- 
tomer. Thorough  knowledge  of  what  her 
stock  holds,  and  what  type  of  figure 
each  model  is  best  suited  for,  is  thus 
necessary   for    the    saleswoman. 

Another  step  this  lack  of  all  numbers 
leads  to  is  more  emphasis  on  the  fitting 
department.  Formerly  when  a  woman 
could  buy  the  same  model,  time  and 
again,  with  some  degree  of  certainty  that 
the  model  would  fit  her — although,  of 
course,  perfect  satisfaction  could  rarely 
be  obtained  in  this  way — fitting  was 
often  dispensed  with.  Now  she  can  no 
longer  do  that,  and  the  fact  that  she 
must  try  a  new  garment  means  that 
the  customer  is  more  willing  to  be  fitted. 
Consequently  she  is  perfectly  suited. 


A  DISCOUNT  SALE 

Darwins,  Limited,  ladies'  wear, 
Sparks  Street,  Ottawa,  advertised  a  20 
per  cent,  discount  sale  during  their  al- 
teration and  enlargement  of  premises. 
The  firm  has  enjoyed  a  very  rapid 
growth  in  the  city,  necessitating  the 
store's  enlargement  two  or  three  times 
in  a  few  years. 


STYLES  in  bridal  veils  are  as  many 
as  brides  themselves.  There  will  al- 
ways be  brides  and  there  will  al- 
ways be  veils,  long,  fluffy  clouds  of 
tulle,  lace  and  orange  blossoms.  But 
what  seem  to  be  trifling  details  are  res- 
ponsible for  the  slight  changes  which 
occur  from  year  to  year. 

One  season  brought  forth  the 
wedding  veils  gathered  into  a  cap  like 
those  which  Mrs.  Vernon  Castle  affected, 
another  year  the  bridal  veil  seems  to  be 
under  the  same  influences  to  which  mil- 
linery   has   been    subjected. 

The  Egyptian  vogue  produced  a 
charming  veil  with  side  drops.  Yards 
and  yards  of  crisp  white  tulle  are  gath- 
ered into  the  head  dress  and  the  folds  are 
held  at  the  front  by  a  high,  pointed  cor- 
onet of  orange  blossoms. 

Turkish    Influence 

The  sides  taper  and  end  in  long 
streamers  of  orange  blossoms  which 
hang  to  the  waist.  The  same  idea 
carried  out  in  wee,  hand-made  flowers. 

The  Turkish  influence,  which  called 
for  the  harem  veil,  is  responsible  for 
a  bridal  veil,  is  responsible  for  a  bridal 
veil  which  is  as  un-Oriental  as  it  could 
be.  The  tulle  is  drawn  over  the  head  in 
a  skimpy  cap  effect  and  held  down  by  a 
thin  wreath  of  orange  blossoms.  A  band 
of  the  tulle  appears  above  and  below  the 
flowers.  The  lower  band  veils  the  eyes 
alluringly  and  extends  to  the  tip  of  the 
nose.  One  end  of  the  veil  could  be  drawn 
across  the  face  and  pinned  at  the  side. 

A  demure  way  of  wearing  the  veil  is 
to  pull  it  straight  across  the  forehead  to 
the  ears,  while  the  tulle  billows  out  at 
either  side  of  the  head.  A  band  of 
orange  blossoms  could  be  festooned  on 
the  front.  The  effect  is  almost  nun-like 
in   its    simplicity. 

An  interesting  variation  of  the 
mediaeval  wimple  is  shown  in  a  short 
conical-shaped  arrangement  of  orange 
blossoms.  The  top-piece  slips  over 
the  eyebrows  with  tiny  leaves  form- 
ing a  wreath  for  the  head.  From  the 
shallow  point  at  the  top  the  veil  drops 
out  to  fall  over  the  shoulders  and  back 
of  the  fair  bride. 

Old  Favorites  in  Veils 

The  smooth  cap  of  flowers  covering 
the  front  of  the  head  and  the  veil  vis- 
ible only  at  the  sides  and  back  is  al- 
most startling  in  its  newness  but  tha 
bride  who  wishes  to  look  distinctive  will 
not  hesitate  over  this  veil. 

The  veil  of  large  bunched  up  at  the 
back  like  a  Normandie  maid's  cap  uses 
its  points  as  a  decoration  for  the  fore- 
head. The  hair  should  be  slicked  back 
tightly  and  the  lace  worn  upon  the  skin. 
A  wreath  of  orange  blossoms  will  hold 
the  veil  in  place. 


Old  favorite  in  veils  will  be  in  order 
again  this  season,  and  the  ruffled  cap 
trimmed  with  pretty  flowers  will  be  seen 
often.  A  pretty  arrangement  is  that  of 
showering  the  veil  with  clusters  of  lilies 
of  the  valley  which  fall  at  the  sides  and 
back  of  the  cap. 


Enter — The  Winged 
Shoe 

Adventure  Followed  the  Youth 
Who.  in  Times  of  Old,  Wore 
Feathered  Shoes  —  Curious 
Glances  Follow  His  Modern 
Prototypes  on   Broadway 

THE  winged-shoe  can  no  longer  be 
considered  the  exclusive  property 
of  the  handsome  chap  who  dashed 
about  in  the  clouds  long  before  aero- 
planes were  dreamed  of  and  whose  ad- 
ventures have  been  revelled  in  by  many 
lovely  youngsters  just  before  the  sand 
man  closed  their  drowsy  eye-lids.  Per- 
sius  whom  Hawthorne  equipped  so  ef- 
ficiently has  a  rival  in  the  1920  Fashion 
Devotee  who  trips  gaily  down  Broadway 
in  a  smart  pair  of  winged  pumps,  that 
will  make  the  money  fly  even  if  they 
will  not  carry  the  dainty  wearer  more 
than  an   inch  or  two  off  terra  firma. 

One  pair  of  winged  pumps  exploited 
the  plumage  at  a  jaunty  angle  on  the 
sides  of  the  shoes  and  extending  back- 
wards. Another  pair  boasted  a  full 
sized  bird  on  each  instep  with  wings 
outspread.  In  commenting  on  this  latest 
craze  for  the  winged  shoe  one  New  York 
writer  says:  "Nobody  knows  how  next 
Easter's  shoes  will  be  trimmed,  or 
whether  the  Easter  bonnet  will  have 
leather  or  rubber  heels.  But  time  will 
tell." 
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arjorie  L/aw    omocRs 

The  last  word  in  Smocks  for  the  Summer  Girl 

Made  of  sheer  voile  embroidered  in  Pink,  Blue, 
or  all  White.  Short  sleeves  piped  with  colored 
trimming  to  match  embroidery  and  with  either 
elastic  or  belt  at  waist,  as  illustrated.  Dis- 
tinctly different,  yet  popular  priced,  they  will  ap- 
peal to  all  classes. 

Stock  up  with  this  fast  selling  line  for  your  warm  weather  trade. 

Write  for  sample  assortment. 


H.   P.   RITCHIE  y  CO. 

38-42    Clifford   Street 

TORONTO 
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BUY   CANADIAN    MADE    MERCHANDISE 

You  save  both  the  duty 
and    rate    of   exchange 


Now  that  we  have  two  huge,  modern  factories  in  Canada  —  one  at 
Toronto  and  one  at  Drummondville,  P.Q. — each  turning  out  an  appre- 
ciable quantity  of  Gossard  Corsets  and  Gossard  Brassieres,  we  hope  to 
be  in  a  position  shortly  to  meet  the  demand  of  our  distributors  for  this 
Canadian  product.  "  Made  in  Ca  iiada,"  by  Canadian  workers  ex- 
clusively. 

When  you  buy 

^\  Front 
Lacing 

your  dollar  buys  a  dollar's  worth.  When  you  buy  imported  American- 
made  corsets,  your  dollar  is  worth  but  forty  or  fifty  cents. 

Gossard  Corsets  and  Brassieres  are  sold  to  our  distributors  in  Canada 
at  the  same  price  as  is  paid  by  retailers  in  the  United  States  for  the  same 
models,  same  materials  and  the  same  quality.  You  are  enabled  to  offer 
your  clientele  a  superior  product  for  the  same  money  because  of  the 
large  sum  saved  on  duty  and  the  high  rate  of  exchange  that  you  would 
otherwise  have  to  pay  if  you  bought  an  American-made  product. 

In  connection  with  the  unparalleled  demand  for  Gossard  merchandise, 
let  us  once  again  request  you  to  be  mindful  of  this  significant  fact: 
This  condition  is  a  natural  development  and  rests  upon  the  inherent 
merit  of  the  merchandise.  Gossard  s  never  have  been  produced  in  suf- 
ficient volume  to  satisfy  the  deifiand, 

The  recent  opening  of  our  new  factory  at  Drummondville  is  but  one 
more  evidence  of  the  earnestness  with  which  we  are  endeavoring  to 
meet  our  dealers'  problem  of  satisfying  the  insistent  demand  resulting 
from  the  unusual  and  steadily  increasing  preference,  in  Canada,  for 
these  original  front-lacing  corsets. 

The  fanad/an  //.  Wif^ossard  (p.  t»«** 

284-286  West  King  Street,   Toronto 
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Milady's    Choice 


Griffin  Gloves 


Satisfy  alike  those  who  appre- 
ciate the  unusual  in  design,  and 
those  who  insist  upon  depend- 
able wearing  qualities.  More- 
over, every  feature  that  is 
thougnt  desirable  in  the  selec- 
tion of  Gloves  is  found  in 

GRIFFIN  GLOVES 

Every  pair  sold  over  your 
counter  means  a  constant  de- 
votee to  GRIFFIN  GLOVES— 
and  your  store. 

Chamo  Suede  Duplex 
Chamo  Suede  and  Silk 


GRIFFIN  GLOVES,  LIMITED 

TORONTO 

SOLE  SELLING  AGENTS: 

RICHARD   L.    BAKER   &  COMPANY 

84  Wellington  St.  W.,  Toronto 
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Finnie  Neckwear 


IN  OUR  NEW  HOME 

421  Union  Avenue 

For  a  considerable  time  past  we  have  been  seeking  more 
commodious  and  convenient  quarters,  that  we  might  be 
in  a  better  position  to  take  care  of  the  expansion  of 
our  business. 

These  we  have  at  last  secured  at  above  address  in  the  Heart  of  the  Big  Retail  Stores  section 
of  the  City. 

Here,   with   a    modern,   well-lighted    and   well-equipped  factory,  we  hope  to  be  able  to  give 
you  a  still  better  service  than  in  the  past. 

Finnie  Neckwear,  Boudoir  Caps, TeaAprons,  Camisoles, etc. 

will  ictnred  in  greater  beauty  and  variety  than  ever. 

We  ■  ordlal  Invitation  to  call  and  tec  us  whenever  yon  ar<>  in  the  city. 


A.  B.  Finnie  &  Company 


421  Union  Avenue 


Montreal 
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Telephone:     Uptown  7520 
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The    Style,    quality    and 

comfort  built  in 
WOOLNO-Corscts     made 
the  WOOLNOUGH  Trade 


WOOLNO- 
CORSETS 

will 

build 

a  better 

Corset 

Trade 


Front  Lacer  Models,  Sport  Models,   Elastic  Top  Models, 

Inside  Belt  Models,  Reducing  Models,  Snappy  Styles  with 

comfort  features  which  bring  repeats.     Right  Prices. 

PROMPT  DELIVERIES 


WANTED 

One  live  Dealer  in  each  Ontario  Town  and   City.      Write    or 
wire  for  Samples  or  for  Representative. 


Woolnough  Corsetiers 


396-396^     Yonge  St. 


Toronto 
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Phoenix    Neckwear 

of  dainty  distinction 


o 


LACE  POINTS 
Venise 
Batiste 
Organdy 
Oriental 

PATCH  LACE  COLLARS 

ROUNDING  AND 
TUXEDO  COLLARS 

LACE  VESTEES 

COATEES 

for  Bolero  Coats 

in  Embay  En&laise  Batiste 

Spotted  Batiste 


ORGANDY 

IN 

SMART  SHADES 

Including, 

TOAST 

ORCHID 

MAIS 

NATTIER   BLUE 

FLESH 
GREY  and  NAVY 


PROMPT 
DELIVERY 


it  is  Aii.niific.iTit  that  bo  maw  of  the 
better  stores  are  featuring  PIIOKNIX 
N'ki'Kwkak  u  their  leading,  and  in  a 
Brest  man}"  OMOB  thru  only,  line  of 
Neckwear.  Bin*t*nt  demands  In  the 
si  lection  of  materials,  and  in  the  execu- 
tion of  our  designs  and  above  all—the 
ultra-smart,  out  of  itu  wnlm.u  v  BHOGS 
NIX   effects,    nave   :iii   combine  I 

Hi.      i  opularitv     of     PHOENIX 

nki'KW-kak    everyv  I       I  d    at- 

Ion  to  details  is  bearing  frail  in  the 

rcooirnition   of   the  discriminating    trade. 


Phoenix   Novelry   Co 

154  Pearl  Street 
TORONTO 
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AMERICAS  BEST 


Pcsed  by  Sylvia  Breamer 


Often  the  ribbon  is  the  very  thing  a  dress  needs  to  give  it  a  genuine  and  decided 
touch  of  style.     Here  the 

"J.  C."  LADY  FAIR  RIBBON 

— an  exquisite  two-tone  combination — adds  a  mosl  appealing  grace  and  beauty 

to  a  charming  creation  of  embroidered  and  beaded  crepe. 

''J.  C."  Ribbons  are  widely  preferred.    There's  one  for  every  need — buy  them 

by  name. 

SATIN  DE  LUXE  VIOLET 

LADY  FAIR  SANKANAC 

TROUSSEAU  DEMOCRACY 

(Registered  trade  marb^  names) 

JOHNSON,  COWDIN  &  COMPANY,  Inc. 

40  East  30th  Street  New  York 
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Dry  Goods  Section 


Wide 

Plain 

Striped 

Subdued 

Narrow 

Fancy 

Flowered 

Brilliant 


Our  Minister  of  Finance 
in  his  last  Budget  Speech 
emphasizes  that  the  French 
treaty  will  be  abrogated 
on  June  19th,  1920.  An 
extra  \0c/f  duty  will  be 
added. 

Prices  on  Ribbons  are 
not  governed  by  New  York 
or  the  United  States.  Deal- 
ers should  buy  Ribbons 
before  June  19th,  as  the  new 
French  treaty  goes  into 
effect  on  that  date. 

Why  wait  to  pay  the 
extra  ten  per  cent,  when 
you  can  buy  Ribbons  now 
at  present  quotations? 


RIBBONS    LIMITED 


100   Wellington   Street  West,   TORONTO 

McDermott  and  Arthur  Streets,   Winnipeg 
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Buttons  ! 


Buttons  ! 


"Everything  is  Button  Trimmed" 

—  so  says  Dame  Fashion — hence  Buttons 
are  no  small  item  in  the  stock  of  the  up- 
to-date   store. 

For  this  reason  our  line  of  Buttons  is 
receiving  special  attention  everywhere,  tha 
shrewd  buyer  appreciating  the  unusual  ef- 
fects, the  high  standard  in  manufacturing, 
and  above  all  the  genuine  value,  shown  in 
Ontario  Buttons.  Chose  from  our  range  and 
you  will  be  in  a  position  to  suit  every  taste 
and   every   purse. 

Also  complete  line  of  Fancy  Trimmings 
and   Tailors'   Smallwares. 

THE  ONTARIO  BUTTON  CO. 

LIMITED 
KITCHENER  ONTARIO 


Let  us  send  you  an  assortment  of 
our  MARABOU  lines.  You  will  be 
delighted  with  the  obvious  rich- 
ness which  sets  them  apart  from 
ordinary  Marabou.  Smart  designs 
— to  suit  every  taste.  The  immense 
popularity  of  our  Marabou  lines  is 
their  recommendation   to   you. 


NATURAL 
BLACK 
WHITE 
GREY 
TAUPE 


DOMINION  OSTRICH  FEATHER  CO. 

Limited 


78  Wellington  St.  West 

Representatives  : 

H.  B.  Taylor,  Mappin  Bldg..  Montreal 
J.  G.  Martin,  Hammond  Bldg.,  Winnipeg. 
Geo.  Strachan,  Welton  Block,  Vancouver. 
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Society 

Trade  Mark  Reg.  U   S.  Pal.  OH.  ^^ 

Sport  Veils 

Are    Earning   a 
£;  Place  in  the  Sun 


And  ever  since  the  unique  national 
advertising  campaign  was  launched 
—"SOCIETY"  Veils  have  been  in 
keen  demand. 

Place  a  "Society"  Sport  Veil  Cabinet 
on  your  counter.  It  will  bear  fruit 
in  profits! 

The  Cabinet  is  sufficiently  interest- 
ing to  attract  quick  attention — the 
veils,  clever  in  motif  and  sensibly 
priced. 

For  a  clean  accessory  and  quick  new 
profits — 

"Society"  Sport  Veils 

If  your  wholesaler  cannot  supply 
you,  write  us  and  we'll  see  that 
you're  served. 

HERBERT  B.  LEDERER  CO. 

A  CORPORATION 

Manufacturers    and     Importers 

91-9.'  FIFTH  AVENUE,  NEW  YORK  CITY 


W1 


[     -        Society. 

»fc     SPORT  VEI'J 


Av 


Dry  Goods  !>'■ 


Prices  Frighten  Fancy- Work  Men 

Buyers  in  Europe  This  Past  Month  Startled  by  NTewesi  Advances— Demand  Still  Big,  But 
They  Are  Getting  a  Little  Cautious     Turning  to  Home  Markets,  and  Getting 
Satisfaction     Glimmer  of  Hope  For  Next  Spring 


ADVANCES  o.'  between  20  and  50 
per  cent,  are  being  asked  for  L921 
deliveries.  Prices  are  terrific, 
ami  buyers  are  only  purchasing  for  im- 
mediate needs. 

This  briefly,  is  the  situation  in  (heat 
Britain  as  found  during  the  past  month 
by  the  buyers  for  big  Canadian  fancy 
goods  and  notion  wholesale  houses.  Sev- 
eral of  the  Canadian  representatives  are 
just  hack  and  they  admit  a  slight  un- 
easinese  over  the  advancing  prices  for 
the    first   time. 

A    Buyer's  Experience 

Mr.  Hambly,  of  Hambly  and  Wilson, 
Toronto,  was  quite  frank  as  to  the  effect 
prices  had  had  upon  him.  "I  decided  to 
buy  just  as  little  is  I  could  do  with  in 
England  and  Scotland  because  I  am  con- 
vinced that  the  peak  has  been  reached 
in  prices  in  our  line  of  goods,"  said  Mr. 
Hambly.  "By  the  time  the  deliveries 
for  1921  are  due  I  think  there  should 
be  somewhat  of  a  reduction  and  I  am 
waiting  with  this  idea  in  view.  In  the 
meantime  the  markets  at  home  ought 
to  be  able  to  look  after  our  needs.  It 
is  a  recognized  fact  that  the  Canadian 
market  is  the  most  reasonable  in  the 
world  to-day,  and  we  are  getting  highly- 
satisfactory   troods  here." 

Mr.  Hambly  said  he  had  never  seen 
so  many  European  buyers  agreed  on 
conditions  as  they  had  been  on  this  recent 
trip. 

Buyers   of  Same  Opinion 

"Almost  everyone  thought  it  was 
worth  waiting  and  taking  a  chance  that 
prices  would  be  lower  on  the  1921  deliv- 
eries," he  said.  "Many  of  us  would  have 
liked  the  stuff,  but  we  felt  the  prices 
were  absolutely  prohibitive,  and  conse- 
quently just  got  enough  to  carry  us  over 
this     ■ 

Mr.  Hambly  quoted  prices  on  round 
thread  embroidery  linen  as  an  illustra- 
tion of  the  jump  that  has  been  taken  in 
six  years.  He  had  been  asked  96d. 
for  linen  that  he  had  paid  ">2d.  for  a 
year  ago.  The  price  of  this  round  thread 
embroidery  linen  in  1914  was  lid.  This 
means  that  the  price  is  practically  eleven 
times   what    it    was   just    before    the   war. 

Mr.  Hambly  stated  that  there  was  a 
splendid  demand  for  all  lines  in  the 
fancy  troods  and  needlework  business. 
Embroidery  work  and  knitted  troods  are 
having  a  great  run  and  there  is  an  un- 
dented demand  for  stencil  designs 
in  linen  and  cotton  goods,  either  white 
<ir  in  natural  shade.  Knitting  wools  are 
in  demand  to  a  surprising  extent  for  all 
nature  of  sweaters,  pullovers,  and  wool- 
len novelties  in  scarfs,  babies'  things,  etc. 
for  summer.  The  increased  vogue  of  the 
sweater   in    new   and    varied    designs    has 


created  an  unusual  demand  for  the  fash- 
ionable sports  shades  in  wool.  Bright 
blues,  yellows,  rose  tints,  and  greens — 
from  emerald  to  jade — are  seen  and  some 
very  startling  combinations  are  being 
tried  out  by  amateur  knitters,  with  the 
same  success  that  has  attended  the  man- 
ufacturer's daring  experiments  along  this 
line. 

Another  use  has  been  found  for  the 
brilliant  hued  skein  of  wool  this  summer 
— the  sheerest  of  dainty  waists  and  under 
muslins  are  exploiting  woollen  embroid- 
ery motifs  in  original  designs.  Blue 
linen  smocks  are  appearing  too,  with 
conventional  flower  pots  and  flowers 
growing  therein,  applied  on  pockets,  belts 
and  sleeves.  One  lonely  lemon  colored 
smock  illustrated  this  use  of  wool  em- 
broidery by  achieving  a  regular  Floren- 


tine effect  in  conventional  motifs,  worked 

out  in  bronze,  blue,  red,  yellow,  and 
purple.  The  colors  were  centred  in  two 
motifs  on  the  skirt  section  of  the  smock 
instead   of  patch   pockets,  and  in  smaller 

motifs  on  elbow  length  sleeves. 

Colored  embroideries  in  silk  and  wool 
are  to  have  a  prominent  place  in  dainty 
feminine  wardrobes  this  summer  and  it 
will  not  remain  for  the  artist  alone  to 
revel  in  exotic  color  effects  lor  informal 
and  sports  wear. 

Bright  color  combinations  will  be  in- 
dulged in  by  all  who  desire  to  try  out  the 
new  stencil  designs,  or  original  ideas  in 
wool  work  on  linen  or  cotton,  silk  or 
-poplin.  The  manager  of  the  art  needle- 
work department  shrould  be  given  full 
scope  this  season  for  it  is  the  record- 
breaker  for  fancy  work. 


Out-of-Door  Scenes  Make  Good  Display 

Carry  Prospective  Customers  to  Scene  Where  Coods  on  View  Will 

Be  Worn — A  Beach  Scene  Sells  Bathing  Costumes  Better 

Than  if  There  is  No  Suggestion  of  Holiday  Time 


OUTDOOR  scenes  are  always  effec- 
tive window  trims.  At  this  time 
of  year  especially  can  a  very  good 
effect  be  gained  by  posing  several  at- 
tractively clad  figures  in  a  Summery 
porch  setting  or  in  a  garden  scene. 
Sweaters,  sports  togs,  and  bathing  suits 
can  be  most  effectively  and  artistically 
displayed  it'  the  window  trimmer  choses 
to  introduce  an  attractive  bit  of  land- 
scape or  a  bit  of  sunny  beach  with  the 
aid  of  a  few  yards  of  sand-colored  cloth, 
a  painted  drop  to  represent  the  foamy 
home  of  Neptune,  and  a  strip  of  gaily 
striped  awning.  Very  attractive  can  be 
the  window  in  which  a  scene  on  the  ocean 
beach  is  depicted.  Figures  in  smart 
bathing  attire  may  be  posed  in  easy  atti- 
tudes on  the  sands,  with  perhaps  one 
figure  seated  beneath  a  comfortable 
canopied  beach  chair.  Bathing  caps, 
rubber  wraps  and  bathing  shoes  and 
hose  maj  be  very  effectively  grouped 
and  other  swimming  suits  displayed  off 
figures. 

A  tennis  lawn  setting  or  a  garden  tea 
scene   arranged   with   one   of  the   pretty 


new  wickei-ware  sets  of  verandah  fur- 
niture will  make  a  perfectly  splendid 
background  for  the  display  of  pretty 
organdy  dresses  or  the  more  colorful 
sports  costumes  that  are  to  enjoy  such 
a  vogue  this  season.  The  verandah  scene 
is  an  excellent  one  for  the  display  of 
golfing  or  country  club  costumes  of  every 
kind.  Reality  is  unusually  effective  when 
introduced  at  the  right  time,  and  with 
the  approach  of  the  lovely  out-of-doors 
season  the  use  of  growing  plants  and  cut 
flowers  has  a  very  stromr  appeal  to  those 
gazing  into  shop  windows  for  inspiration 
in  choosing  the  summer  wardrobe.  A 
very  conventionally-arranged  window 
box  will  provide  a  lovely  note  of  color 
and  make  the  scene  on  porch  or  verandah 
all  the  more  real  to  the  onlooker,  while 
a  bit  cf  hedge  or  shrubbery  in  a  gay 
green  painted  box  may  be  piaced  in  the 
fore-ground  of  the  window  when  a  lawn 
scene  is  being  reproduced.  Pretty  cano- 
py awnings,  big  sun  umbrellas,  and  good 
looking  wicker  and  cane  furniture  add  to 
these  out-of-door  windows  and  serve  to 
give  naturalness  and  reality  to  a  display 
that  might  otherwise  be  quite  common- 
place no  matter  now  high  the  quality  of 
merchandise  on  view  The  importance 
of  environment  or  plain  suitability  can- 
not be  overlooked  in  window  dressing  if 
artistry  in  display  is  being  striven  for. 
Attractive  scenes  can  be  worked  out 
by  the  small  shipowner  on  a  minor  scale 
that  will  serve  his  requirements  just  as 
well  as  the  elaborate  groups  of  windows 
dressed  two  c  r  three  times  a  we<»k  by  the 
leading  departmental  stores. 
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A  DICTIONARY  OF 
DRY  GOODS  TERMS 

(Cotton    Weaving    and    Manufac- 
ture  Continued) 

Bedford  Cord  —  A  cloth  ribbed 
longitudinally  without  floats  on  its 
surface  and  firmly  woven. 

Breast  Beam  —  The  front  cross- 
rail  of  loom  over  which  the  cloth 
passes  to  the  cloth  roller. 

Beer  —  A  term  used  as  a  basis 
for  reed  counting;  that  is,  20  dents 
or  splits,  or  40  ends,  two  ends  per 
split.  Sometimes  a  warp  during 
the  warping  process  will  be  split 
up  into  beers  or  bunches  so  as  to 
facilitate  counting  off.  In  other 
cases  they  are  used  to  assist  in 
spreading  out  the  warp  by  passing 
through  a  wraithe  during  the 
beaming  process. 

Bundle  —  In  the  cotton  trade  a 
standard  weight  of  cotton  yarns 
consisting  of  a  variable  number  of 
hanks,  according  to  the  counts  but 
always  weighing  10  pounds  in  the 
grey  state;  a  shipping  bundle  is 
sometimes  5  pounds. 

Calender  —  A  machine  used  in 
the  starching  and  dressing  of  cot- 
ton fabrics.  It  consists  of  a  num- 
ber of  rollers  under  pressure  and 
in  contact  with  each  other. 

Calico  —  A  cloth  in  which  the 
warp  and  weft  are  alternately  in- 
terlaced, thus  forming  a  strong  and 
firmly  bound  cloth.  It  is  used  in 
its  grey  state,  also  in  the  dyed, 
printed  and  bleached  states.  Its 
method  of  interlacing  is  known  as 
a  "plain  weave."  The  name  is  de- 
rived from  the  town  of  Calucit,  in 
India. 

Chenille  (fabric) —  A  figured  pile 
fabric,  such  as  table  cover,  cur- 
tains, carpets,  composed  of  chenille 
weft  yarn. 

Chenille  (thread) —  This  is  a 
woven  fringed  thread,  consisting  of 
a  few  cotton  or  foundation  threads 
to  which  the  weft  is  added  in  a 
prescribed  order  of  coloring. 

Cloudy  Web  —  Uneven  thickness 
in  the  sheet  or  web  as  it  comes 
from  the  doffer  caused  by  defective 
carding. 

Corduroy  —  Literally  "king's 
cloth."  A  form  of  weft  pile  weav- 
ing for  heavy  cloths,  suitable  for 
men's  wear,  which  gives  a  rib  lon- 
gitudinally in  the  cloth.  After 
weaving  it  is  cut,  sheared  and  fin- 
ished.     Often  dyed. 

Coyer — A  term  used  to  indicate 
that  the  warp  threads  are  spread 
in  a  cloth  width  at  equal  distances 
so  as  to  destroy  any  raw  or  naked 
appearance  which  may  arise  by  the 
threads  passing  in  pairs  or  more 
through  the  snlits  in  reed. 

Crimp  Cloth  —  A  form  of  cotton 
weaving  in  which  longitudinal  sec- 
tions of  the  cloth  are  uniformly 
crimped  or  crinkled  purposely. 
This  is  caused  by  weaving  warps  at 
different  tensions. 

[To  be  continued] 


There  is  Money  in  Notions 

Some  Salesmen  Do  Not  Work  the  Notions — Manager  Must 

Instill  Confidence  and  Enthusiasm  Into 

Travelling  Salesman. 


Written  by  Manager  of  Notion  Department   of  Wyman,   Partridge 
&  Co.,  Minneapolis,  Minn. 


IN  MY  opinion  the  success  of  a  job- 
bing notion  department  depends 
largely  on  the  department  manager's 
ability  to  instill  into  the  travelling  sales- 
men confidence,  enthusiasm  and  interest 
in  small  wares. 

The  average  general  line  man  has  for 
his  goal  a  certain  volume  of  sales  which 
he  must  reach  or  exceed,  and  his  best 
efforts  are  usually  put  forth  on  the  lines 
that  run  into  big  money,  and  he  natur- 
ally becomes  better  posted  and  more 
familiar  with  the  goods  that  he  works 
the  strongest. 

In  going  over  orders  taken  by  our 
salesmen,  I  have  many  times  noticed  the 
notion  order  called  for  ?.  few  of  the  most 
staple  notion  items  only,  and  when  in- 
cmiry  about  this  particular  order  is  made, 
the  salesman  readily  admits  he  d;d  not 
work  the  nnlions.  He  was  busy  all  day 
on  underwear,  hosiery  and  manufactured 
goods,  or  piece  goods,  wash  goods  or 
dress  goods;  and  as  he  and  the  merchant 
were  both  tired,  he  asked  the  dealer  to 
run  through  his  notion  stock  in  the  morn- 
ing and  send  in  his  requirements  bv  mail. 

The  most  successful  notion  salesman 
is  invariably  a  detail  man,  who  will  take 
the  time  to  study  his  sample  lines  and 
catalogue,  or  who  has  had  his  prepara- 
tory road  training  in  a  notion  stock,  so 
that  he  can  easily  and  quickly  answer  all 
inquiries  on  the  thousand  and  "no  small 
items  in  this  line,  instead  of  being  em- 
barrassed with  questions  he  cannot  an- 
swer. 

Great  assistance  can  be  given  by  a 
good  catalogue  with  good  illustrations, 
short,  concise  descriptions,  and  a  sample 
line  on  uniform  size  cards,  made  so  they 
can  be  easily  shown,  quickly  packed  and 
conveniently  carried. 

It  Surely  Pays 

While  the  small  w?res  department  is 
not  generally  considered  a  volume  de- 
partment, the  fact  that  F.  W.  Woolworih 
&  Company's  sales  for  last  year  were  re- 
ported at  $119,491,033  proves  the  fallacy 
of  this  impression. 

Widely  advertised  notion  items  are  al- 
ways an  asset  to  a  department  as  they 
often  start  a  notion  order,  or  a  new  ac- 
count, and  the  turnover  on  these  wares 
will  help  the  entire  department.  I  will 
admit,  however,  a  department  manager 
does  not  enthuse  as  much  as  he  should 
on  advertised  lines  as  he  is  often  com- 
pelled to  work  on  too  small  a  margin  of 
profit  for  this  day  and  age. 

Manufacturers  should  make  a  thorough 
study  of  this  question  and  every  notion 


depaitment  manager  will  welcome  ways 
and  means  of  interesting  his  travelling 
salesmen  on  notion  lines,  as  I  believe  we 
are  all  open  for  suggestions  along  this 
line,  and  the  manufacturers'  work  is  not 
complete  until  their  goods  are  in  tftc 
hands  of  the  consumer  and  giving  satis- 
faction. 

The  greatest  co-operation  should  exist 
between  the  notion  manufacturer  and  the 
jobber's  salesmen  to  make  it  easier  to 
sell  notions,  as  most  of  them  are  willing 
and  anxious  to  sell  quantities  of  small 
wares,  and  on  the  whole  are  "more  to 
be  pitied   than   censured." 


BUYERS  ABROAD 

J.  G.  Russell,  manager  of  the  linen 
department  of  Mark  Fisher  Sons  and 
Co.,  Montreal,  and  J.  G.  McKechnie, 
manager  of  the  silk  department  of  this 
firm,  left  Montreal  on  the  14th  of  May 
for  Europe,  where  they  will  make  an 
extensive  buying  trip.  They  will  visit 
all  the  important  European  markets. 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,  Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some   of   our   lines   are 

French    Ivory, 

Pennants,    Cushions   and    Textile 

Novelties, 
Post  Cards  and   Booklets  for  all  seasons 

and   occasions. 
Ladies'  and  Men's   Purses,   Wallets,  etc., 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our   Catalogue    is    worth    having. 
Our    travellers   cover   Canada. 


MADE    IN   CANADA 

Beads 
Earrings 

and 

Pearl  Necklets 

Write  for  a  Selection 
Parcel 

CARL  AUSTIN  &  CO. 

Manufacturers 

357  College  St.,  Toronto 

Write  Dept.  B. 
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The  Exclusive  Smallware  House 


THE  "CAP  SHAPE*'  REAL  HUMAN  HAIR  NET 

is  still  the  best  seller 


No  Pins 
No  Ends 
No  Worry 


Strong 
Invisible 

Neat 


Guaranteed  Nets  In  All  Colors 

FOR  IMMEDIATE  DELIVERY 


FANCY  BEAD  NECKLACES 

are  again  in  good  demand  for  Summer  Trade.  We  have 
an  assorted  stock  of  attractive  lines.  Write  for  a  sample 
range  on  approval. 


NARROW  BELTS 

are  the  greatest  selling  feature  of  the  Season 


Wrinch-McLaren,  Limited 


77  Wellington  St.  West 


TORONTO,  Ontario 
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See  the  magazines  we  have 
selected  for  this  page  ad  to 
appear  in — Ladies'  Home 
Journal,  Needlecraft,  Butter- 
ick  Quarterlies. 


Well-Named  Pins  Sell  Quicker 


IT  wouldn't  pay  you  to  put  very 
much  selling-effort  on  pins. 
The  amount  per  sale  is  too 
small.  Yet  pins  are  a  mighty  nec- 
essary item  in  your  stock. 

It  does  pay,  however,  to  carry 
pins  with  a  name  that  women 
know — that  they  recognize  instant- 
ly as  standing  for  the  best  quality 
— pins  that  sell  themselves. 

Such  are  the  toilet  pins  made  by 


De  Long,  famous  for  a  generation 
as  makers  of  the  dependable 

"See  that  Hump?" 
Hooks    and    Eyes,    Hook-and-Eye 
Tape,  Safety  Pins,  Hair  Pins,  and 
Snaps. 

Give  De  Long  Toilet  Pins  a  good 
display,  in  a  prominent  place,  on 
your  notions  counter.  You'll  be 
surprised  at  the  way  they  "sell 
themselves"  to  women  who  know 
the  quality-standards  of  De  Long. 


THE    DE    LONG   HOOK    AND    EYE    CO.,    OF   CANADA,    LTD.,  St.   Marys,  Ontario 
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Eliminate  Waste ! 

By  using  the  2  oz.  spools  of  "FOUNTAIN  BRAND" 

Pure  Irish  Linen  Thread 


Convenient  Size,  Convenient  Length,  Convenient  Price.      No  broken 

ends  and  Non-Snarling 

Invaluable  to  manufacturers  of  clothing  and  leather  goods,  for  the  many  sterling 

points  of  superiority  over  ordinary  brands. 

Manufactured  by 

ISLAND  SPINNING  COMPANY,  LIMITED,  LISBURN,  IRELAND 

1  ■>  lb.  and  I  lb.  Patent  Wind  Cops,  I,  2  and  4  oz.  Spools,    Colors:  Black,  White,  Whitey  Brown 

Sole  Agents  for  Canada 

WALTER  WILLIAMS  &  CO.,  LIMITED 

MONTREAL  QUEBEC  VANCOUVER  TORONTO 

508  Read  Building  533  St.  Valier  Street  217  Crown  Building  20  Wellington  St.  W. 
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Make  More  than  500%  Profit 

By  making  buttons  of  the  same  materials 
you  sell  to  your  customers  for  dresses  and 
suits,  and  in  that  way  assure  them  of 
buttons  that  match  perfectly. 
"Your  store  is  not  complete  without  a 
Menkin  complete  button  making  outfit, 
and  interchangeable  button  dies." 
It  helps  the  sale  of  dress  materials  and 
makes  it  possible  for  you  to  reduce  the 
size  of  your  finished  button  stock.  No 
left-overs — or  sale  of  buttons  at  the  end 
of  each  season. 

IMPORTANT 
If  you  now  use  a  button  machine  tell  us  its  name 
and  a  list  of  what  buttons  you  are  now  able  to 
make.  We  will  send  you  sample  button  moulds 
and  show  vou  how  to  make  PERFECT  BUTTONS 
the  MENKIN  way. 

"Service"  That's  Our   Motto 

S.   MENKIN,  Inc. 

Creators,    Promoters   and    Producers   of   Covered 
Button    Supplies    for    over    Sixty    Years 

143  West  28th   St.  New  York 


We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 

We  also  manufacture  all 
kinds  of    Folding    Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co. 

LIMITED 
Toronto  Ontario 
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Selling  Gloves 


A  system  of  Store  Fixtures  that  will  double  the 
capacity,  increase  the  sale  and  make  every  size 
instantly  available  in  your  Glove  Department, 
should  interest  you.  The  New  Way  System, 
one  unit  of  which  is  shown  above,  will  do  this, 
not  only  in  Gloves,  but  in  every  department. 

Let  us  explain  the  system 

Jones  Bros.  &  Co.,  Ltd. 

29-31  Adelaide  St.  W. 
Toronto 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 


"Peri-Lusta" 
Mercerized  Cottons 


"Crystal" 
Artificial  Silk 


Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND   EMBROIDERED 
LINENS  and HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932938  Broadway  New  York  Cor.   22nd   St. 


Canadian   Sho 


New  York 

Showroom   and  Factory 


Bay  and  Wellington  Sts., 


Toronto,  Canada 


ITS  i-I-I 

Makes  home  sewing  a  pleasure 


All  ready  to  sew  on 
middy  blouses,  sailor 
suits,  dresses,  romp- 
ers, etc.  A  two-yard 
piece  trims  any  mid- 
dy style  wash  gar- 
ment—  collar,  cuffs 
and  yoke. 

Made  of  WRIGHT'S 
Bias  Fold  Tape, 
stitched  in  parallel 
rows  on  fast  colored 
percale. 

A  live  seller  for 
the  u  p-to-d  ate 
merchant. 


Look  forthe 
F  trade  mark 
an  J  portrait 
m.  E. 
W  right  on 
e  ery  pack- 
a   e. 


Increases  Notion 
Sales 

"W&N"  MON- 
ARCH and  ME- 
TEOR Brands  for 
binding,  piping, 
fancy  work  and 
trimming  in  white, 
black  and  colors. 

Cut  from  reliable 
fabrics  of  first 
quality  stock  on 
true  bias  selvages 
trimmed,  seams 
opened  and 
pressed. 

Easily  Sold  because 
Easily  Used 


Made 

D.  s. 

Since 


Wm.  E.Wright  &  SonsCo. ,  Mf  rs. 

315-317  Church  Street  New  York 

Stocks  carried  at  all  Agencies 
CHICAGO  ST   LOUIS 

R.  C.  TAFT  Geo   F    Anderson's  Son 

223  W.  Jackson  Boulevard  613  North  Broadway 

PHILADELPHIA 
James  F.  McCarriar 
1011  Chestnut  Street 


'  WRIGHTS 

BIASFOLDTAPE 

'   It  turns  itself . 


In  U.S.  Pat.  Off. 


I  in 


DRY     GOODS     RE  VIE  \v 


The  Bridal  Gown 


This  striking  and  beautiful  display  attracted  crowds  to  the  Robert  Simpson  Co.  window  on  Yonge  Street,  To- 
ronto, the  second  week  in  May.  The  faultlessly  attired  bride  stands  in  front  of  a  soft  grey  velvet  background, 
which  (jives  a  fine  lighting  effect.  Ferns  and  flowers  are  artistically  banked;  the  standard  of  lights  is  lovely. 
The  bridal  veil  is  worn  off  the  face  and  is  arranged  in  points  held  like  a  coronet  at  the  back  with  a  pearl  band 
crossing  the  brow. 


Hints  for  the  Trousseau 

Fairweathers   Ltd.,   Toronto,   have  shown   some  very   effective  lingerie  and  corset  displays  this  Spring.  This  lovely 
May   window   is  a  timely  one  now  that   trousseaux  are  being  planned. 
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WHAT  BRINGS   A   BUSINESS 
NEAR  FAILURE? 

"For  the  life  of  a  business  to  be 
threatened  by  defective  methods 
is  not  uncommon.  Many  a  manu- 
facturer, for  instance,  knows  how 
to  make  his  product  but  slips   up 

on   selling   it In  a  surprisingly 

large  number  of  ordinary  business 
troubles  the  absence  of  proper  re- 
cords is  the  one  big  fundamental 
trouble;  it  is  made  worse,  always 
by  the  contributing  causes — foolish 
buying  and  misplaced  sales  effort — 
that  are  sure  to  accompany  the 
general  slackness  which  is  typified 
by  absence  of  figures. 
....It  is  easy  to  understand  the 
cause  of  each  emergency  and  the 
logic  of  how  it  was  met.  However" 
different  the  methods  may  be — 
however  dramatic — all  are  of  a 
class.  But  no  two  business  illnes- 
ses are  near  enough  alike  to  make 
limitation  a  sure  cure." 


Drive  to  Advertise 

the  Flower  City 

Dry   floods   Merchants   Lead   Bis   Camp- 
aign With  Aid  Novel  Envelopes 

The  retail  merchants  of  St.  Thomas, 
with  the  dry  goods  stores  in  the  lead, 
are  co-opeiating  in  a  most  unique  meth- 
od of  advertising  their  city  in  the  big 
outside  world.  They  are  conducting  what 
is  known  as  an  "Envelope  Drive,"  each 
business  man  being  pledged  to  use  spe- 
cially printed  envelopes,  setting  forth 
the  city's  prestige  as  "The  Flower  City 
of  Ontario"  for  one  year.  The  envelopes 
are  printed  under  the  direction  of  the 
St.  Thomas  Horticultural  Society  and 
are  sold  at  cost.  In  addition  to  the 
name  and  address  of  the  firm,  the  en- 
velopes are  decorated  with  handsomely 
colored  views  of  the  beauty  spots  in  St. 
Thomas.  The  views  cover  the  entire 
backs  of  the  envelopes.  ( 

That  the  drive  will  prove  successful 
is  evidenced  in  the  fact  that  the  initial 
issue  of  three  hundred  thousand  enve- 
lopes had  to  be  almost  doubled  when 
all  the  orders  were  totalled.  Many  mer- 
chants have  purchased  ten  thousand  and 
more  envelopes  and  are  using  them  ex- 
clusively for  their  outside  correspond- 
ence. 


LEAGUE  IN  BELLEVILLE 

A  Consumers'  Economy  League  has 
been  formed  in  Bellevile,  Ont.,  to  combat 
the  high  cost  of  living  by  increasing  pro- 
duction rather  than  through  boycott. 

At  the  first  meeting  addresses  were 
given  in  which  the  need  of  economy  in 
dress  was  emphasized  as  a  means  of 
bringing  down  the  price  in  clothing. 
Gardening  was  urged  as  a  more  success- 
ful means  of  bringing  down  the  high  cost 
of  potatoes  than  by  boycott.  Pians  of 
action  are  being  drawn  up. 


Do  Not  Repulse  Customers 

With  Untidy  Store  Windows 

Remember  That        Goods  Carelessly  Placed  Will  Drive  People 
Away,  While  an  Artistic  Arrangement  Will  Entice 
Them  Into  the  Shop. 


WHY  do  you  place  goods  in  the 
windows?  To  sell  them,  of 
course,  yet  te  see  the  attention 
and  slipshod  method  used  by  some  store- 
keepers this  seems  to  be  the  last  thought 
in  mind. 

Many  times  the  merchandise  is  simply 
"tossed"  in  the  windows,  in  a  disordered 
heap  without  any  attempt  to  decorate, 
attract  or  compel  attention,  and  when 
people  do  not  come  into  the  store  and 
ask  for  goods  so  displayed,  the  merchant 
says,  "Oh,  I  do  not  think  window  dis- 
play helps  me." 

I'ntidv    Goods    Repel 

How  can  a  man  expect  a  jumbled  as- 
sortment of  goods  to  attract  attention 
and  sell  and  how  in  the  world  can  one 
expect  articles,  shopworn  and  damaged, 
to  cause  people  to  buy?  Many  store- 
keepers make  the  fatal  mistake  of  think- 
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Here  Comes  the  Bride 

Music  hath  charms  even  in  modern  adver- 
tising— for  here  is  an  attractive  ad.  calling 
attention  to  the  requirements  of  the  June 
Bride  in  accessories  and  the  attention  is 
arrested  first  by  the  reference  to  the 
familiar  strains  of  the  "Wedding  March." 
Retailers  should  carry  this  composition  in 
their  stock  of  Victrola  and  gramophone 
records  —  they  will  be  asked  for  it  this 
month.  Note  the  box  containing  a  capital 
list  of  accessories.  These  would  be  suc- 
cessful displayed  on  individual  show  cards 
throughout  the  various  departments  of  your 
store  in   which   they  may  be  found. 


ing  by  turning  the  damaged  side  from 
view,  the  article  is  good  enough  for  dis- 
play in  the  windows.  Others  go  by  luck 
and  still  others  feel  that  as  long  as  the 
goods  are  in  the  windows  at  all,  that  is 
enough. 

To  compel  attention,  to  attract  buyers, 
and  to  sell  merchandise  displayed,  each 
article  should  be  carefully  selected,  the 
goods  should  be  bright,  fresh  and  clean 
and  the  display  made  with  all  the  care 
possible  to  bestow.  To  think  any  sort 
of  display  will  sell  goods  is  a  serious 
error  and  to  depend  on  having  people 
guess  at  the  price  is  another  error. 

Feature  Price  Tickets 

Many  stores  will  cling  to  the  idea,  as 
goods  are  shown,  that  they  will  sell  and 
the  price  is  a  secondary  matter.  Many 
a  time  has  the  writer  stood  outside  win- 
dows and  heard  people  explain,  "I  like 
that  shirt,  but  don't  know  what  it  costs. 
To-morrow  if  I  am  in  the  vicinity  I  will 
drop  in  and  ask  the  price,"  but  to-mor- 
row never  comes  and  the  buyer  makes 
his  purchase  at  a  store  whose  owner  has 
been  careful  enough  to  price  the  goods 
displayed. 

Watch  Backgrounds 

Backgrounds,  fittings  and  display  fix- 
tures all  out  of  line  with  the  goods  is 
another  error  made  by  many  store-keep- 
ers, and  many  a  good  article  has  lost  its 
power  by  being  placed  on  a  broken  or 
rusty  fixture.  For  example,  a  store  on 
Yonge  Street,  Toronto,  placed  a  display 
of  auto  grease  in  the  window  the  other 
day.  The  same  was  arranged  on  a  glass 
shelf  and  was  subject  to  the  direct  rays 
of  the  sun.  Before  long  the  heat  of  the 
sun  on  the  glass  shelf  melted  the  grease 
and  it  ran  down  and  along  the  bottom 
of  the  window. 

The  goods  in  a  window  are  the  voice 
of  the  store  and  the  cards  its  eyes,  and 
for  that  reason  a  passer  is  attracted  or 
repelled  by  the  display.  This  alone  should 
make  the  merchant  careful. 


ON  THE  WAY  HOME 

Mr.  Morris  Voss,  of  Voss  and  Stern, 
71  Fifth  Avenue,  who  has  been  on  a  six 
weeks'  visit  to  the  European  markets, 
is  returning  to  New  York  this  month, 
word  having  been  received  that  he  has 
railed  for  this  side. 


SPECIAL  SALE 

The  stock  of  men's  clothing  of  the 
Lion  Clothing  Company,  Kingston,  Ont., 
has  been  purchased  by  McKerracher- 
Wanless,  Rideau  Street,  Ottawa,  and 
has  been  moved  to  the  city  for  a  special 
sale.     The  stock  was  valued  at  $40,000. 
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For  Summer  Days 


A  group  of  dainty  (Jeorgette  and  silk  afternoon  dresses  sh    own   in  connection  with  a  Sp;ing  opening  last   \ear.      The 
grouping  of  the  accessories  is  effective  and   the  whole  wi  ndow  is  enhanced  by  the  lovely  shade  of  blue  in  hangings 

and   wall    panels   of    gjuze    and    rep. 


A  Superb  Window  Display 


One  of  the  elaborate  displays  of  evening  gowns  characteristic  of  the  T.  Eaton  Company's  windows  in  Toronto.     The 
scene  is  set   in  a  corner   window   and  a   lovely   Louis  XVI.   interior  is  reproduced   in  the  rose  hangings,  French  grey 
carpet  and  woodwork.      (Note  the  naturalness  of  the  seated   figures.) 
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EATON'S  DAILY  STORE  NEWS 


Ready  to  Welcome  the  Warmer  Weather 

\jY-  <  ■    Romp.rt  and  Tub  Sum  ■  Frocksforthe Schoolgirl 


T.  EATON  C<2_ 


Are  You  Ready? 


wMrh  Vv        a        th°  Tf   ^°n   ComPa"y   illustrating  the   advertising-in-advance   scheme 
which    they   and   some   of   their  most    prominent   competitors   have    used    successfully        In 

tu\t  Iea,h  "'  W;tK  lPe'  S  ?f  r3,in'  this  firm  realized  that  warm  daya  would  sureb  come  and 
that  mothers  of  robust,  fun-loving  kiddies  could  not  afford  to  wait  until  the  M 
hour  ,o  buy  the  comfy  togs  for  their  little  people.  Sports  shoes  for  the  g  own  ups  are 
g.ven  prom.nence  in  the  midst  of  this  paKe  of  rollicking  youngsters  clad  fof  play  time  .n 
becommg  smocks,  su.ts  and  dresses.  It  is  a  reminder  that  the  retailer  might  well  note 
and   get   his   stock   ready   accordingly. 


'Do's"  and  "Dont's"  for  the  Sales  Staff 


(Reprinted     from     Women's     Wear     of 
April  26,   1920.) 

The  following  digest  of  general  busi- 
ness ethics  was  compiled  from  over  500 
suggestions  secured  in  a  canvass  of  a 
leading  department  store.  They  have 
been  summarized  to  give  salespeople  an 
opportunity  to  note  and  extract  such 
values  as  they  need. 

Study  the  merchandise  you  are  sell- 
ing so  you  can  explain  intelligently  and 
give  answers  that  demonstrate  you 
know  the   goods. 

Make  it  easy  for  people  to  buy  once 
they   enter   your   section    by 

(a)  Having   goods    well    displayed. 

(b)  Having  the  stock  well  arranged. 

(c)  Having  the  stock  clean  and  in 
good   order. 

If  goods  are  reduced,  explain  why,  and 
if  advanced,  also  be  able  to  give  a  plain 
statement  explaining  the  reason  for  the 
increase. 

Never  argue  with  a  customer,  as  a 
sale  is  never  made  by  argument,  but  by 
reasoning  and  the  proper  amount  of 
tact    and    good    service. 

Make  it  easv  for  your  customer  to  de- 
cide. Don't  make  them  sav:  "Send  me 
this,"  but  as  soon  as  you  note  the 
sale  is  as  good  as  made,  ask:  "Where 
shall   I   send  this,   madam?" 

Don't  dust,  arrange  stock  or  nerform 
the  other  duties  of  routine  while  trade 
awaits  service.  No  matter  what  is  be- 
ing done,  the  customer  comes  first. 

Don't  use  such  words  as  "ladv."  "sav." 
"hey."  "What  is  it?"  "Guaranteed"  and 
the    many    other    expressions    that    mean 


nothing  and  which  are  used  by  the 
slow  thinkers. 

Never  test  a  coin  in  front  of  a  cus- 
tomer. If  you  have  doubts  do  this 
where  the  customer  will  not  see  you,  or, 
better  still,  put  it  up  to  the  cashier. 

Carry  out  the  rules  of  the  store  with 
pleasure,  as  rules  are  made  for  the 
best   good   of   the   greatest   number. 

If  you  can't  say  a  good  word  for  your 
firm  and  its  policies,  keep  your  mouth 
closed,  as  each  time  you  knock  you  be- 
little your  own  self-respect. 


Customer  Gets 

What  She  Chooses 

Merchant     in     Boissevain     Has     Window 

Built  so  That  Customer  Can  Go 

Ritrht  In 

S.  R.  Acheson  general  merchant  in 
Boissevain,  Manitoba,  has  his  display 
windows  built  in  such  a  wav  that  cus- 
tomers wishing  to  purchase  something 
that  has  struck  their  fancv  in  passim? 
can  be  taken  rip-fit  into  the  window  to 
insnect  the  article. 

"People  often  think  that,  the  goods  dis- 
played in  a  window  are  better  than  the 
same  sroods  carried  in  the  retrular  stock 
behind  the  counter."  said  Mr.  Acheson. 
"In  having  a  window  like  this  peoole  get 
what  thev  want.  When  a  customer 
comes  in  and  asks  to  see  a  certain  blouse 
or  collar  that  is  displaved  in  the  window, 
the  customer  receives  that  verv  article  if 
she  desires.  She  is  tak*n  bv  the  clerk 
into  the  window  to  view  the  article  in  a 


good  light  and  in  this  way  the  customer 
is  entirely  satisfied." 

"In  this  way,  fresh  goods  are  being 
continually  placed  in  the  window  and  we 
find  this  a  good  feature  in  our  business." 


ENLARGING  PREMISES 

The  R.  J.  Devlin  Co.,  Ltd.,  furriers, 
Sparks  Street,  Ottawa,  will  shortly  take 
over  the  premises  occupied  y  R.  Mas- 
son,  boot  and  shoe  dealer,  next  to  the 
present  Devlin  store,  and  will  devote  the 
space  entirely  to  ladies'  ready-to-wear. 


BUYER  BACK  FROM  EUROPE 

P.  Glickman,  of  the  National  Rubber 
Company,  Montreal,  has  recently  return- 
ed from  ai  extensive  buying  trip  to 
England,   Scotland   and   France. 


Word  has  been  received  that  Martial 
&  Armand  are  making  belts  entirely  of 
natural  colored  raffia,  combined  with 
colored  raffia  in  a  narrow  border,  and 
sparse  embroidery. 


SIMPSON'S 


km 


Many  a  Trousseau  it, 

Now  in  the  Planning 

MfiKt  oik  wonuWul  nwmMiff  of  sllki  for  the  hrMe  int  her  attend 
anti  And  even  fr*  vt»  i,  not  concerned  with  weddmp  will  oe  fUd 
10  ihnoie  her  Summer  I'ock  from  to  glorious  ind  comprehensive  a 
dtipll,  ,,  mi>  he  found  m  our  F-it.ri.-s  Defirlmerrl 

Satin       Taffeta      Tricolett* 

Plain  and  Printed  Georgette 
Pussy  Willow  -eY««,i-A.»,._ Cartridge  SUM 


Ir. 


.el, 


tie    *eddm|    en,  n     ,,    ,lflu.lti 
» — ■hue     (.eo'frtrr    feennokted 


hin, 


0Mlfr.V   lM 


elnmn,  laaph.re  Hue  fn    in, 
TTwju  tot**/*  mOu  rurifu  n 


iwli 

irt  ,l!k  lee-.e,  ri-i 
lornl  »n   ,    nl    irt    or 
,.     de«Ml„l    ,,,,.,    In, 

'    l">r.    fllMnn 


I  under  the    tun  r~.        i- .~, 
ed    nt*<    is  u.-r  ind  ever,  till 
rvi'lne  ton*,   ua   »er,   nflta  ei 
wit*    'a-e(v     heW' 
»   new    nrirteet    ,*< 
end     Mr,,'     dn»(<< 
If'Ofnd         And    «i 


irul 


pMkl 


e.  ire  prked  Id  In*  ei  |1  Ir.  .  „,<> 
i    eiquiirlr    (tde    free*,  while  lum,  iu-« 
'wind   to  i  rtrikinf  laeduered  patter  h  ui 
.  uJ!  rA.  „ ,  /-._  tl-St  fo  IIS  .  ,W 


..SIMlPSQKiss 


A   Timely  Suggestion 

One  of  Canada's  biggest  dry  goods  establish- 
ments owes  much  of  its  success  to  "antici- 
pation in  advertising."  This  ad.,  which  was 
printed  in  the  daily  papers  last  year  on  May 
6th,  shows  the  value  attached  to  timely  sug- 
gestions. Naturally  the  bride's  trousseau  is 
in  the  planning  for  many  weeks  before  the 
actual  day  of  the  wedding  arrives.  Nowa- 
days much  of  the  bride's  wardrobe  is  fur- 
nished by  the  ready-to-wear  departments, 
but  the  silk  department  comes  in  for  manv 
visits  and  the  store  that  anticipates  the 
added  demands  that  will  be  made  on  the 
stock  in  this  department  around  about  May 
shows  wise  judgment  in  making  suitable 
provision.  This  is  an  artistic  example  of 
the  "timely  suggestion  ad," 
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A  Fitting  Compliment 


to  even  the  most  fastidious  dressers  comprising 
your  clientele,  is  the  fact  that  you  show  them 

Radium   Hosiery 

when  they  ask  for  hosiery. 

Their  rich,  lustrous,  silken  appearance  will 
readily  attract  the  kind  of  attention  that  will 
result  in  an  immediate  sale.  Then,  their  endur- 
ino;  qualities,  perfect  fitting  shape,  the  integrity 
of  the  materials  used  and  the  superior  finish  will 
command  sincere  appreciation  from  the  wearer, 
and  consequently  result  in  return  purchases. 

For,  what  better  compliment  can  a  dealer  pa\ 
his  customers  than  that  of  offering  them  the  best 
article  on  the  market? 

"Radium  Hosiery  for   Men,  Women 
(iiid  Children" 

\\    K.   COMPANY,    LIMITED 

Succe>M>r^  to  IVrrin   Freres  el   Cie 

Sommer  Building  MONTREAL 
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These  Two  Famous  Brands 

are  your  best 
guarantee 

of 

Satisfied 
Customers 


LOVE 


MADE  IN  CANADA 

Wherever  gloves  are  known  and  worn — 

you  will  find  Perrin's 

the  choice  of  discriminating  persons 

The  advantage  of  selling  gloves  with  this  world-famous  reputation 
for  quality  behind  them,  is  incalculable.  People  who  know  and 
want  the  best,  naturally  go  to  the  store  where  they  can  find  THE 
BEST,  and  in  this  way  the  name  PERRIN  helps  your  business 
generally. 

P.  K.  COMPANY,  LIMITED 

Successors  to 

PERRIN  FRERES  &  CIE 

Sommer  Bldg.,  Montreal 
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A.B.C  HOSIERY 

FOR   CHILDREN 
AND  FOR  MEN  AND  WOMEN 

By  an  extensive  advertising  campaign  through- 
out Canada,  we  create  a  demand  for  A.B.C 
HOSIERY.  We  thus  serve  the  interests  of  the 
dealer  who  handles  our  hosiery  and  makes  it 

Profitable  Merchandise  to  Carry 

By  manufacturing  hosiery  of  a  high  standard,  we 
give  satisfaction  to  your  patrons.  This  wins 
confidence  for  you,  and 

Brings  You  Increased  Custom 

A.B.C  Hosiery  is  strong,  durahle,  neat-fitting 
and  seamless,  with  reinforced  feet,  and  1  and  1 
rih  leg. 


All  sizes  4  to   10  inches  in 

BLACK,  WHITE 
AND    BROWN. 

Write  for  prices  and  particulars. 


ALLEN  BROS.  CO.,  LIMITED 

883  Dundas  Street  East,  Toronto 


"CANADIAN  GOODS  ARE  BETTER" 


DRY     GOODS     R  E  V I E  W 
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Your    Stocking 
Custom 


ARE  you  building  up  your 
stocking  business,  giving 
your  customers  satisfaction  and 
reaping  your  share  of  profits,  by 
carrying 

WINSOME   MAID 

PURE  THREAD 

SILK     HOSIERY 

or,  are  you  missing  the  oppor- 
tunity to  make  quick  sales? 

Our  business  is  growing.  So  will 
yours,  if  you  feature  Winsome 
Maid  Pure  Thread  Silk  Hosiery. 

These  stockings  with  their 

PATENT    ANTI- 
LADDER  STITCH 


at  the  hem,  make  an  irresistible 
appeal  to  women  who  are  both  prac- 
tical and  particular. 

Reinforced  feet,  elastic  top — all 
sizes,  8'->  to  10,  in  a  variety  of  20 
bewitching  shades. 


ALLEN  SILK  MILLS,  LIMITED 


43  Davies  Ave. 


TORONTO 


Northern  Ontario  Representative: 
E.  R.  CLARRY 


Western  Ontario  Representative: 
N.  G.  SWITZER 


Representative  for  Eastern  Ontario  and  Montreal: 
H.     SWITZER,    193     Sparks     St.,     Ottawa,     Ont. 


Western  Representative: 

STANLEY  McLEOD 

449  Granville  St.,  Vancouver,  B.C. 


Toronto  Representative: 
R.  H.  SWITZER 

35   Wellington  St.,  W. 
Toronto 


Eastern  Representative: 

JONES-CAIRNS,  LTD. 

St.  John,  N.B. 


CANADIAN    GOODS    ARE    BETTER" 
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Feilings 


"Canvelco  " 


We   Have   Received 

some    good    shipments    from    Europe 
lately  of  Scarce  Goods. 


Shetland  Veiling 

Plain   and   Fancy   Meshes 

Black,  Navy,    Taupe 

Nigger,  Prunelle 


Shetland  Veils 

Large    Mesh 

Navy,  Nigger,  Taupe,  Black 
Special   yii2.00   to  $i 5.00  doz. 


For  the  June  Bride  For  Motoring  Trade 


Bridal   Veils 
Bridal    Nets 

Laces 

All    Descriptions 

Nets 

Colored   Silk    and    Cotton 


Elastic  Veils 
Elastic   Hair  Nets 

"Mona  Lisa"  Veils 

a  limited  quantity 

Black,  Navy,  Nigger, 

Taupe,   Prunelle 


GOOD  VALUE  and  GOOD  SHADES  in 

Georgette 

Ninon 

Crepe  de  Chine 


"At  Your  Service 


Canada  Veiling  Co.,  Limited 


84-86  Wellington  St.  West 
TORONTO 


Dry  Goods  Section 


EQUIPMENT    AND    DISPLAY 
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Which  is  safer  —  a  single  cashier  handling  the 
cash  at  a  central  point,  or  a  score  or  more  of 
clerks  in  as  many  places  in  the  store. 
The  trained  cashier  is  a  specialist,  makes  few 
mistakes.  Deft  fingers  count  out  the  proper 
change. 

Clerks  required  to  handle  money  "get  nervous" — 
their  minds  are  distracted  from  the  productive 
vvotl  of  selling.  "Shortage"  become  a  difficult 
thing  to  control. 

With  the  centralized  system,  cash  is  instantly 
shot  over  the  carrier  lines  to  the  central  cashier. 
Items  listed,  priced,  and  totalled  on  the  sales-slip 
permit  double  checking  of  figures.  Change,  too, 
is  counted  twice — at  the  central  desk  and  at  the 
counter. 

The  Hamilton  Company  in  Montreal,  expressing 
satisfaction  with  the  carrier  service,  say: 
"We  believe  the  centralized  system  to  "be  neces- 
sary for  effective  control  of  business.  We  find  it 
safe,  speedy,  accurate.  It  gives  excellent  service, 
both  for  ourselves  and  our  customers." 


TKJg  (LA(m]§®K) 


135  SIMCOE  ST. 


©©M^MV 


TORONTO 


General  Offices  at  Boston,  Mass. 
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CLATWORTHY  &  SON,  LIMITED 


Established  18% 


TORONTO 


Incorporated   1908 
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No.   264 
Filled     with    .".0    Skirts. 
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Manufacturers  of 
The  most  complete   line  of 

DISPLAY  FIXTURES 

and  artistic 

WAX  FIGURES 

Made  in  Canada 

Successful  merchants  everywhere  arc  benefiting  by 

the  principle  that  modern  merchandising  is  depend- 
ent on  tlic  sound  doctrine  of  better  displays. 
Leading  Stores  in  Canada  have,  for  many  years, 
been  adopting  CLATWORTHY  Fixtures  arid  DUR- 
ENAM  Display  Forms  with  splendid  results. 
Throughout  this  long  period  of  satisfactory  service 
they  have  established  and  maintained  a  reputation 
for  the  highest   possible  standard   of  value. 

NEW  CATALOGUE  NOW  READY 


136  pages  of  vital  interest  to  the  Merchant  and  Window  Trim- 
mer. This  Catalogue,  showing  our  staple  lines  of  Display  Fix- 
tures— everything  from  Coat  Hangers  to  Show  Cases — will 
greatly  assist  you  in  choosing  your  equipment  for  "better  dis- 
play." Send   for  a  copy! 


REPRESENTATIVES: 

Vancouver,    B.C.: 
M.    E.   Halt    &  Co..   Mercantile    Bldff. 

Montreal.     Que.: 
(■raham    Harris,    551    Dorchester    S:. 

Winnipeg,    Man. : 
O'Brien     Allan     Co.,     Phoenix     Block. 

Halifax.   N.S.: 
I).    A.   (;orrie.    Box    27.1. 
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Triplicate  Mirror. 
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Dry  Goods  Review 


EQUIPMENT     AND     DISPLAY 
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The  common-sense  way  of  handling 

credit  accounts 

]\ MERCHANTS  in  182  different  lines  of    It  prevents  forgetting  to  charge  goods  sold 


business  are  using  the  N.C.R.  Credit    on  account. 


File. 


These  merchants  have  found  that  the  file 
gives  them  the  common-sense  way  of  hand- 
ling credit  accounts. 

It  eliminates 


It  prevents  neglecting  to  credit  money  paid 
on  account. 

It  gives  each  charge  customer  a  statement  of 
account  on  every  purchase. 

It  protects  every   credit   record   until  it  is 
paid  in  full. 


It  is  a  one-writing  system 

book  posting  of  accounts. 

It  saves  time,  work,  and  worry 

It  keeps  each  day's  credit  business  separate,     leaks  and  saves  profits. 


It  stops 


Investigate  this  common-sense  way  of  handling  credit  accounts 

The  National  Cash  Register  Company  of  Canada,  Limited 


BRANCH  OFFICES: 

Calgary    714    Second    Street    W. 

London    350  Dundas  Street 

Edmonton    5   McLeod    Bids. 

Ottawa 306  Bank  Street 

Halifax    <>3    Granville    Street 

Quebec    133  St.   Paul  Street 

Hamilton    14  Main  Street  E. 

Regina    1820   Cornwall   Street 

Montreal 122  St.  Catherine  Street  W. 

Vancouver   524  Pender  Street  W. 

Toronto    40   Adelaide    Street 

Bt.  John    50  St.   Germain   Street 

Saskatoon    265    Third    Avenue    S. 

Winnipeg    213    McDermot    Avenue 

FACTORY:    TORONTO,   ONTARIO. 


FILL  OUT  THIS  COUPON  AND  MAIL  TO-DAY 

Dept.    25,    The   National   Cash    Register   Company    of    Canada,    Limited, 
97  Pelham  Ave.,  Toronto,  Ontario : 

Please   give   me   full   particulars   about  the  N.   C.    R.   Credit   File   way 
of  handling  credit  accounts. 


Name 


Business 


Address 
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Dry  Qooda  Review 


HOW    Ml  i'H  of  Um  valuable  time  li  thew  taken  of  roar  limited 

-uiiT  of  laleamen   by   running   fi>r  the  porpcM  of  ehange  making " 

fait    bo    vtmuam    that    ona-oixth    it    neeeaaarj    during    busy 

when  their  lervteca  ar,-  moat  valuable,  whk*   is  i 

to  the  time  of  one  nleaman   for  thii  purpose   in  an  eetahHshmer 
era    are    lb    laleamen    employed,      in    other    words. 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  Street 
Toronto     -     Canada 


Ave 
talesmen     can     perform 
duties    of    six    when    the 
ins   i    eliminated. 

Our  i  \-ll  C  UUtlEKS  will 
accomplish  this  for  you,  even 
in  a  more  rapid  and  efficient 

manner  and  at  a  irreatly  reduo-d  e  Wt    There  also  would  be  two  per- 
sons   in    every    transactions,    vis.,    the    taleman    a.d    caahi. 
checking    the    other    -and    your    money    will    be    in    the    ousted; 
one    person,    and    in    your    office,    where    it    properly    belongs 
you   thought  of   it  in    this   way? 


Our    leaflet  explain*    it    mote    fully 


Art  in  Display  Fixtures 


i-i  just  u  necessary  in 
.-wiling.  U  Art  in  U-- 
Mgn1fi6  "I  goods  being 
rJtoplayed.  I)  A  I-  E 
Fixtures  have  ahv.ivs 
been  designed  and  Pn- 
Lahed     with     this     in 

The  artistic  I 
ligna  hanaotiixe  per- 
fectly with  the  bum1 
delicate  fabi  ic  nn  l 
riUede,  and  at  the 
aame  time  greatly  en- 
hance thr  appeal  in  v 
of  the   more  comm  m- 

.  icicles. 

No.  1510 

Waist  Stand 

At.  Ideal  Stand  for 
Blouses  of  every  de- 
ion.  Finish  I  in 
Old  Gold  and  Old 
Ivory,    Colonial 

The        name        DALE 
means  PBBFnJCTKKN 
letail. 

Send     for    out     Cata- 
ll     will    assist 
you   in   the  betb 
plaj    .f  your  Mc 


No.  1SI0 

DALE  WAX   FIGURE  CO- 

LIMITED 

86  YORK  STREET  -  TORONTO 

Agents: 


WE  HAVE  IT 

OR 

CAN  MAKE  IT! 

If  it  is  anything  in  the  line  of 

DISPLAY 
FIXTURES. 

NEW  DESIGNS 

are    constantly    coming    into 
stock    from  our  factory. 

WAX  FIGURES 
BUST  FORMS,  etc. 


P.  R.  MUNRO 

i  50  Bleury  St  .    Montreal 


E.  R.  BOLLART  &  SON 

501  Mercantile  Bldg..  Vancouver 


KantKracK 
Collars    are   sold    by   the 
leading  Dealers  in  Canada. 
One    price    to   all    Dealers. 

"One  Grade  Only  and  That 
The  Best" 


Everything:  for  the  proper 
display  of  merchandise. 
And  you  will  find  our 
prices  reasonable  too.  Let 
us  quote  you  on  any  re- 
quirements. 

Have   You  Our  Latest  Catalogue? 

DELFOSSE  &  CO. 

247-249  Craig  St..  West 

Factory:  1-19  Hermine  St. 

MONTREAL 


KantKracK 

Collars  commend  them- 
selves to  your  customers 
through  their  practical 
utility,  their  economy,  and 

their  wearing  qualities. 


M  \I)E  IN  CAN  \l)\  BY 


THE  PARSONS  &  PARSONS  CANADIAN  CO. 


I    •    in  U.S.  V  i 


HAMILTON.  CANADA 


I  in   Canada    1907 


Dry  Goods  Section 


EQUIPMENT    AND    DISPLAY 
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Customers  appreciate  your  keeping  the 
goods  they  purchase  in  perfect  order. 

(jbRONroS/fowCASFCo)   Limbed 


181-199  CARLAW  AVENUE 
TORONTO 
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Dry  Oood.8  Revit  w 


Consider  Structural  Details 

When  Choosing  New  Wallpaper 

Room  Must  Have  Proper  kelation  to  Rest  of  House—  ( rood  Ideas  of  Harmony  Brought  Out 
in  This  Season's  Lines — Prices  From  50  Cents  to  £18-- Paper  Shortage  Causes  Con- 
cern— English  Blocked  Papers  Available,  But  French  Output  Still  Low. 


FEW  persons  in  choosing  a  new  wall 
paper  for  a  hall  way,  a  living  room, 
or  a  bedroom,  do  so  with  any  con- 
^ (deration  of  the  structural  detail  of  the 
room  or  the  building  in  which  the  decor- 
ation is  to  be  employed.  No  matter  how 
expensive  or  how  artistic  the  scheme 
worked  out  if  it  does  not  become  har- 
moniously absorbed  by  the  whole  gen- 
eral scheme  its  piincipal  value  is  lost. 
Otherwise  it  may  give  a  most  startling 
and  unpleasant  effect  when  the  door  of 
tne  particular  room  is  opened  into  the 
hi  llway  of  the  house. 

On"  of  the  simplest  guides  to  be  re- 
membered along  this  line  is  that  fabric 
effects  are  good  in  a  light  room — grass- 
cloth  papers,  etc.,  are  effective  when  a 
simple  treatment  is  employed  in  the  con- 
struction of  walls,  etc.  When  the  stucco 
effects  are  used  with  the  very  popular 
beamed  ceiling,  more  weight  in  the  wall 
coverings  and  draperies  may  of  course 
be  introduced,  and  the  salesman  in  the 
wallpaper  department  of  your  store — 
oven  if  you  keep  a  very  modest  depart- 
ment— should  be  posted  on  a  few  of  the 
elemental  rules  in  the  treatment  of  in- 
teriors The  fact  that  the  larger  stores 
employ  exp?rts  on  th?ir  permanent  staffs 
and  bring  lecturers  from  the  art  centres 
To  instruct  in  attractive  employment  of 
decoration  in  the  modern  home,  show.-, 
hew  important  this  department  is  eon- 
sidered  by  the  most  up-to-date  concerns, 
and  even,  the  small  town  dry  goods  store 
with  its  limited  stock  need  not  be  behind 
the  times  if  the  owner  mak»s  the  best 
of  what  he  has.  A  few  good  lines  that 
will  surely  be  good  sellers  and  create 
good  effects  is  a  safer  buy  than  a  wide 
ranv.  of  revel,  cheaper  lints  for  the 
sm.-)!h>r  merchant,  Ffe  should  he  euided, 
however,  by  what  is  being  shown  bv  the 
wholesalers  to  the  bigger  retail   buyers. 

The  Present  Tendencies 
This  season  there  is  a  marked  ten- 
dency towards  stencil  and  tapestry  ef- 
fects, while  reproductions  in  soft  attrac- 
tive shade.  -)f  the  best-liked  designs  in 
cretonnes  are  also  selling  very  well  to 
the  general  trade.  Many  novelties  are 
being  tried  out  by  the  bigger  decorators 
in  the  homes  of  customers  who  wish  to 
pay  the  price  of  these  elaborate  effects. 
The  Murray-Kay  Company,  for  in- 
stance, is  decorating  a  home  in  Toronto 
and  introducing  a  unique  wall  treatment 
in  which  sand  is  thrown  on  a  wet  paint. 
The  walls  are  tinted  the  desired  shade, 
and  while  the  paint  is  still  wet  a  fine 
transparent  crystal  sand  is  thrown  on 
the  wall,  giving  an  effect  like  the  sheen 
of   velvet   when    the   wall    becomes   dry. 


This  process  can  be  lone  in  any  color, 
and  the  effect  is  very  beautiful,  but  of 
course  could  only  be  used  in  a  home 
where  the  res-t  of  the  interiors  could  be 
equally  elegant  in  treatment.  This  sand 
process  is  more  often  used  in  panel  ef- 
fects with  the  darker  schemes  and  is 
sometimes  used  in  scroll  or  mural  decor- 
ations in  theatre  or  hotel  lobbies,  etc. 

English   Hand-Blocked 

Among  the  finest  iooking  wall  papers 
being  shown  for  the  present  season  are 
the  hand-blocked  English  papers  of  a 
rather  conventional  design.  These  are 
in  great  demand  in  a  wide  range  of  de- 
signs and  are  very  good  for  the  better 
class  type  of  living  room,  library  or 
lining  room.  They  will  retail  at  about 
$3.50  a  roll.  The  designers  of  these 
papers  cut  out  their  patterns  in  wooden 
blocks  and  the  moulds  are  pressed  on 
by  hand,  making  the  process  a  compara- 
tively expensive  one  from  the  standpoint 
of  time  and  labor.  "We  cannot  get  the 
deliveries  quickly  enough,"  one  importer 
of  English  Wall  paners  told  DRY 
GOODS  REVIEW.  "There  is  a  very 
large  demaand  for  them  and  of  course 
the  wall  paper  business  is  suffcrine  fiom 
the  paper  shortage  as  well  as  the  manu- 
facturers in  other  lines  of  paper  goods." 

Factory  Used  as  Hospital 

The  wallpaper  supplies  have  suffered 
too,  as  a  result  of  the  war;  Previously 
France  contributed  a  large  supply  of 
the  better  class  of  goods  to  Canadian 
wholesalers  and  retailers.  To-day  the 
French  wallpapers  are  almost  impossible 
to  get.  The  famous  Zuber  plant  in 
France  was  utilized  as  an  immense  mili- 
tary hospital  all  during  the  war.  and  only 
now  is  it  being  restored  and  equipped 
again  to  carry  on  the  manufacture  of 
wallpaper  lines,  world-famous  before  the 
war. 

This  shortage  of  wallpaper  output  in 
France  is  believed  to  have  a  good  deal 
to  do  with  the  increased  vogue  for 
fabric-covered  walls,  cotton  and  silk 
materials  being  widely  used  in  interiors 
of  every  description. 

Eighteen  a   Yard— Worth  It,  Too! 

Among  the  novelties  for  halls  is  a  fine 
Japanese  leather  paper  in  bold  conven- 
tional design  in  rich  shades  and  bronze 
which  sells  at  $13  a  roll. 

"The  hall  is  the  most  important  snace 
in  the  house,"  said  one  merchant.  "If  I 
were  being  cautious  about  expense  in 
wallpapers  I  should  go  easy  on  every 
room  before  I  started  to  cut  down  on  the 
hall.      It    is    the    first    room    into    which 


vou  step — and  every  room  opens  into  it. 
Therefore  the  quality  and  color  scheme 
must  be  given  careful  consideration. 

Jaspe  Stripes  Lead 

Dainty  for  bedrooms,  boudoirs,  and 
dressing  rooms  are  the  plain  Jaspe 
stripes,  pin-head  satin  stripes,  and  plain 
fabric  effects  that  look  very  much  like 
linen  and  are  particularly  refreshing  in 
appearance.  Chintz  patterns  with  cat- 
out  borders  are  very  good  in  soft,  loose 
lloral  effects,  and  very  dainty  bedroom 
papers  may  be  had  from  50  cents  a  roll 
up. 

■  "It  is  absolutely  wrong  to  buy  cheap 
paper  these  days."  said  one  wallpaper 
man  this  month.  "People  are  under  the 
impression  that  if  they  can't  save  in 
other  things  they  will  in  wallpapers,  and 
this  is  a  terrible  mistake.  The  cheap 
papers  are  a  worse  investment  than  the 
old,  faded  ones  on  the  wall,  and  when 
money  is  spent  on  having  new  paper 
hung,  it  might  far  better  be  paper  that 
will  stay  on  the  walls  a  few  years.  Cheap 
paper  is  a  poor  investment  and  customers 
should  certainly  be   >varned  against  it." 

Among  the  Novelties 

Among  the  novelties  shown  to  DRY 
GODS  REVIEW  by  this  wholesale 
merchant  was  a  very  pretty  Japanese 
grass  cloth.  This  comes  in  natural  color 
grass  in  various  colored  backgrounds 
and  is  very  nice  for  the  popular  type  of 
living  room.  It  permits  of  a  cheery 
treatment  of  draperies  and  hangings,  and 
like  the  good  greys  and  buffs  in  one-toned 
papers,  is  an  excellent  paper  when 
bright  shades  are  employed  in  the 
drapery  cretonnes  or  silks. 

For  the  Modern  Kitchen 

The  culinery  department  should  not  be 
overlooked  in  this  brief  review. 

"Canvas  walls  painted  are  the  most 
satisfactory  for  kitchens,  DRY  GOODS 
REVIEW  was  told.  "These  should  not 
be  attempted  until  the  house  is  four  or 
five  years  old  so  that  the  plaster  is  given 
time  to  crack  if  it  is  going  to.  After  this 
period  the  house  is  settled  and  the  canvas 
can  be  stretched  on  the  walls  without 
fear  of  big  cracks  splitting  it.  White- 
enamel  paint  is  applied  and  the  effect  is 
fresh  and  sanitary,  for  the  walls  can  be- 
frequently  washed  without  any  harm  be- 
ing done." 

Of  c  mrse  the  wholesalers  are  showing 
a  gcod  range  of  neatly-tiled  kitchen 
papers  for  those  who  prefer  to  carry 
them.  With  the  present  shortage  there 
is  no  danger  of  the  wallpaper  depart- 
ment proving  a  Jonah.  Prices,  too,  will 
be  firm  and  are  advancing. 
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Fifty  Years  a  Merchant 


Aaron   Sweet   Started  to   Work   in   Win- 
chester in  Summer  of  1870 — Owns 
Corner  Where  He  Got  First  Job 

In  the  summer  of  1870  a  young  man 
named  Aaron  Sweet  arrived  in  Winches- 
ter, Ontario,  to  look  for  a  position.  He 
called  on  Andrew  Broder,  who  owned 
a  dry  goods  store  on  the  cfirner  of  Main 
and  St.  Lawrence  streets,  and  he  liked 
the  look  of  young  Sweet  and  gave  him 
a  job. 

Five  years,  Aaron  Sweet  worked  for 
Andrew  Broder  and  then  found  himself 
a  partner  in  the  firm.  In  five  years  more 
the  business  had  changed  its  name  to 
that  of  A.  Sweet  and  Company,  and  the 
odd  little  frame  structure  had  been  re- 
placed on  the  same  site  by  a  good 
looking  stone  building.  Mr.  Sweet  has 
been  carrying  on  a  dry  goods  business 
under  his.  own  name  for  just  forty  years 
— a  fact  which  is  remarkable  in  itself, 
but  when  it  is  considered  that  Mr.  Sweet 
is  an  active,  keen-thinking,  comparative- 
ly young  man  to-day  after  fifty  years 
in  the  dry  goods  business  on  the  same 
corner  in  the  same  town,  it  is  somewhat 
of  a  miracle. 

Moreover  Mr.  Sweet  is  one  of  the  most 
alert  and  respected  business  men  in  Win- 
chester. Everyone  in  the  town  is  con- 
gratulating him  on  the  occasion  of  the 
celebration  of  his  golden  jubilee  in  busi- 
ness and  Mr.  Sweet  is  as  enthusiastic 
over  the  affair  as  the  day  he  first  met 
Andrew  Broder  half  a  century  ago. 

Extensive  advertising  is  being  done  in 
the  press  and  other  sources,  and  the 
firm  of  A.  Sweet  and  Co.,  is  launching 
one  of  the  biggest  series  of  sales  in  its 
history  as  part  of  the  celebration.  No 
pessimism  as  regards  prices  has  insti- 
gated the  summer  sales  program  of  this 
enterprising  merchant.  He  did  the  big- 
gest business  in  his  life  last  year  and 
already  the  actual  sales  record  shows  a 
gain  of  forty  per  cent,  over  last  year's 
business.  Mr.  Sweet  has  a  record  of 
every  day's  business  done  since  the  firm's 
existence  and  in  the  twinkling  of  an 
eye  he  can  turn  to,  and  give  the  figures 
of  any  date  since  1870. 

The  jubilee  sales,  which  will  likely  ex- 
tend for  a  period  of  three  months — all 
during  the  hot  weather,  commenced  the 
second  week  in  May,  with  special  offer- 
ings in  whitewear  in  the  women's, 
misses  and  children's  department. 

"We  want  to  make  this  a  record  year 
in  our  business,"  said  Mr.  Sweet,  when 
interviewed  this  month  by  DRY  GOODS 
REVIEW.  Talking  to  this  merchant, 
DRY  GOODS  REVIEW  learned  that  a 
kind,  energetic  disposition  and  court- 
eous manner  had  assisted  Aaron  Sweet 
to  attain  one  of  the  most  enviable  busi- 
ness records   in   the  Dominion. 


The  British  Carpet  Trade 

London  Times  Trade  Supplement  of  Recent  Date  Comments 
on  Anxious  Times  Experienced  by  This  Ancient 
Industry — Labor  Troubles  and  High 
Prices  During  the  War. 


IN  AN  interesting  summary  of  carpet 
conditions,    published    in     its     trade 
supplement  of  last  month,  the  "Lon- 
don Times"  said  in  part  as  follows: 

"The  carpet  trade  of  the  country  pass- 
ed through  some  very  anxious  times  dur- 
ing the  war.  Regarded  as  a  'luxury 
trade,'  it  necessarily  did  not  receive  so 
much  consideration  in  respect  either  of 
personnel  or  of  raw  materials  as  the  es- 
sential industries  of  the  country. 

"The  very  difficulties  encountered, 
however,  led  ultimately  to  a  better  or- 
ganization than  had  ever  previously 
existed,  and  the  'Carpet  Trade  Rationing 
Committee,'  which  was  officially  estab- 
lished and  recognized,  fought  the  battles 
of  the  trade  and  supervised  very  effi- 
ciently the  distribution  of  the  raw  ma- 
terials allotted  to  it.  This  enabled  the 
industry  to  keep  going  even  through  the 
periods  of  the  severest  shortage. 

Meanwhile,  both  for  the  sake  of  keep- 
ing their  works  running  and  from  patri- 
otic motives,  most  carpet  manufacturers 
turned  to  war  work  of  one  kind  or  an- 
other, and  articles  as  diverse  from  car- 
pets as  blankets,  webbing,  felt,  shells, 
and  aeroplane  parts  were  turned  out  in 
appreciable  quantities.  After  the  armis- 
tice came  the  problem  of  changing  over 
and  reverting  as  quickly  as  possible  to 
the  maximum  production  of  carpets. 

Labor  and  Finances 

"The  difficulties  first  encountered  were 
twofold — the  delay  in  obtaining  the  re- 
lease from  the  services  of  the  skilled 
workers  and  the  reluctance  of  the  carpet 
dealers  to  replenish  their  depleted  stocks 
at  the  high  prices  which  carpets  had 
reached  during  the  war.  Consumers  all 
over  the  world  had  the  impression  that 
the  termination  of  hostilities  would  in- 
volve an  immediate  reduction  of  values. 
This  has,  of  course,  been  seen  to  be  er- 
roneous; and  in  the  carpet  trade  a  fur- 
ther advance  in  wages  in  the  Spring,  ac- 
companied by  a  reduction  of  working 
hours  and  a  maintenance  or  increase  in 
the  value  of  raw  materials  after!  the 
abondonment  of  their  control,  convinced 
carpet  buyers  that  it  was  useless  to  defer 
placing  orders  until  prices  should  fall. 

How  is  the  British  carpet  manufac- 
turer placed  to  deal  with  the  demand? 
Durin.fr  the  last  twelve  months  he  has 
been  able  to  a  great  extent  to  make  up 
the  shortage  of  workers  from  which  he 
necessarily  suffered  during  the  war,  as 
his  former  employees  have  been  demobi- 
lized, or  others  have  become  available. 
There  is  still,  however,  a  deficiency  of 
skilled  weavers. 
"Apart  from  this,  the  manufacturer  has 


to  attempt  a  greatly-increased  produc- 
tion with  working  hours  reduced  from 
55%  to  48  per  week.  Some  manufactur- 
ers contend  that  every  advance  in  wages 
has  been  marked  by  a  corresponding  re- 
duction of  output,  while  the  experience 
of  others  indicates  that  production  has 
not  been  reduced  in  proportion  to  the 
number  of  hours,  but  that  the  average 
piecework  production  per  man  per  hour 
has  gone  up,  and  this  in  spite  of  largely 
increased  wages." 


The  Longer  Coat 

Predicted  For  Fall 

Just  now  the  fur  trade  is  vitally  in- 
terested in  fashions  for  Fall.  The  Spring 
auctions  in  Montreal,  New  York  and  St. 
Louis  have  caused  considerable  specu- 
lation as  to  Fall  prices,  and  as  nothing 
very  definite  can  be  said  about  these 
just  yet,  the  next  item  of  importance 
which  can  be  considered  is  style.  It  is 
therefore  interesting  to  hear  what  one 
buyer  just  back  from  New  York  has  to 
say: 

"Longer  coats  and  larger  collars,"  is 
his  summary,  qualified  by  the  statement 
that  even  with  these  changes  there  will 
be  little  difference  between  the  fashions 
of  Autumn  1919  and  1920. 

As  regards  the  longer  coats,  in  the 
face  of  higher  pi-ices  and  registered  pro- 
tests against  said  prices,  this  buyer 
bases  his  belief  in  the  longer  coat  on 
the  trend  cf  buying  at  the  end  of  this 
last  season. 

"The  styles  that  women  are  asking 
for  at  the  end  of  one  season  generally 
constitute  a  good  guide  for  what  will  be 
wanted  at  the  beginning  of  the  next," 
is  his  comment,  and  he  says  that  the 
tendency  in  demand  was  very  definitely 
toward  the  longer  coats,  during  the  last 
few  weeks  of  active  winter  buying. 

"The  August  sales  will  see  a  demand 
for  the  short  coat,  of  course,  largely 
from  the  younger  element  for  school  and 
college;  but  this  demand  will  be  sup- 
planted in  large  measure  in  the  Fall." 

Vogue  of  Hudson  Seal 

In  the  matter  of  pelts,  there  is  noth- 
ing to  take  the  place  of  Hudson  seal  in 
his  opinion.  Squirrel  will  be  too  high 
for  the  "masses"  to  buy,  he  predicts, 
and  gives  as  his  opinion  that  the  wear- 
ing qualities  of  nutria  are  not  sufficiently 
satisfactory  to  make  that  fur  generally 
popular. 
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Geo.  H.  Hees  Son  &  Co. 
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We  have  a  splendid   range  of  Novelty  Panel-  and   Curtains, 
one  of  which   we  are  illustrating  above. 

DO  NOT  FAIL 

bo  m-<'  our  -ample-,  which  consist   of  a   Large  assortment  of 
Voile,  Scrim  and  Marquisette  Curtains  in  unique  designs. 

DO  NOT  FORGET 

thai  we  are  also  manufacturers  of  Window  Shades.  Tapestry 

Covering,  Tape-try  Curtains,  Curtain  Cloths,  Cretonnes.  Scrims, 

Comforters,     Pillows.    Cushions,    Velours.    Extension     Rods, 
Drapery  Brass  <  roods,  Poles,  etc. 
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Consumer  Interest 


Our  NATIONAL  MAGAZINE  AD- 
VERTISING CAMPAIGN,  now  in  full 
swing,  is  attracting  a  great  deal  of  atten- 
tion, judging  from  the  vast  number  of 
requests  for  catalogues  received  daily. 

With  each  mail  these  inquiries  pour  in 
from  every  part  of  the  country.  We  are 
supplying  catalogues  showing  colors  of 
all  CREX  patterns  in  our  three  weaves — 
DeLuxe,  Herringbone  and  Regular  — 
suggested  room  treatments,  sizes  and  full 
descriptive  matter. 

Are  you  in  position  to  supply  the  demand 
of  your  customers? 


CREX  CARPET  COMPANY 


212  Fifth  Ave. 


New  York 
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Originators  and  Manufacturers for  20  Years  of  Wire-Grass  Floor  Coverings 
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ALWAYS 
SOMETHING 

NEW 


This  is  one  'of  our  popular  de- 
signs an  artistic  .marquisette 
novelty  panel  with  distinctive 
hue  work  of  unusual  merit. 


LET  THE  BILTMORE 
RANGE  ASSIST 

your  curtain  department  to  big- 
ger business.  Ask  about  our 
new  designs. 


BILTMORE 

CURTAIN  CO. 

332    CRAIG    ST.    WEST 
MONTREAL 


MADE   IN  MONTREAL.  CANADA 


One  of  the  new  ^Dalipor 
Cretonnes  that  are  now  be- 
ing produced  in  Canada. 
We  will  have  six  new  de- 
signs for  August  -  Septem- 
ber delivery,  all  in  an  as- 
sortment of  colorings. 


4101 — 4  colorings — 36"  wide. 
One  of  our  own  'Q)atroor~  Converted  Cretonnes 


To  the  Trade  only 

DALY  &  MORIN 

LIMITED 

LACHINE  -  MONTREAL 


Dry  Goods  Section 
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"The  Handkerchief  House  of  Canada" 
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RAPERIEJ 


Inspect 

Drapery  Fabrics 

selected 

for  their  distinction 

and 

originality 


There's  No  Secret 
About  It 

Our  Success 

is 

directly 

attributable 

to 

UNFAILING 
SERVICE 


Sport 

Handkerchiefs 

for  Summer   Wear 

In    Smart    Designs 

and 
Attractive  Colorings 


Our  buyers  abroad  note  that  LACES  are  more  than  ever  in  demand.  We  have 
designs  of  unquestioned  taste  and  real  value.  Write  us  for  a  selection.  The 
same  careful  attention  will  he  given  to  your  enquiry  as  if  the  goods  were  per- 
sonally selected. 


Attractive  and  comfortable 
ELASTIC  VEILS 

In  newest  motifs  and  colors 


§  The  LACE  GOODS  COMPANY,  Limited 

Fifth  Floor  Wellington  Building  79  Wellington  St.  West 

TORONTO 

IMPORTERS  AND  MANUFACTURERS 
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A  Drecoll  Creation 


This    charming    evening    Kown    of    black    tulle    richly    encrusted    with    black    Jet    and 

Bilvei    jailettea    on    bodice   and    skirt    pannel    has    flying    hip    panniers    01    tulle,    and 

shoulder   simps   of  solid   jet.       It   is  also   sponsor  of  the  brief   skirt. 

Photo  by  courtesy  of   Ch.  Drecoll,   Paris. 


Dry  Goods  Review 

Paris  Launches  Her  Fall  Fashions 

Restaurants  and  Tea  Rooms  Lend  Attractive  Backgrounds  for  Exploitation  of  Latest  Crea- 
tions From  Famous  Salons — Many  Autumn  Models  on  View  at  Showing  of 
Summer  Collections — Extreme  Decollete  Now  Passe  in  Paris. 
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PARIS,  April  26.— When  Claridge's 
first  opened,  the  dinner  dances  drew 
the  set  who  wear  pretty  gowns  and 
intend  them  to  be  seen.  Later,  the  tea 
room  opened  and  furnished  another  set- 
ting, where  styles  might  be  studied. 

At  the  present  time,  though,  one  finds 
the  grill  room  on  Sunday  nights  about 
the  smartest  place  :n  Paris,  though  it  is 
not  nearly  so  exclusive  as  the  restaurant 
upstairs.  The  difference  is  this:  the 
restaurant  draws  the  aristocrats,  some 
well-dressed,  others  wearing  last  season's 
made-over  gowns,  while  the  grill  attracts 
cinema  stars  and  mannequins  from  the 
famous  dressmaking  houses,  who  wear 
the  very  newest  creations,  be  it  an  even- 
ing gown  or  a  one-piece  apres-midi  robe, 
for  in  the  grill  one  may  dress  as  she 
pleases. 

Bare-Back    Mode   on    the    Wane 

Last  night  it  was  the  evening  and 
semi-evening  toilette  which  reigned,  and 
it  was  apparent  that  while  extreme  bare 
back  may  continue  to  be  displayed  in  the 
dressmakers'  salons  they  are  rapidly 
becoming  passe  elsewhere. 

A  certain  mannequin  from  Jenny  (who 
by  the  way,  was  probably  the  first  to 
exploit  this  particular  style)  wore  last 
evening  a  frock  having  a  medium  V 
decollete,  both  back  and  front,  and  in- 
stead of  being  sleeveless  there  were 
sleeves  which  extended  almost  to  the  el- 
bow. This  gown  was  of  black  satin 
and  black  Chantilly  lace.  At  another 
table  was  a  young  woman,  a  mannequin 
at  Paquin's,  beautifully  gowned  in  white 
crepe  satin.  Here  the  corsage  showed 
the  square  decollete  both  in  front  and 
in  back,  though  it  was  by  no  means 
shockingly  low. 

In  contrast,  however,  to  these  gowns, 
sat  at  another  table  a  young  woman 
who  was  decollete  to  the  limit  and  the  re- 
marks made  about  her  toilette  were  any- 
thing but  complimentary. 

Colored   Frocks   Few 

But,  to  return  to  gowns  rather  than 
decolletes,  the  amount  of  black,  and  also 
white  seen,  was  surprising.  There  was 
not  a  mixture;  it  was  either  the  all  white 
or  the  all  black  gown.  The  colored 
frock — that  is,  in  any  reasonable  number 
— was  sadly  out  of  view;  a  fact  which  is 
unfortunate  for  the  fashion  industry. 

In  styles,  the  black  lace  gown  was  fre- 
quently seen.  One  of  the  most  admired 
dresses  was  a  Callot  creation,  having  a 
black  taffeta  triple-flounced  skirt,  with 
edges  scalloped  and  mounted  over  a 
petticoat  of  black  lace  and  worn  with  cor- 
sage of  black  lace.  Another  smart 
gown,  this  time   of  black  satin,  had   an 


apron  effect  of  black  lace  in  front,  while 
transparent  lace  was  the  feature  of  the 
corsage. 

Feathers  for  Fur  on  Capes 

In  evening     wraps     were     noted     two 

which  bore  out  new  features.     Both  were 

made    of    satin,    and    were    cape    styles. 

One  had  for  collar  a  deep  ruche  of  natur- 


al colored  coq,  while  the  other  had  a  deep, 
capelike  collar  made  of  tied  ostrich.  Here- 
tofore fur  collars  have  been  the  feature 
of  the  evening  wrap.  One  is  led  to  won- 
der now  if  fur  is  to  be  replaced  by  feath- 
ers. 

The  most  brilliant  gathering  since  the 
war  of  representatives     of    the     highest 


At  the  Garden  Fete 


This  lovely  sunshade  of  pompadour  silk  featuring  a  white  ground  and  pastel  floral 
decorations  is  just  the  last  word  in  smart  accessories.  Note  the  beaded  Georgette 
frock,  the  long  kid  gloves,  short  sleeves,  French  mohair  hat  and  pretty  satin  ribbon 

girdle. 
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Parisian  society,  including  President  and 
time.  Dechahel,  attended  the  gala  per- 
formance   o£   the   opera   for   the   benefit 

of  poor   Russians. 

Rich  Jewels 
An  amazing  number  of  costly  Crocks, 

jewels,  tiaras,  and  diamond  necklaces, 
were  displayed  for  the  occasion,  and  the 
VOgUe  for  gOWn8  of  silver  cloth  veiled  in 
metal  laces  was  most  marked. 

Mme.  Dechanel  attended  in  a  robe  of 
draped  silver  brocade  and  lace.  That 
the  doom  of  the  extreme  decolletage 
has  been  sounded  was  very  apparent 
here  and  this  was  replaced  in  the  major- 
ity of  the  gowns  by  the  square  cut  front 
decolletage.  More  dresses  were  seen 
with  sleeves  than  without. 

Velvet  Gowns 

Velvet  (towns  were  prominent  in  the 
begonia  and  geranium  colors,  Callot 
creations  of  embroidered  satin  scored  a 
decided  success. 

Many  sumptuous  furs  and  fur  cloaks 
were  worn  over  these  frocks,  including 
ermine,  chinchilla  and  sable  cloaks,  as 
well  as  luxurious  wraps  of  metal  bro- 
cade with  large  fur  collars. 

Spanish  Combs 

Spanish  combs  were  the  rule  here, 
in  jewelled  effects,  replacing  millinery 
and  headdresses.  Few  gloves  were  noted. 

Many  different  colored  ostrich  fans 
were  carried,  making  brilliant  splashes 
of  color,  and  giving  added  lustre  to  the 
wealth  of  colors  in  the  gowns. 

The  Races 

The  smartness  of  gatherings  at  the 
races  is  a  thing  almost  traditional  here, 
and  the  Longchamps  meet,  which  at- 
tracted the  usual  big  crowd,  adhered  to 
form. 

Mink   Coats    Prominent 

Doubtful  weather  was  responsible  for 
a  number  of  mink  coats,  while  suits 
scored  decidedly,  with  plaids  a  prominent 
note.  Pleated  skirts  were  the  rule,  and 
jackets  took  noticeably  to  the  wrist 
length.  Colored  embroidery  brightened 
the  navy  serge  suits 

A  Drecolas  model  in  gay  Scotch  plaid 
taffeta  with  a  long  pleated  tunic  scored 
a  success. 

Coque  Feathers 

Flower  hats  have  apparently  not  waned 
in  popularity  and  a  number  were  seen 
here,  although  coque  feathers  in  black, 
white  and  natural  also  ran  for  popular 
favor.  On  the  whole,  the  prominent  mil- 
linery factor  was  the  striking  of  the 
bright  color  note. 

In    the    Salons 

A  new  collection  of  models — a  hun- 
dred or  so — has  just  been  shown  chez 
Molyncnx.  The  general  line  appears 
rather  narrow,  the  fullness  being  moder- 
ated. The  length  of  the  dresses  and  the 
long,  smooth-fitting  corsafres  remain 
the  same.  Sleeves  are  short  or  else  full 
length. 


Canes  Worn  With  Tailleara 

All  the  models  have  matching  hats  or 
headdresses.  Pretty  canes,  generally 
black,  and  topped  with  ivory  knobs  cir- 
cled in  black,  are  a  smart  accessory  for 
the  tailored  costumes.  Elaborate  and 
varied  parasols  match  the  afternoon 
gowns.  In  general,  tailleurs  are  short. 
Skirts  arc  rather  narrow  with  some 
fullness  at  the  sides,  and  are  generally 
striped        or        pleated.  They        are 

worn  with  straight  plain  paletots.  One 
model  of  heavy  jade  green  cheviot  has  a 
skirt  trimmed  with  two  detached  points 
at  the  sides.  The  straight  paletot  opens 
over  a  little  blouse  of  tussor  that  is 
straight  in  front  and  fastened  at  back  to 
a  flat  girdle  of  the  same  silk.  This  tus- 
sor is  striped  green  on  a  natural  ground. 
A  round  toque  to  match  has  a  foundation 
of  jade  green  horsehair  and  heavy  drap- 
ery made  with  a  torsade  of  little  lame 
threads  glittering  in  straw  of  the  same 
color. 

Short,   Loose   Paletot 

Tailored  dresses  are  very  simple,  one- 
piece,  almost  straight,  always  with  open 
neckline,  short  sleeves,  and  a  narrow 
leather  belt.  Short  paletots,  straight 
and  loose,  complete  these  dresses.  For 
example,  there  is  a  frock  of  navy  serge, 
with  wide  stripes,  made  in  this  style. 
The  straight  paletot  is  of  plain  serge, 
recalling  the  dress  by  a  simple  stripe 
which  makes  the  border.  A  toque  of  soft 
cerise  straw  has  two  little  ostrich  tufts 
over  the  ears. 

Another  pretty  hat  accompanying  a 
tailored  dress  is  slightly  Egyptian  in 
form,  with  a  line  in  relief  passing  over 
the  crown  to  fall  over  on  each  side  and 
widen  the  shape.  Here  the  hat  is  in 
black  cire  satin  crested  with  a  garland 
of  black  and  green  cherries,  drooping 
over  the  edge  on  both  sides.  _ 

This  style  of  trimming  in  "chutes"  or 
overhanging,  drooping  effects,  on  one  or 
both  sides,  is  growing  more  and  more 
in  favor.  Another  example  of  it  is  a 
draped  toque  of  white  horsehair,  with  a 
large  tuft  of  very  fine  coq  feathers,  cov- 
ering part  of  the  crown  and  falling  low 
on  one  side. 

Emphasis  on  Alternoon  Styles 

The  afternoon  dresses  are  particularly 
numerous,  and  have  been  prepared  for 
formal  ^atherin^s,  such  as  garden  par- 
ties and  the  bitf  sporting  days  of  June. 


Sounding  a  simple  note,  is  a  frock  of 
chalk  white  toile  <!<  Boie,  with  a  sort  of 
Straight  sailor  blouse,  finished  at  the 
bottom  with  a  band  of  tfray  kid,  and  des- 
cending below  the  hips  over  a  pleated 
skirt.  The  straight  paletot  is  white  kid, 
bordered  with  grey  kid. 

Two  pretty  little  frocks  of  tussor  were 
rather  refreshing;  one  in  the  natural 
shade  with  very  short  sleeves,  with  the 
bodice  long  and  molded,  and  narrow 
leather  girdle,  covered  with  a  film  of  old 
gold.  On  the  skirt,  rounded  flounces 
forming  wide  scallops,  producing  an  ef- 
fect of  large  overlapping  shells.  The 
ensemble,  nevertheless,  is  neither  wide 
nor  very  bouffant. 

Striking   Foulard  Model 

Foulard  is  represented,  among  other 
models,  by  two  pretty  frocks;  the  first 
white  foulard,  plain  as  to  bodice,  has  a 
skirt  adorned  with  iarge  green  and  black 
roses  printed  on  the  white  foulard 
ground.  The  parasol  of  the  same  printed 
foulard  is  trimmed  with  large  puffs;  the 
hat,  a  small  white  topkinos  shape, 
shows  a  design  in  black  cord. 

The  second  foulard  frock,  figured  in 
black  and  white,  is  held  at  the  waistline 
by  a  girdle  formed  by  plaques  of  imita- 
tion jade  mounted  on  narrow  black  moire 
ribbon.  There  is  a  paletot  of  green 
cheviot  and  a  large  jade  straw  capeline 
with  crown  circled  by  a  narrow  black 
moire  ribbon,  tying  in  back  with  a  large 
bunch  of  drooping  green  cherries. 

Mousseline  and  Organdie  Series 

The  series  in  mousseline  and  organdie 
is  extremely  interesting.  There  is  one 
model  of  white  mousseline  with  the  bor- 
der of  the  skirt  and  the  tunic  trimmed 
with  appliqued  flowers  on  many-colored 
organdie.  The  draped  girdle  is  of  lemon 
colored  mousseline,  and  the  large  cloche 
is  in  the  same  shade  of  horse-hair,  with 
lontf  fringe  of  bluets  covering  the  brim 
and  falling  over  the  sides.  Tiny  appli- 
qued flowers  like  those  on  the  frock  coy- 
er the  fiat  white  mousseline  parasol. 
Organdie  dresses  come  in  their  turn,  and 
are  quite  bewitching.  White  dominates, 
and  with  it  is  used  a  little  saxe  blue  or 
lemon,    at    least    in    the    trimming. 

As  a  more  dressy  late  afternoon  model, 
should  be  mentioned  a  draped  gown  of 
pale  Rrey  crepe  de  Chine,  closely  mold- 
ing the  figure,  with  a  pointed  decollete 
and  a  very  narrow  train.  It  was  worn 
with  a  wide  capeline  in  the  same  shade 
of  grey  horsehair,  with  two  clusters  of 
rose-colored  glycerine  posed  under  the 
brim  and  falling  on  one  side. 

Another  very  effective  crepe  de  Chine 
creation  was  white,  trimmed  with  white 
tulle,  flounces  delicately  embroidered  in 
black.  A  lonp  necklace  of  onyx  beads 
went  very  well  with  this  costume,  as  did 
also  the  capeline  of  black  straw  edged 
in  white  and  trimmed  with  black  ostrich 
plumes  tipped  with  white,  crossing  the 
whole  brim  and  the  whole  crown  to  droop 
over  a  little  at  the  sides. 

The  preat  prominence  of  the  jade  is 
stressed   in  a  very  simple  gown  of  jade 
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taffeta  with  no  ornamentation  whatso- 
ever, and  by  another  frock  of  jade  satin 
crepe  with  drapery  veiling  one  shoulder 
and  leaving  the  other  arm  bare.  The 
girdle  showed  the  roll  treatment  and  the 
same  idea  is  carried  out  in  the  skirt.  A 
narrow  detached  panel  forms  the  train. 
At  the  waist  in  front,  and  to  one  side,  is 
fastened  a  bunch  of  poppies  in  a 
smouldering  rose  color. 

Tea-Gowns  Lean  to  the  Oriental 
The  tea-gowns  have  the  Oriental  ten- 
dency clearly  defined,  as  for  instance  in 
one  tea-gown  somewhat  on  the  sheath  or- 
der closely  following  the  silhouette  of  the 
figure  and  forming  a  trouser  effect  snug- 
ly fitting  the  lower  part  of  the  leg,  tak- 
ing in  the  angle  and  ending-just  over  the 
foot.  This  sheath  is  of  cloth  of  gold 
and  is  accompanied  by  a  sort  of  square 
paletot,  floating  free  in  back,  in  orange 
gauze  brocaded  in  great  disks  of  gold. 

Another  model  is  in  blue  tulle  wit'.i 
the  trouser  effect  carried  high  up,  fitting 
the  limbs  closely,  all  embroidered  in  fine 
beads,  stones  and  strass.  The  short, 
square  coatee  hangs  free  and  is  made  of 
fancy  chartreuse  yellow  crepe.  A  turban 
of  silver  gauze  adorned  with  precious 
stones  completes  the  ensemble. 

An  interesting  specimen  of  tea- 
gown  is  made  of  a  silver  cloth  sheath 
veiled  in  gray  mousseline  decorated  in 
batik,  with  large  flower  motifs  height- 
ened with  touches  of  gold.  The  veil  is  de- 
tached in  back  in  a  long  square  train. 
The  Jenny  Collection 
About  forty  models  are  displayed  in 
the  Jenny  Fall  collection,  the  lines  of 
which  are  almost  straight,  defining  the 
silhouette.  .  Waists  are  low,  collars  gen- 
erally high  and  sleeves  are  close  fitting. 
The  skirts  are  long,  and  have  narrow 
panels. 

Dark  Colors 
The  colors  most  often  shown  are  mole, 
mouse,  navy  and  black. 

Trimmings  include  braids  and  gal- 
loons —  wide  silk  fancy  braids,  rows  of 
metal  buttons,  and  fur  bands,  chiefly  of 
caracul. 

Short  Coat  Tailleurs 
Tailleurs  are  developed  of  thick 
serges,  wool  and  velvet,  the  coats  as  a 
general  rule  short,  with  the  exception  of 
a  few  which  are  long,  edged  with  fur,  as 
is  also  the  accompanying  skirt. 
Pur  waistcoats  are  also  noted. 

Galloon  Trimmings 
Afternoon  gowns  are  shown  in  black 
and  gray  velvets  and  navy  and  brown 
crepes  de  Chine,  trimmed  with  galloons, 
running  down  the  sides  of  the  skirts, 
which  fasten  around  the  ankles  like 
anklets. 

For  evening  wear  lames  and  colored 
embroideries  showing  Oriental  and  Egyp- 
tian tendencies  are  emphasized.  A 
frock  of  black  satin  is  made  distinctive 
by  its  trimming  of  coral  beads. 
Narrow  Cloaks 
Cloaks  have  been  developed  along  nar- 
row lines;  in  these  drapes  grey  and 
violet  velvets  with  collars  of  uncurled 
Mongolie,  or  long  ostrich  fringes,  are  the 


favorites.  Some  models  show  the  two- 
color  scheme,  the  top  in  contrast  to  the 
bottom  of  the  wrap. 

Other  colors  in  favor  ara  grey,  black, 
red   and   beige. 


Mannequins  in 

Cotton  Hose 

The  anti-silk  stocking  campaign  is  be- 
ing actively  carried  on  in  Paris  just 
now,  and  both  patriotism  and  business 
common  sense  appear  to  enter  into  the 
prevalent  spirit  of  economy  and 
declare  that  buying  silk  hose  is  ex- 
travagance of  the  most  injurious  sort,  as 
it  takes  French  workers  away  from 
more  necessary  trades  and  industries,  or 
in  case  the  articles  are  of  foreign  make, 
it  swells  the  trade  balance  against 
France. 

At  present  prices,  a  fairly  good  pair 
of  silk  stockings  costs  at  least  65  francs, 
and  does  not  last  nearly  as  long  as  cot- 
ton, of  which  an  excellent  quality  can 
be  bought  for  30  francs  a  pair.  Callot 
Soeurs  are  among  the  first  to  do  away 
with  silk  hose  in  their  salons  and  their 
mannequins  are  now  wearing  flesh  color 
cotton  stockings. 


Bernard  Plans 


Bernard  plans  for  the  Fall  collection 
include  long  lines,  low  waists  and  less 
fullness.  Great  demand  reported  for 
beige  and  tawny  furs  for  trimming. 

Sleeves  are  to  be  mostly  long,  some- 
times full. 

Choices  in  fabrics  are  smooth  ma- 
terials, covered  with  embroidered  motifs, 
silk  used  on  serge,  velvet,  colored  metal 
laminette  on  satin,  serge  combined  with 
satin,  and  duvetyn. 

Much  Black  Used 

-Much  black  is  to  be  used,  also  navy, 
brown,  duck  blue  and  kashmir.  For 
evening,  Venetian  red  and  brick  pre- 
dominate, less  jade. 

Coats  of  tailored  suits  in  long  or 
three-quarter  length,  simply  cut,  and 
slightly  fitted. 

Afternoon  Models 

Afternoon  models  in  embroidered 
velvet  and  satin,  beltless  Renaissance 
styles.  For  evening,  velvet  in  the  lead, 
with  lames  less  favored. 


ROUMANIAN     ORDER    CANCELLED 

Negotiations  with  the  Roumanian  Gov- 
ernment for  the  sale  of  goods  from  Can- 
adian mills  have  been  broken  off.  It  was 
found  impossible  to  finance  the  business 
satisfactorily.  Three-year  six  per  cent. 
bonds  were  offered  by  the  Roumanian 
Government,  but  these  could  not  be  dis- 
posed of  readily  in  Europe.  Unless  ar- 
rangements are  made  for  the  sale  of  the 
Roumanian  bonds  the  business  will  be 
definitely  cancelled.  A  representative  of 
the  Canadian  Woollen  Manufacturers' 
Association  is  now  in  Europe  in  connec- 
tion with  Roumanian  and  other  business. 


Two  Types  of  Pleats 

A  dear  little  frock  in  beige  Georgette 
embroidered  in  brown  chenille  exploits 
the  elongated  waist  line  and  combines 
sections  of  accordeon  pleating  and  the 
larger  box  p'.eats  with  marked   success. 


CALICO  IN  CITY  HALL 

At  a  meeting  on  April  24th  the  girl 
employees  of  the  Edmonton  City  Hall 
pledged  themselves  to  wear  suitable  cot- 
ton dresses  during  working  hours  begin- 
ning Monday,  April  26. 
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For  the  Bride's  Trousseau 

Beautiful  Lounge  Robes,  Dainty  Under  Muslins  and  F.laborate  Tea 
Gowns  Form  Important   Part  of  Her  Wardrobe 

Some  Smart  Dress  Models. 


NKW  YORK.— The  bride  is  the  in- 
spiration of  all  that  is  lovely  in 
dress  just  now.  Gowns,  costumes, 
negligees  and  accessories  alike  are 
temptingly  displayed  with  the  hope  that 
they  will  appeal  to  some  fair  bride-to-be, 
and  that  they  will  figure  prominently 
in  her  trousseau.  The  most  lavish  dis- 
plays this  season  are  in  the  lingerie  de- 
partments, where  everything  from  ela- 
borate tea  gowns  to  simple  hemstitched 
undermuslins  are  offered. 

Luxurious  underthings  are  undoubt- 
edly the  keynote  of  the  1920  bridal  ward- 
robe. Boudoir  garb,  too,  has  its  full 
sh.ui  in  the  trousseau.  Where  the  bride 
of  yesteryear  lavished  her  care  on  a 
huge  chest  of  linen,  the  bride  of  to-mor- 
row devotes  herself  to  gathering  togeth- 
er a  mountain  of  filmy  loveliness  for  her 
adornment.  So  many  charming  things 
are  offered  that  one  can  hardly  wonder. 

Especially  beautiful  are  the  tea 
negligees.  The  fourreaux  worn  with 
these  are  often  of  silver  and  gold 
tissues  with  harem  hem.  The  miniature 
corsage  is  a  mass  of  glittering  simule 
gems.  Over  these  are  worn  draperies 
in  the  style  of  a  cloak,  fashioned  of  shot 
and  shaded  ninons.  Sometimes  a  gold- 
en cage  or  crinoline  is  introduced,  and 
the  draperies  are  arranged  in  graceful 
folds  over  it. 

Sleeveless  Coatee 

A  simple  but  exquisite  model  has 
a  sleeveless  coatee  of  gold-and-white 
velvet,  with  a  skirt  of  pale  primrose 
ninon.  Another  model  is  of  Sefton 
silks  cut  in  kimono  style. 

A  delightful  frock  is  of  crepe 
de  Chene  with  chemise  sleeves  shad- 
ed with  Georgette.  Over  this  is  worn  a 
Roman  toga  of  ninon.  A  draped  Scheher- 
azade sash  is  wound  loosely  about  the 
waist. 

A  number  of  tea  frocks  are  offered 
with  skirts  of  shot  net  and  crossover 
bodices  of  taffeta.  At  the  hips  are  en- 
ormous pout's  of  the  taffeta.  A  varia- 
tion in  this  treatment  is  of  white  Geor- 
gette over  charmeuse,  with  silver  em- 
broidery, and  a  little  scarf  of  silver  and 
white  Georgette  hemmed  with  swans- 
down. 

The  latest  importations  are  three- 
piece  sets  of  handkerchief  linen  of 
a  quality  so  sheer  that  the  entire  set 
could  be  drawn  through  the  proverbial 
riim  by  way  of  simile.  The  lines  are 
Straight  and  at  top  and  bottom  of  the 
chemise  and  nightgown  is  elaborate 
stitchery  in  "point  Turc"  applied  be- 
tween wide  real  Val.  insertion.  The 
straps  holding  both  of  these  dainty  gar- 
ments are  made  of  the  lace  and  hand- 
done  stitchery,  which  is  a  departure  from 


the   usual    ribbon   adornment   on   less   ex- 
pensive  underwear. 

Val.  Lace  Used  as  Trimming 
Real  Val.  lace  is  the  trimming  that  is 
meeting  with  the  greatest  success  this 
season  in  bridal  lingerie  and  the  Maison 
De  Blanc  is  showing  one  of  its  hand- 
somest nightgowns,  a  model  that  reaches 
in  price  away  over  the  two  hundred  dol- 
lar mark,  in  handkerchief  linen  with  a 
square  yoke  made  of  beautiful  Val.  lace. 
Mingling  with  the  lace  and  at  lower 
part  of  the  deep  decollete  are  small 
sprays  of  hand  embroidery  that  in  de- 
sign carry  out  the  pattern  of     the     Val. 


At  the  bustline  is  placed  a  large  bow  of 
two  nub  white  satin  ribbon,  and  at  the 
edge  of  the  gown  the  same  embroidery 
pattern  is  repeated,  together  with  a 
narrow  edging  of  the  Val.  lace. 

In  slips  there  is  a  fairy-like  selection 
from  which  to  choose,  but  perhaps  the 
newest  models  are  of  white  chiffon  with 
little  bodices  of  cream  malines  lace, 
from  which  the  garment  is  arranged  in 
French  pleats.  The  skirt  of  the  slip  is 
joined  to  the  bodice  with  many  rows  of 
wide  herringboning  worked  in  white 
silk.  At  the  lower  edge  there  is  intro- 
duced a  trimming  of  malines  lace  quite 
a  foot  deep  that  at  sides  runs  up  into 
panel  effect. 

Sets   and   Separate  Garments 

There  are  sets  and  separate  garments 
in  satin,  meteor  crepe  and  Georgette 
both  in  white  and  flesh  color. 

Among  the  frocks  especially  designed 
for   the   bride,   those   most   featured   are 


///  the  Trousseau 


No  one  could  help  envying  the  bride  who  is  in  the  possession  of  a  negligee  such  as 

this  exquisite  model  of  embroidered  net  and  real  filet  lace.     An  unusually  becoming 

cap    is    fashioned    to    match. 
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foulards,  chiffons  and  organdies,  and  it 
is  said  that  so  far  the  chiffons  are  in 
great  demand. 

The  foulards  in  a  variety  of  designs  in 
the  more  favored  navy  and  white,  are 
treated  with  white  embroideries  which 
accent  a  long  line  and  are  done  in  a 
braided  effect,  a  touch  of  bright  color 
such  as  cerise  or  emerald  introduced  in 
a  smart  way  for  vest  or  facing. 

The  trailing  draperies  are  again  a 
feature  of  these  frocks.  Sashes  have 
long  ends  which  touch  or  nearly  touch 
the  ground,  and  fluffy  tunics  finish  in 
long  points  which  fall  way  below  the 
underskirt.  The  straight  sports  frock 
shows  a  preference  for  the  cool  combina- 
tion of  white  and  yellow,  the  long  rever 
collar  being  draped  into  the  waistline. 

The  organdies  and  novelty  cotton 
fabrics  are  good-looking.  Imported  em- 
broidered voiles  dotted  in  vari-color  are 
given  the  splash  of  interest  by  a  vivid 
sash  of  organdie  with  butterfly  loops 
and  trailing  sash  ends.  Another  treat- 
ment, which  is  very  effective,  used  in  these 
voiles  and  in  the  organdie  frocks,  is  two- 
inch  insertions  of  shirred  tulle  or  of 
tucked  organdie  in  a  contrasting  shade, 
which  gives  a  much  more  handworked 
effect  than  the  insertion  of  narrow  laces. 
Yellow  organdie  is  used  in  this  way  with 
grey  organdie  and  white  tulle  in  the  pale 
colored  frocks. 

Heavy   Filet  Net 

A  pleasing  trimming  for  the  sum- 
mer frocks  is  the  use  of  a  heavy  filet 
net  in  a  plain  over  effect  which  gives 
more  the  effect  of  an  open  embroidery 
rather  than  the  lacy  effect  of  the  light- 
er mesh.  Other  organdies  are  trimmed 
in  ruffles  of  lace  dyed  in  the  pastel 
shade  of  the  fabric  and  with  a  limited 
use  of  the  lace. 

For  the  new  bride's  evening  models, 
lace-trimmed  chiffon  is  still  a  favorite, 
but  the  lace  is  used  only  in  deep  draped 
effects  in  transparent  points.  The  long- 
stemmed  rose  is  still  used  in  place  of 
the  corsage  bouquet. 

For  the  petite  type,  dinner  frocks  of 
flowered  taffeta  are  shown,  much  drap- 
ed and  almost  without  trimming,  wide 
brimmed  hats  of  the  same  fabric  com- 
pleting the  costume.  Large  capelines  of 
organdie  are  in  matching  shade  with  the 
vivid  sashes  worn  with  cotton  frocks, 
and  give  the  effective  finish  to  the  cos- 
tume. 


VICTORIA  RUBBER  COMPANY  MOVE 

The  Victoria  Rubber  Co.,  which  have 
been  occupying  temporary  premises  at 
228  Notre  Dame  Street,  west,  Montreal, 
have  now  moved  into  their  permanent 
factory  at  437  St.  Paul  Street,  west.  In 
their  new  quarters,  this  company  will  be 
able  to  secure  much  greater  production 
than  they  have  been  in  the  past  because 
of  additional  equipment  and  space.  In 
the  past,  they  have  been  considerably 
handicapped    in    this    respect. 


When  She  Goes  Away 


A  lovely  waist  to  wear  with  the  "going  away"  suit  costume.      The  bell  sleeves  have 

a   handsome    treatment    of    lace    motifs    introduced    and    a    soft    pleated    jabot    gives 

dressiness  to  the  model.      Lace  trims  the  lovely  collar. 


THE   STRIKE   IN    FRANCE 

The  seriousness  of  the  railway  strike 
referred  to  elsewhere  in  this  issue  as 
affecting  the  business  of  French  indus- 
tries is  further  substantiated  by  a  re- 
port written  at  the  time  the  strike  first 
went  into  effect.     It  reads  in  part: 

"The  strike  of  French  railway  serv- 
ants, joined  to  the  dyers'  and  finishers', 
the  metal  workers',  the  tailors'  and 
ready-made  clothing  strikes,  have 
brought  French  silk  business  absolutely 
to  a  standstill. 

"Even  should  the  strike  be  quickly 
over,    it   will    have    greatly    injured    the 


trade.  It  is  at  least  peculiar  that  the 
strikes  should  have  broken  out  imme- 
diately before  the  opening  of  the  Lyons 
Fair." 


TOURING  THE  WORLD 

Mr.  Burnet,  of  A  Burnet  &  Company, 
London,  Eng.,  has  left  the  Old  Country 
for  a  business  tour  around  the  world. 
Mr.  Burnet  will  be  returning  via  Canada 
?nd  will  visit  Winnipeg,  Toronto  and 
Montreal.  He  expects  to  arrive  in  the 
Dominion  sometime  in  August  and  will 
have  a  full  range  of  novelties  with  which 
he  hopes  to  interest  the  buyers  for  dry 
goods  stores  in  Canada. 


Oru  Goods  R<  • 


A  Sunshiny  Day  on  Fifth  Avenue 

Bright  Weather  Coaxes  Modish  Raiment  Onto  i lie  Promenade,  and  Fashionable  New  Yorkers 

Ke\el  in  an  Opportunity  to  Display  Thei r  Smart, Though  Belated,  Spring  Finery — 

Bltfuses  and  Hats   Form  ail   Important   Alliance  in  Color  Scheme. 


NEW  YORK. -Thi'  attraction  of  a 
bright  day  brought  crowds  on  the 
Avenue,  and  almost  all  of  them, 
it  would  seem  from  the  mass  in  the  foyer 
of  the  hotel,  went  to  the  Ritz-Carlton 
for  lunch.  Patiently  they  waited  for 
tables,  chatting  with  their  friends  the 
whih  and  showing  off  their  smart  cos- 
tumes to  the  best  advantage. 

Wraps  over  cloth  dresses  were  the 
note  of  the  hour — almost  every  woman 
hurried  in,  tossing  off  a  wrap  as  she 
came  and  showing  underneath  a  one- 
piece  dress.  These  took  all  colors,  with 
tan  the  most  in  favor  after  the  inevit- 
able blue. 

One  gray  frock  is  worth  mention.  It 
wa>  made  of  a  delicate  gray  wool  plaid- 
ed  with  French  blue.  It  had  a  long 
bodice  topped  by  a  fluffy  lingerie  collar. 
From  this  bodice  dropped  a  skirt  made 
of  plain  flounces,  flat  across  the  back 
and  flaring  over  the  hips  and  front,  the 
second  one  of  these  flounces  being  de- 
cidedly flared  at  the  hips  in  pocket  ef- 
fect. At  the  hipline  from  side  to  side 
across  the  front  was  set  the  only  note  of 
color  in  a  narrow  belt  made  of  raffia  em- 
broidery in  bright  colors.  A  toque  of 
French  blue  horsehair  was  worn  with 
this  costume. 

Hats  in  general  were  very  large  and 
flat,  many  with  wreaths  of  flowers.  One 
of  the  prettiest  of  these  was  a  wide  navy 
taffeta  with  a  wreath  of  yellow  morning- 
glories  set  around  the  low-draped  crown. 
This  flower  seemed  a  favorite.  Another 
black  rough  straw  hat  showed  it  in 
white,  with  tufts  of  white  grass  sticking 
out  between  each  cluster.  Still  another 
of  these  wide  hats  in  rough  basket 
weave  straw  had  a  garland  of  daisies 
and  grasses  falling  almost  to  the 
shoulder  at  the  left  side.  With  this  was 
worn  a  very  stunning  new  wrap  of 
navy  tricotine  almost  entirely  covered 
with  white  soutache  embroidery,  with 
only  the  wide  dolman  sleeves  plain  blue 
and  the  narrow  coat  collar  which  was 
faced   with   the  embroidery. 

fJowns  of  Blue 

Several  of  the  younger  set  wore  girl- 
ish gowns  of  blue,  with  the  only  touch  of 
color  in  embroidery  about  the  bottom 
of  the  sleeves  and  the  belt.  One  of  these, 
on  a  bobbed-haired  young  lady,  who  wore 
a  Mttlc  round  black  hat  with  black 
quills  sticking  out  directly  over  the  hail 
all  around,  was  a  straight  one-piece 
frock  with  skirt  cut  in  two  pleats  at  the 
Bides  that  were  firmly  caught  together 
at  the  bottom,  making  a  tapering  sil- 
houette. The  longwaisted  bodice  was 
tied  with  a  narrow  belt  embroidered  in 
stitch    red    wools,    and    had    flying 


ends  down  the  back.  Sleeves  were  set  in 
and  very  close  fitting  to  just  above  el 
bow  length  and  also  sported  the  red  em- 
broidery. The  plain  front,  caught  to- 
gether at  the  throat,  was  topped  by  a 
wide  Peter  Fan  collar  of  white  organdie 
and  a  plain  organdie  underblouse  show- 
ed in  the  slit  down  the  centre. 

Directoire    Suit    Seen 

Recalling  the  directoire  craze  of  Paris 
was  a  suit  of  navy  serge  that  strolled 
up  the  street.     It  had  a  high  directoire 


collar  standing  across  the  back  as  a 
frame  to  the  throat  and  face  and  lined 
with  black  ciie  satin  that  continued  in 
long  flying  scarf  ends  in  the  front.  The 
very  long  tight  sleeves  buttoned  close- 
ly about  the  wrist  and  flared  over  the 
hands  in  two  long  points.  The  coat  was 
of  fully  three-quarter  length,  absolute- 
ly straight  in  line,  and  with  a  narrow 
belt  of  cire  satin  run  through  eyelets 
at  the  waist.  A  simple  skirt  showed 
only  a  few  inches  below  it. 

Sportier    in    type   was   a      black      and 


For  the  Young  Girl 

This  dainty  model  from  the  Marson  Dreroll  in 
fashioned  of  jade  preen  taffeta  over  a  petticoat  of 
jade  chiffon  hobbled  at  the  hem.  Sleeve  caps  are 
fashioned  of  silver  lace  and  pastel  flowers  are 
poised  over  the  hip  draperies. 
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white  homespun  woven  in  a  check.  The 
coat  was  cut  on  Russian  lines  with  a 
side  opening  from  shoulder  to  the 
bottom  of  the  coat  that  buttoned  with 
large  black  buttons  rimmed  with  white. 
The  coat  was  of  finger-tip  length,  finely 
tailored,  and  with  all  its  edges  bound 
with  cire  braid. 

The  Eton  and  mandarin  coat  suits 
seemed  to  be  greatly  favored  by  the 
ingenue  and  long  fringed  sashes  made 
bright  spots  of  color  in  these  costumes. 
One  of  these  Etons  was  made  with  a  coy 
little  ball  fringe  as  an  edge  to  elaborate 
braiding  all  about  the  bottom  of  the  coat 
and  flaring  elbow  sleeves,  and  dangled 
over  the  anklets.  The  mandarin  coat 
usually  topped  an  accordion-pleated 
skirt  and  was  worn  with  a  wide  Peter 
Pan    collar    of   organdie. 

French    Blouses 

The  basque  is  appearing  with  greater 
frequency  in  the  new  blouses  from  Paris, 
although  the  long  over-blouse  continues 
to  be  shown  in  large  numbers.  One  of 
the  newest  basque  models  was  shown 
recently  in  cream-colored  silk  muslin 
combined  with  cream-colored  lace.  The 
body  of  the  basque  was  of  the  silk  muslin, 
with  the  lace  set  on  to  form  a  deep  girdle, 
with  V-shaped  points  extending  upward 
to  the  bustline. 

The  lace  was  also  used  for  the  narrow 
peplum.  The  long  sleeves  ended  in 
pointed  cuffs  that  dropped  well  over  the 
hand,  while  an  upturned  cuff  of  the  lace 
was  placed  midway  between  the  elbow 
and  shoulder.  The  neckline  formed  a 
V  and  was  outlined  with  a  narrow  collar 
of  the  silk  muslin. 

An  exti'emely  long  overblouse  of 
rust-colored  taffeta  had  large  thistles 
embroidered  in  colored  raffia.  The 
thistle  embroidery  appeared  in  a  deep 
band  around  the  hem  of  casaque  and 
appeared  again  on  the  sleeves,  that  were 
close  at  the  upper  arm,  and  fell  in  a 
deep  bell-shaped  flounce  below  the  el- 
bow. The  blouse  closed  at  the  left  side 
and  had  a  square  neckline  in  front,  with 
a  high  standing  collar  at  the  back. 

Of  Navy  Taffeta 

A  long  overblouse  in  navy  blue  taf- 
feta was  an  excellent  example  of  the 
use  of  pleating  as  decoration.  The  short 
set-in  sleeves  ended  in  a  deep  pleated 
frill  of  the  taffeta,  while  a  similar  frill 
stood  up  in  Pierrot  fashion  about  the 
throat,  topping  the  narrow  band  collar. 
The  lower  part  of  the  casaque  was  cut 
in  U-shaped  pieces  that  were  outlined 
with  the  pleated  frills  that  extended  up 
to  a  point  about  three  inches  above  the 
waistline. 

A  Chinese  blouse  of  blue  satin  was 
covered  with  embroidery  in  black  and 
gold,  while  a  deep  band  of  black  satin 
outlined  the  boat-shaped  neck,  and  sim- 
ilar bands  of  the  satin  completed  the 
short   sleeves. 

An  organdie  smock  of  pale  pastel 
green  with  an  embroidered  dot  of  deep- 


At  the  Spring  Races 


Wonderful  fur  wraps  appeared  at  the  Longchamps  race  meet  this 
Spring,  and  one  of  the  loveliest  was  this  handsome  wrap  of 
Hudson  seal  worn  over  a  severely  cut  tricotine  frock,  livened 
with    bold    embroidery. 

- — Fashions    from    Paris. 


er  green  wool  had  a  roll  collar  that  was 
edged  with  little  wool  tassels  every  few 
inches,  and  these  same  little  tassels  fell 
from  the  worsted  belt  across  the  front. 
From  the  cap  sleeves  over  the  arm  a 
few  little  wool  tassels  dangled,  and  over 
the  brim  of  the  green  organdie  hat  a 
veritable  cascade  of  little  tassels  flirted 
with  the  curls  of  the  wearer. 


A  BIG  INCREASE! 

An  advice  from  Paris  states  that  ten 
thousand  per  cent,  is  the  increase  in  the 
value  of  rabbit  skin  in  France  since  the 
war.  Before  the  war  a  rabbit  skin  could 
easily  be  bought  for  2  cents.  This  year 
the  same  sort  of  skin,  undressed  and  un- 
finished, is  worth  at  least  $2. 
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Novelties  in  Toronto  Shops 

Specialty  Lines  in  Neckwear  Featured  in  Exclusive  Stores- 
Ribbon  Tics  Again  Being  Shown  With  Novel 
Decorative  Motif s     French  Knots  Also 
L'sed  on  Ties — Colors  Are  Cood. 


NECKWEAR  this  month  is  abound- 
ing in  color  and  also  design.  A 
number  of  exclusive  shops  in  To- 
ronto which  cater  to  the  more  discrim- 
inating trade  are  showing  an  extensive 
array  of  brightly  trimmed  neckwear  for 
the  Summer  season. 

One  exclusive  little  shop  which  makes 
a  specialty  of  this  line  of  poods  is  fea- 
turing collar  and  cuff  sets  for  Sum- 
mer in  pink,  blue,  orchid,  etc.,  with 
scalloped  edges-.  Some  of  these  are 
shirred  at  the  wrists  and  neck  and  have 
nairow  black  velvet  ribbon  holding  them 
tightly  in  place.  Others  show  designs 
woiked  in  gold  and  black  and  silver  and 
black  beads.  Some  feature  French  knots 
and  beads  combined.  Some  hand-made 
white  collars  are  also  shown  by  this 
store.  One  design  which  has  proved 
popular  is  made  of  rows  and  rows  of 
very  nairow  lace  overlapping  each  other. 
Thes?  are  for  wearing  with  the  round 
neck  dresses.  Some  of  these  are  made 
on  a  pale  pink  silk  foundation^  Others 
are  made  of  dotted  net  with  colored  silk 
foundations. 

Lace  and   Net  Vestees 

The  popular  net  and  lace  vestees  are 
also  shown  with  a  colored  silk  founda- 
tion. 

One  complete  set  collar,  cuffs  and  ves- 
tee  wa's  made  of  dotted  cream  net  with 
a  jade  silk  foundation. 

This  shop  also  caters  to  the  school- 
girl trade,  and  many  pretty  and  service- 
able collars,  vests,  etc.,  are  shown  for 
them.  A  long  roll  collar  hemstitched  for 
wearing  on  a  coat  or  suits  has  proven 
popular.  Other  dainty  collars  simply 
i  mbroidered   in  colors  are  also  popular. 

Ribbon  Novelties 

Many  pretty  neckwear  novelties  are 
featured  for  Summer  wear.  These  are 
made  of  silk  moire  and  satin  ribbon  and 
are  in  a  variety  of  styles  and  designs. 
A  number  of  these  ribbons  have  pat- 
terns of  birds,  fruit  or  animals,  embroi- 
dered in  black  beads.  Others  just  show 
a  celluloid  novelty  on  the  ribbon. 

A  Locket  Ribbon 

Some  featured  novelties  shown  by  one 
-lnp  consisted  of  the  narrow  colored  rib- 
bon trimmed  with  a  running  stitch  and 
French  knots  in  a  contrasting  color. 
These  are  sold  for  wearing  with  light 
dresses  and  many  owners  dangle  a 
locket    with    it. 

Tics  are  again  being  shown.  Besides 
the  customary  colored  georgette  and 
crepe-de-chine  ties  a  number  of  white 
silk,  satin  and  net  ties  are  shown.  These 
white   ties   are   in   many  cases   featured 
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with  colored  trimming  in  a  running 
stitch.  Others  of  net  have  tiny  French 
knots   worked   in   patterns. 

Although  colored  neckwear  and  color- 
ed trimming  is  shown  for  Spring,  the 
plain  white  is  still  featured  in  many 
exquisite  collars. 


"Violet  Day" 


in  St.  •Thomas 

The  first  day  of  May  was  observed  as 
"Violet  Day"  in  St.  Thomas,  not  only  by 
the  members  of  the  Imperial  Daughters 
of  the  Empire  who  conducted  a  success- 
ful ^ale  of  violets  in  aid  of  the  Dominion 
Fund  for  soldiers'  dependents,  but  also 
by  the  leading  merchants,  who  took 
advantage  of  the  occasion  and  assisted 
the  ladies  in  their  publicity  campaign 
by  featuring  "Violet  Day"  in  their  busi- 
ness. 

The  R.  M.  Anderson  Company,  Limit- 
ed, and  J.  H.  Gould,  Limited,  devoted 
much  space  in  their  daily  advertisements 
to  editorials  on  the  worthiness  of  the 
movement  and  to  "Violet  Day"  bargains. 
Their  stores  were  specially  decorated  for 
the  occasion  and  attractive  booths  erect- 
ed on  the  main  floors  for  the  use  of  the 
I.  0.  D.  E.,  where  the  little  bunches  of 
flcwers  were  offered  for  sale. 

The  "V:o!et  Day"  bargains  brought 
record  crowds  of  customers  to  the  stores, 
the  proprietors  report,  and  the  co-opera- 
tion given  the  patriotic  women  was  ex- 
t  re  mely  prof  table. 


Daly    Store    in    Ottawa 

1 1  olds  Fashion  Show 

At  Night 


A  distinct  success  crowned  the  elabor- 
ately-arranged fashion  show  which  was 
held  in  the  Daly  <tore  in  Ottawa  recent- 
ly in  connection  with  this  firm's  Spring 
openings.  Capt.  W.  P.  Grant,  who  is 
considered  the  "keep  moving"  spirit  of 
the  establishment  organized  and  super- 
vised the  display. 

The  "show"  was  a  general  one,  being 
staged  in  each  and  every  department  of 
the  store,  and  from  eight  to  ten  o'clock 
crowds  thronged  into  all  parts  of  the 
store  to  view  the  effect. 

From  the  time  the  Daly  firm  moved 
into  its  new  premises  last  May  every  ef- 
fort has  been  made  to  bring  the  store  up 
to  a  very  high  standard  of  service,  as  it 
is  the  director's  ambition  for  their  store 
to  become  the  fashion  parlor  of  the  Can- 
adian capital. 

Those  who  visited  the  Daly  store  on 
the  particular  evening  of  the  fashion 
show  were  given  details  as  to  the  quality 
and  the  richness  of  goods  displayed  by 
Mr.  J.  Jolicoeur,  the  general  advertising 
manager  of  the  firm. 

Ready-to-Wear  Attracts 

The  attention  of  the  ladies  was  attract- 
ed to  the  second  floor  where  a  gorgeous 
display  of  ready-to-wear  models  was  ar- 
tistically arranged  under  the  direction  of 
Mr.  Shufl',  who  showed  the  visitors  the 
latest  models  and  most  recent  creations 
in  fashionable  costumes  from  Paris. 

The  millinery  department,  which  is 
under  the  supervision  of  Miss  Graham, 
attracted  particularly  the  attention  of 
the  fair  sex.  A  remarkably  rich  and 
varied  collection  of  hats  was  included  in 
the  display.  Imported  models  of  rare 
charm  were  to  be  seen  along  with  very 
attractive  designs  turned  out  by  the  Daly 
store  itself.  One  model  which  drew  par- 
ticular attention  was  a  hand-painted, 
wide-brimmed  black  satin  faced  with 
leghorn.  There  was  also  a  most  artis- 
tic display  of  trimmings.  One  display  of 
artificial  flowers  and  fruits,  the  latter 
reposing  in  baskets  in  the  show  cases, 
startling  realistic,  caused  considerable 
comment. 

Then  there  was  the  "Beauty  Parlor" 
where  madame  and  mademoiselle  might 
purchase  all  the  little  vanities  and  toil- 
ette requisites  which  contribute  the  fin- 
ishing touch  to  the  fashionable  toilette 
and  which  are  found  in  all  modern  bou- 
doirs. There  were  all  kinds  and  varieties 
of  preparations,  creams,  lotions  and  per- 
fumes, an  attractive  display  of  every 
toilet  requirement  and  hair  dressing 
necessity. 

One  of  the  most  striking  displays  was 
in  the  department  of  blouses  and  lin- 
gerie, which  is  under  the  direction  of 
Miss  McLean.  In  this  department  can 
be  found  a  varied  abundance  of  the 
latest  and  most  becoming  in  shades,  in 
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styles,  ami  in  texture  to  suit  the  most 
artistic  and  "hard-to-please"  tastes. 

Lovely  Fabrics  on  Display 

The  silk  department  under  Mr.  P.  W. 
Cooper,  presented  a  most  gorgeous  ap- 
pearance. One  could  observe  in  this 
elaborate  department  silks  of  every  pos- 
sible color  and  shade,  from  the  lightest 
imaginable  textures  to  the  heaviest 
manufactured  by  the  celebrated  manu- 
factories of  Lyons,  France.  Silks  with 
patterns  and  designs  were  of  a  most  at- 
tractive and  fascinating  nature. 

The  artistic  nature  of  the  entire  dis- 
play cannct  be  too  highly  commended, 
and  the  crowds  who  visited  the  evening 
fashion  shew  of  the  Daly  store  were 
highly  enthusiastic  in  their  praises  of 
the  ev?nt.  The  store  ranks  among  the 
finest  dry  goods  retail  establishment  in 
the  Dominion,  and  this  latest  achieve- 
ment has  added  one  more  success  to  a 
very  fine  business  career. 


Canada  at  British 

Industries  Fair 


THE  toy  section  of  the  British  In- 
dustries Fair,  held  at  London,  was 
by  far  the  largest  this  year,  as  in 
previous  years,  and  the  attendance  broke 
all  records.  The  exhibition  was  restrict- 
ed to  the  following  trades:  Cutlery;  sil- 
ver and  electro  plate;  jewellery,  watches 
and  clocks;  imitation  jewellery,  including 
hard  haberdashery  articles;  glassware  of 
all  descriptions;  china  and  earthenware; 
paper,  stationery  and  stationers'  sun- 
dries; printing;  fancy  goods,  including 
travelling  requisites  and  tobacconists' 
sundries;  leather  for  the  fancy  goods, 
bookbinding  and  upholstery  trades; 
brushes;  toys  and  sports  goods;  scientific 
instruments;  optical  goods  and  spectacle 
ware;  photographic  appliances  and  re- 
quisites; drugs  and  druggists'  sundries; 
musical  instruments;  furniture  (knock- 
down for  export) ;  art  needlework  requi- 
sites. 

There  were  many  buyers  from  Canada, 
and  among  the  exhibits  too  Canada  was 
well  represented.  In  the  toy  section 
were  displays  by  the  Dominion  Toy  Mfg. 
Co.,  of  Toronto,  in  charge  of  their  Lon- 
don representative,  Lewis  Wild,  largely 
restricted  to  dolls;  Lea-Trimble  Mfg. 
Co.,  featuring  the  "Kiddie-Koop,"  this 
being  in  charge  of  the  firm's  London 
agents,  Winther,  Perrin  &  Co.,  Ltd. 

In  the  stationers'  sundries  section 
there  was  a  good  exhibit  by  the  Empire 
Typewriter  Co.,  of  Montreal.  Empire 
typewriters  have  for  years  had  a  good 
sale  in  the  British  market.  The  Gillette 
Safety  Razor  Co.,  of  Canada,  had  its  own 
stand. 


Frilly  Hats  For 

Midsummer  Days 

Pastel   Tints   Characterize  Modest   Fifth 
Avenue    Models 

NEW  YORK. — Hats  as  frilly  as  even 
the  feminine  mind  could  wish  are  dis- 
played at  the  Fifth  Avenue  stores  just 
now.  The  bonnets  are  decidedly  for  wear 
with  ruffly  net  frocks  or  billowy  organ- 
dies, for  the  fabrics  are  lacy  and  the 
colors  delicate.  In  fact,  the  models  are 
such  frivolous  confections  that  they 
might  even  do  service  as  maid's  head- 
dresses. 

The  watteau  in  large  and  small  shapes 
is  laying  claims  to  being  one  of  the  most 
popular  of  Summer  hats.  A  tiny  hat  of 
the  watteau  variety  is  fashioned  of  nat- 
ural leghorn.  The  high  crown  is  almost 
severe  of  line,  though  it  is  far  from  strict. 
A  shower  of  flat  velvet  flowers  and 
grasses  in  pastel  colors  sees  to  it  that  the 
little  hat  is  altogether  flippant.  The 
back  of  brim  is  held  up  flat  against  the 
top  of  the  crown  by  a  rosette  of  delft  and 
orchid  picot-edged  ribbon,  the  ends  of 
which  slip  through  the  brim  and  hang 
in  long  streamers.  The  edge  of  the  brim 
is.  piped  with  blue  ribbon.  A  pretty 
touch  is  given  by  a  ruffle  of  lace  about 
eight  inches  wide  at  the  back. 

Pokes  Very  Fashionable 

Poke  bonnets  of  pale  colors  are  ap- 
propriate for  the  Summer,  and  the  Hass 
sisters  show  a  rather  big  one  of  white 
and  orange.  The  hat  itself  is  made  of 
narrow  white  hair  braid  alternating  with 
strips  of  fancy  white  visca  braid,  and  the 
wide  brim  is  finished  with  the  transparent 
hair.  Thrown  over  the  brim  are  sprays 
of  lily  of  the  valley  mingled  with  im- 
mortelles. The  foundation  of  the  hat  is 
orange  belting  ribbon,  a  bow  of  which 
ties  at  the  back  and  holds  up  the  brim. 

An  effective  combination  of  lace,  straw 
and  taffeta  goes  to  make  a  more  simple 
hat.  The  high  crown  is  draped,  fan-fash- 
ion, with  delft  blue  taffeta.  The  mush- 
room brim  of  leghorn  is  of  medium 
width.  It  is  faced  with  gathered  chan- 
tilly,  and  the  lace  forms  a  transparent 
edge  for  the  brirh  by  means  of  a  blue 
ribbon  covered  wire  underneath.  For 
trimming  a  single  rose  of  silk  is  tuckel 
under  the  brim. 

For  general  Summer  wear  there  are 
large  red  body  hats  which  are  decorated 
with  clusters  of  cherries  and  foliage. 


Foulard  and  Tricotine 

What  could  be  smarter  than  this  chic  cos- 
tume for  early  Summer  street  wear?  It  is 
of  figured  foulard  and  navy  tricotine  with 
a  patent  belt.  The  "Shiny"  effect  is  re- 
peated in  the  close-fitting  turban.  The 
small  neckpiece  is  very   smart. 


HOLT,  RENFREW'S  REPORT 

According  to  the  annual  financial 
statement  of  Holt,  Renfrew  Co.,  Ltd., 
now  going  forward  to  shareholders,  pro- 
fits from  operations  for  the  year  ended 
January  31,  1920,  after  deducting  gen- 
eral selling  and  administrative  expenses, 
amounted  to  $403,592.  From  this  is  de- 
ducted $43,912  for  depreciation,  $7,875 
bond  interest  and  $42,832  interests,  leav- 
ing a  balance  of  $308,973. 
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Catch  Mother's  Eye  With  Baby  Things 

Keep  Your  Infants'  Wear  Department  in  the  Young  Mothers'  Mind  by  Using  One  of  Your 
Besl   Display  Windows  For  Arrangements  Such  as  These  Described — It  Will  Pay. 


HAVE  you  gone  ahead  on  your  plans 
for  a  really  good  baby  wear  de- 
partment yet  For  a  very  long 
time  the  needs  of  the  most  important 
person  in  the  Canadian  family  have  been 
modestly  displayed  and  conserva- 
tively stocked  by  even  the  biggest  mer- 
chants in  the  dry  goods  business.  To- 
day firms  like  the  Hudson's  Bay  Com- 
pany, the  T.  Eaton  Co.,  the  Robert  Simp- 
son Co.,  McDonald's  of  Guelph,  Robin- 
son'8  of  Halifax,  Almy's  &  Giloy's  and 
Henry  Morgan  Company  of  Montreal, 
Murray-Kay's  of  Toronto  and  scores  of 
others  throughout  the  Dominion  arc  real- 
izing the  possibilities  of  the  baby  depart- 
ment and  arc  denoting-  valuable  floor 
Bpace  to  the  display  of  dainty  things  for 
the  younger  generation.  These  stores 
have  fitted  up  at  considerable  expense 
beautiful  departments  in  which  young 
mothers  may  make  selections  for  the 
wardrobe  of  His  Babyship.  And  they  are 
attaching  more  importance  to  the  window 
display  of  childrens'  things  too.  But 
much  more  can  be  done  in  the  way  of 
artistic  showing  of  infant's  wear  among 
the  smaller  stores.  Their  stock  may  not 
be  as  large  as  those  carried  by  the  larger 
-tores  nor  their  departments  so  elabor- 
ately fitted,  but  there  is  no  reason  why 
their  window  displays  should  not  be  very 
dainty  and  materially  assist  in  increas- 
ing the  sales  in  the  infant's  wear  depart- 
ment. 

English  and  American  merchants  have 
been  particularly  active  in  this  line  and 
the  following  descriptions  are  of  windows 
in  several  cities  on  the  other  side  and  one 
in  Great  Britain,  where  special  attention 
to  this  department  has  met  with  the  ap- 
proval and  gratification  of  the  mothers 
one  and  all. 

This  is  the  time  >f  year  when  the  sales 
in  your  infant's  weal  department  should 
be  at  their  greatest  -what  these  windows 
have  done  for  the  stores  mentioned  below 
they  will  do  for  you. 

The   Babies   Own   Hamper 

Harringtons,  London,  England,  put  up 
the  Babies  Own  Hamper,  which  featured 
in  a  recent  window  display.  The  hamper 
came  in  five  sizes  and  was  stacked  in 
piles  in  order  of  size.  Some  of  the  ham- 
pers were  open  to  reveal  the  contents. 
Each  hamper  contained  squares,  small 
and  large  cotton  pad,  bath  and  face  tow- 
els, swabs,  bibs  and  safety  pins,  the  only 
difference  being  the  number  of  each  art- 
icle packed  in  the  different  size  hampers. 
Some  of  the  hampers  were  ticketed  in  the 
folowing  effective  manner   : 

"For    your   new    Kiddie,     from     Uncle 

"A    present    from    Auntie   to   the   New 

v." 


"For    Dear    Baby    from    Cousin    Ethel" 

"For  the  New  Baby  with  Best  Wishes." 

"Grandma's   Love   to  Baby." 

The    window    was    floored    with    purple 

plush.     A  large  card  in  the  middle  served 

to  explain  the  usefulness  of  the  hamper. 

"Babies    Own    Hamper    (Five    Sizes), 

containing  an  assortment  of  infant's  spec" 

ialties.     A  delightful  present  to  the  new 

baby." 

A    Pretty    Example 

The  Baby's  Boudoir,  Portland,  Ore., 
introduced  a  rose  colored  background, 
from  the  top  of  which  extended  a  shower 
of  narrow  pink  and  blue  ribbons  to  baby 
figure  in  the  middle.  The  baby  figure 
was  on  a  dainty  blue  blanket,  clothed  in 
pale  pink.  The  baby's  hands  were  out- 
stretched one  holding  a  rattle.  Scattered 
on  the  floor  were  several  rattles,  little 
baby  shoes,  socks,  etc.  To  the  right  was 
a  baby's  figure,  and  behind  this  was 
a  baby's  layette,  enclosed  in  a  box  cover- 
ed with  white  cretonne  flowered  with 
pink.  Above  the  box  was  a  card  stating 
price  and  contents  of  the  layette.  Each 
article,  such  as  cotton,  powder,  blankets, 
etc.,  was  marked  with  a  card  naming  it, 
and  amount,  or  number  of  layette,  in 
addition  to  the  card.  Some  of  the  art- 
icles were  left  in  the  box,  while  others 
were  arranged  around  it. 

Baby's   Domain 

Another  baby  window  arranged  by  the 
same  concern  contained  walls  papered 
with  nursery  rhyme  paper,  with  a  white 
enameled  door,  the  windows  of  which 
were  hung  with  blue  silk  draperies. 
There  was  a  child's  cradle  containing  a 
large  doll,  At  the  side  of  the  cradle  was 
a  small  chair,  on  which  infant's  apparel 
was  displayed,  as  well  as  on  portion  of 
floor  covered  with  a  blue  rug.  In  the 
background  was  a  large  stork,  his  wings 
spread  over  the  cadle.  No  price  tags, 
trade  marks  or  advertising  of  any  kind 
was  shown.  Each  article  was  spotless 
and  daintiness  seemed  to  be  the  keynote 
of  the  window. 

Clothing   Suggestions 
At   the    right   hand    side    of   the    babv 
goods    window    arranged    by    Meier     and 


Frank,  Portland,  Or  ■  .  was  a  white  wicker 
cabinet,  to  hold  the  baby's  clothes.  Some 
of  the  cabinet  drawers  were  open,  reveal- 
ing dainty  clothing  inside,  with  a  baby 
posed  on  top  of  the  cabinet.  To  the  left 
was  another  baby  figure,  placed  under 
white  wicker  lamp  and  blue  shade.  On  a 
rack  in  the  middle  was  a  beautiful  pink 
embroidered  baby  coat,  above  which  was 
draped  with  pink  and  green  flowered  cre- 
tonne, which  came  together  and  ran  up 
centre  back,  where  biue  brocade  hangings 
fell  on  both  sides. 

Baby's  Outdoor  Needs 

Hahnes,  Newark,  N.  J.,  had  a  card  that 
announced: 

"The  baby  store  lakes  care  of  its  own." 
In  the  centre  of  the  trim  appeani  a 
maid  taking  a  baby  girl  out  in  her  car- 
riage. At  the  side,  laid  on  a  rose  rug, 
was  a  pair  of  nursery  scales  with  a 
celluloid  baby  seated  on  them.  Nearby 
was  a  chair  occupied  by  several  rattles 
and  a  tiny  clothes  hanger  containing 
infant's  garments.  There  was  a 
large  dressed  doll  at  the  others  side, 
seated  on  a  pedestal,  draped  around  which 
was  a  pink  bed  spread.  Toilet  goods  were 
laid  on  the  side. 

Playthings  for  Baby 

The  baby  window  arranged  by  Daniels 
and  Fisher,  Denver,  Colo.,  was  covered 
with  a  carpet.  One  baby  was  shown  sit- 
ting, while  around  him  were  tiny  toys 
of  various  animals.  Another  baby  was 
sleeping,  there  being  a  specially  arrang- 
ed baby  floor  idea  made  of  quilts.  Yet 
another  baby  was  shown  in  the  act  of 
floating  some  celluloid  fishes,  frogs,  etc. 
Directly  behind  the  tops  was  a  bassinet, 
gorgeous  quilts,  spreads,  etc.,  that  over- 
lapped the  sides,  creating  a  desire  on 
the  part  of  every  mother  to  wrap  the 
"best  baby  in  the  land,"  therein.  The 
clothes  on  the  babies  in  the  window  were 
dainty,  and  right  to  the  point  in  their 
various  positions.  The  baby  figures  were 
made  of  rubber,  but  they  looked  almost 
life-like,  and  were  pretty,  of  course. 
Every  biby  lover  saw  something  in  that 
display  that  they  must  get  for  baby,  no 
matter  whose  baby  it  is. 

Newspaper    Ad.    Suggestions. 

Some  examples  of  newspaper  advertis- 
ing can  be  used  to  back  up  your  window 
displays  will  be  found  below. 

The  Baby  Shop,  Aurora,  111.,  is  in 
charge  of  a  good,  old-fashioned,  mother- 
ly mother,  to  whom  young  mothers  are 
wont  to  go  to  for  helpful  and  sympathetic 
advice.  This  fact  is  played  up  strong  in 
their  advertising 

The  Baby's  Boudoir,  Los  Angeles,  Cal., 
call  the  attention  of  mothers  to  the  fact 
that     there      are     courteous     babv-wise 
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women  to  wait  on  them.  Can  you  ima- 
gine an  announcement  from  the  pen  of 
King  Baby?     Well,  here  is: 

"  'Will  you  kindly  direct  me  to  the 
Babe's  Boudoir?'  That  is  what  thou- 
sansd  of  babies  would  ask  us  if  babies 
did  their  own  shopping.  And  what  a 
glorious  time  they  would  have  in  this 
infant's  department  of  ours.  Overflow- 
ing as  it  is  with  every  conceivable  ar- 
ticle that  ministers  to  baby's  comforts, 
happiness   and  welfare." 

Macys,  New  York,  N.  Y.,  some  tfme 
ago  run  a  series  of  talks  dealing  with 
the  habits  and  peculiarities  of  babies  of 
all  sorts  and  ages.  Here  is  a  typical 
talk: 

Your  Baby— How  Old  is  She? 

Two,  or  thereabouts  ? — Beginning  to 
talk  a  bit,  and  walk  a  bit,  and  find  her 
way  "into  everything."  Measuring  her 
short  length  on  the  floor  more  times 
than  you  can  count,  exhibiting  an  ex- 
traordinary facility  for  getting  her  face 
and  hands:  and  clothes  dirty  haK  an  hour 
after  her  bath.  Sliding  and  crawling 
about  until  her  little  undergarments  are 
loosened. 

She  Needs  Rompers 

Button  her  up  in  a  pair  and  let  her 
tumble,  crawl  and  slide  to  her  heart's 
content.  Nothing  can  tear  or  loosen. 
Literally  hundreds  of  rompers  here — 
add  some  to  her  wardrobe — both  you  and 
she  will  be  happier.  Price  94  cents  to 
$4.98. 


Wool  Trimming 

on  Children's  Wear 

The  children's  wear  market  is  a  little 
quiet  at  this  time,  as  is  to  be  expected, 
for  buyers  have  bought  their  Summer 
merchandise  for  the  most  part,  and  many 
manufacturers  have  finished  working  on 
this  line,  bending  all  their  energies  to- 
ward producing  new  coats  and  frocks  for 
the  Autumn. 

It  is  not  expected  that  anything  radi- 
cally new  wil!  be  brought  out  within  the 
next  month,  but  that  the  smock  dress, 
which  was  so  well  received  this  Spring 
will  be  carried  out  in  Fall  materials.  It 
is  also  thought  that  the  combination  of 
plaid  silks,  with  navy  serge  and  tri- 
cotine  will  continue  in  vogue. 

New  methods  are  being  devised  in  the 
use  of  wool  and  raffia  which  will  prob- 
ably form  a  prominent  place  in  trimming 
effects.  The  silhouette  will  no  doubt  fol- 
low the  general  lines  devised  for  women. 


Fall  Fashion  Show 

to  be  Held  in  July 

The  Fall  fashion  show  of  the  Couture 
Division  of  the  National  Garment  Re- 
tailers' Association  will  take  place  July 
14  at  the  Hotel  Commodore.  There 
will  be  no  dinner.  The  event  is  being 
held  earlier  this  year  than  !u  the  past, 
it  was  said,  to  give  buyers  an  opportunity 
to  view  the  creations  of  the  Fifth  Avenue 
designers  before  making  their  Fall  se- 
lections.    Another  reason  for  the  early 


A  Winsome  Miss 

Youth  needs  very  little  in  the  way  of  art  to  render  it 
irresistible.  That  touch  is  present  in  this  adorable 
"Mother  Hubbard"  of  crisp  pink  organdie  with  trim- 
mings simply  of  white  satin  ribbors.  The  bonnet  is  of 
the  same  sheer  fabric  and  is  daintily  hemstitched. 


opening  is  to  enable  buyers  who  are  go- 
ing abroad  to  see  first  what  this  country 
has  to  ofi;«_r. 


Montreal;    Goodwin's,      Ltd.,      Montreal, 
and  Hudson  Bay  Co.,  Calgary. 


GIVEN         ADDITIONAL         DEPART- 
MENTS. 

Mr.  A.  E.  Dunn,  buyer  and  manager  of 
linens,  cottons,  wash  fabric,  dress  goods, 
silks,  blankets  and  comforters  for 
Parks  Ltd.,  Calgary,  has  just  been  giv- 
en the  additional  management  of  the 
drapery    and    carpet    departments. 

Mr.  Dunn  is  well  known  throughout 
Canada  as  a  successful  buyer  and  de- 
partment organizer  and  held  important 
buyers'   positions  with    Scroggies,     Ltd., 


BUYS  BELLEVILLE  BUSINESS 

F.  R.  Wotten,  for  seven  years  a  valued 
member  of  the  Ritchie  Company,  has 
gone  into  business  for  himself  and  re- 
cently purchased  the  dry  goods  business 
of  Wims  and  Company,  Belleville.  Mr. 
Wotten  is  just  25  years  of  age  and  will 
have  the  distinction  of  being  the  yongest 
merchant  on  Front  Street.  He  is  having 
the  store  remodelled,  and  a  specialty 
will  be  made  of  Ladies'  and  Children?' 
Ready  to  Wear. 
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Denton,  Mitchell 

and  Duncan,  Ltd. 

Bis  Toronto  Wholesale  Dry  Goods  Busi- 
ness Becomes  Limited  Company — 
Personnel   Increased 

The  wholesale  dry  goods  business  of 
Denton,  .Mitchell  and  Duncan,  Toronto, 
has  boon  incorporated  as  a  limited  com- 
pany. This  firm  has  been  in  business 
since  1905  and  has  enjoyed  a  very  suc- 
cessful career. 

When  the  business  was  first  started  a 
specialty  was  made  in  men's  furnishings 
and  house  furnishings,  but  of  late  years 
the  directors  have  extended  their  policy 
to  include  general  dry  goods,  and  to-day 
the  company  is  carrying  a  very  large 
stock  of  general  merchandise,  at  the 
same  time  featuring  the  two  lines  on 
which  the  business  was  first  commenced 
fifteen  years  ago.  In  forming  the  limit- 
ed company,  Denton,  Mitchell  and  Dun- 
can have  taken  into  the  company  two 
of  their  most  valuable  employees,  Mr. 
W.  H.  Argles  and  Mr.  Roy  'Reid. 

Mr.  Argles  has  been  accountant  in  the 
business  for  years  and  is  very  well  and 
favorably  known  in  the  trade,  where  he 
has  spent  his  entire  business  life,  having 
started  out  as  a  junior  with  the  John 
MacDon:-ld  Co.,  Ltd.  Mr.  Argles  has 
been  made  secretary  of  the  newly  in- 
corporated company., 

Mr  Argles  will  receive  the  congratu- 
lations of  all  who  have  come  in  touch 
with  him  during  hi;-  long  and  reputable 
business  career 


Mr.  Roy  Reid,  who  has  been  with  the 
firm  since  the  inception  of  the  business, 
has  been  made  a  director.  Mr.  Reid  has 
been  representing  the  firm  in  Ott  iwa 
Valley  for  the  past  eight  years,  and  is 
still  coveiing  that  territory.  He  is,  how- 
ever, not  only  known  in  that  district  but 
all  over  Ontario,  having  been  in  the 
warehouse  for  many  years  before  point: 
on  the  road,  where  he  became  well  ac- 
quainted with  the  customers  from  all 
parte.  Mr.  Reid  is  thirty-one  years  of 
age.  He  is  very  highly  respected  for  his 
bonesty  and  integrity  by  all  who  know 
him,   and   especially  so   by  the   firm    he 


MR.    ROY    REID 

Who  has  been  made  a  director  of  the  newly 

incorporated    company    of    Denton,    Mitchell 

&   Duncan. 


has  served  so    faithfully    for    so     many 

\(  ars. 


Ml!.   W.   H.  ARGLES 

Member   of   the   firm   of   Denton.   Mitchell   & 

Duncan     for    many     years,    who     has     been 

made      secretary-treasurer     of     the     newly 

incorporated    company. 


Stores  Cannot  Afford 

Weekly  Half-Holiday 

The  Ottawa  Retail  Merchants'  Asso- 
ciation recently  met  to  consider  the  re- 
quest of  the  Retail  Clerks'  Protective 
Association  for  a  weekly  Saturday  half- 
l.oliday  during  July  and  August.  This 
resolution  was  put  to  the  meeting  after 
much  discussion:  "Resolved,  that  in  view 
of  the  heavy  expenses  of  carrying  on 
business  at  the  present  time  and  the  fact 
that  Saturday  afternoon  is  the  most  val- 
uable period  of  the  entire  week,  this 
association  is  regretfully  compelled  to 
decide  that  it  cannot  accede  to  the  re- 
quest of  the  Retail  Clerks'  Protective 
Association  for  a  Saturday  half  holiday 
during  the  months  of  July  and  August." 
This  resolution  was  carried  unanimously. 


LATE  WILLIAM  J.  CLARK 

Member   of    the   W.    K.    Brock   Company    for 

nearly   thirty   years,   who   died    in   Winnipeg 

in  April  following  a  brief  illness. 

William  J.  Clarke 

Dies  in  Winnipeg 

In  the  sudden  death  of  Mr.  William 
Jonathan  Clarke,  of  Winnipeg,  the  dry 
goods  trade  of  the  Dominion  has  lost 
one  of  its  most  esteemed  and  conscien- 
tious members.  Mr.  Clarke  passed  away 
at  his  home,  60  Yale  Avenue,  Winnipeg, 
on  the  morning  of  April  21st,  following 
an  illness  of  only  two  weeks  duration. 

Mr.  Clarke  was  born  at  Hampton,  On- 
tario, in  1857.  In  1889  he  was  engaged 
as  a  traveller  by  the  W.  R.  Brock  Com- 
pany and  for  four  years  represented  the 
company  in  Eastern  Ontario.  At  the 
end  of  this  time  he  was  transferred  to 
Winnipeg  as  resident  agent  of  that  city. 
In  1899  Mr.  Clarke  resigned  from  the 
company  but  returned  to  the  Winnipeg 
post  again  in  1903  and  faithfully  served 
the  interests  of  his  firm  until  his  death. 
Mr.  Clarke  was  held  in  very  high  regard 
by  a  large  circle  of  personal  friends, 
and  in  business  he  was  known  as  a  man 
of  impeachable  character.  He  was  re- 
cognized as  one  of  the  Winnipeg's  finest 
citizens.  Wide  tribute  was  paid  the 
late  Mr.  Clarke  in  the  Winnipeg  press 
while  the  W.  R.  Brock  Company  in  Tor- 
onto expressed  deep  regret  in  the  loss 
of  a  very  valuable  member  of  their 
organization,  and  with  DRY  GOODS 
REVIEW  and  the  trade  extend  heart- 
felt sympathy  to  the  bereaved  family. 

Mr.  Clarke  is  survived  by  his  widow 
and  only  daughter,  Mrs.  George  W. 
Markle.  Sam.  Clarke,  of  Cobourg,  Ont., 
a  member  of  the  Legislature  of  this 
Province,  is  a  brother. 
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Consumer  Assumes  Added  Tax  Burdens 

Finance  Commissioner's  First  Budget  Deals  Hard  Blow  to  Citizens  of  Dominion — Many 
Articles  Above  Certain  Schedule  Prices  Must  Carry  Tax  to  Buyer — One  Per  Cent, 
on  Sales  of  Manufacturer  and  Wholesaler — Promise  of  Future  Tariff  Revision. 


THE  new  taxes  as  announed  in  Sir 
Henry  Drayton's  first  budget, 
made  public  in  Ottawa  on  May  18, 
vent  into  effect  the  following  day.  leav- 
ing only  a  few  hours  for  the  masses  of 
the  Canadian  people  to  recover  frcm  the 
shock.  The  two  reductions  in  taxation 
announced,  the  removal  of  the  IVz  per 
cent,  war  customs  duty  and  the  increase 
in  the  exemption  of  from  7  to  10  cent. 
under  the  business  profits  tax.  are  more 
than  offset  by  the  other  varied  taxes 
proposed.  The  immediate  changes  con- 
templated hit  the  consumer  hard,  and 
their  only  hope  of  a  lighter  burden  lies 
in  the  possible  future  revision  of  the 
present  tariff. 

In  presenting  his  budget  Sir  Henry 
declared  that  the  country  had  finished 
borrowing,  and  that  hereafter  it  was  the 
Government's  intention  to  introduce  a 
pay-as-you-go  policy  to  meet  the  or- 
dinary and  capital  expenditures  by  way 
of  taxation.  To  do  this,  enormous  in- 
creases in  revenue  would  be  necessary. 
Luxury  taxes,  so  called,  are  to  be  intro- 
duced for  the  first  time  to  help  swell  the 
revenue. 

Excise  taxes  are  to  be  imposed  on  ar- 
ticles bought  daily  for  Canadian  people 
and  Canadian  homes. 

The  Finance  Minister  announced  at  the 
same  time  that  his  department  had  al- 
ready commenced  a  tariff  investigation 
which  is  to  precede  a  revision  of  the 
tariffs.  He  promised  that  after  proro- 
gation public  sittings  will  be  held 
throughout  Canada  to  continue  the  in- 
quiry. The  investigation  will  be  con- 
ducted by  the  Department  of  Finance, 
with  the  assistance  of  such  expert  and 
other  advisers  as  will  be  necessary  to 
conduct   a   thorough    investigation. 

When  is  a  Luxury 

In  the  meantime  even  on  wearing  ap- 
parel above  certain  specified  prices  a  tax 
of  ten  per  cent,  will  be  levied,  to  be  paid 
by  the  purchaser.  On  hats,  hose,  neck- 
wear, shirts,  and  on  fans,  trunks,  etc., 
costing  above  certain  named  prices, 
ivory-handled  cutlery,  cut  glass,  lace, 
silk  embroideries  and  sporting  goods,  a 
tax  of  ten  per  cent,  will  be  levied  on  the 
total  purchasing  price.  Smokers  are  also 
hit  by  the  new  taxes.  While  tobaccos  es- 
cape, equipment  such  as  pipes,  cigar  and 
cigarette  holders  costing  more  than  $2.50, 
humidors,  etc.,  are  to  be  taxed  twenty 
per  cent,  on  the  total  purchase  price. 
Mechanical,  musical  instruments  are  also 
to  be  taxed  at  20  per  cent,  of  their  total 
purchase  price,  and  playing  cards  at  25 
and  50  cents  a  pack,  depending  on  the 
sale  price.  i 

The  Hanr.ard  report  of  Sir  Henry's 
taxation  proposals,  as  regards  the  lux- 
ury tax,  reads  in  part: 


"Not  only  is  more  revenue  necessary, 
but  extravagant  and  luxurious  expendi- 
ture ought  to  be  checked.  Extravagant 
buying  should  stop.  With  this  end  in 
view,  as  well  as  for  necessary  revenue, 
it  is  proposed  to  levy  on  certain  specified 
articles  an  excise  tax  which  is  to  be 
paid  by  the  purchaser  to  the  vendor  at 
the  time  of  sale  for  consumption  or  use, 
o-  importation  for  use  other  than  sale. 

Upon  certain  articles  of  wearing  ap- 
parel, such  as  boots,  shoes,  etc.,  in  ex- 
cess of  $9  a  pair;  men's  and  boys' 
suits  in  excess  of  $45  each;  fur  coats  and 
robes  in  excess  of  $100  each;  women's 
dresses  in  excess  of  $45  each;  women's 
suits  in  excess  of  $60  each;  men's  and 
women's  overcoats  in  excess  of  $50  each; 
hats,  hose,  neckwear,,  shirts,  purses  and 
gloves  bought  above  specified  prices,  and 
on  fans  and  opera  cloaks,  it  is  proposed 
to  levy  a  tax  of  ten  per  cent,  of  the 
total  purchase  price. 

The  same  rate  of  tax  is  to  apply  to 
trunks  in  excess  of  $40  each:  valises  and 
suitcases,  etc.,  in  excess  of  $25  each 
ivory-handled  cutlery,  cut-glass  ware, 
velvet  and  siik  fabrics,  lace,  ribbons,  silk 
embroideries  and  sporting  goods. 

Under  the  terms  of  the  French  Treaty, 
silks,  velvets,  lace  and  silk  embroideries 
were  given  preferential  treatment.  Not 
only  was  France  interested  in  the  treaty 
but  other  countries  making  like  impor- 
tations received  the  full  benefit  of  the 
treaty.  These  countries  amounted  to 
eleven  in  number,  including  Japan, 
Switzerland.  The  operation  of  the  French 
Treaty  ceases  on  June  19  next  and  there- 
after— subject  to  what  further  action 
may  be  taken  when  the  tariff  is  revise  1 
— these  articles  will  take  rates  from 
thirty  to  thirty-five  per  cent  instead  of 
the  present  rates,  ranging  from  twenty 
to  twenty-sever,  and  a  half  per  cent.  In 
addition  to  this  these  luxuries  will  be 
subject  to  the  above  excise  tax  of  ten 
per  cent,  on  the  whole  of  their  purchase 
price.-' 

The  Sales  Tax 

Another  tax  from  which  considerable 
revenue  is  anticipated  is  a  levy  of  one 
per  cent,  on  the  sales  of  all  manufac- 
turers, wholesalers,  dealers,  jobbers  and 
importers,  except  on  food  and  coal,  ar- 
tificial limbs  and  goods  exported. 
Stamp  duties  are  increased  on  bills  of 
exchange  and  promissory  notes  so  as  to 
provide  a  two-cent  tax  on  all  bills  or 
notes  of  $100  or  less,  and  for  every  ad- 
ditional $100  or  fractional  part  thereof, 
two  cents  more.  A  tax  of  two  cents  a 
share  is  proposed  on  all  stock  transfers. 
This  latter  provision  is  new  in  federal 
affairs,  but  it  is  said  to  be  similar  to  a 
tax  imposed  by  some  provinces. 


Referring  in  part  to  the  business  pro- 
fits war  tax  amendment,  the  report  says: 

"Unquestionably  with  the  higher  re- 
turn money  to-day  commands,  seven  per 
cent,  is  not  a  reasonable  reward  for  com- 
mercial ventures.  It  has  been  determin- 
ed that  it  is  impossible  to  stop  imme- 
diately the  imposition  of  the  business 
profits  tax,  and  a  resolution  will  be  in- 
troduced which  will  provide  for  the  con- 
tinuance of  a  tax  cf  this  character,  but 
on  a  reduced  scale,  on  the  profits  derived 
during  the  year  1920,  the  tax  being  pay- 
able in  lt)21.  The  present  exemption  will 
be  extended  from  7  to  10  per  cent.,  the 
schedule  of  taxation  to  be  as  follows: 

"On  profits  in  excess  of  10  p.c,  but 
not  exceeding  15  p.c,  20  p.c.  tax. 

"On  profits  in  excess  of  15  p.c,  but 
not  exceeding  20  p.c,  30  p.c.  tax. 

"On  profits  in  excess  of  20  p.c,  but 
not  exceeding  30  p.c,  50  p.c.  tax. 

"On  profits  over  30  p.c,  60  p.c.  tax. 

'The  mvsent  Act  provides  a  different 
scale  of  taxation  for  the  profits  of  busi- 
nesses with  capital  of  not  less  than  $25,- 
000  and  under  $50,000,  being  one-quarter 
of  all  profits  exceeding  10  per  cent,  on 
the  amount  of  the  capital  employed;  it 
is  proposed  to  reduce  this  tax  from  25  to 
20  per  cent.  It  has  been  felt  that  the 
concessions  made  in  the  proposed  con- 
cessions made  in  the  proposed  amend- 
ments are  sufficient  for  the  purpose  of 
enabling  firms  to  set  aside  more  of  Iheir 
profits  to  reserves  or  plant  extonsiona 
and  to  put  their  businesses  in  a  better 
position  to  meet  the  deflation  period, 
while  at  the  same  time  a  check  will 
still  be  held  on  abnormal  profits. 

Removal  of  Customs  Duty 

"The  general  war  customs  duty  of  7% 
per  cent,  was  repealed  last  year  in  so 
far  as  articles  of  food,  clothing,  agricul- 
tural implements  and  fertilizers,  as  well 
as  some  other  items  are  concerned.  It, 
however,  still  obtains  on  a  large  part  of 
our  importations,  approximately  thirty 
million  dollars  of  revenue  accruing  from 
this  source  last  year.  It  is  a  tax  which 
has  been  blamed,  perhaps,  as  much  as 
any  tax  with  the  exception  of  the  busi- 
ness profits  war  tax,  as  a  reason  for  the 
high  cost  of  living.  Notwithstanding 
the  need  of  revenue,  in  view  of  the  fact 
that  it  is  imposisble  to  the  present  time 
to  revise  intelligently  the  tariff,  and  the 
further  fact  that  the  incidence  of  this 
tax,  placed  as  it  is  in  a  general  blanket 
way,  works  i.nd  maintains  inconsisten- 
cies, it  is  proposed  to  fbolish  entirely 
this  7J/2  per  cent,  war  duty." 


Ill 
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Soldier  Employer 

Banquets  I  lis  Stat! 

(apt.  Graham   Walker  <;iw-s   Dinner  in 

Edmonton  to  Members  of  Fohnstone 

\\  alker  Firm 

Over  120  present  and  past  employees 
of  the  Johnston,  Walker  firm  were  the 
guests  of  rapt,  and  Mrs.  J.  Graham 
Walker  at  a  banquet  in  the  Macdonald 
Hotel,  Edmonton,  on  Tuesday,  April  -'■ 
Capt  and  Mrs.  Walker,  who  have  re- 
cently returned  from  overseas,  accom- 
panied by  Miss  J.  Walker,  received  their 
guests,  giving  a  warm  welcome  to  em- 
ployees, management  and  staff  alike. 

Invited  guests  of  the  evening  were  Dr. 
and  Mrs.  McQueen,  Mr.  and  Mrs.  C.  T.  M. 
Sapsford  art'  Mr.  and  Mrs,  George 
Cooper. 

Following  the  serving  of  a  splendid  re- 
past, a  number  of  fine  instrumental  and 
vocal  selections  were  given,  which  added 
materially  to  the  enjoyment  of  the  even- 
ing. Dr.  McQueen  gave  a  very  interest- 
ing reminiscent  talk  dealing  with  his 
early  acquaintance  of  the  Johnstone. 
Walker  firm,  relating  how  the  late  John- 
tone  Walker  was  the  first  business  man 
to  welcome  him  on  his  arrival  in  Ed- 
monton over  thirty  years  ago. 

The  doctor  spoke  in  highly  eulogistic 
terms  of  the  late  Mr.  Walker,  paying 
great  tribute  to  his  qualifications  as  an 
exemplary  citizen  and  a  man  whose 
friendship  was  fully  worthy  of  every 
confidence  and  respect. 

Cecil  Sutherland,  business  manager  of 
the  firm  of  Johnstone  Walker  gave  an 
interesting  history  of  the  company  since 
its  inception  to  Edmonton  thirty-eight 
years  ago,  and  pointed  out  the  fact  that 
the  well-known  mercantile  house  was  the 
second  of  its  kind  in  the  city,  being  pre- 
ceded only  by  the  Hudson's  Bay  Com- 
pany. 

Captain  J.  Graham  Walker  gave  a  very 
interesting  account  of  his  experiences  at 
the  front. 

The  banquet,  which  was  held  on  the" 
mezzanine  floor  came  to  an  appropriate 
end  with  the  singing  of  the  National 
Anthem. 


DRV   GOOD    REVIEW     received    the 
following    very     gratifying  communica- 
tion  from    a   subscriber   this   month: 
Carp,  Ont., 
May,  1920. 
Gentlemen, — 

I  wrote  you  announcing  my  intention 
of  discontinuing  DRY  GOODS  REVIEW, 
but  find  the  March  number  so  interest- 
ing-, and  with  so  much  information  use- 
ful to  me  that  I  have  decided  to  continue 
it. 

Vours  very  truly, 

(Signed)   A.  ('.  YOUNGHUSBAND. 


Veteran  Merchant  Dies 

One  of  Montreal's  oldest  merchants, 
Mr.  John  Murphy,  founder  of  tin  John 
Murphy  Company,  passed  away  on  Wed- 
nesday, April  21,  at  his  residence,  ■' 
Summerhill  Avenue,  at  the  age  of  eighty- 
five.  Mr.  Murphy  had  been  ailing  since 
last  December.  Since  1906  Mr.  Murphy- 
has  had  nc  interest  in  the  house  which 
ftill  bears  his  name,  for  in  that  year  he 
sold  out  to  the  Robert  Simpson  Co.,  of 
Toronto.  The  foundations  oi  his  busi- 
ness were  laid  at  his  first  store  at  the 
corner  of  Notre  Dame  Street  and  St. 
Catherine  West  in  1894.  He  also  carried 
on  business  in  Ottawa  under  the  name 
of  Murphy,  Gamble  and  Company. 

He  was  born  in  Montreal  in  1834,  and 
in  1S62  he  married  Margaret  Gill,  who, 
with  five  daughters,  survives  him.  The 
daughters  are,  Mrs.  T.  A.  Bishop,  Mont- 
real; Mrs.  W.  H.  Breithaupt,  Kitchener; 
Ont.;  Mrs.  A.  Frank  Ramsay,  Montreal; 
Mrs.  J.  T.  Hammill,  Ottawa,  and  Miss 
Louise  Murphy,  Montreal. 

He  was  a  member  of  the  American 
Presbyterian  Church  for  the  past  68 
years,  and  had  for  some  time  served  in 
the  capacity  of  elder. 


Will  Manufacture  Tires 

C.    Kenyon    Co..   Brooklyn.    N.   Y..    Have 

Commenced  the  Manufacture  of  a 

New  Line  of  Non-Skid  Tires 

C.  Kenyon  Company,  Brooklyn,  N.  Y., 
have  recently  begun  the  manufacture  of 
Kenyon  cords,  a  new  cord  tire  of  high 
grade.  For  sixty  years  this  firm  has 
been  handling  rubber  compounds  and  a 
world  wide  reputation  in  the  handling 
and  manipulation  of  rubber  compounds 
is  back  of  their  entry  into  the  tire 
manufacturing  market.  They  will  pro- 
duce oversize  cord  tires  exclusively,  be- 
lieving that  automobile  owners  realize 
that  there  is  economy  and  advantages  in 
a  scientifically-constructed  cord  tire. 

The  Kenyon  tire  will  have  a  new 
tread  of  rectangular  form  and  non-skid 
because  it  offers  a  straight-line  resist- 
ance to  both  the  side  and  forward  skid 

The  new  Kenyon  tires  are  to  be 
manufactured  at  the  Bay  Ridge  factory 
and  this  plant  will  be  equipped  only  for 
the  manufacture  of  these  tires.  It  is 
estimated  that  500  cord  tires  can  be 
made  in  an  eight-hour  work-day,  and 
the  plant  is  to  be  so  arranged  that  this 
output  can  be  doubled  when  desired. 


HUDSON'S  BAY  CO.  TO  BUILD 

It    has    been    anounced    that   the    Hud- 
son's Bay  Company  will  likely  commence 
building  operations  this  season  on  a  new 
tore   in  \\  ini  ipeg  which    will    cost    ap- 
proximately $5,000,000  when  completed. 


GONE  TO  WINNIPEG 

David  Reader  who  has  sold  his  busi- 
ness in  Estavan,  Sask.,  has  gone  to  Win- 
nipeg with  the  intention  of  going  into 
the  wholesale  dry  Roods  business. 

JACOB  A.  MILLER  DIES 

Jacob  A  Miller,  for  nearly  thirty  years 
a  resident  of  Chicago  and  manager  of  the 
exchange  department  of  Marshall  Field 
&  Co.,  died  suddenly  at  his  home  in 
Chicago  on  Sunday,  April  11. 


Pioneer  Flax  Grower 

Dies  of  1  leart  Failure 

James  Livingston  Passes  Away  in  Baden, 

Ont. — Widely    Known   in   Canada 

and    United   States 

One  of  Canadas  pioneers  flax  growers 
and  linseed  oil  manufacturers,  James 
Livingston,  ex-M.P..  died  at  his  home  in 
Baden,  Ont.,  on  Friday,  April  16,  after 
an  illness  of  a  few  days'  suffering,  from 
heart  trouble.  He  was  born  in  East  Kil- 
bride, Lanarkshire,  Scotland,  November 
27,  1838,  and  was  in  his  82nd  year.  He 
received  a  parish  education,  and  after 
spending  some  time  at  his  father's  trade 
of  weaving  he  came  to  Canada,  and  after 
a  year  spent  in  Mornington,  Perth 
County,  he  entered  the  employ  of  Messrs. 
M.  B.  &  J.  S.  Perrine  of  Conestogo,  where 
he  was  several  years  engaged  as  fore- 
man in  their  flax  establishment. 

Pioneer  of   Flax   Industry 

In  1865,  in  company  with  his  elder 
brother,  John,  he  commenced  flax  grow- 
ing in  Wellesley,  from  which  their  busi- 
ness extended  until  they  were  cultivat- 
ing from  3,000  to  3,500  acres  of  flax 
annually  in  different  parts  of  the  county. 
For  many  years  they  carried  on  flaxseed 
and  oil  manufacturing  at  Baden,  of 
which  village  they  owned  the  great  part. 
His  brother,  John,  died  about  twenty- 
five  years  ago,  and  since  then  James  Liv- 
ingston had  been  carrying  on  the  various 
enterprises  which  had  been  started  with 
the  assistance  of  his  sons. 

In  addition  to  being  president  of  the 
Dominion  Linseed  Oil  Company,  Mr.  Liv- 
ingston was  interested  in  the  Yale  Flax 
Co.,  one  of  the  largest  concerns  of  its 
kind  in  Michigan.  He  was  one  of  the 
pioneers  of  the  flax  industries  in  Can- 
ada, and  the  plant  at  Baden  is  known 
from  one  end  of  the  Dominion  to  the 
other. 

He  is  survived  by  two  sons  and  three 
daughters— John  P.,  Baden;  H.  P.,  Tor- 
onto; Mrs.  James  McColl,  Yale,  Mich.; 
Mrs.  Aulay  Morrison.  Vancouver,  B.  C, 
and  Miss  Alice,  Colorado  Springs.  Miss 
Livingston  died  sixteen  years  ago. 


BUYER  ABROAD 

W.  H.  Kyle,  of  the  John  Murphy  Com- 
pany, Ltd.,  Montreal,  left  on  April  22 
for  England.  Mr.  Kyle  will  visit  the  lead- 
ing manufacturing  centres  in  Great  Bri- 
tain, France  and  Switzerland  during  his 
intended  buying  trip. 


LEASE    NEW    OFFICES 

Williamson  and  Murray,  manufactur- 
ers of  silk  dresses  and  gowns,  have 
leased  for  three  years  the  first  floor  in 
the  new  building  which  is  now  nearing 
completion  at  21  and  23  McCaul  street. 
The  lessees  will  use  the  space  for  offices 
and  light  manufacturing. 


WOOLWORTH   STORE  CLOSED 

The  F.  W.  Woolworth  Company  closed 
its  Picton  store  on  Saturday,  April  24th. 
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MAKING 


The  McElroy  Mfg.  Co.,  Ltd. 

fiarmerrfs 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.      -     Toronto 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Merit  Skirt  Company 

436B  St.  Catherine  St.  W. 
Montreal 


Skirt 


M.  WITTAL 

Manufacturer  of 

Ladies  and  Children  sWear 

New    Spring    range    is    now   being   sub- 
mitted   for    your    inspection. 
Our   large  production   has  made   it  pos- 
sible  to  give  you   better  service,   quality 
and  price.     See  our  samples. 

246  ST.  ANDRE  STREET 

Corner  St.  Catherine  St. 

MONTREAL 

SHOWROOMS: 

Toronto.  G.  D.  Bell,  301  Dineen  Bldg. 
St.  John,  Mr.  W.  J.  Nagle,  Dufferin 
Hotel.  Vancouver,  G.  E.  Ledder,  807 
Power  Bldg.  Hamilton,  Mr.  R.  M.  Des- 
mond, Royal  Connaught  Hotel.  Quebec 
Province,  Mr.  J.  F.  Poirier,  246  St. 
Andre  St.,   Montreal. 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


1187  Mt.  Royal  Ave.,  Montreal 


Special  range  of  Salt's  Silk 
Seal  Plushes  in  addition  to 
our  regular  line  of  coats  and 
suits  which  is  more  complete 
than  ever. 

Our  travellers  will  start  out 
June  1st  with  a  full  line  of 
samples. 

303  Mountain  St.,  Montreal 


'GARMENTS   OF   THE  BETTER   KIND" 

0®altesB 
Scnnfts  anadl 
Tafilsjirodl 

that  sell 

New  Fall  lines  on  the  road  June  1st 

207  St.  Catherine  Street  West 
MONTREAL 


SILK  AND  CLOTH 
DRESSES 

ON  HAND 


The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 


1  16 


EQ  U  I  P  M  I'.  NT    A  N  I>    I)  I  SPLAY 


Ih-'i   (lumls  Section 


You  ought  to  sell 


Because- 


They  enjoy  such  an  immense  popularity  with 
all  classes  of  women,  by  reason  of  perfect, 
comfortable  fit,  and  the  remarkable  sense  of 
and  freedom  with  which  P.  C.  Corsets 
endow  the  wearer. 


They-   appeal 

first  for  their 

A 

very    stylish- 

ness, then  on 

account  of 

the    reason- 

i 

able  cost. 

It  is  necessary  that  orders  be 
placed  early,  as  the  market 
for  materials  is  most  uncer- 
tain. 


PARISIAN  CORSET 

MANUFACTURING  CO.,  LTD. 
QUEBEC  CITY,  QUEBEC 

BRANCH!  S 

M  mtreil,  \\  B«J  Street. 

Fre  J    5.  Bruneau,  Re]  r  ia, 

including  Cape  Breton. 

" .'ey.  Repfeiei  Ne«   Brunswick,  Prince 

.'d  Island  and  Newfoundland. 

WESTERN  REPRESEN  I  VI  l\  I 
(     H  flveiter-Willion  Building,  Winnipeg 


a 


High-Class 

VELOURS 
MOHAIRS 

and 

PLUSHES 

Woven, 

Dyed 

and 

Finished 

by 

THE  ORIENTAL  TEXTILES  CO. 

LIMITED 
Oshawa  -  Ontario 

Salesrooms  : 

33  MELINDA  STREET 
TORONTO 


Ml): 
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Billie  Burke  Dresses 


REGISTERED 


Note  the  han&er 


and  the  label 


If  we  are  not  already 
represented  in  your 
Territory,  write  for 
samples. 


Washing  instructions 
sent  with  every  ship- 
ment. 


Genuine  BILLIE  BURKE  DRESSES  have  han&er  as  enclosed  cut  with  each 
dress.  These  hangers  are  made  folding,  for  ladies  to  use  when  travelling,  and 
are  supposed  to  be  g,iven  with  dress  when  sold.     Every  dress  is  labelled. 

Merchants  handling,  BILLIE  BURKE  DRESSES  should  note  the  washing 
instructions  and  keep  a  framed  copy  in  the  Department. 

Tne  Canadian  Underskirt  Company 

Limited TORONTO 

Manufacturers  of 

Billie  Burke  Dresses  (Re&d.)  Mermaid  Bathing  Suits  (Re&d.) 

Cucie  Underskirts  (Re&d.)  Beauty  Bloomers  (Re&d.) 


® 


-££^£ 


1  IH 
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"UTILITY 


BRAND" 


MADE  IN  CANADA 


It  is  encouraging 


30 


to  note  the  reception  which  is  being 
accorded  to  the 

New   Fall   Showing 

of 

Utility  Brand  Raincoats 

The  workmanship,  and  the  skilful  design- 
ing and  finishing  have  won  the  unanimous 
approval  ot  buyers  from  the  Atlantic  to 
the  Pacific. 

The  exceptionally  fine  quality  of  all  the 
fabrics:  Tweeds,  Coverts,  Gabardines, 
Paramattas,  Cashmeres,  Leatherettes,  and 
all  rubber  surface  cloths,  has  added  ma- 
terially in  making  Utility  Brand  the  out- 
standing "Quality  Line"  in  waterproofs. 

Let  your  own  eyes  tell  you  the 
story  of  the  endless  selling 
possibilities  of  Utility  Brand. 
A  card  will  bring  our  sales- 
man. 


the  UNION  RUBBER  CO.,  limited 

309    NOTRE    DAME    ST.    WEST 

MONTREAL 


SMMUUtritt^^ 
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<(THE  HOUSE  OF  YOUTH 

A  Short  Story 


Chapter  I. 

IN  a  Camping  Tent  at  the  Island,  Toronto,  the  first 
three  "Representatives"  of  "The  House  of  Youth," 
made  their  first  appearance.  They  were  three  smart 
little  Dresses  designed  to  meet  the  approval  of  the  Miss 
who  appreciates  smart  simplicity  and  good  taste  in  her 
costuming.  Here  they  were  designed,  made  up  and  fin- 
ished, ready  to  make  their  bow  to  the  Trade. 

On  October  1st,  1916,  the  Counter  Costume  Company 
was  established,  primarily  to  manufacture  Misses'  Dresses 
exclusively.  At  53  Richmond  Street  East,  Toronto,  the 
first  factory  was  located,  with  four  machines  in  operation. 
With  a  staff  of  seven,  and  the  only  "Representatives''" 
those  above  mentioned,  the  foundation  was  laid  for  "The 
House  of  Youth." 

Progress  was  made  from  the  beginning,  and  soon  it 
was  found  necessary  to  open  a  Branch  Factory  on  Lom- 
bard Street,  which  more  than  doubled  the  original  capacity 
of  the  Company.    New  machines  were  added  constantly. 

Then  about  one  year  ago  heavy  demands  necessitated 
moving  to  the  Reid  Building,  at  which  location  Counter 
Costumes  have  been  made  since,  to  date. 

Again  it  has  been  found  necessary  to  move — not  be- 
cause "it  is  cheaper  to  move  than  pay  rent,"  but  because 
larger  quarters  have  become  necessary  in  order  to  keep  step 
with  orders.  So  "The  House  of  Youth"  is  now  located  at 
131  Spadina  Avenue,  in  the  new,  modern  Spadina  Build- 
ing, occupying  an  entire  floor,  with  a  floor  space  of  10,000 
sq.  ft.  Eighty  machines  are  now  in  use,  as  compared  with 
forty  during  the  past  year.  One  hundred  and  thirty  em- 
ployees are  producing,  and  eight  Salesmen  selling  Counter 
Costumes  at  the  present  time. 

Chapter  II. 

We  take  a  pardonable  pride  in  this  record,  for  we  are 
really  just  a  young  concern — only  three  years  and  eight 
months  old.  But  this  is  not  the  reason  we  have  adopted 
the  name  "The  House  of  Youth."  This  name  applies  to 
our  product,  not  ourselves;  for  we  design  and  manufacture 
Dresses  for  Misses  and  Juniors  exclusively,  as  originally 
intended. 

We  attribute  our  rapid  progress  principally  to  two 
reasons: — First — we  are  the  only  Manufacturers  of 
Misses'  Dresses  exclusively  in  the  Canadian  Trade.  This 
specialization  enables  us  to  carefully  study  and  under- 
stand the  requirements  of  Youth,  and  to  give  the  Trade 
Misses'  Dresses  of  unusual  charm  and  appropriateness. 
Second — we  have  always  insisted  on  the  best  in  materials, 
and  the  finest  possible  workmanship. 

Mr.  C.  S.  Hargrave,  President  of  The  Counter  Costume 
Company,  Limited,  purchases  all  materials  and  manages' 
the  selling  end,  and  Miss  Counter,  Treasurer,  personally 
supervises  the  designing  of  all  Costumes.  The  enthusiastic 
approval  our  designs  have  met  with  everywhere  is  their 
strongest  recommendation  to  you. 

We  cordially  invite  you  to  visit  "The  House  of  Youth" 
at  131  Spadina  Avenue,  Toronto.  You  will  find  our  new 
Show  Rooms  quite  up  to  the  minute  in  every  detail. 
Samples  will  be  shown  on  living  Models  exclusively.  It 
will  be  to  your  advantage  to  see  the  attractive,  quick- 
selling  Costumes  of  splendid  value  that  we  have  to  offer 
you. 

(To  be  Continued) 
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REID 

Children's 

Dresses 


The  Charm  of  Childhood 

is  reflected  in  every  detail  of  Reid  Dresses. 
Dainty  materials,  simple  styles  cut  on  smart 
lines,  and  trimmings  of  &ood  taste — are  all 
strong  selling  features. 

White  Embroidery  Dresses, 
Plain  and  Fancy  Voiles,  and 
other  attractive  lines. 


G.  F.  Reid  &  Company 

Brampton,  Ontario 
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Ladies',  Misses*  and  Children's 
FALL  AND  WINTER 

COATS 

in 

Salts  Plush,  Salt's  Baby  Lamb, 

Velours,  Silvertones, 

Jeblines 

In  our  range  we  have  fur-trimmed 
collar  and  cuffs — Australian  opos- 
sum, squirrel,  sable,  etc. 

We  would  advise  you  to  see  our  line 
before  placing  your  order. 

Brickenden    &    McCrimmon 

Manufacturers  and    Importers 

London  Ontario 
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Get  the 

Habit  of  Selling 

Our 

Guaranteed 

Thistle  Brand 

Raincoats 


Thistle 


Brand 


Get  the 

Habit  of  Selling 

Our 

Guaranteed 

Thistle  Brand 

Raincoats 


Guaranteed 


Waterproof  and  Motoring 
Top  Coats 

for 

Ladies  and  Gentlemen 

Supreme  in  design,  fabric  and  workmanship.  "Thistle 
Brand"  Raincoats  are  known  and  sold  in  all  the  best 
stores  from  the  Atlantic  to  the  Pacific. 

Samples  are  now  being  shown  by  our  travellers. 

THE  SCOTTISH  RUBBER  CO. 

LIMITED 

3  1  6  Notre  Dame  Street  W.  MONTREAL 


Guaranteed 


CIRCLE  -  CROSS 


REGISTERED 
The  Mark  of  Quality 


2MJH  MM^28H£P!M!MiMii^-28^^ 

SUMMER  CREATIONS 

Remarkable     for     attractiveness,     usefulness, 
wear  and  economy — for  the  Circle-Cross  lines 
are  economical  from  every  point  of 
view. 


In  the  first  place,  your  customer  gets  an  un- 
usual amount  of  service  from  every  Circle- 
Cross  Garment  you  sell  her,  and  your  values 
are  remembered. 

A  store  is  known  by  the  company  it  keeps,  so 
it  is  well  for  the  sake  of  your  business,  that 
you  make  certain  you  are  well  supplied  with 
the  kind  of  goods  people  want. 

You  profit  invariably  by  entrenching  yourself 
in  the  esteem  of  your  trade. 

MIDDIES,   SPORT  SKIRTS    AND    SMOCKS 
NURSES  AND  MAIDS  REGULATION   UNIFORMS 

COLE-WFIITAKER,  LTD. 

292  St.  Catherine  Street  West 
MONTREAL 
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//  our 

representative 

has  not  called 

write  for 

samples 


Watch  for 

the  men : 

they  are  now 

on  their 

way 


LAWRENCE     WENER 
Maritime    Provinces. 


HARRIS    WENER 
President 


MAXWELL    CUMMJNGS 
Sales    Manager 


J.    S.    PERRY 
Prince     Edward     Island. 


J.    CARRICK 
Montreal    City. 


ALFRED   ROSE 
Quebec    Province 


MAURICE    SAMUELS 
Designer. 


G.    W.    NOLAN 
B.C.,    Alta.,    Sask. 


A.   MASSEY  P.    MILLER 

Eastern     Ontario  Western   Ontario 

THE 


H.   E.   B.   STUART 
B.C..    Alta.,    Sask. 


Montreal  Waterproof  &  Clothing  Co.,  Limited 

The  Largest  and  Oldest  Waterproof  Clothing  House  in  Canada 

MONTREAL,  CANADA 
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Rain  and  Utility  Coats  for  Ladies  and  Misses 

by 

"The  Coat  House  of  Canada' 


MAKERS 

OF 

NATIONAL 

BRAND 
GARMENTS 


Ask  to  See  Our 


7"  " 


"CHAPPIE 
COATS 

Made  cf  Suede  Materials 

When  Our  Representative 
Calls  on  You 


A  thoroughly  representative  range 
for  Summer  and  Fall  in  all  the  well- 
known  and  popular  materials: 

Duvetines,  Bolivia,  Polo  Cloth, 
Goldtone,Silvertone,Velours, 
Fancy  Tweeds  and  Plushes. 


The  NATIONAL  STANDARD  is 
maintained  throughout 

Our  travellers,  who  are  now  on  the 
road,  will  also  show  you  a  full 
range  of  "Ladies'  and  Men's  Rain- 
coats," including  genuine  Leather, 
Leatherette,  Gabardines  and 
Suedes. 
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BEWITCHING 
SUMMER 
WAISTS 

Made  of  lustrous  silks;  dainty 
designs,  and  tasteful  colors 
are  represented  in  our  exten- 
sive range  of  Summer  offer- 
ings. 


While  these  waists  are  the  very  essence  of  all 
tnat  a  good,  useful  waist  ought  to  be,  there  is 
nothing  "flashy"  or  extravagant  about  them. 
They  are,  in  most  cases,  well  suited  to  the  plainer 
everyday  wear. 


Manufactured  by 


<m<mite#£ 
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Furs  for  all  the  Year 

We  have  a  well  assorted  stock  of  furs 
of  all  kinds,  in  the  latest  style,  for  the 
four  seasons. 

Hats,   Caps,  etc. 

Also  the  best  assortment  in  FELT 
HATS,  CAPS,  STRAWS,  GLOVES, 
MITTS,  MACKINAWS,  SHEEP- 
LINED  COATS,  PANTS,  MUFF- 
LERS, ETC. 

Specialities  : 

UMBRELLAS,  PARASOLS 
and      MEN'S      BELTS 

Desparois,  Garneau  &  Co., 
Limited 

465  St.  Paul  Street  West,   MONTREAL 
OTTAWA  BRANCH,  15  O'Connor  Street 


Pattern  410 — 24  in.  and  36  in.  in  Stock. 

We   are   sole  Canadian   Agents   for  the   Cott-a-lap    Rug    Borders,    Surrounds   and    Floor 

Coverings.  We  carry  all  their  latest  patterns  in  stock  at  the  present  time,  24  in.,  36  in. 
and  72  in.  wide. 

These  goods  are  sampled  with  all  our  salesmen.  We  enjoy  quite  a  comfortable  trade  in 
this  class  of  merchandise,  and  if  you  are  interested,  we  would  be  glad  to  reply  to  your 
inquiries. 

GREENSHIELDS    LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

MONTREAL 
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LADIES'  SPORT  COATS 
SMART  .no  DISTINCTIVE 


Excellent  all- 
round,  all-pur- 
pose outdoor 
garments.  They 
are  exactly  right 
for  motoring, 
sports,  or  other 
wear.  Not  too 
heavy,  comfort- 
able, waterproof 
and  reasonably 
priced. 

We  have  a 
large  stock  of 
these  Leather- 
ette Coats  on 
hand  for  imme- 
diate delivery. 
They  have 
proven  big  sel- 
lers, wherever 
shown. 

Our  travel- 
lers are  now  out 
with  the  com- 
plete range. 


Our   Factory    at    Vicloriaville  is  one  of  the 
largest  exclusive  Raincoat  Factories  in  Canada 

Our  Offices  and  Ware  Rooms  are  now 

NEW  SOMMER  BUILDING 
MAYOR  STREET 

S.  RUBIN  &  COMPANY 

MONTREAL 

Mfrs.  of  the  •'Fit-Well"  Waterproofs 


A  Sales 


Booster 


Best 
Known 
Kiddies' 
Garment 

on 

the 
Market 


■ 


THIS  "REGULAR"   BOY 

wearing  the  HAUGH  BRAND  Kiddies'  garment  has  be- 
come familiar  to  Readers  or  leading  Magazines  from 
Coast  to  Coast.  Your  customers  will  need  no  introduc- 
tion to  this  recognized  necessity  in  the  child's  wardrobe. 
This  garment  has  won  first  place  in  its  line  because 
of  its  attractiveness,  its  utility,  and  its'  sound  sturdiness. 
Common  sense  recommends  it  to  mothers  ;  solid  comfort 
wins   the    favor   of   the    Kiddies. 

For   Boys  and   GiKs — 2   to   7   years. 

Made   ONLY  by 

The  J.  A.  Haugh  Mfg.  Co.Ltd. 

Toronto,  Canada 


Manufacturers  of  the  famous 
'"Arm  &  Hammer" 

Shirts,   Overalls 
Bloomers 

Trousers    and 
Shopcoats 


!.-,»; 
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Shoe  and 
Corset  Laces 

MADE  IN  CAWDA 
THE  EQUAL  OF  ANY  IMPORTED 

COTTON 

SILK  and 
MERCERIZED 

Black  and  popular  colors.     Put  up  in 
bundles,  also  paired  and  boxed. 

Samples  and  Prices  on  request 


INDEPENDENT  SILK 
LIMITED 

360-380  St.  Paul  St.  East,  Montreal 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian    Ag.nti     Walter    William.,    508    Read    Building, 
45  St.  Alexander  St.,  Montreal 


Say  You  Saw  It 
in 

Dry   Goods  Review 


A  String  on 
Your  Finger 

— lest  you  forget 
to  turn  to  the  latter 
part  of  this  issue 
and     read    the 
Buyer's    Market 
Guide. 

• 

CONDENSED     ADVERTISEMENTS 

Five  cents  per  word   per  insertion.  Ten   cents   extra   for   box  number. 


V|R.  RETAILER.  HOW  IS  YOUR  BUSINESS?  DOES  IT  NEED  A 
doctor?  Let  me  help  put  it  on  a  paying  basis.  I  am  an  expert 
merchandising:  specialist.  A  graduate  of  America's  best  university  and 
business  Science  Schools,  have  a  thorough  knowledge  of  Canadian 
trade  conditions  and  understand  every  phase  of  the  general,  depart- 
mental and  rfiain  stores,  having  made  a  thorough  study  of  the  best 
institutions  in  Canada  and  the  States.  Satisfaction  guaranteed.  $25 
per  consultation,  special  terms  for  checking  and  time  service.  Address 
Box   199,   Dry   Goods   Review,    143-153   University   Ave.,   Toronto. 


DEST   GENERAL   STORE   IN    PETERBOROUGH.    ONT.,    FOR    SALE. 
^     $75,000    turnover.      Apply    R.    C.    Braund. 


pOR    SALE    —    EXCLUSIVE    READY-TO-WEAR    AND    MILLINERY 
business  and  modern  building:  turn  over  $50,000:  in  centre  of  city      f 
26,000;    East    Ontario.      Owner    starting    factory.      Write    Box    191,    l)t> 
Goods    Review,    143-153    University    Ave..    Toronto. 


T  HAVE  ONE  OF  THE  BEST  BUSINESSES  IN  THE  PROVINCE 
of  Saskatchewan.  Population  600.  Moderate  opposition.  During 
last  10  years  have  made  $150,000.  Now  wish  tn  move  into  Winnipeg. 
Our  stock  will  run  $70,000:  this  is  fully  $25,000  more  than  is  neces- 
sary. We  bought  ahead  to  take  advantage  of  markets.  Turnover 
$1 35,000  per  annum.  Will  expect  $25,000  cash,  balance  easy  terms.  No 
use  to  communicate  unless  you  have  necessary  cash.  Will  bear  strict*-  t 
investigation.  Reply  in  confidence  to  Box  198,  Dry  Goods  Review, 
143   University   Avenue,   Toronto,   Ontario. 


pOR  SALE     I.AMSON  CABLE  CASH  CAKKIKK  SYSTEM   OOMPRTS- 

ing  51  stations,  track,  corners,  etc.,  all  complete  and  in  good  repair. 
We  are  installing  multiple  drawer  cash  registers  throughout  so  will  be 
able  to  quote  a  very  low  figure  for  all  or  ,-art  of  the  system.  Apply 
The  G.  W.   Robinson  Co..  Ltd..  Hamilton. 


T   AMSON   CASH   CARRIERS   Kill 

■L"   plete.     J.    B.   Horrell    &    Son,    Midland. 


EIGHI    STATIONS    COM- 


T   INK    WANTED     TRAVELLER,    17    YEARS'    EXPERIENCE.      ASKS 

fur   ;i    good    line    for   Quebec   and    Mnritime    Provinces.       Write-    A 
161    Desfranciscaini   St.,   Quebec. 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  is  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
just    a    few    of    the    enquiries    received    during    the    past    month : 

(The  Buyers'  Market  Guide,  next  page,  tontains  many   addresses  of  use   to  you.) 


Baby's  Teething  Rings 

London,  Ont. — Please  tell  me  where  I  can  buy 
baby's  celluloid  teething  rings  and  wicker  baby 
baskets) 

Answer. — List  of  firms  has  been  sent. 


Furniture  Catalogue 

Ayer's   Cliff,  Quebec. — Please   send   me   names   of 
furniture  manufacturers  who  put  out  a  catalogue. 

Answer. — Names  have  been  forwarded. 


Knitting  Power  Machines 

Farnham,  Que. — Where  can  I  procure  the  best 
make  of  knitting  power  machine  for  woollen  stock- 
ings ? 

Answer. — List  of  makers  has  been  forwarded. 

Perforated  Patterns 

St.  Catharines,  Ont. — Kindly  let  me  know  the 
address  of  a  perforated  pattern  company  in  To- 
ronto. 

Ansv"">\ — Name  and  address  of  firm  has  been 
forwarded. 

English  Trade  Journal 

Merlin,  Ont. — Kindly  let  us  know  name  and  ad- 
dress of  dry  goods  trade  journal  published  in  Great 
Britain. 

Answer. — Name  of  trade  publications  sent. 

Pure  Silk  Sweaters 

Provost,  Alta. — Where  can  I  buy  pure  silk 
sweater  coats? 

Answer. — Manufacturers'  names   have   been  sent. 


Wholesale  Furniture 

Prelate,  Sask. — Please  send   me  list  of  addresses 
of  wholesale  furniture  companies. 

Answer. — Addresses  hare  been  sent. 


Sheet  Music 

Perth,  N.B. — Kindly  advise   me   where  I  can   buy 
sheet  music  in  Canada. 

Answer. — Name  of  firm  has  been  seiit. 


Window  Trimming 

Bristol,  N.B. — Will  you  please  se>id  us  the   name 
of  a  book  on  ivindow  trimming? 

Answer. — Write  the  Merchants'  Record  and  Shoiv 
Windoiv,  431  Dearborn  St.,  Chicago. 


Baby  Carriages 

Maria,  Que. — Please  send  name  of  firtn  manufac- 
turing baby  carriages. 

Answer. — Name    and    address    of    firm    has    been 
sent. 
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For  Subscribers 


INFORMATION  WANTED 


PLEASE  TELL  ME  WHERE  I  CAN  PROCURE 


NAME 


ADDRESS 
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The  Th  mpion  Lice  &  Veiling  Co.,  Limited 
Lace*.  Veiling;*,  Geor- 
gette*. Ninon*,  "My 
Lady"  Silk  Hair  Net*. 
Prince**  Pat  Human 
Hair  Net*.  Sport 
Veil*. 

Cor.     Wellington     and 

York    Sta.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importers,     Manufacture r».    Jobber*    of 

WHOLESALE   MILLINERY 

Writ*  to  d.r  far 

Our  Latest  Catalog  of  New  Style* 

159-161-163-165-1*7-169-171  No.  Michigan  At*, 
thai.  A.  Stonehill,  Pro.  CHICAGO.  ILL. 

TORONTO.  ONI..      Shaw  Room,     30      alllngtan  SI.  <v 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  these  lines 

H.  L.    WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
to  99  ipadina  Are.,  TORONTO 

Miim  of 

Women's  High  Grade 
Neckwear 
The   Exclusive  Neckwear  House" 


9 "; 


"EVERYTHING  IN  SILKS" 

M.  Ascher  Silk  Corp. 

Distributors — Iroquois  Silk  Mills 
102    Madison     Avenue,    New    York 


Ideal  Importing  Co.,  Ltd. 


468  King  St.  W. 


Toronto,  Ont. 


Manufacturers  of 

Shoulder  PADS    Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute,  Union,  Linen.  Collar,  Canvas 


References  :     London,  Ens.  -New  York- 
Montreal 

FRED.  BIRKS 

Commission   Dry  Goods 
14  Phillips  Sq.,  MONTREAL,  Can. 

Tel.  Up.  388.  Covering  all  Province. 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,   NEW  YORK  CITY 


MONTREAL.— The  woollen 
market  at  present  is  rather  an 
uncertain  one.  On  the  other 
side,  the  manufacturers  are 
filled  up  with  orders  well  into 
1921,  and  the  finer  the  quality 
of  the  woollens  the  greater 
the  scarcity.  Several  of  the  best 
known  British  manufacturers, 
who  have  agents  here,  have  al- 
lotted so  many  pieces  for  the 
Canadian  market  at  open  prices, 
with  most  of  the  deliveries  well 
on  into  the  future.  Some  may 
antic'p.;te  a  reduction  in  the 
present  prices  shortly,  but  a 
prominent  woollen  merchant  of 
this  city,  who  has  recently  re- 
turned from  a  visit  to  the  over- 
seas markets,  sees  no  recession 
in  view.  On  the  contrary,  he 
sees  the  prospect  of  a  further  in- 
crease. 

It  has  been  announced  in  In- 
gersoll  that  a  textile  factory 
will  begin  opei'ations  in  the 
near  future.  The  building  on 
Thames  Street  owned  by  F.  A. 
Ackert,  and  for  several  years 
occupied  by  Mitchell  &  Co.,  has 
been  leased  for  a  term  of  years. 
The  firm  will  manufacture  tow- 
ellings and  similar  products,  and 
will  start  work  with  about 
twenty-five  employees.  Mitch- 
ell and  Co.  will  occupy  premises 
belong-in?  to  Dr.  Bonesteel  on 
Kinir  Street 


The  annual  statement  of  the 
Oanadian  Consolidated  Felt 
Company,  Limited,  Montreal, 
presented  to  the  shareholders  at 
the  an  lual  meeting  indicates 
substantial  improvements  over 
that  covering  1918.  The  volume 
of  sales  in  1919  amounted  to 
$1,234,029,  as  compared  with 
$1,155,192  for  the  preceding 
year,  and  after  providing  for  ex- 
penses, bond  and  other  interests, 
etc.,  net  profit  for  the  year  was 
$71,877,  as  against  $69,905  in 
1918,  while  after  adding  in  pre- 
vious surplus  profit  and  loss, 
balance  totalled  $321,916,  com- 
pared with  $250,039  the  previous 
year. 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    increased    50%    over   former   years. 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


Pyjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

WrU*  far  Pricmi 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


mm] 


tOOkl? 


"HOOSIER" 

The  best  36-inch  brown 
domestic  in  America 

Buy  it  by  the  balm; 
tell  it  by  th*  bolt 

Indiana    Cotton    Mills 

Cannelton,  I  nd. .U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers.  Plants  and  Vine*. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It'* 
free   for  the   asking. 

The  Botanical  Decorating  Company 

208  W.  Adam.St?,' Chicago,  III. 


BALLOONS 

Printed  with  your  ad- 
vertisement at  small 
cost.  Brings      the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington     St. 
E.,    Toronto 


Real     HARRIS,     LEWIS     and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weight*   for    Ladies'     wear — all    ihade*. 
Pattern*   and    Price*  on    Application. 

S.  A.  NEW  ALL  &  SONS,  Stornaway,  Scotland 

Slate  iWr  dairtA  and  whether  ft  Ladtu   er  Gents'  w 
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KENT-McCLAIN    AGAIN 

Messrs.  Moore  &  McLeod,  of  CharJotte- 
town,  P.E.I.,  have  just  equipped  an- 
other department  with  "Modern  Method" 
Interplaceable  Unit  Display  Fixtures  as 
supplied  by  Kent-McClain,  Limited  (To- 
ronto Show  Case  Company;.  These 
fixtures  are  fininished  in  Mahogany  to 
match  those  installed  a  few  months 
ago. 


mm  BIAS  FOLD  TAPE 

Known  to  hurae  aewera  everywhere  Made 
in  U  8.  A  since  1898  "W  &  N,"  Mon- 
arch and  Meteor  brands.  Reliable  fabrics 
cvit  on  true  bias.  Selvaces  trlmm-M  Ream* 
tifjf-f M  ii  and,  prr-ssed  Trademark  and  por- 
trait of  Win,  E.  Wright  on  every  package. 

WRIGHTS  E-Z-TBfM  Newest  Labor  Saver     ])l_K 
I    AH  ready  to  sew  on   middy   blouses  and     Sold  by 
I  sal  or  suits.  2-yd.  piece  makes  collar,  cuffs     Jobbers 
I  and  yoke.  every  »  here 

Win.  E.  Wright  4  Sons  Co.  Mfrs.      315  Church  St.  N   T. 


Salesmen    Wanted 

to  look  after  our  new  and  renewal  sub- 
scriptions. Experience  not  necessary 
and  good  returns  are  sure.      Write   to 

THE  MACLEAN  PUBLISHING  CO. 
143-153  University  Ave.,  Toronto,  Ont. 


RIBBONS    OF    DISTINCTION 

J^C"  Ribbons  have  peculiar 

charm.    Widely  advertised  to 

the     consumer     under     their 

hade-mark     names     for     the 

protection    of    the    dealer. 

"SATIN     DB     LUXE" 

"TROUSSEAU" 

"LADY    FAIR" 

•SANKANAC"    "VIOLET" 

"DEMOCRACY" 

JOHNSON.    COWiDIN   ft   CO..     40   E.    30th   St. 
New   York.    N.Y.  Made  in   U.S.A. 


DTftflMFR    TOTTENHAM 

I/.    inUII  L.IYLONOON.  N.I  S. ENGLAND 

HAIR  GOODS  MANUFACTURER, 

HAIR-FRAMES  12spfEttT 

WHOLESALE  ft  EXPORT  ONLY 


CABLE  ADDRESSTROMEROLO.LONDON. 


BRIGHT  AND    SNAPPT 

SHOWCARDS,  SIGNS, 

PRICE  TICKETS 

MAIL  ORDERS  Given  Prompt  Attention 
SHOW  CARD  DEPT. 

ADVERTISING  SYSTEMS 

61480  Ryrie  Bldg.        TORONTO       Phone:  Main 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


SHOW    CARD    WRITING 

A     MONEY     MAKING     PROFESSION 

FOR   BOTH   MEN   AND   WOMEN 

Easily  learned  in  short  time  by  simple 
method.  We  teach  you  how.  Write  for 
booklet. 

AMERICAN    SHOW   CARD   SCHOOL 

217  Ryrie  Building 
Yonge  &  Shuter  Sts.,  Toronto,  Can. 


OTTAWA. — For  some  time 
France  has  had  under  contem- 
plation the  imposing  of  an  em- 
bargo on  the  importation  of  ar- 
ticles of  luxury,  and  word  has 
just  been  received  here  that  as 
the  result  of  a  decree  issued 
this  has  now  been  put  into  effect, 
and  there  are  certain  articles 
on  the  list  which  will  affect 
Canada  to  a  considerable  ex- 
tent. The  list  consists  of  one- 
hundred  and  eighty-seven  arti- 
cles, including  lobsters,  fountain 
pens,  candied  fruit,  chocolates, 
shoe  laces,  hosiery,  artificial 
silk,  wall  papers,  cutlery,  musi- 
cal instruments,  rubberware, 
certain  woollen  and  cotton  fab- 
rics, brushes  and  enamelware. 
None  of  the  above  may  be  im- 
ported into  France  during  the 
continuance  of  the  decree. 


The  articles  in  which  Canada 
will  be  affected  are  chiefly  lob- 
sters, of  which  we  exported  for 
the  ten  months  ending  January, 
1920,  $342,574  worth,  and  for 
the  same  period  in  the  previous 
year,  $1,146.54;  confectionery, 
principally  chocolates,  $131,301; 
rubberwear,  $439,459,  and  wool- 
len and  cotton  clothing,  about 
$338,000  worth.  There  are  some 
other  articles  on  the  list  of 
which  we  are  not  at  present  ex- 
porting much  to  France,  but  are 
nevertheless  in  a  position  to  do 
so,  including  enamelware,  foun- 
tain pens,  brushes,  wall  paper 
and  hosiery.  In  the  first-men- 
tioned, particularly. 


A  Chicago  hair  factory  was 
recently  ordered  closed  by  order 
of  Health  Commissioner  Robert- 
son, after  three  employees  had 
died  of  anthrax,  believed  to 
have  been  contracted  from  hand- 
ling hair  imported  from  Argen- 
tina. It  was  the  first  appear- 
ance of  anthrax  in  Chicago  in 
ten   years. 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade,    in    the    better 

grades. 

Banded    in   pairs,    in   gross   boxes. 

Fancy    Cabinets.     100    pairs,    banded    in 

nairs.      These    are    more    profitable    than 

bulk    make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street  -         MONTREAL 

Phone  MAIN   1457 

Woollens,  Linings, Trimmings,  etc 

For    Clothing    and    Cloak    Trades 


The  Gem  of  the  Not  iom 


Columbia  r*Kt«nfl*> 
Company 
CHICAGO 


D  B.  Fisk&Co. 


Chicago 


MT  RCHAKDIi 

New  York  Salesroom: 

Open   Throughout  the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
—  under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.  Write 
SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (Dap.  DR.) 


We  read  all  ihe  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service 
143-153  University  Avenue,  Toronto 


329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 

BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  Imp    ten 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room   712,  Empire   Building 

64  WELLINGTON  ST.  WEST,   TORONTO 
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KENT-McCLAIN    AGAIN 

Mean*.   Mills  Ev,-i,-iirh  Limited,  i  I  Sas- 

MX,  N.B..  havo  recently  inst:il!e>I  about 
100  ft.  of  Silent  Salesmen  Show  • 
These  are  but  part  of  an  extensive 
program  calling  for  complete  new  store 
equipment,  the  contract  for  all  having 
been  placed  with  Kent-McClain,  Toronto 
tToronto    Show    Case    Co.). 


"From  Factory  to  Retailer" 

The  National  Hat  Frame  Co. 

Makers  of  Buckram  and  Net 

Millinery  Hat  Shapes 

Write  To-day  for  Our  Style  Plate  and  Price  List 

Factory:    2  Granville  St.,  TORONTO 

DownVTown  Showrooms:       )     «.      »«.._.„ 

66  Wellington  Street  West    I     Mr"  Munro 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERUKE 

&  SONS,  Mir.. 
Jackson  Michigan 


MESH  BAGS  in  Silver  and   Gun  Metal 
Finish.      METAL    FRAMES    for    Ladies' 
Hand    Bags. 
Made  in  Canada  for  the  Canadian  Trade 

WHITING   &   DAVIS   CO. 

SHERBROOKE.  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Best  goods  at  closest  prices 

ARTISTS'  SUPPLY  CO. 

77  York  St.,  Toronto 


SIGN  AND  CARD 
WRITERS'    SUPPLIES 

FIRST  AID  TO  THE 

Card  Writer  and  Window  Display  Man 

SUPPLY  DEPT. 
T.r.n.o  ADVERTISING  SYSTEMS   M.in  m 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 

had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


J.    CHANANIE 

Wholesale  Dry  Goods  Importer 

kas  removed   to  larger  and  more  central  premises    at 

323  NOTRE  DAME  ST.  WEST 

MONTREAL 

where  he   will  render   still  more  efficient    service  than 
in  the  past 


A  promise  to  the  public  that 
no  attempt  would  be  made  to 
raise  the  price  of  summer  hats 
was  made  in  New  York  this 
month  when  1,100  male  millin- 
ers assembled  there  for  the 
opening  of  their  annual  con- 
vention. The  milliners  in  their 
price  announcement  made  no 
mention  of  the  Fall. 


The  Toronto  Carpet  Company 
is  preparing  to  erect  a  big  ad- 
dition to  its  plant  at  Fraser 
Avenue  and  Liberty  Street.  The 
new  building,  which  is  to  be 
used  as  a  dye-house,  will  be 
165  feet  long  by  68  feet  wide, 
and  six  storeys  in  height.  The 
plans  and  specifications  have 
been  prepared  by  William  Steele 
and  Sons,  architects,  and  ten- 
ders on  the  work  will  close  on 
April   26th. 


The  six-storey  building  at 
296  and  298  Richmond  street, 
west,  Toronto,  has  been  sold  by 
the  Luxfer  Prisms  Company  to 
Mr.  Charles  James,  manager  of 
James  and  Company,  Limited, 
boys'  clothing  manufacturers, 
for  a  price  in  the  neighborhood 
of  $100,000.  The  premises 
which  have  a  frontage  of  45  feet 
and  a  depth  of  100  feet,  will  bo 
used    as    a   clothing    factory. 


A.  J.  Freiman,  the  Ottawa 
merchant,  who  purchased  the 
stock  of  R.  Waldron,  Kingston, 
is  advertising  the  stock  with  a 
two  full-page  announcement  in 
the  Ottawa  papers.  His  an- 
nouncement is  unique  in  the  line 
of  advertising,  as  he  has  a  pic- 
ture of  Waldron's  store  and  a 
gang  of  men  around  it  endeav- 
oring to   push   it  and   the   stock 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

S08  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.  W.,  TORONTO 


AWNINGS 

FOR 

Stores,  Offices,  Factory,  or  Residence. 

Write  for  Price  Liett  and  Meaturem  tnt 

Chart*.    Addrcu 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 

Ottawa  Canada 


•Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Co  imam 

MAMIITON.ONTARIO 


GOLDFINE'S   LIMITED 

Wholesale  Dry  Goods  and 
Men's  Furnishings 

BARGAINS  ALWAYS    ON    HAND 

Write  for  Particular! 

227  Craig  St.  West,  Montreal 


PILLOWS  and  COMFORTERS 

GET  PRICES  BEFORE  BUYING 

The  Toronto  Feather  &  Down  Co. 

LIMITED 

21S4-8  Dundas  Street  West  TORONTO 

Montreal  Winnipeg  Vancouver 

P.  M.  teMaistre      McRae  &  Walker  H.  E.  Walker 


Choir  Gowns 

The  Best  in   Design 

The  Best  Made 

The  Most  Reasonable    in    Price 

HARCOURT  &  SON,   LIMITED 

103  King  Street  W.,  Toronto 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE    38S7 
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KENT-McCLAIN    AGAIN 

Messrs.  R.  T.  Holman  Limited,  of  Summer- 
side,  P.E.I. ,  have  recently  carried  out 
further  alterations  in  the  matter  of  store 
equipment.  In  enlarging  and  re-ou  fitting 
their  Ladies'  ana  'Men's  Ready-to-Wear  De- 
partments they  have  again  adopted  the 
"Modern  Method"  Interplacea-ble  Unit  Fix- 
ture display  equipment,  supplied  by  Kent- 
MC-.ain  Limited  (Toronto  Show  Case  Com- 
pany). The  Revolving  Watdrobes  and  Gar- 
ment Cabinets  in  these  Departments  are  all 
built    on    this   Unit    Fixture   plain. 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 

"Tumi    Wa»te 

into   Profit" 
1Z  SIZES 
Sand  for  Catalog. 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


LETTER  SERVICE 

MULTIGRAPHING 

Addressing         Folding  Inserting 

Mailing 

NEW  UP-TO-DATE  EQUIPMENT 

Write  for  Prices 
Letter  Service  Department 

ADVERTISING     SYSTEMS 

216  Ryrie  Bldg.  TORONTO  Phone  M.  480 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you? 

CREELMAN  BROS. 

Box  1237,  Georgetown,  Ont., Canada 


ooooooooc 


it>000000«»OC»0» 


Tmeriean  Bead  Cq  inc. 

IMPOO.TEO.      AMD        MAWUf  A  c  T   u  a  t    a  V       o* 

DEADS  AND    NECKLACES 

485     FIFTH       AVENUE 
NEW  YOaKi       CITY 


COTTON   PANTINGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING   LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St.,  -  MONTREAL 

Sole   Canadian   Representatives. 


HAROLD     F.     WATSON, 
FOSTER,  Limited 

Commission  Agents 

208      CORISTINE      BUILDING 

Main  4157  MONTREAL 

SILKS,  RIBBONS,  HOSIERY,  COTTONS 

HOSIERY  AND  KNITTING  YARNS 


Artists  and 
Card  Writers  Supplies 

Tell  us  your  needs. 

ART  METROPOLE  LTD. 

1 1  Temperance  St.  Toronto 


it  contains,  into   Mr.   Freiman's 
Ottawa  store. 


LONDON. — An  Incorporated 
Association  of  Retail  Distribu- 
tors, being  an  affiliation  of  all 
the  large  London  stores,  has 
been  formed  for  the  purpose  of 
protecting  and  promoting  the 
interests  of  retail  merchants,  to 
support  legislation,  to  furnish 
legal  advice,  and  to  maintain  an 
information   bureau. 


Sir  Woodman  Burbidge,  man- 
aging director  of  Harrods,  is 
the  head  of  the  organization. 


BOMBAY.— India  is  at  the 
present  time  enjoying  a  period 
of  unsurpassed  prosperity,  with 
abundant  harvests  and  a  favor- 
able trade  balance  of  about  £8,- 
000,000  monthly.  Imports  into 
British  India  during  1919  in- 
creased by  $74,115,000  and  ex- 
ports by  $165,240,000  as  com- 
pared with  the  previous  year. 
The  export  of  raw  materials  in- 
creased $199,260,000,  manufac- 
tures by  $43,740,000  and  export 
of  foodstuffs  decreased  by  $104,- 
490,000. 

The  subject  of  greatest  in- 
terest to  designers  is  what  the 
Fall  season  is  to  develop  in  the 
way  of  style  and  most  of  the 
controversy  centres  about  skirts 
and  sleeves,  especially  as  to 
length.  There  are  reports  from 
Paris  that  both  will  be  made 
longer  for  next  season  and  some 
of  the  couturiers  here  have  ex- 
pressed the  same  view. 


The  first  report  of  the  Brit- 
ish Dyestuffs  Corporation  states 
that  the  volume  of  output  in 
thirds    of    the    total    weight    of 


DIRECTORIES 

Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR,     JULY;     MEN'S     WEAR, 
SEPT.;     TEXTILE     PRODUCTS,     JAN.,     com- 
bining  above   two. 

f  i>  ii-  ■•       c      222  Craig  W.,   Montreal, 

rraser  Public   ingLo.  122   Wellington    W..   Toronto 


Red  Seal  Zephgr  Ginghams 

Everett  Classics 
Eden  Clor-h  -  Blue  Bell  Cheviors 
Standard  Woven  Corto. ■  Fabrics 


SMITH, HOGG  £r COMPANY 

115-117  WORTH  STREET-  MEW. YORK 


Boston- 144  E33 


W.  Acfsmi 


PATTERNS 

Regardless  of  what  your  pattern  experience 
may  have  been  it  will  pay  you  well  to  invest!- 
Bale  our  new  pattern  proposition.  100%  profit 
—Patterns  not  sold  returnable  for  full  credit 
like  cash— Fashion  Sheets  free. 
Home  Patterns  are  illustrated  In  The  Ladies' 
ITome  Journal  and  will  outsell  any  other  pat- 
tern   on    the   market. 

Write  to-day  for  samples  of  our  beautiful 
Fashion  Publications  and  full  details  of  our 
new   plan. 

THE  HOME  PATTERN  CO.,  Inc. 

liePifth  Ave.  New  York        Toronto  F»ctory:  I  !Vlctorl«St. 


"GARRITY'S  PERMA*  ENT 
WAVING     FLUID  ' 

Krrpt   th*  Hair  in   Wav  or   Curl       r  Day, 

Manufacturers  of 
Garrity'i  Silk  Hair  Wavers  and  Bi     era 

L.  M.  GARRITY  &  COMPANY 

31  Bedford  St.  Boston,  Mass. 

Trade  Mark  Reg.  U.S.A.  Pat.  Off. 


AM   IninftNATIONAL    (jR^      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 
13  Boucher  Si.  MONTREAL 


TOYS 


and  all  other  world  famous  Gilbert  Toys  made  in 
Canada.       Visitors  rVclcomt 

THE  A.  C.  GILBERT-MENZIES  CO.,  LIMITED 
439  King  St.W.  Toronto 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.   CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 


162 
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; 


DOUBLE. 


S'  MARKET 


MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.   DUDGEON    &   CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New  Birks  Building  -  Montreal 

We  represent  manufacturers  of  the  following 
lines:— 

Dress    Goods 

Wool    and    Union    Serges    and    Fancies. 

Cloaking! 

Velours,    Tweeds,    Seals,    etc. 

Laces 

Nottingham   Laces,   all   kinds,  also  Lace  Tea 

Cloths,     Runners.     Panels,     Cushion     Covers, 

Wool    Travelling    Rugs 

Irish     manufactured     Rugs     in     a     beautiful 
variety   of   patterns. 

Irish    Linens 
In   Damasks,   Towels.    Crashes.    Glass  Cloths, 
Linen     Sheetings,     I'illow     Linens,     Drawing 
Linens    and    Handkerchiefs    of   all    kinds. 

Nottingham    Lace    Curtains    and 
Bungalow     Nets. 


Universal 
Hair  Goods  Company, 


Limited 


Converters,  Manufacturers 
jman 
Nets. 


.j»Kv'.  <£\      Converters,    Alanutactu 

""■^^    Vft  and    Importers   of    Ilur 

1*7    Hair  Goods  and  Hair  N 


DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wik'S  in  the  Dominion 

Write  for  Quotation! 

Fraser  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE  DUCK   COATS  in  All  Styles 
SUMMER   CLOTHING        LUSTRE  COATS 

WAREHOUSE    and    AUTO    DUSTERS 

DUCK    AND    FLANNEL    PANTS 

HEN'S     APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFIT8 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller    Mfg.   Co.,  Limited 

4  1-16    York    Street.  -  TORONTO 

The    Oldest    and    Largest    Specialty 

Clothing   House   in   Canada. 


dyestuffs  consumed  in  the  Unit- 
ed Kingdom  during  1913. 


Lord  Moulton  has  resigned  his 
post  as  Government  director 
and  chairman  of  the  corpora- 
tion because  of  his  judicial 
duties.  He  is  succeeded  as 
chairman  by  Sir  Henry  Birch- 
enough. 


After  experimenting  for  two 
years,  the  British  Dye  Stuffs 
Corporation,  Ltd.,  of  Hudders- 
field,  has  announced  the  discov- 
ery of  the  secret  of  manufactur- 
ing alizarine  cyanine  green  dye 
on  a  commercial  scale.  This 
dye,  hitherto  a  jealously  guard- 
ed German  secret,  was  first  dis- 
covered at  the  works  of  Bayer 
&  Co.,  in  1894,  and  was  made 
exclusively  by  Germans,  the  de- 
tails of  manufacture  never  hav- 
ing been  divulged  even  to  tech- 
nical journals. 


The  outstanding  characteris- 
tics of  thib  dye  are  claimed  to 
be  the  fast  shades  and  fine  green 
revealed  when  it  is  applied  to 
chromed  or  unchromed  wool. 
Since  the  war,  woollen  manufac- 
turers have  been  unable  to  pro- 
duce varying  shades  of  the  fast- 
ness of  alizarine  cyanine  green, 
and  this  new  British  product 
will  be  particularly  adaptable,  it 
is  maintained,  for  tweeds  and 
ladies'  dress  goods. 


The  ostrich  feather  sales  held 
recently  in  London  realized  £34.- 
000,  although  half  the  catalogue 
was  withdrawn,  states  cable 
advice. 

America  boueht  better  than 
for  several  years,  so  did  Aus- 
fcrja,  but  Paris  took  little. 

It  is  undecided  whether  the 
next  sale  will  be  held  in  July 
or  September. 


While  the  place  for  the  meet- 
ing of  the  Retail  Research  Asso- 
ciation, which  will  be  held  in 
June,  1921,  has  not  yet  been  de- 
finitely selected,  it  is  quite  prob- 
able that  it  may  be  at  Harrod's, 
Ltd.,  London. 


Harrods,  together  with  sev- 
eral otheT  of  tlie  stores  of  the 
group  who  have  not  yet  had  one 


BRAND 

(REG.) 

"DRESS  FABRICS  •' 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers  of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING    TRADE    ONLY 

Decorators  on  Buttons  of  Every  Description 

814  BROADWAY  NEW  YORK 


GREY  and  WHITE,  UNION 
and  WOOL  BLANKETS 


Mackinaw     Cloth     (Plain     and     Fancy) 

Kerseys — Flannel    Shirting's 

Cloaking* — (Plain   and    Fancy) 

The  old  reliable  line — 

The    SLINGSBY  Mfg.  Co.,   Limited 

BRANTFORD,    ONT. 

Sample  I  Montreal  :   Geo.  H.  Haslam,  Coristine  Bldf. 
Rooms   j  Toronto  :   T.  W.  Armitage,  28  Wellington  W. 


"Tis  the  Quality  behind  the  name  that  counts" 

Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37   to  41    Mayor  St.  Montreal 
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Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bid*. 

44-48  York  St.,      -       TORONTO 

"Everything  in  Men's  Furnishing*" 


Hairnets 

Fancy 
Goods 

Small- 
wares 

Balloons 


ALVIN  E.  SMITH 
SALES  CO. 

Mfrs.  Agents  and  Importers 

251   St.  James  St. 
MONTREAL 


of  the  meetings  of  the  associa- 
tion, have  extended  invitations 
to  the  organization. 


Arrangements  are  being  made 
throughout  Canada  for  the  en- 
tertainment of  the  party  of 
British  drapers  who  are  on  a 
visit  to  this  continent. 

The  merchants  from  Great 
Britain  arrived  at  New  York 
the  first  week  in  May  and  were 
extensively  feted  during  their 
stay  in  the  American  metropo- 
lis. They  are  now  touring  the 
larger  cities  of  the  United 
States  and  at  the  completion  of 
their  tour  across  the  border  will 
visit  Vancouver,  Winnipeg,  Tor- 
onto,  Ottawa,  and  Montreal. 


As  a  fitting  prelude  to  their 
celebration  of  their  anniversary, 
F.  W.  Daniel  &  Co.,  Ltd.  of  St. 
John,  N.  B.,  have  thrown  open 
an  increased  area  to  their 
ground  floor  of  more  than  2,000 
square  feet. 


AN 

EASTMAN 

CUTTER 


Eastman 
Machine  Co., 
Buffalo,  NY 


CANADIAN  REPRESENTATIVE: 
W.  J.  WESTAWAY  COMPANY,  LIMITED 

The  Westaway  Building 

Main  and  McNab  Sts.  Hamilton,  Ont. 

400  McGill   Bldg..  Montreal 


CLEAT  &  CO. 

FACTORY  REPRESENTATIVES 
708  Builders  Exchange  Portage  Avenue 

Winnipeg,  Man. 

Specialists 

Silks,  Furs,  Braids  and  Trimmings 


J.    BROWN    &    CO. 

210  Bon-Accord  Bldg. 
WINNIPEG,    -   MAN. 

Manufacturers  Agents 

Men's,  Ladies'  and  Children's 
Ready-to-Wear 

Open    to    represent    Manufacturers    for    the    West 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,  Wholesale  and  Export. 
Headquarters,    London,   England, 
59,  Gresham  St.,  E.C.  2. 
Open    to    represent   manufacturers,    all 
classes   except   Summer   Ribbed   Under- 
wear. 

Established    1818 

P.    DAVENPORT.   Silk   Manufacture™ 

Bridge    Street    Mills,    Macclesfield.    Eng. 

London,  Luton.   Manchester,   England. 

Agent  for  Canada: 

ROBERT  C.  PARSONS 

For  Building,  34  Front  Street  West,  Toronto. 


Experienced  dry  goods  man,  now  on 
way  to  England  to  reside,  is  open  to 
accept  buying  commissions  from  reliable 
importers.  Over  ten  years  buying  ex- 
perience in  Canada,  of  Laces,  Ribbons, 
Embroideries  and  Smallwares.  First- 
class  Canadian  references  given.  Box 
197,  Dry  Goods  Review,  143-153  Uni- 
versity   Ave.,    Toronto. 


E.  A.  PALMER 

MANUFACTURER'S  AGENT 
925  Oasington  Ave.,  Toronto,  Ont. 

With    a   good   connection    in    the  Wholesale 

and    Retail    Trade,      wishes     to  represent 

Manufacturers    of    Ladies'    and  Children's 

Wear    and    other    lines    of    Dry  Goods    in 
Ontario. 
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IND1.X  TO  ADVERTISERS 


Advertising  Systems  .166,160,161 


.    Ltd.,   John. 
Allen    Bros.   Co.,  Ltd.. 

Allen   Silk   Mills     

American   Bead  Co.,  inc 

rican    Pad    A    Text-.. 
American    Show    Card    School. 
Anderson  A  Co.,  Ltd.,  W  m. 
Anderson,   Ltd.,   r>-  A   ■' 


156 

IK! 

117 

161 

59 

169 

80 

18 


Dominion   Paper   Boi 

Dominion    Textile    Co 
Dominion    Wadding   Co.. 

Dubrule   Mfg.   Co.,  Ltd 

Dudgeon  A  ('".,  .1 


161 

109 


21 

59 

I 
162 


Art    Mutton   and  Novelty   Mfg.   Co.  162 

Artists'    Supply    Co 

Art    Metropole,    Ltd 

Ascher   Silk    Corp.,   M... 

Atlantic    1'nderwear,    Ltd 

Austin    &    Co.,    Carl 


160 
161 

158 

90 

105 


B 

Ballantyne,    Ltd.,    R.    M 

Balstone,  Cook  &  Co.,  Ltd ^ 

Bartell    Patent    Pocket    Co 
Bastard,    J.    &    W     .    .  .  . .... 

Beaver  Knitting  Mills,  L.d 

Beebe,    L.    G 

Bedford     Mills,    Ltd •  ■ 

Belding-Paul-Corticelli,    Ltd_ 


91 


160 
32 
88 

158 
68 


Ministry  of   Munitions 
i        ell    Wool  en  Co.,  1 
l  i      Uoorhead  Knitting  Co.,  Inc. . 

161      Montreal   w  ati  rproof  Co 

L62      Mouterde, 

Muser    Bros.     (Canada),    Ltd.. 

Myerson    Bros 

N 
National     Cash     Register     Co.,     of 

Canada,    Ltd •  ■ " 

National   Hal  Frame  Co..........     »" 

National  Rubber  Co.  of  Canada..    lo_ 

Nelson,   L,   A • 

Newall  &  Sons,  S.  A... ;       '•' 

North    American    Dye   Corporation     14 
O 

Old  Bleach  Linen  Co.,  Ltd 

Ontario    Button    Co.,   Ltd 

Oriental    Textiles,    Ltd.. . ■. .  ■ 
Oxford   Knitting   Co.,   Ltd... 


Back  cover 
Biltmore    Curtain    Co... 128 

Birks,    Fred JIV't'w" 

Birmingham  &  Co.,  Ltd.,    I.   "■ 

Bishinsky    Bros 

Blumenthal    &    Co.,    Sidney " 

Botanical  Decorated  Co.,  Inc  ;-llW 

Bradford    Dyers'   Association 

Bradstreets     ■ 

Brettle    &    Co.,    Ltd.,    Geo 

Brickenden    &    McCnmmon .  ..  .  . 
British    &    Colonial    Press,    Ltd.. 
Brock    Co.,    Ltd..    W.    R.    Montreal 
Brock   Co.,  Ltd.,  W.   R.,  Toronto.. 

Brooks   &   Co.,   Cyrus 

Brown    &    Co.,   J 

C 

Calico    Printers'    Association 

Campbell,   Metzger  &  Jackson .... 

Canada    Veiling    Co.,    Ltd.    .  ..  •  ■  ■  • 

Can.  Consolidated  Rubber  Co.,  Ltd. 

Inside  back  cover 
Canadian    Converters    Co,    Ltd...    153 
Can     Manufacturing   &    Novelty.,   lbl 
Can.    Underskirt   Co, -Ltd..  ......    «' 

Carhartt,  Hamilton,  Cotton   Mills,     ^ 

Ltd j^g 

Castle    Braid    Co....... 

Chicago    MercantUe^Co^..^..^.   l|» 


Bgan  Co,  Ltd,  G.  C. 

English  Velvet  A  Cord  Dy<  rs  Assn. 

European    Novelty   Co 

F 

Fainer  Knitting  Mills,  Ltd 

Faire  Bros.  &  Co.,  Ltd 

Finnie,   A.   Bruce..  ■•••■• 

Fisher  &  Son,  A  Co,  Mark ^ 

Fisk   &   Co.,   D.   B 

Foster   Mfg.  Co.,  Ltd 

Fraser    Publishing    Co 

Freedman    Co 

G  159 

C    B    G    Co  

Garland,  Son  &  Co.,  Ltd.,  John  M.  3 

Garrity   &  Co.,   L.   M 1" 

Gerstenzang    Bros..  .  .  .  .  .  •  ■  ■  ■■•■■■  |j» 

Gilbert-Menzies   Co.,   Ltd,   A.   L... .  "       Parsons,    Robert    C 
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Petch,    C.    H. 
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Gossard.  Can.  H    W,  Co.,  Ltd..  .  ,  .     97      ™£^j    ftN.'/Co,  Ltd 

Greenshields,    Ltd. •    ^      phoenix   Novelry   Co 

Griffin    Gloves,    Ltd 

H 
Hamm   &  Riley  Silk   Co.,  Ltd 

Harcourt  &   Son,  Ltd .  •  ■  • ■ 

Haugh    Mfg.    Co.,    Ltd,   J.   A 
Hawley,  A.  E,  &  Co.,  L 

Haworth  &  Co.,  Ltd.,  Richard 
Hawthorn    Mills,   Ltd 
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70 
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Phcen..v    ., 

P.    K.   Co •• 1U<\ll 

Pugh   Specialty   Co luo 

R 

Racine,  Ltd.,   Alphonse    1- 

Raven    &    Co.,    Ltd,    Wm *» 
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Ritchie  &  Co.,  H.  P. 


nawwioiu    ......-,     — - ---_  R  tchie  4:  LO.,   n.   r.... 

Hees,  Son  &  Co,  Ltd.,  Geo.  H 126      K  ten  e  &  ^  ^  £ 

-» »        i  P_      T    «  *  +  o  r»  _ 1  •>  ™  i^TT1 


of 


Hodges   &  Lettan 

Hodgson,    Sumner   &   Co.,   Ltd. 

Hollander  &  Co.,  Ltd,  A 

Home    Pattern    Co.,    Inc..  .  ... 

Hoover    Suction    Sweeper    Co.    oi  ^ 
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Horrockses,   Crewdson   &   Co.,   Ltd.     40 

Hyslop    Co.,   Ltd.,    Robert 160 
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Ideal  Garment  Co.   (New  York) 
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Irish    Linen    Society 
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Robinson  &  Co.,  C 
Robson,   J.    E.--A 

Rodden  &  Co.,  r .  A 

Rubin,  S,  &  Co l™ 

Russell  &  Co.,  A 
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Schofield  Woollen  Co,  Ltd 84,90 

Scott  &  Co.,  Peter...... 

Scottish    Rubber    Co.,    Ltd.... 
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Shaw   Correspondence   Schools 
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Smith,  Hogg  &  Co... 
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Clarke.  John   T.,  &  Son  .      28 

Clatworthy    &    Son,    Ltd £» 

Cleat   &   Co 


Jones   &   Co,   Fred 


K 


161       Kelly   Sales  System   Co     T .  K. 


Sterling    Dress    Co. 
T 
Thompson  Lace  &  Veiling  Co. 


Climax   Baler  Co ■    m        Ken>.McClain,  Ltd,   123,   159,   160,   161       ThomaSi    Geo.    A 


Cohen     Bros 

Cole-Whittaker,     Ltd..  .  ■  ■  ■  •  • 
Colonial   Fastener   Co,  Ltd.. 

Columbia    Fastener    Co 

Copp-Clark     Co,     Ltd....... 

Cnsn ne    A    Co,   Ltd,   James 

Counter  Costume  Co,  Ltd «■ 

Craftana    ^ 

Creelman    Bros _ 

CreJ    carpet   Mfg......------ 

Crocker,  Sons  &  Co,  Ltd. 
...  n    Plant   Co 

Cummings,   D.   H 

D 

Dak-    Wax    Figure   Co,   Ltd 

Daly  &  Morin,  Ltd 

Davenport     &    Co,    P. 

Davis   &   Co,   Ltd,   Henry. 

1 1,  aeon   Shirt  Co 

DerfeBM   &   Co ■ •  •  • 

D,    i.„ng  Hook   &  Eye  Co.. 

Denton,   Mitchell  &   Duncan £< 

,arois,   Garneau   Co..... 

Dom.    Ostrich    Feather    Co,    Ltd. 


150 

16 

159 

158 

79 


23 
158 

145 

122 
128 

40 

84 

59 

122 

107 


Kenvo'n  Co,  Inc.  C,  Inside  front  cover      Timberiake  &   Sons,  J.  B 


160 
158 
160 


King  Silk  Co,  Ltd,  A.  S..  . 

King  &   Son,  John ^ 

L 

Lace  Goods  Co,   Ltd J29 

Lamson    Co , 

Lazare   &   Novek •  •  •  • 

Lederer  Co,  Herbert  B 
Levy  &  Sons,  Ltd,  H..  . 
Lister  &  Co,   Ltd 


Toronto  Feather  &  Down  Co,  Ltd.  160 


103 

159 

27 


London   Ladies'  Whitewear "B 

M 
Macdonald  &  Co,  Ltd,  John £ 


Toronto   Hat   Co,  Ltd..  . 

Tromer.     D 

Turnbull    Co,   C ; 

Union   Rubber  Co..  ■••■•■••  ■  •  •  • 
Universal   Hair  Goods  Co,  Ltd. 

Voss   &   Stern,   Inc 


W 


Mallinson  &  Co,  Inc,  H.  R. 
Martin   &   Co,   Ltd,   F 
McElroy   Mfg.   C 


66 

17 

145 

13 


103 


Mclntyre,   Son    &  Co Jjj 

McKinley   Music   Co 

McMartin,    E.   W _^ 

Henkin   &   Co,  Inc,  S 

Merit    Skirt    Co ■  •  ■ 

Miller    Men's    Wear,    Ltd 

Miller   Mfg.   Co,   Ltd 


159 
108 
145 
163 
162 


3 
84 

162 

70 

89 

161 

158 

.  .    163 

.    160 

...    M 

...     38 

Williams   &  Co,  Walter..  •1°8-^" 

Wittal.    M..._. 


Waterhouse,  Thos.  A  Co,  Ltd. 
Watson.   Foster.  Ltd,  Harold  F 

Watts,  Ltd,   H.  L...  •_.-■• 

Westaway  Co,  Ltd,  W.  J 

Whiting   A    Davis    Co 

Whittemore    Bros,    Inc.. 
Wilson   &   Co 


Woolnough    Corsetiers    •••••••• 

Wright  4  Sons  Oo,Wm..E.... 10 

Wrinch-McLaren,    Ltd 
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No.   6 


HE  intelligent 
public,  influenced 
by  advertised  argu- 
ment, and  convinced 
by  actual  trial  of 
Stockings  and  Socks 
dyed  with  Hawley's 
Hygienic  Black  Brit- 
ish Dye,  is  asking  all 
dealers  for  Hawley- 
Dyed  Hose. 

Countless  washings, 
hard  wear,  and  the 
roughest  laundry  treat- 
ment only  serve  to  prove 
the  absolute  permanent 
blackness  of  Hawley- 
Dyed  Hose. 

Are  you  meeting  this 
e  v  e  r  -  i  ncreasing  de- 
mand? 

Hawleys 

Hygienic 

Black: 


British  Dve 


For  Cotton  and  Thread 
Stockings  and  Socks 


HE  dye  imparts  to  the 

hosiery  a  lasting,  deep, 

dense,    lustrous    shade 

which  finds  favour  with  all 

ladies  of  to-day. 


Every    pair    is 
with  this  mark. 


stamped 


WARRANTED 

— a  guarantee  that  the  dye 
is  stainless,  perspiration- 
proof  and  absolutely  fast. 


They  are  obtainable  in  two 
finishes:  —  "Cashmere"  fin- 
ish, giving  them  a  full,  soft, 
warm  and  woolly  feel.  "Silk" 
finish,  the  bright  transpar- 
ent lustre  so  much  in  vogue 
upon  stockings  of  the  finest 
texture. 


Sole  Dyers  (to  the   trade  only) 

A.  E.   HAWLEY  &  CO.,  LTD. 

SKETCHLEY   DYE    WORKS 
HINCKLEY      -       ENGLAND 
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FACTORIES     BROOKLYN.  N.Y 
7IS-726   ATLANTIC  AVE 
75A-77*   PACIFIC    ST 

CABLE  ADDRESS  "KENREIGN'NEW  YORK 
CODES  USED    LIEBERS  a~o  ABC   S™  EDITION 


Ken  yon  Company 


ESTABLISHED    1857 


^ewsm&s^ 


W(fs>V^@^T(S)^s 


ncw  york  sal:sroom 

5t^  ave  building 

broadway  at  23"pst 

chicago  salesroom 
congress  a  tranklin  sts 

boston  salesroom 
soi  washington  st 


1NEW  YORK,   Borough  of  Brooklyn. 

May  5th,  1920. 


To  our  Friends  and  Customers: 


MENS 

Ken-reign  Coats 
Overcoats 
Mackmaws 
Auto  Coats 
Dusters 
Slip-on  Coats 
Flannel  Trousers 
Outing  Suits 
Tropical  Suits 


WO  MENS 

Ken-reign  Coats 
Great  Coats 
Tweeds 

Rubberized  Coats 
Double  Textures 
Slip-on  Coats 
Dusters 
Auto  Coats 


Boys  Slip-ons 
Girls  Slip-ons 


KENYOM  CORD  VIRES  AMD  I  UBES 

'  <-* 
To  thoe'e  of  our  Patrons  who  might  be  interested, 
and  many  have  known  us  25  years  and  more,  we  feel  some  explana- 
tion is  due  as  to  why  we  are  making  Automobile  tires  and  tubes. 

It. might  well  be  said  that  a  tire  is  a  far  cry 
from  a  Kenyon  Weatherproof  Coat,  or  even  a  Palm  Beach  Suit. 
Just  so,  and  yet  you  who  know  us  more  intimately  know  that  for 
many  years,  we  have  been  the  largest  users  of  Crude  Rubber  and 
Rubber  Solvents  in  Brooklyn,  a  city  of  2,500,000  people,  the 
second  largest  manufacturing  city  in  the  Country. 

am 

To  replace  our  large  War  production  and  to  run 
our  Plants  full  in  the  piping  times  of  peace  was  a  problem,  and 
one  that  involved  the  all  important  item  of  overhead.   The  KEN- 
YON CORD  TIRE  was  the  answer.   With  this  added  volume  of  pro- 
duction our  Rubber  Departments  are  rounded  and  complete,  leaving 
no  excess  space  in  our  four  large  factories. 

The  acceptance  by  the  motoring  public  of  the  KEN- 
YON CORD  has  been  very  gratifying  and  though  probably  due  to 
the  shortage  existing  at  present,  etill  is  an  evidence  that  qua] 
ity  is  uppermost  in  the  mind  of  the  experienced  car  owner. 

¥/hen  an  institution  stands  still  it  is  in  realit 
going  backward.  Y/e  therefore  point  with  pride  to  this  new  ven- 
ture as  an  indication  of  life  and  endeavor. 

We  ask  your  good  wishes  for  its  success. 


C.  KENY0N  COMPANY,  .INC. 


C.K.Jr. 
D. 


esident 


Makers  of  Kenvon  Weatherproofs  and  Kenreign  Waterproofs 
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GREENSHIELDS  LIMITED 


HO  USEFURNISHING 
SPECIAL  IS  TS 


where  all  the  latest  novelties  and 
c  inceptions  known  to  the  House- 
furnishing  Trade  are  now  on 
display,  including  : 

TAPESTRY,  BRUSSELS 
AXMINSTER,  WILTON 

SQUARES,    MATS,   RUNNERS 

AND  STAIR  CARPETS  IN  ALL 

QUALITIES 


BLANKETS 

\\  hite  and  (  In 

QUI  LI'S 

White  &  C 


PILLOWS 

All  Feathers 

COMFORTERS 

Cotton  &  1  >ow  n 


DRAPERIES 

A  collection  of  Hand-Blocked  French 
and  English  Prints  is  shown  in  new 
and  exclusive  designs  and  color 
effects  that  convey  a  distinctive 
individuality. 

JVe  feature 

FRENCH,  ENGLISH   AND 
AMERICAN    CRETONNES 

31  in.,  36  in.,  50  in.  wide — single  and 
reversible. 

Sateens,  Scrims,  Marquisettes,  Lace 
Curtains,  Marquisette  Curtains, 
Bungalow  and  Filet  Nets,  Madias, 
Coin  Spots  and  Art  Muslins,  Uphol- 
stery Coverings,  Casement  Cloths, 
Tapestry  Table  Covers,  Rope  Por- 
tieres. 


SPECIAL  MAT  OFFER:     JUST  RECEIVED: 
5,000   Vanduara  Velvet  Mats,  12x30,  $1.55  each,  $18.00 
dozen. 

1,000  Wilton  Mats  (both  ends  linen  fringe),  27x54,  $8.75 
each. 

2,000  V.  R.  Tapestry  Mats,  27x54,  $3.50  each. 
800  Smyrna  Mats,  27x54,  $4.75,  reversible. 


^  Wholesale  Distributors  of  Carpets  and  Draperies  m 

I   GREENSHIELDS  LIMITED,  17  Victoria  Sq.,  Montreal    | 
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&♦  &  Sing  g>tlk  Company 


ILunitfb 


&Ufa 
House 
of 
Canaba" 


JAPANESE  SILKS 

CHINESE  SILKS 

CHARMEUSE 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIPES 

PLAIDS 

FANCY  TRIMMING 
SILKS 

PYJAMA  SILKS 

and 

SILK  SHIRTINGS 


For  S 


ummer 


w. 


ear 


5  ILK  is  unsurpassed  for  cool- 
ness ana  general  attractiveness. 
For  every  Season  Silk  remains 
the  Queen  of  Fabrics  on  every  occa- 
sion. The  increasing  prices  of  other 
less  attractive  fabrics  have  made  Silk 
more  than  ever  desirable. 

Are  you  making  the  most  of  your 
Silk  Department  ?  Mlay  we  be  of 
assistance  to  you  in  featuring  Silks 
chat  will  be  sure  to  appeal?  Our 
plain  Silks  are  the  best  value  in  this 
J^iarket  and  our  range  is  most  ex- 
tensive. Our  Fancy  Silks  comprise 
styles  from  the  most  extravagant 
\Paris  Spring  and  Summer  effects, 
to  the  medium  and  very  modest 
designs  and  colors. 


IMMEDIATE    DELIVERY 


2L  &.  Sing  &tlk  Company,  limiteb 


59-61    Wellington  Street   West 


Foreign  Offices  : 

Zurich,  Switzerland  Lyons,  France 

Yokohama,  Japan  Cihefoo,   L/hina 


TORONTO 
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Hot  Weather  Sorting 

Remember  we  still  have  a  good 
stock  of— 

Dress  Voiles 
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in  fancies,  plains,  and 
self  stripes  and  checks. 


Also  of 

Voile  Waists 

in  all  styles 
and  qualities. 


John  M.  Garland  Son  &  Co. 


LIMITED 

OTTAWA,  CANADA 

WHOLESALE   DRY   GOODS 
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Made 

in 

Four 

Sizes 

000 

00 

0 

1 


II 
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COLONIAL     MAID 


Pa 


It's  all  in 
the  Spring 


«a 


&A 


t* 


SIZE 
1 


DRESS 


M  \I)R     IN     CANADA 


FASTENER 


■ 


Strong — 
Durable 
Made  of 
Brass 


■ 


It's  a  Snap  to  Snap  This  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


OH  I S  IS  NOT  A 
FRICTION  FASTENER 
Ruf  ic   MADE 

OUt     IS     WITH 

HIGHLY  TEMPERED 

WIRE  SPRING   m  m 

KNOWS    WHEN    TO    HOLD 

AND   WHEN   TO   LET   GO 


BRASS 
will  not 
rust 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .-.    .\    SI7ES:  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured  by 

Colonial  Fastener  Co.,  Limited 

Montreal,   Que. 
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To  The  Buyer : 

8  Special  Values  for 
Summer  Sale 

1.  Ladies  2  dome  lisle  finish  Gloves.  White  with  self 
points,  6/6V2j  6i/>/7,  7  7i/>.  White  and  Black 
points,  6/6i/2,  6i/2  7,  7  7i/2.  Black  with  self 
points,  6  6 1/2,  6 1/)/7.  Put  up  1  dozen  to  box, 
1/2  dozen  of  two  sizes,  price  per  box  $4.50. 

2.  Ladies  2  dome,  cotton  Gloves.  White  with  self 
points,  White  with  Black  points,  Black  with  self 
points.  6/6 1/>,  6 1/2  7,  7/7%,  7i/2/8.  I  dozen  to  box, 
put  up  i/>  dozen  each  of  two  sizes.  Special  $3.25 
per  box. 

5.  Ladies  15  in.  Fibre  Silk  Hose,  seconds,  with  cotton 
tops,  spliced  heel  and  toe.  White,  Black.  Sizes, 
8 1/2,  9,  91/2,  10.  Put  up  1  dozen  to  box,  solid  size, 
special  $6.50  per  box. 

6.  Boys  2/1  rib  Black  cotton  Hose,  spliced  heel  and 
toe.  Sizes  5— $2.75,  5 1/,— $2.90,  6— $3.05,  6i/>— 
$3.20,  7— $3.35,  71/2— $3.50,  8 — $3.65,  8V2,  9,  9i/2, 
10 — $4.25.     Put  up  I  dozen  to  box,  solid  size. 

7.  Fine  Valenciennes  lace,  put  up  in  Cartons  of  12 
pieces  assorted  patterns,  3  dozen  yards  to  each  piece, 
assorted  widths.  i/>  in.  to  l1 4  in.,  price  per  dozen 
yards  48c.     Sold  only  in  carton  lots. 

8.  Ladies  plain  white,  full  mercerized  Hose  spliced  heel 
and  toe.  Sizes  8 14,  9,  91/2,  10.  Put  up  1  dozen  to 
box,  solid  size.    Price  $6.75  per  box. 

9.  Print  House  Dresses.  Small  square  collar,  <%  sleeve, 
pocket  on  skirt,  light,  medium,  dark  stripes  and 
checks.  Sizes:  assorted  36,  38,  40,  42,  44.  Put  up 
in  boxes  of  1  dozen  Dresses.  Regular  $24.00.  Special 
to  clear  $19.50  per  box. 

10.  Ladies  All  Wool  Pullover  Sweaters.  Fancy  knit, 
small  round  frilled  collar,  frilled  skirt  and  sleeves. 
Colors:  Mauve,  Rose,  Turquoise,  Paddy.  Sizes  36, 
38,  40,  42.     In  self  boxes  $5.75  each. 

John  Macdonald  &  Co.  Limited 

Toronto 
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Made     in 


Canada     by 


The  Hoover  iijt*  the  rug  from  the 
floor,  tike  this  flutters  tt  upon  a 
cushion  of  air,  gentiy  '  beats'*  oui  tt<. 
entbeddedgl it.  and ><»  prolong*  its  life 


/ 


When  You  Sell  a 


HOOVER 


It  Sells  Others 


&he  HOOVER 


*HO 


ELECTRIC 


n*f»4»>  Mi^m  iinn  iTimiiHifiii—i 


SUCTION 
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Canadians  for 


Canadians 
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FT  is  a  fact  that  The  Hoover  is  so 
■*-  thoroughly  satisfactory  to  its  pur- 
chasers that  they  are  constantly  recom- 
mending it  to  their  friends 

It  is  a  pleasant  surprise  to  a  new  Hoover 
dealer  to  find  his  sales  mounting  rapid- 
ly from  the  outset  as  a  result  of  the 
enthusiastic  co-operation  of  Hoover 
owners  in  furnishing  names  of  other 
prospective  purchasers. 

Naturally  this  condition  makes  the  sale 
of  Hoovers  very  easy  and  very  profitable. 

When  you  sell  one  Hoover  you  can 
usually  count  on  the  purchaser  selling 
other  Hoovers  for  you  to  friends. 

We  have  some  highly  desirable 
opportunities  awaiting  aggres- 
sive merchants  in  smaller  cities 

The  Hoover  Suction   Sweeper  Company   of  Canada,  Limited 


Factory  and  General  Offices:  Hamilton.   Ontario 


VER 


It  Beats .  .  . 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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One  Million    and   a  Quarter    Homes 

-receive  the  above  message  through  the  medium   of  their  favorite   magazines  the 

kind  of  readers  known  as  "class  circulation" — the  "Vogue,"  "Quality  Group"  kind 

of  reader     potential  customers  of  yours  who  wanl  quality   for  quality's  sake  and 
have  the  money  to  pay  for  it. 
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The  direct  consumer  advertising  of  True  Irish  Linen  is 
principally  addressed  to  those  people  who  appreciate  what 
the  name  True  Irish  Linen  means — people  who  when  they 
return  from  traveling  abroad  show  with  pride  Gowns  they 
selected  in  Paris,  Woolens  secured  in  England,  and  the 
precious  bits  of  Lace  and  Linen  they  bought  in  Ireland, 

Realizing  this,  many  Linen  Buyers  feature  their  Irish 
Linens  as  leaders  in  their  local  advertising — with  a  guaran- 
tee that  they  are  True  Irish  Linen. 

Women  all  over  the  country  have  been  quick  to  accept  the 
title  True  Irish  Linen  as  an  open  guarantee  of  Origin  and 
a  Standard  of  Worth. 


While  the  shortage  of  flax  is  still  keenly  felt,  there  is  enough 
of  the  higher  numbers  of  True  Irish  Linens  —  Damasks. 
Cambrics,  Dress  Linens,  and  Household  Linens — coming 
through  the  customs,  to  assist  Linen  Buyers  to  keep  their 
Departments  well  equipped  for  the  kind  of  trade  that  is  a 
credit  to  their  stores. 


*Sfe  IRISH  LINEN  SOCIETY 

ft)  aPfcri  >"'FAST  """-and  ca£| 

American  Office  and  Information  Bureau 
239  West  39th  Street,  New  York 
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Denton,  Mitchell  £y  Duncan 


*> 


LIMITED 


Wholesale    Dry   Goods 


IN  STOCK 

Men  s  Fancy  Hair-Hose 

Cotton   and    Silk    Lisle 

Men  s  Work  Shirts 

Wnite  Flannelette  36" 

Turkish    1  owels 

White    ana    Striped 

LADIES' 

Pullover  ana  Coat 
Sweaters 

Large    assortment    of    colors 


&  2 


Denton,  Mitchell  fe?  Duncan,  Limited 


79-81-83   Wellington   St.    West 
Toronto,    Ont. 
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TRADE  MARK 


JOHN  S.  BROWN  &  SONS  (CANADA)  LIMITED 

Specializing  in  Household  Linen  Requisites. 
Featuring  the  celebrated  Irish  manufac- 
tures under  the  Trade  Marks  of 

SHAMROCK  LINENS  and  COLLEEN 

COTTONS. 
A  stock  comprising  a  wide  range  of  designs 
and  qualities  in 

DAMASK  TABLECLOTHS  and 

NAPKINS. 

BATH  and  HICK  TOWELS  and 

TOWELLINGS. 

SHEETS  and  SHEETINGS,  PILLOW- 
CASES, QUILTS 

HANDKERCHIEFS 
is   always   available   in  our  warehouse   for 
immediate  delivery. 

Our  HANDKERCHIEF  DEPARTMENT 
carries  a  very  large  stock  for  immediate  re- 
quirements at  all  seasons. 


JOHN  S.  BROWN  &  SONS  (CANADA) 

Limited 

Linen  Manufacturers 

80-82  Wellington  Street  West 

TORONTO 
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Curtain 


Draperies  [ 


\\ ,  ha\ <■  in  stock  ;i  mosl  complete 
and  varied  assortments  of  Draperies, 
including — 

SCRIMS 

\l  IRQUISETTES 

in  white,  ivory,  Paris  and  colored 
designs. 

also 

I. ace.  Marquisette  and  Voile  Curtains 


"  The  Latest  Thing" 


Rajah  Window  Drapery 


83-91  St.  Paul  St.  West 


SPECIAL  VALUE  :   36"  in  20  different  floral 
designs  in   various  colors  at  $1.95    per   yard. 


We  are  SOLE  distributors  of  the  Famous 

"PHYLLIS"  SWEATER  YARN 

in  boxes  of  16  one  ounce  balls 


HODGSON  SUMNER  &  CO.,  LIMITED 


21  St.  Sulpice  St. 

MONTREAL 


SAMPLE  ROOMS: 

7  Charest  St.,  QUEBEC  Windsor  Hotel,  OTTAWA 

Carlaw  Bldg.,  28-30  Wellington  St.  West,  TORONTO 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS  Metropole  Building,  SHERBROOKE 

503  Mercantile  Bldg..  VANCOUVER 
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THE  BEAUTY  OE  "OLD  BLEACH"  PATTERNS 

When  the  pinnacle  of  quality  is  reached  -the  progressive 
manufacturer  must  concentrate  effort  in  new  selling  features, 
in  addition  to  maintaining  the  quality. 

And  so  it  has  come  that  an  added  lustre  is  given  to  "OLD 
BLEACH"  Pure  Irish  Linens  and  Linen  Damasks  by  the 
beauty  and  originality  of  design. 

uOLD   BLEACH"  could  sell  on  quality  alone. 


ut  its  consumer  acceptability  is  made  all   the  greater  by   the 
instant  additions  of  unique  designs  to  the  "OLD  BLEACH 


B 

con 
line. 


"Old  Bleach"  Linen  OIjp 

23-25  East   96™  Street       New   York. 

<> ■ S>  J  R  LftMONT     MANAGER  fc__— '  ^ 


"'":>;/  • 


W.  H  STELEY,  22  West  Wellington  St ,  Toronto.  Ont. 


i  I 
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Mr.   T    K    Kelly, 

Mtnnccpvtu.    Mtnn 

1 1 ,-. ,    !  progn  Mtve  More  "t  the  bi  Itei 
cl.iss    .iml    would    like    lurth<r    detail! 

regarding  your 

Independence  Sale  for  July 

Willi    llie    understanding    that    there's  no 
obligation. 

F   m 

State 

"Honor  fluill  Thil  Strtict     Atilily  Carrta  II  On" 

. 
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Look  for  the  Blue  Star      == 


FASHION    DEGREES  I 

|          Georgette,    Chiffons,    Laces,   Nets  1 

I  will  be  mere  in  demand  than  ever  before  for  gowns,  blouses, 

:                             tunics,  etc.     indications  point  to  a  scarcity  in  these  popular  E 

:                             materials,  but  your  requirements — large  or  small — will  be  E 

j                             delivered  promptly.  E 

j                             We  stand  for  supreme  quality,  long-standing  reliability  and  E 

■                             attractive  prices,  together  with  authoritative  style  and  taste.  Ej 

;    fflum  Probers  (Canaba)  limited    \ 

i  Manufacturers  and  Importers  of  Laces, 

Dress     Trimmings     and     Embroideries  Ej 

Importers    of    Fancy    Dry    Goods  EE 

12  ST.  HELEN  STREET,  MONTREAL  | 

New  York         Boston         Philadelphia         Chicago         London  Nottingham         Paris  Calais        S 

Baltimore         Los  Angeles          San  Francisco          Caudry         Le  Puy          St.  Gall  E: 

JiiiiiiiiiiiiiiiiMiiiiiiiHiiiiiiiiiniiiiiiiiiiiHiiiiHiiiiHiiiiiiiiiiiiiiuiiiiiiiiiiiiin 
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There's  No  Longer  Any  Excuse 


—  For  inefficiency  in  your  piece  goods  de- 
partment 

—  For    constant    errors    in    OVERMEASURE- 

MENT  resulting  in  loss  of  profit. 

—For  occasional  errors  in  UnDERMEASURE- 
\ii\t  resulting  in  loss  of  custom. 

-For  errors  and  loss  of  time  in  figuring 
sales  checks 


When  You  Can  Install  the 

aofHoMCKR 

44 The  Most  Accurate  Measuring  Machine  on  the  Market" 

Measures  material  of  any  width  or  weight,  from  heaviest  woollens  to  the 
sheerest,  fabrics,  and  automatically  computes  the  amount  of  the  sale. 
Does  not  leave  the  slightest  mark  on    the  fabric. 


Simplicity  the  Key  to  Accuracy 

The  decided  advantage  of  the  CLOTHOMETER  in  accur- 
acy and  efficiency  over  :iny  other  machine  is  due  to  its 
simplicity  oi  construction  and  simplicity  of  operation. 
All  unnecessary  complications  of  gears  thai  lead  to 
Blackness   and   inaccurate   measurement   are   eliminated. 

Make  a  Test  Before  You  Buy 

Ever    -liirht    inaccuracies,    repeated    with    ever]     transac- 
tion,  pile   up   into  s    considerable   expense   to   be   charged 
erhead.     The   CLOTHOMETER    is   absolutely    accur- 
ate.    Before  you   buy   any   machine,   make  a  comparative 
n   your  own   counter  under  your  own   condi 


Measuring  Device 

and 

Computing  Chart 

Plain    to    see    and    easy   to    read. 
Measures   up  to   12  yards   in    % 

yard  units.  Chart  gives  instant 
computation  from  1  to  12  yards 
of  cloth  in  the  '  v  yard  uin: 
is  different  costs  per  yard.  Your 
choice  of  116  different  price 
charts. 


Cost  30%  Less  Than  Any  Other  Machine 

The  CLOTHOMETER  is  sold  on  its  merits— apart  from  its  30' , 
saving  in  price    under  a   three   year   guarantee  of  satisfaction. 

For  descriptive  folder,  price  and  full  particulars 
apply  direct  to 

The  Clothometer  Sales  Company,  Ltd 

Distributors  for  Canada 
44  Princess  Street,    Winnipeg 


n\       ir 
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PERHAPS  IF  YOU  SAW 

The  Spring  Prices  for  1921 

as  the  New  Ranges  are  being  shown  this  month  by  the 
Manufacturers 


You  wouldn't  Think  Twice 

in 


Your  Immediate  Buying 

Whether  you  Sacrifice  your  Assortment  by  Underbuy- 
ing and  Lose  a  Lot  of  Good  Business 

or 

Whether  you  Keep  up  a  Good  Assortment  by  Over- 
buying and  Gain  by  Carrying-over  a  Small  Percentage. 

IF  YOU  OVERBUY  STANDARD  MERCHANDISE 

You  Will  Carry  into  Your  Spring  1921  Range  Much 
Better  Values  than  you  will  be  able  to  place  for  January 
Delivery— 1921 

Intelligent  Buyers  will  Invest 

in 

RACINE'S  BIG  STOCK  of  SPLENDID  VALUES  for 

IMMEDIATE    DELIVERY    AT    ADVANTAGEOUS 

PRICES  for  PROFITABLE  SELLING 


ALPHONSE  RACINE,  Limited 

Manufacturers  and  Wholesale  Distributors  of  DRY  GOODS 
60-98  St.   Paul  St.  West,  Montreal 

Factories:     Beaubien  St.,  Montreal;       St.  Denis,  Que.;       St.  Hyacinthe,  Que. 

Permanent  Sales  Offices:  Ottawa  Quebec  Sherbrooke 

1 1 1  Sparks  St.  Merger  Bldg.  50  Wellington  St.  N. 

Three  Rivers  Riviere-du-Loup  Toronto  Haileybury 

Main    Street  Hotel  Antil  123  Bay  St.  Metabanick  Hotel 

Sudbury  Sydney,  N.S.  Charlottetown,  P.E.I. 

Nickle  Range  Hotel  269  Charlotte  St.  Queen  &  Sydney  Streets 
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IF  YOU  SELL  TIRES 

This  Money-Making 

Proposition  Will 

Interest  You 


ROYAL  OAK  NON-SKID  TIRES  are  build- 
ing business  wherever  they  are  sold  and 
tested.  Shrewd,  careful  buyers  want 
them  because  they  give  unequalled  satisfaction. 
There  is  no  question  about  the  quality,  the  value 
or  the  profit  connected  with  ROYAL  OAK 
TIRES.  These  are  actual  facts  experienced  by 
every  dealer. 

You  never  need  to  repair  a  Royal  Oak  Tire.  The 
makers  guarantee  5,000  to  7,000  miles  from 
every  tire,  and  furthermore,  when  a  ROYAL 
OAK  wears  out,  it  wears  out  all  over  like  a  good 
rubber  heel;  no  repairs  are  necessary,  (barring 
a  serious  accident) ,  until  the  tire  is  ready  for  the 
discard.  From  this  you  may  infer  that  Royal 
Oak  Tires  do  wear  out,  but  they  take  their  time 
about  it.  They  do  not  ornament  repair  shops, 
they  are  far  too  busy  putting  in  good  mileage  on 
the  road. 

You  will  be  pleased  with  the  ROYAL  OAK  pro- 
position. If  you  are  not  familiar  with  these  tires, 
drop  us  a  line.  We  will  explain  every  feature 
about  them — profit,  demand  and  all  round  value. 
NOW  is  a  good  time  to  get  this  information. 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL 


Quebec:    9   Rue   Charest.   Tel.    Bell   2646. 
Sherbrooke:     103    Wellinirton    St.,    Tel.    Bell    31. 
St.   Hyacinthe:   234  Cascade  St..   Tel.    Bell   641. 


Ottawa:   25    Sparks   Street,   Tel.    Queen    3874. 
Three  Rivers:   82    Royal    Street,   Tel.    Bell   362. 
Toronto:    152   Bay    Street,   Tel.    Kenwood   3901. 
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Send  for  this 

New 
Sunset 
Window 
Display 

Free  to  Sunset  Dealers 


SIZE  28  IN.  x  40  IN. 


Sunset  dealers,  NOW  IS  THE  TIME  for  your  SUNSET  WINDOW.  Dress  it 
up  with  this  brand  new,  attractive  cut-out,  together  with  Sunset  Display  case, 
color  card  and  packages.  Your  customers  are  now  looking  over  last  summer's 
things  to  see  what  garments  can  be  dyed  and  made  to  serve  this  season  at  the 
mountains  or  shore.  Your  timely  Sunset  Window  will  bring  this  dye  trade 
over  your  counter.      Send   for  the  Sunset   Window   Display   to-day. 


Sunset  is  the  One  Dye  for  all  fabrics 
and  all  purposes.  Push  Sunset  and 
you  are  sure  of  big  profits,  repeat 
orders   and   delighted  customers. 


rhis  Sunset  Display  is  beautifully  lithographed  in 
many  colors  and  is  one  of  the  finest  pieces  of  win- 
dow trim  we  ever  have  seen.  We  shall  be  glad  to 
send  it  to  you  free  knowing  that  the  increased 
business  for  you  will  more  than  justify  our  ex- 
pense.     Please    address    your    request    to 

North  American  Dye  Corporation,  Ltd.,  Toronto,  Can. 


Ask  your  jobber  for  prices  and  discounts,  or  write  to 

Harold  F.  Ritchie  &  Co.,  Ltd.     -     Toronto,  Canada 


Write  us  on  your  letter  head  stating 
that  you  will  give  the  window  space, 
and  this  beautiful  cut-out  will  be  sent 
promptly  without  expense  to  you. 
This  attractive  Sunset  Display  Case 
contains  one  gross  assorted.  Your 
jobber   can   supply   you. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150%  PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

Our  Jobbing  Department  is  the  largest  and  most  complete  in 
the  country.  We  can  take  care  of  your  wants  for  anything  in 
sheet  music. 

Jfflc&tnlep  JMuatc  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 

CHICAGO,  ILL  NEW  YORK 

1501-13  E.  55th  St.  145  W.  45th  St. 


CANADIAN-MADE 


COTTON  BATTING 

Order   VICTORY    BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 


Packed  in 

shipping 

Cartons 

or  in 

Halts 


The  best 
value  for 
the  price. 

Can  be  had 
in  125,  100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  80,  64  or 
48  to  a  lot 
of  four  car- 
tons. 

Any 

Wholesale 

House 


•J" 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

"OBERON"  UNDERWEAR 

BRITISH  MADE 

FOR    FALL 

"The  right  lines  for 
Canadian    Trade ! " 


"OBERON"  Underwear  has  earned  for 
itself  a  world-wide  reputation.  The  demand 
is  enormous  and  ever-increasing,  and  is 
constantly  compelling  us  to  enlarge  our  fac- 
tory in  size  and  staff.  "OBERON"  Under- 
wear is  made  in  all  garments  and  all  sizes 
for  Ladies,  Children  and  Men;  it  represents 
excellent  value — the  kind  that  gives  com- 
plete satisfaction  and  secures  repeat  orders. 

NOTE  THIS   LIST    OF  OTHER 

"OBERON"  SPECIALTIES 

Hosiery,  Underwear,  Knitted  Scarves  in 
Silk,  Artificial  Silk  and  Wool,  Men's 
Pyjamas,  Towels,  Quilts,  Rugs,  Blankets, 
Sheets,  Linens,  Haberdashery,  Men's  Shirts, 
Dressing  Gowns,  Ties,  Braces,  Collars,  Caps, 
Raincoats  and  Waterproofs. 


nadian  Representatives  will  gladly  show  you  our  Samples 

Eastern    Provinces 

Marshall  &   Harding, 

Carlaw  Bldg., 

Wellington  St.  W. 


Western   Provinces 

Mr.  G.  E.  Ledder, 

Grace  Court, 

Cornox  Street, 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD.,  !1N£™ 

119    WOOD    ST.,    LONDON,    E.C.  2    and    BELPER,    DERBYSHIRE 

—     ENGLAND     — 


DRY     GOODS     REVIEW 


21 


r 


< 


By  Order 


of  tka  Disposal  Board 


The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 

Ferrous  and  Non-Ferrous   Metals  Medical  Stores 

Plant  and  Machinery  Chemicals  and  Explosive* 

Steam  Engines  and  Boilers  Motor  Vehicles 

Factory  Stores  Agricultural  Machinery 

Machine  Tools  Aircraft 

Railway  Material  Furniture 

Contractors'  Stores    Textiles  and  Clothing 
Electrical  Instruments  and    Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  D.  B.  8,  Canadian  Export  Department,  Ministry  of 
Munitions,  Whitehall  Place,  London,  S.W. 

Cable  address  "DISPEXPORT,  MUNORGIZE,  LONDON" 
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W  K  Perrott  &  Sons 


W  K    PfcRQQTT 


C  J    PERROTT 


E   S    PERROTT 


Silks.  Ribbons. Velvets 


Telephones  -  CENTRAL  1752  1753   1754 
IEL[5R*M5    -    SARSENET. CENT. LONDON 
Cablegrams-  SARSENET  .  LONDON 
CODES  USED -MARCONI   INTERNATIONAL. 

ABC  5™  Ed  BENTLEYS&.  PRIVATE 

Branches 

LONDON.    288/292    Regent  Street. wi 

LUTON.      . 6.  Silver   Street. 

MANCHESTER    -3S.  Brown    Street 


58.59  £.23.  AlDERMANBURY. 

London. e  c  2 

JUNE,    1920. 


TO  THE  CANADIAN  WHOLESALER. 

With  silk  prices  steadily  rising  it 
is  important  that  you  connect  up  with 
the  firm  actually  in  touch  with  all 
available  sources  of  supply. 

The  demand  is  so  enormous  at  the 
moment  that  it  is  impossible  to  specify 
any  special  offers,  but  the  goods  are 

HERE. 

Your  enquiries  are  solicited  and 
we  respectfully  suggest  that  it  will 
pay  you  to  instruct  your  London  buying 
agent  or  representative  to  call  on  us 
at  once  and  inspect  our  large  range  of 
samples. 

He  will  be  assured  of  a  hearty 
welcome. 

Yours  faithfully, 


CHIFFON  VELVETS 

We  are  in  a  position  to  offer  some  very 
good  numbers  in  the  above  article  and 
your  inquiries  will  be  esteemed  a  favour 
and  will  receive  our  prompt  attention. 


Canadian  Representative  :  Mr.  Wm.  Dodd,  Prince  George  Hotel,  Toronto,  Ont. 
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St.  Paul's  Churchyard 


FACTOR  IKS     10  &  11  Wat  wick  Lane,  E.C. 

And  Paternoster  Buildings,  E.C.  LONDON,    ENG. 

Cables,  Churchyard,  London. 


A. B.C.  Cole,  5th  Edition 
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Spinners  of 

every  description  of  yarn 

for  Hosiery  Manufacture 

Telephone  Telegrams 

2470\ifi  center  I  Le'Cbster 

247/\LE/CESTER  \StANNINGLEY 

89  Stann/ngley    'AH/vj  li/p,ruicv 
24KEICHLEY  \KEIGHLEY 

3464  Fort  Hill  Boston       [Boston 
Codes- ABC  5th Ed  Western  Un/ on. 


m 


Stamford  Street 


wQSf 


ENG. 


itf? 


AMERICAN  OFFfLc:-  raw  ounmzK  ornctzi 
BOSTON, 

COMBING    &    SPINNING 
SPRINGFIELD  MILLS,  KEIGHLEY   and      SWINNOW  MfLLS,BRAMLEY,  YORKS. 


BBSS 


&**$} 


% 
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Are    made    from    best    Egyptian    and    American    cottons.      Diligent 

scrutiny    in    all    stages    ot    manufacture  maintains    that    unbeatable 

quality  upon  which  their  world-fame  rests. 


Is 


To    do    a    permanent    good-class    trade 

SHOW  RIGG'S  SHEETS 


Canadian  Agents 


-     E.  W.  Dean  &  Son 

325  Howe  Street,  Vancouver,  B.C. 


East  of  Winnipeg:  R.  Darling  &  Co.,  Toronto 


Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  ST.,  -  MANCHESTER,  Eng. 

Cables:  Rigg  Brothers,  Manchester 

m       n       mi       m     ~n      " 
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BLEAKLOW   MILLS,   TOTTINGTON,   near    BURT,    LANCASHIRE 


I 

I 


Made  of 
pu  rest 
Cotton 


NOTICE 


Every  article  named  on  Messrs.  Rigg  Bros.'  List  is  both 
spun  and  woven  at  their  mills  at  Bleaklow,  Nr.  Bury, 
Lancashire.  The  mark  "RIGG'S  MANUFACTURE"  ap- 
pearing on  the  selvedge  constitutes  a  guarantee  of  the 
highest  quality. 


Entirely- 
Free  of 
Filli  ngs 


' 


n 


ARE  THE  STANDARD  PRODUCT  OF  THE  BRITISH  MARKET    ! 


Canadian  Agents     -     E.  W.  Dean  &  Son 

325  Howe  Street,  Vancouver,  B.C. 

East  of  Winnipeg:  R.  Darling  &  Co.,  Toronto 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  ST.,  -  MANCHESTER,  Eng. 

Cables:  Rigg  Brothers,  Manchester 


SI! 
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TRADE     MARK 


J.  &.  J.  M.  Worrall,  Ltd.,  are  not  merchants,  so  all  enquiries 
for  velveteens  in  their  dyes  should  be  sent  through  the 
visual  wholesale  channels. 
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Mr.  Edward  Foster— 

direct  CANADIAN  Repre- 
sentative of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England  — the  HOME  of  BRITISH 
PRINTS  —  draws  particular  atten- 
tion to  the  popular  specialties 
enumerated   below.^ 

New  samples  arriving  shortly  of  our 
latest  creations  in 

Grafton's    Voiles,     Cepea    Serge, 
Cylkcel  Shirtings,  etc.,  etc. 

You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

(427,  Coristine  Buildings, 
"20,  St.  Nicholas  Street, 
MONTREAL. 

or  to7 1 0,  EmpireBuilding, 
64,  Wellington  St.  West, 
TORONTO. 

will  receive  the  prompt  and   careful   attention 

of  Mr.  Foster. 


THE    CALICO    PRINTERS'     ASSOCIATION    LTD, 
MANCHESTER.  ENGLAND 
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THE  "RELIABLE" 
BRITISH    MADE    DATER 

with  all  the  improvements  possible  for  Neatness  and 
Durability. 

ALUMINIUM  FRAME  weight  only  \y2  oz. 

FIBRE  WHEELS  will   not    cut   the   fingers 
when  changing  date 

ENDLESS  BANDS.    No  joints. 

Price,  60  cents  each.  $6.60  per  dozen.  Special  terms 
to  Trade  and  Shippers.  Full  particulars  of  our  "Reli- 
able" series  of  Daters  and  Numbering  Stamps  on 
application  from  the  makers. 

JOHN  T.  CLARK  &   SON,  LTD. 

Rubber,  Brass  and  Steel  Stamp  Makers 
30;CHARLES  ST.  -  MANCHESTER,  ENG. 

AUG     28    1922  Telegrams:  STAMPED,  Manchester.     Code  A. B.C.  5th. 
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This 
Mark 
Means 
Money 


Horrockses  fabrics  are  so  well  and  favorably  known  by  the 
women  of  Canada,  on  account  of  their  unexcelled  "quality" 
and  our  extensive  advertising,  that  there  is  always  a  ready 
sale   for  them. 


Cottons  and  Nainsooks 


are  now  seasonable  lines.  They  are  in  demand  now  for 
Spring  and  Summer  under-garment-.  See  that  your  stock 
of  Horrockses  Cottons  and  Nainsooks  is  sufficient  for  the 
season's   business. 

Samples    and    prices    on    request. 

JOHN  E.  RITCHIE,  Canadian  Agent 
591  St.  Catherine  St.,  W.  -  MONTREAL 

Branches:     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM,  COMPANY 

110  Franklin  St.,  New  York  City 

Made  by 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,    ENGLAND 


Telegraphic  Address:  "Cyrus"  Bradford 
Code  used:  A. B.C.  5th  Edition 


Cyrus  Brook  &  Sons,  Ltd. 

Offices  :     5  Union  Street 

Bradford         -         England 

Manufacturers  of — 
Buntings,  Serges, 

Shalloons,  Coatings, 

Scarfs,  Gabardines, 

Tammies,  Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Fairweather  Green,  Bradford,  Eng. 

Canadian   Agents  : 

Arthur  H.   Parks,   77  York  St.,  Toronto 

William  Parks,  43  St.  Sacrament  Street, 

Montreal 
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ON     SELVEDGE    OUR    GUARANTEE 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

"THE   BEST  IN   THE   WORLD' 


MILLS  ON  MANCHESTER  SHIP  CANAL. 


1 1 


THE  SHOW  MILLS  OF  LANCASHIRE 


Tailors'  Linings 
Zephyr  Shirtings         Cambrics 

Longcloths 
Voiles         Haworth  Satinette 


DRY     G S     REV] E W 


THE 

SOAP 
SHRUNK 

"Wulmella" 

FINISH 

TlfOMEN  OF  FASHION 
™  are  captivated  by  the 
softness  and  superb  appear- 
ance this  Finish  gives  to  all 
Wool  Fabrics ;  it  makes  them 
not  only  drape  artistically 
but  Tailor  well. 

You  have  only  to  examine  the 
Fabric  to  realise  how  beautiful 
it  is  when  treated  by  this 
process. 


As  a  protection  insist  on  seeing 
the  SELVEDGE  STAMP 


"8^ 


REG" 


OBTAINABLE  FROM 

THE  LEADING 
WHOLESALE  HOUSES 

Patterns  showing  this  FINISH,  with 
full  particulars  (and  many  other 
different  FINISHES  adaptable  for 
all  purposes)  from— 


lr 


HIE 


^ 


BRADFORD  DYERS 
ASSOCIATION ,  I™ 

MANCHESTER      BR,^!TD       LONDON 


6  oxroRD  S' 
S*  PfTEBS   SOI 


BRADFORD 

(dept.  ») 
39    WELL   ST. 


129  U  129 

Ht»PSIBl    CC2 
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Introducing 
to  Canada 


Great  Britain's  Smartest 
Line  of  Women's  Suits, 
Coats,  Skirts  and  Raincoats 

Designed,   Cut  and  Tailored   by  the   foremost  English 

Manufacturers. 


(Leeds) 
Ltd. 


HEATONS 

NORTH  STREET,LEEDS,ENG. 


Mr.  Ernest  Johnson 

will  shortly  be  calling  upon  the  Leading 
Dry  Goods  Stores  in  Canada  and  the 
U.S.A.  with  a  full  range  of  samples  for 
the  Fall.  Look  out  for  him  and  see 
these  fascinating  examples  of  English 
Clothes  -Designing.  You  can  make 
absolutely  sure  of  seeing  them  by  writing 
to 

ERNEST  JOHNSON 

151  VICTORIA  STREET 
TORONTO,  CANADA 

PHONE   MAIN   2221 
PHONE  BEACH  3026     EVENINGS 


Sole  Makers  of 

"ALWETHA" 

RAINCOATS 

and  "ESIW" 

GIRLS' 

COATS 

Famous  Throughout  the 
World  for  Smartness  of 
Style,  High-Grade  Quality 
and  Unusually  Good  Value. 


Watch   for  our  later  advertisements. 
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MOTHER  LAND  TRADE  SECTION 


GEORGE  A.   THOMAS 

jVLanufacturer  and  Warehouseman 

BERKELY  HOUSE,  HALIFAX,  ENGLAND 


n  II  Y     conns     R  E  V  I  E  w 


Obtainable  From  The 
Leading  Wholesale  Houses 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

.    fc  .  BKOWN     -     Representative 


48  White  St. 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


T 


HE  reputation  of  Pesco  grows  apace  for  its 
standard  of  manufacture  is  in  full  accord  with 
the  ideas  of  buyers  of  quality  goods. 

The  name,  "Pesco,"  for  instance,  does  not  merely 
signify  "Pure  Wool."  "Pure  Wool"  is  an  indefinite 
term.  It  may  describe  "Cheap  Wool,"  "Bead  Wool," 
even  "Re-manufactured  Wool."  The  Wool  from 
which  Pesco  is  made  is  pure,  new  wool  of  the  high- 
est grade,  the  longest  in  staple,  and  the  most  durable 
in  wear. 

Words,  however,  are  unnecessary  when  one  gets  to 
grips  with  Pesco.  It  is  then  one  realizes  that  the 
exquisite  touch  of  Pesco  declares  its  quality.  And 
it  is  this  fact  that  makes  Pesco  an  easy  seller,  and  a 
begetter  of  confidence  and  an  asset  to  any  Store. 


m 


Sole  makers: 
PETER  SCOTT  &  CO.,  LTD., 

Hawick,  Scotland 
London:  Carey  House,  Carey  Lane,  E.  C.  2. 


Agents  abroad  (with  complete  ranges  of  samples  of  Pesco  in 
Underwear,  Sports  Coats  and  Hosiery,  for  Ladies,  Gentlemen 
and    Children) — 

Paris — Mr.  George  Potter,  12  Rue  du  Faubourg  Poissonniere. 
Cape  Town — Mr.  W.  J.  Somervi'lle,  Duncan's  Chambers.  Johan- 
nesburg— Messrs.  Somerville  &  Price,  Joubert  and  Kerk  Streets. 
Melbourne — Mr.  H.  C.  Chalmers,  415  Bourke  Street.  Wellington, 
N.Z. — Messrs.  Esson  &  Hogg,  P.O.  Box  271.  Toronto — Messrs.  C. 
&  A.  G.  Clark,  35  Wellington  Street  West.  Montreal— Mr.  R. 
C.  Poyser,  214  Drummond  Building.  Winnipeg — Messrs.  Hanley 
&  Mackay  Co.,  62  Albert  Street.  New  York — Douglas  Barnes 
Corporation,  303  Fifth  Ave.,  at  31st  Street.  Buenos  Aires — 
Messrs.  Grant,  King  &  Co.,  Calle  Rivadavia  1255.  Bombay — 
Messrs.  Tomlinson  &  Thomas,  14  Medows  Street,  Fort.  Singa- 
pore^— Messrs.  Tomlinson  &  Thomas,  Care  Poste  Restante. 
Shanghai — Messrs.  Tomlinson  &  Thomas,  P.O.  Box  321.  Nairobi 
(British   East  Africa) — Mr.   R.    O.   Hamilton. 


The  Pesco  Range 

obtainable  in  Pure  Wool  and  Silk 
and   Wool   textures— 

For  Ladies  —  Combinations.  Vests, 
Spencers,  Bodices,  Drawers.  Knick- 
ers, Nightdresses.  Rib  Vest.';,  hc., 
etc. 

For  Children— Combinations.  Night- 
dresses, Sleeping  Suits.  Shirts, 
Trousers,    Knickers,    etc.,    etc. 

For  Infants— Binders,  Wraps,  Kilt- 
leis.    Gowns,    etc 

For   Gentlemen  —   Shirts,    Trousers, 
Combinations,    etc ,    etc. 
Also 

Pesco  Hose  and  Half  Hose  in  Black, 

Colors  and  Mixtures 

and 

Pesco  Sports  Coats,  Jumpers,  Under- 

vests.     Sweater     Ooats.     Scarfs    and 

Caps  in   the  latest  styles   and   color 

effects. 

Guaranteed    Unshrinkable 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  EXAMINE 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  'best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made. by 

JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


TELEGRAMS: 

WAKEFUL 

GLASGOW 


CODE: 
A. B.C. 
5TH  EDITION 


WILSON  &  CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch  Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON,  SCOTLAND 


John  Ainsco  w  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian     Agent:      Walter     William*,     508     Read     Building, 
45  St.   Alexander  St.,   Montreal 
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Each  Department  Is  An 
Organization  In  Itself  — 

Specializing  on  the  Goods  You  Want 


A    — Sheetings,    flannelettes    and    Staple 
Cottons. 

AX — Linens,  Sateens  and  Printed  Dresses. 

B    — Dressgoods  and  Silks. 

C    — Hosiery,  Gloves  &  Underwear. 

CX — Men's  Furnishings. 

D    — Carpets  &  House  Furnishings. 

E    — Ribbons,    Laces,    Embroideries    and 
Muslins. 

F    — Smallwares. 

G    — Ladies'  Ready-to-Wear. 

H   — Woolens  and  Tailors'  Trimmings. 

Last,  but  not  least,  our  mail  order  depart- 
ment is  at  your  service  always  for  goods 
wanted  by  return  from  any  of  above  depart- 


ments. 


WHOLESALE  DRY  GOODS 

MONTREAL 
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GOOD   TAILORING  IS  LABOUR  LOST 
IF     THE     CLOTH    IS     ILL    SHRUNK 


*-*|/W« 
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MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST   OF  ALL  ON   THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,    HUDDERSFIELD   and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  i  CO..  LH." 


,»V»>»  »> 


Calgary,  Alta. 
Edmonton,   Alta. 
Halifax,    N.S. 
London,  Ont. 


ESTABLISHED   1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


OFFICES    IN    CANADA: 


Ottawa,    Ont.  Montreal,    Que. 

St.  John,   B.C.  Quebec,    Que. 

Vancouver,    B.C.  Toronto,    Ont. 

Victoria,  B.C.  Winnipa*.    Man. 

Hamilton,  Ont.,  and  St.  John's,   Nfld. 


Reputation   gained    by    long   years    of   vigorous, 
conscientious   and   successful    work. 

TORONTO,    CANADA. 


*a  Horrockses'  Cotton 


advertised  from  Coast  to  Coast. 
Your  customers  know  they  are  the 
standard  of  excellency  in  cottons. 
Keep  your  stock  well  assorted  and 
share  in  this  "quality"  business. 
Prices  either  for  import  or  from 
stock. 

Sole   Atfent    for   Canada. 

JOHN  E.  RITCHIE 


591  St.  Catherine  St.  W.,  Montreal 

BRANCHES: 


64  Wellington  St.  Weil 
TORONTO 


S43  Gr.mille  St 
VANCOUVER 


29  M,„. hull  Si 
MANCHESTER.  ENC 


Telephone  3507 
Telegraphic  Address 
"Curtains,  Nottingham" 

ESTABLISHED  1882 

W.  SPENCER  &  CO. 

WEEKDAY  CROSS 

NOTTINGHAM 

Code*  used 
Marconi  International 
A.B.C.  5th  Edition 

Manufacturers  of 

Lace 

Curtains,  Plain  and  Allover  Nets,  Bed  Spreads. 
Correspondence  solicited. 

etc. 

Wholesale    only. 
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THE  W.  R.  BROCK  COMPANY  (LIMITED) 


After    You    Have    Placed    Your 


Bl 


ouse 


Ord 


er 


Do  you  have  to  wait  until  the  best  part  of  the  selling 
season  is  over  before  you  get  the  goods? 

When  You  Want  Repeats 

On  blouses  that  have  proven  big  sellers,  do  they 
come  by  return  express? 

If  You  Buy  ~Ier  Ladyship  Waists 

You  can  get  immediate  deliveries  of  original  or 
repeat  orders,  and  you  will  find  many  lines  which 
will  prove  worthy  of  a  repeat. 

"Her  Ladyship"  Blouses  are  steadily  gaining  an 
enviable  reputation  for  being 

What  is  wanted — when  wanted. 


Voile  Blouses,  per  dozen $12.00  to  $72.00 

Habntai  Silk  Blouses,  per  dozen 24.00  to     4S.00 

Crepe  de  Chine  Blouses,  per  dozen 48.00  to     84.00 

Georgette  Blouses,  per  dozen 72.00  to  132.00 

Styles,  Long  or  short  sleeves.     Sizes,  36  to  44. 


THE  W.  R.  BROCK  COMPANY 

(LIMITED) 

TORONTO 
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0/  "/<///  friaefo  /o  keep  them  allied  to  the  rest  of  the  costume 
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No.  6 


OUR  NEW  FALL  NUMBER 

NEXT  month  we  will  present  our  Annual  Fall 
Number,  in  which  will  be  found  a  reliable 
review  of  world  and  domestic  conditions  as 
related  to  the  dry  goods  trade  of  Canada.  Fall 
fashions  and  Fall  markets  will  be  discussed  and 
in  each  department  will  be  given  reliable  and 
authoritative  information  that  should  prove  of 
value  to  the  wholesale  as  well  as  the  retail  and 
manufacturing  trade.  Fall  merchandising  and 
Fall  style  tendencies  will  take  on  a  new  signifi- 
cance in  view  of  the  unusual  situations  that  have 
had  to  be  constantly  faced  for  the  past  two  years 
through  the  hard  uphill  period  of  reconstruc- 
tion. 

The  Luxury  Tax,  too,   will   receive   special 
attention  in  the  July  issue. 


THE  LUXURY  TAX 

WITH  this  issue  of  Dry  Goods  Review  we 
publish  the  revised  list  of  the  articles 
subject  to  the  Luxury  Tax,  in  which  it  will  be 
noted  that  many  radical  changes  have  been 
made  from  the  original  list.  The  revised  lists 
are  now  in  force,  and  merchants  are  therefore 
no  longer  to  be  guided  by  the  first  budget  an- 
nounced in  May. 

In  passing  it  cannot  be  said  that  Sir  Henry 
Drayton's  initial  effort  has  been  a  success.  We 
cannotrecall  any  previous  budget  which  has  met 
with  such  bitter  criticism  and  widespread  oppo- 
sition from  dealers  and  consumers  alike.  That 
there  have  been  substantial  grounds  for  com- 


plaint is  obvious  from  the  fact  that  the  Minister 
has  made  many  radical  changes,  as  will  be  seen 
from  the  revised  lists.  It  is  also  to  be  regretted 
that  Sir  Henry  could  not  have  found  some  simp- 
ler method  of  collection  than  that  of  comman- 
deering thousands  of  busy  merchants  to  become 
the  "tax  gatherers."  Already  the  average  re- 
tail dealer  has  about  all  the  duties  he  can 
attend  to,  without  this  additional  burden  to 
worry  him. 

However,  it  is  here,  and  the  dealer  must  do 
the  best  he  can  to  comply  with  the  conditions. 

As  a  rule  the  retail  trade  have  made  few 
complaints  over  this  extra  work  and  have  dis- 
played a  splendid  spirit  of  willingness  to  help 
and  co-operate. 


THE  SALES  SLIP  FARCE 

AT  ONE  stage  it  looked  as  if  Canada  would 
have  to  raise  a  new  army  to  look  after  the 
duplicate  sales  slips  that  Sir  Henry  Drayton 
wanted  the  merchants  of  the  Dominion  to  make 
out  and  send  along  to  Ottawa.  Fortunately 
this  situation  has  been  conquered  by  the  de- 
cision to  collect  the  taxes  by  stamps. 

It  might  have  been  possible  to  charter  special 
cars  to  carry  them  to  the  capital  and  no  one 
will  deny  that  the  slips  could  have  been  made 
out — but  who  was  there  in  all  this  fair  land  of 
ours  willing  to  volunteer  as  "checker-up." 

It  was  thought  from  the  beginning  that 
such  a  scheme  would  never  be  enforced. 
The  salary  expenses  of  a  staff  to  look  after  the 
slips  from  the  T.  Eaton  Company  alone  would 
be  no  small  item.  Multiply  it  by  all  the  retail 
stores  in  Canada  and  think  what  Sir  Henry 
originally  cut  out  for  himself. 

The  announcement  that  only  veterans  of  the 
Great  War  would  be  employed  for  this  work 
was  made,  and  it  certainly  looked  as  if  a  "born 
leader"  would  have  to  be  found  to  guide  them, 

HOW  ABOUT  INTEREST? 

WILL  the  merchants  have  to  go  to  the  cus- 
toms office  and  sink  a  lot  of  capital  in 
tax  stamps  that  they  need  in  their  businesses, 
and  how  will  firms  dealing  in  high-class  goods 
like  carrying  thousands  of  dollars'  worth  of  tax 
stamps  and  drawing  no  interest  on  their  money? 
Or  will  the  Government  make  some  more  satis- 
factory arrangement  than  Sir  Henry  has  yet 
conceived  so  that  capital  will  not  be  tied  up 
without  receiving  interest? 


^z^ 
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Taking  Stock  of  Others'  Experience 

Successful  SmallTowo  Retailer  Tells  How  He  Turned  a  Behind-the-Times-Store  Into  an  Up- 
to-Date  Wide-Awake  Business  With  Power  to  Entice  Customers  From  Bigger 
Competitors   -Thanks  Trade  Papers  for  Much  of  His  Success. 


THREE  men  settled  themselves 
comfortably  in  the  Pullman 
smoker  and  talked.  Naturally 
enough  the  conversation  drifted  to  busi- 
ness.  It  was  soon  apparent  that  one  of 
the  men  was  not  a  travelling  salesman 
as  were  the  other  two.  He  was  a  suc- 
cessful    small-town    retailer. 

"I  ant  taking  one  of  my  yearly  trips 
around  the  country,"  he  explained.  "No- 
thing in  particular  to  do.  Just  my  way 
of  spending  my  vacation.  1  drop  off  here 
and  there,  walk  through  the  business 
street  of  the  town,  and  wdienever  1  see  a 
fine-lookintj  store  that- seems  to  be  doing 
a  good  business  I  just  drop  in  to  talk 
to  the  proprietor  and  ask  a  couple  of 
questions. 

"I  have  done  this  right  along  for 
several  years.  I  have  found  it  a  profit- 
able way  of  spending  my  vacation  time. 
I  gcrerally  return  to  my  store  with  a 
lot  of  new  ideas  and  lots  of  new  courage 
to  start  new  things.  Two  weeks  or  so 
spent  in  visiting  other  stores  aifords  me 
a  pretty  good  education  in  retailing." 

Where  Trade  Papers  Come  in 

The  dealer  paused  a  minute,  left  his 
seat,  and  returned  shortly  with  a  hand- 
bag. He  drew  out  a  neatly  typewritten 
list. 

"Whenever  I  have  the  time,"  he  said, 
"I  dig  into  the  trade  papers  that  I  re- 
ceive, and  here  and  there  pick  out  the 
name  of  a  dealer  in  some  other  city  who 
is  reported  to  have  made  a  success  in 
some  particular  phase  of  merchandising. 
It  might  be  some  cbscure  retailer  who 
has  been  using  a  successful  system  of 
follow  up  letters  or  one  who 
has  increased  his  sales  five  per  cent, 
in  one  year,  or  it  might  be  a  dealer  who 
has  been  using  some  handy  accounting 
system.  If  it  looks  a  pretty  good  idea 
I  drop  the  dealer  a  line,  telling  him  that 
I  read  n  trade  paper  article  describing 
one  of  his  successful  stunts,  and  some- 
times requesting  some  furth"t-  informa- 
tion. At  times  I  ask  whether  he  would 
object  to  a  visit  to  his  store.  As  a  rule 
I  receive  a  cordial  invitation  to  drop  in 
for  a  chat  whenever  I  am  around. 

"Hardly  necessary  to  say,  I  have 
found  that  to  be  the  most  effective  way 
of  using  my  trade  paper.  I  got  the  idea 
several  years  ago  when  I  visited  an  or- 
ganization of  department  store  men  over 
in  New  York.  The  secretary  of  *.hat 
organization  told  me  it  was  the  practice 
of  the  members  to  take  periodical  trips 
to  high-grade  stores  in  various  parts  of 
the  country  in  order  to  get  acquainted 
with  some  of  the  merchandising  svstems 
practiced  in  these   st->ros. 

Adept    Successful   Scheme 
"For  instance,  one     tore  was   reputed 
to   lave   been*  making   excellent   use   of 


its  delivery  service.  The  thing  went 
around,  and  the  secretary  finally  ar- 
ranged a  party  of  some  of  the  members 
of  the  organization  to  visit  that  par- 
ticular store.  In  a  short  time  each  of 
their,  adopted  the  idea,  in  all  cases  with 
uniform  success. 

"The  executive  secretary  acted  as  a 
sort  of  clearing  house  of  information  for 
the  benefit  of  members  of  the  organiz- 
ation. He  tipped  me  off  that  he  had  been 
making  liberal  use  of  trade  papers  for 
that  purpose  I  decided  to  take  up  his 
idea.  I  marked  the  article  that  sug- 
gested new  ideas,  very  often  clipping 
these  articles  and  fi'ing  them  away  for 
future  reference.  During  the  Summer  I 
decided  to  take  a  trip  to  the  Middle  West. 
Before  going  off  I  looked  through  my 
file  of  trade  paper  articles  and  picked 
out  the  names  of  successful  stores  in  that 
territory.  During  the  trip  I  often  found 
it  convenient  to  drop  in  to  some  of  the 
merchants. 

"Some  time  ago  I  happened  to  be  in 
Grand  Rnpids.  I  had  a  couple  of  hours 
on  my  hands,  so  I  walked  through  the 
business  street.  I  noticed  a  fine-looking 
store  that  I  remembered  having  read 
about  in  my  trade  paper.  The  store- 
keeper extended  a  warm  invitation  to 
look  through  his  organization.  I  spent 
a  profitable  hour,  learning  a  thing  or 
two.  I  left  the  merchant  to  keep  an 
appointment,  returning  later  in  the  day 
to  have  lunch  with  him.  He  promised 
to  drop  around  to  see  me  when  he  gets 
around  my  way.  We  are  now  the  best 
of  friends,  and  we  often  exchange  ideas 
by  mail. 

Watch  Activities  of  Others 

"1  don't  care  in  what  line  of  business 
you  are.  you  can  always  learn  from  the 
experiences  of  the  other  fellow.  It's  all 
right  to  take  stock  of  your  own  exper- 
iences and  to  talk  about  them.  But  it  is 
equally,  if  not  more  profitable  to  see 
what  the  other  fellow  is  doing  and  tak- 
ing a  tip. 

"That's  why  I  often  find  it  profitable 
to  learn  from  a  fellow  who  runs  a  differ- 
ent kind  of  business  from  mine.  If  a  fel- 
low in  the  furniture  business  has  dis- 
covered  a  workable  plan  for  checking 
leaks  in  profits,  does  it  mean  that  the 
clothier,  or  the  hardware  dealer,  or  the 
druggist,  cannot  adopt  the  same  idea  to 
-nit    hi«  own  needs? 

"I  lost  money  until  I  found  it  out. 
Mine  is  a  retail  business  in  a  city  of 
8,000  inhabitants,  located  just  twenty 
miles  from  a  city  of  300,000.  As  a  small 
store  it  was  in  a  class  with  all  other 
-  in  our  kind  of  a  city.  My  volume 
of  business  was  approximately  $40,000. 
The  average  stock  at  the  time  was  in 
hborhood   of  $20,000,     and     the 


net  profit  did  not  exceed  $3,200,  or  some- 
thing like  8  per  cent,  on  sales. 

"This  figure  represented  an  avei. 
covering  a  period  of  several  years  and 
demonstrated  the  fact  that  I  was  face  to 
face  with  the  most  deadly  disease  known 
to  merchandising — 'a  business  in  a  rut,' 
or  at  a  standstill. 

"Time  and  again  I  was  reminded  of 
the  old  saying  which  advances  the  theory 
that  nothing  can  stand  still — it  must 
either  go  forward  or  backward.  My 
chief  thought  concerned  which  direction 
my  business  was  going  to  swing,  and 
the  more  I  thought  along  these  lines, 
the  more  complex  the  situation  seemed. 

A  Common  Fault 

"As  I  look  back  over  that  period  of 
distress,  the  one  error  which  blazes 
forth  most  prominently  was  the  fact  that 
I  kept  very  close  counsel.  My  sales- 
people— without  the  slightest  reflection 
upon  their  loyalty — were  not  encourag- 
ed to  share  any  of  the  store's  problems 
or  my  worry. 

"Mi  next  great  mistake  was  a  lack  of 
perspective  which  could  have  been  gain- 
ed by  studying  the  methods  of  more  suc- 
cessful stores  in  other  cities.  We  were 
floating  along  on  the  reputation  of  28 
years'  successful  business,  unmindful  of 
the  fact  that  our  trade  was  being  educat- 
ed faster  than  the  store  was  meeting 
changing  conditions. 

"A  determination  to  get  at  the  real 
facts  and  arrive  at  some  solution  if  pos- 
sible, led  first  to  an  analysis  of  the  rec- 
ords which  showed  that  my  total  cost 
of  22  per  cent,  for  doing  business  was 
very  conservative.  The  average  gross 
profit  of  30  per  cent,  was  the  best  we 
could  hope  for  so  long  as  competition 
forced  a  low  level  of  prices  through  con- 
tinuous bare-ain-type  advertising. 

"When  I  finally  decided  to  discuss  the 
situation  with  my  banker,  it  was  as  if 
the  load  had  been  partially  lifted  at 
least.  And  the  banker  spoke  mighty 
frankly  to  me,  beginning  with  his  per- 
sonal impression  of  my  business  in  com- 
parison with  that  of  other  institutions 
in  other  cities.  Hi'  explained  his  views 
regarding  the  merchandising  plan  of 
my  kind  of  store  as  a  unit,  and  wound 
up  by  frankly  saying  that  if  he  were 
seekine:  an  opening  for  a  high-class 
^tcre,  he  could  rot  ask  for  a  better  op- 
portunity than  our  town  afforded. 

"Fortunately  the  interview  was  in- 
terrupted just  at  this  stage  and  I  could 
not  pel  back  to  the  store  quicklv  enough. 
A  course  of  action  was  taking  form 
rapidly  in  mv  mind.  Many  thoughts 
seemed  to  flash  across  my  brain  at  once. 

"How    much    of   my    legitimate   ti 
was  going  tc  the  city? 

"Why  were  they  going,  and  could  they 
be  headed  off? 


Dry  Goods  Review 


DRY     GOODS     REVIEW 


45 


"If  this  business  could  be  turned  back 
to  me,  how  much  difference  would  it 
make  in  my  sales? 

"Is  this  a  more  desirable  class  of 
trade,  and  would  it  tend  to  raise  my 
average  net  profit? 

"How  did  my  merchandise  compare 
with  that  of  my  local  competitors  as 
well  as  with  that  of  my  city  competi- 
tors ? 

"How  did  my  store  compare  in  appear- 
ance and  service,  and  how  much  of  an 
influence   were  these  factors? 

Sticking  Comparison 

"Never  before  had  this  last  question 
appealed  to  me  with  such  force.  I  de- 
cided to  investigate,  and  so  I  went  to 
the  city  and  direct  to  the  best  competi- 
tive store  there.  As  I  entered  the  gen- 
eral atmosphere  or  tone  of  the  store 
did  seem  a  wonderful  contrast  to  mine. 
A  casual  glance  here  and  there  convinc- 
ed me  that  the  merchandise  on  the  whole 
was  of  no  higher  class  than  ours,  but 
this  merchant  was  getting  better  prices 
in  many  instances. 

"This  seemed  a  very  significant  fact. 
The  same  merchandise!  Higher  prices 
on  the  average!  Yet  drawing  business 
from  our  town  some  twenty  miles  away. 

Value  of  Display  Realized 

"There  seemed  to  be  but  one  answer 
to  the  question — store  appearance  en- 
hances the  value  of  the  merchandise.  It 
is  true  that  much  attention  was  given  to 
display — not  showy,  bulky  displays — but 
dignified  displays  behind  glass  compart- 
ments, which  worked  in  as  part  of  the 
store  equipment. 

"Many  of  the  lines  were  handled  in 
glass  front  drawers  which  presented  a 
great  contrast  to  my  plan  of  stock  boxes 
of  various  colors,  some  with  broken  lids 
through  which  the  dust  and  dirt  sifted. 
An  obliging  salesman  took  pains  to  ex- 
plain in  detail  the  store's  system  in  dis- 
playing goods. 

"I  could  also  see  where  the  service 
was  much  more  efficient  than  mine.  The 
stock  was  so  arranged  and  the  equip- 
ment was  such  that  by  pulling  down  an 
entire  stock  of  a  given  size  at  one  time 
a  big  range  of  articles  were  shown  in  a 
few  seconds,  and  the  old  stock  was  dis- 
played alongside  the  new.  I  could  see 
where  a  smaller  stock  could  show  up  to 
better  advantage  and  wherein  the  mer- 
chandise would  turn  faster  with  less  de- 
preciation, and  less  selling  expense.  I 
could  also  appreciate  the  fact  that  mer- 
chandise displayed  amid  such  surround- 
ings would  attract  the  buyer  with  great- 
er force  and  at  the  same  time  appear 
worth  while.  | 

"I  personally  dreaded  to  go  back  and 
face  the  situation.  I  realized  the  truth 
in  what  my  banker  had  said,  and  were  I 
in  the  position  of  some  of  our  people, 
this  store  would  draw  me  in  just  the 
manner  that  I  would  pass  a  dingy,  poor- 
ly equipped  restaurant  for  a  modern, 
comfortable  cafe  with  a  pleasant  en- 
vironment. 

"I  shall  not  relate  incidents  of  the 
days,  weeks  and  months  which  followed, 
but  before  a  year  had  passed  I  was  able 


to  present  to  my  trade  a  thoroughly 
modernized  institution  which  was  on  a 
par  with,  if  not  more  attractive  than, 
the  store  which  was  taking  my  business. 
"During  the  first  year  the  volume  of 
business  jumped  from  $40,000  to  $52,000, 
or  a  30  per  cent,  increase.  My  gross 
profits  on  sales  was  increased  1%  per 
cent,  and  my  net  profit  was  increased 
as  a  result  of  several  economies.  This 
additional  business  was  handled  with  the 


same  sales-force  which  cut  the  item 
of  clerk  hire  1%  per  cent< '  The  general 
expenses  were  only  slightly  increased, 
which  gave  me  another  Wz  per  cent, 
net." 

The  three  men  settled  themselves  com- 
fortably in  their  seats.  The  dealer  took 
up  his  favorite  trade  paper,  bit  off  the 
end  of  a  cigar,  and  turned  the  pages  of 
the  publication  thoughtfully  as  he 
smoked. 


Making  Financial  Headway 

England's    Rapid    Recovery    Causing    Great    Satisfaction  — 
Quarter  of  Year  Reveals  Splendid  Progress  Towards 
Financial  and  Industrial  Recuperation. 


First 


THE  following  report  on  Great 
Britain's  financial  position  at  the 
end  of  the  first  quarter  of  the 
year  shows  a  very  satisfactory  improve- 
ment and  is  contributed  to  "World  Mar- 
kets" by  their  general  manager  in 
Great  Britain.  The  report  which  ap- 
pears in  the  June  issue  says  in  part: 

The  jump  in  sterling  exchange  on 
New  York  from  $3.20  on  February  4  to 
over  $3.90  in  late  March  has  been  most 
encouraging,  and  is  attributed  by  finan- 
cial writers  largely  to  the  increased 
confidence  of  America  in  Great  Britain, 
although  it  is  pointed  out  if  the  rise  has 
been  due  to  sentiment  more  than  to 
other  causes,  slight  reactions  are  not 
unexpected.  This  confidence,  it  is  said, 
is  the  result  of  two  factors:  First,  the 
decision  to  repay  the  Anglo-French  loan, 
toward  which  end  Great  Britain  already 
has  shipped  large  quantities  of  gold  to 
the  United  States,  and  second,  such  mes- 
sages as  the  emphatic  statement  recent- 
ly cabled  by  the  American  Chamber  of 
Commerce  in  London  through  the  Asso- 
ciated Press,  pointing  out  to  American 
business  men  that  Great  Britain  is  in  a 
fundamentally  sound  condition,  its  finan- 
cial and  commercial  reconstruction  hav- 
ing progressed  much  further  and  much 
more  rapidly  than  is  the  case  of  Europe 
generally. 

This  statement  made  certain  points 
which  cannot  be  emphasized  too  often 
nor  realize!  too  clearly  in  the  United 
States:  First,  that  the  collapse  of  the 
pound  sterling  in  New  York  which  had 
then  taken  place  was  no  index  to  Great 
Britain's  financial  strength  or  weakness, 
because  it  was  no  longer  a  New  York- 
London,  but  rather  a  New  York-Europe 
exchange  rate,  the  great  drag  upon  it 
being  the  use  by  Continental  traders  of 
sterling  credits  to  pay  dollars  indebted- 
ness in  New  York.  Second,  although 
Great  Britain's  external  debt  is  larger 
than  ever  before  in  its  history,  it  is 
owed  approximately  twice  as  much  by 
her  Continental  allies  as  she  owes 
America,  and  while  America  may  fairly 
expect  to  collect  all  her  British  debt, 
Great  Britain  is  putting  its  house  in 
such  order  that  it  will  be  prepared,  if 
necessary,  to  write  off  50  per  cent,  of 
the    Continental    credit.      Third,    neither 


British  bankers  nor  the  British  Govern- 
ment expect  further  Government  or  long 
term  loans  from  America;  the  fact  that 
they  already  are  starting  to  pay  off  is 
ample  evidence  of  that.  The  great  de- 
sire of  British  bankers  is  to  have  the 
co-operation  of  the  United  States  in 
helping  the  stricken  countries  of  Central 
Europe  to  their  feet  by  granting  such 
credits — possibly  joint — as  will  enable 
these  countries  to  secure  the  raw  mate- 
rials which  are  necessary  to  restart  the 
wheels  of  their  production  and  thereby 
to  enable  them  to  pay  by  production  and 
exports  for  what  they  must  continue  to 
import. 

Great  Britain  asks  no  credit  for  it- 
self; all  it  wants  is  a  normal  world  in 
which  to  do  business,  realizing  at  the 
same  time  that  the  world  cannot  be- 
come normal  unless  America  plays  its 
full  part. 

At  the  same  time,  Great  Britain,  like 
America,  is  experiencing  troublesome 
labor  and  industrial  problems.  The 
Trades  Union  Congress,  held  in  early 
March,  decided  against  "direct  action" 
— i.e.,  strikes — to  force  the  Government 
to  nationalize  the  coal  mines.  The  min- 
ers immediately  lodged  a  demand  for  a 
wage  increase  totalling  £60,000,000  an- 
nually. The  Government  in  reply  offer- 
ed concession  totalling  over  £35,000,000 
annually.  The  weavers  and  the  spin- 
ners in  the  cotton  industry  have  lodged 
a  demand  for  a  60  per  cent,  wage  in- 
crease, which  comes  on  top  of  the  140 
per  cent,  increase  already  granted  since 
the  war,  and  the  reduction  of  the  work- 
ing hours  from  55%  to  48  per  week.  The 
card-room  hands  are  expected  to  do  the 
same  thing.  A  strike  among  the  street 
car  and  omnibus  workers  has  been 
averted  by  an  agreement  for  an  imme- 
diate wage  increase  of  5s.  a  week,  to  be 
followed  by  a  further  increase  of  Is.  a 
week  in  June.  Road  transport  workers 
have  been  awarded  a  5s.  a  week  increase 
by  the  industrial  court  to  which  their 
10s.  demand  was  referred  for  arbitra- 
tion. The  Court  of  Inquiry  into  the 
dockers'  wage  demand  has  recommended 
the  establishment  of  the  universal  mini- 
mum wage  of  16s.  a  day,  which  was  de- 
manded. 
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The   Weekly    Half-Holiday 

Ottawa  Subscriber  Wants  Saturday  Afternoon  Chosen  by  the  Trade 
— Reasons  For  His  Choice  Set  Forth  in  Letter. 


DRV  GOODS  REVIEW  requested  in 
one  of  last  month's  editorials  that 
subscribers  write   in  discussing  a 

possible  solution  to  the  present  unsat- 
isfactory arrangement  of  summer  half 
holidays.  The  fact  that  these  half  holi- 
days are  chosen  at  random  by  the  various 
towns  and  cities  from  one  end  of  the 
Dominion  to  the  other,  and  that  they  fall 
on  any  day  in  the  week  from  Tuesday  to 
Saturday,  lias  long  been  a  source  of 
inconvenience  to  commercial  travellers, 
and  a  general  drag  on  the  trade.  A  uni- 
form half  holiday  is  thought  by  many 
to  be  the  only  practicable  solution.  In 
the  following  letter,  Mr.  J.  Emile  Rich- 
ard, of  Ottawa,  a  member  of  the  Retail 
Clerks'  International  Protective  Asso- 
ciation, gives  his  reasons  for  believing 
that  Ottawa  in  choosing  Saturday  after- 
noon has  done  so  to  the  advantage  of 
all  concerned.     He  says  in  part: 

"If,  according  to  your  statement,  these 
half-holidays  are  spreaded  over  from 
Tuesday  to  Saturday,  I  certainly  realize 
that  it  must  cause  serious  inconvenience 
to  commercial  travellers,  and  I  think  it  is 
quite  in  order  for  you  to  call  the  atten- 
tion of  the  trade  in  general. 

Should   Willingly   Comply 

"Of  course,  undoubtedly,  every  mer- 
chant has  his  own  city  or  town's  trade 
condition  to  overcome;  but  it  seems 
strange,  though,  that  nowadays,  when 
the  great  majority  of  the  wage-earners 
are  being  paid  for  their  work  before  the 
end  of  each  week,  nearly  everywhere  ; 
some  of  these  merchants  will  not  make 
up  their  mind  to  induce  the  buying  pub- 
lic to  deal  on  Friday  and  Saturday  morn- 
ing. The  contention  might  be  alleged 
that  it  is  impracticable,  for  some  reason 
or  other.  But,  agreeing  that  it  cannot 
be  done  in  a  few  days'  time,  anyone  can 
be  assured  that  it  is  easy  to  succeed 
with  very  little  effort.  People  will  al- 
ways aiil  in  any  humane  movement.  The 
weekly  half-holiday  during  summer 
months,  is  widely  recognized  as'  almost 
a  necessity  for  store  employees,  as  well 
as  for  all  men  and  women  working  in 
all  manual  trades,  especially  in  cities. 
And,  as  these  latter  elements  form  the 
greatest  number  of  purchasers,  they 
will  always  co-operate,  with  natural  and 
mutual  sympathy,  in  a  movement  of 
this  kind. 

Only    Practical   Day 

"As  far  as  Ottawa  is  concerned,  Sat- 
urday has  been,  for  many  years,  the  day 
for  weekly  store  recess  during  summer. 
Mostly  all  the  leading  and  important  re- 
tailers, who  are  dealing  with  all  classes 
of  patrons,  have  long  since  acknowledged 
that  the  only  practical,  as  well  as  t he- 
only  logical  day  for  such  half-holiday, 
was  Saturday.  Why,  certainly!  What 
is  the  use  of  a  store  employee,  for  in- 
stance, to  plan  a  short  visit  to    some  re- 


latives, in  a  nearby  country  place,  if  not 
on  the  day  preceding  Sunday?  Con- 
ceive the  happiness  of  meeting  old  ac- 
quaintances at  the  exit  of  one's  own 
town's  church  on  Sunday  morning;  the 
healthful  diversion  of  seeing  the  nature 
at  large,  in  the  restful  comfort  of  real 
leisure.  This  is  the  beneficial  scope, 
which  broad-minded  employers  are  tak- 
ing, when  they  grant  Saturday  after- 
noon to  their  staffs;  they  know  the  ad- 
vantage retributing  themselves. 


Important 
Announcement 


For  a  Dumber  of  years  we  have,  during  the  months 
of  July  and  August,  cloud  our  store  at  one  o'clock  ob 
Saturday*.  This  year  in  conjunction  with  many  of  our 
leading  brother  merchants,  who  are  keeping  abreast  of 
the  times,  we  purpose  eloimg  at 


One  O'clock  on  Saturdays 
throughout  the  month  oi 


June 


as  well  as  for  the  months  of 
fuly  and  August. 


This  progressive  step  is  taken  in  the  best  Interests 
of  our  staff,  who  with  this  extra  time  for  tLjoying  the 
advantages  of  fresh  air  and  rest,  will  be  all  the  better 
fitted  to  attend  to  the  -wants  of  our  numerous  custom- 
ers, while  our  customers — we  feel  quite  sure — will  not 
in  an?  way  grudge  sucb  well  earned  leisure,  or  consider 
it  any  inconvenience  to  an-ar  ■  *jrd- 

ingly. 


■We  ask  for  and  feel  sure  we  will  be  given  the 
cordial  and  hearty  support  of  the  buying  public  m  this 
move  on  behalf  of  a  class  of  worker*  to  whom  not  a 
little  gratitude  is  due,  for  mucb  of  thr  evcrv-dav  enjay- 
nr-nt  of  life 


OTTAWA    STORES    IDEA. 
Retailer  in  the  Capital  makes  this  arresting 
announcement  in  daily  paper  advertisement. 

"But  consider  a  middle-week  half-holi- 
day. By  the  time  a  clerk  gets  home  and 
takes  his  dinner,  after  the  closing  hour, 
the  afternoon  is  half  over.  Unless  he 
can  afford  the  luxury  of  owning  a  flying 
machine,  he  cannot  even  think  of  leav- 
ing and  returning  home  in  time  to  re- 
tire at  his  usual  hour.  Indeed!  in  short, 
half-holidays  granted  otherwise  than  on 
Saturdays,    are    practically    useless,      or 


bound  to  cause  more  trouble  than  good. 
Need    Joint    Movement 

"The  retail  clerks  of  Ottawa  will  ab- 
solutely never  envy  their  fellow-workers 
of  other  cities,  who  are  obliged  to  con- 
tent themselves  with  any  other  day  but 
Saturday. 

"The  remedy  to  the;  confusion,  caused 
by  the  irregularity  of  these  holidays  any 
time  from  Tuesday  to  Saturday,  would 
therefore  seem  to  be  obvious.  Manufac- 
turers, wholesalers,  and  travellers  should 
endeavour  a  joint  movement  to  induce 
the  general  trade  to  schedule  these  sum- 
mer weekly  store  recesses  for  Saturdays, 
all  over  the  Dominion.  Extensive  pub- 
licity is  the  proper  medium." 


British  Merchants 

Arrive  in  Canada 

Start  Canadian  Tour  at  Vancouver  June 
16 — Toronto  June  21st.     Prepara- 
tions Made  for  Great  Reception 

Visiting  retail  dry  goods  merchants 
of  Great  Britain  who  are  touring  the 
United  States  and  Canada  will  begin 
the  Canadian  end  of  their  trip  on  June 
16,  and  after  brief  stops  in  Vancouver 
and  Winnipeg,  are  due  to  arrive  in 
Toronto  on  Monday,  June  21.  Consider- 
able interest  attaches  to  the  visit  of  the 
Britishers,  and  arrangements  have  been 
made  to  give  them  a  hearty  greeting  in 
all  the  cities  of  the  Dominion  in  which 
they  are  stopping.  Since  the  arrival  of 
the  party  from  Great  Britain  in  the 
United  States  they  have  been  entertain- 
ed and  given  every  facility  for  observing 
mercantile  trade  conditions  and  studying 
merchandising  methods.  The  large 
number  of  British  business  men  who  have 
visited  the  American  and  Canadian 
markets  during  the  past  few  months 
has  been   significant. 

Committees  have  been  appointed  from 
the  dry  goods  section  of  the  Retail 
Merchants'  Association  of  Canada  to  en- 
tertain the  delegates  suitably  in  the 
various  cities.  The  Britishers  are 
scheduled  to  arrive  in  Toronto  at  the 
North  Toronto  station  at  4.10  p.m.  on 
June  21.  A  civic  reception  is  beine. 
given  in  the  City  Hall  at  fj.30,  at  which 
addresses  of  welcome  will  be  made  by 
the  Mayor  and  Chairman  of  the  Recep- 
tion Committee  of  the  City  Council,  and 
the  Chairman  of  the  local  Entertain- 
ment Committee.  In  the  evening  a 
banquet  will  be  held  in  a  Toronto  hotel, 
at  which  addresses  will  be  delivered  by 
the  visiting  delegates  and  discussions  will 
take  place  on  trade  subjects.  A  feature 
of  the  Tuesday  program  will  be  visits 
to  the  prominent  dry  goods  stores  in  the 
city.  The  twanty  members  of  the  party 
will  be  divided  into  groups  and  will  be 
escorted  by  members  of  the  local  com- 
mittee. The  following  day  will  be  spent 
in  Ottawa,  after  which  Montreal  will  be 
visited.  Some  of  the  most  prominent 
members  of  the  dry  goods  trade  of  the 
United  Kingdom  are  included  in  the 
!  arty. 
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Americans  Want 

British  Goods 

Pall    Mall    Gazette    Reports    Arrival    of 

Advance    Guard    of    Million    Dollar 

Group  From  United  States — 

Want  Famous  Brands 

The  Pall  Mall  Gazette  of  May  J  9  re- 
ports, under  the  head,  "America  Wants 
Our  Goods,"  the  arrival  in  London,  Eng- 
land, of  four  American  buyers,  repre- 
senting: great  department  stores  in  the 
U.  S.     The  "Gazette"  says: 

"They  are  the  advance  guard  of  a 
group  which  is  prepared  to  offer  millions 
of  dollars  to  the  British  manufacturer 
for  the  best  he  has  in  textiles,  hosiery, 
boots,  leather,  and  fancy  goods —  in 
short,  all  those  things  for  which  Great 
Britain  has  a  groat  and  undiminished 
reputation  in  the  Tfnited  States. 

"Six  months  ago  American  buyers 
were  wandering  through  England  with 
money  in  their  pocket=,  but  were  unable 
to  get  these  goods.  To  meet  the  situ- 
ation the  Retail  Research  Association 
of  America  has  established  offices  at  72 
Oxford  Street,  W.,  under  the  manage- 
ment of  Mr.  A.  E.  Robins,  formerly 
manager  of  the  Oxford  Street  branch 
of  the  London  Joint  City  and  Midland 
Bank. 

Seventeen  Stores 

In  this  office  the  buyers  for  17 
American  stores,  forming  the  Retail  Re- 
search Association,  will  make  their  head- 
quarters. Technical  men  will  be  retain- 
ed to  advise  them,  sample  goods  offer- 
ed by  British  manufacturers  will  be 
shown,  and  everything  will  be  done  to 
facilitate  trade. 

"Mr.  Robins  has  just  returned  from  a 
tour  of  the  United  States  where  he  ex- 
amined the  business  possibilities  offered 
by  this  scheme,  which  brings  non-com- 
peting representative  stores  in  17  cities 
into  close  touch  with  British  manufac- 
turers. He  has  been  enormously  im- 
pressed by  the  wealth  of  Amei-ica  and 
it  desire  for  high-class  British  goods. 

"We  have  a  grand  asset  in  the  high 
reputation  of  our  goods  in  the  United 
States,"  said  Mr.  Robins  yesterday. 
"Anything  marked  from  Great  Britain 
is  readily  sold.  But  we  must  dismiss 
any  idea  of  supplying  the  American 
market  by  mass  production.  Speaking 
generally,  mass  production  means  that 
you  are  not  getting  the  highest  quality, 
and  I  consider  that  our  future  is  in 
quality,  not  quantity. 

"If  once  we  entertain  mass  production 
seriously  we  shall  compete  with  the 
United  States  and  they  will  beat  us 
every  time.  Our  manufacturers  must 
stick  to  quality.  We  must  not  drop  it. 
Tariffs  and  price  don't  enter  into  the 
question  when  you  are  making  the  best." 


Collects  His  Accounts  Bi-Monthly; 

Bonuses  Clerks;  Makes  Heads  Partners 

Smith,  Chappie,  Ltd.,  of  Chapleau,  Place  Emphasis     on  Quality 

in  All  Lines — The  Only  Friends  They  Lose  Are  Lost 

Through  Leniency  in  the  Matter  of  Payment  of 

Accounts — Each  Department  Run  Separately 

And  Pavs  Its  Own  Way. 


KNIT-TO-FIT   MOVING 

The  Knit-to-Fit  Company  of  Montreal, 
expect  to  move  into  new  and  larger 
quarters  early  this  fall,  when  they  will 
be  in  a  position  to  manufacture  four 
times  their  present  output. 


A  SYSTEM  of  bonusing  or  commis- 
sioning his  clerks,  having  every- 
thing that  a  customer  wants  and 
having  it  in  quality,  making  each  de- 
partmental head  responsible  for  his  de- 
partment and  making  him  a  partner  in 
the  firm  as  well — these  are  some  of  the 
main  featmes  of  the  spiendid  business 
conducted  by  Smith,  Chappie,  Ltd.,  of 
Chapleau,  Ont.  Not  less  important  is 
the  plan  adopted  by  this  firm  of  collect- 
ing their  accounts  on  the  1st  and  the 
15th  of  each  month.  They  have  explain- 
ed to  their  customers  that  to  get  goods 
at  the  best  prices  requires  money,  ready 
money,  and  if  they  do  not  pay  their  bills 
it  is  impossible  for  the  firm  to  get  the 
best  that  is  on  the  market  at  the  lowest 
prices.  In  Smith,  Chappie  Ltd.,  there  are 
nineteen  salespeople,  though  the  town  is 
a  very  small  one. 

Each  Department  a  Separate  Store 

"Each  department  in  this  store."  said 
Mr.  Chappie/  to  a  representative  of 
Dry  Goods  Review,  "it;  run  separ- 
ately; each  head  is  held  responsible  for 
the  success  of  his  department.  Each  de- 
partment is  checked  up  every  month  and 
allowed  so  much  money  for  stock.  Every 
head  of  a  department  is  a  partner  in  the 
company  and  is  additionally  bonused. 
The  commission  or  bonus  system  among 
the  clerks  is  only  worked  previous  to 
Christmas  sale."  Mr.  Chappie,  who  is 
the  general  manager  of  the  firm,  says 
he  believes  this  is  one  of  the  plans  in 
operation  in  the  store  to  which  he  might 
attribute  a  good  deal  of  its  success. 

Have  Everything  and  in  Quality 

"Having  everything  and  having  it  in 
quality  is  one  of  the  factors  that  has  con- 
tributed largely  to  the  success  of  this 
firm,"  said  Mr.  Chappie.  "Quality  is  a 
winner.  I  spent  a  good  deal  of  my  time 
in  front  of  the  counter,  not  behind  it, 
acting  especially  on  busy  daysas  a  floor 
walker  "  Tn  this  way  Mr.  Chappie  feels 
that  he  becomes  personally  acquainted 
with  his  customers  and  shows  them  that 
he  takes  a  personal  interest  in  seeing 
that  their  wants  are  satisfied  by  the 
clerks  behind  the  counter. 

1'rompt  Pavtnont  of  Accounts 

"We  do  a  credit  business,"  said  Mr. 
Chappie  in  explaining  their  method  of 
financing  the  business,  "but  prompt  pay- 
ments of  accounts  is  never  lost  sight  of. 
That  is  essential.  Every  account  must 
be  settled  the  first  or  the  fifteenth  of 
every  month.  I  have  found  that  nearly 
every  customer  I  have  lost  is  by  being 
lenient  with  them  in  the  matter  of  the 
payment    of   their    account.      We   would 


later  be  forced  to  deal  harshly  with  them 
and  would  lose  them,  and  probably,  part 
of  their  account  which  would  be  outstand- 
ing. I  have  never  had  much  trouble  in 
showing  the  public  that  th«|  semi- 
monthly rendering  of  accounts  was  our 
system  and  that,  if  they  wanted  the  best 
value  thev  must  co-operate  in  helping  to 
carry  out  this  system  of  bi-monthly  pay- 
ments. But  when  we  weaken  we  lose 
prestige,  and,  with  the  loss  of  prestige 
we  often  lose  a  friend." 

Department  Head  Does  Buying 

Mr.  Chappie  went  on  to  explain  that 
each  departmental  head  was  responsible 
for  the  buying  of  that  department  with 
more  or  less  a  supervision  by  himself. 
The  buying  from  jobbers'  li'ts  he  does 
himself.  Mr.  Smith  is  net  actively  en- 
gaged in  t!i3  business. 


Sales  Tags  Will 

Show  New  Tax 

Commissioner  of  Taxation  Explains  How 

Merchants  Should  Proceed  Under 

Regulations 

Ottawa. — R.  W.  Breadner,  Commis- 
sioner of  Taxation  for  Canada  was  asked 
to  explain  how  merchants  would  proceed 
in  connection  with  the  collection  of  the 
new  taxes  which  become  effective  imme- 
diately. 

Mr.  Breadner  said  that  each  merchant 
selling  goods  that  come  under  the  new 
taxes  would  show  the  price  of  the  goods 
on  his  invoice  and  also  the  amount  of  the 
tax,  whether  it  was  ten  or  twenty  or 
fifty  per  cent.  Two  copies  of  the  in- 
voice would  be  made  out,  the  mei-chants 
keeping  one.  He  would  keep  his  copy 
in  hand,  and  ultimately  hand  it  over  to 
the  Inland  Revenue  Department.  The 
money  as  represented  by  the  invoices. 

Retail  merchants  are  required  under 
the  luxury  tax  covered  by  resolution  No. 
1,  to  furnish  the  purchaser  with  counter 
sales  slips  showing  the  tax  separately. 
This  entails  the  use  of  triplicate  sales 
slips  as  the  merchant  must  retain  one, 
give  one  to  the  purchaser,  and  hand  one 
to  the  collector  when  payment  of  tax 
is  made. 

This  new  law  makes  it  absolutely  es- 
sential for  all  clerks  to  use  counter  check 
books.  Merchants  should  not  overlook 
this  requirement  when  ordering  supplies, 
and  it  should  be  remembered  that  the 
scarcity  of  newsprint  is  liable  to  delay 
deliveries.  An  order  at  once  policy  will 
be  the  safest. 


Dri/  Uoodn  Review 


Fall  Business  Has  Been  Large 

In  Spite  of  Much  Talk,  Wholesalers  Maintain    Optimistic    View    and   Report   Satisfactory 
Amount  of  Orders  Already  Placed    Temporary  Lull  in  Some  Lines,  Bui  Readjust- 
ment Looked  for  by  Prominent  Men  in  the  Trade 


THE  spell  of  mid-summer  weather  and  the 
proposed  amendments  to  the  first  ill-con- 
ceived budget  have,  to  use  a  military  ex- 
pression,  resulted  in  a  "recrudescence  of 
activity"  in  most  lines  of  dry  goods.  In  spite  of 
a  great  deal  of  talk  about  uncertainty  in  prices 
and  a  dull  outlook  for  future  business,  whole- 
sale houses  report  that  their  Fall  business  has 
been  very  large,  that  few  cancellations  of  any 
importance  have  come  in,  and  that  sorting  busi- 
ness is  good.  There  is  a  temporary  lull  in  some 
lines  that  have  been  hit  hard  by  the  budget,  but 
the  opinion  is  expressed  that  there  will  be  a 
readjustment  of  these  matters  and  that  all  will 
again  be  well. 

COTTONS 
Trade  in  the  Canadian  staples  is  very  good 
and  indications  are  that  it  will  be  improved. 
Buyers  state  that  prices  are  going  to  be  even 
higher  for  Fall  than  they  have  been ;  a  state- 
ment that  is  not  unexpected  by  the  trade  be- 
cause merchants  are  thoroughly  alive  to  the 
scarcity  of  all  cotton  materials.  Many  lines  of 
staple  goods  are  off  the  market  altogether  and 
prices  cannot  be  quoted  either  for  present  or 
future.  In  all  lines  of  cotton  goods  there  have 
been  practically  no  cancellations;  on  the  other 
hand,  merchants  throughout  the  country  have 
been  pressing  the  wholesalers  for  deliveries  of 
goods  ordered.  Wholesalers,  in  some  cases,  have 
been  unable  to  get  full  deliveries  of  their  orders 
from  the  manufacturers  who  rather  held  back 
when  there  was  so  much  talk  in  the  air  of  fall- 
ing prices. 

COTTON  DRESS  GOODS 
In  cotton  dress  goods  there  has  been  great 
activity  during  the  last  few  weeks  of  hot,  dry 
weather.  Houses  have  been  besieged  with 
orders  and  fortunate,  indeed,  have  been  the 
houses  which  had  the  goods  on  their  shelves  for 
delivery.  The  statement  is  made  that  business 
is  almost  a  repetition  of  last  Summer,  when  a 
similar  period  of  dry,  hot  weather  was  upon  us. 
There  have  been  three  steady  weeks  of  good 
sorting  business;  placing  orders  for  Fall  have 
been  heavy.  The  indications  are  that  the  re- 
tailers all  over  the  country — with  the  probable 
exception  of  the  West — are  having  good  trade. 
A  few  cancellations  came  in,  but  wholesalers 
state  that  when  merchants  were  advised  of  the 
situation, they  speedily  withdrew  these  cancella- 
tions. Dark  voiles  in  cotton  are  giving  way,  in 
a  measure,  to  lighter  creations  and  white. 

LINENS 

Buyers  state  that  the  situation  in  linens  is 
more  acute  than  ever.  Not  only  have  all  linen 
dress  materials  gone  by  the  board,  but  the  pro- 
portion of  cotton  substitutes  in  all  linen  goods 
is  on  the  rapid  increase.  This  applies  equally  to 
all  tablings.  One  buyer  stated  to  Dry  Goods 
Review  that  the  average  wholesale  house  would 


have  between  60  and  75  per  cent,  of  cotton  sub- 
stitutes in  its  linen  department.  There  is  yet 
little  hope  for  an  improvement  in  the  linen  out- 
look. 

CARPETS  AND  RUGS 

Business  in  carpets  and  rugs  has  been 
brought  to  a  temporary  lull  because  of  the  bud- 
get which  imposes  a  tax  of  20  per  cent,  on  car- 
pets over  $3.00  a  yard.  The  belief  is  expressed 
in  wholesale  houses  that  this  will  be  changed  to 
10  per  cent,  over  $6.00  a  yard  and  that  when 
that  change  is  made  business  will  open  out 
again. 

As  yet,  however,  the  deliveries  from  the  Eng- 
lish mills  are  very  irregular,  the  lines  are  incom- 
plete; and  the  same  may  be  said  of  the  Cana- 
dian mills.  Table  oils  are  next  to  impossible  to 
get;  the  average  stock  carried  by  wholesalers 
would  hardly  do  a  decent-sized  retail  store. 
Floor  oils  are  some  better,  but  there  is  still  a 
pronounced  scarcity  of  them. 

SILKS 

The  tendency  of  silk  prices  is  to  become 
firmer.  A  misapprehension  is  being  given  by  the 
daily  press,  so  say  silk  men,  that  all  silks  are  to 
come  down  in  price,  and  this,  probably,  has  re- 
sulted in  many  cancellations.  The  fact  of  the 
matter  seems  to  be  that  Japanese  silks  have 
come  down  in  price  and  may  come  down  still 
more,  but  quotations  on  European  silks  are  cer- 
tainly not  lower.  On  the  other  hand,  they  are 
on  the  upward  grade.  Cables  from  Zurich  just 
reaching  Toronto,  give  higher  prices  for  silks 
than  have  been  quoted  before.  A  new  duty  going 
into  effect  on  the  19th  will  add  seven  and  a  half 
per  cent,  on  Japanese  and  other  lines  of  silks, 
while  French  silks  will  be  10  per  cent,  higher  as 
a  result  of  it.  The  point  is  too  often  lost  sight 
of,  perhaps,  that  as  the  American  exchange  goes 
up,  so  does  the  price  of  silks,  because  all  set- 
tlements have  to  be  at  New  York.  Spot  business 
is  quiet  and  there  have  been  many  cancellations 
of  Fall  orders. 

WOOLEN  DRESS  GOODS 

Reports  from  wholesalers  indicate  that  the 
trade  is  buying  actually  only  what  it  needs.  At 
the  same  time  business  seems  to  have  been  very 
good;  wholesalers  state  that  June,  which  is  the 
shipping  month  of  Fall  goods,  will  be  as  good  a 
month  as  the  same  month  of  last  year.  If  the 
action  of  some  of  the  large  departmental  stores 
can  be  taken  as  a  criterion,  there  seems  to  have 
been  a  falling  off  in  imported  woolens,  because 
they  state  that  a  number  of  the  large  department 
stores  have  bought  their  Fall  goods  through 
wholesalers.  This  is  due,  no  doubt,  to  the  rising 
markets  in  Europe.  A  number  of  wholesalers 
believe  that  there  will  be  a  scrambling  for  goods 
later  in  the  season  when  the  temporary  unrest 
has  subsided.  Cancellations,  on  the  whole, 
have  not  been  unduly  heavy. 
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Sees  No  General  Decline  Before  1921 

President  of  Butler  Bros.  Warns  of  Difference  Between  Seasonal  and  Staple  Merchandise — 

Prices  Have  Become  Inflated  in  Some  Lines,  But  Slaughter  Not  Expected — Cut 

Price  Sales  Are  of  Seasonable  Merchandise. 

Bv  F.  S.  Cunningham  in   "Printers'  Ink,"  June  10. 


THROUGH  some  misunderstanding 
the  report  lias  been  published  in 
newspapers  over  the  country  that 
Butler  Brothers  look  for  a  general  de- 
cline in  prices  in  the  near  future  and  a 
speedy  return  to  the  pre-war  level. 

The  report  is  incorrect,  and  totally 
misrepresents  our  view.  I  am  glad,  there- 
fore, to  be  able  to  state  my  own  opinion 
in  respect  to  prices. 

Speaking  broadly,  community  prices 
will  not  be  lower  before  the  spring  of 
1921,  even  if  then.  Not  a  few  goods  will 
be  higher  this  fall  than  they  are  now. 
For  more  than  six  months  every  whole- 
saler has  been  contracting  for  his  fall 
supplies  at  advanced  costs.  In  many 
cases  these  goods  could  be  replaced  to- 
day, if  at  all,  only  at  still  higher  prices. 

In  certain  lines,  notably  silks,  prices 
had  become  inflated  beyond  reason.  Re- 
duced quotations  in  such  lines  are  not 
symptomatic  of  the  market  as  a  whole. 

In  order  to  think  clearly  one  must 
discriminate  between  seasonal  and  staple 
merchandise.  The  cut-price  sales  now 
running  over  the  country  are  confined 
mainly  to  spring  ready-to-wear  and  kin- 
dred goods.  As  in  every  year  when  the 
coming  of  warm  weather  is  late,  retailers 
began  cutting  prices  in  May  to  avoid 
carrying  the  goods   over. 

On  staple  merchandise  there  is  only 
one  legitimate  reason  why  any  retail 
merchant  should  sharply  reduce  his 
prices,  and  that  is  the  need  of  liquida- 
tion— even  at  a  loss — in  order  to  meet 
bank  obligations.  The  store  which, 
without  such  compelling  reason,  can  now 
afford  to  make  deep  cuts  in  its  prices 
on  staple  goods,  by  that  very  fact  makes 
public  confession  that  it  has  been  charg- 
ing an  illegitimate  profit  for  its  wares. 

Commodity  prices  in  general  are  ar- 
tifically  high.  They  must  come  down. 
The  sooner  they  come  down  the  better, 
for  everyone.  But  nothing  is  gained  by 
ignoring  the  plain  fact  that  wholesale 
prices  (and  retail  prices)  depend  on  the 
cost  of  production.  Until  that  comes 
down,  talk  about  a  lower  level  of  prices 
is  vain. 

The  factors  which  will  make  for  lower 
prices  are  undoubtedly  gaining  in  mo- 
mentum. The  factors  which  make  for 
higher  prices  are  losing  in  momentum. 
But  the  latter  are  still  in  the  ascendant, 
and  no  one  can  say  when  the  price- 
lowering  factors  will  become  dominant. 

With  higher  prices  for  foodstuffs  i- 
sight  for  this  fall,  wages  cannot  come 
down.  There  is  an  absolute  shortage 
of  the  more  important  raw  materials. 
The  tie-up  in  rail  and  water  shipping  is 


depriving  many  mills  of  the  materials 
they  need  to  keep  at  work.  It  is  a  cer- 
tainty that  in  most  lines  production  still 
lags  behind  demand. 

We  are  in  intimate  and  first-hand 
touch  with  all  markets,  and  it  is  our  best 
judgment  that  the  general  level  of  com- 
modity prices  will  rise  somewhat  before 
it   starts  on  the   inevitable   decline. 

One  sign  of  returning  health  is  that  in 
the  last  sixty  days  we  note  a  greatly 
increased  demand  for  the  less  expensive 
grades  of  merchandise — dependable  qual- 
ity goods  at  moderate  prices — and  a  rela- 
tive falling  off  in  the  demand  for  the 
higher-priced  "fancy"  grades  which  have 
been  in  such  feverish  demand  for  several 
seasons.  We  gather  from  this,  and  from 
what  many  customers  have  told  us,  that 
the  mind  of  the  buying  public  is  chang- 
ing. The  average  person  seems  to  be 
returning  to  the  habit  of  seeking  a  good 
article  at  a  fair  price  rather  than  accept- 


Resolutions   Passed 

by  Sask.  R.  M.  A. 

Moose  Jaw,  June  10. — A  number 
of  amendments  to  the  provincial 
legislation  affecting  hawkers,  ped- 
dlers and  other  agents  were  asked 
in  resolutions  passed  by  the  Sas- 
katchewan R.M.A.  convention  here. 
One  resolution  asked  that  the 
Hawkers  and  Peddlers  Act  be  made 
applicable  to  agents  who  are  resi- 
dents of  towns  in  which  they  op- 
erate. At  present  residents  do  not 
require  to  take  out  licenses. 

Another  resolution  asked  that  the 
license  fees  should  be  made  to  cover 
one  line  of  goods  only,  with  addi- 
tional lines  carried  by  a  single  ped- 
dler to  be  charged  for  on  a  sliding 
scale. 

Other  resolutions  passed  were: 

To  make  it  compulsory  for  vil- 
lage councils  to  enact  an  early  clos- 
ing by-law  when  a  properly  signed 
petition  is  presented. 

To  have  the  Bulk  Sales  Act 
amended  to  include  farmers. 

Asking  the  Western  Board  to 
organize  farm  implement  retailers 
so  as  to  enable  them  to  present  a 
solid  front  in  demanding  wider 
margins  and  better  contracts  from 
the  wholesalers  and  manufacturers. 

Asking  for  the  amendment  of 
the  Saskatchewan  Auto  Repairs 
Act,  which  was  contended  to  be  un- 
workable. 

To  increase  the  provincial  mem- 
bership fee  of  the  R.M.A.  to  $20 
from  $15  as  at  present. 


ing    the    more    expensive    thing    without 
question. 

There  is  no  doubt  that  one  fruitful 
cause  of  high  prices  has  been  this  very 
preference  of  the  public  for  merchandise 
whose  cast  lay  largely  in  trim  and  fin- 
ish rather  than  in  those  qualities  which 
make  for  service  and  good  taste.  As  al- 
ways, supply  has  followed  demand. 
Makers  and  retailers  have  concentrated 
on  the  "fancy"  ends  of  their  respec- 
tive lines  at  the  expense  of  the  more 
moderate-priced  goods  which  are  nor- 
mally in  greatest  demand.  Advances  in 
"fancy"  grades  of  merchandise  have  been 
very  much  more  marked  than  on  the  me- 
dium-priced grades,  on  which  competi- 
tion is  always  keen. 

In  many  retail  stores  the  public  has 
not  been  given  a  fair  chance  to  buy  mod- 
erate-priced merchandise.  Either  such 
goods  have  not  been  stocked  or  they  have 
been  kept  in  the  background.  This  has 
been  served  to  give  the  public  the  idea 
that  all  goods  have  advanced  equally, 
which  is  not  the  case. 

We  think  the  policy  of  denying  people 
the  chance  to  buy  medium-priced  goods 
has  been  short-sighted.  It  certainly  is 
wrong  now  when  tho  public  is  again  ask- 
ing the  price  before  it  makes  the  pur- 
chase. 

We  are  advising  our  customers  to 
bring  to  the  show  places  in  their  stores 
the  moderate-priced  goods  which  they 
now  have  in  stock,  and  to  make  such 
goods  prominent  in  their  advertising  and 
show  windows  as  they  have  not  been 
made  prominent  in  several  years.  We 
know  that  even  in  this  day  of  high- 
priced  merchandise  it  is  possible  for  the 
trade  to  buy  goods  of  dependable  quality 
at  moderate  prices,  for  the  very  good 
reason  that  now,  as  always,  we  specialize 
in  just  such  merchandise. 

Our  business  has  never  been  so  good  as 
in  recent  months.  The  gain  in  sales  of 
our  five  houses  for  the  first  four  months 
of  the  year  was  52  per  cent,  over  the 
same  months  of  1919.  Our  sales  for  the 
first  three  weeks  of  May  show  no  slack- 
ening in  demand. 

So  Ions  as  everyone  who  wants  to  work 
has  a  job  at  good  wages,  retail  trade  can- 
not be  but  good.  We  advise  our  cus- 
tomers to  keep  their  heads.  If  over- 
stocked on  seasonal  goods  or  those  of 
"fancy"  grades  they  will  do  well,  as 
always,  to  liquidate — at  a  loss  if  neces- 
sary. 

In  staple  merchandise,  we  distinctly 
recommend  that  prices  be  figured  on  the 
basis  of  actual  value  without  respect  to 
what  individual  overstocked  or  hys- 
terical competitors  may  do. 


.-..I 
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Merchants  Carrying  Too  Much  Stock 

"Not  Less  Than  Two  Billions  of  Surplus  Stocks  Are  Carried  by 

Merchants  of  Canada  and  United  States,"  Says  Canadian  Banker 

in  Addressing  Saskatchewan  R.M.A.  Convention 


MOOSE  JAW,  June  ID.— The  most 
helpful  address  delivered  at  the 
convention  of  the  Saskatchewan 
R,  M.  A.,  was  the  clear  exposition  by 
Arthur  W.  Maybee,  local  manager  of  the 
Canadian  Hank  of  Commerce,  of  the  re- 
lations of  the  banks  to  the  country 
merchant.  And  incidentally,  Mr.  Maybee 
took  the  opportunity  to  warn  off  the 
coming  downward  readjustment  of  prices 
that  merchants  must  prepare  for. 

"The  merchants  of  the  West  are  carry- 
ing too  much  stock,"  said  Mr.  Maybee. 
"A  well-informed  authority  tells  me  that 
not  less  than  two  billions  of  surplus 
stocks  are  carried  by  the  merchant  of 
the  United  States  and  Canada,  and  that 
one-half  of  this  has  been  purchased  since 
prices  reached  their  present  high  levels. 
On  their  own  statements,  from  25  per 
cent,  to  50  per  cent,  of  the  total  assets 
of  the  merchants  in  the  three  provinces 
(if  Alberta,  Saskatchewan  and  Manitoba 
consists  of  stagnant  merchandise  and 
uncollectible  accounts. 

Have  Wisely   Cut   Stocks 

"Manufacturers  and  wholesalers  in 
most  cases  have  wisely  cut  their  stocks 
to  the  limit  at  the  present  time.  That 
means  that  the  country  merchant  is  go- 
ing to  be  the  goat  when  the  readjustment 
of  values  comes  around. 

"I  don't  think  the  drop  in  prices  will 
be  gradual.  The  rise  has  been  gradual, 
but  in  all  markets  the  downward  trend 
is  invariably  precipitate.  There  is  no 
precedent  for  a  gradual  readjustment 
downward  of  prices. 

"The  result   in  the  case  of  merchants 

who  have  stocked  up  with  goods  bought 

at  speculative  prices  is  hard  to  foretell. 

It  is  the  business  of  merchants  to  buy 

sell  and  not  to  speculate. 

Mr.  Maybee.  in  discussing  the  relations 
of  the   banks   to   the   merchants,  cl< 
up    many    misunderstandings    that    have 
jted  in  the  past.     In  part  he  said: 

"Some  people  believe  that  because  the 
banks  loan  the  people's  money,  the  peo- 
ple should  have  some  say  in  the  way  the 
money  is  loaned.  But  the  banks  arc 
responsible  to  the  people  for  the  money 
that  is  entrusted  to  their  care  and  they 
must  exercise  discretion  in  loaning  it. 

"The  first  fundamental  of  a  loan  from 
a  bank  is  that  there  should  be  security 
for  its  repayment. 

Ready    to    \»-i-t    Production 

"The  banks  are  always  ready  to  con- 
sider a  loan  to  a  party  who  will  devote 
the  funds  to  increasing  production.     We 
cannot  loan   money  against    fixed   a 
lands,    buildini  as    this    would    be 

ling  the  field  of  the  mortgage  corn- 
panic-      !•'    ause  of  the  need  of  increas- 


(Staff    Correspondence) 

ing  production  the  principal  classes  of 
loans  in  the  West  are  to  farmers.  Next 
to  the  farmers  comes  the  business  of  the 
manufacturers  and  the  wholesalers,  be- 
cause the  standards  of  doing  business  in 
these  cases  is  usually  such  as  to  make  a 
low  rate  of  interest  possible.  The  bank 
suffers  few  losses. 

"Then  comes  the  business  of  the  re- 
tailers and  it  is  guided  largely  by  past 
experience.  This  experience  has,  I  am 
sorry  to  say,  been  extremely  unfortunate 
in  the  past.  The  banks  have  had  to  face 
serious  losses,  largely  through  in- 
efficiency in  merchandising.  The  aver- 
age country  merchant  has  probably  not 
had  sufficient  training  to  conduct  his 
business  on  an  accurate  basis  and  it  has 
been  very  difficult  to  get  accurate  infor- 
mation from  retailers  who  have  asked 
for  loans. 

Too   Many   Uncollectible  Accounts 

"Country  merchants  have  given  us  no 
end  of  trouble  by  carrying  down  from 
year  to  year  accounts  long  outstanding 
and  uncollectible,  and  by  including  in 
their  statements  of  assets  merchandise 
that  is  quite  unsaleable.  This  stuff  ac- 
cumulates like  a  rolling  snowball. 

"The  merchant  too  seldom  depreciates 
his  fixtures  enough.  That  cannot  go  on; 
the    merchant    who     does     not      provide 


enough  each  year  for  depreciation  will 
find  some  day  that  he  will  have  to  re- 
place his  fixtures  from  the  profits  of  the 
current  year. 

"The  merchant  must  keep  his  accounts 
collected.  It  is  not  the  function  of  the 
bank  to  loan  money  to  the  merchant  for 
him  to  loan  to  the  farmers  who  deal  with 
him,  and  yet  that  is  just  what  it  does 
when  it  loans  money  to  the  retailer  who 
buys  his  goods  on  a  30  or  60  day  basis 
and  carries  his  farmer  customers  along 
for  six  or  eight  months.  We  have  bank 
branches  to  carry  the  farmers  when  they 
need  funds  .  If  the  farmer  is  entitled  to 
a  reasonable  amount  of  credit  there  is 
no  reason  why  the  merchant  should  carry 
him.  He  should  borrow  from  the  bank 
and  pay  his  bills." 

Mr.  Maybee  also  emphasized  the 
necessity  for  retail  merchants  carrying 
sufficient  fire  insurance  on  their  build- 
ings and  stock. 


GOING  TO   EUROPE 

Murphy-Gamble,  Limited,  Sparkes 
Street,  Ottawa,  will  shortly  send  Mr. 
Stanley  Virtue,  their  European  buyer, 
to  London,  England,  on  business  for  the 
firm. 


LEVY    TAXES   ON    THE   MAM TACTURERS    INSTEAD    OF    ON    THE 

RETAILERS 

MOOSE  JAW,  June  10. — The  Saskatchewan  retail  merchants  at  their 
convention  here  stood  solid  behind  the  demand  of  the  Dominion  Executive 
of  the  Retail  Merchants'  Association,  in  demanding  that  the  new  taxes 
should  be  levied  at  the  source,  that  is  on  the  manufacturers  instead  of  on 
the  retailers. 

President  J.  A.  Ranfield  led  the  onslaught  on  the  budget,  and  in  a 
lengthy  address  at  the  Wednesday  afternoon  session  poured  hot  shot  into 
the  taxation  proposals.  "The  plutocratic  manufacturer,"  he  charged,  "whom 
I  consider  the  profiteer  of  the  age,  gets  off  scot  free,  while  the  merchants 
turn  tax  collectors  for  the  Government." 

Mr.  Banfield  stated  that  the  merchants  were  partially  responsible  for 
the  taxes  with  which  they  had  been  burdened.  He  stated  that  when  the 
Government  asked  for  his  opinion  on  the  feasibility  of  a  sales  tax,  he  ex- 
pressed himself  as  in  favor  of  it.  His  opinion  was  concurred  in  by  the  Dom- 
inion Executive  of  the  R.M.A.,  but  when  the  suggestion  "as  made  public 
thai  there  should  he  a  tax  on  sales,  retail  merchants  from  all  over  the  coun- 
try who  were  not  fully  cognizant  of  the  proposals  of  the  executive  wired  to 
Ottawa  protesting  against  the  idea  and  the  result  was  that  the  straight 
sales  tax  to  apph  to  manufacturers,  wholesalers  and  everybody  was  de- 
feated and  the  present  taxes  submitted.  "You  got  the  luxury  tax  and  now 
you  are  squealing."  said  Mr.  Ranfield. 

"Now  what  we  have  to  do  is  to  frame  a  form  of  taxation  that  will  be 
satisfactory  all  around  and  that  is  why  we  are  asking  that  the  taxes  should 
be  levied  at  the  source,  where  collection  will  be  much   more  economical." 

"The  present  tax  will  have  a  tendency  to  make  criminals  out  of  mer- 
chants. When  they  have  to  make  an  invoice  in  quadruplicate  for  every 
ten  cent  sale  of  ribbon  there  is  bound  to  be  a  great  temptation  to  let  things 
slide.     It  will  take  an  army  of  inspectors  to  collect  the  taxes." 


DRY     GOODS     REVIEW 


51 


To  Collect  Taxes 

By  Revenue  Stamps 

Costly    and    cumbersome    system    to    be 

replaced     with     practical    system 

already    understood — Stamps 

to    be    ready    July     1st. 

OTTAWA,  June  17.— As  the  collec- 
tion of  "luxury  taxes"  under  the  pres- 
ent method  is  proving  difficult,  cumber- 
some and  costiy,  it  has  been  decided  to 
abandon  the  whole  procedure  in  favor 
of  collection  by  means  of  revenue 
stamps.  These  revenue  stamps  will  be 
ready  by  July  1,  and  as  they  are  avail- 
able for  purchase  by  merchants  the 
sending  of  duplicates  of  every  sales  re- 
ceipt covering  goods  which  are  taxable 
will  cease.  That  will  be  a  great  relief 
to  merchants  throughout  the  country, 
and  it  will  be  a  great  relief 
as  well  to  Mr.  George  W.  Taylor,  As- 
sistant Deputy  Minister  of  Customs  and 
Inland  Revenue,  as  he  will  not  have  to 
provide  the  tremendous  staff  which 
would  otherwise  have  been  necessary  to 
deal  with  collections  and  accompanying 
vouchers. 

The  revenue  stamps  will  be  provided 
in  denominations  of  from  1  to  10  cents 
inclusive,  13  cents,  15  cents  and  all 
multiples  of  10  cents  up  to  $1.  In  ad- 
dition there  will  be  one,  two,  three,  four, 
five  and  ten-dollar  stamps.  If  a  woman 
buys  a  sealskin  coat  on  which  the  tax 
is  $20,  the  procedure  will  be  for  the 
salesman  to  affix  two  $10  stamps  to  the 
sales  slip  or  invoice  and  collect  $20  from 
the  purchaser,  the  stamps  acting  as  evi- 
dence that  the  tax  has  been  paid,  the 
stamps  will  all  have  to  be  defaced,  so 
that  they  could  not  possibly  be  used 
again. 

Seek  Cancellation   Plan 

At;  the  stamps  would  have  a  value 
equal  to  that  of  bank  notes  or  Do- 
minion bills  for  a  similar  amount,  a 
great  deal  of  attention  is  being  given 
to  the  question  of  having  the  stamps 
so  defaced  that  they  cannot  be  "raised" 
or  used  again.  The  use  of  ink  may  not 
be  considered  sufficient,  as  traces  of  ink 
can  often  be  removed.  Some  kind  of 
punch  has  been  considered  for  the  pur- 
pose of  perforation,  and  experiments 
have  been  made  as  well  with  indelible 
pencils,  to  obtain  marks  which  cannot 
be  removed  without  so  injuring  the  stamp 
that  detection  of  the  fraud  would  be  in- 
evitable. Whatever  is  used,  your  cor- 
respondent is  assured  that  ample  pre- 
cautions will  be  taken  to  prevent  a 
fraudulent  use  of  the  stamps.  The  ex- 
cise tax  stamps  must  in  every  case  be 
affixed  to  the  sales  slips  or  invoices  at 
the  time  of  sale  and  cancelled. 

Notes  of  the  Convention 

W.  G.  Marshall,  who  welcomed  the 
delegates  on  behalf  of  the  Moose  Jaw 
Board  of  Trade,  was  guilty  of  a  pun 
when  he  stated  that  the  troubles  facing 
the  retail  merchants  of  Canada  to-day 
provided  a  "budget  of  thought"  for  the 
convention.  t 


SHOULD  BE  A  REST  ROOM  IN 
EVERY  STORE 

Moose  Jaw,  June  10. — In  his 
address  to  the  retail  merchants,  J. 
A.  Banfield,  Dominion  president  of 
the  R.  M.  A.,  again  suggested  that 
every  merchant  should  have  a  rest 
room  in  his  store. 

He  described  the  store  of  a  re- 
tailer in  a  small  town  in  Manitoba, 
where  there  is  a  small  rest  room, 
fitted  up  with  a  rug,  a  writing  desk 
and  a  few  comfortable  chairs. 
There  is  never  a  day  passes  in  the 
store  when  some  committee  of  wo- 
men in  connection  with  local 
churches  or  other  organizations  do 
not  meet  in  the  rest  room. 

"Can  you  beat  that  for  advertis- 
ing?" asked  Mr.  Banfield.  "Try 
it." 


More  Sask.  R.  M.  A. 
Members     Should 
Support  Fire  Ins.  Co. 

Moose  Jaw,  June  10. — Members  of 
the  Mutual  Fire  Insurance  Association, 
which  is  operated  in  connection  with  the 
Saskatchewan  R.  M.  A.,  have  their  risks 
carried  at  a  rebate  of  25  per  cent,  from 
the  "board"  rates.  That  many  of  them 
have  been  quick  to  take  advantage  of 
this  rebate  was  indicated  at  the  annual 
meeting  of  the  fire  insurance  association 
which  was  held  on  the  Wednesday  after- 
noon of  the  convention.  The  gross 
amount  of  insurance  carried  has  in- 
creased from  $882,200  a  year  ago,  to 
$1,241,869  at  December  31,  1919. 

J.  L.  S.  Hutchinson,  of  Saskatoon, 
president  of  the  company,  presented  the 
annual  statement,  which  showed  total  as- 
sets of  $73,342,  gross  receipts  for  the 
year  of  $43,609,  and  insurance  written 
during  1919,  $1,446,675. 

However,  not  enough  of  the  members 
of  the  association  are  supporting  the  fire 
insurance  company,  said  the  president, 
and  he  stated  that  amount  of  insurance 
in  force  could  be  nearer  $3,000,000  than 
one  and  a  half  millions  as  at  present. 
Only  by  getting  a  wider  class  of  risks, 
could  a  sufficient  surplus  be  built  up  to 
enable  the  company  to  increase  the 
amount  of  insurance  allowed  under  each 
policy. 

The  meeting  spent  two  hours  arguing 
about  the  abolition  of  the  $5  admission 
fee  which  is  charged  to  new  comers  into 
the  company,  and  a  notice  of  motion  was 
finally  introduced  to  amend  the  by-law  so 
as  to  abolish  it. 

W.  Morgan  of  Deiisle  and  W.  P.  Ball 
of  Assiniboia,  the  retiring  directors, 
were  re-elected,  this  time  for  three-year 
terms. 


Banquet    Closes 
Successful   Sask. 
R.M.A.  Convention 

MOOSE  JAW,  June  10.— The  banquet 
that  closed  the  convention  was  the  bright 
spot  in  a  tbree  days'  meeting  that  con- 
sisted of  hard  work  on  the  part  of  every- 
body present.  A  notable  address  by 
Premier  W.  M.  Martin,  of  Saskatchewan, 
en  the  resources  of  his  province,  was  the 
important  event  of  the  evening. 

Premier  Martin  incidentally  spoke  of 
the  optimism  that  is  felt  ameng  Western 
merchants  towards  the  crop  situation. 
He  had  travelled  during  the  past  month 
through  all  the  portions  of  the  Province 
where  there  were  near  crop  failures  last 
year  and  he  found  everybody  hopeful  as 
to  the  future.  Much  depended  on  a  good 
crop,  he  said,  as  only  that  would  put 
business  back  to  where  it  should  be  and 
place  the  farmers  on  their  feet. 

The  Premier  paid  a  tribute  to  the  retail 
merchants,  who  had  never  asked  for  class 
legislation.  Every  time  the  R.  M.  A.  had 
approached  him  in  legard  to  legislation 
their  proposals  had  been  such  as  to  merit 
the  best  consideration. 

President  Banfield,  of  the  R.  M.  A., 
advised  merchants  to  support  the  press 
at  all  time.  'The  community  with  an 
enterprising  press  ;s  a  community  that 
can  make  a  quagmire  into  a  bed  of  roses. 
The  press  acceleratas  business.  Support 
your  local  papers,"  he  said. 

The  banquet  was  tendered  by  the 
Moose  Jaw  local  branch  of  the  R.  M.  A., 
of  which  R.  B.  Holden  is  the  secretary. 
R.  H.  Clarke,  local  president,  acted  as 
chairman,  and  at  the  head  table  sat 
George  Maybee,  Mayor  S.  A.  Hamilton, 
City   Commissioner   Mackie,   and    others. 


Few  Changes  in 
the  Executive  of 
Sask.  R.  M.  A. 

MOOSE  JAW,  June  10.— Only  two 
changes  were  made  in  the  personnel  of 
the  executive  of  the  Saskatchewan 
I-i.  M.  A.  in  their  elections.  The  officers 
for  the  ensuing  your  are  as  follows: 

President — S.  D.  McMicken,  Moose 
Jaw;  first  vice-president — W.  P.  Ball 
Assiniboia;  second  vice-president — 
George  Matheson,  Craik;  honorary  sec- 
retary— Garfield  Wray,  Regina;  treas- 
urer— S.  E.  Fawcett,  Saskatoon. 


The  meetings  of  the  association  were 
held  in  a  church.      "The  better  the  place, 
he  better  the  deed,"  someone  remarked. 


In  his  annual  statement,  Provincial 
Secretary  Raymond  reported  that  as  a 
result  of  representations  made  by  the 
association  to  the  Saskatchewan  Gov- 
ernment, it  is  now  necessary  for  individ- 
uals whose  chief  business  is  handling 
produce  on  a  commission  basis  to  take 
out  a  bond  for  $2,000  with  the  Provincial 
Government. 


Dry  Goods  Review 


Board  of  Commerce  Hampers  Retailers 

Mayor  Hamilton,  of  Moose  Jaw,  Sask.,  Himself  a  Retail  Merchant, 

in  Welcoming  Delegates  to  the  Seventh  Annual  Convention  of  the 

Saskatchewan  R.M.A.,  Declared  That  the  Board  of  Commerce 

Made  It  Difficult  for  Retailers  to  Carry  on  Successfully 

(By  Staff  Correspondent) 


MOOSE  JAW,  .June  10.— Attacks 
on  the  Board  of  Commerce  and 
criticisms  of  Sir  Henry  Dray- 
ton's new  taxes  on  sales  and  on  luxuries. 
were  heard  at  the  first  day's  session  of 
the  convention  of  the  Retail  Merchants' 
Association  of  Saskatchewan,  although 
they  were  rather  mild  in  character  and 
only  forerunners  of  what  was  to  follow. 

The  attendance  was  not  very  satisfac- 
tory. Many  merchants  who  had  intended 
to  come  were  detained  at  home  by  the 
lateness  of  the  seeding  in  their  neigh- 
borhood. 

This  was  the  seventh  annual  conven- 
tion of  the  Association,  but  the  first  at 
which  retail  merchants  in  various  lines 
met  in  sectional  groups — grocers,  hard- 
ware men,  farm  implement  dealers, 
etc.  The  opening  session  was  attended 
by  all,  however. 

Mayor    Raps   Board   of   Commerce 

Mayor  Hamilton  is  himself  a  retail 
merchant  in  Moose  Jaw,  and  in  welcom- 
ing the  delegates,  he  took  the  oppor- 
tunity of  stating  that  he  too  had  griev- 
ances against  the  Board  of  Commerce. 
It  was  hampering  retail  trade,  he  said. 
'If  the  retail  merchant  is  to  succeed 
if  he  is  to  make  any  money  at  all  out  of 
his  business,  it  will  be  necessary  for  him 
to  make  some  concerted  efforts  to  rid 
himself  of  some  of  the  things  that  are 
being  put  in  his  way.  It  may  not  be  the 
intention  of  the  Board  of  Commerce  to 
stand  in  the  way  of  business,  but  they 
have    left    us    many   grievances." 

President  S.  D.  McMicken,  of  Moose 
Jaw,  also  took  a  whack  at  the  board.  He 
outlined  the  efforts  of  the  Retail  Mer- 
chants of  Canada  to  have  a  represen- 
tative of  their  association  appointed  to 
the  board.  "Instead,"  said  Mr.  McMicken, 
"the  Government  appointed  two  lawyers 
and  a  labor  man.  Not  one  of  them  W£S 
ever  had  any  experience  in  retail  mer- 
chandising. How  can  such  men  get  a 
proper  conception  of  the  needs  of  busi- 
ness?" 

Association  Progressive 

Substantial  progress  has  been  made 
by  the  Saskatchewan  association  during 
the  past  year,  said  Mr.  McMicken.  New 
departments  had  been  opened,  broaden- 
ing the  service  to  merchants  to  a  very 
comprehensive  extent.  New  districts 
had  also  been  organized  within  the 
Province. 

Mr.  McMicken  stated  that  a  meeting 
had  been  held  between  the  retail  mer- 
chants and  the  executive  of  the  United 
Grain  Growers.  Li'.tle  had  been  accom- 
plished  in   a  commercial  way,  but  from 


S.  D.  McMICKEN 
The      re-elected      president      of      the 
Saskatcheivan   branch   of   the   R.   M.   A., 
snapped  while  attending   the  convention 
in  Moose  Jaw. 

a  social  and  communistic  standpoint  a 
great  deal  had  been  done  to  level  the 
animosity  that  had  hitherto  existed 
between  the  merchants  and  the  grain 
growers. 

Mr.  McMicken  also  outlined  the  inter- 
views betwen  the  executive  of  the  Sas- 
katchewan R.  M.  A.  and  the  Provincial 
Cabinet  in  regard  to  such  legislation  as 
the  Egg  Marketing  Act,  the  Farm  Im- 
plement Act  and  the  Automobile  Repairs 
Act,  all  of  which  would  be  discussed 
during  the  convention. 

Value  of  Organization 

D.  S.  Saunders,  district  secretary  at 
Assiniboia,  which  was  organized  during 
the  past  year,  spoke  on  the  value  of 
organization. 

"The  retail  merchants  of  the  West  are 
pioneers  in  more  ways  than  one.  You 
came  out  here  on  the  Prairies  with  your 
last  cent  invested  in  your  stock,  and  you 
took  a  long  chance  of  ever  making  good. 
You  are  entitled  to  a  <rreat  deal  of  con- 
sideration, but  unfortunately  you  seldom 
get  that  consideration.  You  are  the 
most  important  men  in  your  com- 
munities. You  pay  the  highest  share  of 
your  local  taxes,  and  you  have  a  right 
to  have  your  interests  protected,"  said 
Mr.  Saunders,  stating  that  loyal  support 
of  the  Retail  Merchants'  Association, 
support  that  went  further  than  the  mere 
payment  of  membership  fees,  would  give 


the  necessary  unity  and  co-operation  to 
achieve  their  ends. 

A.  E.  Tutte,  who  is  district  secretary 
at  Kerrobert,  said  that  co-operative  work 
in  his  district  was  working  out  satisfac- 
torily. Merchants  who  had  previously 
refused  to  discuss  business  with  each 
other  were  beginning  to  realize  the  ad- 
vantage of  co-operation. 

Advertising   Assistance 

The  report  of  F.  E.  Raymond,  the  pro- 
vincial secretary,  proved  very  interest- 
ing as  it  was  an  outline  of  the  associa- 
tion's activities  during  a  very  trying 
period.  Some  of  the  chief  points  in  his 
report  were: 

"Another  new  feature  of  our  work  is 
the  installation  of  an  advertising  depart- 
ment in  the  Provincial  Office,  under  the 
charge  of  W.  R.  Kell,  one  of  our  old 
stand-bys,  who  is  an  expert  in  his  line 
of  work.  We  are  prepared  to  furnish 
any  merchant  with  any  form  of  advertis- 
ing he  may  require,  or  to  lay  out  a  plan 
of  campaign  for  any  merchant  who  may 
not  know  just  what  line  of  procedure  it  is 
best  to  follow." 

"What  has  been  perhaps  the  most 
momentous  period  in  the  history  of  the 
retail  trade  in  not  only  this  Province  of 
Saskatchewan  but  of  the  Dominion  as  a 
whole,  has  passed  since  we  last  met  in 
convention,  due  to  the  extraordinary 
measures  adopted  by  the  various  depart- 
ments of  the  Government,  both  Provin- 
cial and  Dominion,  having  a  direct  and 
important  bearing  ;n  their  effect  upon 
the  retail  trade  in  that  they  throw  a 
burden  of  responsibility  upon  retail  mer- 
chants which  is  considered  by  many  to 
be  unfair  because  of  the  labor  and  ex- 
pense involved  in  carrying  out  the  pro- 
visions laid  down. 

"As  an  illustration  of  this  I  might 
mention  the  order  issued  by  the  Board 
of  Commerce  regulating  the  profit  allow- 
ed on  various  lines  of  merchandise,  and 
the  returns  required  to  be  furnished 
monthly  by  different  businesses — also 
the  Luxury  Tax  recently  imposed  by  the 
Federal  Government  in  connection  with 
which  retail  merchants  are  to  a  large 
extent  required  to  act  as  collectors. 

Membership  Shows  Big  Increase 

"As  an  indication  of  the  fact  that  the 
work  of  the  Association  is  appreciated 
we  need  only  mention  that  our  member- 
ship for  the  year  shows  an  increase  of 
205.  Our  actual  paid-up  membership  as 
at  December  31,  1918,  was  1,739,  and  at 
December  31,  1919,  it  was  1,944. 

"I   am   sufficiently  optimistic   over  th« 
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success  of  our  district  branch  work  to 
believe  that  eventually  we  shall  have  as 
near  to  100  per  cent,  of  the  merchants 
as  members  of  the  Association  as  it  is 
possible  by  any  means  to  secure,  which 
therefore  means  that  this  form  of  organ- 
ization is  extended  over  the  Province 
our  membership  will  be  very  materially 
increased,  due  to  the  benefits  that  can- 
not help  but  accrue  to  the  members  in- 
dividually and  collectively. 

"In  my  opinion  it  was  never  more 
necessary  for  retail  merchants  to  be- 
come thoroughly  organized  in  all  res- 
pects than  it  is  to-day,  and  on  behalf  of 
the  Association  I  can  truly  state  that  we 
are  endeavoring  by  every  means  within 
our  power  to  develop  our  organization 
along  such  lines  as  will  enable  us,  not 
only  to  give  more  efficient  service  but 
to  accomplish  greater  results  in  anything 
that  we  undertake  to  do.  We  only  need, 
and  I  feel  that  we  are  justly  entitled 
to  the  support  of  every  retail  merchant 
in  the  Province  of  Saskatchewan,  and  I 
would  claim  this  for  what  is  being  done 
in  Saskatchewan  alone  irrespective  of  the 
protection  that  is  being  afforded  to 
merchants  in  this  Province  by  the  con- 
tinued watchfulness  of  the  Dominion 
Board   at   Ottawa." 


NEXT  CONVENTION  WILL  BE 
IN  SASKATOON 

Next  year's  convention  of  the 
Saskatchewan  Retail  Merchants' 
Association  will  meet  in  Saskatoon. 
That  was  decided  upon  at  the 
Thursday  afternoon  session.  The 
dates  of  next  year's  convention  will 
be  decided  by  the  executive,  but 
they  will  be  approximately  the 
same  as  the  dates  of  the  1920  meet- 
ing. 


Five  Main  Essentials  that 

Constitute  a  Legal  Contract 

N.  R.  Craig,  Barrister,  of  Moose  Jaw,  Reveals 
Some  Interesting  Points  in  a  Talk  to  Saskatche- 
wan R.M.A.  on  the  Elementary  Features  of  the 
Law  of  Contracts 

By   Staff   Correspondent 


MOOSE  JAW,  June  10.— To  the  retailers 
present  at  the  Saskatchewan  convention 
one  of  the  most  valuable  features  of  the 
program  was  an  exposition  of  the  elemen- 
tary features  of  the  law  of  contracts  by 
N.  R.  Craig,  a  local  barrister.  Mr.  Craig 
told  of  many  little-known  statutes  that  trip 
up  the  unwary  merchant. 

"There  are  five  main  essentials  of  a  legal 
and  binding  contract,"  said  Mr.  Craig.  "First 
and  most  important  is  that  there  should  be 
two  parties  to  the  deal.  Secondly,  there 
must  be  what  is  known  in  law  as  'offer'  and 
'acceptance'  before  the  contract  becomes  a 
contract.  Thus  a  merchant  may  offer  goods 
in  a  letter  for  sale  at  a  certain  price.  The 
offer  becomes  •  a  contract  binding  on  both 
parties  when  it  is  accepted  in  a  letter  by 
the  second  party,  in  fact,  from  the  moment 
the  letter  of  acceptance  is  placed  in  the  post 
box.  It  is  then  irrevocable  by  any  one  of 
the  parties,  even  should  the  party  who  makes 
the  offer  withdraw  before  receiving  the  ac- 
ceptance which  the  other  man  may  have  al- 
ready  posted. 

"A  third  essential  of  a  perfect  contract 
is  the  capacity  of  the  parties  to  enter  into 
it.  An  ordinary  contract  between  a  minor 
and  an  adult  is  illegal,  although  there  are 
cases  where  it  is  binding  on  the  adult  and 
not  on  the  minor.  On  the  other  hand,  a  con- 
tract by  a  minor  to  purchase  necessary  ar- 
ticles is  binding  upon  him.  A  contract  to 
purchase  clothes,  food,  or  such  articles  is 
binding,  and  in  the  case  of  an  infant  of 
affluence,  a  contract  to  purchase  such  an 
article  as  an  expensive  diamond  ring  would 
be  binding,  as  the  courts  would  deem  it  a 
fairly  necessary  article  of  adornment  for 
a  minor  with  the  wherewithal  to  foot  the 
bill. 

Legality  of  Object 

"A  fourth  consideration  is  the  legality  of 
object.  Thus  a  contract  to  perform  an 
illegal  act  would  not  or  could  not  be  bind- 
ing under  the  law. 

"There  must  also  be  some  consideration 
mentioned    in    a    contract.      No    contract    is 


binding  unless  some  consideration  is  men- 
tioned, be  it  only  a  dollar,  or  an  unimpor- 
tant act.  Moreover,  in  the  case  of  a  promis- 
sory note,  the  holder  may  not  allow  any 
extension  of  the  time  for  payment  or  any 
other  concession  unless  a  consideration  pas- 
ses, or  is  alleged   to  pass  on  the  note." 

An  Interesting  Case 

In  this  connection  Mr.  Craig  mentioned 
an  interesting  case.  A  promissory  note  fell 
due.  The  payee  endorsed  on  the  back  of 
the  note,  "This  note  is  extended  until  Novem- 
ber 15,"  and  signed  his  name.  Later  he 
crossed  out  the  word  November,  substituted 
the  word  September,  and  negotiated  the  in- 
strument. When  the  alteration  was  dis- 
covered he  was  haled  before  the  local  magis- 
trate and  convicted  of  a  forgery.  The  ap- 
peal courts,  however,  reversed  the  decision 
as  they  held  that  no  material  change  had 
been  made  in  the  note,  inasmuch  as  the  ex- 
tension of  the  time  was  not  effective,  owing 
to  the  lack  of  a  consideration  being  men- 
tioned. 

Mr.  Craig  gave  some  hints  about  contracts 
that  are  of  interest  to  retailers.  All  con- 
tracts should  be  in  writing,  whether  the  law 
requires  it  or  not.  Every  contract  involv- 
ing the  sale  of  land  or  goods  to  the  value 
of  $40  or  over  is  required  by  law  to  be  in 
writing.  All  contracts,  too,  should  have  a 
seal.  The  effect  of  the  seal  is  not  easily 
understood,  but  it  has  one  important  effect 
of  extending  the  time  under  the  statute  of 
limitations  from  six  to  twelve  years. 

For  Breach  of  Contract 

A  warning  was  also  given  concerning  the 
proper  method  to  collect  a  remedy  for  breach 
of  contract.  Should  a  party  suffer  loss  by 
the  failure  of  another  party  to  deliver  goods 
contracted  for  the  party  of  the  first  part 
cannot  collect  damages  for  his  loss  unless 
he  has  gone  into  the  open  market  and  pur- 
chased the  goods  which  the  second  party 
refused  to  deliver.  And  then  he  can  only 
collect  the  difference  between  the  contract 
price  and  the  price  he  was  forced  to  pay. 

Mr.  Craig  also  discussed  the  law  of  in- 
terest, and  the  most  important  observation 
he  made  was  that  merchants  should  state 
upon  their  billheads  the  rate  of  interest  they 
will  charge  on  over-due  accounts,  and  should 
state  it  in  per  cent,  per  annum,  as  interest 
rates  could  not  legally  be  stated  in  any 
other  way.  They  should  also  give  notice  in 
writing  concerning  over-due  accounts,  and 
state  the  date  from  which  interest  is  pay- 
able and  the  rate  per  cent,  per  annum  of 
interest  that  will  be  charged. 


Main    Street,    looking    north    in    Moose    Jaw,    Sask. 


"At  the  City  of  Ottawa  you  have  a 
bunch  of  merchants  that  are  the  back- 
bone of  this  association."  This  was 
President  Banfield's  tribute  to  the  Ot- 
tawa R.  M.  A.  "You  don't  know  what 
the  R.  M.  A.  is  doing  for  you  at  Ottawa," 
added  the  Dominion  President. 


Dry  Goods  Review 


Complete  List  of  Tax  Resolutions 

1  'ext  of  Finally  Revised  Clauses  of  Taxation  Budget  First  Announced  by  Sir  Henry  Drayton 
on  May   i St h  Are  Now  Announced — Only  Slight    Amendments  Will  be  Made. 

THE   BUDGET 
A    complete   list   of   the  finally   revised   list   of   articles    which   arc   liable    to 
taxation  under  the  clauses  of  the  Sir  Henry  Drayton  budget  are  given  herewith. 
The  original  Budget   w  not  printed  owing  to  the  fact  that  the  revised  list  ha- 
hue. — EDITOR. 


OTTAWA,  .Huh-  IT. — Great  changes  have  been  wrought 
in  the  original  list  of  new  taxes  brought  down  in  the 
Drayton  Budget  on  May  18.  No  further  amendments,  or 
only  minor  ones,  are  expected  before  the  passage  of  the 
bill  including  these  new  taxes.  Wherever  a  tax  has  been 
altered  from  what  appeared  in  the  original  list,  the  new 
tax  applies  from  to-day.  A  special  clause  gives  effect  to 
date  to  all  taxes  already  collected,  and  no  refunds  will 
be  made  or  accepted.  The  text  of  the  resolutions  incor- 
porating the  amended  act  reads  as  follows: 

(1)  That  the  following  excise  taxes  be  imposed,  levied 
and  collected  on  the  total  purchase  price  of  the  article 
hereinafter  specified: 

(a)  A  tax  of  ten  per  cent,  on:  hats,  men's  and  boys',  in 
excess  of  $7  each;  caps,  except  fur  caps  or  caps  wholly 
or  partly  lined  with  fur,  men's  and  boys'  in  excess  of  $2 
each;  hose  or  stockings,  silk  or  artificial  silk,  men's  and 
boys'  in  excess  of  $1  per  pair;  neckties  and  neckwear 
and  scarfs,  men's  and  boys',  in  excess  of  $1.50  each; 
shirts,  including  nightshirts,  men's  and  boys',  in  excess 
of  S3  each ;  hats,  bonnets  and  hoods,  women's  and  misses', 
in  excess  of  $12  each ;  hose  or  stockings,  silk  or  artificial 
silk,  women's  and  misses',  in  excess  of  $2  per  pair;  kim- 
onos, petticoats  and  waists  in  excess  of  $12  each;  night- 
gowns in  excess  of  $3  each;  house  or  smoking  jackets  or 
bath  or  lounging  robes,  pyjamas,  in  excess  of  $5  per 
pair;  underwear,  consisting  of  shirts  and  drawers,  in 
excess  of  $4  per  separate  garment;  underwear,  combina- 
tions, in  excess  of  $8  each ;  fans,  purses  and  pocket-books 
in  excess  of  $2  each;  shopping  and  hand  bags  in  exc  .-;- 
of  $6  each;  umbrellas,  parasols  and  sunshades  in  excess 
<>f  %A  each;  trunks  in  excess  of  $40  each;  valises,  travel- 
ling bags,  suitcases,  hat  boxes  and  fitted  travelling  cases 
in  excess  of  J?2.">  each;  gloves,  except  fur,  in  excess  of  $3 
per  pair;  opera  cloaks,  coats,  the  component  material  of 
chief  value  being  fur,  including  repairs  thereto,  in  excess 
of  $200  each;  gloves,  the  component  material  of  chief 
value  being  fur,  in  excess  of  .SI",  per  pair;  caps,  the  com- 
ponent material  of  chief  value  being  fur,  in  excess  of  $15 
each:  muffs  and  neckpieces,  the  component  material  of 
chief  value  being  fur.  in  excess  of  $35  each;  robes  and 
rugs,  the  component  material  of  chief  value  being  fur,  in 
excess  of  $50  each;  wearing  apparel,  not  elsewhere  speci- 
fied, the  component  material  of  chief  value  being  fur; 
ivory-handled  cutlery,  ebony  and  imitation  ivory  toilet- 
ware, cut  glassware  and  etched  glassware;  sportine 
goods,  such  as  tennis  rackets,  nets,  racket  covers  an-, 
oresses,  canoe  paddles  and  cushions,  polo  mallets,  baseballs. 
.  foot  halls,  helmets,  harness  and  goals,  basket 
ball   goals   and   uniforms,   golf   bags  and  clubs,   baseball, 


lacrosse,  hockey  and  football  uniforms,  balls  of  all  kinds 
not  herein  specified  (not  including  balls  for  children), 
fishing  rods,  reels,  lines,  spoons  and  artificial  bait,  bilKard 
and  pool  tables,  chess  and  checker  boards  and  pieces,  dice 
games  and  parts  of  games  (except  playing  cards  and 
children's  toys,  games  and  express  waggons),  and  all 
similar  articles  not  elsewhere  specified,  commonly  or  com- 
mercially known  as  sporting  goods,  in  excess  of  50  cents; 
baseball  bats  and  baseballs  in  excess  of  $2;  baseballs, 
masks  and  gloves  in  excess  of  $1.50;  skates  in  excess  of 
$2  per  pair;  to-boggans  and  hand  sleds  in  excess  of  $3 
each;  skis  in  excess  of  $2  per  pair;  footballs  in  excess  of 
$3  each;  lacrosse  sticks  in  excess  of  $2  each;  hockey 
sticks  in  excess  of  75  cents  each;  articles  plated  with  gold 
or  silver,  not  otherwise  provided  for  in  this  resolution, 
adapted  for  household  or  office  use;  velvets,  velveteens, 
plush,  silk  and  artificial  silk  fabrics  in  excess  of  50  cents 
per  yard;  including  tapestry,  curtains,  in  excess  of  $7.50 
each;  embroideries  of  silk  or  artificial  silk;  lace  and 
braid  in  excess  of  $50  cents  per  yard ;  collars  and  collar- 
ettes of  lace  and  all  manufactures  of  lace  in  excess  of  $2 
each;  ribbons  of  all  kinds  and  materials  (except  type- 
writer ribbons)  in  excess  of  50  cents  per  yard;  corsets  in 
excess  of  $5;  walking  sticks;  silk  clothing,  including  arti- 
ficial silk  clothing,  not  elsewhere  specified;  clocks  and 
watches  in  excess  of  $10  each;  articles  commonly  or 
commercially  known  as  jewelry,  whether  real  or  imata- 
tion,  for  personal  use  or  for  adornment  of  the  person, 
except  wedding  rings,  when  said  articles  do  not  exceed 
$5   in   value. 

(b)  A  tax  of  fifteen  per  cent,  on:  Oriental  rugs;  all 
antique  furniture  of  walnut,  mahogany,  rosewood,  ebony, 
primavera,  or  oak;  carved  ebony  or  teakwood  and  lacquer- 
ed furniture;  all  furniture  finish  in  gold  leaf,  verni 
martin,  or  with  ornamental  or  expensive  inlays,  such  as 
mother  of  pearl,  or  with  handpainted  decorations;  ah 
tables  made  especially  for  cards,  checkers,  chess  or  other 
games;  all  liquor  cabinets,  smokers'  cabinets,  tea  waggons, 
sewing  cabinets,  work  tables,  piano  lamps  or  stands, 
table  lamps  or  stands,  ferneries,  jardinieres,  pedestals 
and  bric-a-brac,  marie  of  ros<  wood,  primavera,  solid  ma- 
hogany or  ebony  or  lacquered  or  decorated;  chinaware  and 
crock)  ry  known  as  "Royal  Crown  Derby.  Wedgewood, 
Minton,  Ainsley,  Limoges,  Coahport,  Pekard,  Copeland, 
and  similar  quality  chinaware  and  crockery  by  what- 
ever name  known." 

(c)  A  tax  of  20  per  cent,  on  cigar  and  cigarette  hold- 
ers  and  pipes  in  excess  of  $2.50  each;  cigar  and  cigarette 

.  ash  trays  and  match  l>oxes  of  gold  or  silver;  humi- 
dors and  Bmoking-stands ;  hunting  and  shooting  garments 
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and  riding  habits;  hunting  and  bowie  knives;  gold,  silver 
and  ivory  toiletware;  articles  of  silver  not  otherwise 
provided  for  in  this  resolution  adapted  for  household  or 
office  use;  silver  or  gold  deposit  ware;  liveries,  livery 
boots  and  hats;  articles  commonly  or  commercially  known 
as  jewelry,  whether  real  or  imitation,  for  personal  use  or 
for  adornment  of  the  person,  except  wedding  rings,  when 
said  articles  exceed  $5  in  value. 

Any  person,  firm  or  corporation,  including  the  jewelry 
branch  of  a  departmental  store  whose  chief  business  is 
the  selling  of  jewelry  by  retail,  shall  obtain  a  special 
license  to  sell  jewelry  and  other  articles  specified  in  this 
resolution,  in  which  case  the  tax  payable  shall  be  10  per 
cent,  on  the  value  of  the  total  sales,  except  plain  station- 
ery, books,  magazines,  spectacles,  eye-glasses  and  goods 
specified  in  resolution  4,  of  such  establishment  or  branch, 
under  regulations  to  be  made  by  the  Minister  of  Cus- 
toms and  Inland  Revenue. 

(d)  A  tax  of  50  per  cent.:  Articles  of  gold  not  other- 
wise provided  for  in  this  resolution  adapted  for  household 
or  office  use. 

(2)  That  the  following  excise  taxes  be  imposed,  levied 
and  collected  on  so  much  of  the  amount  paid  for  any  of 
the  following  articles  as  is  in  excess  of  the  price  herein- 
after specified  as  to  each  such  article": 

(a)  A  tax  of  10  per  cent,  on:  Carpets  and  rugs  in  ex- 
cess of  $6  per  lineal  yard  of  27  inches  in  width. 

(b)  A  tax  of  15  per  cent,  on:  Boots,  shoes,  pumps  and 
slippers,  of  any  material  (not  including  shoes  or  ap- 
pliances made  to  order  for  persons  having  a  crippled 
or  deformed  foot  or  ankle,  or  to  top  boots  not  less  than  ten 
inches  in  height,  such  as  are  used  in  lumbering,  mining 
and  fishing  industries,  or  to  river-driving  boots),  in  ex- 
cess of  $9  per  pair;  clothing,  eonsisting'of  coat,  vest  and 
pants  or  coat  and  pants,  men's  and  boys',  in  excess  of  $45; 
trousers  sold  separately  from  suits,  in  excess  of  $12  per 
pair;  coats,  men's  and  boys',  sold  separately  from  suits 
(not  including  leather  coats  lined  with  sheepskin),  in  ex- 
cess of  $25  each;  cloth  overcoats,  men's,  boys',  women's 
and  misses,  in  excess  of  $50  each;  waistcoats,  men's,  sold 
separately  from  suits,  in  excess  of  $5  each;  dresses, 
women's  and  misses',  except  silk,  in  excess  of  $45  each; 
skirts,  separate  from  dresses,  except  silk,  in  excess  of  $15 
each;  suits,  women's  and  misses',  except  silk,  in  excess  of 
$60  each;  coats,  women's  and  misses',  sold  separately 
from  suits,  except  silk,  in  excess  of  $35  each;  knitted 
sweaters  and  knitted  sweater  coats,  in  excess  of  $15  each. 
On  articles  of  clothing  the  selling  price  of  materials  and 
cost  of  manufacturing  when  sold  separately  are  to  be 
combined  when  determining  the  selling  price. 

(3)  That  the  excise  taxes  as  imposed  by  the  preceding 
resolutions  shall  be  paid  by  the  purchased  to  the  vendoi 
at  the  time  of  sale  and  delivery  for  consumption  or  use,  or 
on    importation   for   consumption   or   use    other  than   for 


resale,  on  the  duty  paid  value,  in  addition  to  the  duties 
of  customs  already  imposed,  and  by  the  vendor  to  his 
Majesty,  in  accordance  with  such  regulations  as  may  be 
prescribed. 

(4)  That  the  following  excise  taxes  be  imposed,  levied 
and  collected  on  the  articles  hereinafter  specified,  namely: 

(a)  A  tax  of  three  per  cent,  on:  Chewing  gum,  or  sub- 
stitutes therefor. 

(b)  A  tax  of  five  per  cent,  on:  Pianos  not  exceeding 
$450  each,  and  organs  not  exceeding  $150  each  (other 
than  pianos  and  organs  for  religious  and  educational  pur- 
poses.) 

(c)  A  tax  of  ten  per  cent,  on:  Boats,  yachts,  canoes  and 
motor  boats  (provided  that  on  satisfactory  proof  being 
furnished  that  these  articles  will  be  used  for  trading  or 
commercial  purposes,  the  said  tax  shall  not  be  collected)  ; 
cameras  weighing  not  more  than  100  pounds;  confection- 
ery, which  may  be  classed  as  candy,  or  a  substitute  for 
candy.  (This  item  not  to  include  goods  packed  ready 
for  sale  in  cartons  or  other  packages  bearing  thereon  the 
name  of  the  manufacturer  selling  by  retail  at  10  cents 
or  less  per  carton,  or  candy  known  as  "gross  goods"  sell- 
ing by  retail  at  one  cent  each.) 

Firearms,  shells  or  cartridges  for  use  other  than  for 
militia  purposes;  pianos  exceeding  $450  each,  and  organs 
exceeding  $150  each  (other  than  pianos  and  organs  for 
religious  or  educational  purposes)  ;  mechanical  player 
pianos,  graphaphones,  phonographs,  talking  machines, 
music  boxes  and  records  used  in  connection  therewith,  or 
with  any  musical  instrument;  musical  instruments  (other 
than  band  instruments)  not  elsewhere  specified; 
chandeliers,  except  for  church,  in  excess  of  $12  each ;  gas 
and  electric  light  wall  brackets,  in  excess  of  $3  each; 
gas  and  electric  light  fixtures,  not  elsewhere  specified,  in 
excess  of  $3  each. 

(d)  A  tax  of  15  per  cent,  on:  Automobiles  adapted  or 
adaptable  for  passenger  use  retailing  for  not  more  than 
$3,000  each,  and  a  tax  of  20  per  cent,  on  such  automo- 
biles when  retailing  for  more  than  $3,000  each. 

(e)  A  tax  on  playing  cards  for  every  54  cards  or  frac- 
tion of  54  in  each  package;  when  selling  at  $24  or  less 
per  gross  package,  15  cents  per  package;  when  selling 
in  excess  of  $24  per  gross  packages  but  not  in  excess  of 
$36  per  gross  packages,  25  cents  per  pack;  when  selling 
in  excess  of  $36  per  gross  packages,  50  cents  per  pack. 

(f)  A  tax  of  $2  per  gallon:  On  rum,  whiskey,  brandy, 
gin,  wines  containing  more  than  40  per  cent,  proof  spirits, 
cordials,  liqueurs  and  spirituous  and  alcoholic,  liquors  not 
otherwise  provided  for  in  this  resolution  suitable  for 
beverage  purposes  (not  including  alcohol  used  in  the 
process  of  manufacturing  articles  of  commerce  in  which 
the  alcohol  is  destroyed  and  from  the  resultant  products 
of  which  it  cannot  be  recovered). 

(g)  A  tax  of  30  cents  per  gallon:  On  ale,  beer,  porter 
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and   stout;   on   wines  of  all   kind-    except    sparkling  wines, 
containing  not  more  than  40  per  cent,  of  proof  spirits. 

ih»  A  tax  of  $3  per  gallon:  On  champagne  and  all 
other  sparkling  wines. 

(5)  That  the  excise  taxes  as  imposed  by  the  preceding 
resolution  shall  be  payable  on  the  duty-paid  value  in  ad- 
dition to  the  present  duties  of  excise  and  Customs  at  the 
time  of  sale  by  the  Canadian  manufacturer,  or  when  im- 
ported, or  when  taken  out  of  Customs  or  excise  bond, 
but  shall  not  apply  to  such  articles  when  exported,  and 
shall  be  accounted  for  to  his  Majesty  in  accordance  with 
such  resolutions  as  may  be  prescribed. 

(6)  That  the  following  excise  taxes  be  imposed,  levied 
and  collected,  at  the  time  of  importation,  or  when  taken 
out  of  Customs  warehouses  for  consumption  on  the  duty- 
paid   value   of  the  articles   hereinafter  specified,   namely: 

(a)  A  tax  of  20  ner  cent.:  On  medicinal  or  medicated 
wines,  Vermouth  and  ginger  wines  and  patent  and  pro- 
prietary medicines  containing  alcohol,  but  not  more  than 
40  per  cent,  of  proof  spirits. 

(b)  A  tax  of  $2  per  gallon:  On  lime  juice  or  fruit 
juices,  fortified  with  or  containing  more  than  25  per  cent, 
of  proof  spirits;  on  spirits  and  strong  waters  of  any 
kind,  mixed  with  any  ingredient  or  ingredients,  as  being 
or  known  or  designated  as  anodynes,  elixirs,  essences,  ex- 
tracts, lotions,  tinctures  or  medicines,  or  ethereal  and 
spirituous  fruit  essences,  not  otherwise  provided  for  in 
this  resolution ;  on  alcoholic  perfumes  and  perfumed 
spirits,  bay  rum,  cologne  and  lavender  waters,  hair,  tooth 
and  skin  washes,  and  other  toilet  preparations  containing 
spirits  of  any  kind. 

(c)  A  tax  of  50  cents  per  gallon:  On  lime  juice  and 
fruit  juices  fortified  with  or  containing  not  more  than 
twenty-five  per  cent,  of  proof  spirits  not  otherwise  pro- 
vided for  in  this  resolution. 

(7)  That  every  person  selling  or  dealing  in  the  articles 
upon  which  taxes  are  imposed  as  prescribed  by  the  fore- 
going resolutions  may  be  required  by  the  Minister  to  take 
out  an  annual  license  therefor,  for  which  license  a  fee 
not  exceeding  $2  shall  be  paid. 

(8)  —  (a)  That  in  addition  to  the  present  duty  of  excise 
and  customs  a  tax  of  one  per  cent,  shall  be  imposed,  levied 
and  collected  on  sales  and  deliveries  by  manufacturers, 
wholesalers  or  jobbers,  and  on  the  duty  paid  value  of  im- 
portations; that  in  nspect  of  sales  by  manufacturers  to 
n  tailers  or  consumers,  or  on  importations  by  retailers  or 
consumers  the  tax  payable  shall  be  two  per  cent.;  that  the 
purchaser  shall  be  furnished  with  a  written  invoice  of  any 
sale,  which  invoice  shall  state  separately  the  amount  of 
such  tax  to  at  least  the  extent  of  one  per  cent.;  that  such 
tax  must  not  be  included  in  the  manufacturers'  or  whole- 
salers' costs  on  which  profit  is  calculated;  and  the  tax 
shall  be  paid  by  the  purchaser  to  the  wholesaler  or  manu- 
facturer at  the  time  of  such  sale,  and  by  the  wholesaler 
or  manufacturer  to  his  Majesty  in  accordance  with  such 
regulations  as  may  be  prescribed,  and  such  wholesaler  or 
manufacturer  shall  be  liable  to  a  penalty  not  exceeding 
$500  if  such  payments  are  not  made,  and  in  addition 
shall  be  liable  to  a  penalty  equal  to  double  the  amount  of 
the  excise  duties  unpaid. 


(b)  That  the  Minister  may  require  every  nianufacturei 
and  wholesaler  to  take  out  an  annual  license  for  the  pur- 

aforesaid,  and  may  prescribe  a  fee  therefor  not  ex- 
ceeding $5,  and  the  penalty  for  neglect  or  refusal  shall  be 
a    sum    not   exceeding  $1,000. 

(c)  That  any  such  tax,  costs  or  penalties  may.  at  the 
option  of  the  Minister,  be  recovered  and  imposed  in  the 
Exchequer  Court  of  Canada,  or  in  any  other  court  of  com- 
petent jurisdiction,  in  the  name  of  his  Majesty. 

(d)  That  this  tax  on  sales  shall  not  apply  to  sales  or 
importations  of:     Animals,  living;  poultry;  fresh,  salted, 
pickled,  smoked  or  canned  meats;   canned  poultry;   soups 
of  all  kinds,  milk,  cream,  butter,  cheese,  buttermilk,  con- 
densed milk,  condensed  coffee  with  milk,  milk  foods,  milk 
powder    and    similar    products    of    milk;    oleomargarine, 
margarine,  butterine  or  any  other  substitutes  for  butter, 
lard,    lard    compound    and    similar    substances;    cottelene; 
eggs;  chicory,  raw  or  green,  kiln  dried,  roasted  or  ground; 
coffee,  green  roasted  or  ground;   tea;   hops,  rice,  cleaned 
or   uncleaned;    rice   flour;    sago    flour;    tapioca   flour;    rice 
meal;    corn    starch;    potato    starch;    potato    flour;    vege- 
tables,   fruits,   grains    and    seeds    in    their   natural    state; 
buckwheat,   meal   or   flour;    pot,   pearl,   rolled,   roasted   or 
ground  barley;   corn  meal,  corn   flour;   oatmeal  or  rolled 
oats;  rye  flour;  wheat  flour;   sago  and  tapioca,  macaroni 
and    vermicelli;    cattle    foods;    hay    and    straw;    nursery 
stock,    vegetables,    canned,    dried     or   desiccated;    fruits, 
canned,   dried,   desiccate   or   evaporated;    honey;    fish   and 
products  thereof;  sugar,  moiasses,  maple,  corn  and  sugar 
cane  syrups  and  all   imitations  thereof;   ice;   newspapers 
and  quarterly,  monthly  and  semi-monthly  magazines  and 
weekly   literary  papers   unbound;   gold  and   silver  ingots, 
clocks,    bars,    drops,    sheets    or    plates     unmanufactured; 
gold  and  silver  sweepings;  British  and  Canadian  coin  and 
foreign  gold  coin;  materials  for  use  only  in  the  construc- 
tion  of   ships;    anthracite  and    bituminous   coal    and   coal 
dust,   lignite  briquettes  made  from   anthracite   or   bitum- 
inous coal  or  lignite,  coke,  charcoal,  peat,  wood  for  fuel 
purposes;   electricity;  calcium  carbide;   gas   manufactured 
from  coal;  calcium  carbide  or  oil  for  illuminating  or  heat- 
ing purposes;  fibre  for  use  only  in  manufacture  of  binder 
twine;   ships  licensed  to  engage  in  the  Canadian  coasting 
trade;    artificial    limbs    and    parts    thereof;    donations    of 
clothing    and    books     for     charitable     purposes;     settlers' 
effects;   articles  enumerated  in  schedule  "C"  of  the  West 
India  agreement  or  to  articles  purchased  for  the  use  of  the 
Dominion  Government  or  any  of  the  departments  thereof 
or  by  or  for  the  Senate  or  House  of  C   mm 

A  drawback  may  be  granted  of  the  tax  paid  on  goods 
exported,  or  on  materials  used,  wrought  into  or  attached 
to  articles  exported. 

(9)  That  a  stamp  tax  of  two  cents  be  imposed,  levied 
and  collected  on  the  promissory  notes  and  bills  of  exchange, 
and  advances  made  by  a  bank  by  way  of  overdraft  of  the 
value  of  $100  or  less,  and  that  a  tax  of  two  cents  addi- 
tional be  imposed  on  every  $100,  or  fractional  part  thereof, 
in  excess  of  $100. 

(10)  That  a  stamp  tax  of  two  cents  be  imposed,  levied 
and  collected  on  each  $100  of  face  value,  or  fraction  there- 
of, of  stock  transferred. 

(11)  That  the  provisions  of  the  said  act  relating  to 
moving  picture  films,  and  all  other  provisions  of  the  said 
act  inconsistent  with  these  resolutions,  be  repealed. 
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•     The  Budget  Finds  a  Friend 

Retired  Member  of  the  Dry  Goods  Trade  Points  Out  Some  of  the  Reasons  Why  He  Thinks 
)       the  Minister  of  Finance  is  Justified  in  Drastic  Means. 


IT  is  hard  to  find  a  friend  of  the  bud- 
get's in  the  trade,  but  even  though 
a  very  large  majority  in  almost 
every  line  of  manufacture  feel  disposed 
to  criticise  severely  Sir  Henry  Drayton's 
scheme  of  taxation,  Dry  Goods  Review 
found  one  of  the  oldest  men  in  the  trade 
to-day,  willing  to  give  the  Minister  of 
Finance  credit.  This  man  has  been  re- 
tired for  some  years,  but  he  is,  neverthe- 
less, in  close  touch  with  affairs  of  the 
dry  goods  world,  and  with  his  consent, 
in  the  best  interests  of  the  trade,  the  fol- 
lowing remarks  based  on  a  recent  inter- 
view are  published.  These,  it  will  be 
noted,  draw  attention  in  a  very  fair  way 
to  the  "other  side  of  the  question,"  and 
although  the  trade  in  general  in  its  own 
interests  cannot  concede  to  the  argu- 
ments on  the  whole,  it  must  be  admitted 
that  this  retired  member  of  the  trade  has 
a  sane  and  very  logical  grasp  of  the 
conditions  that  exist  in  the  Dominion  to- 
day, and  that  must  be  faced.  This  man, 
along  with  a  great  many  others,  both  in 
and  out  of  the  trade,  believes  that  the 
period  of  hard  times,  which  history  has 
revealed  as  the  aftermath  of  every  big 
international  struggle,  must  surely  come 
to  all  the  countries  actively  involved  in 
the  Great  War.  Canada  cannot  hope  to 
be  exempt;  for  although  she  is  rich  in 
many  ways  she  is  poor  just  now  in  some 
of  the  most  essential  factors  that  go  to- 
wards successful  nationhood.  Canada's 
citizens  are  prone  to  considerable  lazi- 
ness just  at  this  time,  and  until  they 
are  willing  to  give  the  quality  of  work 
that  corresponds  to  the  high  wages  which 
they  are  asking,  the  "high  cost  of  living" 
will  not  be  solved. 

Business  Hit  Hard 

The  Budget  is  actually  one  of  the  first 
steps  towards  solving  this  abnormal 
condition  according  to  Dry  Goods  Re- 
view's informant,  who  draws  attention 
to  the  fact  first  of  all  that  Sir  Henry 
Drayton  is  frequently  denounced  among 
the  tradesmen  these  days  as  the  ruth- 
less slaughterer  of  business. 

"Doubtless  he  has  given  a  rather 
lengthy  insertion  of  the  cold  steel  to 
many  businesses,"  he  says,  "as  almost 
every  line  has  called  in  its  travellers  and 
buyers  as  well  are  being  hailed  to  the 
home  port.  During  the  last  week  the 
communique  has  reported  that  business 
is  at  an  absolute  standstill  in  various 
lines. 

"Drayton's  tax  is  a  decidedly  ill  wind 
for  many  people  but  before  the  man  who 
is  hardest  hit  gives  his  opinion  that  it  is 
ruinous  he  should  take  a  look  at  the 
other  side  of  it.  Sir  Henry  has  a  repu- 
tation already  as  a  shrewd  solutionist 
of  the  country's  economic  problems  and 


he  did  not  levy  this  unexampled  tax  with- 
out considering  first  what  its  effect  would 
be  in  each  quarter. 

Orgy  of  Spending 

"Every  student  of  affairs  in  Canada 
has  realized  during  the  last  three  years 
that  this  country  was  in  the  throes  of  a 
mania  for  extravagance  that  was  affect- 
ing the  whole  world.  It  started  during 
the  war  and  instead  of  abating  after- 
ward it  continued  to  gather  momentum. 
Every  person  also  agreed  that  there  has 
to  be  a  stop  to  it  somewhere  and  no 
means  of  putting  the  brakes  on  could  be 
found  until  the  Minister  of  Finance 
closed  the  throttle  and  slammed  the 
brakes  on  hard  with  this  tax. 

Living    Beyond   Their   Means 

"The  spirit  of  the  spendthrift  is  rife 
in  the  land  as  can  be  seen  on  every  hand. 
Men  who  never  paid  more  than  two  dol- 
lars for  a  shirt  before  the  war  are  paying 
twelve  dollars  and  more  for  silk  ones 
now.  No  girl  will  wear  anything  but 
silk  hose.  Women  who  have  absolutely 
no  right,  according  to  their  means,  to 
purchase  expensive  silk  dresses  are  buy- 
ing them. 

"People  generally  are  spending  more 
than  they  have  any  reason  to  spend 
and  by  one  system  or  another  have  to  be 
stopped. 

"The  Drayton  tax  is  perhaps  about  the 
best  stopper  to  be  found.  Sir  Henry  has 
simply  made  unnecessary  things  so  ex- 
pensive that  it  pinches  the  spendthrifts 
so  hard  they  are  bound  to  stop,  think 
and  decide  to  do  with  cheaper  materials 
until  they  are  better  able.  One  year,  or 
perhaps  less,  of  this  pressure  should  rid 
the  country  of  the  mania  and  things 
should  resolve  themselves  back  as  close 
to  the  normal  as  its  possible  to  get  them, 
in  view  of  the  high  cost  of  labor." 

Straight   From   the   Shoulder 

In  the  meantime  Sir  Henry  is  merciless 
with  business.  Six  representatives  of 
trades  dealing  in  luxuries,  jewelry,  the 
foremost,  interviewed  Sir  Henry  and  told 
him  that  his  tax  would  simply  cut  their 
business  in  half. 

"If  it  will  it  will  have  accomplished  its 
purpose,"  was  his  reply.  "The  amount 
of  money  spent  on  your  wares  has  been 
entirely  out  of  reason." 

"It  is  hard,  of  course,  on  the  men  who 
must  be  sacrificed,"  admitted  the  one- 
time member  of  the  trade,  "but  if  they 
are  patriots  and  make  their  view  broad 
enough  to  compass  the  effect  of  the  tax 
from  Halifax  to  Vancouver  they  will  see 
that  signs  of  health  will  soon  be  appear- 
ing in  a  country  that  has  been  decidedly 
sallow  with  a  life  sapping  illness  for 
three  years." 


Stimulate  Wool   Growing 

Another  veteran  who  is  still  in  the 
trade,  was  asked  to  express  himself  on 
the  effect  of  the  budget  on  the  dry  goods 
field  and  his  reply  was  somewhat  un- 
expected. 

"I  think  it  has  been  handled  in  a 
rather  clumsy  fashion,  and  that  some 
clauses  will  have  to  be  done  away  with, 
but  on  the  whole  it  is  just  what  the 
country  needs  to  help  increase  domestic 
production,"  he  said.  "Canadians  have 
long  been  educated  up  to  the  idea  that 
certain  fabrics  and  articles  are  good 
because  they  come  from  a  foreign  coun- 
try or  from  the  Motherland  across  the 
seas,  and  that  the  home-grown  products 
are  inferior.  This  is  true  in  the  case  of 
woollen  goods  and  it  is  just  one  very 
obvious  example. 

"Just  as  good  woollen  materials  can 
be  produced  in  Canada  as  anywhere  else 
in  the  world,  but  it  has  been  easier  to  let 
some  one  else  experiment  with  and  im- 
pi-ove  the  weaves,"  he  added.  "Canada 
was  content  to  manufacture  the  raw 
materials,  but  the  budget  will  help  her 
to   realize   further   possibilities." 

Industry  Growing 

In  view  of  these  remarks  it  is  inter- 
esting to  note  that  in  1914,  but  15,000,- 
000  sheep  were  raised  in  all  Canada. 
Last  year  this  number  had  been  increased 
to  50,000,000,  and  Canada  is  now  pro- 
ducing 350,000,000  pounds  of  wool  a 
year.  The  Government  has  encouraged 
sheep  ranchers  to  raise  better  breeds, 
and  much  has  been  accomplished  to- 
wards the  better  grading  of  wools., 
Coarse  lines  are  available  in  greater  bulk 
but  finer  wools,  home-grown  and  avail- 
able on  the  Canadian  market,  are  in- 
creasing. 

A  retail  clothier  told  Dry  Goods  Re- 
view just  a  few  days  ago  that  for  years 
he  had  carried  good  reliable  Canadian 
manufactured  tweeds,  but  that  they 
were  harder  to  sell  always  than  the 
Scotch  and  Irish  tweeds  at  higher  prices. 

It  was  his  belief  that  the  enforcement 
of  taxes  on  certain  high  priced  imported 
goods  would  force  Canadians  to  wear 
lower  priced  goods  made  at  home  and 
coarser  in  quality  no  doubt,  but  wearable 
and  durable  and  quite  suitable  for  people 
of  moderate  means. 

"The  people  who  can  afford  to  pay 
any  price  will  continue  to  buy  imported 
goods  in  spite  of  the  luxury  tax,"  this 
man  stated,  "but  people  with  limited 
means  will  seek  for  the  goods  manufact- 
ured at  home  costing  less  and  it  will 
undoubtedly  help  production." 
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Advises  Conservative  Buying  With  Due 

Regard  to  Necessities  of  Legitimate  Trade 

Lvon  Cohen,  of  Montreal,  Does  Not  See  Any  Blue  Ruin  Ahead  —  Thinks  Merchants  Are 
Thoroughly  Alive  to  the  Situation  —  Much  Depends  on  the  Action  of  the  Banks. 


IT  IS  not  the  opinion  of  Lyon  Cohen, 
the  Freedman  Clothing  Co.,  Ltd., 
of  Montreal,  that  the  retailer  needs 
a  great  deal  of  advice  as  to  how  he  should 
buy  and  conduct  his  business  generally 
during  the  remaining  months  of  the  year. 
The  retailer,  he  thinks,  is  quite  alive  to 
the  situation.  He  bases  his  opinion  to 
a  considerable  extent  on  the  buying  that 
is  being  done  foT  Pall  of  the  present  year 
bj  retailers  throughout  the  country,  buy- 
ing that  shows  a  conservativeness  with 
due  regard,  however,  to  the  legitimate. 
requirements  of  the  season.  In  Mr. 
Cohen's  opinion  the  banks  of  Canada  are 
to  be  the  final  court  of  appeal  in  the 
clothing  situation,  in  fact,  in  the  whole 
finaancial  situation,  as  it  will  develop 
during  the  months  that  lie  ahead.  He 
does  not  believe  that  tl  »  manufacturer 
and  the  retailor  are  in  a  very  litTerent 
position  so  far  Be  -roods  on  hand  are 
concerned.  Manufacturers,  like  many  re- 
tailers, bought  very  heavily  during  the 
period  of  extreme  optimism  of  i.n^  last 
few  years.  Some  of  these  goods  are  still 
coming  in,  and  while  it  is  perfectly  true 
that  they  cannot  be  duplicated  at  the 
same  prices,  they  do  not  feel  that  they 
want  them  on  their  shelves  because  of 
the  danger  of  over-stocking  with  the 
consequent  financial  obligations  at  a 
time  when  bf.r.ks  are  strongly  advising 
caution  and  curtailing  credits. 

The  Retailer's  Position 

The  position  of  many  retailers,  accord- 
ing to  Mr.  Cohen,  is  somewhat  like  this: 
H(  has  bought  quantities  of  goods  for 
Spring  business  which,  because  of  the 
weather  and  the  somewhat  curtailed  buy- 
ing of  the  public,  have  not  sold  any  too 
well.  During  the  last  few  years  he  has 
made  money  and  has  paid:  his  bills; 
some  of  these  profits  have  been  used  up 
in  store  improvements,  the  rest  in  ways 
best  known  to  himself.  A  dull  season 
has  overtaken  him,  however,  and  he  is 
lot  .iust  in  the  position  to  pav  his  hills 
as  he  had  hoped  tc  be  with  the  Spring 
business  off  his  hands.  Immediately  he 
asks  for  time  from  the  manufacturer  or 
the  wholesah  r.  The  manufacturer  or 
wholesaler  is  convinced  of  his  honesty 
and  is  willing  to  extend  the  time.  But 
here  comes  the  question.  What  of  the 
boss  ?  In  other  words,  what  will  the 
banks  do?  If  the  consuming  public  stops 
buying  to  a  great  extent,  and  if  the 
banks  squeeze  tco  hard — well,  there  will 
be  a  panic.  The  sales  of  the  past  month 
have  indicated  that  the  retailer  is  mak- 
ing an  effort  to  get  the  money  to  pay 
his  bills.  But  if  he  cant  get  it,  he 
can't,  and  that  is  all  there  is  about  it. 
1'  would  mean  that  some  men  would  be 
forced  to  the  wall. 


Panic  Not  at  All  Likely 

But  Mr.  Cchen  does  not  look  for  a 
panic  because  he  thinks  the  retailer  is 
conducting  himself  and  his  business  wise- 
ly. The  retailer,  he  thinks,  has  taken 
to  heart  the  advice  of  the  bankers  and 
is  doing  all  he  possibly  can  to  keep  his 
assets  as  liquid  as  possible.  Moreover, 
he  is  buying  as  sparingly  as  possible. 
'"We  are  advising  our  customers,"'  said 
Mr.  Cohen  to  Dry  Goods  Review, 
"not  to  overbuy,  but,  at  the  same  time 
to  purchase  according  to  their  legitimate 
wants.  Last  year,  on  account  of  the 
great  scarcity  of  goods  we  were  com- 
pelled to  make  allotments  to  many  cus- 
tomers; this  year,  for  Fall  business  we 
have  not  been  compelled  to  do  this  be- 
cause the  customer,  in  the  great  ma- 
jority of  cases,  is  buying  more  carefully. 
Merchants  are  alive  to  the  situation  and 
arc  not  buying  more  than  they  want. 
Unlike  last  year,  they  are  not  now  worry- 
ing about  deliveries,  knowing  that  they 
stand  a  much  better  chance  of  getting 
the  full  deliveries  and  they  are  not  forc- 
ed to  search  the  markets  to  such  an  ex- 
tent for  goods  as  they  were  last  year." 

Sees  No  Drop  in  Prices  in  Sight 

Despite  all  the  talk  for  lower  costs  of 
clothing,  Mr.  Cohen  did  not  see  that 
lower  prices  were  in  sight  as  yet.  The 
new  tariff,  he  thought,  mie;ht  have  the 
tendency  to  drive  people  to  more  econo- 
mical buying,  and  they  might  buy 
cheaper  clothing.  "With  all  our  desire," 
he  said,  'to  curtail  the  cost  of  living,  the 
cost  of  labor  is  continually  mounting,  and 
the  cost  of  the  raw  materials  is  still 
going  up.  In  the  face  of  these  two  facts 
— increased  labor  costs  and  higher  costs 
of  raw  materials — it  does  not  look  as 
if  there  will  be  a  possibility  of  reducing 
the  costs  of  clothing  or  general  mer- 
chandise. The  Canadian  mills  are  iust 
out  with  new  prices  and  are  asking  in- 
creases of  from  10  to  20  per  cent,  over 
prices  for  the  same  materials  sold  last 
year  " 

Should  Not  Get  Panicky 

Mr.  Cohen  strongly  advised  that  mer- 
chants in  these  uncertain  times  should 
not  get  panicky.  "Therefore,  merchants," 
was  Mr.  Cohen's  conclusion,  "while  they 
would  be  well  advised  to  be  conservative 
in  their  buyiner,  they  should  not  be 
panicky  but  should  buy  for  their  legiti- 
mate needs."  Regarding  their  business 
— and  it  was  on  this  that  Mr.  Cohen 
based  much  of  his  summary  of  the  sit- 
uation— he  said  it  had  never  been  better 
in  their  history,  on  the  whole.  The  West, 
he  said,  was  buying  very  sparingly.  So 
far  as  sales  for  Fall  to  date  were  con- 
cerned, he  stated  that,  up  to  the  present 


time  they  had  had  the  best  season  of 
their  history.  "Our  sales  for  Fall  have 
been  spendid,"  he  said.  "With  the  ex- 
ception of  the  West  they  have  been  equal 
to  those  of  any  other  season." 


Prices  Still  Up; 

Deliveries  Slow 

Little    Hope    for   Change   in   Cotton   and 
Woolen    Industries 

In  view  of  John  Patterson,  of  Mont- 
real, a  man  who  keeps  in  the  closest 
touch  with  the  woolen  and  trimming  in- 
dustry, there  is  little  in  the  conditions  of 
these  industries  to  warrant  lower  prices 
or  better  deliveries.  Regarding  prices 
and  deliveries,  Mr.  Patterson  said  every 
one  hoped  that  there  would  be  a  little 
easement  in  the  situation  before  long 
that  two  considerations  had  to  be  taken 
into  account — raw  material  and  produc- 
tion. 

"The  question  of  raw  material  is  very 
acute,"  said  Mr.  Patterson  to  a  rep- 
representative  of  Dry  Goods  Review, 
"and  there  does  not  seem  to  be  any  im- 
mediate hope  of  this  being  overcome. 
Neither  is  the  difficulty  of  production, 
one  to  be  easily  solved  as  labor  seems 
very  unsettled,  resulting  in  a  glowing 
up  of  the  mechanical  end  of  production; 
and  until  these  matters  adjust  them- 
selves we  can  hardly  look  for  steady 
progress  in  production. 

"Regarding  prices,  there  is  a  real 
reason  for  the  high  prices  prevailing  and 
a  reasonable  expectation  that  they  will 
containue  so  for  some  time  to  come.  One 
reason  is  the  successful  demand  of  the 
cotton  mill  employees  for  more  pay  and 
shorter  hours  which  mill  owners  were 
compelled  to  grant.  The  other  is  the 
increased  public  demand  for  all  cotton 
materials  which  has  brought  about  a 
condition  whereby  the  buyers  are  com- 
peting before  the  product  is  off  the 
looms.  For  this  reason  very  few  goods 
come  on  the  open  market.  Unfortunate- 
ly, this  condition  cannot  be  rectified  by 
an  arbitrary  price-fixing  regulation  or 
Government  commission. 

"The  real  trouble  is  that  there  are  not 
enough  goods  to  go  round  and  the  only 
remedy  is  more  production  with  more 
goods.  This  condition  may  rectify  itself 
within  the  next  few  years  as  the  de- 
mands will  become  so  great  that  produc- 
tion will  thereby  increase  on  account 
of  the  high  prices  that  will  attract  more 
capital  in  the  industry. 
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What  Does  "Satisfaction  Guaranteed"  Mean? 

^Does  Responsibility  End  with  the  Sale? 

What  Do  You  Say  to  the  Irate  Customer  Who  Complains  That  His  Silk  Shirt  Has  Faded  in 
One  Washing  or  That  There  is  a  Hole  in  His  Suit  After  Two  Pressings  ? — 


SATISFACTION  guaranteed"  is  a 
very  common  phrase  seen  in  many 
advertisements  and  displayed  con- 
spiciouisly  in  many  clothing  and  haber- 
dashery stores.  Perhaps  it  has  become 
so  common  in  its  use  that  its  meaning  is 
lost  or  there  is  no  serious  attempt  to 
carry  out  this  promise  to  the  customer. 
In  the  rush  of  the  twentieth  century,  one 
is  too  apt,  perhaps,  to  make  a  sale  and, 
having  done  so,  forget  all  about  it.  If 
satisfaction  results  from  the  sale,  well 
and  good;  if  not,  you  are  sorry,  but  to 
the  irate  customer  you  explain  that  it  is 
really  not  your  fault  if  good  dyes  are  not 
put  in  shirts  or  if  a  poor  quality  of 
cloth  goes  to  make  up  the  suit  he  bought 
which  gave  so  little  satisfaction.  This 
customer  comes  into  your  store  to  show 
you  how  his  shirt  faded  out  in  one  wash- 
ing, or  to  show  you  a  hole  that  came 
in  his  suit  after  he  had  had  it  to  the 
presser's  twice.  Your  halting  explana- 
tion sems  only  to  make  matters  worse, 
the  irate  customer  walks  out  of  the  store 
more  irate  still;  and  you  have  lost  a  cus- 
tomer who  may  have  friends  to  whom  he 
tells  the  story.  And  the  little  ripple 
started  soon  develops  into  quite  a  sized 
wave  of  indignation  against  your  estab- 
lishment.   The  result  is  obvious. 

Responsibility    Goes    On 

The  fact  of  the  matter  is  that,  to  a 
merchant  who  is  trying  to  do  a  good, 
honest,  business,  responsibility  does  not 
end  with  the  sale  of  the  article  which 
passes  over  his  counter.  It  goes  on  until 
that  article  has  given  the  service  which 
you  have  advertised  as  a  principle  of 
your  business.  "Service"  is  one  of  the 
strongest  words  in  the  commercial  cal- 
endar; and  a  serious  inclination  to  live 
up  to  it  will  soon  establish  a  good  busi- 
ness. It  is  to  your  interest  to  see  and  to 
know  that  that  shh't  you  sold  to  John 
Smith  is  what  you  represented  it  to  be. 
He  asked  you  if  it  would  wash.  You  said 
it  would.  And  when  he  asked  you  that 
question  he  meant  (and  you  should  have 
understood  him  so)  would  it  hold  the 
color  in  laundrying. 

Laundryman  Passes  the  Buck 

It  is  a  very  easy  thing  for  the  laun- 
dryman to  pass  the  buck  to  someone  else. 
All  he  has  to  do  Is  to  explain  that  there 
are  so  many  inferior  goods  on  the  mar- 
kets these  days,  due  to  haste  in  produc- 


Know  Your  Neighbors. 


tdon  and  to  the  fact  that  good  dyes  can- 
not be  secured,  and  the  reason  for  the 
torn  shirt  or  the  faded  colors  is  given  to 
the  satisfaction  of  an  ignorant  custo- 
mer. But  if  you  are  a  wise  merchant 
you  can  easily  take  time  by  the  forelock 
and,  perhaps,  evade  the  unpleasant  inci- 
dent that  will  follow  when  the  irate  cus- 
tomer comes  back  to  your  store  to  com- 
plain of  the  cheap  shirt  which  his 
friend,  the  laundryman,  tells  him  you 
sold  him.  If  that  incident  is  to  be  avoid- 
ed, certain  knowledge  must  be  in  your 
possession  before  the  sale  of  the  shirt  is 
made. 

The   Spoiled    Suit   of   Clothes 

Even  more  important  is  it  that  this 
knowledge  should  be  in  your  possession 
before  you  make  the  sale  of  a  new  suit 
of  clothes.  With  clothing  at  its  pre- 
sent prices,  it  is  a  considerable  shock  to 
the  average  customer  to  have  to  buy  a 
suit  to-day,  and  when  he  has  bought  it 
he  wants  a  reasonable  assurance  from 
the  vendor  of  the  suit  that  it  is  what 
it  is  represented  to  be  and  that  it  will 
give  good  service.  Well,  he  bought  the 
suit  and  paid  your  price  for  it  with  a 
little  kicking,  but  not  much.  You  told 
him  that  it  was  first-class  quality,  made 
by  one  of  the  best  houses  in  the  country, 
that  the  workmanship  on  it  was  all  that 
was  to  be  desired,  and,  with  the  sale, 
there  was  satisfaction  guaranteed. 
Only  a  few  months  have  passed  and  he  is 
back  in  your  store  with  the  self-same 
suit  with  a  hole  in  it.  You  have  made  all 
the  explanation  that  you  can  think  of, 
but  the  customer  is  still  unsatisfied  and 
he  has  a  feeling  deep  down  in  his  heart 
that  "satisfaction  guaranteed"  meant  but 
very  little  in  the  case  of  the  sale  of  the 
suit  of  clothes.  You  have  told  him  that 
all  manufacturers  are  dishonest  when 
they  say  that  that  line  contained  eighty 
per  cent,  of  wool. 

Know  Your  Neighbors 

The  fact  of  the  matter  is  that  the  men's 
wear  trade,  with  prices  as  high  as 
they  are  now,  requires  more  attention 
than  ever.  Service,  more  than  ever  be- 
fore, should  mean  something  to  the  re- 
tailer. "Satisfaction  guaranteed," 
should  be  a  real  principle  of  business, 
not  merely  a  showcard  hanging  up  in 
your  store.  The  torn  shirt,  the  faded 
colors,  and  the  spoiled  suit  may  be  ab- 
solutely no  fault  of  yours,  only  insofar 
as  you  were  negligent  in  the  acquain- 
tanceship of  the  men  who  were  to  handle 
that  shirt  or  that  suit  of  clothes  after 
they  left  your  hands.  There  are  good 
laundrymen    and    there    ai-e    bad    laun- 


drymen;  there  are  good  cleaners  and 
pressers,  and  there  are  bad  cleaners  and 
pressers.  The  retailer  is  the  man  on 
whom  the  blame  usually  falls,  because 
he  is  the  medium  of  exchange  between 
the  buyer  and  the  maker.  The  buyer 
holds  you  responsible  for  the  quality  of 
the  article  he  buys.  He  believes  you  to 
be  an  expert  in  selecting  good  quality 
clothes  and  fast  colors  in  shirts;  he 
knows  nothing  about  such  things,  but  he 
took  your  word  for  it  when  you  said  they 
were  what  you  represented  them  to  be. 
If  that  has  not  been  the  case,  you  are  the 
one  who  is  to  be  shouldered  with  the 
blame.  . 

Every  retailer  would  do  well,  when 
selling  a  high-priced  shirt  or  an  expen- 
sive suit  of  clothes,  to  know  a  good  deal 
about  local  laundries  and  cleaners  and 
pressers.  Many  laundrymen  are  none 
too  careful  in  the  handling  of  shirts, 
and  the  machinery  which  they  use  may 
easily  tear  the  silk  fibre.  The  mere  fact 
that  a  man  can  wash  the  dirt  out  of 
linen  is  no  guarantee  that  he  is  a  laun- 
dryman; he  could  do  the  same  thing  to 
a  dirty  pavement  and  then  he  would  be 
known  as  a  street-sweeper.  And  there 
are  cleaners  and  pressers  (or  men  who 
are  engaged  in  cleaners'  and  pressers' 
establishments)  who  know  absolutely 
nothing  about  the  powerful  acids  that 
are  used  in  cleaning  and  pressing,  or  the 
effect  these  acids  wi'l  have  on  a  costly 
garment.  The  hole  that  has  made  its 
appearance  in  the  new  garment,  in  all 
probability,  is  due  to  the  fact  that  too 
much  of  this  acid  has  been  applied  by  a 
careless  or  ignorant  worker.  And  he  has 
very  cheerfully  explained  to  the  irate 
customer  that  you  sold  him  a  poor  suit 
of  clothes,  and  that  it  was  not  what  you 
represented  it  to  be. 

You  ought  to  study  your  neighbors. 
Know  a  good  laundryman  and  a  good 
cleaner  and  presser,  and  don't  hesitate 
to  recommend  him  to  your  customer 
when  he  is  buying  a  suit  of  clothes  or  a 
fancy  shirt.  There  are  some  stores  that 
go  the  length  of  attaching  a  card  to  the 
suit  of  clothes  when  sold  directing  the 
customer  to  a  tried  cleaner  and  presser. 
A  suit  that  is  kept  in  shape  and  always 
looks  well  is  a  good  advertisement  to 
your  store. 

It  is  to  your  advantage  to  have  your 
clothes  well  kept,  your  haberdashery 
giving  the  service  you  advertised.  And 
that  interest  can  only  be  manifested  by 
an  intimate  knowledge  of  the  men  who 
are  to  handle  those  goods  after  they 
have  pased  out  of  your  immediate 
hands. 
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M  E  X  "  S     \Y  E  A  K    S  E  CTION 


Dry   Goods  Review 


Selling  Strength 

Tlic  selling  strength  of  your  glove  department  depends 
on  the  merchandise  you  feature. 
TAPATOO  WORK  GLOVES  offer  you  a  combination 
<>l"  materials  and  workmanship  that  has  increased  the 
"selling  strength"  of  many  glove  departments. 
Orders  now  being  received  indicate  that  hundreds  of 
Canadian  merchants  realize  more  than  ever,  the  im- 
portance of  tying-up  to  a  line  of  work  gloves  thai  can 
be  depended  on    to  wear— and   wcai— and   wear. 


"TAPATCO"  COLLAR  PADS. 

A  line  with  ever-increasing    sale 

A  pad  so  well  made  that  it  gives  long  service 
with  hooks  so  secure  that  they  never  work  loose. 
Used  from  one  end  of  Canada  to  the  other  to 
protect  the  necks  of  horses  They  prevent 
friction  and  so  remove  all  possibility  of  sores, 
galls  and  chafing.  Get  your  share  of  the  big 
business  that  is  being  done  with  this  line  among 
Canadian  farmers. 


GLOVES  &  MITTS 

MADE  OF  BEST  GRADE  CANTONS 

Gauntlet,  Knit  Wrist  and  Band  Top 
Tn  Heavy,  Medium  and  Light  Weights 

Also  in   leather  Tip  and  Leather-faced  (doves,  Jersej 
(dove-  and  Mitts  in  Tan,  Slate  or  Oxfords 

The    American    Pad    &    Textile    Co. 

CHATHAM,    ONTARIO 


Deacon  Shirts 

are    made    to   serve 
almost  every  purpose 

We    manufacture 

STARCHED  SHIRTS 

WORKING  and  OUTING  SHIRTS 

FLANNEL  SHIRTS 

BOYS'  WAISTS 

SATEENS 

OXFORDS 

TWEEDS 

DRILLS 

Etc. 
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Special   Values 


"Direct  from  Mill 


to  the  Trade" 


"Through  Commission  Merchants" 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc. 

For  Men's  Wear 

Indigo  and  Black  Serges  and  Vicunas 
Grey  and  Fancy  Worsteds 


Also 


Pure 
Wool 


Scotch 
Tweeds 


•'Manufactured  in  Scotland  of  pure,  new  wool,  free 
from  cotton  or  other  vegetable  fibre,  shoddy,  mungo, 
thread  waste  or  any  other  remanufactured  wool." 

ON    account   of 

THE  HEATHER  MILLS  COMPANY.  Selkirk  (Scotland) 

"From  uhom  we  hace  Sole  Canadian  Setting  Agency" 

Stocks    of    all    the    above    on    hand. 
Ready     for     immediate     shipment. 

C.  E.  ROBINSON  &  CO. 


Mappin    &    Webb    Building 
Importers  10    Victoria   Street 

MONTREAL 


Commission 
Merchant, 


Dry  Goods  Review 


DRESS    FABRICS 


tyjtAvl  BlariV  J-Vniniiifiir 

BROAOWAV.     66*"  S.  67T- STS. 

AV'i-u.'Bark, 

torch  6th,  1920. 

H.   R.   Mallinson  4  Co.,    Inc., 

.  ison   Averu  e    and   21st    Street, 
Tew  Tory-   City. 

-"entle-aen: 

The   nev   silk   Is   ra7isaantel 

So   supple,    so   adapt  ibl«,    so    chic'. 
And  you    tell   -le   that    it    comes    in   all    the 
beautiful   colors. 

I   thou  ght  nothing  cou  Id  be   as   ex- 
ouisitive,    so   radiant,    as   inspiring  as 
yau  r  •narrellcus   rbmsl-^xea   and   Dcw-Klst, 
your   ehi-renerir.g  Dream  Crepe   and  you  r -what 
do  you    call   it?   -Hisey   Ullow  with   its   curious, 
fascinating  designs,    that   you    showed  ae   the 
other  day. 

Bit   here   is   this  new  silk  with  all 
the   spontaneity,    all   the   eclat,    all    the 
enchant e   that    I   give   to  -ay  dances. 

I  as  delighted  to  have  you    name   it 

JOKIKA      SATIN 

Merci,    Gentlemen.     / 


M 
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FOKINA  SATIN 

(Trade  Mark,  Name) 

A  decidedly  new  MALLINSON  creation — differ- 
ent in  texture — different  in  weave — "as  spon- 
taneous and  ravissante  as  a  Fokina  dance." 
The  ready-to-wear  designer,  always  alert  and 
eager  for  a  fresh  inspiration,  will  discover  in  it 
opportunities  for  adding  genuine  beauty  and  dis- 
tinction to  the  creations  for  the  season. 
The  name  MALLINSON  on   the  selvage   mark* 

the  genuine. 
H.  R.  MALLINSON  &  COMPANY,  Inc. 

"The  New  Sil^s  Firsf 
Madison  Avenue — 31st  Street— New  York 


Dry  Goods  Review 


Paris  Orders  All-White  for  Holidaying 

Charming  One-piece  Costumes  and  Smart  Tailleurs  in  While  Woollen  Fabrics    Accompany 
Well-gowned  Parisiennes  to  the  Sea  Side  or  Country  Clubs  —  Voiles  Are  Dainty 

For  Mid-Summer. 


Paris,  Prance, 

June,  1920. 

EDITOR,  Drj  Goods  Review:  — 
I  will,  this  month,  deal  with  the 
Woollen  White  Fabrics  that  con- 
stitute the  most  important  part  of  cloth- 
ing for  the  Summer,  either  at  the  sea 
side,  or  in  the  country,  on  the  tennis 
lawns,  etc. 

We  shall  wear,  either  some  one  piece 
dresses  or  fancy  tailor  costumes,  and  I, 
therefore,  refer  you  to  my  letter  of  last 
February,  where  I  gave  you  some  hints 
on  the  fashions  jus!  shown  by  coutur- 
iers. I  have  nothing  to  alter  to  it,  as 
all  the  information  I  gave  you  then  is 
new  in  full  display. 

Some  of  the  White  Novelties 

To  be  made  into  dresses,  we  shall 
have: 

No.  1. — Duvetyne  for  dresses,  a  glos- 
sy material  that  looks  like  velvet,  which 
would  make  some  pretty  chemise  gowns, 


narrow  quite  flat,  with  very  short 
kimono  sleeves,  a  large  embroidered  or- 
gandie collar,  leaving  the  neck  quite 
free  (Mary  Stuart  style,  or  sailor  shape) 
and  a  black  patent  leather  belt. 

No.  2.— Casha,  a  cloth  I  have  already 
told  you  about;  you  can  easily  see  the 
camel's  hairs  woven  into  it.  It  will  stand 
pleating  very  well,  and  we  might,  there- 
fore, have  a  skirt  entirely  pleated, 
whether  one  piece,  or  made  of  two  or 
three  tunics,  with  a  flat  little  bodies,  and 
one  of  those  so-called  jackets,  very  loose, 
going  down  just  below  the  waist,  with 
short  pagode  sleeves,  no  collar,  fastened 
by  a  ribbon.  A  little  "broderie  au  passe" 
in  bright  shades  would  enliven  it,  and 
the  sleeves  would  be  all  the  better  for  it. 

No.  3. — Serge  Foulard,  so-called  be- 
cause it  is  very  supple,  will  do  for  the 
same  purposes.  It  would  also  make 
some  pretty  costumes  for  little  girls,  and 
waists  for  tiny  boys  with  a  pair  of  navy 


si  rge  pants,  and  braces  made  of  the 
same  cloth. 

No.  4. — Crepella,  ought  to  be  made  in- 
to a  fluffy  gown,  fcr  its  lightness  needs 
fullness,  and  flounces  would  show  the 
material  to  best  advantage,  Blouses 
would  be  very  becoming  too,  especially 
if  brightened  up  by  a  band  of  colored 
material,  or  a  tie,  a  sash,  etc 

No.  5. — Voile  Barbeline,  a  sample  of 
voile  which  ought  to  be  used  extensively 
during  the  Summer.  It  is  a  washable 
material  that  could  be  made  into  all 
sorts  of  garments,  whether  for  ladies  or 
young  girls. 

No.  6. — Nessa,  a  thicker  cloth,  of  a 
very  particular  weave  that  will  do  most- 
ly for  tailored  costumes  to  be  worn  at 
the  seaside,  where  fairly  warm  garments 
are  needed. 

The  same  applies  to  No.  7,  also  pecu- 
liarly woven,  and  coarse  in  appearance. 

No.  8,  is  a  pattern  of  white  striped 
cloth  to  be  used  in  connection  with  serge 
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A  Delightful  Trio 


Ready  for  the  Bois 


"Tres  Chic"  arc  these  three  demure  costumes,  revealing 
the  draped  panel,  (he  bouffant  hip,  the  scalloped  hem  and 
the  \aricd  slecxc  model*.  Three  waistlines  are  shown.  BlM 
three  \er>  swagger  small  chapcaux.  The  toque's  plume 
and    the    high    hacked    poke   are    \ery    good. 


Three  pretty  models  described  by  Miss  Gsell,  which  illus- 
trate the  tendency  even  in  soft  Summer  dresses  towards 
the  distended  hip  line.  Note  the  normal  waist  and  the 
brevity  in  two  instances  of  the  sleeve.  Described  in  detail 
in    accompanying    letter. 
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New  Blouse  Vagaries 


These  three  little  waists  from  Paris  reveal  the  vogue  for  over-bodices  of  many 

types — the  monkey  jacket,  the  Russian  and  the  two-tiered  tunic  are  here  shown 

with  ruffles,  gathers  and  smart  embroideries  to  enhance  their  appearance. 


or  casha.  It  might  even  make  whole 
costumes,  and  in  that  case,  the  trim- 
mings might  be  white  or  red. 

No.  9. — I  would  rather  use  as  a  trim- 
ming on  a  coat,  although,  of  course,  it 
would  be  very  effective  if  used  alone. 

No.  10  is  called  Velursine,  and  looks 
like  velvet.  It  is  a  very  glossy  velours 
de  laine,  always  so  cosy  and  nice  to  wear. 

No.  11. — Matelotine,  will  make  some 
dainty  sailor  dresses  and  nice  wrap- 
pings. 

No.  12,  a  Duvetyne,  coarser  than  No. 
1,  is  specially  intended  for  travelling 
coats  to  be  worn  when  motoring  to  Deau- 
ville  or  Biarritz. 

Pretty  Voiles  Made  Up 

Continuing  now  my  letter  of  last 
month  on  voiles  and  cotton  fabrics,  I 
will  show  you  how  to  make  up  the  pat- 
terns sent  you,  into  pretty  dresses  or 
blouses: 

No.  1. — Is  a  dress  entirely  made  of  the 
white  fillet  and  embroidered  cloth  which 
would  be  very  plain,  but  for  the  sash 
that  hangs  down  into  a  very  big  loop 
of  a  very  effective  look.  Notice  the 
sunshade  made  of  mauve  silk,  with  a 
band  of  material  matching  the  dress. 

No.  2. — Is  intended  for  a  young  girl. 
It  is  entirely  made  of  this  blue  material 
but  for  the  sash  that  is  plain,  and  has  a 
flower  to  match  at  the  waist  and'  for  the 
tiny  white  frill  that  edges  the  neck,  the 
sleeves,  and  the  bottom  in  a  rather  un- 
usual manner.  The  hat  is  in  the  same 
blue  color. 

No.  ". — Is  composed  of  an  underskirt 
in  plain  pink  voile  covered  with  a  very 
long  tunic  with  panniers  in  printed 
fabric.  Notice  the  plain  collar  that  ends 
in  a  tie  in  quite  a  new  way. 

No.  4. — Is  made  of  dotted  voile  as 
sample  sent,  and  the  trimming  consist 
of  a  frill  of  plain  voile  accordeon  pleated 
that  hangs  down  the  skirt  into  a  shell 
edge  way.     The  bodice  is  almost  covered 


by  a  similar  frill  and  we  have  a  white 
waistcoat. 

The  hat  is  white  with  a  garland  or 
roses  in  the  blue  shade  of  the  skirt. 
Mind  the  sunshade  with  a  fringe:  it  may 
be  in  silk,  in  beads  or  even,  in  some 
cases,  in  black  monkey  fur.  (Original 
but  not  very  pretty!) 

A  New  Material 

No.  5. — Is  made  of  a  new  material 
that    looks    pretty    and    youthful.      We 


have  two  panniers  on  each  side.  Al- 
though panniers  are  mostly  seen  on 
evening  dresses,  in  such  light  gowns  as 
these,  they  are  very  effective.  In  above 
dress,  we  have  only  the  neckline  in 
plain  white  organdie. 

No.  6. — Is  intended  for  a  very  young 
lady,  who  may  venture  to  show  her  arms 
almost  up  to  the  shoulders.  Besides,  the 
cerclette  which  you  guess  is  sewn  under 
the  skirt  is  acceptable  only  in  young 
ladies'  day-garments.  So  are  the  green 
flowers  that  underline  it.  The  belt, 
sieves  and  neck  borders  are  in  white  or- 
gandie. 

For  the  Races 

No.  7. — This  will  make  a  nice  dress  to 
be  worn  at  the  races.  The  plain  narrow 
skirt  covered  with  that  long  tunic  deeply 
open  in  front,  the  belt,  the  lace  under- 
bodice  give  it  an  elegant  line  quite  fit- 
for  that  purpose.  The  black  lace  hat  ac- 
companies it  in  a  charming  way. 

No.  8. — Is  quite  as  pretty,  although 
quite  different.  You  see  how  accordeon 
pleating  is  devised  here,  and  how  the 
plain  blue  band  around  the  sleeves  and 
neckline  (in  U  shape,  as  explained  pre- 
viously) make  it  very  neat.  The  hat, 
a  mixture  of  vellow  and  blue  silk 
matches  it,  and  is  certainly  smart  too. 

We  have  now  three  blouses,  includ- 
ing: 

(a)  A  tunic  made  of  voile  as  sample, 
trimmed  with  a  chicoree  of  white  organ- 
die around  the  neck,  is  slightly  gathered 
in  at  the  waist  on  each  side,  and  con- 
tinued into  a  double  basque,  also  edged 
by  a  chicoree. 

(Continued  on  page  64) 
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Tulle  and 

Tunics 

These  two  smart  cos- 
tumes are  for  the  dis- 
criminating  ma- 
tron, hence  the  very 
smart  pleated  hip  drap- 
eries applied  at  a  low 
line  and  the  irregular 
hemmed  tuni;  gathered 
beneath  a  draped  bodice. 
The  picture  hats  are  of 
lace  and  tulle,  with  a 
rose  and  a  bird. 


i 


.      : 


ifr      / 


:,; 


m 


> 


64 


I)  R  ESS    I'A  BRICS 


Dry  Goods  Review 


Large  Stocks  of  Wool 

in  Australia 

The   handling     and     disposal   of   the 

Australian  wool  clip  for  the  Benson 
21  is  at  present  receiving  much 
consideration.  The  Imperial  Govern- 
ment purchased  the  last  five  clips,  but 
the  arrangement,  which  worked  out 
most  satisfactorily  foi  Australian  inter- 
will  terminate  on  June  30.  It  is 
estimated  that  the  British  Government 
is  at  present  Holding,  either  in  England 

or  Australia,  but  principally  in  Austra- 
lia, betwe  n  1,500,000  and  2,000,000  bales 
of  Australian  wool.  The  placing  of  tlu 
21  clip  on  the  market  before  the 
present  supplies  are  consumed  by  the 
manufacturers  would,  it  is  feared,  resuit 
in  a  collapse  in  prices  that  would  prove 
detrimental   to  the  growers. 

The  Australian  Government  has,  dur- 
ing the  past  few  seasons,  bought  the 
clips  at  a  price  in  the  neighborhood  of 
Is.  3%d.  per  pound,  the  vendors  being 
accorded  the  right  to  50  per  cent,  of  the 
profit,  should  the  Government  re-sell  the 
wool.  It  is  estimated  that  there  will 
actually  be  between  £60,000,000  and 
£70.000,000  for  distribution  from  these 
profits.  Under  the  Government  pur- 
chase scheme  it  has  been  a  compara- 
tively easy  matter  to  finance  operations, 
but  without  Government  aid  this  prob- 
lem will  be  a  difficult  one  to  solve.  It  is 
thought  that  it  will  be  necessary  to 
carry  the  future  clip  in  store  for  a 
considerable  period.  The  buildings 
erected  during  the  past  three  years  af- 
ford accommodations  for  more  than  1,- 
000,000  bales,  but  the  problem  of  financ- 
ing  the  carrying  of  such  a  stock  is  a 
serious  one.  It  must  be  remembered 
that  the  majority  of  the  Continental 
mills  are  not  yet  operating  to  full  capa- 
city. It  is  also  reported  that  large 
stocks  of  wool  are  held  in  the  United 
States. 


PARIS     ORDERS     ALL-WHITE     FOR 

HOLIDAYING 

(Continued   from  page  63) 

(h)  Is  the  present  kimono-low  neck, 
square  with  a  band  of  embroidery  or 
printed  material,  very  short  sleeves  and 
some  gatherings  under  the  arm  to  make 
it  quite  flat  in  front,  so  that  it  matches, 
if  necessary,  the  deeply  gathered  skirt 
often  devised. 

(c)  Is  also  a  kimono,  but  much  longer 
than  the  former,  having  a  basque  gather- 
ed in  below  the  waist  line.  We  still  have 
the  U  opening  in  front,  and,  as  the  blouse 
is  very  wide  at  the  neck,  it  needs  no 
fastening,  and  is  slipped  over  the  head. 

Please  note  the  ways  the  hair  is  done 
in  above  sketches.  Also  the  shapes  of 
the  hats,  and  the  various  types  of  shoes 
shown.     All  are  of  the  latest  styles. 

Next  month,  I  will  tell  you  more  about 
these  sundry  items. 

Yours  truly, 

Jeanne  Gsell 
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Present  Conditions 
Will  Continue 

For  Indefinite  Period 

Scottish    Woolen    Goods    Authority    Tells 
Reasons  for  High  Prices 

Buyers  of  woolen  goods  cannot  afford 
ly  upon  imports  from  Great  Britain, 
for  if  they  have  been  counting  on  in- 
creased shipments  from  the  Motherland 
they  are  likely  to  be  disappointed.  Bri- 
tain, like  Canada,  is  burdened  with  the 
problems  of  lowered  production  and  in- 
creased costs  and  to  further  the  difficulty 
the  demand  for  every  yard  of  available 
goods  keeps  pace  with  insistent  requests 
from  foreign  buyers.  In  a  recent  re- 
port a  well-ki.own  Scottish  manufactur- 
ing firm  states: 

"Nearly  every  woolen  manufacturer, 
both  in  England  and  Scotland,  is  practi- 
cally filled  up  with  Winter  orders  to  the 
end  of  1920. 

"That  clearly  points  to  a  considerable 
curtailment  in  the  quantity  of  goods 
available,  and  also  to  delay  in  the  de- 
livery of  Spring  goods  for  1921,  as  in 
normal  times  the  large  proportion  ought 
to  be  delivered  in  October,  November 
and  December  of  each  year. 

"There  are  large  visible  supplies  of 
wool,  but  not  more  than  enough  for  the 
world's  necessities,  and  therefore  prices 
must  rule  high  until  the  supply  over- 
takes the  demand. 

"Apart  altogether  from  the  price  of 
wool,  there  is  the  enormous  advance  in 
the  value  of  all  raw  materials  used  in 
manufacturing,  and  the  very  high  price 
of  coal,  and  the  very  large  increase  in 
wages  of  all  grades  of  operatives.  These 
conditions  have  apparently  come  to  stay 
for  an  indefinite  period. 

"The  productive  power  of  the  woolen 
machinery  of  this  country  is  quite  in- 
adequate to  meet  the  world's  demand 
for  woolens,  and  this  is  accentuated  by 
the  decision  of  the  Yorkshire  topmakers 
against  working  a  night  shift.  So  even 
if  wool  and  raw  materials  were  lower 
in  values,  this  factor  of  production  in 
conjunction  with  what  we  have  previ- 
ously stated  would  alone  account  for  the 
present  unprecedented  high  prices  of 
finished   goods. 

"Until  the  Continental  nations  have 
fully  recovered  from  the  terrible  rav- 
ages of  the  late  war,  and  are  able  to 
compete  with  this  country  for  the  mar- 
kets of  the  world,  we  see  no  hope  of  re- 
duced values  in  the  finished  woolen 
goods.  At  present,  prices  are  from  five 
to  ten  shillings  per  yard  higher  than  a 
year  ago,  and  may  go  still  higher." 


French  Fabrics 

Samples     of     white     Summer     materials 
described     in     Paris     letter. 


Mr.  A.  J.  Freiman,  Rideau  Street,  Ot- 
tawa, has  purchased  the  whole  of  the 
general  dry  goods  stock  of  R.  Waldron, 
Kingston.  Ont.,  and  has  removed  it  to 
his  Ottawa  store  to  be  disposed  of  at 
special  prices.  As  the  goods  were  valued 
at  close  to  $140,000,  this  is  one  of  the 
largest  deals  of  the  kind  in  this  dis- 
trict. 
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Silk  Sales  Getting  Brisker  Again 

Wholesalers  Have  Had  Hard  Spring,  But  Better  Demand  From  Retail  Trade  Brightens  Up 
Situation — Look  for  Good  Season  After  July — Japan  Reports  Higher  Prices 

in  August — European  Silks  Firm 


THE  silk  wholesalers  have  had  a 
hard  time  of  it  for  many  weeks 
now,  but  business  is  steadily  im- 
proving', and  according  to  our  latest  ad- 
vices silk  prices  will  advance  consider- 
able towards  the  end  of  July  or  the 
first  of  August,"  stated  a  big  silk  im- 
porter in  Toronto  this  month.  "We  have 
been  selling  practically  all  our  lines  at 
a  loss  for  some  little  time,  and  it  is  no 
secret  that  the  silk  market  has  exper- 
ienced some  heavy  blows  since  early 
Spring.  We  will  probably  never  again 
have  to  fight  three  such  strong  factors 
as  those  which  have  combined  the  past 
few  weeks  to  make  business  very  un- 
satisfactory." 

The  silk  men  all  agree  that  the  back- 
ward season,  the  drop  in  the  Japanese 
silk  market  and  finally  the  imposing  of 
the  luxury  tax  almost  brought  business 
to  a  standstill  for  a  while. 

"The  thing  that  has  hit  us  so  hard," 
said  one  Toronto  wholesaler,  "was  the 
wholesale  cancellation  of  orders. t  Con- 
ditions have  improved  greatly,  however, 
and  the  revisions  in  the  budget  will  un- 
doubtedly give  a  little  encouragement 
to  the  retail  trade. 

Sales  Improving 

The  retailers  are  reporting1  an  im- 
provement in  their  sales  but  they  do  not 
attribute  it  altogether  to  the  changes 
made  by  the  Minister  of  Finance  in  his 
original  Budget. 

"It  is  quite  true  that  when  the  tax 
was  first  imposed  we  had  hardly  made 
a  sale  for  some  days,"  admitted  several 
of  the  largest  retailers.  "People  simply 
would  not  buy,  but  we  found  very  short- 
ly it  was  not  that  they  wouldn't  pay  the 
money,  but  they  simply  didn't  under- 
stand the  tax.  It  would  have  been  much 
better  had  the  Government  given  wide- 
spread publicity  to  the  whole  scheme 
right  away  so  people  would  understand 
what  was  being  done  instead  of  spring- 
ing it  on  them,  so  that  no  one  would 
know  where  he  was  at. 

"For  instance,  many  customers  were 
under  the  impression  that  they  were  be- 
ing held  up  by  the  stores,  Women,  es- 
pecially from  out-of-town  couldn't  be  ex- 
pected to  understand  the  details  of  the 
Budget  and  no  one  could  expect  them 
just  to  hand  out  their  money  in  good 
faith.  The  business  girls  in  the  cities 
were  the  quickest  to  start  buying  again, 
for  they  were  the  first  to  understand  the 
meaning  of  the  taxes,  and  just  as  soon 
as  other  women  began  to  appreciate 
what  it  meant  they  started  buying 
again,  so  that  to-day  our  sales  compare 
very  favorably  with  the  business  done 
this  time  last  summer." 

Better  Weather — More  Sales 

The     weather     conditions,     too,     have 


greatly  encouraged  buying  by  the  re- 
tail trade  and  the  stores  everywhere  are 
leporting  brisker  business  and  a  willing- 
ness to  pay  prices  asked  for  the  better 
class  goods.  Things  are  expected  to  be 
even  better  when  the  revised  tax  regula- 
tions are  put  in  force.  \. 

"No  woman  will  admit  that  silk  is  a 
luxury,"  declared  one  retailer.  "They 
get  better  satisfaction  in  wearing  silk 
than  anything  else.  Wool  is  unsuited  for 
hot  weather  and  cottons  are  almost  as 
scarce  as  silks,  and  in  many  cases  not 
as  serviceable.  In  fact,  some  believe 
that  cotton  prices  are  going  higher  than 
silks.  For  This  season  women  are  buy- 
ing in  silks  in  greater  quantities  all  the 
time,  and  will  continue  to  do  so." 

Reports  from  Japan 

Although  the  slump  in  the  Japanese 
silk  market  caused  considerable  stir  and 
in  some  cases  alarm  on  this  continent, 
the  Japanese  point  of  view  regarding 
this  great  commodity  which  they  export 
is  decidedly  interesting.  Dry  Goods  Re- 
view was  shown  a  letter  this  month  in 
which  one  of  the  best  versed  silk  men  in 
Yokohama  stated  that  prices  would  un- 
doubtedly advance  considerably  again  by 
August.  This  referred  to  raw  silks  and 
habutai.  Early  in  June  the  raw  silk 
department  of  one  of  Japan's  best  known 
firms  did  $250,000  worth  of  business  in 
two  days.  , 

"Undoubtedly,  the  Japanese  silk  had 
been  over-bought,"  said  the  Canadian 
representative  of  this  firm.  "But  condi- 
tions are  gradually  righting  themselves. 
Silk  prices  should  at  least  be  100  per 
cent,  higher  than  pre-war  prices  and 
the  Jap  silks  are  not  that  at  present. 
Raw  silk  is  selling  in  New  York  at  $6 
a  pound  at  present." 

Interested  in  Silk  Prices 

It  is  reported  from  Japan  that  the 
buyers  for  broad  silks  are  interested  in 
this  present  quotation,  which  is  con- 
sidered a  fair  indication  of  an  improve- 
ment in  the  market  conditions.  It  is  ex- 
pected that  the  supply  of  silk  cocoons 
will  be  smaller  in  Japan  this  Summer 
and  therefore  the  advance  in  mid-Sum- 
mer prices. 

With  regard  to  European  silks,  the 
importers  state  that  prices  are  unusual- 
ly steady,  although  everybody  is  anxious- 
ly awaiting  the  decision  with  regard  to 
the  tariffs;  Many  believe  that  it  will  be 
a  straight  27%  per  cent,  or  30  per  cent, 
all  around.  Some  handsome  French  and 
Swiss  silks  for  the  Fall  and  Winter 
trade  are  already  here,  and  these  newest 
importations  will  be  illustrated  in  the 
July  issue  of  Dry  Goods  Review. 

European  Silks  Firm 

Things  are  quiet  just  now  and  we  are 
not    denying    it.      We    are    expecting    it 


even  quieter  before  the  first  of  July,  and 
will  look  for  a  brisker  period  imme- 
diately after  our  stock-taking  is  complet- 
ed in  mid-Summer,"  stated  the  represen- 
tative of  a  big  wholesale  silk  house,  car- 
rying French  and  Swiss  goods  exclusive- 
ly. "Our  customers  have  grown  tired 
of  being  constantly  required  to  pay  high- 
er prices  so  they  have  just  refused  to 
buy."  This  wholesaler  admitted  the 
lighter  demand  for  silks  during  the  past 
few  weeks,  but  he  was  not  in  the  least 
worried  over  the  outlook  for  Fall.  "Just 
as  soon  as  the  need  comes  for  woolen 
goods  again  buying  will  become  brisker. 
People  can  economise  on  Summer  fab- 
rics but  they  must  have  woolens  in  cold 
weather,"  he  said.  "This  has  been  illus- 
trated in  the  case  of  taffeta  this  season. 
Three  months  ago  the  demand  for  navy 
taffeta  almost  swamped  every  whole- 
saler in  the  business.  They  simply 
couldn't  get  it  cut.  Just  as  soon  as  a 
piece  came  in  it  was  whisked  out  again 
and  sold  to  the  clamoring  customers  of 
the  retail  trade.  Our  own  firm  simply 
couldn't  keep  up  with  the  orders.  Now, 
what  is  the  situation!  We  have  taffeta 
of  a  fine  quality  and  plenty  of  it  on  our 
shelves  and  no  demand  at  present." 

"Do  you  think  the  vogue  is  waning?" 
This  wholesaler  was   asked. 

"I  do  not,"  was  his  emphatic  reply, 
"The  situation  is  this:  Three  months 
ago  a  fine  piece  of  navy  taffeta  could 
be  purchased  from  our  warehouse  at 
$2.95  a  yard.  To-day  we  cannot  sell  the 
same  silk  under  $4.25  and  our  customers 
are  leaving  it  with  us,  declaring  that 
they  cannot  sell  it  if  they  purchase  at 
this  price. 

"This  has  not  made  any  effect  on  Swiss 
silks,  however,  for  prices  are  firm  on  all 
our  lines  of  French  and  Swiss  silks,  and 
will  remain  so." 

This  is  not  the  case  of  the  Japanese 
silks  according  to  figures  seen  this 
month  in  the  books  of  one  big  whole- 
saler. 

Shantung  silks  selling'  at  Chefoo  for 
12  in  March,  1919,  had  increased  to  36.6 
in  March,  1920.  Another  statement 
from  Yokohama  showed  a  Jap  silk  priced 
at  $1.25  in  March  this  year  which  has 
dropped  to  82  cents  this  month.  So  it 
appears  that  the  silk  merchants  cannot 
lock  for  a  steady  market  from  Japan 
just  yet,  although  it  must  be  repeated 
that  the  situation  for  the  time  being  is 
considerably  improved. 


DRESS    FABRICS 
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Swiss  and  French  Silks  Not  Affected  by  Break 

Only   Finest   Sizes  of  Silk  Which  Are  Not   Ruled  in  Japan   Are 
I  sed   in  These  Countries. 


DRY  GOODS  REVIEW  learna  on 
very  good  authority  that  the 
break   in  the   raw   silk   market  in 

. (apan     does    not     affect     the    Swiss    and 

French  markets,  owing  to  the  nee  in  these 

countries  of  very  fine  sizes  of  silk  which 
are  not  reeled  in  Japan  and  conse- 
quently, it  looks  as  though  the  prices  of 
Swiss  and  French  silks  will  probably  be 
maintained   for  soni-  time. 

In  Japan  a  large  portion  of  tin  silk 
that  has  been  thrown  on  the  market 
has  been  of  such  poor  quality,  that  it 
was  not  of  use  in  weaving  the  finer 
grades  of  silk,  and  consequently,  the 
reduction  in  price  of  the  heavier  weights 
of  Habutais,  etc.,  will  not  be  as  large 
as  in  the  lower  weights  and  cheaper 
qualities. 

High  grades  of  silk  are  still  very 
scarce  and  it  is  reported  that  next 
season's  crop  will  probably  be  short,  on 
account  of  unfavorable  weather  con- 
ditions interfering  with  the  new  crop, 
which   is    now   being    grown. 

Futures  are  now  quoted  much  higher 
on  the  Silk  Exchange  than  for  present 
delivery,  and  probably  raw  silk  will  see 
higher  prices,  as  ^ne  reelers  ate  not 
anxious  to  sell  on  '-he  basis  of  to-day's 
quotations. 


Japan  Manufactures 

"Linen  Substitute" 

Laundry  Reveals  Real  Nature  of  Chemi- 
cally Treated  Fabric 
Efforts  are  being  repeatedly  made  to 
place  on  the  market  substitutes  for  pure 
linens,  so  great  is  the  demand  for  this 
household  commodity  and  so  difficult  to 
obtain  in  anything  like  sufficient  quan- 
tities. As  was  stated  last  month,  an 
adequate  supply  of  linen  is  still  far  in 
the  distance,  although  everything  pos- 
sible is  being  done  to  foster  the  increas- 
ed production  of  flax  in  Ireland  in  view 
of  the  continued  silence  of  the  Russian 
market.  On  the  other  hand,  experi- 
ments are  frequently  being  made,  and  ii 
is  to  the  advantage  of  the  trade  to  know 
of  the  activities  of  certain  enterprising 
interests  behind  the  manufacture  of 
these  so-called  "substitutes."  For  in- 
stance, samples  of  artificial  linen  made 
in  Japan  have  been  recently  shown  in 
Belfast.  The  ingenuity  has  been  more 
admired  than  the  material.  The  foun- 
dation is  cotton  cloth  covered  by  coat- 
ings of  certain  substances  in  some  cases 
while  in  others  the  yarn  is  similarly 
treated  before  the  artificial  linen  is 
woven.  The  coating  materials  are  vari- 
ous, hut  appear  to  be  dextrine,  gelatine, 
paraffin,  protein  and  casein.  Undoubt- 
edly even  in  its  feel  this  material  so 
closely  resembles  the  flaxen  cloth  that  it 
might  easily  be  taken  for  linen  by  others 


Practical  and  Pretty 

Queen    of    the    Summer   modes    is    the   Ring- 
ham  gown  and  when  this  splendid  fabric   is 
allied   with  crisp   white  organdie,  the   effect 
is    irresistible    to    the    fastidious    devotee. 


than  experts.  However,  when  once  the 
material  is  subjected  to  the  wash  tub  it? 
true  nature  is  too  plainly  obvious  since 
the  coating  at  once  dissolves. 

The  casein  covered  cloth  is  described 
as  the  best  of  these  "artificial  linens"  on 
the   market. 

Linen  Continues 

In  Strong  Demand 

Famine  in  Flux  Cannot  be  Corrected  for 
a  Year  at  Least — France  and  Bel- 
glum    Making    Progress 

"The  underlying  condition  in  linen 
markets  being  a  famine  in  flax  that  can- 
not be  corrected  for  another  vear,  there 
has  been  a  well  maintained  condition 
abroad  and  in.  the  United  ?tat"s,"  says 
the  "World's   Markets"  this  month. 

"Late     reports     indicate    a    continued 


small  consumption  in  linen  mills,  some 
of  the  larger  plants  in  Ireland  and  Scot- 
land not  operating  more  than  25  hours 
weekly.  The  limited  quantities  of  flax 
obtainable,  about  two-fifths  of  require- 
ments, spinners  say,  bring  most  erratic 
and  high  prices  so  that  it  is  not  un- 
common for  linens  to  be  sold  at  five  times 
pre-war  prices. 

"Distribution  of  Government  linens  has 
been  world-wide  and  imports  into  the 
United  States  have  been  large.  This  has 
served  to  ease  the  strain  of  scarcity  in 
some  degree.  Most  of  the  mills  that 
would  sell  beyond  September  are  fully 
engaged  ahead  as  far  as  they  would  go, 
a  number  of  them  having  orders  in 
hand  to  carry  them  well  into  1921.  Mix- 
tures of  many  sorts  are  being  used  as 
substitutes,  Italian  hemp  being  used  free- 
ly when  obtainable.  A  great  many  union 
goods  of  cotton  and  linen  are  in  the 
markets." 

It  is  understood  that  Belgium  and 
France  are  now  making  good  strides  in 
flax  planting  and  in  spinning,  the  latter 
country  being  disposed  to  use  native 
linens  in  place  of  any  imported  cottons  or 
other  goods.  There  have  been  some  small 
exports  of  flax  yarns  from  Belgium  but 
in  nothing  like  the  quantities  required  at 
Belfast  and  Glasgow.  Scattered  lots  of 
flax  come  out  of  Russia  and  every  pos- 
sible financial  inducement  is  given  to 
take  advantage  of  the  breaking  of  the 
ice  in  Russian  ports  to  stimulate  sales. 


Demand  For  Hemp 

Somewhat  Stronger 

Only  a  slight  upward  tendency  in  the 
hemp  market,  which  was  noticeable  last 
month,  has  featured  the  reports  for  May 
and  after  a  brief  buying  interest  in  Man- 
ila had  run  its  course  the  market  return- 
ed to  its  previous  quiet  tone.  This  con- 
tinued upward  movement  is  taken  as  an 
almost  certain  indication  that  production 
will  be  increased  with  a  consequent  addi- 
tion to  the  estimated  1,000,000  bales  in 
the  Manila  crop.  The  development  of 
a  fair  demand  in  this  market  reveals  a 
trend  to  meet  the  demands  of  Manila 
holders,  who  in  the  past  showed  no  dis- 
position to  dispose  of  their  stocks  at 
less  than  the  highest  prices. 

Before  this  was  evident  it  was  thought 
that  as  the  demand  in  this  market  was 
not  urgent  and  it  was  even  expected  that 
interest  might  be  awakened  in  Mexican 
sisal.  Such  a  development  did  not  take 
nlace  in  spite  of  the  report  that  the 
Yucatan  crop  had  been  taken  from  the 
growers  with  the  intention  of  forcing  the 
price  up.  Offers  of  lower  grades  at  con- 
siderably reduced  figures  were  taken  as 
an  indication  that  this  was  not  contem- 
plated, but  recently  there  has  been  an 
advance  in  prices,  and  some  buyers 
evidently  in  ant'eination  of  further  ad- 
vHn'-os  are  nlaeinir  moderate-sized  orders. 
Manufacturers  of  binder  twine  are  not 
obliged  to  enter  the  market  at  this  time, 
and  are  therefore  awaiting  developments. 
Ot^er  fibres  are  rather  quiet  and  thouirh 
there  has  been  some  trading,  there  are 
on  changes  in  prices  to  record. 
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French  Card  Most  Colorful  in  Years 

Shades  Decreed  by  Paris  For  Fall  and  Winter   Wear   Resemble    Recent   Summer    Cards  — 
Beautiful  Greens  Top  List  of  Vivid  Hues — Delightful  Shades  for  Millinery  Pur- 
poses— Yellows  and  Rose  Tints  Favored. 


DRY  Goods  Review  subscribers  will 
be  interested  in  comparing  the 
group  of  colors  described  here- 
with. With  the  array  of  tints  sponsor- 
ed by  the  American  Textile  Color  Card 
Association,  detailed  in  last  month's 
issue. 

The  Claude  Freres  shade  card  is  de- 
cribed  as  the  most  colorful  thing  in 
many  a  season.  It  looks  more  like  an 
assortment  of  Summer  tones  than  one 
featuring  Fall  and  Winter  shades  ex- 
clusively; in  fact,  it  is  ever  so  much 
more  brilliant  than  the  Summer  cards 
have  been  for  the  last  two  years. 

The  long  list  is  headed  by  six  beauti- 
ful light  greens,  termed  Nil,  Leman  (the 
French  name  for  Geneva  Lake),  Mala- 
chite, Prophete,  Empire  and  Canard.  All 
six  are  evidently  a  consequence  of  the 
recent  great  vogue  for  jade  greens, 
traces  of  which  are  shown  in  each  of  the 
tones. 

Next  follow  six  rich  and  very  beauti- 
ful American  Beauty  tones,  bearing  the 
following  names:  Rose  du  Japon,  Dah- 
lia, Eglantine,  Rubis,  Bois  de  rose  and 
Amaranthe.  The  names  of  each  are  per- 
fectly chosen,  with  the  exception  of  Eg- 
lantine which  is  far  too  deep  for  wild 
rose  (which  the  name  implies)  and  Bois 
de  rose,  a  warm  garnet  shade,  in  no  wise 
similar  to  the  rich  brownish  red  of  rose- 
wood. 

Absinthe,  Sainfoin  and  Cactus  indicate 
the  latest  ideas  in  yellowish  greens;  the 
lightest  tone  is  a  brilliant  canary  yellow, 
the  two  darker  ones  beautiful  olive 
greens. 

The  range  of  grays  includes  Petit  gris 
f  squirrel  fur),  aluminium,  tourterelle 
(dove),  Perdreau  (young  partridge),  Rat 
and  Fouine  (The  French  equivalent  of 
Marten). 

Three  lovely  flower  mauves  termed 
Glycine  (wistaria),  Hydrangea  and  Hor- 
tensia-  are  succeeded  by  a  group  of  nas- 
turtium tones  as  rich  and  vivid  as  Paris 
has  ever  produced.  These  are  named 
Mandarine,  Boreale,  Rio-Tinto,  Volcan, 
Furia  and  Mephisto,  and  are  characteriz- 
ed by  particular  beauty  and  brilliancy. 

A  group  of  three  exquisite  flower 
pinks,  termed  Geranium,  Begonia  and 
Cerise  (cherry)  precedes  a  series  of 
blues  beginning  with  a  bright  corn- 
flower tone  (bleuet)  and  darkening,  via 
Versailles,  Yser  and  Dunkerque  to  cor- 
beau  and  a  still  more  sombre  tone  term- 
ed Colonial.  The  entire  range  is  beauti- 
ful and  should  prove  a  favorite  for  mil- 
linery use. 

Heliotrope,  Scabieuse  and  Malaga  in- 
dicate three  dull  violets,  very  soft  and 
refined,  while  Avoine  (oats),  Chevrette 
(kid),  Biche  (fawn)  and  the  three  to- 
bacco shades  Maryland,  Tabac  and  Cuba 
give  the  clue  to  the  browns  having  the 


The  French  Card 
Includes : 

Six  beautiful  light  greens:  Nile,  Lemon, 
Malachite,  Prophete,  Empire  and  Canard. 

Six  rose  tints :  Rose  du  Japan,  Dahlia, 
Eglantine,  Rubis,  Bois  de  Rose  and 
Amaranthe. 

Three  new  yellow  greens :  Absinthe,  Sain- 
foin, and  Cactus. 

The  range  of  greys  include:  Petit  gris.  Alu- 
minum, Tourterelle,  Perdreau,  Rat  and 
Touine. 

Three  lovely  flower  mauves  include :  Gly- 
cine,  Hydrangea  and  Hortensia. 

Vivid  Nasturtium  tones  follow,  including : 
Mandarine,  Boreale,  Rio-Tinto,  Volcan, 
Furia   and    Mephisto. 

The  flower  pinks  are:  Geranium,  Begonia 
and   Cerise    (cherry?. 

Among  the  blues  are:  Bleuet,  Versailles, 
Vser,  Dunkerque,  Corbeau,  Colonial. 

Prominent  in  the  dull  violets  and  new 
Autumn  browns  are:  Heliotrope,  Scabi- 
euse and  Malaga,  Avoine,  Chevrette, 
Biche,    Maryland,    Tabac    and    Cuba. 

Among  the  pale  apricot  tints  are:  Paille, 
Bergamotte,  Ixia.  Three  orchid  tints  go 
with  them.  They  are:  Ophelia,  Fleur  de 
Bruyere    and    Azalee. 

There  are  also  three  ecclesiastical  purples, 
three  golden  yellows  and  a  group  of 
vivid  blues  and  greens,  especially  for 
millinery  purposes.  They  are  named  in 
the  accompanying  description  of  the 
French  card. 


brightest  prospect  for  popularity  in  the 
coming  Fall  and  Winter. 

Paille  (straw),  Bergamotte  and  Ixia 
comprise  a  group  of  pale  apricot  tints, 
while  Orphelia,  Fleur  de  Bruyere  (heath- 
")•)  and  Azalee  imply  three  orchid  tints 
of  great  delicacy  and  beauty. 

A  green  of  great  depth  and  warmth  is 
composed  of  three  tones:  Islam,  Lierre 
(ivy)  and  Cypres,  offering  great  possibi- 
lities for  being  employed '  as  a  basic 
millinery  shade.  The  following  series 
of  blue  ^Porcelaine,  Palissy  and  Cobalt) 
on  the  other  hand,  will  be  prominently 
used  both  in  hat  foundations  and  trim- 
mings, being  exceptionally  beautiful  and 
smart. 

In  golden  yellows  there  are  three 
lovely  shades  bearing  the  names  of 
Canari,  Nectar  and  Bouton  d'Or  (butter- 
cup), and  in  ecclesiastical  purples  three 
rich    tones:    Eveque,    Prelat    and    Auber- 


U.S.  Cotton  Crop 

Off  to  Bad  Start 

In  a  recent  interview  with  one  of  the 
leading  textile  manufacturers,  the  fol- 
lowing statement  was  given  to  Dry  Goods 
Review: 

"With  regard  to  the  possibility  of 
lower  prices  for  Fall,  we  cannot  predict 
with  certainty  on  account  of  the  uncer- 


tain state  of  the  United  States  cotton 
crop.  This  crop  is  late,  it  was  off  to  a 
bad  start  through  wet  weather,  and  a 
large  part  of  it  had  to  be  replanted.  Un- 
less ideal  weather  conditions  prevail,  the 
crop  cannot  be  good.  Just  what  in- 
fluence this  will  have  on  prices  remains 
to  be  seen,  at  any  rate,  it  will  not  be 
definitely  known  until  late  August.  There 
is  a  strong  probability  that  lists  will  be 
delayed   from   July   until   September." 


No  Scarcity  Noted 

in  Wool  Market 

livestock    Expert    in    N.B.    Believes 
Underlying  Conditions  are  Sound 

FREDERICTON,  New  Brunswick.— 
Superintendent  Walsh,  of  the  livestock 
branch  of  the  Department  of  Agricul- 
ture, announced  this  morning  that  up- 
wards of  20,000  lbs.  of  wool  had  been  re- 
ceived to  date  by  the  wool  grading 
station  in  this  city  from  the  farmers 
throughout  the  province  and  that  it  was 
expected  that  50,000  pounds  would  be  in 
the  hands  of  the  graders  by  Saturday. 
Owing  to  the  excellent  seeding  weather 
many  farmers  had  neglected  their  shear- 
ing until  they  had  their  crops  all  in, 
and  for  this  reason  the  wool  was  late  in 
arriving   at   the   station. 

Mr.  Walsh  stated  that  there  was  no 
scarcity  of  raw  material,  and  that  he  did 
not  think  that  reports  that  the  bottom  had 
dropped  out  of  the  wool  market  in  Boston 
would  affect  provincial  wool  much  because 
by  the  time  it  was  shipped  in  the  latter 
part  of  July  there  was  likely  to  be  a  big 
change  in  the  condition  of  the  market. 

A  report  received  by  Mr.  Walsh  from 
the  Canadian  co-operative  wool  growers' 
association  states  that  in  Boston  last 
week  conditions  were  thoroughly  gone 
into  by  them  with  a  result  that  it  was 
found  there  was  practically  no  market 
in  that  city  for  wool. 

This  they  stated  was  owing  to  the 
scarcity  of  money  and  the  high  interest 
on  loans,  the  fact  that  cancellations  were 
being  received  by  mills  on  orders  placed, 
and  the  difficulty  experienced  in  trans- 
portation. The  tight  money  question 
was  the  most  important  factor  in  the 
condition  of  the  market.  Mr.  Walsh 
stated  that  these  conditions,  he  thought, 
were  only  temporary  and  while  for  the 
time-being  the  market  was  depressed, 
the   underlying  conditions   were   sound. 
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SILKS 

for  IMMEDIATE  DELIVERY 


TRICOLETTES       (Lock 
Stitch) 

DUCHESS  SATINS 

SATIN    GRENADINE 

BLACK  SILKS 

TRIMMING    SATINS 

FANCY  PRINT  CREPES 
AND   VOILES 

FOULARDS 

COLORED   AND   NA- 
TURAL   PONGEE 

CREPE  DE  CHINE 
AND    GEORGETTES 

All  Colors,  Japanese 
and    European 

CKARMEUSE 

PAILLETTES 

BLACK  TAFFETA 

PEAU  DE  SOIE 

LINING   SATINS 

PRINT    FLORENTINES 
AND   SATINS 

ENGLISH   SHIRTING 
SILKS. 

STRIPED  HABUTAI,etc. 


The  amended  luxury  taxes,  thai  have  now  been  passed  by  Parlia- 
ment, place  a  tax  of  10$  <>n  the  excess  value  of  $2  per  yard  on 
silks  instead  of  on  the  total  value.  This  means  that  on  silk  selling 
at  $3  per  yard  the  tax  will  be  10  cents  instead  of  30  cents.  Such 
M  low  tax  should  have  no  effect  on  the  demand  for  silks. 

Keep  your  stocks  for  Fall  well  assorted).  There  will  he  no  reduction 
in    price   this   year,   anyway. 

SAMPLES  GLADLY  SUBMITTED. 


SILKS  LIMITED 

100  WELLINGTON  ST.  WEST  TORONTO 

McDermott  and  Arthur  Streets,  Winnipeg, 
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DRE  BS    F  A.BRICS  Dry  Hoods  Re, 


FALL  FASHION  SHOW 

conducted   by 


and  Associated  Garment  Manufacturers 

Ritz-Carlton  Hotel 

August  23,  24,  25  and  26,  1920 


FORECAST  of  the  "best  sellers"  of  the  Fall  and  Winter 
season,  showing  the  new  modes  that  the  well-dressed  wo- 
man will  wear. 

Nearly  one  hundred  of  New  York's  most  prominent  manufactur- 
ers will  exhibit  in  competition.  Each  manufacturer  is  limited  to  a 
display  of  not  more  than  three  garments.  The  exhibition,  there- 
fore, comprises  the  best  effort  and  most  original  ideas  of  each  pro- 
ducer— an  assemblage  of  garments  of  unquestioned  superiority  in 
style,  workmanship  and  materials. 

Substantial  prizes  and  honor  badges  will  be  awarded  the  prize- 
winners to  be  decided  by  a  committee  of  judges  selected  from  the 
buyers  of  large  departmental  stor.s  and  the  fashion  authorities  of 
leading  women's  publications. 

The  prize-winners  will  be  featured  in  the  Fall  advertising  of  the 
Shelton  Looms,  and  will  appear  in  magazines  of  vast  circulation. 
Fink  up  with  this  advertising.  Plan  to  have  an  exhibit  of  the  prize- 
winners in  your  own  store.  On  the  first  day  of  the  Fashion  Show 
the  manufacturers  will  be  prepared  to  take  orders  for  immediate 
delivery. 

Garment  and  millinery  buyers  should  not  fail  to  arrange  their 
New  York  trip  to  coincide  with  this  Fashion  Show.  It  offers  an 
unequalled  opportunity  to  view  at  one  time,  and  in  one  place,  a 
display  of  the  new  season's  style  in  wraps,  coats,  suits,  gowns,  hats 
and  accessories. 

Admission  by  card  only.  Because  of  limited  seating  canacitv  and 
the  great  demand  for  tickets  in  past  years,  it  is  advisable  to  write 
at  once  for  your  card.    Address 

"Exhibition  Manager" 

SIDNEY    BLUMENTHAL    &    CO.    INC. 

395-401   Fourth  Avenue,  New  York  City 
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The  Art  of  Correct  Costuming  — 

lies  principally  in  the  choice  of  the  FABRIC.  In  this — 
the  primary  step,  and  the  foundation  of  the  whole  effect — 
is  spelled  the  success  or  failure  of  the  costume.  To  ensure 
that  no  subsequent  dissatisfaction  may  arise  from  pur- 
chases made  in  your  silk  department — buy  from  a  house 
whose  slogan  is — 

RELIABLE  SILKS 

As  a  new  organization,  we  believe  this  slogan,  maintained 
in  the  careful  selection  of  our  various  lines,  will  be  our 
greatest  asset.  You  can  reap  the  benefit  from  our  policy. 
See  our  extensive  showing  for  Summer,  Fall  and  Winter 
wear  — in  MESSALINES,  PONGEES,  GEORGETTES, 
TAFFETAS,  HABUTAI,  SATINS,  CHARMEUSE. 
DUCHESSE,  TRICOTINE,  CREPE  DE  CHINES, 
SILK  JERSEYS,  Etc. 


Hamm  &  Riley  Silk  Co. 

LIMITED 

55  Bay  Street 

Toronto 


We  Specialize 
in 

BROAD 
SILKS 


"Marquise"  finish  is  famous  as  an  original  production  of  highest  mercerization. 

It's  weight  and  body  make  it  the  right  lining  for  men's  and  women's  jackets, 
coats  and  capes. 

"Marquise"  may  be  had  in  fast  aniline  black   and  beautiful  colors   in  variety. 


(J^aA^ju^-de-XuAXjey  Ujfii 


Silky  in  touch  and  finish,  Marquise-de-Luxe  is  a  triumph  in  cotton  Venetians. 

It  sets   a  new   standard   in   fine   linings,  and,   almost  creaseless,   enhances   the 
beauty  of  the  garment  with  which  it  is  used. 


m 


(Copyright.' 


Sunbrite-jMarquise-de-Luxe  is  a  most  brilliant  lustrous  production  on  the  Vene- 
tian order.  Its  surpassing  beauty  makes  it  a  substitute  for  all-silk  fabrics 
for  garments  and  trimmings,  in  addition  to  its  unequalled  properties  as  a  lining 
for  high  grade  men's  and  women's  wear. 

These  three  fabrics  are  ideal  for  profitable  retailing. 

THE  BRADFORD  DYERS  ASSOCIATION 
LTD.,  of  BRADFORD,  ENGLAND 
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Fur  Men  in  Montreal  in  Good  Spirits 

Reports   From  West  to  Fur  Houses  Show  Large  Sales  For  Fall     Recent  Slump  Did  Not 
Affect  Big  Manufacturers — Losses  Expected  to  be  Absorbed  by  Autumn — Prices 

Remain  About  the  Same 


Although  many  manufacturers  report- 
ed that  cancellations  of  orders  foi  Fall 
delivery  have  taken  place,  yet  tins  phase 
of  affairs  is  not  regarded  seriously  and 
the  concensus  of  opinion  appears  to  be 
that  though  sales  are  not  BO  heavy  a* 
present,  nevertheless  they  are  bound  to 
q<  stabilized  before  long.  The  re- 
cenl  slump  in  the  fur  market  did  not 
affect  the  larger  Montreal  manufacturers 

I  y  extent  as  they  had  laid  in  stocks 
much  earlier.  At  any  rate  losses  to 
manufacturers  by  cancellations  in  orders 
will  be  absorbed  by  the  Autumn,  .mind 
ing  to  statements  male  to  Dry  Goods 
Review,  by  one  of  the  largest  fur  manu- 
fa<  turei  -  in  Montreal,  who  further  stated 
that  such  cancellations  will  in  all  prob- 
ability spill  disappointment  to  the  re- 
tailer later  or  when  a  fur  shortage  will 
be  inevitable.  Orders  should  be  placed 
now,  for  the  demand  is  greater  than 
ever  in  general  lines,  and  for  this  reason 
alone  the  slump  cannot  last.  Sales  until 
now  have  not  been  heavy,  and  for  this 
reason,  perhaps,  manufacturers  have 
been  wavy  >f  introducing  many  spectacu- 
lar novelties.  All  dealers,  however,  are 
anticipating  a  brisk  reason,  and  it  seems 
reasonably  certain  that  prices  have  pass- 
ed their  highest  peak;  at  present,  prices 
appioximate  those  quoted  last  December. 

Prices  About  Same 

The  retail  prices  on  coats  are  likely 
to  remain  or,  a  par  "ith  those  of  last 
year  for  this  reason,  that  while  manu- 
facturers have  shortened  the  length  of 
long  coats  with  a  consequent  saving  of 
skins,  nevertheless  the  increase  in  the 
cost  of  labor  has  equalized  matters,  not 
to  speak  of  the  high  cost  of  the  luxurious 
brocaded  linings  which  are  used  in  all 
coats  and  wraps  this  season.  The  modi- 
fication in  the  luxury  tax  will  revolution- 
ize .he  future  prospects  of  dealers  in  the 
popular  lines,  and  the  general  opinion 
here  is  that  the  Government  has  been  as 
fair  as  can  '>(■  expected.  The  opinion  was 
expressed,  however,  that  $35  is  too  low 
a  limit  to  ha'. e  set  for  muffs  and  neck- 
pieces, since  practically  nothing  in  bet- 
ter grade  furs  can  be  sold  now  at  that 
price.  A  $50  maximum  would  have  been 
fairer,  and  even  this  price  would  only 
purchas<  a  fur  piece  of  average  quality 
or  style. 

Hudson  Seal   Still  in  Favor 

In  coats  and  wraps,  Hudson  seal  is 
still  the  popular  choice  for  high-priced 
garments,  and  electric  seal  or  sealine 
for  the  popular-priced -lines.  The  latter 
fur  is  a  variety  of  dyed  Australian  rab- 
bit and  is  becoming  yearly  more  and 
more  popular  on  account  of  its  dressiness 
and.  close  imitation  of  real  seal.  Wraps 
and  scarfs  of  seal  and  sealine  will  be  as 
|  pular  as  ever,  but  the  newest  lines 
:  hown  is  ;i  cope  in  3-tiered  effect,  closely 


resembling  the  old-fashioned  fitted  capes 
of  some  twenty-five  years  ago.  These 
wraps    are    a    development    of    the    scarf 

and  vary  from    short    to    three-quarter 

lengths.  'I  hese  are  the  "dernier  CI  i"  IV. 
smartness  and  will  appeal  to  women  of 
fastidious  tastes  on  account  of  their 
adaptibility  for  use  as  evening  or  day 
wraps,  for  motor  or  street  wear.  Enorm- 
ous cape  collars  of  mole  or  beaver  will 
be  featured  on  these  wraps,  which  will 
probably  sell  in  the  vicinity  of  $600. 

Belted  Long  Models 

Long  coals  of  conventional  style  wfll 
average  10  to  4G  inches  in  length  and 
will  be  belted.  Deep  rolling  collars  will 
be  universally  good  and  pockets  are  still 


shown,  although  manufacturers  are  in- 
clined to  omit  this  feature  as  it  has  been 
mainly  responsible  for  the  decease  In 
'  he    -ales   of  mulls. 

In  neckpieces  all  kinds  of  fox  are 
shown,  also  skunk  and  mole.  Coon  seems 
to  be  definitely  on  the  wane  of  popu- 
larity. 

Linings  are  more  varied  and  gorgeous 
than    ever     this     season,     the     lo-  i 
variety  shown  being  pussy  willow,  morn- 
ing glorv,  and  floriswah. 

Montreal  travellers  for  wholesale  fur 
houses  report  large  sales  in  the  West  in 
spite  of  market  conditions,  and  taking 
all  ihings  into  consideration  there  is  no 
apprehension  on  the  part  of  the  fur 
manufacturers  as   to  the  future. 


Second  Largest  Fur  Sale 

in   History   of   St.   Louis 

Nearly  All  Sales  Made  Considerably  Lower  Than  February  Figures 
$23,000,000  Worth  of  Skins  Auctioned  in  May. 


FUNSTEN  BROS,  and  Co.  have 
announced  their  public  auction  fur 
sales  results  at  the  International 
Fur  Exchange  in  St.  Louis  ending  May 
28th,  a  complete  list  of  the  sales  having 
been  forwarded  to  Dry  Goods  Review. 
The  figures  of  the  May  auction  are  com- 
pared in  each  instance  with  those  re- 
alized in  February.  The  sales  showed  a 
decline  from  10  per  cent,  to  40  per  cent, 
as  compared  with  February  prices. 

The  International  Fur  Exchange  in 
announcing  the  results  of  the  17  days' 
sales  stated  that  the  auction  had  been 
held  under  the  most  trying  monetary 
conditions  ever  known  in  the  United 
States. 

It  is  suggested  in  the  report  that  the 
genuine  decline  from  the  extreme  prices 
established  at  the  winter  sales  is  due  to 
the  strained  credit  situation  of  the  whole 
world  while  the  report  further  states  m 
part: 

"The  general  opinion  in  the  trade  that 
the  decline  in  prices  is  a  splendid  thing 
for  the  industry  and  will  create  more 
active  demand  and  movement  in  the  raw 
staple  in  the  next  three  or  four  months, 
as  during  that  period  the  manufacturer 
must  lay  in  his  supplies  for  the  coming 
season. 

"Our  information  is  that  the  visible 
supply  of  furs  is  quite  limited,  and  with 
the  stocks  of  retailers  and  manufacturers 
greatly  depleted,  we  have  every  reason 
to  believe  that  the  trade  can  look  for- 
ward to  an  increased  and  profitable  busi- 
ness on  the  basis  of  values  established 
in  this  sale.  This  will  give  the  trade  as  a 
whole  a  good  opportunity  to  liquidate 
present    holdings    entirely   between    now 


and  fall,  which  we  think  it  is  advisable 
to  take  advantage  of. 

"Besides  the  improved  demand  ex- 
pected in  this  country  in  the  .  next 
few  months,  we  believe  —  on  account 
of  exchange  moving  in  favor  of 
European  countries  —  that  they  will 
become  quite  active  buyers  in  this 
market,  as  we  are  advised  that  the 
stocks  of  furs  in  Europe  are  very  low 
with  an  active  demand  from  the  con- 
suming public." 

Blue  Fox  sold  35  per  cent,  lower  than 
February,  white  fox  27 12  per  cent,  lower, 
and  cross  fox  25  per  cent,  lower.  Silver 
fox  sold  for  25  per  cent,  lower,  lynx  20 
per  cent.,  ermine  25  per  cent.,  mink  30 
per  cent.,  Russian  sable  12%  per  cent, 
lower,  muskrat  25  per  cent.,  also  nutria 
and  rabbits. 

In  spite  of  the  above  comparisons,  the 
sales  closed  with  a  total  value  of  busi- 
ness done  in  seventeen  days  approxim- 
ating $23,000,000.  This  places  the  fiscal 
year's  total  to  date  to  more  than  $80,- 
000,000.  Sales  on  the  final  day  amounted 
to   $1,500,000. 


PLATE  GLASS  INSURANCE 
WILL   BE  HIGHER 

On  July  1  insurance  companies 
in  the  city  of  Toronto  will  increase 
the  rates  on  plate  glass  7.">  per  cent. 
This  is  a  tremendous  increase  in 
the  premium  that  will  have  to  bo 
paid    for   plate   glass   insurance. 

Merchants  would  be  wise  to  look 
up  their  insurance  policies  and  note 
when  thev  should  be  renewed. 
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Smaller  Furriers  Hit  By  Tax 

State  That  Customers  Refuse  to  Purchase — Only  $60  Worth  of  Business  in  Two  Weeks  Done 

by  One  Toronto  Firm — Temporary  Slump  Reported  in  Montreal — 

Prices  Should  Firm  Up  by  August 


SINCE  the  luxury  tax  was  imposed 
we  have  done  sixty  dollars  worth 
of  business, — three  years  ago  in 
the  same  two  weeks  we  did  about  $1200 
or  $1400,"  said  a  retail  furrier  in  Toronto 
at  the  beginning  of  June.  "That's  what 
the  luxury  tax  has  done  to  us.  It  has 
hit  the  fur  business  in  no  uncertain  way, 
and  everyone  is  reporting  that  things 
are  dead  absolutely.  Of  course  this  ;s 
our  slackest  season  anyway,  but  the 
worst  seasons  we  experienced  all  during 
the  war  were  not  to  be  compared  with 
this.  We  always  managed  to  do  a  few 
hundred  dollars  worth  of  business  in  a 
week,  and  in  the  past  two  weeks  we 
haven't  done  one  hundred  dollars' 
worth." 

When   it  Does   Look   Big 

"People  come  into  my  store  and  walk 
out  refusing  to  purchase  even  moderately 
priced  neckpieces  said  another  fur 
man  to  Dry  Goods  Review.  "People 
don't  notice  the  tax  so  much  on  articles 
that  only  require  a  few  cents  or  a  dol- 
lar or  two  in  addition  to  the  purchasing 
price,  but  when  you  tack  on  $10  or  $20 
to  a  fur  scarf  it  looks  a  bigger  item  than 
they  want  to  pay." 

This  furrier  pointed  out  just  how 
little  business  they  could  do  in  goods 
amounting  to  prices  under  $100.  No  wo- 
man would  be  able  to  purchase  even  an 
ordinary  coat  without  paying  a  good  ad- 
ditional percentage  above  and  beyond 
the  sum  set  aside  for  a  garment  that  has 
come  to  be  regarded  as  an  essential  by 
the  majority  of  people  owing  to  the  ex- 
treme climate  of  Canada. 

All  Coats  Taxed 

The  budget  provides  for  a  20  per  cent, 
luxury  tax  on  small  furs  and  10  per 
cent,  on  coats  costing  over  $100.  This 
practically  means  on  all  coats,  for  leav- 
ing the  fur  business  out  of  the  question 
altogether,  for  a  moment,  there  were 
very  few  coats  of  good  quality  in  cloth 
on  the  market  last  winter  priced  much 
below  $100. 

A  prominent  Montreal  fur  dealer  told 
Dry  Goods  Review  that  this  en- 
forcement of  the  luxury  tax  on  furs  had 
caused  a  depression  in  prices,  but  that 
this  state  of  affairs  could  only  be  tem- 
porary. Always  at  this  season  of  the 
year,  he  stated,  there  is  more  or  less  of 
a  depression  of  prices,  but  with  the  ap- 
proach of  the  busy  season  and  Fall  buy- 
ing, he  believes  that  prices  will  firm  up 
again  about  August.  In  view  of  the  re- 
duced stocks  in  the  hands  of  most  re- 
tailers at  present  a  very  large  percentage 
of  the  trade  is  inclined  to  entertain  op- 


timistic ideas  with  regard  to  Fall  prices. 

Making  Careful  Inspection 

The  revenue  officials  are  watching  de- 
velopments closely.  Several  Toronto  fur- 
riers have  told  Dry  Goods  Review 
that  they  have  already  been  called  upon 
and  tried  out.  A  Yonge  street  furrier 
was   asked   by  a    male    "customer"     the 


price  of  a  certain  fur  coat  displayed. 
The  purchase  price  and  the  amount  of 
the  luxury  tax  were  stated.  "Oh,  but  I 
won't  pay  any  such  additional  tax,"  de- 
clared the  customer. 

"Well,  you  are  the  same  as  all  the 
rest  of  my  customers  this  week,  but  i 
can  do  nothing,"  said  the  furrier.  "That 
is  the  price  and  I  cannot  make  any  re- 
duction." 

The  customer  then  stated  that  he  was 
an  inspector. 

Small    Retailers    Gloomy 

"Business  has  never  been  so  dull,"  was 
the  general  report  from  all  the  fur 
men.  The  retail  trade  is  quite  down- 
hearted and  there  is  quite  a  lot  of  talk 
about  the  possibility  of  the  smaller  fur- 
riers being  forced  to  go  out  of  business. 
They  do  not  hesitate  to  express  great 
concern,  but  all  were  hoping  for  a  bright- 
er aspect  in  August  when  the  fur  trade 
always  becomes  brisk. 

"The  shops  catering  to  the  exclusive 
trade  will  not  be  as  hard  hit  as  the 
smaller  furriers,"  one  of  the  latter  point- 
ed out.  "People  who  can  afford  to  pay 
$800  or  $1000  or  more  for  a  high-class 
fur  coat  will  not  need  to  worry  about  the 
additional  luxury  tax.  It  is  the  people  who 
have  a  couple  of  hundred  to  spend  on  a 
coat,  or  fur  set,  to  keep  them  warm, 
who  will  balk  at  the  tax,  and  they  are 
part  of  the  trade."  This  furrier  stated 
that  he  had  been  dropping  good  business 
e\  er  since  the  day  the  tax  went  into 
force. 

"These  people  will  wait  till  fall  now 
and  they  will  have  to  take  their  choice 
of  paying  more  when  prices  firm  up 
again,  or  doing  without  the  garment  de- 
sired, and  the  fur  business  will  suffer 
accordingly,"  was  this  furrier's  opinion. 


The  Canadian  Version 


A  smart  "Wrappy"  coat  to  be  featured  this 
Fall,  shown  by  Greenberg,  Smith  &  Co.,  of 
Montreal.  The  cosy  beaver  collar  and  em- 
broidery across  the  back  are  good  features. 
The  model  is  developed  in  a  creamy  shade 
of  peltyne  and  lined  with  a  fancy  pussy 
willow. 


OCTOBER   FUR   SALES 

The  following  dates  of  fur  sales  are 
advertised  for   October,   1920: 

China  furs,  October  llth-13th. 

Australian,  October  14th-15th. 

Hudson's  Bay  and  American  furs, 
October  18th  and  following  days. 

Auction  in  October 

The  Fall  sales  of  the  International 
Fur  Exchange  are  scheduled  for 
October  4th,  but  owing  to  shipping  and 
general  traffic  conditions  on  the  rail- 
roads, the  Exchange  announces  that  they 
would  prefer  receiving  no  goods  until 
further  notice.  Shippers  will  be  ad- 
vised in  plenty  of  time  for  the  auction. 
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The  designers  of  Laberge-Chevalier  furs  are  second  to 
none  in  making  a  beautiful  fur  more  beautiful  by  a  skillful 
touch  here  and  there,  enhancing  the  natural  beauty  of  the 
most  perfect  skins  in  the  world. 

Our  representatives  will  be  pleased  to  show  you  the 
new  models  for  Fall. 


LABERGE,  CHEVALIER  &  CO. 

MONTREAL 


LIMITED 
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DYNAMO  BRAND 


Wholesalers ! 


This  Trade  Mark  is  your 
guide  to — 


-  'Dynamo  Brand' '  Maline 

The  Original  Guaranteed 
Rainproof  Maline 
Ideal  for  Millinery  and  Scarves. 
Resists  rain,  dampness,  snow,  sun,  and 
perspiration. 

Exceptional  quality 

Guaranteed 

Economical 

We  are  the  only  selling  agents  for  Gros 
Million  &  Co.,  of  Lyons  (France)  for  the 
Dominion  of  Canada. 

CHAS.  MOUTERDE 

(United  Makers) 

80  Wellington  St.  West      Tel.  Adel.  4184 
TORONTO 

Room  705  Read  Bldg.        Tel.  Main  6524 
MONTREAL 


SE 


Elastic    Rib    Underwear 

Sweaters 

Etoffes 


MITCHELL 
[BRANDS 

Knit 
Goods 

for 
Customer  V 
Satisfaction 

Select  from  our  complete 
range  and  you  will  have  the 
right  goods  to  bring  ready 
sales — and  ensure  confidence 
in  your  House.  Write  us  for 
prices.     Our  range  comprises 


Fine    Cashmere    Jerseys 

Tweeds 
Heavy    Wool   Sox,    etc. 


MITCHELL   WOOLEN   CO. 

LIMITED 

MITCHELL,  ONTARIO 


Straw  Sailors,  $24.00  to  $60.00  doz. 


Panamas  for   women,   young   girls   and 
children  $24.00  to  $30.00  doz. 


Panamas  for  children,  $15.00  to  $25.00 
doz.       Straw  Panamas,  $4.75  to  $5.50. 

Desparois,  Garneau  &  Cie 

Limited 

HATS,  CAPS,  FURS,  ETC. 

465  ST.  PAUL  WEST 

MONTREAL 

WHOLESALE  ONLY 
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Feathers  for  Fall  Proclaimed  in  Paris 

Expensive  Millinery  Viewed  by  Overseas  Buyers  of  Canadian  Firms  Included  Many  Unique 
Creations  in  Straw  and  Feathers — Eastern  Influences  to  be  Seen  in  Next  Season's 

Models — Mounts  Very  Costly. 


THE  millinery  buyers  are  returning 
from  abroad  with  thousands  of 
dollars  worth  of  beautiful  feathers 
ami  fabrics;  beads,  laces,  embroideries 
and  sequins  with  which  to  fashion  mila- 
dy's autumn  chapeau.  It  is  whispered 
already  that  next  season's  hats  are  to 
be  things  of  wonderful  and  rare  crea- 
tion. Bright  shades  and  eastern  in- 
fluences are  to  assist  Western  skill  in 
producing  some  remarkably  artistic 
models  for  the  early  fall  showings. 

In  view  of  the  movement  in  the  United 
States  to  keep  the  millinery  trade  con- 
formed to  the  four-season  ideas,  it  is  in- 
teresting to  note  that  Toronto  and  Mont- 
real are  notorious  season-rushers.  "This 
is  not  the  fault  of  the  milliners  them- 
selves," said  one  prominent  wholesaler, 
in  discussing  the  possibility  of  "sea- 
soning the  hats." 

The  trouble,  it  was  explained,  lies  in 
the  eagerness  of  a  certain  part  of  the 
trade  to  keep  pace  with  another  part  to 
which  the  milliners  are  aiming  to  render 
timely  service.  For  instance:  A  very 
large  number  of  well-to-do  Canadians  go 
to  warmer  climates  in  the  winter  sea- 
sons, and  the  trip  to  the  South  requires 
a  summery  wardrobe.  Light  straw  and 
fabric  sport  hats  are  included  in  the 
list  of  dress  essentials  for  the  winter 
trip  to  a  warmer  clime.  The  milliners 
are  busy  with  these  orders  when  the 
snow  is  still  on  the  ground,  and  to 
catch  this  trade  they  must  display  their 
goods.  The  hats  are  seen  by  people 
who  are  not  going  away  and  in,  to  make 
purchases,  go  those  for  whom  the  models 
are  intended  accompanied  by  a  great  rep- 
resentation of  women  and  young  girls 
who  should  not  wear  them  in  this  climate 
for  many  weeks  to  come.  This  is  why 
Toronto  and  other  Canadian  cities  see 
straw  hats  directly  after  New  Year's 
day  and  no  longer  gasp,"  explained  this 
milliner. 

Want   Seasonable  Millinery 

Asked  if  this  desire  for  straw  hats  in 
mid-winter  was  not  a  boost  to  business, 
the  wholesaler  said. 

"No,  it  is  not.  The  millinery  trade  is 
always  in  favor  of  seasonable  millinery 
and  this  fad  for  spring  millinery  in  mid- 
winter is  ridiculous.  It  is  true  that  the 
displays  encourage  the  wrong  people 
to  buy  as  well  as  the  right  ones.  But 
if  the  stores  did  not  make  the  best  of 
this  feature,  Canadians  going  South 
would  wait  until  they  got  across  the 
border  to  buy  warm  weather  headgear 
and  costumes,  and  the  milliners  and 
ready-to-wear  makers  at  home  would 
lose  this  very  excellent  trade." 

It  is  apparent  in  interviewing  the 
wholesalers  that  they  are  not  at  all  dis- 
posed to  favor  this  season  rushing 
■  :ania. 


"If  women  would  appreciate  along 
with  a  great  many  makers,  the  psycholo- 
gy of  proper  costuming,  much  that  is 
inartistic  would  be  eliminated  in  modern 
dress,"  declared  one  Toronto  whole- 
saler in  talking  to  a  representative  of 
Dry  Gojds  Review.  "This  applies  very 
especially  to  hats." 

"The  Flowers  That  Bloom—" 

This  fact  is  illustrated  in  the  custom 
of  introducing  flowers  in  great  profusion 
year  after  year  on  late  spring  millinery. 
This  is  the  season  of  the  year  when  the 
whole  world  is  awakening.  Children  go 
into  the  fields  to  gather  flowers,  men 
rob  the  early  pansy  beds  for  a  gay 
boutonniere,  and  every  young  girl  tucks 
a  flower  in  her  belt.  The  milliners 
wreath  their  smartest  hats  in  garlands 
of  brilliant  hue  and  offer  them  in  tempt- 
ing array  to  women  who,  by  this  time 
of  year,  have  grown  weary  of  pile- 
fabric  models  and  "heavy"  lines  of  trim- 
ming, furs  and  all  such  winter  para- 
phernalia. In  the  logical  course  of  events 
spring  is  the  one  suitable  season  in 
which  flowers  should  be  universally 
adopted  as  a  medium  of  trimming  ac- 
cording to  the  men  who  have  years  of 
experience  in  the  art  of  "hatting"  the 
feminine  world. 

This  is  borne  out  by  the  trend  in  ar- 
tistic millinery  displays  as  the  current 
mid-summer  approaches. 

Restful  Effects  Sought 

Already  the  bright,  shiney,  large  and 
small  straw  hats,  highly  tinted  and 
colorfully  trimmed  with  flowers,  are  dis- 
appearing from  the  most  exclusive  show- 
casee,  and  cool,  ?risp  fabrics,  soft  pastel 
gauzy  laces,  and  straws,  such  as  leg- 
horn, mohair,  and  finest  tagel,  are  be- 
ing shown  in  a  host  of  large  shade- 
brimmed   designs. 

France  is  Knowing 

"France  is  the  country  which  leads 
in  the  knowledge  of  successful  summer 
millinery,"  states  one  recently  returned 
buyer.  "They  appreciate  there,  that 
when  the  hottest  weather  arrives,  then 
the  flowers  must  wilt  and  something 
fresh  and  liprht,  but  not  quickly  harmed 
bv  the  hot  sun,  substituted  for  trim- 
ming." ' 


This  summer  the  French  milliners  are 
already  turning  to  their  favorite  mid- 
summer combination,  said  to  be  one  of 
the  most  successful  cures  for  the  malade 
of  faded  headgear;  and  decidedly  ori- 
ginal effects  in  black  on  white  are  being 
featured,  with  feathers  playing  the  lead- 
ing role  in  decorations. 

Large  brimmed,  white  straw  hats  are 
being  garnished  with  shiny  black  wing 
and  feather  motifs  and  paradise  and  ai- 
grette are  strongly  favored.  This  black 
and  white  contrast  is  decidedly  chic  just 
in  the  midst  of  the  warmest  summer 
weather,  and  many  of  the  smartest 
French  milliners  are  introducing  cire 
(shiney  black)  flower  wreaths  with  crisp 
green  foliage  on  white  straw  models. 
The  effect  is  charming  according  to  all 
who  have  seen  this  smart  idea  carried 
out  this  season. 

So  successful  has  this  combination 
been  that  its  adoption  has  now  became 
an  annual  ceremony.  White  fabric  hats 
with  black  motifs  are  also  being  shown 
in  Paris  just  now  according  to  the  mil- 
liners just  back,  but  among  their  pur- 
chases for  the  fall  trade  on  this  side 
which  are  of  paramount  interest,  includ- 
ed some  very  odd  designs  carried  out 
completely  in  feathers.  Some  of  these 
will  be  shown  in  Dry  Goods  Review 
next  month,  along  with  other  forecasts 
in  fall  styles. 

"Some  of  these  feather  turbans  were 
purchased  wholesale  for  $50,  so  they 
will  have  to  retail  very  high,"  confided 
a  ,  buyer  for  one  of  Toronto's  best 
known  millinery  wholesale  houses.  "The 
goo<".  ideas  in  hats  and  trimming's  were 
all  very  high  priced  in  France,  but  as 
my  trip  was  made  to  secure  the  very 
latest  and  best  for  our  Canadian  trade, 
I  paid  these  high  prices  and  secured 
some  unusually  handsome  models." 

This  buyer  who  has  represented  his 
firm  abroad  for  a  matter  of  30  years 
predicted  darker  shades  for  early  fall 
with  an  increasing  vogue  for  bright  as 
the  winter  season  advances.  Jade,  vic- 
tory blue,  orange  and  cherry  have  the 
most  prominent  positions  on  the  French 
color  cards  for  next  winter  as  applying 
to  velvets  and  cloths  to  be  used  in  the 
fashioning  of  smart  winter  hats.  Flo- 
rentine effects  are  to  be  very  strong 
in  trimmings  and  will  be  artistically 
used  on  the  darker-shaded  models,  in- 
cluding those  developed  in  taupe,  navy, 
nitrirer,  beaver  and  all  the  leather  shades. 
Paradise  and  aigrette,  real  and  immita- 
tion,  will  be  very  good  for  trimming 
early  fall  models,  and  some  of  the  immi- 
tation  mounts  were  purchased  whole- 
sale for  $15.  This  would  result  in  a 
fairly  hitrh-nriced  hat  when  the  rest  of 
the  materials  and  the  cost  of  making 
are  added  to  the  original  price  of  the 
trimming  motif. 
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The  early  Fall  models  will  also  ex- 
ploit colored  embroideries,  beaded 
plushes,  the  renewed  vogue  for  metallic 
effects  in  gold,  silver  and  antique.  Beads 
are  to  be  mixed  with  chenille,  and  sequin 
trimmings  are  to  appear  which  cost  $15 
or  $20  a  yard.  Gold  threads  and  metal 
beads,  silk  tassels  and  all  manner  of 
Eastern  novelties  are  to  help  make  one 
of  the  most  colorful  millinery  seasons 
anticipated  for  some  years.  The  fact  is 
some  very  unusual  materials  and  styles 
have  captured  the  fancy  of  Canadian  mil- 
liners in  France  recently  and  their  im- 
pressions are  being  realized  in  some 
very  clever  variations  of  the  French 
originals.  A  somewhat  quiet  season  has 
encouraged  the  milliners  to  attempt  these 
new  departures  and  with  a  little  more 
time  on  their  hands  than  usual  they 
promise  to  liven  up  the  Fall  seasons 
with  some  startling  new  features. 

Asked  as  to  the  demand  for  Summer 
millinery  at  present  several  members 
of  the  retail  trade  representing  both 
large  and  small  interest,  declared  that 
business  was  greatly  improved  and  that 
considerable  buying  had  followed  the 
first  appearance  of  .  warmer  weather 
again.  They  regretted  the  backward 
spiing  bavins  but  attributed  this  to 
weather  conditions    solely. 


London  Fur  Sales 

Show  Big  Decline 


Bad    Period    Encountered — Trade 

Figures   Away   Below   February    Sales — 

Not    Uneasy 

The  London  fur  sales  this  spring  oc- 
curred just  at  a  time  when  credit  was 
being  greatly  curtailed,  both  in  Great 
Britain  and  the  United  States.  Business 
had  been  reported  remarkably  good  for 
the  first  three  months  of  the  year;  but, 
the  higher  bank  rate  coming  just  before 
the  sales,  and  the  further  depreciation 
at  that  time  of  the  French,  Belgian  and 
Italian  Exchanges,  combined  to  make 
an  unpromising  outlook  for  the  sales, 
which  were  held  April  19th  to  May  11. 

The  sales  opened  with  a  feeling  of  pes- 
simism and  bids  were  hard  to  obtain; 
large  quantities  were  withdrawn  partic- 
ularly in  some  articles,  and  reports  from 
London  stated  that  only  a  very  small 
proportion  of  the  catalogues  found 
buyers. 

A  good  deal  of  buying-in  was  done  by 
owners,  making  it  difficult  to  estimate 
the  amount  which  actually  changed 
hands.  The  general  result  has  been  a 
falling  off  in  price  of  from  40  per  cent, 
to  50  per  cent,  on  the  high  figures  re- 
alized at  the  February  sales. 

This  has  placed  the  goods  sold  on  an 
average  somewhat  above  last  October's 
rates,  the  rise  on  October  values  being 
more  marked  in  the  higher  grades  of 
each  article.  Few  goods  at  the  ex- 
treme prices  obtained  in  February  passed 
into  the  hands  of  the  home  trade,  con- 
sequently they  have   had   no   experience 


of  the  values  on  which  the  present  fall 
has  taken  place.  On  the  other  hand 
goods  purchased  at  the  October  sales 
are  reported  to  have  passed  into  con- 
sumption at  a  profit,  and  the  British 
fur  men  see  no  reason  why  business 
should  not  continue  satisfactorily  on  this 
level. 

The  China  fur  sales  in  April  were  very 
unsatisfactory  and  the  Japanese  sales 
were  not  any  better. 

It  is  stated  that  a  very  large  offering 
of  squirrel  skins  at  the  London  fur  sales 


were  nearly  all  withdrawn  or  bought  in. 
The  few  sold  out  of  the  collection  of 
555,441  skins  went  at  prices  between 
20  per  cent,  and  40  per  cent,  lower  than 
the  February  figures.  Beavers  were 
nearly  all  unsold  and  those  disposed  of 
realized  only  half-price.  Chinchilla  was 
unsold,  ermine  was  poor,  and  the  bulk  of 
fitch  remained  unsold.  Three  hundred 
blue  fox  out  of  a  collection  of  540  remain- 
ed unsold,  while  nearly  all  white  fox 
remained  unsold.  Russian  sable  sold  40 
per  cent,  cheaper. 


An  Attractive  Veil 

This  good-looking-  mesh  is  of  beige  French  net  and  is  worn  over  a  very  smart  little 

toque  of  brown  Milan  and  cire  ribbon.     The  illustration  just  gives  a  glimpse  of  the 

smart   little   suit  of  brown  Jersey   with   beige  satin   trimming. 
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Underwood  &  Underwood,  Ltd. 

FASHION  and  COMMERCIAL  PHOTOGRAPHERS 
OF  NEW  YORK 

Highest  grade  photographs  of  garments  on 
living  models   for   use   in   fur  and  clothing 
catalogues,    travellers'    samples,    street    car 
cards,  show  cards,  advertising,- etc. 

We  will  gladly  submit  samples  or  quote  prices. 
Any   information   desired   will   be  furnished 
without  obligation. 

FASHION  AND  COMMERCIAL  STUDIOS 

60  ST.  MATTHEW  STREET 
MONTREAL,  QUE. 

Illustrations      that 
really   illustrate   will 
sell  your  goods. 

Photographs  are  the 
'best      illustrationa 
They  own  inoe. 

See  page  79  this  is- 
sue. Thephotograpbs 
used    in    the    adver- 
tisement   were   made 
in     our     Montreal 
studios     for     Orkin, 
Ltd. 

MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,  Hat  Braids,  Dress  and  Mantle,  Dress  Cords  and  Girdles,  Artificial  Silk,  Braids  and  Ribbons, 
Embroidery  Silks,  Tassels,  Pom,  etc.  Upholstery  Cords  and  Trimmings,  Scroll,  Argyle,  Saddle  Bag  and 
Flat   Gimps,    DRESS    FRINGES,   Tassels,   etc. 

MADE    IN    SILK,    COTTON.    WOOL.    KTC. 

Artificial    Silk    Straw    Braids   for    Millinery    Hat   Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPINC   4.ND  STRICTLY  WHOLESALE  TRADE  ESPECIALLY  CATERED  FOR 


TELEGRAMS: 
DAVENPORT 
MACCLESFIELD 


P.  DAVENPORT 

BRIDGE  ST.  MILLS  -         -         MACCLESFIELD,  ENGLAND 


MANCHESTER 

OFFICE: 

39     PICCADILLY 


^►MOXo^ 


Canadian  \gant:  R.  C.  PARSONS.  U  FRONT  ST.  WEST,  TORONTO 
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Latest  Fashions  in 
"NIKROHAT"  MOURNINGS 

Mourning   Hats   made   of   finest    Peau   de   Soie, 

Grenadines,    Poplins,    and    lined  with    the   best 

taffeta  linings. 


M  401.     $6.00.     (Peau  de  Soie) 


M    406.     $5.00.     (Poplin) 


M  415.  $9.00.   (Peau  de  Soie  and  Grenadine) 


M  420.     $6.00.     (Peau  de  Soie) 


M  404.     $7.50.     (Peau  de  Soie) 


M  419.     $6.50.     (Poplin  and  Grenadine) 
All  these  styles  are  on  display  for  immediate  delivery. 

J.  M.  Orkin  &  Co.  Limited 

MONTREAL 

Ottawa      Quebec      St.  John,  N.B.      Sherbrooke      Three  Rivers 
403  Welton  Block,  Vancouver 


SO 
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! !  PANAMAS ! ! 


NEW  MODEL 

'  Prince  of  JVales  ' 
$36  &  $45  per  doz. 


We  have  just  received  a  shipment 
of  the  new  "Prince  of  Wales"  shape 
which  has  had  an  enormous  success 
in  felt.  We  stock  it  in  "Panama 
Toyo"  at  $36.00  and  $45.00  per 
dozen. 

We  are  in  a  position  to  fill  all  orders 
with  the  utmost  promptitude. 

JAMES  CORISTINE  &  CO,,  LTD. 

351-387  ST.  PAUL    STREET  WEST 
MONTREAL 
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Stimulate  Your  Bathing  Suit  Sales 

Ballantyne  Free  Electro  Service 

Use  these  electros  in  your  advertising  and  link  up  your  store  with  the  full 
page  color  advertising  in  the  Canadian  magazines  for  Ballantyne  Bathing 
Suits  for  Men,  Women  and  Children. 


To  be  correct,  smart  and  comfortable  are  all  possible  when  you  wear 
a  Ballantyne  Bathing  Suit.  It  is  not  merely  a  "Beach"  suit; — it  is  a 
"Bathing"  suit  and  whether  on  the  beach  or  in  the  water  its  wearer 
is  conscious  that  the  style  is  correct.  Ballantyne  Bathing  Suits,  which 
you  can  see  at  our  store,  are  all-wool  and  they  are  made  for  men. 
women  and  children. 

(Dealer's  Name) 


During  June  we  use 
full  pages  in  color  in 
the  leading  Canadian 
magazines  to  advertise 
Ballantyne  Bathing 
Suits  for  Men,  Women 
and  Children. 

This  is  the  time  when 
vacation  plans  are 
being  made,  and  adver- 
tising for  Summer  gar- 
ments attracts  unusual 
atention. 

Send  for  the  electros  we 
have  prepared  for  use  in 
your  newspaper  and 
circular  advertising. 
They  are  made  in  one 
and  two  column  sizes, 
and  depict  the  same 
picture  shown  in  our 
color  advertisements. 

Your  use  of  these  elec- 
tros will  add  to  your 
advertising  the  selling 
force  of  our  advertising 
and  point  out  your 
store  as  the  place  where 
Ballantyne  Bathing 
Suits  can  be  obtained. 

When  you   write,   spe- 
cify whether  one  or  two 
column  electros  are  de- 
sired, or  both. 


R.  M.  Ballantyne  Limited 
Stratford,  Canada 
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Novelties  in  Autumn  Hosier) 

IK  Miher  Mixtures  to  Enjoy  Greater  Vogue  Than  Ever,  With  Big 

I  >emand  for   Fine  and  Broad  Ribs — Lace  Silks  to  be 

Favored     Silk  and  Chamoisette  (ilove  Styles 

tor  Coming  Season. 


THE  genera]  trend  in  gloves  and 
hosii  i  y  for  women's  wear  during 
the     Fall    and     Winter    seasons    is 

fairly  apparent  as  seen  in  the  lines 
being  sent  bo  the  wholesalers  from  the 
mills  at   present. 

The  gauntlet  glov  !  in  four  different 
neutral  shades  will  he  the  leader  in  cham- 
oisette or  fabric  gloves,  while  in  silk. 
which  will  be  worn  late  in  the  Fall,  the 
gauntlet  with  knife-plaited  frill  at  th  - 
edge,  or  a  plain  narrow  band  of  contras- 
ting color  is  still  new.  Woolen  gloves 
are  manufactured  in  the  usual  yarns 
and  styles.  There  is  not  likely  to  be  any 
great  change  in  prices. 

Novelties   in    Hosiery 

The  leading  colors  in  hosiery  for  Fall 
are  navy  blue  and  mastic,  while  self- 
vertical  raised  stripes  are  a  popular  fea- 
ture in  pure  silk  hose.  Other  color  com- 
binations recently  seen  were  mixtures  of 
black  with  navy,  green,  tan  and  cordova, 
developed  in  silk  and  lisle.  In  black  hose 
wcio  several  lines  featuring  the  new 
lace  effect,  which  is  a  different  thing  to 
the  popular  "drop-stitch."  This  lace 
effect  is  used  for  .locks  as  well  as  for 
vertical  stripes.  In  the  mixtures  of  two 
tone  effects,  this  stitch  was  very  effec- 
tive, especially  in  old  gold. 

Heather  .Mixtures  Again 

In  the  heavier  lines  of  sports  hose 
some  charming  combinations  of  bronze 
and  green  were  shown.  Heather  mixtures 
will  be  more  popular  than  ever,  and  sev- 
eral new  shades  in  purple,  ^reen  and 
brown  effects  are  developed  in  both  fine 
and  broad  ribs.  The  new  soft  cashmere 
linish  is  especially  good  in  these  lines. 

The  market  for  these  goods  is  remark- 
ably steady  and  no  appreciable  change 
•  icipated. 


France  Is  Making 

Own   Fabric  Gloves 

Made    Phenominal    Strides    in    Building 
I:>  Own  Industry 

The  French  are  now  manufacturing 
their  own  fabric  gloves,  and  are  relying 
on  their  own  efforts  for  the  materials 
to  every  stage  of  production. 
Until  the  outbreak  of  the  war,  the 
content  to  admire  and  buy 
the  German   fabrics      with  iming 

of  manufacturing  for  themselves. 

In  1914  there  were  hardly  half  a  dozen 
looms    for    the    manufacture      of      glove 
fabric    in    the    whole    of    Prance.      Thous- 
ands -  f  this  basic  glove  material 
brought    into   the  countrv,  and    the 


French  manufacturers  were  perfectly 
content  that  it  should  be  so.  They  ad- 
mired the  perfection  of  the  German 
manufacture  and  business  methods,  and 
they  never  dreamed  of  competing  with 
their  efficient  neighbors  by  producing 
glove  fabrics,  dyes,  and  many  other 
articles   of  prime   necessity  to   them. 

At  the  beginning  of  the  war  the  French 
were  thrown  back  on  the  stocks  of  glove 
fabrics  that  lay  piled  up  on  thei  rshelves. 
These  were  sufficient  to  keep  their  in- 
dustry KoitiK  for  some  little  time.  Un- 
expected inroads  were  made  into  their 
supplies,  however,  as  the  demand  for 
fabric  K'loves  increased  in  proportion  to 
the  rise  in  the  price  of  kid.  The  day 
soon  came  when  the  s;love  manufacturers 
faced  a  serious  crisis  There  was  nothing 
to  do  but  to  manufacture  their  own 
fabric  and  build  up  a  new  industry  from 
the  bef>inninfi'  under  difficult  war  con- 
ditions. 

Confessing  their  own  weakness,  they 
sent  abroad  for  expert  mechanics,  who 
brought  the  required  machinery  with 
them  to  France.  "For  once,  says  "La 
Revue  Textile,  "a  new  enterprise  was 
fostered  an  1  encouraged  and  given  such 
financial  aid  as  was  necessary."  Various 
methods  were  tried  out,  and  the  most 
;  ractical  selected  and  installed. 

The  new  industry  developed  with  sur- 
prising success  and  vapidity.  The  French 
soon  were  able  to  supply  their  glove  in- 
dustry not  only  with  the  necessary  fabric- 
hut  with  fabric  made  of  French  yarn. 
Now-  that  the  war  is  over,  there  is  no 
thought  of  turning  to  Germany  for  any 
pssistance  in  this  line. 


HALIFAX    MERCHANT    DROWNED 

.The  death  occurred  through  accidental 
In  wning  at  Windsor,  N.  S.,  last  month, 
■f  Roland  (J.  .Morton,  a  Halifax  business 
man,  who  was  at  one  time  traveller  for 
a  Toronto  firm.  During  the  past  two 
years  Mr.  Morton  had  engaged  in  the 
dry  goods  busines  on  Gottinger  Street, 
Halifax.      He   was    :!!>   years   of 


A  DICTIONARY  OF 
DRV  GOODS   TERMS 

LINEN  AM)  SILK 

Alizarine  Dyes — A  series  of  very 
fast  colors.  Alizarine  is  the  color- 
ing principle  in  the  madder  root. 

Aniline  Dyes — Colorings  pre- 
pared from  benzole,  one  of  the  con- 
stituents of  coal  tar.  The  name  is 
from  anil,  the  indigo  plant,  as  ani- 
line is  a  substitute  for  indigo. 

Artificial  Silk. — Cellulose  (wood- 
pulp,  cotton,  etc.),  chemically 
transformed  into  a  gummy  solu- 
tion, threads  of  which,  after  being 
hardened,  present  a  glistening, 
white,  silky  appearance. 

Bale — European-silk  bales  weigh, 
net,  220V&  lbs.  Japanese  and 
Shanghai  bales  are  133  1-3  lbs.,  and 
Canton  bales  are  106  2-3  lbs. 

Bave — The  double  silk  filament 
emitted  by  the  silkworm. 

Bleaching  —  The  process  of 
bleaching,  generally  done  with  sul- 
phur or  peroxide  of  hydrogen  or 
sodium  for  silk.  Chlorine  is  the 
principal  agent  in  bleaching  cot- 
ton; sulphur  in  bleaching  wool. 

Block  Printing — The  printing  of 
fabrics  or  wraps  by  means  of 
blocks,  with  patterns  worked  on 
their  faces.     This  is  all  hand  work. 

Beer  —  Beer  in  Ireland  and 
"porter"  in  Scotland  are  terms 
used  in  linen  manufacture  and 
signify  40  threads  of  warp.  In 
some  cases  fineness  of  the  cloth  is 
expressed  by"  "beers"  or  "porters," 
thus  a  40  beer  or  40  porter  drill 
means  a  drill  containing  40  beers 
or  porters  in  a  set  width  of  cloth 
—usually  30  inches. 

Brocade — Silk,  a  term  now  ap- 
plied to  most  figured  silken  fabrics. 
Originally  it  was  used  to  denote 
only  those  silks  where  the  figures 
consisted  of  various-colored  wefts 
and  metal  threads  woven  into  the 
cloth  by  means  of  small  shuttles, 
which  were  passed  under  the  warp 
threads  in  such  daces  as  the  figure 
occurred,  instead  of  beinjj  thrown 
across  the  entire  width  of  the  work. 

Brocatille — A  thick,  figured  silk 
used  for  upholstery  purposes,  made 
with  an  extra  weft  of  linen  yarn. 
which  causes  the  satin  figure  to 
have  a  raised  or  plump  appearance. 

Broche  —  Fabric  enriched  with 
figures  or  design  in  relief. 

Buckram — A  strong,  coarse  form 
of  linen  material  of  plain  texture, 
highly-  finished;  used  for  linings 
and   for  binding  books  likely  to  be 

handled. 

Bundle  —  (Linen)  A  standard 
length  of  60,000  yards  containing 
200  cuts  of  yarn,  is  called  a  bundle. 
and  it  is  by  the  bundle  that  yarn 
is  usually  sold. 

Bobbin — A  spool  upon  which 
yarn  is  wound. 

(To  be  continued) 
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Fall  Showing  of  Sweaters  and  Scarfs 

Montreal  Makers  Feature  Pullover  Styles  for  Early  Fall  and  Coat  Models  as  the  Season 
Advances — New  Notes  in  Smart  Tarns  and  Scarfs — Color  Combinations  Are 

Good — Price  Advances  Slight 


DRY  GOODS  REVIEW  saw  two  in- 
teresting collections  of  sweaters 
and  knitted  accessories  in  Montreal 
this  month,  which  showed  the  trend  of 
style  in  these  lines  for  the  Autumn  sea- 
son, as  favored  by  the  larger  Canadian 
makers.  There  appear  to  be  two  distinct 
lines  in  sweaters  for  the  Fall  season,  the 
first,  for  early  Fall  is  developed  in  fancy 
stitches  in  pull-over  style,  with  flaring 
peplum  and  cuffs.  These  are  trimmed 
in  a  variety  of  ways,  generally  with  a 
narrow  edging  of  mohair  wool,  which 
exactly  resembles  Angora.  The  second 
line  shown  was  in  the  regulation  tailored 
coat-sweater,  which  however,  has  several 
charming  new  features  this  season. '  One 
smart  heather  coat  was  developed  in  a 
plain  stitch,  with  Tuxedo  collar  and 
vestee  of  the  same,  and  belted  with  the 
narrowest  of  patent  leather  belts. 
Another  smart  slipover  in  plain  stitch 
was  shown  in  Turquoise  with  Alpaca 
edging,  belted  in  patent  leather.  This 
style  had  a  square  neck,  and  had  a 
small  "modesty"  vest,  snapped  or  button- 
ed in,  to  be  removed  when  the  sweater  is 
worn  over  a  blouse. 

Knitted  Tarns 

A  new  feature  in  ladies'  and  child- 
ren's knitted  headwear  was  the  ripple 
tarn.  This  is  an  improvement  in  the 
same  style  shown  in  former  seasons,  in 
that  it  possesses  a  narrow  flaring  edge, 
about  one  and  a  half  inches  wide,  which 
is  really  the  hem  of  the  tarn,  allowed  to 
stand  free  and  makes  a  much  softer 
line  against  the  face  of  the  wearer.  This 
edge  is  usually  striped  in  a  contrasting 
color,  and  edged  with  alpaca  to  har- 
monise with  the  sweater.  Scarfs  were 
also  shown  in  the  plain  stitch  to  complete 
the    collection. 

The  mills  state  that  they  are  at  pres- 
ent hooked  ahead,  and  have  not  experi- 
enced any  depression  or  cancellation  of 
orders. 

Tricolette    Very    Fashionable 

At  another  equally  interesting  showing 
of  knitted  goods,  Jersey  cloth  was  a 
marked  feature  of  the  garments.  It 
seems  probable  that  the  death-knell 
has  sounded  for  the  silk  sweater  in  favor 
of  the  Jersey  or  tricolette.  The  Jersey 
coats  and  slipovers  lend  themselves  to 
the  use  of  narrow  far.cy  braiding,  and  are 
thus  ornamental  in  the  extreme.  Others 
were  trimmed  with  narrow  tucking  on 
the  Tuxedo  collar  and  removable  vestee. 
Turquoise  and  jade  are  the  leaders  in 
color. 

Cosy  For  The  Children 

In  headwear  a  very  new  wrinkle  was 
shown   in    a   combination   scarf   and    cap 


of  turquoise  yarn,  striped  in  emerald  and 
black.  This  line  should  prove  a  boon 
to  children  during  the  coming  winter,  as 
it  will  simplify  the  question  of  headwea' 
and  neckwear  at  one  and  the  same  time. 
The  long  scarf  ends  in  a  jaunty  tassel, 
and    as    it    is    double    during    its    entire 


length,  it  is  an  easy  matter  to  adjust 
a  head-size,  after  the  fashion  of  the  old 
time  tociue. 

There  is  no  marked  increase  in  the 
prices  on  these  lines  of  goods  from  last 
year's.  Sweaters,  such  as  those  described 
above,  will  retail  from  $8  to  $15  apiece. 


A  Real  Mermaid 


This    practical    one-piece   Jersey    suit    is    of   beige   with    trimming 

hands   of   black.       The  Jersey   cape   is   also   black,   while   the   neat 

little   cap   shows   a  contrast   in   j.-de 
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A  RTISTRY  of  dress  was  never  more  truly 
■*  *■  displayed  than  in  Penmans  1920  array 
of  Sweater  Coats.  You  will  find  a  pleasure 
in  showing  these  novel  designs  to  your  trade. 
Those  striking  harmonies  of  color,  that  in- 
dividuality of  design  and  trimming  will  prove 
your  best  salesmen  for  these  exquisite  lines. 
Their  durability  of  color  and  fabric  will  lay 
the  foundation  for  many  more  sales  in  the 
years  to  com° 


A 


Sweater  Coats 


"THE  STANDARD   OF  EXCELLENCE" 


165T 


Penmans  Limited,  Paris. 


Also  makers  uf  Underwear  and  Hosiery. 
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A  GOOD  SELLER 


WORN  ON 

TOE,    UNDER 

SOCK 


CUT 

HOSIERY  BILL 

80% 


ToSox  are  worn  on  the  big  toe  only — are  easy  tOj\vear — feel   good — can't    slip    off — 
will  not  wrinkle  or  roll  up. 

Where  they  have  been  introduced  they  are  selling  very  rapidly — a  fast  moving  stock. 
ToSox  sell  to  the  wearer  for  15c  allowing  retailer  a  good  margin  of  profit. 


Write 

for 

Sample 


Three    Sizes 

Large 

Medium 

and  Small 


Sold  on  Cards,  a  Pair  to  the  Card 


HALL  KNIT  CRAFT  LIMITED 

MANUFACTURERS 
1 26  Garden  Ave.  TORONTO 


Dainty,    Captivating    Underwear 

OY  showing  the  customer  Peerless  Underwear 
*-*  no  time  is  lost  in  selection. 

Its  well-made,  quality  appearance  wins  instant 
appreciation.  And  the  wearing  satisfaction  it 
gives  will  stamp  its  name  indelibly  on  the 
customer's  mind. 


For  Women — Children — Infants 


MOODIE'S 


Peerless  Underwear 
Company,  Limited 


Controlled  By 

J.   R.  Moodie  &  Sons,  Limited 

Hamilton,  Ont. 
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We 

Weave, 

Dye  and 

Finish 


Velours, 
Mohairs 

and 
Plushes 


THE  ORIENTAL  TEXTILES  CO.  LIMITED 

Oshawa         -         Ontario 

Salesrooms  : 

33  MELINDA  STREET 
TORONTO 


& 


Q 


,oso  (jar/wonts  \Jill  Ljoosj 
(your  LliYclGr^Gar  I  rack? 


IT  means  something  nowadays  to  be  able 
to  offer  your  customers  a  brand  of  un- 
derwear which  you  can  assure  them  is 
BETTER  than  ever.  We  invite  your 
critical  comparison  of  St.  George  Brand 
Scotch  Knit,  Heavy  Wool  Rib  and  Fine 
Elastic  Combinations  with  any  other  brands 
offered  you,  confident  that  you  will  re- 
cognize the  superior  quality  and  careful 
workmanship  which  will  satisfy  your  most 
particular  customers. 


/ 


./ 


Agents  : 
COYLE  &  RODGER  R.  COPPING  &  SON 

230  McGill  St.       -      Montreal  31  Melinda  St.        -         Toronto 

A.  R.  McFARLANE     -     Vancouver 


hi  Sohoheld  Woollen  Goulimitw 
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Gain  Your  Customers'  Goodwill — 
Sell  Them  Buster  Brown  Stockings 

THE  problem  of  buying  stockings  for  her  boy 
is  a  vital  problem  to  every  mother.  She  must 
buy  stockings  that  will  stand  the  boisterous  play 
of  a  healthy  boy.  She  must  buy  stockings  that 
will  fit  well  and  be  comfortable.  She  must  con- 
sider economy  and  durability. 

You  can  gain  your  customers'  goodwill  by  sell- 
ing them  Buster  Brown  Stockings  because  Buster 
Brown  Stockings  are  durable  and  economical. 

They  wear  longer cost  less  in  the  end.    You 

can  materially  increase  your  sales  by  displaying 
Buster  Brown  Stockings  prominently  in  your 
store. 

Buster  Browns  Sister's  Stockings  are  excellent  for  the  girls. 
Knitted  from  fine  two-thread  English  mercerized  lisle,  in 
Black,  Leather  Shade  Tan,  Pink,  Blue  and  White.  Well- 
shaped  and  moderately  priced. 

If  you  do  not  already  carry  Buster  Brown  Stockings  and 
Buster  Brown's  Sister's  Stockings,  your  wholesaler  can 
supply  you. 

The  Chipman-Holton  Knitting  Co.,  Limited 

Hamilton,  Ontario 
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TM£  MONARCH  KNITTING  COMPANY.  LIMITCO 


Monarch-Knit 

i 

Spring  and  Summer  Styles 

Have  you  placed  your  order  for  the  popular 
styles  shown  in  our  Spring  and  Summer  cata- 
log? These  models  include  the  season's  winners 
in 

Filet  Slipovers,  Tuxedos, 

Scarf  Shawls, 

Tarn  and  Scarf  Sets 


The  well-known  Monarch-Knit  standard  of 
quality  is  well  emphasized  in  every  number. 
You  will  have  a  Summer-long  demand  for  them. 
How  about  sorting  orders? 


If  you  have  mislaid  the  catalog  sent  you  earlier, 
write  us  for  another  and  it  will  be  forwarded  by 
return  mail. 


The  Monarch   Knitting  Co.,  Limited 

HEAD  OFFICE:  DUNNVILLE,  ONI'. 
Factories  at:  Dunnville,  St.  Catharines  and  St.  Thomas,  Ontario,  and  Buffalo,  N.Y. 
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Ideal  for  Summer  Wear 

The  popularity  of  OXFORD  Underwear  is  easily 
explained  in  its  delightful  finish,  so  comfortable  to 
the  wearer,  its  neatly  tailored  fit,  and  the  dainty  fin- 
ishing touches  throughout.  Added  to  these  features, 
the  satisfying  wearing  qualities  of  OXFORD  gar- 
ments prove  them  a  genuine  economy.  We  illustrate 
two   of  our  most  popular  lines. 

hands    of    your    jobbers,    or 


OXFORD 

Underwear 

for 

Ladies 


Summer  or  Light  Weight 

Vests         -         Combinations 

Complete  Range 


The  Oxford  Knitting  Company,  Limited 

Woodstock,  Ontario 

Western  Representative  :  T.  H.  Wardell,  102  Hammond  Block,  Winnipeg 


<)() 


/ 


Agmnts 

COYLE  &  RODGER 

230  McGill  St.,  Montreal 
R.  COPPING  &  SON 
31  Melmda  St.,  Toronto 

A.  R.  McFARLANE,  Vancouver 


KNITTED     GOODS 

Somothirid 
to  Look  for 


Dry  ('"nils  /,'•  < ,,  w 


StXiecrge 


Something 
to  Find    ° 


V, 


means  satisfaction  to  any 
man  who  has  ever  worn  St. 
George  Brand  or  St.  George 
"Woolnap"  Underwear.  Relatively  greater  satisfaction,  because 
these  garments  are  now  even  BETTER  than  before  the  war. 
That's  a   fact  that  will    appeal  to   underwear  buyers   these   tlays. 

Give   the    Fall    lines   your  critical   inspection.      Scotch 
"^  Knit,  Heavy  Wool  Rib  and  Fine  Elastic  Combinations 

— worthy  of  your  strongest  recommendation. 


Tni 

W  SGHOFIKLDWMLLI 

Oshawa.  Can aba 


wiifflm 


Plan    NOW   for    Fall    and    Winter 

We  ask  dealers  to  let  us  know  well  in  advance  their  needs  for  Fall  and 
Winter  Trade  in 

Priscilla  Brand 

Infants'  and  Children's   Woollies 

We  were  compelled  to  disappoint  some  dealers  during  the  past  season 
owing  to  shortage  of  material.  We  hope  to  avoid  this  during  the  coming 
months  if  you  place  orders  early. 

HENRY  DAVIS  &  CO.,   LIMITED,  259  Spadina  Ave.,  Toronto 


The    "CEETEE    SHEEP"    trade    mare    is 

what  your  best  customers  look  for  when 

buying  wool  underclothing— there  is  only 

one  grade  and  that  the  highest. 

Turnbull's    underwear,    which    competes    with    every    other    manufactured    in 

Canada,  sells  on  mer.t  and  every  garment  is  backed  by  60  years'  experience 

t  is  made  in  all  weights— sizes  and  prices  to  suit  every  require- 
u-nt     and   bears   the   diamond-shaped   label   as   illustrated. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

Also  Manufacturer*  of  Turnbull'a  Ribbed   Underwear  for  Ladies  and 
Children  and  Turnbull'a  "  M  "  Bands  for  Infanta. 


CEETEE 


THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT    SHRINK 


THIS 

e>^  TRADE  MARK 

15  ON  EVERY 

GARMENT 
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FORESIGHT 

IN  STOCKING  up  with 
this  exceptionally  hard 
wearing  and  eminently 
superior  underwear,  the 
progressive  dealer  dis- 
plays a  foresight  which 
augurs  well  for  his  store's 
success. 


There   are  few   to   equal  and 
none  to  excel. 

Ask  Your  Jobber 


Atlantic  Underwear 
Company,  Limited 

Moncton,  N.  B. 
E.  H.  Walsh  &  Company 

Montreal  and  Toronto 

Selling  Agents  for  Quebec,  Ontario  and 
Western  Provinces 


For  Women 
For  Men 


Build  Custom 

on  Circle-Bar  Quality 

People  who  have  a  keen  buying  sense  will  not 
waste  money  on  hosiery  of  inferior  quality. 
That  is  why  you  can  build  up  a  high  class  stock- 
ing custom  on  Circle-Bar  Hosiery. 

Our  trade  mark  stands  for  quality,  and  every 
pair  of  Circle-Bar  Stockings  gives  satisfaction  in 
style,  quality  and  durability. 

Circle-Bar  Hosiery  wins  the  confidence  and  con- 
tinued patronage  of  customers,  and  makes  your 
profits  sure. 

Latest  modes  in  silk,  wool,  mercerized,  lisle  and 
cotton. 

For  men,  women  and  children. 


The  Circle-Bar  Knitting  Co.,  Limited      hosier* 


For  Children 


Kincardine 


Ont 


ar  10 
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Smart  Accessories  for  Summer  Days 

Shops  Abound  in  Dainty  Parasols,  Bags,  Ribbons  and  Neckwear  With  Which  to  Enhance  the 
Midsummer  and  Vacation  Wardrobe — Rain  Sunshade  Leads  in  Umbrella  Fashions. 


TiiK  Chenille-spot  on  a  one  mesh  is 
leading  in  the  veil  modes  for  mid- 
summer travelling,  while  border- 
ed  effects  are  also  in  demand  for  wear 

with  the  smart  close-fitting  toques  that 
accompany  all  well-dressed  women  on 
motor  trips  these  days. 

For  town  wear  there  is  nothing  smart- 
er than  the  closely  fastened  type  of  veil 
which  sells  by  the  yard,  and  so  far  this 
on  the  call  for  the  yardage  veiling 
has  been  stronger  than  that  for  made 
veils.  The  patterns  are  firm  and  decided 
conventional  motifs  on  hexagon  meshes 
leading    for    tailor    made    effects. 

The  lace  veil  has  many  sponsors  for 
mid-summer  formal  occasions  while  very 
smart  draped  effects  are  introduced  with 
the  aid  of  the  made  lace  veil  heavily 
bordered  and  fine  in  mesh.  Small  up- 
turned models  have  had  an  unusual  vogue 
this  season  and  the  draped  as  well  as  the 
close  fitting  arrangement  were  equally 
effective.  The  front  flare  is  one  that  is 
unusually  becoming  to  many  types  and 
the  arrangement  of  the  veil  can  therefore 
be  made  to  enhance  the  lines,  and  give 
the  "finished"  effect  that  is  only  pos- 
sible when  a  carefully  chosen  veil  is 
worn. 

Bright  colors  in  Chenille  patterns  on 
black,  toupe  or  brown  veilings,  have  had 
quite  a  vogue  and  these  have  been  fav- 
ored principally  because  the  severity  of 
some  of  the  seasons  smartest  hats  war- 
ranted a  decorative  note  that  could  be 
supplied  in  this  way. 

For  Fall  it  is  expected  that  yardage 
veilings  will  bo  most  in  demand  and 
prices  are  expected  to  be  about  the 
same. 

Veil  Pins 

The  use  of  veil  pins  has  been  increas- 
ing, as  women  realized  the  improvement 
in  their  appcaramce  through  attention  to 
this  very  small  detail.  Now  they  have 
come  to  stay  as  an  ornament,  even  if  they 
are  not  at  all  times  a  necessity.  The 
smartly  veiled  sailor  or  tailor-made  toque 
is  invariably  brightened  by  the  presence 
of  a  small  cut  veil  pin  in  the  form  of  an 
arrow,  a  slender  bar,  or  a  crescent. 
Rhinestones  are  very  effective  in  this 
bit  of  jewellry  while  plain  silver  and 
cold  effects  are  also  good. 

Popular   Sunshade  Styles 

The  smartest  sunshades  and  those  that 
are  selling  the  best  are  those  that  are 
equally  serviceable  for  rainy  weather, 
according  to  the  -head  of  the  umbrella 
department*  of  a"~big  departmental  store, 
who  was  injH-viewed^mmediately  on  Ms 
return  from  KewYork. 

"The  fads  in  cretonne  and  batik  designs 
are  all  very  well  for  the  exclusive  trade- 
trips  to  fashionable  summer  resorts 
permit   of  more  startling   accessory   ap- 


pointments, but  for  the  average  woman 
who  wants  to  look  well  dressed  the  all- 
weather  parasol  is  the  most  practical," 
said  this  buyer.  "We  have  had  very 
little  demand  for  freakish  or  even  no- 
ticeable styles.  The  rain  or  shine  shade 
in  navy,  black,  dark  brown,  green  or 
purple  are  the  choice  in  the  majority  of 
cases.  These  have  been  selling  at  pricej 
ranging  from  $7  to  $14  and  higher,  of 
course,  for  some  lines. 

"The  fact,  too,  that  not  so  very  long 
ago  people  used  to  be  able  to  buy  a  very- 
good  looking  umbrella  for  $4  or  $5,  is 
another  reason  why  these  more  conser- 
vative styles  are  preferred.  Usually  $8 
or  $9  is  paid  and  for  this  outlay  the  pur- 
chaser wants  something  that  will  be 
practical,  but  that  will  also  look  well 
with  her  street  attire  in  nice  weather." 

The  day  when  the  umbrella  was  a  bul- 
gy, old  cotton  affair  with  a  hooked 
handle,  has  passed  with  other  ancient 
customs,  and,  the  1920  umbrella  has  be- 
come an  essential  accesory  that  accom- 
panies my  lady,  rain  or  shine,  if  she  so 
desires. 

The  ring  or  bracelet  handle  is  still 
very  popular,  while  the  very  newest 
modes  for  Fall  seem  to  incline  towards 
the  English  vogue  for  strap  handles  and 
medium  length  sticks.  The  ring  handles 
being  worn  just  now  feature  very  pretty- 
combinations  in  color  —  brown  shades, 
showing  rings  of  ambre  and  bronze,  or 
white  and  jade,  black  models,  ivory  and 
some  of  the  deeper  shades.  Navy,  the 
popular  vogue  for  jade  and  purple 
shades,  the  combinations  self-tones  with 
black  or  silver.  The  long  handles  are 
chosen  frequently  when  a  real  sunshade 
is  purchased  but  the  rain-and-sun  par- 
asols are  shorter  in  design,  and  often  de- 
signed with  the  strap  handle  so  that 
they  may  be  carried  over  the  arm  when 
not  in  use. 

Ribbon  Novelties 

The  shops  are  full  of  the  most  at- 
tractive accessory  novelties  in  ribbons, 
nets  and  laces,  designed  to  capture  the 
interest   of    mid-summer   shoppers.      The 


hand-tinted  ribbon  vanity  cases,  and 
powder  puff-holders  are  among  the  pret- 
tiest seen  this  season  and  they  are  sell- 
ing retail  from  50  cents  to  $2.00,  and 
the  demand  is  increasing.  Mirrors  are 
used  as  the  bottom  of  many  of  the  little 
bags,  and  tiny  floral  trimmings  in  the 
shades  that  harmonize  with  the  dainty 
pink,  blue,  primrose,  and  orchid  tints  of 
the  ribbon  are  used.  The  Robert  Simp- 
son Company,  of  Toronto,  devoted  an 
island  window  in  one  of  their  most  pro- 
minent entrances  to  an  exclusive  display 
of  these  dainty  accessories  this  month, 
using  orange  blossoms  and  high-priced 
bottled  perfumes  to  assist  in  the  effect- 
iveness of  the  window.  Great  round 
powder  puffs  and  others  mounted  an 
ivory  sticks  were  included  in  the  dis- 
play and  some  quaint  little  powder  puff 
standards  holdings  a  puff,  all  frilled  and 
ruffled  and  topped  by  a  dainty  doll  fig- 
ure by  which  the  puff  was  to  be  held. 

Neckwear 

In  the  neckwear  department  the  or- 
gandie vestee  and  the  turn-down  collar 
are  distinctly  the  favorites;  Tiie  former 
is  charming  in  colors  with  touches  of 
embroidery,  and  the  latter  is  nothing 
short  of  delectable  when  part  of  a  set 
and  fastened  with  a  chic  little  bow  of 
narrow  black  moire  ribbon.  One  such 
«et  was  seen  recently  in  Morgan's,  Mont- 
real, developed  in  fine  plaited  white  or- 
gandie, ornamented  by  varigated  flower 
designs  in  cross  stitch.  The  cuffs  were 
deeper  than  those  usually  shown  and 
were  finished  off,  as  was  also  the  snug 
turn-down  collar,  with  a  demure  black 
blow  The  greater  part  of  the  neckwear 
featured  at  present  is  of  the  colored  or- 
gandie plaiting  sold  by  the  yard. 

Handbags 

All  the  stores  are  featuring  handbags 
just  now  in  a  bewildering  variety  of  de- 
signs and  materials.  Comparisons  are 
well  night  impossible  among  the  high- 
priced  novelties  in  these  lines.  The  very 
latest  bag  is  made  of  ch*  nille  embroidery 
and  tinsel  thread  mtfunljgd  on  a  tortoise- 
shell  frame,  lined  with  -contrasting  taf- 
fetas and  containing  the  usual  acces- 
sories. The  shapes  favor  the  con- 
ventional oblong  or  rounded-  designs  in 
moderately  large  sizes  and  arc  finished 
with  unusual  daintiness  and  care.  One 
such  bag  was  of  black  and  chenille  with 
silver  metalic  embroidery,  while  another 
was  developed  in  tones  of  green,  brown 
and  blue  with  gold  thread.  Plainer,  but 
equally  handsome  bags  are  made  of  navy 
moire  silk,  with  a  large  flat  top  thickly- 
encrusted  with  beads  in  vivid  colors.  The 
under  side  of  these  tops  is  a  mirror  of 
generous  size.  Another  clever  little 
handbag  was  of  real  leather  irl  suit  case 
design,  with  a  mirror  oecup„vinp;  one  en- 
tire   side    and    fittings    of   the    first-aid 
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variety,  in  the  form  of  lip  stick,  rouge, 
powder,  comb  and  notebook.  Other 
novelty  bags,  entirely  composed  of  beads 
are  being  shown,  at  prices  considerably 
above  the  $50  mark.  These  prices,  to- 
gether with  tax,  will  tend  to  keep  these 
designs  exclusive. 


Art  in  Corsetry 

Advocated  by  Expert 


Speaking  to  a  representative  of  Dry 
Goods  Review,  an  experienced  sales- 
woman in  a  large  departmental  store 
emphasized  the  necessity  of  keen, 
thoroughly  trained  saleswomen  in  every 
corset  department.  This  corsetiere  be- 
lieves that  not  half  enough  attention  is 
given  even  by  the  biggest  stores  to  this 
department. 

"The  saleswoman  should  know  what 
corset  to  give  each  customer,  just  as  a 
physician  must  know  what  remedy  to 
prescribe  for  his  patient,"  she  said.  "The 
way  a  doctor  combines  the  necessary 
ingredients,  determines  hfis  skill.  In 
like  manner,  the  same  appplies  to  the 
way  in  which  a  corsetiere  selects  the 
different  corsets  to  correct  different  con- 
ditions." 

"Tc  be  a  successful  and  thoroughly 
capable  saleswoman  in  the  corset  de- 
partment entails  a  careful  study  of  hy- 
giene," she  declared. 

"You  must  know  the  anatomy  of  the 
body  and  its  functions.  You  must  know 
the  structure  and  functions  of  a  corset. 
In  other  words  the  science  of  furnish- 
ing a  corset  for  preventive  or  curative 
purposes  only  can  be  properly  executed 
if  every  corset  department  has  in  it  a 
health  station,  attended  by  women,  who 
by  training  and  experience,  have  suc- 
ceeded in  gaining  the  knowledge  that 
enables  them  to  understand  the  use  and 
abuse  of  corsets. 

"It  is  your  duty  as  a  trained"  corset 
woman  to  correctly  and  intelligently  ex- 
plain and  impress  upon  your  customers 
the  health  aspects  of  corsetry;  that  a 
woman  cannot  go  without  a  corset  with- 
out developing  some  physical  impair- 
ment, however  slight,  directly  traceable 
to  the  attendant  relaxation  from  lack  of 
proper  support." 

This  corset  expert  believes  that  the 
modern  corset  is  an  aid  to  every  woman 
in  poise  and  grace,  and  declares  that 
even  the  lightest  and  softest  corset  worn 
helps  to  set  />ff  to  greater  advantage 
the  costume  "worn. 


For  Vacation  Time 


Holiday-bent,  every  modish  woman  requires  one  or  two  very  attractive 
boudoir  caps.  These  two  delightful  ribbon  chiffon  and  lace  confections 
show  how  attractive  may  be  the  practical  cover-all  designs.  Ribbon  is 
more  profusely  used  than  ever  this  season.  The  model  to  the  left  is  of 
cream  lace  trimmed  with  pink  satin  ribbon  and  rosebuds.  The  srcond 
model  is  of  peach-colored  chiffon  with  shirred  ruffles,  satin  ribbon  and 
clusters   of    flowers. 


Novel  Price  Mark 


from  $90  to  $15,  unless  she  scrutinizes 
the  tag  carefully;  otherwise  a  sad  disap- 
pointment is  in  store. 


"PASTELS"  AT  ASCOT   £ 


London. — The  new  colors  seen  at  Ascot, 
with  the  pastel  tints  to  the  fore,  were 
pale  fuschia,  blue  with  a  mauve  tint,  blue 
"of  the  distant  hills,"  and  a  chocolate 
shade.  There  was  also  much  black  and 
white  worn.  The  different  shades  of 
pinks  and  yellow  are  enjoying  unchal- 
lenged popularity.  >•" 


Darwin's  Limited  of  Montreal,  have 
adopted  the  rather  original  method  of 
price  marking,  recently  employed  by 
Wanamaker's  of  New  York.  Every  model 
displayed  in  their  windows  bears  a  tag 
inscribed  as  follows: — 

$90.00 
TAKE  BACK   $15^)0 

This,  it  is  claimed,  is  an  improvement 
on  the  old  way  of  announcing  a  certain 
percentage  qjff  a  given  sum,  as  is  the 
custom  in  mark-down  sales.  It  was  found 
that  the  average  customer  was  weak  on 
percentage  calculations,  and  frequently 
assumed  that  20  per  cent,  off  meant  $20 
off. 

In  this  case,  it  may  also  happen,  that 
the  prospective  customer  will  be  deceived 
into  believing  that  the  article  is  reduced 


LINGERIE  NOVELTIES 

One  New  York  firm  is  showing  a  num- 
ber of  kimono  models  made  of  a  new 
silk  and  cotton  crepe,  in  striped  design, 
copied  from  the  hand-woven  materials 
used  originally  by  the  Turkish  women 
for  the  shawl-like  garments  whkh  they 
affect.  Trimming  consists  in  self  frills, 
or  in  flutingSfj&f  satin  ribbon. 

BarTporr  crepe  is  another  fabric  em- 
ployed!- for  slip-over,  breakfast  coat  or 
kimono  styles,  with  effective  embroidery 
in  floss.  On  one  number  this  embroidery 
is  arranged  to  give  a  panel  effect,  a  par- 
ticularly becoming  line.  Ribbon  piping 
in  contrasting  color  gives  a  good  finish. 
Many  of  these  are  shirred  on  elastic 
across  the  back  with  narrow  girdles  pass- 
ing around  to  the  front,  and  pockets  with 
frills  or  whatever  finish  is  given  to  the 
neck  and  fronts. 


!'l 
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Little  Things  Loom  Large  in  Paris 

French  Summer  Made  Brilliant  With   Flowered  Hats,  Frocks  and  Sunshades     Accessories 
Regarded  as  a  Most   Important   Feature  of  Dress     Smart  Gloves  and  Footgear 

Bags  and  lielts  Are  \  ery  Effective. 


Paris,  Prance,  June,   1920. 

EDITOR    Dry   Goods    Review:— Thw 
lettt  t    is    going   to   be   devoted   to 
Bundries    including    all    the    little 
thin'/*  that  are  of  great  importance. 
Hats 
Summer   hats   are   of  three   kinds,   ac- 
cording  to   the  garments   they  are  worn 
with: 

1.  Tailored  made  costumes,  which  are 
dressy  in  Summer,  will  be  accompanied 
by  toques  of  fine  black  satin,  little  trim- 
med with  anything  but  gold  point  de 
chainette  motifs  on  the  crown,  and  cov- 
ered with  a  fine  veil,  whose  latter  part 
is  beautifully  embroidered  and  hangs 
down  in  front  of  the  eyes  which  it  cov- 
ers, as  well  as  the  nose.  1'ke  a  masque. 
When  such  veiles  are  worn  for  travell- 
ing purposes,  they  hang  down  the  back 
in  a  most  elegant  manner.  At  the  end 
of  mourning,  too,  black  lace  is  thus 
worn  and  looks  very  effective. 

l'.  To  go  out  of  a  morning,  one  will 
wear  a  light  serge  gown,  same  as  describ- 
ed in  my  previous  letters,  and  with  it  a 
straw  hat  of  a  dark  shade,  with  little 
brims  often  turned  up  in  front.  In  that 
case,  only  this  turned  up  brim  will  be 
adorned,  either  with  a  feather  fringe, 
or  a  garland  of  rather  showy  flowers, 
gernanium  pink  and  red,  for  instance, or, 
also,  in  bright  shades,  with  raffia  embroi- 
dery. At  the  beginning  of  the  season, 
this  trimming  was  discussed  and  ap- 
parently, it  has  won  favor,  for  it  is  now 
very  popular.  (As  a  matter  of  fact,  it  is 
seen  on  everything:  dresses,  furniture, 
adornments,  etc.  .  .  .  ). 

3,  During  the  full  Summer,  white, 
pink,  straw-colored  hats  will  be  seen, 
in  nice  capelines  with  drooping  brims 
rather  important.  In  rice  straw  with 
black  velvet  bridles,  and  one  or  two 
beautiful  roses,  it  will  look  very  youth- 
ful. Most  of  them,  however,  will  be 
made  of  organdie,  trimmed  with  the  same 
material,  either  twisted  into  bows,  or 
ruffled  all  round  the  crown,  or  may  have 
a  garland  of  organdi  flowers  in  the  same 


hade  as   the   hat:    white   on   white,   light 
I)  u      on    light   blue. 

...  ill.  races,  where  lace  dresses  will 
he  extensively  worn,  we  shall  have  the 
same  shape  of  hats,  but  entirely  made 
of  lace  matching  the  dress,  and  the  effect 
will  be  charging,  especially  if,  at  the 
waist  and  on  the  hat  you  have  a  bunch 
of  flowers  of  the  same  kind. 

Neckwear 

This  item  has  been  the  object  of  much 
care  this  year:  the  style  of  fashion  be- 
ing towards  high  necks,  flat  bodices,  and 
lather  broad  skirts  as  a  rule,  Mary 
Stuart  collars,  deeply  frilled,  and  very 
high  behind  the  head,  are  very  much 
.  f  . .  '1  iiey  arc  always  made  of  or- 
gandie, generally  white,  which  looks  nice 
and  cool  in  the  Summer.  Most  of  them 
are  continued  into  a  waistcoat  that  goes 
down  below  the  waist:  it  accompanies 
tailored  costumes  very  well.  In  that 
case,  a  frill  at  the  bottom  of  the  sleeve 
finishes  it  up  neatly.  In  other  instances, 
we  have  only  a  dress  with  that  waistcoat, 
and,  instead  of  having  it  stitched  on  the 
bodice,  it  is  preferable  to  have  it  made 
in  connection  with  an  underblouse,  or 
simply  held  in  place  by  means  of  an 
elastic  belt.  Few  of  these  collars  arc 
elaborate;  they,  as  a  rals,  are  but  plain 
organdie,  nicely  frilled,  tucked,  or  gath- 
ered, and  duly  starched. 

Waistcoats,  on  the  other  hand,  are 
showy,  and  made  of  silk  of  several  gor- 
geous colors,  that  decidedly  enliven  the 
jacket.  However,  at  least  here,  an  ele- 
gant  lady  will  prefer  the  plain  organdie 
waistcoat. 

Belts 

The  belt  department,  far  from  being 
neglected  this  Summer,  seems  to  have 
fought  its  way  very  well  into  fash- 
ion. Belts  are  reduced  to  their  tiniest 
for,  apart  from  the  sashes,  which  are 
all  made  of  broad  taffetas  ribbon,  tied 
by  the  expert  hands  of  dressmakers,  one 
only   sees    half   inch    wide    leather   belts. 


These  are  very  nice,  though:  a  great 
many  are  in  black  patent  leather,  with  a 
band  of  suede  leather  threaded  through, 
in  the  shade  of  the  garment  it  accompan- 
ies, or  white.  Others  are  lined  with 
silk,  and  through  the  designs  cut  into 
the  leather,  one  can  see  the  lining. 

The  Morocco  art  of  working  leather, 
which,  as  you  know,  is  marvellous,  has 
enticed  our  belt  manufacturers  to  copy 
the  innumerable  models  shown  in  the 
museums  here,  and  we  have  some  very 
nice  specimens  indeed  of  embossed  and 
openwork  leather  (tan  in  that  case), 
trimmed  with  gold  filigree  work. 

Galalithe  has  also  found  its  way  into 
the  belt  department,  by  being  made  into 
chains,  or  cords  with  a  nice  buckle  in 
front.  Such  belts  are  grey,  or  showy 
green,  and  are  most  effective  on  dresses 
made  of  sponge  cloth. 

Necklaces 

Up  to  this  year  we  had  a  great  many 
Necklaces  made  of  galalithe  beads.  While 
these  are  still  seen  fairly  often,  they 
are  not  really  new,  and  their  vogue  has 
certainly  greatly  diminished.  The  only 
novelty  in  that  line  consists  if  a  motif 
of  open-worked  galalithe,  rather  big, 
which  is  worn  on  the  chest,  hanging  from 
a  black  silk  ribbon,  a  half  inch  in  width, 
which  replaces  the  old  necklace. 

But  the  really  fashionable  necklace  is 
a  kind  of  pendant,  made  of  worked  gold, 
sometimes  trimmed  with  diamonds  or 
pearls.  The  most  beautiful  specimens  I 
have  seen  were  a  kind  of  drapery  made 
of  three  tiny  garlands  of  roses,  marvel- 
lously chiselled  in  massive  gold,  that  lies 
flat  on  the  bare  throat. 

Bracelets 

Since  bare  arms  are  decidedly  the  fash- 
ion for  the  Summer,  it  follows  that  the 
vogue  of  bracelets  will  increase  accord- 
ingly. A  good  many  of  those  to  be  seen 
at  present  are  in  ivory:  plain  slave  rings, 
we  call  them,  in  a  nicely  veined  yellowish 


Novelties  in  Neckwear 

(1)  Hand-embroidered   net   trimmed   with   Val.   lace   (double  collar). 

(2)  Tucked   organdie   with    lace   insertion   and    lace   edge. 

(3)  Cream  tucked   net  trimmed  with  lace. 

(I)    Toast-tinted   organdie  with   lace  edge  and   velvet  bow. 

(5)  Cream    net,   hand-embroidered,   pleated   frill,   narrow  velvet   hows. 

(6)  Blue   organdie,   embroidered    in    mauve   and   cream — filet    picot   edge. 
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ivory,  sometimes  trimmed  with  diamonds, 
but  more  often  quite  plain.  Gold  brace- 
lets are  also  seen  sometimes,  but  less 
often  than  the  previous  ones  or  the  tor- 
toise shell  kind,  made  into  rings,  with  a 
thread  of  pure  gold  twisted  across,  or 
inserted  into  the  tortoise  shell,  or  mixed 
with  diamonds  and  pearl  insertions.  It 
is  most  beautiful.  Another  kind  of  brace- 
let which  is  very  fine  is  a  serpent  made 
of  tortoise  shell,  with  an  emerald  to 
make  the  head,  two  rubies  to  show  the 
eyes,  and  gold  and  diamonds  on  the  body. 
It  is  worn  above  the  elbow,  and  is  twisted 
two  or  three  times  on  the  arm. 

Gloves 

When  one  is  well  provided  with  such 
bracelets,  one  will  not  much  care  for 
gloves;  it  is  one  of  the  reasons  why  some 
people  will  wear  them  and  others  not. 

For  the  former,  we  have  silk  gloves, 
rather  long,  net  ones  openworked,  like 
the  ancient  styles,  that  look  very  nice 
with  the  present  old  fashioned  dresses 
Some  ladies  have  even,  in  the  same  man- 
ner, tried  to  bring  out  the  old  mitten,  in 
lace. 

Leather  gloves  are  very  much  the 
same  as  heretofore,  that  is  very  broad 
with  a  strap  gathering  the  fullness  at 
the  wrist.  In  other  instances  long  gloves 
will  be  in  white  kid,  with  turned  up  re- 
vers  of  pink,  light  blue  or  mauve  kid.  Tt 
is  very  dressy  and  effective. 

Bags 

In"the  way  of  bags,  we  have:  the  usual 
portfolio,  in  black  patent  leather,  all 
black,  or  pekine,  white  and  black,  and 
sometimes  checked.  Some,  in  the  same 
shape,  are  devised  in  faille,  plain  or  with 
two  or  three  bands  of  painted  silk.  Other 
leather  portfolios  are  in  red  brown  lea- 
ther, with  painted  flowers,  which  are 
very  fine. 

Other  bags  are  made  of  very  supple 
suede  leather,  or  silk,  cut  into  a  perfect 
circle,  gathered  in  an  ivory  or  tortoise 
shell  clasp.  The  originality  of  such 
bags  is  that  they  have  no  seam  on  the 
sides,  and  they  are  found  very  conven- 
ient, as  they  can  hold  any  amount  of 
things. 

Of  course,  clasps  are  very  fine:  some 
are  so  beautiful  that  it  is  quite  common 
to  give  them  as  a  valuable  Christmas 
present:  the  tortoise  shell  may  be  of  a 
very  fine  color,  and  have  some  precious 
stones  to  fasten  it.  The  same  applies  to 
the  ivory  ones  which  are  highly  in  favor 
at  present. 

Sunshades 

Sunshades,  'for  instance,  which  are  an- 
other item  of  ladies'  dressing  apparel  not 
to  be  overlooked  in  Summer,  have  most 
beautiful  ivory  handles:  some  are  but  a 
ball,  but  a  good  many  are  carved  into 
dogs  heads,  or  may  be  a  long  engraved 
handle,  as  was  fashionable  long,  long 
ago.  The  wrist  handle,  now  adopted  by 
everybody,  was  always  used  in  the  times 
when  these  shapes  of  handles  prevailed. 
When  rambling  through  museums,  it  is 
very  often  that  one  sees  them,  as  having 


belonged   to   people   in   the  XVIIth   cen- 
tury. 

The  present  sunshades  have  at  least 
10  or  12  bones:  these  are  not  curved,  bat 
are  exactly  like  the  very  flat  Japanese 
sunshade.  In  some  cases  a  flat  frill 
hangs  down,  but  the  most  fashionable 
are  these  parasols.  Some  are  plain,  be- 
ing made  of  grege  tussor,  with  a  band  of 
dark  silk,  others  are  made  of  silk  muslin 
covered  with  lace  (mostly  for  the  races), 
or  with  thick  gatherings  of  net,  mixed 
with  muslin  of  another  shade.  Tnese 
are  elaborate,  and,  as  fancy  is  perfectly 
well  admitted   in   that   line,   they   are   all 


With  Lace  Inserts 

A  beautiful  robe  de  nuit  shown  by  the 
Kassab  Kimono  Company,  of  Montreal.  A 
very  decorative  yoke  effect  is  achieved  with 
the  use  of  real  lace  and  wide  ribbon  laced 
through  the  silk  of  the  gown.  Lace  insets 
are   shown    also   in   the   sleeves. 


right,  but  I  have  seen  some  in  camoufled 
silk  that  were  a  great  deal  prettier.  This 
remnant  of  the  Great  War  is  very  ori- 
ginal, and  the  hues  of  sunshades  thus  de- 
vised allow  everybody  to  have  one  de- 
cidedly different  from  one's  neighbor.  At 
the  seaside,  they  will  be  found  most 
charming. 

Shoes 

To  close  this  letter,  let  me  tell  you  a 
few  words  about  shoes. 

As  is  usual  at  this  time  of  the  year, 
shoes  are  worn  in  preference  to  boots. 
For  dressy  purposes,  they  will  be  in  pa- 
tent leather.  The  American  pointed 
shape,  as  shown  in  the  American  houses 
here,  does  not  seem  to  be  adopted  by  the 
majority  of  boot  makers  here.  Of  course, 
our  shoes  are  less  round  tipped,  but  one 
need  not  take  one  or  two  sizes  longer 
to  get  a  boot  that  will  fit. 

Brown  leather,  reddish,  is  made  into 
the  staple  style  called  "Richelieu,"  and 
sometimes  "derby"  shape.  The  fashion 
is  to  wear  the  narrowest  possible  laces, 
and  to  hide  the  knots  which  must  not 
how. 

White  suede,  or  canvass  shoes  will  do 
very  well  for  country  wear,  and  be  made 
into  pumps  with  a  leather  (or  canvass) 
strip  that  will  cross  over  the  foot,  and 
be  fastened  behind  by  a  button,  unless  it 
is  long  enough  to  come  back  to  the  front, 
thus  encircling  the  ankle,  in  the  same 
manner  as  a  "cothurn"  lace. 

Heels  are  less  high  than  heretofore, 
except  on  very  dressy  ball  room  slippers, 
and  patent  leather  shoes. 

On  the  whole,  there  seems  to  be  a 
growing  tendency  towards  less  extrava- 
gance in  every  way.  The  high  cost  of 
living  and  the  uncertainty  of  things  all 
over  the  world  account  for  it. 


Yours  very  truly. 


/e 


Gsell 


NEW   KUYER  FOR  FREIMAN'S 

Miss  S.  F.  Woolway  has  been  succeed- 
ed by  Mr.  J.  M.  Orkin  as  buyer  of  mil- 
linery for  A.  J.  Freiman,  Rideau  Street, 
Ottawa.  Mr.  Orkin  is  well-known  as  he 
was  formerly  connected  with  the  whole- 
sale trade. 

OPENING  NEW  SPECIALTY   SHOP 

Manager  M.  H.  Rossy  has  opened  the 
Ladies'  Exclusive  Shop,  at  362  Bank 
Street,  Ottawa,  where  a  full  stock  of 
blouses,  lingerie  and  hosiery  will  be  of- 
fered at  prices  that  the  proprietor  says 
will  be  found  a  saving. 


FIREMEN  DO  GOOD  WORK 

Fire,  which  broke  out  during  the 
evening  of  May  18th,  did  damage  of 
about  $50,000  to  the  stock  of  A.  J.  Alex- 
ander's Ltd.,  Sparks  Street,  Ottawa.  The 
dense  smoke  from  the  fire  made  it  a  very 
difficult  one  to  fight  and  the  firemen  are 
to  be  congratulated  upon  the  result  of 
their  work  which  kept  the  fire  controlled 
within  the  building  with  the  exception 
of  slight  damage  to  the  photographic 
supply  store  next  door.  It  is  understood 
that  the  loss  is  covered  by  insurance. 
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VELVETS 

I  low  to  (lean  Them 


The  word  velvet  comes  from  the  Ital- 
ian "velluto,"  feeling  woolly  to  the  touch, 
while  the  word  plush  originated  from  the 
French  word  "peluche,"  which  is  French 
for  shaggy. 

Velvets  and  other  pile  fabrics  are 
woven  in  two  pieces,  one  over  the  other, 
with  the  pile  threads  woven  back  and 
forth  between  them.  A  knife  travels 
between  the  two  pieces  cutting  the  pile 
threads  so  as  to  leave  the  ends  standing 
up  straight.  Velvets  used  to  be  woven 
over  wiles  and  cut  by  hand,  but  this 
method  is  practically  obsolete.  Cheap  vel- 
vets are  made  of  cotton,  while  the  fine 
velvets  are   made  of  silk. 

All  velvets,  regardless  of  the  quality, 
should  be  thoroughly  dry  cleaned.  The 
success  in  velvet  cleaning  depends  on 
the  care  and  skill  used  in  dry  cleaning 
them. 

White  cotton  velvets  and  corduroys 
most  always  need  wet  cleaning  and 
bleaching.  The  washing  can  be  done  by 
hand  or  in  the  washing  machine  as  pre- 
ferred, a  good  soap  bath  being  used  and 
the  bleaching  done  with  Javelle  water  or 
chloride  of  lime  bleach  as  it  is  sometimes 
called.  Before  bleaching  this  class  of 
goods  they  should  be  carefully  examined 
to  see  that  the  garment  does  not  have 
any  silk  about  it.  Silk  will  turn  yellow 
when  placed  in  chloride  of  lime  bleach 
and  it  is  almost  impossible  to  get  it 
white  again.  After  being  thoroughly- 
rinsed  and  extracted,  the  garments 
should  he  dried.  Corduroy  skirts  and 
jackets  should  be  carefully  measured  be- 
fore washing,  as  there  is  more  or  less 
shrinkage  to  this  class  of  goods. 

Light  colored  velvets,  such  as  light 
blues  and  pinks,  are  washed  by  brushing 
with  a  soft  brush,  using  cold  water  and 
Tetrapol,  and  scoured  in  the  last  rinse 
with  acetic  acid. 

Dark  colored  velvets,  such  as  blue  and 
black,  as  a  general  rule,  need  only  a 
brushing  with  clear  water.  If  the  color 
seems  to  run,  add  a  little  acid  to  the 
water. 

In  spotting  velvet  it  is  advisable  to 
use  a  brush  rather  than  a  rag  or  dauber. 
Velvets  will  stand  brushing  very  well, 
but  if  rubbed  the  places  will  show  up  af- 
ter the  finishing,  and  in  some  cases  the 
pile  will  be  removed  entirely.  The 
most  difficult  spots  to  remove  from  vel- 
are  paint,  tar,  varnish  and  pitch. 
In  most  cases  they  leave  marks  on  the 
pile.  These  spotting  marks  are  explained 
by  the  fact  that  the  colvents  employed 
in  removing  these  spots  generally  affect 
the  color  of  the  pile  of  the  velvet. 

In  finishing  velvets  they  should  be 
placed  on  a  steaming  board  or  press  ma- 
chine with  the  pile  side  up.  The  steam 
should  come  through  the  bottom  and 
pass  up  through  the  pile,  raising  it  as 
it  goes,  at  the  same  time  the  material 
should  be  brushed  with  a  soft  brush.  The 


"CREDIT  THE  CURSE  AND   DAMNATION   OF 

RETAIL  BUSINESS,"  SAYS  GEO.  MAYBEE 

MOOSE  JAW.  June  10. — Straight  jabs  from  the  shoulder  enlivened  the 
address  that  George  Maybee,  Moose  Jaw's  shoe  manufacturer,  delivered  to 
the  retailers  at  their  Wednesday  evening  session.  Discussing  the  difficulties 
merchants  face  in  competing  with  the  catalogue  houses,  Mr.  Maybee  told 
them  that  the  remedy  was  in  their  own  hands,  and  that  by  improving  their 
methods  of  doing  business,  and  possibly  forming  a  co-operative  buying  or- 
ganization, they  could  put  the  mail  order  houses  out  of  the  running. 

"First  of  all,  though,  you  must  eliminate  the  credit  system  from  your 
business  forever,"  said  Mr.  Maybee.  "Credit  is  the  curse  and  damnation  of 
retail  business.  He  used  to  believe  we  could  tax  or  legislate  the  mail  order 
house  out  of  business.  We  can  never  do  that  because  the  mail  order  house 
is  the  consumers'  friend  and  you  will  never  get  any  legislation  without  the 
support  of  the  consumer. 

"Hut  you  can  'get'  the  mail  order  house  if  you  want  to.  First,  you 
merchants  have  to  begin  to  like  each  other.  Cut  out  local  jealousies  and 
show  that  you  are  big  enough  to  go  to  the  man  you  scrap  with,  shake  hands, 
and  say,  'Let's  be  friends.' 

"Then  you  have  to  improve  your  business  methods.  A  great  many 
merchants  who  are  in  business  to-day  ought  to  be  running  circuses.  You 
should  establish  a  buying  centre  for  yourself  Meet  the  mail  order  man  on 
bis  own  ground.  Have  your  own  jobbing  house  and  eliminate  the  middle- 
man." 


brushing  should  be  done  all  the  same 
way.  While  steaming  velvets  the  hands 
should  be  kept  off  the  pile  as  much  as 
possible. 


'Adieu !  Darning 
Basket" 


Big  Silk  Sale 

At  Henry  Morgan's 


Thousands  Throng   and   Purchase   Price- 
Reduced  Silks  of  All  Kinds 

Over  3,000  women  shoppers  were  serv- 
ed before  noon  at  the  opening  day  of  the 
recent  big  silk  sale  conducted  by  Henry 
Morgan  Co.,  of  Montreal.  Seventy-five 
additional  clerks  were  required  to  handle 
the  crowds.  The  sale  continued  for  sev- 
eral days,  clearing  20,500  yards  of 
French  and  Swiss  silks,  to  clear  the 
shelves  for  new  stock. 


No  Need  to  Worry! 
Customer  Will  Know 


"It  is  the  intention  of  the  Act  that  the 
purchaser  shall  pay  the  luxury  tax  and 
know  that  he  is  paying  it,"  said  Mr.  G. 
W.  Taylor,  Assistant  Commissioner  of 
Customs  and  Assistant  Deputy  Minister 
of  Inland  Revenue,  in  a  statement,  in  re- 
gard to  the  important  ruling  given  out 
by  that  department,  as  to  the  collection 
of  this  tax. 

Furthermore,  every  person  selling  or 
dealing  in  the  articles  upon  which  taxes 
are  imposed  may,  according  to  the  re- 
solutions submitted  by  the  Minister  of 
Finance,  be  required  by  the  Minister  to 
take  out  an  annual  license  therefor, 
which  license  may  be  withheld  or  with- 
drawn in  the  case  of  those  obviously  fail- 
ing to  comply  with  the  Act. 


The  family  darning  basket  is  facing 
a  unique  situation  Father's  socks  may 
disappear  forever  from  the  well-known 
group  representing  the  largest  and  the 
smallest  member  of  the  household,  and 
the  in-between  ones,  too,  for  it  is  al- 
together likely  that  father  won't  poke 
his  big  toe  through  either  his  best  silk 
socks  or  his  woolen  ones  either. 

The  Hall  Knitcraft  Company,  of  To- 
ronto, is  responsible  for  lightening 
mother's  work  on  darning  morning. 
They  have  contrived  a  pair  of  sox  espec- 
ially for  the  big  toe  which  is  always 
poking  its  way  through  the  sock.  This 
new  devise  is  called  "Tosox,"  and  is  al- 
ready honored  with  a  great  many  staunch 
admirers.  The  miniature  sock  is  just 
slipped  on  over  the  big  toe,  then  the 
sock  is  pulled  on,  and  the  wearer  can 
walk  miles  and  miles,  and  his  big  toe 
will  never  find  its  way  through  his  sock. 
One  man  who  has  been  wearing  "Tosox," 
ever  since  he  first  heard  of  them  says: 

"They  are  simply  splendid.  I  have 
not  known  the  discomfort  of  feeling  the 
hole  in  my  sock  grow  momentarily 
through  the  day  since  I  have  started  to 
wear  "Tosox."  They  are  not  hot,  as 
some  people  seem  to  think,  in  fact  they 
would  hardly  be  noticed  except  for  the 
foot  comfort  they  give." 


RETURNED   FROM  ABROAD 

J.  O.  Bourcier,  the  silk  man  of  Mont- 
real, has  returned  from  a  buying  trip  to 
European  markets. 


Dn/  Goods  Review 


Demand  Increases  for  Better  Corsets 

Buyers  in  Important  Toronto  Stores  Report  Business  ioo  Per  Cent.  Better  Than  in  1916 — 

Experienced  Corsetieres  Fit  Big  Majority  of  Sales — Wasp  Waist  Will  Not  Come 

This  Fall — Pink  Favorite  Undergarment  Shade. 


BUSINESS  to-day  is  one  hundred 
per  cent,  better  than  it  was  in 
1916,  said  a  buyer  of  corsets  and 
underwear  in  one  of  the  leading  Canadian 
department  stores  in  Toronto,  and  in  the 
ordinary  selling  lines  the  price  increase 
is  only  about  fifty  per  cent.  At  a  glance, 
these  figures  show  that  the  volume  of 
Canadian  business  is  steadily  mounting 
in  spite  of  advanced  costs,  labor  short- 
age, and  much  general  unrest.  In  some 
exceptionally  popular  lines  the  demand 
so  far  exceeds  the  supply  that  the  manu- 
facturer is  unable  to  keep  up  with  his 
orders,  and  is  searching  for  fabrics, 
laces,  etc.,  wherewith  to  feed  his  ma- 
chines. 

As  is  the  case  with  the  American 
trade,  there  is  in  Canada  the  constant 
demand  for  change  and  variety,  and  for 
just  this  reason  the  Canadian  merchant 
finds  that  both  American  and  the  Can- 
adian-made corsets  are  popular  with 
Canadian  women.  As  for  the  styles  de- 
manded to-day,  there  is  no  trend  toward 
the  enlarged  hip  line.  All  buyers  find 
the  purchaser  is  not  asking  for  it,  nor 
is  the  buyer  considering  it  seriously.  And 
the  Canadian  manufacturer,  any  more 
than  the  American,  is  not  making  pro- 
vision for  the  return  of  the  old-time 
"wasp  waist." 

Straight  lines,  very  low  busts,  and 
normal  waistlines  have  been  and  con- 
tinue the  prevailing  features-  of  the  1920 
Spring  and  Summer  trade.  There  is 
everywhere  a  growing  desire  for  corset 
fitting  in  Toronto  stores  which  spells 
higher  grade  corsets,  fewer  returns  and 
greater  satisfaction  in  every  respect. 
Some  houses  claim  that  fully  half  of 
their  customers  are  fitted,  others  give 
a  lower  percentage  but  none  below  one- 
fifth. 

The  untrained  salesgirl  is  being  grad- 
ually replaced  by  the  experienced  cor- 
setiere,  and  new  fitting  rooms  are  be- 
ing added  constantly.  The  advertising 
of  high  class  corset  houses  is  greatly 
aiding    this    improvement   in   demand. 

The  replies  which  buyers  give  to  the 
question  of  the  price  of  the  best  selling 
corset,  are,  of  necessity,  varied,  but  five 
dollars  seems  to  be  a  fair  average  for 
the  most  popular  corset.  About  three- 
quarters  of  the  corsets  sold  are  back 
lacing,  although  the  front  lacing  has 
many  ardent  devote2s,  and  is  gaining 
favor. 

The  new  bandeau  is  more  popular,  es- 
pecially among  the  younger  purchasers 
than  the  brassiere,  and  the  preference  is 
swinging  toward  the  back  fastening  for 
all  but  the  very  stout  figures. 


The  sheer  waist  has  rung  the  death 
knell  of  the  fitted  or  built  up  shoulder 
strap  in  knitted  underwear,  buyers  say. 
Either  ribbon  bands,  or  none  at  all,  dis- 
tinguish the  better  lines,  and  the  ten- 
dency is  toward  severely  plain  garments. 
Glove  or  Italian  silk  is  in  its  hey-day  of 
popularity,  the  preferred  color  being 
pink  or  flesh.  In  fact,  in  practically  all 
lines  of  silk  underwear  pink  predomintes. 
Orchid  is  solid,  and  there  is  a  small  de- 
mand for  the  very  brilliant  and  darker 
colors,  but  flesh  and  pink  are  given  the 
highest  place  on  the  color  list. 

Brassieres 

The  newest  brassieres  show  as  little 
change  in  line  as  do  the  Fall  corsets, 
which  is  proof  additional  of  the  predic- 
tion that  the  wasp  waist  is  not  coming 
back  into  vogue  so  far  as  corsets  are 
concerned.  For,  of  course,  if  corsets 
were  really  to  be  changed  to  conform 
with  the  wasp-waist  form,  brassieres 
would  naturally  have  to  follow  suit,  since 
as  the  natural  supplement  of  the  corset, 
they  must  continue  and  fall  in  with  its 
lines. 

So  far  as  can  be  judged  from  advance 
notices  of  the  new  lines,  however,  no 
radical  changes  of  any  kind  are  con- 
templated, both  brassieres  and  bandeaux 
following  the  lines  to  which  we  have  be- 
come accustomed,  and  which  have  proved 
so  attractive  and  adequate  in  molding 
Milady's  figure.  Several  little  touches 
of  improvement  have,  as  usual,  been  add- 
ed to  the  various  models.  One  of  the 
most  interesting  of  these  is  the  introduc- 
tion of  the  slipover  bandeau,  developed 
in  fine  materials,  and  which  takes  the 
place  of  the  camisole,  even  to  the  re- 
moval of  front  or  back  closing.  A  sys- 
tem of  back  lacings  are  drawn  to  the 
front  and  tied,  thus  insuring  a  snug  fit, 
so  necessary  for  this  type  of  garments. 
It  is  said  that  these  are  meeting  with 
much  approval  from  the  trade. 


The   Undergarment   Situation 

Deliveries  of  Philippine  undergarments 
are  reported  poor  by  some  merchants, 
limiting  the  distribution  of  these  goods, 
but  the  garments  coming  from  France 
have  much  in  their  favor,  they  say.  They 
are  very  beautifully  made,  delicate  in 
texture,  of  softest  tint,  and  distinguish- 
ed by  the  unmistakable  French  touch. 
Then  too,  they  are  really  priced  at  pre- 
war figures  because  of  the  decline  in  the 
value  of  the  franc,  which  formerly  was 
worth  twenty  cents,  but  to-day  is  quoted 
at  about  seven.  The  French  are  sending 
over  the  finest  of  white  hand  embroider- 
ed garments  which  can  be  sold  in  Can- 
ada as  low  as  five  dollars. 

Canadian  buyers  are  planning  a  tre- 
mendous sale  of  envelope  combinations, 
while  in  the  past  month  closed  knickers 
with  elastic  at  waist  and  knee  have  re- 
ceived unprecedented  attention. 


PERMIT  ISSUED 

A  permit  has  been  issued  to  the  T. 
Eaton  Company,  Limited,  for  a  $75,000 
addition  to  their  store,  fronting  at  24 
West  Queen  Street.  This  was  the  site 
formerly  occupied  by  one  of  the  retail 
branches  of  the  Wm.  Davies  Company. 


WILL  ORGANIZE  A  RETAILERS' 
TRUST  CO. 

Moose  Jaw,  June  10. — It  was  de- 
cided at  the  convention  of  the  Sask. 
R.  M.  A.  that  steps  will  be  imme- 
diately taken  to  organize  the  Re- 
tailers' Trust  Company,  a  charter 
for  which  was  taken  out  some  years 
ago.  The  new  corporation  will  have 
an  authorized  capital  stock  of  $50,- 
000,  of  which  $10,000  must  be  sub- 
scribed and  $5,000  fully  paid  up 
before  business  can  commence. 

The  company  will  be  placed  in 
charge  of  a  competent  and  experi- 
enced trust  company  officer,  and 
will  be  operated  for  the  benefit  of 
the  retail  merchants  of  the  pro- 
vince, conducting  a  regular  trust 
company  business. 

It  was  felt  that  merchants  who 
get  into  financial  difficulties  would 
be  much  better  protected  in  mak- 
ing an  assignment  to  what  would 
be  essentially  their  own  trust  com- 
panies, although  one  or  two  mer- 
chants present  warned  against  em- 
barking upon  an  enterprise  so 
fraught  with  difficulties. 

The  capital  stock  of  the  company 
will  be  offered  to  members  of  the 
association  for  subscription. 
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RIBBONS 


Seasonable  Shades 


Wide 
Plain 
Striped 
Subdued 


Superb  Designs 


Narrow 
Fancy 
Flowered 
Brilliant 


P 


Ribbons   Will   Sell 


DON'T    LOSE    SALES 

because  your  customer  refuses  to  pay  hi&h  prices  plus 
the  luxury  tax  for  the  little  dainty  things  she  craves,  such 
as  Camisoles,  JBoudoir  Caps,  etc.  Show  her  how  she  can 
make  them  in  no  time  with  a  couple  of  dollars  worth  of 
ribbon. 

We  are  specialists  in  ribbons.  Probably  you  know  the 
ribbons  that  &et  the  big,  call  now,  but  if  not,  send  us  an  open 
order  and  we  will  see  that  you  &et  merchandise  that  you 
need.     We  have  no  dead  stock. 


RIBBONS   LIMITED 

100    Wellington    Street    W«t,   TORONTO 
McDermott  and  Arthur  Streets,  Winnipeg 
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Made  in  Canada 

Help  build  Canada  by  buy- 
ing   Canadian  -  made    goods 


r  l^HE  Gossard  dealer  who  sells  Gossard  Corsets  and  Brassieres  sells 
■■■  the  product  of  Canadian  factories.     He  sells  merchandise  made  in 
Canada  by  Canadians. 

Two  huge  Gossard  factories  in  Canada — one  at  Toronto  and  one  at 
Drummondville,  P.Q. — manufacture  exclusively  for  the  Canadian  and 
British  export  trade. 

The  new,  large  factory  at  Drummondville  is  producing 

in  large  quantities,  and  were  the  material  situation  satisfactory,  our 
merchants  would  soon  be  receiving  their  orders,  filled  in  full,  within  a 
reasonable  time. 

Both  factories,  six  days  in  the  week,  are  bending  their  whole  energies 
to  the  problem  of  meeting  your  needs,  and  the  immensity  of  produc- 
tion assures  every  Gossard  distributor  a  fuller  share  of  Gossard  mer- 
chandise. 

We  must  still  urge  our  dealers  to  pay  particular  attention  to  their  re- 
quirements and  order  promptly  and  often  for,  although  merchandise  is 
being  produced  in  much  larger  quantities  than  ever  before,  the  de- 
mand is  far  from  being  met. 

Remember  this:  When  you  buy  Gossard  Corsets,  the  original  front- 
lacing  corsets,  your  money  is  worth  ioo  cents  on  the  dollar,  and  it 
goes  into  the  pockets  of  Canadian  workers. 

jhe  Canadian  H.  IV.  Gossard  Co.,  Limited 

284-286   West  King  Street,    Toronto 
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Phoenix 

jKovelry 

Company 

154    Pearl  Street 
Toronto 


i M  -<4^*jc  o/  5martn##s  ana   Daintiness  is  found  in 

PHOENIX 
ORGANDY  NECKWEAR 

in  such  appealing  shades  as 

TOAST  MAIZE 

ORCHID  FLESH 

NATTIER  BLUE  GREY  AND  NAVY 

Frilled  Vesting  by  the  yard,  with  narrow  width  to 
match  for  the  collar  and  cuffs,  in  Organdy,  Picot 
Edge  and  Embroidery. 

Plain  Net  effects  and  dainty  Laces. 

Lace  Points  in  Venise,  Batiste,  Oriental  and  Punch 
Lace.     Colored  Organdie  in  all  shades. 

PROMPT  DELIVERY 
"Better"  Neckwear  for  the  "Better"   Stores 


o 

% 

O 
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&f)e  WUntevn  Heatljer  #oobs  Company,  itmtteb 

Manufacturers  of 

Jf  ine  leather  <©oobs 


-moving- 

from  1191  Bathurst  St.,  Toronto 

Will  all  our  friends  please  note  that  our  address  now  is 

255-257  Richmond  St.  West,  Toronto 

A  very  convenient  location  in  the  heart  of  the  business  district — 

where  all  communications  should  be  sent. 


Telephone  Adelaide  1  z<)<) 


Our  Fall  line  is  now  ready  and  will  be  shown  by  bur  Travellers, 
who   are   starting   on   their   usual  trips  by  the  15th  of  June. 
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Alma  Francis, 
stage  and  screen 
artist,  wearing  a 
dress  creation 
trimmed  with 
"J.  C."  SATIN 
DE  LUXE 
xtXBBON 


"J.C."  RIBBONS 

help  to  translate  the  newest  modes  in  many  interesting  versions — 
adding  a  finesse  to  dress. 

"J.C."  are  America's  Best  Ribbons — there's  one  for  every  need — 
buy  them  by  name — 

SATIN  DE  LUXE  VIOLET 

LADY  FAIR  SANKANAC 

TROUSSEAU  DEMOCRACY 

(Registered  trade  mark  name) 

JOHNSON,  C0$ZDIN;&  COMPANY,  Inc. 

"America's  Best  Ribbons" 

40  East  30th  Street,  New  York 


■ 


V 


102 


DRESS      ACCESSOR] ES 


/>/•//    (limits     /,'.    |  ii   II 


None  Better  Anywhere 

is   the  unanimous  verdict    passed   bv  the   public 
on    our    COTTON,    SILK,    and    MERCERIZED 

Corset  and  Shoe  Laces 


In  black,  and  a  variety  of  new  and  harmonious 
shades. 

Continually  in  request,  our  laces  have  merited 
their  sound   reputation  because  they  are: — 

Durable   and   smart — the   pinnacle   of   achieve- 
ment in  the  manufacture  of  laces. 

Commodious   merchandise — put  up  in  bundles, 
pairs,  or  boxes. 

Of  Canadian  manufacture — material  and  work- 
manship guaranteed. 

We  will  be  glad  to  send  you  samples  and  prices. 
May  we  ? 


Independent   Silk  Limited 

350-360  St.  Paul  Street,  East,  Montreal 
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Buttons  of  the  Better  Sort 

Complete  Range  —  For  Every  Use 


Aho 


Tailors'  Smallwares  and  Fancy  Trimmings. 

THE    ONTARIO    BUTTON   CO.,    LIMITED 

KITCHENER,  ONTARIO 
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Two  things  every  man 
COMFORT 

Always  h  clean  collar  on  hand  at  a 
moment's  notice.  Every  man  can 
find  his  favorite  style  in  the  wide 
range  of  K^UjC^fX  Collars.  Linen- 
like   in    appearance. 

Every  ColIarGuaranteed 


(MMI&S 


'One  Grade  Only  and   That   The  Best" 
MADE  IN  CANADA  BY 


-*.. 


% 


is  looking  for — 


ECONOMY 

Three  cents  a  day  saved  in  laundry 
bills  alone — not  to  mention  saving 
on  the  extremely  long  wear  in  every 
j^JU]^f^  coHar-  and  the  saving 
in    time  and    worry   a9    well. 

Every  ColIarGuaranteed 


THE  PARSONS  &  PARSONS  CANADIAN  CO. 


Est.  in  U.S.A.  1879 


HAMILTON,  CAN  \I)A 


Est.  in  Canada  1907 
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VISITING  BUYERS ! 

You  are  cordially  invited  to 
visit  our  Show  Rooms — to  in- 
spect our  various  lines  of 

HANDKERCHIEFS 
LACES 

EMBROIDERIES 

VEILINGS 

You  will  find  our  goods  strictly  up-to-the-minute 
and  your  "buying  sense"  will  readily  appreciate 
the  good  taste  and  splendid  value  shown  in  our 
selection. 

May  we  be  of  service  to  you  ? 

Westlake  Brothers,  Limited 

24  Wellington  Street  West,  Toronto 
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"A 
GIFT 

IN 

ART" 

• 

Hand 

Painted 

Quill 

Pen 

Sets 
$30.00 

Per 
Doz. 

Sets 

Write 

for 

Samples 


Can 

Be 

Had 

Plain 

at 

$13.50 

Per 

Doz. 

Sets 

Write 
for 

Samples 


_ 

QUILL 

PEN 

SETS 

THAT 

SELL 

ON 

MERIT 

Exctusive 

hand 

painted 

designs 

with 

hand 

painted 

shot 

glass 

to 

match 

and 

bag 

of 

shot. 

all 

- 

attractively 

boxed. 

Other 

varieties 

in  plain 

colored 

Quills. 

Pheasant, 

Peacock, 

Ostrich. 

Argus, 

etc. 

DOMINION  OSTRICH  FEATHER  CO.,  LTD. 

78  WELLINGTON  ST.  WEST,  TORONTO 


Recognized 

by  well  dressed  women  everywhere  as  the 
essential,  highly  af>f>rovta  "touch  of 
completeness      to     the    smart    costume. 

The  i>oj>ularity  of  GRIFFIN 
GLOvES  lies  in  this  satisfaction, 
not  only  in  appearance,  but  in  comfort 
ana  durability  as  well. 

GRIFFIN  GLOVES  LIMITED 

TORONTO 

Sole  Selling  Agents : 

RICHARD  L.  BAKER  &  COMPANY 

84  Wellington  Street  West,  Toronto 
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Dry  Goods  Review 


Fine  New  Store  Opened  in  Calgary 

( i*.  T.  C.  Robinson  Builds  Modern  Dry  Goods  Emporium  Which  Caters  to  High-Class  Trade 
Twenty-eight   Years'  Experience  Selling  Fabrics  and  Ready-to-Wear  Secret  of 

His  Success  in  the  West. 


A  Fine  Store  Entrance 


G.  T.  C.  Kobinson's  fine  new  store  in  Calgary,  located  at   117  Eighth  Ave. 


THE  whole  of  Calgary  is  said  to  be 
patronizing:  the  fine  new  store 
which  has  been  opened  on  Eighth 
Avenue  by  G.  T.  Robinson,  one  of  the 
best  known  pillars  of  the  dry  goods  busi- 
ness in  that  city.  Mr.  Robinson  has  been 
in  business  twenty-eight  years,  and  when 
he  opened  the  doors  of  his  new  store  on 
March  28  he  did  so  with  the  satisfaction 
of  a  man  who  has  a  successful  career  be- 
hind him. 

Modern  in  every  detail  is  the  new  busi- 
ness. A  full  stock  of  dry  poods,  ready- 
to-wear,  hosiery  and  ladies'  wear  is  car- 
ried, and  great  importance  is  attached  to 
the  displayment  of  this  stock. 

Mudern  Lighting  for  Display 

Mr.  Robinson's  Ambition  was  to  have 
a  "daylighl  i-lore,"  and  he  has  it  The 
light  comes  into  the  store  through  five 
large  windows  across  the  back,  and  ever 
the  top  of  the  show  windows  in  front. 
In  this  way  a  splendid  flood  of  daylight 
suffuses  the  whole  store,  and  clerks,  in 
showimr  goods  to  customers,  are  not 
obliged  to  race  back  and  forth  to  the 
windows  in  crder  to  reveal  the  true 
color  of  the  fabric  or  article  chosen. 
Equally  successful  provision  has  been 
made  for  dull  weather  in  the  placing  of 
ten  large  lights  on  each  sid"  of  the  store 
that  throw  a  powerful  illumination 
throughout,  which  closely  resembles  day- 
light.    The  same  lighting  system  is  used 


upstairs  in  the  ready-to-wear  depart- 
ment, and  it  will  be  seen  by  the  accom- 
panying illustrations  that  the  effect  aim- 
ed at  is  most  certainly  achieved. 
The  Ready-to-\Ycar  Department 
A  large  wide  stairway  leads  up  to  this 
splendid  department  where  an  atmos- 
phere of  spaciousness  and  comfort  im- 
mediately makes  its  appeal.  The  two 
glass-sided  show  cases  seen  are  for 
waists  and  sweater  coats,  while  tables 
conveniently  arranged  contain  dainty 
lingerie  and  underwear  displayed  in 
tempting  array.  The  wall  are  lined  with 
large  modern  wardrobes  for  the  gowns. 
The  fitting  rooms  are  also  given  special 
care  as  to  furnishing  and  lighting,  and 
this  department  is  justly  becoming  one 
c  f  the  biggest  features  of  the  business. 

Special  Inside  Displays 

On  the  floor  of  the  main  store  are  six 
large  tables  and  three  show  cases  which 
hold  the  "specials"  from  day  to  day.  Mr. 
Robinson  says  the  secret  of  building  up 
a  trood  business  is  in  always  selling  good 
merchandise.  Nothing  is  too  much, 
trouble  when  it  comes  to  showing  that 
his  merchandise  is  good.  He  changes 
these  inside  displays  every  two  days  so 
that  his  customers  may  know  what  is 
in  his  store. 

Well-Tried  Policy 

After  twenty-eight  years  in  the  busi- 
Wr    F.-ibinson  has  found   that  men 


clerks  are  the  most  satisfactory  sales- 
men in  the  staples  and  dress  goods  de- 
partments. 

"I  believe  in  my  clerks  showing  all  the 
goods  they  possibly  can,  but  never  try- 
ing to  force  a  customer  to  buy,"  said  Mr. 
Robinson.  One  of  his  hobbies  is  window 
trimming.  His  store  is  100  feet  by  25 
feet.  The  windows  are  10  feet  deep  with 
a  G>£  foot  front.  The  entrance,  which  is 
12  feet  wide,  permitting  quite  a  large 
number  of  people  to  walk  about  and 
view  the  displays.  There  are  two  widths 
of  glass  on  each  side  of  the  door,  so  that 
the  public  is  enabled  to  see  right  through 
to  the  rear  of  the  store.  Window  trims 
are  changed  daily  and  a  very  good  one 
was  attracting  considerable  attention  the 
day  Dry  Goods  Review  called.  The  trim 
was  to  introduce  a  new  line  of  dress 
goods.  On  a  stand  in  the  centre  of  the 
window  was  a  large  card  containing 
three  pages  from  a  trade  magazine  post- 
ed and  describing  the  popularity  of  the 
goods  in  Taris  and  New  York. 

V,  ell-Df  served  Praise 

Mr.  Robinson  showed  Dr\  Goods  Re- 
view a  letter  in  which  a  merchant  from 
the  East  wrote,  congratulating  him  on 
his  new  store,  in  which  he  stated  that 
Mr.  Robinsor  had  combined  the  artistic 
with  the  practical;  and  any  one  goimr 
through  the  departments  could  not  help 
but   agree  with  him. 
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FANCY  GOODS,  NOTIONS  AND  TOYS 
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Tax  May  Harm  New  Beauty  Preparations 

New  Industry  \yeu  Boxed  and  Bottled 


Canadian    Manufacturers    of    Ivory    and 

Ebony  Toilet  Ware  Plead  for  Lower 

Tax  in  Ottawa 

A  deputation  representing  the  Can- 
adian manufacturers  of  French  ivory 
and  ebony  toiletware  had  an  interview 
with  the  Minister  of  Finance,  Sir  Henry 
Drayton,  on  June  1st,  at  his  office  in  Ot- 
tawa. The  object  of  this  visit  was  to 
place  before  the  Cabinet  Minister  the 
reasons  for  believing  that  these  taxes 
are  unreasonable  and  excessive  and 
would  curtail  the  retail  sales  and  severe- 
ly cripple  and  possibly  ruin  this  industry 
in  Canada. 

The  deputation  pointed  out  that  this 
is  comparatively  a  new  industry  in  Can- 
ada and  that  its  products  consisted 
chiefly  of  mirrors,  brushes,  combs  and 
manicure  implements  and  is  not  such  a 
luxury  as  to  necessitate  the  tax  of  20 
per  cent.  The  aim  of  the  deputation 
was  to  have  the  tax  reduced  to  10  per 
cent.,  as  in  view  of  the  need  for  taxes 
they  believe  that  this  tax  would  not 
seriously  curtail  retail  sales,  and  would, 
therefore,  not  ruin  this  Canadian  in- 
dustry. 

Previous  to  the  visit  they  had  consult- 
ed and  interview  the  leading  retail  mer- 
chants who  without  exception  endorsed 
the  attitude  the  deputation  took. 

The  delegation  consisted  of  represen- 
tatives from  the  following  manufac- 
turers : 

The  Stevens-Hepner  Co.,  Ltd.,  Port 
Elgin;  The  Arlington  Co.;  The  French 
Ivory  Products,  Ltd.;  The  Pugh  Specialty 
Co.,  Ltd.  and  Carl  Austin  &  Co.,  all  of 
Toronto.  E.  A.  Kantel,  Ltd.,  represented 
the  wholesale  trade. 

A  very  courteous  and  attentive  hearing 
was  given  by  the  Finance  Minister. 


THREAD  PRICES  SOAR 

Windsor,  June  2. —  (Special.) — White 
cotton  thread  has  advanced  100  per  cent, 
in  price  within  the  past  few  weeks  in 
Windsor,  the  reason  being  that  De- 
troit stores  have  practically  exhausted 
the  supply,  and  there  is  no  more  coming 
in.  Ordinary  thread,  that  sold  here  a 
month  ago  at  retail  for  5  cents  a  spool, 
is  up  to  10  cents  to-day,  and  only  a  limit- 
ed -supply  is  obtainable  at  that  price. 
A  further  rise  is  predicted  by  dry  goods 
men. 


ACTRESS  IS  SPONSOR 

One  of  the  leading  manufacturers  of 
high-grade  women's  wear  has  named  his 
latest  creation  after  Hope  Hampton,  as 
a  tribute  to  her  popularity  and  beauty. 
Miss  Hampton,  whose  first  production 
with  her  own  company,  "A  Modern 
Salome,"  is  being  distributed  through 
Metro,  has  stood  sponsor  for  the  cape, 
not  only  because  of  its  beauty  and 
utility,  but  also  because  its  inexpensive- 
ness  will  help  thousands  of  girls  combat 
the  high  cost  of  clothes. 


Up-to-date  Toilette  Ware  Departments  Have  Creams  and  Lotions 

Attractively  Displayed — A  Folding  Tooth  Brush 

Among  This  Month's  Novelties. 


NOTWITHSTANDING  the  fact 
that  July  is  synonymous  with  sun- 
burn and  mosquitoes,  yet  manu- 
facturers of  toilet  preparations  have  not 
devised  anything  new  in  the  line  of  cream 
or  lotions,  but  have  rather  concentrated 
on  the  face  powders  and  talcums.  New 
ideas  in  these  lines  are  constantly  ap- 
pearing in  the  stores.  One  of  the  newest 
face  powders  is  shown  in'  every  possible 
shade,  thus  enabling  every  type  of  wo- 
man to  find  her  own  particular  "nuance." 
The  up-to-date  toilet  department  always 
has  a  full  range  of  samples  in  all  com- 
plexion shades  for  the  convenience  of  its 
customers,  who  can  then  purchase  with 
no  uncertainty  as  to  whether  "flesh" 
means  "pink"  or  "natural." 

Eau  de  Cologne  Is  back  again  after  a 
prolonged  absence  during  the  war  years. 
Canadians  will  be  glad  to  know  that 
they  need  no  longer  depend  upon  the  old 
standard,  4711,  of  German  origin  as 
being  the  best  procurable.  Several  Eur- 
opean perfumers  are  producing  Eau  de 
Cologne  equal  if  not  superior  to  the  Ger- 
man make,  and  are  bottling  it  in  con- 
tainers of  fascinating  and  original 
designs.  Morgan's  of  Montreal,  are 
showing  a  charming  collection  of  novel- 
ties containing  Eau  de  Cologne,  manu- 
factured in  Holland,  and  made  of  blue 
and  white  Dutch  china  in  a  multitude  of 
styles  including  flasks,  jars,  jugs,  shoes, 
idols,  etc.  A  particularly  charming  and 
new  idea  is  evinced  in  sets  of  twin  china 
figures  in  different  colors,  much  resemb- 
ling Dresden  effects,  also  filled  with 
Cologne,  which  retailing  at  eighty-five 
cents  per  pair,  will  make  a  popular  gift 
or  souvenir,  of  an  unusual  kind. 

Other  toilet  novelties  noticed  this 
month  were  a  folding  tooth  brush  in 
French  ivory,  for  the  convenience  of  the 
traveler,  and  also  a  minature  box,  finish- 
ed in  gilt  and  enamel.,  containing  a  varied 
assortment  of  beauty  patches  to  carry 
in  one's  purse. 

These  are  the  little  accessories  so  much 
appreciated  by  women  out  of  touch  with 
larger  centres. 


Small  Jewellers 

Hard  Hit  By  Tax 

He  Will  be  Taxed  for  What     Hardware 
Man  is   Exempted 

Jewelers,  whose  business  the  original 
list  of  taxes  hit  an  "awful  wallop,"  are 
much  pleased  with  the  new  provision  for 
the  10  per  cent,  turnover  tax  on  all 
articles  except  those  specified  in  the 
amended  resolution.  There  are  yet 
many  hardships  to  them  in  the  new  taxes, 
but   they    feel    they   can    struggle    along 


now.  One  prominent  jeweler  to-day  es- 
timated that  various  firms  lost  thous- 
ands of  dollars  in  sales  when  the  taxes 
were  first  introduced.  Small  jewelers 
throughout  the  country  will  find  them- 
selves hard  hit  by  the  turnover  tax  of 
10  per  cent,  on  sales  of  watches  and 
clocks  under  S10  each.  They  have  been 
accustomed  to  get  a  good  part  of  their 
revenue  from  the  sale  of  alarm  clocks, 
Ingersoll  watches,  etc.,  and  now  they  will 
pay  the  10  pei  cent,  turnover  tax,  be- 
cause jewelers  are  required  to  be  licens- 
ed, and  a  hardware  man  next  door  will 
sell  the  same  article  exempt  from  taxa- 
tion. That  is  how  the  matter  stands 
now. 

Resolution  six,  imposing  excise  taxes 
on  imported  goods,  will  raise  the  duty 
on  medicated  wines,  patent  and  pro- 
prietary medicines  20  per  cent.,  and 
though  called  excise,  increases  the  cus- 
toms duties  on  a  long  series  of  other 
articles  mentioned  in  the  resolution. 
Home  production  of  these  articles  is  ex- 
empted from  the  tax,  making  this  so- 
called  excise  tax  a  true  super-customs 
tax  levied  not  only  on  the  value  of  the 
article,  but  on  the  duty  as  well. 

Business  men  of  the  country  are  once 
again  at  sea  with  regard  to  the  new 
taxes. 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,         Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some   of   our   lines   are 

French    Ivory, 

Pennants,    Cushions   and    Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and   occasions, 
Ladies'  and  Men's  Purses.  Wallets,  etc., 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our   Catalogue   is    worth   having. 
Our  travellers   cover  Canada. 


MADE    IN    CANADA 

Beads 
Earrings 

and 

Pearl  Necklets 

Write  for  a  Selection 
Parcel 

CARL  AUSTIN  &  CO. 

Man  ufacturers 

357  College  St.,  Toronto 
Writt  Dcpl.  B. 
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Toy  Trade  Coming  into  Its  Own 

Has  Taken  Big  Strides  Forward  in  Recent  Years — New  Ideas 
in  Manufacturing  Have  Brought  New  Business  That  Keeps  Up 

the  Year  Round. 


ii  enquiries  made  last  fall  among 
representative  booksellers  and  station- 
ers in  various  sections  of  Canada,  it  wa.s 

found  that  a  large  proportion  of  these 

devoted  considerable  attention  to  the  toy 

trade.    This  was  especially  the  case  in 

smaller  towns.  In  the  case  of  a  few  of 
the  larger  booksellers  in  cities  and  large 
towns  where  there  was  sufficient  trade 
to  justify  the  business  being  restricted 
to  book  and  stationery  lines,  there  was 
in  evidence  a  feeling  that  the  introduc- 
tion of  toys  might  possibly  be  detrimen- 
tal to  the  business  of  bookselling  proper 
which  should  support  itself.  In  the 
Binaller  towns,  however,  it  is  virtually  a 
necessity  for  the  bookseller  to  supple- 
ment books  and  stationery  by  stocking 
other  lines  that  fit  in  well  with  this  busi- 
ness and  among  such  other  lines  prob- 
ably none  lends  itself  to  a  more  profit- 
able development  than  that  of  toys. 

Glancing  back  o\er  a  period  of  twenty 
years  the  tcy  trade  of  this  continent 
shows  a  growth  which  is  remarkable  in 
many  ways.  Of  course  the  number  of 
factories  has  increased;  (here  has  been 
visible  the  same  sort  of  development  that 
has  been  noticeable  in  other  lines,  and 
this  development  has  been  specially 
marked  since  owing  to  the  war,  the  im- 
portation of  foreign-made  toys  has  suf 
fcred  such  a  striking  decrease. 

The  toy  trade,  however,  presents  one 
important  feature  which  is  unique  in  it- 
self. During  the  past  twenty  years  the 
viewpoint  of  the  entire  industry  has  un- 
dergone a  remarkable  and  most  import- 
ant change. 

Twenty  years  ago  toys  were  mainly 
purchased  as  Christmas  gifts  and  prac 
tically  for  nothing  else.  When  Christ- 
mas came  it  was  customary  to  buy  toys 
for  the  children,  so  parents,  aunts,  and 
friends  sallied  forth  and  visited  the  toy 
shops  and  department  stores  and  bought 
a  quantity  of  toys  for  children  of  each 
sex  and  of  certain  ages.  Year  after  year 
brought  much  the  same  kind  of  toys  as 
had  bei  n  seen  in  previous  years.  Year 
after  year  these  same  toys  were  almost 
certain  to  be  destroyed  within  a  short 
1 1 nit   after  the  Christmas  holidays.    The 

toy  trade  was  a  splendid  example  of  an 
industry  which  existed  solely  because  of 
a  certain  attitude  of  the  human  mind, 
and  not  an  industry  which  was  creating 
a  per  nanenl  field  for  itself. 

All  this  has  now  been  changed,  and  it 
'•■(en  changed  owing  to  the  recogni- 
tion <>f  the  fact  that  children  have  brains 
as  well  as  instincts  and  inherited  ten- 
dencies. Little  Johnny  used  to  get  a  toy 
horse  or  a  toy  wagon,  and  little  Mar} 
would  have  a  doll  or  a  doll's  bed  and 
some  picture  books.  All  of  these  were 
and  are  pi  rfectly  proper  for  Johnny  and 

Mary  up   to   a   certain   age,  hut    in   those 
when    Johnny    grew    to    be    ten    or 

twelve  years  of  age  ids  parents  Btopped 

giving  him  toys  and  bought  'urn  a  watch 


or  a  suit   of  clothes,  or  perhaps  a   littia 
pony,  and  nearly  always  books. 

Certain  far-seeing  men  in  the  toy 
trade,  however,  began  at  last  to  realize 
the  potential  purchasing  power  existing 
in  Johnny  after  he  had  passed  his  tenth 
birthday,  and  the  toy  manufacturers  now 
keep  step  with  Johnny  till  he  goes  to 
college  and  even  further.  His  brain  has 
been  recognized.  Johnny  of  twelve  or 
fifteen  is  a  thinking  reasoning  person- 
ality with  ideas  of  business  and  of  man- 
hood surging  in  his  brain.  He  wants 
to  do  things,  to  create  things,  and  it  is 
in  the  toys  which  cater  to  these  tenden- 
cies that  an  enormous  field  has  been 
opened  in  the  trade.  The  wireless  tele- 
graph, the  electrical  toys,  and  the  con- 
struction sets  are  evidence  of  this.  The 
latter  really  amount  to  engineering  in 
miniature,  or  junior  engineering.  Or 
again,  take  the  elaborate  railway  sets 
that  are  now  common,  trains  running  by 
electricity,  signals  fitted  with  electric 
light,  rails  and  switches  the  exact  coun- 
terpart in  miniature  of  a  real  railway. 
The  tastes  and  tendencies  of  the  grow- 
ing boy  are  recognized,  and  in  this  way 
wonderful  toys  are  made  and  sold  at 
prices  which  were  once  deemed  far  be- 
yond the  possibilities  of  the  trade. 


TOY    BALLOONS 

It  is  interesting  to  refer  to  the  devel- 
opment of  the  toy  balloon  business  along 
lines  suggested  in  previous  article  ap- 
pearing in  this  paper.  Canadian  station- 
cry  stores  are  nearly  all  selling  far  more 
rubber  balloons  than  they  did  in  pre- 
vious years. 

Manufacturers  are  helping  them  with 
better  display  boxes.  One  firm  features 
five  and  ten  cent  assortments  in  spe- 
cial boxes  with  display  lids.  Popular 
selling  numbers  include  watermelons 
with  valve,  "Victory"  continuous  squawk- 
crs,  bag  pipes  and  jumbo  squawkers. 
Then  there  are  round  squawkers,  sausage 
squawk i  rs,  airship  balloons  and  balloons 
with  self-closing  valves  which  arc  lower 
priced  and  consequently  enormous  sell- 
ers 


It  is  by  this  method  of  creating  a  mar- 
ket lather  than  by  following  blindly 
along  established  lines  that  such  great 
strides  have  been  made  by  the  toy  manu- 
facturers. It  was  not  enough  for  them 
to  make  merely  the  things  that  Johnny 
already  wanted  they  have  shown  him  a 
new  field  and  kept  his  interest  during 
years  when  formerly  they  had  fallen  far 
behind  him. 

The  live  bookseller  will  keep  this  in 
mind  in  developing  his  toy  trade.  Per- 
haps the  most  popular  line  with  the 
school  boy  at  the  present  time  is  the 
wireless  telegraph  sets,  which  can  be 
procured  from  a  few  dollars  up  to  almost 
any  price.  In  most  cases  it  is  the  boy 
himself  who  will  be  the  purchaser;  let 
him  know  that  he  can  get  a  set  of  wire- 
less for  a  certain  price,  and  once  he 
makes  up  his  mind  it  will  not  be  long 
before  he  will  save  up  sufficient  to  make 
the  purchase.  The  scarcity  and  high 
price  of  labor  nowadays  have  given 
Johnny  an  opportunity  of  earning  many 
an  odd  dollar  here  and  there,  whereas  a 
few  years  ago  he  could  only  have  earned 
about  as  many  cents,  and  it  is  up  to  the 
go-ahead  toy  dealer  to  profit  by  this. 


SCHOOLS   USE   DOLLS 

IN  PARIS,  France,  a  new  use  for 
dolls  has  been  found.  They  now 
play  an  important  part  in  the 
schools.  The  doll  lesson  is  called  "His- 
tory." 

It  is  history  of  manners  and  customs 
throughout  the  world  and  the  world 
periods.  The  pupils  are  given  a  certain 
number  of  dolls  which  they  must  dress 
in  the  costumes  of  the  country  and  time 
assigned,  and  which  then  must  be  placed 
in  surroundings  in  keeping  with  historic 
facts.  Thus  when  Rome  is  under  exam- 
ination the  scholars  do  not  merely  make 
lip  memory  of  the  consuls  or  emperors, 
nor  merely  describe  Roman  roads  and 
baths,  the  Forum  and  the  Appian  Way; 
they  take  the  dolls  and  with  them  create 
Roman  cities  and  armies,  Roman  home 
life  and  Roman  commerce,  and  thus  re- 
create, as  nearly  as  possible,  a  Roman 
civilization. 

That  this  method  will  teach  history 
splendidly  is  beyond  question;  but  it  will 
le  more.  It  will  make  costume  design- 
is  of  the  girls  and  will  give  them  a 
keen  interest  and  understanding  of 
clothing  forms  and  periods,  will  make 
them  needlewomen  and  give  them  a 
'cchnical  knowledge  of  a  kind  that  will 
vender  them  more  content  to  remain  in 
t'le  home  and  not  to  need  the  constant 
-ssistance  of  the  outside  entertainment 
'n  keep  life  from  becoming  an  unbear- 
able  bore. 

Retailers  might  well  bring  this  to  the 
attention  of  local  teachers.  It  will  at 
interest  them  and  may  lead  to 
something  of  a  similar  nature  being 
undertaken  which  would,  of  course,  pro- 
mote additional  sales  of  dolls. 
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Spring  Toy  Trade  in  Saskatoon 

Live  Western  Stores  Conduct  Year-Round  Toyland — Some  of  the 
Ready-Selling  Lines  in  Evidence  There 


MACMILLAN'S  of  Saskatoon  is  a 
store  which  is  becoming  famous 
for  its  "year-round  toyland." 
This  is  a  most  comprehensive  depart- 
ment. 

Several  new  features  have  been  added 
this  spring  such  as  the  Chummy  lawn 
swings,  the  rope  toss  games,  and  the 
"Saskatoon  Vamps,''  a  bevy  of  designing 
little  kewpies,  with  real,  honest-to-good- 
ness  hair!  Skipping  ropes,  and  new  dolls 
pre  also  in  evidence. 

This  department  does  not  hold  court 
merely  at  Christmas  time  but  is  daily 
deserving  of  its  name — "The  Year-round 
Toy  Shop,"  featuring  toys  at  all  times 
of  the  year,  for  birthdays,  parties,  and 
other  events  of  interest  tc  the  young. 

A  trip  through  this  department  dis- 
clcsed  lai-ge  displays  of  juvenile  autos, 
velocipedes,  kiddie  kars,  scooter  cars, 
doll  carriages,  sulkeys,  cabs,  etc.,  in  ad- 
dition to  what  may  be  described  as  the 
"toy  stock  proper." 

Lawn  swings,  and  baby  swings  were 
also  in  evidence,  and  of  course  ham- 
mocks, too. 

A  girls'  "flier"  tricycle  retailing  at 
$20  was  a  good-looking  vehicle,  with 
steel  gear  enameled  "black,  maroon 
wheels,  rubber  tires,  adjustable  feather 
seat  and  steel  sides. 

One  of  the  most  useful  articles  seen 
here  was  an  extension  gate — a  real 
handy  thing,  that  keeps  baby  from  fall- 
-  ing  down  stairs.  This  gate  extends  to 
four  feet  and  retails  for  $2.75.  Baby 
walkers,  shoofly  rockers,  hobby  horses 
and  verandah  swings  for  babies  were 
seen,  together  with  a  big  stock  of  such 
wheeled  goods  as  express  wagons,  autos, 
row-wagons,  and  doll  cabs. 

In  dolls,  real  "vamps"  with  red  hair 
were  conspicuously  displayed.  These  are 
saucy  little  things  altogether  removed 
from  the  ordinary  run  of  kewpies.  It 
was  pointed  out  that  many  of  these  were 
sold  to  grown-ups  for  use  as  den  decora- 
tions. 

Such  well-known  denizens  of  doll- 
land  as  "Flo-Flo,"  "Queenie,"  "Mer- 
maid," "Splash  Me,"  "Coquette,"  "Love 
Me,"  and  "Voleska"  were  there,  and 
among  the  imported  dolls  were  some 
English  dolls  made  by  widows  and  or- 
phans of  soldiers.  , 

MacMillan's  Toyland  gets  its  full 
share  of  the  use  of  the  store's  show  win- 
dows and  occasionally  they  present  most 
attractive  and  striking  displays  that  have 
not  only  got  good  attention  and  brought 
forth  commendation,  but  have  had  the 
effect  of  greatly  speeding  up  toy  sales. 

The  success  of  this  store  in  carrying 
the  toy  trade  throughout  all  twelve 
months,  is  an  object  lesson  to  those  mer- 
chants who  have  not  as  yet  acted  upon 
the  editor's  suggestion  to  operate  a  year- 
round  toy  department. 

In  the  same  city  another  store  with 
a  good  line  top  department  is  the  Cairn's 


store,  and  spiing  business  here  saw 
great  activity  in  the  sale  of  various 
wheeled  goods. 

Seasonable  toys  such  as  marbles, 
npates,  girls'  skipping  ropes,  and  rub- 
ber balls  were  much  in  evidence,  and  this 
year  the  Cairn's  people  have  opened  a 
special  "Sportirg  Goods  Shop."  In  an- 
nouncing the  opening  of  this  new  depart- 
ment reference  was  made  to  the  opening 
of  the  basebfcll  season  on.  May  5     with 


the  ensuing  season  of  summer  sports 
in  full  swing.  It  was  stated  that,  to 
provide  the  right  kind  of  service  to  the 
athletes  of  Saskatoon  with  the  right 
kind  of  service,  complete  assortments 
would  be  shown  of  dependable  baseball, 
golf  and  tennis  supplies. 

It  is  of  interest  to  add  that  this  de- 
partment includes  in  its  stock  such  goods 
as  knives,  ra/.ors,  etc.,  as  well  as  ham- 
mocks, and  other  kindred  lines. 


A.    C.    GILBERT,    "Toy    Wizard" 


A  TOY  WIZARD 

THE 'audience  at  the  lecture  by  A.  C. 
Gilbert,  on  May  10th,  at  lecture  hall 
in  the  Central  Y.  M.  C.  A.,  Toronto, 
was  privileged  to  the  extent  of  hearing 
a  lecture  that  was  absolutely  unique  in 
its  experience.  Mr.  Gilbert  did  scientific 
stunts  that  made  everybody  in  the 
room  sit  up  with  wonder  and  then  ex- 
plained them,  so  that  his  hearers  could 
similarly  mystify  their  friends.  After 
many  demonstrations  of  scientific  ex- 
periments. The  lecturer  dealt  with  the 
great  market  for  toys  that  had  been 
created  for  construction  and  scientific 
toys. 


The  two  big  ideas  that  had  ever  been 
kept  before  him  in  manufacturing  scien- 
tific toys  were  first,  to  instill  into  boys 
the  spirit  of  leadership  and  second,  to 
bring  science  down  to  boys'  understand- 
ing. 

To  encourage  boys  toward  reaching 
out  towards  leadership,  the  Gilbert  In- 
stitute of  Toy  Engineering  had  been  es- 
tablished in  which  degrees,  diplomas  and 
prizes  were  awarded.  The  highest  de- 
gree was  that  of  "Master  Engineer,"  any 
boy  reaching  that  degree  was  almost 
certain  to   achieve   success   in   life. 
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"Fountain  Brand'  Thread 


WillC 


onvince 


You 


that  it  is   to   your  advantage   to  employ  only 
Irish  Linen  Thread,  manufactured  by 

Island  Spinning  Co.,  Ltd. 

Lisburn,  Ireland 


If  you  have  had  to  contend  with  weak,  break- 
ing, or  fraying  threads  in  the  past,  our  non- 
snarling  linen  thread  will  mean  the  beginning 
of  a  new  era  for  you. 

Its  value  lies  in  its  uniform  super-quality,  and 
the  strength  and  durability  which  equal  that 
quality — and  this  at  the  price  of  quite  ordin- 
ary thread. 

V2  lb.  and  1  lb.  Patent  Wind  Cops,  1,  2,  and 
4  oz.  spools. 

Colours — Black,    White,    and    Whitey    Brown. 
SOLE  AGENTS  FOR  CANADA. 


WALTER  WILLIAMS  &  CO.,  LIMITED 


MONTREAL 
508  Read  Building 


QUEBEC 
553  St.  Valier  Street 


VANCOUVER 
217  Crown  Building 


TORONTO 
20  Wellington  St.  W. 


n 


THE  SMALLWARE  SPECIALTY  HOUSE 


"Hyclass*    Brand 
Dress  Fasteners 


Our  Own  Brand — "Hyclass"  Dress  Fasteners— are  absolutely 
satisfactory. 

We  will  supply,  free  of  charge,  a  solid  Oak  Display  Cabinet 
with  an  order  for  five  gross.  Write  us  for  samples  and 
quotations. 


WRINCH-McLAREN,   LIMITED 

77  Wellington  St.  West  -  Toronto,  Ont. 
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A  sales-making  De  Long  adver- 
tisement, appearing  in  women's 
publications. 


Notions  are  Formed  at  Notion   Counters 

TEN  million  women  will  see  and  read  De  Long  advertisements 
every  month  during  1920.  Out  of  these  ten  million,  a  worth- 
while number  will  enter  your  store. 

Will  they  find  De  Long  Hook-and-Eye  Tape  on  your  notion  counter, 
and  buy?  Or  will  they  go  away  and  say,  "That  store  never  has  any- 
thing I  want"? 

Nearly  every  woman  has  known  the  name  De  Long  from  girlhood 
up.    She  is  a  potential  buyer  of  convenient  De  Long  Hook-and-Eye  Tape. 

And  how  about  the  other  De  Long  products — Hooks  and  Eyes, 
Snaps,  Hair  Pins,  Safety  Pins,  and  Toilet  Pins? 

Let  women  know  you  carry  the  De  Long  line — give  it  prominence. 
Let  them  "See  that  hump?" — and  buy. 

THE  DE  LONG  HOOK  AND    EYE    COMPANY  OF    CANADA.   LTD.,    ST.    MARYS,    ONTARIO 


De  Long 
Toilet  Pins 


The  Pin  _M.<k> 
Sharp  Point, 
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-  Tmi  Invisible.  HAIRNET 

Ut«       HJM»M    HAIR 
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You  can  individualize  your  Notion  Department  by 
stocking  standardized  small  wares  guaranteed  by  the 
Colonial  Quality  trade-mark  to  be  "each  the  best  at 
its  price."    Let  us  quote  you  prices  on: 

Fashionette  Invisible  Hair  Nets 

All  colors,  cap  and  fringe,  each  in  a  sani- 
tary envelope. 
Baby  Dimples  Safety  Pins 

Also  Baby  Dimples  Neverlost  Pins  and 
Baby  Dimples  Cradle  Pins 
Lady  Dainty  Celluloid  Hair  Pins 

All  shapes  and  sizes,  in  shell,  amber  and 
grey 
Myman's  Collar  Bands 

Accurately  sized — shrinkage  allowed. 
Gold  Medal  Bias  Tape 

True,  even  bias  in  white  or  black. 
Tulip  Snap  Fasteners 

Reliable,  rustproof 
Vassar  Elastic 

The  elastic  that  lasts. 

We  pay  special  attention  to  supplying  grey  and  white 
hair  nets  and  grey  hair  pins. 

Canada  Needle  &  Fishing  Tackle  Co. 


INCORPORATED 


76  WELLINGTON  STREET  WEST 


Sole  Canadian   Distributors  of  Colonial 
Quality  Specialties  for 

SAMSTAG    &    HILDER    BROS 
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Will  not 
pucker 

"W&N"  MON- 
ARCH and  ME- 
TEOR  Brands  for 
binding,  piping, 
fancy  work  and 
trimming  in  white, 
black  and  colors. 

Cut  from  reliable 
fabrics  of  first 
quality  stock  on 
true  bias,  selvages 
trimmed,  seams 
opened  and 
pressed. 

Easily  Sold  because 
Easily  Used 


YNHBS  i-I-TIM 

Decreases  labor  and  expense 


All  ready  to  sew  on 
middy  blouses,  sailor 
suits,  dresses,  romp- 
ers, etc.  A  two-yard 
piece  trims  any  mid- 
dy style  wash  gar- 
ment —  collar,  cuffs 
and  yoke. 

Made  of  WRIGHT'S 
Bias  Fold  Tape, 
stitched  in  parallel 
rows  on  fast  colored 
percale. 

Raises  the  standard 
of  the  Notion  coun- 
ter. 


Wm.  E.  Wright  &  SonsCo. ,  Mf  rs.  I 

315-317  Church  Street  New  York 

Stocks  carried  at  all  Agencies 
CHICAGO  ST.  LOUIS 

R.  C.  TAFT  Geo.  F.  Anderson's  Son 

223  W.  Jackson  Boulevard  613  North  Broadway 

PHILADELPHIA 
James  F.  McCarriar 
1011  Chestnut  Street 


WRIGHTS 
BIAS  FOLD  TAPE 

1   It  (urns  itself  ' 


In  U.  S.  Pat.  Off. 


Jfrmz 


more'S  /Shoe  Polishes 


FINEST 


THE  WORLDS  STANDARD 

CREAMS,  PASTES,  COMBINATIONS 

for  every  kind  of  leather  in  all  the 
popular  colors 

DRESSINGS 

for  Canvas,  White  Leather;  Self-Shining  Dressing 

WHITTEMORE  BROS.  CORP. 

Cambridge,   Mass. 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 


"Peri-Lusta" 
Mercerized  Cottons 


"Crystal" 
Artificial  Silk 


Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom   and  Factory-: 

Bay  and  Wellington  Sts.,         -        Toronto,  Canada 
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FUR    MARKET 

Conditions  in  Canada 

In  Canada  furs  are  a  necessity,  not  a 
fashionable  whim.  Our  business  is  in 
staple,  not  fancy,  furs. 

Folks  are  going  to  buy  a  definite  quantity 
of  furs  this  year  as  they  do  every  year  and 
merchants  are  going  to  sell  them.  In  con- 
sequence, we  can  count  on  our  regular 
volume  of  bread  and  butter  business. 

Staple  furs  at  to-day's  prices  are  a  good 
buy.  In  fact  recent  labor  increases  make 
advances  very  probable. 

If  you  have  not  covered  yet  we  strongly 
advise  you  to  buy  at  once.  Holding  off 
until  Fall  you  will  very  likely  pay  more 
and  certainly  will  not  get  deliveries  on 
time. 

CUMMINGS  &  CUMMINGS 

Manufacturing  Furriers 
MONTREAL 
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A  Way  From  Home 


The  Alternate'  Choice  oj  the 
Prudent  Housewife 


AW  W  from  home  and 
.  out  of  doers,  what  can 
excel  cotton  for  the  quick 
change  from  travel-stained 
garments  into  something 
fresh,  crisp,  cool,  beautiful 
and  withal  inexpensive  ? 

There  are  the  plain,  heavy- 
duty  materials  such  as  duck 
or  drill  —  or,  on  the  other 
hand,  the  exquisite  fine 
weaves  that  cling  like  silk 
itself.  Nothing  takes  de- 
coration more  effectively  ! 
Or  cleans  so  easily.  Or 
costs  so  little  as  cotton  ! 

And  there  are  no  better  or 
cheaper  cottons  than  "Prue 
Cottons/'  Ask  your  retailer. 


DOMINION  TEXTILE 

Company,  Limited 

MONTREAL  TORONTO  WINNIPEG 


Mr.  Retailer: 

This  advertisement  appearing  in  Canadian 

publications  from  coast  to  coast  is  sending 
customers  to  your  counter,-.  Be  sure  your 
salesmen  are  ready  to  meet  the  demand  lot 
PRUE  Cotton. 


;*i. 
-T3M7- 
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"Mona  Lisa 
Veils 

arc  more  popular 
every  day 

$4.50  -  $15.00  doz. 


Limited  quantity 
Black  and  Colors 


hffc 


Veils 


"Canvelco— 


Veiling- 


m 


Best  Sellers 

for 

Summer  Trade 

Bridal  Veils 

Silk  and  Cotton 

$2I.OO,   $42.00   to  $84.00   doz. 

White  Veiling 

Elastic  Veils 

Rip  Range  Patterns 
Black  and  Colors 

Laces 

Silk  Nets,  Black  and  Colors 
Cotton  Nets 

IV e  Assure  You  Quick  Delivery 
on  Mail  Orders 


"At  Your  Service" 


Canada  Veiling  Co.,  Limited 


84-86  Wellington  St.  West 
TORONTO 


m 
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WE  TAKE 
ANNOU 


TO  OUR  CUSTOMER 


DENT'S 

A    CANADIAN    IN 

ALSO  THE  REMOVAL  TO 

DENT,  ALLCROFT  AND 
and  COLONIAL  GLOVE 

WITH  ACKNOWLEDGMENTS 
PATRONAGE  AND  CONTI 


DENT,   ALLCROFT  AND 

WILDER  BUILDING, 

MONT 

FACTORIES:    LORETTEVILLE,  QUE.; 

London,  England;  Worcester,  England;  Martock,  England;  Paris,  France; 

San  Giovanni,  Italy; 
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PRIDE  IN 


S  AND  THE  TRADE 


CORPORATION 


NEW  HEADQUARTERS  OF 


CO.  (CANADA)  LIMITED 
COMPANY,  LIMITED 

TO  OUR  CLIENTS  FOR  THEIR 
MUED  CO-OPERATION 

CO.  (CANADA)  LIMITED 

3LEURY  STREET 

tEAL 

CHARLESBOURG,  QUE.;  LONDON,  ONT. 

Irenoble,  France;  Brussels,  Belgium;  Ceroux  Mousty,  Belgium,  Naples,  Italy; 
Jew  York,  U.S.A. 


■-. 
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A.B.C.  HOSIERY 

FOR  SCHOOL  TIME 


The  approach  of  Autumn  schooldays,  means  in- 
creased sales  of  children's  stockings.  Mothers  look- 
ing for  stockings  reasonable  in  price  and  durable 
in  wear,  appreciate  the  advantages  of  A.  B.  C. 
Hosiery  for  children.  Made  to  withstand  hard 
wear,  they  combine 

Quality  and  Economy 

and  are  profitable  stock  to  carry.  Your  customers 
like  them.   This  means  many  and  quick  sales  with 
good  profits  for  the  dealer. 
A.  B.  C.  stockings  come  in  all  sizes,  for  men,  women 

and  children.    Trebly  reinforced  heel, 

toe  and  sole.    1  and  1  rib. 

Write   Us  for  Prices. 


ALLEN  BROS.,  CO.,  Ltd 

883   1)1  ADAS  ST.   E.,        -  TORONTO,  ONT 

"CANADIAN  GOODS  ARE  BETTER" 


m 


Selling  Agent: 

WM.  G.  KYIS,  TORONTO 
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THE  SILK  STOCKINGS 

THAT  WOMEN  WANT 


Women  love  silk  stockings,  but 
garter  runs  are  a  constant  annoy- 
ance. 

You  can  build  up  a  tremendous 
stocking  trade  on 

Winsome  Maid 

Pure    Thread    Silk    Hosiery 

because,  owing  to  a  patent  anti- 
ladder  stitch  at  the  hem,  it  has  no 
garter  runs. 

Point  this  out  to  your  customers 
and  your  sales  are  certain. 

Pure  silk — reinforced  feet — perfect 
fit — elastic  top — complete  range  of 
20  shades — sizes  8}->  to" 10. 

Allen  Silk   Mills 

LIMITED 

43  Davies  Ave.,  Toronto,  Ont. 

iiiiiiiiiiiniii 

Western  Representative: 
Stanley  McLeod,  449  Granville  St.,  Vancouver 

Representative  for  Northern  Ontario: 
E.  R.  Garry,  14  Algonquin  Ave..  Toronto 

Representative  for  Eastern  Ontario  and  Montreal: 

H.  Switzer,  193  Sparks  St.,  Ottawa 


Silk  Hosiery 


Salesman  for   Toronto: 

R.  H.  Switzer,  35  Wellington  St.  W.,  Toronto 


Eastern  Representatives: 

Jones  Cairns,  Ltd.,  St.  John,  N.B.     J.  E.  Cote,  66  Church  St.,  Quebec,  Que. 


Representative  for  Western  Ontario: 

N.  Switzer,  35  Wellington  W.,  Toronto 


"CANADIAN    GOODS    ARE    BETTER 

SELLING  AGENT: 

WM.  G.  EVIS,*TORONTO 
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Radium 


s 

Registered 


The  Importance  of  Detail 


is  readily  grasped  by  the  careful  dresser, 
who  realizes  thai  the  so-called  "little 
things"  can  make  or  mar  the  appearance. 

That's  why  the  question  of  hosiery  i-  of 
paramounl  importance,  ami  why  a  dis- 
criminating   buyer    will     just     naturallv 

•call  for" 


Radium   Hosiery 


The  hosiery  with  the  smooth,  perfect  lit 
over  ankle  and  instep  —no  annoying  little 
wrinkles  to  distress  the  wearer.     It-  glossy 

-lieen  ,111(1  line  finish  testify  l<>  tile  excel- 
lence (if  the  materials  employed,  whilsl  it- 
sound-wearing  qualities  never  Tail  to  evoke 
the  approval  of  the  purchaser,  and  in- 
variably  bring  him   hack   t'ni-  more. 

Be  g 1  to  your  customer,  and  t<i  your- 
self, Mi-.  .Merchant,  by  stocking  a  line 
thai  cannot  fail  to  -pell  "profit"  to  al! 
parties  concerned. 

"Radium  Hosiery  for  men.  women,  and 
children." 


P.    K.   COMPANY,    LIMITED 

Successors  to  Pcrrin  Freres  el  Cie 

Sommer  Building,  MONTREAL 
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LOVE 


MADE  IN  CANADA 


When  You  Sell  a  Customer 

a  pair  of  gloves  are  you  confident  thai 
they  are  a  brand  thai  will  fulfill  every 
expectation  that  the  purchaser  entertains? 

"Kayser"  Gloves  are  recognized  through- 
out the  glove  trade  as  the  brand  of  gloves 
rendering  the  utmost  in  service  and  dur- 
ability; in  fact,  progressive  dealers  arc 
utilizing  their  popularity  in  order  to  cope 
with   the  demand   for  lightweight  glove*. 

Kayser  Silk  Gloves 

Kayser  Chamoisette 
Gloves      -      -      etc. 

ALL  THE  NEWEST  SHADES  AND 
FABRICS  NOW  IN  POPULAR  DEMAND 


Why  no!  afford  your  customers  the  oppor- 
tunity to  obtain  the  kind  of  gloves  that 
will  entirely  satisfy  them?  They'll  appre- 
ciate you  stocking  "Kaysers." 


P.   K.    COMPANY,    LIMITED 

Successors  to  Perrin  Freres  et  Cie 

Sommer  Building,  MONTREAL 


1 22 


l»  I!  Y     GOODS    RK  V  I  E  W 


BATHING  COMfORT 

ALLPUfiEWOOL 


The  Williams-Trow  Knitting  Co.,  Limited 


Stratford,  Canada 
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loves 

A  system  of  Store  Fixtures  that  will  double  the 
capacity,  increase  the  sale  and  make  every  size 
instantly  available  in  your  Glove  Department, 
should  interest  you.  The  New  Way-  System, 
one  unit  of  which  is  shown  above,  will  do  this, 
not  only  in  Gloves,  but  in  every  department. 

Let  us  explain  the  system 

Jones  Bros.  &  Co.,  Ltd. 

29-31  Adelaide  St.  W. 
Toronto 


CANADA'S     LEADING      DISPLAY     FIXTURE    HOUSE 


DALE 

Wax  Figures 

are  designed  and 

manufactured  to 

give 

PERFECTION 

in  Proportion, 

in  Finish — 

TO  ENSURE 

pleasing  appearance 

and 
permanent  durability 

Agents: 

P.  R.  MLNRO 

259  Bleury  St..     Montreal 

E.  R.  BOLLART  &  SON 

301  Mercantile Bldf..  Vancouve 


DALE  WAX   FIGURE  CO. 

LIMITED 

86  YORKTREET  -  TOFCNTO 


No.  177  E/X 
Waist  Form 


THAT    BEACON    LIGHT! 

You  may  let  it   in    by  asking  for  our  Circular 

Our  Cash  Carriers  will  enable  your'selling  staff  to  devote 
more  time  to  customers,  and  to  serve  them  more  promptly. 
In  other  words,  the  staff  can  do  more  business  when  Gipe- 
Hazard  Carriers  are  used  than  it  is  possible  to  do  without 

them  which,  when  proper- 
ly interpreted,  means 
greater  profits  for  the 
merchant,  and  better  sat- 
isfied   customers. 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 


113  Sumach  Street 
Toronto        -        Ont. 


Too,   a   double   check   on    all    sales,   and   your   money    in    the 
office  where  it  should  be. 


Their  address 

may   be    in    the    Buyers'  . 
Market  Guide.    Why  not 
look  it  up  and  see? 

EVERYTHING   IN 
DISPLAY  FIXTURES 

that  you  need,  you  can  obtain   from  us. 
We    either   have    it,    or   can    make   it. 

NEW  DESIGNS 

from    our    factory    are    constantly    aug- 
menting   our   stock. 

Our  Wax  Figures,  Bust  Forms,  etc. 
will  satisfy  your  every  requirement  for 
the  correct  display  of  merchandise, 
while  their  reasonable  price  further 
increases  their  popularity. 
Let  us  give  you  our  quotations.  Have 
you   seen  our  latent   catalogue? 

DELFOSSE   &  CO. 

247-249  Craig  St.  West 

Factory:   1-19  Hermine  St. 

MONTREAL 
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Unusual  Beauty  in  Lingerie  Displays 

Certain  Practices  to  Observe  in  Dressing  Windows  With  l'nderi»arments  and  Corsets — Set- 
tings and  Backgrounds  Very  Important — Color  Harmony   Essential. 


THIS  Bpring  some  of  the  prettiest 
window  displays  shown  by  the 
leading  shops  all  over  the  Dom- 
inion have  been  arranged  with  lavish  dis- 
plays of  lingerie  and  corsets.  Dry 
Goods  Review  last  month  reproduced 
a  beautiful  window  shown  by  Fair- 
weather's  Ltd.,  of  Toronto,  and  this  firm 
has  caused  quite  a  stir  in  the  Queen  Cky 
all  season  by  repeated  window  displays 
of  this  order  revealing  rare  artistry  and 
novel  appeal.  The  Robert  Simpson  Com- 
pany, of  Toronto,  showed  a  very  hand- 
some lingerie  display  last  month  in  con- 
junction with  a  series  of  lovely  win- 
dows for  the  guidance  of  the  June  bride. 
Some  time  previously  the  T.  Eaton  Com- 
pany's store  in  Toronto  showed  a  sen- 
sationally beautiful  boudoir  window  with 
all  the  season's  latest  novelties  featured. 
The  comparatively  recent  advent  of  the 
boudoir  setting  in  shop  windows  caused 
considerable  consternation  in  some 
American  cities  but  so  far  nothing  has 
been  seen  in  Canada  that  has  not  called 
forth  interest  and  admiration  from  all 
who  appreciate  what  is  dainty  in  dress, 
and  appealing  in  color  scheme. 

Perhaps  no  character  of  window  dis- 
play arouses  more  interest  in  the  fem- 
inine   shopping    public    than    an    artistic 


handling  of  lingerie;  and  now  great  al- 
lotments of  window  space  are  being  reg- 
ularly devoted  to  the  showings  of  this 
important  adjunct   to   women's   dress. 

Corsets  rarely  have  in  themselves  de- 
corative possibilities,  but  when  displayed 
in  combination  with  a  few  accessories 
like  silk  teddies,  chemises,  brassieres, 
silk  hosiery  and  other  similar  items  of 
feminine  interest  ami  requirement,  equal- 
ly interesting  results  may  be  achieved. 
The  injection  of  these  items  used  in  con- 
junction with  a  main  display  of  corsets 
brings  out  the  desired  artistic  effects  and 
affords  a  valuable  medium  through  which 
are  presented  a  variety  of  pleasing 
color    effects. 

Lingerie    Aids    Display 

Like  other  classes  of  merchandise,  cor- 
sets may  be  attractively  shown  in  the 
symmetrical  or  unconventional  arrange- 
ment. The  greatest  possibilities  toward 
the  striking  and  artistic  effects  are  to  be 
obtained,  through  the  application  of  the 
latter  method.  However,  display  men 
attempting  this  method  must  be  capable 
of  exerting  the  utmost  of  care,  as  such 
a  treatment  as  the  unconventional  style 
opens  the  way  for  errors  the  result  of 
which  will  invariably  kill  the  display,  if 


there  is  a  lack  of  appreciation  of  values, 
proper  proportion  and  perspective,  and 
a  failure  to  secure  proper  grouping  and 
balance.  The  sym metrical  method  cf 
display  is  simple  and  is,  in  the  main, 
a  matter  of  proper  balance  and  attaining 
the   proper  perpective. 

Wonderful  opportunities  for  display 
are  afforded  with  lingerie,  and  most  de- 
licate color  effects  are  readily  obtained 
in  two  or  three  combinations  of  colors. 
Grouping  various  materials  has  proved 
popular  for  such  displays.  The  general 
effects  of  this  plan  are  highly  pleasing 
with  each  decorative  motif  having  a  dis- 
tinct basic  color.  For  example,  one 
group  may  be  pink,  another  blue,  and 
third  white,  or  any  other  harmonizing 
colors  may  be  used. 

While  pink,  blue  and  white  have  been 
long  accepted  as  the  standard  colors  in 
lingerie  and  accessory  display,  to-day, 
these,  by  no  means,  form  the  extent  of 
available  combinations,  since  the  pink, 
blue  and  white  of  corsets  and  under- 
garments have  given  way  to  all  other  col- 
ors. 

Keep  Main  Idea  Featured 

When  corsets  are  shown  on  forms  it 
is  necessary  to  consider  other  decorations 
as  corsets  alone  may  sometimes  present 


Ideal  Summer  Dresses 


This  ■-•  rmi |i  of  lovely  organdie-and-lace  frocks  is  delightfully  displayed  in  a  June  window  trimmed  by  the  Robert  Simpson 
Company,  Toronto.  Gray  velvet  curtains  and  pretty  lamps  a  dH  atmosphere,  while  the  grouping  of  the  figures  among  the 
tables   and  chairs   in   a  variety  of  charming  attitudes  creates    a   realistic  impression. 
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Window  Display  in  Goodwin  s,  Montreal 

Children's  wash  dresses  in  light  colors  displayed  against  a  pastel  background,  with  decorative  effect  of  blue  birds  and  clus- 
ters of  flowers  surrounding  a  bird  rest.  The  elephant  is  made  of  grey  velvet  and  gaily  decked  out  with  bows  of  orange 
ribbon.     This  attractive  bit  of  pantomine  attracts  children   and    parents   alike. 


a  bare  display.  However,  in  applying 
embellishments,  the  display  man  should 
not  lose  sight  of  the  fact  that  corsets 
and  not  decorations  are  to  be  sold,  and 
with  this  point  observed,  the  trimming 
will  be  subordinated  to  the  main  object 
of  display. 

In  arranging  lingerie  displays,  it  is 
usually  best  to  employ  wax  figures  in 
conjunction  with  the  showing  of  mer- 
chandise, in  this  way  achieving  most 
impressive  boudoir  effects.  The  em- 
ployment of  the  wax  figure,  further  sup- 
plemented with  the  atmosphere  of  Mi- 
lady's boudoir,  is  bound  to  attract  great 
attention  and  result  in  a  big  volume  of 
sales.  The  advantages  to  be  obtained 
through  the  use  of  a  full  form  figure  in 
connection  with  the  displaying  of  cor- 
sets and  other  lingerie  is  splendidly  in- 
stanced by  the  illustrations  on  both  this 
and  the  preceding  page.  The  desired 
atmosphere  is  clevely  brought  out  and 
the  general  value  of  the  treatment  in 
making  the  display  of  more  than  ordin- 
ary attractiveness  and  interest  is  strong- 
ly evident. 

Use  Special  Stands 

Aside  from  their  display  on  forms 
and  figures,  undergarments  are  best 
shown  on  or  draped  over  shelves,  pedes- 
tals and  stands  especially  constructed 
for  lingerie.  The  T  stand,  one  of  the 
most  versatile  of  display  fixtures,  is  em- 
ployed with  excellent  results  in  such 
displays  and  is  perhaps  more  frequently 
and  generally  used  than  any  other 
single  piece  of  equipment.  This  fixture 
may  be  obtained  in  glass  or  metal,  and 
a  variety  of  very  beautiful  wood  effects 
are  now  being  made.    They  are  produced 


in  period  designs  and  may  be  colored  or 
finished  to  suit  individual  windows  and 
the  taste  of  the  display  man.  The  im- 
portance of  having  background  and 
accessories  thoroughly  in  keeping  with 
the  merchandise  displayed  cannot  be 
overestimated.  Many  otherwise  attrac- 
tive displays  have  been  ruined  by  fail- 
ure to  observe  this  principle. 


Salesmanship 


"The  sales  manager  has  too  often  come 
to  be  looked  upon  as  a  somewhat  orna- 
mental part  of  the  machine.  The  pro- 
duction men  have  towered  up  as  the 
giants  of  the  organization.  Sales  mana- 
gers and  salesmen  are  to  have  an  oppor- 
tunity to  come  into  their  own  again. 
Their  services  are  to  be  needed.  Their 
counsel  will  be  sought." 


British  Industrial 

.Art  Exhibition 

Buyers   From   Canada   Expected   in   Lon- 
don for  September  Craft 
Exhibit 

The  British  Industrial  Art  Exhibition 
will  open  on  September  16  at  Knights- 
bridge,  London.  This  exhibition  com- 
prises textiles,  wallpapers,  furniture, 
pottery,  glass  and  metal  work,  also  build- 
ing, and  other  cr?fts.  A  number  of 
buyers  are  expected  at  the  exhibition 
from  Canada,  the  other  overseas  Domin- 
ions and  foreign  countries. 

Canadian  buyers  who  propose  to  visit 
the  exhibition  should  secure  further  in- 
formation from  the  nearest  British  trade 
commissioner  in  Canada.  Their  names 
and  addresses  are:  (A)  Captain  E.  J. 
Edwards.  248  St.  James  Street,  Montreal; 
(B)  F.  W.  Field,  200  Confederation  Life 
Bldp.,  Toronto;  (C)  L.  B.  Beale,  010 
Electric  Railway   Chambers.  Winnipeg. 


SOFT  FELT  SHAPES 

There  is  quite  a  little  talk  just  now 
of  felts  for  the  early  Fall  season,  and 
the  fact  that  Paris  modistes  have  started 
to  use  them  again  will  probably  create 
a  demand  for  them  here.;  According  to 
manufacturers,  the  main  trouble  is  in 
getting  the  quality  felt  they  desire,  and 
many  are  using  the  felt  hoods  and  block- 
ing them  up  in  whatever  shapes  they 
prefer. 

It  is  said  that  the  best  effects  are  at- 
tained in  the  soft  styles,  such  as  are 
typically  hand  made. 


Skins  of  Mud  Sharks 

For  Fancv  Footwear 


Veterans  Products  Co.,  Victoria  B.  C,  to 

Have    Exclusive    Right    to    Fish    in 

Gulf    of    Georgia    for    Sharks 

Fancy  footwear,  bags  and  other  novel- 
ties are  to  be  made  in  Victoria,  B.  C.  by 
the  Veterans  Products  Co.,  from  the  skins 
of  mud  sharks.  Operations  are  to  be- 
gin at  once,  and  an  exclusive  license 
has  been  granted  the  company,  formed 
two  months  ago,  to  fish  for  mud  sharks 
in  the  Gulf  of  Georgia. 
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N  the  first  place,  when  yard-sticks  or  counter  tacks  are  used,  the  thumb 
is  the  real  cause  of  loss. 

Both  thumbs  and  fabric  completely  hide  the  end  of  the  yard- 
stick or  top  of  the  counter  tack;  the  thumb  must  feel  for  the 
mark — yet  to-day  we  usually  want  to  see  what  we  do. 

Rapidly  (perhaps)  each  yard  is  thumbed,  and  with  each 
yard  goes  an  extra  bit  of  cloth — just  the  width  of  the  thumb — 
for  which  the  customer  does  not  pay.  It  isn't  the  fault  of  the 
salesperson,  for  that's  the  way  he  has  been  taught  to  measure. 
The  trouble  lies  in  the  lack  of  proper  tools  with  which  to 
work. 

But  now  the  MEASUREGRAPH  has  solved  the  problem! 
Here  is  an  instrument  that  measures  each  yard  accurately,  re- 
cords the  total  yardage  down  to  the  fraction  of  an  inch  and 
even  computes  the  amount  of  the  sale. 

A  small,  comoact  and  dignified  appearing  instrument, 
the  MEASUREGRAPH  is  rendering  highly  satisfactory 
service  to  thousands  of  dry  goods  merchants — a  boon 
alike  to  dealer,  salesperson  and  customer;  a  time-tested 
and  proven  device  that  successfully  accomplishes  its 
purpose. 


*eC    US  f*T.  °f 


A  post  card  will  bring  our  representative 

The  Measuregraph  Company 
of  Canada,  Ltd. 


Top  View  of   the   Measuregraph 


SS  Bav  Street 


Toronto 
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Inter-place-able  Units 

EXTRA  sales  are  usually  the 
result  of  effective  DISPLAY. 

DISPLAY  YOUR  WARES 

S&nt-ffQain 

(jbRONroSxowCASFCo)   Lnmted 


181-199  CARLAW  AVENUE 
TORONTO 


E.Q  U  I  P  \l  E  N  T     .a  NO     DISPLA  V 
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The  common-sense  way  of  handling 

credit  accounts 

]\  MERCHANTS  in  182  different  lines  of    It  prevents  forgetting  to  charge  goods  sold 


business  are  using  the  N.C.R.  Credit    on  account. 


File. 


It  prevents  neglecting  to  credit  money  paid 

_  .  .  ,    .        .      _,       on  account. 

These  merchants   have   found  that  the  tile 

gives  them  the  common-sense  way  of  hand-    It  gives  each  charge  customer  a  statement  of 

ling  credit  accounts.  account  on  every  purchase. 

_,.  .  .  ..    .  It  protects  every   credit   record   until  it  is 

It  is  a  one-writmg  system.      It  eliminates    pa^  m  fujj 

book  posting  of  accounts. 

It  saves  time,  work,  and  worry.      It  stops 
It  keeps  each  day's  credit  business  separate,     leaks  and  saves  profits. 

Investigate  this  common-sense  way  of  handling  credit  accounts 

The  National  Cash  Register  Company  of  Canada,  Limited 


BRANCH  OFFICES: 

Calvary    714    Second    Street    W. 

London    350  Dundas  Street 

Edmonton    5   McLeod    Bid*. 

Ottawa 306  Bank  Street 

Halifax <I3    Granville   Street 

Quebec    133   St.    Paul  Street 

Hamilton    14   Main   Street  E. 

Regina    1820    Cornwall    Street 

Montreal   122  St.  Catherine  Street  W. 

Vancouver   524  Pender  Street  W. 

Toronto  ■ 40    Adelaide   Street 

St.   John    50   St.    Germain    Street 

Saskatoon     2S5    Third    Avenue    S. 

Winnipeg    213    McDermot    Avenue 

FACTORY:    TORONTO.    ONTARIO. 


FILL  OUT  THIS  COUPON   AND   MAIL   TO-DAY 

Dept.    25,    The    National    Cash    Register    Company    of    Canada,    Limited, 
97  Pelhain  Ave.,  Toronto,  Ontario  : 

Please   give   me   full   particulars  about   the  N.   C.    R.   Credit    File   way 
of   handling  credit    accounts. 


Name 


Business 


Address 
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CLATWORTHY  &  SON,  LIMITED 
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Established  1896 


TORONTO 


Incorporated  1908 
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No.  264 
Filled  with  50  Skirts. 


manufacturers  of 
The  Most  complete  line  of 

DISPLAY  FIXTURES 

and  artistic 

WAX  FIGURES 

Made  in  Canada 

Successful  merchants  everywhere  are  benefiting 
by  the  principle  that  modern  merchandising  is 
dependent  on  the  sound  doctrine  of  better  dis- 
plays. 

heading  stores  in  Canada  have,  for  nianv  veal's, 
been  adopting  CLATWORTIIY'S  Fixtures  and 
DUR-ENAM  Display  Forms  with  splendid  re- 
sults. Throughout  this  long  period  of  satisfac- 
tory service  they  have  established  and  main- 
tained a  reputation  for  the  highest  possible 
standard  of  value. 


NEW  CATALOGUE  NOW  READY 

136  pages  of  vital  interest  to  the  Merchant  and  Window  Trim- 
mer. This  Catalogue,  showing  our  staple  lines  of  Display  Fix- 
tures— everything  from  Coat  Hangers  to  Show  Cases — will 
greatly  assist  you  in  choosing  your  equipment  for  "better  dis- 
play."    Send  for  a  copy! 
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REPRESENTATIVES : 

Vancouver,    B.C.: 
M.  E.  Hatt  &  Co.,  Mercantile    ltl.lt , 

Montreal,  Que. : 
Graham    Harris,    551    Dorchester   St. 

Winnipeg:,    Man.: 
O'Brien    Allan    Co.,    Phoenix    Block, 

Halifax,    N.S.: 
D.  A.  Gorrie,  Box  273. 


No.    265 


No.   590 


No.    66A 
Triplicate   Mirror. 
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Full  of  Good  Ideas  for  Merchants 


THIS  BOOK  gives  me  an  entirely  new  slant  on  the  whole 
question  of  handling  cash  and  charges."    That's  what  one 
"merchant  told  us  after  reading  our  new  book  "Lamson 
Wire  Line  Carriers." 

Every  retail  merchant  will  want  to  read  this  book.  It  is  full  of  good  ideas 
about  protecting  cash  and  credits,  and  stopping  the  irritating  losses  that  are 
familiar  to  every-  merchant. 

Perhaps  \ou  are  interested  in  some  of  these  questions: 

— How  to  safeguard  cash  receipts. —  How  to  authorize  chargi     quickly  and  easily. 

How  to  stop  losses.— How  to  gather  valuable  information  from  sales  slips. 

These  and  many  other  questions  are  discussed  in  "Lamson  Wire  Hne  Carriers."  Send  for  a  copy 
of  this  book.     It  will  give  you  a  new  idea  alboul  what  these  simple,  efficient  carriers  will  do 

Even  if  you  are  already  using  -nine  other  type  of  9tore  service  eauipment,  thi«  look  maj   sn 
new  ways  of  using  wire  line  cash,  message  and  parcel  carriers,  which  will  save  you  time  and  money      A 
line  from  the  sales  counters  to  the  office— from  the  office  to  the  delivery  room     from  the  bookkeepers  to 
authorizes,  etc.,  often   pays  for  itself  in  a  few  weeks  or  months. 

A 1 1 \  of  our  local  offices  will  be  glad  to  send  von  a  copy  of  the  new  book,  or,  if  yon  prefer,  write  to 
headquarters  in  Boston. 

The  Lamson  Company 

100  Boylston  St.,  Boston,  Mass. 

Branches  and  Seroict  Slations  : 
i''i    East    Main    St.     Chicago,  ''•   No.   Michigan   Ayi 


Km    Bo;  S        R<  Chester 

.  ork,   '.'-11    Bast   37th   St.     Detroit 
Philadelphia,  210  N    Broad  St.     Clevelai  d 
Pittsburgh  319  Third   Ave.     Cincinnati 

Baltimore,    Equitable    Building     Indianapolis  Ran   Francisco,  617   Mission  PI 

Cor.  Washington  and  Illinois     St.  Louis  l<'->  Pine  St.     Atlanta 

Los  Angeles.  221  Sai    Fernando  Bldg      Toronto  130   Slmc  e    Pt. 


in    Woodward    Ave.     Omaha  n^  McCague   Bldg 

2063     Baal     Itli     St.     Minneapolis 
119    Baal    5th    St. 


Vancouver,  It.C.  603  Ilastli 
Dallas        .     .        905'  .     Elm     St. 
.    21".  Stewarl   st. 
'.I'd   Tribune    Annex      Washington, 

■I2ii    Colorado    Bldg. 
.".ii  M,„,r.     I 


New  Orleans,   121   St.   Charles  St. 


Additional  Service  Stations  : 
Albany.   22   So.   Pearl    St  Buffalo.    194    Main   St. 


Kansas    City,    210   New    Ridge   Bldg 
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Single   Flat   Rod 

No.  1     28"  to  48"  No.  2     36"  to  63" 


Double   Flat   Rod 

No.  4     28"  to  48"  No.  5     36"  to  63' 


Sash   Rods   for   Doors  or  Windows 

No.  15     22"  to  36"  No.  15%     28"  to  50" 

Velvet    Brass   Finish. 
Packed  in  individual  Cartons. 


FLAT  RODS 

Made  in  Canada 

We  now  have  same  in 
stock  for  your  Spring 
requirements. 

Made  in  all  sizes. 
Prices  on  Application. 

Complete  Stock  of  Drapery 
and    Upholstery     Hardware 

Daly  &   Morin,  Ltd. 


Lachine 


Montreal 


We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 

We  also  manufacture  all 
kinds  of   Folding   Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co. 

LIMITED 
Toronto  Ontario 


Brickenden    &    McCrimmon 

London  Ontario 

Manufacturers  of 

CAMISOLES 
BOUDOIR  CAPS 
APRONS 
INFANT  DRESSES 

For  the  assorting  trade  we  have  a  good 
range  of 

Blouses,  Children's  Dresses,  Ladies' 
House  Dresses,  Underskirts,  Hosiery, 
Gloves,  Underwear. 


Letter  Orders  Given  Prompt  Attention. 
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Curtain  Fabrics  for  the  Fall  Season 

Manufacturers  and  Converters  Showing  Delightful  Array  of  Nets,  Filet,  Marquisettes,  Scrims 
and  Lace  Panel  Effects — Cream  and  White  Combinations  Pleasing — 

Demand  Increasing. 


DURING  a  visit  to  one  of  the  lar- 
gest Canadian  manufacturers  of 
curtains,  Dry  Goods  Review  glean- 
ed some  facts  of  general  interest  in  re- 
gard to  curtain  fabrics  and  designs  for 
thi   approaching  season. 

.Materials  favored  include  voile,  mar- 
quisette, scrim,  nets  in  filets  and  bonne 
femme  designs,  and  also  the  new  sec- 
tional panel  nets,  which  are  already  prov- 
ing extremely  popular  sellers.  The  voile 
and  marquisette  curtains  are  developed 
in  a  multitude  of  new  designs  and  of  the 
finest  qualities.  New  ideas  in  hand- 
drawn  work,  hemstitching,  braiding  and 
inset  medallions  are  only  a  few  of  the 
features  shown  this  season.  As  usual 
the  cream  ecru  or  coffee  shades  are  the 
leaders  in  colorings. 

Tastes   Differ 

An  interesting  feature  of  this  curtain 
display  was  noticed  in  connection  with 
the  designs  shown,  namely,  that  Eastern 
Canada  demands  a  different  style  from 
that  asked  for  by  the  Western  provinces. 
Double  borders  in  plainer  effetcs  are 
therefore  supplied  to  the  East,  while  Que- 
bec and  Ontario  go  in  for  heavy  lace 
insertions  in  single  border  effects  and 
in  corner  and  bonaz  designs. 

Among  tiie  curtains  shown  were  many 
exquisite  and  original  conceptions  de- 
signed for  use  in  every  type  of  room 
from  the  daintiest  boudoir  tc  the  sever- 
est club-room.  The  salient  point  noticed, 
however  was  a  radical  improvement  in 
designs  both  as  regards  restraint  in  or- 
namentation and  artistic  execution.  The 
handwork  was  indescribably  dainty  and 
combined  with  Cluny  edges  and  inser- 
tions made  an  altogether  lovely  effect. 

Panel    Nets   in    1  cad 

The  sectional  panel  nets  are  going  to 
revolutionize  the  curtain  world  judging 
by  their  present  ponularity.  Coming 
in  a  wide  range  of  qualities  and  in  widths 
varying  from  45  to  30  inches,  there  is  no 
window  so  hopeless  that  it  cannot  be  ap- 
propriately suited  with  one  of  these 
graceful  panels,  which  even  include  the 
front  door  or  short  square  designs  among 
their  number.  For  combination  with 
rep  or  tapestry  overdrapes  these  panels 
will  simplify  window  problems  for  hotels 
or  buildings  were  uniformity  must  be 
carried  out.  Their  arrangement  is  sim- 
plicity personified  and  conveys  both  the 
charm  and  the  dignity  necessary  tc  a 
well-appointed  room. 

Two-Toned   Effects 

Some  of  the  handsomest  models  de- 
veloped in  the  n;arquis"tte  with  lace  in- 


Hertion?  and  cut-out  medallions,  com- 
bined two-toned  effects  with  success. 
Ecru  and  creamy  white  laces  were  com- 
bined in  one  handsome  pair  of  cream 
marquisette  curtains,  creating  a  very 
pretty  effect. 

The  filet  nets  are  also  a  tremendously 
popular  line  for  dainty  window  drapes. 
The  new  designs  include  a  blue  bird  pat- 
tern, which  is  sure  to  be  much  in  demand 
on  account  of  the  popularity  of  this  motif 
in  other  lines  of  furnishings.  Madras 
nets  in  dainty  colors  are  also  shown,  and 
are  lacier  and  sheerer  than  ever,  and  are 
doubly  attractive  on  account  of  their  sun- 
proof qualities. 

A  Fine  Lacey  Finish 
The  staple  Nottingham  was  also  shown 


in  tin  exquisitely  fine  lacey  finish  with 
double  border  in  cream  or  white  colors. 
This  is  a  16- point  curtain  of  well-known 
wearing  quality  and  handsome  appear- 
ance which  sells  at  $10  40  p«.r  pair. 

Now  that  increased  activity  is  re- 
ported in  house  building  the  demand 
for  high-class  curtains  is  becoming  pro- 
portionately heavier  and  factories  are 
filled  up  on  orders  till  June,  1921.  Prac- 
tically all  mills  are  sold  up  till  next  year. 
One  maker  interviewed  this  month  stat- 
ed that  the  prices  of  the?e  cotton  goods 
woud  not  be  lower  for  some  time,  but 
he  also  stated  that  he  believed  the  peak 
had  been  reached.  This  belief  was  based 
on  the  fact  that  the  recent  cotton  crop 
had  been  very  poor. 


The  June  Bride  Window 


Stores  all  over  the  Dominion  rivalled  one  another  in  the  beauty  of  the  June  window 
trims — with  the  bridal  figure  the  centre  of  interest.  The  Daly  Company,  Ltd.,  of 
Ottawa,  displayed  this  pretty  bridal  costume  in  the  first  of  a  series  of  four  windows 
entitled.  "The  Bride."  "Going  Away,"  "The  Shower,"  showing  the  bride  opening  her 
gifts,  and  last,  "The  Trousseau."     The  series  caused  considerable  comment  in  Ottawa. 
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Airy  and  Bright 


This  is  the  splendid,  large  ready-to-wear  department  in  the  new   Robinson  store  at  Calgary 


PAPER    DEARNESS 
Effect  on  the  Press 

In  view  of  the  suggested  further  ad- 
vance in  wages  and  the  very  serious 
situation  which  must  arise  in  that  event, 
the  British  Weekly  Newspaper  and  Peri- 
odical Proprietors'  Association  has 
issued  a  memorandum  regarding  the  high 
cost  of  production  in  which  it  is  pointed 
out  that  since  1914  proprietors  have  had 
to  meet  a  continued  succession  of  in- 
creases in  cost  of  production  and  dis- 
tribution;  increases  which,  since  the 
armistice,  have  been  intensified.  The 
conditions  under  which  they  are  at  pres- 
ent laboring  include: 

1. — High  price  of  paper,  blocks,  contribu- 
tions,   and    illustrations. 

-2. — Higher  salaries  and  wages. 

3. — Altered  conditions  as  to  working  hours, 
overtime,  holidays,  and   so   forth. 

4. — Higher  railway  and  other  transport 
rates. 

Before  the  war  newsprint  (paper  for  news- 
papers) cost  2c  per  Lb.,  whereas  it  is  now 
12% c  per  lb.  and  over;  and  there  have  al- 
ready been  eleven  separate  advances  in  print- 
ing charges,  which  have  thereby  increased 
by    120   per   cent,    to   200   per   cent. 

For  a  32-page  weekly  paper,  with  a  cir- 
culation of  150,000,  this  means  an  increase 
in  the  cost  of  printing  alone  of  between 
$25,000    and    $30,000    per   annum. 

A  publication  using  20  tons  of  paper  per 
week  was  spending  in  the  purchase  of  paper 
before  the  war  $880  per  week — just  under 
$50,000  per  annum.  The  present  cost  of 
the  supply  for  one  week's  issue  for  a  paper 
of  the  same  size  at  12%c  per  Vo.  is  $5,780, 
an  advance  of  $4,850  per  week,  or  $252,200 
per   annum. 

Attempts  have  been  made  to  cope  with 
these  increases  by  reducing  the  size  of 
publications,  raising  the  sale  price,  and 
by  considerably  increasing  advertisement 
rates.  These  efforts  have,  however,  been 
quite   inadequate   to   meet   the   increased 


charges,  and  many  of  the  publications 
are,  in  fact,  now  running  at  a  sub- 
stantial  loss. 

These  conditions  necessarily  affect  a 
very  large  number  of  smaller  firms  to  a 
much  greater  extent  than  they  do  the  big 
corporations,  and  it  must  be  realized  that 
in  the  aggregate  these  smaller  firms  em- 
ploy far  more  labor  than  the  larger  con- 
cerns, so  that  when,  as  is  inevitable  if 
conditions  do  not  improve,  many  of  the 
smaller  papers  drop  out  as  their  reserves 
are  exhausted,  unemployment  must 
ensue. 

BOX  LABELS 

Manufacturers  of  articles  requiring 
boxes  of  a  large  size  will  be  interested 
in  the  discovery  of  a  large  curtain  manu- 
facturer. Recently  he  decided  to  box  his 
goods  in  artistic  reinforced  boxes,  bear- 
ing large  labels  to  denote  clearly  the 
quantity  of  contents  at  all  times.  These 
practical  features  have  doubled  his  sales 
and  his  travellers  ?ay  they  sell  goods 
twice  as  quickly  on  account  of  these 
labels,  and  the  extra  reinforcement  at 
the  end  which  defies  strain  and  careless 
handling. 


Pretty  Showing 

of  Porch  Dresses 


NEW    HAMILTON    STORE 

S.  Kipp,  of  Hamilton,  Ont.,  has  opened 
an  up-to-date  store  which  will  deal  in 
dry  goods  and  men's  wear,  at  158  Kenil- 
worth  Avenue. 


NEW  FACTORY  IN   LONDON 

The  Ladies'  White  Wear  Co.,  have 
built  a  new  factory  in  London,  Ont.  This 
will  take  care  of  a  rapidly  increasing 
business. 


Living  Models  wear  trim  little  Canadian- 
Made    Cotton   House   Dresses 
with  pleasing  effect 

The  G.  W.  Robinson  Co.,  Hamilton, 
held  a  largely  patronized  fashion  parade 
or.  May  27th,  when  an  elaborate  assort- 
ment of  sports  and  Summer  frocks  as 
well  as  bathing  and  beach  suits  were 
shown  on  living  models.  The  exhibition 
was  held  on  the  second  floor  where  a 
large  throng  assembled  to  view  the 
parade,  which  lasted  an  hour  and  a  half. 

A  feature  of  the  collection  was  the  new 
style  of  dress  recently  registered  under 
Messrs.  Robinson's  own  trademark  and 
which  possesses  many  new  details  of 
practical  value  as  well  as  style  points 
so  dear  to  a  woman's  heart.  The  ma- 
terials included  cartridge  cloth,  pique, 
Shantung  ehambray,  English  gabardine, 
pongee  foulard,  etc. 

The  dresses  were  mainly  of  the  Sum- 
mery type  described  and  were  manufac- 
tured by  the  same  firm  who  directed  the 
display  and  supplied  the  mannequins. 

The  bathing  suits  featured  taffeta, 
lustre  and  Roman-striped  silk,  and  wefre 
the  last  word  in  smartness,  featuring  as 
they  did  all  fishion's  latest  fancies  in 
color  contrasts,  plaiting,  drapery  anrf  ac- 
cessories. 


DOUBLED  CAPACITY 

Silver  Bros.,  manufacturing  furriers, 
Montreal,  have  extended  their  factory  in- 
to the  new  part  of  the  Sommer  Building, 
thereby  doubling  their  capacity.  They 
are  also  fitting  up  handsome  new  offices. 
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YORK 


DRAPERIES 


Do  you  realize  that  when  looking  through  our  samples  you  are  being 
shown  the  pick  of  Drapery  Materials?  Our  Buyers,  with  head  Buying  Office  in 
Manchester,  England,  are  continuously  travelling  Europe  and  buying  the  very 
finest  of  Drapery  and  Curtain  Goods.  You  are  being  offered  the  lines  best 
suited  for  the  Canadian  Market.  We  are  also  offering  you  goods  manufactured 
by  us  in  Canada. 

These  goods  are  being  placed  on  the  market  under  the  name  of  YORK 
DRAPERIES.  NOTE  THIS  NAME!  It  stands  for  the  best  line  of  Drapery 
Goods  in  Canada. 

Geo.  H.  Hees  Son  &  Co. 

LIMITED 

TORONTO  MONTREAL 
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New  VICTORIAVILLE  Line 


Decide  NOW  to  try  this  Line  out  in  your  immediate  selling.     It  is  no 
venture.    It  is  a  safe  and  profitable  proposition. 


SOLID  PLAIN  OAK  FURNITURE 

A  Splendid  Line  to  Feature 

Our  new  line  of  Solid  Plain  Oak  Furniture  is  merchandise  that 
is  sure  to  establish  a  reputation  for  DEPENDABILITY.  It  is 
furniture  that  will  find  its  place  and  give  absolute  satisfaction 
in  good  homes  everywhere. 

The  material  is  of  the  BEST.  The  construction  is  RIGHT  in 
every  detail.  The  simplicity  of  the  designs  and  the  excellent 
finish  give  the  goods  a  general  appearance  of  refinement  and 
richness  that  is  most  pleasing  and  appealing. 

With  the  moderate  prices  at  which  this  furniture  is  offered 
you  can  reach  an  exceptionally  large  number  of  worth-while 
buyers. 

Send  for  supplementary  catalogue  and  full  particulars. 

Victoriaville  Furniture  Company,  Limited 

VICTORIAVILLE,  QUEBEC 
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I    The  LACE  GOODS  CO.,  Limited    i 

"The  Handkerchief  House  of  Canada"  m 

|  Laces  | 

Our  stock  is  more  complete  than  ever  before. 

Embroideries  § 

A  well-assorted  stock  of  Edgings,  Beadings,  Insertions,  etc.  j|| 

We  have  some  unusually  good  values  in  twenty-seven  inch 
~,  Flouncings  which  will  repay  an  inspection. 

Handkerchiefs 

A  host  of  dainty  colorings  and  pleasing  designs  in 
Sport  Handkerchiefs. 
§H  Most  acceptable  for  present  wear. 


Voiles 

White  Fancy  Voiles;  in  Stripe,  Check  and  Spotted 
effects — at  much  under  present  Market  values. 

]  Cretonnes  and  Curtain  Nets  § 

£     j       Many  new  andjbeautiful  productions|of  real  artistic  merit. 


Every  "Lace  Goods"  Product  | 

is  backedjby  years  of  experience,  devoted  to  securing  lines 
suited  to  the  Canadian  Trade. 


I  -n*  LACE  GOODS  CO.,  umi,ed 

Fifth  Floor  Wellington  Building  79  Wellington  St.  West 

TORONTO  I 
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ANNOUNCING 

the  Opening  of  Our  Lines 

of 

WHITE  and  COLORED  WASH  GOODS 

for 

the  Coming  Season 
Spring  1  921 

COHN-HALL-MARX  CO. 

93-95  Franklin  St.  New  York 
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MADE  IN  MONTREAL,  CANADA 


Personality  Tells! 


If  you  wish  to  stock  a  line  bear- 
ing the  stamp  of  distinctive  excel- 
lence, you  will  be  interested  in  the 


Biltmore  Curtain 


Because  each  of  its  designs  is  in- 
dividually artistic,  and  its  fabric  is 
of  that  filmy  elegance  so  appre- 
ciate:! amongst  lovers  of  good  cur- 
tains. 

You  will  find  in  the  Biltmore 
Curtain  a  splendid  business  getter. 
Let  us  submit  our  designs  to  you. 


THE  BILTMORE 

CURTAIN  CO.,  LIMITED 

332    CRAIG    ST     WEST 
MONTREAL 
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THE    HAP  FOR    SUMMER   COMFORT 

STRAWS 

and 

PANAMAS 


THE  STANDARD  FOR  OVER  TWO  GENERATIONS 

Summer  heat  is  one  of  the  things  man  has  a  wholesome  respect 
for — that's  why  he  chooses  a  hat  which  protects  him,  adds  to  his 
comfort,  and  enhances  his  appearance. 

L.  Gnaedinger  Son  &  Company 


1852 


St.  Peter  Street,  Montreal 
THE  PIONEER  HOUSE  OF  CANADA 


1920 
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Consumer  Interest 


Our  NATIONAL  MAGAZINE  AD- 
VERTISING CAMPAIGN,  now  in  full 
swing,  is  attracting  a  great  deal  of  atten- 
tion, judging  from  the  vast  number  of 
requests  for  catalogues  received  daily. 

With  each  mail  these  inquiries  pour  in 
from  every  part  of  the  country.  We  are 
supplying  catalogues  showing  colors  of 
all  CREX  patterns  in  our  three  weaves — 
DeLuxe,  Herringbone  and  Regular  — 
suggested  room  treatments,  sizes  and  full 
descriptive  matter. 

Are  you  in  position  to  supply  the  demand 
of  your  customers? 


CREX  CARPET  COMPANY 


212  Fifth  Ave. 


New  York 
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Originators  and  Manufacturers  for  20  Years  of  Wire-Grass  Floor  Coverings 
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1  in  Dry  Goods  Review 

Makers  Decide  on  Fall  Silhouette 

Straight,  Slim  Lines  Practically  Decided  Upon  -     Finger-tip  Length  in  Suit  Coats  —  Skirts 

Eighl  Inches  From  (Ground — Wrappy  Coats  Succeed  "Dolman" — Waist  Makers 

Predict   Long  Sleeves   Owing  to  Glove   Shortage. 


MONTREAL.  —  Despite  unsettled 
market  conditions,  the  import- 
ant style  features  in  women's 
ready-to-wear  appau-1  are  practically  de- 
cided upon.  Montreal  manufacturers 
report  no  decided  change  in  the  silhou- 
ette from  the  lines  of  the  preceding 
season,  and  it  seems  certain  that  the 
straight,  slim  silhouette  will  prevail, 
with  varied  modifications  in  the  way  of 
plaits,  draperies  or  tunics,  subdued  to 
conform  to  the  decree  for  straightness. 

•   Same  Styles  Prevail 

Generally  speaking,  the  Fall  styles  are 
characterized  by  common  sense  features, 
which  are  sure  to  commend  themselves 
highly  to  the  average  woman.  Mater- 
ials most  favored  comprise  the  ubiqui- 
tous Navy  serge,  also  gabardines  and 
tweeds  for  suits.  The  newer  and  more 
elaborate  cloths  are  employed  in  the 
coats  and  wraps,  both  on  dressy  and  the 
more  tailored  lines.  Some  of  the  names 
of  these  fabrics  convey  their  softness  of 
texture — Llamette,  Peachbloom,  Vel  de 
Cygne,  silk  Bolivia  and  veltyne;  also 
duvette  and  dovetyne.  Colors,  apart 
from  the  staple  navy  and  black,  show  a 
marked  predilection  for  neutral  tints, 
especially  browns  in  a  wide  range  of 
shades.  Of  the  latter,  there  seem  to  be 
no  end  to  the  variety  of  fawn,  castor, 
beige,  oak,  partridge,  coffee,  etc.,  which 
are  popularly  known  as  "burnt"  tints. 
Suit  skirts,  both  dressy  and  in  the  popu- 
lar-priced lines,  are  even  in  length  and 
almost  uniformly  wide,  approximately 
one  and  a  half  yards,  and  eight  inches 
from  the  ground. 

Coat  Lines  Smart 

The  coats  are  three-quarters,  or  just 
below  finger-tip  length,  and  are  gener- 
ally pocketed  and  belted,  the  latter 
accessory,  however,  narrow  and  of  self 
material.  The  lines  of  the  coat  are  semi- 
fitting  and  there  is  an  unusually  large 
amount  of  military  braiding  used  as  well 
as  embroidery,  and  silk  chain  stitching 
employed.  Buttons  are  for  the  most  part 
large  and  used  sparingly.  Sleeves  are 
comfortably  full,  but  no  flaring  cuffs 
are  seen,  the  snufr-fitting  variety  being 
preferred  in  all  styles. 

Furs    on    Fall    Models 

One  large  manufacturer  displayed 
several  exceedingly  ^ood  mo<lels  in  navy, 
serge  and  gabardine  braided  in  lattice- 
work with  narrow  military  braid  in 
panels  on  the  coat.  These  had  convert- 
ible collars  of  real  fur,  usually  beaver 
or  some  of  the  lon<r-haired  black  skins. 
The  skirts  of  these  suits  were  absolutely 
plain,  gathered  sliphtly  in  the  back  under 
a    2-inch    belt    of    self-material.      Set-in 


A  Midsummer  Dream 

A  charming  frock  of  figured  foulard  and 
plain  Georgette  with  touches  of  real  lace 
pleated  into  little  sleeve  frills  and  formed 
as  a  very  tiny  vestee.  The  pleated  frills  of 
the    skirt    are    very    graceful. 


pockets  were  usual  in  the  skirts,  while 
large  patch  pockets  ornamented  the 
coats.  Every  suit  and  wrap  shown  was 
lined  throughout  with  the  gayest  of 
flowered  brocades,  or  corded  silks.  In 
fact,  everything  from  the  severest  "tail- 
leur"  to  the  most  luxurious  evening  wrap 
flaunted  a  floral  or  figured  lining. 

In  the  popular  priced  suit,  little  or  no 
imitation  fur  is  used,  but  the  convertible 
collar  in  a  comfortable  size  is  a  marked 
feature. 

Frocks  of  Tricotine 

It  is  rather  early  yet  to  forecast  the 
trend  of  style  in  dresses,  as  few  of  the 
manufacturers  have  returned  from  New 
York.  This  much  is  certain  however, 
that  broadcloth,  tricotine,  and  Charmeuse 
will  be  by  far  the  most  popular  materials 
selected.  One  frock  shown  was  of  navy 
tricotine,  with  a  pronounced  long- 
waisted    effect,   popularly   known    as   the 


"Moyen  age,"  or  basque  style.  This 
model  had  a  small  turn-down  collar  of 
contrasting  color  and  buttoned  severly  up 
the  front  after  the  manner  of  our  grand- 
mother's bodices. 

Wrappy  Coats  Are   Lovely 

Wraps  and  long  coats  are  characteriz- 
ed by  roomy,  comfortable  lines,  usually 
47  inches  in  length,  and  in  a  large 
choice  of  colors.  In  the  dressy  wrap- 
coats,  the  last  word  in  luxury  and  mod- 
ishness  is  found.  These  are  made  up  in 
the  richest  and  softest  materials  and 
have  huge  collars  of  beaver  or  flying 
squirrel,  deep  in  the  back  and  pointed  to 
the  waist  in  front.  The  shoulders  are 
narrow,  so  that  all  the  fullness  falls 
straight,  and  the  sleeve,  although  large, 
and  in  many  cases  beginning  near  the 
waist  line,  shows  no  break  in  the  outline 
at  the  shoulder.  Many  wraps  have  capes 
instead  of  fur  collars  and  are  richly 
braided  or  embroidered,  as  well  as  orna- 
mented by  silk  tassels  and  large  bone 
buttons.  The  "Dolman"  has  gone  out  and 
the  new  wrap-coat  is  replacing  it,  de- 
veloped in  the  softer  materials. 

Long    Sleeves   Again? 

One  waist  manufacturer  stated  to 
Dry  Goods  Review  that  the  shortage  of 
gloves  was  proving  a  strong  factor  in  the 
choice  of  designs  for  Fall.  Owing  to  the 
glove  shortage,  blouses  and  waists  will 
tend  to  long  sleeves,  as  women  object  to 
going  unprotected  when  the  cooler 
weather  sets  in.  This  manufacturer  is 
featuring  popular  priced  waists  in  Jap 
silk  for  Fall  as  this  material  is  obtainable 
again,  and  predicts  a  large  demand  for 
these  lines  in  white  and  colors  on  account 
of  their  durability,  washing  qualities 
and  popular  prices,  the  latter  approxim- 
ately $4.00  retail.  The  moderate  priced 
blouse  is  sure  to  be  a  strong  seller  if 
money  continues  scarce. 

Wholesalers  Not  Worrying 

This  prediction  is  undoubtedly  true  in 
all  lines  of  ladies'  ready-to-wear,  although 
manufacturers  report  that  the  luxury  tax 
does  not  affect  them,  as  stocks  can  be 
disposed  of  at  any  price.  As  is  often  the 
case,  when  a  garment  is  marked  down 
in  order  to  obviate  the  extra  tax  to  the 
customer,  she  regards  it  with  distrust 
and  pays  cheerfully  both  tax  and  extra 
cost  for  something,  in  her  eyes,  more 
exclusive  and  of  better  value. 

The  luxury  tax  means  nothing  to  the 
wholesaler  at  present.  It  is  too  early  to 
estimate  its  result  upon  the  retail  trade, 
but  it  is  ever  wise  to  bear  in  mind  that 
money  is  less  plentiful  at  present  than 
last  year,  and  popular  priced  conserva- 
tive  garments   are   therefore   sure  to  be 
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more  in  demand  in  the  Fall  than  will  the 
more  expensive  novelty  styles. 

Ready-to-Wear  Blouses 

Dry  Goods  Review  was  privileged  to 
see  an  exclusive  advance  display  of 
Parisian  model  blouses  of  the  most  ex- 
quisite sheer  georgettes  and  crepes. 
Short  sleeves,  round  and  square  necks 
predominated,  the  raglan  sleeve  with  a 
fagoted  seam  being  a  popular  feature. 
These  buttoned  in  the  back  and  were 
almost  all  in  Overblouse  effect,  reaching 
below  the  hips.  Fine  French  beads 
and  solid  hand  embroidery  were  used 
on  the  more  elaborate  Georgette  models, 
while  clusters  of  pintucks,  knife  pleat- 
ings,  filet  insertions  and  Irish  crochet 
appeared  in  the  tailored  sport  skirts  of 
crepe  de  Chine. 

Startling  Color  Comfirmations 

It  is  stated  that  taffeta  coat-blouses  in 
surplice  or  cross-over  style  will  be  a 
strong  seller  in  the  Fall  as  well  as  taf- 
feta and  georgette  combinations.  Side 
closing  effects  in  georgette  with  heavy 
buttons  are  also  shown  in  all  shades. 
The  color  combinations  in  these  models 
were  daring  in  the  extreme,  although 
pastel  shades  are  as  popular  as  ever. 
Jade  green  georgette  with  cuffs  and 
collar  of  champagne  charmeuse,  navy 
stitching  on  shell-pink  crepe,  burnt  or- 
ange bands  on  Italian  blue  georgette,  and 
tomato  or  apricot  and  blue  contrasts  were 
some  of  the  startling  but  altogether 
charming  new  effects. 

One  long  overblouse  was  developed  in 
black  georgette  with  kimono  elbow 
sleeves  and  over-skiit  turned  up,  pouch 
wise  to  the  waist,  emerald  satin  pipings 
finished  the  round  neck  and  sleeves,  and 


an  emerald  ribbon  sash  was  knotted  at 
the  side.  On  the  right  shoulder  was  em- 
broidered a  parrot  ;n  all  the  glory  of 
scarlet,  green  and  yellow,  and  each  sleeve 
bore  a  motif  repeating  these  hues. 

In  contrast  to  this  was  a  high-class 
tailored  sports  blouse,  developed  in 
coral  pink  crepe  de  Chine,  with  bands 
of  real  Irish  crochet,  yoke  back,  turn- 
back cuffs  and  long  pointed  collar.  A 
jabot  of  plaited  self-material  finished  the 
front. 

These  blouses  will  retail  from  $15  up- 
wards, as  they  are  almost  entirely  hand 
made. 


Advertising  Expert 

Praises  Posters 


Employee  Buys  Out 

Business  of  Employer 

John  Sutherland  Takes  Over  Dry  Goods 

And  Gents'  Furnishing  Departments 

of  Simon  Leiser  &  Co. 

Messrs.  Simon  Leiser  &  Company,  of 
Cumberland,  B.C.,  have  sold  out  their 
drygoods  and  gents'  furnishing  business 
interests  in  that  city  to  Mr.  John. Suther- 
land, who  has  been  their  manager  of  this 
branch  for  seven  years. 

For  six  years  previous  to  his  manager- 
ship in  Cumberland  Mr.  Sutherland  was 
in  charge  of  the  dry  goods  department  of 
the  firm's  business  in  Ladysmith,  B.C. 
The  business  which  he  now  takes  over 
from  h;p  former  employer  is  valued  in 
stock  at  between  $20,000  to  $30,000,  and 
has  been  considered  one  of  the  best  or- 
ganized businesses  on  the  island.  It,  is 
understood  that  the  firm  of  Leiser  & 
Co.  will  still  carry  on  the  grocery  busi- 
ness in  Cumberland  and  have  placed  two 
of  their  former  employees  in  charge. 


Appeal  to  Those  Who  do  not  Read  News- 
paper Adds — Color  Attracts  Attention 

Posters  are  a  particularly  effective 
medium  for  the  local  merchant  now,  ac- 
cording to  Leonard  Dreyfuss,  of  the 
United  Advertising  Corporation,  of  New 
York,  because  large  numbers  of  working 
people  who  do  not  have  the  reading 
habit  as  do  other  classes  of  people,  are 
earning  big  wages  and  have  plenty  of 
money  to  spend.  Mr.  Dreyfuss  address- 
ed the  poster  advertising  section  of  the 
16th  annual  convention  of  the  Associat- 
ed Advertising  Clubs  of  the  World  in 
Chicago  on  Monday  afternoon,  June 
7th.  He  dealt  with  the  local  use  of 
poster   advertising. 

"The  last  five  years,"  he  said,  "have 
seen  an  influx  in  most  cities  of  thous- 
ands of  new  people  attracted  by  war  in- 
dustries. These  people  are  unfamiliar 
with  the  old  established  channels  of 
shopping.  They  are  mostly  working 
men  and  their  families,  who  can  under- 
stand readily  a  pictorial  message,  and 
who  are  attracted  by  the  large  size  and 
dominating  color  of  outdoor  advertising." 


BRANCH  FOR  SMITH'S  FALLS 

The  Tay  Knitting  Mills  of  Perth,  Ont., 
have  decided  to  establish  a  branch  of 
their  firm  in  Smith's  Falls,  and  have  re- 
cently taken  over  a  building  on  Market 
Street  in  that  town,  which  is  being 
renovated  and  modernized  to  meet  their 
requirements. 


At  the  Woodbine  Races 


Five  smart  costumes  which  were  characteristic  of  the  modes  seen  at  the  Toronto  track  the  last  week  in  May.  Styles  were  for 
the  most  part  quiet  and  unsensational.  Colors  were  by  no  means  riotous  and  the  bizarre  was  conspicuous  by  its  absence.  Navy 
and  black  clothed  the  most  fashionable  women,  while  white  was  pleasant  wherever  seen. 

The  first  of  the  group  is  a  handsome  black  chant i  1 1  >  flounced  model.  Next  is  the  trouserette  costume  which  caused  consider- 
able comment.  The  third  typifies  the  universally  favored  and  piquant  little  costume  of  taffeta.  Next  is  seen  the  charming- 
three-tiered  accordeon  pleated  cape  in  fine  navy  tricotine,  and  last  is  a  faultless  navy  serge  suit  with  jade  and  gold  metallic 
braiding  and  a  jade  feather  toque  to  complete  it.  —Sketched    for    Dry    Goods     Review. 
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Modes  That  Make  a  Paris  Fall 

\(\\    Inspirations   For  the  World  at  Large  Come  From  the  Smart  Little  Maisons  of   the 
French  Capital,  and  Some  of  the  Biggest  Designers  Revel  in  Trivial  Details — Paris 

is  Alore  Dance-mad  Than  Ever. 


PARIS,  June  12. — What  a  craze  there 
-till  for  dancing!  Almost  daily 
we  hear  of  some  new  place  open- 
ing up.  There  is  Le  Select,  a  club  on  the 
rue  Pierre  Charron,  which  is  probably 
the  most  exclusive  of  its  kind  in  Paris, 
and  it  is  rumored  that  the  dances  "chez 
Poiret"  will  be  resumed  on  Saturday  and 
Sunday  afternoons  and  evenings,  begin- 
ning  next   week. 

The  Chateau  de  Madrid,  one  of  the 
foremost  restaurants  in  the  Bois,  has 
just  opened  for  the  teason,  and  they  make 
a  feature  of  tea  and  dinner  dansants. 
A  spring  floor  for  dancing  has  been  plac- 
ed  in  the  garden. 

This  afternoon  Paris  went  out  for  the 
first  of  these  dansants,  and  al- 
though the  attendance  was  small, — for 
we  are  again  in  the  midst  of  another 
taxicab  strike — a  number  of  the  prettiest 
girls  in  Paris  were  there,  and  some  smart 
clothes  were  worn. 

Callot   Black  and  White  Model 

Mile.  Jeanne  Rer.ouanlt  was  among 
those  trying  to  master  the  "Shimmy," 
and  her  gown  bore  the  inimitable  Callot 
stamp.  It  consisted  of  a  slip-over  dress 
of  white  crepe  Georgette,  the  skirt  in 
tunic  length,  slashed  down  each  side,  and 
the  whole  finely  pleated.  The  corsage 
part  was  loose  fitting  with  insets  of  fine 
pleats  on  either  side.  It  had  the  long- 
waist  finished  with  a  five-inch  wide  belt, 
and  this  adorned  with  iridescent  bead 
embroidery.  This  overdress  was  mount- 
ed over  a  fitted  slip  of  black  taffeta. 
Mile.  Renouardt's  hat  was  a  large  cano- 
tier  of  straw  in  the  hue  known  as  "pain 
brule"  (burnt  bread),  and  the  trimming 
consisted  of  long  sprays  of  aigrette  in 
the  same  hue  placed  around  the  brim. 
The  whole  effect  was  extremely  chic. 

Another  dancer  was  Mile.  Georgette, 
the  courturiere  on  the  rue  Auber.  Her 
iro'vn  was  charming,  and  consisted  of  a 
full  four-flounced  skirt  of  black  Chantilly 
lace  worn  with  a  simple  corsage  of  black 
satin,  tbe  fronts  of  which  crossed  over 
forming  a  V  decollete.  Mile.  Georgette's 
hat  was  of  black  satin  trimmed  with 
crosse. 

Ultra  chic  was  the  dress  of  another 
dancer,  which  was  of  black  taffeta,  hav- 
ing in  addition  a  tunic  skirt  of  white 
organdie,  showing  crosswise  rows  of 
machine  stitching  done  with  heavy  white 
cotton  thread.  This  tunic  was  adjusted 
with  fullness  on  the  sides.  The  corsage 
was  of  taffeta  only,  medium  round  decol- 
lete and  close  fitting  abbreviated  sleeves. 
A  wide  sash  of  taffeta  was  tied  on  one 
side.  The  unison  of  black  taffeta  and 
white  organdie,  as  I  .saw  it,  was  excellent, 
and  this  dress  together  with  the  one 
worn   by   Mile.   Renouardt,     proved     the 


"JVrappy"  Coat  From  Paris 

Modele  "Dampierre,"  A  delightful  Manteau 
developed  in  softest  beige  velours  de  laine 
and  richly  trimmed  with  bear.  Designed  by 
Drecoll  and  sent  direct  to  Dry  Goods 
Review 


most  admired  in  the  salle,  and  it  is 
apropos  to  mention  that  both  dresses 
bore  out  the  combination  of  black  and 
white. 

Flower  Hats  With  Black  and  White 

Women  are  not  always  consistent  in 
playing  up  the  black  and  white  scheme  in 
their  toilette.,  for  I  saw  other  instances  of 
it  in  dress,  varied  by  a  flower  trimm 
hat.  Hats  showing  the  brightest  of  flow- 
ers are  worn.  There  was  one,  a  draped 
cloche  of  tomato  colored  straw,  wreathed 
with  small  wall  flowers  in  different 
tones. 

Another  toilette  consisted  of  a  dress 
of  black  and  white  taffeta  and  a  toque 
made  of  large  tea  roses.  While  some  may 
contend  that  a  black  hat  with  a  black 
and  white  dress  is  ever  so  much  smarter, 
yet  no  one  will  deny  that  the  colored  hat 
with  such  a  costume  is  pleasing  to  look 
at,  and  relives  the  effect  of  semi-mourn- 


ing, a  fact  which   is   worth  taking   into 
account  these  days. 

Madeleine  et  Madeleine  have  not  shown 
any  autumn  collection  as  yet,  but  they 
have  caried  out  certain  models  for  a  few- 
buyers  who  are  now  in  Paris,  using  some 
of  the  between-seasons  fabrics  in  the 
darker  hues  based  on  the  styles  most  BUC 
cesful  here  at  present. 

Next  season's  styles  are  the  chief  con- 
cern of  the  house  at  present.  They  ex- 
pect to  follow  an  individual  line  with  long 
effcts  detached  from  the  silhouette,  and 
entirely  minus  puffs  and  ruffles. 

For  day  wear,  velours  de  laine  and 
duvetyn  in  the  dark  colors,  such  as  vert 
de  gris,  prunella,  mustard  color,  tete  de 
negre,  and  dark  green,  will  be  the  favor- 
ed materials.  Velvet  will  also  be  used  in 
combination  with  tulle  even  for  daytime 
frocks.  But  the  use  of  embroidery  for 
day  wear  will  be  restricted. 

Sober    Evening    Colors 

Rich  but  rather  sober  colors  will  pre- 
vail for  evening.  Plain  fabrics,  in  topaz 
and  emerald,  are  to  lead  with  absolutely 
no  brocade  or  fancy  materials.  Richness 
of  effect  to  be  obtained  by  ornamentation 
with  embroidery.  In  contrast  to  the  day 
frock,  the  evening  toilette  will  be  most 
elaborately  embroidered  in  style  strictly 
adapted  to  that  of  the  gown  itself. 

Wraps  will  be  suited  to  the  dresses 
with  which  they  are  worn  and  will  either 
be  simple  in  loose  woolen  weaves  or 
elegant  lame  wraps,  trimmed  with  collars 
of  some  dark-colored  fur. 

Absolutely  everything  in  the  way  of 
furs  will  be  used,  from  the  highest  priced 
down  to  coney. 

Chez  Drecoll 

Drecoll  is  showing  a  few  fall  models 
which  are  in  the  line  of  evolution  toward 
the  straight  silhouette.  The  waistline 
continues  to  be  fairly  low;  collars  are  less 
voluminous  both  for  coats  and  suits,  and 
are  made  to  wear  both  open  and  closed. 

Some  restraint  too  is  now  evident  in 
the  profuse  employment  of  embroidery, 
but  not  the  extent  of  presaging  its  dis- 
appearance. 

Nothing  new  is  to  be  seen  in  point  of 
materials,  this  because  the  winter  col- 
lections are  not  yet  on  general  view,  and 
therefore  the  colors  remain  just  about 
the  same.  The  shade  favored  in  this  col- 
lection tend  to  the  shades  which  harmon- 
ize with  fur  such  as  marron,  tete  de 
negre,  taupe,  and  so  forth,  with  a  cer- 
tain prediction  for  the  warmer  coppery 
and  "dead  leaf"  tones. 

The  fur  most  utilized  seems  to  be  sable 
squirrel  which  has  supplanted  Kolinsky. 
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Mink    is    reserved    for   the    higher    class 
models. 

Bernard 

The  characteristics  of  the  fall  models 
shown  by  Maison  Bernard  seem  to  be 
length  of  line,  and  an  absence  of  gathers 
or  any  sort  of  fullness.  The  long  effects 
are  carried  out  in  high  collars,  long 
sleeves  and  low  waistlines.  There  is  a 
distinct  effort  to  introduce  considerably 
novelty  in  the  sleeves,  in  little  bouffan- 
cies  and  new  details. 

The  trend  noted  by  certain  of  the 
fabric  manufacturers  to  get  away  from 
the  novelty  fabrics  in  order  to  create  in- 
dividual ideas  through  the  ornamenta- 
tion of  plain  material  is  confirmed  by 
this  house,  where  the  plain  effects  trim- 
med are  used  in  preference  to  fancy  fab- 
rics. Some  tissues  are  allover  embroid- 
ered. 

Long  Coats  in  Favor 

Nothing  in  the  way  of  a  short  jacket 
is  to  be  seen  here.  The  accepted  length 
in  the  tailleurs  appears  to  be  either 
three-  quarters  or  full  length.  The 
whole  effect  is  clean-cut  and  tailored, 
with  a  slight  nipping-in  at  the  waist. 

Combinations  of  satin  and  serge,  or 
duvetyn  and  serge,  are  indicated  for  af- 
ternoon. For  evening,  less  lame  will  be 
used  and  a  good  deal  of  iridescent  velvet. 
Embroidery  will  frequently  be  of  colored 
metal   laminettes. 

Furs  of  all  qualities  are  much  in  evi- 
dence for  trimming,  chiefly  in  beige  and 
fawn  color,  especially  Siberian  squirrel 
and  a  sort  of  silver  coney  imitating 
squirrel. 

Black  is  tending  to  supplant  navy. 
Marron  shades  and  the  cashmere  colors 
are  also  favored.  Among  the  blues,  can- 
ard is  preferred,  and  for  evening  the  red- 
dish tones  predominate,  such  as  brick  and 
Venetian  red.  Jade  seems  to  be  out  of 
the  running. 


Equip  New  Dept. 

For  Ready-to-Wear 

J.  H.  Colbome  &  Company,  of  Goder- 
ich  Ont.,  have  opened  up  a  handsome 
new  showroom  for  their  ready-to-wear 
department  situated  on  the  first  floor, 
where  a  very  pood  assortment  of  ladies', 
misses  and  children's  coats,  suits  and 
dresses   are  attractively  displayed. 

Handsome  mahogany  cases  contain  the 
garments  in  stock,  while  Turkish  rugs, 
daintily  tinted  walls  and  well-chosen 
furnishings  make  the  department  a  de- 
cided asset  to  the  business. 

The  Colborne  Co.  does  not  boast  a 
wide  range  or  a  very  complete  stock, 
but  specialize  more  in  exclusive  designs 
and  a  fair  assortment  of  novel   models. 


LUCKY    THIRTEEN 

An  Ottawan  has  secured  thirteen 
muskrats  in  thirteen  nights  at  13  First 
Avenue.  The  sales  resulting  from  this 
little  excitement  have  been  as  satisfac- 
tory as  unexpected  as  traps  were  laid  in 
the  cellar  to  catch  rats  with  the  result 
that  higher  game  was  secured. 


Georgette  and  Voile 


These  two  very  smart  blouse  models  illustrate  the  newest  features.  The  model  on 
the  left  is  of  jade  Georgette  with  inserts  of  cream  lace.  The  overblouse  is  a  very 
"wearable"  little  model  in  navy  voile  with  white  design,  white  taffeta  frilled  collar, 

cuffs  and  vestee. 


EARLY  CLOSING  IN  OTTAWA 

Three  of  Ottawa's  leading  dry  goods 
houses.  Murphy-Gamble,  Ltd.,  Chas. 
Ogilvy,  Limited,  and  Bryson-Graham, 
Limited,  are  closing  on  Saturdays 
at  1  o'clock  during  June,  July  and  Au- 
gust, and  it  is  hoped  many  other  deal- 
ers will  follow  the  lead  of  these  firms 
who  deserve  a  word  of  praise  for  the 
early  anonuncement  of  their  intentions. 
Sales  people  will  enjoy  the  Saturday  af- 
ternoon and  benefit  by  the  chance  to  see 
a  little  of  the  country  during  the  week- 
ends. 


James  Aikins,  Lieutenant-Governor  of 
Manitoba,  Premier  T.  C.  Norris,  Brig.- 
Gen.  D.  B.  Ketchen,  and  many  others 
prominent  in  social  and  business  life  of 
the  city. 


T.  Eaton  Co.  Honors 

Soldier  Employees 

Five  hundred  men  in  Winnipe0-  store 
receive  war  medals  presented  by  Sir 
John  Eaton. 

Winnipeg,  May  30. — At  a  banquet,  pre- 
sided over  by  Sir  JoVin  Eaton,  mo-e  than 
500  special  war  medals  were  awarded  bv 
the  T.  Eaton  Company  to  employees  of 
the  firm  who  had  served  overseas  and 
h^.d  returned  to  the  Winning  store. 
More  than  1,500  returned  soldier  ein- 
rjloyees  of  the  company  were  in  attend- 
ance and  addresses  were  delivered  by  Sir 


NEW    APPOINTMENT 

The  Hudson's  Bay  Company  recently 
announced  the  appointment  of  Angus 
Brabant  to  succeed  James  Thompson  as 
Fur  Trade  Commissioner,  with  head- 
uqarters  at  Winnipeg.  Mr.  Thompson 
will  continue  as  a  member  of  the  Can- 
adian advisory  board.  Mr.  Brabant  has 
held  many  important  positions  under  the 
company  during  the  past  35  years  and 
is  exceptionally  well  qualified  to  admini- 
ster so  important  a  department  of  this 
national  organization. 


Mr.  and  ^Jrs.  John  Dods,  of  Altor,  Ont., 
are  among  the  delegates  appointed  by 
the  Methodist  Church  in  Canada  to  at- 
tend a  great  world's  Sunday-school  con- 
vention in  Tokio  this  summer.  Many 
Canadians  are  already  on  their  way  to 
the  Far  East  to  take  part  in  the  csn- 
ferenccs. 
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A  Few  Fall  Openings  in  New  York 

[une  Was   Bus)    Month   For  Return  of  Buyers  From  Abroad,  and  Showing  of  Exclusive 
Models  For  Autumn  Wear— Chemise  Type  Still  Strongly  Favored— Many  Suit 
(.oats   Long,   Dark   Rich  Satins  to  be  Worn. 


THE   one    idea   in   New   York   that 
seems  to  dominate  theoretically  the 
designing    for  this   season    is    the 
nut  inn  that  we  are  returning  to  straight 

lines.  Returning  buyers  have  stressed 
this  fact,  manufacturers  have  stood  out 
for  it,  and  buyers  are  ready  to  accept  it. 
Undoubtedly  there  is  much  of  this  type 
in  strict  acceptance  of  the  term,  shown 
in  very  alluring  treatment.  The  silhou- 
ette is"  not  always  utterly  straight,  how- 
ever, and  the  very  strong  feeling  for 
draped  movements  in  many  of  the  col- 
lectiona  still  leans  to  the  Colonial  and 
pannier  types,  though  they  are  modified 
into  a  shadow  of  their  former  exaggera- 
tions. The  effort  to  create  much  variety 
in  the  face  of  what  is  spoken  of  as  "no 
radical  change  in  fashion  lines"  gives 
an  endless  diversity  of  detail  which 
varies  interestingly  in  the  different  pre- 
sentations, according  to  the  characteris- 
tics of  the  house  showing. 

Strong  French   Influence 

It  is  interesting  to  note  what  a  strong 
influence  the  French  inspiration  of  last 
February's  openings  has  had  on  design- 
ing for  this  fall.  While  many  of  the 
collections  are  quite  American  in  spite 
of  this,  there  are  others  which  seem  more 
like  a  grouping  of  French  frocks.  Repre- 
sentatives of  nearly  all  the  lines  shown 
have  been  abroad  this  season  and  French 
details  are  everywhere  recognized,  and 
more  or  less  control  the  novelty  as  it  is 
so  far  presented. 

Retailed   Types  and  Novel  Lines 

One  of  tiie  strongest  and  most  gener- 
ally-featured types  which  continues  to 
be  a  favorite  both  here  and  abroad  is  the 
chemise.  This  is  a  much  stronger  style 
element  in  some  lines  than  in  others, 
and  in  a  few  it  is  the  controlling  tvpe, 
not  only  in  cloth  and  satin  frocks  but  in 
evening  lines  as  well.  This  season  it  is 
much  decorated  and  is  slashed  in  panel 
effect  to  the  hip  and  less  frequently  to 
the  neckline,  giving  a  panel  effect. 

It  is  again  usually  posed  over  a  satin 
slip  when  done  in  cloth,  and  is  both  belted 
ind  unbelted. 

The   Redirgote 

The  redingote  styl3  has  many  spon- 
sors, particularly  for  the  cloth-tailored 
street  frock,  and  ii-  featured  in  various 
decrees  of  simplicity  and  ornamentation. 
It  is  frequently  termed  a  coat  dress  and 
is  perhaps  the  most  favored  type  for  the 
mature  woman's  cloth   model. 

Suit   or  Jacket   effect 

One  of  the  most  interesting  novelties 
of  this  season  is  the  use  of  the  cutoff 
overdress,  or  a  short  chemise  or  coat 
effect  posed  over  a  slip  of  satin,  with 
something  tie  line  of  a  short  mandarin 


coat.  This  is  much  more  youthful  than 
either  the  chemise  or  redingote  and  is 
introduced  with  much  variation  in  design 
including  the  various  jacket  treatments, 
panel  and  winged  effects. 

Loose   Line  Effects  and  Drapings 

The  very  loose  line  treatments  of 
blouse  and  sleeve  cut,  so  popular  with 
the  French,  are  frequent  and  fall  in  with 
the  popular  drapings.  Bodices  fall  in 
bloused  effect  over  a  draped  girdle.  The 
smplice  is  as  popular  as  ever  and  crossed 
and  loop  as  well  as  harem  drapings  are 
^gain  introduced  in  the  skirts,  with  a 
trouser  drape  in  evening  frocks.  A  bit 
of  the  pannier  or  curved  hips  drape  is 
seen  in  cloth  and  silk.  In  the  straight 
effect  frock  the  blouse  is  cut  long  to  rest 
low  on  the  hip  where  it  is  accented  with 
fullness  on  the  sides  or  held  with  a  drap- 
ed girdle. 

Semi-Fitted  Types 

The  semi-fitted  bodice  in  long  basque 
lines  is  featured  in  a  small  proportion  of 
models  and  is  usually  combined  with  the 
Hare  or  circular  tunic  or  one  with  a  peg- 
top  effect  at  the  hips.  Some  of  the  waist- 
line models  suggest  the  semi-fitted  type 
but  it  is  usually  a  mere  matter  of  drawn 
in  girdle. 

Apron  Tunics  and   Panels 

Panels  of  every  sort,  square,  pointed 
and  scalloped,  are  introduced  and  are 
pored  all  the  way  round,  just  on  the 
sides  or  at  front  and  back,  and  with 
winged  treatment  on  the  sides.  They  are 
very  much  trimmed  with  headings  and 
embroideries  of  the  various  type  used. 
There  are  still  many  pleated  and  curved 
aprons  use!,  and  this  detail  is  also  much 
embroidered. 

Tunics  are  also  slashed,  scalloped,  cir- 
cular,    pleated  and  gathered,  with  some 


still  shown  verj  full  about  th<'  hipline, 
sometimes  cot  quite  mort. 

Distinctive  Details 

Details  show  the  influence  ol  the  many 

high  collars  and  close-up-to-the-neckline 
effects  worn  by  the  Parisienne,  They  are 
done  in  the  straight  choker  effect  topped 
with  organdie  ruche,  in  the  flaring  ef- 
fect open  at  the  front,  in  the  dram  d  scarf 
effect  and  in  cravat  style.  The  cut-out 
aecks  show  round,  square  and  V  finish 
with  some  oval  and  window  treatment. 

Few  yokes  are  featured  but  there  are 
some  in  both  blouse  and  skirt  in  shallow 
effect.    The  cape  back  is  also  introduced. 

Although  the  season's  start  presaged 
a  conservative  used  of  furs  on  suits, 
high  class  lines  recently  s?en  indicate 
that  a  more  generous  use  of  this  trim- 
ming will  be  in  order.  Another  indica- 
tion, which  by  repetition  registers  anti- 
cipated popularity,  is  the  use  of  various 
shades  of  gray  in  lines  now  being  com- 
pleted. 

P.  L.  Silver  &  Co.,  who  believes  that 
the  showing  of  attractive  garments  as 
they  are  ready,  is  of  the  same  value  to 
buyers  as  a  forma!  opening,  are  now 
ready  with  an  interesting  collection. 

A  certain  aristocratic  demeanor  charac- 
terizes many  of  the  models,  and  this  is 
achieved  no  matter  whether  the  waist- 
line is  normal,  low  or  indefinite,  since 
all  three  styles  are  shown. 

Low   Waistline 

The  low  waistline  is  usually  connected 
with  misses'  garments,  yet  one  number 
in  beaver  color  Veldyne  introduce  this 
with  good  effect  in  women's  sizes.  For 
the  latter  models  there  is  a  slight  shir- 
ring where  the  skirt  section  joins  at  the 
hipline  and  a  band  of  self  eclor  floss, 
bead  and  tinsel  embroidery  encircles. 
The  choker  collar  is  of  taupe  nutria, 
which  continues  in  band  form  down  the 
centre  front. 

A  wide  border  of  the  same  fur  encicles 
the  greater  part  of  the  bottom  of  a 
brown  peach  bloom  model,  while  at  either 
side  front  it  rises  to  form  pockets.  The 
triple  diagonal  dart  fastening,  which  ter- 
minates in  many  scallops,  is  a  chic  fea- 
ture under  the  fur  collar. 

There  are  also  models  with  worsted 
embroidered  borders  which  simulate 
krinimer,  a  long,  semi-fitted  and  seamed 
body  effect  being  so  treated.  The  bell 
collar  and  sleeves  arc  correspondingly 
trimmed. 

It  should  also  be  noted  that  seldom  are 
sleeves  plain  tailored.  As  they  near  the 
bottom  a  certain  amount  of  fanciness  is 
arrived  at.  Sometimes  it  is  the  shape, 
while  at  other  times  it  is  trimming. 

New   Panel   Effects 

Then  there  are  the  new  types  of  panel 
effects,  one  such  having  the  gore  sections 
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of  the  garment  featuring  tapering 
notches  to  waistline  so  that  straight 
gusset-like  pieces,  which  are  stitched, 
may  be  set  in  offsetting  in  one  instance 
the  scalloped  bcttom. 

Another  model  uses  short,  detached 
panels  with  scalloped  bottoms  which  fall 
from  the  narrow  belted  waistline.  The 
rest  of  the  skirt  section  is  embroidered 
in  worsted  French  knot  motifs,  making 
the  effect  very  attractive.  Duvet  su- 
perior is  used  for  this  model. 

There  arel  also  smart  tailleurs  of 
evora  cloth,  trimmed  with  simple  stitch- 
ing in  cluster  form  and  collared  in  fur. 

English  mixtures  and  Irish  dent 
tweeds  are  used  for  sports  suits  which 
are  also  inclined  to  favor  longer  lengths, 
but  not  quite  so  long  as  the  dressier 
models.  Floss  stitching  also  finds  its 
way  onto  these  numbers  by  way  of  di- 
version. 

When  narrow  belts  are  used  novelty 
buckles  matching  the  shade  of  the  suit 
serve  to  clasp  them,  this  mode  of  fasten- 
ing being  preferred  to  others. 

Two  groups  of  models  are  specially 
featured  in  the  advance  collection  of 
dresses  now  being  shown  by  J.  Wise  Co., 
Inc.,  the  first  including  Poiret  twills  and 
serges  for  street  wear,  and  the  second 
a  group  of  high  lustre  satins. 

Lines   are  Free 

The  cloth  models  are  in  youthful  types 
and  the  lines  are  free.  There  are  none 
of  the  severe  lines  of  the  strictly  tailored 
nor  of  the  more  mature  effect  of  the 
redingote.  There  is  in  certain  designs 
a  seeming  oombination  of  the  chemise 
tpye  and  the  jacket  frock.  The  models 
are  in  one  piece  with  a  slight  extra  full- 
ness from  the  hipline,  but  the  blouse  is 
open  in  jacket  effect,  and  a  frilly  treat- 
ment of  narrow  and  fine  lace  is  intro- 
dued  for  gilet  as  "well  as  showing  in  the 
opening  of  the  slashed  cloth  sleeve  which 
is  faced  with  two-tone  silk. 

Dark  Satins 

The  heavy  satins  are  featured  in  the 
dark  and  practical  shades — navy,  brown, 
tapestry  and  midnight  blues  and  black 
There  is  also  an  all  draped  model  in  lac- 
quer red.  Navy  satin  is  used  in  coat 
dress  effect  over  an  embroidered  panel, 
while  the  metal  embroidered  tunic  is 
featured  in  other  colors,  the  plain  bodice 
piped  in  a  bright  shade  of  silk. 

Self  fabric  trimmings  make  variety 
in  the  ornament — leaf,  stem  and  flower 
effect  of  the  same  color,  and  shirrings 
forming  scrolls  and  circles  being  also  in- 
troduced. 

The  surplice  and  harem  are  combined 
in  black  satin,  the  demureness  of  which 
is  lost  in  a  jade  satin  draped  vestee,  and 
facing  to  side  drape,  girdle  and  sleeve. 

These  frocks  feature  the  low  waistline 
crirdle  and  the  full  skirt  drapes  posed  at 
hips  or  below  the  knee.  A  brilliant 
decorative  effective  is  achieved  by  an 
embroidery  of  red,  white  and  black 
bugles  on  bla^k  satin. 

Many  frocks  are  featured  in  combin- 
ation of  silk  and  wool,  the  fiber  silk 
jersey  beinsr  used  to  trim  serge  and  tri- 
cot ine  models.     Georgette  and  crone  de 
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A  Youthful  Model 

This   little  gown  makes   no  pretences — it   revels   in   sim- 
plicity which  is  incorporated  in  dotted  navy   Swiss  with 
wide    inset    bands   of   white   organdie.      The    same   sheer 
material    constitutes    collar    and    cuffs. 


Chine  are  also  introduced  in  a  similar 
manner. 

Some  of  Jenny's  contributions  are  in 
the  simplest  and  most  youthful  of  styles, 
one  model  in  navy  wool  jersey  having 
the  round  neck  and  apron  outlined  in  a 
vine  effect  of  red,  the  color  accented  by 
a  fold  of  red  crepe  de  Chine,  which  goes 
down  either  side  of  the  apron  and  out- 
lines the  opening  of  the  sleeve,. 

The  wide  flowing-  sleeve  in  full  or 
three-quarter  length  is  rather  a  general 
feature  but  in  most  cases  the  opening  is 
banded  in  a  border  of  color  or  em- 
broidery. 

A   Bernard  coat  dress,  which   buttons 


down  the  front  is  caught  into  the  waist- 
line around  the  sides  and  back  by  little 
pleats  and  is  dependent  for  this  effect 
alone  to  give  it  a  girdled-in  appearance, 
the  model  being  without  r  belt. 

A  number  of  the  blouses  are  in  coat 
effect  and  the  slipover  is  as  generously 
featured  as  in  former  seasons. 

A  simple  and  youthful  frock  of  Jenny's 
in  navy  serge  introduces  crosswise  in- 
sertions of  gold  tinsel  cloth  in  the  bodice. 
The  same  gold  cloth  is  shown  in  gradu- 
ating lengths  in  the  skirt,  all  the  inser- 
tions being  crossed  with  bands  of  plain 
color  embroidery  in  green,  red,  blue  and 
black. 
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Dainty  Frocks  for  Fashion's  Juniors 

Charming  Little  Dresses  For  Parties  and  Day — Time  Needs  Are  Brightly  Embroidered  in 

\\  ool — Yokes  and  Sashes  Play  Important   Pan. 


CHILDRENS'  [rocks  are  particular- 
ly attractive  this  season  with  the 
favor  shown  in  woollen  em- 
broidery. Autumn  tendencies  are  to- 
wards plenty  of  embroidery,  too,  and 
the  new  party  frocks  arc  lavishly  treated 
to  hand  work. 

Mousseline  de  soie,  overcast  with 
cherry  wool,  is  used  for  the  collar  and 
cutis  of  ;«.  Fiench  serge  dress  having  a 
V  yoke  and  knife-pleated  skirt  in  front 
and  a  straight  back.  Raised  wool  em- 
broidery trims   this   number. 

In  natural  ramie  linen  i:  a  straight 
frock  with  shaped  border  of  blue  linen 
outlined  in  hand  embroidery  and  also 
erubroidi  red  blue  linen  disks.  The  same 
decoration  appears  on  the  neck  find 
-.  and  a  cluster  of  red  wool  cher- 
ries  completes   this   model. 

Another  pleasing  combination  is  spricot 
voile,  with  cream  voile,  and  the  two 
shades  of  hand  embroidery  in  wool  There 
is  a  narrow  tie  girdle  and  a  white  wool 
rose  at  the  side. 

Particularly  quaint  is  a  green  taffeta 
frcck,  with  round  yoke  and  black  em- 
broider'.'. The  skirt  is  trimmed  about 
the  bottom  with  a  double  ruffle,  edged 
in  black  velvet  ribbon,  caught  at  inter- 
vals with  French  nosegays.  Instead  of  a 
sash  there  is  a  cluster  of  flowers  caught 
across  with  black  velvet  ribbon. 

A   coat    dress   of  navy  serge  is   made 


over  a  foundation  of  satin,  and  trim- 
med with  loops  of  red  wool. 

A  black  velvet  frock  shows  a  skirt  with 
shirred  heading,  outlined  in  rose  silk. 
Rose  chenille  posies  decorate  the  yoke. 
The  neck  and  cuffs  are  finished  with  filet 
lac  e. 

Meads  combined  wirh  chenlie  embroi- 
dery trim  a  white  crepe  de  Chine  frock. 

Variety  is  given  some  of  the  serge 
frocks  by  side  buttonnings.  The  Eton 
and  the  bolero  are  the  models  most  fea- 
tured and  they  are  usually  combined  with 
vests  and  girdles  of  bright  colored  silks. 

Finely  checked  silk  is  used  for  guimpes 


jf  some   of  the  velvet    models.     In    mu>>i 
of  the   numbers    the    long    waistline     is 

ied. 

Among  the  silk  models  is  one  having 
Lop  of  the  skirt  corded,  with  wool 
embroidery  forming  the  decoration  on  the 
pockets  and  also  on  the  front  of  the 
bodice,  which  is  completed  by  neck  ami 
cuff  frills  of  pleated  silk. 

In  the  cotton  numbers  are  rveral 
models  printed  to  resemble  checks  and 
plaids  usually  found  in  the  wool  fabrics. 
Chambrays,  checked  ginghams  and  cr  ish 
are  among  Die  fabrics  used.  For  the 
older  mil  the  long  waistline  is  in  high 
favor  here 

•!•,  wl\ets,  Devonshire  cloth  and 
checked  and  plaid  ginghams  an  included 
in  the  Fall  line  bcinfc'  shown  by  one  large 
maker  of  children's  wear.  Frencn  knot-, 
briar  stitching  and  Knocking  are  among 
the  embroidery  stitches  used.  Other 
models  depend  for  their  trimming  on  con- 
trasting collar  and  cuffs.  Most  of  the 
models  have  fancy  pockets  and  saslies. 
and  there  is  a  urreat  deal  of  variety  g 
to  the  t?eatrnent.  of  the  yokes. 

'the  serge  dresses  include  the  regula- 
tion frocks  with  red  braid  and  side- 
pleated  skirt  with  blor.se  falling  over 
girdle  and   sash  of  bright  colored  silks. 

A  novel  braid  is  used  to  outline  the 
bolero  jacket  of  a  navy  serge  with  vest 
of  Roman  slriped  silk  and  pleated  skirt. 


"Shine  or  Rain — She  Is  Just  the  Same' 


Bewitching  bonnets  for  the  two-year-old  and   less  are  fashioned  of  white  or   pink  and   sometimes  blue  organdie. 
For  cooler  days  are  smart   little  confections  in  silk  and  lace. 


Dry  Goods  Renew 
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Removal  of  the  Burden  of  Collecting  Taxes 
Being  Sought  by  Association  on  Behalf  of 
Two  Hundred  Thousand  Canadian  Retailers 

Retail  Merchants  of  Dominion,  at  Special  Interview  With  Minister  of  Finance,  Describe  So- 

Called  Luxury  Tax  as  "111  Advised,  Poorly  Conceived  and  Poorly  Devised" — 

Would  Have  Collections  Made  at  the  Source  of  Supply. 

REMOVAL  of  the  burden  of  collecting  the  "discriminatory  and  confusing"  luxury  tax,  which  they  consider  "ill  advised, 
poorly  conceived  and  poorly  devised,  was  asked  by  the  retail  merchants  of  Canada  at  a  special  interview  with  Sir  Henry 
Drayton.  Minister  of  Finance,  in  the  Chateau  Laurier,  at  Ottawa,  Ont.,  last  week.  Instead  of  making  the  retail  mer- 
chants collect  the  tax,  they  asked  that  it  be  collected  at  the  source  of  supply,  namely,  from  the  manufacturer  and  importer,  and 
absorbed  in  the  same  manner  that  all  systems  of  taxation  are  absorbed. 

One  of  the  most  striking  statements  in  Sir  Henry  Drayton's  reply  was:  "In  the  interests  of  everybody,  the  Government 
desires  to  check  extravagance,  and  pull  down  the  cost  of  living.  Perhaps  we  are  already  setting  our  faces  towards  lower  prices. 
The  Government  wants  to  encourage  efficiency  in  business.     But  we  are  not  going  on  borrowing  money." 

Pointing  out  that  the  200,000  retailers  of  Canada  form  the  largest  commercial  class,  and  are  in  the  best  position  to  know 
the  feelings  of  the  public  pulse,  the  retailers'  memorial  set  forth  that,  in  the  opinion  of  the  retailers,  the  ideal  system  was  based 
on  the  principle  of  "ability  to  pay,"  and  one  whereby  it  could  be  collected  in  the  simplest  manner. 

The  statement  presented  by  Secretary  E.  M.  Trowern  on  behalf  of  the   Retail   Merchants'  Association   of  Canada,   is   of 
particular  interest  to  every  business  man   in  Canada  and  is, therefore,  reproduced  in  toto  hereunder: 


"We  desire,  first,  to  say  that  we  fully 
realize  the  great  need  there  is  of  increasing 
the  revenue  of  the  Dominion  of  Canada  to 
provide  for  the  enormous  expenditure 
created  by  the  war,  and  for  other  purposes. 
We  also  recognize  the  many  difficulties  that 
exist  in  your  endeavor  to  arrive  at  a  fair 
and  equitable  system  of  taxation,  and,  in 
order  to  do  so,  it  is  very  necessary  that  yoij 
should  have  all  the  facts  concerning  each 
class    affected    laid    fully    before    you. 

"As  members  of  the  Retail  Merchants' 
Association  of  Canada,  which  represents  all 
sections  of  the  retail  trade  in  every  province 
in  the  Dominion  of  Canada,  we  would  say 
that  no  other  commercial  class  is  in  a  posi- 
tion to  determine  the  needs  and  require- 
ments of  the  retail  trade  except  those  who 
are,  or  who  have  been,  practically  engaged 
in  it,  and  for  whom  we  appear  before  you 
to-day.  The  conditions  which  surrounded  the 
manufacturing  and  the  wholesale  classes  are 
almost  entirely  different  to  those  surround- 
ing the  retail  trade,  and,  this  being  the 
case,  in  the  presentation  of  our  view  to  you 
we  desire  to  say  that  we  are  voicing  the 
views  of  the  retail  trade  only.  We  would 
not  attempt  to  express  the  views  of  the 
manufacturers  or  wholesalers,  and  we  do  not 
expect   them   to   express   our  views. 

Know  Public's  Mind 

"It  is  estimated  that  there  are  upwards 
of  two  hundred  thousand  retail  merchants 
in  Canada,  which  is  by  far  the  largest 
commercial  class  in  Canada.  All  of  these 
merchants  have  a  permanent  stake  in  the 
community  in  which  they  live.  They  are 
the  distributors  of  merchandise  and  an  ab- 
solutely necessary  class,  and  they  have  mil- 
lions upon  millions  of  dollars  invested  in 
real  estate,  merchandise  and  other  securi- 
ties. They  are  all  in  the  employer  class 
and  they  are  consequently  free  to  act  and 
free  to  speak,  and  their  first  and  most 
important  interest  is  that  of  their  country 
and  their  customers,  who  are  the  public, 
from  whom  they  secure  their  living,  and 
whose  interest  they  at  all  times  endeavor  to 
serve,  and  with  whom  they  are  very  closely 
in  touch.  In  fact,  no  other  class  in  Canada 
is  in  as  god  a  position  to  know  the  feel- 
ing of  the  public  pulse,  and  whose  ear  is 
so  close  to  the  ground  at  all  times,  as  that 
of    the    retail    merchant. 

"It  was  rumored  a  short  time  ago  that 
there  was  a  likelihood  of  the  Dominion  Gov- 
ernment adopting  a  system  of  taxation 
known  as  a  tax  on  the  sales  of  retail  mer- 
chants. In  order  to  ascertain  their  views 
on  this  subject  we  sent  out  letters  and  ques- 


tionnaires, and  held  meetings  in  all  parts 
of  Canada,  and  the  consensus  of  opinion 
which  was  submitted  to  you  showed  that  it 
would  not  operate  equitably  on  all  classes 
of  the  retail  trade,  and  it  would  be  a  dis- 
criminatory tax  if  it  did  not  apply  to  every 
class  in  the  community  alike.  In  addition 
to  these  and  other  objections,  we  find  that 
the  system  of  collecting  a  tax  on  sales  has 
been  tried  in  a  great  many  of  the  countries 
of  Europe,  and  wherever  it  has  been  tried 
it  has  been  abandoned. 

"We  have  also  strongly  objected  many 
times  to  the  system  of  compelling  retail 
druggists  and  general  store  merchants  to 
place  war  stamps  on  patent  medicines  and 
on  other  articles.  In  your  Budget  we  are 
pleased  to  note  that  you  have  exempted  re- 
tail merchants  from  the  tax  on  sales,  and 
that  your  purpose  at  an  early  date  to  re- 
move the  application  of  the  war  stamps 
from  those  retail  merchants  to  whom  it  now 
applies,  and  place  it  under  the  direction  of 
the  manufacturer. 

"In  our  opinion,  we  consider  that  the  ideal 
system  of  taxation  is  a  system  that  is  based 
upon  the  principle  of  'ability  to  pay,'  and 
one  whereby  it  can  be  collected  in  the  most 
simple  manner  and  as  equitably  as  possible 
from  all  classes  of  the  community  at  the 
least  possible  cost.  We  further  believe  that 
whatever  system  of  taxation  is  adopted  for 
the  purposes  of  the  Dominion  of  Canada  as 
a  whole  should  apply  to  no  other  purpose 
than  that  of  raising  sufficient  revenue  to 
pay  the  expenditure  of  the  Dominion.  When 
anv  system  of  taxation  is  used  to  restrict 
or  hamper  trade  it  ceases  to  become  a  taxa- 
tion system,  and  it  becomes  a  hindrance 
to  the  progress,  development  and  freedom 
of  trade  and  commerce. 

Taxation  Always  Disturbing 

"In  considering  the  subject  of  taxation, 
we  are  not  unconscious  of  the  fact  that 
there  is  a  great  diversity  of  opinion,  both 
political  and  otherwise,  on  this  question.  We 
are  all  aware  that  i.t  has,  unfortunately, 
created  more  contention  and  more  unfriendly 
disturbance  among  nations,  as  well  as  among 
the  people,  than  perhaps  any  other  subject. 
It  has  been  made  a  football  for  political 
purposes  for  centuries,  and  we  sincerely 
hope  that  the  day  may  soon  arrive  when  it 
can  be  dealt  with  in  an  intelligent  and 
thoughtful  manner,  free  from  all  prejudices. 
As  an  Association  of  Retail  Merchants,  we 
desire  to  say  that  we  have  approached  this 
subject  in  a  free  and  independent  spirit, 
bearing  in  mind  the  one  chief  and  essential 
feature,    "What    is    the    best    and    cheapest 


method  of  collecting  revenue  to  pay  the 
debt,  and  the  running  expenditure  of  Can- 
ada, and  at  the  same  time  keep  the  .heels 
of  commerce,  production  and  distribution 
turning,  so  that  there  will  be  work  and 
food  for  all,  and  that  each  one  will  re- 
ceive the  reward  of  his  industry  according 
to  his  ability  to  earn,  and  not  be  hampered 
by  Government  interference  or  unnecessary 
restriction." 

"In  reading  the  Budget,  we  note  that  it 
is  proposed  that  §ix  different  systems  of 
taxation    should    be    adopted: 

1.  Customs  duty. 

2.  Excise   tax. 

3.  Taxation    of    sales. 

4.  Income  tax. 

5.  Tax   on    luxuries. 

6.  Stamp    tax. 

And,  in  addition,  it  is  proposed  to  add  a 
license,  or  tax,  for  keeping  track  of  the 
various  manufacturers,  wholesalers  and  re- 
tailers throughout  Canada  who  are  con- 
cerned in  the  payment  of  the  above  named 
taxation. 

"According  to  the  Bullet,  the  revenue  for 
the  fiscal  year,  ending  on  the  thirty-first 
day  of  March  last,  reached  approximately 
$388,000,000.  The  chief  sources  of  revenue 
were: 

Customs     $169,000,000 

Excise    43,000,000 

Business   profits  war   tax 44,000,000 

Income    tax 20,000,000 

Other  war  taxation 17,000,000 

"As  to  the  advisability  of  the  continuation 
of  the  customs  and  excise  taxes,  we  have 
no  comments  to  make,  as  the  figures  speak 
for  themselves,  and  every  business  man 
must  admit  that  before  any  criticism  of 
the  above  could  be  made  it  would  be  neces- 
sary for  us  to  have  some  alternate  system 
worked  out  in  detail,  showing  how  it  would 
be  collected,  who  from,  and  the  cost  of  col- 
lecting the  same.  So  far,  we  have  no  other 
proposal  worked  out  in  detail  before  us,  and 
until  such  proposal  is  laid  before  us  we  must 
accept  the  conditions  as  they  are  now  oper- 
ating. 

Passing  the  Tax  Along 

"With  regard  to  the  tax  on  the  sales  of 
manufacturers  and  wholesalers,  we  feel  that 
while  it  may  appear  that  the  manufacturers 
and  wholesalers  are  paying  this  percentage 
of  taxation,  as  a  matter  of  fact,  they  are 
not  paying  it  but  passing  it  along  to,  the 
retail  merchant,  and  the  percentage  is  so 
small    that    it    cannot    be    absorbed    into    our 
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cost,  and  so  about  ninety-live  per  cent,  of 
it  comes  directly  out  of  our  profits  and  our 
pockets,  and  we  are  helpless  to  protect  our- 
In  many  c.i-es  since  tins  new  sales 
tax  came  into  operation,  we  And  that  manu- 
facturers who  formerly  gave  us  two  per 
cent,  discount  are  now  only  giving  us  one 
per  cent.,  which  means  they  are  taking 
their  tax  out  of  the  retail  trade.  Then, 
again,  there  are  a  number  of  manufacturers 
who  claim  to  do  their  business  entirely  with 
the  wholesale  trade  but  who  reserve  them- 
selves certain  favored  retail  accounts.  In 
addition  to  the  advantage  these  retailers  now 
enjoy,  they  will  be  able  to  save  us  an  ad- 
ditional one  per  cent,  to  the  disadvantage 
of  those  who  are  not  allowed  to  buy  directly 
from  the  manufacturer,  and  the  Government 
will  also  lose  the  tax  on  all  of  these  sales. 
Then,  again,  this  same  loss  will  take  place 
with  regard  to  the  sales  made  by  a  host 
of  persons  who  have  no  particular  place  of 
business,  but  who  travel  from  place  to  place 
and  who  are  known  generally  as  manufac- 
turers' agents.  They  are  in  reality  whole- 
sale dealers,  but  they  sell  direct  from  the 
manufacturers  to  the  retailer,  and  they  only 
carry  samples.  This  class,  in  our  opinion, 
under  the  system  of  a  tax  on  sales,  will 
multiply,  and  the  wholesale  dealers  who 
carry  stocks  and  who  pay  taxes  will  de- 
cline. There  are  other  objections  in  con- 
nection with  this  proposed  tax  that,  no 
doubt,  will  be  called  to  your  attention  from 
time  to  time. 

"With  regard  to  the  income  tax,  we  are 
surprised  beyond  measure  to  know  that  only 
$20,000,000  was  collected  through  this  sys- 
tem, and  it  is  evident  to  us  that  a  great 
many  persons  are  either  evading  this  tax, 
if  the  figures  are  correct,  or  that  the  people 
of  Canada  are  spending  very  little  on  what 
you  term  "luxuries,"  as  it  is  quite  evident 
that  they  have  not  got  the  money  to  spend, 
and  any  proposed  luxury  tax  will  produce 
little   revenue. 

"Respecting  the  excess  war  profits  tax, 
which,  as  one  of  the  features  of  the  income 
tax,  only  a  small  portion  of  the  retail 
trade  is  in  a  position  to  pay  this  tax,  and 
those  who  do  pay  it  we  consider  are  un- 
fairly treated,  as  agricultural  enterprises 
and  professional  incomes  are  not  affected 
thus   making  this   tax  pure  class  legislation. 

The  Tax  on  Luxuries 

"As  to  the  proposed  tax  on  luxuries,  it  is 
very  difficult  for  us  to  express  our  full  views 
on  this  subject  in  the  short  space  of  time 
we  have  at  our  disposal.  Briefly,  we  con- 
sider it  an  ill-advised,  poorly-conceived,  and 
poorly-devised  measure,  and  one  that  will 
be  resented  by  every  sound-thinking,  com- 
mercial man  in  Canada,  including  the  thou- 
sands and  thousands  of  customers,  who  are 
called  upon  to  pay  it,  and  to  whom  we  are 
called  upon  to  explain  it. 

"In  our  explanation  above  of  what  we 
consider  the  function  of  taxation  should  be, 
we  stated  that  no  system  should  be  adopted, 
and  named  taxation  that  hampers  and  inter- 
feres with  natural  channels  of  trade.  A 
true  system  of  taxation  should  rest  as 
equably  as  possible  upon  all  alike,  and  its 
object  should  be  definite,  and  as  free  of 
exemptions  as  possible. 

"The  proposed  luxury  tax  is  discrimin- 
atory, and  confusing.  On  articles  such  as 
pianos,  musical  instruments,  and  automobiles 
the  tax  is  applied  on  the  manufacturer,  who 
is  called  upon  to  pay  the  tax,  and  it  is 
then  passed  on  to  the  retailer  who  pays  it 
and  absorbs  it  in  his  cost,  and  who  collects 
it  from  his  customers,  and  there  is  no  fur- 
ther expense  in  the  matter.  On  the  other 
hand,  the  manufacturer  of  jewelry  is 
called  upon  to  pay  one  per  cent,  only  on 
the  sale  of  his  goods,  and  the  retail  jeweller 
is  called  upon  to  place  the  tax  of  twenty 
per  cent,  on  the  price  of  his  goods,  and 
collect  it  from  the  customer  at  the  time  of 
making  the  sale,  and  then  keep  track  of  the 
sale  and  forward  it  to  the  Government  at 
his  expense  and,  in   addition   to  this,  he  runs 


the  risk  of  injuring  his  reputation,  by  being 
lined  if  he  neglects  to  carry  out  his  duties, 
and  instruction  from  the  Government  for 
which  he  receives  no  pay.  In  addition  to 
this,  every  time  he  makes  a  Sale  he  has  to 
inform  his  customer  that  it  is  necessary  to 
luxury  tax,  and  by  this  system  retail 
jewellers  all  over  Canada  are  losing  business 
every  day.  Why  should  there  be  two  systems 
of  collecting  this  tax;  either  the  one  is  right 
or  the  other  is  wrong. 

Many  Sections  Affected 

"The  application  of  this  tax  with  its  dis- 
criminations applies  to  the  following  sections 
of  retail  trade  : — Boots  and  shoes,  clothing, 
furriers  and  hatters,  gents'  furnishings, 
fancy  and  sporting  goods,  jewellers,  women's 
wear,  trunks  and  valises,  hardware,  dry 
goods,  tobacconists,  furniture  dealers,  elec- 
tricians, motors,  boats,  canoes,  etc.,  photo- 
graphers' supplies,  candy  and  confectioners, 
pianos  and  musical  instruments,  automobiles, 
druggists,  liquor  dealers,  grocers,  butchers, 
and   coal   dealers. 

"Each  of  the  above  sections  of  trade  has 
held  meetings  and  in  the  event  of  the  Govern- 
ment insisting  that  their  proposal,  as  it  af- 
fects the  various  lines  of  trade,  be  put  into 
n  eration,  we  shall  be  pleased  to  submit 
their  views  as  to  how  they  think  the  tax 
should  be  amended  so  as  to  do  the  least 
harm,  but  we  would  much  prefer  if  the  lux- 
ury tax  proposal  were  changed  so  that  the  tax 
could  be  collected  from  the  manufacturer 
and  importer,  insie»u  01  lrom  the  customer 
through   the  retail  trade. 

"At  the  present  time,  a  large  number  of 
wholesale  merchants  and  manufacturers 
throughout  Canada,  although  having  no  re- 
tail counter,  and  who  pretend  to  do  only  a 
wholesale  and  manufacturing  trade,  sell 
direct  to  the  consumer.  Under  the  proposed 
luxury  tax,  this  system  will  increase  by 
leaps  and  bounds,  and  it  will  be  absolutely 
unfair  to  the  retail  trade  to  attempt  to  com- 
pete with  this  unfair  competition,  either  as 
to  the  sale  price  or  the  amount  of  the 
luxury  tax. 

"Since  the  new  tax  came  into  operation, 
a  few  days  ago  a  retai\  merchant  from  a 
neighboring  town  who  was  In  a  Toronto 
wholesale  house,  saw  a  lady  buying  silk  by 
the  yard  over  the  wholesale  counter.  The 
question  is,  did  the  Government  get  the  ten 
per  cent,  luxury  tax,  and  if  not,  what  pro- 
vision is  made  for  transactions  of  this  char- 
acter? This  will  apply  to  nearly  every  line 
covered  by  the  luxury  tax.  One  of  the  most 
striking  inconsistencies  of  this  measure,  and 
which  has  possibly  been  called  to  your  at- 
tention, is  the  fact  that  dresses,  women's 
and  misses',  under  $45,  are  not  taxed.  No 
mention  is  made  as  to  whether  these  dresses 
would  be  of  silk  or  otherwise,  and  yet  rib- 
bons of  all  kinds  and  material,  whether  by 
the  yard,  half  yard,  or  less,  are  subject  to 
a  tax. 

Whole   Proposal  Wrong 

"With  regard  to  clothiers  and  merchant 
tailors  there  is  not  the  slightest  indicati  n 
that  woollen  goods  are  going  to  come  down 
in  price,  and  if  a  man  buys  a  $45.00  suit  of 
clothes  he  pays  no  tax,  but  if  he  buys  a 
$46.00  suit  of  clothes  he  pays  a  tax  of  $4.60 
to  the  Government.  No  discrimination  has 
been  made  as  to  whether  it  is  more  economi- 
cal to  buy  a  suit  of  clothes  made  by  mer- 
chant tailor  at  $75.00  or  $80.00,  or  a  suit 
of  clothes  costing  $17.50  and  in  the  one  case, 
where  the  economical  person  using  prudence 
would  prefer  to  buy  a  good  wearing  woollen 
suit,  he  is  compelled  to  pay  a  Government 
tax,  and  in  the  other  case  he  escapes  entirely. 
The  whole  proposal  in  our  opinion  is  wrong. 
This  system  of  taxation  will  compel  the  mid- 
dle class,  and  the  poorer  people,  to  wear 
very  ordinary  clothing,  while  people  who 
have  recently  become  rich  through  the  war, 
can  flaunt  their  wealth  and  their  ability  to 
wear  fine  clothes  in  the  face  of  others  who 
cannot  afford  to  pay  the  tax,  there  are  thou- 
sands of  dollars  of  goods  which  come  under 
the  luxury  tax,  which  are  sold  by  pedlars 
and    agents    all    over    Canada    direct    to    the 


public.  This  new  tax  will  greatly  increase 
this  army  of  pedlars  of  clothing  and  other 
lines  who  have  no  permanent  location,  and 
no  provision  has  been  made  in  the  act  to  col- 
lect  the   tax    from   these   people. 

"Neither  has  any  provision  been  made  with 
regard  to  the  sale  of  second-hand  goods,  and 
this  proposed  tax  will  no  doubt  largely  in- 
crease this  class  of  basil 

"It  seems  also  unfair  that  the  Government 
should  determine  what  are,  and  what  are  not, 
luxuries,  without  first  having  prepared  a 
list  and  submitted  it  to  the  trade,  which 
might  easily  have  been  done  before  present- 
ing the  Budget.  At  the  present  time  an 
alarm  clock  comes  under  the  list  of  lux- 
uries, if  nickel  plated,  no  matter  how  cheap 
it  may  be,  while  an  oil  painting  or  engrav- 
ing costing  $1,000  is  exempt.  A  great 
many  cases  of  this  kind  could  be  mentioned. 

"There  are  a  great  many  lines  of  goods, 
the  prices  of  which  would  be  very  much 
higher  in  the  fall  than  they  are  at  the  pre- 
sent time,  and  with  the  sales  that  have  been 
made  from  year  to  year,  of  goods  that  were 
purchased  before  the  war,  the  decreasing  of 
these  stocks,  and  more  goods  being  required, 
thj  preva'Hng  high  rate  of  wages  an i 
material,  it  will  be  impossible  to  reduce  the 
price  of  many  lines  of  goods  to  the  con- 
sumer, no  matter  what  luxury  tax  may  be 
placed  upon  them.  If,  on  the  other  hand, 
the  luxury  should  have  the  effect  of  prevent- 
ing customers  from  buying  goods  upon  which 
they  have  to  pay  the  tax  and  they  purchase 
goods  upon  which  there  is  no  tax,  the  arti- 
sans, who  are  now  making  good  quality 
goods,  and  securing  good  wages,  will  either 
be  thrown  out  of  work  or  they  will  be  placed 
upon  the  manufacture  of  cheap  and  poorly 
made  goods  at  reduced  wages,  and,  in  our 
opinion,  the  amount  which  is  contemplated  to 
be  secured  by  the  Government  from  this  tax 
will  be  very  disappointing.  The  cost  of  col- 
lection will  be  excessive.  It  will  have  a  ten- 
dency to  develop  the  inclination,  which  is 
common  in  human  nature,  to  evade  the  tax, 
and  its  ultimate  object  will  be  defeated.  In 
the  United  States  they  are  finding  this  tax  to 
be  unworkable  and  clothing  is  exempt  from 
its  operations. 

Sure  to  Dislocate  Business 

"One  prominent  retail  merchant,  in  for- 
warding his  opinion  of  luxury  tax,  stated 
that  if  the  Government  intends  to  dislocate 
the  business  of  the  Dominion,  he  is  quite 
sure  that  they  will  succeed.  Their  method 
will  create  hosts  of  idle  salespeople,  and 
people  who  have  been  engaged  in  the  manu- 
facture of  goods  that  now  come  under  the 
will  be  seriously  crippled  through  this  ill- 
considered  measure.  Another  prominent  mer- 
chant writes  that  the  new  luxury  tax  will 
smash  the  retail  trade  and  ruin  Canadian 
industries,  while  another  retail  firm  states 
that  this  tax,  rather  than  raising  revenue, 
will  hamper  commerce.  If  everyone  should 
undertake  to  buy  cheap  goods,  which  are  al- 
ways the  most  expensive  in  the  end,  where 
is  the  luxury  tax  coming  from?    Can   it  be 

possible  that  this  luxury  tax  was  framed 
with  the  idea  of  increasing  the  revenue  of 
the  Government  by  decreasing  the  earning 
power  of  the  people? 

"It  is  also  pointed  out  that  this  system  of 
taxation  will  destroy  the  value  of  hundreds 
of  thousands  of  dollars'  worth  of  counter 
check-books.  It  is  an  injustice  to  impose 
upon  the  retailer  the  duties  of  a  tax  col- 
lector, without  any  remuneration;  it  will  in- 
crease his  work  and  expense,  and  will  cur- 
tail the  business  he  should  do  in  better  class 
goods.  Already  we  find  a  number  of  retail 
merchants  complaining  that  customers  are 
suspicious  when  they  are  asked  to  pay  a 
luxury  tax  as  to  whether  the  amount  that 
is  asked  by  the  merchant  is  correct  or  not, 
and  as  they  have  no  means  of  finding  out 
what  the  tax  should  be  it  results  in  the  loss 
of  a  great  many  sales. 

Another   Difficulty    Here 

"Another   great   difficulty   that   the   retail 
Continued    on    page    149 
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John   S.   McKinnon   Elected 

at  Vancouver  Convention 

Toronto  Man  is  Popular  Choice  For  Presidency  of  the  Canadian 
Manufacturers'   Association. 


VANCOUVER,  B.C.,  June  9.— J.  F. 
McKinnon,  of  Toronto,  was  to-day 
elected  president  of  the  Canadian 
Manufacturers'  Association,  at  the  an- 
nual convention  here,  succeeding  T.  P. 
Howard,  of  Montreal.  Other  officers 
elected  were: 

First  vice-president,  W.  S.  Fisher, 
St.  John,  N.B.;  second  vice-president, 
John  R.  Shaw,  Woodstock,  Ont.;  treasur- 
er, Thomas  Roden,  Toronto. 

Executive 

Executive  officials:  Thomas  Cantley, 
New  Glasgow,  N.  S.;  J.  B.  Sherrard, 
Montreal;  E.  G.  Henderson,  Windsor, 
Ont.;  Robert  Hobson,  Hamilton,  Ont.;  P. 
W.  Ellis,  Toronto;  C.  A.  Birge,  Hamil- 
ton, Ont.;  H.  Cockshutt,  Brantford,  Ont.; 
J.  F.  Ellis,  Toronto,  and  Nathaniel  Curry, 
Montreal. 

It  was  announced  that  owing  to  ill- 
health,  J.  F.  Ellis,  treasurer,  and  a  past 
president  of  the  organization,  was  not  a 
candidate  for  re-election,  and  it  was 
unanimously  decided  to  elect  him  a  life 
member  of  the  association. 

While  it  had  been  generally  understood 
that  John  S.  McKinnon  of  Toronto  would 
be  the  new  president,  the  announcement 
of  his  election  this  morning  was  greeted 
with  rounds  of  cheers. 

At  the  annual  banquet  of  the  associa- 
tion held  in  the  Hotel  Vancouver,  this 
evening,  J.  B.  Thompson,  chairman  of 
the  British  Columbia  division,  and  G.  G. 
McGeer,  M.P.P.,  of  Vancouver,  were 
the  principal  speakers,  The  divisional 
executive  elected  this  morning  included 
the  following  members  from  Ontario. 

Executive  Elected 

L.  D.  Anthes,  George  Brigden,  W.  C. 
Coulter,  R.  H.  Easson,  Thomas  Findley, 
E.  J.  Freyseng,  Sam  Harris,  Victor  Hard- 
ing, Walter  C.  Laidlaw,  R.  L.  Mclntyre, 
T.  F.  Monypenny,  J.  P.  Murray,  K.  J.  A. 
Riordon,  J.  Allen  Ross,  W.  H.  Shapley, 
W.  H.  Alderson  and  J.  F.  MacKay  of  To- 
ronto; Lloyd  Harris,  Brantford,  George 
H.  Douglas,  Hamilton;  H.  Bertram,  Dun- 
das;  W.  H.  Breyfogel,  Peterboro;  George 
D.  Forbes,  Hespeler;  W.  N.  Garshore, 
London;  S.  S.  Hodgkens,  Kitchener;  0. 
W.  Leonard,  St.  Catharines;  G.  M. 
McGregor,  Ford;  R.  0.  McCul- 
lough,  Gait;  R.  S.  McLaughlin,  Oshawa; 
R.  M.  Meldrum,  Niagara  Falls;  W.  C. 
Phillip,  Kingston;  G.  S.  Rutherford, 
Kitchener;    H.   M.   Snyder,    Waterloo;   T. 


J.  Storey,  Brockville;  J.  M.  Taylor, 
Guelph;  C.  0.  Waterous,  Brantford;  A. 
W.  White,  London;  F.  J.  Williams,  Kitch- 
ener; H.  S.  Champ,  Hamilton;  A.  F. 
Hatch,  Hamilton;  H  J.  Waddie,  Hamil- 
ton; G.  C.  Coppley,  Hamilton;  W.  H. 
Marsh,  Hamilton. 

The  folowing  were  elected  from  Que- 
bec: F.  G.  Daniels,  J.  Beaubien,  R.  E. 
Jamieson,  R.  H.  McMaster,  Willir 
Rutherford,  W  A.  Desbarats,  Col.  W.  J. 
Sadler,  A.  A.  Bittues,  Paul  Sise,  F.  H. 
Hopkins,  W.  R.  Granger,  W.  B  Ramsay 
and  Lawford  Grant,  Montreal;  Joseph 
Pickard  and  J.  H.  Fortier,  Quebec;  W.  F. 
Vilas,  Cowansville,  Que.;  J.  C.  Casavant, 
St  Hyacinthe,  Que.;  John  Lowe,  Valley- 
field;  A.  M.  Normand,  Montmagny;  C. 
T.  Lennon,  Sherbrooke. 

Tariff  Committee.— G.  W.  Watts,  To- 
ronto; Hon.  E.  J.  Davis,  Newmarket;  C. 
H  Smith,  Montreal;  H.  S.  Champ,  Ham- 
ilton; J.  B.  Thompson,  Vancouver;  E.  D. 
Smith,  Winona. 

Insurance  Committee — Arthur  Hewitt, 
Toronto;  H.  W.  Fleury,  Aurora;  W.  H. 
Shapley,  Toronto ;R.  T.  Kelly,  Hamilton; 
Norman  Yarrow,  Victoria;  Angus  Mc- 
Lean, Bathurst. 

Legislation  Committee. — C.  J.  McFar- 
lane  and  J.  G.  Hossack,  Toronto;  G.  C. 
Coppley,  Hamilton;  W  A.  MacKinnon,  St. 
Catharines;  T.  R.  Deacon,  Winnipeg;  A. 

0.  Dawson. 

Membership  Committee. — P.  E.  Jou- 
bert,  Montreal;  G.  H.  Douglas,  Hamilton; 
G.  C.  Robson,  Edmonton;  W.  S.  Laidlaw, 
Toronto;  G.  A.  Dobbie,  Gait;  H.  Telfer, 
Toronto. 

Publishing  Committee. — J.  F.  M.  Stew- 
art, Toronto;  J.  M.  Taylor,  Guelph;  J.  F. 
MacKay,  Toronto;  F.  P.  McGann,  To- 
ronto; R.  H.  Mackay,  New  Glasgow;  A. 
B.  Stovel,  Winnipeg. 

Commercial  Intelligence  Committee — 
Frank  Whitton,  Hamilton;  George  Hen- 
derson, Montreal;  Thos.  Cantley,  New 
Glasgow;   C.  G.  McGhie,  St.  Catharines; 

1.  H.  Weldon,  Toronto;  E.  H.  Gurney, 
Toronto. 

Transportation  Committee — B.  S.  Har- 
ris, Toronto;  E.  P.  D.  Graham,  Toronto; 
W.  R.  Breyfogel,  Peterboro;  W.  R.  Dunn, 
Hamilton;  W.  R.  Ingram,  Winnipeg;  H. 
I.  Thomas,  Ottawa. 

Education  Committee. — B.  W.  Cough- 
lin,  Montreal;  E.  Tarte,  Montreal;  Joseph 
Pickard,  Quebec;  W.  J.  Bulman,  Winni- 
peg; H.  S.  Robertson,  Stratford;  George 
Brigden,  Toronto. 


Industrial  Relations  Committee — C.  H. 
Carlisle,  Toronto;  M.  R.  L.  Meldrum, 
Niagara  Falls;  S.  J.  Williams,  Kitchener; 
J.  D.  Palmer,  Fredricton;  J.  R.  Duncan, 
Vancouver;   E.  P.  Jones,  Montreal. 


REMOVAL  OF  THE  BURDEN 

Continued  from  page  148 

merchants  have  to  contend  with"  is  that  in 
some  retail  stores  the  price  is  quoted  plus 
the  tax,  without  mentioning  the  tax  whatever, 
and  this  works  to  the  disadvantage  of  the 
retail  merchant  who  gives  a  price  and  quotes 
the  war  tax  in  addition. 

"In  order  to  remove  the  features  we  have 
taken  objection  to,  we  recommend  that  in- 
stead of  placing  the  collection  of  the  luxury 
tax  on  the  retail  trade,  that  it  be  collected 
at  the  source  of  supply,  namely,  from  the 
manufacturer  and  the  importer,  and  in  this 
way  it  would  be  absorbed  in  the  same  man- 
ner as  all  systems  of  taxation  are  ab- 
sorbed. We  feel  sure  that  the  Government 
will  receive  more  revenue,  and  the  retail 
trade  of  Canada  will  be  placed  in  a  better 
position  to  assist  the  Government  to  accom- 
pli-h   its  object. 

"We  desire  in  placing  our  views  before 
you  to  say  that  we  fully  appreciate  the 
many  difficulties  under  which  the  Govern- 
ment is  laboring,  but,  as  retail  merchants, 
we  desire  to  offer  our  services,  through  our 
association,  in  any  manner  whatsoever 
whereby  we  can  give  to  the  Government  all 
the  information  that  may  be  required  re- 
garding the  retail  trade  in  any  part  of  Can- 
ada." 


OPENED  IN  LONDON 

The    G.    B.    Ryan    an.!    Company,    have 
opened  a  new  store  in  London,  Ont-* 
This   firm  has  now   splendid   shops   in   a 
number  of  the  larger  cities  in  the  Pro- 
vince. 


JOHN  S.  McKIXNON 
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Further  Expansion  of  Dent-Allcroft  Co.,  Honors  Conferred 

Original  Company's  Capital  £2,250,000  on  ™*ery  Trade 

Interests  Separated  in  Various  Parts  of  the  World — Dent-Allcroft 

Co.  Now  a  Canadian  Incorporated  Company — Controlling 

Stock  in  Colonial  Glove  Co.  Held  bv  Dent-Allcroft  Co. 


RETAILERS  generally  will  be  in- 
terested  in  some  new  develop- 
Qts,  designed  to  further  pro- 
mote the  supply  of  Dent's  gloves,  which 
havi  been  before  the  buying  public  for 
a  period  extending  over  two  centuries. 

Dent-Allcroft  &  Company,  the  original 
Dent  Co.,  was  formed  into  a  joint  stock 
company  last  fall  with  capital  of  i'2,250,- 
000.  There  was  ottered  for  sale  by  pub- 
lic subscription  £750,000  of  TVs  per  cent, 
preference  stock  in  one  pound  shares, 
which  was  all  oversubscribed  some  days 
before  the  lists  were  closad.  The  bal- 
ance of  the  stock  was  held  by  the  ven- 
dors. 

One  of  the  first  decisions  of  the  new 
London  company  was  to  separate  their 
interests  in  various  parts  of  the  world. 
The  first  separate  Dent's  organization 
is  in  Canada.  Dent-Allcroft  Company 
(Canada)  Ltd.  was  incorporated  last 
month  as  a  Canadian  company,  with  an 
authorized  capital  of  one  million  and  a 
half  dollars,  of  which  one  million  of 
fuliy  paid-up  stock  has  been  issued. 

Reorganization  has  also  taken  place  in 
the  Colonial  Glove  Co.,  Ltd.,  which  com- 
pany operates  two  factories  in  Quebec. 
The  new  charter  gives  the  Colonial 
Glove  Co.  an  authorized  capital  of  $250,- 
000,  of  which  $225,000  In  fully  paid-up 
stock  has  been  issued.  The  controlling 
stock  in  the  Colonial  Glove  Co.  will  be 
held  by  Dent-Allcroft  Co.  (Canada)  Ltd., 
who  will  also  assume  interests  of  the 
late  partnership  in  Hall-Dent  Canada 
Ltd.,  operating  two  factories  at  London, 
Ont. 

Each  company  has  a  board  of  six  di- 
rectors, with  the  following  officers: 
President,  H.  P.  Pearce;  vice-president, 
R.  K.  Gibson;  secretary-treasurer,  J.  E. 
Peters. 

Mr.  H.  P.  Pearce  has  been  connected 
with  the  Dent  Company  for  twenty-five 
years,  resigning  from  the  management 
of  the  London  Export  Department  to 
take  over  the  Canadian  business  in  1912. 
B.  Gibson  and  Peters  have  both 
been  with  the  Canadian  branch  upwards 
of  ten  years. 

The  charter  granted  to  Dent-AUcroft 
Co.  (Canada)  Ltd.  provides  for  the  oper- 
ating of  othei  businesses  in  addition  to 
Dent's  gloves,  chiefly  associated  with 
hosiery  and  other  allied  lines.  The  com- 
pany has  obtained  registration  of  a  new 
Irade  mark  which  will  be  used  on  mer- 
chandi  <    i  ther  than  gloves  and  consists 


of  a  trident  with  the  slogan  "Trident 
Brand  Hosiery  Fits  Like  a  Glove." 

To  better  accommodate  the  rapid  ex- 
tension of  their  business,  Dent-Allcrofi 
Co.  (Canada)  Ltd.,  and  the  Colonial 
Glove  Co.,  Ltd.,  have  removed  to  new 
and  larger  premises  in  the  New  Wilder 
Building,  Illeury  Street,  Montreal,  where 
they  are  occupying  an  entire  floor  with 
an  area  of  12.000  square  feet. 

The  Colonial  Glove  Company's  factory 
at  Lorettcvillc  has  found  it  necessary  to 
establish  a  branch  factory  at  Charles- 
bourg,  Que.,  which  has  been  in  oneration 
since  last  Easter. 


Guelph  Merchant 

Dies  in  New  York 

G.  B.  Ryan,  who  for  the  last  35  years 
has  been  one  of  the  leading  dry  goods 
merchants  of  Guelph,  died  early  on 
June  12th  in  a  hospital  in  New  York, 
following  a  serious  operation.  He  had 
been  in  failing  health  for  some  time 
past,  and  he  went  to  New  York  on  Mon- 
day to  consult  a  leading  specialist.  The 
operation  was  performed  on  Wednes- 
day, and  word  was  received  on  Friday 
that  there  were  hopes  of  his  recovery, 
but  he  took  a  turn  for  the  worse  the 
same  evening.  The  remains  were  taken 
to  Guelph  where  the  funeral  took  place 
the   following   Monday   at   2.30   o'clock. 

Mr.  Ryan  was  born  near  Georgetown, 
was  educated  and  received  his  mercantile 
training  there.  He  first  entered  the  dry 
goods  business  for  himself  at  Orange- 
ville,  going  later  to  Barrie.  Coming  to 
Guelph  in  1886,  he  purchased  the  busi- 
ness of  the  late  John  Hogg,  and  conduct- 
ed it.  there  ever  since.  In  1888,  with  his 
brother,  J.  C.  Ryan,  he  established  a  dry 
goods  business  at  Owen  Sound,  and  in 
1898  opened  up  a  store  at  Berlin,  now 
Kitchener,  which  was  subsequently  dis- 
posed of.  He  was  a  public-spirited  citi- 
zen in. every  respect,  serving  the  city  as 
Alderman,  president  of  the  Board  of 
Trade,  chairman  of  the  Water  Commis- 
sion and  treasurer  of  the  Guelph  Radial 
Railway.  He  was  a  director  of  the 
Wellington  Mutual  Fire  Insurance 
Company,  and  also  of  the  Mutual  Life 
Insurance  Company  of  Waterloo.  He 
was  a  Liberal  and  a  Methodist.  He  is 
mourned  by  a  widow  and  four  children 
to   whom   deepest    sympathy   is  extended. 


J.   S.    McKinnon    Appointed   President    of 
C.  M.  A.  at  Vancouver,  B.C. 

The  millinery  trade  of  Toronto  is  just- 
ly proud  of  the  honors  conferred  upon 
several  of  its  representative  members 
this  year  in  their  appointment  to  offices 
of  important  responsibilty  in  public  af- 
fairs. Mr.  J.  S.  McKinnon,  of  the  firm 
of  S.  F.  McKinnon  and  Co.,  Ltd.,  To- 
ronto, was  appointed  president  of  the 
Canadian  .Manufacturers'  Association  at 
the  recent  convention  held  in  Van 
couver. 

Early  in  the  year  another  well-known 
member  of  the  trade,  Mr.  Chas.  Marriott, 
of  the  firm  of  G.  Goulding  and  Sons,  was 
honored  with  the  presidency  of  the  To- 
ronto Board  of  Trade. 


Is  Organized  as 

Canadian  Concern 

It  is  announced  that  the  firm  of  John 
S.  Brown  &  Sons,  Ltd.,  of  Belfast,  has 
been  organised  as  a  purely  Canadian 
concern  under  Dominion  charter  and 
with  head  office  at  Toronto,  Canada.  The 
firm  name  of  the  new  company  is  John 
S.  Brown  &  Sons  (Canada),  Limited.  The 
directors  are  Herbert  Brown,  W.  H. 
Baker  and  J.  S.  B.  McMurray.  The  gen- 
eral management  is  in  the  hands  of  W. 
H.  Baker  who  has  long  been  intimately 
associated  with  the  linen  trade  in  Can- 
ada. It  is  expected  that  the  new  organ- 
ization will  provide  extra  facilities  for 
the  carrying  out  of  future  plans  for  more 
extensive  business  and  for  more  efficient 
service  to  customers. 


Toronto  Silk  Companies 

Hold  Annual  Picnic 

Silks  Limited  and  associated  companies, 
Toronto,  held  their  annual  picnic  at 
Centre  Island  on  June  10th  and  every- 
body had  a  wonderful  time.  The  day's 
events  included  luncheon,  dinner,  games 
and  contests,  three  prizes  being  given 
for  each  contest.  A  game  of  baseball 
was  played  beween  the  single  and  the 
married  men  and  this  was  won  by  the 
single  men  9  to  4  in  7  innings.  The 
fraternal  spirit  pervaded  the  whole 
gathering,  everybody  d  ing  his  best  to 
add  to  the  enjoyment  of  all.  The  pleas- 
ant afternoon  closed  with  dancing  and 
speechmaking  was  the  feature  of  the 
evening.  All  agreed  that  this  picnic 
was  the  best  one  held  by  these  com- 
panies in  years. 
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The  McElroy  Mfg.  Co.,  Ltd. 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.      -      Toronto 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Merit  Skirt  Company 

436B  St.  Catherine  St.  W. 
Montreal 


Skirt 


M.  WITTAL 

Manufacturer  of 

Ladies  and  Children  sWear 

New    Spring    range    is    now   being   sub- 
mitted   for    your    inspection.       > 
Our   large  production   has   made   it  pos- 
sible to  give  you  better  service,   quality 
and  price.     See  our  samples. 

246  ST.  ANDRE  STREET 

Corner  St.  Catherine  St. 

MONTREAL 

SHOWROOMS: 

Toronto.  G.  D.  Bell,  301  Dineen  Bldg. 
St.  John,  Mr.  W.  J.  Nagle,  Dufferin 
Hotel.  Vancouver,  G.  E.  Ledder,  807 
Power  Bldg.  Hamilton,  Mr.  R.  M.  Des- 
mond, Royal  Connaught  Hotel.  Quebec 
Province,  Mr.  J.  F.  Poirier,  246  St. 
Andre  St.,   Montreal. 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


<0Z2S 


1187  Mt.  Royal  Ave.,  Montreal 


Special  range  of  Salt's  Silk 
Seal  Plushes  in  addition  to 
our  regular  line  of  coats  and 
suits  which  is  more  complete 
than  ever. 

Our  travellers  will  start  out 
June  1st  with  a  full  line  of 
samples. 

303  Mountain  St.,  Montreal 


The  Specialty  Coat  House 

The  largest  range  of  coats  for 

Women,  Misses   and   Girls 

is  now  ready 

STANDARDIZATION  MEANS  ECONOMY 

We  standardize  in  COATS  ONLY, 
which  means  that  we  can  offer  you 
prices  below  those  of  houses  carry- 
ing numerous  lines. 

NATHAN  LANDE  CO.,  Limited 

338  St.  Urbain  St.,  Montreal 

Off  St.  Catherine  Street 


La  Mode  Dresses 

are  hand-made  Dresses 
and  right  up  to  the 
minute  in  style  and  ma- 
terials. 

Our  salesmen  are 
now  out  for  immediate 
and  Fall  Delivery.  Be 
sure  and  see  our  line 
and    convince    yourself. 

La  Mode  Dress  Co. 

Room  200,  -  591  St.  Catherine  W. 
MONTREAL 


DRESSES 

OF  THE  BETTER  KIND 


The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 


"Garments  of  the  Better  Kind" 


Cl®mkmB 
Triinll®r®dl 


Sunnteg 


That  Sell 

You  cannot  fail  to  profit  by  an  inspection  of  our  line 
207  St.  Catherine  Street  West  ^fontt^W^  JjtO^ 


MONTREAL 
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The  House  of  Youth 


Front  Lace — Pink  and  White 
Back   Lace — Pink  and  White 

The  Corset  is  the  foundation  of  every  woman's  wardrobe. 
When  you  fit  P.  C.  CORSETS  you  not  only  ensure  satisfac- 
tion to  the  customer,  but  impress  her  with  your  leadership 
in  the  world  of  Fashion. 

Our    latest    models,    styled      to     the      hour    by    our    exclusive 
•  r,    omlxxly     perfection    of    cut    and    finish    on    youthful 
lines    at    a    reasonable 

We  unte  you  to  place  your  Kail  orders  at  once  in  order  to 
secure  a   complete   ranife  of  models. 

Parisian  Corset  Mfg.  Co.,  Limited 

Quebec  City,  Quebec 

BR  WCIII  S 
V\  --reet. 

Fred   S    Bruneau,  Representative  for  Nova  Scotia, 
including  Ca|  e  Breton, 
Representative  fot  New   Brunswick,  Prince 
,rd  Island  and  Newfoundland. 

WEST!  I<\    RM'KI  si  \T\TI\  I 
C.  H.  Butler.  24  Sylve»ter-\Vill»on  Building.  Winnipeg,  Man. 


Designers  and  Makers  of 

MissesVand  Juniors' 
Dresses 


The 
Counter  Costume  Co. 

Limited 
131  Spadina  Ave.,  Toronto 

Representatives: 


Eastern  Ontario 

■-rn  Ontario 
Toronto 

Western  Canada 
Maritime  Province 


A.  B.  Colwell 

J,  W,  Counter 

R    1  1    Margrave 

J.  Howard 

W.  A.Tallmire 
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Daintiness 

Personified 

In  Our  TVhitewear  Department 


c 


OMBINING  character  and  charm 
with  lines  that  are  clean-cut,  com- 
fortable and  correct,  our  garments 
appeal    to   lovers    of   fine   underwear. 


%Zfm!ltck\ 
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K  K  A  DY-TO-  W  E  A  K 


Dry  Goods  Review 


Two  Things 


>» 


are  essential  to  real  success.     One  is  a  good  reputa 
tion.     The  other  is  the  ability  to  hold  it. 


OUR  STYLES  REIGN  SUPREME 
OUR  QUALITY  NEVER  VARIES 
OUR  WORKMANSHIP  IS  THE  BEST 


These  facts  have  built  for  us  a  reputation  which  is  our 
greatest  asset.  We  do  not  intend  to  lower  the 
standard  that  gave  us  the  reputation. 


MAKERS  OF  ONLY 


Good  Blouses 


We  are  ready  to  show  our  fall  line  which  includes  Paris's  latest 
creations.  They  are  pretty,  serviceable,  expertly  tailored  and 
moderately  priced.     Sure  winners  in  your  Blouse   Department. 

I  


THE  VERY  LATEST  VOGUE 

INTERPRETED  IN  OUR 
FALL  MODELS  OF  BLOUSES 


The  American  Waist  and  Dress  Co., 

Limited 


Winnipeg  Showrooms: 
.M2  Hammond  Bldg.,  Albert  St. 


46  St.  Alexander  St. 
MONTREAL 


Toronto  Showrooms: 
504  Kent  Bldg.,  Yonge  St. 
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The  Coat  House  of  Canada 
announces 

Its  Fall  Showing  of  Ladies' 
and  Misses'  Utility  Coats 

We  invite  your  early  inspection  of 
our  representative  range  of 
National  Brand  Garments  made 
in  all  the  fashionable  materials : 


Duvetines,  Bolivia,  Polo  Cloth, 

Goldtone,  Silvertone,  Velours, 

Tweeds  and  Plushes 


And  the  more  serviceable  lines  in 
ladies'  and  men's  raincoats  in 
genuine  Leather,  Leatherette, 
Gabardines. 

We  are  also  showing  the  famous 
"Chappie"  coats,  made  of  suede 
materials  in  the  very  latest  shades. 

The  service-giving  character  of 
our  coats,  together  with  their 
superb  individuality  of  style,  re- 
flects that  quality  is  first  consider- 
ation in  anticipating  the  require- 
ments of  a  particular  clientele. 


Our  travellers  are  now  out. 
them  and  be  convinced. 


See 


NATIONAL  RUBBER  CO. 

OF  CANADA 

Toronto       MONTREAL    Winnipeg 


Novelty  Curtains 
Marquisette 

and 

Scrim  Curtains 

MADE  IN  CANADA 


As  a  new  organization 
we  are  more  than  grati- 
fied with  the  enthusias- 
tic approval  being 
shown  our  different 
lines  of  Curtains.  We 
feel  that  we  have  suc- 
ceeded in  our  effort  to 
give  the  Trade  an  ex- 
ceptional range  of  high- 
est quality  Curtains,  in 
a  wealth  of  artistic  de- 
signs. 


CANADIAN  DRAPERIES  LIMITED 


Manufacturers 

145  Wellington  St.  West 
TORONTO 


Our 
Trade     Mark 
Protects  You 


DRY     GOODS     UK  VIEW 


Ten  Sample  Sets 
For  Sale 

1  his  season's  samples,  comprising  50  waists  to  each  set.    One  of  a  kind 
— Georgettes,  Crepe  de  Chines  and  Striped  Habntais,  assorted  sizes. 

Will  be  expressed  on  approval  to  the  first  ten  inquiries.    Regular  price 
less  33  I-31  <  .    Offer  subject  to  prior  sale. 

Our  travellers  will  be  leaving  for  the  road  with  a  new  assortment  on 
July  1st. 


1952    St.  Lawrence    Street 


CIRCLE 


CROSS 
Rl  1  IISTERED 


Seductive 
Summer 
Wear 

Is  the  verdict  passed  on  Circle 
Cross  Creations  by  the  feminine 
public,  who  are  acknowledged  con- 
noisseurs on  the  all-important  dress 
question. 

Sport  Skirts,  Middies,  Smocks, 

Nurses'  and  Regulation 
Uniforms 


COLE-WHITAKER  LIMITED 

292  St.  Catherine  St.  West 
MONTREAL 
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FOR  the  SEEKER  of  STYLE 

CHARM  AND  TASTEFUL  INDIVIDUALITY 


The  Fall  line  of  Art  Gar- 
ments offers  many  golden 
opportunities  to  the  mer- 
chant who  is  on  the  look-out 
for  an  unusually  attractive 
range  of 

DRESSES  and 
SKIRTS 

Our  designers  have  combined 
many  charming  exclusive  fash- 
ions with  smart  materials,  and 
will  be  found  at  a  moderate 
cost. 

As  a  result  we  are  in  a  position 
to  offer  to  the  trade  a  wide 
variety  of  irreproachable  gar- 
ments reasonably  priced. 

Our  Salesmen  are  now  showing 
these  attractive  ranges. 


ART   CLOAK  &   SUIT   CO.,f  LTD. 

323  BLEURY  ST.  MONTREAL 

Ontario  Showroom  Quebec  Showroom  Western  Provinces  Maritime  Provinces 

Kent  Bldg.,  Toronto  Brunet  BIdg.,  Quebec         302  Hammond  Blk.,  Winnipeg      B.  R.  ETTENBERG,«JR. 

H.  M.  NASH  R.  DIONNE  J.  W.  COLLETT 

Montreal,  C.  ROSE 


1 


9\ 


P 
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Fifteenth    Annual    Convention 

of  R.  M.  A.  S.  at  Vancouver 

Excursion  to  Coast  in  July  Should  Attract  Great   Representation 

From  the  East  Coast — C.P.R.  Co-operates — Leave 

Halifax  July  12. 


THE  fifteenth  annual  c  invention 
of  the  Dominion  Board  of  the  Re- 
tail    Merchants'     Association     o;' 

ida  will  be  held  in  Vane  unci',  B.C., 
on  Thursday  and  Friday,  .July  22nd  and 
23rd,  1920.  This  will  be  one  of  the  most 
imports  it  conventions  for  retail  mer- 
chants that  ha:  ev<  r  bee  held  in  Can- 
ada,  and   ever   province   will    be   repr  - 

seated. 

In  order  to  unite  busin  S3  with  plea- 
sure, the  executive  offic  rs  have  ar- 
ranged for  an  excursion  over  the  Cana- 
dian Pacific  Railway,  to  run  from  Hali- 
fax to  Vancouver,  taking  on  at  the  vari- 
ous points  those  who  wish  to  attend. 

The  excursion  train  will  commence  at 
Halifax,  leaving  on  the  following*  days: 

Halifax    July   12 

St.   John    July  12 

Quebec    July  13 

.Montreal     July  13 

Ottawa    July  13 

Toronto    July  14 

Port    MeXicoll    July  14 

and  will  pass  through  all  the  leading 
cities  and  towns. 

From  Port  McNicoll  they  take  the 
Canadian  Pacific  steamers  over  the 
Great  Lakes  to  Port  William;  from  there 
to  Winnipeg,  across  the  Prairies, 
through  the  magnificent  Rockies,  stop- 
ping at  Banff  and  Lake  Louise,  and  then 
on  to  Vancouver. 

In  returning,  the  excursionists  are 
allowed  the  option  of  coming  back  via 
the  Okanagan  Valley,  Sicamous  to  Pen- 
ticton,  down  through  the  boundary 
country  of  Nelson,  through  the  Crows' 
Pass  from  Kootenay  Landing,  to 
Medicine  Hat,  and  then  back  again  East. 

The  excursion  is  open  for  any  mem- 
bers who  wish  to  invite  their  friends  or 
to  take  any  member  of  their  family.  Full 
particulars  as  to  cost  and  other  particu- 
lars can  be  secured  by  applying  to  the 
tary  of  any  Provincial  Board,  or  to 
K.  M.  Trowern,  secretary  of  the  Domin- 
ion Executive  Council,  Room  49,  La 
Banque   Nationale   Building,   Ottawa. 


A   WRONG  REPORT 

During  the  month  of  May  a  report 
was  being  widely  circulated  around 
Manitoba  thai  woolen  goods  were  com- 
ing down  in  price.  The  trade  knows 
such  a  statement  at  this  time  to  be 
erroneous. 


WESTERN  CANADA 
TRADE  NEWS 

With  this  issue.  Dry  Goods  Re- 
view introduces  two  pages  relating 
exclusively  on  activities  of  the 
Trade   in    Western   Canada. 

Communications  and  reports 
direct  from  our  subscribers  will 
be  appreciated,  and  will  undoubt- 
edly prove  of  wide  interest  to  the 
trade  in  general.  Retailers  en- 
larging their  businesses  should 
notify  us  to  this  effect,  and  stories 
of  successful  schemes  in  merchan- 
dising would  also  prove  of  value. 
News  items  will  be  welcome  from 
all  branches  of  the  trade. 

—Editor. 
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Enlarging  Store 

at  Lacombe,  Aha 

A.   M.   Campbell    Building   Big   Addition 
to  General   Store  for   Dry  Goods  and 
Ready-to- Wear    Departments — 

A.  M.  Campbell,  general  merchant  at 
Lacombe,  Alberta,  is  building  extensive 
additions  to  hia  store  this  Summer.  Ex- 
cavating work  is  practically  finished 
now  and  the  foundation  will  be  com- 
menced at  once. 

The  new  addition  has  a  forty-five  foot 
frontage  with  a  depth  of  110  feet.  When 
the  work  is  completed  the  total  frontage 
of  this  progressive  establishment  will  be 
90  feet.  The  newly-added  section  to  the 
store  will  be  given  over  entirely  to  dry- 
goods    and    ready-to-wear    departments. 

A  modern  waterworks,  with  septic 
tank  and  full  fire  hose  with  pressure 
tank  equipment  are  to  be  important  fea- 
tures of  the  new  erection. 


Dupuis  Employees 

Now  Shareholders 

The  directors  of  Dupuis  Freres,  Ltd., 
in  recognition  of  the  services  rendered  by 
the  departmental  managers  in  the  store 
have  decided  to  encourage  them  by  mak- 
ing them  shareholders  in  the  company. 
Preferred  shares  to  the  amount  of  $99,- 
500,  will  b<-  divided  among  those  mana- 
gers according  to  the  length  of  service 
and    the    importance    of   the    position    of 


e  ch.  There  has  been  an  arrangement 
made  providing  for  a  system  of  bonuses 
assisting  materially  the  salary  of  each. 
The  management  believes  that  by  this 
means  a  solution  to  labor  difficulties  may 
be  found  as  it  enables  each  employee  to 
profit  according  to  the  amount  of  work 
which  he  or  she  accomplishes  for  the 
company. 


Every  Department 

Has  Good  Showing 

The  W.  E.  Lord  Co.,  Ltd.,  in  Red  Deer, 
Alberta,  have  recently  completed  a  new 
addition  to  their  general  store  and  have 
now  a  150-foot  frontage  of  plate  glass, 
which  affords  this  enterprising  firm  the 
opportunity  to  display  every  department 
at  once.  The  new  store  possesses  all  the 
best  modern  features  of  comfort  and  pro- 
tection as  well  as  facilities  for  salesman- 
ship and  display.  A  wide  balcony  runs 
the  length  of  the  store,  and  here  are  lo- 
cnteti  the  millinery  department  and  work- 
rooms; these  will  give  way  later  to  the 
toy  department.  A  permanent  awning 
tempers  the  glare  of  sunlight  which 
floods  the  building,  and  wicker  furniture, 
palms  and  floral  decorations  impart  a 
delightfully  inviting  and  restful  atmos- 
phere. 


Travellers  in  West 

Forced  to  Come  Home 
Without  Orders 


Representative   of    B!g     Root     and     Shoe 

House  Struck  Chilly  Atmosphere 

in  Calgary 

The  representative  of  a  big  boot  and 
shoe  manufacturing  concern  in  Canada 
returned  to  Ontario  from  the  West  re- 
cently with  the  news  that  he  was  only 
one  out  of  scores  of  travellers  who 
been  obliged  to  turn  home  before  their 
schedule  was  anything  like  completed. 

"Everything  was  going  splendidly 
until  I  reached  Calgary,  coming  in  from 
the  Coast,"  said  this  traveller,  "when  all 
of  a  sudden  business  seemed  to  stop. 
The  budget  had  just  been  announced 
and  the  imposed  taxes  put  into  force. 
No  on"  understood  it  and  !.',is;no:s  was 
upset  in  no  time.  Of  course,  things  will 
straighten  out,  but  it  was  most  dis- 
couraging to  pee  s,)  many  representatives 
of  Eastern  houses  turning  back  power- 
less after  starting  out  with  the  prospects 
of  such  a  good  season.  Everyone  I  met 
said  they  had  run  suddenly  up  against 
a  baffling  situation.  Their  customers 
simply  wouldn't  listen  to  them  and  there 
was  nothing  left  to  do  but  come  home, 
until  further  orders." 
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Nixon  &  Co.,  Ltd. 

Move  to  New  Site 

Nixon  &  Co.,  Ltd.,  of  Vancouver,  B.C., 
who  have  conducted  a  wholesale  dry 
goods  business  at  318  Homer  street,  for 
three  years,  have  been  forced  to  find 
new  premises,  on  account  of  increasing 
business. 

The  company  has  now  located  at  the 
corner  of  Cambie  and  Cordona  St., 
the  building  having  been  remodelled  to 
suit  the  requirements  of  an  increasing 
business.  The  new  location  is  splendid 
for  a  wholesale  dry  goods  business  and 
should  be  an  excellent  move  for  the 
firm.  This  company  carries  a  full  line 
of  dry  goods  with  the  exception  of 
piece  goods.  Associated  with  Mr.  T.  W. 
Nixon,  the  manager,  is  Mr.  W.  A. 
Rutherford. 


Business  Good 

Throughout  West 

Collections    are    Slow    and    Price-Cutting 

Campaigns  Annoy  Clothing  Trade 

But  No  Great  Uneasiness 

is  Felt 

Business  ?n  the  West  is  reported  as 
being  in  a  nourishing  condition.  An 
advice  from  Winnipeg  states  that  the 
dry  goods  men  are  reporting  a  continual 
flow  of  orders  with  prices  remaining 
firm.  Retailers  are  said  to  be  fairly 
busy,  while  the  clothing  trades  are  a 
little  worried  over  a  rather  general  price- 
cutting  campaign.  This  is  attributed 
chiefly  to  backward  weather  conditions. 
With  good  weather  now  things  should 
resume  a  normal  aspect — this  means  con- 
tinued firm  price  and  a  demand  beyond 
the  available  supply. 


J.  A.  BAN  FIELD 

The  president  of  the  Retail  Merchants' 
Association  of  Canada,  snapped  at  the 
recent  convention   in  Moose  Jaw. 

Collections  are  reported  slow  from  all 
the  Canadian  centres,  which  are  said  to 
be  on  the  average  of  about  5  per  cent,  off 
what  they  were  the  corresponding  period 
in  1019. 


Minburn  Store 

Opens  Rest  Room 

Enterprising  Firm  Fit  Up  Cosy  Lounge 
For  Women  Shoppers 

Dods    and    Harris,    general    merchants 
of   Minburn,  Alberta,   have  accommodat- 


ed their  lady  customers  with  a  very  cosy 
rest  room  in  the  front  of  the  store. 

This  feature  has  met  with  very  enthu- 
siastic approval,  and  has  meant  addi- 
tional business  for  this  firm  which  just 
opened  up  the  first  of  the  year. 


Lethbridge  Employees 

Will  Share  Bonus 

Employees  of  the  Lethbridge,  Alberta, 
branch  of  the  Hudson's  Bay  Company 
who  have  been  in  the  company's  employ 
a  year  or  over  will  participate  in  the 
bonus  announced  by  Sir  Robert  Kinders- 
ley,  governor  of  the  company,  at  a  ban- 
quet to  the  staff  of  the  company's  big 
Calgary  store,  held  the  latter  part  of 
May. 

This  was  the  pleasing  word  brought 
back  from  the  Calgary  function  by  Mana- 
ger C.  H  Fair  of  the  local  branch,  and 
the  announcement  was  received  with  a 
great  deal  of  pleasure  by  the  employees 
here. 

In  announcing  the  bonus  the  governor 
said:  "The  financial  affairs  of  the  com- 
pany were  never  in  better  condition  and 
a  bonus  of  one  month's  pay  to  all  em- 
ployees who  have  been  in  the  service 
of  the  company  one  year  or  more  is  be- 
ing given  as  a  250th  anniversary  birth- 
day present." 

At  the  same  time  the  company  an- 
nounced a  pensions'  scheme  embracing 
all  employees  which  will  cost  about  $1,- 
200,000  a"  year. 

Mr.  Fair  declares  that  the  pageant  de- 
picting the  growth  of  the  company  and 
the  great  West  since  the  granting  of 
the  charter  in  1870  was  one  of  the  finest 
things  of  its  kind  ever  staged  in  Can- 
ada and  was  witnessed  by  35.000  people 
The  edstumes,  many  of  which  were  im- 
ported for  the  occasion  were  worth  go- 
ing a  long  way  to  see. 


Delegates  to  the  seventh  annual  convention  of  the  Saskatchewan  Retail  Merchants'  Association  in  Moose  Jaw. 
Seated  in  front  is  the  executive  for  the  coming  year,  consisting  of  Geoige  Matheson  of  Craik,  2nd  vice-president;  Garfield 
Wray  of  Regina,  hon.  secretary;  J.  A.  Ban  field,  of  Winnipeg,  Dominion  president  of  the  R.  M.  A.;  S.  D.  McMicken,  Moose 
Jaw,  president;   W.  P.  Ball,  Assiniboia,  first  vice-president;  S.  E.   Fawcett,   Saskatoon,   treasurer. 
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Hats  for  Spring  1921 
PANAMAS 

Types :  Formosan  and  Chip,  Etc. 

We  import  the  bodies  direct  from  point  of 
production.  We  operate  a  modern  block- 
ing plant  in  Vancouver.  We  secure  our 
styles  and  blocks  from  New  York  and  con- 
vert raw  material^bodies  into  all  the  latest 
shapes,  for  men,  women  and  children. 


PLEASE  NOTE 

Our  prices  arc  positively  the  lowest 
in  Canada,  consistent  with  quality 
and  workmanship. 

For  Women's  Blocked  Hats 

Prices  range  from   $6.50  to  $75.00 

doz. 

For  Men 

$12.50  to  $120.00  doz. 

For  Children 

$5.90  to  $36.00  doz. 

Our  representatives  will  visit  during 
August  and  September  all  the  princi- 
pal cities  from  Vancouver  to  Halifax. 
If  any  Hat  Buyers  will  not  be  home 
duringTthose  months  would  suggest 
writing  for  advance  samples. 


9&%\&  U%^A 


Importers 

Water  and  Cambie  Sts. 

VANCOUVER,  B.C. 


Export  and  Buying  Office 

96  Yokohama 

Japan 


niiMBiji^:imoiiiKaiiiaBiiii 


Eastern  SampleJRoom 

Mappin-Webb    Building 

Montreal 
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CLEAT  &  CO. 

Representing  J.  O.  Bourcier 
Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 
Braids,   Tassels,  Trimmings. 

P.  A.  Alain 
Furs. 

708  Builders  Exchange 

WINNIPEG 

OXFORD 

UNDERWEAR 

Men,  Women 
and    Children 

Perfect  in  Fit  and  Style. 

Every  Garment  Guaranteed. 

Western  Agent  : 

T.  H.  WARDELL 

24  Aikens  Bldg.    -   Winnipeg 

BRANCH   FOR   SMITH'S 
FALLS 

The  Tay  Knitting  Mills  of 
Perth,  Ont.,  have  decided  to  es- 
tablish a -branch  of  their  firm 
in  Smith's  Falls,  and  have  re- 
cently taken  over  a  building  on 
Market  Street  :n  that  town, 
which  is  being  renovated  and 
modernized  to  meet  their  re- 
quirements. 


J.  M.  FORD  BACK  FROM 
ORIENT 

Mr.  J.  M.  Ford,  of  R.  S.  Ford 
&  Co.,  Vancouver,  who  has  re- 
cently returned  from  China  and 
Japan,  when  asked  by  Dry 
Goods  Review  regarding  condi- 
tions in  the  Orient,  said:  "For 
one  thing,  the  panic  that  the 
daily  papers  reported  as  occur- 
ing  in  Japan  has  simply  been 
financial,  and  only  as  such  has 
it  disturbed  any  of  the  main 
manufactures  of  Japan.  There 
is  a  glut  on  the  market  of  some 
of  the  very  cheap  lines  that 
have  been  manufactured  for 
sale  in  India,  but  these  are 
goods  of  a  very  inferior  order 
and  such  as  would  never,  under 
any  condition  be  saleable  in 
Canada.  The  real  saleable 
marketable  merchandise  con- 
tinues high  and  in  light  sup- 
ply." 

Asked  about  Japan's  manu- 
facturing progress,  Mr.  Ford 
stated:  "For  my  part,  one  of 
the  most  satisfactory  articles 
that  I  have  found  the  Japanese 
manufacturing  is  the  bisque 
doll  head.  Some  of  their  toys 
have  not  been  the  best,  but  I 
can  say  that  the  bisque  doll 
heads  which  are  being  obtained 
now  from  the  Jap  factories  are 
eoing  to  be  very  satisfactory  to 
the  trade.-  Rugs  are  scarce;  it 
is  extremely  difficult  to  collect 
a  good  sized  shipment  of  rugs. 
They  cannot  be  obtained  from 
any  one  source,  and  one  ha3  to 
buy  a  few  here  and  a  few  there 
until    enough    is    purchased    to 


~  ft 

COATS 

DRESSES 

SKIRTS 

WAISTS 

Are  now  being  shown  for  Fall 

W.  J.  COLLETT 

302  Hammond  Building,       63  Albert  Street 

WINNIPEG  also  VANCOUVER 

Hotel  Vancouver 

Branch  Office: 

T.  G.  BOSWORTH 

427  FOURTH  ST.        SASKATOON,  SASK. 


GEO.CSMITtt 

Vkt-VTER-N  .S\L£-*  ACEXT 


rORMl'Ji  WOM1 IN  8.  C  I II II  >K  I  N 


Star  Shirts 

Fownes  Gloves 

Delpark  Productions 

Liberty    Blouses 

Clinton    Hosiery 

Kaynee  Wash  Togs 

Eoys'  Shirts  and 

Blouses 

Pauline  Bonnets 

Bradford  Wools 


Lehmann  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 
403  Canada  Bldg. 


Regina 
L.  M.  Day 


Calgary 
J.  Bartle 


Vancouver 
H.  S.  Elliott 


make  a  shipment.  Australia 
and  South  Africa  are  Japan's 
biggest  customers  in  many 
lines.  Although  Australia  and 
New  Zealand  are  not  particular- 
ly cordial  to  Japanese  goods, 
yet.  by  reason  of  their  geo- 
graphical position  they  are 
obliged  to  buy  largely  from  the 
Japanese    manufacturers." 


Waists  for  Fall  Wear 

Many  beautiful  exclusive  designs  in 


Georgettes 
Crepe  de  Chines 
and  Tricollettes 


>easona 


bleD 


resses 


Reasonable  Prices,  Immediate  Delivery  Assured 


Serges  Charmeuse 

Tricotines 
Georgettes  Duchesse 

Quality  Considered  You  Pay  Us  Less 

VOGUE  WAIST  &  DRESS  CO., 207  ■feSSHa&J-1'  MONTREAL 
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READY-TO-WEAR 


■^ 


rJillie  13urke  Dresses 


REGISTERED 


Dress 

of 

French  Cartridge  Silk 

to  retail 

at 
$20.00 


We  are  showing 
a  special   line   of 
BILLIE  BURKE 
NOVELTIES 
from 
$2.50   to   $13.50 

for 

July  and  August 

Sale 


Write  for  Samples 

The    Canadian     Underskirt    Company 

Limited TORONTO 

Manufacturers  of 

Billie  Burke  Dresses  (Re&d.)  Mermaid  Bathing,  Suits  (Re&d.) 

Cucie  Underskirts  (Re&d.)  Beauty  Bloomers  (Refcd.) 
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THE  DRY  GOODS  REVIEW 

143-/53  UNIVERSITY  AVENUE 
TORONTO 

PLEASE  TELL  ME  WHERE  I  CAN  PROCURE, 


For  Subscribers 


INFORMATION  WANTED 


DATE 


.192 


NAME 


ADDRESS^ 


Ventilating  Store  Window 

Souris,  Man. — Will  you  please  find  out  for  me  the 
proper  way  to  ventilate  a  store  window,  to  keep  the 
frost  off  the  glass  in  cold  weather?  t  am  putting  a 
new  front  in  my  store  and  want  to  know  how  to 
overcome  this. 

Answer. — A  sketch  with  description  of  the  best 
way  to  avoid  the  frost  on  windows  has  been  for- 
warded. 

Toy  Balloons 

Highgate,  Ont. — Kindly  let  me  know  where  I  can 
purchase  balloons  that  will  fly  at  a  good  height. 
Answer. — Address   of   manufacturers    being   sent. 

Patterns 

Cobourg,  Ont. — Please  tell  me  where  I  can  buy 
perforated  patterns. 

Answer. — Address   being  forwarded. 


Perforated  Patterns 

St.  Catharines,  Ont. — Kindly  let  its  Kmoiv  where 
we  can  buy  perforated  patterns  and  if  ice  can  get 
the  blue  prints  and  brush  from  them. 

Answer. — Addresses  and  particulars  have  been 
forwarded. 

Underwear  and  Hosiery 

Ottawa,   Ont. — Please  advise  where  we  can   pur- 
chase  women's    mull  and  cotton  underwear. 
Answer. — Address    of    houses    carrying    tin     lines 
of  hosiery  requested  has  been  sent,  also  addresses  of 
manufacturers  of  above  lines  in  underwear. 

Mats  for  Bowling  Greens 

Fonthill,  Ont. —  Would  you  kindly  tell  me  where 
we  could  procure  canvas   mats  for  bowling  greens? 

Answer. — Addresses  of  firms  carrying  this  line  of 
goods  are  being  forwarded. 
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REID 

Children's 

Dresses 


The  Charm  of  Childhood 

is  reflected  in  every  detail  of  Reid  Dresses. 
Dainty  materials,  simple  styles  cut  on  smart 
lines,  and  trimmings  of  &ood  taste— are  all 
strong  selling  features. 

White  Embroidery  Dresses, 
Plain  and  Fancy  Voiles,  and 
other  attractive  lines. 


G.  F.  Reid  &  Company 

Brampton,  Ontario 
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The  Th  r  pton  Lace  &  Veiling  Co.,  Limite 
Laces,  Veilings.  Geor- 
gettes. Ninons.  "My 
Lady"  Silk  Hair  Nets. 
Princess  Put  Human 
Hair  NeU.  Sport 
Veil*. 

Cor.     Wellington     and 

York    Sta.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importers,    Manufacturers,    Jobbers    ot 

WHOLESALE   MILLINERY 

Writ*  to-d»y  far 

Our  Latest  Catalog  of  New  Styles 

159-161-163-165-167-169-171  No.  Michigan  Are. 
Ch.».  A.  Slonehill,  Pru.  CHICAGO.  ILL. 

TORONTO.  ONI..     Show  Room,     30    .ellington  St.  w 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

IV  e  are  Spectatists  in  these  It  net 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 

to  99  jpadina  Ave.,  TORONTO 

Makeri  of 

Women's  High  Grade 
Neckwear 

The    Exclusive   Neckuioar   Home' 


% n: 


"EVERYTHING  IN  SILKS" 

M .  Ascher  Silk  Corp. 

Distributors — Iroquois  Silk  Mills 
102    Madison    Avenue,    New    York 


Ideal  Importing  Co.,  Ltd. 


468  King  St.  W. 


Toronto,  Ont. 


Manufacturers  of 

Shoulder  PADS    Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute.  Union.  Linen.  Collar,  Canvas 


Reftrences  :     London.  Enr.  —New  York  — 
Montreal 

FRED.  BIRKS 

Commission  Dry  Goods 
14  Phillips  Sq.,  MONTREAL,  Can. 

Tel.  Up.  388.  Covering  all  Province. 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


CLOSES  DOWN 

An  advice  from  Manchester, 
England,  states  that  the  Lan- 
cashire Share  Brokers'  Associa- 
tion, dealing  in  mill  shares,  has 
closed  its-  exchange  for  one 
month,  because  of  market  de- 
pression. 

This  policy  means  the  conceal- 
ment of  prices  of  shares  from 
the  general  public,  and  is 
thought    unwise. 


The     first     member  of     the 
French     Couture     to     announce 

its   winter  opening     is  Maison 

Molyneux,   which     will  display 

its  collection  of  winter  models 

on    Aug.    2,   in    larger  quarter 
at   5   rue   Royale. 


Verviers,  Belgium.  —  Andre 
Dreze,  who  is  himself  a  manu- 
facturer, besides  being  secret- 
ary of  the  Textile  Employers' 
Association,  and  whose  opinion 
reflects  other  mill  owners' 
views,  declares  that  the  decline 
in  prices  which  is  being  mani- 
fested is  created  artificially,  be- 
ing based  on  the  figures  for  a 
short  period,  instead  of  on  the 
production  of  an  entire  year. 

"If  forced  to  deliver  stocks  on 
hand  and  in  process  of  manufac- 
ture at  reduced  prices,"  M. 
Dreze  said,  "we  will  cease  pro- 
ducing  altogether." 

Up  to  the  present,  four  or  five 
manufacturers  have  closed  down 
some  looms. 


Marseilles  sewing  cotton  spin- 
ners are  about  to  close  their 
plants  two  days  weekly.  The 
reason  given  for  the  suspension 
order  is  the  fall  in  prices. 


Paris. — It  has  already  been 
mentioned  that  Jenny  has  re- 
vived ostrich  for  dresses.  One 
of  the  latest  models  shows  a 
band  so  thick  on  a  tunic  of  a 
crepe  de  Chine  frock  that  it  re- 
sembles a  heavy  border  of  fur. 
It  may  now  be  further  stated 
that  this  particular  model  is 
meeting  with  singular  success. 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has   increased   50%   over  former   yeare. 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


Pyjamas 

(4*J£H*<4)  for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


N  Canada's 

Largest  Makers  of 
Cotton  Flap 
Wrifa  for  Pricmt 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


"HOOSIER" 

The  bat  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bait; 
tell  it  by  the  bolt 

Indiana    Cotton    Mills 

Cannel  ton ,  I nd^U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Ma«he 
Novelties.  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalog*.  It's 
free   for  the   asking. 

The  Botanical  Decorating  Company 

(Incorporated  i 

208  W.  Adam.  St.,  Chicago,  111. 


BALLOONS 

Printed  with  your  ad- 
vertisement at  small 
cost.  Brings       the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington     St. 
E.,    Toronto 


Real     HARRIS,     LEWIS    and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weight*   for    Ladies'     wear — all    shades. 
Patterns   and    Prices   on    Application. 

S.  A.  NEWALL  &  SONS,  Stornoway,  Scotland 

Statt  jW«  dalrti  and  uktthu  ft  Lmdlu   »r  Cinlt' 
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KENT-McCLAIN    AGAIN 

Messrs.  Mills  -Eveleigh,  Limited,  of  Sussex, 
N.B.,  are  rapidly  transforming  the  interior 
of  their  store  with  up-to-date  fixtures.  The 
"All  Glass"  Show  Cases  have  already  been 
installed  and  another  carload,  containing 
Wall  Fixtures,  Ls  now  on  the  way.  In  a 
few  weeks  "this  will  he  one  of  the  most  iip- 
to-date  general  ,  stores  in  Canada.  The 
".Modern  Method"  Inter-place-ahle  Unit  Sys- 
tem is  being  tried  out  throughout  the  various 
departments.  Kent-MoClain  Limited  (To- 
ronto Show  Case  Co.)  were  awarded  the 
entire    contract. 


W/BI6HI5B1ASE0LDWI 

*j  Known    to   home   9cucra   everywhere.    Made 
•Q-    In  V    S    A    since  1898-      "W  &  N,"   Mon- 
^  T  arch  and  Meteor  brands.    Reliable  fabrics, 
ut  on  true  bias.    Selvaces  trimmed.  Seams 
opened  and  pressed      Trademark  and   nor- 
trait  of  Wm.   E.  Wright  on  every  package. 

I  WRffiKFSi'JHMM  Newest  Labor  Saver 
I   All  ready  to  sew  on  middy  blouses  and     Sold  by 
I  sal  or  suits.  2-yd.  piece  makes  collar,  culls     Jobbers 
I  and  yoke.  every  >v  here 

Wm.  E.  Wright  4  Soul  Co.  Mtre.      319  Church  SL  N.  T. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale   and   Export. 
Headquarters,    London,    England, 
59,  Gresham  St.,  E.C.  2. 
Open    to    represent   manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 


RIBBONS    OF    DISTINCTION 

"J-C"  Ribbon*  hare  peculiar 
charm.  Widely  advertised  to 
the  consumer  under  their 
trade-mark  names  for  the 
protection  of  the  dealer. 
"SATIN  DE  LUXE" 
lV**^  Ot  I  "TROUSSEAU" 

VCwk^^iS7/  "LADY    FAIR" 

"8AXKANAC"    "VIOLET" 
"DEMOCRACY" 

JOHNSON.    COWiDIN   A   OO.,     40   E.    30th    St, 
New    York.    N.I.  Made   in    U.S.A. 


DTRflMFR    TOTTENHAM 

I/.    I   I\UI    I  L.rV,LONOON.N.IS  ENGLANO 

HAIR  GOODS  MANUFACTURER, 

HAIR-FRAMES  7ARsPHTosNEr 

WHOLESALE  4  EXPORT  ONLY 


CABLE  A0DRESSTR0MEROLO.LONOON. 


BRIGHT  AND    SNAPPT 

SHOWCARDS,  SIGNS, 

PRICE  TICKETS 

MAIL  ORDERS  Given  Prompt  Attention 
SHOW  CARD  DEPT. 

ADVERTISING  SYSTEMS 

61480  Ryrie  Bldg.        TORONTO       Fhone:  Main 


For    REAL    VALUES    in 
COATS  and  SUITS 

Mail    orders    to    or    call    on 

The  G.B.G.  Mfg.  Co.,  In« 

15  East  26th  St.,  NEW  YORK  CITY 


SHOW    CARD    WRITING 

A     MONEY     MAKING     PROFESSION 

FOR   BOTH    MEN    AND    WOMEN 

Easily  learned  in  short  time  by  simple 
method.  We  teach  you  how.  Write  for 
booklet. 

AMERICAN    SHOW   CARD   SCHOOL 

217  Ryrie  Building 

Yonge  &  Shuter  Sts.,  Toronto,  Can. 


WESTERN   HOUSE   RENO- 
VATES 

The  Merchants,  Ltd.,  depart- 
ment store  of  New  Westmin- 
ster, B.C.,  has  recently  institu- 
ted several  improvements  and 
additions  of  a  particularly  in- 
genious description,  Owing  to 
the  main  floor  having  been  in 
two  divisions,  it  became  neces- 
sary to  lower  the  entire  floor 
to  one  level,  which  difficult 
operation  was  successfully  car- 
ried out  without  even  moving 
the  stock  or  fixtures.  A  new 
staircase  has  been  added  and 
the  store  generally  modernized 
and  re-decorated. 


GENEROUS  GIFT 

The  T.  Eaton  Co.,  of  Winni- 
peg, through  their  manager,  H. 
M.  Tucker,  have  donated  the 
very  generous  amount  of  $7,000 
in  merchandise  to  the  Alberta 
division  of  the  Canadian  Red 
Cross,  in  order  to  enable  the 
Society  to  continue  its  work  of 
mercy  to  the  drought  sufferers. 
The  gift  includes  srroceries  and 
clothing,  and  on  behalf  of  the 
many  afflicted  families  the  F*><1 
Cross  has  conveyed  its  thanks 
to  the  generous  donors. 


There  is  a  distinctly  better 
tone  to  the  market,  and  a  dis- 
position to  resume  business  is 
more  evident.  Prices,  also,  are 
steadier. 


A  company,  headed  by  J.  P. 
Steedman  as  president;  Georga 
Hutchins,  vice-president  and 
general  manager,  and  W.  J. 
Shaw,  secretary-treasurer,  ahs 
bought  the  department  store  of 
the  Stanley  Mills  Company. 


Bradford. — A  committee  to 
consider  the  question  of  the  can- 
cellation of  contracts  and  to 
take  action  in  the  courts  or 
otherwise  to  stop  the  practice 
was  appointed  at  the  meeting 
of  the  Bradford  Chamber  of 
Commerce  yesterday.  This  com- 
mittee comprises  two  members 
from  every  section  of  trade. 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade    in    the    better 

grades. 

Banded    in   pairs,    in   gross   boxes. 

Fancy    Cabinets,     100    pairs,    banded    in 

pairs.      These   are    more    profitable    than 

bulk    make-up.      Also 

I  FATHF.R     I.ATFS.    all    kinds. 

E.W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc 

For    Clothing    and    Cloak    Trades 


Hie  Gem  of  theWotiowj 


Columbia  rssfrnw 
Company 

CHICAGO 


fe^D  B.  Fisk&Co. 

Chicago 


MrRCHAKOli 

New  York  Salesroom: 

Open   Throughout   the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  expert*.  Our  graduate*  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (  D«p.  DR.) 

We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service 
143-153  University  Avenue,  Toronto 


Manufacturer  a 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 

Fred  Jones  &  Company 

Manufacturers  and  Imp    tcrs 

Babies'  Hand  Crochet  Goods  Notion* 

Babies'  Hand  Knit  Goods  Nevdtie* 

Art  Needlework  Materials 

Room   712.  Empire    Building 

64  WELLINGTON  3T.  WEST.   TORONTO 


QO 
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mi. I    \i,r>    supplied    l)v     Ki       McC   Lin,    l.mi 
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Information 

We  can  keep  you  posted  with  all 
daily    news    and  business    Tips 

CanadicrFrcs  CTrj  rg  Service 
143-153  University  Avenue.  Toronto 


CHILDREN'S 
GARMENT 
1  DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    T1MBERLAKE 

&  SONS,  Ml, • . 
Jackson  Michigan 


MESH  BAGS  in  Silver  and  Gun  Metal 
Finish.     METAL   FRAMES   for   Ladies' 
Hand    Bags. 
Made  in  Canada  for  the  Canadian  Trade 

WHITING   &   DAVIS   CO. 

SHERBROOKE,.  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Rest  goods  at  closest  prices 

ARTISTS*   SUPPLY  CO. 
77  York  St.,  Toronto 


SIGN  AND  CARD 
WRITERS'    SUPPLIES 

FIRST  AID  TO  THE 

Card  Writer  and  Window  Display  Man 

SUPPLY  DEPT. 

T.ronlc    ADVERTISING    SYSTEMS     Main  480 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothttfe  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


J.    CHANANIE 

Wholesale  Dry  Goods  Importer 
has  removed  to  larger  and  more  central  premises   at 

323  NOTRE  DAME  ST.  WEST 

MONTREAL 

where  he   will  render   .till  more  efficient   aervice  than 
in  the  pait 


( levcland.  —  "P  r  o  d  u  c  t  ion 

Methods  am1  Bonus  Systems  in 
Office  Routine,"  discussed  by 
delegates  to  the  Controllers' 
Congress  of  the  National  Re- 
tail Dry  Goods  Association,  de- 
veloped much  sentiment  in  favor 
of  bonuses. 

Controllers  reported  that  the 
plan  is  being  general!;  ac<  spl 
ed  as  a  good  one  throughout 
the  country.  Several  of  thc- 
Cleveland  retail  stores  have  al- 
ready put  the  system  into  oper- 
ation. 


Sacramento,  Cal. — A  five-day 
sale,  with  a  25  per  cent,  reduc- 
tion on  suits,  tilk  and  wool 
dresses,  coats,  georgette 
bleuses,  skirts  and  wool  sweat- 
ers has  been  announced  by  the 
Nonpareil.  Two  reasons  were 
assigned  for  the  holding  of  the 
sale;  to  reduce  stocks  that  are 
too  heavy  and  to  speed  up  busi- 
ness. 

An  effective  method  ef  adver- 
tising the  sale  was  a  schedule 
showing  the  original  price  of 
articles.  This  was  followed  hy 
the  present  price,  a  reduction 
from  the  original.  In  a  third 
column  appeared  the  fr-e-day 
sale  price.  For  instance,  a  taffeta 
dress  was  $45,  is  now  $87.  and 
for  five  days  will  be  $27.75. 

In  Edinburgh,  Glasgow  and 
Dundee,  where  the  dressmakers 
are  on  strike,  the  strikers  are 
taking  trade  out  of  the  employ- 
ers' hands  by  purchasing  ma- 
terial and  making  up  dresses  to 
customers'   orders 


St.  Etienne  dyers  have  in- 
creased their  charges  20  per 
pent.,  while  ihe  Lyons  dyers 
have  pu1  up  their  rates  from  30 
per  cent,   to   40  per  cent. 


Bradford,  June  4. — During 
.May,  the  exports  to  the  United 
States  from  Bradford  included 
the  following:  Cotton  varn, 
£15,654;  cotton  cloth,  £128.008: 
silk  ya>n.  ?2o.402;  woci,  clpss 
one,  (.1 28,087,  class  two,  C580, 
class  three,  {,'5.080;  wool  voils 
and  waists,  £14,668;  wool  yarn, 
£139,626;  mohair  yarn  £25,669: 
worsted  cloths.  £25,295,  and 
woolen  eloths,  ffi0,191.  Total 
evnorts  to  \merica  were  worth 
<'7L").',2S    sterling. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 
CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.    W.,  TORONTO 


AWNINGS 

FOR 
Stores,  Offices.  Factory,  or  Residence. 

Write  for   Price  Litt*  and  Measurement 
Charts.    Address 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 

Ottawa  Canada 


•Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Cq  lmjisp 

HAMILTON.  ONTARIO 


IDEAL 
GARMENT  CO." 

Manufacturer*  of 

DRESSES 

STOCK  <J- —    18  Waal  I3rd  Strwl 

oSveav  \^fe'**«»»* 

■ 1   1 1 1 1 1 


PILLOWS  and  COMFORTERS 

GET  PRICES  BEFORE  BUYING 

The  Toronto  Feather  &  Down  Co. 

LIMITED 

2154-8  Dundas  Street  Weal        •  TORONTO 

Montreal  Winnipeg  Vaneourer 

P.  M.  LeMaiitre       McRae  &  Walker  H.  E.  Walker 


Choir  Gowns 

The  Best  in  Design 

The  Best  Made 

The  Most  Reasonable   in    Price 

HARCOURT  &   SON,   LIMITED 

103  King  Street  W.,  Toronto 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE   3857 
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Mr.  P.  A.  Belliveau,  of  'Moncton.  is  equip- 
ping his  gent's  furnishing  store  with  "Mel 
era  'Method"  Inter-place-able  Unit  Display 
Fixtures.  These  include  units  designed  for 
the  display  of  collars,  gloves,  hosiery,  etc., 
and  aie  up-to-date  in  every  way.  Mr.  Belli- 
veau's  store  is  in  rich  Vt-cut  oak  and  his 
fixtures  were  supplied  by  Kent-McClain, 
Limited    (Toronto    .Show    Case    Company). 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 
"Turn*    Waste 

into  Profit" 
12  SIZES 
Send  for  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


LETTER  SERVICE 

MULTIGRAPHING 

Addreeuing        Folding         Inserting 
Mailing 

NEW  UP-TO-DATE  EQUIPMENT 

Write  for  Prices 
Letter  Service  Department 

ADVERTISING      SYSTEMS 

216  Ryrie  Bldg.  TORONTO  Phone  M.  480 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you? 

CREELMAN  BROS. 

Box  1337,  Georgetown,  Ont., Canada 


ooooooooa//5(,Y,',ooooooi)a««C9aJ 


Imerican  Bead  Co.  inc. 

IMOoriTtd       AND         rAAMUrACTurVEdfc       O* 

DEADS  AND   NECKLACES 

485     FIFTH       AVENUE 
NJ    E    W  YOQ-Kj       CITY 


COTTON   PANTINGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING  LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St.,  -  MONTREAL 

Sole  Canadian  Representatives. 


HAROLD     F.     WATSON, 
FOSTER,  Limited 

Commission  Agents 

208      CORISTINE      BUILDING 

Afam  4157  MONTREAL 

SILKS,  RIBBONS,  HOSIERY,  COTTONS 

HOSIERY  AND  KNITTING  YARNS 


Artists  and 
Card  Writers  Supplies 

Tell  us  your  needs. 

ART  METROPOLE  LTD. 

14  Temperance  St.  Toronto 


A  summary  of  the  situation  in 
the  French  linen  industry  in  Le 
Journal  du  Commerce  records 
that  no  further  shipments  are 
arriving  from  Russia.  In  spite 
of  the  reported  arrival  at  Dun- 
dee of  Soviet  flax,  there  is  no 
hope  of  getting  more  flax  from 
this  source  as  the  Soviet  Gov- 
ernment is  determined  to  carry 
on  business  itself  and  the  Rus- 
sian farmers  are  sowing  only 
just  what  they  need  for  their 
own  personal         consumption 

rather    than    have      their      crops 
seized  by  the  Bolsheviks. 


French  flax  production,  on  the 
contrary,  bids  fair  to  be  double 
this  year  what  it  was  last  year. 
In  other  respects  the  reports 
are  good.  The  Flax  Committee 
has  been  carrying  on  an  active 
propaganda  to  increase  the 
acreage,  and  has  organized  two 
competitions,  one  for  the 
"grande  culture,"  and  the  other 
for  the  small  growers,  awarding 
prizes  to  the  farmers  who  pro- 
duce the  most  flax  along  with 
their    other    products. 


Meantime,  the  French  filature 
has  been  obliged  to  confine  it- 
self to  the  scanty  supply  of  flax 
left  in  the  country,  at  prices 
which  remain   relatively  firm. 


DIRECTORIES 

Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  coTered  by 
WOMEN'S     WEAR,     JULY;     MEN'S     WEAR. 
SEPT.;    TEXTLLE     PRODUCTS,     JAN.,     com- 
bining  above    two. 

c  n   Li-  ■  •       /"■       222  Craig  W.,   Montreal. 

rraserr/ubhs   ingLo.  122  Wellington    W.,   Toronto 


Red  Seal  Zephqr  Ginghams 

EvereH  Classics 
Eden  Clorh  -  Blue  Bell  Cheviors 
Sfandard  Woven  Coftou  Fabrics 


SMITH.  HOGG  &  COMPANY 

115-117  WORTH   STREET- NEW   YORK 


Boston-144  EssexSt.     Chicago- 1 60  W.  Jackson  Blvd. 


PATTERNS 


Regardless  of  what  your  pattern  experience 
may  have  been  it  will  pay  you  well  to  investi- 
gate our  new  pattern  proposition.  100%  profit 
—Patterns  not  sold  returnable  for  full  credit 
like  cash— Fashion  Sheets  free. 
Home  Patterns  are  illustrated  in  The  Ladies' 
Home  Journal  and  will  outsell  any  other  pat- 
tern  on   the   market. 

Writ*  to-day  for  samples  of  our  beautiful 
Fashion  Publications  and  full  details  of  our 
new   plan. 

THE  HOME  PATTERN  CO.,  Inc. 

118  Fifth  Ave.,  N«w  York       Toronto  Factory:  *.!£>  Victor!.  St. 


"GARRITY'S  PERMANENT 
WAVING     FLUID  ' 

Keep*  the  Hair  in    Wave  or   Curl       r  Day 
Manufacturers  of 

Canity's  Silk  Hair  Wavers  and  Bi  iters 
L.  M.  GARRITY  &  COMPANY 

31  Bedford  St.  Boston,  Mass. 

Trade  Mark  Reg.  U.S.A.  Pat.  Off. 


AVJ    IMTlftNATIONAL    (g)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,      New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 
13  Boucher  St.  MONTREAL 


JUTE  GOODS 

WHY  NOT  BUY  DIRECT  FROM  THE 
MANUFACTURERS. 
James  Brodie  Representing 

COXBROTHERiUD 

12  BANK  OF  OTTAWA  BLG.,  MONTREAL 


HATS 

Cash  for  Old.  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.  CO.,  Ltd. 

164  McGILL  ST.,  MONTREAL 
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MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.    DUDGEON    &   CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New  Birks  Building  -  Montreal 

We  represent  manufacturers  of  the  following 
lines:— 

Dress     Goods 

Wool    anil    Union    Serges   and    Fancies. 

Cloaking* 

Velours.    Tweeds,    Seals,    etc. 

Lacea 

Nottingham   Laces,   all   kinds,  also  Lace  Tea 
Oloths,     Kunners,     Panels,    Cushion    Covers, 

Wool    Travelling    Rugs 
Irish    manufactured     Rugs     in     a    beautiful 
variety   of   patterns. 

Irish   Linens 
In   Damasks,  Towels.   Crashes,    Glass  Cloths, 
Linen     Sheetings,     Pillow     Linens,     Drawing 
Linens   and    Handkerchiefs    of   all    kinds. 

Nottingham    Lace    Curtain*    and 
Bungalow    Nets. 


Universal 
Hair  Goods  Company, 

Limited 

Converters,   Manufacturers 

md    Importers  of    Human 

'N^  Hair  Goods  and  Hair  Nets. 

DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wigs  in  the  Dominion 

Write  for  Quotation* 

Fraser  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE  DUCK  COATS  in  All  Styles 
SUMMER  CLOTHING       LUSTRE  COATS 

WAREHOUSE   and   AUTO   DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE   OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

44-46    York    Street.  -  TORONTO 

The    Oldest   and    Largest    Specialty 

Clothing  House  in  Canada. 


HUDSON'S    BA1     CO.    CELE- 
BRATES 

On  .Tunc  12  and  13,  last,  a  de- 
lightful week-en  1  party  com- 
prising members  af  the  whole- 
sale and  mail-order  staffs  of 
the  Hudson's  Bay  Co.,  of  Sas- 
katoon, took  place  at  Watrous, 
under  the  direction  of  Fred 
Vantirick,  local  manager.  Twelve 
motors  were  required  to  trans- 
port the  party,  who  were  guests 
at  1  he  Watrous  Hotel  during 
their  itay.  A  dance  and  bath- 
ing  parties  were  features  of  the 
week-end,  which  is  to  become 
an  annual  event,  much  to  the 
approval  of  the  entire  staff. 


NEW    APPOINTMENT 

The  Hudson's  Bay  Company 
tecently  announced  the  appoint- 
ment of  Angus  Brabant  to  suc- 
ceed James  Thompson  as  Fur 
Trade  Commissioner,  with 
headquarters  at  Winnipeg.  Mr. 
Thompson  will  continue  as  a 
member  of  the  Canadian  ad- 
visory board.  Mr.  Brabant  has 
held  many  important  positions 
under  the  company  during  the 
past  35  vears,  and  is  exception- 
ally well  qualified  to  adminis- 
ter so  important  a  department 
of   this    national    organization. 


DEATH  OF  J.  W.  PECK 
NOTED 

Announcement  was  made  re- 
cently in  the  Winnipeg  papers 
of  the  death  on  May  26th  last 
of  John  W.  Peck,  the  prominent 
clothing  manufacturer  and 
wholesale  merchant,  which  oc- 
curred in  Montreal.  Mr.  Peck's 
death  came  as  a  shock  to  the 
community  as  he  was  in  ill- 
health  but  a  few  days  prior  to 
his  death.  The  late  Mr.  Peck's 
success  was  entirely  achieved 
thrcugh  his  own  effort  and 
ability,  and  from  a  small  locai 
house  he  developed  one  of  the 
largest  establishments  in  Can- 
ada. For  many  years  he  resided 
in  Winnipeg,  but  lately  his  per- 
manent home  was  in  Montreal. 
However  he  kept  in  constant 
touch  with  his  Western  interests 
and  a  large  number  of  friends 
in  both  cities  will  join  in  ex- 
tending sympathy  to  the  be- 
reaved family. 


"DRESS   FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers   of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING    TRADE    ONLY 

Decorators  on  Buttons  of  Every  Description 

814  BROADWAY  NEW  YORK 


GREY  and  WHITE,  UNION 
and  WOOL  BLANKETS 


Mackinaw     Cloth      (Plain     and     Fancy) 

Kerseys — Flannel     Shirtingrs 

Cloakings — (Plain    and    Fancy) 

The  old  reliable  line — 

The    SLINGSBY  Mfg.  Co.,   Limited 

BRANTFORD,';  ONT. 

Sample  (  Montreal  :   Geo.  H.  Haslam,  Coriiline  Bldf 
Rooms   (Toronto:   T.  W.  Armilage,  28  Wellinfton  W. 


Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37  to  41   Mayor  St.  Montreal 
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Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

"Everything  in  Men's  Furnishings" 


Hair  Nets 
Fancy 

Goods 
Small- 
wares 
Balloons 


ALVIN  E.  SMITH 
SALES  CO. 

Mfrs.  Agents  and  Importers 

251  St.  James  St. 
MONTREAL 


SALARY  INCREASE  RE- 
PORTED 

A  general  increase  in  salary, 
amounting  to  10  per  cent    with 
fefTect  from   June   14,    was    an- 
nounced at  a  recent  meeting  of 
the  Montreal  Conciliation  Com- 
mittee   of   the    Fur    Trade    and 
Fur    Workers,    of    which    F.    G. 
Gnafcdinger   is   chairman.     This 
important  decision  will  affect  all 
workers   in   the   trade   with   the 
exception    perhaps/     of    certain 
men  whc  have  recently  received 
an     increase     in    salary.        The 
conciliation   committee    is    com- 
posed of  both  furriers  and  em- 
ployees,    both     cf     whom     are 
equally  represented,  and  whose 
decisions  in  matters  of  jurisdic- 
tion  and    argument    are    unani- 
mously accepted. 


AN 

EASIMAN 

CUTTER 


Eastman 
Machine  Co., 
Buffalo,  NY. 

CANADIAN  i  EPRESENTATIVE) 
W.  J.  WESTAWAY  COMPANY,   LIMITED 

The  Westaway  Building 

Main  and  McNab  Sts.  Hamilton,  Ont. 

400  McGill  Bldg.,  Montreal 


Experienced  dry  goods  man,  now  on 
way  to  England  to  reside,  is  open  to 
accept  buying  commissions  from  reliable 
importers.  Over  ten  years  buying  ex- 
perience in  Canada,  of  Laces,  Ribbons. 
Embroideries  and  Smallwares.  First- 
class  Canadian  references  given.  Box 
197,  Dry  Goods  Review,  143-153  Uni- 
versity  Ave.,    Toronto. 


E.  A.  PALMER 

MANUFACTURER'S  AGENT 
925  Ouington  Ave.,  Toronto,  Ont. 

With    a    good    connection    in    the  Wholesale 

and     Retail     Trade,      wishes      to  represent 

Manufacturers     of     Ladies"     and  Children'. 

Wear    and    other     lines    of     Dry  Goods     in 
Ontario. 


Specializing  in 

House  and  Apron  Dresses, 
Rompers,  Creepers  and  Aprons 

Fall   Samples    now   in    hands   of 

our  representatives.     If  he  does 

not  call,  write  for    samples  and 

prices. 

"Prompt  Delivery  our  Motto" 

D.   GINSBURG  &  COMPANY 

MANUFACTURERS 
515  College  Street,  Toronto  Tel.  Coll.  8928 


pOR  SALE  -  EXCLUSIVE  READY-TO-WEAR  AND  MILLINERY 
26  000SlnEa3stanOnte°rtrn  £uildin*  L1"™  ov5r  J50.000  :  in  centre  of  city  of 
Good^Rfvtw0^-^    S^&^'iS,™*    **    ^    ^ 


1    nVTw*,?   °F    TSE   BEST   BUSINESSES   IN    THE    PROVINCE 

III  £  ^  annum.  Will  expect  $25,000  cash,  balance  easy  terms  No 
use  to  communicate  unless  you  have  necessary  cash  Will  bearTtrictes? 
"Ve8I]'?vt,°";  4RepIy  ''»  confidence  to  Box*  198.  Dry  Goods  £vtw 
143  University  Avenue,   Toronto,   Ontario.  «*view. 


LINE    WANTED-TRAVELLER,    17    YEARS'    EXPERIENCE.     ASKS 

for  a  good   line  for  Quebec  and   Maritime   Provinces      Write   AS 
164   Desfranciscains  St.,   Quebec.  ="■*».      write   A.    £>., 


TTEADY-TO-WEAR  DISPLAY  FIXTURE  FOR  SALE.  1  ONLY 
8  ft  Centre  or  wall  fixture,  double  diamonc  glass  all  ronnrf' 
a^one^ae  £ft  SIM"*'1  •  ^  f°r  h™*  '  **~  sHding 
&°yneearS,oV  JU"&  VS^SStsfTT^St 1? «  °£ 
can   save  money  by  writing  to    "Fixture,"   P.O.   Box   755     HaHfax     N  S 


CONDENSED    ADVERTISEMENTS 

Five  cents  per  word  per  insertion.         Ten  cents  extra  for  box  number. 

]y[R.  RETAILER,  HOW  IS  YOUR  BUSINESS?  DOES  IT  NEED  A 
T^jT^f*  het  me,.heIP  Put  rt  o"  a  paying  basis.  I  am  an  expert 
merchandising  specialist  A  graduate  of  America's  best  university  and 
tr.ri"  ,„  ^-enCe  ScJnoo,s:  "a™  a  thorough  knowledge  of  Canadian 
!  L,  li"S  and  un<fetrstand  every  phase  of  the  general,  depart- 
mental and  chain  stores,  having  made  a  thorough  study  of  the  best 
institutions  in  Canada  and  the  States.  Satisfaction  guaranteed.  $25 
i£„  KJc*"^  £'  T^V.*1  .terms  for  ch«cking  and  time  service.  Address 
Box  199,  Dry  Goods  Review,  143-153  University  Ave ,  Toronto 


pOR    SALE-AS   A   GOING   CONCERN   AT   A   SNAP   TO    A   QUICK 

DryPUG^%°c:i:fS^s^btrreriJn  %«£  ^^ '  ^ 
advantage  of  rising  Market  F^aTer  IZ^l^Zft^o^t 
communicate  unless  you  have  cash  or  it.  equivalent  w'oMt.Z  ? 
Strictest   investigation    invited.     J.    B.    MacSHwUrton^Nova   sStill' 


SALESMEN   WANTED   AT  ONCE-THE  LARGEST  SPECIAL  SALE 

act£*wlTh0n   \%f  ™M™»*  one  hundred  men  of  s^rUng  chaf 
acter    who  have  ability  in  advertising,  making  show  cards  and  thlad 
vanced    methods     ,n     merchandising.       Either    experienced    special    sat 
conductors    or    assistants    or    men    or    high    class    calihrT  J^t 
method.     Profitable,  steady  work      Address  A    J  %Wnw    <=    i    ^^    OUr 
2548   Nicollet   Avenue,   Minneapolis    Minnesota        ^^  SaIe3»*nagex( 


170 


DRY    GOODS    REVIEW 


INDEX  TO  ADVERTISE 


Advertising    Systems    165.  166,  167 

I    Co.,    Ltd.,   John 

Oo.,    Ltd us 

Allen    Silk     Mill- |19 

lean    Bead   Co.,    toe k;t 

oar,    Pad   i   Textile  Co 60 

lean  Show  Card  School   l$S 

.  .    . .  ir,  i 

Anderson    &    Co.,    Ltd.,    Wm 

itton   I    Novelty   Miv.  Co. 

"ak     &     Suit    Co 167 

Supply  Co 166 


An    Uetropole,    I  .til 

Aaeber   Silk    Corp.,    \l 

Atlantic   Underwear,   Ltd 9] 

106 


167 

ki 


Au-tin  A  Co.,  Carl 


H 


Ballantyne,  Ltd.,  R.  M si 

Bartetl    Patent    Pocket 


166 

Bastard,  J.  &    \\ 

Beebe,    L.    <; \  iJjj 

Belding-Corticelli,    Ltd Back    cover 

Biltmore  Curtain  Co ISO 

Birks,    Fred    , 

Birmingham  &  Co.,  Ltd.,  T.  H k;i 

Bishinskj    Bros i;,l 

lilunionthal    &    Co.,    Sidney,    Inc.. 70 

Botanical    Decorated  Co.,   Inc.. x;i 

Bradford     Dyers'     Association 32,  71 

Bradatreeta    .10 

Brettle    i    Co.,    Ltd.,    Geo 20 

Brlckenden   &   McCrimmon i:u 

Brock    Co.,     Ltd..    \V.    R..    Montreal 99 

Brock  Co.,   Ltd.,  W,   K..  Toronto   n 

Brooks    A    Co.,   Cyrus    30 

Brown  &  Co.,   Ltd.,  John  s n 

C 

Calico  Printers'   Association 29 

Campbell,   Metzger  &  Jacobean Ill 

Canada   Veiling   Co..   Ltd 116 

Can,    Consolidated    Rubber    Co.,    Ltd.., 

Inside    back    cover 

Canadian   Converters   Co.,   Ltd 168 

Canadian  Draperies,  Ltd 166 

Can.  Manufacturing  &  Novelty 167 

Can.  Underskirt  Co..  Ltd..... 162 

Capita   Waist   &    Dr<  m  Co 

Cattle    Braid   Co 16.". 

Ohananie,   .1 

Chicago    Mercantile   Co Hi  I 

Chipman-HoHon   Knitting  Co.,   Ltd 87 

-liar    Knitting   Co.,    Ltd 91 

Clarke    &    Son.   John    T 30 

Clatv  on.   Ltd 129 

Cleat     &    C. 161 

Climax    Baler    Co !.,    167 

dothometer  Sales  Co 16 

Cohen     Bros 167 

Cohn-Hall-Marx    Co 137 

Cole-Whittaker.     Ltd 166 

Collett,   w.  .1 161 

Colonial    fastener    Co.,    Ltd I 

Columbia   Fastener  Co I6S 

Copp-Clark  Co.,  Ltd 164 

ine   4    Co.,    Ltd.,  James    -  80 

Counter  Costume  Co.,   Ltd. i.".l> 

Craftana    40 

Creelman     lin>- 167 

'. 

Crocker.    Son-     ft     Co.,     Ltd 23 

Crown     Plant    Co 161 

Cummings,    D.   H.      161 

Cummins-  &  Cummings   112 

D 

Dale  Wax   Figure   Co.,    Ltd 123 

Daly  &   Morin.   Ltd 156 

port  &  Co.,  P 78 

I>a\i-    &    Co.,    Ltd.,    Henry    90 

>n  Shirt  Oo 60 

Del  fosse  &  Co 12 3 

Di     Long    Hook    &    Eye  Co 109 

Dent.  Alrcroft  &  Co.  (Canada),  Ltd..    116-7 

Denton.  Mitchell  &  Duncan 10 


I '•    iMi-ois.  Cat  man  Co 75 

Dom.    Ostrich    Feather    Co..    Ltd lot 

Dominion   Paper  Box  Co 131 

Dominion  Textile  Co.,  Ltd 113 

Dominion    Wadding   Co 19 

Dul. rule    Miff.    CO.,    Ltd 167 

Dudgeon  &  Co..  J 

E 

Etfan    Co.,    Ltd..    G.    C 167 

Ens-list)    Velvet   &    Cord   Dyers"    Assn 
European   Novelty  Co 111 

F 

I'isk  &  Co.,  D.  B 165 

Ford  Co.,  Ltd.,  R.  S 160 

Foster  Mtv.  Co.,  Ltd 164 

I' raser    Publishing    Co i<;7 

dman   Co 

G 

G.    B.    G.   Co 165 

Garland,   Son   &   Co.,    Ltd.,   John    M...  3 

Garrity   &   Co  .    1.     M 167 

enzang    Hros 164 

Ginsburg  &  Co.,  D 199 

Gipe-Hasard   store  Serv,   Co.,   Ltd 123 

Gnaedinger,  Son  &  Co..  Ltd..  1 188 

Godde.    Redin    ,\  rl     69 

Gossan!   Co.,    Ltd.,   Can.   H.   W 

Greenberv   Ltd 163 

Greenshields,     Ltd 1 

Griffin    Gloves,    Ltd 103 

H 

Hall    Knit  Craft.    Ltd 

Hamm  &    Riley   Silk    Co.,    Ltd 71 

Hareourl    &    Sun.    Ltd lf,r, 

HawKy   &   Co.,   Ltd.,  A.  E From 

Baworth  &  Co.,  Ltd.,  Richard  31 

Heaton-    (Leeds),    Ltd 

Hoes,    Son    &    Co.,    Ltd..    Geo.    H 13  1 

Hercules    Garment   Co 170 

Hitchcock,  Williams  &  Co 21 

Hodges    &    Lettau    16  1 

Hodgson,    Sumner    &    Co.,    Ltd 12 

Hollins   &   Co.,    Ltd.,   Wm 69 

Home    Pattern    Co..    Inc 167 

Hoover    Suction    Sweeper    Co.    of    Can., 

Ltd 6,    7 

Horrockses,  Crewdaon  &  Co..  Ltd 30 

Hyslop    Co.,     Ltd.,    Robert 166 

I 

Ideal    Garment   Co.    (New    York  1 166 

Ideal    Importing   Co.,    Ltd 16  1 

I  ndependent   Silk    Ltd 102 

Indiana    Cotton    Mills    164 

Irish    Linen    Society    >.  ;i 

J 

Jennens,  Welch  &  Co.,  Ltd 40 

Johnson,  Cowdin  &  Co 101,   165 

Jones   Bros.    &    Co.,    Ltd 123 

Jones    &    Co.,    Fred     165 

K 

Kelly   Sales   System   Co.,   T.    K 14 

Kent-McClain.    Ltd 127.165.166,167 

Kenyon    Co.,    Inc.,    C.  Inside    front    cover 

Kimt  Silk  Co.,  Ltd.,  A.  S 2 

Kinn:  &  Son,  John    

L 

Laberge,  Chevalier  &   Co 7  1 

Lac-    Goods    Co.,    Ltd 136 

I  .a    Mode    Dress    Co 151 

Lamson    Co 130 

Lands,    Nathan     Co.,     Ltd 166 

Lazare   &    Novell    151 

Levy  &  Sons.   Ltd..  H 166 

Lister  &  Co.,   Ltd 33 

London   Ladies'  Whitewear   151 

M 

Macdonald  &   Co.,   Ltd.,  John    5 

Mallinson   &    Co.,    Inc..    H.    R 61 

Martin    &   Co.,    Ltd.,   P.   P 18 

McElroy    Mfg.    Co 151 

McKinlev  Music  Co 16 

McMartin,   E.   W 166 

Measuregraph  Co.  of  Can.,  Ltd 126 

Merit    Skirt    Co 151 


RS 

Miller    Men's    Wear.    Ltd 169 

Miller  Mfg.  Co.,  Ltd 168 

M11   try    of    Munitions    21 

Mitchell  Woollen  Co..   Ltd 75 

Monarch    KnittiiiR    Co 88 

Moutsrde,    Charles     75 

Mi. 1     Hros.    (Canada).    Lid 15 

Myerson    Bros ikh 

N 
National    Cash     Begin  tor    Co.    of    Can., 

'•*<' 128 

National  Rubber  Co.  of  Canada   

Nel-on.    L.   A 165 

Newall    &    Sons,    S.    A 164 

North    American    Dye    Corporation  19 

O 

Old    Bleach    Linen    Co..    Ltd 18 

Ontario    Mutton  Co..    Ltd 102 

Oriental    Textiles,     Ltd 

Orkin    &    Co.,    Ltd.,    J.    M 79 

Oxford     Knittintt    Co..     Ltd.... 
P 

Palmer.    E.    A 169 

in   Corset   Mfn.  Co.,   Ltd 152 

•ns  Canadian  Co 102 

Peerless  Underwear  Co.,   Ltd 

Penmans    Ltd 

itt,   W.   K. 

Petch.    C.    H 166 

Phoenix    Novel ry    Co loj 

P.    K.    Co.,    Ltd 120,   121 

Putth     Specialty    Co 105 

R 

Racine    Ltd.,     Alphonse     17 

Raven    &    Co.,    Ltd..    Wm 40 

Reid    &   Co.,    G.    F 163 

RifTK   Bros.    &   Co.,    Ltd 26.  27 

Ribbons,    Ltd 9g 

Ritchie  &  Co.,  John  E 41 

Robinson    &    Co..   C.   E 60 

Rodden   &   Co.,   F.   A 168 

Russell   &    Co.,    A 38 

S 

SamstaK   &   Hilder  Bros 110 

Sohofleld    Woollen    Co.,    Ltd 

Scott  &   Co.,   Peter   

S.   &   D.   Dress  Co 151 

Shaw  Correspondence  Schools   165 

Silks.    Ltd 68 

Slingsby  Mf«.  Co.,  Ltd 168 

Smith,    Geo.    G 1K1 

Smith  Sales  Co.,  Alvin  E 169 

Smith.    HogR    &    Co 167 

Spencer   &   Co.,    W 10 

Sterling    Dress    Co 166 

T 

Thomas,  Geo.  A 35 

Thompson  Lace  &  VeilinR  Co.,  Ltd 164 

Timberlake  &  Sons,  J.  B 166 

Toronto  Feather  &  Down  Co.,  Ltd 166 

Tromer,   D 165 

Turn  bull  Co..  C 90 

U 

Underwood    &    Underwood    

Universal    Hair   Goods    Co.,    Ltd 168 

V 

Victoriaville    Furniture    Co 135 

VoRUe    Waisl    Co 161 

W 

Wardell,   T.    H 161 

Watson,    Foster,    Ltd.,    Harold    F 167 

Walt-.    Ltd.,    H.    1 164 

W.-iaway    Co..   Ltd..    W.  J 169 

Western   Leather  Goods  Co.,   Ltd 100 

We  tlake     Bros 103 

Whitinpr    &    Davis    Co 166 

Whitlemore    Bros..    Inc Ill 

Wils„n     &     Co 38 

Williams-Trow  Knitting  Co..  Ltd 122 

Williams    &   Co.,    Walter I  OS 

Wm all.     M 161 

WrigM   &  Sons  Co.,  Wm.  E Ill,   165 

Wrinch-McLaren.    Ltd 108 


THE    CONTINUAL    DEMAND 

For  Hercules  Garments  is  adequate  proof  that  the  public  realize  the 
superiority  of  workmanship  and  solid  excellence  for  which  they  stand. 
Made  from  super-quality  wash  fabrics,  Hercules  garments  appeal 
from  the  style  standpoint,  and  still  more  from  the  standpoint  of 
nopular  price.     They  include: — 

SILK  WAISTS         GINGHAM  PORCH  DRESSES  LADIES'  HOI  SE  DRESSES 

GIRLS'  AND  MISSES'  DRESSES  BOYS'  WASH  SUITS.  ETC. 

A    representative    stock    of    the    "Hercules"    line    will    be    to    your 

advantage. 
THE  HERCULES  GARMENT  COMPANY,  LTD.        Head  Office  :   Montreal 

Factories  :  Montreal  and  Louisev  ill  e,  P.Q. 
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DOMINION  RAYNSTERS 

"Made- in- Canada"  Raincoats 


— At  Popular  Prices 
For  Every  Member  of  the  Family 


"DOMINION  RAYNSTERS" 

came  into  being  in  re- 
sponse to  a  pressing  need. 

Men,  women  and  children 
wanted  coats  thai  were 
absolutely  waterproof, 
and  at  the  same  time,  cut 
on  graceful  lines,  well- 
tailored,  comfortable  and 
serviceable. 

"DOMINION  RAYNSTERS" 

are  not  merely  shower- 
proof— the  cloth  is  not 
"treated,"  but  is  "rubber 
lined"  and  made  water- 
proof. They  have  the 
same  style  and  finish  as 
yon  see  in  the  custom- 
made   top  coats. 

"DOMINION  RAYNSTERS" 

coats  even  to  the  -earn-, 
are  absolutely  waterproof, 
and  the  guarantee  label  of 
the  Dominion  Rubber 
System  is  an  assurance  of 
quality  and  service. 

For     information  as     to 

stylo,    prices    and  cloth-, 

write  our  nearest  service 
branch, 


DOMINION  RUBBER 
SYSTEM 

Service  Branches  are  located  at: 
Halifax,  St.  John,  Quebec,  Montreal, 
Ottawa,  Toronto,  Hamilton,  London, 
Kitchener,  North  Bay,  Fort  William, 
Winnipeg,  Brandon,  Regina,  Saskatoon, 
Calgary,  Edmonton,  Lethbridge,  Van- 
couver and  Victoria 


Dominion 

^  RUBBER  ^ 
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Announcing: 


rU^fmted 


FORMERLY 

Beloing  Paul  Cqrticelli  limited 

Effective  June  1st,   1920 

The  same  men.  The  same  products. 
The  same  business  ideals.  Only  a 
change  in  the  firm  name  and  a  new 
trade  mark. 


Annual        Fall        jS,    u   m    h 


e  r 


Vol.  XXXII 


Publication  Office:  Toronto,  July,  1920 


No.  7 


RICHARD  HAWORTH  AND  COMPANY  LIMITED  eNGLAND 


PERQ 


Soft  to  the  3\ieedle  the b^!nt« world 


'Velvet  Finish 


Original  Choice  Designs 


D  I:  V    GOODS    RE VI  E  W 


WE  PRESENT: 


A  new  departure  in  Women's  Sports  and  Lounge  Suits, 
made  of  English  Kencheviot  woolens,  combining  colors  of 
the  Scottish  Moors  and  Highlands. 

They  are  fully  silk  lined  and  feature  all  the  newest  style 
ideas  for  the  Knock -about  Suit.  Suitable  for  Country 
Club,  Motoring  and  every  day  wear.  Reasonably  priced. 
On  display  in  our  New  York  and  Chicago  Offices. 

Our  New  York  and  Chicago  sales  offices  are  always  a  sur- 
prise to  Buyers  who  are  accustomed  to  seeing  only  a  part 
of  the  Kenyon  lines. 

If  you  will  put  Kenyon  on  your  list,  you  will  be  con- 
vinced that  it  is  well  worth  your  while  to  see  the  following 
complete  lines,  in  which  we  specialize : 

Motor  Coats  Weatherproofs  Waterproofs 

Great  Coats  Kenreign  Coats  Tweeds 

Kenweave  Coats  and  Suits  Girls'  Slip- Ons 

Leathereign  Coats  Leather  Sports  and  Motor  Coats 


C.  KENYON  COMPANY,  Inc 

NEW  YORK:     5th  Avenue  Building,  Broadway  at  23d  Street 
CHICAGO:       -       223  Jackson  Boulevard,  at  Franklin  Street 

(NOTE  NEW  ADDRESS  OF  CHICAGO  OFFICE) 


riHY    GOODS    REVIEW,    July    16,    1'.'20.      Volume    XXXII.      Published    every    month    by    the    McLean    Publishing    Co..    Limited,    148-158    Unrrersit] 

Toronto.       Yearly    subscription    price,     Jii.OO.       Entered    as    second-clas .    matter,    July    1st,    1912,    at    the    Pojt    Office    at    Buffalo,    under    the    Act    of    Morcb    .Trd, 
Entered   as  second-class  uiiittT  a',    the    Post   Office   Department.    Ottawa. 
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Offer 


Offer 


The  Woollen  Department 


Mohair  Plushes 
Silk  Seals 
Fur  Fabrics 
Cheviots 
Serges 
Suitings 
Scotch  Tweeds 
Vicunas 
Linings 


The  largest 
selection  in  Canada 

of 

Crombies' 

World  Famous 

Overcoatings 

and 

Priestleys' 

Special  Novelty 

Two -Tones 

for 
winter  wear 


Mantlings 

Tweeds 

Checks 

Jazz  Stripes 

Velours 

Duvetines 

Sponge  Cloths 

Beavers 

Meltons 

Canvas 


Our  range  is  the  biggest  and  best  we 
ever  had  to  offer.  It  will  be  a  pleasure 
to  have  our  representative  call,  or 
send  you  samples  on  request. 


GREENSHIELDS    LIMITED 


<«D>> 


B"  Department  Montreal,  Quebec 


DRY     GOODS     R  E  V I E W 


.  c-v 


a.  ft.  i&ng  frtik  Company 


Utmitrb 


'  CTlit  frill;  tyoust  of  Canaba" 


E  invitea  comparison 
of  our  prices  with  all 
competitors,  Note  the  large 
range  of  qualities  we  carry 
in  each  make  of  silk. 
There  is  n<>  waiting  for 
goods.  We  can  t;i*  e  ymi 
instanl  shipment  in  all 
lines.  Our  qualities  can 
be  depended  on. 


JAPANESE  SILKS 

CHINESE  SILKS 

CHARMEUSE 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIPES 

PLAIDS 

FANCY  TRIMMING 
SILKS 

PYJAMA  SILKS 

and 

SILK  SHIRTINGS 


The  largest  stock  in  Canada. 
FOR  IMMEDIATE  DELIVERY 


\  Ol'  will  appreciate  the 
■*  service  we  are  in  a 
position  in  give  y  o  u 
through  the  extensiveni  -- 
of  our  -tuck.  Here  yon 
can  select  a  comprehen- 
sive assortment  for  your 
silk  department  -  f  r  o  m 
the  newest,  right-up-to- 
the-minute  effects  i<>  the 
staple  lines  always  in  de- 
mand. We  serve  you  well 
and  faithfully. 


A.  S.  KING  SILK  CO.,  Limited 


59-61    Wellington    St.    West 

TORONTO 


Zurich,  Switzerland 
Yokohama.  Japan 


Lyons,    France 
Cheroo,  China 
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We  Have  in  Stock  Now 


Beautiful  Imported  Dress  Serge 


& 


For  Your  Autumn  and 
Fall  Trade 

No.  C,  54  in.  at  $3.50  per  yard,  French  Cash- 
mere finish.  Colors:-Sand,  Castor, 
Penguin,  Pigeon. 

No.  D.  54  in.  at  $3.60  per  yard,  Fine  French 
Twill,  Botany  Yarn.  Colors: — African, 
Seal,  Congo,  Slate,  Copen,  Navy  Blue 
and  Black. 

No.  E,  54  in.  at  $3.75  per  yard,  Fine  French 
Twill,  Botany  Yarn,  Colors:— Taupe, 
Olive,  Navy  Blue  and  Black. 

If  these  goods  interest  you,  please  ask  for 
samples. 


John  M.  Garland, 
Son  &  Co.,  Ltd. 

Ottawa,  Canada 

Wholesale  Dry  Goods 


i 
5 


s* 


3 

i 

> 


-J 
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jcuupateil 

Super  ^Vfelvet 


Fast  Dye 
Fine  Twij 

Fast  Pile 


The  Turin  International  Exhibition 
awarded    their 

Diploma  of  Honour 

for  Sansparei]  Super- Velvet— a  tri- 
bute to  over  a  century's  reputation 
for  quality,  durability  and  value 


Q  ANSI  AREIL  has  a  rich  soft  pile  of  exceptional  depth 
^    this  unique  feature  in  Cotton  Velvet  being  obtained  bv 
a  special  process  in  manufacture. 

This  lustrous  fabric  drapes  most  beautifully  and  is  supplied 
in  a  wide  range  of  fashionable  colors. 

Its  exquisite  sheen,  exceptional  durability,  and  super-quality 
finish  are  a  triumph  of  the  velvet  maker's  art. 

To  bt    had  from   tin    leading  wholesah    houses 

in   <  iiiiuiln 

BALSTONE  COOKE  &  CO.,  LTD.,     MANCHESTER,  ENG. 
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To  the  Trade 


July  1920 


Signs 


Words 


Grips 


Visit  Us 


of  the  times  in  all  our  departments  are  —  greater 
business.  Sales  in  carpets,  housefurnishings,  haber- 
dashery, smallwares,  men's  furnishings,  woollens, 
trimmings,  dress  goods,  silks,  hosiery,  gloves,  linens, 
foreign  and  domestic  staples,  are  yearly  increasing. 


The  large  assortment  and  superior  value  of  our 
stocks  in  each  of  our  Departments  speak  with  greater 
force  to  those  who  visit  our  warehouse,  or  see  our 
samples  in  the  hands  of  our  travellers,  than  any 
words  we  can  use  either  orally  or  with  printer's  ink. 


Of  the  many  that  are  used  in  these  days  there  are 
three  that  greatly  contribute  to  our  success.  The  grip 
of  a  good  name  which  has  been  handed  to  us  from 
the  past,  the  grip  of  having  capital  with  which  we 
can  buy  in  every  market — taking  cash  discounts — 
and  the  strong  grip  of  confidence  between  us  and 
our  customers. 


We  shall  be  pleased  to  meet  you  in  our  warehouse. 


JOHN  MACDONALD  &  CO.,  Limited 

TORONTO 
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The  Hoover  lifts  the  rug  from  th* 
floor,  tike  thti  flutt,r\  it  Upon  a 
Cushion  i>!  air,  genth  "heati"  out  its 
embedded  grit,  and  to  prolong*  its  l$fe 


Qhe 

HOOVER 

and  a 

DEALER'S 
FUTURE 


We  nave  desi?~able  openings 
for  dealers  in  a  number 
oj  the  smaller  cities 


H 


ELECTRIC        SUCTION 


D  RY     G  0  0  D  S     R  E  V  1  E  W 


Canadians  for 


Canadians 


A  DEALER  who  starts  to  handle  an 
appliance  will  do  well  to  determine 
whether  other  dealers  have  handled  it 
continuously  for  years,  or  whether  there 
has  been  considerable  switching  about. 

You  will  discover  that  Hoover  dealers 
are  unusually  stable. 

The  reason  is  that  The  Hoover  continues 
to  serve  its  users  satisfactorily  year 
after  year. 

This  ability  to  stand  up  after  the  new- 
ness has  worn  off  is  straightforward 
evidence  that  The  Hoover  is  mechani- 
cally right,  and  has  been  so  for  years. 

When  you  start  to  sell  Hoovers  you  may 
feel  assured  that  you  will  continue  to 
handle  them  with  increasing  profit  as  the 
seasons  roll  by. 

The  Hoover  Suction  Sweeper  Company  of  Canada,  Limited 


Factory  and  General  Offices:     Hamilton,  Ontario 


VER 


It  Beats . . . 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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QUALITY    IS     A 


I    is  easy  to  sell  something  "just  as  good  (  !)" 
at  a  price,  but  is  it  worth  while? 

Admittedly  there  is  not  enough  True  Irish  Linen 
to  supply  the  current  demand — without  a  word 
of  advertising. 

In  spite  of  this,  the  Irish  Linen  Society  continues 
to  advertise  broadlv — intensively — continuously. 


W 


nv, 


Because  the  shortage  of  raw  material  and  skilled 
labor,  the  high  cost  of  production  has  advanced 
the  price  of  linen  materially. 

And  has  encouraged  substitution  to  the  point  of 
sometimes  masking  the  real  object  of  linen  de- 
partments, which  is  to  buy  and  sell  real  linen. 

Unless  you  continue  to  sell  as  much  real  linen 
as  you  can  possibly  secure,  your  Linen  Depart- 
ment is  in  danger  of  permanently  losing  the  very 
trade  it  is  designed  to  attract — the  Quality  Trade. 
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KEYSTO  NE 


Once  lost,  such  customers  are  diverted  to  buy  else- 
where. Being  satisfied  with  their  new  sources  of 
supply,  the  difficulties  of  regaining:  them  are  mul- 
tiplied. 

In  spite  of  this  scarcity  there  is  plenty  of  True 
Irish  Linen  of  the  better  qualities  to  keep  your 
Linen  Department  functioning  in  its  true 
capacity. 

A  fair  quantity  of  dress  linens  are  obtainable. 
Damask  production  has  been  fairly  well  main- 
tained in  the  higher  numbers.  Huck  Towels  and 
toweling,  both  plain  and  figured,  can  be  secured 
in  quite  reasonable  quantities.  Sheers,  C ambries, 
and  Embroidery  Linens  can  be  had. 

If  you  have  difficulty  in  locating  supplies,  address 
our  New  York  Office,  and  your  enquiry  will  be 
re-directed  to  those  members  of  the  Society  who 
are  in  the  best  position  to  accept  orders. 

^  IRISH  LINEN  SOCIETY 

BELFAST      IRELAND 


American   Office  and   Information   Bureau 
239  West  39th  Street,  New  York 


FOR~ 
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Electrical  Aids 

that 


Increase  Sales 


"Everything  Electrical"  is  the  slogan  of  to-day, 
when  electrical  conveniences  are  penetrating 
more  and  more  into  every  sphere  and  depart- 
ment of  life. 

Our  line  of  these  goods  is  up-to-the-minute — the 
last  word  in  efficiency.     It  includes: — 

Electric  Iron 

The  heart  of  the  iron  is  in  the  element.  The 
YVestinghouse  quality  starts  right  there,  and 
goes  all  the  way  through. 

Turnover  Toaster 

Heats    instantly;    no    disagreeable    odour,    and  

operates  at  unusually  low  cost. 

Cosy  Glow  Radiator 

Before  the  furnace  is  started,  "Cosy  Glow"  will  fill  the  gap,  and  on 
bitter  days  as  an  auxiliary  and  in  the  bedroom  in  the  morning  chill, 
it  will  prove  a  veritable  fireplace. 

Westinghouse  Electric  Ware 

Heating,  Cooking  and  Cleaning  appliance 

The  most  efficient  possible. 

We  are  also  well  supplied  with 

FAVOURITE   VACUUM    CLEANERS 

ELECTRIC  FANS,  all  sizes. 

COFFEE  PERCOLATORS. 

TABLE  STOVES, 

CURLING  IRONS, 

WARMING  PADS, 

WATER  HEATINGS. 

Samples  and  prices  gladly  submitted. 

P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL 
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Denton,  Mitchell  fe?  Duncan 


LIMITED 


Wholesale  Dry  Goods 


IN  STOCK 

36    Medical  Gauze 
36   White  Flannelette 

Motor  Robes 

Ladies'  Slip-on  Sweaters 

Ladies'  Coat  Sweaters 

Ladies'  Silk  Hose 


Black 
Brown 


White 

Navy 


Denton,   Mitchell  &  Duncan,  Limited 


79-81-83  Wellington  St.  West 
Toronto.  Ont. 
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Let  the 


Guide  You 
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In  olden  clays,  when  compasses  were  unknown, 
manners  guided  their  ships  entirely  by  the 
stars.  And  they  were  able  to  steer  a  true 
course  to  safe  harbours. 

To-day,  the  BLUE  STAR  is  your  guide 
through  the  perilous  seas  of  the  modern  busi- 
ness world  to  the  safe  harbor  of  success — the 
goal  of  every  merchant's  ambition. 

Blue  Star  Products 


Convey  an  impression  favour- 
able to  your  store,  because 
design  and  color  combinations  are 
harmonious  and  pleasing  to  the  eye, 
while  their  quality  is  indisputably 
excellent. 

It  will  be  quite  worth  your  while  to 
investigate  the  BLUE  STAR  line,  if 
you  do  not  already  carry  it. 
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LACES 

EMBROIDERIES 

DRESS    TRIMMINGS 

GEORGETTES 

CHIFFONS 

WASH  GOODS 

RIBBONS 

HOSIERY 

BRASSIERES 

ETC. 


jHuser  Protfjera  (Canaba)  Htmtteb 

Manufacturers  and  Importers  of  Laces. 

Dress    Trimmings    and    Embroideries. 

Importers  of  Fancy  Dry  Goods. 

1  2  ST.  HELEN  STREET,  MONTREAL 


New  York  Boston  Philadelphia  Chicago 

Baltimore  Los  Angeles  San  Francisco 


London  Nottingham  Paris  Calais 

Caudry  Le  Puy         St.  Gall 
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The 

World's  Resources 

Wait  Upon  You 


Our  representatives  will  be  starting  out  on 
their  territories  during  July  with  a  full  range 
of  our  lines  for  immediate,  as  well  as  spring 
delivery.  We  invite  your  orders  for  the  same, 
assuring  you  of  our  best  attention  to  your  re- 
quirements. 


Our  Slogan: 

is  "Service" — efficient,  and  up-to-the- 
minute.  We  can  give  you  prompt  de- 
livery on  anything  you  want  for  pres- 
ent selling. 


Jttuger  Jhrotfjerg  (Canaba)  Htmtteb 

Manufacturers  and  Importers  of  Laces. 

Dress    Trimmings    and    Embroideries. 

Importers  of  Fancy  Dry  Goods. 

I  2  ST.  HELEN  STREET,  MONTREAL 


New  York  Boston  Philadelphia  Chicago 

Baltimore  Los  Angeles  San  Francisco 


London         Nottingham         Paris         Calais 
Caudry  Le  Puy  St.  Gall 
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COLONIAL     MAID 
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C  WILL 
ft   NOT 

K  RUST 


DRESS 


MADE     IN     CANADA 


FASTENER 


Its  all  in 
the  Spring 
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Strong — 
Durable 
Made  of 
Brass 


7/'s  a  Snap  to  Snap  This  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


CH  I  S  IS  NOT  A 
FRICTION  FASTENER 
D  i.  *  MADE 
DUt  IS  WITH 
HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS    WHEN    TO    HOLD 
AND   WHEN   TO   LET   GO 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .\    .-.    SI7ES:  00-0-1 


To  be  had  of  all  leading  wholesalers. 


BRASS 
will  not 
rust 


I 


.    "ft 


Q\?< 


Manufactured  by 


Colonial  Fastener  Co.,  Limited 

Montreal,  Que. 
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/T  K   EELLT  SALES  STSTEH 

'upls.  Kim 

HIE  OOIBC  BIO  TRADE  FLOCKIBG  HERE  FROH  OKLAF.OHA  OOTHPIE  SAPOLPA 
ITS  ALUOST  UIBELIEVABLE  TOO  SORE  RAW  THE  CLEAIEST  AID  CLEVEREST 
ST-TFK  OF  ADVERTISIRG  IE  RAVE  TRIED  FOUR  OTHER  COHPAJIES  BUT  OUT 
HAS  TREU  AU  SKISIED  FOR  BIMUSS  ACTIVITIES  ™*5S  ™  ^"H"?. 
SUCH  A  CAPABLE  UAH  TOO  CAB  COOTT  OS  T»C  SALES  »  TEAR  FOR  EACH  OP 
OTO  STORES  FROlT  IOt  01  TOD  CAB  REFER  AIT  OKLAHOMA  KERCHAJT  TO  HE 
FOP  REFEREICE. 

SAH  OOLDSTEII 


-HMSOSBURO  EEBTOOKT  935AH  HAT,    JT  19 


0PET7ED  HERE   $2,384   FIRST  DAT  LARGEST  CROIDS  ELIZAVILLE  EVER 
SAt  OUTSIDE   U-RCHABTS  ATTEIDED  SALE  SECOBD  DAT  OPESIBO  GOOD 


•ECEIVED  AT  31?  319  5IC0H  AVE  SOUTH.  HIBNEAPOUS,  WW.  "JF 

ASSIES     T9   COLLET     IL 

CHILLICOTHE  03300X1      Jim  I    MS 

T  E  EZUT  SAUS  STBfDI 
ICIEAP0LI3   HIIIE30TA 

SALE  ORB  TODAT  RECEIPT!  OTER  EIGHT  TSDTJSAID  CASH  PAR  ABOVE 
•  HAT  fl  THOCOH?  POSSIBLE  TODD  HAI  IS  A  tOIDERTJL  BRCRAIDia 
AID  PC3LICITT  EXPERT  AS  ARTIST  01   KERCHAVDISE  ARRAfOUDT 

CROtDS  pA:nr  the  sideiale  as  earlt  as  sevei  o'clock    at  use 

O'CLOCE  THET  FLOCKED  IS  HAFJI3  IT  IECESSART  TO  LOCI  DOORS  SOT 
A  inlOTE  DDRIJO  THE  DAT  THAT  THE  ARJIT  OF  CLERE3  tEPl  ABU  TO 
HIT  OS  THE!  ALL     THE  EELLT  SALES  ST3TEH  FOR  OS 
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OTTAIA  EAISAS  1LP«  HAT  S  MM. 
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<S  SA  T  S«  BLUE 


T  E  EILLT  SALES  STSTEH 

HITSEAPOLIS,    Ull. 

THE  EASSAS  BETAILERS   AS50CIATIOI   II  COIVIITIOI  ASSEHBLED 
EITE3JDS   ITS  SIICERE    THASTS  TO  TOOB  COHPAJT  FOR   ITS  UIUSIIAL 
COPRTISrES  AH)  C0OPtR«TI»      IKE   DTLIOATES  ARE  S1I0EII3  THEIR 
BEADS  OFF  AID  ALL  APX  BOOSTIIO  FOR  THE  EELLT  SALES  ST3TEH 
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ROCEFORD   IUISOIS  UT  31  136_- 


T  E  EELLT  SAUS  STSTEH 
CSHAPOLIS  CSSISOTA 

-EP-@sS__Ss  -M  -«- 

STJSSS  ST»  S  f»?-S»  «.n.s  n  RA^  EVER  SEES. 

VIC  ASDERSOS  AID  S0I8 
1** 


EAISAS  RETAILERS  ASSOCIATIOS 
33'OPH 


DESPITE  THE  FACT  THAT  EVERT  CLOTHISG  STORE  IS  TOIH  HAS  HAD  I 
DESPITE  A  HEAVT  RAIS  OUR  FIRST  DATS  SALES  IERI  JT020.01  TOURS  13 
A  IOBDERFUL  SALES  STSTEH  ASD  TOUR  EIPERT  HERE  IS  THE  BEST  ADVERT, 
ASD  SALE  UASAGER  II  THE  tORLD  I  AU  SOT  OILT  PLEASED  BUT  TICK-EC^ 
DEATH 
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Dress    Serges   for    Fall 


Colored  Serges 


D53      40  in.  wide.    All  wool,  at  $2.25. 
Shades:    Putty,    Fawn,    Rose,    Copen., 
Dove,   Nigger,    Russian,    Brown,   Wis- 
teria, Taupe,  Navy,  Black. 

D5]      42  in.  wide.    All  wool,  at  $2.65. 
In  Cream,  Cardinal,  Old  Rose,  Copen., 
Saxe,  Brown,  Purple,  Nigger,  Russian. 

D865—  44  in.  wide.    All  wool,  at  £2.95. 
In    Cream,    Old    Rose,    Copen.,    Light 
(Irey,     Dark     Grey,     Russian,     Sand, 
Brown,  Navy,  Black. 

D50X — 54  in.  wide.  All  wool,  at  $3.75. 
Jn  Sand,  Crev,  Copen..  Brown,  Navy, 
Black. 


D65 


A  Unique  Showing  All- Wool 

Novelty  Stripe  Serges 

54  inches  wide.     At  $5.25  per  yard 

In  all  color  combinations 


Navy  and  Black   Serges 

From  $2.50  to  £5.75  per  yard. 

Use    our    Mail    Order    service.      Orders 
shipped  same  day  as  received. 


HODGSON  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


21  St.  Sulpice  St. 

MONTREAL 


84-92  LeRoyer  St. 


SAMPLE  ROOMS. 

7  Charest  St..  QUEBEC  Windsor  Hotel.  OTTAWA 

Carlaw  Bldg,.  28-30  Wellington  St.  West.  TORONTO 

Can.  Bank  of  Commerce  Bldg..  THREE  RIVERS  Metropolc  Building.  SHERBROOKE 

503  Mercantile  Bldg..  VANCOUVER 
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Furnishings 

for 


Workingmen 

Shirts  and  Braces 

Socks 
Tweed  Pants 

Caps 
Gloves  and  Mitts 
and  the 

Famous  Hodsum  Brand 
Overalls  and  Smocks 

Plain  and  Striped 


1  1   Departments 


A — Cottons. 

C — Flannelettes. 

D — Dress  Goods  and  Silks. 

F — Toys  and  Sporting  Goods. 

H — Hosiery. 

7. — Linens. 


M — I. ace.-.    Ribbons,   Etc.,   House  Fur- 
nishings. 
El- -Ready-to- Wear. 
S — Smallwares 
U — 1  'iidrrw  ear 
W — Woollens. 


We  give  special  attention  to  letter  orders,  telegrams 
and  long-distance  telephone  orders.  All  orders  -hipped 
same  day  as  received. 

If  our  traveller  is  not  calling  on  you.  kindly  notify  n-. 
and  we  will  have  him  call. 

HODGSON  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


21  St.  Sulpice  St. 

MONTREAL 

SAMPLE  ROOMS: 


84-92  LeRoyer  St. 


7  Charest  St..  QUEBEC  Windsor  Hotel.  OTTAWA 

Carlaw  Bldg.,  28-30  Wellington  St.  West.  TORONTO 

Can.  Bank  of  Commerce  Bldg..  THREE  RIVERS  Metropole  Building.  SHERBROOKE 

503  Mercantile  Bldg..  VANCOUVER 


I)  H  Y     COO  DS    K  K  V  I  K  W 


OotfHoMffiR 

CLAIMS 


The  New  Model  Clothometer,  Improved  and 
Reduced  in  Price,  excels  all  other  Measuring 
Machines  in  point  of 

Absolute  Accuracy        Simpler  Operation 

Greater  Efficiency  Lower  Cost 


Measures   Materials  oi   any   width  or  weight    and  accurately   computes 

amount   ol  every  sale. 

Cfothometer  claims  are  easily  proved.  Its  decided  advantage* 
are  plain  to  set-  in  actual  test  with  machines  of  any  other 
make,      The    coat    speaks    for    itse-lf. 


Simplicity  of  Construction 
Key  to  Clothometer  Accuracy 

The  measuring  and  computing  devices  in  all  machines  are 
operated  bj  sets  of  gears  and  wheels.  These  are  con- 
trolled !>>  a  spring  which  brings  the  indicator  back  to 
Eero  after  every  measurement.  They  mmt  run  freely 
and  loosely  in  order  to  function.  Every  multiplication  of 
gears  and  wheels  tends  to  slackness  and  consequent  in- 
acenracy.  Clothometer  gears  and  wheels  far  fewer  than 
in  any  other  machine  are  limited  to  the  point  in  num- 
bers    which    insures   absolute  accuj 

Automatic  Return 
Insures  Efficiency 

Removal  of  the  fabric  from  the  rollers  automatically 
return-  the  indicator  to  zero.  This  due-  away  with 
error-  and  toes  of  time  through  sale,  clerks  measuring 
goods,  when  the  machine  i-  already  registering  the 
yardage  from  a  previous  sale.  'Phi-  is  constantly  occur- 
ring where  the  return  of  the  machine  to  zero  i-  d<  - 
pendent    upon    the    clerks. 


Computation 
and  Yardage 
Read  at  a 
Glance 

On  the  Clothometer  the  same 
indicator  registers  both  the 
yardage  and  the  price  computa- 
tion. This  simplifies  operation 
and  eliminates  all  possibility  of 
under  or  over-measurement 
through  inaccurate  co-ordination, 
where  separate  indicators  are 
used. 


The  device   measures    from    1    to  12   yards   in    ',    yard   units 

and    gives    in-tant    computation  at     18    different    costs    per 

yard.     You   have  your  choice  of  1  IK  different   sets  of  price 

card-. 


You  Need  a  Clothometer  to  Save  Wastage  and  Loss  in  Your 
Piece  Goods  Department. 


It  Costs  Only  $125. 


oo 


Just  about  Half  the  Cost  of  any 
other    Machine  on     the    Market. 


This     i-    an    advantage    over    all    other    machines    which    requires    no    demonstration.      There    are    other    exclusive    features 
and  advantages   of  the   Clothometer.      Lei   our  descriptive   folder  tell   you  all   about    them.     We   will   -end   you  a   cops 

return    of    mail    on     receipt     of    your     name    and    address.       Kvery     Clothometer     is     sold     under     a     one     year     guarantee     of 
satisfaction.      Test    it    on    your   own    counter,    under    your   own    conditions.       Machines    sent    on    one    week's    approval. 


SOId)   DIRKCT  TO  THE  TRADK 


WE  USE   NO  AGENTS 


Send  your  order  to-day  or  write  for  further  information  direct   to 


The  Clothometer  Sales  Company,  Ltd. 


44  Princess  St. 


Sole   Distributors 


Winnipeg,  Can. 
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A  Seal 

that  is 

Ever 

Reliable 


ItM 


eans 


superb,  lustrous  texture, 
beautiful  designs,  and 
long,  faithful  service — 
combined  to  create  the  fin- 
est grade  of  Linens  obtain- 
able. 

True  economy  reckons  the  service  rendered.  The 
long  service  that  SHAMROCK  LINENS  give  makes 
them  a  genuine  economy  and  a  recognized  leader. 
The  product  of  one  of  the  oldest,  largest  and  best 
known  Linen  Manufacturing  Plants  known  to  the 
Trade,  SHAMROCK  Linens  have  for  many  years 
demonstrated  their  worth. 

HANDKERCHIEFS 

At  present  we  can  offer  you  a  wide  range,  compris- 
ing all  the  newest  effects  in  plain  lines  or  colored, 
and  a  good  variety  of  all  our  established  best 
sellers — for  Ladies,  Men,  Boys  and  Kiddies. 

DAMASK  TABLECLOTHS  and  NAPKINS,  BATH 
and  HUCK  TOWELS  and  TOWELLINGS,  SHEETS 
and  SHEETINGS,  PILLOW  CASES,  QUILTS— 
complete  range — in  SHAMROCK  LINENS  and 
COLLEEN  COTTONS. 

We  cordially  invite  you  to  visit  our  Show  Rooms 
when  on  your  Fall  buying  trip. 


JOHN  S.  BROWN  &  SONS  (Canada) 


LIMITED 

LINEN  MANUFACTURERS 
80-82  Wellington  St.  West 


TORONTO 
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Do  Not  Starve  Your  Stock 


Foresight  is  the  essential  factor  in  the 
make-up  of  a  successful  merchant — ability 
to  look  ahead  and  make  provision  accord- 
ingly. 

It  is  Poor  Policy 

to  allow  one's  stock  to  depreciate  in  qual- 
ity, for  this  always  means  loss.  Every  mer- 
chant recognizes  this.  But  it  is  equally 
fatal  to  permit  its  depreciation  in  quantity 
— when  putting-off  means  buying  at  a 
dearer  price  later  on. 

7 he  Spring  Prices  for  1921 

as  exampled  in  the  new  range  now  being 
shown  by  the  manufacturers,  are  away 
ahead  of  prices  to-day.  No  persuasion  or 
argument  is  necessary,  therefore,  to  con- 
vince you  that  it  is  to  your  advantage  to 
buy  adequately  now  that  you  may  retail 
still  more  advantageously  later  on. 

A  good  stock  is  good  insurance. 


ALPHONSE  RACINE,  LIMITED 

MONTREAL 
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Knit 


Our 
Goods  for  Fall  Wear 


mark  the  pinnacle  of  achievement  in  the 
manufacture  of 


Men  5   Underwear, 

Sweaters  and  Socles 


and  are  backed  bv  our 


Reputation  for  Quality  and  Good  Service 


A  Representative  Selection 

of  soundly-becoming  style,  of  true  quality. 

of  uniform  standards,  and  of  real  service 

value 

Is  Ready  for  your  Approval 

We  have  no  doubts  as  to  the  issue,  and 

We  Anticipate  your    Verdict 
With  Confidence 

ALPHONSE  RACINE,  LIMITED 

Manufacturers  and  Wholesale  Distributors  or  DRY  GOODS 
60-98  St.   Paul  St.   West,   Montreal 

Factories:        Beaubien  St.,  Montreal;        St.  Denis,  Que.;        St.  Hyacinthe,  Que. 


Permanent  Sales  Offices: 

Three  Rivers 
Main  Street 

Sudbury 
Nickle  Range  Hotel 


Ottawa 
1 1 1  Sparks  St. 

Riviere-du-Loup 
Hotel  Antil 


Quebec 
Merger  Bldg. 

Toronto 
123  Bay  St. 


Sydney,  N.S. 
269  Charlotte  St. 


Sherbrooke 
50  Wellington  St.  N. 

Haileybury 
Metabanick  Hotol 

Charlottetown,  P.E.I. 
Queen  &  Sydney  Streets 
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We  Extend  to  all  Buyers 

A   CORDIAL   INVITATION 

to  visit   cur  Warehouse  on   your 

FALL    BUYING   TRIP 

Big  Display 


"MONA    LISA"   VEILS 

LACKS 

METAL   LACES 

FLOUNCINGS 

NETS 

New  Goods  Arriving  Daily 

Our   Buyer  has  been   in    Europe   for  months 


Canada  Veiling  Co.,  Ltd, 


84-86  \\  ellington  Si.,  \\  esl 
TORONTO 


:   :  I 


VEILINGS 

FANCY   VEILS 


5  : 
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We  will  endeavor  to  make  your  visit  profitable  jlj 


: 


I 
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MONARCH-KNIT 


Monarch  Knit 


Sweaters,  7/osiery&' 
^i/arns. 


MonarchKnit 


yfie  range  for  Sp  ring' 
1921  is  noiu  nea.rin<7/ 
completion.  cLOcutch 
for  the  Special  J/-n= 
nouncernent  in  an 
Qarly   issue. 


MONARCH   KNITTING     COMPANY    LIMITED 
HEAD     OFFICE  DUNNVILLE,         ONT 

FACTORIES:  DUINNVILLE,    ST    CATHARIINES 
AND    ST.  THOMAS.  ONT      AND    BUFFALO.N.Y 


H 
0 


E 
R 
Y 


I 


YARNS 


I 
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GALT  TOWELS 


Over  thirty  designs 


In  the  Gall  range  unusually  appealing  designs  are  to  be  found — -from  those  well  known 
patterns  that  have  become  established  and  are  ever  in  demand,  to  the  newest  effects 
which  are  being  constantly  created  by  our  own  Designers. 

In  the  Gait  ran^e  you  will  find  exceptional  wearing  qualities  that  could  only  be  obtained 
through  the  careful  supervision  to  the  smallest  detail,  that  is  paramount  in  their  manu- 
facture. Made  of  2  ply  yam  instead  of  the  usual  sintrle  thread  pile — hence  twice  as 
sturdy  as  ordinary   Towels. 

These  commendable  features  have  created  an  enormous  demand  for  GALT  TOWELS — 
and  at  the  present  time  our  Fall  range  has  been  completely  sold  up.  In  October  fur 
Travellers  will  be  out.  showing  a  complete,  superb  line  for  SPRING  delivery. 

STAUFFER- 

Gait 


d 
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"BONNIE  DOWN" 

Comfortables 


rrik  mJui   /    ittu: 


Many  Pleasing  Patterns  and  Colors 

Now  taking-  orders  for  SPRING  delivery. 

Comfortables,  Couch  Throws,  Baby  Blankets,  in  artistic  color  combinations. 
— Large  range  of  patterns. 

Gait   Baby   Blankets 

made  in  sizes  30"  x  40"  and  36"  x  50" — the  latter  being  our  "Oversize" 
Blanket,  which  was  designed  to  meet  requests  for  one  of  that  size  to  "tuck 
in  all  around."     This  line  has  proven  immensely  popular. 

Comfortables 

made  in  following  sizes — 72   x  84 — 54  x   72 — 66  x   72. 


Representatives: 

Western   Agent:      T.   H.   Wardell,   102   Hammond    Bldg.,   Winnipeg. 
Montreal:      M.    R.    Bricker,   43    St.    Sacrament    Street. 


DOBBIE 


Limited 


Ontario 
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Its  Selling  Points 


Winsome  Maid  Pure  Thread  silk  Hosiery  has  ;i  big  sale  in  all  seasons,  because — 

It  has  quality,  style  and  perfecl  fit. 

It  has  beautiful,  even  weave. 
Ii  has  a  patent  anti-ladder  stitch,  which  prevents  garter  runs. 

Ii  h;i~  reinforced  feet. 
Therefore,   it   is  the  hosiery  every   woman   wants. 
('nine-  in  wide  range  <>r  twenty  lovely  shades,     size-,  *•._.   (,,    10. 

ALLEN  SILK  MILLS  LTD. 

43  I  )avies  Ave.,  Toronto 
Selling  .Intnis  tor  Canada  :  \\  m.  ( r.  Evis  &  Co.,  2*  \\  ellington  St.  \\  ..  Toronto 

"CAN  \DI  \.\  GOODS    IRE  BETTER" 
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Are  You  a  Judge 
of  Good  Stockings? 


If  so,  you  will  appreciate  the  selling  qualities  of 
the  A. B.C.  Hosiery.  It  looks  well,  wears  well,  fits 
well,  and  is  reasonable  in  price.  Practical  women 
who  do  the  buying and  the  mending favor 


A.B.C.  HOSIERV 

FOR  CHILDREN 


Fall  and  Winter  demands  for  warm, 
durable,  economical  stockings  will  be 
insistent  in  a  few  months.  Have  you 
A. B.C.  Hosiery  in  stock  to  meet  the 
needs  of  your  customers,  and  so  insure 
your  profits? 

A. B.C.  Stockings  come  in  all  sizes,  for  men, 
women  and  children.  Trebly  reinforced  feet, 
i  and  i  rib  legs. 

Write  us  for  prices. 


ALLEN  BROS.  CO.  LIMITED 

882  Dundas  St.  E.  Toronto 

Selling  Agents  for  Canada  : 


WM.  G.  EVIS  &  CO. 


2s  Wellington  St.  W 


Toronto 


L\S 
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New  VICTORIAVILLE  Line 


I  lecide  \< » W   to  try  \\\\-  Line  out  in  your  immediate  selling. 
Ii  is  a  safe  and  profitable  pi'oposition. 


It  is  no  \  enture 


SOLID    PLAIN    OAK    FURNITURE 

A   Splendid  Line  to  Feature 


Our  new  line  of  Solid  Plain  Oak  Furniture  is  merchandise  thai  is 
-uir  bo  establish  a  reputation  for  DEPENDABILITY.  It  i-  fur- 
niture thai  will  find  :i-  place  and  give  absolute  satisfaction  ;n  unml 
homes  ev<  ryw  here. 

The  material  is  of  the  BEST.  The  construction  is  RIGHT  in  even 
detail.     The  simplicity  of  the  designs  and  the  excellent  finish  give 

•In-  g 1-  .i  general  appearance  of  refinemenl  and  richness  thai  is 

mm'-i  pleasing  and  appealing. 

AN  nli   the   moderate  prices  al   which    ihi-   furniture   is  offered   you 
n  reach  an  exceptionally  large  number  of  worth-while  buyers. 

Send  for  supplementary  catalogue  and  full  particulars. 


Victoriaville  Furniture  Company,  Limited 

VICTORIAVILLE,  QUEBEC 
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Special  Assortment  of 

SILK  UNDERSKIRTS 

Six  Styles  and   Six  Shades  to  the  half  dozen 
as  illustrated. 

The  Canadian  Converters  Company,  Limited 
MONTREAL 


:m 
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CANADIAN- MADE 


COTTON   BATTING 


Order 

VICTORY  BATS,  NORTH 

STAR,    CRESCENT    AND 

PEARL. 

Packed  in  Shipping  Cartons,  or  in  Bales 

The  best  value  for  the  price. 

Can  be  had  in  125,  100,  67  or  50  rolls  to 
the  bale  or  124,  96,  64  or  48  to  a  lot  of 
four  cartons. 

A?iy  Wholesale  House 


ffAitte. 


morels  Shoe  Polishes 

Bostonian    Creams 


The  ideal  cleanei 
for  kid  and  calf, 
both  glazed  and 
unglazed.  Brown. 
(Way,  Cordo,  Tan, 
ami  all  the  popu- 
lar colors, 

Nobby  Brown  Paste 

for  Brown  shoes: 
also    combination. 

Peerless    Oxbiood 

bination    f  o  r 

i  ed     shoes  ;    also 

paste. 


Juick  White  Liquid  Canvas   Dressing. 
Albo  Cake  White  Canvas   Dressing. 
Top-Notch   White   Leather   Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

;   for  complel     catalogue. 

WHITTEMORE  BROS.  CORP. 


Cambridge,  Mass. 


Imported 


Linens     Staple  and    Fancy 
Quilts     Draperies 

ll  \.ni  do  n<>i  can 

port   direcl    "<■   will   supply 

j  i  mi  ii.' . t t 1 1  ii. i    tock  in  M 

trcal. 

Write  us  for  prices. 

JOHN    E.    RITCHIE, 

Dry  Goods  Commission  Agent 
591  St.  Catherine  St.  W.,  Montreal 


Wellington  Si.  West 
TORONTO 


BRANCHES 

S43  Granville  Si. 
VANCOUVER 


29   Minshull  Si. 
MANCHESTER,  ENG. 


Specializing   in 

House    and    Apron    Dresses, 
Rompers,  Creepers  and  Aprons 

Fall     Samples     now     in     hands     of 

our    representatives.      If    he    does 

not    call,    write    for    samples    and 

prices. 

"Prompt  Dcliiery  our   Motto 

D.    GINSBURG   &   COMPANY 

MANUFACTURERS 
515  College  Street.  Toronto  Tel.  Coll.  8928 
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Clift  &  Goodrich  Inc 

328  and  330  Broadway  -  New  York  City,  N.Y. 

COMMISSION    MERCHANTS 

To  the  Jobbing   Trade  exclusively. 

We  represent  leading  Manufacturers  of  the  United  States  making: 

Men's  Summer  Balbriggan  and  Mesh  Union  Suits. 

Men's  Summer  Balbriggan  and  Mesh  Shirts  and  Drawers. 

Men's  Summer  Ribbed  Union  Suits. 

Women's  Summer  Straight  Vests. 

Women's  Summer  Union  Suits,  in  various  finishes. 

Men's,  Women's,  Boys'  and  Children's  Nainsook  Underwear. 

Men's  and  Boy's  Winter  Heavy  Cotton  Ribbed  Union  Suits. 

Men's  Flat  Fleeced  Shirts  and  Drawers. 

Men's  and  Boy's  Flat  Fleeced  Union  Suits. 

Women's  Winter  Cotton  Ribbed  Union  Suits,  in  various  styles. 

Children's  Winter  Cotton  Ribbed  Union  Suits. 

Children's  Winter  Cotton  Ribbed  Sleeping  Garments. 

SAMPLES  ON  REQUEST. 

Canadian  Representative: 

Mr.  R.  Reade  Davis,  31  Melinda  Street,  Toronto,  Canada 


Sunset 

SoapDyes 

Give  More  PROFIT 
Because — 

Sunset  builds  valuable  good  will  for  dealers 
simply  by  doing  exactly  what  is  claimed  for  it. 
Sunset  gives  lasting  satisfaction  to  the  trade. 
Many  dealers,  who  have  sold  thousands  of 
packages,  write  us  they  never  have  had  a 
complaint  from  users  of  Sunset  Soap  Dyes. 
Sunset,  at  15  cents  per  cake,  affords  more  cash 
profit  per  sale.     No  dust.      Keeps   indefinitely. 

The    Sunset    Window    Cut-Out   and    Display    Case    link 
up   the   Sunset   national    advertising   and   move   Sunset 
Soap    Dyes    rapidly    with   minimum   dealer   effort. 
Stock  SUNSET— The  Finest  Home  Dye  Ever  Produced. 

Ask  your  jobber  for  price*  and  discount*  or  write 

HAROLD  F.  RITCHIE  &  CO.,  Ltd. 

TORONTO,  CANADA 

NEW  WINDOW  CUT-OUT  FREE— Write  us  on  your  letterhead  that 
von  will  give  the  window  space,  and  we  will  semi  you  promptly  our 
new  cut-out,  size  2s  i.y  40  inches,  lithographed  In  many  beautiful 
colors.     Address   your   request   direct   to   tlte   manufacturers   of   Sunset: 

North  American  Dye  Corporation,  Ltd.,  Toronto,  Canada 


Selling  Points  of  SUNSET  SUCCESS 


ONE  DYE  FOR  Sunset  dyes  both 
ALL  FABRICS  animal  and  vege- 
table  fiber  fabrics-  Cotton,  Wool. 
Silk    or    Mixed    Goods  all    In    the 

same  dye  bath,  and  produces  the 
-.nut-  shade  and  depth  of  color  in 
each  fabric.  This  saves  taking  gar- 
ments a  pari ,  reworking  button  holes 
or  replacing  trimmings.  Sunset  dyes 
everything  dyeable  heavj  goods  as 
weU     SS    light,     films     materials. 

CLEANS  ALL  Sunset  .leans  the 
FABRICS  goods     while     dyeing 

them. 

FAST  Sunset  color  is  boiled  in 
DYE  the  niih  way  to  obtain  what 
is  known  in  the  trade  as  fast  dye 
and  all  kinds  of  fabrics  can  be 
dyed  by  this  process.  Sunset  color 
will   not    fade,    crock  or   wash   out. 

CLEAN  Sunset   does   not    .soil 

EASY   TO    USE     the      hands      Ot      the 

SAFE  utensils      which      are 

used.      The    whole    operation    is    simple 


and    Like-    oiii\     30    mlnuti  s  No 

acids    are   used    and   Sunset   doi 
injure    the    finest     fabrics. 

MOST  COMPLETE  Sunset  Is  made 
COLOR    LINE  in      22     different 

colors  real  Black,  Navj  Blue,  Dark 
Brown.   Purple,   as  well  as  the  lighter 

colors-   and    produces    the    si    beau- 

t  if  ul  and  brUlanf  color  effects  oi 
any  dyes  that  have  ever  lieen  put 
on    the    market    for   home   use. 

ECONOMY  Sunset  enables  women 
to  reclaim  many  dresso,  waists,  rib- 
bons,  coats,  stockings,  underwear, 
sweaters,  men's  suits  and  overcoats, 
draperies  and  furniture  coverings.  In 
fact,  anything  that  can  be  dyed 
can  he  reclaimed,  ami,  if  noi 
badl}    worn,    made    to    look    like    new . 

SATISFACTORY  Sunset,      used      a.  - 

RESULTS  cording        to        the 

simple   directions,  will    rival    t he   work 

of  a   professional  dyei   at    a    fraction 

of     the     COSt. 


Repeat  Sales  Grow  Because  SUNSET  SATISFIES 


Cut  This  Out 


FOR     YOUR     CLERKS 

The  better  they  know  these  facts, 
the      more      Sunset      they      will     sell. 

DISPLAY     CASE 

Sunset  Soap  Dyes  are  packed  1 
gross  assorted  in  this  attractive  1>W- 
play  Case,  without  extra  charge, 
when  requested.  Insist  upon  having 
your  first  order  packed  in  the  Dis- 
play Case.  Which,  placed  on  your 
counter,  keeps  Sunset  continuously 
before    your    trade. 


i 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

"OBERON"  UNDERWEAR 

BRITISH   MADE 

FOR    FALL 

"The  right  lines  for 
Canadian    Trade ! ' 


"OBERON"  Underwear  has  earned  for 
itself  a  world-wide  reputation.  The  demand 
is  enormous  and  ever-increasing,  and  is 
constantly  compelling  us  to  enlarge  our  fac- 
tory in  size  and  staff.  "OBERON"  Under- 
wear is  made  in  all  garments  and  all  sizes 
for  Ladies,  Children  and  Men;  it  represents 
excellent  value — the  kind  that  gives  com- 
plete satisfaction  and  secures  repeat  orders. 

NOTE  THIS    LIST    OF   OTHER 

"OBERON"  SPECIALTIES 

Hosiery,  Underwear,  Knitted  Scarves  in 
Silk,  Artificial  Silk  and  Wool,  Men's 
Pyjamas,  Towels,  Quilts,  Rugs,  Blankets, 
Sheets,  Linens,  Haberdashery,  Men's  Shirts, 
Dressing  Gowns,  Ties,  Braces,  Collars,  Caps, 
Raincoats  and  Waterproofs. 


Our  Canadian  Representatives  will  gladly  show  you  our  Samples 

Eastern    Provinces  Western  Provinces 

Marshall  &  Harding,  Mr.  G.  E.  Ledder, 

Carlaw  Bldg.,  Grace  Court, 

Wellington  St.  W.  Cornox  Street, 

Toronto  Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD.,  TKK 

119    WOOD    ST.,    LONDON,    E.C.  2    and    BELPER,    DERBYSHIRE 

—    ENGLAND    — 
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H  \  vTkfimstry  cfgg '%  ^Munitions 

^X$SsT^    *     of  tke  Disposal  Board 


^ 


I' 


The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 

Medical  Stores 

uSTvuSSf  Exp,osi™ 


Ferrous  and  Non-  Ferrous  Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers  Motor  Vehicles 

Factory  Stores  Agricultural  Machinery 

Machine  Tools  Aircraft 

Railway  Material  Furniture 


Contractors'  Stores    Textiles  and  Clothing 
Electrical  Instruments  and    Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  D.  B.  8,  Canadian  Export  Department,  Ministry  of 
Munitions,  Whitehall  Place,  London,  S.W. 

Cable  address  "DISPEXPORT,  MUNORGIZE,  LONDON" 
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W  K  Perrott  &  Sons 


W  K    PERROTT 


C  J    PERROTT 


ES    PERROTT 


Silks.  Ribbons. Velvets 

'ELEOMONts  -  CENTRAL  1752  1753  1754 
telegrams  -  sarsenet. cent. LONDON 
Cablegrams.  SARSENET  .  LONDON 
CODES    USED  -MARCONI    INTERNATIONAL. 

ABC  V*  E.  0   BCNTLEY5  a.  PRIVATE 

Branches 

LONDON.    288/292    Regent  Street. wi 

LUTON.      .  _     C.  Silver  Street. 
MANCHESTER   -3S.  Brown    Street 


58.59  &23.  ALDERMANBURV 

London,  e.c.2. 

July,    1920. 


We  take  this  opportunity  of 
advising  our  Canadian  friends  that, 
during  the  Fall  of  1920  and  the 
Spring  of  1921,  we  shall  be  able  to 
offer  a  good  selection  of  all  classes 
of  PIECE  SILKS  in  plain  and  printed. 

Your  enquiries  will  be  esteemed 
a  favour  and  same  will  have  prompt 
attention. 


Canadian  Representative :  Mr.  Wm.  Dodd,  Prince  George  Hotel,  Toronto,  Ont. 
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to  c/z  enf 


SPECIALTIES    OF  THE    HOUSE 

SAMPLES  CAN  BE  SEEN  WITH  OUR 
REPRESENTATIVES 


ALEXANDRA  MERCERISED 
CLOTH 


Made  for  hard  wear.  Has  the 
appearance  of  a  pure  Silk 
zephyr.  29  inch. 

Cotton  Material,  suitable  for 
Underwear.  White  and  Col- 
ours. 
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St.  Paul's  Churchyard 


FACTORIES     10  &  11  Waiwick  Lane,  E.C. 

AndPaternoster  Buildings,  E.C.  LONDON,    ENG. 

A. B.C.  Code,  5th  Edition.  Cables,  C  hurchyard.I.on  on. 
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FAIRE  BROs  &  CO.,  LTD., 

Manufacturers 

Rutland  Street  and  St.  George's  Mills,  Leicester,  England. 


WASHINGTON    MILLS, 
BORROW  ASH. 


GENERAL    HEADQUARTERS. 
RUTLAND  ST.,  LEICESTER. 


ST.   GEORGE'S    MILLS, 
LEICESTER. 


THE    LEADING    BRITISH    HOUSE    FOR 

HABERDASHERY  &  SMALLWARES 


Including : — 

SUSPENDERS  —  Our  well-known  SPHERE  vari- 
eties for  Ladies  and  Children,  also  Men's  Gar- 
ters, all  made  with  the  fine  SPHERE  elastics, 
fittings,  and  rubber  grip  — "the  grip  that  grips 
and  never  slips." 


BRACES  —  Our  production,  hitherto  almost  mon- 
opolized by  the  British  Government,  will  now 
be  available  for  civilian  trade.  The  SPHERE 
quality  in  Mikado  and  ordinary  styles  is  a 
guarantee  of  excellence. 


ELASTICS  — We  make  Elastic  Braids,  Cords, 
Loom  Webs,  Garter  Webs,  Surgical  Webs,  etc., 
in  all  widths  and  great  variety.  Ask  for  our 
"Violet,"  "Iris,"  "Lily,"  "Rose"  qualities. 


SHOE  LACES— Our  high-grade  HURCU-LACES 
in  a  variety  of  choice,  for  Ladies'  and  Men's 
wear.  Also  Rifle  Laces,  Tubular,  Flat  Braid 
Laces,  Artificial  Silk  Laces,  etc.,  etc. 

MENDING  WOOLS  — The  ST.  GEORGE  three- 
fold fine  woollen  mending  yarns  have  a  fine 
reputation.     Their  qualities  justify  it. 

SKIRT  BELTINGS  — We  lay  ourselves  out  to 
cater  for  this  trade.  Single  Beltings,  Duplex 
Webs,  Petershams,  etc.  Ask  for  the  CRUSOE 
brand. 

BINDINGS  and  WEBBINGS  —  Every  variety  of 
cotton  and  glace  narrow  goods  are  in  our  line, 
Empire  Bindings  (formerly  known  as  Prus- 
sians), Tapes,  Stay  Bindings,  Hat  Bindings, 
etc.,  etc.  Also  NAME  LABELS,  HANGERS, 
and  LOOPS  for  Coats,  Shirts,  Mantles,  etc. 


SPHERE 


TRADEMARK 


Prices   and  full  particulars   gladly   furnished  on   request. 

Enquiries  welcomed  and  orders  executed  through   London 

Houses  or  direct. 

WHOLESALE  ONLY 


ST.  GEORGE 


TRADEMARK 


FAIRE  BROs  &  CO.,  LTD.,  Leicester,  Eng. 
19,  Fore  Street,  London,  E.C.2.  32,  George  Street,  Manchester 


:;> 
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SPINNERS  OF 
WORSTED 

yarns 

FOR 
MANUFACTURE 
OF  HOSIERY 
UHPERWEAR, 
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Hood.  OffUc  :• 

STAMFORD  ST. 
LEICESTER. 

1«U^ranw:'X\KK5  Uktster. 
Telephone  2^70-1  Leicester 

.American  Agent* :- 

J.&W.  BASTARD 

(BOSTOH)C?. 
1S4  SUMMER  ST 
BOSTON^  U.S.A. 

Bradford  Office .- 

195/6  SWAN  ARCADE, 
BRADFORD. 
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SPINNERS 
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RIGHT    IN    THE    VAN    OF    DRY    GOODS    STORES 

and  every  department  under  a  SPECIALIST 


Calicoes,  Flannels,  Blankets 
Linens  and  Towels 
Scotch  and  Soft  Furnishing 
Curtains  and  Curtain  Nets 
Dress  Goods 
Printed  Cottons 
Flannelettes   (Dyed  and 

Printed) 
Mantles  and   Costumes 


DEPARTMENTS— 

Dress  Skirts 
Laces  and  Embroideries 
Handkerchiefs    and     Neck- 
wear 
Ribbons 

Silks  and  Velvets 
Flowers  and  Feathers 
Trimmed  Millinery 
Straws   and    Semi-Trimmed 


Gloves 

Hosiery  and  Woven  Under- 
wear 

Furs  and    Umbrellas 

Haberdashery 

Buttons  and  Trimmings 

Blouses 

Sports  Coats 

Ladies'  and  Children's  Out- 
fitting 


Every  attention  is  (,iven  to  all  enquiries,  an]  a  cordiil  we':ome  is 
extended  h  those  buyers  visiUng   tie    Old   C  u  dry    this   y:  r. 


Cable 

Address  : 

PAWSON, 

LONDON 


PAWS0NS&  LEAFS.  LT? 

9,  St.  Paul's  Churchyard,  LONDON,  E.C.4 


Telegrams'     "PAWSOH,  CtNT,     LONDON. 


'Phona:   02a    CITY   (*|>n«3) 


A.B.C. 
4th  and  5th 

Edition 
and  W.U.X. 
Codes  used 


•10 
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WOOLLY  WEAR    Pants 

IMPORTED  BRITISH  MADE 

Best  Workmanship,  Materials  and  Designs 
UNEQUALLED   QUALITY 

Place  Your   Import  Orders  for  Fall  and   Winter  Requirements  now. 

Bonnets,  Matinee  Jackets,  Mittens,  Socks, 

Daintiest  of  Patterns,  made  from  High-grade  Wools, 

With  Best  Quality  Trimmings 

Gaiters,  in  Woolly  Wear  Plush  and  Felt, 

Bunny  Mittens,  Genuine  Rabbit  Skin,  Natural  and 

White  with  Kid  Facings 

We  shall  carry  stock  in  Canada  and  give  special  attention  to  orders 
for  prompt  delivery. 

INFANTS'  FOOTWEAR  LIMITED 

INFOOT  HOUSE,  LONDON,  E.C.I,  ENGLAND 
Canadian  Branch:  Greene-Swift  Building,  London,  Ont. 


W.  G.  Emmett  &  Co. 

:;  Lace  Curtain  Manufacturers   :: 
BEESTON    ::    NOTTINGHAM 


Specialities  in 
Lace  Curtains, 
Br  ise-B  i s  e  , 
Vitrages  and 
Fancy  Nets. 


CANADA 

J.  DUDGEON  &  CO. 

New  Birks  Bldg.,   Montreal 


LONDON 

1  Gresham  Street 


GLASGOW 
33  Virginia  Street 
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WE  SPECIALIZE 
in  CLOTH  for 
LADIES  WEAR 


33 


SAND  SERGES 
TWEEDS 
BLANKET  CLOTHS 
WORSTED     COATINGS 
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JOSEPH  FOSTER  &  Co. 


Established  1853 


CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 


London  Warehouse  : 
1  LANGHAM  PLACE 
REGENT  STREET  \V. 


MflMfllircsi 
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i Britain's  Smartest  Models — 

!  for    the    Fall    are    now    in    Canada 

A  wonderful  display  of  Attractive   Ideas   by   the   cleverest   English 

Designers 

Women's  Suits,  Coats, 
Skirts     and    Raincoats 

Produced  throughout  by  England's  Leading  Manufacturers 

H  E  A  T  O  N  S    LtT 

NORTH  STREET,  LEEDS,  ENG. 


Sole  Makers  of '  ALWETHA' 

RAINCOATS  and  'ESIW 
WOMEN'S,  MISSES'  and 
GIRLS'  COATS-famous  in 
all  parts  of  the  world  as  the 
smartest  in  style  and  the  ut- 
most in  value. 


Represented  in  Canada  by 

Ernest  Johnson 

151    Victoria  Street 

TORONTO         -  -         CANADA 

Phone  Main  2221 
Phone  Beach  3026  Evenings 

Mr.  Johnson  is  now  calling  upon 
most  of  the  chief  Dry  Goods  Stores 
in  Canada  and  the  U.S.A.  If  he 
has  not  called  upon  you  yet.  write 
him  NOW  so  that  he  can  see  you 
when  in  your  town. 


Style  4196 
4  LL    MODELS  TO  RETAIL   UNDER   LUXURY  PRICES 
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Millinery  and  Haberdashery  Wire 

Chenilles,  Hat  Braids 

Dress  and  Mantle,  Dress  Cords  and  Girdles 

Artificial  Silk,  Braids  and  Ribbons 

Embroidery  Silks,  Tassels,  Pom,  Etc. 

Upholstery  Cords  and  Trimmings 

Scroll,  Argyle,  Saddle  Bags  and  Flat  Gimps 

Fringes,  Tassels,  Etc. 

Made  in  Silk,   Cotton,    Wool,  Etc. 

Artificial  Silk  Straw  Braids  for  Millinery 

Hat  Manufacturing. 

Suppliers  to   Wholesale  and  Shipping  Houses. 
Shipping  and  Strictly   Wholesale   Trade  Especially  Catered  For. 


TELEGRAMS: 
DAVENPORT 
MACCLESFIELD 


P.  Davenport 

BRIDGE  ST.  MILLS 

MACCLESFIELD,  ENGLAND 

CANADIAN  AGENT: 

R.  C.  PARSONS,  34  FRONT  ST.  WEST,  TORONTO 


MANCHESTER 

OFFICE: 
39  PICCADILLY 


1  ! 
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Permanent  Success 


The  H'.us..  <>f  Philips  has  won  thousands  of  friends.  Its 
sales  have  continued  to  increase  steadily  and  consist- 
ently, and  by  expert  investigation,  coupled  with  gigantic 
buying  powers,  it  ia  in  a  position  to  cater  for  the  varied 
requirements^  of  overseas   markets. 


To  the  buyer  who  is  looking  for  the  goods  which  have 
(rood  sale  possibilities,  which  offer  the  right  service,  and 
whieh  will  enable  him  to  build  up  a  strong  business,  we 
invite    enquiry. 


The  present  stocks  of  FABRICS,  MADE  UP  and  FANCY  GOODS  are  compre- 
hensive of  the  world's  finest  productions. 

J.  &  N.  Philips  &  Co.,  Ltd. 

MANCHESTER 
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The  House  of  Philips 

Stands   Behind  Its 

Branded  Lines 


+Mt 


Cables : 

"Phil    Manchester." 

Mills  and  Factories  : 

Tean,  Cheadle,   Arkwright, 

Manchester,    Congleton, 

Newton   Heath,  etc. 


Codes:    Bentley's, 

Liebers',   elc. 

Main   Branches  : 

London,    Liverpool, 

Sheffield,   Cardiff, 

Melbourne,   Sydney, 

Brisbane,    Christen urch,    etc. 


**iA*N 


These  Ranges  cannot  be  beaten 

TAMBORINA.     The  beautiful  lawn  for  beautiful  lingerie. 
DORCAS  CAMBRIC.     The  finest  cambric  in  the  world. 

Opaline         Opalette         Shinerette 

For  Costume  and  Coat  Linings,  Draperies,  Cushions,  Etc. 
"SAXONIA"     AND     "SAXONIAN" 

FLANNELETTE 

A  special  make  and  finish  for  the  Canadian  market 


MONTREAL 

Mr.  W.  F.  Macoun 
211   Lindsay  Buildings 


TORONTO 

Robson  &  Hamilton 

424  Empire  Buildings 

64  Wellington  St.  West 


VANCOUVER 

Mr.  A.  F.  Houston 

801  Credit  Foncier  Buildings 

850  Hastings  St.  West 


J.  &  N.  Philips  &  Co.,  Ltd. 

MANCHESTER 
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BLEAKLOVV    MILLS,    TOTTINGTON,    near    BUKY,    LANCASHIRE 


MEET 


HAVE  A  WORLD-WIDE  REPUTATION  FOR  MERIT 


rllEY  are  made  throughout  by  mod 
em  methods  of  manufacture  at  the 


works  illustrated  above,  from  the 
best  raw  cotton  the  world  can  produce, 
selected  and  purified  by  ourselves. 


T  J  7  HEN  buying  Sheets  and  Sheet- 
1/1/    ing,  avoid  all  imitations  and  in- 


s  i  s  t  on  having  RIGG'S.  All 
RIGG'S  Sheets  are  vouched  for  by  the 
makers  as  the  standard  product  of  su- 
preme merit. 

Made  from  best  Egyptian  and  American  Cottons. 

CANADIAN  AGENTS: 

From  Vancouver  to  Winnipeg: 

E.  W.  DEAN  &  SON,  324,  Seymour  Street,  Vancouver,  B.C. 

East  of  Winnipeg: 
R.  DARLING  &  CO.,  Toronto 

The  mark  "RIGG'S  MANUFACTURE"  appearing  on  the  selvedge 
constitutes  a  guarantee  of  the  highest  quality 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  ...  Rigg  Brothers,  Manchester 
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Made  of 
Purest 
Cotton 


are  the  standard  product       Entirely 

r  rcc    of 

of   the    British   market       Fining* 


To    do    a    permanent    good-class    trade 

SHOW  RIGG'S  SHEETS 


> 


Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 

6  MOSLEY  STREET,  MANCHESTER,  ENG. 


Cables: 


Rigg  Brothers,  Manchester 
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THE  "RELIABLE" 
BRITISH    MADE    DATER 

with  all  the  improvements  possible  for  Neatness  and 
Durability. 

ALUMINIUM  FRAME  weight  only  \]/2  oz. 

FIBRE  WHEELS  will   not    cut   the   fingers 
when  changing  date 

ENDLESS  BANDS.    No  joints. 


Price,  60  cents  each.  $6.60  per  dozen.  Special  terms 
to  Trade  and  Shippers.  Full  particulars  of  our  "Reli- 
able" series  of  Daters  and  Numbering  Stamps  on 
application  from  the  makers. 

JOHN  T.  CLARK  &   SON,  LTD. 

Rubber,  Brass  and  Steel  Stamp  Makers 
30  CHARLES  ST.  -  MANCHESTER,  ENG. 

Telegrams:  STAMPED,   Manchester.     Code  A. B.C.  5th. 


AUG  28  1922 
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WE  ARE  SPECIALISTS  IN 
THE  MANUFACTURE  OF 

BLUE  AND  WHITE  AND 
FANCY  COTTON   TICKS 

Only  the  finest  Super-Quality  Yarns  used  in  the  production  of 
these  goods.  Made  in  a  wide  range  of  designs  and  colorings. 
OVER  200  DESIGNS  TO  SELECT  FROM.    WIDTHS:  26  IN.  TO  63  IN. 

The  "PALATINE"  Label 
is  the  guarantee  of  quality 

SPROUL  SMITH  &  CO.,  33  Melinda  St.,  TORONTO 

Agents  for  Canada 

WHOLESALE  AND  SHIPPING  ONLY 
CODF  :  ABC.  5TH  EDITION 

J.  T.  GRIFFITHS  &  CO. 

37,  YORK  STREET,  MANCHESTER 

MILLS:  RAMSBOTTOM,  LANCS.,  KNG.  'Gram.:  Cottonous,  Manchester 


1fr»i:wi.7wr^t;ti*\i.y«iv«',v*"/wirft-\i7»'fi'/iivv«1ir.«ir/'4i"t\i 
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SPERO 

ON  SELVEDGE  OUR  GUARANTEE 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

"THE   BEST   IN  THE   WORLD' 


MILLS  ON  MANCHESTER  SHIP  CANAL. 


' ' 


THE  SHOW  MILLS  OF  LANCASHIRE 


Pillow   Tubing 


Sheetings 
Madras  Shirtings 


Casements 
Voiles 


Novelty  Cloths 


AT  THE  CANADIAN  NATIONAL  EXHIBITION,  TORONTO 

the  SPERO  goods  will  be  shown 


50 
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GOOD  TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


~4/w 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::    AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM  OF  LONDON   SHRINKERS— BEST  OF  ALL  ON  THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERS  FIELD  and  BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  *  CO..  Ltd." 


I 


FLANNELETTE 
The   Name    Tells    the    Quality 

"HORROCKSES"  Flannelette  has  long 
been  the  favorite  fabric  for  Children's  Sleep- 
ing Suits,  Petticoats,  Underwear,  Pyjamas 
and   Nighl   Presses. 

It  is  easily  washed,  and  the  quality  is  90 
durable  that  it  may  be  boiled  if  necessary. 

The  name  "HORROCKSES"  stamped  on 
the  selvedge  is  a  guarantee  of  excellence  the 
world  over,  and  all  your  customers  know  it. 

JOHN  E.  RITCHIE,  Canadian  Agent 


591  St.  Catherine  St.,  W. 


MONTREAL 


Branches  :     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM,  COMPANY 

110  Franklin  St.,  New  York  City 

Made    by 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,   ENGLAND 


HINGED  SAFETY  and  COLLAR  PINS 

In  Best  Quality  Rolled  Gold,  Gold  Plated,  Etc. 


On 

Attractive 

Fancy  Pads, 

in  Cases 


Or 

on  Single 

Cards  if 

Desired 


We   are    sole    manufacturers    of    the  well  known   "Stratnoid" 
Photo  Frames — guaranteed  untarnishable  in  any  climate 

STRATTON  &  CO.  LTD.    Manufacturing  Jewellers 

Balmoral  Works,  Bromsgrove  Street 
BIRMINGHAM,   ENGLAND 

Cables;  "StratDoid."  Birmingham  Codes;  A  ,B.  C.  5th  Ed. — Bentley's 

Applications  from  Live  Agents  Considered 


•••Vlr-** 
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The  Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE   FIELD  AND  STILL  LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP,  it  increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS, 
THE    INSTEP   AND    FOOT    FOUR, 
and    the    HEEL   and  TOE    FIVE, 
making  it  essentially 


A  HALF  HOSE 
FOR   HARD  WEAR. 

ABSOLUTELY  SEAMLESS 
PERFECT  IN  FIT 
GUARANTEED  UNSHRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  Houses. 
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John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian    Agenti     Walter    William*.    508    Raad    Building, 
45  St.  Alexander  St.,  Montreal 


.-•J 


D  R  V     (i  ()()  I)S     R  E  \'  I  E  W 


^  St.  James's  Buildings  Oxford  St-  Manchester, 
The  Head  Offices  of  the  C.P.A.,  Ltd. 

Mr.  Edward  Foster— 

direct    CANADIAN  Repre- 

sentative  of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England  — the  HOME  of  BRITISH 
PRINTS  —  draws  particular  atten- 
tion to  the  popular  specialties 
enumerated  below. 

New  samples  arriving  shortly  of  our 
latest  creations  in 

Voiles,  Prints,  Sateens 
and  Cretonnes 


You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

426,  Coristine  Buildings, 
20.  St.  Nicholas  Street, 
M  0  N  T  R  E  A  L,| 

orto7IO,EmpireBuilding, 
64,  Wellington  St.  West, 
TORONTO. 

will  receive  the  prompt  and   careful   attention 

of  Mr.  Foster. 


THE    CALICO    PRINTERS'     ASSOCIATION    LTD. 
MANCHESTER.  ENGLAND 
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Wholesale  and 

LADIES'  WEAR 


All    Wool   Serges 
Union  Serges 
Cotton    Serges 
All   Wool   Dress    Gabs. 
Union  Gabardines 
Cotton  Gabardines 
Figured  Dress  Cloths 


Voiles 

Artificial   Silks 
Dress    Poplins 
All  Wool  Checks 
Union   Checks 
Cotton    Checks 
Rainproofings,    etc. 


MEN'S  WEAR 

Serges 

Fancy    Suitings 

Overcoatings 

Trouserings 

Rainproofings 

Colonial  Suitings,  etc. 


Export  Only 

FURNISHING  FABRICS 


All   Wool  Casements 
Union  Casements 
Cotton    Casements 
Cotton    Poplins 
Cotton    Repps 
Figured  Repps 
Figured  Cotelines 


Figured   Cabinet   Linings 
Figured    Damasks 
Figured    Poplins 
Silk  and  Wool  Casements 
Roman  Satins 
Curtain    Linings 
Printing  Cloths,  etc. 


TELEGRAMS 
"VITALITY 

BRADFORD" 
A. B.C.    Code 

5th  Edition 


BROWN,   VICKERS   &   CO. 

Proprietor — S.  H.   Vickers 

Manufacturers  of  Dress  Goods  for  Men's  and  Ladies'  Wear 
and  Furnishing  Fabrics 

CARTWRIGHT  MILLS,  INGLEBY  ROAD,  BRADFORD,  ENG. 


TELEPHONES 

4332 

Counting  House 

4980 

Other    Depts. 


Canadian  Agent:  HARLING  &  CO.,  305  NEW  BIRKS  BUILDING,  MONTREAL 


p;ffi7Sffifw^rffli^i^i?raii^^ 
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SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150%  PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms  in  every  detail  with  Canadian  copyright 
taws. 

Our  Jobbing  Department  is  the  largett  and  most  complete  in 
the  country.  We  can  take  care  of  your  want  a  for  anything  in 
theet  muiic. 

ffli&inltp  fflu&it  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO,  ILL 
1501-13  E.  55th  St. 


NEW  YORK 
145  W.  45th  St. 


Telegraphic  Address:  "Cyrus"  Bradford 
Code  used:  A. B.C.  5th  Edition 


Cyrus  Brook  &  Sons,  Ltd. 

Offices  :     5  Union  Street 

Bradford         -         England 

Manufacturers  of — 
Buntings,  Serges, 

Shalloons,  Coatings, 

Scarfs,  Gabardines, 

Tammies,  Custom  Cloths 

and 
Silk  and  Wool  Casement  Cloths. 

Manufactured  at  St.  Dunstan's  Mill, 
Mill  Lane,  and  Shuttleworth  Works, 
Fairweather  Green,  Bradford,  Eng. 

Canadian  Agents  : 

Arthur  H.  Parks,  77  York  St.,  Toronto 

William  Parks,  43  St.  Sacrament  Street, 

Montreal 


•VI 


DRY     GOODS     REV]  E W 


LISTA  PURE  SILKS 


not  only  make  exquisite  Blouses,  Shirts 
and  Pyjamas,  but  are  simply  ideal  for 
Children's  Dresses  and  Sleeping  Suits. 
In  the  clothing  of  your  merry,  romping 
boys  and  girls  quality  counts;  it  is  here 
in  wear  and  washing  that 


LISTA  SILKS  ARE  SUPREME 

Manningham  Mills,  Bradford,  England 


Agent  i: 

HENDERSON  <ft  SMYTH 
Toronto  and  Montreal 
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Goods  bearing  the  B.  D.  A.  mark  are  known  and 
appreciated  throughout  the  Dominion  of  Canada. 
When  indenting,  guard  your  best  interests  by 
always  specifying  B.D.A.  Dye  and  Finish. 


A  few  of  the  many  B.D.A.  finishes  particularly  suitable  for,  the 
Canadian  markets  are: — 

"LUMENA"  for  Artificial  Silks. 
"VOILENA"  for  Cotton  Voiles. 
"CRAVENETTE"  for  Showerproofs. 
"SUPASAYDA"  the  Cotton  Blouse  and  Dress  Fabrics. 
"CLOTHETTA"  the  shrunk  handle  finish  for  All  Wool  Fabrics. 


Patterns  showing  FINISHES,  and  full 
particulars,  can  be  obtained  on  ap- 
plication to 


THE 


BRADFORD  DYERS 


ASSOCIATION ,  US 

^  BRADFORD  " 

MANCHESTER  £l£f  «         LONDON 

6  OXFORD  S1 
ST  PfTERS  SOU  . 


BRADFORD 

(DEPT.  6) 
39  WELL  ST. 


128  £/  129 
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The  fine  Scotch  UnderuJear 
with  ihc  fine  Scotch  finish 


T 


HE  insisted  demand  for  "PES00,"  notwithstanding  the  current 
cosl  of  pure  Wool  and  Silk  and  Wool  Underwear,  is  the  tribute  paid 
by  the  public  to  its  acknowledged  superiority. 

The  public  realize  that  "PESCO" 
represents  the  highest  standard  of 
Scottish  Underwear  manufacture, 
and  that  its  incomparable  quality  is 

always  worth  its  price. 


See  next  page  for  range  of  productions 
and  other  particulars 


Sole  Maker*: 


PETER  SCOTT  &  CO.,  LTD. 

HAWICK,     SCOTLAND 

London:  Carey  House,   Corey  Lane,  E.L.2 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


It  is  because  the  manufacture  of  Pesoo  is  equal 
in  excellence  to  the  wools  used  in  its  produc- 
tion that  Pesco  is  claiming  more  and  more 
attention  from  a  discerning  public. 

Pesco  is,  of  course,  happy  "in  the  land  of  its 
birth."  It  is  made  in  a  town,  in  which  for 
almost  300  years  Hosiery  manufacture  has 
been  the  staple  trade,  and  where,  as  a  result. 
its  inhabitants  have  acquired  an  intensive 
knowledge  of  the  art  of  knitting.  And  thai 
town,  the  centre  of  the  Scottish  woollen  indus- 
try, preserves  a  full  sense  of  its  responsibility 
as  the  chief  custodian  of  Scottish  Standards 
and  ideals. 

Pesco  is  thus,  in  every  respect  of  its  manufac- 
ture, the  result  of  knowledge,  the  outcome  of 
experience,  the  fruit  of  favourable  environ- 
ment. The  steady,  conscientious  effort  of  to- 
day is  supported  by  the  influence  of  the  past 
to  make  it  what  it  is. 

Sole  Makers: 

Peter   Scott   &    Co.,    Limited 

Hawick,  Scotland 

London:  Carey  House,  Carey  Lane,  E.  C.  2. 

Now   on    the   ground   with    samples: 

Messrs.  C.  &  A.  G.  Clark,  35  Wellington  St.  West, 

Toronto. 

Mr.    R.    C.    Poyser,    214    Drummond    Building,    Montreal. 

Messrs.    The    Hanley    &    Mackay    Co.,   62   Albert   Street, 

Winnipeg. 


The  Pesco  Range 

obtainable  in  Pure  Wool  and  Silk 
and    Wool    textures— 

For  Ladies  —  Combinations,  Vests, 
Spencers,  Bodices,  Drawers,  Knick- 
ers, Nightdresses,  Rib  Verta,  -te. , 
etc. 

For  Children -Combinations,  Night- 
dresses, Sleeping  Suits,  Shirts, 
Trousers.     Knickers,    etc..    etc. 

For  Infants— Hinders.  Wraps,  Kilt- 
lets.    Gowns,    etc 

For    (Gentlemen    —    .Shirts.    Trousers, 
Combinations,    etc.,    etc. 
Also 

Fesoo  Hose  and  Half  Hose  in  Black, 

Colors  and  iMixtures 

and 

Pesco  Sports  Coats.  Jumpers,  Undrr- 

vests.     Sweater     Coats,     Scarfs     and 

Caps    in    the   latest   styles   and    color 

effeoU. 

Guaranteed  Unshrinkable 


an 
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Obtainable  From  The 
Leading  Wholesale  Houses 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

A.  S.  BROWN     -     Representative 


48  White  St. 
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KIDMAN  HOSIERY  CO. 

53  McPHAIL  STREET  ::  BRIDGETON,  GLASGOW 

Makers  of 

Ladies'  Sports  Coats 

Made  from  best  Scotch  Fingering  Yarns  in  all  Shades. 
Guaranteed  All  Wool. 

Children's  Jerseys 

Made  of  Wool  with  cotton  back.  In  all  sizes  and  shades. 
Styles  with  button  shoulders  and  also  polo  collars. 

All-Wool  Shawls 

For  Infant  Wear.  Made  from  finest  Crossbred  and  Merino 
wools.  In  large  range  of  designs  and  any  sizes  required.  Also  in 
Black  and  Colours. 


Agents 


WRIGHT  and  MORGAN 


Montreal  andVToronto 


j.  c.  McGregor  &  Co. 


53  McPHAIL  STREET 


BRIDGETON,  GLASGOW 


-Makers  of- 


Furnishing  Muslins 

Madras  Muslins  in  cream,  white  and  coloured,  in  all-over  and  border 
designs,  Harness,  Spots,  Sprigs,  Lappets,  Brise-bise 
and  Waterfall  Curtains 

Dress  and  Millinery  Muslins 

Book  Muslins,  Robe  Muslins,  Lawns,  Nainsooks, 
Madapollams,  etc. 


Agents 


WRIGHT   &   MORGAN      Montreal   and   Toronto 
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LADIES'   AND   CHILDREN'S 

Knit  Sports  Coats  and  Caps 


ALSO 


Boys'  and  Men  9s  Knit  Jerseys 

Men's  Cardigan  Jackets 

Aviator  and  Balaclava  Caps 

Tarn  O'Shanters 


Etc. 


Etc. 


RUSSELL     &      CO.,     ROBERTLAND      MILLS 

Scotch  Cap  and  Hosiery  Manufacturers 

STEWARTON  SCOTLAND 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMI  BERT  &  CO.,  MONTREAL  and  TORONTO 
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Old  in  years  but  young  in 
energy    and    personality 


Stewart  &  McDonald,  Limited 

=^^==  GLASGOW  ====: 
Wholesale     Drapers,     Manufacturers     &     Exporters 


::    DEPARTMENTS    :: 


1.  C  roths  and  Tweeds. 

2.  Silks. 

3.  Grey  Cottons  and  Flan- 
nelettes. 

4.  Linens. 

5.  Ribbons. 

6.  British     and     Foreign 
Dresses. 

7.  Prints,     Linings,     and 
Muslins. 

8.  Laces,     Flowers,     and 
Feathers. 

9.  Handkerchiefs        and 
Scarfs. 

10.  Haberdashery,     Yarns, 
Needlework  and  Fancy 
Leather  Goods. 
Skirts  and  Blouses. 
Velveteens. 

Carpets,  Curtains,  and 
Soft  Furnishings. 
Furs. 
Gent's  Hosiery. 


16.  Mantles,  Maids'  Coats 
and  Costumes. 

17.  Shirts  and  Shirtings. 

18.  Shawls,    Rugs,    and 
Knitted  Coats. 

19.  Straw  Hats. 

20.  Millinery. 
21 


II. 

12. 

13. 


14 
15 


White     Cottons     and 
Quilts. 
Gloves. 

Children's  Millinery, 
Ready-mades. 
Ladies'  Hosiery. 
26.  Stationery,     Shop 
tings,  Hardware. 
Underclothing 
Corsets. 
Slops. 

Hats  and  Caps. 
Waterproofs    and 
Trunks. 

Children's      Outfitting, 
Infants'  Outfitting. 


22 

23 

24 

25 


27 

28 
29 
30 

31 


Fit- 
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Large  and  up  to  date  stocks  always  carried 


HEADQUARTERS  :     146    ARGYLE    STREET,    GLASGOW 
Home  Branches  :  London,  Birmingham,  Cardiff,  Liverpool, 
Preston,   Newcastle,    Leeds,     Edinburgh,    Belfast,    Dublin 

Canadian  Address  :    Empire   Buildings,   64  Wellington   St.   W.,  Toronto 
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Robert  Morton  &  Sons 

Muslin  Manufacturers 

34  Albion  St.,  Glasgow 
SPECIALITIES 

Buckrams  -  Sparteries  -  Marlys 

MILLINERY  MUSLINS  in  BLACK. 
\\  I1ITE  and  COLORS. 

Also 

PALE  BOOKS,  NAINSOOKS, 
LAWNS,  INDIA  LINONS, 
PERSIAN  LAWNS,  CHECK 
CRINOLINES,  MADRAS  and 
HARNESS  MUSLINS,  Etc.  Etc. 


Cables:   Morton,   Glasgow 


Code:  Marcon 


Canadian  Representative : 

STRACHANS,  LTD. 

Empire  Building,  64  Wellington  St.  West 

TORONTO 


TELEGRAMS: 

WAKEFUL 

GLASGOW 


CODE: 
A.B.C. 
5TH  EDITION 


WILSON  &  CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru  and  Colored  Madras  Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 


J.  BARCLAY  &  CO. 

STEWARTON  SCOTLAND 


-SPECIALITIES- 


Ladies'  Coats  and  Caps 
Children's  Coats  and  Caps 

Gaiter  Suits 

Scarves 
Ladies'  and  Gents*  Scarves 
Gentlemen's  Cardigans,  etc. 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch   Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON, SCOTLAND 


ESTABLISHED   1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


Calgary,  Alta. 
Edmonton.    Alta. 
Halifax,    N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,    Ont. 
St.  John,    B.C. 
Vancouver,    B.C. 
Victoria,  B.C. 


Montreal.    Que. 
Quebec,   Que. 
Toronto,    Ont. 
Winnipeg.    Man. 


Hamilton.  Ont.,  and  St.  John's,  Nfld. 


Reputation    gained    by    long    years    of   vigorous, 
conscientious   and    successful    work. 

TORONTO.    CANADA. 
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Frank  I.  Lyons  &  Co.,  Ltd. 

15-1 5a,  Old  Cavendish  St. 
London,  W.  1 .,  Eng. 


Silks 

Crepe  de  Chines 
Woollen  Fabrics 
Trimmings 
Laces 


NOVELTIES 


Silk  and  Wool 
Golf  Coats 


Gowns 

Blouses 

Costumes 

Silk  Underskirts 

Children's  and  Maids' 

Dresses 


Established  50  Years 

Prompt  and  careful  attention  will  be  given  to  all  en- 
quiries, and  a  cordial  welcome  is  extended  to  those 
buyers  visiting  the  Old  Country  this  year. 

CANADIAN  AGENTS: 

Mr.  D.  B.  Pidgeon, 

c/o  Adanac  Producing  Co., 

C.P.R.  Buildings,  4,  Hospital  Street, 

MONTREAL,  CANADA 
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MONTREAL    W^A'RjEHOUSE 

OF 

The  W.  R.  BROCK  CO.  (Limited) 


TORONTO 


WHOLESALE  DRY  GOODS 


MONTREAL 


CALGARY 


DRY    GOODS    REVIEW 


65 


The  W.  R.  BROCK  CO.  (Limited) 


WHOLESALE  DRY  GOODS 


MONTREAL 


RESIDENT  DIRECTORS 

R.  A.  BROCK  G.  S.  CLEGHORN 

F.  H.  KEATING,  Halifax 


TRAVELLERS 


E.  T.  FOURNIER 
J.  PELLETIER 
J.  P.  LACROIX 
G.  LAROCHELLE 

E.  E.  GOODENOUGH 
J.  GUILLEMETTE 

F.  B.  WATSON 

A.  L.  McLEOD 

J.  D.  CRAIG 

C.  A.  POTTER 
R.  F.  CUTTEN 

F.  H.  KEATING 
H.  PIERCE 


H.  A.  KNICKLE 
D.  LEVASSEUR 
T.  J.  GUNN 
H.  POULIOT 
H.  BATESON 
A.  GAUTHIER 
N.  LALONDE 
A.  BEAUDRY 
A.  ROLLAND 
L.  de  G.  HUOT 
N.  BELAIR 
L.  PERREAULT 
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Left— Tunic  frock  designed  by 
I. urn  i,  l,<  long,  Paris,  <  xploit- 
ing  metal  brocadt  with  over- 
draperies  of  taffeta.  Posed  at 
Longchamps  raci  s. 


Right— Swagger  costuni'  seen 
at  Longchamps  runs,  showing 
sidt  panels  of  rich  brocaded 
ribbon.— Courtesy  of  Johnson, 
Cowdin  &  Co.,  Inc. 


is>tlk  Jfasfjtons!  for  Jfall 
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No.  7 


FALL  FORECASTS 

THIS  is  the  Dry  Goods  Review  Annual  Fall 
Fashion  Number  presented  with  our  com- 
pliments to  the  trade  with  the  sincere  desire  to 
be  of  service.  If  the  Annual  Fall  Number  suc- 
ceeds in  straightening  out  any  problems  or 
acquainting  any  of  our  readers  with  informa- 
tion along  any  line  that  they  particularly  wished 
to  know,  we  will  feel  the  utmost  satisfaction. 
All  the  contents  of  these  pages  were  secured  for 
this  express  purpose,  and  if  we  have  been  of 
use,  we  are  more  than  pleased,  for  there  is  no 
greater  joy  than  that  found  in  service. 

Though  the  whole  world  of  fashion  admits 
frankly  that  it  has  been  very  tardy  this  year 
about  declaring  itself,  a  colossal  effort  has  been 
made  to  place  before  our  readers  the  correct 
indications  of  the  modes  which  are  to  be.  The 
forecasts  from  Paris  include  a  review  of  the 
novelties  and  staple  lines  in  fashionable  silks 
and  fabrics.  The  new  colors  for  day  time  and 
evening  wear  are  discussed.  The  last  word  in 
French  hats  is  pictured  by  our  own  artist; 
and  the  most  stunning  fur  models  which  will  be 
seen  in  the  Canadian  market  this  year  are  illus- 
trated. The  best  market  information  available 
is  presented  and  a  special  insert,  including  a 
complete  list  of  articles  in  the  dry  goods  trade 
which  are  liable  to  taxation  under  the  new 
budget  is  included. 

The  tendencies  in  coats,  suits  and  costumes 
are  reviewed,  but  it  must  be  remembered  that 
apart  from  learning  the  general  lines  that  will 
be  followed  this  Fall  and  Winter,  the  season  is 
yet  too  young  to  place  the  final  seal  of  approval 
on  any  one  style. 


Certain  innovations  sponsored  by  the 
French  designers  will  weather  popular  criti- 
cism, while  others  that  apparently  have  started 
out  with  strong  sponsors  will  go  down  in  the 
first  flurry  of  snow.  So  it  must  be  repeated  that 
the  modes  discussed  at  this  time  are  general — 
there  has  not  been  time  yet  to  single  any  one 
vogue  out  of  the  host  of  delightful  creations 
offered  by  those  who  devote  their  talents  and 
brains  to  the  interests  of  "Milady's  Dress."  But 
here  are  the  facts  so  far  as  we  have  them,  and 
we  are  delighted  to  pass  them  on  to  the  trade. 


THE  BUDGET 

SIR  HENRY  DRAYTON'S  new  budget  is,  by 
no  means,  a  knockout  blow  to  the  trade. 
Had  it  stood  as  first  introduced  on  May  18th, 
the  consequences  would  have  been  most  serious. 
The  tendency  would  have  been  to  lower  the 
standard  of  the  Canadian  production,  a  result 
that  would  have  far-reaching  consequence  both 
at  home  and  abroad.  Moreover,  it  would  have 
caused  serious  losses  to  both  retailers  and 
manufacturers  to  the  detriment  of  the  general 
financial  condition  of  the  country.  Now,  how- 
ever, it  has  been  put  in  better  shape,  though 
there  is  still  room  for  improvement  by  raising 
the  exemption  price  on  some  lines. 

The  Government  has  decided  to  give  Canada 
a  trial  of  direct  taxation ;  by  the  time  the  next 
election  rolls  around  there  will  be  well-formu- 
lated views  on  the  question  and,  doubtless, 
political  parties  will  have  their  ear  to  the 
ground.  Dry  Goods  Review  believes  that  the 
memory  of  the  people  is  a  very  short  one.  Every 
day  one  gets  away  from  the  introduction  of  the 
final  budget,  less  is  heard  about  it  on  the  streets 
and  in  the  stores.  In  a  few  months  the  people 
will  have  forgotten  and  will  pay  it  without  mur- 
muring or  questioning.  At  the  same  time,  it 
will  probably  have  the  tendency  to  keep  living 
costs  from,  at  least,  going  higher.  We  believe 
the  Government  has  properly  sensed  the  atti- 
tude of  the  people  that  higher  prices  cannot  be 
brought  down  with  safety.  It  looks  to  us  as  if 
manufacturers  and  retailers  alike  are  going  to 
meet  this  attitude  in  a  sane  way  by  shaving 
profits  a  little. 


BRIEF  EDITORIAL  COMMENT 

THERE  is  a  general  improvement  felt  in  all 
branches  of  the  trade.  Wholesalers  and  retail- 
ers alike  are  anticipating  big  business.  Now  that 
the  consumer  knows  where  he's  at  with  the 
Luxury  Tax  he  will  help  them  to  realize  their 
hopes. 
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Why  I  Shop  at  Bailey's 

A  Regular  Shopper  Tells  How  Indifference  and  Over  Enthusiasm  Can  Kill  a  Sale — Some 

Experiences  Are  Related  That  Prove  There  is  Room  for  Human  Interest  Behind 

the  Store  Counter — If  You  Are  a  Successful  Storekeeper  You  Will 

Endorse  Her  Ideas 


44  I  X  J  HAT  on  earth  make 
V/V/    ;U  Bailey's?"  asked 
mine    when    I    met 


makes  you  stop 

a  friend  of 

her    at    a 

movie  after  an  all  day  shopping  tour. 
"It's  a  long  story.  Would  you  really  like 
to  know?"  I  asked.  "Of  course  I  would," 
my  friend  answered.  So  here  is  my 
story  just  as  I  told  it  to  her. 

First  of  all,  however,  let  me  tell  you 
that  I  am  not  any  different  from  Mrs. 
Jones  or  Mrs.  Brown  who  sometimes 
comes  to  your  store.  I  darn  my  hus- 
band's socks,  and  rush  through  my  din- 
ner dishes  to  go  to  the  movies,  just  as 
Mrs.  Brown  does.  So  you  can  readily 
understand  that  what  appeals  to  me  in 
a  store  would  appeal  to  eight-tenths  of 
your  customers.  The  other  two-tenths  I 
eliminate.  One-tenth  is  the  type  of  wo- 
man who  likes  to  hear  the  clerk  say: 
"Oh,  my  dear,  that  hat  suits  you  ele- 
gant!" and  the  other  tenth  is  the  type 
who  insists  upon  the  clerk  treating  her 
like  an  iceberg  and  who  must  be  ad- 
dressed as  "maddom." 

I'nwelcome   I'itv 

I    started   out   early   on    my    shopping 
tour,  as  there  were  a  lot  of  things  I  had 
to  buy.     There  are  quite  a   number     cf 
splendid  shops  in  our  town  but  I  always 
go  to  James  street.     I  entered  one  large 
department  store  and  went  up  to  the  in- 
fant's department.     I  had  to  buy  a  sack 
for  a  six   weeks  old  baby.     I  asked     for 
sacks  and  the  clerk,  very  condescending- 
ly  took    out    several    samples    from      the 
case.     "Is  it  for  a  girl  or  boy?"  she  ask- 
ed.     "Boy,"    I    answered.      She    immed- 
iately  shoved   all   the    pink   sacks   out   of 
sight  and   showed   me   some   pretty     blue 
ones.     "I  would  like  to  see  something  in 
pink, "I   told    her.     "Blue    is   for   a   boy," 
she  answered  without  making  a  move*  to 
do  as  I  asked.     "But  I  don't  want  blue, 
I  want  pink,"  I  insisted.     She  gave  me  a 
very   pitying   stare,  and   brought  out  the 
pink  sacks.     I  didn't  like  any  she  showed 
me,    until    she   brought    out   one     costing 
8  little  over  nine  dollars.     I  couldn't  af- 
ford to  pay  that  and  I  told  her  so.     She 
immediately  stuck  it  back  in  the  case  and 
waved    her    hand    towards    the    ones    she 
had  showed   me  before,  and  said,  "These 
are  all  we  have."     I  thanked  her  for  her 
tmuble    and    walked    off.       Xow    perhaps 
you    think    after    reading    this,    that      the 
clerk  had  done  her  duty  nobly,  but  she 
hadn't.    In  the  first  place,  she  insinuated 
that    I    ought    to    take    blue    instead    of 
pink,  and  in  the  second  place — but  really 
reason   should  have  first  place— she 


showed  an  intense  lack  of  interest.  If 
this  clerk  had  only  shown  a  little  bit  of 
interest  I  am  sure  I  would  have  bought 
something  from  her,  but  she  showed 
plainly  from  her  manner  that  she  didn't 
care  whether  I  bought  or  not. 

No  Time  to  Think 

I  left  that  store  and  went  into  an- 
other store  where  I  have  a  charge  ac- 
count. I  went  into  the  hat  department. 
It  was  still  early  in  the  morning  and  the 
clerks  were  standing  with  nothing  much 
to  do.  I  stopped  at  one  counter  and 
looked  at  a  hat.  I  was  immediately  ask- 
ed by  a  clerk  if  there  was  anything  I 
wanted.  I  said,  "No,  I  was  just  look- 
ing." I  went  a  few  steps  and  stopped  at 
another  counter.     Just  as  before,  I  had 


not  a  chance  to  glance  at  a-  hat  before  I 
was  asked  again.  I  gave  the  same  an- 
swer. These  clerks  were  to  eager  to  make 
a  sale.  They  went  to  the  other  extreme. 
I  am  not  unreasonable.  If  you  ever  stand 
in  a  hat  department,  you  will  notice  how 
the  women  like  to  pick  up  a  hat  here 
and  there,  turn  it  over,  look  at  the  price, 
put  it  down,  and  keep  this  performance 
up  for  a  few  minutes  before  they  take 
off  their  hat.  If  there  is  one  thing  a 
woman  hates,  it  is  to  have  a  clerk 
bother  her  while  she  is  deciding  whether 
she  can  afford  another  hat  or  not.  The 
idea  struck  me  when  I  entered  the  hat 
d<  partment  that  I  would  like  another 
h  it.  If  the  clerks  had  given  me  a  chance 
to  think  of  the  new  dress  that  I  might 
possibly  need  a  new  hat  to  go  with  it, 
than  to  think  that  I  couldn't  afford  a  new 
dress  and  hat  both,  and  finally  to  re- 
member that  my  grocery  bill  had  been 
smaller  than  usual  because  of  green  veg- 
etables grown  in  my  garden,  I  would 
have  bought  a  new  hat.     As   it  was,     I 


didn't  have  a  chance  to  think,  so  I  didn't 
buy  the  hat. 

From  there  I  went  to  the  art  depart- 
ment to  see  the  new  embroidery  machine 
demonstrated.  While  there  I  remember- 
ed that  I  needed  a  new  pillow  for  my 
porch  hammock.  There  were  some  pil- 
lows on  sale  that  were  covered  with 
some  kind  of  thick  ugly  material,  very 
unsuitable  for  a  porch  in  summer.  I 
asked  the  clerk  if  these  were  all  she  had 
for  that  price,  and  she  answered  yes. 
This  clerk  had  no  imagination,  as  I 
shall  prove  later. 

Greeted  With  Scorn 

I  went  to  the  dress  department  and 
looked  at  some  summer  dresses.  They 
all  had  short  sleeves,  and  I  wanted  a 
dress  with  a  sleeve  that  was  at  least 
three-quarter  length.  I  told  the  clerk 
this.  Her  answer  was  very  enlightening, 
to  say  the  least,  "Short  sleeves  are  all 
the  style  now,  Madam,  and  we  don't 
carry  any  dresses  with  long  sleeves.  You 
like  them  long,  you  say?  Well,  of  course, 
it  is  only  a  matter  of  taste."  I  left  her 
properly  chastened.  For  once  in  my 
life,  I  realized  that  my  taste  was  not 
all  that  could  be  desired. 

So  in  disgust,  I  went  to  Bailey's.  Now 
if  this  were  a  story,  I  would  say  that 
Bailey's  was  cool  and  inviting,  and  the 
girls  spic  and  span  in  black  and  white. 
But  as  I  am  dealing  in  facts  instead  of 
fiction,  I  must  say  that  the  store  was 
crowded   and   rather  hot. 

I  went  immediately  to  the  infant's  de- 
partment. I  asked  for  sacks.  "Is  it  for 
a  girl  or  boy?"  the  girl  asked,  and  in- 
wardly I  groaned.  "For  a  boy,  but  the 
baby's  mother  likes  pink  better  than 
blue."  The  girl  smiled  sympathetically. 
I  looked  over  several  different  styles,  and 
had  just  decided  upon  one,  when  she 
brought  out  a  sweet  little  sack  without 
any  sleeves.  "But  can  an  infant  wear 
this  out  doors  without  a  coat?"  I  asked 
lather  dubiously.  "You  see,  I  don't  kno*v 
anything  about  babies,  as  I  was  the 
youngest  of  the  family  and  I  have  none 
of  my  own."  The  girl  smiled  again,  and 
said  she  knew  a  lot  about  babies  as  her 
three  sisters  had  three  young  ones,  and 
she  assured  me  that  a  baby  would  not 
be  able  to  go  out  doors  (in  the  district  I 
am  sending  the  sack  to)  without  a  coat 
anyway,  and  the  sack  without  sleeves 
would  be  just  the  thing  for  cool  mornings 
and  evenings  when  a  sack  with  sleeves 
might  be  too  warm.  Can  you  imagine 
the  clerk  in  the  other  store  talking  like 
Continued  on   page   69 
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Trade  Conditions  Greatly  Improved 

Business  Getting  Back  to  Normal  After  Period  of  Great  Uncertainty  —  Men  in  the  Trade 
Look  for  Excellent  Fall  Business — Conditions  in  the  Silk  and  Fabric  Markets 

Present  Complex  Situation. 


THAT  the  whole  tone  of  trade  con- 
ditions in  Canada  is  improving-,  is 
the  general  believe  of  business 
veterans.  A  very  trying-  period  has  been 
passed  through  and  contidence  is  grad- 
ually being  restored,  and  many  of  the 
men  longest  in  the  trade  believe  that 
the  day  is  not  far  distant  when  normal 
conditions  will  be  resumed. 

Three  months  ago  a  feeling  of  pessi- 
mism emanated  from  New  York  and 
spread  rapidly  over  the  whole  of  the 
United  States — clearing  sales  were  put 
on,  cutting  of  prices  started,  banks  and 
financial  institutions  became  apprehen- 
sive, and  the  country  was  perilously  near 
to  panic. 

Canada  was  undoubtedly  affected,  but 
with  the  Dominion  it  was  only  a  reflec- 
tion. There  was  a  noticeable  slowing 
up,  a  good  many  cancels  came  in,  ac- 
cording to  the  books  of  all  big  business- 
es. A  few  cut-price  sales  were  staged 
but  there  were  no  signs  of  hysteria  or 
panic. 

At  this  stage  the  Budget  was  sprung 
with  its  new  and  complicated  burdens, 
including  luxury  taxation  which  put  an- 
other temporary  crimp  in  trade  but 
which  is  being  quietly  and  gradually 
overcome.  It  is  to  Canada's  credit  that 
greater  disorder  did  not  prevail,  and  it 
is  the  fact  that  the  people  of  the  Dom- 
inion ken'.,  their  heads  that  has  saved  a 
very   difficult    situation. 

Everyone  in  the  trade  is  now  report- 
ing a  decided  improvement.,  There  are 
still  certain  branches  of  business  more 
or  less  dislocated  that  became  actually 
stagnant  where  improvement  will  be 
slower,  but  as  one  big  wholesaler  fix- 
pressed  it  a  few  days  ago,  "Nothing 
can  now  hold  Canada  back.' 

"Our  orders  are  picking  up  again 
splendidly,"  said  the  head  of  a  big  silk 
firm.  "Our  customers  were  uneasy  for 
a  few  weeks  and  a  good  many  orders  were 
cancelled,  but  just  as  soon  as  the  Budget 
got  straightened  out  so  that  every  one 
understood  where  they  were  at,  we  noted 
a  big  improvement  in  business  and  our 
sales  are  gradually  fretting  back  to  nor- 
mal." 

"As  to  the  main  staples  in  dry  (roods, 
it  is  hard  to  presage  with  anv  degree  of 
certainty  what  the  trend  will  be,  but  it 
is  the  general  opinion  that  fall  business 
will  be  excellent,  and  one  member  of  the 
trade  who  has  been  in  the  wholesale 
dry  goods  business  for  nearly  forty  years 
stated  to  Dry  Goods  Review  that  it  was 
his  belief  that  this  autumn  would  see 
the  commencement  of  a  saner  business 
era.  "I  believe  that  the  boom  days 
where  extravagance  and  speculation 
were  rampant  are  on  the  wane,"  said 
this  man.  "and  I  think  we  can  expect 
'trading  to  be  conducted  on  healthier  and 
more  normal   grounds." 


Linens 

Glancing  over  the  dry  goods  markets 
at  this  time  it  looks  as  if  linens  are  still 
to  be  shrouded  in  mystery.  No  one  yet 
knows  what  may  be  expecled  from  Rus- 
sia but  it  is  safe  to  predict  that  the 
world's  supply  of  flax  will  not  be  greater 
in    1!)20  than   in    1919   which   was   much 


MORE  THAN  THAT  IS 
NEEDED 

The  fact  that  there  has  been  a 
drop  in  the  quotations  of  raw  ma- 
terials —  wool,  cotton,  jute,  silk, 
etc.,  is  not  to  be  accepted  as  an 
indication  of  lower  prices.  While 
the  cost  of  manufacture  is  what  it 
is  to-day,  and  while  the  present 
schedule  of  wages  to  operatives 
and  all  classes  of  labor  exists,  a 
flutter  here  or  there  in  the  price 
of  raw  materials  will  not  do  the 
trick. 


the    lowest    on    record    for    many,    many 
years. 

Cottons 

Cottons  show  no  signs  of  decline 
though  quotations  for  futures  in  raw- 
material  have  dropped  considerably  late- 
ly, due  in  part  to  the  improvement  in 
crop  prospects  since  the  last  very  Bad 
Government  report,  but  mainly  owing  to 
speculation.  Any  such  decline,  however, 
is  more  than  offset  bv  limited  production 
and  increased  cost  of  labor. 

Woollens 

Woollens  are  very  firm  and  at  the  high- 
est point  yet  reached,  iiut  manufacturers 
are  not  booking  largely  on  the  present 
basis  and  cannot  expect  to  while  thej 
have  numbers  of  orders  vet  to  fill  at 
a  much  lower  level,  and  while  merchants 
both  wholesale  and  retail,  bold  stocks  at 
shillings  a  yard  lower  than  to-day's  quo- 
tations. 

Silks 

Silks  have  had  their  knock  and  are 
now  quietly  coming  back  according  to 
the  best  reports  available.  The  silk  men 
!:hemselvese  are  wearing  more  cheerful 
countenances  and  the  retailers  are  re- 
porting an  increase  in  sales  which  is  im- 
proving  from    day   to   day. 

There  is  one  feature,  however,  which 
must  be  taken  into  considei-ation  this 
fall,  and  that  is,  that  the  season  will  not 
be  as  early  as  in  former  years.  "We 
are  not  thinking  of  our  fall  goods  yet 
as  far  as  our  customers  are  concerned," 
seated  the  silk  buyer  in  a  big  depart- 
mental store.  "We  won't  be^in  to  show 
our  fall  lines  until  well  on  in  Awrnst  as 
1hf>  snring  season  has  he<~>n  so  backward 
this  year,  and  we  have  only  just  got  nice- 
lv  into  our  summer  business.'  ' 


All  the  stores  are  facing  the  prob- 
lems of  .stock-taking — they  have  un- 
usual quantities  of  goods  on  hand  owing 
to  the  conditions  referred  to  above  and 
many  Mid-summer  sales  will  have  to  be 
resorted  to,  it  is  believed,  to  rid  the 
larger  stores  of  Summer  stocks  and  clear 
the  way  for  Fall  business. 


WHY   I   SHOP   AT   BAILEY'S 

(Continued  from   page  68) 

that?  I  can't.  This  girl  was  human  and 
she  took  a  vivid  interest  in  selling  baby 
c'^thes,  and  she  knew  what  she  talked 
about. 

A   New   Dress 

I  felt  better  after  spending  some 
money,  so  I  went  immediately  to  the 
dress  department.  I  asked  for  a  dress 
with  long  sleeves.  The  clerk  very  sadly 
told  me  that  long  sleeves  were  not  being 
worn  this  year.  Before  I  realized  what 
I  was  saying,  I  asked,  "Oh,  do  you  hate 
short  sleeves,  too?"  She  answered  she 
detested  them,  because  her  elbows  were 
so  scraggy.  So  we  had  a  discussion  that 
had  nothing  to  do  with  dresses  but  took 
in  cold  cream,  olive  oil  and  long  silk 
gloves.  When  I  left  that  counter  I  had 
left  quite  a  few  dollars  behind  me,  and 
made  for  the  silk  glove  counter,  and 
from  there  to  the  "beauty  counter"  which 
only  goes  to  prove  that  I  had  bought 
a  short  sleeve  dress  after  all. 

A   Timely   Compliment 

As  I  had  another  dress,  I  quelled  my 
conscience  and  made  for  the  hat  depart- 
ment. I  took  off  my  hat,  after  looking 
at  a  few  prices,  and  tried  on  a  big  black 
hat.  The  clerk  came  up  but  didn't  say  a 
word.  I  asked  her  if  she  had  one  of 
softer  straw.  She  brought  it,  but  still 
said  nothing.  I  took  up  a  mirror  and 
turned  this  way  and  that  and  then  turned 
to  the  clerk.  "You're  tall,  you  can  wear 
big  hats.  Tisn't  every  one  that  can  wear 
them."  That  was  all  that  was  necessary 
to  persuade  me  to  buy  the  hat.  No  un- 
necessary talking. 

So  I  went  from  one  depai-tment  to 
another,  not  always  meeting  with  my 
previous  successes  but  at  least  not  being 
snubbed. 

These  are  the  reasons  I  buy  at  Bailey's 
in  spite  of  the  fact  that  I  have  a  charge 
account  somewhere  else.  The  girls  are 
friendly,  but  not  too  intimate.  They 
don't  give  advice  unless  it  is  asked.  And 
they  seem  to  take  an  interest  in  what 
they  sell. 

In  closing,  I  might  add  that  this  friend 
of  mine,  who  by  the  way  has  a  million- 
aire taste,  and  a  school  teacher's  pocket 
allowance,  now  buys  often  at  Bailey's. 
Bailey's  may  not  be  any  cheaper,  but  it 
certainly  is  a  soothing  place  to  shop  in. 
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How  Luxury  Taxes  Will  Be  Collected 

System  of  Inland  Revenue  Stamps 

All  Stamps  Musi   be  Affixed  to  the  Bills  of  Sale  and  Properly  Defaced — Licenses  Will  be 
Issued  to  Merchants  and  Government  Will  Know  Who  Are  Buying  Stamps — No 

Refunds  of  Old  Taxes — The  Sales  Tax 


NOT  only  was  tin'  principle  of  the 
Hist  budget  drought  down  by  the 
Minister  of  Finance  on  the 
18th  of  May.  changed  in  one  very  im- 
portant respect,  but  the  method  of  col- 
lecting the  taxes  has  also  been  changed. 
By  so  changing  the  method,  a  good  deal 
of  bookkeeping  has  been  saved  to  the 
retailers  throughout  the  country;  and, 
what  is  perhaps  of  more  importance  to 
the  Government,  thousands  of  dollars 
will  be  collected  in  taxes  that  mi? 
not  otherwise  have  <  ome  in.  Under  the 
system  as  first  outlined,  it  was  neces- 
sary for  a  retailer  to  make  out  his  sales 
bill  in  triplicate  so  that  one  coin-  nrght 
be  available  for  the  Government  offices. 
The   New    System 

The  system  that  has  now  been  adopted 
is  much  simpler,  though  it  will  entail  on 
the  part  of  the  retailer  an  outlay  of  a 
considerable  amount  of  money  in  the 
purchase  of  revenue  stamps.  Revenue 
stamps  in  denominations  of  from  1  to 
10  cents  inclusive,  13  cents,  15  cents,  and 
all  multiples  of  10  cents  up  to  $1.00.  In 
addition  there  will  be  one,  two,  three, 
four,  five  and  ten  dollar  stamps  issm 
These  st  imps  will  be  ready  by  the  first 
of    V.igust. 

These  stamps,  of  course,  will  be  used 
the  same  as  they  are  used  at  present  in 
drug  stores  or  those  used  on  cheques. 
They  will  be  affixed  to  the  sale  slip  or 
invoice  at  the  time  of  the  sale,  and,  as 
they  act  as  a  receipt  for  the  payment  of 
the  tax,  will  have  to  be  defaced  when  the 
sale  is  made.  Thus,  if  a  man  sells  a  $70 
suit  of  clothes  there  will  be  a  tax  of  $3.75 
and  it  would  be  necessary  to  place  a  $3.00 
revenue  stamp,  a  70  cent  stamp  and  a 
5  cent  stamp.  Thi.;  excise  stamp  must 
in  every  case  be  affixed  to  the  sales 
slips  at  the  time  of  the  sale  and  can- 
celled. Ample  precaution  has  been  taken 
by  the  department  at  Ottawa  to  make 
it  impossible  to  use  these  stamps  a  sec- 
ond time. 

Collections  of  Taxes  Slow 

It  has  been  found  at  Ottawa  that  the 
collection  of  the  taxes  imposed  by  the 
budget  of  May  18th  has  been  very  slow, 
due,  perhaps,  more  to  the  method  of  col- 
lection and  the  confusion  that  arose,  than 
to  the  opposition  on  the  part  of  retailers 
to  the  tax.  Many  merchants  did  not 
know  what  was  expected  of  them  and 
there  was  no  way  of  checking  up  mer- 
chants who  did  not  make  returns 
except  through  a  very  tortuous  route. 
For  instance,  in  the  Montreal  district 
whera  $3,000,000  a  month 
only  about  one-fifth  of  this  amount  was 
forthcoming,  and  if  the  same  proportion 


only  came  in  from  the  other  revenue- 
collecting  centres  of  the  Dominion,  the 
budget  from  a  revenue-producing  stand- 
point would  be  a  grim  failure. 

As  it  stands  now,  however,  every  mer- 
chant will  be  required  to  have  a  license 
which  he  obtains  at  a  nominal  fee  of 
from  $1.00  to  $5.00.  If  merchants  fail 
to  apply  at  revenue  offices  for  these 
luxury  stamps  the  department  at  Ottawa 
will  be  aware  of  the  fact  and  can  look 
into  the  matter  without  delay.  Each 
revenue  office  will  have  a  complete  list 
of  the  retail  merchants  in  his  section. 
If,  on  looking  into  the  matter,  the  de- 
partment discovers  that  a  merchant  has 
been  evading  the  payment  of  the  taxes 
— and  they  can  easily  discover  this  by  an 
examination  of  the  invoices — they  will 
cancel  the  license  of  such  a  merchant 
until  he  pays  the  taxes,  or  they  might 
even  take  such  action  as  will  put  him 
out  of  business  for  a  certain  length  of 
time. 

No  Refunding  of  Taxes 

As  is  pointed  out  in  another  section 
of  this  issue,  the  bringing  down  of  the 
second  budget  was  an  admission  on  the 
part  of  the  Government  that  a  grave 
error  in  principle  had  been  made  in  the 
first  budget.  As  a  result  of  this,  many 
thousands  of  dollars  were  collected  from 
the  people  of  this  country  which  should 
never  have  been  collected,  and  which  t 
Government  admitted  should  never  have 
been  collected.  There  was  some  talk 
about  refunding  of  these  taxes,  but  such 
a  course  was  quite  impossible.  Sir  Henry 
Drayton,  in  speaking  of  this  point  in  the 
House,  said:  "It  is  absolutely  impractic- 
able to  give  refunds  in  connection  with 
a  series  of  small  taxes  like  these.'  The 
only  justification  for  these  taxes  is  that 
it  has  always  been  the  custom  to  collect 
taxes  immediately  the  new  tax  provi- 
sions of  the  budget  are  known.  When 
during  the  last  few  years,  most  of  the 
crowned  heads  of  Europe  lost  their 
thrones  it  seems  strange  that  a  slight 
amendment  cannot  be  made  to  the  con- 
stitution whereby  the  country  may  have 
a  chance  for  a  short  time,  at  least,  to 
discuss  a  proposed  budget  before  it  be- 
comes operative.  Canada  had  to  pay 
thousands  of  dollars  for  the  mistake 
which  the  Government  made  in  bringing 
down  its  first  budget. 

Returns  From    Head  Office 

A  matter  that  has  been  considered  by 
the  Government  is  that  where  a  firm 
has  a  number  of  stores  either  in  one  city 
or  throughout  the  country,  all  returns 
may  be   made   from   the   parent  concern. 


George  W.  Taylor,  Assistant  Deputy 
Minister  of  Customs  at  Ottawa,  made  the 
following  statement  with  regard  to  the 
collection  of  taxes: — 

"There  has  been  a  great  deal  of  un- 
certainty in  the  minds  of  merchants  as 
to  the  taxes.  They  gained  the  impres- 
sion that  there  would  be  modifications 
and  they  have,  therefore,  been  delaying 
returns  until  the  situation  should  be 
somewhat  clarified.  I  have  no  doubt 
that  as  soon  as  Lhey  know  definitely 
what  is  required  of  them,  the  great 
majority  of  manufacturing,  wholesale 
and  retail  merchants  will  promptly  com- 
ply with  the  provisions." 

The   Sales   Tax 

So  far  as  the  Sales  Tax  is  concerned, 
this  will  be  collected  by  the  wholesaler 
or  the  manufacturer  at  the  time  of  the 
sale  between  these  two.  If  goods  are 
bought  direct  from  the  manufacturer,  the 
tax  is  2  per  cent.;  if  from  a  wholesaler, 
the  tax  is  one  per  cent. 


Price-cutting  Is 

Only  Temporary 


Wave  of  Special  Sales  Due  to  Keen  Com- 
petition for  Years  to  Secure  Goods. 
Underproduction  Still  a  Problem 

An  advioe  from  New  York  this  month 
states  thj.t  some  department  stores  have 
even  cut  the  price  of  focd  in  their  res- 
taurants. Shoes,  cotton  and  woollen 
goods,  silks,  and  furs  are  also  said  to 
have  met  with  important  reductions,  and 
as  an  indication  that  extravagant  buy- 
ing has  <on>ewhat  diminished  jewelry  and 
other  luxuries  even  show  a  lessened  de- 
mand at  the  lower  prices. 

For  more  than  three  years,  the  report 
states,  retailers  have  been  competing 
with  each  other  to  get  goods,  and  this 
con-petiticn  has  resulted  in  an  inflation 
of  credit. 

Not  too  much  shon!<'1  be  expected, 
however,  from  the  sporadic  price-cutting 
of  the  moment.  The  United  States  as 
well  as  Canada  and  the  rest  of  the  world 
is  sufferin<r  from  an  under-production  of 
essential  goods,  and  a  permanent  lower- 
ing of  prices  is  dependent  upon  the  de- 
flation of  credit  and  etirren  y  and  a  re- 
duction of  industrial  costs  by  ?.  scaling- 
down  of  ware.-  and  of  the  cost  of  primary 
materials  These  operations  require 
time,  and  until  thev  are  accomplished 
and  until  production  is  no'.ably  increased 
it  is  improbable  that  a  lower  p-rmancnt 
nrice  level   Will   be  maintained. 
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Belleville  Steps  Ahead 

Thriving  Centre  Benefits  by  Trade  From  Farm  and  Town  —  Wide-awake  Business  Men 
Build  Up  Splendid  Dry  Goods  Store  Ready  to  Cater  to  All  Tastes — Luxury  Tax 
Does  Not  Bother  Sinclair's  or  Ritchie's. 


IT'S  a  wise  dry  goods  merchant  who 
knows  his  own  locality,  especially 
when  it  combines  the  diverse  ele- 
ments of  a  prosperous  railway  centre 
and  splendid  farming  district.  Belleville 
merchants  are  wide  awake  to  the  needs 
of  every  class  of  customer  and  are  keep- 
ing pace  with  trade  expansion  to  a  de- 
gree remarkable  in  towns  of  similar 
population. 

A  representative  of  Dry  Goods  Re- 
view recently  paid  a  short  visit  to  this 
busy  town  and  was  agreeably  impressed 
by  the  up-to-date  methods  of  the  mer- 
chants in  all  classes  of  trade.  Two  dry 
goods  firms,  especially  Sinclair's  and 
Ritchie's,  are  deserving  of  special  men- 
tion, the  one  for  its  growth  and  opti- 
mism and  the  other  for  its  magnificent 
equipment  and  excellent  management, 
unique  in  detail   and  result. 

Sinclair's  To  Move 

The  former  business  has  expanded  so 
much  that  it  will  shortly  be  necessary 
to  secure  entirely  new  quarters,  and  this 
change,  it  is  anticipated,  will  be  effected 
by  next  spring,  when  Sinclair's  will  oc- 
cupy one  of  the  finest  sites  on  Front 
Street  with  a  depth  of  nearly  300  feet. 

Mr.  Sinclair  is  a  believer  in  Canadian- 
made  products  and  buys  nothing  but  na- 
tive manufactured  lines.  The  special 
feature  of  his  store  is  the  linen  depart- 
ment which  has  become  widely  known 
to  connoisseurs  in  this  fabric. 

Ritchie's   Modern  Ideas 

A  little  further  down  Front  Street,  be- 
hind triple  plate  glass  windows,  an  ar- 
tistic display  of  household  furnishings, 
flowers  and  plants  attracts  the  eye,  and 
invites  you  to  enter  Ritchie's. 

Although  well  over  half  a  century  old, 
the  firm  of  Ritchie's  believes  in  modern 
efliciency,  both  in  store  equipment  and 
management.  The  entire  store  cover- 
ing three  floors,  radiates  a  modern  spirit. 
System  is  the  keynote  of  this  establish- 
ment and  to  this  end  the  management 
has  adopted  many  unusual  features  such 
as  using  glass  front  cabinet,  cases  and 
drawers  for  the  display  of  hosiery,  rib- 
bons, gloves,  buttons,  notions,  etc.  This 
arrangement  does  away  with  the  piles  of 
boxes  so  detrimental  to  the  appearance 
of  a  store. 

The  departments,  some  twenty  in 
nurrfber,  are  known  by  a  letter  of  the 
alphabet.  The  ground  floor  includes  the 
staples  and  dry  goods,  and  the  women's 
and  children's  ready-to-wear  depart- 
ments. The  walls  in  the  latter  section 
are  lined  with  glass  cases  with  several 


fitting  rooms  at  intervals.  A  rest-room 
is  also  a  popular  feature  of  this  depart- 
ment. An  elevator  connects  all  floors 
so  that  the  millinery  department  and 
wookrooni3  and  the  furniture  and  cur- 
tain sections  are  easily  accessible.  On 
the  third  floor  are  the  carpets  and  dra- 
peries and  in  the  basement  are  the  lino- 
leums and   oilcloths. 

Apart  from  the  rest  of  the  store  there 
is  also  a  flourishing  men's  wear  section 
which  carries  a  full  range  of  men's  and 
boys'  clothing,  haberdashery  and  head- 
wear  as  well  as  baggage. 

The  entire  store  is  served  bv  a  Lamson 


cable  cash  carrying  system.  Ritchie's 
are  ever  anxious  to  adopt  novel  and 
practical  ideas,  the  better  to  serve  their 
increasing  custom.  One  feature  noted 
by  Dry  Goods  Review  was  the  duplex 
metal  elged  lace  display  cards  which 
have  two  sections  for  winding,  edging 
and  insernon  to  match,  side  by  side,  so 
that  no  time  is  lost  searching  for  the 
match  to  one  or  the  other. 

Ritchie's  are  also  contemplating  ex- 
tensive alterations  to  their  present  pre- 
mises and  are  anticipating  no  loss  of 
business,  either  from  the  luxury  tax 
enforcement  or  shortage  in  stock. 


General  Conditions  Still  Uncertain 

Increasing  Demands  by  Labor  and  Lower  Production  Made  Short- 
age More  Apparent  and  Keep  Prices  Lp 


There  is  no  denying  the  fact  that  the 
consumer  has  grown  more  caution*  with 
his  pocket-book  during  the  past  few 
months.  With  the  decision  on  the  part 
of  the  banks  all  over  this  Dominion  and 
throughout  the  United  States  to  shut 
down  substantially  on  advancing  fur- 
ther credit,  the  general  public  became 
aware  of  certain  very  obvious  conditions. 
There  followed  a  general  lull  in  retail 
demand,  which  of  course  was  resultant 
from  a  combination  of  after-tho-war 
conditions,  including  the  one  created  by 
the  decision  on  the  part  of  the  banks  to 
jealously  guard  the  funds  in  hand  in 
case  oi  a  greater  emergency  later. 

This  turn-about  attitude  on  the  part 
of  the  consumer  who  had  been  spending 
freely  in  spite  of  rising  prces  has 
been  considered  a  matter  of  vital  im- 
portance n  the  trade  situation,  and  re- 
tailers are  exercising  the  utmost  care  in 
?-eplenishing:  their  stocks  for  late  Sum- 
mer and  Fall  requirements.  In  many 
lines  it  has  been  noted  that  the  con- 
sumer has  chosen  to  reject  the  high- 
est priced  goods  and  turn  to  lower 
p-rades.  Manv  believe  that  the  Luxury 
Tax  is  already  achieving  beneficial  ef- 
fects along  the  line  of  reducing  reck- 
less buying  in  quarters  where  the  spend- 
ers can  ill-af foi  d  to  continue  the  war- 
time pace  of  extravagance  which  orig- 
inated from  high  wages,  bonus  systems 
and  other  work  conducive  measures. 

This  disposition  to  exercise  caution  on 
the  part  of  the  consumer  will  not  affect 
in  the  slightest,  prices  for  Fall,  accord- 
ing to  the  wholesalers,  who  declare  that 
in  spite  of  the  admitted  drop  in  some 
lines,    they    are    obliged    to    pay    higher 


prices    than    ever      for      their    season's 
stocks. 

"The  manufacturers  and  mill  owners, 
both  here  and  abroad,  are  independence 
itself,"  stated  one  buyer  to  Dry  Goods 
Review.  "Even  though  orders  may  be 
cancelled  in  large  numbers  and  there  are 
rumors  that  there  will  be  a  certain 
amount  of  this  practised,  the  manufac- 
turers will  remain  unruffled,  for  accord- 
ing to  their  own  statements,  they  are  not 
encouragiacr  orders  and  they  would  wel- 
come a  lull  *iat  would  enable  them  to 
catch  up  witn  production,  which  is  still 
far  behind." 

The  woollen  merchants  handling  the 
lower  grades  of  yarn  have  been  seri- 
ously affected  through  wholesale  can- 
cellations of  orders  for  some  time,  but 
the  demand  for  high-classed  weaves  is 
gaining  impetus  with  the  approach  of 
the  Fall  season,  and  there  is  no  doubt 
whatever  in  the  minds  of  importers  of 
high-class  British  and  French  woollens 
that  prices  will  remain  firm  at  the  ad- 
vances which  have  already  been  noted. 
A  noticeable  drop  in  silks,  lower  grade 
wools  and  hides  and  leathers  has  been 
widely  reported  in  the  United  States, 
but  already  silk  is  coming  back  and  a 
gradual  adjustment  is  looked  for  by  the 
trade  in  the  other  lines  which  have 
suffered  temporarily. 

On  the  one  hand  there  are  the  still  ad- 
vancing wage  schedules,  on  the  other, 
the  world-wide  shortage,  due  to  the 
long  war.  Although  it  is  now  generally 
believed  that  pre-war  prices  will  never 
again  be  seen,  it  is  expected  that  a 
somewhat  lower  level  will  have  to  be 
established  eventually,  but  how  or 
where  no  one  cares  to  predict. 
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Brockville's  Biggest  Store  to 

Celebrate  Fiftieth  Anniversary 

Long  Established  Dry  Goods  Firm  Makes  Wonderful  Strides  Since   Its   Founding  Half  a 

Century  Ago     Employees  Benefil  by  Bonus  System,  Splendid  Social  Club  and  the 

Encouragement  of  Proficiency     Customers  Satisfied  With  Quality  and 

(iood  Service. 


BROCKVILLE,  «i\t.,  is  to  be  con- 
gratulated upon  being  the  home 
the  Robert  Wright  Co.,  Ltd., 
said  to  be  the  most  progressive  depart- 
mental store  between  Toronto  and  .Mom- 
real.  In  i  weeks  time,  this  firm, 
the  oldest  in  Brockville,  will  celebrate 
its  fiftieth  anniversary,  and  in  no  ease 
will  heartier  expressions  of  congratula- 
tion be  more  deserved  than  by  "Brock- 
ville's  Biggest    Store." 

There  is  not  a  family  in  the  whole 
population  of  ten  thousand  who  does  not 
share  this  feeling.  Why?  Well,  prim- 
arily, because  the  store  grew  up  with 
them,  and  their  own  wants,  and  tho.se 
of  their  children  and  tri'andchildren  have 
always  been  supplied  in  every  particu- 
lar with  the  sole  exception  of  groceries 
and  footwear,  the  only  departments  not 
included  in  the  Robert  Wright     store. 

Robert  Wright,  the  founder  and  head 
of  the  present  firm,  began  his  career  at 
the  age  of  fourteen  in  a  very  humble 
position.  He  finds  himself  to-day  con- 
trolling a  sales  staff  of  over  65,  every 
one  of  whom   esteems  and  honours  him. 

It  is  a  simple  matter  to  analyze  the 
secret  of  Mr.  Wright's  success.  It  is 
two  fold:  First,  a  thorough  understand- 
ing of  the  needs  of  the  community,  and, 
second,  a  capacity  for  getting  the  most 
out  of  life,  especially  the  pleasurable 
side  and  making  others  share  it  with 
him. 

Firm    Acts    as    Banker 

To  comprehend  how  thoroughly  Mr. 
Wright  understands  his  community,  it 
is  only  necessary  to  note  a  few  of  the 
features  of  the  store.  For  instance,  as 
is  well  known,  Brockville  is  an  important 
divisional  point  on  the  Grand  Trunk 
Railway,  and  in  consequence  several 
hundred  engineers  and  other  railway 
men  reside  there.  Twice  a  month,  there- 
fore, on  pay  days,  a  regular  regiment  of 
G.  T.  employees  line  up  at  the  Robert 
Wright  store  and  have  their  pay  checks 
cashed.  This  service  is  of  the  greatest 
convenience  to  the  men  on  account  of  the 
early  closing  hours  of  the  banks,  and  is 
handled  entirely  by  the  regular  sales 
staff.  The  entire  arrangement  is  carried 
out  with  the  approval  and  co-operation 
of  the  G.T.R.  Again,  all  about  Brock- 
ville, are  situated  many  of  Ontario's  most 
prosperous  dairying  districts.  In  con- 
ence,  these  farmers  naturally  look 
to  the  Robert  Wright  Co.  for  the  latest 
thinK  in  separators  and  cheesecloth,  not 
to  mention  the  thousand  other  utensils 
essential  to  an  up-to-date  dairy  or  farm 
house.     As  the  greater  number  of  these 


Mr.  Robert  Wright 

people  are  unable  to  come  to  town  fre- 
quently, the  Wright  Co.  send  travellers 
to  them  and  also  operate  two  motor  buss- 


es for  the  prompt  delivery  of  goods.  All 
this,  of  course,  in  addition  to  a  flourish- 
ing mail  order  business. 

Apart  from  the  rural  and  industrial 
population,  there  is  a  tremendous  volume 
of  tourist  travel  during  the  summer  for 
Breckville  is  the  gateway  to  the  Thou- 
sand Islands  and  Rideau  Lake  section. 
Therefore,  especial  attention  is  paid  to 
linens  and  Canadian  manufactured 
staples,  which  always  appeal  to  Ameri- 
cans, in  addition  to  the  usual  lines  of 
ready-to-wear,  etc. 

The    Social    Club's    Place 

So  much  for  one  aspect  of  Mr. 
Wright's  success,  but  he  does  not  stop 
with  studying  the  needs  of  his  custom- 
ers, he  goes  further  still.  He  is  above 
all  things  a  believer  in  that  some  what 
over-worked  phrase  "esprit  de  corps" 
among  the  staff,  which  means,  according 
to  him,  "one  big  family."  This  spirit 
finds  a  practical  interpretation  in  the 
"Robert  Wright  Social  Club,"  which 
is  purely  a  staff  organization  conducted 
by  the  employees,  with  officers,  and  a 
constitution  based  on  purely  social  lines. 
This  club  holds  monthly  social  gatherings 
which  on  account  of  their  size,  require 
the  entire  second  floor  of  the  store  for 
their  accommodation.  Dancing  is  a 
popular  attraction  and  a  committee  sees 
to  it  that  the  hardwood  floor  is  waxed, 
and   also  the   club's  own   orchestra   pro- 


Employees  (it  Meeting  of  Social  Club 
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The  Robert  Wright  Store  in  Brockville 


vides  an  excellent  program  and  has  be- 
come so  professional  that  its  services 
are  constantly  sought  for  elsewhere. 
Talks  on  topics  common  to  all  the  de- 
partments are,  of  course,  a  strong  fea- 
ture of  these  entertainments,  after  which 
refreshments  are  served  to  the  staff  and 
their  guests.  Every  summer  the  club 
holds  an  outing,  which,  without  doubt, 
has  a  remarkable  influence  towards  pre- 
serving this  fine  spirit.  Some  30  motors 
usually  convey  the  staff  to  their  des- 
tination, which  this  summer  was  at  Bev- 
erley Lake,  a  three  hour's  drive.  Sports 
and  competitions  filled  the  day  from  ele- 
ven to  six,  including  a  sumptuous  dinner, 
and  then  the  entire  paily  motored  to 
Athens  where  dancing  and  supper  were 
enjoyed. 

The  Store's  Appearance 

A  walk  through  the  store  discloses 
several  features  worthy  of  note.  Its 
general  appearance,  is  light,  spacious 
and  intensely  attractive.  On  the  right 
of  the  entrance  is  situated  the  salon 
•where  women's  ready-to-wear  clothing 
is  attractively  displayed  on  sliding 
racks  under  glass.  Lingerie  of  all  kinds 
is  displayed  in  the  rear  store,  while  the 
main  lower  floor  is  devoted  to  many  dif- 
ferent departments,  including  books  and 
stationery  supplies.  In  the  basement 
is  found  the  millinery  section,  which, 
■on   account   of  the    quiet,   and    excellent 


lighting  arrangement,  is  doing  a  larger 
volume  of  business  than  when  situated 
up-stairs.  The  models  on  display  in  the 
cases  when  Dry  Goods  Review  repre- 
sentative called,  were  extremely  lovely 
and  an  indication  of  the  type  of 
clientele  to  which  the  store  caters.  Also 
in  the  basement  sections  are  found  the 
toy  and  fancy  goods,  the  tinware,  the 
china  and  glassware  and  the  paint  de- 
partments. 

The  Housefurnishing   Department 

The  second  floor  is  devoted  entirely  to 
kitchen  and  parlor  furnishings,  dairy 
requisites,  carpets,  etc.,  and  also  to  the 
music  department.  This  latter  section 
is  a  very  important  one  and  comprises 
pianos  of  the  best  known  make,  phono- 
graphs, with  six  record  demonstrating 
rooms  for  the  complete  comfort  of  cus- 
tomers, sheet  music  of  all  kinds,  with  a 
talented  pianist  in  charge  to  show  you 
"how  it  goes."  Above,  on  the  top  floor 
are  to  be  found  the  dining  room  and  bed- 
room furniture  and  the  dressmaking 
and  upholstering  departments.  In  con- 
nection with  the  last  named,  a  staff  of 
four  are  constantly  employed,  repairing 
and  restoring  antiques,  upholstering 
chesterfields  and  arm  chairs  or  making 
over-curtains  and  portieres  of  every  de- 
scription. Elsewhere  a  general  repair 
shop  attends  to  the  more  intricate  me- 
chanical work,  such  as  phonographs,  etc., 


and  is  in  charge  of  a  very  skillful  me- 
chanic. 

Thinks    Bonus    System    Best 

The  spread  wire  cash  system  is  used 
throughout  the  store  with  perfect  satis- 
faction. 

The  Robert  Wright  Co.  believes  that 
a  bonus  based  on  sales  records  is  better 
than  a  stated  increase  in  salary  per  an- 
num. The  bonus  increases  efficiency  and 
is  an  infallible  method  of  making  the 
sales  records  up  to  the  highest  stand- 
ard. The  staff  concerns  in  this  opinion 
and  in  consequence,  there  is  no  idle 
bandying  of  gossip  going  on  behind  the 
counters  while  the  customer  waits  un- 
noticed by  indifferent  sales  clerks. 

No  Refund  of  Tax 

In  regard  to  the  luxury  tax,  the  Wright 
store  makes  it  a  rule  never  to  refund 
the  amount  paid  by  a  customer  should 
she  decide  to  return  an  article  on  which 
she  has  paid  the  tax.  No  approbation 
of  any  kind  is  allowed  and  therefore  it 
has  been  found  wiser  to  refuse  to  refund 
the  tax  as  well. 

Such  are  some  of  the  features  of  this 
successful  firm,  which  has  prospered 
greatly  by  reason  of  its  whole-hearted 
and  sincere  effort  to  be  of  service  in  its 
own  community,  and  which  has  justly 
earned  the  confidence  and  patronage  ac- 
corded by  the  customers  at  large. 
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Fall  Placing  Business  Equals  Last  Year; 

Recent  Advances  Show  More  Moderation 

Advances  in  Fall  Staple  Cottons  20  to  25  Per  Cent.  Higher — Signs  That  Silk  Market  is  Settling 
Down — Shortage  of  Printed  Cotton  Goods   and  Some   Lines  Cut  Off --Spot 

Business   Fairly  Brisk. 


THERE  are  not  wanting  evidences  that  Fall 
business  for  the  retailers  will  be  good.  A 
canvass  of  the  wholesalers  goes  to  show  that 
in  most  lines  of  dry  goods  placing  orders  for 
Fall  have  been  up  to  those  of  a  year  ago  and,  in 
not  a  few  lines,  even  better  than  for  the  Fall  of 
1919.  The  unsettled  condition  in  the  trade 
caused  by  the  slump  in  the  silk  market  and 
the  rather  general  outcry  for  cheaper  goods 
which  resulted  in  a  number  of  cut-price  sales  is 
rapidly  being  dispelled  and  business  is  getting 
back  on  a  solid  foundation.  While  there  is  a 
feeling  that  prices  have  nearly  reached  the 
peak,  if,  indeed,  they  have  not  already  done  so 
in  many  lines,  there  is  a  sane  outlook  into  the  fu- 
ture which  does  not  lend  itself  to  the  belief  that 
prices  are  coming  tumbling  down.  Far  from  it. 
New  prices  in  cotton  goods  are  higher  and  print- 
ed lines  exceedingly  scarce.  The  silk  market  is 
getting  firmer  and  business  is  opening  out  again 
very  nicely.  Prices  for  woollen  goods  are  cer- 
tainly net  lower  and  the  independence  of  the 
British  houses  so  far  as  Canadian  trade  is  con- 
cerned does  not  encourage  the  view  that  they 
v%  ill  be  appreciably  lower  for  some  time  to  come. 
On  the  whole,  trade  is  very  good ;  wholesalers 
are  expecting  that  with  encouraging  reports  of 
the  Western  crops  and  the  opening  of  the  Na- 
tional Exhibition  next  month,  sorting  business 
will  be  heavy.  Their  stocks  are  in  good  shape  to 
meet  the  demand. 

COTTONS 

Prices  of  cotton  staples  from  the  Dominion 
Textiles  that  were  expected  in  the  last  week  of 
January  came  out  the  second  day  of  July.  While 
there  is  an  average  increase  in  Fall  prices  of 
f-iom  20  to  25  per  cent.,  it  is  doubtful  if  these 
prices  are  as  high  as  was  expected  by  many  of 
the  retailers.  The  announcement  is  also  made 
that  deliveries  will  be  made  by  the  mills  from 
September  to  December  but  just  how  this  :'s 
going  to  be  done  when  some  of  the  deliveries 
are  still  almost  a  year  behind  is  not  made  *o 
apparent.  While  these  back  orders  are  not  yet 
completed,  wholesalers  state  that  the  mills  are 
catching  up  with  them  pretty  fast.  Wholesalers 
state  that,  from  opinions  expressed  by  their  cus- 
tomers, these  Fall  prices  are  lower  than  they 
anticipated.  It  appears,  however,  that  the  men 
of  the  trade  have  been  fully  seized  of  the  situa- 
tion in  regard  to  staple  lines  of  cotton  goods 
and  have  placed  orders  freely  for  Fall. 

COTTON  DRESS  MATERIALS 

Prices  of  cotton  dress  goods  are  very  firm. 
The  Canadian  productions  are  so  much  cheaper 
than  either  the  British  or  those  from  the  United 
States  that  they  are  being  freely  bought  and 
there  have  been  many  cancellations  of  the  Bri- 


tish and  American  lines.  The  Canadian  goods 
are  cheaper  in  prices  than  either  of  the  others 
in  their  own  home  markets  and  by  the  time  the 
duty  and  the  transportation  charges  are  added 
they  become  almost  prohibitive. 

Placing  orders  for  wrapperette,  kimona 
clothes,  etc.,  have  been  heavier,  in  some  houses, 
than  even  a  year  ago.  In  these  lines  there  have 
been  practically  no  cancellations  from  merch- 
ants throughout  the  country.  The  deliveries  of 
printed  cloths  from  the  mills  for  Fall  are  going 
to  be  disappointingly  small.  According  to  one 
large  wholesale  house  the  allotment  of  the  No.  3 
print  is  only  going  to  give  90  pieces  to  each 
traveller,  and  they  will  have  to  doll  out  three 
and  four  pieces  to  their  customers  where  they 
could  easily  take  the  entire  90  pieces.  The 
allotment  of  steel-clad  galateas  will  be  about 
the  same  from  this  source,  that  is,  the  Dominion 
Textiles.  On  other  printed  lines  such  as  No.  C 
standard  print,  chintz  and  quilting  prints  there 
was  absolutely  no  allotment  at  all.  Wholesalers 
had  hoped  that  there  would  be  an  allotment  of 
Canadian  ginghams  for  Fall  but  they  state  that 
they  have  been  doomed  to  disappointment. 
There  is  a  big  sale  of  English  gingham  that,  in 
price,  is  some  50  per  cent,  higher  than  the  Can- 
adian gingham  but  it  is  being  picked  up  owing 
to  the  extreme  scarcity  of  the  Canadian  make. 

LINENS 

There  is  still  no  change  in  the  linen  situation 
looking  to  better  conditions.  Any  quotations 
that  are  being  received  are  always  higher  in 
price  than  the  former  ones.  There  was  a  feeling 
for  a  long  time  that  when  trade  was  resumed 
with  Russia  there  would  be  found  enormous 
supplies  of  flax  which  would  avert  a  further 
famine.  But  it  has  been  found  that  any  stocks 
that  were  in  hand  have  been  spoiled  owing  to 
lack  of  transportation.  Russia,  Australia  and 
Belgium  were  the  most  fruitful  fields  for  flax, 
and  these  have  been  practically  cut  off  from  the 
markets  altogether.  There  is  little  hope  for  any 
improvement  in  the  linen  situation  until  new 
crops  can  be  harvested  in  these  countries,  par- 
ticularly R"°sia;  and  only  a  prophet  could  fore- 
tell when  such  crops  will  be  forthcoming.  And 
even  when  they  do,  it  will  take  years  to  catch 
up  with  the  world  demand  for  linen  goods. 
Present  quotations  are  higher  than  ever. 

LINOLEUMS  AND  FLOOR  OILS 

Deliveries  from  the  Canadian  mills  are  still 
bad  and  wholesalers  have  very  incomplete  lines 
on  their  floors.  They  are  quite  unable  to  fill 
out  any  of  their  former  lines,  either  as  to  sizes 
or  quantities.  While  new  prices  are  not  yet  an- 
nounced, buyers  are  looking  for  advance  in  these 
lines  when  they  are  announced.     The  deliveries 
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from  the  British  mills  are  about  the  same  as 
those  from  the  Canadian. 

CARPETS  AND   RUGS 

From  the  Canadian  mills,  deliveries,  so  say 
wholesalers,  are  showing  some  improvement; 
the  Canadian  mills  are  better  in  this  respect 
than  the  British.  The  mills  are  still  incapable 
of  turning  out  the  usual  quota  of  goods  on  ac- 
count of  the  scarcity  of  weavers  and  skilled 
labor.  Neither  do  the  mills  seem  to  be  worrying 
about  cancellations;  they  frankly  tell  whole- 
salers that  any  cancellations  received  are  im- 
mediately placed  elsewhere  which  is  an  indica- 
tion of  the  scarcity  of  these  lines.  Business  in 
the  wholesale  houses  is  slow,  but  shows  signs  of 
recovering  from  the  confusion  that  was  caused 
by  the  luxury  taxes.  Stocks  in  the  wholesale 
houses  are  in  fairly  good  shape  for  sorting  busi- 
ness. 

SILKS 

As  one  manufacturers'  agent  remarked  to 
Dry  Goods  Review,  to  make  any  prediction  as  to 
the  future  of  the  silk  market  is  pretty  much  of 
a  guessing  competition.  It  does  seem  certain, 
however,  that  the  shaking  up  which  the  silk 
market  received  a  few  weeks  ago  as  a  result 
of  the  Japanese  panic  is  well  over  and  that  the 
whole  thing  was  more  or  less  of  a  local  affair, 
that  is,  local  to  Japan  and  the  United  States. 
For  some  years  the  United  States  has  tried  to 
corner  the  Japanese  raw  silk  market,  and  they 
seem  to  have  succeeded  in  doing  so.  European 
countries  have  been  going  to  Italy  during  the 
last  year  or  so,  leaving  Japan  to  the  United 
States.  Consequently,  when  there  came  a  poor 
season's  business  in  the  United  States,  an  over- 
stock resulted  which,  in  turn,  operated  seriously 
against  the  interests  of  the  Japanese  raw  silk 
markets.  A  financial  panic  resulted — it  was 
really  more  of  a  financial  panic  than  a  breaking 
in  the  silk  market.  European  countries  have 
responded  but  faintly,  almost  not  at  all,  to  this 
flurry  on  this  continent;  and  business  is  so  good 
with  them  that  they  are  quite  independent  of 
the  Canadian  trade.  A  buyer  informed  Dry 
Goods  Review  that  a  confirmation  of  an  order 
was  accepted  from  him  by  a  Swiss  house  with 
promise  of  delivery  next  March  which  will,  in 
all  probability,  mean  next  June. 

"While  it  is  quite  likely,"  said  a  buyer,  "that 
we  have  seen  the  top  or  nearly  the  top  of  high 
prices,  there  will  be  no  slump  or  anything  in  the 
nature  of  a  slump.  Quite  a  normal  trade  would 
eliminate  any  of  the  prevailing  stocks  and  re- 
placement of  these  same  stocks  would  certainly 
cost  no  less  and  probably  more.  Silk  mills  both 
in  the  United  States  and  to  a  similar  extent  in 
Europe  are  not  producing  any  more,  but  rather 
less,  partly  on  account  of  the  demands  of  labor 
in  England ;  and,  in  the  United  States,  because 
of  short  working  hours.  In  some  cases,  the  mills 
have  closed  down  altogether  because  buyers 
have  shown  no  inclination  to  place  orders.  All 
this  will  tend  to  create  a  shortage  when  the 
demand  does  come,  consequently  keeping  prices 
at  least  steady.     Raw  silk  has  dropped  tremen- 


dously in  price  since  a  year  ago,  but  this  has 
little  affect  on  the  situation  on  account  of  the 
increased  demands  of  labor  which  show  no  in- 
clination to  weaken.  Manufacturers  will  be  able 
to  quote  a  firmer  price  when  the  demand  does 
come  because  of  the  drop  in  the  price  of  the  raw 
material;  a  thing  they  were  unable  to  do  when 
the  market  was  continually  rising." 

So  far  as  the  Swiss  market  is  concerned,  it 
is  full  of  European  buyers,  among  them  many 
from  Germany  and  Austria,  whose  payment  of 
cash  for  goods  is  regarded  as  a  safe  bet  by  the 
Swiss.  This  market,  therefore,  has  not  respond- 
ed at  all  to  the  panic  in  the  United  States  and  is 
quite  independent  of  Canadian  trade  on  which 
they  need  take  no  chances. 

LACES  AND  EMBROIDERIES 

Spring  prices,  so  said  one  manufacturers' 
agent  to  Dry  Goods  Review,  of  lace,  nets  and 
embroideries,  are  going  to  be  higher  still.  Nets 
especially  are  showing  advances;  each  succeed- 
ing price  list  bears  this  out.  Labor,  the  cost  of 
materials  and  the  tremendous  cost  in  coal  are 
factors  which  enter  into  the  increased  costs.  Col- 
ored silk  nets  are  to  be  popular  and  there  is  a 
big  demand  for  malines.  Orders  that  have  been 
placed  for  Fall  business  have  been  quite  up  to 
normal,  but  spot  business  is  quite  inactive. 

NOTIONS 

Business  in  notions  is  improving  after  the 
confusion  that  was  caused  by  the  luxury  taxes. 
Trade  during  June  was  very  unsettled  on  this 
account;  there  are  also  signs  of  a  revival  of 
trade  in  the  West  as  recent  orders  from  the  trade 
coming  from  there  are  very  heavy.  While  there 
is  a  greater  supply  of  cotton  goods  on  hand, 
there  seems  to  be  no  easing  up  in  prices.  Busi- 
ness in  jewelry  is  onlv  fair;  celluloid  goods  are 
still  advancing  in  price  and  seem  increasingly 
hard  to  get.  There  is  a  fair  demand  for  crochet 
cottons  and  a  good  demand  for  the  large-sized 
wooden  knitting  needles,  being  used  for  knitting 
the  fringes  on  sweaters.  Wholesalers  state  that 
there  are  indications  that  retailers  are  beginning 
to  stock  up  on  notions ;  this  they  do  not  appear  to 
have  done  during  the  last  year  when  they  were 
continually  advancing  in  prices.  Art  needle- 
work is  moving  well  and  there  have  been  good 
placing  orders  for  Fall. 

WOOLLEN  DRESS  GOODS 

At  the  present  time,  the  trade  seems  to  be 
doing  little  buying  in  woollen  dress  goods,  but 
wholesalers  state  that  placing  orders  for  Fall 
were  quite  as  heavy  as  a  year  ago  and,  in  some 
cases,  much  heavier.  They  further  state  that 
they  are  looking  for  a  good  sorting  business 
when  Exhibition  is  on  in  Toronto  and  when  the 
Western  crops  are  an  assured  success.  One 
house  told  Dry  Goods  Review  that  their  present 
stock,  in  spite  of  the  fact  that  they  had  larger 
placing  orders  for  Fall  than  last  year,  was  over 
$100,000  heavier  than  last  year  at  this  time. 

Buyers  for  Spring,  1921,  are  now  across  the 
water. 
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Methods  By  Which  Merchandise 

Flows  In  and  Out  of  Retail  Stores 

Alfred  Koch,  Addressing    \d.  Men  of  the  World  at  Convention  in    Indianapolis,  Points  Out 

the  Value  of  Truthful  Advertising  and  the  Necessity  of  Efficient  Salesmanship  in 

Order  to  ( five  Satisfactory  Service  to  the  Consumer — Asks  Co-operation 

Between  Newspapers  and  Merchants. 


THERE  are  two  methods  by  which 
merchandise  Hows  into  the  great 
retail  distributing  institutions. 
First,  by  moans  of  the  buying  organiza- 
tion, known  as  the  merchandising  fea- 
ture of  any  great  store.  Secondly,  goods 
How  into  retail  stores  by  means  of  a 
demand  created  by  the  great  advertising 
agencies  of  the  country.  This  demand 
which  advertising  creates  in  the  ultimate 
consumer  forces  merchandise  upon  the 
shelves  of  the  merchant,  and  too  often 
owing  to  this  forced  sale  by  the  manu- 
facturer, the  merchandise  remains  on  the 
shelf  and  is  sold  only  to  the  consumer 
who  makes  a  particular  request  for  a 
particular   article. 

"The  reaction  in  the  first  case  is  this. 
When  the  merchandise  man  and  the  buy- 
er have  selected  and  purchased  merchan- 
dise, they  realize  immediately  the  full 
responsibility  of  the  sale  of  that  mer- 
chandise, for  they  are  responsible  to  the 
organization  by  whom  they  are  employed' 
for  the  turn-over  in  stock. 

"However,  the  lack  of  responsibility 
on  the  part  of  the  merchandising  organi- 
zation, when  there  really  is  no  point  of 
contact  between  them  and  the  nationally 
advertised  line,  except  so  far  as  a  de- 
mand had  forced  them  to  place  the  goods 
on  their  shelves,  is  a  phase  that  seems 
to  me  to  be  the  most  important. 

"Where  the  merchandise  comes  in  with- 
out the  desire  of  the  merchandising  or- 
ganization, or  their  personal  selection, 
it  is  human  nature  for  them  to  place 
the  responsibility  for  the  sale  of  that 
merchandise,  back  upon  the  manufac- 
turer. 

"The  advertising  men  of  the  world,  I 
appreciate,  have  had  a  big  job  on  their 
hands  in  trying  to  take  certain  lines  of 
merchandise,  most  of  which  were  good, 
but  some  of  which  were  rather  indiffer- 
ent, and  to  try  to  sell  in  the  lines  of  their 
advertising,  the  story  of  this  merchan- 
dise and  the  service  which  it  would 
render  so  that  the  ultimate  consumer 
would  come  in  and  ask  for  it. 

"Think  then  of  this  consumer,  as  she 
arrives  in  the  store,  enthusiastic  about 
some  particular  article,  of  which  she  has 
read,  who  is  met  by  the  human  element 
known  as  the  sales  force,  connected  with 
that  institution,  in  an  apathetic  state  of 
mind  with  regard  to  nearly  everything, 
and  especially  when  it  comes  to  answer- 
ing any  vital  question  about  the  goods 
on  her  shelves,  whether  advertised  or  not 
advertised. 

"I  am  sure  you  will  agree  with  me,  that 
the  greatest  of  advertising  writers  in  the 
world   are    apt   to   suffer  when   the   con- 


Alfred  Koch,  of  La  Salle  &  Koch, 
Toledo,  was  formerly  the  president 
of  the  National  Retail  Dry  Goods 
Association  in  the  United  States. 
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the  Associated  Advertising  Clubs, 
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ing on  to  the  trade  the  many  good 
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sity was  only  heard  by  a  very 
email  representation  of  the  people 
who  are  ritally  interested  in  what 
he  had  to  say  at  the  convention. 
—Editor. 


sumer  runs  up  against  a  sales  organi- 
zation of  this  sort,  and  of  which  there 
are  too  many  in  the  United  States. 

"I  feel  that  you  are  to  be  complimented 
that  you  have  gone  as  far  as  you  have 
with  the  printed  message,  which  is  the 
cold  type  contact  between  the  buying 
public  and  the  manufacturer  and  which 
necessarily  must  suffer,  ty  comparison 
to  the  warmth  that  one  human  being 
may  give  in  his  expression  and  under- 
standing of  the  articles  on  sale. 

Policy,  Then  Advertising 

"The  most  important  feature  of  our 
business,  after  our  policy,  is  advertising. 
The  policy  of  an  institution,  dictates  its 
methods, — the  advertising  mirrors  them 
to  you.  Wherever  it  touches  you,  wher- 
ever you  meet  it,  it  must  stand  for  the 
best  in  the  organization.  It  is  always 
news,  truthful  news — at  least  it  should 
be — always  the  combination  of  informa- 
tion tempered   with  editorial  censorship. 

"I  have  this  vision,  that  the  day  will 
come  through  this  advertising  club  of 
the  world,  which  you  will  make  the  man- 
ufacturer of  an  article,  which  is  to  be 
specially  advertised,  understand  his  re- 
sponsibility to  the  merchants  of  the  coun- 
try,  in  that  they  will  be  sold,  before  they 
are  forced  to  place  merchandise  on  their 
shelves,  through  personal  contact  of 
some  sort,  and  not  merely  by  letters  sent 
to  them  through  the  mail.  I  believe  fur- 
ther that  the  day  will  come  when  a  force 
of  salesmen  will  start  across  the  country 
in  advance  of  any  great  advertising  cam- 
paign and  will  drill  the  sales  force  in 
that  particular  department,  in  a  school  if 


you  please,  on  the  merits  of  the  line. 
Then  will  come  the  millennium — the  mer- 
chant will  be  satisfied,  the  manufacturer 
will  be  satisfied,  the  advertising  agency 
will  be  satisfied;  and  though  I  have  nam- 
ed it  last,  first  of  all  the  consuming  pub- 
lic will  be  satisfied,  because  a  distribu- 
tion will  be  effected  for  these  various 
lines,  so  far  in  excess  of  the  present  day 
distribution,  that  the  cost  will  be  ma- 
terially lower  from  the  time  the  article 
is  manufactured  until  it  reaches  the  con- 
sumer. 

The  Flow  of  Goods  Out  of  the  Store 

"Now  let  us  see  how  merchandise 
leaves  the  store.  In  the  study  that  I 
have  given  to  this  subject,  I  believe  that 
there  are  four  methods  by  which  mer- 
chandise leaves  the  store. 

"The  first,  I  choose  to  call  the  method 
of  necessity,  the  necessity  on  the  part 
of  the  consumer  to  buy  certain  staple 
merchandise  dui  ing  the  four  seasons  of 
the  year,  and  the  only  act  that  is  neces- 
sary on  the  part  of  the  institutions,  is 
to  keep  up  the  stocks. 

"I  believe  in  the  ordinary  store,  that 
has  not  gone  sales  promotion  crazy,  that 
this  represents  about  25  per  cent,  of  the 
store's  business. 

"The  second  field  is  divided  into  three 
parts,  and  is  known  to  me  as  that  part 
of  the  business  which  is  created.  In 
other  words,  in  this  modern  age,  the  big- 
gest part  of  our  business  is  a  created 
business. 

"For  example,  the  wonderful  sale  of 
furs  in  summer  and  the  especially  great 
demand  that  has  been  created  for  sum- 
mer millinery  in  winter.  In  fact,  it  if 
not  an  uncommon  sight  to  see  the  ladies 
who  promenade  Fifth  Avenue  in  sun- 
nier, all  bedecked  in  furs,  with  high  shoes 
or  spats,  while  in  the  dead  of  winter 
they  wear  low  neck  shirt  waists,  the 
thinnest  of  silk  hoisery  and  pumps. 

"This  will  shew,  I  think,  perhaps  bet- 
ter than  any  other  way,  the  force  of  ad- 
vertising. Human  nature  likes  to  be  dif- 
ferent. Therefore,  when  you  present 
such  an  idea  as  winter  things  in  summer 
and  summer  things  in  winter,  it  appeals 
to  the  devotees  of  fashion. 

"The  first  of  these  three  parts,  it  is 
the  business  that  is  created  by  means  of 
our  advertising  in  the  newspapers,  the 
bill  boards  and  the  street  cars. 

Window  Big  Sales  Factor 

"Tne  second  division  is  the  use  of  win- 
dow display  and  interior  display  which 
creates  a  great  demand  for  merchandise, 
if  properly  handled.     Let  me  say     right 
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here,  when  the  newspapers  of  our  city 
asked  us  to  co-operate  with  them  in  not 
using  as  much  space  as  formerly,  owing 
to  the  shortage  of  print  paper,  it  did 
not  take  us  over  five  minutes  to  make 
up  our  minds  to  double  our  window  trim- 
ming force,  making  it  possible  to  change 
our  windows  twice  as  often  as  we  had 
in  the  past,  thus  affording  the  public  the 
further  opportunity  of  understanding  our 
merchandise,  through  actual  contact  with 
it  in  our  windows.  We  advertised  the 
fact  that  certain  merchandise  on  sale, 
as  shown  in  our  windows,  would  not 
be  allowed  space  in  the  newspapers,  ow- 
ing to  the  number  of  departments  which 
needed  publicity,  and  which  we  could 
not  afford  to  give  both  a  window  and  ad- 
vertising in  the  newspaper,  at  the  same 
time. 

"I  do  not  believe  we  shall  ever  come 
back  to  changing  our  windows  as  few 
times  as  we  did  before  the  necessity  of 
our  curtailing  space  in  newspapers 
brought  on  this  idea. 

The  Sales  Force 

"Third,  and  last,  but  perhaps  as  im- 
portant a  feature  as  there  is  connected 
with  our  type  of  institution,  is  the  sales 
force  itself.  The  potential  possibilities 
of  this  great  human  force  for  the  distri- 
bution and  for  the  creation  of  a  demand 
for  merchandise,  is  beyond  anything  that 
I  can  describe  to  you  here  to-day,  and  is 
an  absolutely  untouched  and  undeveloped 
part  of  the  scheme  of  distribution.  In 
the  average  store  to-day,  the  customer 
practically  waits  on  herself.  It  reminds 
me  of  the  great  undeveloped  resources  of 
Russia  and  China;  and  in  but  a  few  or- 
ganizations has  any  attempt  been  made 
to  develop  this  possibility.  I  shall  come 
back  to  this  point  a  little  later  in  my 
talk. 

"75  per  cent,  of  the  business — or  that 
which  is  created,  is  divided  among  these 
three  divisions — differently  in  every  store 
according  to  its  type.  By  this,  I  mean 
that  in  some  stores  that  have  sales  pro- 
motion ideas  as  their  ideal,  perhaps  60 
per  cent,  of  the  75  per  cent,  remaining 
is  created  by  the  presentation  of  that 
sales  idea,  but  in  other  stores  where  this 
feature  is  not  so  prominent,  a  lesser  per 
cent,  is  created  by  advertising  and  a 
larger  per  cent,  by  the  use  of  the  win- 
dows and  educational  work  with  the  sales 
force. 

"In  our  own  institution,  I  think  It 
would  be  fair  to  say  about  33  per  cent,  of 
the  75  per  cent,  is  created  by  advertising 
and  about  an  equal  amount  of  the  re- 
maining 42  per  cent,  is  divided  at  present 
between  our  sales  force  and  our  window 
trimming  department.  Of  course,  it  is  to 
be  remembered  that  the  store  merchan- 
dising organization  which  had  to  do  with 
the  purchase  of  the  goods  in  the  first 
place  is  responsible  for  the  outflow  of 
same. 

Better  Business  Commission 

"Up  to  the  time  of  the  establishment 
of  the  Better  Business  Commission,  the 
foregoing  methods  were,  in  my  opinion, 
the  ways  and  means  by  which  merchan- 
dise left  the  stores.     At  practically  the 


same  time  that  the  Ad  Clubs  of  the 
World  were  asking  themselves  "What  is 
the  matter  with  advertising?"  a  number 
of  merchants  were  asking  themselves  the 
same  question,  and  the  answer  always 
came,  "It  must  be  the  newspapers." 

"When  this  matter  was  taken  up  with 
them,  the  newspapers  showed  us  the 
facts  that  circulation  had  increased,  and 
that  therefore  it  could  not  be  their  fault. 
In  other  words,  neither  group  of  men,  the 
newspapers  or  the  merchants  had  given 
very  much  thought  to  the  kind  of  adver- 
tising that  was  being  done,  and  in  many 
cities  I  think  both  the  newspapers  and 
the  merchants  at  practically  the  same 
time  agreed  around  the  table,  that  the 
reader's  confidence  was  being  destroyed. 

"So  when  the  Advertising  Clubs  of  the 
World  decided  to  have  the  Better  Busi- 
ness Commission  as  a  clearing  house  for 
truth  in  advertising,  it  was  decided  in 
many  cities  to  try  out  the  experiment  be- 
cause business  ethics  did  not  permit  one 
merchant  to  call  up  his  competitor  and 
tell  him  that  he  did  not  believe  the 
statements  in  his  advertising  were  true, 
but  by  means  of  this  commission  we 
could  call  the  Commissioner  on  the 
phone  and  place  our  case  before  him. 

Checks  up  the  Boss,  Too 

"The  big  thing  the  commission  does, 
besides  securing  facts,  in  every  case,  re- 
garding an  advertisement  is  that  it 
checks  the  chief  executive  of  the  various 
great  establishments  in  a  community; 
and  in  my  opinion,  this  is  the  first  time 
that  the  Chief  Executive,  who  has  been 
censoring  the  executives  under  him  all 
his  life,  has  been  brought  on  the  carpet 
in  a  diplomatic  way  and  told  in  language 
not  to  be  misunderstood  that  there  are 
certain  facts  about  his  institution  that 
he  has  not  had  the  courage  to  face  be- 
fore. By  means  of  this  commission, 
readers'  confidence  has  absolutely  been 
reclaimed. 

"In  my  humble  opinion,  it  is  abso- 
lutely necessary  for  the  merchants  and 
the  newspapers  to  clean  house  together, 
for  advertising,  even  though  it  be  ever  so 
truthful  now-a-days,  is  judged  more  or 
less  by  the  company  it  keeps  and  in 
cleaning  up  together,  both  the  newspap- 
ers and  the  merchant,  I  am  sure,  would" 
get  greater  results. 

"In  conclusion,  let  me  say  that  after 
the  goods  have  been  secured  and  the 
merchandising  division  does  all  in  its 
power  to  see  that  a  percentage  of  the 
goods  goes  out  through  the  demand  of 
necessity,  and  that  the  windows  are  of 
the  very  best  type  possible,  and  that  the 
advertising  is  absolutely  truthful,  there 
remains  this  one  fact  in  which  you  ad. 
men  of  the  world  are  as  deeply  inter- 
ested as  should  be  every  merchant  in  the 
country,  namely,  if  that  great  human 
force  known  as  the  sales  force  is  not  in 
a  position  to  handle  that  customer,  after 
necessity  brings  her  in,  or  the  windows 
beckon  her  in  from  the  street,  or  the  ad- 
vertising appeals  to  her  to  come  into  the 
institution,  then  the  whole  proposition 
falls  of  its  own  weight  and  fails  dis- 
mally. 


"It  is  upon  this  subject  that  I  want  to 
talk  a  few  moments  in  order  that  you 
might  see  from  one  merchant's  view- 
point, the  necessity  of  working  with  this 
sales  force  organization,  and  to  give  it 
some  sort  of  a  goal  in  life  in  order  that 
each  person  might  be  as  enthusiastic 
about  his  day's  work  as  the  manufact- 
urer is  when  he  gets  out  some  wonderful 
article, — as  the  advertising  agency  is. 
when  it  secures  the  right  and  privilege 
to  advertise  it  nationally,  and  as  the  mer- 
chant would  surely  feel  after  he  had  re- 
ceived that  article  upon  his  shelf,  if  the 
human  factor  in  his  institution  could 
also  be  enthusiastic  in  selling  it  to  the 
great  consuming  public. 

"After  all,  what  we  are  selling,  in  the 
last  analysis,  is  service.  If  the  manage- 
ment of  great  stores,  would  only  apply 
those  things  to  them,  and  which  make 
them  enthusiastic  about  their  business, 
to  the  rank  and  file,  we  should  have  a 
different   kind   of   retail   distribution. 

"By  this  I  mean  that  the  manager 
of  every  concern  knows  exactly  what 
business  was  done  a  year  ago,  what  was 
done  during  a  certain  month  a  year  ago, 
and  what  he  did  on  every  day,  a  year  ago, 
and  the  thing  that  keeps  him  enthu- 
siastically on  his  job,  is  the  desire  to  beat 
that  record. 

"Pray  tell  me  how  can  you  expect  the 
average  employee,  who  knows  very  little, 
if  anything,  about  what  she  did  a  year 
ago,  to  be  enthusiastic  unless  you  apply 
the  same  principles,  and  how  easy  it  is 
to  put  an  element  of  sport  into  the  aver- 
age day's  business. 

"When  one  goes  to  a  football  game, 
he  knows  what  the  rules  of  the  game  are. 
He  knows  that  one  eleven  is  going  to  try 
to  place  the  ball  at  the  extreme  end  of 
the  field,  and  that  the  other  eleven  is 
going  to  attempt  to  place  it  at  the  other 
end  of  the  field,  and  there  is  a  time  limit 
on  the  game,  otherwise,  there  would  be 
no  interest  in  the  game  of  football.  Just 
so  is  it  with  the  sales  force  of  the  ordin- 
try  organization.  They  come  down  every 
day  to  battle.  If  they  had  some  means  of 
knowing  when  they  had  battled  well, 
some  means  of  knowing  when  and  how 
they  could  establish  an  increase  in  their 
salary,  through  their  own  effort,  I  be- 
lieve that  retail  distribution  would  be 
increased,  in  fact  I  know  that,  from  ex- 
periments. 

"In  conclusion,  if  we  can  get  the  boy 
and  girl  behind  the  counter  to  feel  en- 
thusiastic about  his  merchandise,  to  have 
a  love  for  it,  and  to  realize  fully  that 
the  customer  who  approaches  them  at  the 
last  moment  in  the  day  is  a  new  one  (no 
matter  haw  many  times  they  have  de- 
scribed the  merchandise  before,)  then 
shall  we  have  a  sales  force  that  is  mould- 
ing intellect,  and  selling  service,  instead  of 
merely  selling  an  article  for  a  price,  and 
we  shall  have  accomplished,  I  think  what 
the  ad.  men  of  the  world  and  the  retail 
merchants  who  are  giving  some  thought 
to  their  business  should  try  to  accom- 
plish, namely,  the  best  kind  of  distri- 
bution." 
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Getting  into  Budget  Harness 

Merchants    Are  Still    Reticent    About    Discussing   Effect  of  Tax  on  Business-    Policies  of 
Large  and  Small  Shops  Vary  Widely    -Some  Think  Lower  Priced  Goods  Will 

lie  Order  of  the  Daw 


Till-',  majority  of  dealers  who  are  in 
any  way  affected  by  the  luxury 
tax  are  unwilling  to  express  their 

opinions  yet  as  lo  its  effect  upon 
business  in  general  In  conversa- 
tion with  ■  number  of  prominent 
merchants  this  month,  Dry  Goods 
>.v  learned  that  up  to  the  pres- 
ent the  Tax  has  affected  trade  to  a  very 
small  extent,  in  fac-t,  in  one  instance,  to 
only  one  half  of  one  per  cent,  of  the 
sales  in  one  of  the  biggest  departmental 
Btores.  Little  or  no  effect  is  felt  in  the 
silk,  ribbons,  or  lace  departments  now 
that  the  novelty  and  initial  difficulties 
have  worn  off.  but  there  is  a  noticeable 
demand  for  lower  priced  poods  in  silk 
stockings,  carpets,  corsets,  and  silk  un- 
derwear. The  tendency  for  Fall  will  be 
that  buyers  will  purchase  heavily  on  the 
untaxed  lines  of  merchandise,  to  meet 
the  popular  demand,  but  at  present  all 
dealers  are  playing  a  waiting  frame  in- 
sofar as  buying  is  concerned,  until  the 
public  is  better  acquainted  with  the  text 
of  the  tariff  changes  or  amendment  of 
the  Budget. 

In  Toronto  where  business  in  some 
lines  was  almost  halted,  after  the  first 
budget  announcement  was  made,  sales 
are  now  reported  to  be  decidedly  brisk. 
The  large  stores  are  holding  the  usual 
mid-summer  sales  as  is  to  be  expected 
at  this  time  of  the  year,  and  lovely 
materials,  including  silk  dress  nets  of  $4 
value  are  selling  as  low  as  fifty  cents 
a  yard.  But  this  is  no  sign  of  a  depres- 
sion. 

"We  are  merely  clearing  our  shelves 
for  fall  stock  and  are  obliged  to  put 
our  goods  out  at  attractive  prices,"  said 
the  buyer  for  one  dress  goods  depart- 
ment in  a  large  departmental  store  a 
few  days  ago.  "We  expect  these  silk 
nets  will  be  higher  than  ever 
when  the   social   season  commences." 

Everywhere  the  same  opinion  as  to 
the  prices  of  high  class  novelty  lines  is 
expressed.  It  is  expected  that  the  de- 
mand for  popular-priced  goods  will  in- 
crease, but  for  those  who  choose  to  buy 
in  exclusive  lines  there  will  be  a  variety 
of  exquisitely  manufactured  materials  at 
giddy  prices.  Those  who  wish  it  will 
still  be  able  to  pay  prices  in  which  the 
luxury  tax  will  figure  conspicuously. 
Refunding  the  Tax 

With  regard  to  refunding  the  tax  to 
customers  who  return  unsatisfactory 
merchandise,  all  the  Montreal  depart- 
ment stores  are  favorably  disposed  to- 
wards the  idea,  provided  the  customer 
can  produce  her  sales  slip  or  bill,  re- 
cording the  amount  and  date  of  the  pur- 
chase. This  courtesy  entails  a  certain 
amount  of  extra  work  on  the  part  of  the 
retailer,  but    i<  undoubtedly  the  only  way 


to  cope  with  this  asped   of  the  situation. 

"We  impress  it  upon  our  customers 
that  they  should  save  their  bills,"  stated 
the  head  of  one  large  store  in  Toronto. 
"We  do  not  hesitate  to  refund  in  the 
case  of  returned  goods,  and  if  an  ex- 
change is  made  we  just  make  the  differ- 
ence either  way.  It  entails  considerable 
work  of  course,  but  we  feel  that  the 
convenience  to  our  customers  is  of 
greatest  importance,  and  there  has  been 
enough  delay  in  business  through  the 
placing  of  the  tax  as  it  is." 

Smaller  stores,  bcth  in  Montreal  and 
Toronto  and  elsewhere,  have  not  as  yet 
the  same  uniform  view  regarding  the  re- 
fund. In  fact,  the  majority  state  that 
once  the  tax  is  paid,  they  absolutely  re- 
fuse to  consider  its  return.  That,  of 
course,  is  a  question  of  bookkeeping,  and 
few  of  the  smaller  stores  are  equipped 
with    sufficient   staff   to    permit    this    ex- 


tra   work    which    is    really    a    loss    to    the 
business. 

However,  if  the  smaller  merchant 
a  tii*  from  the  'iiLre;er  store  he  will 
ask  his  customers  to  save  their  bill 
and  in  this  way  prevent  himself  from 
being  considered  disobliging,  and  indir- 
ectly responsible  for  loss  of  business. 
It  is  expected  that  matters  will  gradually 
be  adjusted  so  that  no  one  will  have  to 
suffer  unjustly.  In  the  mean  time  mer- 
chants will  have  to  work  out  their  pro- 
blems as  best  they  can  and  determine 
their  policy  according  to  the  size  of  their 
staff. 

The  consensus  of  opinion  on  all  sides, 
as  regards  Fall  prices,  is  that  the  Tax 
will  undoubtedly  tend  to  popularize  mod- 
erate priced  goods,  and  that  manufac- 
turers will  endeavor  to  meet  th" 
mand,  with  a  beneficial  result  upon  the 
high  cost   of   living. 


Other  Features  of  the  Budget; 

Other  Taxes  to  Be  Collected 

Stamp  Tax  Must  be  Placed  on  Bills  and  Xotes — Must  Also  be 

Placed  on  Transfers  of  Stock — Licenses  Will  be 

Issued  at  Nominal  Fee — Tax  on  Sales. 


IN  addition  to  the  information  given 
in  the  insert  in  this  issue,  there  are 
other  points  about  the  budget  that 
must  be  taken  into  consideration  by  the 
retailer.     These  points  are  given  below: 

Stamp  Tax  on  Bills  and  Notes 

Subject  to  the  provisions  hereinafter 
set  out  no  person  shall  transfer  a  bill  of 
exchange  or  promissory  note  to  a  bank 
in  such  manner  as  to  constitute  the 
bank  the  holder  thereof  or  deliver  a  bill 
of  exchange  or  promissory  note  to  a  bank 
for  collection,  unless  there  is  affixed 
thereto  an  adhesive  stamp  or  unless 
there  is  imposed  thereon  by  means  of  a 
die  a  stamp  of  the  value  of,  if  the  amount 
of  the  money  for  which  the  bill  or  note 
is  drawn  or  made. 

(i)  does  not  exceed  $100... two  cents, 

(ii)  exceeds   $100,  for  every  $100     or 

fraction   thereof    two  cents. 

(b)  If  a  bill  of  exchange  transferred 
or  delivered  to  a  bank  or  issued  by  a  bank 
is  payable  on  demand,  or  at  sight,  or 
on  presentation,  or  within  three  days 
after  date  or  sight,  such  bill  shall,  for 
the  purpose  of  the  value  of  the  stamp 
to  be  affixed  thereto  or  impressed  there- 
on, be  deemed  to  be  drawn  for  an  amount 
not  exceeding  one  hundred  dollars. 

(c)  Whenever  a  promissory  n  ite.  pay- 
able on  demand,  is  transferred  or  de- 
livered to  a  bank  in   such  manner  as  to 


constitute  the  bank  the  holder,  for  an 
advance  made  or  to  be  made  by  the 
bank,  a  stamp  of  the  value  of  two  cents 
only  is  required  to  be  affixed  to  the  note 
or  impressed  thereon,  whatever  the 
amount  of  the  money  for  which  the  note 
is  made. 

Stamp  Tax  on  Transfers  of  Stock 

No  person  shall  sell  or  transfer  the 
stock  or  shares  of  any  association,  com- 
pany or  corporation,  by  agreement  for 
sale,  entry  on  the  books  of  the  associa- 
tion, company  or  corporation,  by  de- 
livery of  share  certificates  or  share  war- 
rants endorsed  in  blank,  or  in  any  other 
manner  whatsoever,  or  accept  the  trans- 
fer or  delivery  of  any  stock  or  share  un- 
less in  respect  of  such  sale  on  transfer 
there  is  affixed  to  or  impressed  upon  the 
document  evidencing  the  ownership  of 
such  stock  or  shares,  or  a  document 
showing  the  transfer  or  agreement  to 
transfer  thereof,  an  adhesive  stamp,  or 
a  stamp  impressed  thereon  by  means  of 
a  die  of  the  value  of  two  cents  for  every 
one  hundred  dollars  or  fraction  thereof 
of  the  par  value  of  the  stock  or  shares 
sold  or  transferred.  Provided  that  in 
case  of  sale  where  the  evidence  of  trans- 
fer is  shown  only  by  the  books  of  the 
company  the  stamp  shall  be  placed  or 
impressed  upon  such  books;  and  where 
(Continued  on  page  80) 
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Canada,  Commercially,  Requires  Sane  Leadership; 
Big  Business  Looking  to  Crop  Conditions 


Panics,  Depressions  and  Slumps  Expression  of  Chronic  State  of  Adversity  and  No  Such  State 
in  This  Country — Says  Country  is  Sound — Help  Retailers  From  Being  Overwhelmed 
by  Conditions   That  Are   Entirely  Artificial. 


THERE  never  was  a  time  when  the 
commercial  community  of  Canada 
so  strongly  demanded  well-defined, 
sane  leadership,  and  if  there  ever  was 
an  opportunity  for  credit  men  to  help 
stabilize  the  situation,  that  time  is  now. 
Gentlemen,  the  country  is  sound,  sound 
agriculturally,  sound  industrially,  sound 
commercially.  It  is  sound  economically, 
and  it  is  sound  financially. 

These  are  the  days  in  which  we  hear 
much  about  panics,  slumps,  depressions. 
There  is  an  air  of  dangerous  expectancy 
abroad,  we  stand  at  the  threshold  of 
uncertainty,  and  very  largely  upon  credit 
men  will  devolve  the  task  of  guilding  the 
commercial  community  at  the  present 
juncture.  This  will  require  rare  judg- 
ment, sound  thinking,  keen  understand- 
ing, and  a  full  appreciation  of  the  whole 
circumstances. 

Insofar  as  Canada  is  concerned  more 
depends  upon  the  crop  outcome  than 
upon  anything  else,  and,  if,  as  the  evi- 
dences at  the  moment  show,  we  are  suc- 
cessful in  this  country  in  reaping  an 
abundant  harvest  there  is  no  cause  what- 
ever for  alarm. 

The  situation  in  which  the  country  at 
the  moment  finds  itself  is  almost  en- 
tirely artificial.  It  is  a  created  deflation 
brought  about  by  deliberately  concerted 
efforts  to  try  and  stabilize  conditions  and 
reduce  the  cost  of  living.  It  is  more- 
over in  opposition  to  fundamental  econ- 
omic laws,  and  while  it  may  be  justifi- 
able from  the  standpoint  of  the  object 
which  it  seeks  to  attain,  at  the  same 
time  it  is  very  questionable  if  it  will 
accomplish  what  is  desired. 

Trade  does  not  pass  from  periods  of 
unprecedented  prosperity  to  that  of 
nothingness  in  the  twinkling  of  an  eye. 
Panics,  depressions,  slumps,  or  such  like 
phenomena  which  at  one  time  or  another 
afflict  the  body  of  business  are  usually 
the  ultimate  expressions  of  a  chronic 
state  of  adversity,  and  we  are  in  no  such 
state  in  this  country. 

The  country  is  sound.  Buyers  are 
paying  more  for  most  lines  of  raw  ma- 
terial than  have  hitherto  paid.  Labor  is 
asking  more  in  wages,  and  is  not  willing 
to  accept  less.  The  world's  shelves  are 
destitute  of  supplies  of  all  kinds.  Tiil 
these  are  refilled  and  reserves  again 
created  there  will  be  a  demand  for  the 
staple  commodities  of  the  world,  and 
Canada  is  largely  interested  in  the  pro- 
duction of  staple  commodities.  Where 
there  is  lots  of  work,  and  willing  workers, 
there  can  come  no  panic,  no  commercial 
catastrophe;  and  while  continental  fin- 
ance makes  trading  difficult,  this  is  be- 
ing gradually  overcome,  and  the     world 


Are  there  any  sound  reasons, 
economically  or  industrially,  why 
Canada  should  be  passing  through 
a  period  of  uncertainty  in  her  busi- 
ness outlook?  Looking  at  the  ele- 
ments which  enter  into  the  finish- 
ed product — raw  materials  and  la- 
bor— is  there  any  sound  reason  for 
believing  that  lower  prices  are 
coming?  Is  there  any  cause  for 
alarm  that  there  is  going  to  be  a 
prolonged  period  of  depression? 

These  are  questions  of  vital  in- 
terest to  the  retailer.  It  might  be 
pointed  out  that  periods  of  depres- 
sion invariably  follow  over-produc- 
tion, when  the  world's  shelves  are 
overflowing  with  goods.  Does  such 
a  condition  of  affairs  exist  now? 
Thomas  W.  Learie,  of  the  W.  R. 
Johnston  &  Co.,  Ltd.,  Toronto,  and 
president  of  the  Canadian  Credit 
Men's  Association,  is  giving  the 
advice  contained  in  this  letter  to 
credit  men  of  Canada.  It  has  in 
it  many  useful  suggestions  for  re- 
tailers. 


will  go  on  serenely  to  the  task  of  recon- 
struction and  readjustment.  What  we 
need  is  courage.  Courage  to  prevent  our, 
retail  friends  from  allowing  themselves 
to  be  overwhelmed  in  the  present  situa- 
tion, and  to  assist  them  to  a  full  realiz- 
ation of  the  fact  that  the  present  stress 
is  created  by  man,  and  is  not  founded 
upon  the  inexorable  laws  of  natural 
economy. 

To  credit  men  I  would  urge  the  closest 
scrutiny  of  crop  conditions  during  the 
present  season.  Upon  the  crops  hangs 
the  success  or  failure  of  our  whole  com- 
mercial structure.  Most  merchants  have 
built  substantial  surpluses  into  their 
business,  but  unless  there  is  a  crop,  and 
the  indications  are  that  there  will  be  a 
good  one,  they  will  have  little  opportunity 
of  realizing  anything  like  the  surpluses 
which  they  feel  they  have  accumulated. 

At  the  moment  a  changed  fiscal  policy 


for  Canada  adds  somewhat  to  our  bur- 
dens. At  the  same  time  the  merits  of 
the  government's  policy,  looking  to  the 
elimination  of  national  borrowing,  com- 
mends itself  to  sound  judgment,  and  no 
matter  what  our  individual  opinions  may 
be  as  to  the  merits  of  the  sales  tax,  lux- 
ury tax,  or  other  forms  of  taxation  as 
compared  with  those  of  the  past,  or  any 
other  that  may  be  suggested  for  the  fu- 
ture, let  us  like  loyal  Canadians  stand 
by  whatever  policy  may  be  adopted  by 
our  elected  representatives,  and  co-oper- 
ate with  them  in  the  fullest  measure  to 
to  make  the  working  out  of  the  new  sit- 
uation a  national  success. 

The  new  Bankruptcy  Act  comes  into 
effect  on  the  1st  of  July.  The  general 
rules  governing  same  are  at  the  moment 
being  completed.  Some  small  essential 
revisions  in  the  Act  are  before  the  House, 
these  being  necessary  to  make  the  gen- 
eral rules  applicable  in  certain  sections. 
Let  us  join  in  the  strongest  endeavor  to 
make  the  Bankruptcy  Act  the  most  sat- 
isfactory legislation  of  the  kind  in  the 
world,  and  a  large  measure  of  this  can 
be  attained  by  entrusting  the  conducting 
of  our  insolvency  affairs  to  the  organi- 
zation which  we  ourselves  control. 


Finch  Bros.  Join 

Early-closing  Ranks 


Hamilton    Firm    Takes   Progressive    Step 

in   Interest   of  Staff — Announce 

Saturday  Half  Holiday 

The  Saturday  half  holiday  policy  is 
gaining  in  favor  all  over  the  Dominion, 
and  it  is  to  be  hoped  that  the  whole 
trade  will  some  day  ere  long  participate 
in  this  humane  practice,  and  one  which 
should  meet  with  the  hearty  endorsation 
of  the  consumers  as  well  as  employees 
and  employers. 

Finch  Bros.,  Ltd.,  of  Hamilton,  Ont., 
are  the  first  firm  in  the  Ambitious  City 
to  inaugurate  the  Saturday  half-holiday, 
and  inserted  a  smart  and  attractively- 
worded  little  announcement  to  this  ef- 
fect in  the  daily  papers  of  July  8.  Dur- 
ing July  and  August  this  firm  will  close 
on  Saturdays  at  one  o'clock  and  the 
public  will  undoubtedly  approve  this  pro- 
gressive step  on  the  part  of  a  reliable 
firm  which  deliberates  carefully  in  the 
contemplation  of  every  innovation  be- 
fore it  is  put  into  practice.  Finch  Bros., 
in  asking  the  support  of  the  early  clos- 
ing, also  state  that  the  store  will  open 
at  8  30  i.m.  Saturdays  instead  ofl  9 
o'clock  as  o«  '-eirular  shopping  days. 
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Stacey's  for  Students  and  Tourists 

Smart  Shop  in  the  University  Town  Believes  in  Up-to-date  Methods — Cash  Carrier  System 
Employed — Bonuses  Paid  to  Entire  Sales  Staff — Great  Success  Experienced  With 

Special  Sales  for  Clearing  Stocks. 


STACEY'S,  LTD.  of  Kingston,  is  one 
of  Eastern  Ontario's  most  success- 
Cul  dry  goods  business,  situated 
ideally  in  a  University  city  and  frequent- 
ed by  a  very  large  number  of  American 
tourists  as  well  as  boliday-bent  citizens 
from  other  parts  of  the  Province. 

"We  have  no  room  for  olil-fashioned 
methods  in  our  business  which  must  have 
a  very  up-to-date  appeal  to  our  custom- 
ers," said  the  head  of  this  firm  recently, 
when  a  representative  of  Dry  Goods  Re- 
view called  at  the  Stacey  store.  "Kings- 
ton is  a  famous  educational  centre  as 
well  as  the  home  of  the  Royal  Military 
College  and  a  place  of  interest  for  tra- 
vellers from  many  parts,  and  we  have 
therefore  been  obliged  to  make  a  care- 
f'.:!  study  of  the  needs  of  the  students 
at  these  institutions  in  order  to  be  of 
service  to  them."  Mr.  Stacey  declared 
that  he  owed  much  of  his  store's  success 
to  the  huge  student  custom  with  which 
he  is   favored. 

In  addition  to  catering  to  students 
and  tourists  this  smart  Kingston  store 
reaches  out  to  the  outlying  districts  be- 
yond the  city  by  means  of  circulars,  and 
is  thus  increasing  its  custom  month  by 
month. 

Stacy's  ambition  is  to  be  the  most 
liberal  of  any  store  in  Kingston  and  en- 
deavor to  make  no  distinction  between 
classes  but  to  quote  the  lowest  possible 
prices.  Securing  in  all  instances  the 
lowest  market  prices,  for  the  reason  that 
they  always  buy  for  cash,  Stacey's  can 
meet  the  keenest  competition  because 
they  do  more  than  the  ordinary  thing. 

Only  Import  U.  S.  Ideas 

An  instance  of  this  is  apparent  in 
Stacey's  resolve  to  sell  nothing  but 
Canadian-made  products.  To  this  end, 
they  visit  the  American  style  centres 
but  import  nothing  except  ideas,  which 
are  later  developed  by  Canadian  manu- 
facturers for  Stacey's  exclusive  sale. 

By  August  1st,  Stacey's,  Ltd.,  will  oc- 
cupy 1,500  square  feet  of  floor  space  and 
will  feature  in  popular-priced  varieties 
of  dry  goods  and  women's  ready-to-wear 
clothing  of  the  higher  grades,  as  well 
as  house  furnishings  of  every  descrip- 
tion 

Use  Basket   Cash   Carriers 

Stacey's,  Ltd.,  is  the  only  Kingston 
store  to  employ  a  basket  cash  carrier  sy- 
tem  with  a  central  station.  This  method 
does  away  with  the  necessity  of  parcel 
wrapping  behind  the  counter  and  ensures 
accurate  change  makinir  and  sales  rec- 
ords. A  staff  of  four  girls  and  an  in- 
r   and   cashier   operate   the  central 


cash   station,   which   is   situated    midway 
betvveen  the  first  and   second   floors. 

Regarding  sales,  Stacey's  have  found 
that  monthly  economy  sales  when  prices 
art  reduced  25  to  50  per  cent,  are  a 
strong  attraction.  Goods  are  specially 
purchased  for  these  special  sales.  At 
certain  times  Stacey's  allow  20  per  cent, 
ott*  everything  with  greatoi  concession 
on  ready-to-wear,  and  this  they  find,  en- 
ables them  to  dispose  of  every  article  of 
stock  before  the  next  season  is  under- 
way. By  allowing  a  5  per  cent,  discount 
to  regular  customers  for  cash  the  firm 
suffers  no  loss  through  bad  debts. 

Fall  Forecasts 

For  the  fall  trade,  Stacey's  do  not 
forsee  any  great  advance  in  prices,  on 
account  of  the  enforcement  of  the  Luxu- 
ry Tax.  Coats,  for  instance,  will  be  sold 
as  near  to  the  $50  limit  as  possible  and 
will  tend  to  popularize  the  modei  ate- 
priced  garment.  Stacey's  are  of  the 
opinion  that  the  manufacturers  have 
kept  prices  up  unnecessarily,  and  it  is 
now  up  to  the  consumer  to  decide 
whether  he  will  pay  high  prices  or  not. 
High-priced  luxuries  are  already  show- 
ing  a  marked  falling  off,  especially  in 
evening  dresses,  cloaks,  slippers,  etc. 

business,  according  to  Stacey's,  is  ex- 
cellent and  to  stimulate  their  sales  staff, 
they  are  inaugurating  a  bonus  scale  of 
salaries  in  order  to  bring  down  the 
overhead  expenses  as  low  as  possible. 
The  more  sales  they  can  record  and  the 
lower  they  bring  down  their  overhead, 
the  more  they  can  participate  in  the 
bonus.  Once  a  month  efficiency  classes 
are  held  by  the  manager,  which  are 
aimed  to  assist  the  sales  clerk  to  over- 
come his  or  her  peculiar  difficulties. 

A  veiy  popular  feature  of  Stacey's 
store  is  the  lady's  underwear  depart- 
ment on  the  second  floor,  where  a  train- 
ed eorsetiere  is  constantly  demonstrating 
the  finest  lines  of  Canadian  corsets.  Fit- 
ting rooms  are  provided  for  the  purpose 
"lie  this  section  is  proving  to  be  a  real 
asset  to  the  store. 

In  general,  the  atmosphere  of  Stacey's, 
Ltd.,  is  inspiring  and  infectious.  Its 
managers  are  alive  to  every  possible 
means  of  expanding  their  business,  and 
believe  firmly  that  nothing  succeeds  like 
success. 


OTHER  FEATURES  OF  THE 
BUDGET 

(Continued  from  page  78) 

the  change  of  ownership  is  by  transfer 
of  the  certificate  the  stamp  shall  be 
placed  or  impressed  upon  the  certificate; 


and  in  case  of  an  agreement  to  sell  or 
where  the  transfer  is  by  delivery  of  the 
certificate  assigned  in  blank  there  shall 
be  made  and  delivered  by  the  seller  to 
the  buyer  a  bill  or  memorandum  of  such 
sale,  to  which  the  stamp  shall  be  affixed 
or  impressed;  and  every  bill  or  memor- 
andum of  sale  or  agreement  to  sell  be- 
fore mentioned  shall  show  the  date 
thereof,  the  name  of  the  seller,  the 
amount  of  the  sale,  and  the  matter  or 
thing  to  which  it  refers.  Provided  that 
the  first  delivery  by  a  corporation  or 
company  of  such  shares,  or  debenture 
stock,  in  order  to  effect  an  issue,  shall 
not  be  subject  to  the  tax  imposed  by 
this  subsection. 

(2)  Any  person  who  violates  any  of 
the  provisions  of  this  subsection  shall 
be  liable  to  a  penalty  not  exceeding  five 
hundred   dollars. 

Licenses 

Every  person  selling  or  dealing  in  the 
articles  upon  which  taxes  are  imposed  as 
prescribed  by  this  section  may  be  re- 
quired by  the  Minister  to  take  out  an- 
nual license  therefor,  for  which  license  a 
fee  not  exceeding  two  dollars  shall  be 
paid. 

Tax  on   Sales 

In  addition  to  the  present  duty  of  ex- 
cise and  customs  a  tax  of  one  per  cent, 
shall  be  imposed,  levied  and  collected  on 
sales  and  deliveries  by  manufacturers 
and  wholesalers,  or  jobbers  and  on  the 
duty  paid  value  of  importations,  but  in 
respect  of  sales  by  manufacturers  to  re- 
tailers or  consumers,  or  on  importations 
by  retailers  or  consumers,  the  tax  pay- 
able shall  be  two  per  cent;  that  the  pur- 
chaser shall  be  furnished  with  a  written 
invoice  of  any  sale,  which  invoice  sha'l 
state  separately  the  amount  of  such  tax 
to  at  least  the  extent  of  one  per  cent, 
but  such  tax  must  not  be  included  in  the 
manufacturer's  or  wholesaler's  costs  on 
which  profit  is  calculated;  and  the  tax 
shall  be  paid  by  the  purchaser  to  the 
wholesaler  or  manufacturer  at  the  time 
of  such  sale,  and  by  the  wholesaler  or 
manufacturer  to  His  Majesty  in  accord- 
ance with  such  regulations  as  may  be 
prescribed,  and  such  wholesaler  or  man- 
ufacturer shall  be  liable  to  a  penalty  not 
exceeding  five  hundred  dollars,  if  such 
payments  are  not  made,  and  in  addition 
shall  be  liable  to  a  penalty  equal  to 
double  the  amount  of  the  excise  duties 
unpaid. 

Provided  that  a  drawback  may  be 
granted  of  the  tax  paid  on  goods  ex- 
ported or  on  materials  used,  wrought 
into  or  attached  to  articles  exported. 
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Further  Steps  Toward  Dominion  Organization; 

Attitude  of  the  Daily  Press  is  Criticised 

Executive  Meeting  of  Ontario  Retail  Clothiers  Meet  in  Hamilton — R.  F.  Fitzpatrick,  Vice- 
President,  to  Attend  Vancouver  Meeting  and  Inaugurate  Organization  Steps 

In  Western  Provinces. 


AVERY  important  meeting  of  the 
executive  of  the  clothing  section 
of  the  Retail  Merchants'  Associa- 
tion, Ontario  branch,  was  held  in  Hamil- 
ton on  June  21st,  1920,  with  president 
E.  R.  Fisher  of  Ottawa,  in  the  chair, 
and  Messrs.  Ed.  Mack  and  R.  F.  Fitz- 
patrick, Toronto;  W.  H.  Blair  and  D.  E. 
Johnson,  Ottawa;  and  W.  C.  Miller,  Pro- 
vincial secretary,  present.  Such  matters 
as  a  Dominion  organization,  false  adver- 
tising, the  necessity  and  approval  of 
clothing  manufacturers'  publicity  cam- 
paign to  enlighten  public  opinion  on 
clothing  costs,  and  appreciation  of  the 
amendments  made  to  the  budget  by  Sir 
Henry  Drayton  were  discussed  and  pass- 
ed upon  in  a  series  of  resolutions. 

Strengthening  Provincial  Organization 

A  resolution  was  passed  that  the  pro- 
vinical  secretary,  Mr.  Miller,  assisted 
by  a  committee  composed  of  Messrs.  Ed. 
Mack,  E.  R.  Fisher,  D.  E.  Johnson,  J.  C. 
Begg,  secure  the  names  of  the  prominent 
clothiers  of  each  town  and  city  in  the 
Province  of  Ontario  and  if  found  that  any 
of  these  firms  are  not  members  of  the 
Clothiers'  section  of  the  Retail  Mer- 
chants' Association,  that  an  effort  be 
made  to  make  them  members  not  only  of 
the  Retail  Merchants'  Association,  but 
also  of  the  clothiers'  branch,  and  that  a 
letter  be  sent  by  the  president  to  each 
member  notifying  him  that  his  fees  are 
now  due;  also  that  a  membership  card  be 
sent  upon  receipt  of  fee  as  an  official 
receipt. 

Looking  Toward  Dominion  Organization 

Further  steps  toward  the  formation 
of  a  Dominion  organization  of  clothiers 
were  taken  at  this  meeting.  R.  F.  Fitz- 
patrick, vice-president  of  the  Provincial 
organization,  was,  by  resolution,  appoint- 
ed a  delegate  to  the  Vancouver  Dominion 
Board  meeting  in  July  to  represent  the 
Ontario  Retail  Clothiers.  Mr.  Fitzpat- 
rick left  for  the  west  on  July  12th,  and 
on  the  way  out  to  the  coast  he  will  confer 
with  the  secretaries  of  the  retail  mer- 
chants association  of  the  Western 
province  with  a  view  to  laying  the  found- 
ation stone  of  the  Dominion  organiza- 
tion. At  an  early  date,  a  full  report  of 
this  trip  with  the  results  that  have  been 
obtained  will  be  made. 

Appreciate   Finance   Minister 

By  resolution,  it  was  decided  to  for- 
ward a  communication  to  the  Minister  of 
Finance,  Sir  Henry  Drayton,  expressing 
appreciation  on  behalf  of  the  Ontario 
clothiers  "of  the  consideration  and  subse- 
quent amendments  to  the  luxury  tax  as 


it  affected  retail  clothiers  which  they 
believe  will  be  to  the  mutual  advantage 
of  the  Government  and  of  the  consuming 
public,  as  well  as  to  the  trade  generally, 
and  that  this  meeting  pledge  its  unani- 
mous co-operation  to  the  Minister  of 
Finance  in  complying  with  the  regula- 
tions governing  same  and  that  a  copy  of 
this  resolution  be  sent  to  Sir  Henry 
Drayton." 

Action   re   False   Advertising 

The  executive  decided  to  take  action  in 
a  matter  which  was  drawn  to  their  at- 
tenion  by  an  advertisement  appearing 
in  Toronto  papers  on  June  21st,  headed 
"Manufacturers'  Overloaded  Sale."  A 
resolution  was  passed  as  follows:  "That 
whereas,  ....  attention  was  drawn  to  an 
advertisement  appearing  in  the  Toronto 
press  of  June  21st,  1920,  headed  "Manu- 
facturers' Overloaded  Sale,"  and  which 
was  deemed  of  a  fraudulent  nature,  and 
as  the  Clotning  Manufacturers  were  iden- 
tified in  the  same,  that  this  meeting  dis- 
believe that  they  would  be  a  party  to  the 
same  and  request  that  immediate  action 
be  taken  by  the  clothing  manufacturers 
to  investigate  the  authenticity  of  same, 
and  hereby  pledge  the  unanimous  co- 
operation of  the  retail  trade  in  suppress- 
ing this  apparent  violation  of  the  False 
Advertising  Act,  and  that  the  following 
committee  be  appointed  to  act  in  con- 
junction with  the  clothing  manufacturers 
with  the  view  of  giving  immediate  effect 
to  the  purport  of  this  resolution.  Com- 
mittee, Messrs  Mack,  Fitzpatrick  and 
Begg. 

Resolution   on   Attitude   of   Press 

The  executive  took  into  its  considera- 
tion the  attitude  of  the  daily  press  in  giv- 
ing space  in  its  news  columns  to  items 
regarding  clothing  sales  conducted  by 
certain  retailers.  The  resolution  is  as 
follows: 

"Whereas  the  press  of  Canada  have 
given  undue  prominence  as  news  items 
to  so-called  sales  and  reductions  made  by 
some  merchants,  although  it  has  not 
hitherto  been  the  custom  to  consider  such 
items  as  news;  and,  whereas,  in  view  of 
the  fact  that  no  general  reduction  in 
wholesale  prices  has  taken  place,  but  on 
the  contrary  prices  quoted  on  recent 
purchases  placed  by  merchants  for  fall 
delivery  have  shown  ten  to  twenty  per 
cent,  advance. 

"Now,  therefore,  be  it  resolved  by  the 
Ontario  Retail  Clothiers'  Association, 
formed  for  the  purpose  of  bettering  trade 
conditions,  that  it  is  in  the  judgement  of 
the  executive  of  this  association  that  the 
attention  of  certain  fundamental  prin- 
ciples of  merchandising  be  called  to  the 


attention  of  the  Canadian  Press  Associa- 
tion, viz: 

"That  supply  and  demand  regulate 
prices.  That  up  to  the  present  time  pro- 
duction has  not  caught  up  with  demand. 
That  Canadian  merchants  are  selling  at 
prices  consistent  with  fair  dealing  and 
present  costs.  That  a  universal  reduction 
of  prices  brought  about  by  articles  of 
agitation  can  lead  only  to  harmful  results 
commercially  and,  perhaps,  in  many  in- 
stances to  bankruptcy.  That  in  the  course 
of  general  business  many  sales  occur  and 
price  reductions  follow  at  the  close  of 
each  season;  this  decreases  to  a  material 
extent  the  general  average  profit.  That 
merchants  rents,  taxes  and  salaries  paid 
have  not  decreased  but  have  advanced. 
That  no  general  reduction  can  be  expect- 
ed at  the  present  time  except  at  a  loss 
and  financial  peril  to  the  retailer  or  by 
causes  that  create  a  panic. 

"Therefore,  be  it  further  resolved,  that 
the  press  be  urged  to  avoid  causing  un- 
rest in  the  mercantile  field  by  giving 
notoriety  to  spasmodic  sales  in  other 
cities,  as  such  reports  create  additional 
unrest  with  buyers  and  uneasiness  wit 
merchants. 

"These  resolutions  have  been  drawn  up 
and  acted  on  only  after  assurances  have 
been  given  to  this  executive  board  by  our 
merchants  and  members  that  prices  will 
be  reduced  to  the  consuming  public  as 
rapidly  as  conditions  will  warrant. 

"And  that  a  copy  of  this  resolution  be 
sent  to  each  member  of  the  Ontario  Re- 
tail Clothiers'  Executive  asking  them  to 
see  that  their  local  press  take  action." 

Other  Resolutions 

A  further  resolution  was  passed  in 
which  the  executive  recommended  to  the 
trade  generally  the  object  of  the  public- 
ity campaign  being  conducted  by  the 
Clothing  Manufacturers'  Association,  the 
object  of  which  is  the  dissemination  to 
the  consuming  public  of  facts  and  condi- 
tions as  they  exist  ;n  the  clothing  indus- 
try today  from  a  wholesale  and  retail 
point  of  view,  and  request  their  hearty 
co-operation  in  the  purchases  from  such 
firms  as  are  identified  in  this  campaign 
and  that  the  manufacturers  be  requested 
to  notify  the  Association  of  the  firms  who 
have  taken  the  matter  up. 

The  regrets  of  the  Executive  were  ex- 
pressed over  the  resignation  of  R.  D. 
Cameron  of  Lucknow,  from  the  executive 
board.  The  members  of  the  Dominion 
Board  and  Executive  Council  where  com- 
mended for  the  very  able  and  comprehen- 
sive memorandum  submitted  to  the  Mini- 
ster of  Finance  dealing  with  the  affects 
of  the  budget  on  the  retail  trade. 
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Recent  Declines  Part  of  Gradual  Movement 

Mew  York  National  Bank  of  Commerce  Comments  on  General  Business  Conditions,  Out- 
look for  Crops,  Possibility  of  Lower  Prices,  And  the  Seriousness  of  Labor  Short- 
age in  Settling  Back  Needed  Production. 


Trvice  department  of  the  Na- 
1  l'.;.nk  of  Commerce  in  New 
York  issued  the  following  bulletin 
on  industrial  conditions  this  past  month. 
While  the  rem;  rks  deal  in  a  very  gen- 
eral way,  the  statistics  dealing:  with 
sumption  of  materials  in  various 
productions  will  be  of  considerable 
value,  and  the  gravity  of  the  labor  short- 
age will  be  better  appreciated  by  read- 
ine  the  summary  which  deal-  very  clearly 
am!  correctly  with  this  factor: 

"Receirl  declines  in  the  prices  of  a 
few  commodities  are  not  to  be  regarded 
ns  isolated  instances,  but  are  part  of  a 
gradual  and  general  movement  that  has 
been  under  way  for  a  considerable  time. 

Movement  Evident 

"The  statement  say*:  'It  has  gener- 
ally been  conceded  that  prices  would  ul- 
timately seek  a  lower  level  than  that 
maintained  during  the  war  and  imme- 
diately thereafter.  Such  decline  has  al- 
ways followed  the  overstimulation  of 
commerce  and  industry  produced  by  war. 
Under  these  circumstances  a  downward 
price  movement,  if  gradual  and  orderly, 
is  to  be  welcomed  both  as  an  evidence  of 
the  return  of  mere  orderly  conditions 
and  as  a  factor  in  accomplishing  that 
return.  Such  a  movement  in  the  prices 
of  basic  commodities  is  now  clearly  evi- 
dent. Sharp  recent  declines  in  a  fVw 
commodities,  however,  are  likely  to 
cause  the  business  public  to  lose  sight  of 
the  fact  that  in  a  number  of  other  com- 
modities a  gradual  decline  has  been  un- 
der way  for  a  considerable  time.  The 
prices  of  copper  and  zinc  have  been  at 
low  levels  ever  since  I  the  armistice. 
Ho^rs  declined  over  $9  per  hundred,  or 
about  40  per  cent,  from  July  to  Decem- 
!><•:.  191S.  Since  that  date  they  have 
recovered  slightly,  and  have  continued 
fairly  steadily  near  their  present  level 
since  January,  1020.  The  price  of  cattle 
declined  from  October,  1919,  to  May, 
1020.  The  prices  of  best  packer  hides 
and  No.  1  city  calfskins  have  declined 
steadily  and  fairly  regularly  since  Au- 
gust, 1919.  Thus  it  will  be  seen  that 
recent  declines  are  not  to  be  viewed  as 
isolated  instances,  but  as  a  part  of  a 
gradual  and  general  movement,  the  time 
at  which  each  commodity  responds  and 
the  degree  to  which  it  is  affected  being 
determined  by  conditions  in  the  national 
and  international  market  for  that  speci- 
fic commodity. 

Must  Produce 
Even  a',  this  time  it  is  well  to  em- 
phasize once  more  that  the  abnormal 
price  level  has  been  the  result  first  of 
actual  physical  shortage  of  eoods  in  re- 
laticn  to  demand,  and  second,  of  expan- 
sion in  the  volume  of  credit  and  the  var- 
form>  of  money.  It  is  thus  clear 
that   a   decline    in    prices    can    only    be 


brought  about  by  a  falling  off  of  de- 
mand, an  increase  in  the  physical  volume 
of  production,  a  decrease  in  the  volume 
of  credit  and  money,  or  by  these  and 
various  other  causes  working  together. 
The  armistice  automatically  destroyed 
the    specialized    demand    which    the    war 


had  created,  and  removed  the  artificial 
support  which  had  sustained  the  buying 
power  of  Europe  during  the  conflict. 
While  the  stimulated  domestic  demand 
in  the  United  States  and  elsewhere  at 
first  appeared  to  offset  this,  this  influ- 
ence could  not  possibly  be  permanent. 

"In  many  lines  consumption  is  not 
immediate,  so  that  the  rate  of  purchase 
after  every  abnormal  period  inevitably 
declines  to  a  normal  level  or  below  it. 
It  is  primarily  this  tendency  which  has 
been  reflected  in  the  refusal  of  buyers 
to  accept  additional  price  increases,  »r 
indeed,  to  buy  in  undiminished  volume 
at  the  levels  which  had  prevailed  for 
months. 

Industrial   Reaction 

'It  was  not  to  be  expected  that  the  in- 
dustrial community  could  maintain  the 
high  tension  ur.der  which  it  had  worked 
during  the  wc>r  years,  and  it  is  very 
doubtful  as  to  whether  the  maintenance 
of  this  tension  would  have  been  desir- 
able. Despite  numerous  and  widespread 
complaints  as  to  the  unsatisfactory  con- 
dition of  production  in  the  United  States, 
the  fact  remains  that  since  the  recovery 
from  the  temporary  hesitation  following 
the  armistice,  this  country  has  increased 
production  in  certain  directions.  During 
May,  American  cotton  mills  consumed 
541,080  running  bales  of  cotton,  an 
amount  exceeded  for  the  corresponding 
month  in  1916,  1917  and  1918,  but  ex: 
ceeding  May  consumption  from  1913  to 
1915  and  1919.  Total  consumption  for 
the  first  five  months  of  1920  was  2,792,- 
942  running  bales,  or  at  a  rate  of  6,- 
700,000  bales  per  year.  Returns  for 
wool  consumption  are  not  available  later 
than  for  April,  when  66,000,000  pounds, 
grease    equivalent,   were   used. 

"It  is  certain  that  consumption  for 
May  and  June  will  show  a  heavy  decline. 
At  the  same  time,  total  consumption  for 
1019     was     622.218,000     pounds,     grease 


equivalent,  and  for  the  first  four  months 
of  1020  the  total  was  272,000,000  pounds. 
Although  exact  data  are  not  available 
prior  to  the  war,  annual  consumption 
for  the  five  fiscal  years  1910-1914  aver- 
aged about  510,000,000  pounds  per  year, 
and  consumption  in  1917,  the  maximum 
year  for  the  industry  thus  far,  was  768,- 
000,000  pounds.  Bituminous  coal  pro- 
duction for  May  was  a  little  over  38,000,- 
000  short  tons,  and  for  the  first  134 
working  days  of  1920  it  was  221,043,000 
tons,  compared  with  184,004,000  tons  for 
the  same  period  in  1919,  and  240,973,000 
tons  in  1918.  While  it  is  true  that  in 
many  lines  production  in  1919  and  thus 
far  into  1920  has  been  against  great 
odds,  and  in  many  cases  disappointing, 
it  is  nevertheless  true  that  production 
has  been  gradually  filling  up  the  gap 
between  demand  and  supply,  not  only  in 
the  United  States  but  in  every  country 
in  the  world  except  those  yet  in  a  state 
of  internal  disorder. 

Further  Advances  Unwise 

"In  the  face  of  these  conditions,  dis- 
cernible to  all  far-seeing  business  men, 
the  unwisdom  of  further  credit  expan- 
sion became  apparent  some  months  ago. 
Efforts  to  prevent  such  expansion  have 
resulted  in  a  considerable  strain  on 
credit,  and  this  has  been  much  accen- 
tuated by  retarded  transportation  and 
consequent  tying  up  of  a  large  volume 
of  credit. 

At  the  same  time,  the  fact  must  not 
be  lost  sight  of  that  the  credit  position 
of  the  United  States  is  essentially  sound, 
and  that  there  will  be  credit  for  enter- 
prises prepared  to  oc-operate  intelli- 
gently in  the  work  of  bringing  manufac- 
turing, commerical  and  financial  opera- 
tions to  a  stable  and  conservative  basis. 

The  Labor  Situation 

"A  factor  not  to  be  overlooked  at  the 
present  time  is  the  increasing  unemploy- 
ment. In  some  districts  large  numbers 
of  men  are  out  of  work  as  a  result  of 
disorganized  transporation.  This  effect 
has  been  especially  noteworthy  in  the 
coal  regions  and  in  the  great  centres  of 
automobile  manufacture.  Refusal  of  the 
public  to  accept  increased  prices,  or 
even  to  maintain  a  volume  of  purchase 
equal  to  that  of  recent  months  at  the 
level  of  prices  then  prevailing,  has  re- 
acted sharply  on  some  sections  of  the 
textile  industry  and  on  the  garment 
trades.  Considerable  unemployment  in 
these  industries  has  resulted.  If  this  is 
of  brief  duration,  it  need  have  no  serious 
effects,  but  prolonged  and  -widespread  un- 
employment rapidly  destroys  buying 
power  and  produces  social  unrest,  so  that 
a  far-seeing  policy  will  indicate  its  avoid- 
ance if  this  is  at  all  possible. 

Continued   on   page   86 
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Walkers  Win  at  Fort  William 

Former  Toronto  Firm  Now  Established  at  Gate  to  the  West  Makes  Great  Progress  With  Cus- 
tomers of  All  Nationalities — Nine  Well-equipped  Departments  and  a  Unique 
System  of  Merchandising  Have  Increased  Business  400%  in  Five  Years. 


RIGHT  at  the  gate  to  the  Golden 
West— in  the  heart  of  Fort  Wil- 
liam— is  a  real  live  dry  goods 
store  that  ranks  with  the  best  that  East 
or  West  can  offer  in  the  way  of  up-to- 
date  retail  businesses.  "Walker's"  is 
universally  known  in  both  Fort  William 
and  Port  Arthur  and  is  owned  by  the 
firm  of  R.  E.  Walker  and  Company.  A 
short  time  ago  a  representative  of  Dry 
Goods  Review  interviewed  Mr.  G.  E. 
Walker  of  this  firm  and  learned  some 
of  the  reasons  to  which  the  success  of 
the  business  may  be  attributed. 

Nothing  Overlooked 

In  the  first  place,  the  store  is  equip- 
ped to  look  after  the  entire  dress  needs 
of  the  feminine  world  of  Fort  William 
and  Port  Arthur  and  the  surrounding 
country.  There  are  nine  well  organized 
departments  handling  all  items  of  the 
well  appointed  wardrobe.  The  store  it- 
self is  a  two  storey,  airy  building,  oc- 
cupying an  area  of  55  x  120  feet  and 
has  a  balcony  floor  set  apart  for  offices 
and  an  accommodating  rest  room  for 
shoppers.  Great  importance  is  attach- 
ed by  the  director  of  this  business  to 
the  location  of  departments. 

"Each  department  should  have  some 
relation  to  the  one  situated  next  it,"  de- 
clared Mr.  Walker.  "No  woman  wants 
to  have  to  run  all  over  the  store  looking 
for  this  item  and  that  she  wants  the 
accessory  sections  conveniently  arrang- 
ed, and  not  mixed  up  with  kitchen  uten- 
sils. We  have  endeavored  to  arrange 
our  department  to  give  the  greatest 
satisfaction  to  our  customers,  and  also 
to  encourage  the  most  effective  displays 
in  each  instance." 

Where    Departments    Are    Found 

In  carrying  out  this  idea,  the  Walker 
store  has  placed  the  glove  deoartment 
at  the  very  front  of  the  store"  running 
parallel  with  the  panelling  at  the  back 
of  the  right  hand  window.  Directly 
next  is  the  corset  department,  which 
always  requires  prominent  display;  and 
in  this  instance  the  department  is  in 
the  hands  of  an  expert  corsctiere.  The 
balance  of  the  right  side  of  the  store 
is  given  up  to  staples  and  fabrics.     Di- 


rectly behind  the  other  front  show  win- 
dow, to  ths  left  of  the  main  entrance, 
is  situated  the  hosiery  department.  Un- 
der the  balcony  to  the  left  are  the  eye- 
needlewcrk  and  pattern  departments, 
while  to  the  right  are  the  draperies  and 
curtains.  In  the  centre  of  the  store  are 
two  forty-foot  circles  carrying  the  white- 
wear,  underwear  and  notions'  stock  and 
the  top  of  these  circles  is  advantageous- 
ly used  for  special  display  purposes. 

The  Second  Floor  Departments 

On  the  second  floor  arc  situated  the 
ready-to-wear  and  millinery  depart- 
ments. These  are  excellently  fitted  and 
conducted  on  very  up-to-date  methods. 
Of  the  140  feet  of  wall  casing  lining 
these  two  departments,  70  feet  is  given 
to  suits,  coats  and  frocks,  18  feet  to  rib- 
bons and  flowers,  and  54  feet  to  millin- 
ery. There  are,  in  addition,  nine  large 
tables  fitted  with  drawers  in  which 
stock  for  immediate  use  is  kept  fresh 
and  attractive,  and  in  addition  there  are 
three  specially  built  pillar  tables  that 
add  considsrably  to  the  appearance  of 
the  whole  floor,  which  is  in  charge  of 
Miss  C.  MacDonald,  formerly  head  of 
the  ready-to-wear  department  of  the 
Hudson  Bay  Company  in  Fort  William. 

Service   Makes   Money 

In  general  conversation  with  Mr. 
Walker,  Dry  Goods  Review  learned  that 
this  business  had  increased  400  per  cent. 
in  the  past  five  years. 

"How  did  you  do  it,"  was  the  natural 
question. 

"By  giving  service  that  satisfied  the 
people,"  was  Mr.  Walker's  reply.  "Every- 
one on  my  staff  knows  that  satisfactory 
service  is  the  only  thing  that  will  in- 
duce customers  to  return." 

Mr.  Walker  further  stated  that  his 
idea  of  correct  merchandising  was  in 
having  the  right  goods  at  the  right  time, 
at  the  right  price  and  in  the  right  quan- 
tity. 

Cater  to   all   Classes 

Before  moving  to  Fort  William,  the 
late  Mr.  R.  E.  Walker  owned  a  dry 
floods  business  for  many  years  at  450 
Spadina  Avenue,  Toronto.  "When  he 
moved  out  here  he  had  a  different  pro- 


position to  face,"  said  Mr.  Walker. 
"There  is  no  such  thing  as  an  unknown 
tongue  in  Fort  William  and  we  have  all 
had  to  learn  that  in  order  to  increase 
our  business  we  must  cater  to  all  tribes 
and  classes.  The  unusually  mixed  popu- 
lation here  has  made  merchandising  a 
different  proposition  from  what  it  was 
at  the  old  Toronto  site  when  the  late 
Mr.  R.  E.  Walker  first  commenced  busi- 
ness." 

This  condition  keeps  the  sales  force 
very  alert  and  requires  them  to  have 
plenty  of  initiative  in  making  their  sales. 
They  have  to  have  a  reason  ready  for 
all  customers,  and  the  responsibility  is 
profitable  according  to  the  present  head 
of  the  business.  Mr.  Walker  makes  the 
head  of  each  department  responsible  for 
the  buying  of  that  department.  At  the 
beginning  of  each  month  the  heads  of 
the  departments  are  apportioned  an 
amount  which  will  cover  their  especial 
requirements  based  on  the  floor  space 
occupied,  turnover,  etc. 

At  the  end  of  each  month  statements 
are  made  by  the  heads  and  the  entire 
sales  force.  Everything  possible  is  done 
to  stimulate  genuine  competition  be- 
tween the   clerks. 

In  May  posters  were  prominently 
placed  announcing  a  special  Progress 
Month  with  the  aim  of  a  $15,000  in- 
crease in  business.  Every  department 
strove  to  make  this  a  reality. 

"Will  you  make  it?"  Mr.  Walker  was 
asked.  "Oh,  I  don't  expect  so,  but  we 
will  beat  May.  1919,  by  at  least  $10,000. 
If  I  had  expected  $15,000  I  would  have 
placed  the  goal  at  $20,000.  The  scheme 
is  good  for  my  staff  and  I  haven't  one 
who  is  not  right  with  me." 

"The  only  way  we  ever  lose  any  is 
when  our  girls  leave  to  be  married," 
added  Mr.  Walker.  Asked  as  to  the 
outlook  for  fall  business,  Mr.  Walker 
said:  "Up  to  date  this  year  business  has 
been  good.  It's  good  now  and  we  are 
anticipating  it  even  better  this  coming 
season." 

Walker's  are  stupendous  advertisers. 
They  carry  full  page  ads.  in  both  the 
Fort  William  and  Port  Arthur  papers 
and  from  a  half  to  full  page  in  the 
Finnish  paper  published  there. 
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Ways  of  Building  Up  Mailing  Lists 
That  Have  Been  Successfully  Adopted 

Up-to-date  Merchant  Keeps  His  Business  Stimulated  With  Increasing  Number  of  New  Cus- 
tomers-   To  Gel   These  His  Mailing  Lists  Must  he  Jiuilt  Up  by  Various  Methods — 
Tapers,  Official  Records  and  City  Phone  Directories  Are  All  Useful 


EVERY   dealer,  no  matter  in     what 
line     of  business  be     is  engaged, 
sooner   or    later   fares   that      most 
important    problem    in    retailing — how    to 

gel   the  most  out  of  the  sale  possibilities 
of  his  particular  territory. 

The  progressive  business  man  is  not 
content  to  let  his  thriving  business  sleep 
on  it  present  prosperity.  He  knows  that 
sonner  or  later  he  will  have  to  attract 
a  new  clientele,  so  to  speak,  to  keep 
pace  with  the  growth  of  his  establish- 
ment, and  he  must  replace  those  custom- 
ers that  have  drifted  from  his  control. 

The  dealer  must  utilize  every  possible 
resource  at  his  command  to  build  up  an 
intelligent  list  of  live  prospects.  The 
list  is  to  be  used  for  follow-ups  letters 
and  for  other  literature,  such  as  an- 
nouncements of  special  sales  and  other 
events. 

The    Mailing    List 

A  perfect  mailing  list  deplete  of 
"dead  wood,"  and  carefully  prepared  re- 
presents the  purchasing  capacity  of  the 
community  in  which  the  dealer  conducts 
his  business,  and  forms  his  goal  for  fu- 
ture business.  It  is  the  best  safeguard 
against  the  encroachments  of  the  mail 
order   houses. 

Every  progressive  dealer  realizes  the 
importance  of  a  workable  mailing  list, 
but  his  chief  problem  is  how  to  keep  his 
list  constantly  up-to-date,  with  addition- 
al "live  names."  Another  problem  he  is 
constantly  up  against  is  how  to  classify 
the  prospective  customers  according  to 
their  respective  purchasing  needs  and 
capacities. 

It  is  the  purpose  of  this  article  to 
outline  a  number  of  methods  employed 
by  progressive  business  men  in  various 
parts  of  the  country,  methods  which  have 
resulted  in  good  mailing  lists.  A  num- 
ber of  these  are  passed  on  to  the  readers 
of  this  publication  in  the  hope  that  they 
will  be  aided  in  compiling  lists  suitable 
for  their  own  use  and  profit. 

Where    To    Find    Names 

The  first  thing  to  take  into  consider- 
ation is  that  there  is  no  limit  to  the 
sources  from  which  the  dealer  may  ob- 
tain goorl  names  of  prospects  in  his  ter- 
ritory. No  city  or  town  is  too  big  or  too 
small  to  limit  the  dealer's  ingenuity  in 
discovering  new  sources  of  names.  By 
looking  around  and  keeping  eyes  and 
ears  wide  open  the  dea'er  can  discover 
sources  that  have  been  neglected  by  his 
competitors,  and  even  by  the  large  mail 
order   houses. 

In  compiling  a  mailing  list  a  dealer  has 
the  opportunity  to  exercise  a  great  range 


of    ingenuity   and   considerable   foresight 
and  judgment. 

A  common  source  for  live  prospects, 
that  some  dealers  neglect  almost  en- 
tirely, is  the  daily  or  weekly  newspaper. 
A  number  of  progressive  dealers  known 
to  the  writer  have  made  excellent  use  of 
this  source  in  building  up  their  mailing 
Lists.  One  dealer  keeps  a  systematic 
file  of  newspaper  clippings,  especially 
those  which  give  the  names  and  addres- 
ses of  residents  of  the  particular  com- 
munity. In  the  small  city  or  town  the 
local  newspaper  is  an  especially  good 
source.  Names  of  local  residents  count 
a  great  deal  more  with  a  small  town 
newspaper  than  with  a  metropolitan 
daily,  and  the  names  are  generally  spell- 
ed more  correctly  than  in  the  big  town 
newspaper. 

In  The  Smaller  Towns 

Generally  speaking  the  dealer  can  de- 
termine the  social  and  financial  standing 
of  a  resident  of  the  town  by  the  perusal 
of  the  local  newspaper  recording  the 
meeting  of  a  society  of  which  the  pros- 
pect has  been  elected  an  official,  or  items 
to  the  effect  that  Mr.  John  Smith  had  re- 
cently engaged  in  a  successful  real  es- 
tate venture,  or  that  Mrs.  Mary  James 
has  increased  her  social  activities  and 
has  formed  the  habit  of  conducting  fre- 
quent sociables  at  her  residence. 

From  such  almost  trivial  information 
the  dealer  can  determine  just  how  anx- 
ious Mr.  John  Smith  would  be  to  buy 
things  for  himself  and  for  members  of 
his  family,  in  view  of  his  increasing 
prosperity,  and  just  how  Mrs.  Mary 
James  would  be  thinking  at  the  time  of 
buying  new  things  for  herself  and  for 
her  home,  in  view  of  her  increasing  soc- 
ial activities  in  the  town. 

Enterprising  dealers  are  in  the  habit 
of  watching  the  newspapers  for  an- 
nouncements of  association  meetings,  for 
church  and  school  activities,  for  local 
elections,  for  excursions,  for  real  estate 
transactions,  for  removals  and  for  names 
of  visitors  to  the  city  or  town. 

A»med  with  such  names,  and  by  usin,? 
good  judgment,  the  dealer  can  shape  his 
follow-up  letters  so  they  will  carry  the 
most  appropriate  appeal  to  the  people 
they  are  intended  to  reach.  By  constant 
reference  to  the  newspapers  the  dealer 
can  build  up  a  pretty  good  list  of  pros- 
pects, and  by  using  a  little  judgment 
can  classify  these  names  so  as  to  de- 
termine the  kind  of  letters  to  send  them 
and  the  time  to  send  these  letters. 

Hob-Nobbing    With    The    "Postie" 

Another   has    been    able    to    get   up    a 


i.ect  lit.Ij  "Lve"  list  without  budging 
from  his  place  of  business.  He  has  made 
it  his  business  to  be  on  very  friendly 
and  intimate  terms  with  his  letter  car- 
rier. The  carrier  periodically  furnishes 
the  dealer  with  names  and  addresses  of 
people  on  his  route,  giving  their  full 
names  correctly — and  letter  carriers  are 
reputed  for  this  virtue — and  other  neces- 
sary and  useful  information,  such  as  the 
standing  of  the  prospect,  his  or  her  per- 
sonal habits,  the  size  of  the  family,  the 
ages  of  the  children  and  other  interest- 
ing sidelights  than  can  be  utilized  by  the 
dealer  to  good  advantage. 

Getting   After  Owners  of  Cars 

Another  profitable  source  are  the  re- 
cords of  the  state  and  county  officials 
whose  duty  it  is  to  record  the  number 
and  the  names  and  addresses  of  auto- 
mobile owners  in  the  particular  commun- 
ity in  which  the  dealer  is  chiefly  con- 
cerned. This  has  become  a  very  impor- 
tant source,  not  only  for  the  dealer  but 
also  for  the  manufacturer  and  for  the 
mail  order  houses.  The  manufacturer 
can  gain  a  pretty  good  idea  of  the  buy- 
ing capacity  of  the  particular  territory  by 
learning  the  number  of  automobile  own- 
ers in  the  community.  The  retailer  can 
profit  even  more  from  such  information. 

The  fact  that  a  man  owns  an  automo- 
bile stamps  him,  and  members  of  his 
family,  as  a  very  desirable  customer.  For 
one  thing,  it  indicates  the  resident's  buy- 
ing power.  The  purchase  of  an  auto- 
bile  tends  in  the  long  run  to  raise  the 
standard  of  living  of  the  family.  Travel- 
ing a  good  deal  and  visiting  other  homes 
brings  a  desire  for  new  and  better  things 
for  the  house  and  members  of  the  family. 

There  is  not  a  retailer  who  cannot 
increase  his  business  to  a  large  extenf 
by  catering  to  automobile  owning  fami- 
lies. The  purchase  of  an  automobile  is 
accompanied  by  an  active  demand  for 
accessories,  for  clothing  and  for  a  var- 
iety of  other  articles. 

Families  owning  automobiles  naturally 
travel  a  great  deal  more  than  the  ordin- 
ary family.  That  creates  a  desire  for 
better  homes,  and  even  for  new  homes. 
The  family  spending  budget  is  automat- 
ically increased  with  the  purchase  of  an 
automobile. 

Lists  of  automobile  owners  are  kept 
by  state  and  county  officials,  and  can  be 
inspected  by  any  citizen  without  charge. 
The  names  can  be  copied  or  the  dealer 
can  have  copies  made  for  him  by  the  pay- 
ment of  a  fee. 

State  and  county  officials  are  very 
good  sources  for  the  dealer  to  cultivate. 
We  need  hardly  mention  the  records  of 
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the   marriage   license   bureau,   and     the 

birth  records  kept  by  the  county  clerk. 

Where   The   Tax   Department   Helps 

The  tax  assessor's  office  can  furnish 
names  of  home  owners  in  the  particular 
community.  Here  is  another  fertile 
source.  The  dealer  can  determine  the 
purchasing  power  of  a  taxpayer  by  the 
amount  the  latter  has  paid  in  taxes,  and 
the  regularity  with  which  the  taxes  are 
paid. 

In  the  small  towns  these  lists  are  of- 
ten  published    in    the    local    newspapers 
and  can  be  clipped  for  ready  use. 
Voters'   Lists   Useful 

The  dealer  can  also  refer  to  the  lists 
compiled  by  the  election  officials.  These 
lists  contain  full  information  about  the 
voters,  the  nature  of  their  businesses  and 
occupations,  and  such  other  personal  de- 
tails. These  lists  are  on  file,  free  for 
ready  inspection.  A  lot  of  retailers 
have  made  profitable  use  of  this  source. 

There  are  other  equally  profitable 
sources  that  the  dealer  ought  to  cultivate. 
They  have  been  used  by  progressive  busi- 
ness men  with  success,  and  that  is 
the  reason  they  will  prove  of  value  to 
others. 

The  Telephone 

Take  the  telephone  book  in  your  town. 
Some  dealers  attest  that  the  telephone 
book  is  the  best  source  for  local  names. 
The  fact  that  a  family  possess  a  tele- 
phone privilege  marks  it  as  a  good  pur- 
chasing family.  In  some  cities  and  towns, 
in  fact  in  the  majority  of  them,  the  tele- 
phone companies  publish  classified  dir- 
ectories. The  iproispiec'ts  are  lalready 
classified  for  the  dealer  according  to 
business  and  occupation. 

The  telephone  directory  gives  the 
dealer  another  advantage.  After  ad- 
dressing a  number  of  telephone  subscrib- 
ers, these  can  be  followed  up  on  the  tele- 
phone without  consequent  loss  of  time 
and  effort  required  in  hunting  for  tele- 
phone numbers. 

Another  good  source  is  any  of  the  pub- 
lic service  corporations  in  the  community. 
A  dealer  might  get  a  list  from  the  local 
gas  or  electric  corporation.  It  is  not  an 
easy  source  to  cultivate,  however,  for  the 
service  corporation  officials  are  not  very 
anxious  to  expose  their  records  to  public 
inspection.  The  dealer  can  get  good 
results,  however,  by  cultivating  an  em- 
ploye of  the  organization.  Sometimes 
the  dealer  can  get  results  by  paying  this 
employe  a  fee  for  his  services. 

It  stands  to  reason  that  a  family  pay- 
ing bills  for  electric  lighting  in  the  home 
will  furnish  better  trade  for  the  dealer 
than  the  family  that  hasn't  gone  further 
than  gas  illumination.  A  complete  list  of 
people  using  the  electric  lighting  corpor- 
ation service  is  therefore  an  important 
asset  for  the  dealer  who  makes  it  his 
business  to  follow  up  prospective  cus- 
tomers. 

The  Banks  Help,  Too 

Likewise,  the  dealer  can  get  good  re- 
sults from  a  list  of  residents  carrying 
savings  accounts  in  the  local  banks.  He 
can  procure  the  names  of  those  carrying 
checking  accounts.  As  is  the  case  with 
the  public  service  corporations  the  dealer 


has  to  exercise  considerable  discretion 
and  diplomacy  in  order  to  obtain  the 
desired  co-operation  of  the  bank  officials, 
but  the  results  fully  warrant  the  spec- 
ial effort. 

A  bank  list  reveals  a  lot  of  interest- 
ing data  about  a  man's  standing  in  the 
community,  and  serves  as  an  excellent 
guage  for  judging  purchasing  power. 

A  dealer  should  also  secure  a  list  of 
the  families  that  have  moved  into  the 
city  or  town,  and  the  names  of  new  busi- 
nessmen. These  can  be  gotten  from  the 
files  of  the  local  newspaper,  or  in  some 
manner  from  the  postmaster  direct. 

A  standard  way  of  securing  names  of 
prospects  is  by  advertising  in  the  local 
newspapers.  Dealers  offer  prizes  to  cor- 
respondents furnishing  one  or  more 
names,  with  addresses,  of  prospects.  A 
lot  depends,  however,  on  the  way  the  ad- 
vertising copy  is  worded,  and  the  nature 
of  the  business  in  which  the  dealer  is 
engaged. 

Holding  a  Contest 

One  Ontario  dealer  succeeded  in  se- 
curing a  large  number  of  "live"  pros- 
pects merely  by  advertising  in  the  local 
newspaper. 

"I  want  the  name  and  address  of  every 
person  within  20  miles  of  this  town  who 
contemplates  buying  any  of  the  articles 
on  sale  in  my  store,"  is  the  way  his  copy 
runs.  "The  one  sending  in  the  most  names 
by  July  1,  1920,  will  get  the  first  prize, 
next  highest,  second  prize,  next,  third 
prize.  With  each  name  sent  in  it  may 
be  stated  about  when  party  will  be  ready 
to  buy,  with  correct  name  and  address. 
Name  must  be  sent  in  by  mail  or  person 
— don't  phone;  and  when  you  have  a 
name  to  send  in  don't  wait,  because 
some  one  else  may  have  the  same  name 
and  the  one  reaching  me  first  will  get 
the  credit.  Names  that  I  already  have 
will  not  count — must  be  new  ones.  Get 
busy." 

Another  method  is  to  have  school  chil- 
dren secure  names  and  addresses  of 
prospects,  promising  one  cent  for  each 
name.  The  school  children  can  also  fur- 
nish additional  information.  These  names, 
however  can  be  fully  checked  up  by 
other  lists,  such  as  the  voting  list  kept 
at  the  county  office. 

Dealers    Exchange    Lists 

In  several  communities  dealers  have 
discovered  a  novel  way  of  securing  lists 
of  live  prospects.  Especially  in  those 
communities  where  local  rating  bureaus 
exist  because  the  dealers  have  found  it 
extremely  beneficial  to  exchange  lists.  It 
is  the  practice  for  two  or  more  dealers 
who  are  not  in  competition  with  each 
other  to  agree  to  exchange  their  cus- 
tomer lists  every  now  and  then. 

This  is  considered  a  desirable  method 
and  has  worked  advantageously  to  all 
concerned.  The  dealers  are  little  in- 
convenienced in  making  duplicate  lists. 
In  exchange  each  receives  a  list  of  fine 
prospects,  each  name  standing  for  pro- 
ven purchasing  power.  The  merchant 
also  has  a  good  idea  of  the  financial 
standing  of  each  of  the  prospects,  and 
he  therefore  knows  how  to  shape  the  let- 
ters that  are  to  be  sent  to  them  in  order 
to  obtain  maximum  results. 


Of  course,  there  are  other  methods,  but 
these  are  to  be  developed  by  the  mer- 
chant's own  ingenuity.  The  above  have 
been  used  with  success  by  others,  and 
there  is  no  reason  why  they  cannot  find 
general  application. 


St.  John  Merchant 

Believes  Situation  in  Maritime  Provinces 

is  Fairly   Sound  But  Advises 

Trade  to  Go  Slow 

I  ess  than  two  months  ago  wholesale 
drygoods  merchants  in  St.  John  were 
complaining  that  they  could  not  get  sup- 
plies for  the  Maritime  trade,  much  less 
for  tch  export  trade  to  the  West  Indies. 
Mere  recently  there  has  been  a  falling 
oil"  of  orders  from  the  Maritime  retail 
trade,  but  neither  the  wholesalers  or  re- 
tailers are  carrying  large  stocks,  and 
while  the  general  public  is  not  spending 
so  freely  the  workers  have  plenty  of  em- 
ployment at  better  wages  than  they  ever 
had,  and  a  good  demand  for  all  kinds  of 
commodities  seems  likely  to  continue. 
Some  dry  goods  merchants  have  been  cut- 
ting prices  and  advertising  bargain 
sales,  but  many  beieve  that  the  best 
policy  is  to  exercise  caution. 

'\\one  of  us  know  what  the  future  has 
in  store,"  saul  a  dry  geccis  man.  who 
does  a  representative  business  in  East- 
ern Canada.  "No  doubt  we  will  be  affect- 
ed by  t've  general  situation  throughout 
Canada  and  the  world,  but  the  factors 
in  that  situation  are  too  puzzling  for 
me,  so  I  have  decided  that  the*  best 
policy  for  me  is  to  work  on  the  situation 
as  I  see  it  in  St.  John  and  New  Bruns- 
wick. And  my  estimate  of  the  local  sit- 
uation is  that  it  is  fairly  sound  and  like- 
ly to  continue  so,  if  money  can  be  ob- 
tained to  carry  on  the  various  important 
industries  being  projected  or  put  under- 
way in  different  parts. 

"This  year  I  have  done  as  much  busi- 
ness so  far  as  I  did  last  year,  and  dming 
the  first  six  months  of  last  year  we  out- 
fits d  a  lot  of  returned  soldiers,"  con- 
tinued this  merchant.  "Now  and  then  I 
have  made  reductions  in  prices  in  var- 
ious lines,  but  perhaps  on  the  whole  not 
to  any  greatei  extent  than  I  would  have 
done  in  arranging  sales  in  any  ordinary 
year." 

"At  present  business  is  not  active,  but 
this  is  the  slack  season  anyway.  I  am 
not  anxious  to  get  rid  of  my  stock  in  a 
hurry;  on  the  other  hand  I  am  not  put- 
ting in  any  orders  for  large  stocks.  At 
the  came  time  I  put  in  orders  six  months 
ago  for  various  lines  which  I  have  not 
yet  received  and  which  I  could  sell  at 
a  good  profit  any  nay.  And  the  only 
reason  why  I  have  not  received  these 
'ines  is  that  the  manufacturer  cannot 
keep  up  with  his  orders.  I  believe  that 
:f  we  c  mid  develop  some  system  of  pool- 
ing orders,  the  manufacturer  might  be 
encouraged  to  stimulate  production  and 
the  banker  would  be  given  a  satisfactory 
guarantee.  When  a  factory  slows  down 
it  is  bad  for  business,  disturbs  public 
confidence,  and  has  a  wide  reaction.  But 
it  would  not  be  an  easy  problem  to  solve. 
Many  retailers  would  not  report  t'->e  de- 
mand for  certain  lines  because  of  their 
desire  to  sell  their  other  lines." 
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Determining  Your  Business  Profits 

The  Surest  and  Easiest  System  is  the  ioo  Per  Cent.  Method  of  Figuring  and  Could  be  I  Jed 
by  All   Merchants     The  Books  Kept  i  n  Business  Will  Help  Turnovers — Good 

List  Given  Herewith 


THERE  is  in  old  but  true  saying 
whieh  applies  to  every  conceivable 
business,  namely,  "You  make 
money  From  your  'turnovers,'  not  your 
left-overs'."  As  a  guide  to  the  busy 
executive,  superintendent  or  merchant, 
the  following  digest  has  been  compiled: 
"Turnover"  is  a  term  commonly  used 
with  reference  to  the  numbci  of  times  in 
a  given  period  that  the  investment  in 
stock  in  the  store  is  turned  into  cash. 
To  put  it  in  another  way,  turnover  is  the 
annual  business  oi  a  store,  and  the  stock 
turns  the  number  of  times  stock  is  turn- 
ed into  sash.  In  this  article,  however,  it 
should  b?  assumed  that  by  turnover  is 
meant  stock,  and  by  stock  turns — turn- 
over. There  are  three  ways  in  common 
practice  of  determining  the  rate  of  turn- 
over; but  only  one  real  way  from  the 
auditor's  standpoint: 

1.  Divide  the  total  sales  by  the  aver- 
age inventory  at  cost.  This  method  has 
little  to  commend  it  as  a  part  of  the 
sales   represent    gross   profit  margins. 

2.  Divide  sales  at  selling  price  by  in- 
ventory at  selling  price. 

3.  Divide  sales  at  a  cost  by  average 
stock  on  hand  at  cost.  The  third  method 
is  to  be  preferred  by  far.  Suppose  a 
concern  does  a  business  of  $18,000  a 
year,  and  suppose  his  gross  profit  is  35 
per  cent,  and  therefore  that  the  cost 
of  the  goods  is  65  per  cent.,  or  $11,700. 
It  is  a  very  ea;y  matter  then  to  deter- 
mine that  with  an  investment  in  stock 
of  $5,000  this   concern   has   t"  :     I  cl 

a   little   better  than   twice 

Profits  Come  First 

Of  course,  in  making  your  "turnover" 
you  want  to  make  a  profit,  so  let  us  take 
the  100  uer  cent,  per  100  part  method 
of  figuring  because  it  is  the  easiest,  best 
and  safest. 

In  this  method,  the  selling  price  equals 
100  per  cent,  for  100  parts.  Of  this 
total  the  cost  forms  so  many  parts,  the 
cost  of  doing  business  so  many  parts, 
and  the  net  profit  you  wish  to  make  's 
the  remainder.  The  sum  of  all  the  parts 
must  equal  100,  no  matter  how  the  part i 
be  divided. 

For  example,  let  us  say.  the  goods 
cost  $6  per  dozen.  Your  cost  of  doing 
business,  we  will  say,  is  18  per  cent  , 
and  you  wish  to  make  .1  net  profit  of 
7  per  cent.,  or  a  gross  profit  of  25  re- 
cent. One  hundred  per  cent,  the  selling 
price,  irinu;  26  per  cent.,  the  cost  of 
doim:  business,  plus  your  net  profit. 
leaves  75  per  cent.,  the  cost.  Therefore 
er  cent,  equals  $6.     Now  to  find  the 


selling  mice,  1  per  cent,  will  be  l-75th 
of  $ii,  or  8  vents;  100  times  8  cents,  or 
$8  per  dozen.  Now,  the  selling  price  per 
article  will  be  $8,  divided  by  12  is  66  2-3 
cents  and  a.s  articles  are  seldom  marked 
at  an  odd  figures,  they  might  be  mark- 
ed at  70  cents;  this  will  increase  your 
per  cent,  profit  to  28  4-7  per  cent.  In 
cider  to  find  what  your  per  cent,  of 
profit  may  be  on  any  article,  subtract 
the  cost  from  the  selling  price  and  divide 
this  amount  by  the  selling  price.  For 
instance,  marking  eoods  at  79  cents  each 
will  bring  you  in  $8.40;  subtracting  $6, 
the  cost,  from  $8  40  gives  $2.40  the  pro- 
fit; dividing  $8.40  into  $2.40  gives  you 
28  4-7  per  cent. 

While  there  remains  another  method 
of  figuring  profits,  the  above  is  the  most 
satisfactory  way  and  by  far  the  safest 
method,  and  if  all  merchants  would  stick 
to  that  m?thod  there  would  be  fewer 
prcfit-figuring  troubles    ' 

What  Books  to  Keep 

Extracted  in  part  from  a  reliable  book- 
let issued  by  a  Trade  Commission,  the 
following  are  the  books  to  keep  which 
aie  best  suited  for  business  houses  in 
general. 

Journal 

The  ordinary  two-column  journal  can 
be  used.  The  opening  entiy  is  an  in- 
ventory of  the  assets  and  liabilities. 

The  tctals  of  the  charge  sales  as 
shown  by  the  charge  tickets  should  be 
entered  in  the  journal.  The  totals  of  the 
credit  sales  tickets  are  also  entered  in 
the  journal 

Journal  entries  affecting  trade  cus- 
tomers' and  trade  creditors'  accounts  will 
also  have  to  be  posted,  respectively,  to 
Accounts  Receivable  and  Accounts  Pay- 
able. 

General  Cash   Book 

This  book  is  for  recording  all  cash 
transactions.  The  total  cash  receipts  of 
each  day  should  be  deposited  daily  in 
bank  and  all  payments  should  be  made 
by   check. 

Petty  cash  disbursements,  such  as  car 
tickets,  telegrams,  and  such  minor  items 
fOT  which  it  is  not  expedient  to  draw- 
checks  should  be  handled  as  follows: 
A  check  should  be  drawn  for  an  amount 
sufficient  to  cover  petty  cash  disburse- 
ments for  a  definite  period  At  the  end 
of  the  ncriod  the  cashier  should  prepare 
his  petty  cash  statement,  which  should 
be  sunported  by  vouchers,  and  a  check 
drawn  for  the  exact  amount  of  ithe 
statement,    thereby    restoring    the    petty 


cash  fund  to  the  original  amount.  This 
check  should  be  entered  in  the  cash 
book  in  the  regular  way,  charging  the 
various  expense  accounts  as  shown  by 
the    petty   cash   statement. 

The  balance  of  the  general  cash  book 
[]   times   should  check    *vith  the  bal- 
ance as   shown   by  the  check   book    plus 
the  amount  advanced  for  petty  cash. 

Invoice    Book 

This  book  contains  the  record  of  the 
invoices  or  purchases  of  merchandise 
only.  Where  the  business  is  depart- 
mentalized, a  more  elaborate  form  cf 
Invoice  Book  should  be  used,  giving  de- 
partmental sub-divisions  of  purchases. 

Ledger 

The  accounts  in  the  ledger  should  be 
arranged   in   the  following  order: 

1.  General  accounts.  2.  Accounts  with 
trade  creditors.  3.  Accounts  with  trade 
debtors. 

Accounts  with  trade  creditors  and 
with  trade  debtors  should  be  arranged 
alphabetically,  using  preferably  a  loose- 
leaf  ledger. 

Where  the  vrlume  of  business  permits, 
it  is  advisable  to  use  three  ledgers,  a 
general  ledger,  a  purchase  ledger,  and  a 
sale*  ledger,  keeping  controlling  accounts 
of  the  purchase  ledger  and  the  sales 
ledger  in  the  general   ledger. 

Where  only  one  ledger  is  used,  it 
should  be  divided  into  three  sections  cor- 
responding with  the  above. 


RECENT    DECLINES    PART    OF 
GRADUAL  MOVEMENT 

Continued  from   page  82 

The  Cotton  Crop 

"The  agricultural  districts  continue  to 
suffer  from  labor  shortage,  but  it  is  now 
believed  that  reasonably  adequate  help 
for  the  harvests  will  be  secured.  The 
agricultural  outlook  is  on  the  whole  quite 
favorable  for  the  grain  crops.  However, 
a  large  part  of  the  wheat  crop  is  now 
in  its  most  critical  stage,  and  consider- 
able variation  from  the  present  estimate 
is  not  unlikely.  Corn  is  late  through 
wide  areas,  but  it  is  yet  too  early  to  draw 
any  conclusions  as  to  the  crop.  The  es- 
timate of  condition  of  cotton  as  62.4 
per  cent,  of  normal,  the  lowest  on  record, 
is  not  of  so  much  concern  to  the  South, 
which  is  each  year  less  dependent  on 
cotton,  as  it  is  to  the  cotton  textile  in- 
dustry of  the  world." 
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Salesmanship  is  Key  to  New  Difficulty 

Created  by  Collection  of  Luxury  Tax 


Not  Wise  for  Salesmen  to  Sympathize  With  Customer  Who  Objects  to  Payment  of  These 
Taxes — A  Tax  Levied  by  the  Government,  Not  by  the  Retailer — Include  Tax 

In  Total  Quoted  Price. 


T 


HE  key  to  the  situation   stands 

there." 
The  manager  of  a  haberdashery 
store  pointed  to  one  of  his  salesmen 
standing  behind  the  counter,  in  answer 
to  a  question  as  to  '.he  best  way  to  over- 
come the  new  difficulty  created  by  the 
Luxury  Tax,  the  difficulty  that  has  faced 
the  retailer  time  and  time  again  during 
the  last  few  years — that  of  getting  higher 
prices  for  their  merchandise.  In  discuss- 
ing matters  of  the  trade  with  a  retailer 
in  Ottawa  some  time  ago,  he  regretted 
that  clothing  and  haberdashery  men  were 
not  better  organized  so  that  they  could 
protect  themselves  more  from  attacks 
which  seem  to  be  coming  from  all  sides. 
The  reason  for  it,  so  this  retailer  said, 
was  that  the  retailer  was  the  point  of 
contact  between  manufacturer  and  whole- 
saler, and  the  public,  and  that  was  why 
the  burden  of  work  or  criticism  fell  on  his 
shoulders.  It  was  the  case  with  the 
Board  of  Commerce;  now  it  is  again  the 
case  with  the  new  Luxury  Tax.  The  re- 
tailer, being  the  point  of  contact,  is  sad- 
dled with  the  responsibility  of  collecting 
the  tax.  But  he  is  saddled  with  another 
responsibility  which  the  Government, 
apparently,  never  took  into  its  considera- 
tion, namely,  the  additional  task  of  dis- 
posing of  goods  at  a  higher  price,  said 
higher  price  not  representing  anything 
or  not  represented  in  the  quality  of  the 
goods.  In  other  words,  a  man  buys  a 
$4.00  shirt  but  the  retailer  has  to  collect 
$4.40  from  him;  he  sells  him  a  $70.00 
suit  and  has  to  collect  $73.75;  he  sells  him 
a  $10.00  hat  and  has  to  collect  $11.00 
from  him;  he  sells  him  a  $3.00  necktie 
and  has  to  collect  $3.30  from  him.  And 
so  it  goes  on  all  down  the  line. 

Customer  Wants  to  Know  Why 

There  has  been  a  rumor  going  the 
rounds  that  the  Union  Government,  in  an 
effort  to  meet  the  demand  of  the  West, 
decided  to  give  Canada  a  trial  at  direct 
taxation,  believing  that  the  country  would 
be  sick  of  it  inside  of  a  year  and  glad 
to  go  back  to  the  old  methods.  But  in 
putting  this  measure  of  direct  taxation 
into  force,  the  big  end  of  the  job  is  left 
to  the  retailer.  There  are  hundreds  of 
thousands  of  people  throughout  this  coun- 
try who  never  read  the  budget  and  know 
next  to  nothing  about  it.  There  are  other 
hundreds  of  thousands  who  understand  it 
but  very  imperfectly.  And  there  are 
among  these  latter  some  retailers 
too.  Dry  Goods  Review  knows  of  one 
merchant  who  sold  a  suit  of  clothes  for 
$16.00  and  collected  $1.60  taxes  from  the 
customer.  It  is  left  to  the  retailer  in  a 
vast  number  of  cases  to   explain  to  the 


customer  the  idea  of  the  Luxury  Tax,  and 
an  explanation  that  carries  with  it  (to 
the  customer)  the  shelling  out  of  extra 
cents  or  dollars.  Such  explanations  are 
usually  hard  to  give.  And  they  make  the 
sale  that  much  harder  to  make. 

A   Salesman's  Job 

"It  is  a  salesman's  job,"  said  this 
haberdashery  man  to  Dry  Goods  Re- 
view, in  discussing  the  best  methods  of 
collecting  the  taxes  without  losing  a  sale. 
"For  instance.,  a  man  comes  into  my  store 
to  purchase  a  shirt.  He  selects  one  at 
$4.00. 

"We  will  have  to  charge  you  ten  per 
cent,  luxury  tax  on  that  shirt,  or  40 
cents,"  says  the  salesman. 

"Well,  I  won't  pay  it,"  replies  the  cus- 
tomer. 

"Well,  I  don't  blame  you,"  answers  the 
salesman,  "I  wouldn't  want  to  pay  it, 
either." 

Then,  of  course,  follows  a  long  conver- 
sation in  which  the  Government  is  round- 
ly abused  for  putting  such  a  burden  of 
taxation  on  the  necks  of  the  people,  and 
the  man  walked  out  of  the  shop  without 
the  shirt  that  I  had  sold  him  till  I  had 
mentioned  the  luxury  tax." 

This  retailer  cited  the  case  of  a  man 
who  had  come  into  his  store  and  purchas- 
ed a  bill  of  goods  amounting  to  some 
$20.00  and  on  which  there  was  a  luxury 
tax  of  a  couple  of  dollars.  When  the  cus- 
tomer learned  of  this,  he  strenuously 
objected  to  the  payment  of  the  same  and 
started  to  walk  out  of  the  store  without 
the  goods  at  all.  The  clerk  turned  the 
customer  over  to  the  manager,  and  the 
manager  proceeded  to  discuss  the  matter 
with  him,  told  him  quite  frankly  that  the 
imposition  of  this  tax  was  no  affair  of 
the  retailers',  that  they  were  simply  the 
custodians  for  the  Government  in  the  col- 
lection of  the  tax.  Moreover,  he  pointed 
out  to  him  that  as  a  loyal  citizen,  he 
should  abide  by  the  law  of  the  land  and 
help  to  pay  the  tremendous  war  debt  that 
had  been  incurred  during  the  last  few 
years.  The  customer  saw  the  logic  and 
force  of  the  argument  and  paid  the  lux- 
ury tax  without  a  murmur. 

"$55.00  Inclusive  of  Luxury  Tax" 

Speaking  with  a  clothing  man  on  the 
same  subject,  he  stated  that  he  was  fol- 
lowing the  practice  of  avoiding  the  mere 
mention  of  the  tax,  if  possible.  For  in- 
stance, if  a  man  came  into  his  store  and 
bought  a  suit  the  cost  of  which,  with  the 
tax,  amounted  to  $55.00,  he  would  say 
"$55.00  inclusive  of  luxury  tax."  If  the 
customer   asked   for  any   explanation,   it 


Gambles  on 

Prices  Dropping 

"Buying  at  any  time  is  a 
gamble"  says  W.  A.  Watson,  of 
the  Watson  Clothing  Co.,  of  Sar- 
nia,  "and  we  are  gambling  on 
prices  coming  down.  We  believe 
the  peak  has  been  reached  and  are 
regulating  our  buying  so  that  in- 
stead of  ha  ring  a  surplus  at  the 
end  of  the  year  we  will  hare  the 
money  in  the  ba>ik.  We  cannot 
help  but  feel  that  the  restricted 
buying  by  the  retailer  will  have 
its  effect  on  the  manufacturer  and 
jobber;  and  ivhile  the  immediate 
outlook  is  not  for  reduced  price*, 
the  ultimate  result  is  inevitable. 
Just  as  soon  as  the  manufacturer 
catches  up  he  can  be  more  inde- 
pendent with  the  employees  and. 
that  is  when  the  real  reduction 
will  commence.  That  is  our 
opinion  of  the  situation  and  we 
arc  backing  it  up  in   our  buying." 


would  be  given;  if  not,  nothing  was  said 
about  it. 

It  is  quite  evident  that,  from  the  re- 
tailer's point  of  view,  the  whole  matter 
of  the  luxury  tax  becomes  one  of  sales- 
manship, pure  and  simple.  Dry  Goods 
Review  talked  the  matter  over  with  many 
retail  men  and  they  all  expressed  simi- 
liar  opinions  with  regard  to  it.  No  doubt, 
it  makes  the  sale  of  many  lines  of  men's 
wear  harder  than  before,  but  there  is  no 
reason  why  the  full  explanation  should 
not  be  given.  If  the  customer  objects 
to  paying  the  tax  at  all,  you  can  easily 
tell  him  that  he  will  have  to  pay  the  tax 
wherever  he  goes;  a  least,  that  is  the 
opinion  of  retailers  who  refer  to  what  had 
been  done  by  some  in  paying  the  tax 
themselves;  they  claim  that  other  re- 
tailers are  including  the  tax  in  the  selling 
price.  Or  again,  if  he  objects,  refer  him 
to  cheaper  lines  of  goods.  One  retailer 
mentioned  the  case  of  a  man  who  objected 
to  paying  the  luxury  tax  on  a  silk  shirt. 
He  told  the  customer,  quite  frankly,  that 
if  he  could  afford  to  wear  a  silk  shirt  he 
could  also  afford  to  pay  the  luxury  tax 
on  it;  and  the  customer  saw  the  jus-ti 
of  the  claim.  Retailers  may  object  to  the 
tax,  they  may  object  to  collecting  it, 
But  there  it  is,  and  it  has  to  be  paid,  and 
it  has  to  be  collected.  His  problem  is  to 
collect  it  without  losing  a  sale;  and  that 
problem  is  a  problem  of  good  salesman- 
ship. 
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Spring  Hat  Prices  1921  Likely  to  Be  Higher; 

Shapes  Still  Small,  Colors  to  Be  Lighter 

Mr.  Dineen,  of  Ansley-Dineen,  Believes  Prices  Will  be  10  to  15'  <  1  [igher  From  Manufacturer 
—Quality  Hat  Will  Win  Out  in  Long  Run — Men  Will  Wear  Hats 
Longer — Greens  Goine  Out. 


WHETHER  or  not  the  trade  will 
Bell  felt  hats  in  the  spring  of 
1921  at  the  same  prices  as  those 
which  obtained  during  the  spring  of  1920 
depends,  perhaps,  more  on  the  profit 
the  retailer  and  the  jobber  are 
willing  to  take  than  on  any- 
thing else.  At  least,  that  seems 
to  be  the  opinion  of  Mr.  Dineen  of  the 
Ansley-Dineen  Co.,  Ltd.,  of  Toronto,  for 
he  does  not  see  much  liklihood  of  a  reduc- 
tion in  price  from  the  manufacturers' 
point  of  view.  As  a  jobber,  Mr.  Dineen 
handles  many  lines  of  English  and  Can- 
adian and  American  hats,  and  he  bases 
this  opinion  on  information  he  gets  in 
coming  in  contact  with  these  manufac- 
turers. His  belief  is,  judging  from  pres- 
ent conditions,  that  prices  of  spring  hats 
1921,  will  be  between  10  and  15  per  cent, 
higher  than  they  were  a  year  ago.  If 
the  wholesaler  or  retailer  shave  their 
profits  a  bit,  the  trade  may  have  a  hat 
for  the  same  price  as  during  the  past 
spring  when  spring  hat  business  was 
practically  cut  off  by  the  inclement 
weather. 

The  Raw  Material 

There  is,  however,  more  or  less  of  a 
speculation  in  arriving  at  prices  six 
months  hence.  The  European  supply  of 
rabbit  skins  used  in  the  manufacture  of 
felt  hats  is  still  an  almost  negligible 
quantity  on  account  of  the  devastation 
wrought  by  the  great  war.  The  two 
other  sources  are  Russia  and  Australia. 
Even  though  trade  relations  were  again 
active  between  Russia  and  the  rest  of 
the  world  it  would  likely  be  some  time 
before  any  considerable  quantity  of  furs 
from  the  rabbit  could  be  obtained;  Russia, 
therefore,  can  hardly  be  considered. 

So  far  as  Australia  is  concerned,  it  is 
still  too  far  away  to  arrive  at  any  very 
safe  conclusion  with  regard  to  the  catch. 
What  information  has  come  is  none  too 
favorable,  for  the  catch  has  been  disap- 
pointing. There  is  still  time,  however, 
for  a  better  one;  and,  as  the  fur  situa- 
tion is  the  key  to  the  whole  matter,  that 
field  will  be  watched  with  keen  interest 
during  the  next  few  months.  Retailers, 
in  fact,  have  been  watching  the  fur  mar- 
kets for  some  time  and  have  noted  that 
there  have  been  substantial  decreases  in 
prices.  As  a  matter  of  fact,  furriers 
recently  pointed  out  to  Sir  Henry  Dray- 
ton that  fur  prices  had  come  down,  in 
some  cases,  60  per  cent.  It  was  this 
which,  largely  influenced  Sir  Henry  in  re- 
fusing to  put  hats  in  the  15  per  cent, 
class  where  an  excess  tax  was  levied 
instead  of  collecting  a  tax  on  the  whole 
amount.     Certain  hat  manufacturers,  so 


STYLE 

Style  is  ■  It   cannot  be  affected.      Style  in  advertising,  as  in 

cannot  he  achieved  by  anything  physical  or  mechanical.  Style  is  an 
intangible  quality,  the  natural,  unaffected  expression  of  tin  man  in  his 
dress  and  in  his  thoughts  and  words. 

Be  yourself  and  you  will  hare  a  style  all  your  own.  You  don't  develop 
a  STYLE  of  advertising  by  odd  layouts,  fancy  borders,  or  decorative  type. 
You  mi  rely  make  your  advertising  monotonous.  Do  it  your  own  way,  the 
simple,  obvious  way.      That  way  becomes  your  style. 


Dry  Goods  Review  has  been  informed, 
told  Sir  Henry  that  the  reduction  in  these 
furs  had  little  to  do  with  the  hat  situa- 
ion  because  it  was  an  entirely  different 
fur  that  was  used  in  felt  hats;  and 
while  Sir  Henry  promised  to  give  this  as- 
pect of  the  case  his  consideration,  he 
apparently  refused  to  put  hats  in  the 
same  category  with  clothing.  Hatters' 
furs  may  have  dropped  slightly  in  sym- 
pathy with  the  reductions  in  other  lines 
and  may  continue  to  do  so,  but,  relatively, 
the  two  have  little  in  common. 

The  price  of  the  raw  material  will  also 
be  influenced  to  some  extent  by  the  trend 
of  women's  fashions.  During  the  past 
season,  furs  have  been  largely  used  by 
the  fairer  sex  with  the  result  that  much 
of  the  available  supply  has  been  used  by 
them.  If  there  chould  be  any  change  in 
fashions  for  women,  hatters  would  have 
just  that  much  more  at  their  disposal  and 
the  prices  would,  undoubtedly,  be  some- 
what  affected   downward. 

Nothing  Cheaper  than   $48 

While  it  is  possible  to  get  the  fur  used 
in  the  making  of  hats  for  $7.00  a  pound, 
Mr.  Dineen  said,  yet  this  fur,  of  itself, 
could  not  be  used  for  making  the  hats. 
The  grade  was  too  poor  for  that,  and  the 
clippings  from  the  better  grades  were 
mixed  with  this  cheaper  fur,  called  sides, 
to  make  the  $48  a  dozen  hat.  B.  C.  B.,  a 
Belgian  fur,  was  recently  quoted  at  $16 
a  pound,  the  same  fur  last  March  was 
quoted  at  $14. 

"Felts  for  next  ?pring,"  said  Mr. 
Dineen,  "will,  I  believe,  be  between  10 
and  15  per  cent,  higher  than  they  were 
last  spring,  that  is,  speaking  for  Eng- 
lish goods.  I  think  that,  so  far  as  the 
Canadian  hatter  is  concerned,  the  in- 
crease will  be  the  same.  Of  course,  this 
is  subject  to  revision  the  same  as  it 
was  last  year  when  there  was  a  differ- 
ence between  the  prices  first  asked  and 
those  which  were  accepted." 

Mr.  Dineen  said  there  had  been  many 


cancellations  of  fall  orders,  but  he  did  not 
see  that  replacement  prices  would  be  any 
easier  because  there  was  still  an  insuffic- 
ient quantity  of  hats  on  the  market. 

Effect   of   the   Budget 

Discussing  the  effect  of  the  budget  on 
the  hat  trade,  Mr.  Dineen  declared  that 
he  believed  it  would  create  a  temporary 
demand  for  cheaper  hats,  but,  in  the  long 
run,  the  better  hat  would  sell.  "I  am  not 
so  fearful  that  men  will  buy  cheaper 
hats,"  he  said,  "but  I  believe  they  will 
make  them  wear  longer  than  they  did 
before.  The  result  of  this,  of  course,  will 
be  that  production  will  ultimately  catch 
up  with  the  demand  and  prices  will  come 
down.  For  the  present,  however,  we  are 
having  difficulty  in  placing  orders."  Mr. 
Dineen  felt  that  hats  should  have  been 
placed  in  the  same  category  with  clothing 
because  it  was  impossible  to  disassociate 
a  man's  hat  from  the  rest  of  his  outfit. 
He,  with  other  hat  men,  tried  to  get  this 
concession  from  the  Minister  of  Finance, 
but  were  unable  to  get  more  than  the  in- 
crease from  the  $5  to  the  $7. 

Styles  for  1921 

Outlining  the  styles  for  1921,  Mr. 
Dineen  stated  that  in  both  soft  and  stiff 
hats,  but  noticeably  in  soft  hats,  shapes 
would  still  be  small,  though  away  from 
the  extremely  small  hat  that  has  been 
seen.  Many  raw-edged  hats,  unbound, 
will  be  shown,  and  there  will  be  some 
welt  edged  as  well.  In  colors,  greens 
are  going  out  almost  altogether  and  light 
greys  and  pearly  greys  are  to  be  strong. 
Some  relief  will  be  afforded  in  certain 
lines  by  having  the  bow  of  the  hat  at  the 
back.  The  volume  of  stiff  hats  worn  will 
be  heavier  than  heretofore. 

Velours,  as  has  been  said  before,  will 
be  strong  for  fall,  and  there  will  also  be 
a  quantity  of  rough-finished  hats.  Iron 
greys,  blacks  and  champagne,  and  golden 
browns  will  be  good  in  colors.  The  prices 
will  be  from  $120  a  dozen  up,  some  going 
as  high  as  $16  each. 
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Furnishings  and  Summer  Goods  Fairly  Brisk; 

Belief  That  Fall  Business  Will  Be  Good 

Clothing  Manufacturers  Believe  That  With  Bumper  Crops  in  the  West  There  Will  Be  Re- 
instatement of  Cancelled  Orders — Straws  Higher  for  192 1  and  Felts  About  the  Same 

— The  Markets  at  a  Glance. 


TORONTO.— Furnishings  and  sum- 
mer goods  are  providing  the  usual 
early  summer  business  in  the 
wholesale  and  retail  houses;  cancella- 
tions in  many  lines  of  men's  wear  still 
continue  to  be  rather  heavy,  although 
there  has  been  a  dropping  off  in  this 
during  the  last  week  or  so.  Reports 
from  Western  Canada  regarding  the  crop 
outlook  are  very  sanguine,  and  the  affect 
of  such  reports  on  trade  in  general  is  to 
create  a  wholesome  optimism  looking 
toward  fall  trade.  Except  for  the  small- 
er houses,  manufacturers  and  whole- 
salers are  sitting  tight  in  spite  of  the 
cancellations,  believing  that  a  bumper 
yield  from  the  western  grain  fields  will 
change  the  whole  complexion  of  the  trade 
outlook  for  fall  and  that  their  "cancella- 
tions" after  all  will  prove  to  be  only 
"temporary  hold-ups"  of  orders  booked 
during  the  last  few  months. 

Clothing 

Business  is  still  very  quiet  in  the  cloth- 
ing line,  though  houses  are  refusing  to 
sacrifice  their  stocks  with  the  rising 
markets  in  piece  goods.  Short  hours  are 
in  force  in  a  number  of  the  manufac- 
tories in  Toronto  and  Montreal,  and  other 
clothing  centres.  Manufacturers,  while 
accepting  many  cancellations,  believe 
that  fall  business  will  be  good  and  that 
many  of  the  orders  that  have  been  can- 
celled will  be  re-instated  during  the  next 
couple  of  months.  Efforts  have  been 
made  by  some  interested  parties  to  put 
on  a  manufacturers'  sale  of  clothing,  and 
are  still  being  made;  but  Dry  Goods  Re- 
view knows  that  these  parties  received 
short  shrift  from  many  houses  in  this 
city.  Retailers  have  also  fought  against 
them  as  they  fought  in  Montreal. 

The  sale  of  summer  straws  has  been 
very  good  and  continues  so  with  jobbers 
and  manufacturers.  The  effect  of  the 
budget  has  been  to  create  demands  for 
the  exemption  prices  as  fixed  by  the 
luxury  tax,  and  there  have  been  many 
cancellations  of  fall  orders  by  retailers 
who  hope  that  there  may  be  still  further 
amendments  to  the  budget  whereby  the 
tax  may  be  collected  on  the  excess  of 
$7.00  rather  than  on  the  entire  cost  of 
the  hat,  or  that  they  may  be  able  to  get 
more  of  the  cheaper  lines  which  come 
within  the  exemption  price.  Higher- 
priced  hats  have  been  hit  the  hardest, 
but  many  manufacturers  and  jobbers  be- 
lieve that  quality  will  tell  in  the  long 
run  and  that  customers  will  be  willing 
to  pay  a  little  more  and  get  quality. 
Looking  to  1921,  Dry  Goods  Review  has 
been  informed  that  straws  will  be  about 
20    per   cent,   higher   and   that   felts   are 


Peak  Has  Been  Reached 

"I  believe  clothing  prices  have  reached  their  peak,"  says  Harry  Brim- 
mell,  of  Lindsay,  Ontario,  "and  from  now  on  we  may  look  for  a  series  of  ad- 
justments; and  a  very  important  one  which  is  now  quite  discernible  is  that 
supply  seems  to  be  rapidly  catching  up  with  the  demand.  I  think  that 
those  merchants  who  do  not  believe  the  drop  in  prices,  reflected  by  the  var- 
ious retail  sales,  will  be  permanent  and  are  not  going  to  do  much  busi- 
ness if  they  practice  what  they   preach. 

"I  also  believe  that  the  day  of  the  sixty-five  to  one  hundred  dollar 
ready-to-wear  men's  suits  is  over  with.  I  also  find  that  the  falling  off 
in  retail  trade  has  been  more  marked  in  the  men's  wear  department  than 
the  women's  goods.  I  do  not  concur  in  the  opinion  that  some  manufac- 
turers have  expressed  that  the  prices  of  fall  clothing  will  show  an  in- 
crease of  from  15  to  25  per  cent.  Clothing  is  worth  only  what  the  pub- 
lic will  pay  for  it,  and  the  price  reductions  which  have  been  made  through 
the  country  will  be  a  sure  way  of  educating  the  public  toward  lower  prices. 

"I  do  not  think  it  good  business  to  place  extensive  orders  for  fall 
clothing  as  I  believe  we  will  not  have  any  difficulty  in  getting  all  the 
goods  that  our  trade  requires  which  is  borne  out  by  the  fact  that  labor  is 
not  now  fully  employed  in  the  clothing  trades  and  as  a  result  lower  costs 
in  manufacturing  will  result.  This  condition  of  affairs  will  have  quite  a 
lot  to  do  with  the  lowering  of  prices  of  fall   merchandise." 


likely  to  be  about  the  same  price  as  the 
last  quotations.  Further  advances  are 
unlikely.  Caps  hava  been  put  in  a  better 
light  since  the  advance  in  the  exemption 
price  from  $2.00  to  $3.00  and  the  orders 
for  fall  have  been  very  good. 

Shirts  and  Collars 

There  is  still  a  marked  scarcity  in 
shirts  and  soft  collars,  though  the  supply 
of  stiff  collars  \s  easier.  Makers  of  the 
finer  lines  of  shirts  are  not  greatly  con- 
cerned about  the  luxury  tax  on  shirts, 
because  they  cannot  supply  lines  that 
come  within  the  exemption  price.  The 
manager  of  one  large  house  told  Dry 
Goods  Review  that  it  would  take  their 
firm  a  full  year  to  fill  all  the  orders  they 
had  at  present  on  their  books.  Retailers 
state  that  they  are  meeting  with  less 
and  less  opposition  from  the  public 
on  the  tax  on  shirts  and  they 
expect  that,  by  fall,  there  will  be 
little  said  about  it.  On  the  other 
hand,  efforts  are  being  made  to  get  lines 
that  near  the  exemption  prices  fixed  by 
the  budget.  There  will  be  some  lines  for 
fall  that  will  be  able  to  be  sold  to  the 
public  for  the  $3.00  exemption  price. 

Neckwear  men  say  that  business  is 
quiet  and  that  there  have  been  many 
cancellations.  The  fear  is,  they  say, 
that  these  cancellations  may  ultimately 
work  to  the  disadvantage  of  the  retailer. 
Some  of  the  mills  in  Paterson  have  closed 
down,  the  manufacturers  believing  that 
prices  of  the  raw  material  will  come 
down;    also   because   a   large   element   of 


the  labor  is  rather  inclined  to  extremes 
and  they  would  rather  close  down  than 
continue  to  operate  under  adverse  con- 
ditions. If  a  scarcity  arises  in  neckwear 
again  on  account  of  the  closing  down 
of  the  mills  and  the  cancellations  of 
orders,  the  old  situation  of  a  greater 
demand  than  supp'y.  so  manufacturers 
say,  will  recur  with  rhe  result  that  prices 
will  shoot  up  again.  Manufacturers  will 
not  buy  silk  at  $9.00  a  pound  and  it  is 
almost  impossible  to  get  Swiss  silks  be- 
fore 1921,  and  then  only  by  paying  50 
per  cent,  of  the  amount  of  the  order  at 
the  time  of  ordering.  Dry  Goods  Re- 
view has  been  informed  that  prices  have, 
in  the  opinion  of  many  manufacturers, 
reached  the  peak;  but  they  do  not  see 
that  the  immediate  future  can  see  any 
great  reduction  in  the  price  of  neckwear. 


OFFICERS   AND   DIRECTORS   OF 
JOHN  W.  PECK  &  CO.,   LTD. 

At  a  meeting  of  the  officers  and  dir- 
ectors of  the  John  W.  Peck  &  Co.,  Ltd., 
of  Montreal,  the  following  elections  took 
place:  Pi-esident,  A.  H.  Bethune;  vice- 
president  and  general  manager,  E.  H. 
Smeed;  secretary  and  treasurer,  P.  Bow- 
den;  board  of  directors,  the  above  officers 
with  H.  W.  Lethbrulge,  R.  L.  Peck  and 
D.  A.  Young. 

R.  L.  Peck  is  a  son  of  the  late  John 
W.  Peck,  whose  death  occurred  a  few 
weeks  ago;  and  D.  A.  Young  has  been, 
for  many  years,  the  manager  of  the 
shirt  department  of  the   firm. 
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NEW  CUSTOMERS  BECOME  STEADY  ONES 


The  surest  way  to 

convert  a  new  glove 
or  mitt  customer 
into  a  permanent 
one  is  to  sell  him 

TAPATCO    GLOVES 
AND  MITTS 

If  he  is  a  me- 
chanic, lumberman, 
railwayman,      ma- 


STYLES: 


Gauntlet,  Knit  Wrist 
and  H ;  t  tn  1  Top.  In 
Heavy,  Medium  and 
Light  Weiuhts.  \  > 
Leather  Tip  and 
leather-faced  (; 
Jersey  Gloves  and 
Mitts  in  Tan,  Slate  or 
Oxford.  Made  of  best 
Grade  Cantons. 


chinist  or  a  farm- 
er, Tapatco  Gloves 
and  Mitts  will 
please  him  right 
down  to  the  ground. 
An  increasing  per- 
centage of  Tapatco 
Gloves  and  Mitts  have 
found  their  way  into 
the  machine  shop  and 
this  in  itself  is  signifi- 
cant, because  a  glove 
or  mitt  that  will  stand 
the  "gaff"  of  a  ma- 
chine shop  —  where 
they  handle  the 
heaviest  kind  of  work 
— will  stand  any  test 
a  glove  could  be  put 
to. 

Hitch  your  sales  to 
Tapatco  —  good  pro- 
fits are  yours. 


The    American    Pad    and   Textile    Company,   Chatham,    Ontario 


Deacon  Shirts 

are    made    to    serve 
almost  every  purpose 

We    manufacture 

STARCHED  SHIRTS 

WORKING  and  OUTING  SHIRTS 

FLANNEL  SHIRTS 

BOYS'  WAISTS 

SATEENS 

OXFORDS 

TWEEDS 

DRILLS 

Etc. 


Special   Values 


'Direct  from  Mill 


to  the  Trade" 


"Through  Commission  Merchants" 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc. 

For  Men's  Wear 

Indigo  and  Black  Serges  and  Vicunas 
Grey  and  Fancy  Worsteds 


Also 


Pure 
Wool 


Scotch 
Tweeds 


"Manufactured  in  Scotland  of  pure,  new  wool,  free 
from  cotton  or  other  vegetable  fibre,  shoddy,  mungo, 
thread  waste  or  any  other  remanufactured  wool." 

ON   account  of 

THE  HEATHER  MILLS  COMPANY.  Selkirk  (Scotland) 

"From  whom  we  hace  Sole  Canadian  Selling  Agency" 

Stocks    of   all    the    above   on    hand. 
Ready     for     immediate     shipment. 

C.  E.  ROBINSON  &  CO. 


importers 


Mappin    &    Webb    Building 
10   Victoria   Street 

MONTREAL 


Commission 
Merchant j 
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The  Style  Leaders 

of  the  Coming  Season  are 

Metal  Flouncings, 
Laces   and  Bands 


both  plain  and  embroidered 
colored  combinations  of  silk 
and  metal  in  floral  and  other 
designs  that  rival  Nature's 
own  hand. 


Taffetex 


The  plain  and  two-tone,  wide- 
ly advertised,  well  known, 
highly  lustrous  silk  mixture 
that 

LOOKS  LIKE  TAFFETA 

WEARS  WELL 

COSTS  LESS  THAN  TAFFETA 

Complete  stocks  that  enable 
selections  for  the  most  fas- 
tidious dressers. 

Write  for  our  representative, 
or  call  at  our  showrooms 
when  in  New  York. 

ftlcJHoiJseof(S) 

Men? 


OSS_£ 

17(D)  1/ 


AR-I6T 


Le. 


5th  Ave.  at  15th  St. 
NEW      YORK 


ttS&ttWJgffgttS&SggfSSZ^ 


H 

(COTTON  FABRICS 
for  next  Spring  delivery 
will  be  shown  in  July. 


'hey  will  consist  of 

High  Class  Imported  and  Domestic 

for  the  exclusive  trade 
also 

FlAIMand  PHNTEf  YMS 

zEPiwa  smirawGaetc. 


WM.HOLLINS&COKd. 

Manufacturers  of 

Viyella ,'  Clydolla  anffSelayne" 

Imported  Flannels 

62 Front  St. W.Toronto 

NewYork.U.SA.  London, E 


^^^^^^^^^^^0$  \ 
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Fabrics  That  France  Will  Favor 

Velvets  and  Tartans  Already  \  ery  Fashionable     Shortage  in  Broadcloths,  Serges  and  Gabar- 
dines    Neat  Black  and  White  berges  I'or  Early  Autumn  —  Handsome  Cheviottes 

Appear — All  Colors  Seen. 


Paris,  France, 

July,  1920. 

EDITOR,  Dry  Goods  Review.— The 
characteristics  of  Autumn  ma- 
terials are  the  following: 

ta)  Serges,  gabardine  and  similar 
cla.-S  of  {roods  would  be  very  fashionable 
if  procurable  in  quantities.  Unfortunate- 
ly in  every  big  house  one  goes  to,  one 
meets  with  the  same  answer,  "We  have 
stocks  very  limited,  and  the  demands 
are  stronger  than  ever." 

(b)  broadcloths. — The  same  supplies  to 
this  cloth,  which  is  very  scarce,  and  ac- 
cordingly high.  It  is  therefore  used  only 
in  exceptional  eases,  for  cape  manufac- 
turing for  instance,  and  even  when  these 
capes  are  made  for  people  who  can  nf- 
foi  1  to  pay  high  prices.  In  such  cases 
the  trimmings  are  valuable  furs. 

k>  Pure-.  -Under  such  circumstances 
the  class  of  woollen  materials  mostly 
sought  after  are  all  those  that  have  a 
rough  ground,  such  as  bure.  This  does 
n<  t  mean  that  such  goods  are  cheap.,  for 
they  have  been  made  very  fanciful,  as 
you  will   see  by  the  enclosed  sketches. 

fd)  Tartans  and  all  sorts  :>f  plaids 
will  be  very  fashionable. 

(e>  Velvet,  already  much  in  favor, 
ought  to  have  a  large  place  in  the  cloak 
department  during  the  next  season. 

(f)   Velours    de    laine    are   still    in    de 
mand,  like   in  fact  all   those  thick  cloths 
will  also  be    in    favor,    and    Velursine, 
which   is    much   more  glossy   and   becom- 
ing,   will    f(  1I<)W. 

Neat   Slripes  for   Autumn 

Amongst  the  enclosed  samples  you 
will  find  for  early  Autumn  dresses: 

v  narrow  striped  black  and  white 
serge,  which  might  as  well  make  coats 
to  be  worn  .it  the  seaside  ever  a  white 

2.  A  similar  material,  with  broader 
stripes,  suitable  for  the  same  purpose 
and  for  half  mourning  tailored  costumes. 

3.  Serge  with  stripes  tan  and  black 
on  a  white  ground,  is  more  youthful  than 
the  former  and  would  match  plain  tan 
skirt>. 

4.  Is  a  pattern  of  plaid  in  navy,  white, 
gre»  n  with  a  tinge  of  red  that  will  be 
found  very  nice  to  make  pleated  skirts 
w!th   a    plain    navy   jacket,   whose  collar, 

.    pockets,    etc.,    will    be    plaid. 

•"■  I  similar,  but  with  tan  in  place  of 
green. 

<i.   Is  a  kind  of  cloth,  which,  although 

different    from    the    broadcloth    we    were 

1   to,   might   still   be   found   useful   for 

i    ;.  a  dresses  for  everyday  wear.     In  the 


Black  and  White 

Five  of  these  materials  illustrated  are 
fine  French  series  for  early  Autumn  wear 
— one  is  a  soft  I'road.loth  that  is  repre- 
sented   in    pastel   shades. 

enclosed    shades,    salmon     pink,      yellow, 
grey  and  tan,  it  would  not  look  bad. 

The   Fall   Shades  in   Bure 

The  following  are  with  the  Bure 
ground: 

7.  Is  a  very  fine  pattern,  bure-like, 
but  which  has  some  resemblance  to 
broadcloth  It  would  make  some  de- 
lightful costumes,  which,  with  a  bit  of 
embroidery   would   look   really   splendid. 

8.  Is  the  real  bure.  I  have  seen  a  coat 
made  of  the  lie;ht  blue  pattern  and  trim- 


med with  the  deeper  shade  of  blue  as  pet 
sample.     It  was  as  neat  as  could  be  and 
most   elegant. 

0.  Another  type  of  that  material,  but 
coarser  and  almost  transparent.  You 
will  also  notice  that  there  i*  a  kind  of 
rib  in  its  weave.  In  yellow,  chestnut, 
light  grey  or  red,  it  will  do  for  early 
Autumn  wear  as  it  will  match  the  colors 
of  living  leaves,  while  navy  and  tete 
de  negre  colors  will  be  chosen  for  Winter 
gai  ments. 

Bures   have  also   been   scraped,  to  be 

made  more  fancy  and  like  velour  de  laine. 
In  these  ca«es  l.hey  are  woven  into  plaids, 
checks  or  stripes. 

10.  Large  blue  squares  surrounded  by 
a  blacl*  band  and  a  white  fillette,  may 
be  made  into  whole  coats,  or  be  used  in 
connection  with  black  or  plain  blue  of 
the  same  shade  in  costumes.  In  brown- 
ish urey,  with  black  and  white  it  is  ef- 
fective, too.  The  grey  shade  of  sample 
is  rather  fashionable  this  season. 

11.  Black  ground  with  tan  fillette,  is  a 
medium  check  design  of  a  very  staple 
style.  Can  be  u«ed  alone  or  with  a  black 
or  tan  skirt,  or  similar  cloth  of  course. 

12.  Also  scraped  bure;  is  different 
from  the  former  for  it  is  woven  in  black 
and  brown,  which  does  not  prevent  the 
black   stripe  and   white  fillette. 

13.  It  pretty  much  the  same  as  No.  11 
only  it  is  devised  so  as  to  be  used  slant- 
ing. 

11.  Is  a  kind  of  cheviotte,  grey  and 
black  plaid. 

Novel    Effects    Hinted 

15.  Silver  grey  cheviotte,  with  a 
Velour  de  laine  appearance  on  the  other 
side,  to  be  used  in  connection  with  the 
«ame  shade  cloth  that  has  a  red  fillette 
stripe  with  long  hair.  It  should  be  very 
effective,  especially  if  the  striped  ma- 
terial is  used  only  for  trimming  pur- 
poses, or  to  make  just  the  skirt.  If.  as 
it  may  be  supposed,  the  fashion  develops 
into  a  short  narrow  skirt  with  a  wide 
jacket  somewhat  "en  forme,"  the  striped 
skirl    would   look  very  daintv. 

Ifi.  Is  the  same  material,  but  in  navy, 
with  a  green  fillette.  Both  shades  being 
very  staple,  there  is  no  doubt  that  it 
will  be  lifficult  to  get  large  quantities 
at  a  time,  as  the  demand  will  be  very 
great.  You  will  notice  that  this  cloth  can 
be  used  either  on  one  side  or  the  other. 

17.  Greenish  brown,  with  green 
stripe*,  is  similar,  but  I  should  use  it 
mostly  for  hunting  r-uits  rather  than  for 
walking    costumes;    the    shade,    here    at 

li  ;i^t,  would  not  agree  with  the  light  of 
the  Paris  sky! 

18.  Is     a     very      pratty      sample      of 
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Stripes  and  Checks 


A  number  of  the  latest   manufactures    of  French  origin,  described  in  Paris  letter,  and  illustrating  the  vogue  for  contrasts,  as 
well  as  bures  and  broadcloths.     Some  of  the  smartest  designs  feature  white  anil  black  effects. 


cheviotte,  similar  to  above,  to  be  worn 
in  late  Summer.  It  is  woven  partly  in 
white  and  partly  in  beige,  and  the  striped 
patterns  arc:  similar  but  with  white  and 
beige  fillette  in  one  instance,  and  a  black 
ore  in  the  other  case.  Both  are  very 
nice.  One  could  very  well  have  a  skirt 
(the  quantity  of  material  for  a  skirt 
nowadays  is  so  small!)  ir.  each  of  these 
patterns  at  little  expense. 

19.  Has  some  resemblance  to  No. 
14  but  it  is  only  striped;  one  very  larga 
black  one  and  a  much  smaller.  Either 
in  grej  and  black  or  brown  and  black  it 
will  make  some  comfortable  travelling 
coats.  i 

The  Staples  Include  Stripes 

20.  Is  amongst  the  fancy  staple  cloths 
that  will  be  fashionable  next  season.  It 
is  a  thick  cheviotte  with  multicolored 
stripes  (yellow,  green,  red  and  mauve 
on  a  navy  ground)  it  will  make  nice 
dresses  and  children's  garments  as  well. 

21.  Another  style  of  cheviotte  with  a 
stripe  of  several  colors;  in  this  instance 
yellow,  black;  red  and  green  hairy  over 
a  green  ground.  I  see  it  mostly  for 
children  or  young  ladies.  I  would,  how- 
ever, use  it  only  as  trimmings,  for  in- 
stance as  mufflers,  if  as  it  is  probable, 
such  collars  are  still  in  favor  for  the 
Winter. 

22.  A  sample  of  checked  material,  yel- 


low on  black  ground,  to  be  used  as  plaid. 
This  sort  cf  cloth  will  be  in  favor. 

The  Favored  Plaids 

23.  Is  th3  real  plaid,  sky  blue,  tan 
and  black,  suitable  for  girls'  coats,  and 
for  trimmings  on  ladies'  costumes.  As 
you  «ee.  v.  e  still  'lave  one  side  vci" 
fluffy,  which  gives  a  warm  appearance 
to  the  material,  which  is  very  light  at 
the  same  time. 

24.  Similar  in  design,  but  altogether 
different  in  shades;  deep  blue,  brick  and 
jrreen,  is  more  showy  than  the  former, 
but  will  make  some  very  nice  trimmings 
on  a  brick  ground. 

25.  Black,  blue  and  green  is  staple 
and  will  certainly  win  many  suffi'aees. 
I  would  have  it  made  into  a  travelling 
coat  or  used  as  trimming  on  a  green  one. 
However,  to  have  something  really  styl- 
ish it  will  be  necessary  to  get  exactly  the 
same  shade  in  plain  material. 

Amongst  the  cloths  of  a  fanciful  na- 
ture that  can  only  be  used  in  small  quan- 
tity we  have  also: 

26.  Which  is  striped  green,  blue,  yel- 


low   and    black    combination    on    a    grey 
ground. 

27.  Similar  but  more  staple,  there  be- 
ing no  yellow  in  it. 

As  you  see,  bright  shades  seem  to  be 
wanted  for  trimmings.  If  moderately 
displayed  they  will  briarhten  up  Autumn 
garments,  but  there  must  not  be  too  much 
of  them  so  that  they  be  in  accordance 
with  the   light. 

2S.  Is  a  pattern  of  the  usual  velursine, 
which  is  soft  as  velvet,  and  extremely 
light.  As  it  suits  the  complexion  very 
well  indeed,  it  will  be  adopted  by  a  good 
many  people  in  every  shade. 

20.  Shows  you  the  corduroy  we  are 
using  at  present,  which  is  not  the  usual 
corduroy  bur  a  chiselled  velvet,  which 
is  much  more  dainty  and  elegant.  Vel- 
vet is  always  fashionable,  and  while 
ladies  will  have  some  dresses  made  of 
it  their  children  will  look  nice  in  coats 
trimmed  with  fur. 

Next  month  I  will  tell  you  about  silk 
fabrics  for  the  Autumn  and  Winter 
dresses. 

Yours  truly, 


'.'1 
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Gauzes,  Silks  and  Satins  for  Fall 

Are  Rare  in  Shade  and  Texture 

Chiffon?,  Crepes  and  Voiles  Are  Brocaded  in  Velvet,  Metal  or  Silk  —  Colors  Are  Vivid  For 
Evening  Wear  and  Sombre  When  the  Sun  Shines — Prices  Are  Way,  Way  Up. 


GAUZES  :m<l  silk-  in  a  wide  range 
of  beautiful  colors  and  designs 
are  ready  for  the  Fall  trade. 
Dry  Goods  Review  has  seen  them  in  great 
profusion,  and  it  is  going  to  be  a  diffi- 
cult problem  to  choose  between  a  perky 
radium  taffeta,  a  soft  drapy  «atin,  and 
one  of  tiie  exquisite  new  brocaded  chif- 
fons. 

\  sked  as  to  what  would  lead  -n  dress 
silks  for  formal  wear,  the  wholesaler's 
universal  rejoiner  was  "everything." 

"The  fact  cf  the  matter  is  that  the 
present  style  tendencies  have  created 
a  demand  for  all  kinds  of  silks,"  said 
■iie  importer.  "Some  models  require 
the  draping  possibilities  of  satin,  others 
the  bouffant  billowness  of  taffeta,  while 
still  others  resort  to  the  distinction  of 
eithei  of  the  materials  clouded  with  over- 
draperiea  of  net  or  chiffon." 

The  Oriental  influences  and  the  l^RO 
period  tendencies  claim  entirely  differ- 
ent types  of  material,  and  the  manu- 
factures have  seen  to  it  that  the 
modistes'  oddest  caprices  need  not  be 
curbed  through  any  shortage  of  suitable 
dress  materials. 

The   Beautiful  Gauzes 

Among  the  loveliest  of  ihe  gauzes 
the  new  Georgettes  in  large  floral  pat- 
terns of  fanciful  coloring.  Crepe  do 
Chine,  ninon,  and  all  types  of  vcile  are 
also  shown,  and  the  loose  figured  designs 
are  exploited  on  them  all.  One  lovely 
new  voile  is  known  as  Voile  Pheraon, 
and  permits  ■>!  the  most  vivid  floral  pat- 
terns. Mcusselim  Imprime  is  also 
among  the  very  newest  of  the  gauzes 
and  comes  in  large  floral  designs  com- 
bining ".i  a  white  ground,  rose  and 
gieen,  tango  and  biege,  yellow  and 
orange,  cerise  and  green,  royal  and 
fawn,  etc.  Shades  that  almost  clash  are 
effectively  combined  in  this  season's 
noveltj  fabrics  while  a  very  popular 
i  lea  .  a  the  par!  of  the  designers  of 
novel  dress  silks  is  to  combine  two 
shades  of  one  color  on  a  contrasting 
ground  without  permitting  them  to  of- 
fend  the  artistic  eye. 

Ili--  No\<  Itn  a  in  Crepes 

1  his  is  a  difficult  achievement  but  has 
:•  >  —  fully  done  in  many  instances 
according  to  the  beautiful  color  con- 
trasts seen  to  date.  Crepe  <le  Chine  Im- 
primc  is  &  iof!  silky  crepe  tha!  lends 
itself  ideally  to  be&utifui  colorings,  and 
comes  in  one-toned  effects  in  symphony 
champagne,  argent,  nattier,  vesuve,  jade, 
chardon,  marine  and  gray.  With  this 
crepe    comes    another    lovely    version    of 


kittens'    ear    or    dynosis,    which    will    be 
largely   used    again   this   Winter.      These 


THE  FRENCH  TREATY  IS  NIL 

Owing  to  the  failure  on  the  part 
of  the  French  and  Canadian  Gov- 
ernments to  renew  the  French 
Treaty,  which  ceased  to  exist  June 
19,  1020,  French  silks  and  fabrics 
now  come  under  the  general  tariff 
and  will  be  classified  as  follows: 

Duty  on  plain  silks,  30  per  cent.; 
embroidered  silks,  35  per  cent.; 
silk  and  cotton  (major  part  silk), 
30  per  cent.;  silk  and  cotton 
(major  part  cotton),  white,  25  per 
cent., -color,  32^  per  cent.;  embroi- 
dered cottons  (white),  20  per  cent.; 
embroidered  cottons  (colored),  35 
per   cent. 

With  the  lifting  of  the  wartime 
surtax  of  IV2  per  cent,  on  imports 
from  the  United  States,  the  French 
and  American  imports  in  these 
classes  of  goods  enter  Canada 
under  the  same  tariff  conditions, 
while  imports  from  Italy,  Switzer- 
land, Holland,  Japan  and  other 
European  countries  come  in  still  at 
27 '2  per  cent.  rate. 


figured  crepes  will  sell  from  $6.50  up 
— and  considerably  up,  too — among  the 
very  newest  designs  which  will  sell  at 
the  higher  prices  being  the  Greek  key 
design  in  self-toned  effects  in  all  the 
fashionable  shades. 

P>rocades  and  Silks 

As  for  the  broche  effects  they  are  ex- 
travagance itself,  and  employ  the  most 
wonderful  designs  in  gold  or  silver  on 
vivid -huod  grounds  for  sumptuous  even- 
ing wraps  or  party  frocks  of  rare  ele- 
gance. One  of  these  broches  was  fash- 
ioned of  a  delicate  .'ilver  flower  of  con- 
ventional character,  but  finely  handled 
on  a  ground  of  crepey  white  satin.  This 
was  a  superb  French  creation  which 
sold  to  the  wholesaler  for  $24  a  yard. 
The  same  firm  had  a  similar  silk  in  gold 
on  "folly,"  silver  on  jade,  and  gold  on 
yellow.  These  materials  were  packed 
and  delivered  to  their  destination]  as 
carefully  as  fine  china  or  glass,  and  were 
handled,  when  shown  to  a  representative 
of  Dry  Goods  Review,  like  a  jeweller- 
would  a  precious  stone.  "We  have  only 
two  dress  lengths  of  each  of  them,  and 
they  will  have  to  retail  for  close  to  $40 


For  the  Party  Frock 


Three  beautiful  satin  broches;  on  the  left  a  delicate  self-toned  tracery  in  golden 
yellow:  centre,  a  lovely  floral  design  in  softest  pink;  right,  a  broken  disc  design  in 
taupe. 
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a  yard,"  said  the  wholesaler  who  is 
carrying  these  expensive  materials.  "Of 
course  we  expect  they  will  be  bought  by 
the  makers  of  very  high -class  evening 
gowns  and  made  up  for  their  exclusive 
trade."  Also  included  in  this  special 
collection  of  high-priced  evening  gown 
materials  were  some  lovely  velvet  em- 
broidered chiffons,  which  will  retail  for 
about  $20  or  $25  a  yard,  and  some  ex- 
pensive gold-embroidered  gold  and  cerise 
cloth,  which  cost  the  wholesaler  $16.78  a 
yard. 

The   Youthful   Taffetas 

The  taffeta  radiums  are  lovely  and  re- 
call dainty  party  frocks  for  the  ieune 
fille.  They  will  sell  for  about  $10  a  yard 
it  is  expected,  and  come  in  a  range  of 
exquisite   evening   tones,   including: 

Venus,  a  faint  shell  pink. 
Parnia,    a    soft    orchid. 
Pompeii,   a  salmon   rose. 
Topaz,  a  delicate  tea  rose. 
Sevres,  a  lucid  blue. 
Lemon,  a  metal  jade. 
Azure,  softest  sky  blue. 
Jade,  the  wonder  blue-green. 

Satins  for   Mid-winter 

"Taffeta  predominates  at  the  present 
time,  but  we  expect  the  satins  to  step 
into  the  running  before  many  weeks. 
The  demand  is  always  large  when  the 
Fall  season  is  once  under  way,"  stated 
one  Toronto  wholesaler  who  is  carrying 
an  extensive  stock  in  satins  in  the  new 
evening  shades  as  well  as  in  the  fur 
shades  for  afternoon  costumes,  for  Mid- 
winter will  be  largely  developed  in  these 
scft  finished  silks. 

Corded   Tricolette 

The  tricolette  novelties  cannot  be 
overlooked,  for  this  fascinating  ma- 
terial, which  has  enjoyed  such  a  vogue 
allied  to  downy  angora  all  through  the 
Summer  months,  is  a<rain  to  the  fore 
and  will  be  in  demand  by  fastidious  de- 
votees through  the  coming  months.  The 
new  tricolettes  have  a  decided  cord 
which  is  most  attractive.  It  comes  in 
black,  navy,  gray,  and  beige  as  well  as 
tetre  de  negre,  and  will  retail  at  $10, 
$12:   and   $15  a  yard. 

Satin  oriental  is  another  lovely  ma- 
terial, a  bright  finished  satin  that  comes 
40  inches  wide  in  tangaune*  burnt 
orange  tuscan,  and  all  the  vivid  hues. 
It  can  be  seen  that  the  fluffy  little 
taffeta  frocks  with  distended  hips  and 
the  long-lined  costumes  of  Eastern 
characteristics  will  both  be  duly  re- 
cognized this   Fall  and  Winter. 


Linings  For  Fall 

Are  Brilliant 


New  Mixed  Grounds 


NMne  of  the  materials  described  in  Paris  letter,  showing  a  corded  velvet,  a  velursine, 
which  is  soft  as  velvet;  a  smart  cheviot  and  several  stunning  new  plaids. 


Linings  for  Fall  and  Winter  are  radi- 
ant! They  range  from  soft  one-toned 
satins  which  will  retail  at  about  $4.50  a 
yard  to  magnificent  siiver-brocaded 
satins  which  cost  the  wholesalers  carry- 
ing them  $24  a  yard.     These  magnificent 


materials  may  appear  as  linings  in  the 
evening  wraps  of  the  wealthy,  but  even 
those  who  pay  anything  that  is  asked  for 
their  raiment  will  delight  in  them  as 
choice  materials  for  the  most  fashionable 
of  evening  gowns. 

Among  the  less  extravagant  novelties 
are  a  splendid  range  of  charming  printed 
satin  linings  and  these  are  being  bought 
by  the  wholesalers  for  $6.85  a  yard,  and 
will  therefore  have  to  be  retailed  at  any- 
where up  to  $10  a  yard.  Some  of  the 
color  combinations  are  almost  gaudy,  for 
while  many  devotees  prefer  the  quieter 
one-toned  silks  or  satins  for  linings  in 
suit  costumes  there  are  others  who  choose 
bright  colors,  and  the  new  Fall  coats  will 
permit  of  the  use  of  very  colorful  lin- 
ings, to  say  nothing  of  the  liberties  taken 
in  this  line  when  the  wrap  is  of  a  heavy 
pile  fabric  or  partially  or  wholly  of  fur. 
Figured  crepe  de  Chines  are  also  strong 
for  linings  and  the  grounds  and  figures 
are  invariably  very  vivid.  Bright  greens, 
purple,  yellow  and  orange  are  frequently 
seen  all  worked  into  one  design,  while 
many  unusual  combinations  of  blues,  reds 
and  tans  are  introduced  on  light  and 
dark  grounds  with  equal  success. 

The  broche  linings,  too,  are  again  very 
strong  and  self-figured  lines  are  very 
good.  The  prices  in  all  these  new  lines 
are  higher  and  are  reported  firm.  Prac- 
tically all  the  lines  referred  to  above  are 
French  importations. 


GOING    TO    NEW    LOCATION 

Thos.  A.  Lawlor,  general  merchant, 
Singhampton,  Ont.,  is  moving  the  best  of 
his  stock  from  his  present  premises  when 
his  lease  expires  on  July  8th,  and  after 
a  short  vacation  will  open  his  business 
in   a   new  location. 


Belding-Corticelli 

Invade  Oakville 

Cars  and  Flivvers  Transport  Gay  Throng 

to   Happy   Picnic  Ground   Where 

Beauty  Displays  Considerable 

Brawn 

Six  automobiles  and  five  "Fords," 
leaded  with  ".embers  of  the  Toronto  sales 
and  office  staff  of  Belding-Paul  Corti- 
eelli  Limited,  wended  their  way  to  Oak- 
\ille  on  Saturday.  June  26,  to  treat  the 
natives  to  one  of  the  liveliest  picnics 
they  had  ever  witnessed  since  Hector 
was  a  pup. 

The  weather  was  fine  as  'silk"  and 
the  programme  of  sports  was  "reeled" 
off  in  a  most  successful  way. 

The  first  part  of  the  programme  con- 
sisted of  thi  usual  competition  races. 
The  envelope  and  ladies'  balloon  race 
caused  much  merriment,  as  also  did  the 
ladies'  ball   game. 

The  ladies'  tug-of-war  went  to  prove 
that  looks  are  sometimes  deceiving,  and 
the  winning  side  (the  unmarried  ladies) 
were  made  happy  with  long-expected 
diamond  solitaires,  presented  by  Mr.  W. 
P.  MacDougpli,  sales  manager. 

A  well-contested  ball  game  was  won 
by  the  To"onto  office  team  versus  the 
Toronto  travellers.  While  the  game  fail- 
ed to  show  any  immediate  rivals  to 
'  Babe"  Ruth  or  Russell  Blackbnrnc,  it 
provided  much  excitement  although  the 
aftermath  to  some  of  the  old  boys  was 
somewhat  stiffening. 

By  this  time  all  appetites  were  tuned 
to  the  highest  pitch  and  everyone  par- 
ticipated in  a  tasty  supper.  ' 

Following  supper  a  short  impromptu 
dance  was  staged,  and  winners  of  var- 
ious events  were  announced  by  Mr.  R.  H. 
Kayser,  Toronto  office  manager,  and 
prizes  presented  by  Mr.  C.  A.  Reynolds, 
general  manager,  which  concluded  a  very 
pleasant  .mting. 
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Four  Favorites  in  Wool 

Velours,  Duvetyns,  Gabardines  and  Tricotines  tor  Suitings — Cheviots  and  Mixed  Checks  and 

Stripes  Among  the  Novelty  Coatings     Gray,  Brown,  Black  Chosen  for  Street  and 

Day   Time  Wear — Black  and  White  Favored  With  Brilliant  (Grounds — 

Blues  to  be  Seen  When  Snow  Flies. 


FIR  shades  will  rule  in  colors  foi- 
st reel  costumes  and  day-time  at- 
tire this  season.  Gray,  tan, 
brown  and  black — this  is  the  group 
sponsored   by    the    powers    that    be    in 

For  evening  wear  the  story  is  writ- 
ten in  another  language:  Turquoise, 
emerald,  Chinese  blues,  Egyptian  blues, 
pinks  and  faded  reds  and  rich,  dull  pur- 
are  among  the  chosen  favorites, 
while  a  novelty  is  effected  this  year  in 
combining  a  vivid   shade  with  a  neutral. 

For    Day-Time    Wear 

The  wool  fabrics  that  are  to  lead  for 
day-time  costumes  include  gabardines, 
tricotines,  duvetyns,  broadcloths,  serges, 
Jersey  cloths  and  wool  novelties,  includ- 
ing poplins,  vtlour  de  laine,  and  the 
new  Crepe  Formosa,  a  handsome  new 
woollen  dress  fabric  that  will  appear  in 
brighter  colors  as  well  as  in  the  accept- 
ed fur  shades. 

One  Toronto  wholesaler  stated  that 
gabardines  and  velours  were  to  enjoy 
a  very  .good  vogue,  due,  of  course,  to 
their  splendid  wearing  qualities,  hand- 
some appearance  and  particular  suita- 
bility to  this  climate.  These  materials 
will  all  sell  at  advanced  prices  over  last 
season's  figrures,  and  will  be  seen  in 
Hit  fur  and  leather  shades  and  in  hand- 
some tones  of  blue  and  terra  for  cer- 
tain types  of  wranpv  coats  when  fur  is 
used  for  trimming. 

"Seventy-five,  per  cent,  of  our  season's 
business  has  been  in  tricotines,"  stated 
a  buyer  for  one  of  the  oldest  wholesale 
houses  in  Toronto.  "There  is  a  stronger 
demand  than  ever,  and  tricotine  leads  our 
dress  fabrics  as  a  seller  still."  Trico- 
tines in  the  standard  shades  are  followed 
closely  by  Jersey  cloth,  and  by  Exhibi- 
tion time  this  house  will  have  shipped 
lar^e  stocks  of  serpes  and  gabardines  as 
well,  for  which  they  anticipate  a  huge 
demand. 

Fine  broadcloths  are  promised  a  good 
run,  and  of  course  ;;'l  the  velour-finished 
materials  which  make  up  so  handsomely 
into  one-piece  costumes,  and  long  coats 
for  which  a  renewed  vopue  is  promised 
this  Autumn. 

Pastels    and    Stripes 

The    novelty    woollen    materials    from 
France    present    a    most    interesting   fea- 
ture, while  the  English  wool  skirtings  in 
pastel    stripes,    described    in    the    March 
of  Dry  Goods  Review  have  also  ar- 


WOOI.  FABRICS— SOMBRE 
SHADES 

Novelties  have  been  manufac- 
tured but  the  need  for  standard 
lines  has  limited  the  extreme  vaga- 
ries. 

The  demand  is  for  wool  velours, 
duvetyns,  gabardines  and  trico- 
tines  in   suitings. 

There  is  a  revival  for  fine  broad- 
cloths for  dressy  wear- 

Jerseys  are  to  enjoy  a  new  lease 
of  popular  favor,  while  serges  are 
to  be  very  smart. 

Homespuns  and  loosely  woven 
fabrics  are  to  be   emphasized. 

Stripes  lead  in  novelties,  and 
checks  and  plaids  have  splendid 
showing. 

Enormous  checks  and  plaids  in 
cheviots  and  duvetyns,  as  well  as 
rather  vivid  one-toned  fabrics  are 
used  for  separate  coats. 

All  shades  of  gray,  brown  and 
tan,  black  and  navy,  and  combina- 
tions in  two  shades  of  one  color 
are    to    be    seen. 


rived  and  are  very  lovely.  The  demand 
for  these  newer,  softer-toned  materials 
is  very  noticeable,  and  although  stripes 
and  plaids  of  all  kinds  are  being  sent  out 
by  British  and  French  makers  there  are 
no  loud  color  treatments  shown.  Camel's 
hair  mixtures,  bures,  wool  velours  and 
duvetyns  in  plain  colors  and  fancy 
stripes  figure  prominently.  Although 
there  are  many  lovely  plaids  and  check 
designs  shown,  the  preference  is  to  be 
for  stripes.  Stripes  are  no  longer  just 
stripes  either — they  are  noteworthy  in- 
novations, for  sometimes  they  are  floral 
or  figured  in  irregular  lines.  Sometimes 
they  are  machine  made  to  look  like 
strings  of  beads  and  sometimes  they  are 
grouped  in  several  different  widths  in  as 
many  colors  on   interesting  grounds. 

The  striped  velours'  de  laine  illus- 
trates one  novelty  in  charming  fashion. 
There  are  six  stripes — three  wide,  three 
narrow — and  these  are  placed  four  in- 
ches apart.  The  stripes  are  in  two  col- 
ors, contrasting  to  the  ground.  For  in- 
stance, a  navy  blue  ground  is  shown 
striped  in  gray  and  in  li^ht  blue.  There 
is  a  tendency  for  stripes  or  checks  or 
just  odd  stitched  designs  in  black  and 
white  on  the  more  vivid  grounds,  while 
brocades  in  wool  are  considered  very 
smart  indeed  and  are  shown  in  cheviots 


and  velours.  Heavy  serges  are  fre- 
quently striped  at  wide  intervals  and 
pray  or  beipe  duvetyns  are  fond  of  ob- 
long checks  instead  of  squares. 

Prices  Advance 

Prices  on  all  these  materials  of  staple 
character  are  quoted  at  considerable  ad- 
vances. One  material  for  which  12 
shillings  a  yard  was  paid  six  months 
ago  is  now  quoted  at  15  shillings.  Labor 
is  responsible  for  759r  of  the  increase. 
The  novelties  in  wool  will  sell  as  high 
as  $15  and  $20  a  yard,  and  this  is  not  re- 
markable when  Dry  Goods  Review  saw 
the  wholesale  price  on  a  piece  of  duve- 
tyn  marked  $10.50. 


The  Cotton  Crop 

No     Improvement     Over     Last     Year — 

Acute  Shortage  of  Labor — Supply 

at  Lowest  Point  in  History 

According  to  present  indications,  says 
a  New  York  report,  the  cotton  crop  will 
not  be  any  better  than  last  year.  Ex- 
cessive rains  in  the  Southeastern  States 
have  necessitated  a  great  deal  of  re- 
planting, although  in  Texas  it  is  believed 
that  they  have  improved  the  crop.  Some 
decline  in  the  British  and  general  Euro- 
pean demand  for  cotton  has  been  noticed 
recently,  the  disinclination  to  buy  being 
accentuated  by  the  depreciation  of  their 
exchanges.  On  the  continent,  some  mer- 
chants are  seeking  to  cancel  their  cotton 
shipments  due  for  delivery  next  Fall. 
The  production  here  is  suffering  from  an 
acute  shortage  of  labor,  and  while  some 
advocate  a  large  increase  in  acreage, 
others  fear  that  there  are  not  enough 
laborers  to  care  for  the  plant  during  its 
growing  period,  especially  if  the  heavy 
rains  cause  an  unusual  growth  of  grass. 
According  to  the  United  States  census 
bureau,  the  supply  of  raw  cotton  is  at 
the  lowest  point  in  history.  It  is  esti- 
mated that  in  all  the  markets  of  the 
world,  the  total  supply  of  American  cot- 
ton is  about  4,000,000  bales,  of  which 
nearly  one-third  cannot  be  used  for  spin- 
ning. A  resolution  was  recently  passed 
by  Congress  requesting  American  con- 
suls to  co-operate  with  governmental 
departments  in  order  to  determine  how 
much  cotton  will  be  needed  by  manufac- 
turers abroad  before  the  1920  crop  be- 
comes available. 
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WHOLESALE  GENERAL  DRY  GOODS,  WOOLLENS,  CARPETS, 
HOSIERY,  UNDERWEAR,  GLOVES,  SMALLWARES, 

MEN'S  FURNISHINGS,  and  WORK  CLOTHING, 
"HER  LADYSHIP"  READY-TO-WEAR  GARMENTS. 
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LIST  OF  ARTICLES 


THE  following  is  a  list  of  the  articles  handled  in  the  dry  goods 
trade  that  are  subject  to  the  tax  under  the  new  budget.  Men's 
and  women's  wear  are  included.  The  list  which  is  based  on 
provisions  of  the  Resolutions  affecting  the  special  War  Revenue 
Act,  1915,  introduced  into  Parliament  on  June  16th,  1920,  and 
effective  from  June  17th  inclusive,  is  arranged  alphabetically  for 
the  convenience  of  the  readers  of  Dry  Goods  Review  and  their 
customers.    The  budget  is  further  discussed  elsewhere  in  this  issue. 

ARTICLE  TAX 

BATH    OR    LOUNGING    ROUES— 10%  total  amounl 

B  \  I'M  INC     SUITS '*'' '  total  amount 

BLOOMERS-  In  excess  of  $5  each 10''  total  amounl 

BLOUSES— In   excess   of  $12   each 1095  total  amount 

BOOTS— Of  any  material   in   excess  of  $9  a   pair 159<     on    amount 

over  $i) 

BONNETS— Women's   and   misses'   in   excess   of   812 10%  total  amount 

BR  ISSIERES— In  excess   oi    55.00 10''  totalamount 

CAPS— Except  fur  caps,  wholly  or- partly  lined   with  fur,   men's  and 

boys'  in   excess  of  $3.00 10*  total  amount 

CAPS     Chiefly  fur  in  excess  of  $15  each 10*  totalamount 

CARPETS  AND  RUGS— In  excess  of  $fi  per  lineal  yard  of  27  inches 

in    width     10"'     on    amount 

over  $6 

CHEMISES— In  excess  of  $5  1(l''  totalamount 

CHINAWARE    AND    ("ROCKERY— Of    expensive     makes     such     as 

"Crown   Derby,"  "Lemoges,"  "Caalport,"  "Wedgewood,"  etc.  1595  totalamount 

CLOCKS— In    excess    of    $10 10",  total  amount 

CI  OTHING— Consisting  of  coats,  vests  and  pants,  or  coat  and  pants, 

men's    and    boys     15*     on    amount 

over  $45 

CLOTHING— Consisting    of   coats,    vest    and    pants    if    made    to    the 
order  and  measure  of  each  individual  customer  by  a  merchant 

tailor  or  journeyman  tailor  in  his  employ 15$     on    amount 

over  $60 

CO  VIS Chiefly   fur   including   repairs,   in    excess   of   $200    109<  totalamount 

COATS Men'<*    and    hoys'    sold    separately    (not    including    leather 

'coats    lined    with     sheepskin)     1595     on    amount 

over  $2o 

CO  \TS— Women's  and  misses',  sold  separately  from  suits  except  silk  1595     on    amount 

over  $35 

(01  I  \RS    \M)  COLLARETTES  OE  LACE— And  all  manufactun 

of  lace  in  excess  of  $2  per  article 10' <  tota  amount 

COMBINATIONS   (underwear)— In  excess  cf  $8   per  garment 10'/  tota   amount 

CORSETS— In  excess  of  $5  pair JO''  tota  amount 

CORSET  COVERS— In  excess     of  $5 10' <  tota  amount 

CI  RTAINS— In  excess  of  $7.50  each 10',  tota  amount 

DEPOSIT    WARE— Gold    or    silver 10' '  total  amount 

DRESSES— Women's   and    Misses'  except    silk !■''<     on   amount 

over  $45 

DRESSES— Silk,    women's    and    misses'    10' ',  total   amount 

EMBROIDERIES— Of   silk   or   artificial   silk 10%  total  amount 

..  .  NS 10'/  total  amount 

FITTED  TRAVELLING  BAGS^-In  excess   of  $25 W>  totalamount 

FOUNTAIN    PENS— In    excess    of    $5    each .....20%  total  amounl 

FURNITURE— Antique,    carved    ebony      lacquered      or      teakwood, 

finished  with  ornamental  or  expensive  inlays  or  hand-painted  1595  total  amount 
FI   RNITUPE— Specially    made    tables    for   games,    fancy    pieces    made 

of  costly  wood  such  as  liquor  cabinets,  smoking  cabinets,  tea 

wagons,  fen  destals,  piano  lamps,  work  tables,  etc..  .1.-',  tota  amoun 

GLOVES— Except   fur  ii  $3  a   pair 09j  tota  amoun 

GLOVES— Chieflv  fur  in  excess   of  $15  a  pair ...1075  totalamount 

GOLD  OR  SILVER   PLATED    VRTICLES— For  household  or  office 

use    nor    otherwise    provided    for ■ 0%  tota  amoun 

RAND-B\GS    WD  SHOPPING  BAGS— In  excess  of  $6  each.    ...    I09j  tota   amount 

HATS      Women's    and    misses'    in    execs-    of    $12 [095   tota    amount 

HOSE— Silk  or  artificial  silk,  women's  or  misses'  m  excess  of  $2  pr.  10  -  total  amount 
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HOSE — Silk  or  artificial  silk,  women's  or  misses'  in  excess  of  $12  pr.  1094  total  amount 

HOUSE    JACKETS— 10' i  total  amount 

HUNTING    GARMENTS— 20',;  total  amount 

IVORY  HANDLED  CUTLERY— 1094  total  amount 

JEWELRY — Real    or    imitation,    value    under    $5 1094  total  amount 

JEWELRY — Real    or   imitation,   value    over   $5 20'/  total  amount 

KIMON AS— In    excess    of    $12 10'/,  total  amount 

LACE  AND   BRAID— In  excess  cf  50  cents   per   yard 10V,  total  amount 

LIVERIES—     10';  total  amount 

LIVERY   BOOTS   AND   SHOES—    1094  total  amount 

LOUNGE    ROBES—    10",  total  amount 

MUFFS  AND  NECKPIECES— Chiefly  fur  in  excess  of  $35 109c  total  amount 

NECKTIES  AND  NECKWEAR— Men's  and  boys',  in  excess  of  $1  50  10',',  total  amount 

NIGHTGOWNS— In  excess  of  $3   each 10' ,  total  amount 

NIGHTSHIRTS— In    excess    of    $3    each 10',',  total  amount 

NECKWEAR — Women's,  of  lace,  in  excess  of  $2  each   10'/,  total  amount 

OPERA  CLOAKS—   10',,  total  amour.: 

OVERCOATS — Men's,    boys',    women's,    misses' 1594     on    amount 

over  $50 

PAR ASOLS— In  excess  of  $4 10' „  total  amount 

PETTICOATS— In    excess    of    $12 10' \  total  amount 

*  PUMPS—    1594     on    amount 

over  $9 

PURSES  AND   POCKET    BOOKS— In   excess   of   *2   each 10',  total  amount 

PYJAMAS— In  excess  of  $5   pair    10'',  total  amount 

POCKET    KNIVES— Gold    or    silver    handled 2094  total  amount 

PENCILS — Gold  or  silver-handled    20'  '<  total  amount 

RIBBONS — Of  all  kinds  and  materials  except  typewriter   ribbons  in 

excess  of  50  cents   per   yard 10',^  total  amount 

RIDING    HABITS—    2094  total  amount 

.ROBES  AND  RUGS— Chiefly  fur,  value  in  excess  of  $50 10'',  total  amount 

RUGS,   ORIENTAI 1594  total  amount 

SCARFS— Men's   in   excess   of  $1.50 10',  total  amount 

SHIRTS— Men's    in    excess    of   $3.00 10'  ,  total  amount 

SHOPPING   BAGS— In  excess  of  $6.00 10  w  total  amount 

SILKS  AND  ARTIFICIAL  SILK  FABRICS— In  excess  of  $2  yard. .1094  total  amount 
SILK    CLOTHING — Including-    artificial    silk   clothing    not    elsewhere 

specified 10',  total  amount 

SKIRTS — Separate  from  dresses  except  silk 15'  '<     on    amount 

over  $15 

SKATES— In   excess   of   $2.00    pair 1094  total  amount 

SPORTING  GOODS— In  excess  of  50  cents  each 1094  total  amount 

STOCKINGS— See    Hose    10',',  total  amount 

SUITS — Women's  and  misses'  except  silk 1394     on    amount 

over  StiO 

SUNSHADES— In    excess    of    $4 10' ,  total  amount 

SWEATERS    AND    SWEATER    COATS— 15' ,     on    amount 

over  $15 

SUIT  CASES— In  excess  of  $25  each 10V,  total  amount 

TAPESTRY    CURTAINS— In    excess    of    S7.50    each    10'  <  total  amount 

TRAVELLING   BAGS   AND   CASES    FITTED— In  excess   of   $25.  .  iu' ,  total  amount 

TOILETTE   WARE— Gold,    silver   and    genuine    ivory 20' ;  total  amount 

TOILETTE    WARE — Imitation    ivory    and    ebonv    ware 10' ',  total  amount 

UMBRELLAS,    PARASOLS    AND    SUNSHADES— In    excess    of   $4 

each     10'  '<  total  amount 

UNDERSKIRTS— In   excess   of   $12   each 1094  total  amount 

UNDERWEAR — Separate  garments  in  excess  of  $4  each 1U%  total  amount 

.UNDERWEAR — Combinations    in    excess    of   $8    a    garment 10' ,  total  amount 

VALISES— In    excess    of    $25 10'',  total  amount 

VELVETS.  VELVETEENS  and   PLUSH— In  excess  of  $2  a  yard.. 1094  total  amount 

WAISTS — Women's  and   misses'   in   excess   of  $12   each 10',  total  amount 

WAIST-COATS,   SEPARATE— In   excess   of  $5   each i5',     on    amount 

over  $5 
WALKING    STICKS—    10'-;  total  amount 

*Not  including-  shoes  or  appliances  made  to  order  for  persons  having  a  crippled 
or  deformed  foot  or  ankle  or  to  top  boots  not  less  than  10  inches  in  height  such  as  are 
used  in  lumbering-  camps,  mining  or  fishing  industries  or  to  river  driving-  boots. 

+On  articles  or  clothing,  the  selling  price  of  materials  and  cost  of  manufacture  when 
sold  separately  are  to  be  combined  when  determining  selling-  price. 

Donations  of  clothing  for  charitable  purposes  are  not  subject  to  tax. 
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—LETTER  ORDER  DEPARTMENT— 

ALWAYS  AT  YOUR  SERVICE 

FOR  CAREFUL  AND  PROMPT  EXECUTION  OF  ORDERS. 
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Lack  of  Action  Creates  Feeling 

French  Treaty  Ceases  to  Exist  and  French  Manufacturers  Protest  in  Vain— Beautiful  Cotton 
Fabrics  Arrive  for  Spring,  1921,  But  Who  is  to  Blame  For  the  Very  High  Prices? 

— Protest  Believed  to  be  Fruitless. 


HIGH  prices  may  come — and  no 
one  denies  that  they  have  with 
a  vengeance,  and  some  day  they 
may  go — but  the  manufacture  of  dainty 
and  more  beautiful  fabrics  for  Milady's 
dress  will  go  on  forever!  Just  now  when 
the  whole  world  is  wondering  how  it  is 
going  to  gather  together  enough  of  its 
pennies  with  which  to  buy  its  winter 
wardrobe,  the  makers  of  fine  cotton 
fabrics  are  arranging  a  group  of  irresis- 
tible voiles  and  fancy  cottons  for  the 
spring  trade  of  1921.  Dry  Goods  Re- 
view had  a  peep  at  the  samples  of  these 
beautiful  fabrics  just  after  they  arrived 
at  the  Canadian  office  this  month,  and 
here  once  more  was  the  proof  that  in 
spite  of  labor  conditions,  the  high  cost 
of  raw  materials,  the  shortage,  and  the 
lingering  heel-prints  of  the  Hun,  the 
people  of  France  intend  that  their  re- 
putation as  the  weavers  of  high-class 
materials  shall  never  suffer.  These  are 
only  a  few  of  the  obstacles  in  the  way 
of  the  French  fabric  industries.  The 
French  treaty  is  no  longer  in  effect,  and 
the  French  manufacturers  are  therefore 
subject  to  the  general  tariff  and  are 
obliged  to  compete  in  the  Canadian  mar- 
ket on  the  same  grounds  as  the  United 
States  makers  who  have  the  advantage 
of  a  high  rate  of  exchange,  fewer  trans- 
portation difficulties,  and  easier  access 
to  raw  materials  at  very  much  lower 
prices. 

"We  do  not  feel  that  it  is  fair  for 
France  to  export  silks  to  Canada  at  a 
higher  rate  than  the  Swiss  or  Italians 
are  obliged  to  pay,  and  we  have  applied 
to  the  authorities  in  England  and  France, 
but  apparently  we  are  to  get  no  relief," 
stated  the  representative  of  a  big  French 
house  in  Toronto,  a  few  days  ago. 

"Some  say  we  have  been  severely  dealt 
with  as  a  result  of  French  Government 
closing  down  so  tight  on  imports  from 
Canada  and  other  countries  a  few  months 
ago,  but  we  could  not  help  ourselves, 
the  exchange  was  so  low,  and  we  had  no 
choice  in  the  matter  if  we  were  ever  to 
keep  up." 

The  French  people  are  undoubtedly  in 
a  very  difficult  position.  The  normal  par 
value  of  the  French  coin  is  5  francs  16 
centimes  on  the  Canadian  dollar.  A  few 
year  ago  the  dollar  was  worth  19  francs. 
To-day  it  is  back  at  about  10  frs.  15  c. 
If  a  French  silk,  valued  at  20  francs  a 
yard,  is  exported  to  Canada,  30  per  cent, 
must  now  be  paid,  that  is  6  francs.  This 
means  that  58  cents  must  be  paid  on 
the  dollar,  which  is  equivalent  to  $1.16 
at  the  normal  value. 

In  view  of  the  adverse  exchange  the 
French  firms  doing  business  in  Canada 


COTTONS  FOR  SPRING 
Voiles,  organdies  and  ratines 
lead  for  1921  Spring  modes.  France 
turning  out  high  class  designs  in 
Spring  cotton  novelties.  Large 
figures  and  conventional  designs 
both  featured.  Bright  colors  per- 
mitted in  wool  and  silk  embroid- 
ered motifs.  Scraped  ratines  pre- 
sent new  feature.  Brocade  figures 
on  voiles  are  in  brush,  crash  and 
silk.  Stripes  and  dots  on  white 
and  ecru   grounds  are  effective. 


feel  that  they  are  up  against  a  very 
grave  situation  in  being  obliged  to  pay 
the  same  tariff  as  the  manufacturers 
located  just  across  the  Canadian  border. 
"Our  goods  are  high  class,  too,  are 
recognized  as  a  very  superior  quality, 
and  it  is  going  to  be  very  hard  to  sell 
our  high-priced  lines  in  Canada  under 
existing  conditions,  for  after  all  the  con- 
sumer will  have  to  pay  the  price  made 
necessary  by  the  failure  of  the  Govern- 
ment to  act,"  declared  one  wholesaler 
discussing  the  matter. 

Voiles.    Organdies,   Ratines 

But  whether  or  not  anything  will  be 
done  to  make  things  easier  for  the  firms 
in  France  wishing  to  do  business  in  Can- 
ada, those  firms  promise  to  send  fabrics 
of  just  as  high  quality,  if  not  superior 
to  those  received  before  (and  prices  will 
jump  accordingly!)-  The  collections  of 
cotton  novelties  for  next  spring  leave  no 
doubt  as  to  this  point.  They  include 
voiles,  organdies,  Examines  and  Ratines 
of  the  very  latest  weaves  and  figured 
designs.  The  prints,  too,  are  lovelier 
than    ever    and    next    month    Di*y    Goods 


Review  will   show  some  of  the  prettiest 
lines   described   herewith. 

Brushed    Ratines 

The  newest  innovation  in  Ratines  is 
the  brushed  or  scraped  surface.  These 
loosely  woven  surfaces  when  submitted 
to  a  certain  process  come  together  and 
give  the  appearance  of  a  very  fine  duve- 
tyn.  These  brushed  Ratines  as  well  as 
the  untreated  weaves  are  shown  in  a 
splendid  range  of  soft  and  vivid  hues  for 
spring  and  summer,  and  will  likely  re- 
tail at  about  $2.50  or  $2.75  per  yard. 
Etamine  is  the  name  of  a  very  service- 
able cotton  fabric  designed  for  frock 
summer  dresses.  This  material  is  the 
closest  thing  to  a  voile,  having  a  little 
more   even  weave. 

Brocaded    Voiles    Lovely 

Among  the  loveliest  novelties  in  this 
particular  collection  were  the  brocaded 
voiles  which  will  sell  to  the  retailers  at 
prices  ranging  from  $3  to  $4.50  a  yard. 
These  brocades  are  done  in  beautiful 
color  combinations  on  plain  backgrounds 
and  are  woven  on  hand  looms,  a  very 
expensive    process. 

The  figm-es  are  in  crash,  brush  and 
silk  embroidered  effects  and  combine 
several  very  clever  colors  on  grounds 
of  Dutch  blue,  rose,  maize  and  white  as 
well  as  beige.  Fancy  striped  voiles,  and 
dotted  Swiss  designs  are  very  smart,  one 
new  pattern  introducing  a  beige  dot  on 
white.  Other  combinations  include  black 
on  blue  and  black  on  rose.  These  dotted 
and  striped  voiles — which,  by  the  way, 
frequently  combine  the  two  designs — 
leave  the  wholesalers'  shelves  for  prices 
ranging  from  $1.25  to  $1.75.  Very  smart 
indeed  are  the  Etamines  in  fancy  back- 
grounds, lovely  self-toned  leaf  and  con- 
ventional designs  are  worked  out  in  ad- 
dition to  smart  embroidered  motifs  in 
Oriental  designs,  Japanese,  Chinese  and 
Dutch  characters.  Black,  green,  gold 
and  rose;  helio,  green,  yellow  and  blue; 
blue,  mauve  and  yellow;  and  blue,  rose 
and  brown  are  among  the  smart  combin- 
ations in  these  figured  effects  which  will 
make  up  into  delightful  little  frocks  for 
the  summer  holiday  wardrobe  a  year 
hence.  And  according  to  the  best 
sources  of  information  these  materials 
will  be  bought  at  prices  just  as  high,  and 
in  some  cases  higher  than  those  charged 
for  similar  fabrics  this  year.  This  can 
be  understood  when  it  is  considered  that 
with  the  failure  to  maintain  the  French 
Treaty  after  this  June,  the  tariff  on  em- 
broidered cottons  (white)  was  raised 
from  17  V2  to  20  per  cent.,  and  on  colored 
embroidered  cottons  from  25  per  cent, 
to  35  per  cent. 
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Hamm  &  Riley  Silk  Company 

LIMITED 


55  Bay  St. 


Toronto 


Now  Showing  Fall  and  Winter  Lines 


Newest 
effects 

in 

all  the 

Season's 

Smart 

Shades 


of 

CHARMEUSE 

SATINS 

DUCHESSE 

TRICOTINE 

CREPE  DE  CHINE 

SILK  JERSEYS 

MESSALINES 

PONGEES 
GEORGETTES 

TAFFETAS 
HABUTAI,  etc. 


Our 

Slogan 

is 


RELIABLE 
SILKS 


Splendid 

Quality 

to 

give 

Service 

and 

Satisfaction 


We 

Specialize 
in 

BROAD 
SILKS 
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The  woman  who 

Is  She  Your 


WOMEN  in  larger  numbers  than  ever 
are  making  their  own  clothes,  par- 
ticularly dresses.  Each  of  your  former 
customers  who  makes  a  dress  means  a 
ready-to-wear  sale  lost.     But  don't  lose 

V'kARS  of  specialization  in  the  merchandising  of  silk  means 
-*■  that  you  can  rely  on  us  to  give   all    the  newest  fabrics  that 
will  sell  and  only  those  that  will  sell. 

We  have  at  present 


Silks  for  Fall 

All  Silk  Satin  Charmeuse 

Messalines 

Paillettes 

Duchess  Satins 

In 

dignified 

weaves  and 

colors  for 

French  Georgettes 

Colored  and  Black  Taffetas 

Poplins 

Habutais  (colored) 

street  and 
afternoon 
wear. 

Fverything  in  Japanese  Silks — color  assortment  up  to  the  minute. 
Wonderful  selection  in  assortment  of  Striped  Habutai  Shirting  and 
H louse  Silks. 

Novelty  lining  Satins. 

Brocades. 

European  fancies. 

We  have  them  all ! 

No  orders  too  large — no  orders  too  small. 

We  want  them  all ! 


SILKS    LIMITED 

100   WELLINGTON  ST.   WEST,  TORONTO 

McDermott  and   Arthur  Streets,  Winnipeg 
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MAKES    HER   OWN 

Customer  ? 


that  good  customer.  Get  her  business  in 
another  department  by  showing  the  latest 
and  best  in  dress  materials.  The  double 
service  of  two  members  of  the  same  family 
is  the  answer. 


THOUGH  the  youngest  member  of  a  famous  family,  Dress  Fabrics 
Limited  is  imbued  with  that  same  spirit  of  co-operation  that  has  made 
the  family  famous.  It  is  our  service  to  supply,  at  the  best  possible  prices, 
all  that  is  desirable  in  wool  fabrics. 


We  have  in  stock  the  Season's  latest  shades  in  the  following: — 


Botany  Tricotines 
Gabardines  and  Serges 
Hairline  Serges 
Poiret  Twills 
Colored  Check  Suitings 
Wool  Jersey  Suitings 


Tweed  Suitings 
Velour  Coatings 
Silvertones 
Heather  Jersey  and 
Cheviot  or  Blanket 
Coatings 


Tartans 
Plaids 

Shepherd  Checks 
Novelty  Dress  Goods 
for  children's  wear 


Along  with  a  complete  range  of 
Fancy  Mercerized,  Flowered  and  Twill  Linings 


DRESS   FABRICS 

LIMITED 

100  WELLINGTON  ST.   WEST,  TORONTO 


106  I)  R  E  8  8     F  A  M  R  I  C  S  Dry  Goods  Review 


If  you  are  looking  for  Novelties  in 
Silk  Fabrics,  plain  and  fancy 
weaves,  you  will  find  our  assort- 
ment  complete  and   priced  low 


The  well-known    'PINE    TREE"  silk  line 
consists  of  the  following: 

Crepe-de-Chine,  Wash  Satins, 

Crepe  Meteor,  Messahnes, 

Radium,  Black  and  Colored  Taffetas, 

Charmeuse,  Full  range  of  Novelty  Silks. 


Prices  all  based  on  the  new  low  price 
of  raw  silk- 


New  York  Sales  Rooms 

285  Fourth  Ave.,  (Ground   Floor) 

THE  PINE  TREE  SILK  MILLS   CO. 

Factory  :      Philadelphia 
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_SCHREIBER 

FABRICS 


£>     SCMREIBER 


,        SCHREIBER 


d 


hasoned  travelers,  wending  their  wcuj  to 

cooler  jonzs,  are  particularly  LnduLqent  to 

Jtandwartjersey  (iHoth, because  It  rebounds  from 

crumple, repels  dust  and  retains  its  chic  lines  of 

tailored  trimness  to  the  journey's  end 

wlim  yovLsiipulahSiandwartLfoa  discriminate  bdiuan  thi 
bist-fAwcMWskd  and  (lie.  rtst-poor  wool  Olic Standard  is 


JERSEY  CLOTH 


BE  SURE  TO  BUY  DRESSES,  SUITSJAND  SKIRTS  FROM  MANU- 


FACTURERS BWHO     USE  5  fjRUDOLPH      SCI  I  RFIBER'S_JERSEY_ 
CLOTH  [AND]  YOU'RE   SURE  OF    FASHIONABLE    PATRONAGE. 

RUDOLPH  SCHREIBER 


11  "f-0  CJ&roadwaif  ^Veiu  Uorli^ 


:-?^, 
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and 

Associated  Garment  Manufacturers 

invite  you  to  attend  the 

FALL  FASHION  SHOW 

at 

Ritz-Carlton  Hotel 

August  24,  25,  26  and  27,  1920 

IOR  five  years  Cloak  and  Suit  Buyers  of 
Department  Stores  and  Specialty  Shops 
have  looked  forward  to  this  Exhibition  as 
the  most  important  style  event  of  the  season. 

Nearly  one  hundred  of  New  York's  foremost 
manufacturers  will  exhibit  in  Competition  the 
newest  and  the  most  original  models  from  their 
fall  line. 

Garment  and  Millinery  Buyers  are  invited  to 
view  this  exclusive  exhibit — the  forecast  of  the 
season's  "best  sellers"  in  Wraps,  Coats,  Suits, 
Gowns,  etc. 

There  will  also  be  exhibited  the  latest  creations 
of  the  leading  American  Dressmakers. 

Arrange  your  plans  to  be  in  New  York  at  the 
time  of  the  Fashion  Show.  Admission  by  card 
only — apply  to-day  to 

"Exhibition  Manager" 

SIDNEY  BLUMENTHAL  &  CO.  Inc. 

395-401  Fourth  Ave.,  New  York  City 


Dry  Goods  Review 


DRESS    FABRICS 


109 


Crepe  Caress 


c5#  Satin    Crepe 


\ 


Crepe  Caress 

A  Satin  Crepe 

Penikees  Silk  Duvetyn 

Penikees  Crepe  Meteor 

Penikees  Charmense 

are  the  weaves  most  in 
vogue  for  Fall.  Among  the 
other  Penikees  Silks  are: 

Penikees  Crepe  de  Chines, 
Penikees  Satins,  Penikees 
Poplins,  Penikees  Georg- 
ettes, Penikees  Faille  de 
Soie,  and  the  following 
novelty    weaves: 

Chimerai,  Rhapsode, 
Cordelle,  Sylva-Spre, 
Sportussah,  and  Peni- 
kees Silk  and  Wool 
and    Printed   Novelties. 


TRADE    MARK 


Delightfully  soft  and  smooth,  with  a 
supple  texture  that  moulds  itself  ex- 
quisitely to  the  figure,  yet  woven  with  a 
firmness  and  evenness  that  commend  it  to 
every  user  of  silk  fabrics,  CREPE 
CARESS,  the  newest  member  of  the 
family  of  Penikees  Silks,  makes  its  debut. 

Its  admirable  draping  qualities  and  wide 
range  of  street  and  evening  shades  give  it 
first  place  among  silks  for  gowns,  blouses, 
and  handsome  skirts. 

CREPE  CARESS  and  the  other  Penikees 
Silks  will  be  advertised  to  your  women 
customers  through  large  space  in  the 
leading  fashion  magazines  and  the  Roto- 
gravure sections  of  the  country's  largest 
newspapers. 

CARL  SCHOEN 
SILK  CORPORATION 

260  Fourth  Avenue 
New  York 


S I LKS 
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Dress  Goods 
New  Fall  Fabrics,  Autumn  1920 


Include  the  following: 


COLORS 
Wool  Violata 
Calamar  Cord 
Talon  Taffeta 
Satin  Duchess 

Miranda  Fabric 
Wool  Broadcloth 


BLACKS 

Wool  Tricona 

Melrose 
Mona  Twill 

Cashmere 
Califa  Crepe 

Rosetta 
Jupiter  Cord 


In  addition  to  above  we  also  have:  All  Wool  Colored  Ottomans,  Fine 
French  Twill  Serges  in  all  colors,  Navy  Lustres,  Fancy  Plaids  for 
sport  skirts,  Costume  Tweed  Suitings  in  Heather  Mixtures,  Cream 
Serges  and  Gabardines,  Cream  Taffeta  and  Lustres,  Wool  Jersey. 
Gabardines,  Tricotines,  Serges,  Broadcloths  in  all  colors. 

These  various  lines  of  dress  goods  are  carried  in  stock 
but  we  advise  our  customers  to  place  orders  early.  Do 
not  count  on  repeats  as  these  lines  are  popular  and  the 
demand  will  be  large. 

GREENSHIELDS    LIMITED 

Everything  in  Dry  Goods 
VICTORIA  SQUARE  -  MONTREAL 
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Jtoucli 


DOITOUCJ 

TRADE    MARK 

SUITINGS 


A  fabric  which  fully  meets  every  require- 
ment of  an  economical  dress  material, 
with  no  loss  of  attractiveness. 

WOOLTOUCH  enables  every  woman 
to  economize  on  her  wardrobe  without 
sacrificing  smart  appearance.  For  every 
month  in  the  year  WOOLTOUCH  is 
suitable  for  home  and  street  wear. 

Merchants  know  that  materials  which  sell 
steadily  are  the  backbone  of  the  dress 
goods  department  —  and  the  most  profit- 
able. Have  a  complete  assortment  of  the 
new  WOOLTOUCH  designs  on  your 
shelves.  Prove  to  your  customers  that 
dress  economy  is  a  pleasure  when  WOOL- 
TOUCH  solves  the  problem. 

Now  is  the  best  time  to  place  your  orders 
for  Fall.  By  doing  so  you  protect  your 
stocks  against  uncertain  labor  and  trans- 
portation conditions. 


Bedford  Mills,  Inc. 


80-82  Leonard  St. 


New  York  City 
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Our  Spring 
Lines 

Plain  and  Sniped 

( )rgandies 

Fancy  Cotton 

Novelties 

Silk  Prints  on 
( Jeorgettes  and 

Chiffon 


Our  Staple 
Lines 

Sal  ins,  Crepe  de 
Chines,  (jeorgettes, 
Chiffons,  Ninons, 
Shirtings,  and 
Fancy  Silk  Novel- 
ties. 


Do  not  lose  any  time  in  placing  your 
orders  with  us  on  the  above  Spring 
line,  to  ensure  delivery,  as  all  our 
Fancy  Novelties  are  made  on  hand 
looms,  and,  therefore,  take  a  much 
longer  time  to  produce  than  the  staple 
lines. 

We  have  a  World  Wide  reputation  for 
our  Plain  and  Fancv  Silk  materials. 


PARIS 
LYONS 
TAR ARK 
MULHOUSE 
ALGER 


NEW  YORK 
LONDON 
BRUSSELS 
BUENOS AYRES 
HAVANA 
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Les  Successeurs  de 


Albert  Godde,   Bedin  &  Cie 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Bldg.,  Toronto 

Adelaide  3062 
E.  DESNOUX.  Canadian  Rep. 
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MALLINSON 

WHITE  SILKS 

for 

YACHTING  a„d  OUTING 

BIG   yachting    season    spells   a   big 
WHITE  SILK  season. 

The  coming  international  yacht 
race  will  make  this  the  greatest 
yachting  season  in  years. 

With  our  customary  fashion  foresight  we  are 
fully  prepared  to  help  you  meet  the  demand  that 
will  be  made  upon  you  for  WHITE  SILKS. 

The  Special  WHITE  SILKS  include: 

DEW-KIST  KUMSI-KUMSA 

RUFF-A-NUFF  PUSSY  WILLOW 

DELUXKNIT  DREAM  CREPE 

MOTORA 


These  silks    being    washable    are  not    affected 
by  spray  or  moisture. 

Samples  Upon  Request 

H.  R.  MALLINSON  &  COMPANY,  Inc. 

"The  National  Sitfe  of  International  Fame" 
New  York — Madison  Avenue — 31st  Street 
Chicago — 923  Postal  Telegraph  Building 
Montreal— 516  New  Birks  Building 
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Important  to  Buyers  of 

HIGH-CLASS  COTTON   FABRICS 


P! 


ease 


Note 


THE 


a 


FERSTRONG"  BRAND 

is  a  guarantee  of  the  Highest  Quality,  also  of  an 
absolute  uniformity  of  quality  in  all  repeat  business,  as 
all  the  FERSTRONG  Materials  are  made  out  of 
the  Finest  and  Purest  Cotton  the  World  can  Produce 

White  and  Dyed  Cambrics 

Also   the 

CREPE  -  DE  -  FERSTRONG 

the    BEST  Substitute  for  Crepe-de-Chine 

These  materials  are  unnvall*  d  for  making  up  Ladies'  and 
Childien's  underwear,  a'so  BLOUSES,  JUMPERS,  CAMISOLES 
and  all  hnds  of  Ladies' and  Children's  Dainty  Garments. 

Also     High -Class    Range    of    Longcloths. 

Write  I.)  I EKSTRONG  Dtpt.  for  ihe  names  of  our  Wholesale 
Agenls  ;   also     Frte   Paturns   and    full   information   on   writing  to 

FERSTRONG  Dept.  D.G.R.  Manchester,  England^ 
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'supasaydai1  finish 


"BEAU S AY DA,;  FINISH   &B>A 

Among  the  fabrics  famous  in  the  B.  D.  A.  roster 
of  accomplishment  none  stands  higher  than 
the  beautiful  "Supasayda"  and  "Beausayda." 

High  in  finish,  deep  in  dye,  individual  in  weave 
and  correct  in  weight  they  respond  to  any 
season's  styles  or  needs  in  dresses,  suits,  cos- 
tumes, skirts,  sport  jackets,  capes  and  wraps. 

Both  may  be  had  in  plain  shades  and  in 
exquisite  woven  figures  of  great  variety. 

Stock  these  fabrics  for  new  possibilities  in 
dress  fabric  retailing. 

THE  BRADFORD  DYERS'  ASSOCIATION,  Ltd. 

39  Well  Street,  Bradford  128,   129  Cheapside,  London 

6  Oxford  Street,   St.'Peter's  Square,   Manchester 
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A  SHORT  CUT  TO  SAVING 

In  every  K/)iiy|^lcj^  Collar  ycur  customer  effects  a  saving  of  3  cents  a  day  in 
laundry  bills  alone— PLUS  a  saving  of  the  price  of  SEVEN  OTHER 
COLLARS— known  as  "linen"  collars— for  one  K^K^K  will  outwear 
EIGHT  of  those.  Yet  the  cost  is  no  more  for  one  ft^j^fft  than  one  of 
the  "linen"  collars. 

Linen-like  in  appearance,  always  ready  on  a  moment's  notice,  a  |\!£!]r|Y,.£.c|\ 
Collar  is  the  apex  of  comfort  and  economy. 

All  the  popular  styles  are  found  in  the  K^JK^K    range— ONLY  ONE 
GRADE— and  that  the  BEST. 

MADE  IN  CANADA  BY 

THE  PARSONS  &  PARSONS  CANADIAN  CO. 


Est.  in  U.S.A.  1879 


HAMILTON,  CANADA 


Est.  in  Canada  1907 


Their  address 

may   be   in    the    Buyers' 
Market  Guide.    Why  not 
look  it  up  and  see? 

HAZELS  TEXTILES 


*3or  ALL  COUNTRIES 

WOOLLENS 
WORSTEDS  &  UNIONS 
SERGES.  TWEEDS,  GABARDINES 


&' 


LONDON.   LEEDS  &  GLASGOW 
Head  Of=Tice 
16  NILE  STREET. 

CITY    ROAD. 
LONDON.  N.L 
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Outlook  for  Fur  Dealers  Mueh  Brighter 

Period  of  Restraint  on  Part  of  Banks  Seems  to  be  Passing     Splendid  Indications  on  All  Sides 

Makers  Expect    P>i1-:  Season  Ahead     Styles  Arc  Handsome  and  of  Wide  Appeal — 
Wrappy  Effects  Will  Be  the  Craze  in  High  Priced  Garments 
—  Combinations  Good. 


TRADE   ■■■■  ws    'i    general    interest 
irdmg  fura  is  unusually  scarce 
mow    on  ace  'nit    of    the    un- 
certainty  Qi    Ihe    market.       \s    is 
has  been  a  tremendou 
m   th  ■  fur  market  during  the  ia  ; 
three  or  four  months,  not  on  account  ol 
ir<  u  .    of  money   or  a   lack  of  pur- 
chasers, but  purely  due  to  the  movement 
of  the  hanks  regarding  credit,  which  has 
I  e  effect   of  stopping  dialers  from 
purchasing,     and     manufacturers     from 
buying  raw    stock.      Of    late,    however, 
things  an    looking  much  brighter.    Can- 
ada  and   tiic    United    States     arc     both 
v     prosperous.      The     forthcoming 
crops  are  expected  to  surpass  those  of 
ous    seasons    and    therefore   in   the 
opinion   of  one  of  the  foremost   experts 
in  the  Canadian  fur  trade,  now  is  the  op- 
portune  time   to   buy.     Goods   are   going 
higher,    in    his    opinion,   but    no    drop    is 
anticipated  as  yet  in  the  price  of  labor, 
which   is,   of   course,   the   main   cause  of 
the  present  high  prices  for  finished  pro- 
ducts. 

Those  who  have  their  finger  on  the 
pulse  of  the  fur  trade  were  not  surprised 
at  the  trend  of  the  market  subsequent 
to  the  Canadian  fur  auction,  held  in 
Montreal  in  March  last.  The  prices 
reat  lied  there  naturally  had  an  appre- 
ciable effect  upon  the  auctions  held  in 
successive  months  in  \"o\v  York  and  St. 
Louis.  Small  dealers  in  the  States  who 
were  unfortunately  tempted  to  speculate 
too  heavily  were  caught  during  the  re- 
actionary period  following  the  sales,  and 
in  consequence  a  prolonged  lull  in  fur 
activities    has    resulted. 

Ry  reason  of  the  exercise  of  foresight 
and  coolness  by  both  manufacturers  and 
dealers  of  wide  experience  and  long- 
standing, any  general  trade  disturbance 
has  been  averted.  The  fur  industry  can 
very  well  do  without  the  speculator  and 
the  ill-informed  tyr<  among  its  ranks 
of  followers.  Of  course,  ;t  goes  without 
saying  that  such  reverses  as  these  re- 
el to  above  are,  for  the  most  part, 
transactions  upon  papery  No  matter 
what  the  result  financially  may  be,  the 
hemselves  remain  unaffected,  since 
by  actual  fact  very  little  of  the  raw- 
stock  .'hrn^ed  hands  last  Spring  during 
the  period  when  speculation  was  ram- 
pant The  break  came  at  the  right  time 
of  the  season,  and  those  in  a  prsition 
to  judge  conditions  throughout  the  con- 
tinent are  confident  that  prospects  are 
better  than  ever  as  reirards  the  Fall  and 
Wintc>  trade.  The  present  situation, 
they  aver,  is  only  a  temporary  condition, 
the  ultimate  result  will  lie  that  more  furs 
are  available  at  lower  prices  than  those 
of  last  year,  which  will  result  in  In- 
creased   sa'es    thouch    smaller    profits. 


A  Hood  in  Fur 


Nothing  could  he  newer  than  this  swagger  little  coat  for  early  Fall  wear.  It 
is  fashioned  of  seal  with  shawl  collar  in  squirrel.  The  sli'ivcs  are  in  one.  with 
an  unusual  hack,  which  ends  in  a  point  freighted  with  a  seal  hall  to  make  it  look 
very  much   like  a   hood.  Courtesy   of   Silver   Hrox.,    Montreal. 


Plenty  of  Good  Material 

Manufacturers  have  all  the  raw  ma- 
terial they  need  at  present  and  are 
therefore  in  a  position  to  pronounce  the 
final  judgment.  They  state  that  dealers 
will  have  practically  an  unlimited  assort- 
ment to  display  and  can  consenurntly 
invest  heavily  with  the  cert  linty  that 
little    or    nothing    will    remain    on    their 


hands.  The  ultimate  consumer,  also, 
will  get  better  \ai\ie  this  season.  For 
one  thing,  it  is  hoped  that  the  Canadian 
Commission  of  Conservation  will  short- 
ly take  stops  to  have  all  furs  known  by 
their  original  names,  which  will  be  of 
inestimable  benefit  to  the  purchaser. 
This  is  already  law  in  England  and  in 
certain  states  in  the  U.S.A.  It  is  to  he 
hoped  that  the   matter  will   not  be  fur- 
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ther  delayed  in  this  country.  Rabbit,  for 
instance,  is,  as  the  French  say,  "cap- 
able de  tout,"  and  masquerades  as  seal. 
Skunk,  also,  under  the  name  of  Alaska 
seal,  is  another  pitfall  to  unwary  buyers. 
Another  hoped-for  step  in  advance, 
which  has  already  received  consideration, 
is  a  proposed  exhibition  of  live  foxes, 
after  the  manner  of  dog  shows,  when 
fine  specimens  of  the  various  breeds  can 
be  shown  and  their  pedigrees  thoroughly 
established    and    registered. 

The  advantage  of  such  an  innovation 
will  be  immediately  apparent  to  those 
unfortunate  persons  who  have  invested 
in  good  faith  in  what  was  presumably 
true  bred  stock,  only  to  discover  that 
they  had  been  cruelly  deceived. 

The  Wording   That  Pays 

With  regard  to  the  effect  cf  the  luxury 
tax  upon  the  retail  trade,  one  leading 
manufacturer  stated  to  Dry  Goods  Re- 
view that  he  had  frequently  already 
noticed  good  results  from  a  little  device 
which  not  only  pleased  the  customer  but 
was  perfectly  legal!  He  explained  his 
idea  as  follows: 

A  woman  wishes  to  buy  a  high-priceid 
wrap,  let  us  say,  next  Fall.  She  en- 
quires the  price  and  is  told  $800.  She 
decides  upon  it,  but  suddenly  a  fear  en- 
ters her  mind:  "How  about  the  tax?" 
The  merchant  smilingly  tells  her  that 
vhere  is  no  extra  tax  on  the  garment, 
and  this  customer  in  nine  cases  out  of 
ten,  has  the  feeling  of  having  done  well 
to  secure  the  coat  of  her  desire  with  no 
extra  cost  attached.  But  on  the  con- 
trary tell  her  that  she  must  pay  an 
extra  $.r,0  or  $75,  and  she  will  very 
possibly  reluctantly  forego  the  wrap  of 
her  choice  for  a  cheaper  one.  The  point 
is,  that  the  only  price  mentioned  to  the 
customer  must  be  the  inclusive  one,  thus, 
she  will  be  pleased  with  the  arrangement, 
but  it  must  never  be  forgotten  by  the 
salesman  that  a  separate  sales  slip  or 
invoice  must  always  be  made  out  to  ac- 
company the  store's  monthly  returns. 
Thus  the  plan  works  both  ways. 

Fall    Style   Tendencies 

Turning  now  to  the  question  of  style 
tendencies  for  Fall,  there  are  several 
unmistakably  new  ideas  shown  this  sea- 
son. First  and  foremost  it  may  be  as- 
serted that  next  Winter  will  be  a  "wrap" 
and  not  a  coat  season,  so  far  as  the 
larger  garments  are  concerned.  Even 
in  our  more  rigorous  climate  this  par- 
ticular fancy  will  be  as  practical  and 
serviceable  and  fully  as  chic  as  will  the 
American  productions.  On  the  accom- 
panying pages  will  be  found  photographr, 
illustrating  the  very  newest  and  smart- 
est designs  in  these  wraps,  which  are 
developed  in  many  varieties  and  com- 
binations of  furs.  Their  chief  charac- 
teristics are  the  "cascade"  and  "butter- 
fly" effects,  attributable  to  the  cut  of 
lhc  sleeve,  and  the  combination  of  coat 
and  cape,  especially  noticeable  in  the 
back. 

Two  Furs  Combined 

These  are  authentic  Parisian  style 
touches.  Combinations  of  two  furs  are 
exceptionally  good,  such  as  sable  on  seal, 


Long  Wanted  Mode] 

An  exquisite  wrap  of  Kolinsky  and  Hudson  seal,  the 
back  forming  a  pretty  blouse  effect,  can  also  be  worn 
lose,  forming  a  cape  effect.  The  model  is  one  of  thi 
dressy  creations  that  is  promised  a  strong  vogue 
this  winter.  — Courtesy  the  Redmond  Co. 


mole  on  seal,  kolinsky  on  seal,  etc.  But 
in  the  shorter  sport  coats  the  favorite 
variation  is  a  wide  skirt  or  flounce  of 
the  same  fur  merely  running  in  another 
direction. 

There  are  many  bell  or  flaring  cuffs 
shown  on  all  styles  of  coats,  those  on  the 
dressier  wraps  ar?,  however,  usually 
banded  in  contrasting  skir.s  and  named 
"Mandarin."  These  roomy  cuffs  permit 
their  fair  wearer  to  cross  her  arms  snug- 
ly inside  iike  a  muff,  thus  wrapping  tha 
entire  coat  about  her  closely  and  accen- 
tuating the  particularly  charming  lines 
which  characterize  this  season's  models. 

Silk   Cord    Girdles    Appear 

Narrow  sash  belts  are  popular,  also 
cord  girdles,  but  in  any  case  the  con- 
vertible effect  is  by  far  the  most  popu- 
lar. All  coats  must  have  slits  at  the 
sides  in  order  that  their  girdles  may  be 
varied  from  front  to  back  as  their  wearer 
fancies.     Pockets   are   universally  popu- 


lar, for  which  most  women  will  be  thank- 
ful and  are  u>i.ally  tucked  away  under 
the  edge  of  the  contrasting  border  of  the 
coat. 

Cape-Hie    Collars 

Huge  cape  or  shawl  collars  are  featur- 
ed on  every  coat  and  these  often  descend 
cape-like  in  the  brck.  Some  of  these 
capes  may  hang  straight  and  free,  or 
again  they  may  be  hooked  up  to  simulate 
a  Moused  effect 

The  most  popular  lining  for  these  ex- 
clusive designs  will  be  what  is  known 
as  "Camouflage"  brocade,  which  clever- 
ly reproduces  Ihe  futurist  designs  sc 
familiar  to  us   during  the  war. 

The  Shawl  Scarf 

The  single  skin  and  two-skin  animal 
scarves  are  of  course  still  popular,  but 
the  "ne  olus  ultra"  in  neckpieces  is  the 
straight,  wide  shawl  wrap  with  pockets 
and  possibly  a  contrasting  border.  These 
shawl  wrans  are  manufactured  on  some 
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A  Wrap  With  Two  Capes 


No  one  dared  hope  that  when  Dame  Fashion  ordered  capes  for  fur  coats  this  year  that  any  one  model  would  he  (traced 
with  two.  Hut  here  we  have  a  magnificent  model  of  the  wrappy  order  in  Hudson  seal,  with  a  cape  of  Hudson,  topped  hy 
I  shoulder  cape  of  mole.  The  model  folds  over  to  give  a  very  slender  effect  at  the  hem.  The  two  views  cive  an  excel- 
lent idea  of  the  effect  of  the  capes  and  the  luxurious  appearance  imparted  to  the  wrap  in  the  treatment  of  the  front 
dosing.       Illustrations    furnished    hy    maker,    Laherge    &    Chevalier,  Montreal. 
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five  distinct  furs,  and  combine  the  most 
practical  service  with  the  maximum  of 
smartness.  One  particularly  good  model 
of  this  description  seen  recently  was 
made  of  oppossum  fur  v/ith  a  narrow 
contrasting  border  of  the  same  skin. 
Another  original  design  shown  was  a 
taupe  fox  skin  on  a  mole  cape  effect, 
the   two    blending   harmoniously. 

Summer  Furs   Selling 

Summer  furs  have  been  selling  fairly 
briskly  and  dealers  are  at  present  offer- 
ing generous  discounts  on  remaining 
stocks,  which  are  rapidly  being  cleared. 
These  Summer  sales>  although  not  popu- 
lar with  many  dealers,  are  nevertheless 
excellent  as  "straws  which  show  the  way 
the  wind  blows,"  and  are  often  safe 
guides  as  to  just  what  suits  the  fancy 
of  the  buying  public. 

Muffs  Still  in  Vogue 

Muffs  are  not  extinct  by  any  means. 
The  barrel  or  melon  shapes  are  by  far 
the  most  popular,  and  combine  best  with 
the  straight  scarves  described  above. 
Fur  is  also  going  to  be  used  as  trim- 
mings, despite  the  tax,  and  fur  headwear 
will  also  sell  well  in  certain  parts  of 
Canada. 

The   Increased   Cost 

The  main  factors  to  consider  in  the 
increased  cost  of  fur  articles  to-day, 
are  labor,  dyeing,  anc;  making.  There 
are  so  many  processes  necessary  to  per- 
fect the  raw  skin,  including  dressing, 
dyeing,  cutting,  making  and  lining,  that 
it  cannot  be  denied  that  the  fur  itself 
is,  after  all,  but  a  small  part  of  tlVe 
sum  total,  when  a  muskrat,  for  instance, 
can  be  bought  for  $3  to-day  in  the  raw 
state,  but  finished  as  a  neat  choker  re- 
tails for  SI 2  or  $15.'    The  moral  is  plain! 

Canadian  Manufacturers   Lucky 

One  comforting  aspect  of  the  situation 
is  that  the  high  prices  in  general  do  not 
apply  to  Canadian  trade  for  the  reason 
that  all  the  larger  manufacturers  had 
purchased  their  supplies  many  months 
previous  to  the  rise,  and  bought  little 
or  nothing  subsequently.  In  their  opin- 
ion the  peak  has  been  reached  and  pass- 
ed, and  it  appears  probable  that  tfiey 
will  malo  every  effort  to  meet  the  re- 
tailer half  way  as  regards  a  mutually 
satisfactory  price,  ba;od  on  the  en- 
deavor to  save  the  customer  as  much  as 
possible  in  the  way  of  unnecessary  luxury 
tax. 
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FRENCH    LACE    MAKING 


Work  Again   Commences  on   Site  Where 

World's    Most   Famous    Makers 

Were  Located  Before  the  War 

The  first  piece  of  Valencienne  produced 
since  1914  has  recently  been  completed 
by  the  women  of  Baileul.  This  marks  the 
revival  of  the  lace-making  industry  in 
the  Pas  de  Calais,  where  before  the  war 
were  located  the  shops  of  the  most  ex- 
pert lace-makers  in  the  world.  The  re- 
cently   finished    lace    was    made    in    one 


For  the  'Teen  Age 

A  charming  misses'  model  in  short  length 
developed  entirely  in  fine  grey  squirrel. 
The  border  at  the  bottom  is  formed  by  five 
skins  running  around  the  coat  instead  of 
up  and  down.  A  black  silk  cord  at  the  waist 
is  very  new.  — Shown  by  Redmond  Co. 

of  the  "ouvrours"  or  workrooms  establish- 
ed by  the  American  Red  Cross,  and  the 
materials  were  also  obtained  through  the 
Americans.  More  materials  will  be  pro- 
cured and  the  proceeds  from  the  sale  of 
the  women's  handiwork  will  be  an  im- 
portant factor  in  helping  them  rebuild 
their  homes. 

The  war  completely  demolished  the 
homes  of  the  workers  and  the  little 
shops  in  which  were  housed  their  deli- 
cate looms.  After  the  armistice,  when 
the  women  returned  to  their  native  town 
fine  thread  was  not  available.  Finally, 
the  women  obtained  small  stocks,  and 
they  were  able  to  set  to  work  on  the  fine, 
filmy  stuff  so  sought  after  by  fashion- 
able women.  Within  a  few  months  the 
industry  will  be  resumed  on  a  large 
scale. 


Who's  to  Blame 
When  New  Furs 
Lose  Freshness? 


During  a  recent  interview  with  a 
prominent  fur  manufacturer  of  Mont- 
real, Dry  Goods  Review  gleaned  one  or 
two  facts  of  practical  value  to  the  re- 
tailer who  specializes  in  better  quality 
furs.  The  question  came  up  during  the 
conversation  as  to  what  furs  could  be 
relied  upon  to  jiive  real  service.  The 
manufacturer's    face-   darkened. 

"It  does  not  matter  what  price  is  paid 
for  fu.-s,"  he  replied,  "it  is  purely  a. 
matter  of  the  care  that  is  given  them 
every  day,  which  determines  how  ser- 
viceable a  fur  is  going  to  prove.  It  is 
a  sore  point  with  manufacturers  that 
we  receive  so  many  complaints  from  re- 
tailers who  in  turn  get  them  from  the 
customers,  regarding  the  quality  or 
durability  of  our  merchandise,"  he  con- 
tinued. "Not  a  month  goes  by  that 
someone  does  not  raise  a  complaint  re- 
garding a  muff  or  scarf  which  has  ap- 
parently not  fulfilled  expectations,  and 
what  does  it  all  amount  to?  Why.  just 
this.  It's  the  customer's  careless  hand- 
ling which  causes  the  damage.  When  a 
fnr  piece  leaves  our  factories  it  is  as 
perfect  as  we  can  make  it,  but  it  often 
happens  that  it  is  sent  back  to  us  with 
the  complaint  that  Mrs.  Blank  was  very 
angry  and  disappointed  because  the  hair 
all  came  off  the  edge  of  her  expensive 
fox  scarf,  or  her  muff  had  lost  all  its 
fresh  look  after  one  wearing,  etc.  All  I 
can  say  is  that  every  retailer  must  warn 
his  customers  that  fox  skins  cannot  be 
carelessly  handled  or  worn.  They  should 
be  adjusted  carefully  on  the  shoulders 
so  as  not  to  rub  against  the  neck,  and 
later  placed  on  a  hanger  when  not  in  use. 
They  must  not  be  dropped  carelessly 
over  the  arm  cr  allowed  to  get  crushed; 
they  are  as  perishable  in  their  way  as 
is  a  Georgette  blouse.  Again,  a  fox  muff 
must  not  be  held  against  the  body  of 
the  wearer  and  allowed  to  rub  up  and 
down.  It  should  be  held  lightly  and  not 
used  as  a  receptacle  for  parcels  or  as 
a  pillow,  etc.  Other  furs,  such  as  Per- 
sian lamb  or  raccoon  will  stand  such 
hard  wear,  but  fox  will  not  survive  more 
than  a  brief  trial.  Therefore,  if  women 
want  fox  they  should  be  taught  how 
to  care  for  this  costly  and  beautiful  skin. 
I  do  not  say  that  all  women  act  this 
way.  By  no  means.  There  are  many 
who  understand  without  being  told  that 
it  is  delicate  and  ihould  be  cared  for 
just  as  lace  cr  any  silky  fabric  is  pro- 
tected. The  fur  will  last  for  years  in 
this  way." 

This  point  is  worth  thinking  over  by 
dealers    and   customers   alike. 
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FUR  COATS 


Men's  COON  Coat 

Men's  WOMBAT  Coat, 
Nice  Steel  Color 


$200.00  Up 


137.50 


Ladies'  Fancy,  Steel  No.  1  WOMBAT 

Jackets.  42  to  45-in.  length        240.00 

BEST  ASSORTMENT        BEST  TRIMMINGS 
BEST  PRICES 


Desparois,  Garneau  &  Cie,  Ltee. 


465  St.   Paul,  West 


MONTREAL 


DYNAMO  BRAND 


By  this  Mark  you  are  enabled  to 
recognise  MALINES  which  can- 
not be  equalled  in  Quality—absolute 
Exclusiveness  and  Economy. 


"Dynamo  Brand "  Malines 

Are  guaranteed  Rainproof.  They  resist  Rain — Dampness — 
Snow — Sun  and  Perspiration. 

They  excel  where  others  fail,  and  they  naturally  become  the 
ideal  Maline  for  Millinery  and  for  Maline  Scarves,  so  appro- 
priate for  evening  wear.  They  are  economic,  because  one 
yard  of  Dynamo  Maline  offers  more  advantages  than  two 
yards  of  any  other  make.  Buy  Dynamo  Maline,  it  is  the 
Original  Guaranteed  Rainproof  Maline. 


MONTREAL 
Room  705 

Read   Bldg. 
Tel.    Main    6524 


CHAS.  MOUTERDE  (United  Makers) 

The  only  selling  agents  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the 
Dominion  of  Canada.     We  only  sell  lo  the  Wholesalers. 


80  Wellington 
St.  West, 

TORONTO 
Tel.  Adel.  4184 
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TOYO 

PANAMA    HATS 

for 

IMMEDIATE   DELIVERY 


New 

"Prince  of  IV ales"  Shape 

$36.00445.00 

Boaters 

$27.00 

Alpine 

and  other  staple  designs  from 

$24.00  to  $42.00 


jt 


James  Coristine  &  Co., 

LIMITED 

MONTREAL 


M  I  I.  I.  I  NKRY 
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High  Prices,  Low  Crowns,  Lovely  Lines! 

Buyers  For  Canadian  Wholesale  Houses  Pay  the  Shot  and  Bring  Back  Examples  of  the  Best 

That  the  French  Designers  Have  to  Offer — Feathers,  Ribbons  and  Fabrics  Revel  in 

Color — Models  Large  and  Small  Decreed — Soft,  Low  Crowns  Win  Out, 

While  Turban  Styles  Increase  in  Favor. 


THERE  is  at  least  one  point  set- 
tled before  the  season  opens  and 
that  is  the  one  of  prices.  Anyor.e 
in  the  millinery  trade  who  expected  the 
overseas  buyers  to  return  with  Paris 
confections  ticketed  to  attract  the  mod- 
erate purse  will  be  very  much  surprised 
for  even  the  money-bags  will  blink  at 
the  exorbitant  figures  paid  for  the  best 
and  latest  in  Milady's  headgear  bearing 
the  labels  of  the  leading  French  design- 
ers. 

"We  were  obliged  to  meet  a  very  dif- 
ficult situation,"  declared  one  Canadian 
buyer.  "The  prices  of  all  the  makers 
were  exorbitant  and  yet  there  was  noth- 
ing to  indicate  whether  these  prices 
would  remain  or  go  higher.  Many  of  the 
buyers  were  nervous  about  committing 
their  firms,  and  at  the  same  time  they 
were  over  there  to  get  the  best  and  new- 
est that  the  market  offered.  Consequent- 
ly, some  representatives  from  houses  on 
this  side  bought  considerably  less  than 
during  previous  seasons,  while  others, 
convinced  that  prices  would  stay  up, 
bought  thousands  of  dollars'  worth." 

There  was  no  doubt  as  to  the  quality 
of  the  merchandise  offered,  according  to 
this  buyer,  who  himself  bought  plenty 
of  the  highest  priced  goods  offered. 

"I  would  not  be  surprised  if  some  of 
our  goods  were  sold  at  a  loss  of  25  per 
cent,  but  we  cannot  afford  to  let  that 
prevent  us  bringing  back  the  models  and 
materials  we  went  after,  for,  when  our 
customers  demand  the  best  we  dare  not 
be  without  it,"  was  the  explanation  given 
for  purchasing   such  expensive  goods. 

Genuine  Reductions. 

The  retailers  who  cater  to  the  exclu- 
sive as  well  as  the  popular  trade  enter- 
tain this  same  point  of  view.  A  very 
short  time  ago  the  head  milliner  in  a 
large  departmental  store  showed  Dry 
Goods  Review  a  model  of  French  origin, 
bearing  one  of  the  best  known  signatures 
in  Paris  millinery  circles,  which  had 
been  ticketed  at  $75  at  the  beginning  of 
the  spring  season.  The  hat  at  the  time 
was  being  offered  at  less  than  $10.  "Of 
course  we  have  sold  some  of  our  im- 
ported models  at  high  prices,  but  condi- 
tions this  season  have  made  it  absolutely 
essential  that  we  cut  prices  on  our  best 
models,"  this  milliner  stated.  "In  view 
of  the  conditions  people  paid  high  prices 
reluctantly  and  much  price-cutting  was 
the  result." 

"Will  you  curtail  your  purchases  of 
imported  models  this  Fall  as  a  result?" 
she  was  asked. 

"No,  we  will  not,  for  we  feel  that 
if  we  do  not  always  get  the  price  value 
out  of  our  imported  models  we  do  in  their 
display  value.    Our  show  cases  must  have 


original  French  models  as  our  customers 
want  to  see  them  and  they  are  a  splendid 
drawing  factor  for  the  millinery  depart- 
ment. Even  if  they  are  not  all  sold  at 
their  original  prices  they  attract  pur- 
chasers who  do  buy  other  good  models." 

A  department  in  another  large  store 
was  visited  with  a  view  to  substantiat- 
ing this  theory  and  true  enough  one 
show  case  carrying  five  exquisite  models 
valued  at  a  total  of  $250,  was  said  to 
represent  a  total  loss  from  the  sales 
point  of  view. 

"We  cannot  create  a  demand   at  pre- 


FIVE   FEATHER  MODELS 

The  hats  on  the  opposite  page 
were  sketched  by  our  own  artist 
immediately  on  their  arrival  from 
Paris  with  a  collection  of  high- 
priced  importations  purchased  for 
the  Canadian  market,  by  the  firm 
of  G.  Goulding  and  Sons,  Toronto. 

Upper  left. — Tete  de  negre  side 
flare  model  with  self  motif  of 
brilliant    red    and    emerald    green. 

Upper  hight. — Handsome  tarn  in 
navy  with  shadings  of  many  bril- 
liant blues. 

Centre. — Dashing  turban  in  wis- 
taria and  white  speckled  plumage. 
Lower  left. — Smart  Hindu  model 
with  cream  and  brown  feathers 
combined  in  trimming  band  about 
crown. 

_  Lower  right. — Wonderful  crea- 
tion in  orange  with  copper,  brown, 
green    and   orange    in    motif. 


sent  for  this  extreme  type  of  millinery 
among  our  customers,"  said  the  head  of 
this  department.  "But  they  are  beau- 
tiful, and  they  add  tremendously  to  the 
attractiveness  of  the  department,  there- 
fore, we  rely  upon  them  to  sell  our  other 
models  which  are  not  originals,  but  are 
nevertheless,  very  smart  copies." 

The  One  Standard  Followed 

Nevertheless  as  long  as  there  is  a 
world  of  fashion,  there  will  be  the  usual 
quota  of  French  importations  for  the 
moods  of  the  Paris  designers  form  the 
nucleus  of  all  that  is  artistic  in  millin- 
ery both  on  this  side  and  abroad.  The 
French  model  is  essentially  the  barome- 
ter in  the  millinery  world  and  although 
the  season  in  Paris  has  been  reluctant 
owing  to  these  extreme  prices,  the  fore- 
cast has  been  made  and  the  styles 
launched  are  indicative  of  the  modes 
which  will  prevail  throughout  the  ap- 
proaching season.  The  leading  houses 
have  already  conceived  some  unique  and 


charming  ideas  which  will  be  taken  as 
a  guide  by  the  milliners  all  over  the 
world  for  their  Fall  and  winter  crea- 
tions. For  this  reason  the  dealers  in  the 
popular  lines  as  well  as  the  makers  for 
the  more  exclusive  trade  are  affected  by 
the  few  costly  examples  of  millinery  art 
reaching  Canada  this  month.  Obviously 
there  can  be  no  cut  in  the  prices  of 
French  hats  until  the  cost  of  labor  and 
the  cost  of  materials  have  been  reduced. 

Modes  to  Suit  all  Whims 

As  for  styles,  their  name  is  legion!  No 
type  of  beauty  has  been  overlooked,  and 
certainly  no  devotee  need  be  unbecoming- 
ly attired  as  to  headgear.  In  tailored 
types  there  seems  to  be  a  decided  pre- 
ference for  the  medium-sized  model 
with  smart  lines  and  the  decided  up- 
ward turn  to  the  front  brim.  The  under 
vision  brim  line  is  effectively  shown  on 
many  of  the  smartest  models  while  the 
decided  flare  is  frequently  achieved  a 
little  to  the  side  instead  of  in  the  centre 
front  as  was  the  case  with  the  spring 
and  summer  models  of  this  type.  Cleft 
brims  are  favored  by  some  of  the  lead- 
ing designers  while  others  choose  the 
sweeping  and  unbroken  lines.  Crowns 
are  unusually  artistic  and  lower  lines 
are  very  much  noticed  in  the  advance 
collections.  Hatters'  plush,  heavy  velvets 
and  tissues,  cloths  and  laces  are  all  used 
in  the  foundations. 

The   Supremacy    of   Feathers 

And  then,  of  course,  the  all-feather 
models!  No  mention  of  Fall  millinery 
can  be  even  hinted  at  without  due  con- 
sideration of  the  feather  hat.  It  is  the 
dream-come-true  of  the  French  artist. 
All  that  is  lovely  in  texture,  color  and 
form  is  revealed  in  these  exquisite  hand- 
made models  which  represent  the  most 
extravagant  bit  of  millinery-craft  at- 
tempted since  before  the  war. 

An  exclusive  showing  of  one  of  the  best 
collections  brought  back  was  given  to 
Dry  Goods  Review  the  day  they  were 
unpacked.  Our  artist  has  illustrated  five 
of  them  representing  the  newest  in  line 
and  treatment.  The  color  combinations 
are  nothing  short  of  wonderful.  "Chu 
Chin  Chow"  triumphed  because  of  such 
beautiful  color  effects  as  those  seen  in 
these  little  feather  toques.  A  navy 
feather  tarn,  for  instance,  trims  itself 
with  kindred  feathers  in  a  range  of  blues 
all  the  way  from  Adriatic  to  azure — not 
a  scrap  of  fabric  or  metal,  not  a  ghost  of 
other  trimming — but  it  will  sell  to  Mi- 
lady of  Fashion  for  $85!  When  it  is 
realized  that  the  buyers  who  purchased 
these  models  frequently  paid  $50  for 
them  in  Paris,  it  is  not  surprising  thnt 
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the  retail  price  in  Canada  this  autumn 
will  rang' 

Supple   Crowns    l"a\ored 

While  the  feather  models  are  practical- 
ly all  clearlj  defined  as  to  outline,  fa- 
bric  hats  allow   a   few   liberties   in  erowns 

for  although  smart  lines  are  universally 

adhere. 1  to,  a  certain  suppleness  is  per- 
mitted in  even  the  Strictly  tailored  mo- 
dels, and  any  amount  of  simplicity  of 
line  is  encouraged.  There  is  a  reason. 
Trimmings  are  higher  priced  and  of 
more  importance  than  ever!  As  stated 
last  month  in  these  columns,  this  is  to 
be  a  most  colorful  autumn.  Metal  hand- 
ings, colored  chenilles,  colored  heads  and 
sequins,  vivid  ribbons  ami  varicol  »re  I 
feathers,  radiant  flowers  and  glycerined 
quills — all  that  is  Oriental  and  odd  in 
color  contrasts  will  be  seen  as  the  trim- 
ming motif  allied  to  more  sombre  shades. 
The  hats  themselves  will  be  black,  navy, 
brown  and  grey — but  the  trimmings  may 
be  almost  anything  they  choose.  These 
vivid  hues  are  rarely  shown  alone.  Cop- 
per and  jolly  and  the  tomato  reds  are 
given  a  place  of  prominence,  but  they 
are  invariably  shown  with  black  or  navy. 

Expensive  Imitations 

The  draped  turbans  which  will  ap- 
pear early  in  the  season  display  some 
lovely  single  motifs  in  feathers.  These 
include  perfect  imitations  of  Paradise, 
Japanese  Hackle  and  jjoura.  So  excel- 
lent is  the  workmanship  on  these  made- 
feathers,  no  one  but  a  connoisseur  could 
possibly  detect  the  difference.  Some 
of  these  mounts  are  priced  as  high  as 
$15  and  $25  to  the  wholesaler,  while 
others  will  bring  these  prices  in  the 
shops. 

The  Trimming's  the  Thing 

It  will  be  readily  understood  that  with 
such  exp  nsive  pieces  as  these  placed 
in  the  milliner's  hands  the  hat  itself 
may  quite  easily  be  the  simplest  of 
shapes — provided  the  material  is  of  the 
best. 

"It  is  really  a  matter  of  getting  a  hat 
that  suits  the  trimming,"  said  one  whole- 
sale milliner,  displaying  a  number  of  im- 
ported feather  pieces  in  Paradise  and 
Hackle.  "The  manufacturers  of  these 
mounts  have  designed  them  with  such 
exceptional  skill  and  effectiveness,  that 
they  will  at  once  create  a  picture  for  the 
milliner  who  has  imagination.  All  she 
will  really  need  to  do  is  build  a  hat  to 
suit  the  mount."  Many  of  these  mounts 
take  the  form  of  brim  and  outspread 
win^s  and  are  fashioned  to  be  fitted  with 
a  simple  velvet  crown.  The  novice 
could  easily  fashion  them  into  the  stun- 
ing  hats  that  the  makers  intended,  and 
in  looking  over  the  collections  of  the 
largest  wholesalers  this  month  the  dis- 
plays reminded  one  of  nothing  so  much 
as  the  pages  of  smiling  paper  dollies 
and  their  colorful  wardrobes  made  to 
cut  out  on  rainy  days  in  the  cosy  nurs- 
ery. 

Side   and   Front  Trimmings 

Trimmings,  no  matter  what  their  na- 


The  Return  of  the  Basque 


Soft  black  satin  is  used  throughout  in  this  charming  revival  of  an  lHfiO  mode.  The 
bodice  buttons  down  the  front  and  makes  no  effort  to  hide  its  numerous  seams.  A 
dainty  frill  of  lace  finishes  a  simple  ne.kline,  and  another  bit  of  lace  peeps  out, 
at  the  back  of  a  slashed  and  rather  sophisticated  cuff.  The  wide  hat  is  faced  with 
orchid    and    trimmed    with    pansies    ranging    from    deepest    to   palest    tints. 


fcure — ribbons,  beads,  or  feathers,  are 
placed  either  in  the  centre  front  or  on 
both  sides.  Pleatings  of  ribbon  after  the 
order  of  the  Japanese  fan,  are  very  smart 
while  chains  of  large  beads  are  intro- 
duced on  the  Egyptian  and  Hindu  tur- 
bans. Metallic  effects  and  vivid  hued 
velvets  are  introduced  in  the  models  for 
dress    occasions,   while   as   much    as   $25 


is  sometimes  spent  in  a  piece  of  sequin 
or  lace  for  the  crown.  (These  will  be 
more  fully  described  in  next  month's  is- 
sue). The  fact  that  the  marquise  styles 
in  tricorn  and  four-cornered  shapes  in 
hatter's  plush  are  to  be  very  fashionable 
should  not  be  overlooked,  and  the  same 
can  he  said  for  the  ever  appealing  cloche 
in  dressy  lines. 
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Hints  on  Buying 

Fur  felt  is  one  of  the  Autumn 
materials  to  be  reckoned  with, 
with  regard  to  both  sports  and 
tailored  hats.  It  comes  in  the 
same  rich  array  of  really  beautiful 
colors,  pale  or  brilliant,  as  pre- 
ferred, as  duvetine — one  of  the 
chief  reasons  for  its  coming  popu- 
larity. 

*     *     * 

Tiny  gold  braids  used  to  outline 
petal  brims  of  velvet  and  smart 
duvetine .  shapes  are  made  with  a 
cuff  developed  entirely  of  undu- 
lated ribbon.  Kid  and  duvetine  are 
another  combination  of  note  used 
in  alternating  strips,  for  the  fac- 
ing of  roll  sailors. 


Broad  sashes  of  faille  or  moire 
are  used  to  strap  through  velvet 
shapes  where  large  buttonholes  are 
used.  Narrow  metallic  ribbons 
sewed  row  on  row  make  good- 
looking  sports  hats,  promising  still 
greater  prominence  in  the  coming 
season. 

Duvetine  will  undoubtedly  be  a 
very  large  item,  especially  in  bril- 
liant tones  of  Empire  green  and 
soft  reddish   and   forest   browns. 


Hatter's  plush  is  coming  in 
strong  for  the  Fall  season,  oft- 
times  being  used  in  preference  to 
panne  velvet  for  the  reason  that 
it  has  more  body  and  is  richer  look- 
ing. 

*     *     # 

Black  hatter's  plush  is  hand- 
blocked  into  tailored  shapes,  such 
as  tricornes,  roll  sailors,  straight 
sailors  and  a  few  of  the  novelty 
brims  in  this  type  of  merchandise, 
and  from  the  showings  it  would 
seem  that  more  is  being  done  in 
this  regard  this  season  than  ever 
before. 

Long-nap  hatter's  plush  is  de- 
veloped for  the  soft  effects  that 
are  used  in  hand-made  hats,  gen- 
erally draped  or  corded  and  used 
without  an  under  frame,  fre- 
quently in  combination  with  some 
other  fabric  for  the  brim. 


Paris  mentions  ombre,  tache, 
and  ombre  ostrich  as  prospective 
trimming  favorites.  While  the 
literal  translation  of  these  terms 
implies  shaded,  spotted  and  iride- 
scent, nacre  means  two  contrasting 
colors  blended  together  in  an  all- 
over  way,  while  ombre  means  the 
lower  half  of  the  ostrich  flue  in  a 
contrasting  color,  and  tache  ef- 
fects show  merely  the  edge  of  the 
flue  dipped  in  a  contrasting  color. 


Montreal  Milliners 

Form  Association 

Wholesalers      Become      Affiliated      With 
Montreal  Board  of  Trade 

The  wholesale  millinery  dealers  of 
Montreal  last  month  inaugurated  the 
Wholesale  Millinery  Association  of  the 
Board  f.f  Trade,  the  attendance  widely 
representing  the  wholesale  trade  of 
Montreal.  The  membership  of  the  new- 
ly organized  association  comprised  four- 
teen firms,  all  of  whom  were  already  or 
have  since  become  members  of  the 
Board  of  Trade. 

F.  X.  De  Grandpre,  President 

The  election  of  officers  resulted  in  chief 
honors  going  to  Mr.  F.  X.  De  Grandpre, 
of  Debenham's  Ltd.,  who  was  unani- 
mously acclaimed  president.  The  fol- 
lowing members  of  the  millinery  trade 
were  also  elected  to  office:  1st  vice- 
president,  M.  F.  Farrell,  of  M.  F.  Farrell, 
Ltd.;  2n  1  vice-president,  M.  Roman,  of 
the  Peerless  Hat  Co.,  Ltd.;  treasurer,  S. 
H.  Ley,  cf  J.  D.  Ivey,  Ltd.;  secretary,  H. 
C.  Beatty;  assistant-secretary  of  the 
Board  of  Trade.  The  following  direc- 
tors were  elected:  E.  J.  Orkin,  of  J.  M. 
Orkin,  Ltd.,  H.  L.  Lelievre,  of  Vyse  Sons, 
Ltd.,  C  Warshaw,  of  the  New  York*Hat 
Mfg.  Co.,  Ltd.,  and  J.  W.  Belisle,  of  Far- 
rt'll  and  Belisle. 

By-Laws  Adopted 

Following  the  elections,  the  by-laws 
of  the  new  association  were  adopted,  the 
main  articles   providing: 

"The  objects  of  the  association  shall 
he  to  promote  the  advancement  of  trade, 
and  to  watch  over  such  matters  as  may 
from  time  to  time  arise  affecting  the 
trade  interests  of  members  of  this  asso- 
ciation. 

"Any  firm  in  the  Dominion  of  Can- 
ada engaged  ip  the  sale  of  millinery  at 
wholesale,  and  having  one  or  more  part- 
ners members  of  the  Montreal  Board  of 
Trade,  may  upon  application  be  admitted 
to  membership  in  the  association  by  the 
executive   committee." 

Following  are  the  charter  members  of 
the  new  association:  W.  J.  Belisle,  Far- 
rell and  Belisle;  F.  X.  Do  Grandpre,  De- 


benham's, Ltd.;  J.  Leone,  jr.,  J.  Leone, 
Ltd.;  F.  R.  LeBeau,  F.  R.  LeBeau,  Ltd.; 
H.  J.  LeMevre,  Vyse  Sons  and  Co.,  Ltd.; 
X.  E.  Garber,  Montreal  Hat  Co.,  Ltd.: 
S.  H.  Ivey,  J.  D.  Ivey  and  Co.,  Ltd.;  M. 
F.  McKercher,  S.  F.  McKinnon,  Ltd.;  E. 
J.  Orkin,  J.  M.  Orkin  &  Co.,  Ltd.;  L.  N. 
Panneton,  Imperial  Hat  Co.;  0.  M.  Ro- 
man, Peerless  Hat  Co..;  C.  Warshaw, 
New  York  Hat  Mfg.  Co.,  and  W.  J. 
Wight,  Wight  and  Chartrand. 


Modes  For  Mourning 
Wear 


A  prominent  Montreal  milliner,  known 
as  the  creator  of  smart  and  exclusive 
lines  is  at  present  showing  a  splendid 
collection  of  the  latest  models  in  French 
mourning  millinery.  One  of  the  most 
fashionable  features  noted  when  a  Dry 
Goods  Review  called  to  see  this  collec- 
tion were  the  new  crepe  veil  with  scal- 
loped and  braided  edges,  which  is  mount- 
ed on  a  grenadine  shape,  faced  with 
white  crepe.  Georgette  veils,  both  hem- 
stitched and  plain,  are  also  very  new 
and  are  sometimes  draped  over  shapes 
which  are  covered  with  cross  folds  of 
grenadine.  The  veil  in  all  cases  falls 
from  the  crown  to  the  waist  line  or 
lower.  For  mourning  hats,  other  than 
widows,  the  Napoleon  four-tab  effect  is 
very  chic,  or  else  wired  wings  and  soft 
material  draped  to  one  side  on  tricones 
or  toques.  Peau  de  soie  is  also  much 
used.  Dull  beads,  jet  fruits,  etc.,  are 
much  in  evidence  on  these  mourning 
hats,  which  are  relieved  from  monotony 
by  a  white  facing  or  piping  in  almost 
every  case.  It  is  no  longer  necessary 
to  wear  an  all-black  hat  during  mourning 
Such  hats  were  invariably  unbecoming 
to   most   women. 

A  significant  fact  is  becoming  more 
and  more  apparent  to  millinery  buyers, 
namely,  the  trimmed,  ready-to-wear  hat 
has  practically  ousted  the  untrimmed 
shape  from  the  market.  Retailers  prefer 
the  ready-to-wear  for  many  reasons, 
chiefly  because  it  does  away  with  the 
necessity  for  maintaining  work-rooms 
and  milliners,  which  are  a  heavy  expense 
now-a-days.  In  a  few  years'  time  the 
untrimmed  shape  will  be  completely  a 
thing  of  the  past. 


CROSSED   ONE    HUNDRED    TIMES 

Mr.  R.  H.  M.  Bremner,  who  has  been 
in  the  employ  of  Hodgson,  Sumner  and 
Co.,  Ltd.,  Montreal,  for  thirty-four  years, 
has  retired  from  his  office  with  this  firm, 
and  on  leaving  this  month,  the  esteem 
in  which  he  was  held  by  the  staff  was 
expressed  in  the  presentation  of  a  hand- 
some gold  watch  and  chain. 

Mr.  Bremner  was  foreign  buyer  for 
his  firm  for  27  years,  during  that  time 
making  over  100  trips  across  the  At- 
lantic. 
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Patriotism 


YOUR   fall   millinery  business;  what    will    it 
be  —  good  or  bad?    A  success  or  a  failure? 

There    are    many    factors    to    be    considered: 

crops;  finances;  shortage  of  desirable  goods;  slow  deliveries  of 
merchandise;  unusual  delays  in  transportation,  etc.  The  really 
determining  factor  is  not  one  of  these,  however,  but  another 
far  more  important.     It  is  yourself. 


Are  you  willing  to  be  drugged 
into  a  state  of  inactivity  by  the  per- 
sistent clamor  of  the  pessimist  who 
lacks  the  courage  to  face  a  world- 
wide problem  of  reconstruction?  If 
you  are,  your  fall  business  will  be  a 
failure. 

If  you  have  the  optimistic 

courage  to  face  this  problem,  you 
will  respond  to  the  call  which  comes 
today  for  men  of  force  and  character 
to  make  a  successful  effort  for  the 
reconstruction  of  our  economic  and 
civil  life;  you  will  plan  your  fall  cam- 
paign along  safe  but  aggressive  lines, 
and  will  reap  a  well-earned  success. 


In  no  place  is  there  a  greater 
need  for  practical  and  patriotic  activ- 
ities than  in  the  business  world  today. 

As  for  us,  we  have  decided 
that  we  shall  put  into  our  fall  cam- 
paign all  of  that  optimistic  courage 
which  has  for  sixty -four  years  en- 
abled us  to  overcome  obstacles,  and 
which  has  kept  us  in  the  front  ranks 
of  the  millinery  line.  It  is  in  times 
like  these  that  the  attested  value  of 
the  Gage  Line  gives  to  the  merchant 
an  assurance  of  continued  patronage 
from  the  buying  public  which  insures 
a  profitable  season. 


Our  display  of   fall    millinery  wilt    be    inaugurated    on  Tuesday,  July  6th.  at 
both    our    CHICAGO    and    NEW  YORK    stores.     We    invite    you    to    attend. 


Chicago 


\oiuy 

New  York    -    Paris 


Sls&X 
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Autumn  ^Millinery 

ADVANCE  SHOWING 

MODEL  HATS 

COMMENCING  9th  AUGUST 

Our  stock  for  the  coming  season  is  of  exceptional 
merit  and  attractiveness.  Buyers  will  find  us  well 
prepared  from  above  date. 


INSPECTION   INVITED 


G.  GOULDING  &  SONS 


Winnipeg 
66    King   St. 


55    Wellington   St.    West,   Toronto 

Ottawa  Hamilton 

193  Sparks  St.  28i  2  j0iin  St.  N. 
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Buttons 

for 

Fall  1920 


Our  travellers  are  now  on 
the  road  with  a  complete 
range  of  latest  designs.  We 
shall  appreciate  your  cour- 
tesy of  looking  over  our 
samples. 

Try  our  mail  order  dept. 

"Canada's  Exclusive  Button  House" 

A.  Weyerstallf&  Co. 

Head  Office:  Toronto 


Justly  Popular 

The  popularity  achieved  by  our 
products  is  based  on  real  solid 
worth,  reliability  being  inter- 
woven into  every  article. 

Our  line  of  COTTON,  SILK,  and 
MERCERISED 

Corset  and  Shoe  Laces 

wins  the  approval  of  merchant  and  con- 
sumer alike. 

The  merchant  finds  it  easy  to  handle, 
being  put  up  in  bundles,  boxes  or  pairs. 
It  affords  him  variety,  coming  in  new, 
harmonious  shades,  as  well  as  black. 

The  consumer  gets  a  stylish  and  durable 
lace — popularly  priced. 

Both  are  satisfied,  the  sign  of  good 
business — for  both  parties. 

Samples  and  prices  will  be  gladly  sent 
you  on  request. 

Independent  Silk  Limited 

350-360  St.  Paul  Street  East,  Montreal 
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When  on  your 

FA  LL 
BUYING 
TRIP 


YOU  are  cordially  invited  to  visit 
our  Show  Rooms  where  you 
will  find  a  range  of  splendid 
values. 

Dependable,  trade-marked  mer- 
chandise builds  a  permanent  busi- 
ness. Every  line  bearing  our 
Trade  Mark  has  been  selected  with 
the  view  of  making  it  worthy  and 
saleable. 

LACES 

Are  you  ready  for  the  demands  of 
the  Fall  season?  We  have  a  wide 
range  of  the  wanted  lines,  includ- 
ing Vals.,  Point  effects;  also  Metal 
and  Guipure  numbei-s. 


HANDKERCHIEFS         M  |§|  f 


Handsome  numbers  that  will  win 
instant  approval — fancy  embroid- 
ered —  staple  cotton  and  linen 
numbers — for  ladies  and  gentle- 
men. 

VEILS  and 
VEILINGS 

Adjustable  sport  Veils,  in  various 
shades,  plain  or  with  fancy  motifs. 
Also  the  more  elaborate  flowing 
effects  in  black  and  fancy  shades. 
Yard  goods  in  plain,  hexagon  and 
fancv  meshes,  including  bordered 
effects,  etc. 

EMBROIDERIES 


Flouncings:  Voile,  Organdy  and 
Mull  in  many  beautiful  designs. 
Skirtings,  from  5  to  10  inches  in 
width.  Large  range  of  narrow 
Edgings,  Insertions,  Ribbon  Ef- 
fects, etc. 

For  immediate  delivery 


Westlake  Brothers,  Limited 
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24  Wellington  St.  W. 
TORONTO 
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Where  Frills  and  Veils  Abouud 

Charming  Versions  in  Organdie  Neckwear  Offered  for  Fall  Trade — Low    Necks  Prevail 
New  Square  Veils  Are  Smart  in  Grey,  Taupe  and  Black— Belts  and  Laces  of 


WHILE  Paris  persists  in  ultra 
modish  versions  of  the  high  col- 
lar in  organdie,  the  designers  on 
this  side  continue  to  offer,  with  few  ex- 
•  ns.  a  wide  range  of  the  low- 
necKed  or  at  loast  open-tliroated  modeisi 
There  is  always  a  flutter  at  the  begin-1 
ning  of  each  season  in  Canada,  as  well 
as  across  the  border,  concerning  the 
ibility  of  a  vogue  for  high  collars, 
but  the  low,  free  neckline  always  wins 
except  when  the  tailored  effect  is  abso- 
lutely essential,  so  that  the  tout  en- 
semble of  a  particular  toilette  sha'.i  not 
be  marred  by  inconsistency.  Generally 
in;r,  however,  the  low  collar  pre- 
vails and  it  is  quite  evident  that  wh  le 
in  models  featuring  high  necks  will 
gain  favor  in  the  Canadian  market  this 
Fall  in  organdie  and  net  or  lace  neck- 
wear, the  low  neck-line,  narrow,  flat 
styles,  full  plastrons  and  vestee  novel- 
ties    will  be  the  leaders. 

White   and    Kcru    in    Demand 

White  will  lead,  with  a  certain  de- 
mand for  ecru  and  toast  tints.  Pale 
pink,  mauve  and  blue  have  had  a  re- 
markable vogue  all  season  and  the  first 
two  shades  are  promised  another  period 
of  prominence  this  Fall.  Touches  of 
hla"k  embroidery  on  pink,  royal  blue 
on  white  and  cream  on  mauve  will  be 
seen,  while  the  jaunty  wee  bow  of 
black  will  frequently  appear  on  collars 
that  resemble  the  Eton  and  Peter  Pan 
styles  High  ruches  will  be  somewhat 
in  demand,  while  jabot  and  vestee  styles, 
lace  frilled  and  trimmed,  with  tucks,  will 
■  their  place. 

The  prefcron*  e  will  be  of  c  >ursc  for 
all-organdie  models  as  far  as  the  popu- 
lar trade  is  concerned,  for  the  luxury 
tax  does  not  exist  so  far  as  these  last- 
named  fortunate  meml  ers  of  the  acces- 
sory family  are  concerned. 

The   Importance   of   Kelts 

The  vogue  of  the  narrow  belt  con- 
tinues, but  it  fasten.-  its  faith  almost 
entirely  to  the  one-piece  frock  in  its 
many  versions.  Although  belts  are  to 
be  seen  en  some  Autumn  suit  costumes 
it  is  decreed  that  the  really  new  types 
of  jackel  and  suit  coat  shall  be  beltless. 
This  is  not  the  case  with  the  coat  dresses 
or  complete  dress  costumes1  for  narrow 
gi  d'es  in  Leathers  and  cloth  are  fre- 
quently exploited  on  the  newest  models, 
and  whet,  it  comes  to  formal  gowns 
the  girdle  is  fr<  |uently  the  most  strik- 
ing   feature    of   the     gown.       Egyptian 

-  mean  handsome  Oriental  designs 
in  silk  or  metal  draped  about  the  figure 
and  extending  down  the  :entre  front  in 
true     Epyptian      style.        Consequently 

■  ;  girdles  in  s  li<  or  fabrics  mould- 
ing the  hips  and  caught  'it  the  front 
with  a  pendanl  ornament  of  Eyptian  de- 
•  en.     Sashes,  too,  of  every 


Unusual   Interest, 
description  made  with  great  extravagant 

bov  S    will    l)e    seen.        Rolled       cords      of 

fabric  leather  belts  Bet  with  ornate  com- 
position, plaques,  and  the  plain  all- 
leather  sti  and  belts  will  all  be  repre- 
sented. 

Square    \  eils    are   Chic 

The  appearance  of  neat,  close-fitting 
chapeaux  in  the  verj  early  Fall,  will 
be  the  signal   for  the  appearance  of  a 

number  of  stunning  new  versions  in 
veils.  The  male  veil  is  promised  the 
preference  in  the     higher     class  trade, 


though  111:111;  devotees  will  -1  mnchly 
support  the  close-fitting  types,  other- 
wise  known   as      yardage   veils.     Ther  \ 

will  not  be  a  very  marked  advance  in 
veiling  prices,  though  some  cf  the 
novelties  with  elaborate  scroll  designs 
in  metal  threads  will  come  hi^h,  of 
course.  There  is  a  tendency  towatds 
preater  variety  in  meshes,  squares,  and 
broken  fine  meshes  beinp  featured  as 
well  as  the  ever  popular  he.xapon  mesh. 
On  the  made  veils,  borders  may  be  con- 
ventional and  confined  to  the  edge  or 
they  may  be  extremely  ornate,  jspeeial- 


Fall  \  eckwear  A  ovelties 

Upper  ritfht:  (harminj;  collar  and  \estee  to  be  worn 
with  suit  costume  overlapping  medallion  sections  are 
verj  smart.  Left:  Daintj  tucked  vestee  and  collar 
with  rows  of  Val.  Lower  rinht  :  A  Version  of  the  hitfh 
collar  with  Jabot.  Embroidered  orjrandie.  Corner: 
A    sleeve    puff    of    Swiss    for    cotton    tub    frock. 
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ly  when  the  veil  is  a  complete  square  or 
circular  in  shape,  the  figure  work  of 
the  border  is  frequently  seen  to  cover 
the  fine  mesh  almost  completely. 

Gray,  Beige  and  Black 

In  the  yardage  veilings  neat  designs 
are  emphasized  and  chenilles  in  contrast- 
ing shades  will  again  be  seen.  Shetland 
effects  and  very  fine  shadows  will  have 
a  vogue,  but  the  preference  will  un- 
doubtedly be  for  a  good  plain  mesh  with 
a  pretty  motif  repeated  on  the  ground 
or  as  a  border.  Grey,  beige,  taupe  and 
black  will  lead,  with  a  less  urgent  de- 
mand for  purple,  navy  and  champagne. 
This  very  light  beige  tint  is  almost  a 
straw  color  and  is  quite  a  novelty.  Very 
little  is  seen  in  the  way  of  contrasts, 
one-toned  effects  being  recognized  as 
the  best  sellers  at  all  times.  In  the 
made  veils,  of  course,  the  situation  is 
different,  they  are.  frequently  treated 
with  silver  or  gold  threads,  and  certain 
veils  have  appeared  with  a  braiding  of 
white  on  black,  and  white  on  grey.  These 
are  fads,  however,  and  it  is  safe  to  say 
that  the  one-toned  effect  will  have  the 
najor  part  of  fashion's  favor. 

The    Vogue    of    Laces 

In  the  Nottingham  lace  trade,  fashion 
foretells  exceptionally  good  business  for 
the  autumn,  according  to  an  advice  from 
London,  but  meanwhile  there  is  little 
being  done,  and  several  machines  are 
idle.  It  is  stated  that  there  is  little 
hope  of  prices  falling  for  some  time  to 
come,  as  the  cost  of  production  is  still 
soaring  higher. 

The  present  fancy  for  lace  has  brought 
lace  of  allj  shades — green,  blue  and 
orange — on  the  market.  Lace  day 
gowns  are  as  popular  as  evening  ones 
of  the  same  fabric.  One  advantage  of 
an  all-lace  frock  is  that  it  requires  no 
out«itie  ornament  beyond  a  sash  or  one 
of  those  flower  girdles  that  appear  on 
day  as  well  as  evening  gowns. 

Black  lace  shawls  are  the  latest  in 
revived  fashions.  They  are  shown  in 
Chantilly,  Spanish,  French  needlerun, 
and  Nottingham  lace,  and  are  selling 
well  in  white,  black,  parchment  and 
colors.  Laee  capes  and  wrap  cloaks  are 
other  features  in  the  high-class  lace  de- 
partments abroad,  where  lace  robes  for 
day  and  evening  wear  are  in  increasing 
demand. 

At  their  Majesty's  first  court  of  the 
season  lace  was  much  in  evidence.  Some 
of  the  most  beautiful  gowns  were  com- 
posed almost  entirely  of  fine  black  lace, 
and  many  debutantes  also  chose  lace — 
though  their  dresses  were  of  white,  and 
for  the  most  part  either  pleated  or  com- 
bined with  filmy  materials. 

The  favorite  lace  of  the  year  in  Paris 
is  Chantilly.  It  may  be  black  or  white, 
or  faintly  gold.  It  is  used  for  dresses, 
hats,  and  sunshades.  It  is  also  used  to 
replace  the  crepe  veil  of  a  woman  in 
mourning,  in  which  case  it  falls  to  the 
waist  and  covers  the  eyes  in  front.  An- 
other use  for  Chantilly  is  to  wear  it  as 
a    cloak    over    a    Summer   dress.      "This 


The  Greek  Influence  in  Veils! 

This  chic  new  square  veil  in  square  mesh  illustrates  the  vogue  for  wide, 
definite  borders  in  conventional  design,  and  coming  direct  this  month  from  France, 
proves   that   the  "made"   veils   are   still    favorites   in   Paris. — Shown   by    Lace    Goods 

Co.,  Ltd.,  Toronto. 


fashion  is  one  of  the  most  charming  of 
the  year,"  writes  a  fashion  authority, 
"graceful,  simple,  and  at  the  same  time 
luxurious." 


WALTER   SCOTT  RETIRES 

Mr.  Walter  Scott,  of  Bridgetown, 
Nova  Scotia,  who  has  been  in  business 
in  the  Maritime  Provinces  for  many 
years,  retired  on  May  1st.  1920. 


to  the  dyestuff  situation,  ascertained* 
that  very  little,  if  any,  manufacturing 
of  dyestuffs  was  being  carried  on.  This 
was  the  result  of  shortage  in  raw  ma- 
terial and  fuel.  Conditions  were  a  little 
better  in  the  sector  at  present  under  Bri- 
tish occupation.  Here  the  dye  men  were 
turning  out  small  quantities. 


SCARCITY  OF  GERMAN   DYES 

The  report  of  the  Committee  from  the 
British  Color  Users'  Association,  of 
Manchester,  sent  to  Germany  to  look  in- 


Mr.  Peter  F.  O'Hare,  overseas  repre- 
sentative of  the  firm  of  Richard  Ha- 
worth  &  Co.,  Ltd.,  Manchester,  Eng.,  is 
leaving  this  month  for  an  extended  trip 
in  Canada  and  the  United  States.  Mr. 
O'Hare  will  be  on  this  side  for  a  period 
of  at  least  twelve  months. 
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Curves  Are  Discouraged; 

Slim  Silhouette  Remains 

Charming  New  Creations  in  the  Corsetry  Art  Preserve  Free  Lines, 
nore    rrimmings  and  Encourage  Perfection 
in  Manufacture. 


THE    Fall   linos   of   the   various  cor- 
i       both     at     homo     and 
abroad  are  now  ready,  and  as  pre- 

I  months  ago  there  has  be  a  no 
radical  change   in   the  silhouette  except 

ips   to   achieve    the    slightly    iticc 

etted"  effect.  For  several  years 
new  the  creations  of  the  fashion  design- 
ers have  encouraged  a  delightfully  free 
straight    line,    that    hns    been    ardently 

ted  by  the  feminine  world  at  la 
but  Tans  seems  to  think  that  it  is  time 
for  a  littl"  discipline,  ami  consequently, 
although  toh  decided  nipped-in  waist 
has  bj  no  means  won  a  victory,  there  is 
lency  towards  the  adoption  of  a 
.  thai  wil!  mold  ever  so  slight- 
iy  the  natural  lines  of  the  figure.  It 
is  felt  that  although  straight  iines  again 
prevail  in  tin-  majority  of  the  frocks,  a 
slight  drawing  in  at  the  waist  line  is 
opportune    to     correct     the     "heaviness" 

h  must  come  if  the  figure  gees  long 

rsetted.  As  a  result,  models  are  still 
made  of  the  most  flexible  materials  and 
frequently  slightly  '><>ned,  but  a  slight 
curve  is  being  introduced,  and  additional 
attention  is  being  paid  to  the  brassure 
which  helps  t<  keen  the  flat-chested  ef- 
fect  that   must    accompany   the    p:  < 

is   in  bodices. 

Leading  Features 

In   the   i  tj  los   for    Fall   on    this 

side  of  the  Atlantic,  the  bust  is  even 
lower  than  before,  and  hips  are  long. 
Trimmings  are  very  much  discouraged 
for  unnecessary  additional  bulk  is  very 
severely  frowned  upon  by  Dana  Fashion 
when  it  comes  to  underlings,  and  these 
plain  effects  i  being  encournered 

in  the  best  examples  of  French  lingerie 
—tailored  lesigns  and  brief  lengths  be- 
ing invari  ibly  preferred  to  fussier  styles 
in  chemises,  camisoles,  knickers  and  in 
petticoats  too. 

Opinions  vary  as  to  the  demand  for 
elastic  corsets  but  most  manufacturers 
concede  :hnt  there  is  a  good  demand  for 
those  models  in  which  considerable  elas- 
tic :s  used  in  side,  back,  and  front  in- 
.-•'its.  One  very  dainty  new  mode!  seen 
ha  !  an  elastic  band  at  the  top  of  the 
corset  across  the  front  section  only, 
which  came  just  above  the  normal  waist- 
line and  permitted  freedom,  at  the  same 
preserving-  a  very  neat  line.  For  sports 
wear  the  simplest  unboned  models  are 
preferred,  while  almost  invariably  the 
cry  is  for  pale  pink,  no  matter  what  the 
material  used. 

ci:ks   Extensively    Used 

Among  the  most  handsome  models  be- 
ing shown  are  those  developed  in  silk 
trico,   plain    and    embroidered,    which    fit 


the  figure  like  a  glove,  silk  broches  and 
other  s:!k  mateiials  which  arc  s()  dif- 
ficult  to   procure.       Brocades!    in     soft 


t\  cloths  and  fabrics  as  the  reason  for 
the  failure  t>>  provide  novelties  in  cor- 
set.-. Another  say-  thai  the  uncertain 
pric<  situation  makes  one  chary  <■.  c 'la- 
in toi  strongly  for  any  voods  tl  l 
for  which  is  not  assured.  Still  another 
says  tiia  the  shortages  -till  apparent 
throughour  tin  industry  make  it  more 
necessary  to  make  as  many  of  the  staple 
garments  as  possible  as  those  are  the 
ones  the  trade  cannot  get  alone-  without. 

Whatever  the  reason,  the  fact  remains 
that  the  season's  lines  arc  rather  more 
conservative  than  usual,  although  in 
many  instances  new  modifications,  trim- 
mings, etc.,  make  their  appearance.  In 
fact,    in   most  lines   it   is    noticeable   that 

attention  than  ever  has  been 
to  detail,   improving   the  line  as  a   whole 
rather    than    any    few    particular    num- 
bers, 


BELGIAN    LACE    LEAGUE 

The  syndicates  of  Belgian  lace  manu- 
facturers have  met  in  Brussels  and  arc- 
about  to  found  a  National  League  of  Lace 
Manufacturers  in  view  of  the  revival  of 
this  interesting  Belgian  industry.  With 
this  object,  the  League  intends  to  propose 
the  creation  of  professional  lace  schools 
directed  by  technical  experts,  to  the  ex- 
clusion of  all  those  for  whom  the  school 
would  serve  as  a  means  of  commercial 
exploitation.  The  League  will  lik. 
enforce  an  equitable  remuneration  to  all 
lace  workers  in  accordance  with  a  uni- 
form scale  throughout  the  country.  All 
Belgian  lace  manufacturers  from  North- 
ern Flanders  to  the  Campine  are  report- 
ed  to  have  become  members  of  the 
League. 


colois  are  very  fashionable  among  the 
more  expensive  lines,  while  various  in- 
novations are  introduced  in  models  built 
for  the  very  youthful,  meaning  slender, 
figures,  including  cut-out  side  sections 
permitting  absolute  freedom  to  the 
thigh. 

Lack   o!   Novelties 

Lacking  more  this  season  than  in 
others,  it  seems,  are  the  novelties  which 
usually  make  their  appearance  at  this 
time.  The  reasons  for  this  are  varied, 
according  to  different  manufacturers. 
One  man  assigns  the  shortage  of  novel- 


KEMOVING    TO   GALT 

McCaskey  Systems,  Limited,  manu- 
facturers of  counter  check  books  and 
credit  systems,  have  recently  purchased 
a  munition  plant  at  Gait,  Ontario,  where 
their  head  office  and  factory  will  be  lo- 
cated after  the  middle  of  July.  The  new 
factory  at  Gait  is  modern  in  every  re- 
spect and  several  new  high-speed  ma- 
chines are  being  added  which  will  prac- 
tically double  the  present  equipment  of 
their  plant. 


COMPETITION— THE  MODERN  BUGABOO! 

Are  you  watching  your  competitor?  It  is  altogether  likely  that,  in  one 
way  or  another,  there  are  a  lot  of  things  he  is  learning  from  you,  and  it  is 
up  to  you  to  see  that  you  get  a  pointer  or  two  from  him. 

-Maybe  if  you  step  down  the  line  and  look  at  his  windows  you  will  find 
he  has  a  new  wrinkle  in  merchandising  or  in  display  that  it  will  pay  you  to 
watch.  Perhaps  you  can  pick  up  a  suggestion  from  his  method  of  doing 
business  that  will  mean  better  business  for  your  store.  If  you  glance 
through  his  advertising  in  the  newspaper,  perhaps,  you  will  get  one  of  those 
"hunches"  that  develop  into  big  Ideas,  something  that  you  can  turn  into 
money  in  your  pocket- 

That  is  the  attitude  the  progressive  merchant  is  taking  towards  his 
competitor— "bugaboo  nothing! — he's  giving  me  ideas  that  mean  bigger 
business  for  me." 
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Bag  Leathers  Still  High  Priced 

Drop  in  Hides  and  Shoe  Leathers  Does  Not  Affect  Handbags  or  Purses — Fall  Lines  Are  Plain 
— Preference  For  Envelopes  in  Grays  and  Browns — Velvets  Will  Lead  in  Fabrics. 


CERTAIN  types  of  hides  and  lea- 
thers have  dropped  in  price,  but 
Milady  of  Fashion  must  prepare 
to  pay  the  same  prices  if  not  a  trifle 
higher  for  her  new  Fall  hand  bag,  as  she 
did  for '  a  smart  leather  model  last 
spring. 

"The  fact  is  that  the  materials  from 
which  handbags  are  mack — notably 
sheep,  goat  and  seal  skins — have  not  been 
affected,  although  other  leathers  and 
cowhides  and  noticeably  shoeleathers, 
have  dropped  considerably,"  stated  a 
leather  goods  maker  this  month.  "The 
materials  which  we  use  in  our  purses  and 
handbags  have  as  a  matter  of  fact,  ad- 
vanced about  20  per  cent.,  but  we  will  not 
have  to  advance  our  prices  for  the  pres- 
ent season  at  all  events,  as  we  have  a 
splendid  stock  of  leathers  to  meet  pres- 
ent requirements  on  hand1." 

Plain  and  Fussy  Styles 
This  season  there  will  be  a  splendid 
demand  for  plain  lines  and  elaborate 
models,  as  well,  the  latter  always  being 
sought  by  the  exclusive  trade.  The 
French  bead  bags,  which  made  their  ap- 
pearance late  in  the  spring,  will  again 
be  seen  as  this  class  of  work  is  being 
extensively  taken  up  in  the  vicinity  of 
Paris,  and  such  wonderful  color  creations 
as  the  makers  are  offering  cannot  be  re- 
sisted by  women  who  love  beautiful  nov- 
elties. These  bags  have  sold  and  will 
sell  again  for  prices  ranging  from  $20  to 
$65,  according  to  size,  quality  and  de- 
sign. The  medallions  and  fringes  on 
some  of  these  bags,  which  are  made  in 
flat  styles  mounted  and  in  vanity  bag 
styles  or  drawn  in  on  self  cords,  are 
highly    decorative    in    color    and    design 


and  show  a  tendency  for  conventional 
and  Egyptian  motifs.  Dainty  floral  ef- 
fects are  also  very  good  while  bags  made 
of  fabrics  are  frequently  partially  cov- 
ered  with   bead   appliques. 

Good    Leather    Models 

Already,  however,  the  demand  is  grow- 
ing for  plain,  good-looking  leather 
models,  especially  designed  for  the  Fall 
tailleur  or  smart  coat-dress.  The  fur 
shades  which  have  made  such  a  play  for 
the  lead  on  the  color  card  for  Fall  and 
which  are  certainly  gaining  in.  favor 
almost  hourly,  have  taken  the  bag  realm 
all  for  their  own.  Practically  no  color, 
other  than  gray  and  brown — with  the 
exception  perhaps  of  a  French  blue,  a 
bluish  green  and  a  light  tan — has  dared 
enter  the  running  either  for  the  flat 
envelope  styles,  which  are  to  be  exten- 
sively seen,  or  in  the  Kodak  models, 
which  are  already  well  liked.  All  shades 
of  gray  will  be  seen  from  the  deepest 
taupe  to  palest  pearl  tints,  and  in  the 
brown  leathers  there  is  an  equally 
splendid  range  from  tete  de  negre  to 
beige. 

Dry  Goods  Review  saw  three  new  ver- 
sions of  the  well-liked  Vanity  or  Avenue 
bag,  all  carrying  mirrors  and  neat 
change  purses  in  well-built  pockets.  The 
Kodaks  or  Lucille  models  are  also  being 
featured  with  slight  innovations  such  as 
a  change  in  the  style  of  clasp,  a  new 
length  of  handle  and  so  on.  These  bags 
with  their  graceful  oblong  lines  and 
straps  which  permit  them  to  be  worn 
over  the  arm  are  developed  in  grays, 
tans,  browns  and,  of  course,  in  black, 
which  is  in  demand  always. 


But  the  novelty  of  the  season  in 
leather  bags  is  seen  in  the  envelope  type. 
One  big  manufacturer  in  Toronto  is 
featuring  a  charming  style  in  which  the 
flap  fastener  is  concealed.  A  plain  top 
strap  is  shown  and  when  the  purse  is 
opened  a  hidden  bill  folder  is  revealed. 
This  model  is  particularly  smart  and  is 
designed  essentially  for  the  woman  who 
demands  something  very  chic.  Some  of 
these  envelope  models  are  developed  in 
Morocco,  others  in  pin  seal,  and  others 
still  in  the  very  effective  reed  grain 
leathers.  Dry  Goods  Review  saw  one 
model  in  reed  grain  which  featured  a 
stitched  facing,  two  smartly  pointed 
corners  of  which  showed  to  either  side  of 
the  top  flap  when  it  closed  down.  This 
design  gave  a  good  sweep  of  lines  to  an 
otherwise  plain  envelope  style  and  self 
stitching  and  a  contrasting  clasp  assist- 
ed in  giving  a  very  smart  effect. 

Practical  and  universally  smart  was  a 
very  large  envelope  model  closely  re- 
sembling a  flat  music  roll.  This  was  a 
strongly  built  model,  in  fine  black  pin 
seal  with  splendid  pockets — and  plenty 
of  them — a  bill  pocket,  and  inner  purse 
for  change.  But  withal  that  these  fea- 
tures are  new,  there  have  been  absolutely 
no  radical  innovations  introduced  by  the 
makers  this  season,  who  declare  that  the 
demand  for  good  plain  lines  keeps  them 
busy  turning  out  their  orders  without 
chancing  too  much  that  is  faddy. 

The  flat  envelope  pocket-book  styles 
are  especially  strong,  while  in  fabric 
models,  moires  and  chiffon  velvets  in  a 
variety  of  pretty  shapes  are  being  dis- 
tributed, and  of  these  latter  styles  the 
velvet  models  promise  to  lead. 


Pin  Seal  Model 


New  Reed  Grain  Bag 


The  two  models  illustrated  above  reveal  interesting  new  lines  in  two  good  envelope  styles 
The  finger  straps  are  characteristic  of  the  best  leather  bags  this  season,  and  tailored  effect;: 
such    as   these    lead.  -Courtesy  Canadian  Leather  Products,  Toronto 
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BEST 

VALUE 

IN  CANADA 


LEATHER 
PURSES 

VANITY 
BAGS 

BELTS 

MUSIC 
ROLLS 

BILLFOLDS 

COLLAR 
BOXES 


MANUFACTURED  BY 


NONE 

BETTER 

MADE 

ANYWHERE 


SILK 

AND 

VELVET 

BAGS 


Our 
Travellers 
Are  Now 
Ready    To 
Call  Upon 
You  With 

Their 

Full  Fall 

Range 


LIMITED 


CANADIAN  LEATHER  PRODUCTS 

144  FRONT  STREET  WEST 

TORONTO 
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Silk 


Queen  Charlotte 

(with  elastic) 

Veilanet  ^kj^ 

(with  Elastic)  » 

Yoda  Lane 

(Cap-Net) 


HAIR  NETS 

(Registered  Brands) 


HARMONY 

Snap  Fasteners, 
4-0  to  2 

All  Sizes  in  Stock 
White  and  Black 


HEART  BRAND 

(Registered) 

Dress  Belting, 
Tapes,  Braids,  etc. 


BULL  DOG 

Plush  and  Bachelor 
Buttons 

Cinch  Coat  Chains 

Require  no  sewing 


^OQD^ 


VEILS,  WITH  ELASTIC 

CELIA  GLAD 
QUEEN  CHARLOTTE 

GISMONDA 

DIAMOND  QUALITY  TROUSER  AND  MENDING 
TISSUE 


Real  Human 
Hair 

Tidywear, 
R22,  R24,  R400 

Easifix  Cap-Net 


BOOT  LACE 
CABINETS 

Goodasilk,  Globe, 
Universal,  Vogue 


SPECIAL  BRANDS 

HAIR  PIN 

BOXES 

Rhoda,  Rhonda, 

Floral 


BUTTONS 
Pearl,  Glass,  Cellu- 
loid, Composition, 
Horn,  Agate,  Bone, 
Metal 


SPECIAL 

PEARL  BUTTON 

CABINETS 

1920— Velvet  Lady 
Giant 


SOLE  AGENTS  AND  DISTRIBUTORS: 


Luke  Turner  &  Co., 

J.  Bonas  &  Son, 

Morris  &  Yeomans, 

Rosenwald  Bros., 

Howard  Wall,  Ltd., 

Buttons,  Ltd., 

F.  Bapterosses  &  Cie-, 

Star  Pin  Co., 

Narrow  Fabric  Co., 

Henry  Meyer  Thread  Mfg.  Co., 

Federal  Snap  Fastener  Corp'n, 

Lobars  Detachable  Button,   Inc., 

W.  Wendtland,  Inc., 

Winwal  Button  Co., 


Leicester,  Eng., 
Derby,  Eng., 
Redditch,   Eng., 
London,  Eng., 
London,  Eng., 
Birmingham,   Eng., 
Paris,  France, 
Derby,  Conn., 
Reading,  Pa., 
Chicago, 
New   York, 
New  York, 
New  York, 
Rockford,    111., 


Elastic  Webs  and  Braids 

Tapes,  Block,  Average  and  Reel  Tapes 

Needles,  Needle  Books,  Crochet  Hooks,  Etc. 

Hair  Nets 

Dean's  Tape  Measures 

Linen  and  Metal  Buttons,  Buckles,  Etc. 

Agate  Buttons 

Pins  and  Hair  Pins 

Braids 

Threads 

Harmony    Snap   Fasteners 

Bull  Dog  Bachelor  Buttons  and  Coat  Chains 

Fancy  Glass  Buttons 

Winwal  Button  Moulds 


WHOLESALE   and   MANUFACTURERS   ONLY   SUPPLIED 

Will  P.  White,  Limited 


TORONTO-65  Simcoe  Street 


MONTREAL- 137  McGill  Street 


I.;-, 


DRESSACCESSORIES 

RITCHIE 
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Do  You  Realize 


that  the  season  for  Evening  W^ear  will  toon  be  here? 


Our  range  of  metallic  laces,  colored  net  flouncing?,  gold  and  silver  em- 
broidered Georgette  Crepe,  contain*  many  original  novelties  in  Trimmings 
tor  the  Fall  Season. 


1  he  Canadian  Made  Line 


H.  P.  RITCHIE  y  CO. 

38-42    Clifford   Street 

TORONTO 


3  •  ►• 


Dry  Goods  Review 


DRESS     ACCESSORIES 


137 


Silk  Wear ****■ 


For  Fall  and  Christmas  Trade 


- 

■ 


Chic  Lingerie 

B«witchin£    new    creations    that    will    appeal   to   the 
woman  who  cares. 

Our  representatives  are  now  on  their  respective  territories,  showing  a 
most  complete  range  of  Camisoles,  Bloomers,  Envelope  Chemises,  Gowns, 
Negligees,  Underskirts  and  Boudoir  Caps  for  the  Fall  and  Holiday 
Season. 

We  solicit  your  inspection 

H.  P.  RITCHIE  y  CO. 

38-42   Clifford   Street 

TORONTO 


^P 
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Buttons 

of  every  shape 


>&.*•' 


Buttons 

of  every   size 


Make  Your  Own  Buttons— More  than  500%  Profit 

To  give  a  strictly  tailored  appearance  BUTTONS  covered  with  the  actual  goods  used 
in  the  garment  are  a  necessity.  They  add  a  touch  of  smart  "completeness"  that  can- 
not be  obtained  by  using  other  styles  of  Buttons.  No  need  to  carry  covered  Buttons 
in  stock,  with  the  accompanying  risk  of  having  odd  lots  on  your  hands. 

THE  MENKIN 
BUTTON   COVERING   OUTFIT 

assures  »i  perfect  match  at  all  times — making  Buttons  to  older,  without  any  dead 
numbers  oil  your  hands — larger  sales  in  your  Buttons  with  a  surprisingly  wide  margin 
of  profit. 

ASK     HOW     THE     MENKIN     WAY 

MAKES   BUTTON    COVERING    PAY! 


S.  MENKIN,  Inc. 


Creators,  Promoters,   and  Producers  oj  Covered  Button  Supplies  for  over  Sixty  Years 

143    West    28th    St.  New    York 


A 


J 

Canadian  Braid  and 
Trimming  Co.,  Ltd. 

Manufacturers    of 

Girdles,  Braids 
Cords 
Fringes 
Tassels 
Ornaments 
Buttons 
Fur  and 

Dress  Trimmings 
39  Dowd  St.,  MONTREAL 

Toronto  Branch— 96  King  St.  W. 
L   B.    Ellis,   Representative 

Say  You  Saw  It 


in 
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THE  ONTARIO  BUTTON  CO.,  LTD. 


BUTTONS 

Ivories,  Pearls 

and 

Celluloids 

Large  Range 


KITCHENER,  ONTARIO 


Write  for  Prices 


or 


See  the  Button  Man 


Tailors' 
Smallwares 

Fancy 
Trimmings 
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The 

"Julian  Sale" 

Travellers 

Are  on  the  Way 

To  You 


They  are  carrying  one  of  the  most  excellent  lines — the  most  repre- 
sentative lines — that  our  travellers'  trunks  were  ever  packed  with — big 
in  assortment,  great  in  variety — splendid  in  quality  and  the  best  of 
good  values. 

You  need  no  extra  word  from  us  in  presenting  this  season's 
samples,  for  the  name  Julian  Sale  enjoys  a  coast  to  coast  reputation  as 
the  finest  of  good  goods. 

You  will  receive  a  personal  intimation  in  due  course,  giving  you 
the  approximate  date  that  our  representative  will  call  on  you.  Give 
the  Julian  Sale  line  the  place  it  merits  in  such  merchandise.  Hold  your 
order  till  you  see  it. 


THE  LINE  INCLUDES 


Dressing  Cases,  Hand  Bags,  Strap-handle  Purses,  Writing 
Cases,  Letter  Cases,  Manicure  Cases,  Jewel  Cases,  Glove  and 
Handkerchief  Cases,  Toilet  Rolls,  Cigar  and  Cigarette  Cases, 
Tobacco  Pouches,  Bill  Folds,  Wallets,  Purses,  Music  Holders 
and  Many  Other  Lines  in  Fine  Leather  Goods  and  Novelties — 
New,  Novel  and  Nice.  Just  such  goods  as  will  enhance  the 
attractiveness  of  your  stock  for  present  and  holiday  trade. 


With  the  fullest  appreciation  of  your  esteemed  favors  during  the  past 
year — We  are,  yours  to  command, 

The  Julian  Sale  Leather  Goods  Co.,  Limited 

Factory — Wholesale — Sample  Rooms  and  Offices 

600     KING     STREET     WEST,     TORONTO 


DRESS    ACCESSORIES 
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The  Thompson  Lace  &  Veiling  Co., 


Limited 


Announce   Their 


FALL    OPENING 


OJ 


NOVELTIES 


in 


Veils  and  Veilings 
Laces 


tiid 


DRESS    TRIM'MUNGS 


Warehouse  and  Offices 
at 

111  Wellington  Street  West 
TORONTO 
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Hambly  &  Wilson,  Limited 

11  Wellington  St.  West 
TORONTO 


Art  Needlework 
Everything-  in  Wools 
Children's  Knitted  Goods 

Our  Fall  Stock  is  very 
complete.  Orders  placed 
with  our  travellers  or  by 
mail  will  receivemost  care- 
ful attention. 


FLOSSELL  ROYAL 

IS  THE  BEST 
ARTIFICIAL  SILK  FLOSS 


iutton 


Stock   Carried   of 

PEARL     BUTTONS: 

IVORY    BUTTONS: 

CELLULOID  BUTTONS : 

COMPOSITION         BUT- 

TON  S  :        BELTINGS: 

HOOKS      AND      EYES: 

FASTENERS,    ETC. 

BEADS   OF  ALL 

DESCRIPTIONS. 


4ivSX.Amani.HT  St.  Montreal 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom   and  Factory  : 


Bay  and  Wellington  Sts., 


Toronto,  Canada 


WRIGHTS  BIAS  FOLD  TAPE 

Increases  Notion  Profits 

Made  in  U.  S.  A.  since  18 


"W  &  N"  Monarch  and 
Meteor  Brands  for  bind- 
ing, piping,  fancy  work 
and  trimming  in  white, 
black  and  colors. 


Cut    from    reliable 
stocks  of  first  quality 
on  true  bias,  selvages 
trimmed,  seams  open- 
ed and  pressed.    Live 
merchants  sell  these 
brands. 


Easily  Sold 

because 
Easily  Used 


WBJflfl  IpI-TEM 

Makes  Home  Sewing  Easy 


Look  for  the 
trade  mark 
and  portrait 
of  Wm.  E. 
Wright  o  n 
every  pack- 
age. 


Wm.E.Wright&SonsCo.,Mfrs. 

315-317  Church  Street  New  York 

Slocfe  carried  at  all  Agencies 

CHICAGO  ST.  LOUIS 

R.  C.  Taft  Geo.  F.  Anderson's  Son 

223  W.  Jackson  Boulevard  613  North  Broadway 

PHILADELPHIA 

James  F.  McCarriar 

1011   Chestnut  Street 


All  ready  to  sew  on 
middy  blouses,  sailor 
suits,  dresses,  romp- 
ers, etc.  A  two-yard 
piece  trims  any 
middy  style  wash 
garment  —  collar, 
cuffs  and  yoke. 

Made  of  Wright's 
Bias  Fold  Tape. 
stitched  in  parallel  rows 
on  fast  colored  per- 
cale. 

A  progressive  commod- 
1     ity  for  the  progressive 
merchant. 


WRIGHT'S 

BIAS  FOLD  TAPE 

'  It  turns  itself  ' 


.JSI 

In  U.S.  Pat.  Off. 
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Tips  on  Summer  Toy  Selling 

Toy  Sail  Boats  a  Good  Seasonable  Line,  Fitting  in  Well  with  Toy 

Airplanes — Rubber  Balls  and  Balloons  Good  Lines  for  Specialized 

Effort — About  Window  Displays 


/  ^l '.MMKi:  is  a  good  seaBor  for  toy 
^^  selling.  This  is  amply  demonstrated 
"^  in  such  stores  as  Eaton's  and 
Simpson's  in  Torom ■>,  where  good  year- 
round  toy  trade  is  done.  If  they  can  do 
it,  sc  can  any  other  toy  dealer.  There 
arc  children  in  every  community,  and 
where  there  are  children  there  should 
bi  toys,  and  these  toys  should  be  sold 
by  the  local  merchants.  In  the  villages 
the  general  merchant  is  the  man  to  sell 
the  toys.  In  the  larger  villages,  those 
with  from  1,000  to  2,000  population, 
there  is  opportunity  for  stores  carrying 
books,  stationery,  toys  and  other  kin- 
dred lines.  Such  a  store  draws  trade 
from  the  surrounding  country  and  there 
are  instances  where  book  and  stationery 
stores  even  in  villages  of  less  than  a 
thous-and  people  are  successfully  con- 
ducting such  a  retail  business.  Naturally 
the  extent  of  the  stock  of  toys  carried  will 
necessarily  be  smaller  in  a  store  serving 
a  restricted  community  than  in  a  big 
department  store  such  as  those  in  Mont- 
real, Toronto,  Winnipeg,  or  other  large 
cities,  but  even  the  smallest  stores  can 
increase  their  trade  by  planning  to  con- 
duct their  business  as  far  as  possible 
alcng  the  lines  of  these  big  stores. 

Thus,  in  July,  there  is  good  business 
to  be  done  with  such  items  as  toy  sail- 
ing boats,  a  line  that  will  sell  anywhere 
and  everywhere  if  properly  handled  and 
adequately  displayed  and  pushed.  At 
the  Eaton  store  at  this  time  there  is 
a  most  prominent  showing  of  toy  sail 
boats,  canoes,  and  other  craft.  The  for- 
mer includes  models  of  sailing  vessels 
up  to  six  feet  in  length,  naturally  these 
hip  fellows  attract  a  lot  of  attention, 
and  a  great  many  sales  of  the  toys  mnde 
here  are  attributable  to  the  notice  they 
get.  These  or  even  much  smalicr  jail 
boats  make  ideal  pieces  for  good  toy 
windows.  These  seasonable  boats  fit 
in  well  with  a  stock  of  toy  airships,  In 
fact  these  *wo  lines  are  treated  as  one 
in  the  Eaton  toy  department,  having 
a  whole  section  to  themselves.  In  the 
case  of  the  airplanes  there  are  many 
parts  that  are  sold  separately,  thus 
making  it  a  good  "come-back"  line.  The 
original  sale  of  a  toy  airplane  brings 
the  customer  back  for  supplies  as  re- 
quired. 

A   Made-in-Canada  Toy  Store 

Who  is  poing  to  be  the  firs'  retailer 
in  Canada  to  stock  Canadian  toys  only? 
This  is  not  to  be  taken  as  recommend- 
incr  anybody  to  do  this,  but  the  idea 
is  now  feasible  on  the  strength  of  the 
infinite  variety  of  toys  that  arc  now 
being-  made  in  Canada,  This  variety  is 
so  extensive,  running  from  innumerable 
small  tovs  up  to  the  imposing  structures 
built  with  steel  construction  units,  alone: 
with    su^h     kindred      lines      as      (\press 


wagons,  various  other  wheel  goods,  and 
all  manner  of  sporting  goods  for  boys 
and  girls,  that  the  store  that  would  pro- 
pel h"  accommodate  a  representative 
showing  of  all  thess  "made-in  Canada" 
toys,  would  have  to  be  one  of  goodly 
dimensions. 

The  whole  idea  is  more  practical  as 
applying  to  any  store  having  a  toy  de- 
partment, and  again  let  it  be  known  that 
this  is  not  to  advocate  excluding  from 
the  stock-in-trade  all  imported  toys,  Out 
any  tcy  dealer  can  make  a  hit  by  having 
occasional  window  displays  devoted  en- 
tirely to  toys  made  in  this  country. 

In  New  York  there  is  a  toy  store  on 
Nassau  Street,  where  only  toys  made 
in  the  U.S.,  are  stocked.  A  general  line 
of  sporting  goods,  for  adults  as  well  as 
boys  and  girls,  is  included  in  this  stock, 
and  with  the  sporting  goods  are  includ- 
ed bicycles. 

In  Toronto  the  Wilson  store,  on  Yonge 
Street,  is  among  the  best  known  spr-rt- 
inq-  goods  houses,  and  the  toy  stock  here 
is  almost  as  prominent  ar  the  sporting 
goods.  This  store  constitutes  a  standing 
refutation  of  the  theory  too  frequently 
advanced  that  the  toy  business  is  not  an 
extensive  one  except  during  the  season 
immediately   preceding    Christmas. 

Sand  toys  for  the  beaches  at  summer 
resorts  and  toy  gardening  sets  for  the 
children  at  home,  are  always  good  sel- 
lers, and  should  be  liberally  stocked  and 
exploited. 

Rubber   Balls 

Rubber  balls  in  the  various  hard  and 
soft  varieties  and  the  many  kinds  and 
sizes  of  the  fancy  colored  rubber  balls, 
alone  constitute  a  line  with  which  hund- 
reds of  dollars'  worth  of  good  profitable 
business  can  be  done  in  the  course  of 
the  year  in  any  town  of  average  size. 
This  is  the  ideal  time  of  the  year  for 
making  good  showings  of  these  goods. 
So  with  baseballs,  bats,  and  all  the  other 
lines  of  sports  goods  for  boys  and  girls 
of  all  ages.  The  picnic  season  is  upon 
us  and  every  picnic  should  be  made  to 
contribute  a  fair  share  of  business  to 
the  retailer  who  includes  these  goods  in 
his  store. 

Toy  Balloons 

Much  has  been  said  in  previous  issues 
regarding  this  line.  The  volume  of  busi- 
ness done  with  these  small  items  is  sur- 
prisingly large.  One  Toronto  distribut- 
ing house  has  sold  over  $10,000  worth 
this  year,  and  this  amount  would  be 
far  greater  had  this  house  been  able 
to  get  the  shipments  of  the  quantities 
ordered.  The  output  of  balloons  in  the 
factories  in  the  U.  S.  runs  into  hundreds 
of  thousands  of  dollars  each  year.  This 
is  a  line  well  worthy  of  specialization  on 
the  part  of  every  stationery  and  toy 
store. 


A  new  game  that  is  catching  on  is. 
known  as  the  Cootie  game,  and  it  may 
be  described  as  a  rectangular  box-like 
enclosure  which  has  a  small  square 
wire  enclosure  having  a  specially-de- 
signed entrance.  There  are  also  three 
celluloid  capsules  with  small  weights 
and  the  play  is  to  secure  the  capsules 
within  the  wire  enclosure.  The  top  of 
the  device  is  covered  with  glass. 


x: 


In  describing  the  play  of  the  new 
game  the  makers  have  the  following  to 
say:  A  very  interesting  game  may  be 
played  by  having  a  game  for  each  play- 
er. All  of  the  cooties  must  be  out  of  the 
pen.  At  a  given  signal  all  start  to  play 
and  endeavor  to  encage  the  "cooties" 
as  soon  as  possible.  The  first  player  to 
capture  all  of  the  "cooties"  calls 
"cootie"  (and  play  by  everyone  must  im- 
mediately stop)  is  entitled  to  a  credit 
of  25  points  on  account  of  being  the  first 
to  make  a  capture.  All  other  contest- 
ants are  given  a  credit  of  5  points  for 
each  cootie  they  have  caught.  The 
game  may  be  set  at  200,  300  or  500  as 
seems  desirable.  The  one  who  is  success- 
ful in  securing  the  desired  number  of 
points  first  is  the  winner,  the  one  having 
the  second  highest  number  of  points  is 
second  and  so  on.  A  booby  prize  may  be 
given  to  the  one  who  has  the  lowest 
score.  An  official  scorer  and  umpire 
should     be     appointed. 

PEANUT  TOYS 

Among  the  latest  novelties  are  toys 
made  from  peanuts,  which  are  dressed 
up  to  represent  all  sorts  of  ferocious 
animals.  Given  the  peanuts,  anyone 
with  paint,  mucilage,  deft  fingers  and 
a  vivid  imagination,  can  turn  out  vari- 
ous oddities  that  make  good  little  favors 
for  the  party  table.  Views  of  these 
novelties  have  been  appearing  in  U.S. 
papers. 
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The  Toy-Makers  of  Czecho-Slovakia 

Interesting  Facts  About  an  Extensive  Industry  in  One  of  the  Old 
Lands  that  Have  Regained  Their  Independence  as  Result  of  the 

Great  War. 


FROM  the  homes  of  peasants  tucked 
away  deep  in  the  Slovakian 
mountains,  or  in  the  wide  Mo- 
ravian plains,  come  some  of  the  pretti- 
est and  cleverest  toys  in  the  world.  Here 
in  these  out-of-the-way  corners  of 
Czecho-Slovakia  everyone  makes  toys, 
from  wrinkled  great-grandmothers  to 
tiny  children  four  or  five  years  old. 
Each  member  of  a  family  will  have  his 
own  special  work.  The  men,  handier 
with  the  knives,  do  the  cutting,  the 
women  the  coloring,  and  the  children 
the  gluing  and  mounting  and  simpler 
work.  Toy  making  helps  out  the  slender 
income  from  the  farm,  and  these  people 
will  sit  up  far  into  the  night,  after  a 
hard  day's  work  in  field  or  forest,  mak- 
ing toys  to  sell  for  a  little  money  to 
augment  the  family  income. 

Some  of  the  children  have  become 
adepts  in  toymaking  and  in  designing; 
their  childish  ingenuity  frequently  brings 
better  results  than  those  of  their  older 
co-workers.     Some  of  the  most  interest- 


ing toys  are  made  in  the  Jodliskuv  Os- 
tav,  or  Home  for  Crippled  Children  in 
Prague.  These  toys  are  made  of  burrs, 
cones,  acorns,  twigs,  poppy-balls  and 
other  things  that  the  children  gather  in 
the  woods  in  the  summer.  Poppy-balls 
of  different  sizes  are  used  to  make 
quaint  little  replicas  of  the  Slovak  peas- 
ant women,  which  are  painted  in  the 
gay  colors  of  the  national  costume. 
Undernourishment  resulting  from  lack 
of  food  during  the  war  has  caused  the 
diseases  that  have  crippled  many  of 
these  children.  One  little  blind  girl,  so 
crippled  that  she  can  never  walk  again, 


fashions  with  deft  fingers  the  most 
realistic  chickens  from  pine  cones  and 
bits  of  whittled  wood.  A  little  boy 
whose  arms  were  blown  off  by  a  gre- 
nade, is  very  clever  at  designing,  and 
does  so  with  his  feet.  Historic  events 
and  patriotic  scenes  and  figures  are 
great  favorites  with  the  children. 

These  particular  woodland  toys  have 
never  found  their  way  to  America,  but 
as  soon  as  proper  trade  relations  can 
be  established,  the  children  on  this  side 
will  have  them.  Meanwhile  many  of 
the  workers  of  the  American  Red  Cross, 
who  came  to  Czecho-Slovakia  with  food 
and  clothing  and  medical  help  for  those 
who  had  suffered  so  terribly  in  the  war, 
are  taking  home  with  them  little  vil- 
lages with  roofs  of  real  thatch,  tiny 
wooden  animals  so  small  one  wonders 
how  they  are  ever  carved,  cardboard 
and  papier  mache  toys  almost  indes- 
tructible —  everything,  from  wooden 
fishes  that  float  right  side  up,  to  life- 
sized  baby  elephants. — "Playthings." 


The  Oriental  Craze  Has  Reached  the  World  of  Toys 

Morgan's  of  Montreal  are  showing  something  quite  out  of  th  e  ordinary  in  the  way  of  toys,  namely,  Algerian  hand-painted 
wooden  figures,  ranging  from  mosques  and  minarets  to  Ara  bian  steeds  and  prickly  cacti.  These  toys  have  already  had 
an  extensive  sale,  and  are  recommended  as  stimulators  for  childish  imagination,  particularly  for  kindergarten  geography. 
The  colors  are  vivid,  and  absolutely  true  to  type.  The  accom  panying  group  was  especially  posed  for  Dry  Goods  Review 
by  Messrs.  Morgan  &  Co. 
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Renewed  Vogue  for  Embroidery 

Stamped  Designs  in  Daintiest  liulcrjannents,  Lounge  Robes,  Dressing  Jackets  and  House- 
hold Linens  Indicate  Decided  Vogue  For  Colored  Silk  and  Wool  Embroidered  Effects. 


THE  wise  merchant  will  look  to 
his  fancy  goods  ;hh1  art  needlework 
departments  this  season,  for  it  is 
to  l>e  a  banner  Fall  In  dainty  handworked 
garments  and  accessories. 

Now  that  the  feminine  world  is  no 
longer  required  to  knit  the  durable  khaki 
Bock,  fingers  long  accustomed  to  uncon- 
Bcious  effort  during  the  hours  spent  in 
the  living-room  or  on  the  summer  porch, 
crave  occupation,  and  the  Fancy  work 
men  have  seen  to  it  that  there  is  plenty 
of  incentive  for  the  woman  who  enjoys 
tine  needlework. 

Colors    Encouraged 

This  Winter  the  devotees  of  the  embroi- 
dery hoop  will  need  to  be  very  indus- 
trious indeed  to  accomplish  all 
the  lovely  bits  of  work  designed  and  to 
he  taken  up.  The  vogue  for  colored  em- 
broidery on  lingerie  has  been  increasing 
in  leaps  and  bounds  during  the  past  few 
seasons,  so  that  now  in  place  of  the  all 
white  linen  undergarment  or  robe  de 
nuit,  which  was  once  considered  the  only 
correct  mode,  we  have  a  fascinating  ar- 
ray of  pale  tinted  silk  and  fine  fancy 
cotton  undertimes  saucily  bedecked 
with  touches  of  vivid  color  in  silk  or 
wool  embroidery.  One  large  Toronto  firm 
has  just  sent  out  a  particularly  fine  col- 
lection of  samples  in  stamped  wear  with 
a  representative  who  will  travel  to  the 
dry  goods  centres  of  the  Dominion  from 
coast  to  coast.  The  samples  are  stamped 
novelty  designs  worked  up,  and  are  dis- 
played in  conjunction  with  a  complete 
range  <>f  embroidery  cottons,  silks  and 
wools.  Combinations  of  pink  and  blue 
are  noticeable  in  the  collection,  which  also 
features  pink  with  black  and  mauve  with 
yellow.  In  the  chemise,  petticoat,  and 
night-gown  sets,  which  are  very  fashion- 
able, two-fabric  effects  are  cleverly  car- 
ried out,  a  decided  preference  beinu  given 
to  a  dainty  alliance  of  pink  mulle  and 
white  organdie.  Dainty  designs  are 
worked  on  the  organdie,  which  forms  a 
pretty  yoke  section  and  is  set  on  the 
mulle  with  hemstitching. 

Chiffon    Cloth    and    Mulle 

A  dainty  novelty  is  seen  in  similar 
sets  of  mercerized  chiffon  cloth  and  mulle 
cut  in  decidedly  tailored  lines  and  very 
carefully  stamped  with  a  small  design. 
The  tendency  at  pr<  sent  in  all  lini 
lingerie  is  towards  *.hese  tailored  effects 
cry  semblance  of  bulkiness  is 
avoided,  hence  trimming's  other  than 
these  silk  or  wool  embroideries  are  dis- 
couraged— except  ribbons  of  course, 
without  which  no  garment  that  appears 
in   milady's   boudoir   is    truly   chic. 

Finest  Indian  head  garments  with 
severe  yoke  effects  lightly  patterned  for 
white  or  blue  embroidery  are  to  be  seen. 


while  the  stamped  designs  are  fashion- 
able on  plainly  cut  camisoles,  envelope 
chemises,  petticoats  ar.u  night  robes 
fashioned  of  voiles,  crepes  and  novelty 
cottons. 

Baby    Dresses   Lovely 

Among  the  prettiest  novelties  seen  in 
this  particular  collection  referred  to 
were  the  charming  two-piece  sleeping 
robes  in  organdie  and  mulle  in  equally 
fascinating  models  in  mauve  or  blue. 
The  daintiest  of  silk  embroideries  decked 
sleeves  and  neckline  of  the  jacket,  while 
the  trouser  frills  were  also  effectively 
treated.  Dainty  voile  garments,  gaily 
embroidered  in  wool,  included  lingerie 
sets,  dressing  jackets  and  cool  summery 
lounge  robes.  All  white  garments  hand 
embroidered  were  shown  in  splendid 
range. 

Baby  dresses,  the  daintiest  wisps  of 
things  with  adorable  yokes,  were  featured 
in  all  white  and  sometimes  in  palest  blue 
forget-me-not  design  with  a  tiny  rosette 
of  pink  or  blue  ribbon  to  enhance  its 
charm.  Fine  organdie  was  used  in  most 
of  these  dresses  for  His  Babyship. 

Household    Linens 

In  the  household  linen  display,  which 
was  complete  with  many  splendid  sug- 
gestions for  the  woman  who  glories  in 
exquisite  table  linen,  three-piece 
buffet  sets  were  prettily  embroidered 
in  Dutch  blue  and  exploited  a  pretty 
crocheted  border  in  blue.  A  lovely  36- 
inch  luncheon  set  in  pure  linen  was  shown 
worked  up  in  pale  blue,  yellow,  fireen  and 
rose.  The  effect  was  excellent  as  the 
pattern  was  etremely  small. 

A  beautiful  chalon  cloth  worked  in 
acorn  desgn  in  white  wash  silk  was 
very  (rood  looking,  while  scarfs  and  run- 
ners to  match  were  also  shown. 

That  elaborate  designs  as  well  as  the 
simpler  all  white  stales  are  to  be  in  de- 
mand was  illustrated  in  the  presence  in 
this  partcular  collection  of  a  magnificent 


white    Berkshire    table    cloth    exhibiting 
Italian  cut  work  in  blue  en  old  gold. 

New   Wools   Featured 

There  is  to  be  a  renewed  zest  for  knit- 
ting this  year,  as  many  new  wools  have 
been  manufactured  to  encourage  new 
stitches  and  new  designs  in  shawl  wraps, 
sweaters,  scarfs  and  caps.  Cape  influ- 
ences are  seen  in  handsome  wraps  of 
wool,  while  skating  sets  are  very  pretty 
in  blues,  browns  and  trreys.  Silks  for 
filet  designs  in  sweaters  come  in  a  stun- 
ning range  of  colors. 

The  shops  are  already  demanding 
these  embroidery  materials  and  wools, 
and  it  behooves  the  merchant  who  takes 
pride  in  his  fancy  work  department  to 
consider  his  stocks  early. 


Notions  Steady 

at  Present  Time 


Thread  Prices  not  Advanced  out  of  Pro- 
portion— Knitting  Yarns  "Out  of  . . 
Sight" 

Since  last  year  notions  have  advanced 
radically  in  price  but  the  situation  at 
present  is  generally  described  as  steady. 
Thread,  in  200  yard  sizes,  is  quoted  at 
$1.20  per  dozen  and  250  yard  size  at 
$1.50.  Silk  threads  are  quoted  at  90c 
per  dozen  in  A,  B,  C.  D  and  E.,  in  black 
and  colors  and  mercerized  cottons  at 
$1.00  to  $1.60.  All  these  lines  are  ex- 
pected to  advance  by  next  spring. 

Snap  fasteners  are  steady  at  $4.80 
per  great  gross.  Elastic  (lisle  and  cot- 
ton) are  priced  at  ten  to  twenty-five 
cents  per  dozen  yards.  Beltings  ar.d  but- 
tons are  reported  steady  but  the  latter 
are  uncertain  for  the  future,  especially 
as  regards  imported  lines.  All  kinds 
of  pins  are  very  steady  as  well  as  tapes, 
which  have  not  advanced  as  much  as 
was  expected.  Mending  cottons  and 
shoe  laces  are  also  stationary.  Silk 
cords  are  now  quoted  at  $9.00  per  gross 
in  all  colors.  Dress  shields  are  very 
high  on  account  of  the  scarcity  of  rub- 
ber and  are  just  douhle  the  normal 
prices. 

Knitting  yarns  are  "out  of  sight"  as 
regards  prices  and  great  difficulty  is 
experienced  in  keeping  stocks  complete. 
Braids,  especially  black  silk  binding 
braids,  are  quoted  on  the  basis  of  $11.75 
per  irross  for  No.  6  (narrow).  Needles 
have  advanced  from  75  to  90  per  dozen 
packets,  while  darninir  needles  are  now 
$1.00  instead  of  75c 

The  new  bindinp  braid  in  three  colors 

for  trimming  middy   blouses  is  proving 

very    popular    and    is   filling   a   long   felt 

want.       This  binding  should  have  a  place 

Continued  on  Page  145 
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A  DICTIONARY  OF 
DRY  GOODS  TERMS 

(Linen  and  Silk  Continued) 

Blotch  Grounds — Printed  pat- 
terns, in  which  the  ground  is 
printed  in  black  or  color,  instead 
of  being  left  white. 

Boiled-Off  Silk— Silk  with  the 
gum  discharged,  but  undyed. 

Boiling  Off— The  process  of  de- 
gumming  silk  threads  or  goods  by 
boiling  soap  and  water. 

Bolt. — A  roll  or  piece  of  goods,  of 
definite  length,  as  it  comes  from 
the  maker  for  sale. 

Bonnaz  Machine — A  small  ma- 
chine for  embroidering  figures  on 
woven  goods. 

Book — A  bundle  of  Asiatic  silk. 
Japan  books  weigh,  generally, 
about  4  to  4tV2  lbs.,  each  containing 
about  50  to  60  skeins;  China  and 
Canton  books  are  heavier. 

Bourette  Yarn — A  heavy,  fancy 
yarn,  with  tufts  of  hair  or  lumps  of 
wool,  etc.,  occurring  in  it. 

Box  Work — Goods  in  which  two 
or  more  colors  or  materials  are 
used  in  the  filling. 

Calendering — The  smoothing  and 
pressing  of  goods  between  ponder- 
ous rollers. 

Chafe  Marks — Whitish  marks  in 
piece  dyed  goods,  due  to  roughen- 
ing or  displacement  of  fibres. 

Chop — The  brand  used  to  iden- 
tify any  make  of  Asiatic  raw  silk. 

Cockling — A  damage  in  silk 
goods  from  irregular  shrinkage  of 
the  filling. 

Conditioning — The  exact  deter- 
mination of  the  weight  of  silk  on 
the  basis  of  its  normal  condition, 
i.e.,  absolute  dry  weight  plus  11 
per  cent.  Standard  allowance  for 
moisture. 

Chine — A  silk  fabric  having  a 
printed  figure  of  somewhat  hazy, 
undefined  appearance. 

Shot  Color — A  material  woven  in 
various  colors  in  such  manner  that 
when  observed  at  different  angles, 
the  colors  seem  to  change. 

Cordonnet   (Fr.   Pr.  cor-donnay) 

— A  silk  used  for  braiding,  knitting, 
etc.,  with  a  cable-like  twist.  Sev- 
eral raw-silk  threads  are  doubled 
and  loosely  twisted  in  one  direc- 
tion, and  three  of  them  are  joined 
and  smartly  twisted  in  the  reverse 
direction. 

Crepe-de-Chine  Twist  —  Tram, 
hard-twisted  for  crepe-de-chine 
work.  Usually  30  to  75  turns  per 
inch. 

Crepe  or  Chiffon  Twist— Thrown 
raw  silk  20  to  100  turns  per  inch 
more  or  less,  for  use  in  making 
crepes,  chiffons,  etc. 

(To  be  continued) 
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Ostrich  Again  in  Vogue 


This    handsome   five-plumed    fan,   mounted    on    slender    tortoise   sticks,    illustrates 

the  success  of  the  new  fad   for  allowing  the  feathers  to  curl  in  two  directions. — 

Courtesy  Dominion  Ostrich  Feather  Co.,  Ltd.,  Toronto 


NOTIONS  STEADY 

Continued  from  Page  144 

on  the  pattern  counter,  where  its  value 
will   be   more   readily   appreciated. 

Beads  are  without  a  doubt  the  lead- 
ers in  the  notion  department  and  whole- 
salers report  that  their  stocks  are  clear- 
ed every  day.  The  prices  quoted  this 
week  were  $1.25  per  dozen  tubes  in  12 
varieties  and  colors. 

Other  lines  are  reported  steady. 


easement  either,  and  as  far  as  cottons 
are  concerned  there  is  a  stiffening  in 
price  already  noticeable^"  One  buyer 
placed  the  advance  on  certain  lines  at  30 
per  cent,  since  his  last  order  had  been 
nlaced. 


LACE  PRICES  FIRM 

Lace  prices  remain  firm,  according  to 
reports  from  buyers  who  have  just  re- 
turned from  the  European  markets  this 
month.  There  is  absolutely  no  sign  of  a 
drop  at  the  present  time.  There  is  a 
strong  demand,  which  will  be  even  great- 
er this  Winter,  for  metallic  laces  and 
filet  effects.  Val.  is  beng  widely  asked 
for,  and  there  is  a  steady  demand  for 
embroideries  on  muslins  and  voiles  in  18 
and  27  inch  widths.  These  show  a  pre- 
ference for  small,  neat  designs. 

Embroideries  in  colors  are  being  shown 
on  fine  handkerchiefs,  and  also  all  white 
effects  are  strong. 

"There  is  a  constant  demand  for 
classy  novelties  in  all  lace  goods  lines," 
said  one  buyer  who  returned  from  abroad 
this  month,  "and  the  prices  are  enough 
to  frighten  anyone.  No  matter  what  the 
trade  has  become  accustomed  to  in  the 
way  of  prices,  the  quotations  for  the 
present  season  are  almost  staggering. 
There  is   absolutely  no  indication   of  an 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,  Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some   of   our   lines   are 

French   Ivory, 

Pennants.    Cushions   and   Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and   occasions, 
Ladies'  and  Men's  Purses,  Wallets,  etc., 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our    Catalogue    is    worth    having. 
Our  travellers   cover  Canada. 


French  Ivory 

Made  in  Canada 

We  are  now  manufacturing 
a  complete  line  of  Toilet- 
ware in  our  own  factory. 

Carl  Austin  &  Co. 


Office  and 
Warehouse: 
357  College  St. 


Factory: 
54  Kenneth  Ave. 
West  Toronto 
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The  Net  You 
Meet  on  Every  Counter 

It's  Fashionette,  of  course,  the    best    net   advertised    in    the   most 
effective  way  with  a  fashion  appeal  that  puts  it  over. 
Other  Colonial  Quality  big  sellers  are: 

Baby  Dimples  Safety  Pins 

Also  Baby  Dimples  Ncverlost   Pins  and 

Baby  Dimples  Cradle  Pins. 
Lady  Dainty  Celluloid  Hair  Pins 

All  shapes  and  sizes,  in  shell,  amber  and  grey. 
Myman's  Collar  Bands 

Accurately  sized — shrinkage  allowed. 
Gold  Medal  Bias  Tape 

True,  even  bias  in  white  or  black 
Tulip  Snap  Fasteners 

Reliable,  rustproof 
Vassar  Elastic 

The  elastic  that  lasts 

Canada  Needle  &  Fishing  Tackle  Co. 


INCORPORATED 


76  WELLINGTON  STREET  WEST 


TORONTO 


Sole  Canadian  Distributors  of  Colonial  Quality  Specialties  for 


SAMSTAG  &  HILDER  BROS.,  1200  Broadway,  New  York  City 
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Q)lotual^£Uality 

We're  Ready  With 
The  Best  Line  Yet 

Our  headquarters  in  New  York  and  at  all  our 
branch  offices  you  will  find  assortments  and 
values  of  exceptional  interest,  planned  espe- 
cially for  merchandizing  needs  of  this  season. 

Let  us  show  you  our  new  lines  of: 

Notions  Silk,  Leather,  and 
Buttons  Velvet  Bags 

Fancy  Goods  Jewelry 

Holiday  Goods  Shell  Goods 

Men's  Leather  Goods  Ivory  Goods 

Women's  Leather  Goods  Art  Novelties 
Women's  Neckwear 

Make  our  headquarters  in  New  York, 

or  our  branch  offices — 

your  first  stop 

Our  display  offers  you  an  opportunity  to  gain 
many  ideas  in  Store  Display 

Samstag  &  Hilder  Bros. 

1200  Broadway,  New  York  City 

Boston:  67  Chauncey  St.  Chicago:  212  W.  Adams  St. 

St.  Louis  :    507  W.   12th  St. 
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Those  in  Quest  of 

a  Superior  Thread 

will  find  their  search  ended,  when  confronted  with 

"Fountain  Brand" 

non-snarling    Irish    Linen    thread,    manufactured 
by  the 

Island  Spinning  Co. 

Lisburn,  Ireland 

All  manufacturers  extend  a  cordial  welcome  to  "Fountain 
Brand,"  because  it  is  a  strong,  dependable,  linen  thread  of  uni- 
formly good  quality,  and  of  full  length. 

The  evident  value  in  "Fountain  Brand"  builds  confidence,  sales, 
and  profits. 

Vz  lb.  and  1  lb.,  patent  wind  cops,  1,  2,  and  4  oz.  Spools. 
Colors — Black,  White,  and  Whitey  Brown. 

Sole  Agents  for  Canada 

WALTER  WILLIAMS  &  CO.,  LIMITED 


□ 


MONTREAL 
508  Read  Building 


QUEBEC 
533  St.   Valier  Street 


VANCOUVER 
217  Crown  Building 


TORONTO 

20  Wellington  St.  W. 


□: 


T~JL 


0 

I 

0 

]EZZE 


"T"  BRAND 
RUBBER  BALLS 

GREY,  TERRA  COTTA  and  COLORED 


2"  to  12"  in  Grey. 


2"  to  3n  in  Terra  Cotta. 
Case  lots  only. 


Colored    all  sizes 


Our  customers  write  us  they  are  the  best  Rubber  Balls  they  purchased 
for  1920.    They  hold  the  air — not  a  single  complaint  as  to  quality. 
For  delivery  January,  February,  March,  1921. 

Distributors  for  the  United  States  and  Canada 

MORIMURA  BROS 

53-57  WEST  23rd  STREET 
NEW     YORK     CITY 
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Toys,  Dolls, 

Fancy  Goods,    China,    Glass 

For  Christmas  Trade 


THE  LINE  OF  HOLIDAY  GOODS  WE  ARE  OFFERING  is 
NOW  BEING  SHOWN  BY  OUR  TRAVELLING  SALESMEN 
AND  IN  OUR  SHOWROOMS  AT  WINNIPEG,  TORONTO, 
MONTREAL  AND  QUEBEC. 

OUR  RANGE  OF  TOYS  CONTAINS  A  LARGE  ASSORTMENT 
OF  CANADIAN,  BRITISH,  AMERICAN  AND  JAPANESE 
SPECIALTIES  AND  MANY  ITEMS  UNOBTAINABLE  DUR- 
ING THE  WAR. 

PLACE    YOUR    ORDER    EARLY. 

NERLICH  &  CO. 


146-148  FRONT  ST.  WEST 

WINNIPEG  MONTREAL 


TORONTO 

QUEBEC 
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Manufacturers  and  Importers  T 

of  i 


ART  NEEDLEWORK 


]    EXCLUSIVE  SMALLWARE  SPECIALTY  HOUSE 


[ 

r 
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1  JEWELRY  f 


r 

L 
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]  Our  new  Fall  samples  will  be  on  f 


lj  the  road  in  a  few  days.    We  have 

n  the  best  range  we  have  ever  shown.  l 

i  Give  us  a  trial  order  for  "Hyclass"  }= 

H  Dress  Fasteners.     Your  customers  r 

J  m  L 

will  like  them.  n 
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[ 


^               77  Wellington  Street  West     -     Toronto,  Ont.              E 
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This  is  one  of  the  full-page 
advertisements  that  will  ap- 
pear  during  1920  in  Ladies' 
Ho  me  Journal,  Needlecraft, 
and    Butterick    Quarterlies 


A  Hairpin  to  Pin  Your  Faith  To 


THERE  are  two  ways  of  increasing  hair-pin  sales:  By 
constantly  reminding  women  to  try  De  Long  Hair 
Pins  (which  we  are  doing  for  you  —  telling  some  ten 
million  women  about  De  Long  products,  in  their  favorite 
magazines,  every  month). 

And- 

By  giving  De  Long  Hair  Pins  prominence  on  your  notions 
counter  (which  you  can  easily  do). 

The  name  De  Long,  to  most  women,  is  like  the  name  of 
an  old  friend.  It  has  a  reputation-value  which  is  sure  to  add 
to  their  favorable  impression  of  your  store. 

Stage  De  Long  Hair  Pins  "up  front."  Let  v/omen 
"See  that  hump?" — and   buy. 

The  de  long  hook  and  eye  company  of  Canada,  ltd.,  st.  marys,  Ontario 


I 


FANCY  GOODS,  NOTIONS  AND  TOYS 

:::,:i:::!ij;i;HJtijjNniiu.  rr.niM  ;!ir''i|i|  ■  1 1  ;m,h  i!!i. '  ;ui^  1:1 1 -.lihi  ::MllitUillH»«PWI^Mitnitiliiii  i  - ::  11 !  I  mi  I :! ::;  I M  iJilTrTIKmBFmnnilllfWWBM 


Style  5005    $3.25  Pair 
All  satin  mule:  half  Louis  heel:  ribbon  bows 
to   match:    pink,    blue,   copen,   lavender,   rose, 
black;    sizes  3   to  7. 


Style  5070 — $3.75  Pair 

Quilted    black    satin    mule,    contrasting    color 

I  satin  instep  and  style  turn-over;  turned 
sole;  half  Louis  heel;  ribbon  bow;  pink,  blue, 
copen,    rose,    lavender,    black;    sizes    3    to    7. 


Style  5071 — $4.00  Pair 
Silk  brocade  mule,  silk  lined;  half  Louis  cov- 
ered   heel;    gold    brocade    and    black    lining: 
silver   brocade  and    silver    gray   lining;    sizes 
3   to   7. 


Style  5085 — $4.50  Pair 
Satin   D'Orsay,   satin  lined   turn   leather  sole, 
satin   covered   wood   heel;    pink,    blue,    cope/i, 
rose,   lavender,   black;   sizes  3  to  7. 


Style  5063— $4.50  Pair 

All  satin  mule,  trimmed  with  pleated  rib- 
bon and  bows  to  match;  half  Louis  heel; 
pink.  blue,  lavender,  rose,  copen,  black; 
sizes  3  to  7. 


Style  5054— $5-5°  Pair 
All    satin    mule,    lace,    silk    ribbon    and    bud 
trim;   pink,  blue,  lavender,  rose,  copen;   sizes 
3  to  7. 


Boudoir 
Slippers 

Very  Special 
Price  Leaders 

for 

Immediate 
Delivery 

Selected  from 
a  large  line  of 
latest  novelties 

Mail  or  wire 
open  orders 

Terms: 
2/10  net  30 


*~Wi  Dealings  Win  fatte 


Dry  (! < mils  Renew 

■Mill 


Style  5065— $1-37!-'  Pair 
Quilted    sateen    slipper:    chrome    sole, 
pom    to    match;    rose,    pink,    blue, 
copen ;    sizes   3   to   7. 


pom- 
tavendi  r. 


Style  5009 — $1.37'.  Pair 
Satin     slipper:     leather     sole:     pom-pom     to 
match;     pink,     blue,     rose,     copen,     lavender; 
sizes   3    to    7. 


! 


Style  5027 — $2.50  Pair 
Quilted    satin    slipper    .turn    sole,    low    heel,    | 
pom-pom    trim;    copen,    pink,   blue,   rose,    lav-    | 
ender;   sizes  3  to  7. 


! 


Style  5003— $2.12;/  Pair 
Chamois    slipper,    quilted    lining,    laced    with 
ribbon;   rosette  trim;   pink,  blue,  rose,  copen, 
lavender  ribbons;   sizes  3  to  7, 


Style  5039 — $2.50  Pair 
White    washable   kid    slipper,    colored    ribbon 
drawn,    rosette    trim;    quilted    lining;     pink, 
blue,   lavender,   rose,   copen;    sizes  3  to  7. 


Style  5042 — $1.00  Pair 
Sateen   quilted    sole,    Louis   heel;    pink,    blue, 
lavender,    rose,    copen;    sizes   3    to   7. 
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TJ  ERE  is  a  mighty  fine  lay-out  for  a  store  front  25  feet 
or  more  in  width.     We  have  a  book  of  store  front 
designs  and  would  be  glad  to  send  you  a  copy. 


Plate  Glass 

Sheet 

Art 

Mirror 

Figured 

Prism 

Zouri  Metal 

Store  Front 

Construction 


Zouri  slocks 
carried  at 

Halifax 

Montreal 

Ottawa 

Toronto 

Windsor 

Winnipeg 

Regina 

Edmonton 

Vancouver 
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the  COmOUMYEV  PL/ITE  GLASS  COMMfly 

OFCflNflM  LIMITED 
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BIRKS,  RAWLINS  &  CO. 

THE  V  INE  POTTERY,        STOKE-ON-TRENT. 
FLOATING  BOWL  SPECIALTIES 

A  SUCCESSFUL  LINE  OF  NOVELTIES  FOR  TABLE  DECORATION 


NATURE  ::  ::  ::  :: 
BUTTERFLIES 
DRAGON  FLIES 
HUMMINGBIRDS 
BLUE  BIRDS 

WASPS     ::    BEES 

COLOURED        ANIMALS 

GROTESQUES 

AND 

VICTORY  MODELS 

PATENT  ATTACHMENTS 
TO  FIT  ON  BOWL.  ALSO 
WITH  WIRE  OR  PLAST- 
ICINE. 

Illllllll 


III 


SWANS  To     Float 

(4  sizes)  White     or 

niTflfC:  Coloured 

l^U^-JVO  orLustred 

ROCKS  &  TREE  STUMPS 
FLOWER  HOLDERS  ALSO 


KINGFISHES 

CANARIES 

BULLFINCHES 

TOM  TITS 

BLACK   BIRDS 

ROBINS 

SQUIRRELS 

PUCK  ON  MUSHROOM 
SNAILS,  FROG  ON  ROCK 
CROWING  COCK  Etc. 


All  for 
Centre 
Pieces 

for 
Float- 
ing 
Bowls 


COLOURED  FIGURES-RUSTIC  CHURCH  &  COTTAGES-FAMOUS  MODELS-ST.PAULS  Etc. 

ASSORTED  ;£10  PARCELS  SENT  ON  REQUEST 

LONDON  :    MR.   JOHN    SAYER,    AUDREY    HOUSE,    ELY  PLACE,    HOLBORN,    E.  C.  1 

LONDON,   ENGLAND. 
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Unique  Lace  Display 


This  window  of  costly  laces  was  displayed  in  recent  weeks  by  the  Murray-Kay  Company,  Toronto,  and  repre- 
.<(  nta  <i  small  fortune  in  lovely  laces  and  iyisertions.  The  bridal  veil  is  an  exquisite  thing  in  Limerick  ivhich  was 
loaned  for  the  exhibit.  The  veil,  was  first  purchased  from,  Murray's  hi  1855.  The  display  included  various  widths 
in  Rose  Point  and  Duchess  combine d,  Point  Applique  and  Rose  Point,  Venetian,  Carrickma  cross  and  Limerick.  The 
laces,  which  were  imported  from  Belgium,  France  and  Great  Britain,  are  valued  at  prices  ranging  from  $7.50  per  yard 
for  2-inch  widths  to  $75.00  for  15-inch  widths.  Two  real  lace  scarfs  were  included  in  the  collection  valued  at  $100 
and  $90.      The  window  ivas  arranged  by  Mr.  ft'.  C.  MacDonald,  display  manager  for  Murray-hay's. 


Ottawa  Shops  Feature  Sales 

Retailers  Join  in  Big  Sacrifice  Campaign  to  Rid  Shelves  of  Summer 

Stock  Left  on  Their  Hands  Through  Backward 

Weather  and  Over-cautious  Buying 


REGARDLESS  of  the  exchange  sit- 
uation, the  good  old  Canadian  dol- 
lar is  giving  far  more  than  100 
cents  in  value  in  many  of  the  leading:  Ot- 
tawa stores  devoted  to  ladies'  wear. 
-July  is  this  year  more  than  ever  given 
over  to  clearance  sales  and  wonderful 
bargains  seem  the  order  of  the  day  for 
careful   buyers   and    thrifty  housewives. 

Bryson-Graham  Ltd.  are  running  a 
5100,000  July  clearance  sale,  giving  hip 
reductions  in  seasonable  goods.  The 
Dalv  Co.,  Ltd.,  are  bending  all  their  ef- 
forts in  a  mighty  July  sale  that  they 
claim  is  breaking  all  records  in  volume 
«f  business.  A.  J.  Freiman,  Rideau 
Street,  is  sparing  neither  time  or  money 
in  advertising  bis  20  per  cent,  reduction 
sale  to  celebrate  his  having  completed 
his  new  additional  floor  space  and  also 
the  most  thorough  reorganization  of  de- 
partments that  are  now  grouped  to- 
gether in   sections  that  are  akin  to  one 


another  instead  of  being  scattered  about 
just  as  they  grew  from  time  to  time. 

Special  Days  and  Prices 

The  Gain^boro  Shoppe  has  catered  to 
the  needs  of  the  lady  who  wants  the  best 
at  the  least  cost  by  running  a  "No  profit 
sale"  that  has  cut  original  prices  from 
15  to  40  per  cent.  Chas.  Ogilvy,  Ltd., 
featured  piece  goods  at  right  prices  that 
allowed  the  stock  of  staples  to  be  re- 
adjusted that  in  many  homes  has  run 
low.  Murphy-Gamble  Ltd.  joined  the 
profit  sharers  by  giving  a  discount  of 
many  lines  of  20  per  cent.,  and  10  per 
cent  off  others,  especially  for  the  Satur- 
day selling.  D'Allard's,  Limited,  cut 
die's  prices  straight  in  two  in  many 
models  of  latest  voa-ue. 

M.  J.  Isaacs,  Ltd.,  featured  manufac- 
turers' samples  in  Geore-ette  blouses,  of- 
fering them  at  $f).P.r>  reduced  from  $15 
values.     La  Mode,  Ltd.,  wanted  room  for 


Fall  goods  and  sacrificed  Summer  lines 
to  make  it  worth  while  for  the  public  to 
assist  in  clearing  the  store.  A.  A. 
Fournier  Limited  held  a  "Crash  Go  Prices 
Sale"  that  crashed  many  figures  and 
made  the  store  a  busy  scene.  Darwin's 
Limited  cleared  Summer  frocks  at  such 
prices  that  made  one  forget  wartime  of- 
ferings so  far  removed  were  they  from 
the  high  figures  then  so  well  known.  A. 
Shaffer,  Rideau  Street,  offered  fine 
values  in  all  lines  of  ladies'  wear. 

Cost  or  Below 

Nu  Vogue,  Ltd.,  saved  the  customer  a 
hij^-  share  of  the  profit,  advertising  that 
some  lines  were  offered  at  cost  or  below 
to  make  a  speedy  clearance.  Middle- 
man's Ltd.,  devoted  a  deal  of  space  to 
advertise  generous  reductions  in  many 
new  and  fashionable  goods.  In  many  of 
these  sales  the  luxury  tax  has  been  for- 
gotten, the  cl.ief  concern  of  the  store- 
keepers being  to  clear  up  stocks  held 
partly  owing  to  the  uncertainty  caused 
by  the  taxation  proposals,  and  this 
trouble  assisted  by  weather  that  has 
proved  the  opposite  of  Summerlike, 
caused  a  situation  calling  for  heroic  ac- 
tion to  avert  trouble. 
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Shoe  Department  Right  in  the  Window 

In  honor  of  the  second  annual  convention  of  the  National  Shoe  Retailers'  Convention,  which  met  in  Montreal  during  the 
week  of  July  11th,  the  accompanying  window  display  was  shown  hy  Almy's  Limited.  All  the  necessary  appointments  to  the 
modern  shoe  department   in  an   up-to-date  store  are   noticeable,  and    the    life-like    attitudes   of    both    sales    clerk   and    customer 

are  worthy  of   special  mention. 

The    framed    display    card    urges    customers    to    wear  Canadian   shoes   and   encourage   home   industries. 


Departmental  Store 

Is  Not  an  Industry 

Finding   of  Court  of   Appeal   Brings   up 
Important  Point  of  Interest  to  Trade 

Montreal. — An  interesting  judgment 
was  given  the  last  week  in  June  in  the 
Court  of  Appeal  when  it  was  declared 
that  a  departmental  store  is  not  an  in- 
dustrial enterprise  within  the  meaning 
of  the  Workmen's  Compensation  Act.  It 
followed  from  this  that  action  could  be 
taken  against  the  store  under  the  Com- 
mon Law  for  injuries  received  by  a  mes- 
senger boy  through  an  accident  on  the 
freight  elevator  whilst  he  was  working 
for  the  company.  The  case  was  a  suit 
for  damages  by  the  father  of  the  boy. 
In  the  Trial  Court,  however,  the  judge 
had  withdrawn  the  case  from  the  jury 
and  dismissed  the  action,  declaring  that 
action  should  have  been  taken  under  the 
Workmen's  Compensation  Act.  Tfhe 
Appeal  was  entered  on  behalf  of  the 
boy  and  was  upheld  by  the  Superior 
Court. 

In  rendering  judgment  the  court  held 
as  follows: 

"There  is  no  doubt  whatever  that  the  re- 
spondent's business,  that  is  James  A. 
Ogilvy's,  Limited,  of  this  city,  is  a  com- 
mercial one.  It  is  a  departmentalstore  es- 
sentially operated  and  carried  on  for  com- 
mercial purposes,  as  distinguished  from  in- 
dustrial   purposes.      The   victim    of    the    ac- 


cident was  employed  practically  as  a  mes- 
sage boy.  He  collected  throughout  the 
store  parcels  ready  for  delivery  to  pur- 
chasers, and  went  on  messages  when  re- 
quired outside  the  building.  If  the  Work- 
men's Compensation  Act  applies  to  him,  it 
applies  to  all  the  clerks  and  employees  of 
that    store. 

"I  am  of  opinion  that  the  proof  does  not 
disclose  that  manufacturing  is  carried  on 
in  these  premises  to  the  extent  as  to  render 
the  establishment  an  industrial  enterprise 
within  the  meaning  of  the  Act.  I  adhere 
to  my  opinion  as  expressed  in  the  Morgan 
case,  and  would  reverse  the  judgment  and 
send  the  record  back  to  the  Superior  Court 
for  trial  before  the  court  assisted  by  a 
jury,  and  condemn  the  respondent  to  the 
costs    in   appeal." 


Daly 


&  Morin  Co. 

New  Showroom 


Open 


Daly  &  Morin,  Ltd.,  of  Montreal  and 
Lachine,  have  recently  opened  a  new 
show  room  in  connection  with  their  cur- 
tain factory,  which  has  been  doubled  in 
size  within  the  last  six  months.  The 
show  room  is  finished  in  natural  oak 
panelling  with  cream-tinted  walls  and 
a  golden  brown  velvet  rug  heightens  the 
attractiveness  of  the  polished  hardwood 
floor.  Indirect  lighting  fixtures  with 
cream  colored  globes  and  many  large 
windows  draped  in  gold  and  black  da- 
mask  illuminate   this   magnificent   room. 

Easy  chairs  and  glass  wall  cases  are 
placed  at  intervals  about  the  floor,  and 
the  entire  effect  is  artistic  and  spacious. 


Cash    Basis   System 

Keeps  Prices   Down 

Victoria  Supply  Co.  States  Business  Has 

Doubled  With  Introduction  of  This 

System 

The  cash  basis  system  is  growing  out 
West.  Numerous  stores  are  putting  it 
into  effect  and  with  unusual  success. 
The  Victoria  Supply  Company,  of  Bur- 
denheim,  Alta.,  have  introduced  this 
scheme  into  their  business.  The  Vic- 
toria Supply  Co.  declare  that  since 
starting  their  business  on  a  cash  basis 
the  volume  of  business  has  more  than 
doubled  itself.  Moreover,  they  are  keep- 
ing prices  down  and  offering  their  goods 
at  the  same  figures  as  featured  on  last 
year's  price  tickets. 

The  store  includes  in  its  stock  staple 
dry  goods,  ready-to-wear  boots  and 
shoes  and  notions. 


TELEGRAPHIC  ERROR 

In  an  advertisement  for  the  R.  S. 
Ford  Co.,  Ltd.,  Vancouver,  B.C.,  which 
appeared  in  the  June  issue  of  Dry 
Goods  Review  the  word  "types"  was 
used  instead  of  "toyos"  through  a  tele- 
graphic error  in  wiring  the  copy  to  this 
office.  It  is  to  be  regretted  that  such  am 
error  occurred. 
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"^HE  D ALTON  has  a  greater  range  of  adaptability 

than  any  other  adding  or  calculating  machine.     The 

ordinary  adding-machine  is  not  practical  for  multiplication. 

But  the  figure  work  of  any  business  requires  more  than  an 

adding-machine. 

To  figure  interests,  check,  invoices,  etc.,  requires  a 
multiplying  machine. 

~^HE  DALTON  gives  you  an  adding — listing — calcu- 
lating machine  m  one.    It  multiplies  as  easily  as  it  adds. 
It  adds,  subtracts,  multiplies,  divides — and  that  is  all  any 
adding  or  calculating  machine  can  do. 

The  Dalton  does  this,  with  only  10  ke!Js 
(operated  by  touch)  and  gives  a  printed 
proof  of  every  operation. 

Try  it ! 

United  Typewriter  Company  Limited 

1  35  Victoria  Street,  Toronto 

And  all  other  Canadian  cities 
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Every  account  is  ready  for  instant   settlement 

when  the  N.  C.  R.  System  for 
charge  accounts  is  used 

WHEN  a  customer  comes  into  your  store  and  wants  to  know 
how  much  she  owes,  you  can  tell  her  the  amount  instantly. 

No  time  is  wasted  in  hunting  for  her  account  in  a  large  ledger. 
No  time  is  wasted  adding  up  the  items  or  striking  a  balance. 
There  is  no  worry  about  the  accuracy  of  the  figures. 

Your  clerk  merely  looks  at  the  last  charge  slip  filed  under  the 
customer's  name  in  the  N.  C.  R.  Credit  File,  and  there  is  the 
total  of  her  account  to  date. 

This  saves  time  for  the  customer,  for  the  clerk,  and  for  you. 

You  have  the  satisfaction  of  knowing  that  the  amount  she  pays 
is  right. 

You  know  the  amount  is  right,  because  with  the  N.  C.  R.  Credit 
File  you  cannot  forget  to  make  charges.  You  cannot  forget  to 
credit  money  received  on  account.  Mistakes  cannot  go  un- 
detected. 

The  National  Cash  Register  Company  of  Canada,  Limited 

BRANCH  OFFICES: 


Fill  out  this  coupon 
and    mail  it    to-day 

Dept.  26 
The  National  Cash  Register 
Co.  of  Canada,  Ltd. 
97  Pelham  Ave., 
Toronto,  Ont. 

Please  give  me  full  parti- 
culars about  the  N.  C  R. 
Credit  File  way  of  handling 
credit  accounts. 

Name 

Business 

Address 


Calgary 714  Second  Street  W. 

Edmonton 5    McLeod    Bldg. 

Halifax 100-102  Granville  Street 

Hamilton 14  Main  Street  E. 

Montreal 122  St.   Catherine  Street,  W. 

Toionto .' 40    Adelaide    Street 

Winnipeg 213    McDermot     Avenue 


London 350    Dundas     Street 

Ottawa 306  Bank  Street 

Quebec 133  St.    Paul  Street 

Regina 1820  Cornwall  Street 

Vancouver 542    Pender    Street,    W. 

St.   John 86   Prince    William    Street 

Saskatoon 265  Third  Avenue,  S. 


FACTORY:  TORONTO.  ONTARIO 
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All  these  Charges  will  get  on  the  books 


T 


HK  sales  checks  shown  in  this  illus- 
tration are  charges  for  the  day's  busi- 
ness. 


They  are  all  here  at  the  central  cash  and 
charge  desk — each  sent  by  Lamson  car- 
rier before  the  customer  left  the  store. 

Xone  have  been  lost — none  will  be — they 
will  all  get  safely  posted  on  the  books  if 
they  are  centralized. 

Where  sales  slips  remain  scattered  in  de- 
partments to  be  collected  at  the  end  of  the 
day,  the  "missing  check"  record  in  the 
bookkeeping  department  gets  new  entries 
every  day. 

A  charge  check  represents  a  deferred  cash 
payment.  It  is  as  valuable  as  cash  and 
should  be  guarded  as  such. 


Where  Lamson  carriers  are  used,  sales 
slips  are  approved  at  the  central  desk  be- 
fore the  merchandise  leaves  the  store,  and 
a  copy  of  the  check  is  safely  retained. 

Besides  safeguarding  charges,  Lamson  car- 
riers speed  up  and  protect  cash,  C.O.D. 
and  other  sales  as  well  as  providing  one 
uniform  method  of  handling  all  the  varied 
transactions  in  a  day's  business. 
Ask  any  Lamson  user  what  he  thinks  of 
Lamson  Improved  service.  As  an  ex- 
ample, Richard  Hall  &  Son,  Ltd.,  of  Peter- 
borough, Canada,  say: 

"We  have  been   using  Lamson   carriers  for 

sonic  time,  ami-  find  tho  Lamson  system  mosl 
satisfactory  For  handling  all  our  sales.  Our 
customers,  too,  appreciate  the  quick,  accurate 
service  thai  we  are  enabled  to  give  them 
through  the  use  of  this  system." 


The  Lamson  Company 

100  BOYLSTON  ST..  BOSTON.  MASS. 
BRANCHES  AND  SERVICE  STATIONS: 


Boston    100    Boyteton    si 

fort  'Hi:     17th  si 

Philadelphia  110   N     Broad   si 

.rull      3I»      Tlllr.l      Am- 

Baltimore  Eanltabla    BuiMing 


Rochester     !:>!     Easl     Main    si 

Detroit     n     Woodward     Ave 

land    2063    Baal    nil    si. 

Cincinnati  179    Baal    -"it I >    St. 

liicilanu|H>ii*    Coi     Washington   A    Illinois 
I-      Ingeles   ....221  San   Fernanda  Bldg 


Chicago    6    No.    Mlelilgan    Ave. 

Omaha     11*    Mri'ague    Bl.lg. 

Minneapolis     ...   320    Tribune    . 

s.in    Pran&sco    '»17    Mission   St. 

St.     I.OULS     701     Pine    st 

Toronto    ISO   BImeoi     - 


Vancouver.    BC      ...603    Hastings    St. 

Dallas    90.-.',    Elm   st 

Seattle    .    .  IIS    Stewart    St. 

Washington,    n  C    120   Colorado   Bide, 

Atlanta     .10     Moore     Bl<lg. 


ADDITIONAL    SERVICE    STATION*- 


124    SI      Charlc 


.101     Main    Si 


i.    Clt) 


Bidge    Bldg. 


Lamson  itfgwgip  Service 


Flexibility        Economy 
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DALE  WAX  FIGURE  CO.,  LIMITED 


Dale 

for  Display 
Fixtures 

of 
All  Kinds 


Dale 

Display 
Forms  for 

Lace  Collars 
Hosiery 
Waists 

Dresses,  etc. 


Dale 

Wax  Figure  Co., 

Limited 

86  York  Street 
Toronto 


Dale 

for  Garment 

Racks 

and 

Hangers 


Furnishings  by  courtesy  Fairwcathers  Ltd. 


Dale 

Art  Display 

Fixtures 

for  Hats 

Shoes 

Gloves 

Ties,  etc. 


Dale  High-Grade 
Wax  Fixtures 


Montreal: 

P.  R.  Munro, 
259  Bleury  St. 

Vancouver: 

E.  R.  Bollart  &  Son 
501  Mercantile  Bldg. 


Canada's  Leading  Display  Fixture    House 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiri 
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Our  Wax  Beauties 

Are  the  Last  Word  in  Modeling  and  Sculpturing 


No.   1    Special 

Wt    have    many    others    posed    from    life    of    which    we    would 

like    to   tell   you. 

Write    for    I'hotos,    Prices,   etc. 

J.  R.  PALMENBERG'S  SONS,  Inc. 

63-«5  WEST  36th  ST.,   NEW  YORK 

BOSTON  CHICAGO  BALTIMORE 

26  Kingston  St.  204  W.  Jackson  BUd.  108  W.  Baltimore  St. 


We  Specialize  in 


BIRLEY 

Patent  Folding  Suit 


and  Costume  Boxes 

We  also  manufacture  all 
kinds   of    Folding   Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co. 

LIMITED 
Toronto  Ontario 


Those  Unnecessary  Delays  Cost  Dearly 

Is  it  not  painful  to  watch  or  experience  the  delays  in  many  stores 
— unnecessary  delays.  And  how  often  do  we  hear  it  stated.  "I  do 
not  care  to  trade  at  B's  ;  theirs  is  not  a  good  system,  and  it  takes 
so    long    to   be   served." 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 
113  Sumach  Street 
Toronto      -       Ont. 


When     the    salesmen     have    to 
leave     customers     for     change, 


whether  made  at  an   office,   from   a   till  or  a   register,   needless   non- 
productive   energy    is    used,    and    valuable    time    lost. 
Drop  a   card    for  our  circular     full   of   information,   and   learn   more 
about    it. 


We   Don't  Stand  Still! 

Growing   demand   for   Priscilla    Quality    Children's    Knitted    Garments   has 
compelled  us  to  increase  our  capacity. 

With  the  extensive  up-to-date  machinery  now  being   installed   in  our  fac- 
tory, we  can  promise  the  trade  the  very  best  in  quality  and  variety. 

Priscilla  Quality 

stands    for    the    best    in     Children's     Woollen    jackets,    pullovers,    toques, 
bootees,  leggings,  shirts,  mufflers  and  kindred  garments. 

Watch  for  our  new  samples  for  Spring,  1921,  trade. 


HENRY  DAVIS  &  CO.,  Limited 


259  Spadina  Ave.,  Toronto 
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TFX.  EAST  5678 


wy  Jimited 


SWEATERS  3" ST-  lawrence  blvd.  SCARFS 

PULL  OVERS  Montreal  ^AK^ 

Samples  now  readyifor  Spring  1921.      Your  inspection  is  cordially  invited. 


The  Celtic  Knitting  Co. 

Limited 

14  Turgeon  Street 

MONTREAL 

ANNOUNCE 

their  first  showing  of  samples 
for  Fall  1920  and  Spring  192 1 
of- 

SILK  HOSIERY 

MEN'S  CASHMERE  UNDERWEAR 

LADIES'  HIGH  GRADE  JERSEY  CLOTH 

SWEATERS,  CHILDREN'S  ALL  WOOL 

JERSEYS  AND  SUITS,  ETC. 

Full  ranges  will  be  in  the  hands 
of  our  representatives  in  July. 


MONTREAL 

F.  W.  Singer 

Room  710 
Drummond  Bldg. 


TORONTO 

H.  Smart  &  Co. 

23  Scott  St. 


WINNIPEG 

Harvey  Bros.  &  Semple 
313  Fort  St. 


Mitchell  Woollen  Co.,  Limited 
Mitchell,  Ont. 


Elastic  Rib 
Underwear 

Fine 

Cashmere 
Jerseys 

and 

Sweaters 
Heavy  Wool  Soc 
Tweeds  &  Etoffes 

Be  Sure  to  See  the 

MITCHELL  BRAND 

range 
or  Send  for  Prices. 


Remember — there  is  no  low  grade 
or  cheap  "CEETEE"— only  the 
very  highest  grade  and  best  quali- 
ty underclothing  bears  the  famous 
"CEETEE  SHEEP"  trademark. 
If   you   are    catering   to   the   best 

trade    in  your  district  you  must  sell  "CEETEE" — 

For  ordinary  underwear  you  will  find  TURNBULL'S  brand  at  least  the 

equal  of  any  made  in  Canada. 


CEETEE 

THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT  SHRINK 


MADE    BY 

THE  C.  TURNBULL  CO.  OF  GALT,  ONTARIO 

Also  manufacturers  of  TURNBULL'S  Ribbed  Underwear  for  ladies  and  children,  and  TURNBULL'S  "M"  Bands  tor  infants 


m+n 


r-H-m 
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Mills  Are  Inviting  Cancellations 

General  Scarcity  of  Knit  Goods  in  All  Lines- Manufacturers  of  Certain  Lines  Said  to  be 
Discouraging  Orders — Underwear  Prices  25',    Higher  For  Winter — Cotton  Knit 
Big  Demand  For  Heather  Effects  in  Sweaters. 


THE  "high-cost-of -lining"  cloud  has 
a  silver  lining,  as  one  finds  out 
when  knit  •.'■cods  are  under  dis- 
cussion, thai  is,  as  regards  the  woollen 
Or  silk  end  of  the  question.  Cotton  knit 
goods  Btill  show  signs  of  climbing,  due 
probably  to  the  enormous  demand  which 
has  resulted  in  monopolizing  the  entire 
output  of  Canadian  factories  for  several 
months  to  come.  Knit  poods  of  all  kinds 
are  scarce  to-day,  especially  the  Eng- 
lish varieties,  and  factories  are  actually 
inviting  cancellations  along  certain  lines. 
\s  regards  prices  on  knitted  underwear, 
one  prominent  Montreal  wholesaler  stat- 
ed to  Dry  Goods  Review  that  Winter  un- 
derwear will  he  2fi  per  cent,  higher,  while 
Spring  stocks  will  be  50  per  cent,  higher, 
due  to  the  usual  reason — cotton  and 
labor. 

Cotton  hosiery  is  expected  to  advance 
2">  per  cent,  for  next  Spring-,  and  it  is 
feared  that  the  very  cheapest  cotton 
hose  will  not  retail  for  less  than  50 
cents  per  pair.  Generally  speaking, 
high-priced  goods  are  on  the  wane  and 
the  public  is  beginning:  to  challenge  the 
retader  on  the  subject  of  values.  One 
wholesale  merchant  advises  retailers  to 
"keep  to  popular-priced  lines  in  staples 
in  order  to  protect  themselves  as  under- 
production may  occur  next  year."  Sev- 
eral Canadian  factories  are  booked  up 
for  the  next  twenty-four  months  on  or- 
ders for  the  Roumanian  and  Russian 
trade  in  knit  goods  and  will  not  con- 
sider any  business  whatever  until   1922. 

I' resent  prices  are  not  guaranteed  be- 
vond  April  1921  as  regards  mercerized 
yarns,  which  are  now  recognized  as  the 
best  for  all-round  purposes  on  account 
of  their  admirable  wearing  qualities. 
Dealers  anticipating  that}  mercerized 
lines  will  ultimately  oust  the  fibre  or 
vegetable  silks  from  general  trade.  At 
present  mercerized  hosiery  and  under- 
wear is  high  and  to  a  great  extent  the 
manufacturers  are  to  blame  for  this. 
They  undoubtedly  hold  the  key  to  the 
present  unsettled  situation,  but  from 
present  indications  it  seems  as  if  the 
demand    is    gradually    slackening. 

High-priced  goods  show  a  tendency  to 
reach  normal,  while  cheaner  grados  are 
creeping  higher  at  present,  but  for  all 
the  shortage  of  r.upplies  or  high  cost 
of  labor,  if  the  public  will  not  buy, 
prices  will  have  to  come  down  all  round. 
Especially  is  this  true  of  silk  knit  goods, 
since  the  fibre  or  vegetable  lines  have 
climbed  to  a  peak  closely  allied  to  pure 
silk  to  the  detriment  of  the  former. 

Hosiery  Prices 

The  fancy  silk  hosiery  market  in  the 
United  States  is  in  a  bad  way  just  now, 
retailers  and  jobbers  are  getting  rid  of 
many  linos  at  half  price,  which  will  pos- 
siblv  have   a   marked   effect   on   the   de- 


mand next  Winter,  at  any  rate  no  defi- 
nite announcement  of  prices  has  yet  been 
made  on  any  silk  knit  goods.  Staple 
lines  are  holding  firm  and  prices  quoted 
for  next  Spring  correspond  almost  ex- 
actly  with   those   of  last   Spring. 

Sports  hose  in  heather  mixtures  from 
*,15  to  $21  per  dozen  will  be  the  biggest 
factor  to  reckon  on  for  the  coming  sea- 
son by  retailers.  Until  the  present  these 
lines  have  been  sold  more  particularly 
to  the  high-class  trade,  but  next  Winter 
will  see  a  wide  demand  established  by 
the  masses  for  a  popular-priced  article 
Pure  cashmere  will  have  to  retail  at  $2 
to  $3  at  the  very  least,  so  that  the  sports 
mixtures  arc  certain  of  a  measure  of 
popularity  for  reasons  of  economy  if 
nothing  else. 

Allotments  are  still  the  order  of  the 
day  in  most  factories  for  these  lines 
but  prices  .:re  very  firm. 

Woollen  underwear  has  advaanced  25 
per  cent  hut  these  goods  have  been  made 
up  some  months  ago  and  therefore  no 
variations  need  be  looked  for  just  now. 
Most  retailers  have  bought  sufficiently 
far  ahead  of  actual  needs  to  ensure  the 
arrival  of  the  goods  when  they  are  want- 
ed and  are  content  to  wait  events  on  this 
safe  policy. 

Heather  Mixtures  in  Sweaters 
The  craze  for  heather  mixtures  has 
invaded  the  realm  of  sweaters  this  sea- 
son and  many  stunning  novelty  coats 
are  being  introduced  made  of  heavy 
brushed  or  plain  knit  yarns,  featuring 
the  modish  tuxedo  front,  buttoned  belt 
and  roomy  pockets.  Many  of  these 
coats  are  finished  with  a  deep  fringe 
of  the  wool.  These  will  probably  retail 
around  Sl'O. 

The  shawl-scarf  has  also  reappeared 
in  many  delightful  variations  of  brushed 
and  fancy  knit  wools  in  combination  and 
plain  colors,  with  and  without  belts.  One 
novelty  scarf  seen  this  month  was  of 
turquoise  brushed  yarn  faced  with  rose, 
which  wan  unusually  wide  to  allow  of 
turning  over  an  edge  to  display  the  color 
contrast.     No  belt    was    supplied     with 


these  scarfs  but  a  narrow  leather  belt 
would  be  practicable  for  sports  wear. 
Another  model,  mere  appropriate  for 
older  women  was  of  deep  rose  fancy  knit 
wool  with  a  belt  of  the  same  attached  to 
the  back  portion  which  could  be  fasten- 
ed either  under  or  over  the  front  por- 
tions at  the  pleasure  of  the  wearer.  It 
is  stated  that  the  pullover  sweater  is  de- 
cidedly on  the  wane  in  the  high-priced 
lines.  It  is  still  popular,  with  moderate 
flare  peptums  only,  for  office  wear  by 
business  wemen  and  will  probably  last 
through  the  Winter.  One  lovely  model 
seen  this  week  was  of  turquoise  and 
black  with  a  braided  wool  sash/  Bright 
colors  are  indicated  for  next  Winter,  es- 
pecially in  jade,  turquoise,  American 
beauty   and  camel    (natural). 

Tuxedo  Leads  All  Styles 

The  tu?:edo  front  sweater  carries 
everything  before  it  and  is  universally 
becoming  to  every  type  of  figure.  It  is 
charming  in  the  daintier  fabrics  such  as 
tricolette  and  jersey  and  allows  of  many 
exquisite  elaborations  in  the  way  of 
vestees,  braided  motifs,  or  chain  stitch- 
ing. 

One  large  department  store  in  Mont- 
real has  done  a  tremendous  business  in 
these  tricolettc-  coats  at  an  average  price 
of  $:>5  (which  is  of  course  more  than 
double  the  tax  limit),  and  is  placing  or- 
ders for  more  at  once. 

To  sum  up  the  situation  in  knitted 
goods,  it  may  be  borne  in  mind  that  as 
retail  buying  is  approaching  gradually 
to  a  safe  and  sane  level,  as  consumers 
are  on  the  lookout  for  stable  merchan- 
dise, and  show  a  marked  tendency  to 
held  in  the  purse  strings,  retail  mer- 
chants should  therefore  fortify  them- 
selves with  standard,  popular- priced 
goods  sufficient  to  meet  the  season's  de- 
mand. 


ENLARGING  BUILDINGS 

After  the  success  which  attended  the 
recent  British  Industries  Fair  at  Glas- 
gow, the  management  have  got  well 
under  weigh  for  the  next  Fair,  which 
will  be  held  in  the  same  building  in  the 
Spring  of  next  year.  Alive  to  the  fact 
that  the  accommodation  is  somewhat 
limited  the  committee  of  the  Glasgow 
Town  Council  who  organize  the  show  are 
making  arrangements  to  extend  the  ex- 
isting building.  Workmen  will  shortly 
be  employed  joining  up  the  main  build- 
ing with  the  annex  adjoining.  When 
this  is  completed  a  considerable  amount 
of  additional  snace  will  be  available. 
So  far  as  is  known  meantime  classifi- 
cation of  exhibits  will  be  the  same  as 
at  the  last  show,  featuring  textiles  and 
industrial   chemicals   and   dyes. 


Dry  Goods  Review 

British  Fair  Should  Be 

Annual  Institution 

Plans  Already  Launched  for  Empire 
Exhibition    for    1923 

At  a  London  Mansion  House  Meeting, 
recently,  attended  by  a  large  number 
of  prominent  men,  the  proposal  to  hold 
a  British  Empire  Exhibition  in  1923, 
or  earlier,  if  possible,  was  launched  and 
authoratively  supported.  The  Govern- 
ment will  participate  in  the  guarantee 
fund  up  to  £100,000,  provided  that  not 
less  than  £500,000  is  guaranteed  from 
other  sources. 

The  President  of  the  Board  of  Trade 
has  received  a  signed  memorandum  from 
the  exhibitors  at  the  British  Industries 
Fair,  recently  held  at  the  Crystal  Pal- 
ace, "expressing  thanks  to  the  officials 
of  the  Board  of  Trade  who  were  respon- 
sible for  the  successful  organization  of 
the  exhibition,  their  testimony  to  the 
benefit  it  has  been  to  British  trade,  and 
their  desire  that  it  shall  be  continued 
in  future  years  under  Government  con- 
trol." The  signatures  number  nearly 
one  thousand.  Sir  Robert  Home,  in  his 
reply,  stated  that  from  the  reports  which 
have  reached  him  there  seems  to  be  no 
doubt  that  the  Fair  has  again  been  a 
success  from  the  point  of  view  of  the 
orders  booked.  He  points  out  that  in 
1915  the  exhibitors  approached  Mr. 
Runciman,  who  was  then  President  of 
the  Board  of  Trade,  with  the  request 
that  the  fair  might  be  continued  an- 
nually, and  Sir  Robert  sees  every  reason 
to  think  that  the  fair  may  now  be  re- 
garded as  a  permanent  institution. 
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Industrial  Exhibit 

Open  for  Some  Time 

Art  Exhibit  Will  Continue  Till  September 

16th,  Announces  British  Trade 

Commissioner  Here 

The  British  Industrial  Art  Exhibition 
will  be  open  until  the  16th  September, 
inclusive,  at  Knightsbridge,  London. 
This  exhibition  comprises  textiles,  wall 
papers,  furniture,  pottery,  glass  and 
metal  work,  also  building  and  other 
crafts.  A  number  of  buyers  are  ex- 
pected from  Canada,  other  overseas 
Dominions  and  foreign  countries. 

Canadian  buyers  who  propose  to  visit 
the  Exhibition  should  secure  further  in- 
formation from  the  nearest  British 
Trade  Commissioner  in  Canada.  Their 
names   and   addresses  are: 

(a)  Capt.  E.  J.  Edwards,  248  St. 
James   St.,   Montreal. 

(b)  F.  W.  Field,  260  Confederation 
Life  Bldg.,   Toronto. 

(c)  L.  B.  Beale,  610  Electric  Railway 
Chambers,  Winnipeg. 

This  announcement  is  given  on  the  re- 
quest of  the  Trade  Commissioner  who 
states  that  an  trror  occurred  in  the  re- 
port sent  out  from  his  offices  last  month 
and  which  subsequently  appeared  in  Dry 
Goods  Review. 


More  Co-operation  Between 
Town  and  Country  is  Needed 

Renfrew  Mercury  Believes  that  the  Farmers' 
Co-operative  Store  with  Its  Proposed  Fifty 
Million  Dollar  Turnover  Jeopardizes  the  Liveli- 
hood of  the  Retail  Merchants  in  the  Smaller 

Towns. 


(From   the    Renfrew   Mercury) 

THE   important   event  cf  the  week 
in    South    Renfrew   was    the   visit 
of  Mr.  J.  J.  Morrison,  the  secretary 
of  the  United  Farmers  of  Ontario.     Mr. 
Morrison  is  a  man  of  pleasant  person- 
ality, a  nice  man  to  meet,  and  a  thorough 
democrat.     The   "Mercury"  has   devoted 
a  great  deal   of  space  to  the  U.  F.  O. 
picnics  and  particularly  to  Mr.  Morrison, 
as  we  believe  a  great  many  of  our  read- 
ers   are    deeply    interested    in    what    he 
had  to  say. 

Much  that  Mr.  Morrison  said  was  ad- 
mirable, and  the  "Mercury"  is  in  sub- 
stantial agreement  with  a  great  many  cf 
his  proposals  and  arguments  looking  to- 
wards a  more  democratic  method  of  par- 
liamentary representation.  At  the  same 
time  we  feel  that  throughout  the  greater 
portion  of  his  addresses  Mr.  Morrison 
made  the  mistake  of  assuming  that  every 
man'i  hand  was  against  the  farmer,  and 
that  therefore  the  farmer's  hand  should 
be  against  every  man. 

Tliis  is  certainly  not  the  case.  As  a 
matter  of  fact  the  working  people  of  the 
towns  and  cities  are  feeling  the  pinch  of 
conditions  fully  as  much,  if  not  more 
than  ths  farmers  to-day,  and,  while  they 
may  not  feel  like  subscribing  fully  to 
the  Farmers'  platform,  they  are  willing 
to  go  a  good  part  of  the  way  with  any 
organization  that  will  curtail  the  priv- 
ileges of  the  big  interests  and  make  liv- 
ing conditions  easier  for  them.  But  Mr. 
Morrison  decries  a  People's  Party,  yet 
Hon.  Mr.  Druiy,  Hon.  Mr.  Smith,  and 
>;ther  members  of  the  Cabinet  have  open- 
ly advocated  it. 

We  feel  that  in  some  instances  if  Mr. 
Moriison's  arguments  were  followed  out 
to  their  logical  conclusion  it  would  not 
be  for  the  best  interests  of  the  country 
at  large.  Mr.  Morrison  deplores  the  de- 
population of  rural  Ontario,  and  yet  he 
must  realize  that  hundreds  of  young  men 
and  women  are  drawn  to  Toronto  every 
year  by  the  large  mail-order  houses  with 
their  immense  factories  and  warehouses 
employing  thousands.  Rather  than  dis- 
couraging this,  is  not  the  Farmers'  Co- 
operative  store,  with  its  proposed  fifty 


million  dollar  turnover,  encouraging  it 
at  the  expense  of  the  smaller  towns  and 
villages?  Is  not  the  business  of  the  pro- 
vince becoming  centralized  in  Toronto? 
We  are  not  pressing  this  point  simply 
for  the  sake  of  argument,  but  because 
we  feel  that  what  is  wanted  is  greater 
co-operation  between  the  town  and  the 
country,  and  not  a  desire  on  the  part  of 
one  to  succeed  at  the  expense  of  the 
other.  In  urging  the  farmers  to  send 
their  money  away  to  Toronto,  Mr.  Morri- 
son io  seriously  interfering  with  the 
business  and  jeopardizing  the  livelihood 
of  the  retail  merchants  in  the  small 
towns  that  are  a  necessity  and  con- 
venience to  the  farming  community.  If 
this  movement  to  build  up  the  city  of 
Toronto  is  encouraged,  eventually,  al- 
though perhaps  not  immediately,  towns 
like  Renfrew  will  dwindle  to  mere  vil- 
lages or  cross-roads,  a  condition  which 
we  feel  no  farmer  is  anxious  to  see 
brought  about. 

It  is  not  desirable  at  this  time  to  en- 
ter into  a  lengthy  discussion  of  Mr.  Mor- 
rison's addresses.  At  the  same  time  we 
could  not  help  feeling  that  they  were 
very  largely  a  class  appeal,  and  not  as 
broad  as  we  had  hoped  they  would  be. 
We  all  realize  that  agriculture  is  the 
basic  industry  of  the  country  and  every 
man  is  glad  to  see  it  prosper,  yet  is  any 
lasting  good  going  to  come  to  the  country 
by  setting  up  rural  against  urban  com- 
munities, and  sowing  seeds  of  distrust 
of  one  another  among  the  people.  It  is 
a  mistake  to  take  too  seriously  the  jokes 
and  jibes  of  the  writers  in  the  city  press 
about  the  hayseeds  and  other  things. 
They  are  often  said  in  jest  and  carry  no 
weight  with  the  vast  majority  who  know 
and  appreciate  the  sterling  worth  of  the 
tillers  of  the  soil  of  this  Dominion. 

Mr.  Morrison  is  an  earnest,  sincere 
speaker,  a  genuine  good  fellow,  and  as 
we  said  before,  we  are  in  substantial 
agreement  with  a  great  deal  that  he 
said,  but  we  feel  that  what  is  wanted 
in  this  country  is  not  a  class  movement 
of  any  kind,  but  a  peaceful  revolution  of 
a  united  common  people  that  will  wrest 
from  the  privileged  interests  some  cf 
the  unfair  advantages  which  they  enjoy, 
and  give  to  us  all  a  fair  and  square  deal, 
and  equal  opportunities  in  this  land  that 
is  full  of  promise  and  which  we  all  love 
so  well. 


Ill 
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Silk! 

Two  Persian  Monks 
and  a  Hollow  Cane 

IN  550  A.D.  the  Emperor  Jus- 
tinian had  a  fine  commercial 
idea.  He  sent  for  two  Persian 
monks  and  despatched  them  to 
China  where  they  had  formerly 
lived.  These  men  concealed  a 
supply  of  treasured  silk-worm  eggs 
in  a  hollow  cane  and  duly  returned 
to  Constantinople  with  it. 

For  the  next  1200  years  the  silk 
used  in  the  Western  world  was  pro- 
duced by  worms  descended  from 
these  very  eggs. 

The  process  of  getting  real  silk  is 
not  nearly  so  difficult  now.  But  still 
many  substitutes  are  abroad. 

Dealers  who  want  silk  hosiery 
which  they  know  is  of  real  silk  are 
turning,  quite  naturally,  to  Monito. 
They  sell  Monito  silk  hosiery  with 
a  just  confidence  that  it  is  silk. 


Moorhead  Knitting  Co.,  Inc. 

Harrisburg,  Pa. 

Monito  Sales  Service  radiates  from 
the  following  offices : 

NEW  VORK- 

200  Fifth  Avenue      (42K  Fifth  Avenue  Bldg.) 
Canadian    Agents 

MONTREA1  \  Willi  VER— 

Kickert  &  McLaughlin  E.  R.  Bollert  Si.  Son 

Mappin  &  Webb   Bldg.  ^01  Mercantile  Bldg. 

enl      n  '     •....!.!  a<^epteJ  at  par. 


Pronounced  "Mo-Knit-Tot' 

STOCKINGS  for  WOMEN 
SOCKS  for  MEN 
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Perrins  "Own  Make' 
Gloves  Bear  the  Trade- 
Mar \  "Ace  of  Clubs' 


TRADE 


MARK 


In  addition  to  our  English  and  French 
gloves  we  are  now  making  a  complete 
range  of  Domestic  gloves  in  our  own 
factory  in  the  Wilder  Building,  Mon- 
treal. 

-  These  gloves  are  identical  in  style,  workmanship 
and  materials,  to  those  made  in  our  U.S.  factory, 
and  will  mark  a  new  era  in  Canadian  glove 
manufacturing. 

Our  Salesmen  will  start  their  Fall  trips  about  1st 
August.  If  vou  have  not  already  seen  the  samples 
of  our  OWN  MAKE  CANADIAN  GLOVES, 
rrake  a  point  of  examining  them. 

P.  K.  COMPANY,  LIMITED 

Distributors  of 

PERRIN  GLOVES 
KAYSER  GLOVES 
RADIUM  HOSIER  Y 

Sommer  Building,  Montreal 
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Celebrated 


or 


love  fc 

Quality 


Real  Chamoisette 

MADE  IN  CANADA 


The  "Kayser"  glove  will  maintain  the  reputation 
of  your  house  for  giving  value.  Your  customers 
know  that  Kayser  Chamoisette  Gloves  look  well, 
wear  well  and  are  best  in  the  long  run. 


Radium  l&  fiosiepjj 

Registered 


for  men,  women  and  children.  It  has  proven 
particularly  attractive  to  mothers  who  do  nearly 
all  the  family's  buying.  Hosiery  is  one  of  her 
greatest  needs,  but  her  sense  of  value  makes  buy- 
ing easy  as  well  as  inexpensive.  She  has  learned 
the  saving  in  purchasing  "Radium"  hosiery. 


Absolutely  dep<  ml  ible,  comfortable, 
good-looking  and  long-wearing.  Tn 
•  \ ci\  stj  le,  weight,  size  and  color  to 
inert  every  gelling  n  ed  of  the  retailer. 


P.  K.  COMPANY,  LIMITED 

Successors  to 

PERRIN  FRERES  &  CIE 

Sommer  Building,  Montreal 
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THE    LARGEST    OUTPUT 

—     OF  ANY      — 

CANADIAN  FACTORY 

To  the  Wholesale   Jobbing  Trade 


LADIES' 
WAISTS 

OF 

Every  Description 

Crepe  de  Chine 

Georgette 

Habutai  Silk 

Paillette 

Taffetas 


MIDDIES 

OF 

Every  Description 

HOUSE 

DRESSES 

APRONS 

CHILDREN'S 

DRESSES 

AND 

WASH  GOODS 


THE 


Standard  Factory 

OF  CANADA,  LIMITED 


ST.  DENIS,  DULUTH  AND  DROLET  STREET 

MONTREAL 


Eii 


£ 


BMD 
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Inspire  Them  to  Buy 


"Inter -place -able   units 

If  you  are  seeking  for 

that  exclusive  "atmosphere" 

in  your  store— let  us  plan  your  Fixtures 

to  suit  your  needs 

KMTQan 

(JorontoShowCasfCo)     LnttTOPd 
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Through  Your  Display 


\ 


% 


A  "NO  Vacation    Salesman 

Always  in  place 

and 

Ready  for  Business 

Catalogue  on  request 

(JorontoShowCasfCo)    LfflBTOpd 


181-199  CARLAW   AVENUE 
TORONTO 
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Stand  for 


Perfect  Fit 


Correct  corseting  is  the  foundation  of  a 
woman's  appearance.  Elaborate  gowns 
and  expensive  suits  serve  no  purpose  if 
the  figure  is  lacking  in  graceful  outline. 

That's  why  a  woman  of  style  realizes  the 
necessity  of  wearing  a  good  corset.  In 
other  words,  >lic  realizes  the  necessity  of 
wearing  a  P.C.  Corset. 


Of  superior  fabric  and  finish,  buih"  on 
distinctive,  youthful  lines,  embracing 
comfort-ensuring,  health-giving  features, 
it  transforms  an  indifferenl  figure  into  one 
of  extreme  grace. 

You  are  secure  in  stocking  P.C.  Corsets. 
Thej  ensure  a  steady  turnover,  and  an  ex- 
cellent profit. 


Parisian  Corset  Manufacturing 
Co.,  Limited 

QUEBEC  CITY,  Quebec 

BRANCHES  : 

Montreal,  329  Craig  St.,  W.  Toronto,  76  Bay  St. 

F.   S.   BRUNEAU,   Representative  for  Nova   Scotia,  including 
Cape   Breton. 

GEORGE    S.    OXLEY,    Representative    for    New  Brunswick, 
Prince  Edward  Island  and  Newfoundland 

Western  Representative  :   C.  H.  Butler,   24  Sylvester- Wilson, 
Bldg.,  Winnipeg,  Man. 
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BLOUSES 


Considering  the  quality  of  ma- 
terials, the  appealing  shades  and 
the  amazing  variety  of  styles 
Bhown  in  our  range,  we  know  yon 
will  welcome  the  opportunity  of 
selecting  so  easily  such  a  represen- 
tative group  for  your  stock.  Ster- 
ling value  in  every  garment. 
( leorgette,  Crepe  de  Chine,  Ilalm- 
tai,  Lingerie,  etc. 


VEILINGS 


From  the  undbtrusive  little  slip-on  veil  of  strictly 
plain  mesh  to  the  most  elaborate  veils  in  ultra-smart 
effects  we  have  an  in-ten  sting  and  extensive  variety. 
All  colors. 


NECKWEAR 


The  outstanding  charm  in  out  neckwear  lies  in  its 
distinctiveness— analyzed  in  the  unusual  designs, 
sterling  quality,  and  faultless  workmanship  thai  all 
combine  to  make  our  lines  so  differenl  from  ordinary 
neckwear. 


Ladies'  Wear,  Limited 

563  College  Street,  Toronto 

W.  F.  Goforth,  President 
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SILK 
LINGERIE 


The  charm  of  silk  Lingerie  is 
universal.  Its  practical  utility  and 
economy,  together  with  its  simple 
richness  and  beauty,  have  won  it 
a  prominent  place  in  Milady's 
wardrobe.  We  have  many  beau- 
tiful desioms  for  your  selection. 


LACES 


Select  now  for  Fall  selling,  Our  stock  comprises 
laces  of  all  widths,  make-  and  designs.  Metallic 
effects  for  evening  wear. 


HANDKERCHIEFS 


We  have  in  stock  all  the  latest  creations  in  printed 
novelties  and  staple  handkerchiefs.  Our  range  is 
still  very  complete  in  fancy  put-up  designs,  also 
excellent  values  in  the  more  staple  handkerchiefs 
for  immediate  or  Fall  delivery. 


Ladies'  Wear,  Limited 

563  College  Street,  Toronto 

W.  F.  Goforth,  President 
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CANADA'S  CRY 

THE 

BANK  SQUEEZES 


NO 
MONEY 


WHY 
DON'T  YOU, 

MR. 

MERCHANT, 

COMMUNI- 
CATE 

WITH  US 
? 
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MANHATTAN 

Waist  Company 


NEW   ADDRESS 

296  DULUTH  AVE.  EAST 
MONTREAL 


V/////^/V/W/W/tt^^^^^ 


WE  WILL 

SHOW  YOU  HOW 

TO 

RAISE  MONEY 

BY  HAVING 

OUR  GOODS 
AS  A  LEADER 

IN  YOUR  SALE 

TO 

BRING 
CROWDS 


CANADA 

HAS  PLENTY  OF  BUSINESS 
WITH  SPLENDID 


PROSPECTS 

PROVIDING   WE   CRUSH 
THE    PROFITEERS 
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Quigley 
Knitted  Garments 

(ALL    WOOL) 

All  the  Season  's  Shades 
in  Fast  Dyes 

\X7E  have  moved  into  our  new  plant 
and    are    now    prepared    to    meet 
your  demands,  either  large  or  small. 


/^\UR  travellers  will  be  on  the  road  in 
a  short  time  with  complete  range  of 
men's  and  women's  bathing  suits,  sweat- 
er coats,  jersey  sport  coats  and  suits  for 
Spring  of  1921. 

Our  increased  capacity  means  prompt 
delivery. 


The  Vancouver  Knitting  Co.,  Ltd. 

VANCOUVER,  B.C. 
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£      *Y7*  Gl0yESS 

^Br   Made    in    England 

PERFECTION  OF  MANUFACTURE. 

ACME  GLOVE  WORKS,  LIMITED 

MONTREAL 

Sole  Agents  for  Canada 

We  have  pleasure  in  advising  the  trade  of  our 

appointment   as   exclusive  agents   for  these 

celebrated  gloves. 

The  line  comprises  high  grade  Lisle  Thread 

and  Chamoisette  gloves  for  men  and  women. 

Some  styles  are  now  in  stock — and  during 

the  month  of  August  we  will  be  showing  a 

m                                  complete  range  for  Spring,  192 1,  delivery. 

ACME  GLOVE  WORKS 

LIMITED 

MONTREAL 

n 
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The  House  of  Youth 


Designers  and  Makers  of 

Misses' 

and 
Juniors' 

Dresses 


\  7TSIT  US  when  on  your  Fall  Buying  Trip 
at   our   new    Show   Rooms,  at    the  new 
Spadina  Building,  131  Spadina  Avenue. 

Our  Fall  line  is  now  ready  for  your  inspection. 
We  feel  confident  you  will  be  pleased  with  it. 

Samples  shown  on  living  models 
exclusively. 

The  Counter  Costume  shown  in  the  illustration 
is  of  Navy  Georgette,  with  pleating  of  the  same 
material.  The  Oriental  effect  obtained,  in  the 
sash  with  multi-colored  tassel,  and  the  Turkish 
hem,  is  most  unusual.  Beading  in  beautiful 
shades  of  red  and  blue  finishes  the  bodice. 


Representatives: 


Eastern  Ontario 

Northern  Ontario 

Western  &  Southern  Ontario 

Western  &  Northern  Ontario 

Toronto 

Western  Canada 

Maritime  Province 


A.  B.  Colwell 

J.  W.  Counter 

R.  Kennedy 

E.  W.  Wylie 

R.  0.  Hargrave 

J.  Howard 

W.  A.  Tallmire 


The    Counter    Costume    Co.,    Limited 


131    Spadina  Avenue 


Toronto 


© 
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This  Haugh  Brand 
Ideal  for  Your 


Sturdy 

Attractive 

Economical 

always  a 

QUICK  SELLER 
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Look  for  this  picture  cm  every  garment. 


Kiddies'   Garment 
Children's  Dept. 

Made  for 
Boys 

and 
Girls 

2  to  7  years 


Well  Known 

through  extensive  advertising  in  leading 
periodicals  —  and  through  the  satisfying 
features  which  advertise  the  merits  of  this 

garment       the  original  one  of  its  kind. 


We  are  Manufacturers  of  the  famous 

ARM   &  HAMMER"   BRAND 


Shirts 
Overalls 

Bloomers 


Trousers 

and 
Shopcoats 


The  J.  A.  Haugh  Mfg.  Co.,  Ltd. 

TORONTO     —    CANADA 
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Hnoenix 
JXeckwear 

of 

dainty 
distinction 


Better 
Jxec/kwear 

for   the 

1  Better 
Stores. 


The  illustration  shows  a  Phoenix  Fichu  >n  Fine    Vi/hite 
Organdy — simple  and  smart 

No.  3167-$24.00  doz. 

The    PHOENIX   range    includes   a   wide   selection  of   beautiful 

designs    in   Organdy,    in   such    popular   shades  as   Toast,  Orchid, 

Nattier  Blue,  Maize,  Flesh,  Grey  and  Navy. 

VESTING,  frilled,  with  narrow  width  to  match,  by  the  yard — 
for  collar  and  cuffs — in  Organdy,  picot  edge  and  embroidery. 

Plain  f\et  effects  ana  dainty  Laces.      Lace    Points   in     Venise,    Batiste, 
Oriental  ana  Punch  Lace.       Complete  range. 

PROMPT    DELIVERY 

Phoenix   Novelry   Company 

154    Pearl   Street 

TORONTO 
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The  Trade   M.irlc   '  Old   B 

■ 
Table  l).imask»;    which   I 
iven  in  four 


Where 
"OLD  BLEACH 
Linens  Excel 


I  n  I)  E  SIGN  :  "OL  I) 
BLEACH"  patterns  arc  re- 
nowned    for     their    originality. 

The  majority  of  them  run  in 
definite  classified  series.  '1  his 
adds  merchandising  value. 

"OLD  BLEACH"  distributors 
can  specialize  on  selected  sets  of 
patterns  and  link  up  with  the 
general  consumer  advertising  of 
"OLD  BLLACir  Pure  Irish 
Linens,  in  an  individual  way. 


In  QUALITY  : — Only    selected  pure  flax   yarn  is   accepted   at    the  "OLD 

BLEACH'    mills.      All    merchandise  sold  over  the   name  and   trade-mark 
OLD    BLEACH"  is  guaranteed  for  purity. 

In  SERA  [CE  :    Although  it  takes    longer,  the  old  time   method  of  bleach- 
ing linen  on  Grass  Greens  by    Sun  and  Wind,  adds    years  to  the  life  of  the 

finished  fabric.     This  is  the  only  method  used  to  secure  the  [Hire  white 
beauty  of  all  "OLD    BLEACH"  merchandise. 
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CLA'I  WORTHY  &  SON,  LIMITED 

Established  1896  TORONTO  Incorporated  1908 

Manufacturers  of  the  famous 


£30 


No.     265.       Rack. 


h 


<Dar-  Ctidm 

REGISTERED    TRADC    MARK 
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DISPLAY  FORMS 

and 

the  most  complete  line  of 

DISPLAY  FIXTURES 

MADE-  IN   CAN  \I>.\ 

NEW  CATALOGUE 
NOW      READY 

L36  pages  of  vital  interest  to  the  Merchanl  and 
Window  Trimmer.  This  Catalogue,  showing 
our  staple  lines  of  Display  Fixtures  every- 
thing from  Coal  Hangers  to  Show  Cas< — will 
greatly  assist  you  in  choosing  your  equipment 
for  "better  display."     Send  for 


a  copy ! 


Successful    merchants    everywhere    arc    benefiting  by 

the  principle  that  modern  merchandising  is  dependent 
on  the  sound  doctrine  of  better  displays. 

Leading  stores  in  Canada  have,  for  many  years,  been 
adopting  CLATWORTHY'S  Fixtures'  and  DUR- 
I'.XA.M  Display  Forms  with  splendid  results. 
Throughout  this  long  period  of  satisfactory  service 
they  have  established  and  maintained  a  reputation  for 
the  highest'possible  standard  of  value 


*ST7 


No.  261.       Skirl   Rack. 


No.    1.189. 


REPRESENTATIVES : 

Quebec : 

Nap.   Debigare,  205   Rue  Des  Fosses. 

Vancouver,    B.C.: 
M     E.    II  01    &  Co.,   Mercantile   Bldff. 

Montreal,     Que.: 
' .  i  -i  h.i  rn    Harris,    551    Dorchester    St. 

Winnipeg,    Man.: 

O'Brien    Allan    Co.,    I'hoenix     Block. 

Halifax,    N.S.: 

I).    A.   Gorrie,    Box    273. 

BUY 

MADE  IN  CANADA 

PRODUCTS 


Venus-de-Milo 
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"MOYER-MAID" 

Swiss  Ribbed  Vests 


for 


WOMEN— MISSES— CHILDREN 

"MOYER-MAID"  Swiss  Ribbed  Vests  represent  a  composite  of  the 
desirable  features  looked  for  by  discriminating  buyers. 

There  is  an  accuracy  of  fit,  a  nicety  of  detail  and  finish,  and  an  evident 
value  that  at  once  places  "MOYER-MAID"  in  the  forefront  of  Select 
Underwear.     It's  a  better  value  -product. 

Sold  through  the  Jobbing  Trade  Only 
Ask  to  See  Samples 

WALTER  W.  MOYER 
EPHRATA,  PA. 

Canadian  Sales  Office : 

HAROLD  F.  WATSON,  FOSTER  LIMITED 

208  Coristine  Building 

MONTREAL 


For  Children 


Time  to  Consider 


Spring  Goods 


HOSIERY 


EXPERIENCE   teaches  you  that   customers  whose  continued 
patronage  is  most  desirable,  want  high  standard  in  quality- 
Dollars  are  too  valuable  today  to  waste  on  inferior  goods. 

CIRCLE-BAR  HOSIERY 

satisfies  the  most  discriminating  buyer.  Knit  of  the  finest 
merinos,  pure  silk  and  long  fibre  cotton,  in  seamless  weave,  per- 
fectly shaped  at  calf,  ankle,  and  instep,  it  is  unexcelled  for  quality, 
durability,  comfort  and  attractive  appearance. 

Our  travellers  will  be  calling  on  you  shortly  with  samples  of 
next  Spring's  hosiery.  "We  would  suggest  placing  orders  early,  to 
avoid  delay  and  disappointment. 

For  next  Spring's  trade,  we  have  specialized  in  cotton,  lisle  and 
mercerized,  and  the  range  our  men  have  to  show  will  earn  the 
praise  of  the  most  careful  buyers. 

The  Circle-Bar  Knitting  Co. 

LIMITED 
KINCARDINE  ONTARIO 
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Dainty 
OXFORD 

Underwear 


To  please  the  most  fastidious 


PREFERRED 

by  carefully  dressed 
women  for  the  pleas- 
ing OXFORD  finish- 
so  soft  and  comfortable 
to  the  touch — with  that 
desirable  "quality"  ap- 
pearance; and  added  to 
all  the  sturdiness 
necessary  to  give  long, 
faithful   service. 


Summer  or 
Light  Weight 

DRAWERS 

VESTS 

and 

COMBINATIONS 


THE  TRADE 

have  been  quick  to 
recognize  the  splendid 
features  in  OXFORD 
Underwear  —  features 
that  make  it  a  quick- 
selling  line  and  one 
that  reflects  creditably 
on  the  House  and  its 
reputation. 

See    the    OXFORD 
samples. 


The  Oxford  Knitting  Company,  Limited 


Woodstock,  Ontario 


Western  Representative  :  T.   H.   Wardell,  24  Aikins  Block.  Winnipeg 
H.  R.   Blade,  Carleton  Chambers,  Ottawa 
F.   W.   McLean,  5  Paddock  St.,  St.  John.  N.B. 
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Now  Showing 
Fine  SUMMER  Lines 

of 

^No^IIoil^woot7 

REGISTER  ED 

UNSHRINKABLE 
UNDERWEAR 

— Wide  Range — 

The  same  unusual  merit  that  has  made 
the  reputation  of  EUREKA  goods  in  the 
past,  is  thoroughly  expressed  in  this  new 
range  of  Summer  lines.  Values  are  being 
shown  that  cannot  be  surpassed,  backed  up 
by  dealer  helps  and  widespread,  consistent 
advertising.  This  advertising  acquaints 
your  customers  with  the  name,  and  the 
goods  bearing  the  EUREKA  label  prove 
their  merits.  Our  Representative  will  show 
you  this  interesting,  new  Summer  range. 
Communicate   with   us. 

The 

Nova  Scotia  Underwear  Co. 

Limited 

Manufacturers  of  "Eureka"  Unshrinkable] 
Underwear 


* 


X 


WINDSOR 

NOVA  SCOTIA 


#. 


* 


For  the  Critical  Man 


Made  By 

Atlantic  Underwear 


13 


MONCTON 


COMPANY,  LIMITED 


N.  B. 


E.  H.  Walsh  &  Company- 
Montreal  and  Toronto 

Selling  Agents  for  Quebec,  Ontario  and  Western  Provinces 


L86 
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Somothiri.6 

to  Look  for 
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Stfeorne 


Somotkind 
to  Find    ° 
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Agmnts  — 

COYLE  &  RODGER 

230  McGill  St.,  Montreal 
R.  COPPING  &  SON 
31  Melinda  St.,  Toronto 

A.  R.  McFARLANE,  Vancouver 


T  means  satisfaction  to  any 
man  who  has  ever  worn  St. 
George  Brand  or  St.  George 
"Woolnap"  Underwear.  Relatively  greater  satisfaction,  because 
these  garments  are  now  even  BETTER  than  before  the  war. 
That's  a   fact  that  will    appeal   to   underwear  buyers   these   days. 

Give  the  Fall  lines  your  critical  inspection.  Scotch 
Knit,  Heavy  Wool  Rib  and  Fine  Elastic  Combinations 
— worthy  of  your  strongest  recommendation. 


— 


Tni 

SeHoriELDWMLLi 
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Peerless'  Sales  Reflect 

the  Satisfaction  Given  by 

Peerless  Underwear 

Retailers  handling  Peerless  Underwear  usually  count 
the  first  sale  as  being  only  the  forerunner  of  others. 
The  supreme  satisfaction  obtained  from  Peerless 
garments  is  mainly  responsible  for  the  large  number 
of  "repeat"  orders. 

FOR  WOMEN    CHILDREN-INFANTS 


MOODIE'S 


Peerless    Underwear 
Company,  Limited 

Controlled  by 

J.  R.  Moodie  &  Sons,  Limited 
HAMILTON,  ONT. 
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New  and  Wonderful  Textures 

are  shown  in  the  new 

BALLANTYNE 

Spring  Range  for  1921 

QAMPLE    garments    for    the    Ballantyne 
^  Spring  range  of  Knitted  Wear  for  1921  are 

now  being  prepared,    and    among  them  are 

some  wonderful  new  textures  in  lightweight 

knitted  fabrics. 

The  Ballantyne  Knitted  Coats  and  Pullovers 

for  next  Spring  will  be  truly  distinctive.  They 

will  have  their  usual  distinction  in  style,  in  the 

smart  ensemble  that  spells  "Vogue,"  but  their 

chief  distinction  will  be  in  the  knitted  fabrics 

themselves — Ballantyne  creations  that  will  be 

exclusive  with  Ballantyne  dealers. 

Our  Spring  range  comprises : 

Knitted    Coats    and    Pullovers ; 

Boys'  Jerseys ;   Men's,  Women's 

and    Children's    Bathing    Suits. 

R.  M.  Ballantyne,  Limited 

Stratford,  Canada 

KNITTED     GOODS 
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IT  means  something  nowadays  to  be  able 
to  offer  your  customers  a  brand  of  un- 
derwear which  you  can  assure  tbcm  is 
BETTER  than  ever.  We  invite  your 
critical  comparison  of  St.  George  Brand 
V  Scotch  Knit,  Heavy  Wool  Rib  and  Fine 
/  Elastic  Combinations  with  any  other  brands 

/  offered    you,    confident    that    you    will    re- 

cognize the  superior  quality  and  careful 
workmanship  which  will  satisfy  your  most 
particular  customers. 

Agents  : 
COYLE  &  RODGER  R.  COPPING  &  SON 

230  McGill  St.       -      Montreal  31   Melinda  St.         -         Toronto 

A.  R.  McFARLANE     -     Vancouver 


Tim  SftHOFIBlD  WMLLEN  GWjmi» 


Special  Values  in 

Towels 

Huck  Towels, 

Bath  Towels, 

White  with  Blue  and  Pink, 

Striped  and  Jackurd  Borders, 

In  a  variety  of  styles. 

It  will  pay  to  see  our  range. 

Sweater  Dept. 

Our  range  is  large  in  Men's,  Ladies'  and 
Children's. 

HOSIERY 

GLOVES 

UNDERWEAR 

House  Dresses, 

Children's  Dresses. 
Boudoir  Caps, 

Camisoles, 

Aprons,  Etc. 

WRITE  FOR  SAMPLES. 

Brickenden    and    McCrimmon 

Manufacturers  and  Wholesale  Jobbers 

London,  Canada 


WOOLLENS 

again  lead  in  quality  and  originality  of  designs 
and  colorings.  Ask  our  representative  to  see  our 
wide;  ranges  in  33  oz.  Half  Blood  Overcoatings, 
highly  napped  and  in  English  Effect  —our  Spring 
1921  suitings  for^both  Men's  and  Women's  Wear- 
smart  and  different.  53  years  in  service  is  your 
guarantee  of  satisfaction. 

KJ  Y  — ,  Manufacturing  Co.,  Ltd. 

*      °RD 

Oxford- N.  S. 


WANTED 

Agencies  for    Textile    and    Similar 
Goods  in  New  Zealand 

We  are  open  to  represent  a  few  additional  manu- 
facturers of  staples  and  specialties  on  buying 
or  commission  basis.  Wholesale  or  retail  trades. 
Energetic   corps  of  travellers  employed. 

JAMES  RODGER  &  CO. 

159D  Manchester  Street,  CHRISTCHURCH 
New  Zealand 

Referaneei :    Hank    <.f    New    Zealand,    Ohrirtchurea 

B     C,.    Dun    I    Co, 
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The  Best  Selling  Proposition 
in  Boys9  Hosiery 


B 


USTER  Brown  Stockings  have  a  nation-wide  repu- 
tation for  durability,  appearance,  economy. 


Closely  and  smoothly  knit  from  extra-long  yarn; 
shaped  to  fit;  reinforced  with  double-ply  legs  and  feet 
and  triple-ply  heels  and  toes — Buster  Brown  Stockings 
give  a  longer  wear  and  freedom  from  darning  that  makes 
them  cheaper  in  the  end. 

You  can  find  no  better  selling  points  than  these. 
Moreover,  you  can  talk  to  your  customer  with  the 
assurance  that  the  stockings  will  back  up  your  state- 
ments. 

Now — during  the  boisterous  period  of  outdoor  play 
— is  a  good  time  to  push  these  stockings.  They're  made 
to  stand  such  treatment! 

Display  Buster  Brown  Stockings  on  your  counter — 
in  your  windows.  Talk  Buster  Brown  Stockings  to 
your  customers.  The  sales — and  repeat  orders — will 
well  repay  you. 

If  you  do  not  as  yet  carry  Buster  Brown  Stockings, 
or  if  your  supply  is  getting  low,  order  from  your  whole- 
saler. 

Buster  Brown's  Sister's  Stockings  are  equally  suitable  for 
the  girls.  Knitted  from  fine,  two-thread  English  mer- 
cerized lisle  in  Black,  Leather-shade  Tan,  Pink,  Blue,  and 
While.    Moderate  in  price. 


srocnn 


The  Chipman- 
Holton  Knitting 
Company,  Ltd., 
Hamilton,    Ont. 
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Curtain  Nets  Still  Climbing 

Fifty  Per  Cent.  Increase  in  Cost  of  All  Staple  ( Joods  in  Furnishing  Draperies  This  Year- 
Nets  Are  Soaring  and  Other  Popular  Fabrics  Keep  Pace— Large  Designs  Are  Sought 
in  Tapestries  and  Hand  Blocked  Cretonnes; 


IN  a  recent  interview  with  a 
prominent  Montreal  wholesale 
houM'  Dry  Goods  Review  dis- 
cussed in  detail  the  situation  of 
the  market  for  house  furnishings  in 
Canada.  All  the  staple  goods,  it  is  un- 
derstood, are  .">()  per  cent,  higher  in  cost 
this  year,  owing  to  the  fact  that  cotton 
is  the  basic  quantity  in  all  lines.  Cur- 
tain nets  are  still  climbing,  especially 
English  nets.  English  tapestries  are 
practically  olf  the  market,  but  there  is 
a  good  supply  of  shadow  cloths  obtain- 
able from  England  in  the  usual  grades, 
and  French  tapestries  are  available,  al- 
though rather  expensive.  Canadian 
made  vel  urs  and  reps  are  by  far  the 
best  value  for  the  money  to-day  for 
draperies,  etc.,  but  even  they  are  25 
to  40  per  cent-  hiKher  in  cost  since  Janu- 
ary   last. 

Swiss   Goods    Very    High 

Swiss    goods    are    now    readily    obtain- 
able   but      prices,    it    is      estimated,    are 


about  300  per  cent,  above  what  was 
asked  in  1914,  before  the  war  cut  off 
this  source  of  supply.  Swiss  nets  and 
panels  are  more  attractive  than  ever 
and  will  be  an  important  feature  next 
season,  now  that  retailers  have  realized 
their  attractive   qualities. 

Travellers  from  Europe  report  that  no 
drop  in  prices  in  these  lines  is  antici- 
pated for  two  or  three  years,  as  there 
is  only  about  one-eighth  of  the  former 
supply  available,  and  production  is  still 
abnormally   low. 

In  curtains,  it  is  stated  that  most 
merchandise  to-day  is  cheap  to  what  it 
will  be,  and  if  the  manufacturer  took 
his  regular  profit  the  retailer  would  have 
a  difficult  time  of  it.  The  Southern  cot- 
ton crop  is  admittedly  a  failure  and  the 
qualities  in  storage  for  periodic  deliv- 
eries are  inferior  to  other  seasons,  and 
will  at  best,  supply  but  65  per  cent,  of 
the  demand. 

Europe  has  bought  sparingly  on  ac- 
count of  the  rate  of  exchange,  but  ar- 
rangements are  under  way  by  which 
exchange  of  merchandise  or  commodities 


will  be  effected  in  order  to  stabilize 
commerce.  When  these  arrangements 
are  finally  completed,  staples  will  drop 
to  an   appreciable  extent. 

All  Are  Wanted 

Curtain  manufacturers  here  report  no 
cancellations  of  orders,  even  with  the 
addition  of  the  tax.  To  any  dealers  who 
inquire  regarding  cancellations  it  is 
stated  that  the  original  price  cannot  be 
quoted  in  the  event  of  a  cancelled  order, 
for  as  there  are  only  four  Canadian  cur- 
tain factories,  it  is  readily  understood 
that  the  present  enormous  demand  can- 
not be  supplied  solely  by  them,  and 
their  prices  are,  in  all  cases,  lower  than 
on    imported    lines. 

There  are  no  speculators  to  reckon  with 
to-day  in  this  line  of  business  for  the 
banks  have  squeezed  them  out,  so  to 
speak.  Then  again,  the  former  source 
of  much  that  was  best  and  most  artis- 
tic, namely,  France,  has  suffered  so 
drastically  from  war  ravage  that  cer- 
tain designs  are  now  numbered  among 
the  lost  arts   and  can  never  be  redupli- 


Perfect  Window  Draperies 


This  illustration  gives  an  idea  of  what  Canada  has  achieved  in  the  way  of  manufacturing  artistic 
cretonnes  and  marquisette  curtains  during  the  past  few  years.  The  cretonne  is  an  exquisite,  hand- 
blocked  design  in  tints  of  blue,  rose  and  tan  with  touches  of  black  and  green.  Beautiful  birds  of 
brilliant  plumage  are  poised  on  verdant  sprays  of  leaf  and  bloom.  The  panel  in  marquisette  shows  ex- 
treme   daintiness    of    treatment    with    an    interesting   figure    of    prancing    steed    and    rider    in    the    corner 

motif. 
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A  Canadian  Panel  Design 


This  is  a  handsome  panel   with   large  filet   inset  in  the  horder,    repeated   in   the   centre   of  the  curtain   and   in   a 
third   medallion   which    is   oval    in   shape   and   placed   well  towards  the  top.     Dainty  lace   insertions   and   ed<"incrs 
in  ecru  are  used  to  assemhle  the  sections  of  ecru  marquisette.   Note   the  hem   of   marquisette  separated   from 
the    curtain    with    insertions. — Shown  by  Canadian  Draperies,  Ltd.,  Toronto. 


cated,  owing  to  the  death  of  number- 
less skilled  workmen  and  the  destruc- 
tion of  the  necessary  machinery.  All 
the  lovely  antique  laces  so  much  used 
in  curtains  have  been  sought  for  by  Can- 
adian buyers  in  vain,  and  with  the  linen 
market  shot  to  pieces  as  it  is,  other 
laces  are  scarce  as  well. 

Decorative  Designs  Just  Plain  Effects 

The  present  fad  is  for  Egyptian  de- 
signs in  all  styles  of  curtains  adapted 
to  the  nature  of  the  window.  Hand- 
shrunk  marquisette  is  still  the  leader, 
and  cluny  edging  and  insei-tion  is  more 
and  more   popular  each   season.  The 

plain  curtain  is  fast  being  superseded 
by  the  decorative  panel  or  embroidered 
lace-edged  effect.  Jn  simple  designs,  the 
bungalow  style  is  again  popular  as 
Madras  is  hard  to  procure,  but  the  new- 
est bungalow  nets  have  exquisite  cluny 
edges  and  medallion   corner  designs. 

The  complaint  has  been  made  by  re- 
tailers that  the  public  is  resorting  more 
and  more  to  mail-order  houses  for  its 
curtains.     The  explanation  of  this   state 


of  things  may  be  attributed  to  the  con- 
servatism of  buyers  in  many  firms  who 
fear  to  launch  out  into  the  deep  as  re- 
gards novelty  lines.  The  only  way  to 
keep  business  at  home  is  to  raise  the 
quality  of  stock  in  the  curtain  depart- 
ment and  encourage  the  customer  to 
ask  for  better  grades  all  round. 

Hand-blocked  Marvels 

In  over  draperies,  the  newest  idea  is 
the  hand-blocked  linen  print,  which  is 
laid  out  in  bold  floral  designs  in  various 
colors.  Damasks  in  black  with  blue  or 
gold  motifs  and  stripes  are  also  rich 
and  lustrous  fabrics.  Shadow  cloths  and 
the  new  printed  terry  cloths  (which  cost 
one-third  less  than  foreign  goods)  will 
rival  chintz  and  reps  and  velours  as 
window  draperies.  The  latter  closely  re- 
semble velours  on  account  of  the  soft- 
ness of  the  finish. 

Large  Patterns  Wanted 

Several  new  designs  for  nurseries  and 
play  rooms  are  being  introduced,  — 
whimsical  and  altogether  charming  con- 
ceptions  in   soft   colors.        One   cretonne 


was  boldly  figured  with  conventional 
toys,  Noah's  arks,  soldiers,  bears,  etc., 
such  as  would  delight  a  child's  heart. 
The  fad  for  the  large  pattern  is  at  its 
height,  and  every  effort  is  made  to  adapt 
suitable  designs  for  every  conceivable 
household  purpose.  The  heavier  materi- 
als for  furniture  coverings  are  now  be- 
ing made  in  Canada,  and  are  far  cheap- 
er than  the  French  or  English  fabrics. 
One  Canadian  firm  specializes  in  beauti- 
ful verdure  designs  in  tapestries  which 
are  the  exact  duplicate  of  the  products 
of  European  looms.  Tapestry  portieres 
in  all  colors  are  also  available  now. 
Other  fabrics  for  overdrapes  are  Ar- 
mures  in  staple  colors,  printed  velours, 
and  velveteens  and  poplins  in  standard 
shades. 

40  per  cent.  Advance 

Upholstery  leathers  in  all  colors  have 
advanced  40  per  cent,  in  price,  and  there 
is  no  chance  of  lower  prices  for  a  long 
time  to  come.  Window  shades  also  have 
taken  the  40  per  cent,  jump,  which  is 
due  to  the  same  causes,  labor  and  the 
cotton  supply.  Comforters,  cushions, 
pillows  and  table  covers,  etc.,  in  fact, 
all  the  staple  house  furnishings  on  hand 
in  the  warehouses  are  in  a  similar  posi- 
tion and  no  drop  can  be  looked  for  this 
year. 
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irpets  That  Escape  the  Tax 

The  following  carpets,  mats,  rugs,  hall  runners  or  squares 

selling  at  or  below  the  prices  quoted  are  exempt  from  Luxury  Tax: 

Mats  and  Rugs 

Size  in 

Inches.  .  13 '  _•  x  27     18x27      18x36      24x48      27x54       36x63 

36  x  72 

Price    E 

Exempted. $2.25  ea.     3.00  ea.     4.00  ea.     7.1 1  ea.     9.00  ea.     i4.ooea. 

Hall  Runners 

16.00  ea 

Size   in 

Inches..    27x90          27x108       27x126       27x144        27x162 

27  x  180 

Price  Exempted.  $  1 5. 00  ea.       18.00  ea.       21.00  ea.       24.00  ea.       28.00  ea. 

30.00  ea. 

36x90         36x108       36x126       36x144        36x162 

36  x  180 

$20.00  ea.       24.00  ea.       28.00  ea.       32.00  ea.       36.00  ea. 

40.00  ea. 

Squares 

Size   in 

Yards..    1  Lj  x  2     1/2x2/2    il/>  x  3     il/>  x  3l/2   1^x4       il/>  x  4l/> 

iyt-±s 

Price  E 

tempted  $24.00  ea.   30.00  ea.  36.00  ea.  42.00  ea.  48.00  ea.    54.00  ea. 

60.00  ea. 

2X2            2  X  2l/>             2  X   3         2X3/            2X4             2  X  4l/2 

2x5 

$32.00  ea.  40.00  ea.  48.00  ea.  56.00  ea.  64.00  ea.    72.00  ea. 

80.00  ea. 

2/  x  2/     2/  x  3    2T4  x  3/   2 J4  x  4    2/  x  4/   2  34  x  5 

$45.00  ea.  54.00  ea.  63.00  ea.  72.00  ea.  81.00  ea.  90.00  ea. 

234x2/     234x3    234x334     234x4    234x434   234x5 

$50.00  ea.  60.00  ea.  70.00  ea.  80.00  ea.  90.00  ea.   100.  ea. 

3x3          3x3/         3x4        3*4^           3X5 

$72.00  ea.  84.00  ea.  96.00  ea.   108.00  ea.   120.00  ea. 

llA  x  334      3J4  x  4      3 '/  x  \Yi     3'A  x  5 

$98.00  ea.   1 1 2.00  ea.   126.00  ea.   140.00  ea. 

3&*4       3)4x43^     3-34x5      3^x5/2     3^4x6 

$120.00  ea.   135.00  ea.   150.00  ea.   165.00  ea.   180.00  ea. 

4x4           4  x  434         4x5 

$128.00  ea.   144.00  ea.   160.00  ea. 

Stair  and  Body  Carpets 

Width  24  Exempt  to  $  4.00  per  running  yard 

5/8         "         "    $  5.00     " 

3/4         "         "    $  6.00     " 

4/4         "         "    $  8.00     " 

6/4         "         "    $12.00     " 
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Canadian  Carpets  Greatly  Improved 

Have  Shown  Least  Increase  in  Price  of  Any  Line  in  Trade  and  Quality  Infinitely  Superior  to 
Lines  Turned  Out  Previously — Domestic    Requirements    and  High  Cost  of 
Imported  Lines  Have  Fostered  Manufacture 


BUSINESS  in  carpets  and  rugs  is 
very  qu;et  of  late,  the  main 
cause,  perhaps,  may  be  attributed 
to  the  unsettling  effect  of  the 
luxury  tax  in  its  original  form. 
The  tax  was  grossly  unfair  to 
Canadian  manufacturers,  as  the  native 
industries  cater  only  to  the  better  class 
trade  and  consequently  are  not  much 
better  off  under  the  amendment.  Of 
all  lines  of  dry  goods  or  house  furnish- 
ings carpets  have  shown  the  least  in- 
crease in  price  all  round,  and  are  slated 
to  be  only  40  per  cent,  higher  for  Can- 
adian lines  and  60  per  cent,  higher  on 
English  and  American  goods.  Further- 
more, it  should  be  noted  that  carpets 
are  vastly  superior  this  year  to  all 
other  seasons,  both  as  regards  quality 
and  design.  Now  that  the  American 
market  is  practically  cut  off  on  account 
of  exchange  rates,  etc.,  the  Canadian 
manufacturers  have  an  opportunity  to 
supply  the  needs  of  this  country  with 
little  or  no  competition.  Whereas  other 
lines  of  goods  have  jumped  enormously 
in  price  since  1914,  carpets  are  now  only 
2x/2  times  their  original  price,  and  that 
in  the  face  of  increased  labor  wages. 

Up  to  Retailer 

With  regard  to  future  business  in 
these  lines,  it  should  be  borne  in  mind 
by  the  retailer  that  he,  and  he  alone, 
can  impress  upon  the  consumer  the  fact 
that  the  present  tax  is  negligible  and 
trifling,  as  any  demonstration  will  prove. 
A  chart  of  sizes  in  mats,  runners  and 
squares,  showing  the  exempted  prices 
on  the  various  sizes  has  been  issued 
and  is  reproduced  in  this  issue  for  the 
convenience  of  the  trade.  The  tax  will 
only  apply  to  carpets  selling  at  a  high- 
er price  than  marked  on  the  chart.  The 
10  per  cent,  tax  will,  therefore,  apply 
only  to  the  difference  between  the  chart 
prices  and  the  retailer's  selling  price, 
and  can  easily  be  reckoned  and  set  down 
upon  a  corresponding  chart.  For  in- 
stance, if  a  retailer  sells  a  27-inch  wide 
carpet  at  $6.50  per  yard,  the  tax  will  be 
10  per  cent,  on  50  cents  per  yard,  or 
a  net  tax  of  .05  per  yard,  which  is  too 
insignificant  to  hinder  business  or  be 
a  burden  to  anyone- 
Styles  in  Carpets 

Wiltons  are  still  the  leaders,  with  Ax- 
minsters  and  Brussels  following  close 
behind.  Chenille  rugs  and  rag  art  rugs 
are  now  a  recognized  staple  line  in 
carpet  goods,  and  this  season  are  made 
in  more  attractive  designs  than  ever. 
One  rug  seen  this  month  was  particu- 
larly lovely  for  bedroom  or  cottage  use, 


being  shown  in  dull  blue  or  gray  shades 
with  a  wide  white  border,  patterned  in 
Dresden  effects  of  rose  and  blue.  Re- 
tailers should  stress  the  washable  quali- 
ties of  both  rag  and  chenille  mats,  as 
many  customers  will  otherwise  select 
less  attractive  qualities  under  the  im- 
pression that  they  are  more  serviceable. 
The  Japanese  grass  squares  and  run- 
ners are  now  offered  in  a  wide  range 
of  beautiful  designs  and  colors,  and  cost 
less  than  half  the  price  of  imported 
goods  of  similar  kind.  It  is  possible  to 
get   almost  any  type   of  design   adapted 


to  grass  rugs,  from  conventional  key 
patterns  to  Indian  Navajo  colors. 
Linoleums  are  Better 
Linoleums  are  more  in  demand  than 
ever  before,  and  are  improving  in  qual- 
ity, especially  as  regards  the  English 
makes,  which  have  gone  back  to  old 
standards  of  excellence.  People  are 
realizing  now  that  better  floor  coverings 
are  cheapest  in  the  long  run,  and  al- 
though linoleums  of  the  best  grades 
have  advanced  300  per  cent,  since  be- 
fore the  war,  yet  there  is  nothing  else 
which  gives  such  service  in  the  long  run. 


A  Handsome  Panel 

This  exquisite  art  panel  is  fashioned  of  French  mar- 
quisette medallions  and  insertions,  and  was  designed 
and  assembled  in  Toronto,  where  some  of  the  most  ar- 
tistic curtains  are  now  being  manufactured  for  the 
Canadian    market. — Courtesy    Canadian    Draperies,    Ltd. 
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CTO.  HHEES.  SON  &  "COT-LIMIT 


Anchor  Rods 


This  Extension  Rod  is  the  most  stable  and  yet  the  simplest  rod  to  put  up. 
Il  is  made  in  various  sizes  and  patterns,  including  a  bay  window  rod — either 
double  or  single — which  will  solve  the  difficulty  when  draping  this  class  of  win- 
dow. 


t 


No.    K   49      Extends    from    26    to    16    inches. 


; 


No. 

K      49 
K      49x 

K    I'M 
R     I'Mv 


Length 

to  16  in. 
_'6    in.    tn    16    in. 

In  16  in. 
26   in.    to   46    in. 


Extension 

2    inch 
:t    inch 

2  inch 

3  inch 


Pack 

one  dozen  in 
one  dozen  in  carton 
one  only  in  carton 
one  only  in  carton 


No. 
K      53 
K      53x 
K   531 
R   53 1  x 


Length 

36   in.   to   66  in. 

36   in.   to  66  in. 

to  66  in. 

36   in.   to  66  in. 


Extension 

2  inch 

3  inch 

2  inch 

3  inch 


Pack 

in  dozen  in  carton 

one  dozen  in  carton 

one  only  in  carton 

one  only  in  carton 


No.    R    50     Extends    from    26    to    46    inches. 


No.  Length 

R      50        26  in.  to  1U  in. 
R   501        26  in.  to  16  in.. 


Extension 
2  and  3  in. 
-  arnl  3  in. 


Pack 
one  dozen  in  carton 
one  only  in  carton 


R    5  \\ 
B  541 


Length 

86  in.  to  66  in. 
88  in.  u>  66  in. 


Extension 
2  and  3  in. 
2  and  8  in. 


Pack 
one  dozen  in  carton 
one  only  in  carton 


Extensions    for   BddiHg   to    length   of   Roils   R49,    R50.   K.".:.. 

Showing    lock    in    place    to   prevent   sliding. 
Length,    24    inches    to    42    inches,    including    lock. 


R  641—  Single  Bay  Window 
Rod.  adjustable  to  any 
size  of  window. 


R  651  Double  Bay  Window 
Rod,  adjustable  to  any 
size   of    window. 


Geo.  H.  Hees  Son  &  Co. 

TORONTO  MONTREAL 


CTQ.Hr 


.sreonx 
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NOVELTY  CURTAINS 

Scrim  and  Marquisette  Curtains 


We  have  those  novelties  you  are  looking 
for  to  bring  brisk  buying  to  your  Drapery 
Department.  Tlie  effects  are  most  attractive, 
the  wearing  qualities  unquestionable.  Our 
specialization  in  made-up  curtains  enables  us 
to  offer  you  an  exceptionally  fine  range  of 
curtains — for  every  room. 

Our  travellers  are  now  out  with  new  lines 
for  Fall.  Careful  comparison  of  these  cur- 
tains with  any  others  on  the  market  will 
convince  you  of  the  splendid  values  we  are 

showing. 

We  arc  manufacturers  and  designers,  and 
are  working  constantly  on  new  novelty  effects 
in  scrim  and  marquisette  curtains.  We  also 
can  give  you  the  best  value.  Be  sure  to  see 
our  line. 


CANADIAN 


DRAPERIES 


LIMITED 


145  Wellington  St.,  West 


Toronto 

Telephone  Adelaide  4708 


I 
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IMPORT  LINE 

for 

SPRING,  1921 

Our  Motto :  Service  and  Satisfaction 

ALL  READY 


Our  salesmen  will  wait  on  you  soon,  showing 
a  very  complete  range  of  our  various  lines 
I'm-  Spring  business. 

The  present  outlook  of  market  conditions 
will  warrant  free  anticipation  of  your  re- 
quirements. 


LACES 


lioth  English  and  French  laces, 
shown  in  Torchons  and  fine 
Valenciennes. 


EMBROIDERIES 

Lovely  new  embroideries  from 
Si.  (Jail — a  full  assortment  of 
styles  and  widths. 


DRAPERY  GOODS 


Real  [rish  Point  Panel  Nets,  54" 
and  90".  Lace  Nets,  including 
Filct<  and  Panel  effects.  Bordered 
Scrims,  Voiles  and  Marquisettes. 
Lace  Edge  Scrim-  and  Mar- 
quisettes. Colored  A  r  t  Mar- 
quisettes,  etc. 


many    new 
in    English 


Cretonnes—  Showing 

effects  ami  patterns 
Cretonnes,  31"  and  50". 
Shadow  Cloths — New  Designs  in 
lighl  ami  dark  warps.  :!1"  and  50" 
width--.  Scotch  Madras  Muslins, 
English  Aim  Sateens.  Colored  Case- 
ments and  Poplins. 


Fine  Collection  of  new  designs  in 

REAL   SWISS  CURTAINS 

POINT  ARABIAN  CURTAINS  LACE  CURTAINS 

WINDSOR   BRAND  SCRIM  AND  MARQUISETTE  CURTAINS 

-and  NO\  ELTY  NET  CURTAINS 


PRIME  AND  RANKIN,  limited 


IMPORTERS  AND  MANUFACTURERS 

22    Warser    Gate 
Nottingham,    England 


74  York  St., 
Toronto 
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It's  the  Same  Old  Story 


Prices  will  be  regulated 
by  supply  and  demand 


There  seems  to  be  no  good  reason  for  expect  in  g 
an  immediate  decline  in  prices  of  floor  coverings. 

The  demand  still  continues  greater  than  available 
supplies  or  possible  mill  outputs  for  at  least  another 
season. 

As  long  as  partial  allotment  of  orders  is  the  com- 
pulsory rule,  no  skepticism  need  be  felt  in  buying  at 
prevailing  quotations. 

Inquiries  develop  the  fact  that  cancellations  are 
of  small  volume.  Manufacturers  readily  shift  such 
orders  to  merchants  eager  to  replenish  fast  diminish- 
ing or  completely  sold-out  stocks. 

With  the  removal  of  railroad  and  express  em- 
bargoes and  restrictions,  we  are  again  able  to  make 
shipments  with  practically  little,  if  any,  delay. 


CREX  CARPET  COMPANY 


212  Fifth  Avenue 


New  York 
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Originators  and  Manufacturers  for  20  Years  of  Wire-Grass  Floor  Coverings 
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Dominion    Oilcloth 
&  Linoleum  Co. 

Limited 
MONTREAL 

=  Manufacturers  of  = 


Plain  and  Printed  Linoleum 

Battleship  Linoleum 

Cork  Carpet 

Linoleum  and  Floor  Oilcloth  Rugs 

Floor  and  Stair  Oilcloth 

FELTOL  Floor  Covering 

Table  and  Enamelled  Oilcloth 

Shelf  and  Carriage  Oilcloth 

Sanitile  Wall  Covering 

Wall  Burlap 


OUR  GOODS  ARE  HANDLED  BY 

ALL  WHOLESALE  DRY  GOODS 

JOBBERS  IN  THE  DOMINION 


m 


:  i 
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The 


LACE   GOODS   CO., 


LIMITED 


"  The  Handkerchief  House  of  Canada 


t> 


SCRIMS   AND    POPLINS 

During  the  last  few  months,  through  the  medium  of  this 
page,  we  have  talked  about  "Lace  Goods"  productions. 
But  a  visit  to  our  new  premises  would  accomplish  far 
more  than  pages  of  reading. 

We  have  a  spacious  show  room,  comfortably  furnished, 
replete  with  all  that's  new  in  Handkerchiefs,  Laces, 
Embroideries,  Draperies,  etc. 

Come  and  see  us-  We  will  make  your  visit  both  pleasant 
and  profitable  for  you. 

The 

LACE    GOODS   CO., 


LIMITED 


Fifth  Floor  Wellington  Building 


79  Wellington  St.  West 


TORONTO 
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The  I 

Distinctive  I 

Curtain 


Lovera  of  the  distinctive  and  beautiful  in 
curtains  find  in  the  "Biltmore"  all  thai 
they  require. 

li>  every  design  is  original,  and  of  incom-     § 
parable    loveliness,   while   its   fabrics   are 
characterised  by  filmy  elegance. 

It  washes  readily,  and  being  already  hand- 
shrunk,  emerges  from  the  wash  with  re-     = 
newed  beauty. 

\  shortage  of  material  necessitate-  the 
early  placing  of  your  order. 

THE  BILTMORE   1 

CURTAIN  CO.,  LIMITED 

332  CRAIG  ST..  WEST 
MONTREAL 


MADE  'N  MONTREAL.  CANADA 

iiiiiimiiiimiimiiiiiiimiiiiiiiiiiiii 


J*** 


S 


' 


Draperies 

New    line     of     unusual 

merit    to    please    every 

taste— and   every   purse. 

Extensive  range. 


White  and  Ecru  Madras. 
Mixed  Colour  Madras. 
Self    Colour   Madras. 
Mercerized  Poplins,  36"  and  50", 

Plain  and   figured. 
Bungalow    Nets. 
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Tapestries 

Interesting  showing  of 
splendid  values—unex- 
celled   for  beauty   and 

fine  quality. 


Muslins   'Assorted   widths). 
Aurora       Casement      Cloth       in 

wanted  shades. 
Dark  and  Light  Shadow  Cloths. 
Nottingham    Curtains. 
Novelty   Curtains. 


Write  for  Samples 


X 


Agents    for 

Wm.   Strang  &   Son,  Glasgow,  Scot. 
Hood,  Morton   &   Co.,  Newmilns. 
Stirling-Auld    &    Co.,    Darvel. 
John    Watson,    Manchester,   Eng. 
Biltmore   Curtain    Co.,   Montreal. 


Give 


us  a 


call 


J.  B.  HENDERSON  &  COMPANY,  LIMITED 

80  Bay  Street  Toronto 

"  In  the  Heart  of  the  Dry  Goods  District" 
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A  Reid  Dress 

is  always  an 

Ideal  Dress  for  a  Child 

from  every  point  of  view 


The  reason  is  obvious — we  are  SPECIAL- 
ISTS in  Children's  Dresses.  As  such  we  are 
constantly  studying  the  special  require- 
ments of  children's  dresses,  in  conjunction 
with  all  the  changing  styles  and  fancies,  to 
which  Children's  Dresses  lend  themselves 
so    readily,  with   a  charm   all   their   own. 

White  Embroidery  Dresses — Empire  and 
French  styles,  ribbon  trimmed  —  Voile  in 
plain  and  fancy  effects,  trimmed  with  lace, 
embroidery,  and  pleating — and  many  other 
attractive   lines. 


o 
O 


G.  F.  REID  &  COMPANY 

Brampton,  Ont. 


■  o  tr  0«  0    _v~ 


Cott-A-Lap 
Rug  Border 


Floor  and  Surround 

also  Mats 

24x36 

-      $  7.75  Dozen 

36x54 

16.25 

PATTERN  422,  24  in.,  65c.  yd. 

We  are  sole  Canadian  Agents  for  the  Cott-a-Lap  Rug  Borders,  Surrounds  and 

Floor  Coverings.  We  carry  all  their  latest  patterns  in  stock  24  in.,  36  in.  and 
72  in.  wide. 

These  goods  are  sampled  with  all  our  salesmen.  We  enjoy  quite  a  comfortable 
trade  in  this  class  of  merchandise.  Inquiries  solicited,  and  samples  cheerfully 
submitted 

GREENSHIELDS  LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

MONTREAL 
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Shades  of  Egypt 


\ 


This  striking  costume  bodice  is  evolved   from   a  heavy  dull  orange  crepe  de  Chine, 
plentifully    garnished    with    motifs   decidedly    Eastern    in   design,   and    very    pleasant 


to  gaze  upon. 
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Silken  Gowns  and  Costumes  of  Cloth 

One-Piece  Day-Time  Dresses  Revel  in  Simple  Lines — Dressy  Street  Frocks  for  Autumn  Are 
in  "Coat  Dress"  Styles — Evening  Gowns  Enjoy  Combinations  of  Nets  and  Satins, 
Metallic  Tinsels,  Jets  and  Good  Colors 


THE  keynote  of  the  advance  show- 
ings in  women's  ready-to-wear 
dresses,  is  variety.  It  is  quite  im- 
possible as  yet  to  predict  with  certainty 
what  will  be  accepted  by  the  buying 
public,  as  travellers  have  only  just  start- 
ed out,  and  reports  have  not  as  yet  come 
in  from  all  districts.  One  thing  seems 
reasonably  certain,  however,  and  that  is 
that  conditions  at  present  do  not  warrant 
heavy  buying  on  the  part  of  retail  mer- 
chants, who  are  tending  to  buy  only  what 
is  conservative  and  sure  to  sell.  The  lux- 
ury tax,  is  of  course,  the  chief  of  all 
reasons  for  this  attitude.  Notwith- 
standing this,  the  manufacturers  are  re- 
turning from  France,  the  U.  S.  and  else- 
where with  exquisite  collections  of 
models  to  be  reproduced  in  their  work- 
rooms for  Canadian  trade.  A  represen- 
tative of  Dry  Goods  Review  was  privil- 
eged to  see  several  such  collections  this 
month  which  embody  all  the  latest  fan- 
cies in  high-class  afternoon  and  evening 
frocks. 

There  does  not  seem  to  be  any  ten- 
dency on  the  part  of  manufacturers  to  re- 
duce the  cost  of  fall  lines  of  ready-to- 
wear  clothing,  although  there  are  rumors 
that  the  luxury  tax  will  have  an  apprec- 
iable effect  on  clothing  later  on.  The 
tax  on  ready-to-wear  in  the  better  grade 
will  perhaps  be  less  felt  than  that  on  the 
medium  priced  lines,  which  will  probably 
be  marked  at  cost  price  in  order  to  save 
the  tax. 

Popular    Priced    Lines 

Last  season  there  was  a  tremendous 
demand  for  the  better  class  lines  and  in 
consequence  manufacturers  endeavored 
to  supply  the  most  exclusive  designs  and 
costly  fabrics.  This  year,  however,  for 
one  reason  or  another,  the  public  is 
tightening  its  purse  strings  and  it  may 
possibly  result  in  an  increase  in  popular 
priced  lines  of  all  kinds.  Production  in 
the  factories  is  slated  to  be  20  to  40  per 
cent,  lower  than  under  the  piece-work 
system  and  wages  are  at  present  corres- 
pondingly higher.  Therefore  there  can 
be'  no  solution  to  the  problem  until  re- 
verse conditions  are  more  nearly  at- 
tained. 

The  General  Trend 

The  general  trend  in  ready-to-wear 
dresses  may  be  summed  up  as  follows: — 

The  key-note  is  straight,  unbelted 
lines,  that  is,  the  waistline  must  not  be 
accented  in  the  least  degree.  In  heavier 
fabics,  a  very  narrow,  unattached  sash 
of  self  material  may  be  knotted  loosely 
about  the  waist,  or  a  narrow  belt  be 
worn,  but  in  all  cases  the  long  waisted 


For  the  Fall  Reception 

A  handsome  tailleur  in  tete  de  negre  tri- 
colette  cut  with  irregular  tunic  and  a  snug 
bodice  draping  slightly  at  the  normal 
waistline.  Fine  self-toned  braiding  deco-. 
rates  the  very  oddly  cut  sleeves  and  the 
vestee  which  fills  in  the  very  low-cut 
oval..  Seal  balls  on  ties  of  several  strands 
of  braid  add  a  clever  touch,  while  a  burnt 
orange  feather  toque  completes  this  stun- 
ning   outfit. 


effect  is  the  leading  feature.  The  favor- 
ite materials  for  street  wear  will  be  tri- 
cotine  and  serge  in  the  usual  staple 
shades  of  black,  navy  and  dark  brown, 
while  for  more  elaborate  frocks,  Geor- 
gette, charmeuse,  tricolette  and  nets  are 
the  preferred  fabrics  in  the  same  dull 
shades  of  blue,  brown  and  black.  It  seems 
as  if  navy  blue  were  more  popular  than 
ever,  but  tete  de  negre  is  being  exploited 
with  great  success,  particularly  in  coarse 
embroidered  nets  over  charmeuse.     Buy- 


ers report  that  taffeta  is  very  popular  in 
New  York,  but  charmeuse  is  expected  to 
prove  far  more  popular  for  Canadian 
trade  as  the  season  advances. 

Court  Dresses 

Street  dresses  in  what  is  known  as 
"suit  effects,"  will  be  probably  the  best 
sellers  for  fall  trade.  These  are  devel- 
oped in  both  Eton  and  long  skirted  coat 
styles,  nearly  always  with  a  contrasting 
vestee  and  touches  of  braiding  or  wool 
hand  embroidery  in  black  and  vivid 
colors.  Accordeon  plaiting  is  still  popu- 
lar, particularly  in  the  Eton  coat  effect 
dresses  and  is  frequently  trimmed  wTith 
rows  of  colored  twist  stitching  midway 
about  the  knee  depth. 

Necks  and  Hems 

One  and  a  half  yards  wide  is  the  ac- 
cepted width  for  skirts,  which  are  usually 
8  to  11  inches  from  the  ground.  Necks 
are  round  and  square,  with  little  collars 
or  ruchings  of  self-material.  In  cloth 
frocks  the  bell  sleeve,  the  elbow  or  the 
tailored  close-fitting  lengths  are  shown, 
the  preference  being  for  the  3-4  length 
for  early  Fall.  In  silk,  long  bell  sleeves 
are  best  for  more  formal  wear. 

Paris  Loves  Trimmings 

The  question  of  trimming  is  the  vital 
one  this  season.  From  Paris  come  hints 
of  a  tremendous  popularity  in  metal 
trimmings  and  iridescent  bugle  beads. 
These  are  essential  features  of  all  the 
newest  afternoon  and  evening  gowns  and 
shades  of  gunmetal  and  golden-brown 
bugle  beads  are  delightful  on  shades  of 
navy,  taupe  or  dark  brown.  The  newest 
note  is,  however,  straw  embroidery  done 
in  crude  colors  upon  black  charmeuse 
with  striking  effect.  Several  frocks  are 
being  shown  in  Canada  by  one  prominent 
manufacturer  which  features  this  novel 
embroidery.  The  motifs  are  solid  in 
scarlet  and  blue,  and  the  frock  has  an 
embroidered  white  chiffon  vestee  and 
accordeon  plaited  tunic  drapery.  Another 
frock  in  this  collection  was  of  taupe 
Georgette  over  charmeuse,  the  skirt  be- 
ing tucked  to  the  moyen-age  waist  line. 
The  bodice  was  absolutely  straight,  re- 
lieved only  by  chain  stitching  in  silver, 
rose  and  blue  thread.  Other  exquisite 
models  were  embroidered  in  scarlet  or 
henna  wool,  or  else  braided  or  stitched 
with  steel  or  gun  metal  threads. 

Evening  Models  Seen 

Dry  Goods  Review  also  saw  an  advance 
showing  of  stunning  evening  models 
for  next  season's  wear  which  were  very 
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characteristic  of  the  trend  of  the  fashion 
towards  simplicity.  All  the  delicate 
colore  as  well  as  black  were  evident  in 
this  collection  and  the  corsages  were  al- 
most all  of  tho  "bandeau"  type,  that  is 

evolved  from  a  single  wide  ribbon  or 
breadth  of  material  and  draped  cleverly 
around  the  figure,  usually  finished  at  one 
side  under  a  knot  or  fold.  The  top  of 
the  corsage  is  carried  around  the  figure 
in  a  straight  line  immediately  under  the 
arms,  back  and  front  being  caught  to- 
gether by  shoulder  straps  of  various 
widths  of  tulle,  ribbon,  flowers  or  beads. 
The  corsage  usually  closes  on  the  left  side, 
sometimes  draped  well  down  upon  tho 
hips  in  the  Eastern  fashion;  finished  with 
big  loops.  The  newest  finish  for  the 
shoulder  are  double  or  triple  straps  of 
metallic  ribbon  or  flowers  or  beads, 
usually  applied  to  a  film  of  the  finest 
tulle  connecting  all  and  forming  a  trans- 
parent sleeve  effect. 

The  short  skirt  is  still  in  high  favor, 
although  for  evening  and  formal  occa- 
sions the  longer  lengths  will  be  more 
generally  adopted.  As  a  general  fact  it 
may  be  noted  that  the  greatest  laxity 
in  styles  and  modes  prevails,  but  with 
the  one  proviso  that  everything  be  well- 
made  and  worn  with  scrupulous  atten- 
tion to  its  details  The  backless  evening 
dress  seems  to  have  gone  for  good,  and 
few  will  regret  its  disappearance  since 
it  brought  to  light  more  defects  than 
charms. 

Novel  Color  Effects 
One  very  original  evening  model  seen 
this  month  was  a  long-waisted  frock  of 
apricot  charmeuse  veiled  with  black 
chiffon  which  was  heavily  beaded  in  blue 
and  go/Id.  Double  shoulder  straps,  2 
inches  wide  held  up  the  corsage  and 
shewed  a  glimpse  of  flesh  through  an 
oval  opening  on  each  shoulder.  From  the 
dropped  waistline  four  long,  narrow 
strips  of  the  satin  hung  down  all  round, 
finished  with  beaded  tassels.  A  long, 
narrow  girdle  hung  loosely  about  the 
normal  waistline. 

The  Confined  Hem 
A  rose  satin  dancing  frock  was  veiled 
with  rose  and  silver  metallic  net  and 
caught  in  at  the  waist  slightly  with  a 
turquoise  blue  ribbon  finished  with  a 
blue  metallic  flower  at  the  side.  An 
elastic  held  in  the  soft  fullness  at  the 
hem. 

Kaby  Blue  Taffeta 
A  ciel  blue  taffeta  gown  was  veiled 
with  three  draped  panels  of  self-colored 
silk  net,  the  edges  of  which  were  run 
with  silver  metal  thread.  Silver  ribbon 
held  up  the  corsair-  and  blue  and  pink 
picot  baby  ribbons  .verc  entwined  at  the 
waist  line. 

Georgette  Dinner  down 

A   flesh   tinted   georgette  dinner  gown 

was  veiled  with  three  frills  of  rose  net 

stitched    with    gold    thread.      The      wide 

loose   girdle  was   a  combination   of   Nile 

blue  and  pink  satin  caught  under  a  pastel 

tinted    bunch    of    metallic    fruits.      Tulle 

shoulder  straps  completed  the  corsage. 

Black  for  Matrons 

For  the  older  woman  were  shown  many 

gowns    in  black,   charmeuse,     nets     and 


"Black,"  Savs  Paris, 

"With  Metal" 


New  Trick  With  Panels 

This  charming  misses'  frock  is  fashioned  of 
French  blue  gabardine  and  is  trimmed  with 
wool  embroidery  in  grey.  The  flying  panels 
are  looped  at  the  ends  and  buttoned  under- 
neath to  the  straight  skirt.  (Jrey  suede  is 
the  belt,  and  the  hat  of  French  blue  ve- 
lours accepts  a  soft  grey  circle  of  feathers 
for  trimming.  A  feature  of  this  smart 
model  is  that  the  sleeves  are  cut  in  one 
with  the  back,  and  the  frock  fastens  be- 
low  the   shoulder   and    under   the   left   arm. 

georgette,  with  cleverly  draped  tunics 
in  panel  effects,  often  weighed  down  by 
gold  or  jet  tassels.  The  corsage  in  one 
case  was  half  net  and  half  charmeuse 
with  rows  of  jet  and  gold  beads  encrust- 
ing the  net,  on  the  left  side  only.  Inch 
wide  black  ribbon  was  the  only  shoulder 
support. 

Jet  and  Gold  Beads  Worn 

Another  dull  georgette  gown  which 
was  heavily  beaded  with  jet  in  triple 
rows  wis  relieved  from  severity  by  a 
wide  band  of  s;l'  er  metallic  ribbon  which 
•  }  the  corsage  under  a  surplice  of 
the  georgette. 

Beaded    or    metallic    headdresses    will 
be  worn  with  these  gowns. 


Iti  a  recent  communication  from  a 
prominent  French  house,  Dry  Goods  Re- 
view was  reminded  that  black  will  again 
play  one  of  the  most  important  roles 
in  the  realm  of  formal  evening  wear  this 
winter.  The  report  further  stated  that 
although  many  of  the  designers  were 
planning  unique  color  effects,  attention 
was  being  centred  on  the  stately  black 
models  by  the  best  known  couturiers. 

Chenille    Embroidery    on   Satin 

One  house  which  is  famous  for  its  dig- 
nity of  line  and  achievement  in  sombre 
hues,  sponsors  a  very  handsome  black 
satin  gown  embroidered  in  chenille  in 
panel  effect.  Long  tight  sleeves  and  the 
becoming  "Delta"  neckline  characterize 
this  model  which  is  delightful  in  effect 
as  the  wearer  moves.  Long  draped  lines 
cling  softly  about  the  figure  giving 
charm   and   distinction   with   every   step. 

Black  Satin  Side  Draping 

The  side  drapery  is  effectively  illus- 
trated in  a  lovely  evening  gown  in 
black  satin — satin  you  see  is  to  be  very 
fashionable  this  winter — and  the  pre- 
sence of  very  brief  black  net  sleeves  sug- 
gests that  the  very  low  cut  sleeveless 
model  is  not  quite  so  much  in  vogue 
as  it  was  last  year  and  a  season  or  two 
before  that.  The  skirt  of  this  model 
is  effectively  draped  to  the  right  side, 
the  bouffancy  being  centred  over  the 
hip  and  falling  away  again  in  a  long 
pointed  train,  extending  from  the  side 
and  sweeping  back  most  gracefully.  The 
bodice  of  this  model  is  most  interesting. 
The  sleeves  and  underbodice  are  of  black 
net  while  points  of  black  satin  are 
caught  up  over  the  corsage  to  the  should- 
ers and  weighted  at  the  points  with  beau- 
tiful little  motifs  of  metal  and  diamente 
trimming. 

Paillettes  and  Tulles  Allied 
Another  lovely  evening  model  em- 
ploys jet  paillettes  and  floating  tulle 
with  ravishing  effect.  The  foundation  is 
satin  and  the  corsage  is  entirely  of  satin 
ricnly  encrusted  with  the  paillettes.  But 
tulle  forms  a  long  billowy  train  and 
very  long  sleeves  weighted  with  tassels 
and  bandings  of  the  jet. 

Metal  is  Seen 

The  use  of  metal  is  seen  in  a  modish 
model  exploiting  a  short  draped  skirt 
and  a  smooth  bodice  treatment  of  very 
simple  outline.  No  over  draperies  are 
shown  on  this  model  which  has  the  en- 
tire bodice  covered  with  gold  and  jet. 

One  of  the  most  graceful  models  shown 
in  this  particular  collection  is  developed 
in  a  clever  combination  of  charmeuse 
and  tulle.  A  long  clinging  train  is  seen 
and  a  draped  bodice  of  the  low  line  type 
has  sleeves  of  tulle  which  are  so  brief 
they  resemble  sleeve  caps  only. 
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The  Apron  Front 


A  charming  navy  satin  blouse  model  with  a  crush  girdle  passing  over  the  front 
peplum  section  at  the  normal  waistline.  Several  shades  of  blue  are  used  in  the 
silk  thread  motifs  and  stitchings.  The  pleatings  add  a  dainty  touch,  and  the 
absence  of  any  collar  emphasizes  the  continued  vogue  for  the  unbroken  round) 
neckline.     A   narrow   frill   extends   across   the   back   from   shoulder   to   shoulder. 
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Paris  Thinks  of  Trimmings 

Midsummer  Evenings  Made   Lovely   With    Soft-toned  Frocks  of 

Dyed  Laces,  Metallic-trimmed — Leather  Appears  on 

Warm-weather  Costumes  and  Motor  Coats 

Revel  in  Brighter  Colors. 


PARIS  i-  aglow  with  smart  Mid- 
summer  and  early  Autumn  fash- 
ions which  are  luring  buyers  from 
across  the  seas,  .lust  a1  present,  the 
paler  shades,  such  as  light  brown  and 
sand,  are  very  fashionable  and  very  be- 
coming- Certain  lace  dresses  of  these 
shades,  often  set  off  by  a  touch  of 
metallic  trimming,  preferably  in  a  cop- 
per shade,  are  particularly  lovely  for 
evening  wear.  These  shaded  laces  com- 
bine very  happily  with  ivory  satin,  and 
there  are  few  women  who  do  not  appear 
love!;,  in  a  frock  developed  in  these  ma- 
terials, whilst  there  are  a  great  many 
to  whom  the  over-popular  jade  green  is 
not  becoming.  The  latter  shade  seduc- 
ed us  all  on  its  first  appearance,  but  to- 
day seems  a  little  monotonous.  Actual- 
ly, there  is  not  a  theatre  where  one  will 
not  see  one,  two  or  even  three  frocks  of 
this  color  on  the  stage  and  an  even  great- 
er number  among  the  audience.  But, 
used  as  a  lining  to  a  very  ample  wrap 
of  black  satin,  I  have  seen  a  vivid  green 
duvctyr.   used   with   charming   effect. 

The  New -Old  Influence 

To  whom  or  to  what  do  we  owe  this 
season  such  a  pronounced  Egyptian  in- 
fluence upon  the  fashions?  The  heavy 
fabrics,  the  thick  embroideries,  the  enor- 
mous precious  stones,  the  girdles  of  gold 
or  silver  weigh  heavily  upon  the  fragile 
shoulders   of   Parisiennes;   for   it  cannot 


Partial  to  Brocade 

Brocade  and  black  braid  are  elaborately 
used  on  this  smart  coat  dress  of  fine  grey 
serge. — Model    from    Maison    Drecoll,    P;iri*. 


Swagger  Wrappy  Model 

"Cartouche,"     a    chic    wrap    developed       in 

taupe    satin    and    lined    with    duvetyn.     The 

large  shawl  collar  is  of  gray  fox. — Courtesy 

of    Ch.    Drecoll,    Paris. 


be  denied,  "les  elegantes"  are  becoming 
more  and  more  slender,  and  even  thin, 
to  the  point  of  making  one  believe  that 
they  are  modelled  on  the  types  of  mod- 
ern illustrations.  Fashion  is  setting  its 
seal  upon  straight,  heavy  and  flowing 
styles.  The  metallic  touch  will  be  found 
upon  prosaic  serge  frocks  and  even  on 
tailored  suits.  One  house  features  stitch- 
ery  in  steel  thread  in  checked  or  striped 
designs;  from  a  second,  one  notices  rings 
sewn  on  the  material,  or  inlaid  like  the 
eyelets  of  shoes;  from  a  third,  steel 
stitchery  is  done  on  taffeta,  after  the 
effect  of  a  heaven  scintillating  with 
stars.  I  confess,  that  for  day  wear,  I 
find  all  this  metal  rather  too  glittering, 
and  that  I  prefer  the  Chinese  embroid- 
eries on  account  of  their  design  and  soft 
colorings. 

The    Mandarin    Blouse 

An  embroidery  such  as  one  may  ac- 
tually see  worn  of  white  on  black,  violet 
on  blue,  or  red  on  blue  seems  destined 
for  some  Chinese  mandarin's  robe,  as 
well  as  for  a  Parisian  over-blouse.  Em- 
broidery has  not  yet  said  its  last  word 


and  renews  itself  from  time  to  time  so 
as  not  to  weary  us.  I  see  some  amus- 
ing varieties,  made  of  narrow  ribbons, 
imitating  minute  flowers  which  cover 
a  part  of  the  frock.  I  see  others  made 
of  Liny  discs  of  leather,  which  resembled 
confetti;  this  gaily-colored  leather  has 
a  delightfully  novel  appearance  on  a 
twill,  for  instance,  and  even  on  a  muslin. 

Leather   in   Midsummer 

And  it  is  just  at  the  time  when  leather 
is  "hors  de  prix"  that  it  is  decreed  for 
usage  on  frocks  and  hats.  On  an  even- 
ing dress  I  saw  the  other  day  two  flowers 
made  of  varnished  leather  were  employ- 
ed as  a  corsage  bouquet!  Leather  belts 
are,  however,  frequently  supplanted  on 
smarter  models  by  original  eirdles  of 
novelty  materials,  such  as  raffia,  cord  or 
braided  silk.  Those  are  especially  smart 
on  twilled  materials  which  are  the  fad 
of  the  hour  in  Paris.  Navy  and  black 
twilled  costumes  with  a  short  sack-coat 
are  all  the  rage  at  present.  These  sack 
coats  are  really  short  loose  wraps  which 
are  designed  to  replace  sweaters  for 
sports  wear,  and  are  usually  developed 
in  contrasting  material  to  the  skirt. 

Vivid  Hued  Wraps 

Most  wraps  have  "Monk's"  collars 
which  ara  lined  with  a  contrastingfabric. 
One  lovely  wrap  which  I  saw  very  re- 
cently was  made  of  crepe  de  chine,  ac- 
cordion plaited,  and  heavy  enough  to 
wear  late  into  the  fall.  Scarf  collars 
and  roomy  sleeves  are  very  popular  for 
motor  wraps,  which,  by  the  way,  arc  no 
longer  of  dull,  sombre  colors,  but  of 
vivid  greens,  reds  or  cerise.  Sweaters 
are  more  vivid  than  ever  too,  and  will 
be  worn  under  suits  to  stimulate  "gilets" 
during  the  fall.  Stripee;  silk  scarves 
are  more  popular  just  now  than  summer 
furs,  and  far  more  economical. 


Enlarging  Building 

Operations    to    Commence    at    Once    on 

Structure  Which  Will  House  1921 

Exhibit 

After  the  success  which  attended  the 
recent  British  Industries  Fair  at  Glas- 
gow, the  management  have  got  well 
under  weigh  for  the  next  Fair,  which 
will  be  held  in  the  same  building  in  the 
Spring  of  next  year.  Alive  to  the  fact 
that  the  accommodation  is  somewhat 
limited  to  Committee  of  the  Glasgow 
Town  Council  who  organize  the  show  are 
making  arrangements  to  extend  the  ex- 
isting building.  Workmen  will  shortly 
be  employed  joining  up  the  main  building 
with  the  annex  adjoining.  When  this  is 
completed  a  considerable  amount  of  ad- 
ditional space  will  be  available.  So  far 
as  is  known  meantime  classification  of 
exhibits  will  be  the  same  as  at  the  last 
show,  featuring  textiles  and  industrial 
chemicals  and  dyes. 


Dry  Goods  Review  READY-TO-WEAR 

Novelties   in   Fall   Blouses 

Slip-over  and  Tailored  Types  in  Sheer  Fabrics — Beads  Are  Applied 
at  Neck  and  Wrists,  While  Collars  Are  Frequently  Convertible 
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AMONG  q'.I  the  many  advance  show- 
ings seen  by  Dry  Goods  Review 
this  month,  one  collection  of  Fall 
blouses  was  especially  charming  and 
worthy  of  mention. 

The  fabrics  were,  of  course,  the  sheer- 
est and  most  delicately-tinted  Georgettes 
and  crepes  in  the  usual  styles  of  slipovers 
and  tailored  models.  The  trimmings, 
however,  warrant  a  detailed  description 
to  convey  their  charm  and  originality. 

One  exquisite  slipover  of  white  Georg- 
ette had  the  front  made  slightly  longer 
than  the  back,  which  was  gathered  on 
clastic  and  worn  under  the  skirt.  The 
front  wa.i  drawn  back  by  two  sash  ends 
which  tied  softly  over  the  elastic  and  so 
concealed  the  back  finish.  The  front  of 
this  model  was  hand  embroidered  in  silk 
in  drop  stitch  effect  and  had  three- 
quarter  flare  cufFs  and  a  round  neck. 


A  Dainty  Flowered  Frock 

Flowered  cretonne  has  joined  the  ranks  of 
modish  summer  dress  materials,  for  here  is 
a  fetching  costume  with  short  full  skirt 
and  it  is  entirely  of  cretonne  except  the 
frills  and  little  sleeve  pull's,  which  are 
white  organdie  to  match  the  dazzling  white 
chapeau. 


Beads  at  Neck  and  Wrists 

A.  flesh  Georgette  slipover  with  bell 
sleeves  had  a  necklace  of  vivid  beads  em- 
broidered around  the  neck,  as  well  as 
bracelets  at  the  wrists.  The  effect  of 
this  beading  was  extremely  good  and 
was  a  close  copy  of  the  popular  beaded 
necklices  so  much  worn  with  blouses  of 
this  type. 

Nigger  and  golden  brown  Georgette 
blouses  were  elaborated  with  gilt  metal- 
lic thread  and  burnt  orange  silk,  while 
steel  beads  and  silver  metal  threads 
were  effective  on  black,  navy  or  white 
Georgette.  Gold  tubular  beads  combined 
with  rose  silk  floss  was  a  stunning  com- 
bination worked  upon  flesh  crepe.  A 
shell  pink  Georgette  was  embroidered  in 
a  rose  design  with  turquoise  beads,  while 
another  of  the  same  shade  featured 
cream  filet  lace  around  the  convertible 
collar  and  tailored  cuffs. 

Cluster  Tucks  Very  New 

The  newest  finish  for  tailored  crepe 
de  Chine  shirts  are  the  cluster  pin  tucks. 
The  collars  are  almost  always  conver- 
tible and  are  often  finished  with  real 
lace  medallions  at  the  corners,  which  re- 
lieve the  severoness.  Ocean  pearl  buttons 
are  universally  used  to  close  the  fronts 
and  cutis. 

The  Russian  smock  will  be  very  fash- 
ionable next  season  in  sheer  fabrics, 
elaborated  with  beads  and  metallic  em- 
broidery. 

Swiss  muslin  and  organdy  are  being 
shown  extensively  in  blues,  pinks  and 
lavenders  for  wear  with  plain  tailored 
suits,  and  will  be  popular  for  Winter 
wear  as  well,  with  the  separate  sports 
skirt. 


WHO  KEEPS  THE  MACHINERY 
OF  BUSINESS  MOVING? 
The  salesman  who  is  a  really 
true  success  and  who  meets  his 
responsibilities — and  we  are  all 
salesmen,  whether  we  are  adver- 
tising men  or  production  men 
or  merchants  —  is  the  one  who 
has  the  idea  of  service  to  the 
customer  strongly  imbued  with- 
in him.  He  is  the  man  who  keeps 
the  fires  burning  back  in  the  fac- 
tory through  the  orders  he  sends 
in,  and  he  makes  it  possible  for  the 
men  producing  the  product  and 
those  dependent  on  them  to  make 
their  living.  It  is  a  real  responsi- 
bility and  only  a  real  man  can  live 
up  to  it.  The  successful  and  re- 
spected salesman  is  first  of  all  a 
man  in  every  sense  of  the  word — 
a  man  giving  service  to  his  firm,  to 
his  customers  and  to  the  commun- 
ity. True  salesmanship  is  a  keen 
desire  to  serve,  and  not  a  deep  anx- 
iety to  put  something  over — vision 
to  see  the  future  of  our  business 
and  to  make  our  business  better. 


//  Summertime  Co  Dies! 

A  charming  and  crisp  little  gingham 
in  black  and  white,  revealing  a  smartly 
cut  white  organdie  vestee  beneath  a 
charming  Eton.  Note  the  wide,  collar, 
the  swagger  pockets  piped  with  organ- 
die and  the  saucv  bow.  If  Summer 
should  come  before  Fall  this  delightful 
model  could  go  on  any  va.-ation  with 
assurance   of   a   triumph. 

No  Refunds 

Applications  have  been  made  from  a 
large  number  of  manufacturing  and 
other  concerns  having  branches  through- 
out the  Dominion  for  the  privilege  of 
making  one  return  from  the  head  office 
or  parent  concern,  instead  of  from  every 
branch  throughout  the  country.  The 
matter  is  now  under  consideration.  If 
the  proposition  is  finally  sanctioned  it 
would  entail  some  slight  delay  in  making 
the  returns  to  the  department,  but  it 
would  meet  the  accounting  convenience 
of  the  firms  concerned  and  reduce  che 
work  of  the  department,  inasmuch  as  it 
would  deal  with  only  one  instead  of  a 
number  of  branches. 

Sir  Henry  Drayton  has  made  it  clear 
that  there  will  be  no  refunds.  Some 
taxes  have  been  wiped  out  altogether 
since  the  Budget  speech  was  made,  and 
others  greatly  reduced.  The  situation, 
therefore,  is  that  traders  and  the  Gov- 
ernment have  been  collecting  taxes  from 
the  people  for  which  the  only  justifica- 
tion advanced  is  that  it  has  always 
been  the  custom  to  collect  taxes  as  soon 
as  the  new  tax  provisions  of  the  Budget 
are  known. 
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Society  Dons  Gala  Attire 

in  Honor  of  Irish  Baronet 

Presence  of  Sir  Thomas  Lipton  in  New  York  Provides.  Raison  d'Etre  For  Manhattan's  Fairesl 

to  Achieve  New  Triumphs  in  Fashionable  Attire  —-Lovely  Colors  and  Magnificent 

Jewels  Seen  at  Dinner  in  Honor  of  Fine  Old  British  Sportsman. 


NEW  YORK.-  Midsummer  with  a 
series  of  hot  days  and  the  cup 
rates,  bringing  many  to  town,  has 
given  an  impetus  to  the  pat- 
ronizing of  the  smart  roof  gar- 
dens for  dining  and  dancing.  At 
the  dinner  hour  a  decided  freedom  in  the 
choice  of  a  costume  is  observed.  One  sees 
many  women  wearing  comfortable  sports 
clothes,  pongees  and  striped  silks  in  sim- 
ple shirtwaist  frocks  and  even  sweaters 
with  sailor  hats,  but  one  assumes  that 
are  worn  by  those  motoring  to 
town   fof   an   evening. 

There  is  a  great  ileal  of  all  white,  and 
an  equal  amount  of  all  black  worn,  with 
a  good  deal  of  combination  of  the  two. 
For  the  earlier  hours  brown  organdie 
worn  with  a  brown  tulle  hat  is  a  favorite. 
White  serge  suits  are  seen  usually  with  a 
hat  made  of  white  ribbon  or  taffeta  and 
in  the  lingerie  types 

Millinery  Styles 
White  laces  are  girdled  in  bright  color 
sashes  and  worn  with  large  garden  hats 
of  light  straw,  a  single  rose  lying  on  the 
brim  taking  the  place  of  the  more  ordin- 
ary wreath  effect. 

In  the  lighter  organdies,  green,  in 
Nile  and  jade  coloring  alone,  was  noted, 
organdie  hats  of  the  same  color  being 
worn.  Flounces  seem  to  have  general 
popularity  in  both  silks  and  cottons  and 
in  plain  and  figured  fabrics.  Plain  as 
well  as  beaded  Georgettes  are  still  much 
worn  by  the  type  of  woman,  who  always 
dresses  conservatively  in  public  and  for 
this  type  of  frock  gray  is  apparently 
much  more  of  a  favorite  than  in  past 
seasons. 

Absence  of   Color   in   Evening 

For  the  dancing  hours,  later  in  the 
evening,  much  gayer  and  more  elabor- 
ately dressed  crowds  throng  the  roofs. 
Evening  dress  is  the  usual  thing,  but 
here  too  a  decided  absence  of  color  is 
noted.  The  one  brig.it  shade  worn  is  rose 
color,  in  both  taffeta  and  chiffon,  and 
there  seems  to  be  a  penchant  for  combin- 
ing this  shade  with  sashes  and  trimmings 
of  French  blue. 

The  black  chiffon  is  much  affected  this 
season,  either  plain  or  trimmed  with 
white.  Black  tulle  is  designed  in  crisp 
ruffllu  and  flounce  effect.  Paillette  and 
jet  embroidered  dresses  are  worn  by  the 
older  women,  and  whatever  may  be  said 
of  the  bouffant  stylo  being  finished,  for 
dancing  wear  it  is  still  among  the  chosen 
styles  for  the  younger  set,  often  intro- 
duced with  a  decided  bustle  tendency. 


Many  pastel  chiffons  are  worn  and 
the  straight  brocade  chemise,  in  spite 
of  the  warm  weather,  is  another  dance 
favorites  with  floating  tulle  over  the 
arms.  White  lace  is  panelled  in  bright 
colored  chiffon,  and  cashes  of  two  blend- 
ing colors  are  woven  in  and  out  at  the 
waistline  in  a  pretty  draped  effect,  with 
bouffant  sash  at  the  side. 

Wraps  introduce  a  gaudier  color  note. 
All  are  in  the  draped  cape  effects  and 
emerald  green,  rose  color  and  Oriental 
blues  are  noted  colorings  with  some 
bright  figured  Chinese  silk  wraps  worn 
over  light  colored  chiffons  and  organdies. 
Few  hats  were  seen  at  the  dancing  hour, 
some  wearing,  however,  tulle  turbans, 
draped  with  pearls. 

Grace  and  beauty  were  presented  in 
a  marked  degree  at  the  dinner  party 
given  in  honor  of  Sir  Thomas  Lipton,  at 
the  Atlantic  Yacht  Club,  Sea  Gate.  It 
was,  in  fact,  the  subject  of  approving 
comment  in  the  speech  of  the  guest  of 
honor  and  many  a  woman  in  the  com- 
pany, who  had  the  r.ense  of  having  been 
paid  a  direct  compliment,  felt  not  a  little 
justifiable  pride  in  the  new  gown  she  had 
so  carefully  selected  for  the  occasion. 

A  brightly  lighted  dining-room  with 
the  centre  of  the  huge  dining  table 
cleverly  arranged  to  represent  the  briny 
deep,  showed  tiny  models  of  the  con- 
testing boats  riding  at  full  sail;  the 
flowers  and  greens  making  a  perfect 
setting. 

The  gowns  of  the  women  were  ex- 
ceptionally smart,  and  worn,  as  most 
of  them  were,  with  the  wrap  of  exactly 
the  right  harmonizing  shade,  received 
their  full  quota  of  attention. 

One  attractive  gown  and  cape  was  a 
creation  of  softest  French  blue  taffeta 
with  the  tiny  girlish  puffs  and  shir  rings, 
so  effective  in  this  material,  revealing 
pale  orchid  and  green  facings,  which 
produced  an  effect  entirely  satisfying 
when  one  noted  that  in  the  draped  wrap 


with  which  it  was  worn,  of  velvet-like 
satin,  the  same  soft  hues  were  marvel- 
lously   blended. 

A  gown  of  Venetian  lace  in  deep 
cream  was  worn  by  a  woman  with  hair 
of  shaded  bronze  and  gold,  whose  cloak 
was  of  brocaded  silk  with  undertones  of 
green. 

All    Shades   of   Pink    Popular 

The  popular  color  was  pink,  from  the 
very  soft  shell  tone  to  coral.  Mrs.  H.  E. 
Boucher,  wife  of  the  fleet  commander, 
wore  a  gown  of  pale  pink  taffeta;  Mrs. 
Vincent  D.  Ward  donning  one  of  silver 
lace  and  ribbon  with  taffeta  of  blended 
pinks.  The  ever  popular  drape  added 
much  to  the  grace  of  both  these  gowns. 

Two  very  attractive  debutantes  were 
Miss  Mollie  Little,  daughter  of  Mr.  and 
Mrs.  Ashton  Little,  whose  frock  was  a 
most  effective  shirred  creation  of  soft- 
est pink  tulle  and  taffeta,  and  Miss  Theo- 
dora La  Mont,  a  striking  brunette,  in 
black  tulle  and  black  ribbon  velvet.  Mrs. 
Little's  gown  was  of  black  satin  and  net. 
Miss  Gladys  Jackson,  who  came  up  from 
Wilmington,  Del.,  wore  a  gown  of  orchid 
taffeta  under  a  scarf  of  Spanish  lace  and 
carried  a  fan  of  white  ostrich.  Mrs. 
Franklin  E.  Lane,  wife  of  the  Secretary 
of  the  Interior,  wore  a  modish  adaptation 
of  black  tulle  and  jet  and  carried  a  black 
ostrich  fan. 

Mrs.  Hugh  Kelly  was  in  brocaded 
green;  Miss  Molly  Kelly,  in  gray  taffeta, 
wore  cape  of  double  faced  satin  of  cerise 
and  gray;  Mrs.  E.  L.  Doheny,  wife  of  the 
Atlantic  Yacht  Club  Commodore,  wore 
black  taffeta  with  tiny  sleeves  of  black 
lace;  and  Miss  Jarvis,  daughter  of  Com- 
modore Aemilius  Jarvis,  was  attired  in  a 
Lucille  gown  of  draped  charmeuse  with 
a  train  and  trimmed  in  lace  and  ostrich. 

In   the    English    Party 

Of  the  English  party,  Mrs.  C.  A.  Nich- 
olson wore  sea  green  charmeuse  and 
cream  lace;  Miss  Mary  Nicholson  in  a 
short-waisted  frock  of  old  .  blue  taffeta 
was  quaintly  modern  and  girlish.  Miss 
Ella  Weir  wore  a  yellow  changeable 
taffeta  and  tulle. 

Other  guests  were  Mrs.  Charles  Gau- 
throp  in  orchid  Georgette  and  char- 
meuse; Mrs.  C.  A.  Morse,  in  yellow  lace; 
Mrs.  B.  W.  Dortch,  in  white  tulle;  Mrs. 
J.  C.  Negus,  black  lace;  and  Mrs.  J.  T. 
McCoy  in  black  jet  and  tulle,  lace-edged. 

Jewels  also  were  worn  with  an  evident 
thought   of  color.     Of  course,   diamonds 
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and.  pearls  were  more  frequently  the 
selection,  but  for  some  costumes  coral 
seemed  the  perfectly  satisfying  orna- 
ment. Aquamarines  and  the  orchid- 
tones  were  nicely  blended.  Jade  was 
particularly  pleasing  with  white. 

Miss  Evelyn  Law  gave  a  harem  dance 
in  a  costume  of  white  Turkish  trousers 
and  a  tunic  of  mingled  green,  gold  and 
black. 


Longer  Coats  in  Suit  Costumes; 
Longer  Waists  in  Wrap  Coats 

Tailleurs   Favor  Velours   Finished  Materials  in  Fur  Shades   and 

Coats  to  the  Knees — Long  Top  Coats  Enjoy  Brighter  Colors 

Large  Fur  Capes  and  Collars  and  Long-waisted 

Effects  With  Flare  Skirt.  Sections. 


When  Youth  Saunters 
Forth 

An  adorable  coat  model  for  the  growing 
kiddie,  showing  the  long-waisted  upper 
section  lengthened  by  a  full  skirt  trimmed 
with  tiny  tucks.  A  note  of  quaintness  is 
seen  in  the  front  closing  and  the  high  col- 
lar with  its  slender  ties.  The  model  is  de- 
veloped in  blue-green  tricotine,  and  the 
hat  is  in  hatter's  plush  to  match  with 
black  brim.  A  cluster  of  cherries  add  a 
vivid  and  effective  note. 


JUDGING  by  the  suits  and  wraps 
shown  by  Canadian  manufacturers 
this  month,  the  only  suitable  de- 
scription is  "sumptuous  simplicity." 
Everything — materials,  cut,  trimming, 
and  finish,  is  selected  towards  this  ulti- 
mate result,  and  it  may  be  added  that 
this  result  is  fairly  costly. 

The  most  exclusive  firms  are  using 
cheviots,  velours,  gabardines  and  some 
broadcloth  for  suits  in  dark  colors,  pre- 
ferably, nigger  and  tobacco  browns, 
Copenhagen  and  navy  blues,  and  some 
tan  and  grey  shades  for  early  Fall  wear. 

There  is  no  change  to  speak  of  notice- 
able in  the  skirts  of  these  suits.  The 
medium  short,  straight  effect  is  as  popu- 
lar as  ever.  Coats,  however,  are  longer 
in  length,  usually,  many  of  the  newest 
leaching  well  below  the  knees,  and  they 
are  uniformly  collared  with  huge  fur 
capes  in  natural  or  dyed  oppossum, 
squirrel  or  mole.  Those  furs  are  con- 
fined to  the  collars  only,  and  cuffs  are 
almost  invariably  composed  of  the  raa- 
teri.il  of  the  suit. 

Pockets  and  Belts 

Pockets  are  extensively  but  incon- 
spicuously used  on  both  skirts  and  coats, 
and  either  narrow  sashes  or  belts  of  the 
material  are  worn.  The  convertible  belt 
is  an  important  adjunct  to  all  coats,  and 
is  achieved  by  the  addition  of  two  slits 
in  each  side  of  the  coat  so  that  the  belt 
may  be  slipped  through  and  over  the 
back  or  vice  versa  as  the  wearer  may 
see  fit. 

In  Exclusive  Models 

In  the  high-priced  lines,  plain  rich 
linings  are  preferred  in  soft  contrasting 
tones  and  large  buttons  of  unusual  de- 
sign are  very  popular.  Braiding  and 
chainstitching  are  universally  popular 
for  the  dressier  lines  but  the  severe 
"tailleur"  will  be  perhaps  a  greater 
favorite.  Prices  on  these  lines  are  said 
to  be  30  per  cent,  higher  than  last  year, 
owing  to  the  high  cost  of  labor  and  the 
falling   off   in   production. 

The  Long  Coat  Models 

In  long  coats  the  preferred  length  is 
seven-eighths,  and  the  favored  materials 
are  soft  velours,  silvertones,  polo  cloths, 
bolivias,  and  duvet  de  laine. 

The  silhouette  in  these  coats  is  per- 
ceptibly wider  owing  to  the  fondness  for 
cloak  lines  which  drape  the  figure  close- 
ly. The  severely  tailored  coat  is  little 
in  demand,  the  preference  being  for 
elaborate  and  dressy  models  in  shades 
of  reindeer,  Pekin  blue,  henna,  and  sand. 
These  colors  set  off  the  magnificent  furs 
used  so  extensively    for    the    cape     and 


NOTES   ON   SUITS  AND  COATS 

Belts  somewhat  unimportant  ow- 
ing to  vogue  of  blouse  worn  over 
the  skirt. 

Pockets  are  worn  but  they  are 
not  permitted  to  rank  as  a  con- 
spicuous  feature   of   fall   modes. 

Skirts  straight  and  medium 
length  —  inclined  to  be  shorter 
than  recent  American  lengths  and 
longer  than  French. 

Capes  and  Shawl  collars  of  fur 
characterize    new    wrappy    coats. 

Fur  shades  for  suits,  and  good 
blues  and  faded  reds  for  top  coats. 

Opossum,  mole  and  beaver 
favored  for  trimmings. 

Buttons  sparingly   used. 


shawl  collars  of  oppossum,  seal,  beaver, 
and  mole. 

Waists  and  Capes 

The  long-waisted  effect  so  popular  in 
frocks  is  noticeable  also  in  these  coats, 
the  skirt  of  which  has  often  a  flared  ef- 
fect attached  to  the  loose-fitting  upper 
section  and  loosely  belted  or  sashed. 
Embroidery  is  lavishly  used  on  such 
coats  and  double  cape  collars,  one  of 
which  must  be  fur,  are  another  novel 
elaboration. 

In  semi-dressy  coats  wide  fur  band- 
ings edge  the  cape  collars. 

Sleeves  are  usually  kimona  or  Chinese 
in  cut,  and  sometimes  there  is  a  seam 
carried  up  on  the  outer  side  of  the 
sleeve. 

Fancy  pussy  willow  linings  are  exten- 
sively used  in  better  grade  lines  and 
large  carved  buttons  are  used  sparingly 
with  very  good  effect.  Wide  mandarin 
or  flare  cuffs  are  a  very  striking  feature 
of  tiiis  season's  wraps. 


A  Paris  Decree 


On  cold  days,  especially  for  morning 
walks,  heavy  English  stockings,  in  dark 
grey,  will  be  worn  with  a  heavy  soled 
shoe  of  tan  leather.  This  will  be  the  ideal 
footwear  to  accompany  a  tailored  cos- 
tume, whether  the  weather  be  rainy,  cold, 
or  snowy. 
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Money  in  Hair  Goods  Department 

Ogilvy's  of  Montreal    Illustrate  the  Value  of  Having  Hair  Goods   Departments  Situated 
Conveniently  to  Hair  Dressing  Parlor— New  Styles  in  Coiffures. 


RADICAL  changes  are  coming  in 
hairdressing.  Already  new  ideas 
are  being  exploited  and  the  fem- 
inine clientele  of  this  progressive  de- 
partment express  themselves  entirely 
satisfied  with  the  results.  Ear  muffs  and 
puffed  hair  at  the  sides  are  waning,  since 
Paris  and  London  decree  that  the  chig- 
non or  "waterfall"  is  de  rigour.  There- 
fore, in  view  of  the  tremendous  vogue  for 
bobbed  coiffures,  there  will  be  a  wide 
demand  created  for  false  hair  of  all 
kinds,  since  the  new  mode  requires  a 
considerable  amount  in  order  to  achieve 
the  tall  effect.  At  present  in  New  York 
and  other  prominent  American  fashion 
centres,  the  bobbed  style  is  at  its  height, 
but  as  it  takes  6  months  as  a  rule  for  a 
French  or  English  fashion  to  become 
popular  on  this  continent,  the  average 
woman  may,  therefore,  anticipate  the 
change  by  calling  nature  to  her  aid  and 
encouraging  growth  in  place  of  checking 
it.  By  next  winter,  furthermore,  the 
price  of  artificial  hair  will  have  increased 
greatly  and  it  will  require  at  least  $50 
worth  to  arrange  the  head  properly.  If 
the  hair  is  gray,  auburn  or  ash  blonde, 
a  woman  will  have  to  pay  from  twice  to 
four  times  that  amount.  In  the  mean- 
time, however,  the  "bobbed"  effect  can  be 
simulated  by  the  use  of  one  or  other  of 
the  clever  transformation  pieces  lately 
evolved  by  the  manufacturers,  which  are 
easily  and  safely  worn  over  the  natural 
hair.  Then  there  are  the  new  side  pieces 
or  "muffs"  attached  to  long,  supple  wires 
which  are  both  comfortable  and  pretty 
when  pinned  softly  over  the  ears.  These 
pieces  are  not  pads  but  miniature 
switches,  waved  permanently  by  the 
water  process.  Besides  these  side  pieces, 
there  are  also  a  multitude  of  tiny  cluster 
curls,  ringlets,  and  puff  effects  for  in- 
troducing at  the  back  of  the  head  to 
soften  the  outline,  especially  for  evening 
wear. 

Big  Demand  for  Switches 

The  staple  line  in  hair  goods  is  the 
switch,  especially  in  number  1  quality. 
There  is  a  remarkable  increase  in  the 
demand  for  the  best  quality  goods  and 
very  little  cheap  goods  are  wanted,  even 
in  the  smallest  stores.  The  only  arti- 
ficial goods  sold  are  the  small  pads  for 
puffing  out  scanty  locks,  and  these 
are  going  like  the  proverbial  "hot  cakes." 
Business  in  general  is  almost  on  a  par 
with  conditions  in  i!M2,  which  was  con- 
sidered a  record  year  in  hair  goods  lines. 
Good  qualities  are  fairly  scarce  just  now, 
due  to  disorders  and  disease  epidemics  in 
the  Chinese  republic  Chinese  hair  has 
to  make  a  double  journey  before  it  is 
ready  for  consumption  by  Canadian  trade 
for  the  reason  that  the  raw  stock  is  ex- 
!     to     the     United     States     to     be 


cleansed  and  "turned"  as  the  saying  goes, 
and  then  later  returned  to  China  to  be 
graded  and  again  exported  to  various 
other  countries.  Italian  and  French  hair 
is  quite  plentiful  at  present  and  prices 
are  fairly  steady. 

Hair   Net   Styles 

An  enormous  industry  has  opened  up 
to  supply  the  demand  for  real  hair  nets, 
which  are  an  absolute  necessity  to  every 
woman  at  present.  The  artificial  or  silk 
net  is  passe  and  the  cap-shaped  hand- 
knotted  net  is  selling  in  enormous  quan- 
tities in  its  place,  at  an  equally  low 
price. 

Until  the  war  Germany  held  the  mon- 
opoly of  this  trade  and  it  is  satisfactory 
to  Canadian  dealers  to  know  that  nothing 
but  British  or  American  made  goods  are 
now  being  sold  in  Canada.  A  prominent 
Montreal  manufacturer  of  hair  goods 
stated  that  the  price  of  a  hair  net  was 
extraordinarily  low  considering  that  no 
machinery  could  be  utilized  in  its  manu- 
facture, only  hand  work  being  possible. 
The  average  retail  price  to-day  for  a  best 
grade  tested  hair  net  is  twenty-five 
cents  for  three. 

Dolls'  Wigs 

Another  big  factor  of  growing  im- 
portance in  the  hair  croods  trade  is  the 
manufacture  of  dolls'  wigs,  both  real 
hair  and  mohair  wigs.  All  kinds  of  wigs 
are  wanted,  from  Kewpie  "vamp"  coyly 
caressing  her  marcelled  coiffure  to  the 
blue-eyed  bisque-faced  conventional  doll, 
so  dear  to  the  heart  of  small  girls.  These 
goods  also  are  entirely  of  Canadian  man- 
ufacture. 

Need  Better  Display 

It  is  a  matter  of  surprise  to  manufac- 
turers in  general  that  retail  stores  feat- 
uring these  lines  should  scatter  their  hair 
goods,  such  as  nets,  combs  and  accessor- 
ies, and  the  hair  dressing  salon,  all  over 
the  store,  with  an  absolute  lack  of  corre- 
lation between  the  departments.  One 
manufacturer  stated  that  he  had  proved 
beyond  a  doubt  that  business  in  these 
goods  could  be  doubled  if  some  definite 
connection  were  made  in  all  lines  apper- 
taining to  the  hair.  It  is  inadvisable, 
he  said,  to  have  the  hair  net,  comb  and 
hair  dressing  departments  widely  separ- 
ated one  from  another,  yet  that  is  the 
accepted  manner. 

One  lartre  department  store  which  has 
recognized  the  possibilities  latent  in  a 
well-developed  hair  goods  trade  is  Ogil- 
vy's of  Montreal. All  these  lines  have  been 
localized  in  one  part  of  the  building  and 
more  goods  have  been  sold  in  this  de- 
partment than  in  any  of  the  others,  which 


is   proof  positive   of   the  wisdom   in  this 
suggestion. 

The   Hairdressing  Department 

The  day  has  passed  when  a  shampoo 
was  a  luxury  only  to  be  indulged  in 
prior  to  a  party.  The  average  woman 
goes  regularly  to  her  favorite  ihair 
dresser  for  her  shampoo  at  stated  inter- 
vals. Modern  shampoos  no  more  re- 
semble those  of  five  or  ten  years  ago 
than  does  the  hair  dressing  of  to-day  re- 
semble that  of  our  grandmothers.  Now- 
adays, it  is  the  oil  shampoo  for  dry  hair, 
or  the  drying  shampoo  for  oily  hair, 
or  the  glint  or  brightening  shampoo  for 
dull,  lustreless  locks.  Every  need  is  an- 
ticipated and  provided  for.  No  longer  is 
the  simple  electric  vibration  given  for 
falling  or  scanty  hair,  but  the  violet 
ray  massage,  which  shows  results  in  the 
first  few  treatments. 

The  latest  styles  in  hair  dressing  have 
a  prominent  place  in  this  department  and 
accessories  such  as  combs,  pins,  barettes, 
are  all  conveniently  at  hand.  A  new  fad 
noticed  was  the  tiny  fringe  bang  on  a 
hair  pin  for  wear  on  high  foreheads  by 
those  to  whom  the  drawn  back  effect  is 
too  trying.  These  little  fringelets  are  be- 
coming increasingly  popular. 

For   Evening  Wear 

The  bandeau  is  dead,  but  for  wear  with 
evening  gowns,  many  beautiful  and 
bizarre  head  dresses  are  featured,  these, 
however,  are  extremely  expensive  and  ex- 
clusive. Jewelled  Spanish  combs  and  tor- 
toiseshell  pins  are  still  good,  but  the 
stones  must  be  of  the  best  quality. 
Cheap  imitations  are  not  popular. 

The    Beautv    Parlor 

Many  are  the  possibilities  of  the  up- 
to-date  hair  goods  department,  for  now- 
adays there  is  no  need  for  plain  women, 
and  who  will  not  suffer  to  be  beautiful? 
A  manicure  table,  facial  massage,  hair 
waving,  etc.,  are  all  logical  develop- 
ments in  such  a  department  and  prove 
universallly  worth  while  when  once  tried. 

Rules  regarding  appointments  by  cus- 
tomers and  relative  to  the  protection  of 
employees  against  possible  infection 
should  always  be  in  evidence,  together 
with  a  detailed  price  list  of  the  special- 
ties of  the  department. 

If  a  rest  room  is  adjacent  to  the  hair 
goods  salon,  the  ideal  arrangement  is 
attained. 

Next  winter  should  see  a  tremendous 
vogue  for  artificial  hair  and  accessories, 
therefore  to  be  forewarned  is  fore- 
armed. 
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British  Drapers  in  Canada 

Dominion  Has  Fleeting  Glance  at  Delegation  From  British  Chamber  of  Trade  as  They  Dash 

From  Coast  to  Coast — Six  Weeks'  Tour  as  Guests  of  N.  R.  M.  A.  of  U.S. — Visit 

Principal  Centres  on  Both  Sides  of  Border. 


THE  British  drapers  are  safely 
home  again  after  a  six  weeks' 
tour  of  the  principal  dry  goods 
centres  of  the  United  States  and  Canada 
as  the  guests  of  the  National  Retail  Dry 
Goods  Association   of  America. 

The  friendships  cemented  in  the  Do- 
minion and  the  U.S.  during  this  visit  of 
the  British  merchants  will  do  much,  it 
is  believed,  to  further  the  interests  of 
the  trade  both  in  Great  Britain  and  on 
this  continent.  A  better  understanding 
will  prevail  as  regards  policies  and  sys- 
tems practised  in  the  Old  Country  and 
here,  and  by  this  complete  interchange 
of  ideas  and  confidences  a  very  beneficial 
effect  will  be  felt  on  both  sides  of  the 
Atlantic. 

The  delegation  from  the  drapers'  sec- 
tion of  the  British  Chamber  of  Com- 
merce arrived  on  this  side  on  May  7  at 
New  York,  and  until  the  middle  of  June 
were  occupied  in  an  extensive  tour  of 
the  largest  dry  goods  centres  in  the 
U  S.  New  York,  Boston,  Cleveland, 
Washington,  Detroit,  Chicago,  San 
Francisco  and  other  American  cities  were 
visited  under  the  guidance  of  the 
N.  R.  D.  A.  The  Britishers  were  feted 
at  every  turn  and  spent  crowded  days 
in  becoming  acquainted  with  American 
methods  of  running  big  dry  goods  busi- 
nesses. 

Enter  the  Dominion 

On  June  16  the  party,  accompanied  by 
members  of  the  American  dry  goods  or- 
ganization, whose  guests  they  were,  ar- 
rived at  Vancouver,  where  they  were 
given  a  wonderful  reception.  Mr.  Chris 
Spencer,  of  the  well-known  firm  of 
David  Spencer  Ltd.,  with  other  promin- 
ent Vancouver  citizens,  met  the  delega- 
tion and  conducted  the  British  delegates 


and  their  American  hosts  to  the  Vancou- 
ver Hotel,  where  they  breakfasted,  and 
then  hastened  to  see  what  they  could  of 
the  stores  before  noon,  as  the  Vancouver 
visit  took  place  on  a  Wednesday  when 
the  stores  close  there  for  a  half-holiday 
at  noon.  In  the  evening  a  dinner  was 
held  in  honor  of  the  visiting  delegates  at 
the  Terminal  City  Club,  attended  by  a 
large  number  of  representative  British 
Columbia  merchants. 

At   Winnipeg 

Owing  to  limited  time  the  party  did 
not  make  a  stop  between  Vancouver  and 
Winnipeg,  but  their  enjoyment  of  the 
Canadian  Rockies  was  described  in  terms 
of  praise  that  knew  no  bounds,  and  at 
Winnipeg  their  wonderful  trip  was 
climaxed  by  one  of  the  heartiest  recep- 
tion? during  the  entire  tour.  Winnipeg1 
merchants  had  a  splendid  schedule  drawn 
up,  and  although  the  party  spent  only, 
fourteen  hours  in  the  city  it  was  voted 
a  top-hole  stopover  Dry  Goods  Re- 
view's representative  in  Winnipeg  inter- 
viewed Mr.  F.  W.  Cook,  chairman  of  the 
Drapers'  Chamber  of  Trade,  who  explain- 
ed the  reasons  for  their  visit  to  Canada 
:'nd  the  United  States  at  this  time. 

"The  delegation,"  said  Mr.  Cook,  "may 
justly  be  said  to  represent  the  various 
types  of  the  textile  distributive  trades 
in  Great  Britain  from  the  largest  estab- 
lishments to  the  ordinary  draper  doing  a 
medium  class  trade.  The  object  of  our 
visit  is  to  gather  information  as  to  man- 
agement and  oi'ganization  of  dry  goods 
stores  on  this  side  of  the  Atlantic,  to 
compare  business  methods  and  merchan- 
dise values.  We  will  pay  especial  at- 
tention to  window  display  and  advertis- 
ing." Mr.  Cook  stated  that  the  dry  goods 


business  in  the  Old  Country  is  in  a  period 
of  transition  and  that  a  visit  on  this 
side  to  study  methods  would  prove  of 
value  in  the  reconstruction  of  the  trade 
in   Croat  Britain. 

"At  the  same  time,"  declared  Mr. 
Cook,  "we  are  desirous  of  being  of  ser- 
vice to  our  American  and  Canadian  con- 
freres and  we  have  prepared  various  re- 
ports on  conditions  of  trade,  high  prices 
and  values,  and  wages,  education  and 
training,  and  various  members  of  our 
delegation  have  been  appointed  to  answer 
inquiries  on  important  matters.  In  this 
way  we  think  that  the  best  interests  of 
the  trade  and  of  the  community  and  its 
employees  may  be  best  revised.  We  hope 
for  mutual  confidence  and  exchange  of 
information  in  the  fullest  and  best  way 
possible,  and  trust  that  a  reciprocal  visit 
to  Great  Britain  by  representatives  of 
the  Canadian  and  American  Retail  Dry 
Goods  Association  may  follow  our  visit 
to  this  continent." 

At  Toronto 

Winnipeg  gave  the  visitors  a  rousing 
send-off,  and  on  Monday,  June  21,  the 
party  arrived  at  the  Queen  city,  where 
another  bumper  programme  had  been 
arranged  in  advance.  As  they  arrived 
late  in  the  day  a  view  of  the  city  by 
motor  in  the  evening  was  the  only  feature 
of  the  day.  Next  morning,  directly  after 
breakfast,  they  were  taken  in  hand  by 
the  directors  of  the  T.  Eaton  Co.  and 
made  a  complete  tour  of  the  whole  es- 
tablishment, notably  the  mail-order  de- 
partment, the  research  bureau,  and  the 
retail   departments. 

Shortlv  before  noon  the  party  set 
forth  on  a  similar  trip  through  the  Rob- 
ert   Simpson     Company's    establishment 


i         British  Drapers  Visit  Canada 

A  photo  of  the  visiting  delegates  of  the  Drapers'  Section  of  the    British    Chamber   of    Trade   taken   at   Winnipeg  during   their 

tour  in  Canada  and  the  United  States. 
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■    guidance  of  l\.  G.  Coleb 
handising    manager^    ami     at     one 

k    l!u     entire    party    ri  tired    to    the 

mail-<  rder  building  .>f  the  Simpson  Com- 

v  ri-i     entertained    at 

lunchi  Mayor  Church,  who  was  pre- 

I  a  i  ivic  welcome,    vhile  Sir 

!"  eph   Plavelle  acted  as  chairman. 

A  visit  to  Fairweather's,  tea     at     the 

Edward     lintel.     dinn<  r     at     the 

Runnyside  Pavilion)  ami  a 

jolly    theatre    party    concluded    the    To- 

ronto     p.-'  gramme,     after     which     the 

drapers  departed  tot-  tin-  Capital  City. 

Warmly    Received  at  Ottawa 

The  hosts  for  the  day  in  Ottawa  were 
members  appointed  by  the  Retail  Mer- 
chants' Association,  am!  at  breakfast  in 
the  ('bateau  Laurier,  Mayor  Pishei  ex- 
tended a  civic  welcome.  The  party  first 
paid  its  respects  to  the  new  Parliament 
Buildings,  afti  rwards  being  divided  up 
into  sections  so  that  more  stores  could 
be  visited  in  the  short  time  allotted.  '1  be 
well-known  stores  included  in  the  tours 
conducted  by  the  various  units  were 
Murphy-Gamble  Ltd.,  Bryson-Graham 
Ltd.,  Dar.vins,  Preiman's,  Devlin's  and 
Ogilvy*s.  Sir  George  Poster,  Minister 
of  Trade  and  Commerce,  was  introduced 
to  the  delegates  at  luncheon  and  was 
ly  applauded  after  an  "loquent  ad- 
dress. 

Mr  Cook  said  the  trip  was  developing- 
into  more  than  they  bad  anticipated. 
They  canu  to  try  and  solve  the  problem 
of  high  prices,  which  was  a  problem  all 
over  the  world,  a  problem  so  vast  that 
great  economists  had  failed  to  solve  it. 
They  had  come  tc  consider  the  problems 
'>f  profiteering,  labor,  and  new  methods 
of  business,  to  learn  and  to  impart  know- 
1  he  world  was  too  small;  for 
those  with  knowledge  to  withhold  it 
from  others.  The  trip  had  developed  into 
an  international  tour  and  one  that  would 
result  in  the  binding;  of  the  English- 
speaking  peoples  together  closer  than 
ever  before.  In  the  future,  because  of 
the  better  understanding;,  there  would  be 
no  chance  for  misunderstanding-  or  mis- 
representation.  E\"?ry  man  was  going 
back  to  England  as  a  missionary  and 
ambassador. 

Montreal  and  Home 

Clore  to  midnight  on  June  21  the 
rs  arrived  at  the  Montreal  station 
where  Mayor  Martin  awaited  them. 
After  breakfast  at  the  Queen's  II.  tel 
the  delegates  again  divided  into  groups 
and  covered  the  St.  Catherine  district 
without  a  single  oversight.  In  the  evening 
the  delegates  were  the  guests  of  the 
KM. A.  at  dinner,  a  large  number  after- 
wards going'  to  the  station  to  see  the 
Britishers  off  for  New  York,  en  route  for 
Encrland. 

Before  leaving,  Mr.  Cook  expressed 
appreciation  of  the  warm  welcome  ex- 
!  to  the  delegates  all  over  Canada, 
an  1  said  he  hoped  that  very  soon  Oreat 
Britain  would  welcome  a  similar  ch  I 
tion   from   the    Dominion. 

On   their    return    to     >'ew     York      the 

rs  pave  a  banquet   in  honor  of  the 

organization  whose  guests  they  had  been 


during  the  tour,  ami  presented  Lew 
Halm,  who  arranged  the  whole  trip,  with 
a   siher  tea   service.     Homer   S.   Curtis, 

his   assistant,  was   presented   with   B 
6f    Bilver    candlesticks. 

The  personnel  of  the  British  party  in- 
eluded: 

E.  B.  Weeks,  J.P.,  (Messrs.  R.  W. 
u  i,  is  .Mount  Pleasant  Terrace, 
Tunbridge  Wells. 

F.  Crose,  M.  B.  E.  (Crose  &  Smith), 
Amerley,  S  I ! 

Lewis  Moore  (Messrs.  Foseph  Moore), 
24  Albion  Street,  Leeds. 

F.  W.  Cook,  .LP.  (F.  W.  Cook,  Ltd.), 
High  street.  Dudley,  chairman  of  the 
delegation. 

P.  Chiesman  (Chiesman  Bros.),  Le 
ham,  S.E. 

A.  N.  Hollely  (Messrs.  Pophams),  Bel- 
ford    Street,   Plymouth. 

C.  P.  Webber,  High  Street,  Oxford. 
Chas.  Coleing,  O.B.E.,  J.P.  (Coleing  & 

Son,  Ltd.). 

D.  M.  Rose  (Elliston  &  Cavell,  Ltd.), 
Oxford. 

T.  M.  Hardwick  (George  Hardvvick  & 
Sons,  Ltd.),  High  Street,  Wandsworth, 
S.W. 

F.  II.  Barber  (Barber  &  Co.),  North 
End  Road,  Fulham,  S.W. 

W.  J.  Hunter  (T.  B.  &  W.  Ccckavne, 
Ltd.),  Sheffield. 

Fred  Longley,  41  High  Street,  Ayles- 
bury. 

P.  Matthew,  19  Fishergnte,  Preston. 

John  Poardman  (Messrs.  Boardmans), 
The    Broadway,    Stratford,    E. 

Lewis  Lyne  (Debenham  &  Co.),  Wim- 
nole   Street,   London,  W. 

A.  W.  Thomas  (Selfridge's  Liverpool 
Branch),   Basnett   Street.   Liverpool. 

Mr.  Lancaster  (Harvey  Nichols,  Ltd.), 
Kniphtsbridpo.    London,    S.W. 


\Hv.  Okey,  Bournemouth. 

\i '    II  pt on.  Packman. 

Miss  (  ook,  daughter  of  F.  W.  Cook,  as 
secretary   to  the   party. 

The  British  delegate  were  accompan- 
ied by. 

lew  Ilahn  managing  director  National 
i  Dry  Good     \     ociation,  New  York. 

Homer  S.  Curtis,  organization's  secre- 
tary National  Dry  Coeds  Association, 
New    York. 

Doi  (Dey  Broth'"  .use. 

P.  A.  Bergner  (P.  A.  Bertrner  &  Co.), 
Peoria,  111. 

S  F  Izard  (Izard  Co,  Inc.),  Elmira, 
NY 

Z.  Ilinu  lhoeh  (Himelhoch  Bros.  &  Co.), 
Detroit.    Mich. 

Mrs.  Lucinda  W.  Prince,  director  of 
education,  National  Dry  Goods  Associa- 
tion, Boston,  Mass. 

Roper  W.  Allen,  Nugcnt's  Bulletin, 
New  York  City. 

Mrs.  Roger  W.  Allen,  New  York  City. 

James  Coold,  Women's  Wear,  New 
York  City. 

Concerning  business  conditions,  Bri- 
tish representatives  stated  that!  they 
could  not  see  any  chance  of  prices  com- 
ing down  within  the  next  twelve  months 
or  two  years,  as  the  merchants  in  Eng- 
land had  already  placed  orders  for  the 
cotton,  woollen  and  linen  spring  goods 
at  enhanced  prices.  They  ascribed  the 
reason  for  continued  high  prices  to  the 
high  rate  paid  for  raw  materials,  the 
hiph  freight  rates,  and  the  shorter  hours 
of  labor,  and  the  fact  that  the  supply 
of  the  world  is  not  equal  to  the  demand. 
There  is  a  world  shortage  and  this  is 
felt  more  in  Great  Britain  than  in  the 
United  States  because  Great  Britain  is 
a  world  market. 


Home  Markets  Easy, 

Canadian  Trade  Neglected 

Importance   of  Export   Trade   to    Great   Britain — Orders 
from  Abroad  Waiting  in  Thousands. 


IN  view  of  the  increasing  quantities 
of  United  States  toy  products 
coming  into  Canada  as  compared 
with  the  shipments  from  British  toy 
manufacturers,  it  would  seem,  in  the 
case  of  toys,  that  the  British  export 
business  has  not  been  cultivated  to  the 
extent  that   it   should  have  been. 

Canada's  own  toy  industry  is  making 
good  progress,  but  this  country  will  for 
years  have  to  import  many  lines  of  toys 
and    games.  Many    British    concerns 

would  have  been  able  to  do  good,  big 
business  in  Canada  this  year  had  they 
properly  cultivated  this  market. 

Some  light  is  thrown  upon  this  ap- 
parent apathy  in  Britain  by  the  follow- 
ing quotation  from  an  editorial  in  the 
May  issue  of  "The  Toy  and  Fancy  Goods 
Trader"  of  England: 

"Never  in  our  history  as  a  manufac- 
turing country  was  export  trade  of 
more  vital  importance    than    it   is    to-day. 


As  far  as  the  toy  and  fancy  goods  trade 
is  concerned,  we  are  of  opinion  that  our 
manufacturers  are  not  giving  nearly 
sufficient  thought  to  it.  The  compara- 
tive ease  with  which  the  home  market 
can  be  catered  for,  and  the  enormous 
home  demand,  are  undoubtedly  causing 
the  cultivation  of  an  export  trade  to 
fall  off.  Orders  are  waiting  from  abroad 
in  their  thousands  for  those  manufac- 
turers who  care  to  accept  them.  We 
are  not  unmindful  of  the  fact  that  ship- 
ping facilities  have  been  a  hindrance  to 
the  furtherance  of  overseas  trade,  but 
these  are  undoubtedly  rapidly  improv- 
ing. In  a  matter  of  this  kind,  it  is  im- 
perative we  look  well  ahead." 

All  the  more  significance  attaches  to 
these  remarks  in  view  of  the  attitude 
of  the  toy  dealers  of  Canada  toward 
British  products,  this  attitude  being  a 
reflection  of  the  sentiment  of  the  Can- 
adian people  generally  toward  all  things 
British. 
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Georgia  Cotton  Mfrs. 

Hold  Convention 

Association  Holds  Convention  in  Quebec 
Followed  by  Farewell  Dinner 

The  20th  Annual  Convention  of  the 
Georgia  Cotton  Manufacturers'  Associa- 
tion concluded  at  Quebec  on  June  30,  and 
was  followed  by  a  banquet  in  the  even- 
ing. 

At  its  closing  session  the  Association 
went  on  record  as  favoring  compulsory 
education  for  children  between  the  ages 
of  14  and  16  for  at  last  eight  hours  a 
week,  and  also  favored  the  establish- 
ment of  a  fund  of  $500,000  for  the  es- 
tablishment and  maintenance  of  a  thor- 
oughly equipped  technical  school  at  the 
Georgia  Institute  of  Technology. 

The  officers  were  elected  as  follows. 
Pres.,  J.  A.  Manderville;  first  vice- 
president,  Casen  J.  Calloway;  second 
vice-president,  M.  H.  Cole;  third  vice- 
president,  J.  D.  Massey. 

The  choice  of  the  secretary  was  left 
to  the  executive  committee,  as  P.  E. 
Glenn  stated  that  he  was  unable  to 
officiate  in  that  capacity  any  longer. 

At  the  dinner  the  principal  speakers 
were,  the  Hon.  Frank  Carrell  ,  M.C., 
Major-General  Sir  David  Watson  and 
Col.  George  Ham  of  Montreal. 


Tait  Co.  Picnic 

a  Huge  Success 

The  annual  picnic  of  the  J.  D.  Tait 
Co.,  Ltd.,  was  held  on  Wednesday,  June 
30th,  to  Queenston  Heights.  The  whole 
party  was  conveyed  by  gaily  flag- 
bedecked  motors  to  this  favorite  spot, 
leaving  the  store  promptly  at  2  o'clock. 

A  splendid  program  of  sports  was  en- 
tered into  with  keen  enthusiasm,  the 
prize  winners  later  being  announced  and 
presented  with  their  gifts  amid  great 
merriment  and  applause.  The  ladies  pro- 
vided a  sumptuous  repast  which  was 
thoroughly  appreciated  after  the  big 
day's   fun. 


OBITUARY 


Presented  With  Address 

W.  K.  Chapman  has  left  Renfrew  to 
take  the  position  of  assistant  manager  in 
the  departmental  store  of  Charles  Aus- 
tin, Ltd.,  Chatham.  For  the  past  seven 
years  he  has  been  a  member  of  Mr.  Ped- 
low's  staff,  where  latterly  he  has  been 
assistant  manager.  The  congregation  of 
St.  Paul's,  Renfrew,  presented  him  with 
a  handsome  gold  mounted  cane  and  an 
address. 


Mr.  John  Muldrew  Dies 

Mr.  John  Muldrew,  of  the  firm  of 
Mickleborough,  Muldrew  &  Co.,  for  over 
fifty  years  prominent  in  the  business  life 
of  Toronto,  died  at  his  residence,  582 
Jarvis  street,  suddenly  on  Monday,  July 
12th. 

The  late  Mr.  Muldrew  was  born  at 
Newtonville  on  January  1,  1844.  For 
many  years  he  was  connected  with  the 
wholesale  dry  gocds  establishment  of 
McMaster  &  Co.,  until  he  became  as- 
sociated with  tne  concern  to  which  he 
gave  his  name,  and  from  which  he  only 
retired  last  April.  Although  not  a  club 
man,  Mr.  Muldvew  had  a  very  wide 
acquaintance  throughout  Canada,  and 
was  regarded  as  one  of  the  best  posted 
men  in  the  woolen  trade.  He  was  a  life 
member  of  the  Toronto  Board  of  Trade, 
and  an  eMer  in  Westminster  Presbyter- 
ian Church  and  in  politics  a  Conser- 
vative. 

Although  in  poor  health  for  the  last 
five  years,  Mr.  Muldrew  was  active  and 
his  death  quit3  unexpected.  His  wife 
predeceased  him  several  years  ago.  He 
is  survived  by  four  children:  Mr.  W.  H. 
Muldrew  of  Columbus,  Ohio;  Mrs.  J.  W. 
Mickleborough,  Miss  Ellen  Muldrew  and 
Miss  Gertrude  Muldrew.  A  grandson, 
Mr.  Kenneth  G.  Muldrew,  enlisted  with 
the  84th  Battalion  in  Toronto  and  serv- 
ed in  France  with  the  3rd  Battalion. 

The  trade  extends  deepest  sympathy 
to  the  bereaved  family. 


Wool  worth  Picnic 

A  joint  picnic  of  the  Niagara  Fall.s 
and  St.  Catharines'  Woolworth  stores 
was  held  at  Port  Dalhousie  on  July  7th. 
A  special  car  cf  merry  people  left  the 
city  at  2,  a  special  delegation  from  the 
head  offu'e  in  Toronto  joining  th;?m  at 
Port  Dalhousie. 


Has  Gone  Abroad 

Mr.  William  Dineen,  of  the  W.  D. 
Dineen  Co.,  has  sailed  for  England,  and 
while  abroad,  will  visit  Paris  and  the 
war  area. 


Girls  From  Mills 

Visit  Blue  Triangle 

On  Wednesday,  July  14th,  the  girls 
from  the  Carpet  Mfg.  Co.,  of  Guelph, 
Ont.,  spent  a  sociable  evening  at  the 
Blue  Triangle  Club  rooms  at  the  Guelph 
Y.W.C.A. 

Among  the  number  present  were 
several  girls  who  have  recently  come 
from  England  to  make  Guelph  their  new 
home. 

To  these  and  to  all  the  girls  a  welcome 
was  extended  by  Mayor  Westoby,  who 
assured  them  that  he  hoped  they  would 
readily  adapt  themselves  to  the  advan- 
tages of  the  city  and  feel  almost  as 
much   at  home  in   Guelph  as  elsewhere. 

Mr.  Wm.  Templeman  gave  greetings 
to  the  guests  and  advised  all  to  become 
proficient  in  their  work  and  avail  them- 
selves of  real  recreation  provided  at  the 
Blue  Triangle  Club  Rooms  in  order  that 
they  might  enjoy  and  profit  in  their 
work   and   play  in   Guelph. 

Mr.  H.  Quarmby,  president  of  the 
Carpet  Mfg.  Co.,  spoke  with  sincerity 
when  he  said  the  company  were  more 
than  desirous  of  having  all  the  girls 
comfortably  housed  and  satisfied,  and  the 
company  were  ready  to  help  in  any  way 
to  this  end.  He  hoped  the  girls  at  the 
new  boarding  house,  Ivy  Cottage,  re- 
cently equipped  by  the  company,  and 
under  the  able  management  of  Miss 
Maddock,  would  continue  to  make  the 
home  happy  and  comfortable  for  all, 
and  that  when  the  girls  were  up  in  the 
heart  of  the  city  they  would  choose  to 
frequent  the  best  girls'  club  the  city 
affords. 

The  girls  enjoyed  songs,  games,  and 
folk  dancing,  and  after  refreshments  of 
strawberry  ice  cream  and  home-made 
cake,  the  girls,  though  loath  to  go,  de- 
parted in  splendid  spirits,  feeling  better 
acquainted  with  each  other  and  better 
informed  about  the  club. 


Hold  Big  Picnic 

Over  500  young  people,  employes  of 
the  R.  G.  Long  &  Co.'s  two  union  fac- 
tories, were  given  an  outing  on  Saturday, 
July  10th,  by  their  employers  to 
Niagara-on-the-Lake.  A  boat  was  char- 
tered by  the  company  and-  the  town  hall 
at  Niagara  was  engaged  together  with 
an  orchestra.  The  day  was  spent  in 
sports  and  dancing.  Numerous  prizes 
were  presented  for  different  contests  by 
members    of    the    firm    and    travellers. 
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Neat  Booklet 


Makers    of    Famous    Wire    Line   Carriers 

Present    Trade    With    Illustrated 

l'hamplet    Describing    Service 

The  Lampson  Company  of  Boston, 
M;i-s.,  makers  of  the  widely  known 
Lampson  Wire  Line  Carriers,  used  in 
many  dry  goods  establishments  in  Can- 
ada as  well  as  in  the  U.  S.,  have  present- 
ed a  history  of  their  system  in  a  neat 
little  booklet,  which  is  handsomely  illus- 
trated, and  gotten  <ut  in  the  interest  of 
the  retail  merchant.  The  booklet  points 
out  how  better  store  service  can  be  secur- 
ed, and  with  the  aid  of  colored  illustra- 
te ns  explains  the  advardages  to  be 
gained  oy  the  use  of  any  of  the  various 
Lampson    carriers. 


New  Sewing  Room 

For  Big  Silk  Mills 

Seventy-Five    Girls    Will    be    Employed 

in   Modernlv    Equipped    Plant   to 

Open  Soon 

The  St.  Catharines  Silk  Mills,  Limited, 
will  establish  a  sowing  room  in  the  top 
floor  <>f  the  new  Mahaffey  block,  Port 
Colborne,  which  will  provide  employment 
for  from  50  to  75  girls.  The  company 
expects  to  have  the  new  sewing  room 
in  operation  by  August  1.  Work  will  be 
started  at  once  on  the  installation  of  the 
machines. 

Silk  gloves  and  silk  lingerie  will  be 
manufactured.  The  company  imports 
raw  silk  to  its  factory  in  St.  Catharine.,, 
where  it  is  manufactured  into  silk,  and 
then  into  fine  Vlies'  wear.  The  silk- 
cloth  will  be  delivered  from  the  St. 
Catharines  factory  to  the  Port  Col- 
borne branch  and  the  process  of  manu- 
facture continued  from  that  point.  The 
new  Bewing  room  will  be  thoroughly  up- 
to-date  in  accommodation  and  equipment. 


Feather  Slippers 

"Some  years  ago,"  says  a  Paris  corres- 
pondent, "the  most  expensive  bootmaker 
in  the  world,  as  he  is  proud  to  proclaim 
himself,  began  to  make  feather  slippers, 
and  asked  $1,000  a  pair  for  them.  They 
did  not  become  popular.  Later,  another 
bootmaker  made  the  same  thing  for 
1,600  francs.  Now  the  same  or  similar 
slippers  are  being  made  for  350  francs. 
Their  popularity  increases  as  their  price 
goes  down." 


WEDDINGS 


Ciayton — Whalley 

The  marriage  took  place  in  Pembroke, 
Ont.,  on  July  21,  1920,  of  Annetta  Rosa- 
lind Whalley,  M.A.,  daughter  of  Mr.  and 
.Mrs.  Thos.'w.  Whalley,  and  William 
Arthur  Gayton,  (late  Lieut  15th  Reserve 
Battalion),  son  of  Mr.  and  Mrs.  John  E. 
Gayton,  Manitou,  Man.  Rev.  W.  H. 
Stevens  of  Pembroke,  performed  the 
ceremony,  which  war,  very  simple.  After 
a  trip  through  the  Great  Lakes  and  West- 
ern point*,  Mr.  and  Mrs.  Gayton  will  re- 
side at  Vibank,  Sask. 

Mrs.  Gayton  was  formerly  editor  of 
Dry  Goods  Review,  resigning  her  office 
early  this  spring  so  that  she  might  spend 
some  time  at  her  parent's  home  in  Pem- 
broke before  going  to  live  permanently 
in  the  West. 


Rogers — Leadbetter 

On  Wednesday,  June  23,  in  the  Church 
of  the  Redeemer,  Toronto,  the  marriage 
took  place  of  Helen,  daughter  of  Mr.  and 
.Mrs.  H.  N.  Leadbetter,  to  Lieut.-Col.  J. 
Bartlett  Rogers,  D.S.O.  with  bar  and 
M.C.,  nephew  of  the  late  Mr.  C.  A.  B. 
Brown.  The  service  was  taken  by  the 
rector,  Rev.  C.  J.  James,  assisted  by  the 
padre  of  the  Battalion,  Rev.  W.  Armi- 
tage,  Dr.  Albert  Ham  playing  the  wed- 
ding music.  The  bride  was  simply  attir- 
ed in  white  organdie  and  lace  and  carried 
a  white  ivory  prayer  book,  from  wheh 
hung  trailers  of  sweetheart  roses.  She 
was  attended  by  Miss  Marion  Streeter  of 
Minneapolis ;  while  the  best  man  was  M  \ 
Arthur  Lewis.  Col.  Rogers  is  senior 
member  of  the  firm  of  Rogers-Frankfort, 
Co.,  Ltd.,  Toronto., 


Press — Medecaris 

Miss  F.  L.  Mcdearis,  of  Austin,  Texas, 
recently  became  the  bride  of  Mr.  Harry 
Press,  advertising  manager  for  Voss  and 
Stern.  The  wedding  was  solemnized  in 
St.  Louis,  Mo. 


Buying  in  the  U.  S. 

Mr.  A.  Stern,  manager  of  the  La  Mode 
Dress  Company,  has  returned  from  an 
extensive  trip  to  the  United  States,  where 
he  visited  the  various  centres  with  a  view 
to  importing  the  latest  novelties  in  after- 
noon frocks. 


New  Representative  at 

Toronto  Office 

Wrell-known     French     House     Sends     M. 

Desiw.ux  to    Take  (barge  of  Toronto 

Business 

M.  Emile  Desnoux  has  arrived  from 
France  to  assume  the  management  of  the 
Toronto  offices  of  Les  Successeurs  d'  Al- 
bert, Godde,  Be.din  and  Cie. 

The  offices  of  M.  Desnoux  are  situated 
in  the  Empire  Building,  64  Wellington 
Street  West,  Toronto. 


Dry  Goods  Review  Abroad 

E.  J.  Dod<l  writing  from  London,  says 
at  the  Canadian  Exhibition  in  London, 
England,  Dry  Goods  Review  was  display- 
ed at  the  stand  of  the  Department  of 
Overseas  Trade,  and  that  quite  a  num- 
ber of  copies  were  sold,  mainly  to  persons 
interested  in  buying  from  Canada. 


New  Chain  Store 

L.  R.  Steele,  president  of  the  L.  R. 
Steel  Chain  Stores  Company  has  pur- 
chased the  poultry  block  on  Wellington 
street,  Sherbrooke,  Que.,  for  $100,000. 
Tho  building  will  be  completely  re- 
modelled, and  a  four-storey  department 
store  erected,  ("be  feature  of  this  store 
will  be  that  nothing  in  it  will  be  sold  at 
a  higher  price  than  $10. 

The  Bank  of  Toronto  site  at  the  corner 
of  Queen  and  Colborne  streets,  Kings- 
ton, Ontario,  has  been  purchased  by  the 
L.  R.  Steele  Co.  also.  The  Company  in- 
tends pulling  down  the  present  build- 
ing and  erecting  a  huge  store  on  the  site. 


Ottawa  Merchant 

Buys  Ogilvy's,  Ltd. 

Large    Department     Store    in     Montreal 
Goes  to  H.  J.  Daly,  of  Ottawa 

H.  J.  Daly,  president  of  the  H.  J. 
Daly  Company,  Ltd.,  Ottawa  has  pur- 
chased the  stock  control,  store  and  good 
will  of  the  Ji-.mes  A.  Ogi'.vy  Company 
Ltd.,   of    Montreal. 

While  no  announcement  was  made  as 
to  the  price  paid,  it  is  intimated  that  it 
was  more  than  82,500,000.  The  name  of 
James  A.  Ogilvy  will  be  retained.  This 
is  one  of  the  largest  departmental  stores 
in  Montreal,  and  will  be  linked  up  with 
the  Ottawa  store  for  buying  purposes. 
It  is  understood  that  the  firm  will  ex- 
tend its  operations  to  other  large 
centres. 


Dry  Goods  Review 


READY-TO-WEAR 


215 


MAKING 


The  McElroy  Mfg.  Co.,  Ltd. 

Garments 


FAMOUS  FOR  THEIR 

Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


Silk  Muslin 
Underwear 

Manufactured  by 

LONDON 
LADIES'  WHITEWEAR 

Also  complete  range  of 
Children's  Dresses  for 
immediate  shipping. 

OFFICE    AND    FACTORY: 

41  Craig  St.  East,  Montreal 


Merit  Skirt  Company 

436B  St.  Catherine  St.  W. 
Montreal 


Skirt 


M.  WITTAL 

Manufacturer  of 

Ladies'  and  Children's  Wear 

New    Spring    range    is    now    being    sub- 
mitted  for   your    inspection. 
Our   large  production   has   made   it   pos- 
sible to  give  you  better  service,   quality 
and   price.      See   our   samples. 

246   ST.  ANDRE   STREET 

Corner  St.  Catherine  St. 

MONTREAL 

SHOWROOM  S.- 
Toronto, G.  D.  Bell,  301  Dineen  Bldg. 
St.  Jdhn,  Mr.  W.  J.  Nagle,  Dufferin 
Hotel.  Vancouver,  G.  E.  Ledder,  807 
Power  Bldg.  Hamilton,  Mr.  R.  M.  Dia- 
mond, Royal  Connaught  Hotel.  Quebec 
Province,  Mr.  M.  Samuels,  246  St. 
Andre    St.,    Montreal. 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


1187  Mt.  Royal  Ave.,  Montreal 


La  Mode  Dresses 

are  hand- made  Dresses 
and  right  up  to  the 
minute  in  style  and  ma- 
terials. 

Our  salesmen  are 
now  out  for  immediate 
and  Fall  Delivery.  Be 
sure  and  see  our  line 
and    convince    yourself. 

La  Mode  Dress  Co. 

Room  200,  -  591  St.  Catherine  W. 
MONTREAL 


Special  range  of  Salt's  Silk 
Seal  Plushes  in  addition  to 
our  regular  line  of  coats  and 
suits  which  is  more  complete 
than  ever. 

Our  travellers  will  start  out 
June  1st  with  a  full  line  of 
samples. 

303  Mountain  St.,  Montreal 


DRESSES 

OF  THE  BETTER  KIND 


The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 
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The  trade  Mark  of  supreme 

excellence    embodying  all 

that's  bat  in 

Style-  Quality— Value 


Moderate  Priced 

Women's  Apparel 

Untainted 

by  Piece-work 

Methods 


Skirts  to  have  individuality  must  be  designed 
and  tailored  by  skirt  makers,  more  interested  in 
fine  work  than  fast  work,  more  devoted  to  values 
than  volume.    Such  are  our  employees. 

And  the  same  can  be   said   of  our  waists  — 
Better  see  the  new  samples. 


W.  C.  Bland,  Limited 

New  Birks  Building 
Phillips  Square  -  Montreal 
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LEHMANN   SALES    COMPANY 

Incorporated 


A  PLAIN  STATEMENT  OF  FACTS 

The  Service  we  render  the  Canadian  Trade  is  an  unusual  one.  We  act  as  Advisors 
as  to  where  to  buy  the  best,  most  reliable  and  reasonably  priced  LADIES'  READY 
TO  WEAR  lines,  suitable  for  their  particular  Trade. 

THE  SELECTION 

of  these  Houses  has  been  made  after  careful  study  of  the  merchandise,  the  policies 
and  business  methods  of  the  different  establishments.  In  each  case  they  have 
proven  worthy  of  recommendation  from  every  standpoint. 

SOMETIMES 

we  are  asked  "What  do  you  get  out  of  all  this  ?"    Also  if  it  is  a 

LABOR  OF  LOVE— OR  PROFIT. 

It  is  a  natural  question  and  the  answer  is  just  as  reasonable,  considering  that 
nobody  works  for  nothing  these  days. 

OUR  ANSWER 

is  that  we  receive  a  Commission  on  all  goods  purchased  through  our  Service  to 
the  Trade,  from  the  Houses  to  which  that  business  has  been  directed.  Only  fair, 
isn't  it? 

OUR  CLAIM 

first  and  last,  however,  is  that  we  unfailingly  consider  the  interests  of  those  who 
appeal  to  us  for  this  advice.    Call  at  our  office  and  let  us  convince  you  of  it. 


LEHMANN   SALES  COMPANY,  Incorporated 

39  West  34th  Street  New  York,  N.Y. 

~inr~     ii      imr 


piBIiM 


Thistle 


Brand 


Your  store  will   benefit  with   a  stock  of 
our 


Waterproof  and  Motoring 

Top  Coats 

For  Ladies  and  Gentlemen 

An  ideal  combination  of  beauty  and  utility, 
they  are  the  greatest  trade  builders  and 
trade    holders    any    store    can    show. 

Samples  now  being  shown 
by  our  travellers. 
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THE  SCOTTISH  RUBBER  CO.,  LIMITED 

316  Notre  Dame  Street  W.  MONTREAL 
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B.  C.  Ladies'  Hat  Mfg.  Co. 

1039    Granville     Street 
VANCOUVER,  B.  C. 


The  House        / 

where  you  see  the 
styles  of  to-morrow 
at  moderate  prices. 

Only    Pattern   Hat 

Manufacturers 

West  of  Toronto 

Pattern  Hats  from 
$7.50  to  $10.50 

We  also  carry  a  full   line  of   Crowns 

and  Shapes   in    Buckram 

and  Wire 

Write  for  our  Fall   Style  Sheet 
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Woolno  -  Corsets 

GRACEFUL  STYLES 

COMFORTABLE  FITTING 

SPLENDID  ORIGINAL  DESIGNS 

FEATURES  THAT  BUILD 
SALES  AND  ENSURE  REPEATS 

Fronl  Lacers,  Back  Lacers,  Elastic  Tope,  Sports 
Models.  Wide  range  of  beautiful  models,  and 
a  good  stock  on  hand  enduring  prompt  de- 
liveries. 

SPECIAL. — .1  few  of  our  most  popular  models  can  be  supplied 
at  from  *-\.(h)  to  $12.00  '/"'..  under  prevailing  prices-  subject  to 
previous  sale.    Samples  sent  or  traveller  call  on  request. 


Woolnough  Corsetiers 


TORONTO,  ONT. 
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DC 
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OC 


DC 
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Improving  Our  Service 

THE  Directors  of  the  Canadian  Press  Association  decided  in  1919  that  the 
MacLean  Publishing  Company  was  the  largest  newspaper  organization  in 
Canada  and  must  therefore  pay  the  highest  annual  fee  to  the  Association. 
The  Montreal  "Star,"  with  its  two  big  weeklies,  comes  second,  but  the  "Star" 
group  had  been  doing  business  for  18  years  before  the  MacLean  Company 
began.  While  we  have  not  the  details  upon  which  the  Press  Association  based 
their  decision,  we  understand  they  figured  that  the  MacLean  Company  had  a 
larger  advertising  revenue.  This  is  not  the  case.  Lord  Atholstan's  proper- 
ties probably  carry  a  third  more  business,  use  more  paper  and  have  a  greater 
total  circulation.  The  MacLean  papers  on  the  other  hand  get  more  revenue 
from  circulation ;  have  to  pay  perhaps  three  times  as  much  in  salaries  and  wages 
and  show  considerably  less  profit. 

Good  service  to  readers  first  and  advertisers  next  has  been  the  cardinal 
principle  upon  which  the  MacLean  Company  has  been  built.  In  doing  this, 
every  man,  woman  and  junior  apprentice  on  our  staff  has  had  a  share.  We 
have  tried  to  gather  about  us  and  train  the  best  experts  in  the  country.  Here 
is  an  example  of  what  we  are  doing: 

In  the  recent  annual  examinations  of  the  Toronto  Technical  School,  session 
1919-20,  in  the  Typography  branch — that  is  the  department  where  they  learn 
how  to  set  type — only  27  boys  out  of  the  whole  city  passed,  of  whom  10,  or 
nearly  38  per  cent.,  were  boys  of  our  own  composing  room,  while  in  two  out  of 
the  three  classes,  MacLean  boys  stood  at  the  head. 

Several  of  our  papers  are  the  best  of  their  class  in  the  world,  but  we  are  still 
far  from  satisfied  with  the  service  we  are  giving.  As  we  can  afford  it,  as  the 
country  grows,  as  our  business  grows,  the  service  will  be  improved.  We  ask 
our  readers  to  take  these  Technical  School  results  as  an  evidence  of  our  efforts 
to  serve  them  better  and  better,  for  by  giving  a  superior  training  to  these  boys 
we  are  laying  the  foundation  for  the  still  better  work  we  hope  to  do  in  the 
future. 

Readers  can  help  us  to  give  them  a  better  service  by  sending  in — direct  to 
the  President,  Vice-President,  or  General  Manager — criticisms  and  suggestions. 


Dry  Goods  Review 


MONTREAL 


TORONTO 


WINNIPEG 


VANCOUVER 


Dry  Goods  ft<  flew 
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Customer's  Convenience  Comes  First 

Sate  Ltd.,  Salmon  Ann,  B.C.,  Have  Installed  Modern   Kitchen,   Rest    Room  With   lied  and 

\\  ashroom  For  Out-of-town  Customers'  Convenience  —  New  Millinery  Department 

Added — Splendid  Dry  Goods  Department. 


THE  Safe  Limited,  Salmon  Ann, 
1'..  < '..  includes  a  splendid  dry 
da  department,  a  view  oi 
which  is  given  in  the  accompanying  il- 
lustration. A  very  attractive  millinery 
department  has  been  opened  recently 
which  is  attracting  new  customers  to  the 
Safe  store,  as  well  as  providing  a  neces- 
sary service  to  old  customers  who  have 
felt  the  need  of  a  millinery  department 
in  the  same  store  u'here  they  were  mak- 
ing purchases  in  clothing  and  accessor- 
ies. 

This  company  has  been  in  business 
for  a  number  of  years  and  has  many 
distinctive  features  of  interest.  The 
shares  of  the  company  are  owned  by 
farmers  and  others  in  the  community, 
being  run  on  ?.  co-operative  basis  with 
a  special  discount  for  cash  trading.  The 
name  (Safe)  was  derived  from  this 
motto:  "Simply  Aim  for  Equity."  Their 
aim  is  to  supply  goods  at  the  lowest 
possible   cost. 


A  feature  of  this  business  is  an  ex- 
tensive mail-order  business  throughout 
the  surrounding  district.  To  handle  the 
company  records  and  the  mail-order 
trade  an  office  staff  with  modern  office 
equipment  has  been  installed,  as  shown 
in  the  other  picture  herewith.  An  add- 
ing machine,  typewriter  and  other  mod- 
ern fixtures  are  shown. 

"Each  department  is  under  separate 
management  and  all  are  separated  by 
partitions,  so  that  the  customer  wishing 
to  shop  in  various  parts  of  the  store 
feels  that  the  man  behind  the  counter  is 
experienced  at  his  particular  line  of 
business  and  is  not  merely  a  general 
clerk  in  a  general  store,"  said  Mr.  G.  G. 
Barber,  store  manager,  to  a  represent- 
ative of  Dry  Goods  Review. 

Rest    Room    for    Customers 

A  combined  rest  room,  kitchen  and 
toilet  is  another  feature  of  this  store. 
The  kitchen  is  fitted  up  with  stove,  cook- 
ing   utensils,    table,    chairs,    dishes,    etc., 


and  is  for  the  u.ce  of  customers  coming 
in  from  great  distances.  These  custom- 
ers bring  their  own  food  and  cook  and 
eat  it  at  the  store  just  as  if  they  were 
at  their  own  home.  It  avoids  the  neces- 
sity of  relying  on  expensive  hotel  fares 
for  their  food  requirements  under  such 
circumstances.  The  rest  room,  next  to 
the  kitchen,  is  also  complete  in  its  fur- 
nishings, even  to  a  bed  for  anyone  who 
mishit  be  taken  sick.  A  toilet  and  wash- 
room adjoins  the  rest  room. 

Customers  waiting  for  late  trains  are 
allowed  the  use  of  these  rooms  even 
after  the  store  is  closed  for  the  day,  the 
rooms  having  a  separate  entrance  from 
the  street  and  allowing  of  their  being 
shut  off  from  the  rest  of  the  store  after 
closing  hour.  An  addition  is  now  being 
built  to  the  store,  and  with  its  comple- 
tion at  the  end  of  this  year  some  re- 
arrangement of  departments  is  con- 
templated in  order  to  provide  room  for 
extensions. 


View  of  Safe  Store  at  Salmon  Arm 


This   i-   the  dry   Koods  department  of  the  Safe  Ltd.,  Salmon   Arm,  B.C.     This  store  has  recently  added  an  attractive  millinery 
department   to   look  after  the  feminine  needs  in  Winter  and   Summer   hats   of   hecominfrness  and   style. 


Dry  Goods  Review 
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Hun  Plane  in  Store 

The  first  German  airplane  ever  ex- 
hibited in  Winnipeg  has  been  loaned  by 
the  Aero  Club  of  Manitoba  to  the  T. 
Eaton  Co.  Ltd.,  and  will  be  shown  to 
the  public  on  the  fifth  floor  of  the  com- 
pany's establishment  as  soon  as  it  is 
assembled. 


Nearly  Half  Century 

With  Company 

Mr.  J.  G.  McTavish  Retires  From  Busi- 
ness After  Long  Period  of  Service. 

John  George  McTavish  Christie,  who 
retired  from  the  services  of  the  Hudson's 
Bay  Company  a  few  weeks  ago,  was  46 
years  with  thac  company.  During  the 
recent  celebration  of  the  two  hundred 
and  fiftieth  anniversary  of  the  company 
Mr.  Christie  received  a  solid  gold  medal 
with  three  bars  from  Sir  Robert  Kind- 
ersley,  Governor  of  the  company,  who 
came  out  from  England  for  the  occasion. 
The  three  bars  with  the  gold  medal 
signify  fifteen  years'  extra  service  over 
30  years,  a  bar  for  every  five  years. 

Mr.  Christie's  grandfather  was  a 
Governor  of  the  Hudson's  Bay  Company, 
and  built  the  fort  at  Fort  Garry,  and 
planned  the  lower  fort  near  Selkirk. 
Mr.  Christie's  father  was  Hon.  William 
Christie,  also  with  the  company.  Mr. 
Christie  had  two  brothers  with  the  com- 
pany and  all  five  gave  over  200  years 
service  to  the  Hudson's  Bay  Company. 

Mr.  Christie  and  his  wife  are  now 
in  Toronto  and  will  likely  spend  the 
winter  with  Mrs.  Christie's  mother,  Mrs. 
J.  W.  Lewis,  .30  Classic  avenue. 


Hudson's  Bay  Co. 

in  Dominion  Day  Sports 

Employees    Enjoy    Busy    Day    at    Stony 
Plain,  Winning  Events 

A  prominent  part  in  the  Dominion 
Day  sports'  program  at  Stony  Plain 
was  taken  by  the  Hudson's  Bay  Athletic 
and  Amusement  Association,  about 
seventy  members  from  the  big  store  or- 
ganization making  the  trip  to  the  neigh- 
boring town. 

Football,  baseball  and  ladies'  basket- 
ball teams  were  entered  in  the  program 
by  the  Bay,  the  baseball  game  being 
played  between  the  Knights  of  Colum- 
bus team  from  the  city  and  the  Bay,  the 
former  winning  by  a  count  of  11  to  2. 
In  their  turn  the  ladies'  team  from  the 
Bay  won  handily  from  the  Stony  Plain 
girls  with  a  score  of  25     to     0.     Connie 


Tweedle   for   the   Bay    scored    15   points 
for  her  team. 

The  final  event  of  the  day  was  the 
football  game  between  the  H.  B.  boys 
and  Stony  Plain,  the  city  team  winning 
by  six  goals  to  nil,  Anderson  scoring  4 
and  Arnold  2,  with  the  entire  Bay  team 
playing  in  good  form. 


TO  OPEN  IN  BLAIRMORE 

R.  A.  Roberts  is  contemplating  opening 
a  men's  furnishing  house  at  Blairmore, 
Alta. 


David  Spencer,  Ltd. 

Purchase  Warehouse 

Vancouver   Departmental  Store   Acquires 
Valuable    Water    Street    Property 

David  Spencer,  Limited,  has  purchased 
from  R.  P.  McLennan  and  E.  J.  McFeely 
the  property  at  the  north-west  corner  of 
Abbott  and  Water  Street. 

Asked  if  this  property  would  be  used 
for  the  growing  mail  order  business  of 
this  firm,  Mr.  Chris.  Spencer  stated  that 
at  present  the  three-storey  building 
would  be  used  for  a  storage  warehouse, 
from  which  it  is  admirably  suited  with- 
out any  alterations.  The  price  given  for 
the  property  which  has  66  feet  frontage 
on  Water  Street,  and  a  depth  of  132  feet, 
was  $135,000,00. 

Eaton  Staff  Hold 

Annual  Picnic 

Book,  Stationery  and  Music  Department 
Of  Winnipf  g  Store  Have  Jolly  Day 

The  staffs  of  the  book,  stationery  and 
music  departments  of  the  T.  Eaton  Com- 
pany's Winnipeg  store  joined  forces 
and  gathered  for  their  annual  picnic 
last  month,  going  to  Kenora  Park  on 
the  Ked  River.  A  splendid  program  of 
sports  was  given  during  the  afternoon 
under  the  guidance  of  A.  J.  Kitchen, 
manager,  and  the  prizes  were  keenly 
contested.  The  party  danced  at  the 
pavilion  in  the  evening  and  returned 
home  by  the  steamer  Kenora. 


TO  SELL  LADIES'  WEAR 

Livingston's,  Ltd.,  well-known  in  the 
West,  are  opening  a  branch  house  in  Ed- 
monton, where  ladies'  wear  exclusively 
will  be  sold. 


ADDS  NEW  DEPARTMENT 

Mrs.  M.  E.  McWhinnie,  whose  business 
is  situated  at  1912  Powell  Street,  Van- 
couver, B.  C,  has  recently  arranged  to 
carry  a  complete  line  of  men's  furnish- 
ings in  addition  to  her  present  stock  of 
dry  goods  and  millinery.  In  future  half 
of  the  floor  space  of  the  store  will  be 
given  up  to  this  department. 


H.  M.  DEVLIN'S  STORE 

H.  M.  Devlin  has  opened  a  dry  goods 
store  in  Victoria,  B.  C. 


SPECIALTY  SHOP  AT  CALGARY 

Under  the  name  of  Annette  Ladies' 
Wear,  a  smart  new  specialty  shop  is  be- 
ing opened  in  Calgary,  Alta. 


Freeman's  Equip 

New  Fitting  Rooms 

Prominent  Ottawa   Specialist   in   Ladies' 

Wear,  Add  Artistic  Accommodation 

For  Customers 

The  beautiful  new  fitting  room  just 
finished  for  A.  J.  Freiman,  Ladies'  Wear, 
Rideau  Street,  Ottawa,  adds  one  more 
reason  to  the  suggestion  that  the  ladies 
of  Ottawa  can  shop  at  home  as  well  as 
elsewhere,  and  with  just  as  up-to-date 
establishments.  The  main  salon  has 
been  finished  in  aluminum  grey  with 
very  rich  Florentine  brocade  pan- 
els. Self  colorings  of  blue  have  been 
chosen  as  most  suitable  to  match  the 
woodwork  while  at  the  entrance  of  each 
of  the  eight  fitting  rooms  hang  curtains 
and  lambrequins  of  the  same  silk  as  the 
panels,  that  are  trimmed  with  specially 
designed  edgings  and  bouillon  fringe,  the 
deep  cream  of  which  adds  a  touch  of 
color  to  the  room.  Wardrobes  by  Jones 
Bros.,  of  Toronto  are  fitted  with  the 
latest  automatic  racks  and  are  of  quar- 
tered oak.  A  heavy  pile  Wilton  rug  in 
soft  pastel  blue  adds  a  beautiful  finish 
to  the  rich  effect.  Triple  mirrors  offer 
the  different  views  so  very  necessary  to 
My  Lady  in  the  fitting  of  a  gown.  Tab- 
les and  chairs  have  been  made  to  order 
and  finished  to  match  the  general  scheme. 


TOURING    DOMINION 

Mr.  A.  B.  Hargreaves,  managing-direc- 
tor of  the  Vyking  Mfg.  Co.,  Ltd.,  Chorley, 
Lancashire,  is  expected  to  arrive  in  Tor- 
onto shortly  on  business  interests  for  his 
firm  who  are  manufacturers  of  raincoats 
and  weatherproofs.  Mr.  Hargreaves, 
during  his  stay  in  Toronto  will  be  located 
at  the  King  Edward  Hotel  and  to  this 
address  business  communications  should 
be  sent.  Mrs.  Hargreaves  is  accompany- 
ing Mr.  Hargreaves  and  the  tour  through 
the  Dominion  is  one  with  which  pleasure 
is  to  some  extent  to  be  combined  with 
business. 
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CLEAT  &  CO. 

Representing  J.  O.  Bourcier 

Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 
Braids,   Tassels,  Trimmings. 

P.  A.  Alain 

Furs. 
708  Builders  Exchange 

WINNIPEG 


DOMINION 

LINENS,   LTD. 

GUELPH,  ONT. 

Manufacturers    of 

Finest  Household 
Linens  and  Cottons 

Western  Agent  : 

T.  H.  WARDELL 

24  Aikens  Bldg.    -    Winnipeg 


We  Carry  a   Complete    Stock   ir. 
WINNIPEG  of 

\  VillriKs,  (jui.k- 

< "    Veils,       Cap 
shape    Nats,    Cami- 
Xeckwear, 
Itmulolr       Caps, 
Ribbons,    li.ikciif.s.. 
I. aces.    Nets,     Em- 
broideries,     Qeorg- 
Trlcolletes, 
BCallnes, 
Seed,      Bugle      ami 
Buncb      K  c  a  il  .-. 
Military  Hrai.lv 

F!  r  I  (1  a  1        Veils, 
Sprays 
Wreaths. 
•  i  <•  o  n      Pies 
Scarfs.      Soutache, 
Tassels,        T  r  i  in 
mings,         Buttons, 
Necklaces,     etc. 
oui    i Irden   ..  i    satfc- 
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Pari.-.  -Will  French  Fabrics, 
especially  those  of  wool  and 
silk,  undergo  a  decline  in  price 
before  long?  This  is  a  question 
now  occupying  much  attention 
in  various  quarters,  and  La 
Journal  du  Commerce,  in  a  re- 
cent issue,  analyzes  the  situa- 
tion as  follows: 

"A  decline  in  the  price  of 
these  articles  seems  to  us  a 
little  premature,  in  spite  of  the 
marked  reaction  undergone  in 
raw  materials.  At  present, 
manufacturers  in  our  big  centres 
of  reconstruction,  whether  it  be 
in  wool,  silk  or  cotton,  are 
working  to  fill  orders  taken 
while  prices  were  hij^h  and 
which  will  keep  them  busy  for 
several  months.  That  people 
should  refrain  from  placing  new 
orders,  in  expectation  of  a  drop 
in  the  price  of  textiles,  is  entire- 
ly natural.  But  it  is  well  not 
to  overdo  it.  And  when  we  see 
Belgian  buyers  demanding  en 
masse,  as  recently  at  Roubaix, 
whether  it  is  true  that  novelties 
have  gone  down  3  to  5  francs  a 
meter,  one  can  only  consider 
such  aberrations  regrettable. 
Before  the  needs,  which  are  still 
enormous,  have  been  supplied, 
before  the  warehouses  of  the 
manufacturers  are  overflowing 
with  stocks,  in  spite  of  the  re- 
strictions in  production  caused 
by  the  eight-hour  law,  before 
the  general  expenses  represent- 
ed by  the  hifrh  cost  of  coal,  of 
accessories,  of  good  tools  and 
equipment,  which  are  at  present 
exorbitantly  hi^h,  before  wages 
and  eve,)  raw  materials  decline 
materially,  will  be  a  long  time 
yet. 


A  Lyons  textile  firm  has,  it 
is  reported,  just  discovered  how 
to  produce  from  camphor  and 
other  chemicals  a  wonderful 
new  fabric  called  silk  cellulose. 
This  material  is  said  to  re- 
semble real  silk  so  exactly  that 
only  an  expert  can  tell  the  differ- 
ence. By  the  new  process  the 
manufacturers  claim  that  pro- 
duction is  cheapened,  and  thv 
consul- ier  is  able  to  procure  silk 
whic.n  is  far  below  the  price  of 
the    genuine    arhicle. 


COATS 

DRESSES 

SKIRTS 

WAISTS 

Are  now  being  shown  for  Fall 

W.  J.  COLLETT 

302  Hammond   Building,       63  Albert  Street 

WINNIPEG  also  VANCOUVER 

Hotel  Vancouver 

Branch  Office: 

T.  G.  BOSWORTH 

427  FOURTH  ST.        SASKATOON,  SASK. 


GEO.G..V1ITM 


rOKMl  N  WOMI.N  &  <  Mil  OKI  N 


Star  Shirts 
Fownes  Gloves 
Delpark  Productions 
Liberty    Blouses 
Clinton    Hosiery 
Kaynee  Wash  Togs 
Boys'  Shirts  and 
Blouses 
Pauline  Bonnets 
Bradford  Wools 


Lehmann  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 

403  Canada  Bldg. 


Regina 
L.  M.  Day 


Calgary 
J.   Bartle 


Vancouver 
H.S.  Elliott 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  good*, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  is  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
just    a    few    of    the    enquiries    received    during    the    past    month : 


THE  DRY  GOODS  REVIEW 

143  153  UNIVERSITY  AVENUE 
TORONTO 

PLEASE  TELL  ME  WHERE  I  CAN  PROCURE 


For  Subscribers 


INFORMATION  WANTED 


DATE. 


192 


NAME 


ADDRESS 


Large  Green  Boxes 

Belleville,  Out. — Can  you  kindly  inform  me  where 
I  can  procure  huge  green  boxen  covered  with  green 
fabric  to  hold  stock?  I  want  to  get  boxes  of  uni- 
form size  if  possible. 

Answer. — Address  of  firm  making  this  kind  of 
box    has    been   forwarded. 

Balloons 

St.  John's,  Nfld. — Kindly  tell  me  where  I  can  pur- 


chase gas  balloons,  and  get  the  information  how  to 
inflate  them? 

Answer. — Addresses   of   manufacturers   have   been 
sent. 

Red  Plush  for  Altar 

Elmira. — Please  tell  me  where  I  can  purchase  red 
plush   suitable  for  altar  covering   in   church? 

Answer. — Address  of  firm   has  been  sent. 


(The  Buyers'  Market  Guide,  next  page,  contains   many   addresses   of   use    to   you.) 


Familiarizing,  Educating  and  Stimulating  the  Trade 

Regarding  Your  Organization,  Trade-Mark  and  Product. 


The  example  is  set  by  the  world's  most  suc- 
cessful organizations  of  continuously  familiar- 
izing the  trade  regarding  their  organization, 
their  trade-mark  and  their  product. 

In  the  fat  years  and  the  lean  years  the  adver- 
tising of  the  world's  most  successful  concerns 
never  slackens — no  more  than  they  would 
take  down  their  sign. 


While  the  most  skillfully  calculated  appropri- 
ations show  a  wise  increase  in  lean  years  they 
are  never  noticeably  lessened  during  prosper- 
ity— because  the  great  sales  of  to-day  come, 
not  from  the  advertising  of  yesterday,  but 
perhaps  from  that  of  last  year  or  even  the 
year  before  . 
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The  Tti  impton  Lace  &  Veiling-  Co.,  Limited 
l.;.crs.  Veilings.  Geor 
gettes.  Ninons.  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  NeU.  Sport 
Veila. 

Cor.    Wellington     and 

York    SU.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importers,    Manufacturers,    Jobbers    of 

WHOLESALE   MILLINERY 

Writ*  to-day  for 

Our  Latest   Catalog  of  New  Styles 

159-161- 1  63-165-167-169-171  No.  Michigan  A«. 
Chaa.  A.  Stonehill.  Pru.  CHICAGO,  ILL. 

TORONTO.  OUT..     Show  Room.     30  Wellington  St.  W 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  these  lines 

H.  L.    WATTS,  LIMITED 

400  Richmond  St.W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 

to  99  apadina  Ave.,  TORONTO 

Makera  of 

Women's  High  Grade 
Neckwear 
The    Exclutive  Neckuvaar  House' 


f  ■: 


"EVERYTHING  IN  SILKS" 

M .  Ascher  Silk  Corp. 

Distributors— Iroquois  Silk  Mills 
102     Madison     Avenue,    New    York 


Ideal  Importing  Co.,  Ltd. 

468  King  St.  W.  -  Toronto,  Ont. 

Manufacturers  of 

Shoulder  PADS   Sleeve 
and  Canvas  Fronts 

Importers  and  Jobbers 

Jute,  Union,  Linen,  Collar,  Canvas 


References:     London.  En*.      New  York  — 
Montreal 

FRED.  BIRKS 

Commission   Dry  Goods 
14  Phillips  Sq.,  MONTREAL,  Can. 

Tel.  Up.  388.  Covering  all  Provinc*. 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,   NEW  YORK  CITY 


Montreal. — "A  very  note- 
worthy feature  in  the  business 
situation  is  the  almost  entire 
absence  of  failures  in  this  dis- 
trict, only  one  insolvency  being 
reported  for  the  past  fortnight, 
and  this  may  be  fairly  accepted 
timony  to  the  general 
soundness  of  business  conditions 
in  this  old  conservative  pro- 
vince. General  remittances 
from  Eastern  provinces  are  well 
maintained,  but  there  is  some 
complaint  with  regard  to  re- 
quests for  renewals  from  the 
newer  Western  provinces,"  says 
R.  G.  Dunn  &  Co.,  in  their  week- 
ly review  of  Montreal  trade. 

"The  midsummer  lull  in 
wholesale  and  manufacturing 
circles  is  somewhat  intensified 
this  week  by  the  teamsters' 
strike,  which  is  the  cause  of 
much  inconvenience.  More  boot 
and  shoe  factories  are  closing 
down,  and  none  of  those  still 
working  are  being  operated  to 
over  50  per  cent,  capacity.  The 
shoe  retailers'  convention,  which 
closed  last  Saturday,  was  mark- 
ed by  considerable  enthusiasm, 
but  apparently  did  not  result  in 
the  placing  of  very  many 
orders,  and  leather  men  arc 
looking  for  a  quiet  market  for 
some  weeks  to  come.  Among 
producers  of  men's  clothing  and 
women's  wear  there  is  also  an 
appreciable  slackening  in  manu- 
facturing activities. 

"Dry  iroods  travelers  are  now 
nearly  all  on  vacation,  and  the 
volume  of  present  orders  is  light. 
The  woolen  situation  is  appar- 
ently one  of  more  or  less  uncer- 
tainty, and  many  British  manu- 
facturers of  worsted  are  push 
ing  forward  shipments,  in  sime 
cases  anticipating  dates  of  con- 
tracted deliveries,  some  holding 
they  are  doing  this  in  expecta- 
tion of  a  fall  in  prices,  some 
with  regard  to  applications  for 
cancellations  from  this  side, 
which  they  are  not  disposed  to 
entertain.  In  connection  with 
the  British  Government's  con- 
trol of  the  wool  market  during" 
the  war,  it  is  now  authoritative- 
ly reported  that  they  cleared  a 
profit  of  £38,000,000." 


VEILINGS  and 
SILK  NETS 


HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    increased   50%    over   former   years. 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


Pyjamas 

(JMcum4J  for 

:£0r    Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Writ*  for  Priest 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West 


Toronto 


"HOOSIER" 

The  beat  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
tell  it  by  the  bolt 

Indiana    Cotton    Mills 

Cannelton.lnd. .U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bustles.  Write  for  our  Catalogue.  It's 
free   for  the   asking. 

The  Botanical  Decorating  Company 

Incorpor.t.-il 

208  W.  Adams  St.,  Chicago,   III. 


BALLOONS 

Printed  with  >«/ur  ad- 
vertisement at  small 
cost.  Brings       the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington~*s"t. 
E.,    Toronto 


Real     HARRIS,     LEWIS     and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'    wear — all    shades. 
Patterns   and    Prices  on    Application. 

S.  A.  NEWALL  &  SONS,  Scomewsjr,  Scotland 

SUlt  theJt  JutrtJ  ani  whtlhtf  jet  Ltitt*   *r  Ctnti 
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KENT-MCCLAIN  AGAIN 

Messrs.  Burton  McLean  Limited  of  Winni- 
peg have  installed  up-to-date  "Centre  Show 
Case  Wardrobes."  These  are  of  special  design 
and  similar  to  the  equipment  supplied  re- 
cently to  one  of  the  largest  clothing  dealers 
in  Toronto  by  Kent-McClain.  Limited, 
(Toronto    Show    Case   Company). 


WEI6HH  BIAS  FOLD  TAPE 

Zs£3  Known  to  home  sewt-rs  everywhere  Made 
r-  m  U  S  A  since  1898.  "W  &  N."  Mon- 
arch and  Meteor  brands.  Reliable  fabrics, 
cut  on  true  bias.  Selvages  trimmed,  Scams 
opemd  and  pressed  Trademark  and  por« 
.  trait  of  Wm.    E.   Wright  on  every  package, 

WRWHTS  E-Z-TRIM  Newest  Labor  Saver 
I   An  ready  to  sew  on  middy  blouses  and     Sold  by 
I  sal  or  suits.  2-yd.  piece  makes  collar,  cuffs     Jobbers 
I  and  yoke.  everywhere 

Wm.  E.  Wright  1  Soot  Co.  Mtrt.      315  Church  St.  N.  T. 


Agencies  wanted  for  Great  Britain 
L.  A.;NELSON 
Hosiery>&  Knitted  Goods 

Agent,  Wholesale   and  Export. 
Headquarters,    London,   England, 
59,   Gresham  St.,  E.C.  2. 
Open    to    represent   manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 


RIBBONS    OF    DISTINCTION 

M-C"  Ribbons  haro  peculiar 

charm.    Widely  advertised  to 

the     consumer     under     their 

trade-mark     names     for     the 

protection    of    the    dealer. 

"SATIN     DE     LUXE" 

"TROUSSEAU" 

"LADY    FAIR" 

"SANKANAC"    "VIOLET" 

"DEMOCRACY" 

JOHNSON,    COWiDIN    4  OO.,     40   E.    90th   St. 
New    York,    NY.  Made   in    U.S.A. 


DTROMFR    TOTTENHAM 
•    I   nUrl  t-rV.LON  DON. N.I  S.ENGLAND 

HAIR  GOODSMANUFACTURER, 

HAIR-FRAMES  ffaYhr,eosne£t 

WHOLESALE  &  EXPORT  ONLY. 


CABLE  ADORESS  TROMEROLO.LONOON. 


B  LAN  K  E  T  S 

PRIESTLEY  BROTHERS 

Blanket  Manufacturers 
GROVE  MILLS  HALIFAX 

Telegrams  and  Cables,  "Blankets"  Halifax 
Codes,  A.B.C.  5th,  and  Bentley's 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


WILL  P.  WHITE,  LIMITED 


Head  Office: 

Toronto 
65  Simcoe  St. 


Montreal 
137  McGill  Street 


Manufacturers'   Agents    and    Distributors 
Textile   and   Smallwares  Specialities. 
Wholesale  and  Manufacturers  Only  Supplied. 


Montreal. — During  the  year 
of  191c!,  there  were  in  Canada 
1,694  establishments  engaged 
in  the  manufacture  of  women's 
wear,  representing  a  total  in- 
vested capital  of  $25,351,755, 
during  1918,  according  to  figures 
compiled  by  the  Canadian  Paci- 
fic Railway  Company.  Clothing 
factories  numbered  192.  with 
an  invested  capital  of  $19,020,- 
092,  while  the  custom  clothing 
houses  aggregated  1,502,  the 
latter  representing  an  invested 
capital  of  $6,331,663. 

By  provinces  the  investment 
was  as  follows:  Alberta,  $177,- 
325;  British  Columbia,  $283,- 
781;  Manitoba,  $158,606;  New 
Brunswick,  $169,483;  Nova 
Scotia,  $16,709,198;  Prince  Ed- 
ward Island,  $700;  Quebec, 
$7,359,023;  Saskatchewan,  $93,- 
237.  The  province  of  Ontario 
easily  leads  in  this  part  of  the 
industry,  being  more  than 
double  its  nearest  rival,  Quebec. 

A  total  of  6,009  persons  were 
engaged  in  the  industry,  of 
whom  1.070  were  male  and  4,939 
female.  In  salaries  and  wages 
they  received  a  total  of  $3,255,- 
858  per  annum.  The  employees 
of  the  factory  clothing  section 
were  responsible  for  an  output 
worth  $32,364,340,  and  those  in 
the  custom  clothing  .  of  $14,- 
546,631.  Materials  to  the  value 
of  $25,692,926  were  used  by 
both   sections   in    manufacture. 


The  Dupont  Fibre  Silk  Co., 
recently  incorporated  for  the 
manufacture  of  artificial  silk, 
has  bought  a  plant  site  on  the 
river  road  in  Tonawanda  town- 
ship, on  che  outskirts  of  Buffalo, 
N.  Y.  It  has  a  frontage  on  the 
Niagaia  River  of  100  acres. 
The  buildings,  when  completed, 
will  alTord  a  factory  area  of 
some  200,000  feet.  It  is  expect- 
ed that  operations  will  be  begun 
some  time  next  spring  and  that 
about  700  will  be  employed. 

The  company  has  a  capitali- 
zation of  $4,000,000  and  was 
formed  as  a  result  of  an  agree- 
ment entered  into  between  E.  I. 
Dupont  de  Nemours  &  Co.,  of 
Wilmington,  and  the  Comptoir 
Des  Textiles  Artificiels  of  Paris, 
France,  which  control  practical- 
ly all  of  the  largest  artificial 
silk  plants   in    Europe. 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade    in    the    better 

grades. 

Handed    in   pairs,    in   gross    boxes. 

Fancy    Cabinets,    100    pairs,    banded    in 

pairs.      These   are   more   profitable    than 

bulk   make-up.      Also 

LEATHER    LACES,    all    kinds. 

.W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing    and    Cloak    Trades 


fheGemof  the  Notions1 


S#D  B.  Rsk&Co. 

Chicago 


W&* 


MERCHANDISE 

New  York  Salesroom: 

Open   Throughout  the  Year 

411  Fifth  Avenue 

ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

'  Toronto,  Canada  (D«p.  D.R.) 

We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service. 
143-153  University  Avenue,  Toronto 


Manufacturer  m 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 

Fred  jones  &  Company 

Manufacturers  and  Imp    lers 

Babies'  Hand  Crochet  Goods  Notion* 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room   712,  Empire  Building 

64  WELLINGTON  ST.  WEST,  TORONTO 
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KENT-MCCLAIN  AGAIN 

Ml    in.    Bolt,    R.-nfr.-u    a    Oo  .   of   To- 
ronto,  have  enlarged  their  Hosiery   Dt- 

Iinrlment    and    have    installed    new     WW] 

Cabinet.  Counters,  and  Silent  S&lecmen, 
six-ciaiiy    deeisned     )>>     KVnt-M. 
Limited  (Toronto  Show  Cue  Company). 


Information 

f^e  can  keep  you  posted  with  all 
daily    news    and  business    Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue,  Toronto 


CHILDREN'S 

GARMENT 

DRYING   FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mfn. 
Jiction  Michigan 


MESH  BAGS  in  Silver  and   Gun  Metal 
Finish.     METAL   FRAMES   for   Ladies' 
Hand    Bags. 
Made  in  Canada  for  the  Canadian  Trade 

WHITING   &   DAVIS   CO. 

SHERBROOKE.  QUE. 

SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Rest  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 

77  York  St.,  Toronto 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


J.    CHANANIE 

Wholesale  Dry  Good*  importer 
hat  removed  to  larger  and   more  central  premises    at 

323  NOTRE  DAME  ST.  WEST 

MONTREAL 

where  he   will  render   still   more  efficient    service  than 
in  the  past 


New  ^  01k. — The  Women's 
Wear  Exhibitors'  Corporation 
announce  a  Fall  exhibit  of 
everything  in  women's  wear,  to 
be  held  at  the  Pennsylvania 
Hotel,  August  2-7.  Not  only 
ready-to-wear  articles  of  all 
kinds,  but  many  materials  and 
dress  accessories  will  also  be 
shown,  enabling  buyers  to  make 
their  purchases  for  many  de- 
partments at  one  time.  About 
140  leading  manufacturers  of 
various  lines  will  show  the  latest 
styles    Lr    different   articles. 

Coming  as  it  does  at  the 
time  when  so  many  buyers  are 
in  the  city,  it  is  expected  that, 
the  exhibit  will  have  a  record 
attendance.  The  fact  that  the 
goods  will  be  displayed  in  open 
competition  by  manufacturers 
immediately  assures  a  saving 
that  m;ght  ordinarily  go  to  the 
jobbers,  it  is  said,  and  that 
prices  will  o.>  inviting  is  prom- 
ised. The  Women's  Wen-  Ex- 
hibitors' Corporation,  under 
whose  auspices  the  exhibit  will 
be  conducted,  have  secured  the 
co-operation  of  many  promin- 
ent buyers  and  manufacturers 
and  look  forward  to  a  monster 
get-to-gether  week.  The  offi- 
cers of  the  corporation  are: 
George  L.  Spencer,  president; 
Fred  C.  Hahnel,  vice-president 
and  treasurer;  Harry  Cunning- 
ham, secretary;  all  of  whom 
have  had  considerable  experience 
in  successfully  staging  similar 
events.  The  Nottingham  plain 
net  lace  workers  have  determin- 
ed to  continue  the  strike,  which 
is  costing  the  union  £1,000  week- 
ly. 

Owing  to  the  refusal  of  the 
Derhy  and  West  of  England 
workers  to  participate  and  so 
make  the  strike  national,  the 
Nottingham  operatives  have  re- 
solved to  sever  connection  with 
them  completely,  thereby 
threatening  the  solidarity  of  the 
National  Federation  of  Lace- 
makers. 

An  advice  states  that  in  172 
shops  out  of  232  in  the  Asso- 
ciated Pur  Manufacturers'  As- 
sociation the  average  pay  of  the 
worker.,  in  $65  a  week.  Milady 
who  is  scandalized  at  the  price 
of  furs  is  not  paying  for  any 
sweat  shop  labor  in  this  indus- 
try. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

S08  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.  W.,  TORONTO 


AWNINGS 

FOR 

Stores,  Offices,  Factory,  or  Residence. 

Write  for   Price  Lint*  and  Measu  remen  t 
Charts.     Address 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 

Ottawa  .'.  Canada 


sSmallwares 

AND 

Hosiery 

The  Robert  Hyslop  Co  limb* 

HAMILTON   ONTARIO 


IDEAL 
GARMENT 


CO 


V^» 


Maouf  acturvs  of 

DRESSES 


STOCK  •> 

HAN0/or 

IMMCOWTE 

DELIVERY 


18  W«rt  2M  Street 


Ne»  York 


PR»Cfc 


Cotton  Comforters 

Down  Comforters 

Deliveries   Guaranteed 

The  Toronto  Feather  &  Down  Co.,Ltd# 

2154-56-58  Dundas  St.  W.,  Toronto 


Choir  Gowns 

The  Best  in   Design 

The  Best  Made 

The  Most  Reasonable   in    Price 

HARCOURT  &  SON,   LIMITED 

103  King  Street  W.,  Toronto 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE    3857 
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KENT-MCCLAIN  AGAIN 

Messrs.  Perkus  &  Company,  of  Iro- 
quois Falls,  Ont..  have  placed  their  new 
fixture  contracts,  including  Silent  Sales- 
men, Hat  Cases,  Revolving  Ward- 
robes, etc.,  with  Kent-McClain,  Limited, 
(Toronto   Show  Case  Company). 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 

"Tumi    Wait* 

into  Profit" 
12  SIZES 
Smnd  for  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


ESTABLISHED  1873 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you  ? 

CREELMAN  BROS. 

Box  1437,  Georgetown,  Ont., Canada 


JOOOOOOOO 


BeadCc 


lmenean  need  CQ  inc. 

iMPoriTta     and       rnAwu  p  a  c  t  u  a  e  n.  v     o* 

BEADS  AND   NECKLACES 

485      FIFTH       AVENUE 
NEW  YOaiO       CITY 


COTTON  PANTINGS  AND  SUITINGS 
for  Manufacturer*  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING  LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St.,  -  MONTREAL 

Sole   Canadian   Representatives. 


HAROLD     F.     WATSON, 
FOSTER,  Limited 

Commission  Agent* 

208      CORISTINE     BUILDING 

Main  4IS7  MONTREAL 

SILKS,  RIBBONS,  HOSIERY,  COTTONS 

HOSIERY  AND  KNITTING  YARNS 


CANADIAN     COTTONS     AN- 
NUAL MEETING 

At  the  recent  annual  meeting; 
of  the  shareholders  of  the  Can- 
adian Cottons,  Ltd.,  in  Mont- 
real, the  retiring  board  of  di- 
rectors were  re-elected  and  the 
usual  routine  business  trans- 
acted. It  was  generally  under- 
stood that  an  increased  dividend 
was  to  be  announced  in  the 
near  future.  This  was  gratify- 
ing, :n  view  of  the  extensive  im- 
provements to  the  mills,  and 
the  consequent  heavy  added  ex- 
penditure which  had  necessarily 
attended   such   an   undertaking. 


TRURO  STAFF  PICNIC 

In  honor  of  the  first  half- 
holiday  of  the  season  the  entire 
staff  of  the  B.  J.  Rogers,  Ltd., 
of  Truro,  Neva  Scotia,  cele- 
brated the  event  on  June  2nd 
by  a  luncheon  and  garden  party 
at  the  summer  home  of  Mr.  and 
Mrs.  B.  J.  Rogers.  A  delight- 
ful afternoon  and  evening  was 
spent,  after  which  the  happy 
party  motored  back  to  Truro, 
enthusiastic  over  the  cordial 
hospitality  of  their  host. 


Montreal. — The  Board  of  Di- 
rector 5  of  Goodwins,  Limited, 
have  decided  on  an  extension  to 
the  present  building,  with  a 
view  of  accommodating  the  en- 
larged business.  Additional 
stories  will  be  placed  on  the  en- 
tire annex  of  the  building  and 
other  improvements  are  to  be 
made.  The  extensions  to  be  car- 
ried out  will  cost  in  the  vicin- 
ity of  $150,000. 


London. — Publicity  is  being 
given  in  this  country  to  resolu- 
tions of  the  British  Trades'  As- 
sociation of  Canada  represent- 
ing hundreds  of  British  traders 
in  the  Dominion,  complaining  of 
unreasonable  and  unjustifiable 
cancellation  of  orders  from 
Canada  tc  British  cotton  and 
worsted  trades  and  recommend- 
ing; concerted  action  against 
cancellation  except  for  suffi- 
cient ?easons  and  in  no  case  un- 
less application  is  made  through 
agents  in  Canada. 


DIRECTORIES 

Of  all  Canadian  Trade*. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR.     JULY;     MEN'S     WEAR. 
SEPT,;     TEXTILE     PRODUCTS,     JAN.,     com- 
bining  above    two. 

c  n  Li-  i  •       /-       222  Craig  W.,   Montreal. 

rraser  Publishing  Co-  122   Wellington    W..   Toronto 


Red  Seal  Zephur  Ginghams 

Everett  Classics 
Eden  Cloth  -  Blue  Bell  Cheviofs 
Standard  Woven  Corto.i  Fabrics 


SMITH, HOGG  6- COMPANY 

II5-M7  WORTH  STREET*  NCW  YORK 


Bojton-144  EssexSt.     Chicago- 1 60  W.  Jackson  Blvd. 


PATTERNS 

Regardless  of  what  your  pattern  experience 
may  have  been  It  will  pay  you  well  to  Investi- 
gate our  new  pattern  proposition.  100%  profit 
—Patterns  not  sold  returnable  for  full  credit 
like  casn— Fashion  Sheets  free. 
Home  Patterns  are  illustrated  In  The  Ladles' 
Home  Journal  and  will  outsell  any  other  pat- 
tern  on    the  market. 

Write  to-day  for  samples  of  our  beautiful 
Fashion  Publication*  and  full  details  of  our 
new   plan. 

THE  HOME  PATTERN  CO.,    Inc. 

1 1«  flf  th  Ay«.  .  Now  York       Toronto  F.ctorr:  216  Vlctolr*  SI. 


AM    INTERNATIONAL    {^)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 


49-51  Boucher  St. 


MONTREAL 


JUTE  GOODS 

why  not  buy  direct  from  the 
manufacturers: 

James  Brodie   Representing 

COX  BROTHERS  UD 


12  BANK  OF  OTTAWA  BLG., 


MONTREAL 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.  CO.,  Ltd. 

164  McGILL  ST.,  MONTREAL 
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MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.    DUDGEON    &   CO. 

Manufacturers'   Agents    and    Commission   Merchants 
New  Birka  Building  -  Montreal 

We  represent  manufacturers  of  the  following 
lines:— 

Dress     Goods 

Wool    and    Union    Serges   and    Fancies. 

Cloakings 

Velours,    Tweeds,    Seals,    etc. 

Laces 

Nottingham   Laces,    all  kinds,  also  Lace  Tea 

Oloths,     Runners.     Panels,     Cushion    Covers, 

Wool    Travelling    Rugs 

Irish     manufactured     Rugs     in     a     beautiful 
variety   of  patterns. 

Irish   Linens 
In   Damasks,  Towels,    Crashes,    Glass  Cloths, 
Linen    Sheetings,     Pillow     Linens,     Drawing 
Linens    and    Handkerchiefs    of    all    kinds. 

Nottingham    Lace    Curtains    and 
Bungalow    Nets. 


Universal 
Hair  Goods  Company, 


Limited 


.  u        Converters,   Manufacturers 
and    Importers   of    Human 
•\P?    Hair  ~ 


Goods  and  Hair  Nets. 


DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

\\  igs  in  the  Dominion 

Write  for  Quotation! 

Fraser  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE  DUCK  COATS  in  All  Styles 
SUMMER  CLOTHING       LUSTRE  COATS 

WAREHOUSE   and    AUTO   DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

4<-4«    York    Street,  -  TORONTO 

The    Oldest    and    Largest    Specialty 

Clothing   House  in   Canada. 


Cleveland.  A  spirit  of  op 
tiniism  seems  to  pervade  the 
Cleveland  retail  market,  so  far 
as  buyeis  and  merchandise  men 
are  concerned.  While  few 
buyers  will  commit  themselves 
to  a  statement  as  to  their  Im- 
mediate purchases,  practically 
all  say  that  they  expect  a  very 
big  season,  and  many  say  that 
they  are  going  to  be  in  the 
market  oftener  than  they  have 
ever  been  before,  and  expect  to 
keep  in  closer  touch  with  the 
manufacturer. 

Many  manufacturers  in  this 
part  of  the  country  have  also 
signified  an  intention  to  pur- 
chase their  piece  goods  in  small 
quantities  and  not  to  get  far 
ahead  of  the  demand,  so  far 
as  production  is  concerned. 
Many  buyers  and  manufactur- 
ers seem  to  agree  that  this 
method  is  the  best  to  bring  pro- 
duction and  prices  back  to  a 
normal  standpoint.  But  even 
though  many  merchandise  men 
and  buyers  speak  of  late  and 
meagre  purchases,  nearly  all 
agree  that  this  is  going  to  be 
"some  season."  At  any  rate,  no 
one  can  be  found  who  believes 
that  cheap  merchandise  will  be 
in  demand  at  any  time  in  the 
future. 


Scottish  tweed  manufacturers 
have  a  very  considerable  num- 
ber of  orders  on  their  books  for 
cloths  of  good  quality,  so  that  all 
the  looms  are  fully  occupied, 
says  The  London  Times.  With 
the  outcry  against  the  high 
prices  of  clothing  generally 
throughout  the  country,  it  may 
be  that  there  will  be  a  diminu 
tion  in  "he  demand,  but  at  the 
present  moment  manufactur- 
ers have  sufficient  orders  on 
hand  to  ensure  steady  employ- 
ment for  some  months  to  come. 
Merchants  however,  are  against 
committing  themselves  to  large 
orders  for  the  future,  as  they 
do  not  wish  to  be  caught  with 
large  stocks  in  the  event  of  a 
fall,  while  manufacturers  are 
not  anxious  to  promise  much 
too  far  ahead,  because  of  the 
uncertainty  of  the  wool  market, 
apart  from  which  the  wages 
question  still  hangs  fire. 


BRAND 

(REG.) 

•DRESS  FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers  of 

JET   AND  FANCY 
GLASS  BUTTONS 

FOR    JOBB/NGfTRADE  „ONLY 

Decorators  on  Buttons  of  Every  Description 

814  BROADWAY  NEW  YORK 


Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

fcTHE  FREEDMAN  CO. 

37  to  41   Mayor  St.  Montreal 
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Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

"Everything  in  Men's  Furnishings" 


Hair  Nets 

Fancy 
Goods 

Small- 
wares 

Balloons 


ALVIN  E.  SMITH 
SALES  CO. 

Mfrs.  Agents  and  Importers 

251  St.  James  St. 
MONTREAL 


Montreal.  —  The  Canadian 
Fur  Auction  Sales  Company 
announces  the  appointment  of 
H.  T.  Holman,  Summerside, 
P.  E.  I.,  as  a  director.  R.  S. 
Coltart,  vice-president,  was 
elected  to  the  office  of  manag- 
ing director.  He  stated  that 
the  affairs  of  the  company  wer? 
in  a  very  satisfactory  condition 
and  that  the  prospects  for  the 
coming  Autumn  sale  were  very 
bright. 


After  arbitration,  the  Indus- 
trial Court  has  awarded  the 
Scottish  woolen  trade  operatives 
the  following  increases: 

Time  workers:  Male  workers 
over  21  years  of  age,  6s.;  fe- 
male workers  over  18  years  of 
age,  it. 

Weavers,  20  advance  over  cur- 
rent rates. 

The  workers'  claim  was  bas- 
ed on  the  increased  cost  of  liv- 
ing arid  the  prosperous  condi- 
tion of  the  trade,  the  latter  be- 
ing denied  by  the  employers. 

The  increases  take  effect  for 
the  first  pay  day  in  July. 


AN 

EASTMAN 

CUTTER 


Eastman 
Machine  Co. 
Buffalo,  N.Y 


CANADIAN  REPRESENTATIVE: 
W.  J.  WESTAWAY  COMPANY,  LIMITED 

The  Westaway  Building 

Main  and  McNab  Sts.  Hamilton,  Ont 

400  McGill  Bldg.,  Montreal 


Experienced  dry  goods  man,  now  on 
way  to  England  to  reside,  is  open  to 
accept  buying  commissions  from  reliable 
importers.  Over  ten  years  buying  ex- 
perience in  Canada,  of  Laces,  Ribbons, 
Embroideries  and  Smallwares.  Firsts 
class  Canadian  references  given.  Box 
197,  Dry  Goods  Review,  143-153  Uni- 
versity  Ave.,   Toronto. 


CONDENSED    ADVERTISEMENTS 

Five  cents  per  word   per  insertion.         Ten  cents  extra  for  box  number. 

V\7ANTED— TRAVELLERS  TO  SELL  ON  COMMISSION  BASIS  A 
very  high  class  art  silk  on  spools  for  hand  knitting,  crocheting  and 
art  needlework.  Packed  8  spools  or  tubes,  each  175  yards,  to  the  box. 
Several  good  territories  open.  Satisfactory  arrangement  will  be  made 
with  a  business-getter.  Apply  stating  present  lines  and  territory 
covered  to   Box    105,   at   161    Beaver  Hall   Hill,   Montreal. 


READY-TO-WEAR  DISPLAY  FIXTURE  FOR  SALE— ONE  ONLY, 
8  ft.  Centre  or  wall  fixture,  double  diamom.  glass  all  round, 
obscure  glass  top,  nickel-plated  rod  for  hanging  garments,  sliding 
doors  one  side,  6  ft.  high,  28  in.  inside  measure,  finished  in  fumed  oak. 
Not  1  year  old.  Made  by  Kent-McClain.  If  you  are  open  to  buy,  you 
can   save  money   by   writing   to   "Fixture,"   P.O.    Box   755,   Halifax,   N.S. 

T  INE    WANTED— TRAVELLER,    17    YEARS'    EXPERIENCE.     ASKS 
for  a  good   line  for  Quebec  and   Maritime   Provinces.     Write   A.   S., 
164   Desfranciscains  St.,   Quebec. 


VXf ANTED— IMMEDIATELY,  THOROUGHLY  EXPERIENCED  MAN- 
ager  (lady  preferred)  for  Dry  Goods  Department,  including  Mil- 
linery and  Ladies'  Ready-to-Wear.  One  to  take  complete  charge  of 
Department.  State  age,  experience,  references,  salary  expected  and  all 
particulars  in  first  letter.  Address  Trochu  Valley  Department  Store, 
Trochu,    Alta. 


pOR    SALE— QUARTER-CUT    OAK    (DULL    FINISH)      PANELING 
for    background    and    ceiling    of       show    windows,    two    oak    framed 
mirrors.      Lamson    parcel    and    cash   carriers.      Further   particulars    sent 
on   request.     Easy   terms.      Apply  to  Thos.   Mulcahy   Ltd.,   Orillia. 


DRITISH  FIRM  OF  SHIRT  MANUFACTURERS  HAVING  RECENTLY 
increased  production,   desire  live   agent   in    Canada.      State   reference, 
experience  and   other  goods   carried,   etc.      Must  have   sound   connection. 
Box  89,  MacLean's,  88  Fleet  St.,   London,  E.G.   4.  England. 


CALESMEN  WANTED  AT  ONCE— THE  LARGEST  SPECIAL  SALE 
°  organization  in  the  world  wants  one  hundred  mer.  of  sterling  char- 
acter, who  have  ability  in  advertising,  making  show  cards  and  the  ad- 
vanced methods  in  merchandising.  Either  experienced  special  sale 
conductors  or  assistants  or  men  or  high  class  calibre  to  learn  our 
method.  Profitable,  steady  work.  Address  A.  J.  Stewart,  Salesmanager, 
2548   Nicollet   Avenue,    Minneapolis,    Minnesota. 


pOR  SALE— BEST  CHANCE  IN  ONTARIO  FOR  A  GOOD  GENERAL 
store.  Little  opposition,  good  stand,  central  corner  on  main  street 
in  growing  town  suburban  to  Toronto.  Two  new  industries  located  here 
in  last  nine  months.  At  present  this  is  an  old  established  grocery 
business.  Stock  about  $2,300.  Absolutely  no  dead  stock.  Turnover  1919, 
$26,538.34.  Splendid  chance  for  a  live  man  experienced  in  general 
merchandise  with  about  $7,000  capital.  Will  rent  property  reasonably 
and  make  suitable  improvements,  including  modern  store  front.  Reply 
Box   200,   Dry  Goods  Review,   153  University  Ave.,  Toronto. 


When  Writing  Advertisers  Kindly  Mention  this  Paper 
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INDEX  TO  ADVERTISERS 


Acme  Glove   Works  Ltd 176 

Amsiow    &    Co.,    Ltd.,   John    58 

Mini   Bros.  Co.,  Ltd 24 

Allen    Silk     Mills                           25 

American    Bead   Co.,   inc 227 

American   Pad  &   Textile   Co.    ...  90 

Anderson,   Win.,  &   Co 58 

Art    Button    &    Novelty    Mfg.    Co.  228 

Artists'   Supply    Co 226 

Aseher   Silk    Corp.,    M 22 1 

Atlantic    Underwear,    Ltd 185 

Austin    &    Co.,    Carl    1 

Ballantyne,  Ltd.,  R.  M 187 

Balstone,  Cook  &  Co..  Ltd 4 

Barclay    &    Co.,    J 62 

Bartell    Patent    Pocket   Co 226 

Bastard,  J.   &    W 38 

B.  C.  Ladies  Hat  Mfg.  Co 218 

Bedford    Mills,    Inc Ill 

Beebe,    L.    G 22 1 

Belding   Corticelli,   Ltd.    ..Back   cover 

Biltmore    Curtain    Co 200 

Birks,    Fred     224 

Birmingham  &   Co.,  Ltd.,  T.  H.   ..    224 

Bland,    W.    C 216 

Blumenthal  &  Co.,  Sidney,  Inc..  108 
Botanical  Decorated  Co.,  Inc.  .  .  .  224 
Bradford    Dyers' Association    55  &  115 

Bradstreets    62 

Brettle   &   Co.,  Ltd.,  Geo 32 

Brickenden    &    McCrimmon     189 

Brock   Co.,   Ltd.,   W.   R.,   Montreal 

64  &  65 
Brock    Co.,    Ltd.,    W.    R.    (To- 
ronto)    97.100 

Brock    &    Co.,    Cyrus    53 

Brodie  &  Co.,  James    227 

Brown  &  Co.,  Ltd.,  John  S 19 

Brown,  Vickers  &  Co 53 
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29 
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48 
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31 

227 

18 

227 

222 

14 

225 

153 

224 

121 

177 

51 

227 

197 
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224 

215 

Dale  Wax  Figure  Co.,  Ltd 159 

Daly  &  Morin,  Ltd 181 

Davenport  &  Co.,  P 43 

Davis  &  Co.,  Ltd.,  Henry  160 

Deacon  Shirt  Co 90 

De  Long  Hook   &   Eye  Co.  of 

Can.,  Ltd 151 

Denton,    Mitchell    &    Duncan    ....  11 

Desparois,    Garneau     Co 120 

Dom.    Oil    Cloth    &    Linoleum    Co.  198 

Dominion    Paper    Box    Co 160 

Dominion    Textile    Co.,    Ltd 103 

Dominion    Wadding    Co 30 

Dress    Fabrics,    Ltd 104-5 

Dubrule    Mfg.    Co.,    Ltd 227 

Dudgeon    &    Co.,    J 228 


Calico    Printers'    Association     .  .  . 
Campbell,    Metzger    &    Jacobson    . 

Canada    Veiling    Co.,   Ltd 

Canadian    Braid    &    Trimming    Co. 
Can.    Consolidated      Rubber      Co., 

Ltd Inside    back   co 

Canadian    Converters    Co.,    Ltd..  . 

Canadian    Draperies,    Ltd 

Canadian    Leather    Products,    Ltd. 
Can.    Manufacturing    &    Novelty. 

Castle    Braid    Co 

Celtic    Knitting    Co 

Chananie,   J 

Chicago    Mercantile    Co 

Chipman-Holton       Knitting       Co., 

Ltd 

Circle-Bar    Knitting    Co.,    Ltd.... 

Clarke    &    Son,   John    T 

Clatworthy   &   Son,   Ltd 

Cleat    &    Co 

Clift    &    Goodrich,   Inc 

Climax    Baler    Co 

Clothometer   Sales    Co 

Cohen     Bros 

Collett,    W.    J 

Colonial   Fastener  Co.,  Ltd 

Columbia   Fastener   Co 

Consolidated    Plate   Glass   Co.    ... 

Copp-Clark    Co.,    Ltd 

Coristine   &   Co.,  Ltd.,  James    . .  . 
Counter   Costume   Co.,   Ltd. 

Craftana     

Creelman     Bros 

Crex    Carpet    Co 

Crockers     Ltd 

Crown     Plant    Co 

Cummings,    D.    H 


Egan    Co.,    Ltd.,    G.    C 227 

Emmett   &    Co.,   W.   C 40 

English     Velvet     &      Cord    Dyi 

Assn 50 

European    Novelty    Co 141 

Fainer    Knitting    Mills     161 

Faire    Bros.    &    Co.,   Ltd 37 

Ferstrong     114 

Fisk   &   Co.,  D.  B 226 

Ford    Co.,    Ltd.,    R.    S 171 

Foster  &   Co.,  Joseph    11 

Foster  Mfg.   Co.,   Ltd 224 

Fraser    Publishing    Co 227 

Freedman    Co 228 

Freydberg,  G.  H.  &  E.,  Inc.  . .  152 

Gage   Bros.   &   Co 126 

G.    B.    G.    Co 225 

Garland,  Son  &  Co.,  Ltd.,  John  M.      3 

Gerstenzang    Bros 224 

Ginsburg    &    Co.,    D 30 

Gipe-Hazard  Store  Serv.  Co.,  Ltd.  160 
Godde,  Bedin  &  Cie,  Albert  ...    112 

Goulding    &    Sons,    G 127 

Greenberg,    Ltd 218 

Greenshields,  Ltd 1,  110   &  201 

Griffiths   &    Co.,  J.   H 48 

Hambly    &    Wilson,    Ltd 141 

Hamm    &    Riley  Silk    Co.,   Ltd.    .  .    102 

Harcourt    &    Son,    Ltd 226 

Haugh   Mfg.   Co.,   Ltd.  J.   A 178 

Haworth    &    Co.,    Ltd.,    Richard.. 

Front  cover   &   49 

Hazel     &    Co 115 

Heaton's     (Leeds),    Ltd 42 

Hees,    Son    &    Co.,    Ltd.,    Geo.    H..    194 

Henderson    &    Co.,    J.    B 200 

Hitchcock,    Williams    &    Co 36 

Hodges    &    Lettau     224 

Hodgson,  Sumner   &    Co.,   Ltd..    16,   17 

Hollins    &    Co.,   Ltd.,    Wm 91 

Home    Pattern    Co.,    Inc 227 

Hoover    Suction    Sweeper    Co.    of 

Can.,  Ltd 6  &   7 

Horrockses,    Crewdson  &  Co.,    Ltd.     51 
Hyslop    Co.,    Ltd.,    Robert    226 

Ideal    Garment    Co.    (New    York)  226 

Ideal    Importing    Co.,    Ltd 224 

Independent    Silk    Ltd 129 

Indiana    Cotton    Mills     224 

Infants'    Footwear    Ltd 40 

Irish    Linen   Society    8    &    9 

Jennens,  Welch  &  Co.,  Ltd 51 

Johnson,    Cowdin    &    Co 225 

Jones  &  Co.,  Fred   225 

Julian    Sale    Leather    Goods    Co., 
Ltd 139 

Kelly  Sales  System   Co.,  T.  K.    .  .      15 

Kent-McClain,    Ltd 

168,   169,  225-226-227 

Kenyon    Co.,    Inc.,    C 

Inside    front   cover 

Kidman    Hosiery    Co 59 

King  Silk   Co.,  Ltd.,  A.   S 2 

King    &    Son,   John    60 

Lace   Goods   Co.,  Ltd 199 

Ladies'    Wear,    Ltd 172-3 

La    Mode    Dress    Co 215 

Lamson     Co 158 

Lazare    &    Novak    215 

Lehmann     Sales     Co 217 

Levy    &   Sons,   Ltd.,   H 225 

Lister    &     Co.,    Ltd 54 

London    Ladies'   Whitewear    216 

Lyons  &  Co.,  Ltd.,  Frank  1 63 

Macdonald    &   Co.,   Ltd.,  John    ...  5 

Mallinson   &   Co.,  Inc.,  H.   R 113 

Manhattan    Waist    Co 174 

Martin    &    Co.,   Ltd.,   P.    P 10 

McElroy    Mfg.   Co 215 

McGregor   &   Co.,  J.   C 59 

McKinley    Music    Co 53 

McMartin,    E.    W 225 

Mcnkin,    Inc.,    S 138 

Merit    Skirt    Co 215 

Miller    Men's    Wear,    Ltd 229 

Miller    Mfg.    Co.,    Ltd 228 

Ministry    of    Munitions     33 


Mitchell    Woollen    Co.,    1 
Monarch    Knitting    Co. 

Moorhead    Knitting   Co. 

Morimura    Bros 

Morton    &    Sons,    Robt. 
Mouterde,     Charles     .... 
Moyer,    Walter    W.    ... 
Muser  Bros.  (Canada),  1 
Myerson     Bros 


161 

21! 

.    164 

.    148 

62 

.  .    uu 

.  .    183 

2  &   13 

.    228 


National     Cash     Re^  i 

Can.,    Ltd 

Nelson,    L.    A .5 

Nerlich     &     Co 149 

Newall    &    Sons,   S.    A 

North   American    Dye   Corporatio        :.l 
Nova   Scotia    Underwear   Co.,   Ltd.   185 

Old  Bleach   Linen   Co.,  Ltd 180 

Ontario    Button    Co.,    Ltd 3 

Oxford    Knitting   Co.,   Ltd 1M 

Oxford    Mfg.    Co.,   Ltd 18? 

Palmenberg's     Sons,    Inc.,   J.    R..      If 
Parisian    Corset    Mfg.    Co.,    I'd.      . 
Parsons   &    Parsons   Canadian   Co..l" 

Pawsons    &    Leafs,    Ltd 

Peerless    Underwear    Co.,   Ltd.      .    ' 

Perrott,    W.    K 34 

Petch,    C.    H 226 

Philips    Co.,  Ltd.,  J.  &  N 44  ^ 

Phoenix    Novelry    Co 11* 

P.    K.   Co.,   Ltd 165-' 

Pine    Tree    Silk   Mills    Co 10. 

Priestley    Bros 225 

Prime    &    Rankin,    Ltd 196 

Pugh     Specialty     Co 

Racine    Ltd.,   Alphonse    20-21 

Rawlins,    Birks    &    Co 153 

Reid   &   Co.,  G.  F 201 

Rigg  Bros.   &   Co.,  Ltd 46-7 

Ritchie  &   Co.,  Ltd.,  H.  P 136-7 

Ritchie   &   Co.,  John   E 30 

Robinson   &    Co.,   C.  E 90 

Rodden    &    Co.,   F.   A 228 

Rodger  &    Co.,  James    188 

Russell  &  Co.,  A 60  &  62 

Samstag   &   Hilder   Bros 146-7 

Schoen    Carl    Silk    Corp 109 

Schofield   Woollen  Co.,  Ltd.   186  &   188 

Schreiber,     Rudolph     107 

Scottish    Rubber    Co 217 

Scott    &    Co.,    Peter    56-7 

S.    &    D.    Dress    Co 215 

Shaw     Correspondence     Schools..    225 

Silks,    Ltd 104-5 

Smith,     Geo.     G 222 

Smith    Sales   Co.,   Alvin    E 228 

Smith,    Hogg    &    Co 227 

Stauffer-Dobbie,    Ltd      26-7 

Standard    Factory   of    Can 167 

Sterling    Dress    Co 226 

Stewart    &    MacDonald    61 

Stratton    &    Co 51 

Thompson     Lace    &    Veiling    Co., 

Ltd 140   & 

Timberlake    &    Sons,  J.   B 

Toronto    Feather      &      Down    Co., 

Ltd 

Toronto    Hat    Co 

Tromer,     D 

Turnbull    Co.,    C 

United    Typewriter    Co 

Universal    Hair    Goods    Co.,    Ltd. 

Vancouver    Knitting    Co 

Victoriaville   Furniture    Co 

Voss    &    Stern,    Inc 


224 
226 

226 
128 
225 
161 
156 
228 
175 
28 
91 

Wardell,  T.  H 222 

Watson,    Foster,    Ltd.,    Harold    F.  227 

Watts,    Ltd.,    H.    L 22 1 

Westaway   Co.,  Ltd.,  W.  J 228 

Western     Veiling    Co 222 

Westlake     Bros 129 

Weyerstall   &    Co.,  A 129 

White,   Ltd.,   Will.    P 135   &   225 

Whiting    &     Davis    Co 226 

Whittemore    Bros.,   Inc 30 

Wilson    &    Co 62 

Williams   &   Co.,  Walter   .  .    148  &  226 

Wittall,    M 215 

Woolnough     Corsetiers     218 

Wright  &  Sons  Co.,  Wm.  E.  141  &  225 
Wrinch     McLaren,   Ltd 150 
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Dominion  Raynsters 


a 


Made-in-Canada"  Raincoats 


Dominion  Rubber  System  Products 


When  you  buy  a  Dominion 
Rubber  System  Product, 
you  get  a  standard  of  qual- 
ity and  service  unsurpassed 
anywhere  else  in  the  world. 

•DOMINION  RAYNSTERS" 
arc  Dominion  Rubber  System 
Products.    They  are  designed  to 

meet  1 1 10  needs  of  Canadians. 
They  are  made  in  Canadian 
factories  by  Canadian  workmen 
— and  hacked  by  the  resources 
of  the  greatesl  rubber  manufac- 
turing system  in  the  Dominion. 

"DOMINION    RAYNSTERS" 

give  the  dealer  styles  and  sizes 
101*  men.  women  and  children 
— in  a  line  of  raincoats  that  are 
unconditionally  guaranteed  as 
to  quality,  workmanship  and 
service,  and  each  coat  carries 
the  Dominion  Rubber  System 
guarantee  lahel  to  insure  satis- 
faction. 

Why  not  specialize  on  these 
Made  -  in  -  Canada  raincoats  — 
that  have  an  established  repu- 
tation— and  are  well  advertised9 

For  information  as  to  styles. 
materials  and  prices,  write  our 
nearest  service  branch. 


DOMINION  RUBBER  SYSTEM  SERVICE  BRANCHES  are  located  at 

Halifax,  St.  John,   Quebec,   Montreal,  Ottawa,  Toronto,   Hamilton,   London,   Kit- 
chener, North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina,  Saskatoon,  Calgary, 
Edmonton,  Lethbridge,  Vancouver  and  Victoria. 
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NEEDLECRAFT 

The  Product  makes  I  he  art  possible 


z  ---"""-J  :-         z 


Exclusive  and  attractive  designs  in 

Stamped  articles,  both  linen  and  cotton,  for  art  embroidering  -LINGERIE.    CHILDREN'S  DRESSES.     DRESSING  SACQUES 

GARDEN  APRONS  AND  HATS,  and  a  great  variety  of  dainty  and  useful  articles. 


V. 


MONTREAL 


TORONTO 


WINNIPEG 


VANCOUVER 
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REVOLVING  ALADDIN  DISPLAY  STAND 

TURNS  CUSTOMERS'  INTEREST-INTO  DEALERS'  PROFITS 


PEOPLE  like  to  turn  things  women, 
particularly,  when  they  see  this 
stand  on  the  counter,  will  instinctively 
give  it  a  turn.  With  each  turn  a  new 
color  suggestion  comes  into  view-  and 
thus  a  sale  will  often  be  made  while  you 
are  serving  another  customer. 

This  handsome  revolving  display  stand 
in  mahogany  finished  steel— 28  inches  high. 
7   inches  square,  is  given  free   with  your 


first  order  for  1  gross  assortment  of  Alad- 
din. As  the  cakes  are  sold  you  fill  up 
the  blank  compartments  from  your  re- 
serve stock  of  Aladdin. 
Order  an  assortment  of  this  wonderful 
new  Dye  Soap.   It  will  prove  one  of  the 

best  sellers  you   have  ever  welcomed   to 

your  store. 

On  ordering    mention    name     of     Jobber 

through  whom  you   wish  order  filled. 


Channell  Chemical  Company  Limited,  Toronto 

llnYnnrnDC  Manufacturers  of  O-Cedar  Products. 


DISTRIBUTORS 
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Knock-aboul-  Suihs 


m       T]hH,''CJ?eviots"  and  the  beautiful  colorings  of  the  "Merridale 

1  weeds,     help  to  emphasize  the  unusual  scope  of  our  Knock-about 
Suits  tor  Fall. 

Style  2-332.     $52.50.— Mannish,  man-like  Cheviots,  in  attractive  color- 
ings. 

Style  2-305.     $39.50.— Bonnie   Scotland's    Beautiful   Tweeds. 

style  ^-.Jis.      $57.50.— Man-tail  red    Kencheviots    in    Mannish   colors. 

SingTnly'a  '','',  rt  "*  "lways  *  SUrpri  "   !"   K,Iyi ra    A'h"  ari    acc"»t<>m«i   to 

If  you  will  pul  Kenyon  on  your  list  when  you  come  to  New  York  or  Chicago 
convinced  that  it  is  well  worth  your  while.  "it  ago 


.  you  will  be 


New  York 


C.  KENYON  COMPANY,  Inc. 

NEW  YORK 


5th  Ave    Bldg..  Broadway  &  23rd  St 


Chicago 

223  Jackson  Boulevard 
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Falcon    Skating   Coat    Cloth 


•< 


The  Newest   in  Outing  Cloths 

suitable    for    Sport  Coats    and 

Mackinaws    for    Women 

Cross  Stripe  Patterns 


This  beautiful  material  is 
a  Priestley  product;  Green- 
shields,  Limited,  the  sole 
Canadian  agents.     It  comes 

in    four    combinations:     Ice    Blue   ground    with  Antwerp    stripe; 

Iris   ground   with    Olympian   Green    stripe;      Wolf   Grey    ground 

with    Icelandic    Maroon    stripe;     and  the   popular   Canadian    Red 

ground   with  Black  stripe. 

Dept.  "B"  —  Woollens 

Greenshields  Limited 

Victoria  Square  -  Montreal 
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9.  8*.  Eins  ^tlfe  Company 

TORONTO 


ILiniitrb 


JAPANESE  SILKS 

CHINESE  SILKS 

CHARMEUSE 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIPES 

"PLAIDS 

FANCY  TRIMMING 
SILKS 

PYJAMA  SILKS 

and 

SILK  SHIRTINGS 


"  Clir  Mk  H)oii3f  of  Canaba" 


The  Largest  Stock 

SILKS 

in    Canada 
for 

IMMEDIA  TE 
DELIVERY 

Pay  us  a  visit  when  in  Toronto 

or 
vvrite  for  Samples 


A.  S.  KING  SILK  CO.,  Limited 


59-61    Wellington   St.    West 


Zurich,  Switzerland 
Yokohama,  Jafian 


TORONTO 


Lyons,  France 
Cnefoo,   China 


"*$$*•+**+$+•  —mm «#A— »— ^rf^|>» 
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The 
Newest  in   Women's   Blouses 

for 
Autumn  and  Fall 


"\Tl  TE  have  on  hand  now,  and  more  arriving  daily, 

"  *    a  large  and  varied  stock  of  Women's  Blouses. 

The  following  are  three  specials  in  our  large  range: 

HEAVY  JAP  SILK-all  sizes  and  several  de- 
signs, plain  or  embroidered,  at  $39.00  per 
dozen. 

WHITE  CREPE— can  be  worn  buttoned  to 
neck  or  low  collar,  plain  or  tucked,  all  sizes, 
from  $5.00  each  up. 

THE  NEW  RUSSIAN  BLOUSE-with  wool 
embroidery,  in  dark-colored  Georgette  crepe, 
in  all  sizes,  at  $9.00  each. 


s 

'1 

5 


i 
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John  M.  Garland, 
Son  &  Co.,  Ltd. 

Ottawa,  Canada 
Wholesale  Dry  Goods 
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Super^Vfelvet 


The  NEW  Fabric! 


Sanspareil  has  a  rich,  soft  pile  of  exceptional  depth. 
By  a  special  process  of  manufacture  in  Cotton 
Velvet,  an  exquisite  sheen  is  obtained. 

Fast  dye.         Fine  twill.         Fast  pile. 

To  be  had   from  the  leading 
Wholesale  Houses  in  Canada 


BALSTONE,COOKE  &  CO.,  LTD.,  Manchester,  England 
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To  The  Buyer: 


When  visiting  Toronto,  call  and  see  our  Specialties  in 


II 

Boys'  Knickers. 

jy'j  Handkerchiefs  and  Notions. 

:  '.   i 
•   :    L 

IJfl'l  Ladies'  and  Children's  Hosiery,  Gloves,  Underwear, 

Sweater  Coats,  Knitted  Wool  Goods  and  Blouses. 

Dress  Goods,  Silks  and  Velveteens. 


Towels,  Towellings,  Tabling*. 
Blankets. 

Flannelettes,  White  Cottons,  Scrims,  Cretonnes  and 
Sheets. 

80  pieces,  24  in.  wide,  Brown  Passage  Congoleum, 
regular  66c  per  yard,  clearing  45c. 

100  pieces  8/4  Neponset  floor  covering  in  seven  good 
selling  designs.  Regular  90c  square  yard,  clearing  79c 
sq.  yard. 

Cretonne  Drapery.  Number  of  designs  34.  Regular 
prices — 16  pieces  at  $1.10  per  yard;  65  pieces  at  $1.20 
per  yard;  212  pieces  at  $1.25  per  yard. 

Any  or  all  numbers  and  prices  clearing  at  $1.00  per 
yard. 

Bungalow  Nets.  This  line  of  merchandise  is  splendid 
value,  excellent  patterns.  Prices  cannot  be  duplicated 
on  present  market. 

Yours  very  truly, 


John  Macdonald  &  Co.  Limited 

Toronto 


* 


Men's  Neckwear,  Hosiery,    Tweed    Pants,  Mitts  and 

Gloves.  \\y 


: 


! 
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u;y    i us    hkview 


Made 


C  a  n  a  d 


The  Homer  lift*  the  rug  from  the 
floor,  like  //in  —  flutters  it  upon  a 
CNlAscM  of  air  gently,"  beats"  out  its 
embetidedgrit,attd$oprolor\%s  tt$  life 
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IT  ATTRACTS 
NEW  TRADE 


TO   A  STORE 


ELECTRIC        SUCTION 


I 
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Canadians   for 


Canadians 


TI7E  are  told  repeatedly  by  our  dealers  that  The 

*  *   Hoover  is  the  means  of  bringing  into  their  stores 

people  who  have  been  accustomed  to  trade  elsewhere. 

The  extensive  advertising  that  pushes  The  Hoover  to 
the  fore,  and  the  good  name  it  bears  among  its  users 
on  all  sides,  arouse  the  desire  of  a  substantial  class  of 
people  to  see  it. 

After  these  people  have  purchased  Hoovers  they  are 
so  well  satisfied  that  not  only  do  they  direct  their 
friends  to  the  same  store  for  Hoovers,  but  they  patron- 
ize the  store  for  other  goods  for  themselves  in  many 
instances. 

In  this  manner  The  Hoover  opens  new  accounts  for 
our  dealers,  which  adds  materially  to  the  profit  ac- 
cruing to  them  through  the  handling  of  these  thorough 
cleaning  and  mechanically  perfected  electric  cleaners. 

We  have  desirable  openings  for  dealers 
in  a  number  of  the  smaller  localities 
throughout  the  Dominion.    Write  to  us. 


The   Hoover   Suction   Sweeper   Company   of   Canada,   Limited 

Factory  and  General  Offices:    Hamilton,  Ontario 


VER 


It  Beats . . . 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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"INFORM  \rii)\," 

BELFAST 


TLrisIi  Linen  Society's 
operations  arc  conducted 
for  two  main  purposes: 
Primarily,  to  concentrate 
upon  methods  which  wil 
help  retailers  to  sell  their 
linen. 

Secondarily,  to  render  a  com- 
plete service  to  buyers  visit- 
ing   the     l'.dfa-t    and    New 
York  markets. 
A-  evidence  of  the  latter  here 

•  photographic  views  of  the 
Society  -  "Buyers'  Headquar- 
ters" in  Belfast  where  visitors 
may  obtain  complete  market 
information  -   be     put      i  n 

ich  with  sources  of  supply 
and  receive  personal  service 
in  the  way  of  reservations, 
accommodations  and  the  cur- 
rent numbers  of  all  business 
and  consumer  magazines  and 
periodicals. 

<£/.  IRISH  LINEN  SOCIETY 


-+** 


AMERICAN    OFFICE 

231  W  e  "   jgth  Street 
New  York 
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BUYERS'  READING  AND  WRITING  ROOM 
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RETAILERS  are  assisted 
to  expand  their  linen 
msiness  bj  continuous  ad- 
vertising of  a  broad  national 
scope.  The  Irish  Linen 
Society  is  thus  constantly  re- 
minding the  public  of  the 
values  and  virtues  of  True 
Irish   Linen. 

Further,  this  advertising 
gives  prospective  customers 
reasons  for  the  prices  that 
inen  buyers  have  to  mark 
their  merchandise. 
People  need  linen  —  true 
Irish  Linen  —  for  their 
homes,  more  than  anything 
else. 

It  is  demonstrated  how  the 
acute  shortage  of  years  has 
affected  prices.  This  adver- 
tising makes  linen  all  the 
more  precious  in  their  eyes. 
therefore  all  the  more  desir- 
able. 


TSURISH  LINEN  SOCIETY 

^g^BELFAST      IRELAND  ^_ 

AMERICAN   OFFICE 

23  i  West  39th  Street 
New   York 
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Made 
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COLONIAL     MAID 
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DRESS     V     FASTENER 

M  \I)E      IN     CANADA 
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it  s  all  in 
the  Spring 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


CH I S  IS  NOT  A 
FRICTION  FASTENER 
D  i.  *  MADE 
DUt  IS  WITH 
HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS    WHEN    TO    HOLD 
AND   WHEN  TO   LET  GO 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .\     /.    SI7ES:  00-0-1 


To  be  had  of  all  leading  wholesalers. 


BRASS 
will  not 
rust 


Manufactured  by 


Colonial  Fastener  Co.,  Limited 

Montreal,  Que. 


y-  m 
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Muser's 

Lead  the 

Novelty 


an 


Creations 

Line  for 

d  Charm 


The  very  culmination  of  beauty  and  refine- 
ment, embodying  the  cleverest  conceptions 
of  our  most  expert  designers,  our 


LACES 

EMBROIDERIES 

DRESS  TRIMMINGS 

GEORGETTES 

CHIFFONS 


WASH  GOODS 

RIBBONS 

HOSIERY 

BRASSIERES 

HANDKERCHIEFS 


will  seize  the  fancy  of  your  city's  exclusive 
clientele,  whose  patronage  you  court. 

Our  buyers  on  the  Continent  keep  us  in 
constant  touch  with  the  European  markets, 
and  thus  our  products  are  always  a  little 
ahead. 

We  are  manufacturers  and  importers  of 
Laces,  Dress  Trimmings  and  Embroideries. 
Importers  of  Fancy  Dry  Goods. 


Jffluaer  Prober*  (Canaba)  Htmtteb 

Manufacturers  and  Importers  of  Laces, 

Dress    Trimmings    and    Embroideries. 

Importers  of  Fancy  Dry  Goods. 

12  ST.  HELEN  STREET,  MONTREAL 


> 


New  York  Boston  Philadelphia  Chicago 

Baltimore  Los  Angeles  San  Francisco 


London  Nottingham  Paris  Calais 

Caudry  Le  Puy  St.  Gail 


> 


•- 


< 
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A  SiroivQ  Liive 

to  Carru 


/ 


Get    them    from    these 
Agents : 


Strong  in  the  qualities 
that  every  merchant 
can  strongly  recom- 
mend. 

Stronger  than  ever,  be- 
cause those  qualities 
have  been  strictly 
maintained  while  many 
lines  have  deteriorated. 

"St.    ©eorge" 

UNSHRINKABLE 

UNDERWEAR 

FOR   MEN'S  WEAR 

If  your  customers  rely 
on  your  judgment  of 
values  you  will  welcome 
St.  (SeorQC"  as  a  guar- 
antee of  satisfaction. 

All  popular  weights  and 
styles,  in  Scotch  Knit, 
Heavy  Wool  Rib  or  Fine 
Elastic  Combinations. 


S  c  h  6Fi  iiSl/Vo  o  l  l  e  n  C  <x,  Li  miti  d 

Oshawa, Canada 
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TKe  Trade  Mark 


identifies  a  pro- 
duct which  is  even 
BETTER  than 
before  the  war. 


TKe  Inside      TRe  Outside 


is  the  fleecy  "Woolnap"  which 
has  always  been  so  popular  a 
feature  with  a  large  number  of 
your  customers. 


shows  evidence  of  the  extra-care- 
ful workmanship  and  high-grade 
yarns  which  mark  every  garment 
we  make—unsurpassed  in  Canada. 


"St.  <$eovge"    WOOLNAP 

will  enhance  your  reputation  as  a  judge  of  underwear  values.     Stock  it, 
for  the  customers  who  want  warmth,  wear  and  comfort.    Judge  for  your- 
self   and   we  are  confident  you  will    find   it  worthy  of  your  strongest 
recommendation  to  your  most  particular  customers. 

AGENTS : 
COYLE   &  RODGER, 230McGill St.,  Montreal;      R.  COPPING  &  SON,  31   Mel.odu  St.,  T.ronto;       A. R.  McFARLANE,  Vancouver 

thi  Schofi  eld  Woollen  Cq,l.mhw 
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The  Dealer  Gets  the  Blame 

If  Goods  don  V  meet  Customers '  Demands 

Your  customers  asking  for  cashmere  stockings,  want  quality  and  dur- 
ability, combined  with  economy.  They  rely  largely  on  your  word 
and  judgment  in  their  selection.  If  the  stockings  fail  to  live  up  to 
their  expectations,  you  get  the  blame — and  lose  the  custom. 

If  you  want  satisfied  customers,  feature 

A.B.C.  HOSIERY 

for  Men,  IVomen  and  Children 

Our  claims  for  superiority  and  durability  are  based  on  the  high  class  of 
yarns  we  use,  the  care  exercised  in  manufacture,  and  on  the  tests  of  their 
wearing  qualities.  On  the  market  now  for  several  years,  A. B.C.  Hosiery 
has  won  a  reputation  on  its  merits. 

Children's  Hosiery — 1  and  1  rib,  sizes  4  to  10. 

Women's  Hosiery — Flat  stitch,  perfect  fit. 

Men's  half  hose — All  sizes,  elastic  cuff. 

Every  pair  of  A. B.C.  Stockings 
has  reinforced  heels,  toes  and  soles 

Right  in  quality,  comfort,  durability  and  price. 

Allen   Bros.  Co.,   Limited 

883  Dundas  Street  E.  -  Toronto,  Ont. 

Selling  Agents  for  Canada:   William   (i.    Kvis  &   Co.,   28  Wellington  St.  W.,  Toronto 

•CANADIAN  GOODS  ARK  BETTER" 
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Close- 
Fitting 
Ankle 
and 
Elastic 
Top 
Provide 
Style 
and 
Comfort 


Superior 

Quality, 

Beautiful 

Weave, 

and 

Lovely 

Colors 

Assure 

Ready 

Sales. 


Winsome  Maid  Pure  Thread  Silk  Hosiery 

Winsome  Maid  Pure  Thread  Silk  Hosiery  gi  ?s  that  which  every  woman  is  looking  for — 
the  slender,  close-fitting  ankle,  instead  of  an  ankle  that  wrinkles  and  disfigures. 

It  also  fills  your  customers'  requirements  in  other  particulars,  such  "as  a  beautiful  weave,  free 
from  rough  needle  marks  or  imperfections  of  material;  the  durability  provided  in  rein- 
forced heel,  toe  and  sole;  the  elastic  top;  the  anti-ladder  stitch  where  silk  and  top  meet; 
the  wide  range  of  exquisite  colors. 

All  sizes  8%  to  10. 

The   name  attracts — the   quality   delights— the  wear  satisfies. 

ALLEN  SILK  MILLS 

43  Davies  Ave.,  Toronto 
Selling  Agents  for  Canada  :   William  G.   Evis   &   Co.,   28  Wellington  St.  W.,  Toronto 

"  CANADIAN  GOODS  ARE  BETTER  " 


DRY    GOODS     H  K  V  I  K W 


DRY    GOODS    REVIEW 


17 


Knit  Goods  For  Fall 


Splendid  Range 

of 

Sweater  Coats 

Pull-overs 

Underwear 

and 

Socks 


Al 


so 


Ringwood  Gloves 

From  $4.50  to  $45.00  per  doz. 
For  Ladies,  Gents,  Boys  and  Girls 


Use  our  Mail  Order  Service.    All  orders  shipped 
same  day  as  received. 

We  give  special  attention  to  letter  orders,  tele- 
grams, and  long-distance  telephone  orders. 


HODGSON  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


21  St.  Sulpice  St. 

MONTREAL 


84-92  LeRoyer  St. 


SAMPLE  ROOMS: 

7  Charest  St.,  QUEBEC  Windsor  Hotel,  OTTAWA 

Carlaw  Bldg.,  28-30  Wellington  St.  West,  TORONTO 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS  Metropole  Building,  SHERBROOKE 

503  Mercantile  Bldg.,  VANCOUVER 
50  Bon  Accord  St.,   MONCTON,  N.B. 
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Knit  Goods  of  Note 


SCARFS 

SWEATERS 

UNDERWEAR 

AND 

HOSIERY 

FOR 

Men  and  Women 


The  economy  wave  now  sweeping  over  the 
country  will  bring  our  garments  into  even 
greater  demand,  because  of  their  sturdy,  dur- 
able, long-wearing  qualities. 

But  they  answer  the  style  and  popular  price 
appeals  as  well,  and  at  once  invest  the  wearer 
with  style  and  distinction. 

By  stocking  a  representative  selection  of  our 
knit  goods,  the  merchant  can  look  forward  to 
an  active  demand  and  an  excellent  profit. 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W..  MONTREAL 


Ouebec:  9  Rue    Charest,  Ti'l.   Bell    2949 
Sherbrooke:  10.1  Wellington  St.  Tel.  Bell  M 
St.  Hyacinths:  2.M  Cascade  St..  Tel.  Bell  Ml 


Ottawa:  25  Sparks  Street.  Tel.  Queen  W74 
Three  Hirers:  H2  Royal  Street.  Tel.  Bell  U,2 
Toronto:  152  Bay  Street.  Tel.  Kenwood  .V901 
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Cotton  Staples 
of  Proven  Merit 


If  you  are  interested  in  Cotton  Staples,  Racine's  will  supply  you 
with  the  best,  offering  retailing  possibilities  which  make  a  suc- 
cessful leading  line.    Our 

Flannelettes 
Sheetings 
Shirtings 

Ginghams, 

Prints,  Etc. 

are  universally  popular,  because  they  combine  high-grade  ser- 
vice with  popular  price.  They  are  exceptionally  beautiful 
fabrics,  with  splendid  wearing  characteristics. 

The  Racine  line  of  Cottons  sells  with  little  effort,  because  it  is 
just  the  sort  of  merchandise  to  meet  the  demands  of  the  hour. 


I 


14  DEPARTMENTS 


A — Cotton   Staples. 

AX — Flannelettes. 

B— Wash  Goods. 

C— Woolens,  etc. 

D — Linens. 

E — Dress  Goods  and   Silks. 

F — Men's  Underwear  and  Sweaters. 


G — Home  Furnishings. 

H — Ladies'    Hosiery    and    Underwear. 

I  —  Men's  Fancy  Furnishings. 

J —  Ladies'    Ready-to-wear. 

K — Smallwares   and   Notions. 

L — Men's  Fine  Shirts. 

M — Working  Men's  Wearables. 


ALPHONSE  RACINE,  LIMITED 

Manufacturers  and  Wholesale  Distributors  of  DRY  GOODS 
60-98  St.   Paul  St.  West,   Montreal 


I 

Factories:     Beaubien 

St.,  Montreal;         St. 

Denis,  Que.;         St.  Hyacinthe,  Que. 

1 

Permanent  Sales  Offices: 

Ottawa 
1 1 1   Sparks  St. 

Quebec                           Sherbrooke 
Merger  Bldg.              50  Wellington  St.  N. 

Three  Rivers 
Main  Street 

Ri  viere-du-Loup 
Hotel  Antil 

Toronto                            Haileybury 
123  Bay  St.                  Matabanick  Hotel 

1 

Sudbury 
Nichol  Range  Hotel 

Sydney 
269  Charl 

,  N.S.                                Charlottetown,  P.E.I. 
otte  St.                          Queen  &  Sydney  Streets 

1 


I 

I 
I 


1! 


«L 


I'M 


DRY    GOODS    R  E  V  I  E  W 


Sept 


St. 


— starting  date  for 

"Made  in  Canada"  Shoe 

Advertising  Campaign 

Every  detail  of  the  MADE-IN-CANADA  SHOE 
ADVERTISING  CAMPAIGN  now  being  perfected 
— it  will  be  launched  to  the  General  Public  on 

September  1st,  1920 


Address 

Communication.* 

to   Secretary. 

National     Advertising 

Committee, 

Shoe    Manufacturers 

Association 

of   Canada, 

Hank   of   Hamilton 

Hldff.,    Toronto. 


The  Shoe  Manufacturers  Association  of 
Canada  ask  the  co-operation  of  the  re- 
tailers— without  whom  the  campaign  can- 
not be  the  success  it  should  be.  But  your 
hearty  co-operation,  and  that  of  every 
dealer  in  Canada,  will  mean  SUCCESS  by 
bringing  about  a  new  attitude  on  the  part 
of  the  General  Public  towards  every 
branch  of  this  important  industry  —  the 
MAKING  and  SELLING  of  shoes. 


SHOE  MANUFACTURERS  ASSOCIATION  OF  CANADA 
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Clift  &  Goodrich  Inc. 

328  and  330  Broadway  -  New  York  City,  N.Y. 

COMMISSION    MERCHANTS 

To  the  Jobbing  Trade  exclusively. 

We  represent  leading  Manufacturers  of  the  United  States  making: 

Men's  Summer  Balbriggan  and  Mesh  Union  Suits. 

Men's  Summer  Balbriggan  and  Mesh  Shirts  and  Drawers. 

Men's  Summer  Ribbed  Union  Suits. 

Women's  Summer  Straight  Vests. 

Women's  Summer  Union  Suits,  in  various  finishes. 

Men's,  Women's,  Boys'  and  Children's  Nainsook  Underwear. 

Men's  and  Boys'  Winter  Heavy  Cotton  Ribbed  Union  Suits. 

Men's  Flat  Fleeced  Shirts  and  Drawers. 

Men's  and  Boys'  Flat  Fleeced  Union  Suits. 

Women's  Winter  Cotton  Ribbed  Union  Suits,  in  various  styles. 

Children's  Winter  Cotton  Ribbed  Union  Suits. 

Children's  Winter  Cotton  Ribbed  Sleeping  Garments. 

SAMPLES  ON  REQUEST 

Canadian  Representative: 
Mr.  R.  Reade  Davis,  31  Melinda  Street,  Toronto,  Canada 


Repeat  Sunset  Sales 
mean  quick  turnover 
and  steadily  increas- 
ing profit?, 

22  Colors  All  Fast 


The  "Mid-Summer"  Test 

proves  that  Sunset  color  is  FAST  under  most  severe 
conditions.  Sunset  offers  the  widest  range  of  beauti- 
ful colors — is  clean — easy  to  use — sure  in  results. 

Sunset  SoapDyes 

Dye  all  fabrics — Cotton,  Wool,  Silk,  Mixed  Goods — 
in  one  dye  bath — Heavy  Goods  as  well  as  light,  deli- 
cate material. 

WINDOW    CUT-OUTJ  FREE— Size    28x40   in.— Many   striking   colors.    ~4 
If  you  have  not  yet  obtained  a  Sunset   Window    Cut-Out,   and    are    will- 
in?  to   give    the   window   space,    write   us    at   once.     Address  :  NORTH 
AMERICAN  DYE  CORPORATION,  LTD..  Toronto,  Canada.  J 


m 


%:•■■■••   - 


Prices  and  discounts  from  vour  jobber, 
or  HAROLD  F.  RITCHIE  &'  CO.,  LTD., 
Toronto,  Canada. 
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I  WANT  100  BIG  BRAINY  MEN 

To  Learn  this  Wonderful  Business  of  Mine 

^HE  merchants  of  America,  men  who  own  stores 

-*■  of  the  hetter  class,  wholesalers  and  manufactur- 
ers, are  awake  to  this  master  money  making  idea  and  the  growth 
of  the  demands  for  this  scientific  perfected  service  of  mine  neces- 
sitates the  calling  of  another  class  of  100  men  to  be  taught  my 
master  money  making  plan  of  merchandising,  advertising  and 
finance,  that  I  may  be  able  to  handle  efficiently  this  ever  grow- 
ing business.    If  you  can  qualify,  get  in  touch  with  me. 


The  Kind  of 

Men  I  Want — 

Must  be  of  sterling  character, 
over  thirty — men  who  have  a 
broad  experience  in  different  lines  of  merchandise, 
some  idea  of  intensified  advertising  and  store  ar- 
rangement— men  of  fine  appearance  and  of  execu- 
tive ability — some  knowledge  of  window  trimming 
and  card  writing.  Department  managers  or  suc- 
cessful merchandisers — men  who  can  give  bond 
and  havey initiative  and  desire  to  earn  $8,000  or 
more  per  year.  Men  who  want  to  be  busy  the 
year  'round  at  pleasant  essential  work. 

To  men  of  the  above  qualifications,  I  will  give  instructions  in 
every  branch  of  my  special  sales  plans,  free. 


How  We  Do  It 

$10,000  Sold  First  Day  for  Pettilt  &  Lamb 

Herington,  Kansas 


This  Course  Consis 


Merchandising 

Under  supervision  of  Mr.  Frank 
Fox,  one  of  America's  greatest  val- 
uators. You  are  taught  values — 
phychological  arrangement  and 
merchandise  display  by  J.J.  Leisen, 
recognized  authority. 


Advertising 

By  A.  J.  Stewart,  leading  special 
sales  copywriter  —  will  show  you 
the  way  in  copy,  lay-out  and  dis- 
play, as  well  as  perfect  you  in 
the  art  of  selling  by  the  printed 
word. 


We  put  on  perfected  special  sales 
for  merchants  of  the.  totter  class 
in  every  state  in  the  Union  and 
every  province  in  the  Dominion  of 
Canada. 


Finance 

I  will  personally  train  you  in  correct 
methods  of  finance— t lie  same  as  I 
used  in  my  three  banks  and  in  thou- 
sands of  stores  in  the  United  States 
and  Canada.  Showing  how  to  com- 
pound your  money  monthly. 


A  five  year  contract  is  given  to  men  who  can  qualify.  Here  let  me  say  that 
we  have  a  net  responsibility  of  $500,000.  This  is  not  a  school  run  for  tuition 
fees,  but  a  big  broad  appeal  from  a  big  financial  man  to  get  big  broad  men 
to  help  take  care  of  the  expansion  of  the  LARGEST  SELLING  ORGANI- 
ZATION IN  THE  WORLD. 

Our  sales  are  efficient — No  haphazard  methods — Powerful  Publicity — Economical  in 
the  extreme  —Merchants  of  the  better  class  solicited — Write  for  our  plan  and  terms. 

T.  K.  Kelly  Sales  System 

Minneapolis,  Minnesota 
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Kir  by ,  Beard  &  Co  ^Limited 

Birmingham,  Eng. 

Manufacturers  of  High-Class  Staple  and  Novelty  Smallwares. 

"Hair  Pins" 

Universal,  3^2  oz-  rolls,  plain  and  crimped. 

Diamond,  ^4  oz.  rolls,  plain  and  crimped,  flexor. 

Best  quality,  %  oz.  rolls,  plain  and  crimped,  flexor. 

Scientific,  %  oz.  rolls,  plain  and  crimped,  flexor. 

Best  quality  invisible,  ]^  gross  pkgs.,  jet  and  bronze. 

Best  quality  ball  point,  %  oz.  rolls,  jet  and  bronze,  plain  and 

crimped,  flexor. 

Best  quality  ball  point  invisible,  ^4  gross  pkgs.,  jet  and^ronze. 

"Hair  Pin  Boxes,"  Assorted  Pins 

Champion,  Alberta,  Perfection,  Empire,  Glacier,  Best  Japanned, 
Leatherette. 

"Pins,"  Sheets 

Queen's  Own,  Princess'  Own,  Superior,  Royal,  Shakesperian, 
Lilliputian,  Ribbon  Pins,  Jet  Mourning  Pins,  Dress  Makers'  Pins, 
Household  Pins. 

"Hat  Pins"         | 

Sterling  Silver  Hat  Pins,  Gold-Plated  Hat  Pins. 

Louise  Curlers,  Hair  Wavers,  Bodkins,  Bone  and  Steel  Crochet  Hooks, 
Thimbles,  Needles,  Scientific,  Sharps,  Between,  Milliners',  Embroidery 
Needles,  Steel  Knitting  Needles,  Darning  Needles,  Fancy  Needle  Cases, 
Fancy  Work  Boxes,  Manicure  Sets. 

All  above  lines  stocked  in  Montreal. 

Sole  Selling  Agents  : 

MdNTYRE,  SON  &  CO. 

LIMITED 

13  Victoria   Square 

Montreal  Canada 
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COTTON  BATTING 

Order   VICTORY    BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 


Packed  in 

shipping 

Cartons  , 

or  in 

Bales 

The  best 
value  for  the 
price. 

Ca  a  be  had 
111  125,  i°°, 
So,  67  or  50 
rolls  to  the 
bale  or  1 24, 
96,  80,  64  or 
48  to  a  lot  of 
four   cartons. 

Any 

Wholesale 

House 

Dominion 
Wadding 
Company. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cua- 
tomers  to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet  music 
department.  It  is  the  most  popular  line  of  Standard, 
Classic  and  Teaching  Music.  It  is  universally  en- 
dorsed by  teachers,  students  and  the  general  music 
loving  public.  Each  selection  is  placed  in  a  heavy 
manila  stock  cover  bearing  name  and  number  of  the 
selection,  20  substantial  stock  boxes  and  500  cata- 
logs bearing  your  business  imprint.  The  sale  of 
McKINLEY  MUSIC  affords  you 

150^  PROFIT 

The  McKinley  Edition  (revised  for  Canadian  trade) 
conforms   in  every  detail  with   Canadian  copyright 

laws. 

Our  Jobbing  Department  it  the  largest  and  moat  complete  in 
the  country.  We  can  take  care  of  your  want*  for  anything  in 
aheet  music. 

JWc&inlep  Jfflugic  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO  ,  ILL 
1501-13  E.  55th  St. 


NEW  YORK 
145  W.  45th  St. 


ffhitte. 


more'S  Shoe  Polishes 


Bostonian    Creams 

The  ideal  cleaner 
for  kid  and  calf, 
both  glazed  and 
unglazed.  Brown, 
Gray,  Cordo,  Tan, 
and  all  the  popu- 
lar colors. 

Nobby  Brown  Paste 

for  Brown  shoes: 
also    combination. 

Peerless    Oxblood 

combination  for 
red  shoes  ;  also 
paste. 


^.TTEMO^ 

edco;! 

DRESSING 
black: 


SOFTENS 

PRESERVES 

LEATHER 

-RESTORES  " 
COLOR 

LUSTRE 


Quick  White  Liquid  Canvas  Dressing. 
Albo  Cake  White  Canvas  Dressing. 
Top-Notch   White   Leather  Dressing. 
Rival  Gloss,  Self-Shining  Dressing. 

WHITTEM0RE  BROS.  CORP. 


Cambridge,  Mass. 


PUBLISHED  ANNUALLY. 

LONDON  DIRECTORY 

with  Provincial  &    Foreign  Sections, 

enables  traders  to  communicate  direct  with 

MANUFACTURERS  &  DEALERS 
in  London  and  in  the  Provincial  Towns  and 
Industrial  Centres  of  the  United  Kingdom 
and  the  Continent  of  Europe.  The  names, 
addresses  and  other  details  are  classified 
under  more  than  2,000  trade  headings, 
including 

EXPORT   MERCHANTS 
with  detailed  particulars  of  the  Goods  ship- 
ped  and  the  Colonial  and  Foreign   Markets 
supplied; 

STEAMSHIP  LINES 
arranged    under    the    Ports    to    which    they 
sail,    and    indicating   the   approximate    Sail- 
ings. 

One-inch  BUSINESS  CARDS  of  Firms  de- 
siring to  extend  their  connections,  or  Trade 
Cards  of 

DEALERS  SEEKING  AGENCIES 
can  be  printed  at  a  cost  of  8  dollars  for  each 
trade    heading    under    which    they    are    in- 
serted.    Larger  advertisements  from   10  to 
80  dollars. 


A  copy  of  the  directory  will  be  sent  by  par- 
cel post  for  10  dollars,  nett  cash  with  order. 

THE   LONDON   DIRECTORY    CO.,    LTD., 

25,  Abchurch  Lane,  London,  E.C  4, 

England 

BUSINESS  ESI  \HI  [SHI  D  i";  YEARS. 
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INFANTS'  FOOTWEAR  LIMITED 


England 
Infoot  House,  London,  E.  C.  I 


Canadian  Branch 
Greene-Swift  Bldg.,  London,  Ont. 


Babies'  Nursery  and  Dress  Shoes  of 
Dainty,  Novel  and  Exclusive  Designs 

Soft-Sole  Shoes  in  White  Kid,  Tan  and  Scarlet  Persian  Leather,  Emerald  Green 
Leather,  Pink,  Blue  and  White  Suede,  Red  and  White  Plush,  Silk,  Poplin,  Wool,  etc. 
Hard-Sole  Shoes  in  sizes  1-6,  Tan. and  Black,  BUNNY  BOOTS,  in  Genuine  Rabbit 
Skin,  Natural  and  White. 

Children's  Gaiters  in  White,  Black,  Tan,  Scarlet  and  Green  Felt,  also  in  White,  Tan 
and  Red  Woolly-wear. 

Place  your  import  orders  for  Fall  and  Winter  requirements  now. 
We  carry  stock  in  Canada  and  give  special  attention  to  small  orders 

for  immediate  delivery. 

INFANTS'  FOOTWEAR  LIMITED  gT;™onbtldc' 


TELEGRAMS: 
WAKEFUL 
GLASGOW 


CODE: 
A.B.C. 

5TH  EDITION 


WILSON   &    CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru   and   Colored   Madras   Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 


Cables: 

TOWELLINGS.  MANCHESTER 

A.B.C.  5th  EDITION 

THOS.  POTTER  &  SON 

LATE  ELI  LEES  &  CO.,  LTD. 

Manufacturers  of 

WHITE,  GREY,  FANCY  TURKISH  AND 
HONEYCOMB 

TOWELS 

BATH    BLANKETS,    TERRY    CLOTHS, 
ROLLERINGS,  DUSTERS 

BLEACHED  TWILL  AND  PLAIN 

SHEETS  and  SHEETINGS 
31,  MAJOR  STREET,  MANCHESTER 


AGENTS: 

HOWARD,  DIBB  &  CO. 

Carlaw  Buildings 

30,  Wellington  Street,  West  -  TORONTO 


Telegrams: 
'Wardibb,  Toronto" 


Telephone: 
"Adelaide  5686 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

The  Trusted   Line  for 
the  Fall  Trade 

"OBERON" 

BRITISH  MADE 

UNDERWEAR 


Rtgd.  Trade  Mark. 

The  demand  for  "OBERON"  Underwear  is 
enormous  and  ever-increasing,  and  is  con- 
stantly compelling  us  to  enlarge  our  factory 
in  size  and  staff.  "OBERON"  Underwear 
is  made  in  all  garments  and  all  sizes  for 
ladies,  children  and  men;  it  represents  ex- 
cellent value — the  kind  that  gives  complete 
satisfaction  and  secures  repeat  orders. 

NOTE  THIS  LIST  OF  OTHER 
"OBERON"    SPECIALITIES 

Hosiery,  Underwear,  Sports  Coats,  Knick- 
ers, Knitted  Scarves  in  Silk,  Artificial  Silk 
and  Wool,  Ladies'  and  Men's  Pyjamas, 
rowels,  Quilts,  Rugs,  Blankets,  Sheets, 
Linens,  Haberdashery,  Men's  Shirts,  Dress- 
ing Gowns,  Ties,  Braces,  Collars,  Caps, 
Ladies'  and  Men's  Raincoats  and  Water- 
proofs. 

Samples  at  the  Addresses  Below 


Eastern    Provinces 

Marshall  &  Harding, 

Carlaw  Bldg., 

Wellington  St.  W. 

Toronto 


Western   Provinces 

Mr.  G.  E.  Ledder, 

Cornox  Street 

Grace  Court, 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD  STREET,  LONDON,  E.C.  2,  ENGLAND 
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The  Disposal  Board  have 

STOCKS 


lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 


Ferrous  and  Non-Ferrous   Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers 
Factory  Stores 
Machine  Tools 
Railway  Material 


Contractors'  Stores    Textiles  and  Clothin 
Electrical  Instruments  and    Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  D.  B.  8,  Canadian  Export  Department,  Ministry  of 
Munitions,  Whitehall  Place,  London,  S.W. 

Cable  address  "DISPEXPORT,  MUNORGIZE,  LONDON" 


Medical  Stores 
Chemicals  and  Explosives 
Motor  Vehicles 
Agricultural  Machinery 
Aircraft 
furniture 


I 
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W  K  Perrott  &  Sons 


W  K  PERROTT 


C  J  PERROTT 


E  S  PERROTT 


Silks.  Ribbons. Velvets. 

Telephones  -  CENTRAL  1752  1753  1754 
TELEGRAM'    -    SARSENET. CENT.LONDON 
Cablegrams-  SARSENET  .  LONDON 

Cooes  used  -  marconi  international. 

ABC   5""  ED   BfNTLEYS*.  PRIVATE 

Branches 

LONDON.    __    28S/292.Reoent   Street. wi 
LUTON.      . —     6. Silver   Street. 
MANCHESTER      3S    Brown    Street 


58.59  &23,  ALDERMANBURV. 

London. e  c.2. 

August, -1920. 


We  take  this  opportunity  of 
advising  our  Canadian  friends  that, 
during  the  Fall  of  1920  and  the 
Spring  of  1921,  we  shall  be  able  to 
offer  a  good  selection  of  all  classes 
of  PIECE  SILKS  in  plain  and  printed. 

Your  enquiries  will  be  esteemed 
a  favour  and  same  will  have  prompt 
attention. 


Canadian  Representative  :  Mr.  Wm.  Dodd,  Prince  George  HoteL  Toronto,  Ont. 
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SPINNERS 


VI   "  BBbmB^; 


DRY    GOODS   REVIEW 


31 


■  iiiiiiiiiiiiniriiiiiiiiiiiiri  i  N:i;ii  ill  iy  iiiiiii  i  n  iii:i:ii  1 1 1  m  i:ii  1 1 1 1  ii  i  imiiiniiitii  1 1  in  i  mil  hi  minim 


WE  SPECIALIZE 
in  CLOTH  for 
LADIES  WEAR 
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SAND  SERGES 
TWEEDS 
BLANKET  CLOTHS 
WORSTED     COATINGS 


S& 


JOSEPH  FOSTER  &  Co. 

CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 

Established  1853 

London    Warehouse  : 
1    LANGHAM   PLACE 
REGENT  STREET  W. 

nmiiiiiiiiHiiiiiiiinniiiM 


i 


m 
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MOTHER  LAND  TRADE  SECTION 


HEATONS 


Make 

Your 

Fall 

Display 

UNIQUE ! 

Enterprising  merchants  will,  this 
Fall,  be  making  a  Fashion  Dis- 
play that  will  create  sensational 
interest.  Women  will  throng  the 
stores  of  the  wise  buyers  who  are 
stocking 

Britain's  Smartest 
Style  Ideas 

by  the  famous  English  Clothes 
Designers. 

NORTH  STREET 
LEEDS,  ENG. 


(LEEDS)  LTD. 
Makers   of   the   world-famous 

'ALWEATHA' 

RAINCOATS 

AM) 

'ESIW 

WOMEN'S,    MISSES'  AND 
GIRLS'  COATS. 

WOMEN'S  SUITS, 

COATS,    SKIRTS    AND 

RAINCOATS 

GIRLS1  COATS 


Represented  in  Canada  by 

Ernest  Johnson 

151  Victoria  Street 
TORONTO 

-  Main  2221 
e  Beach  J026  K\enings 

Mr.  Johnson  is  now  on  the  road, 
introducing  this  up-to-the-minute 
range  of  British  Fashions  to  the 
leading  Dry  Goods  Stores  in 
Canada.  He  will  call  upon  you 
when  in  vour  town  if  you  write  to 
Toronto  NOW. 


ALL  MODELS  TO  RETAIL  UNDER  LUXURY  PRICES 
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MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,  Hat  Braids,  Dress  and  Mantle,  Dress  Cord  and  Girdles,  Artificial  Silk,  Braids  and  Ribbons, 
Embroidery  Silks,  Tassels,  Pom,  etc.  Upholstery  Cords  and  Trimmings,  Scroll,  Argyle,  Saddle  Bag  and 
Flat  Gimps,  DRESS  FRINGES,  Tassels,  etc. 

MADE  IN  SILK,  COTTON,  WOOL.'  ETC. 

Artificial  Silk  Straw  Braids  for  Millinery  Hat  Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPING  AND  STRICTLY  WHOLESALE  TRADE  ESPECIALLY  CATERED  FOR 


^  ^    \ 


TELEGRAMS: 

DAVENPORT 

MACCLESFIELD 


P.  DAVENPORT 


BRIDGE  ST.  MILLS 


MANCHESTER  o^0*"^ 

OFFICE:  «* 

39  PICCADILLY 

MACCLESFIELD,  ENGLAND 


Canadian  Agent:     R   C    PARSONS,  34  FRONT  ST.  WEST,  TORONTO 


**  -.«  -»* 
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is  the  highest  development  yet  attained  in 
the  dyeing  and  finishing-  of  Artificial  Silk 

Artificial  Silk  Goods  with  the  "LUMENA"  Dyejand 
Finish  constitute  ideal  fabrics  for  Ladies'  and  Children's 
Costumes,  Blouses  and  Negligees,  as  they  drape  grace- 
fully, are  brighter  than  silk,  more  durable,  and  wash  well. 


Patterns  showinfihis"  Finish,    with  full   particulars 

(and  of  many  other  different   Finishes,    adaptable  for 

all  purposes)  from — 


fi= 


THE: 


BRADFORD  DYERS 


ASSOCIATION,  I™ 

MANCHESTER      BR^F^D      LONDON 


Facsimile    of    stamp    at     end     of     the      piece, 
.    without     which     it     is     not     GENUINE: 


"/LWMIEMM " 


6  OXFORD  ST 
ST  PETERS  SOU 


BRADFORD 

(Dhpt.  6) 
39  WELL  ST. 


128  C  129 

:heapside  EC 2. 


BRADFORD  DVERS' ASSOCIATION 
LIMITED 


ifortacnT) 


."•! 
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have  world-wide  reputation  for  merit. 


Sole  Manufacturers: 

RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  Rigg  Brothers,  Manchester 


m 
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Rigg's  Sheets 
and  Sheetings 

are  made  throughout  by  modern  methods  of  manu- 
facture at  our  mills  at  Bieaklow,  near  Bury,  Lan- 
cashire (Eng.),  from  the  best  raw  cotton  the  world 
can  produce,  selected  and  purified  by  ourselves. 
Diligent  scrutiny  in  all  stages  of  manufacture 
maintains  that  unbeatable  quality  upon  which  their 
world-fame  rests. 

When  buying  sheets  and  sheeting,  avoid  all  imita-     ^ 
tions,  and  insist  on  having  RIGG'S.     ALL  RIGG'S 
Sheets  are  vouched  for  by  the  makers.  The  mark 


sneers  are   vuucneu  iui    vy    li«=   "»»^""    »«~   — > nnalitv 

'RIGG'S    MANUFACTURE,"  appearing   on   the   se  vedge  constitutes  a  guarantee  of  the  highest  quairey. 

To  do  a  permanent  good-class  trade,  show  RIGG'S  SHEETS. 


CANADIAN  AGENTS: 

(From  Vancouver  to  Winnipeg) 

E.  W.  Dean  &  Son, 
32  Seymour  St.,  Vancouver,  B.C. 

(East  of  Winnipeg) 
R.  Darling  &  Co.,  Toronto 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6JVI03LEY  STREET,  MANCHESTER,  ENG. 

Cables;     Rigg  Brothers,  Manchester 


3T 
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THE  "RELIABLE" 
BRITISH    MADE    DATER 

with  all  the  improvements  possible  for  Neatness 
and  Durability. 

ALUMIN  UM  FRAME,  weight  only  V/2  oz. 

FIBRE   WHEELS   will  not   cut  the    fingers 
when  changing  date 

ENDLESS  BANDS.     No  joints. 

Price,  60  cents  each.  $6.60  per  dozen.  Special 
terms  to  Trade  and  Shippers.  Full  particulars 
of  our  "Reliable"  series  of  Daters  and  Number- 
ing Stamps  on  application  from  the  makers. 

JOHN    T.    CLARK  &   SON,   LTD. 

Rubber,  Brass  and  Steel  Stamp  Makers 
30  CHARLES  ST.  -  MANCHESTER,  ENG. 

AUG     28    1922  Telegrams:  STAMPED,   Manchester.     Code  A.B.C.5th. 
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SPERO 

ON     SELVEDGE    OUR    GUARANTEE 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

"THE   BEST  IN   THE   WORLD'' 


R° 


5ALL.  TATt 


O  fv 


SPERO  MILLS  ON  MANCHESTER  SHIP  CANAL 


THE  SHOW   MILLS  OF   LANCASHIRE 


Pillow  Tubing 
Sheetings 

Madras  Shirtings 

Novelty  Cloths 


Casements 
Voiles 


(WHITE  ONLY) 


|)  CANADIAN   NATIONAL   EXHIBITION,    TORONTO  <| 

1 1  These  Goods  will  be  Shown  at  Stall  No.  39  .  j 


MOTHER 
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Obtainable  From  The 
Leading  Wholesale  Houses 


/J*  ^ri^e^^^vi^^y^ 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

A.  S.  BROWN    -     Representative 


48  White  St. 
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i  Mr.  Edward  Foster— 

direct  CANADIAN  Repre- 
sentative  of  The  Calico  Printers' 
Association,  Limited,  Manchester, 
England  — the  HOME  of  BRITISH 
PRINTS — draws  particular  atten- 
tion to  the  popular  specialties 
enumerated  below. 

New  samples  arriving  shortly  of  our 
latest  creations  in 

f  Printed  Voiles,  Cretonnes, 
Shadow  Tissues 

You  are  reminded  that  samples  of  all 
C.P.A.  brands  can  always  be  seen,  and 
that  enquiries  addressed  to 

426,  Coristine  Buildings, 
20.  St.   Nicholas  Street,' 

M.ON  T  R  E  A  L," 

or  to7 1 0,  Empire  Building, 
64,  Wellington  St.  West, 
T    0    R   OJN   T  0. 

will  receive  the  prompt  and   careful   attention 

of  Mr.  Foster. 


THE    CALICO    PRINTERS',   ASSOCIATION     LTD, 
MANCHESTER,  ^ENGLAND 


-i_<r 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


PESCO  is  wool,  pure  new  wool,  fine  quality 
wool,  and  few  who  see  it  on  the  dealer's 
counter  can  resist  its  charm.  But  practical 
people  look  for  more  than  comfort.  They  de- 
mand durability,  and  they  have  it  in  Pesco. 

PESCO  is  durable  because  Pesco  wool  is 
selected  for  its  long  staple,  and  because  after 
spinning  it  is  twisted  two  fold,  three  fold  or 
four  fold,  according  to  weight  required.  More- 
over, the  garments  are  not  knitted  the  same 
thickness  throughout,  but  are  reinforced  at 
parts  liable  to  strain  such  as  seats,  knees  and 
elbows  by  the  introduction  of  an  additional 
thread. 

There  is  thus  no  doubt  about  the  wear  of  Pesco. 
It  is  immensely  satisfactory.  It  is  conspicuously 
sound.  It  makes  its  wearers  friends.  The  buyer 
who  wrote  (original  on  file):  "You  may  be  sure 
I  have  some  faith  in  your  makes;  I  have  worn 
a  suit  of  Pesco  for  eight  consecutive  winters  and 
there  is  not  a  crack  in  them,"  was  not  merely 
giving  a  testimonial,  but  expressing  the  enthus- 
iasm  for   Pesco   which    it  everywhere   inspires! 

Now  on  the  ground  with  samples  : 

Messrs.    C.    &    A.    G.    Clark,    35    Wellington    Street    West, 

Toronto. 
Mr.    R.    C.    Poyser,    214    Drumitiond    Building,    Montreal. 
Messrs.    The    Hanley    &    Mackay    Co.,    62    Albert   Street, 

Winnipeg. 

SoleTMakers  : 


Peter  Scott 

Hawick 


&    Co.,    Ltd. 

Scotland 


Sold  direct  to  thejetail. 

Show  cards,  Window  Tickets  and  Literature 
Supplied.      Enquiries  invited. 


The  Pesco  Range 

,1,  in  Pun  Wool  and  811k 
and    wool    textures — 

For  Ladies  —  Combinations.  Tests, 
Spencers.  Bodices.  Drawers,  Knick- 
ers. Nightdresses,  Bib  Vests,  etc., 
etc. 

Fur  Children — Combinations,  Night- 
dresses,  Bleeping  Suits.  Shirts, 
Trousers,     Knickers,     etc..     etc. 

For  Infants— Binders,  Wraps.  Kllt- 
k-ts.    Gowns,    etc. 

For  Gentlemen  —  Shirts.  Trousers, 
Combinations,    etc..    etc. 

Also 
Pesco  Hose   and   Half   Hose   in   Black, 
Colors   and    Mixtures 
and 
Pesco   Sports    Coats,    .lumpers.    Under- 
vests.     Sweater      Coats.      Scarfs      and 
Caps    in    the    latest    styles    and    color 
effects. 

Guaranteed     Unshrinkable 


I -J 
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MOTHER  LAND 


WEIF 


Up   with   the   lark   in   the   morning 


is  easy  after  a  night's 
sleep  in  "LISTA" 
pyjamas  -  Soft  to  the 
skin  -  Fast  in  colour. 
Durable  in  wash. 
There  is  also  nothing 
so  comfortable  as  a 
::        "Lista"    shirt        :: 


d5T^ 


5lt£ 


Guaranteed     and     Manufactured     by 

LISTER  &  CO.,  LTD., 

Manningham  Mills,  Bradford. 


J 
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MOTHER  LAND  TRADE  Si 


PONG 


*X6RicS 


=T\-> 


£Di 


&jm 


Registered  Tride  Marks. 


Important  to  Buyers  of 

HIGH  CLASS  COTTON   FABRICS 


Pi 


ease 


Note 


THE 


"FERSTRONG"  BRAND 

is  a  guarantee  of  the  Highest  Quality,  also  of  an 
absolute  uniformity  of  quality  in  all  repeat  business,  as 
all  the  FERSTRONG  Materials  are  made  out  of 
the  Finest  and  Purest  Cotton  the  World  can  Produce 

White  and  Dyed  Cambrics 

Also  the 

CREPE-DE-FERSTRONG 

the    BEST  Substitute  for  Crepe-de-Chine 

These  materials  are  unnvall;  d  for  making  up  Ladies'  and 
Children's  underwear,  a'so  BLOUSES,  JUMPERS,  CAMISOLES 
and  all  kinds  of  Ladies'  and  Children's  Dainty  Garments. 

Also    High- Class    Range    of    Longcloths. 

Write  to  FERSTRONG  Dept    for  she  rames  o(  our  Wliolesa'e 
Agents  ;  also    Frte   Patterns   anJ    full  information  on   writing  to 

PCRQTPniMr  r*  i^z-d    32    KING    STREET    WEST, 

rLI\J  1  IXVJrNVi  Dept.  D.G.R.  MANCHESTER,  ENGLAND. 


l!^ 
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KIDMAN  HOSIERY  CO. 

53  McPHAIL  ST.,  BRIDGETON,  GLASGOW 

Makers  of 

Ladies'  Sports  Coats 

Made  from  best  Scotch  Fingering  Yarns 
in  all  Shades.    Guaranteed  All  Wool. 

Children's  Jerseys 

Made  of  Wool  with  cotton  back.  In  all 
sizes  and  shades.  Styles  with  button 
shoulders  and  also  polo  collars. 

All- Wool  Shawls 

For  Infant  Wear.  Made  from  finest  Cross- 
bred and  Merino  wools.  In  large  range  of 
designs  and  any  sizes  required.  Also  in 
Black  and  Colours. 


Agents  : 

WRiGHT  &  MORGAN 

MONTREAL  and  TORONTO 


J.  C.  McGregor  &  Co. 

53  McPhail  St.       Bridgeton,  Glasgow 

Makers  of 

Furnishing  Muslins 

Madras  Muslins  in  cream,  white  and  col- 
oured,   in    all-over    and    border    designs, 
Harness,  Spots,  Sprigs,  Lappets,  Brise-bise 
and  Waterfall  Curtains 

Dress  and  Millinery 
Muslins 

Book  Muslins,  Robe  Muslins,  Lawns,  Nain- 
sooks, Madapollams,  etc. 

Agents 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


Robert   Morton  &    Sons 

Muslin  Manufacturers 

34  Albion  St.,  Glasgow 

—  SPECIALTIES  — 

Buckrams  -  Sparteries  -  Marlys 

MILLINERY  MUSLINS  in  BLACK, 
WHITE  and  COLORS 

Also 

PALE  BOOKS,  NAINSOOKS, 
LAWN  S,  INDIA  LINONS, 
PERSIAN  LAWNS,  CHECK 
CRINOLINES,  MADRAS  and 
HARNESS  MUSLINS,  Etc.,  Etc. 


Cables:     Morton,  Glasgow 


Cod*:     Mi 


Canadian  Rcprtstnlatioc 

STRACHANS,  LTD. 

Empire  Building,  64  Wellington  St.  West 

TORONTO 


FLANNELETTE 
The   Name    Tells    the    Quality 

"HORROCKSES"  Flannelette  has  long 
been  the  favorite  fabric  for  Children's 
Sleeping  Suits,  Petticoats,  Underwear, 
Pyjamas  and  Night  Dresses. 

It  is  easily  washed,  and  the  quality  is  so 
durable  that  it  may  be  boiled  if  neces- 
sary. 

The  name  "HORROCKSES"  stamped  on 
the  selvedge  is  a  guarantee  of  excellence 
the  world  over,  and  all  your  customers 
know  it. 

JOHN  E.  RITCHIE,  Canadian  Agent 

591  St.  Catherine  St.,  W.  -        MONTREAL 

Branches  :     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM  COMPANY 

110  Franklin  St.,  New  York  City 

Made    by 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,    ENGLAND 
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INCREASE  YOUR 

TRADE- 

Good  Service  Brings  "Success" 

EVERY   FIRM,  to   carry 
on  business  successfully,  must  be 
based  on  the  solid  foundation  of 
serving  a  satisfied  trade. 

A  disappointed   customer   is 
often   a  lost  customer. 

If    our    traveller    is    not    in 
your    vicinity    when    you    run 
short    of    some     lines,     OUR 
MAIL  ORDER  DEPARTMENT 
is  at  your  service. 

THE  W.  R.  BROCK  COMPANY 

LIMITED 
WHOLESALE  DRY  GOODS 

MONTREAL 
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MOTHER  LAND  TRADE  SECTION 


GOOD  TAILORING  IS  LABOUR  LOST 
IF     THE    CLOTH    IS     ILL    SHRUNK 


~4/w< 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM  OF  LONDON   SHRINKERS— BEST  OF  ALL  ON   THE   STAMP   OF 

f    JENNENS,      WELCH         Co.,      Ltd., 


M  (JlO 

L 


Cloth  Workers    and   Shrlnkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD   and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 
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The  Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE   FIELD  AND  STILL  LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP.  it  increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS, 
THE    INSTEP   AND     FOOT    FOUR, 
and    the    HEEL   and  TOE    FIVE, 
making  it  essentially 


A  HALF  HOSE 
FOR   HARD  WEAR. 

ABSOLUTELY  SEAMLESS 
PERFECT  IN  FIT 
GUARANTEED  UNSHRINKABLE 


r^TT^TTN    FOOTWEAR. 

PERfjCTl^r--111-  —gig 


"o  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  House 

?TTHtTUMTH!UT|TrTTTrTITHTMTMlTMTnTTMMMTITTTTHTMTIHHS. 


WANTED 

Agencies  for   Textile    and    Similar 
Goods  in  New  Zealand 

We  are  open  to  represent  a  few  additional  manu- 
facturers of  staples  and  specialties  on  buying 
or  commission  basis.  Wholesale  or  retail  trades. 
Energetic    corps    of   travellers   employed. 

JAMES  RODGER  &  CO. 

159D  Manchester  Street,  CHRISTCHURCH 
New  Zealand 


Reference's  :     Hank 
R.    G 


of     New     Zealand, 
Dun    &   Co. 


ChrisU-hurch 


.•-Vl/— i 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch  Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON,  SCOTLAND 


HINGED  SAFETY  and  COLLAR  PINS 

In  Best  Quality  Rolled  Gold,  Gold  Plated,  Etc. 


On 

Attractive 

Fancy  Pads, 

in  Cases 


=*0 
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Or 

on  Single 

Cards  if 

Desired 


We    are    sole    manufacturers    of    the  well  known   "Stratnoid" 
Photo  Frames — guaranteed  untarnishable  in  any  climate 

STRATTON  &  CO.  LTD.    Manufacturing  JewelUri 

Balmoral  Works,  Bromsgrove  Street 
BIRMINGHAM,   ENGLAND 

Cables:  "Stratnoid."  Birmingham  Codes;  A. B.C.  5th  Ed.—  Beotley'a 

Applications  from  Live  Agents  Considered 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian    Ag.nti     Walter    William!,    508    R.ad    Buildln,, 
45  St.   Alexander  St.,   Montreal 
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TORONTO 

WHOLESALE  GENERAL  DRY  GOODS,  WOOLLENS, 
CARPETS,  HOSIERY,  UNDERWEAR,  GLOVES, 
SMALLWARES,  MEN'S  FURNISHINGS  and  WORK 
CLOTHING,  "HER  LADYSHIP"  READY-TO-WEAR 
GARMENTS. 
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Head  Office  and  Warehouse  corner  of  Bay  and  Wellington  Streets,  Toronto. 


MERCHANTS  visiting  the  Canadian  National  Exhibition,  August 
28th  to  September  11th,  are  very  cordially  invited  to  inspect  our 
complete  range  of  Fall  goods.  All  Departments  are  well  pre- 
pared to  take  care  of  your  requirements  and  we  extend  a  hearty 
welcome. 

Every  facility  in  our  warehouse  at  your  service  and  prompt  ship- 
ment of  goods  purchased  guaranteed. 
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When  Leaves  Are  Falling. 

Chill  November  has  no  terrors  for  the  outdoor  enthusiast  when  she  can  trip  forth 
on  a  cross-country  hike  In  toga  as  smartly  becoming  as  these.  The  sweater  and  scarf 
present  a  ;irw  and  happy  idea  in  wool  sets,  while  the  sturdy  looking  brogues,  the 
swagger  checked  skirt,  and  heavy  wool  stockings  reveal  the  good  taste  of  the  modern 
sportswoman. 
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THE  EXHIBITION 

DRY  GOODS  REVIEW  extends  a  cordial 
welcome  to  those  of  the  trade  who  are 
visitors  in  Toronto  for  the  Exhibition.  We  will 
be  delighted  to  receive  any  of  our  readers  at 
the  office  and  will  consider  it  a  pleasure  to  assist 
out-of-town  visitors  in  any  possible  way. 

Practically  every  branch  of  the  trade  will 
find  many  points  of  interest  in  the  various  build- 
ings at  Exhibition  Park — the  manufacture  of 
materials  will  be  carried  on,  and  the  cleverest 
window  trimmers  in  the  Dominion  will  arrange 
the  displays  of  costly  furs  and  beautiful  fabrics 
in  the  Manufacturers'  Building.  The  manufac- 
ture of  carpets  will  be  shown,  and  all  types  of 
modern  store  equipment  will  be  on  exhibit  with 
courteous,  efficient  demonstrators  in  attendance 
at  all  the  booths.  There  will  be  hundreds  of 
other  interests  that  will  give  the  dry  goods  mer- 
chant a  bigger,  broader  point  of  view  that  will 
help  him  in  his  business  and  enable  him  to 
achieve  bigger  things. 


THE  YEAR  OF  UNCERTAINTIES 

THE  year  of  1920  has  been  and  still  is  full 
to  the  brim  of  uncertainties  the  world  over; 
such  conditions  have  of  necessity  affected  the 
dry  goods  trade. 

Starting  in  New  York  early  last  Spring  a 
wave  of  pessimism  spread  like  wild-fire  through- 
out the  United  States,  almost  culminating  in  a 
disastrous  financial  crisis;  discount  sales  were 
everywhere  in  evidence.  It  should  be  a  source 
of  the  greatest  satisfaction  and  pride  to  all 
Canadians  to  realize  that  the  Dominion  has 
hardly  been  affected  at  all.     The  eyes  of  the 


world  are  on  Canada  to-day,  her  hour  of  oppor- 
tunity has  arrived  and  it  behooves  each  one  of 
us  therefore  to  take  advantage  of  every  avail- 
able chance,  not  for  selfish  reasons  but  to  lend 
a  helping  hand  in  this  great  forward  movement 
which  is  lifting  Canada  to  a  foremost  position 
among  the  progressive  nations  of  the  world  and 
enabling  her  to  take  her  rightful  place  among 
the  councils  of  the  wise  for  the  permanent 
settlement  of  peace  and  the  general  betterrr.: 
of  all  the  citizens  of  the  world. 

The  Canadian  National  Exhibition  is  one  of 
the  most  powerful  of  these  helping  factors.  It 
is  not  only  the  duty  of  every  citizen  of  Canada 
to  contribute  his  or  her  share  through  this 
source,  but  it  should  be  regarded  as  a  privilege 
and  a  pleasure  to  support  this  magnificent 
institution  wholeheartedly.  The  dry  goods 
merchant  will  derive  unlimited  benefits  from  the 
Exhibition — it  will  be  to  his  own  loss  if  he  fails 
to  be  among  those  present. 


PRICES 

if-pHERE  has  been  a  general  lull,  but  im- 
1  mediately  after  Exhibition  I  feel  confident 
that  we  can  expect  big  business,"  declared  a 
prominent  wholesaler  this  month.  "This  is  the 
time  of  year  we  always  look  for  dull  business 
and  it  has  been  accentuated  this  season  because 
of  prevailing  conditions.  While  in  some  in- 
stances the  cost  of  raw  materials  has  fallen  a 
little,  I  do  not  see  that  prices  can  possibly  be 
lower — in  fact,  they  will  be  almost  universally 
higher,  for  labor  is  increasing  its  demands  right 
along." 

Another  manufacturer  said  he  believed  the 
peak  had  been  reached  but  that  normal  prices 
would  not  be  seen  for  perhaps  three  years  in 
some  lines.  A  year  would  see  a  slight  decline  in 
others.  "It  isn't  safe  to  make  predictions,  how- 
ever, because  just  at  present  it's  anybody's 
guess,"  said  this  manufacturer. 


BJ'Y  NOW ! 

THE  retailer  is  in  business  to  do  business;  if 
he  has  nothing  to  sell  it  follows  that  his  cus- 
tomers will  see  nothing  to  buy.  It  is  the  belief 
of  the  veterans  in  the  trade  that  nothing  can  be 
gained  by  holding  off  between  now  and 
Christmas.  When  the  rush  comes,  as  it  surely 
will,  the  merchant  who  has  overdone  caution 
will  find  his  shelves  sadly  unattractive  to  the 
holiday  shopper.  It  is  easy  enough  to  order  but 
it  takes  some  time  to  manufacture,  and  even  if 
the  retailer  is  willing  to  pay  further  advances 
the  manufacturer  may  have  to  refuse  his  orders 
on-short-notice,  which  arrive  at  the  last  minute. 


Effecting  Better  Window  Displays 

by  Unconventional  Use  of  Colour 


Making  the  Public  Stop,  Look,  and  Enter  Is  the  Purpose  of  the  Store  Window 
Passed  by  Unnoticed  or  Is  It  the  Talk  of  the  Town  and  the  Subject  of 

Pleasing  Comment? 


Is  Yours 


COLOR  is  undoubtedly  one  of  the 
most  important  factors  in  at- 
tracting  the  attention  of  passers- 
by  to  the  store's  window  displays.  Color 
has  an  arrestive  effect  it  makes  people 
stop  and  look  who  would  have  passed 
by  without  a  second  glance  had  the  dis- 
play been  minus  the  color. 

But  color  alone  is  not  enough  in  many 
cases  in  these  days  of  uniformly  good 
window  displays  when  real  art,  skill  and 
salesmanship  are  put  into  every  show- 
window  by  the  store's  window  trimmer. 
Something  else  is  needed  every  now  and 
then  in  the  use  of  color  to  make  the 
displays  stand  out  and  be  so  effectively 
unusual  as  to  make  folks  talk  about 
them  and  urge  their  friends  and  ac- 
quaintances to  go  down  town  for  the 
special  purpose  of  looking  at  the  dis- 
plays. This  something  else  is  the  un- 
conventional use  of  color — the  doing  of 
different  things  from  the  things  that  are 
being  done  with  color  in  the  show  win- 
dows by  all  the  other  stores  in  the  vicin- 
ity. It  is  the  purpose  of  this  article  to 
suggest  to  the  readers  of  Dry  Goods 
Review  some  of  the  unconventionalities 
which  will  attract  attention  to  the  win- 
dows and  aid  greatly  in  boosting  the 
store's  sales  of  the  goods  on  display. 

Study    Musical    Revues 

The  best  way  to  get  an  idea  as  to  the 
most  effective  use  of  color  in  the  display- 
is  by  studying  the  color  schemes  of  the 
leading  musical  shows  and  especially 
those  shows  which  hoast  of  large  chor- 
uses or  which  go  in  for  extravagant 
scenic  effects. 

It  is  seen,  upon  studying  the  operas 
from  the  viewpoint  of  a  display  man, 
that  some  of  the  most  striking  effects 
are  gained  through  the  use  of  smashing 
quantities  of  colors  and  through 
an  always  positive  striving  for  effects, 
which  makes  itself  evident,  no  matter 
how  delicate  the  treatment  or  how  soft 
and  blended   the  colors  are. 

For  instance,  suppose  that  the  opera 
is  depicting  a  scene  in  early  spring.  The 
scenery  and  the  costumes  are  delicate 
pinks  and  greens,  the  lightest  and  most 
pleasing  of  colors  all  pleasantly  blended 
into  a  perfect  color  scheme.  Everyone, 
of  course,  exclaims  about  the  scene  being 
perfectly  sweet  and  so  delightfully  deli- 
cate and  all  that,  but  it  is  noticeable  that 
the  effect  achieved  is  very  forcefully 
positive  and  certain.  Though  the  soft- 
if  colors  are  used  the  effect  is  just 
as  impressive  upon  the  minds  of  those 
who  see   it  as  a  clashing  combination   of 


blacks,    staring   reds    and    all    the    other 
major  colors. 

Make  Effect  Positive 
Surely  there  is  a  hint  in  this  for  the 
window  trimmer  and  the  hint  is  this: 
ever  leave  the  window  shoppers  in  doubt 
as  to  the  effect  you  are  striving  for.  If 
you  are  trying  to  put  over  a  spring  scene, 
make  use  of  your  soft,  delicate  colors  so 
positive  that  there  isn't  the  slightest 
doubt  of  just  what  is  meant.  And  if  you 
are  putting  over  a  striking  black  and 
white  window,  put  it  over  strong.  Don't 
muss  it  up  with  a  lot  of  other  colors,  but 
make  it  so  daringly  black  and  white  that 
everybody  gets  the  idea  at  once. 

Of  course  this  doesn't  mean  that  every 
window  display  must  have  some  definite- 
ly positive  color  scheme.  That  isn't  the 
idea  at  all.  If  every  display  hammered 
hard  on  some  definite  color  scheme  all 
the  time,  the  more  conventional  windows 
would  soon  be  attracting  all  the  atten- 
tion, for  too  much  unconventionality  de- 
feats its  own  purpose  by  turning  people 
away  to  the  more  ordinary  things.  Doing 
the  thing  that  folks  expect  you  to  do 
is  good  business  for  the  major  part  of 
the  time,  but  the  doing  of  the  unconven- 
tional thing  in  window  displays  every 
now  and  then  tones  things  up,  adds  pep 
to  the  store  and  attracts  a  lot  of  atten- 
tion when  there  isn't  too  much  of  it. 
And  it  is  about  these  occasionally  un- 
conventional uses  of  color  in  the  displays 
that   this  article  deals. 

Going  back  to  the  inspection  of  t  he- 
use  of  color  in  musical  shows  we  find 
that  colors  which  arc  supposed  to  be 
garish  are  frequently  used  in  combina- 
tion with  considerable  success.  Vivid. 
flashing  colors  which  fairly  scream  for 
attention  are  used  with  considerable 
profusion  and  the  more  delicate  shadings 
arc  generally  confined  to  only  one  or 
two  scenes. 


Color  Contrasts  Good 
There  would  seem  to  be  a  good  hint 
for  the  window  trimmer.  Just  as  it  is 
good  business  to  be  always  positive  about 
the  window  displays,  never  letting  the 
public  be  in  doubt  as  to  what  sort  of 
goods  are  being  displayed  and  just  what 
the  idea  is  behind  special  holiday  or 
event  displays,  so  it  is  a  good  scheme 
to  use  colors  that  are  extremely  positive 
when  framing  an  unconventional  color 
display.  For  instance,  a  display  whicli 
consists  of  delicate  tones  will  hardly  ever 
make  as  much  of  an  impression  upon  as 
many  people  as  will  a  display  in  which 
rich  reds  are  grouped  in  striking  shapes 
and  methods  and  which  fairly  demands 
attention  from  the  passersby.  So,  too, 
a  display  with  brilliant  rainbow  effects 
will,  as  a  usual  thing,  secure  a  lot  of 
attention  because  of  its  very  brilliance, 
whereas  a  delicate  pink  window  will  be 
merely  called  "sweet"  and  quite  easily 
and  quickly  forgotten  by  the  majority  of 
people. 

The  fact  of  the  matter  is  that  the 
vast  majority  of  folks  are  rather  barbar- 
ic still  in  their  likings  for  colors.  They 
like  the  brilliant  colors,  the  fiery  reds, 
bright  blues,  glowing  oranges,  flashing 
greens,  and  so  forth.  They  want  colors 
that  are  strong,  upstanding,  unmistak- 
able and  they  will  respond  quickly  to 
displays  which  hammer  hard  on  these 
colors,  whereas  the  majority  of  people 
will  react  but  faintly  to  delicacy  in  color. 
In  fact  it  is  not  too  much  to  say  that 
many  people  consider  delicacy  in  color 
as  being  "high  brow."  Of  course  there 
are  comparatively  few  people  in  this 
country  who  carry  their  liking  for  strong 
colors  to  the  extent  of  adopting  such 
colors  for  their  wearing  apparel,  hut  it 
is  probable  that  a  lot  more  of  them 
would  do  so  if  they  weren't  afraid  of 
being  unmercifully  "ragged"  by  their 
friends. 

A  Brilliant  Checkerboard 
With  this  knowledge  that  strong  colors 
in  even  the  most  garish  of  combinations 
will  appeal  powerfully  to  many  people, 
it  is  an  easy  matter  to  frame  a  window 
display  in  which  the  unconventional  use 
of  color  will  be  sure  to  attract  a  tre- 
mendous amount  of  attention.  For  in- 
stance suppose  that  the  window  trimmer 
frames  a  checkerboard  background  in 
which  he  uses  brilliant,  positive  colors 
Continued  on   Page  52. 
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Keep  Your  Mailing  Lists  Live 

and  Business  Won't  Stand  Still 

Time  and  Money  Spent  on  Keeping  Up-to-Pate  on  Customers  Bring  Good  Results  in  Many 
Businesses — Want  Slip  and  Card  Index  Systems  Prove  Their  Value  —  Novel 
Ways  of  Getting  Across  Appeals  Tried  Out  by  Many  Merchants 


HAVING  planned  his  mailing  list, 
and  having  made  definite  ar- 
rangements to  constantly  add 
"live  names"  as  these  may  present  them- 
selves from  time  to  cime,  the  dealer  faces 
a  still  greater  problem.  Viewed  in  the 
light  of  recent  retailing  progress,  it  is 
most  important,  and  very  often  the  most 
perplexing  problem. 

In  short,  how  is  the  dealer  to  classify 
the  thousand,  or  five  thousand,  or  ten 
thousand  names  that  he  keeps  on  file 
for  follow-up  by  mail,  for  the  purpose 
of  securing  added  patronage  for  his 
establishment? 

A  merchant  is  called  upon  to  exercise 
keener  insight  and  greater  ingenuity  in 
properly  classifying  the  multitude  of 
names  on  his  mailing  list  than  is  requir- 
ed in  gathering  these  names  from  the 
various    sources. 

Recent  events  have  given  added  sig- 
nificance to  this  phase  of  retail  sales- 
manship. A  general  shortage  of  news- 
print, more  acute  in  certain  localities, 
has  resulted  in  considerable  reduction  of 
advertising  space  in  local  newspapers, 
with  the  effect  that  many  merchants 
have  been  compelled  to  either  reduce 
their  space  allotments,  or  to  temporarily 
abandon  their  local  newspaper  advertis- 
ing campaigns. 

A  Direct  Campaign 

A  situation  of  that  kind,  even  if  a 
temporary  one,  is  apt  to  bring  tragic 
results  to  the  dealer,  unless  the  lat- 
ter is  prepared  to  meet  the  emergency 
with  a  bullet-proof  mailing  list.  With 
the  aid  of  a  well-gotten-up,  well-classi- 
fied mailing  list,  the  dealer  can  put  on 
an  intensive,  well-directed  direct  mail 
campaign  which  can  appropriately  take 
the  place  of  newspaper  advertising. 

The  sales  manager  of  one  of  the 
largest  retail  concerns  in  Ontario,  known 
throughout  the  country  for  his  progres- 
sive methods,  is  of  the  firm  belief  that 
direct-by-mail  advertising,  as  it  is  prac- 
tised by  a  number  of  enterprising  mer- 
chants, is  to-day  the  most  important 
factor  in  salesmanship. 

"Direct  mail,"  he  says,  "is  rapidly 
coming  to  the  fore  as  the  most  important 
selling  factor  of  this  era.  It  occupies 
first  place,  in  contradiction  of  the  theory 
that  has  been  accepted  for  years  that 
the  printed  advertisement  as  applied  to 
newspapers  and  magazines  was  the 
most  potent  appeal  aside  from  the  sales- 
man himself. 

"There  is  rarely  a  sale  or  event  of  any 
importance   that  we   plan   that  does  not 


carry  its  share  of  direct  mail  work.  It 
may  be  anywhere  from  one  hundred  to 
ten  thousand  letters  or  circulars  but  they 
are  placed  where  we  believe  they  will 
produce,  and  they  do. 

"The  newspaper  cannot  do  everything. 
It  cannot  add  the  personal  touch  that  can 
be  put  in  a  letter  or  well  edited  circular 
and  I  firmly  believe  that  your  percentage 
of  sales  are  larger  in  proportion  to  circu- 
lation than  the  newspaper." 

Mind  you,  this  man  is  not  minimizing 
the  importance  of  local  newspaper  adver- 
tising. The  concern  he  represents  has 
been  a  consistent  advertiser  since  its 
birth,  but  the  point  he  stresses  is  that 
other  merchants  are  apt  to  minimize  the 
importance  of  direct  mail  in  making  their 
sales  campaigns  successes.  And  he  adds 
very  aptly: 

"The  ordinary  method  —  the  first 
thought  in  relation  to  any  sales  event 
is  how  big  an  advertisement  will  carry? 
It  should  be — how  many  people  can  we 
reach?  And  then  study  to  reach  these 
people." 

The  last  sentence  best  characterizes 
the  efficient  mailing  list.  It  is  not  to  be 
a  mere  list  of  names.  An  efficient  mail- 
ing list  ought  to  be  well  clasified.  Each 
group  in  the  classification  represents  a 
certain  class  of  customers,  or  prospective 
customers.  One  group  is  accustomed  to 
buying  a  certain  quality  of  merchandise, 
while  the  other  group  is  accustomed  to 
buying  merchandise  of  a  lower  and 
cheaper  grade.  Another  group  of  pros- 
pects can  be  relied  upon  to  be  immediate 
purchasers,  while  those  in  another  group 
cannot  be  relied  upon  to  buy  until  a  year 
or  more  has  elapsed. 

Proper  Classification 

These  and  many  other  groups  enter  in 
the  making  of  a  complete  mailing  list, 
and  they  must  be  properly  classified  and 
filed  away  for  ready  reference.  Some 
dealers  have  found  it  advisable  to  divide 
their  lists  into  two  classifications.  One 
consists  of  the  names  of  regular  cus- 
tomers. The  other  is  the  prospect  list, 
consisting  of  the  names  and  addresses  of 
people  who  must  be  consistently  followed- 
up  before  they  can  be  turned  into  faithful 
and  consistent  customers  of  the  particu- 
lar establishment. 

It  will  be  seen  that  the  latter  group 
will  demand  a  different  soft  of  letter 
from  the  one  sent  more  or  less  regular- 
ly to  the  regular  trade.  Dealers  have 
found  that  a  different  letter  is  usually 
required    for    each   group,    in    order     to 


make  possible  the  most  appropriate  per- 
sonal  appeal. 

A  Business  Builder 

Although  a  mailing  list  serves  its  pur- 
pose best  when  it  brings  a  reasonable 
quota  of  immediate  sales,  the  dealer 
should  not  lose  sight  of  the  fact  that  an 
efficient  mailing  list  is  really  a  persistent 
builder  of  future  business.  Once  a  man 
or  woman  has  gotten  his  or  her  name  on 
the  mailing  list  every  effort  should  be 
made  to  follow  up  the  prospect  con- 
sistently for  as  long  a  period  as  is  neces- 
sary. 

This  is  best  illustrated  by  the  experi- 
ence of  a  prominent  New  York  merchant 
who  recently  inaugurated  a  novel  idea  at 
his  establishment.  He  instructed  the 
members  of  his  sales  force  to  fake  the 
name,  address  and  birthday  oi  every 
child  accompanying  a  customer  to  the 
store.  This  information  is  noted  on  a 
separate  slip,  which  is  handed  to  someone 
in  the  manager's  office  at  the  end  of  the 
day.  The  information  is  transferred  to 
a  card,  which  is  filed  away  according  to 
the  birthday. 

On  each  birthday,  the  child  whose 
name  is  entered  on  one  of  these  cards 
receives  a  handsome  birthday  greeting 
card  from  the  merchant.  This  continues 
on  each  successive  birthday,  up  to  the 
time  the  youngster  reaches  maturity,  and 
independent  buying  power.  By  that  time 
the  merchant  has  won  over  a  regular 
customer,  and  a  very  faithful  customer  at 
that. 

"When  I  first  inaugurated  the  idea," 
the  merchant  told  the  writer,  "people 
thought  that  I  was  making  a  flier  for 
infant  trade.  Though  that  partly  was  my 
purpose,  my  chief  aim  was  to  begin  build- 
ing up  trade  for  the  next  twenty  years. 
I  thought  the  best  way  of  doing  this 
would  be  to  start  building  up  my  pros- 
pective list  for  twenty  years  to  come." 

At  the  time  this  article  is  being  written 
the  merchant  has  on  file  something  like 
five  thousand  names  of  youngsters,  each 
of  whom  receives  a  birthday  greeting 
card,  and  each  of  whom  is  counted  a 
prospective  customer. 

There  are  many  other  classifications. 
Some  dealers  have  a  separate  file  for 
those  of  their  customers  and  prospects 
who  are  known  to  be  salaried  people, 
others  who  are  in  business  for  themselves, 
those  who  own  their  own  homes,  and  so 
down  the  list. 

Must  be  kept  Up  to  Date 

The  mailing  list  should  be  constantly 
revised,  so  that  changes  in  addresses,  due 
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to  removals,  can  be  duly  noted.     Names 
of   those    who    have    removed    from    the 
territory,  the  names  of  deceased  pei 
should  be  eliminate  I  immediately. 

One  western  concern  uses  a  very  Bimple 
method  of  continually  cheeking  up  its 
mailing  list.  This  firm  has  the  most  com- 
plete list  of  any  in  the  same  territory. 
It  includes  practically  every  purchaser  in 
the  district,  all  properly  classified.  The 
merchant  can  tell  in  a  minute  whether 
John  Jones  is  a  tegular  customer,  whether 
he  is  a  home  owner,  whether  he  owns 
an  automobile,  whether  his  business  lias 
progressed  during  the  year,  and  what- 
ever  the   size  of  his   family   is. 

Co  in  missioned  Canvassers 

Alter  going  through  the  effort  and 
expense  of  compiling  this  list  the  mer- 
chant faced  the  problem  of  keeping  it  up 
to  date  in  every  respect.  He  thought  til 
matter  over  and  he  devised  the  following 
plan;  he  divided  the  territory  into  dis- 
tricts. In  each  district  he  engaged  the 
services  of  a  correspondent,  usually  some 
professional  man  or  woman  who  has 
lived  in  the  particular  district  a  good 
many  years  and  who  has  gotten  to  he 
on  intimate  terms  with  a  good  many  of 
the    residents. 

He  sent  printed  blanks  to  these  cor- 
respondents, offering  to  pay  them  for  as 
many  names  and  as  much  data  about 
these  people  that  they  can  send  in  from 
time  to  time.  This  method  is  now  being 
used  by  a  number  of  merchants  through- 
out the  country. 

The  correspondents  are  asked  to  fur- 
nish the  concern  with  information  con- 
cerning deaths,  births,  fires,  weddings, 
and  other  personal  events  in  their  terri- 
tories. The  following  instructions  are 
printed  on  each  blank: 

"After  the  information  reaches  you  this 
report  should  be  made  out  at  once  and 
promptly  mailed  to  us.  When  a  citizen 
(iies,  we  want  to  remove  the  name  from 
our  mailing  list.  When  a  child  is  born 
or  a  couple  married,  we  want  to  congra- 
tulate the  fortunate  parties,  and  solicit 
their  patronage  for  such  goods  as  we 
can  furnish.  When  a  fire  occurs  we  want 
to  express  our  sympathy  and  offer  our 
aid.  Please  get  all  this  information  to 
us  at  the  earliest  possible  moment." 

Having  lined  up  his  prospects,  the 
dealer  is  by  no  means  done  with  his 
work.  A  number  of  people  who  have 
been  solicited  by  mail  have  made  some 
purchases.  The  problem  now  is  to  hold 
this  new  trade.  This  is  the  final  test 
of  an   efficient  mailing  list. 

It  never  pays  to  lose  sight  of  your 
customers  or  your  prospects.  There  are 
certain  things  these  people  are  going  to 
purchase  to-day,  to-morrow  or  the  day 
after  to-morrow.  You  feel  that  you  are 
entitled  to  the  sale.  If  you  only  knew 
more  or  less  definitely  what  these  people 
will  want  to  buy  it  would  make  it  easier 
for  you  to  direct  your  fire. 

The  Card    Index   System 

This    is    not    very    difficult    of    accom- 


plishment. A  Bimple  card  index  will  do 
the  trick.  On  each  card  is  noted  the 
name  of  the  article  or  the  kind  of  article 
each  customer  bought  in  the  past,  not 
forgetting  to  include  such  details  as  size 
and  selling  price. 

This  task  can  hi'  delegated  to  your 
salespeople.  The  salesperson  can  record 
on  separate  cards  the  buying  habits  of 
each  of  his  or  her  customers,  and  any 
additional  information  necessary — wheth- 
er the  customer  is  a  charge  or  cash 
customer,  whether  he  or  she  is  a  quality 
or  quantity  buyer,  and  whether  he  or  she 
is  very  particular  about  special  require- 
ments regarding  service  and  delivery. 

There  are  some  people  who  are  actually 
insulted  at  the  mention  of  a  bargain  sale, 
while  others  will  buy  heavily  when  a 
bargain  sale  is  held.  The  latter  will  be 
very  much  interested  in  any  announce- 
ment to  the  effect  that  low  quality  goods 
will  be  disposed  of  at  very  much  reduced 
prices.  Here  are  two  different  appeals  to 
be  taken  care  of  by  your  correspondent. 

This  system  has  no  application  to  those 
on  your  mailing  list  who  have  not  as 
yet  made  any  purchases  at  your  store,  but 
it  is  true  that  a  great  many  prospects 
have  gone  through  the  store  without 
making  any  purchases  for  the  simple 
reason  that  they  cannot  find  the  article 
they  want,  or  the  quality  of  material 
that  they  desire  particularly. 

The  "Want  Slip"  an  Aid 

With  the  aid  of  the  "Want  Slip"  system 
this  class  of  prospects  can  be  turned  into 
regular  customers.  This  method  has  been 
tried  by  a  number  of  dealers,  in  each 
instance  with  success. 

The  dealer  supplies  his  salespeople 
with  special  "Want  Slips."  On  each  the 
salesperson  notes  the  name  and  quality 
of  article  someone  asked  for  but  which 
could  not  be  supplied.  Any  ar- 
ticle called  for  and  which  is  not  carried 
in  stock  or  is  "out"  must  be  entered  on 
one  of  these  slips,  and  the  same  handed 
in  at  the  office  every  morning.  The 
name  and  address  of  the  person  asking 
for  such  article,  or  articles,  is  also  noted. 

In  the  office  each  slip  is  checked  up. 
It  is  also  determiner!  whether  the  article 
is  in  any  of  the  following  groups:  "Don't 
Want,""  "Can't  Get,"  "On  Order,"  "Will 
Order"  or  "In  Stock."  This  information 
is  transfered  to  a  weekly  report,  and 
checks  made  against  each  article,  to 
determine  the  number  of  times  customers 
have  asked  for  them  during  the  week.  If 
there  is  a  sufficient  demand  every  effort 
is  made  to  put  the  article  on  sale  im- 
mediately, and  letters  are  directed  to 
those  who  desire  to  purchase  them. 

One  dealer  who  has  been  very  success- 
ful with  this  system  states: 

"Changes  in  political,  social  and  econ- 
omic conditions  are  invariably  followed 
by  changes  in  public  taste  in  merchan- 
dise. And  never  before,  probably,  has 
man  lived  in  times  when  conditions  were 
so  unstable.     It   is   for  this   reason  that 


in    progressive    stores    the    country    over 
the    Want    Slip    system    is    being    revived 

and   utilized    with    greater    results   than 
ever  before. 

"Our  Want  Slips  have  provided  a  sen- 
sitive gauge  to  public  demand.  They 
have  enabled  us  to  add  to  our  stock 
many  a  new  line  of  merchandise  which 
was  not  carried  before  and  thus  enabled 
us  to  satisfy  many  an  increased  demand. 
Such  a  policy  is  advisable  for  every 
Btore,  big  or  small,  not  only  because  of 
the  profit  derived  from  the  sale  of  the 
added  merchandise,  but — what  is  vastly 
more  important — because  of  the  prestige 
it  builds  for  the  institution,  stamping  it 
as  the  place  'where  you  can  get  new 
things  first.'  The  advertising  value  of 
such  an  impression  can  scarcely  be  over- 
estimated." 

The  enterprising  merchant  can  use 
any  of  the  above  ideas  with  good  re- 
sults, and  he  can  also  have  the  satisfac- 
tion that  he  has  a  regular  live  list  o 
hand,  and  not  a  mere  morgue  of  names 
and   street   numbers. 


EFFECTING    BETTER    WINDOW 
DISPLAYS    BY    UNCONVEN- 
TIONAL  USE   OF   COLOUR 

(Continued  From  Page  50) 

of  various  kinds  for  the  squares.  This 
would  give  a  striking,  unusual  effect  to 
the  window  display.  Or  suppose  that 
for  a  rainbow  window  he  drapes  rainbow 
silks  around  the  entire  window  at  about 
a  foot  above  a  man's  height.  This  would 
give  a  continuity  to  the  entire  display 
and  a  different  aspect  to  it  which  would 
certainly  prove  appealing.  Or  suppose 
that  in  front  of  a  background  of  the 
most  intense  black  he  places  a  floor  cover 
of  the  most  intense  green  and  upon  this 
places  a  display  of  brilliantly  red  sweat- 
ers. Surely  such  a  display  would  be 
different   and  striking. 

Of  course  such  uses  of  colors  as  these 
in  the  display  will  strike  many  window 
trimmers  as  being  crude.  But  are  they 
any  more  crude  than  similar  massings  of 
colors  in  the  musical  show  choruses? 
And  aren't  they  the  smashingly  positive 
sort  of  things  that  will  appeal  forcefully 
to  the  same  great  majority  of  people 
who  think  that  the  musical  shows  are 
marvels  of  color  effectiveness? 

The  unconventional  use  of  color  in  the 
window  displays  is  a  good  thing  every 
now  and  then.  It  attracts  a  lot  of 
attention  and  creates  a  lot  of  talk.  But 
when  it  is  suggested  that  the  color 
scheme  be  unconventional  it  is  meant 
that  it  be  entirely  different  from  the 
ordinary.  Remember  that  unconven- 
tional means  getting  out  of  the  beaten 
path  and  that  anything  which  is  away 
from  the  usual  is  sure  to  be  talked 
about.  So  if  you  intend  to  be  uncon- 
ventional in  the  use  of  color,  be  so! 
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New  Zealand  Taking  Steps 

to  Foster  Trade  With  Canada 

Trade  Relations  Between  the  Antipodes  and  the  Dominion  Being  More  Firmly  Established 
— Representative  of  New  Zealand  Concern  in  Canada  to  Make  Careful  Survey 

of  Situation  and  to  Place  Business 


N- 


'EW  ZEALAND  has  the  biggest 
purchasing  power  in  the  world," 
declared  Mr.  F.  C.  Brookbanks,  a 
prominent  textile  merchant  of  Auckland, 
New  Zealand,  when  interviewed  recently 
by  Dry  Goods  Review.  Mr.  Brookbanks 
has  been  a  visitor  in  Eastern  Canada 
recently  and  was  seen  by  a  Montreal  re- 
presentative of  Dry  Goods  Review  with 
a  view  to  discussing  the  possibilities  of 
advancing  trade  relations  between  Can- 
ada and  the  Antipodes. 

Since  the  cessation  of  the  war  and 
especially  in  the  past  year,  business  re- 
lations between  Canada  and  Australia 
and  Canada  and  New  Zealand  have  been 
very  active  and  it  is  the  desire  of  the 
manufacturers  both  here  and  in  the  Com- 
monwealth to  further  in  every  possible 
way  the  building  up  of  trade  inter- 
course. 

"New  Zealand  trade  is  worth  cultivat- 
ing by  Canadian  manufacturers,"  said 
Mr.  Brookbanks,  "since  we  are  purely 
a  pastoral  and  agricultural  country  with 
little  or  no  manufactures  to  speak  of. 
During  the  war  we  did  an  extensive  busi- 
ness with  Japan,  but  the  Eastern  sources 
of  commerce  are  no  longer  satisfactory. 
The  grades  are  too  low  in  quality  and 
business  methods  are  unsuitable  to  us 
in  every  way.  Goods  are  far  too  often 
not  sent  to  sample  and  as  a  result  nobody 
wants  their  merchandise.  Latterly,  it 
has  become  impossible  to  judge  colors 
from  their  dyes,  which  are  especially  bad 
in  dark  shades. 

United  States  Busy 

"The  United  States,"  said  Mr.  Brook- 
banks, "has  fully  realized  the  import- 
ance of  trading  with  us  and  is  already 
doing  a  tremendous  business,  having  sent 
out  its  own  representatives  and  appointed 
resident  agents  in  the  various  large  cities 
such  as  Auckland,  Wellington,  Dunedin 
and  Christchurch.  Furthermore,  for 
the  last  two  years  certain  American 
firms  have  been  allocating  a  considerable 
portion  of  stock  for  New  Zealand  trade. 
In  some  cases  these  goods  could  have 
been  disposed  of  in  their  own  country, 
but  in  order  to  encourage  and  foster 
New  Zealand  commerce,  they  have  adopt- 
ed this  course." 

"Now  in  theory,  the  ideas  of  the  Amer- 
ican manufacturer  are  excellent,  but  in 
practice  they  are  bad,"  stated  Mr.  Brook- 
banks, "and  English  goods  are  therefore 
much  preferred  by  our  stores.  I  am 
here  to  investigate  personally  trade  con- 


ditions in  Canada  and  to  judge  at  first 
hand  whether  Canadian  markets  offer 
greater  opportunities  to  the  New  Zealand 
importer  than  do  the  European  or  Ameri- 
can. 

"After  a  careful  study  carried  out  in 
all  parts  of  the  world  I  am  convinced 
that  Canada  alone  can  satisfy  our  re- 
quirements, if  she  will  but  take  the 
trouble  to  rectify  and  overcome  the  draw- 
backs existing  at  present  so  detrimental 
to  the  expansion  of  her  foreign  export 
trade." 

When  asked  what  criticism  he  had  to 
make  regarding  the  matter,  Mr.  Brook- 
banks replied:  "I  can  readily  give  several 
instances  of  the  difficulties  I  refer  to, 
but  my  criticisms  are  meant  in  the  kind- 
est way  as  between  cousins,  so  to  speak. 

'To  begin  with,  we  merchants  invar- 
iably experience  annoying  delays  in  the 
execution  of  our  Canadian  orders.  A 
delay  in  delivery  is  just  as  vital  a  loss 
to  us  as  to  Canadians  themselves.  When 
you  consider  that  we  are  five  months  be- 
hind you  as  regards  seasons,  it  ought  to 
be  the  easiest  thing  in  the  world  to 
accommodate  us,  since  what  is  unseason- 
able in  Canada  is  just  the  reverse  in 
New  Zealand.  Again,  when  a  manufac- 
turer accepts  an  order  from  us,  he  must 
give  us  some  idea  of  the  date  of  delivery. 
Otherwise  we  could  not  assume  the  risk 
at  so  great  a  distance.  Another  thing, 
some  of  your  manufacturers  have  a  bad 
habit  of  substituting  without  authority, 
and  the  result  is  invariably  unsuitable. 
In  every  case,  we  should  prefer  to  place 
a  second  choice,  if  this  would  be  adhered 
to. 

"Carelessness  in  shipping  arrange- 
ments is  another  fruitful  cause  of  an- 
noyance to  us.  The  omission,  for  exam- 
ple, of  the  statutory  customs  declaration 
to  the  effect  "these  goods  were  made  in 
the  British  Empire"  entails  the  payment 
of  enormously  increased  duty,  whereas, 
a  little  foresight  and  extra  trouble  on 
the  part  of  the  exporter  would  save  us 
a  considerable  amount  of  needless  ex- 
pense." 

The  freight  charges  from  Canada  to 
New  Zealand  are  excessive,  in  Mr. 
Brookbanks'  opinion.  Last  year,  he  de- 
clared, he  had  imported  a  case  of  furs 
from  a  Montreal  firm  and  the  freight 
charge  amounted  to  £24.  When 
it  is  remembered  that  a  first-class  pas- 
sage could  be  secured  from  Montreal  to 
Auckland,   including     full     service     and 


meals  for  that  rate,  it  seems  rather  ex- 
cessive for  one  case  of  furs. 

Before  coming  to  Canada,  Mr.  Brook- 
banks had  been  advised  not  to  invest 
heavily  in  Canadian  cotton  textiles  on 
account  of  the  heavy  import  duty  on  raw 
materials.  Upon  careful  comparison, 
however,  he  was  agreeably  surprised  to 
find  that  Canadian  cotton  textiles  are 
far  better  than  products  of  most  parts 
of  the  world,  even  with  duty,  and  in  con- 
sequence hereafter  he  will  advocate 
Canadian  imports  in  these  lines. 

New  Zealand's   Advantages 

Touching  on  the  advantages  which 
New  Zealand  has  over  the  United  States 
as  a  field  for  Canadian  exports,  Mr. 
Brookbanks  had  three  reasons  in  favor 
of  such  an  arrangement.  First:  the  low 
rate  of  exchange  between  the  two  coun- 
tries; second,  the  duty  is  50  per  cent, 
less  than  to  the  States.  And  third,  there 
is  a  strong  public  sentiment  among  New 
Zealanders  in  favor  of  keeping  trade 
within  the  Empire. 

New  Zealand  is  an  island  over  1,200 
miles  in  length  and  possesses  a  wealthy 
population.  At  the  present  time,  there 
is  a  great  shortage  of  labor  there  and 
hundreds  of  looms  are  lying  idle.  As  the 
population  is,  for  the  great  part,  com- 
posed of  farmers,  it  can  be  readily  un- 
derstood that  popular  styles  of  medium 
priced  merchandise  will  find  a  ready  saic 
American  catalogues  of  the  most  up-to- 
date  type  are  finding  their  way  in  in- 
creasing numbers  into  New  Zealand 
homes,  but  little  or  no  Britisn  or  Cana 
dian  literature  is  thus  disseminated. 

As  the  New  Zealanders  are  anxious  to 
deal  with  the  manufacturers  of  the  Do- 
minion there  is  no  reason  why  with  a 
little  more  care  Canadian  products  of  a 
highly  satisfactory  quality  cannot  be 
placed  in  the  hands  of  the  New  Zealand 
populace  at  fair  prices. 


BUYERS    ABROAD 

Miss  Smith,  millinery  buyer  for  Mur- 
phey-Gamble's,  of  Ottawa,  is  in  England 
on  a  buying  trip  for  the  firm.  Mr.  Gor- 
don, Murphey-Gamble's  exclusive  lady's 
tailor,  is  also  in  Europe  for  the  purpose 
of  studying  the  fashion  centres  and  will 
be  away  for  six  weeks. 
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A  Modern  "Salon  de  Beaute 


» 


Patrons  of  Henry  Morgan  &  Co.,  Montreal,  Revel  in  Perfect  Service  in  Newly  Opened  and 
Beautifully  Appointed  Hair  Dressing  and   Manicure  Department— Novel   Barber 

Shop  for  Kiddies  Has  Strong  Appeal. 


MESSRS.  HENRY  MORGAN  & 
Co.,  Ltd.,  have  achieved  the 
last  word  in  the  matter  of  up- 
to-date  beautifying  service  for  their 
many  customers.  Within  the  last  fort- 
night the  entire  second  gallery  of  their 
store  has  been  transformed  and  re- 
decorated until  it  has  become  a  veritable 
"salon  de  beaute,"  conducted  upon  the 
most  scientific  and  modern  methods 
imaginable.  Running  the  entire  length 
of  the  gallery  and  including  some  nine 
private  rooms  for  hairdressing,  etc.,  a 
kiddies'  barber  shop,  and  a  manicure  de- 
partment, the  new  salon  easily  ranks 
among  the  best  equipped  of  its  kind  in 
Eastern    Canada. 

The  various  appointments  of  the  de- 
partment are  skilfully  arranged  to  the 
best  advantage  and  the  restful  and  ar- 
tistic effect  achieved  by  the  combination 
of  ivory  enamel  and  black  walnut  panel- 
ling affords  an  unusually  restful  setting. 
The    Manicure    I'arlor 

A  long    row    of    gleaming     porcelain 


Modem  Equipment ! 

This  is  not  a  junk  heap  of  war  wreckage, 
hut  a  lad]  Undergoing  the  process  of  hav- 
ing her  hair  permanent  h  waved  l>\  a  new 
electrical    pro   ess.    which    is    l>>    no   means   as 

terrifying   as   it    might    appear. 


View  of  Children's  Room  in  the  Salon  de  Beaute 

At   the   right  can  he  seen  the  play   room   in  connection,  where  the  children   are  en- 
tertained  with    the   most   delightful   playthings   while   awaiting   their   turn    with   the 
haircutter.     The  high   chairs  are  an   interesting  feature  of  the  equipment. 


manicure  tables,  each  with  its  hot  and 
cold  faucets,  lighting  and  medicinal  ar- 
rangements for  the  application  of  thera- 
peutic treatments,  such  as  oil  baths 
for  softening  cuticle,  etc.,  is  the  feature 
of  the  main  gallery.  Flanking  the  wall 
behind  these  tables  are  the  private  rooms 
where  customers  may  enjoy  any  form 
of  hair  and  scalp  treatment  specialized 
by  the  department  as  desired.  Other 
by  the  department,  as  desired.  Other 
matching  under  daylight,  facial  and 
scalp  massage,  permanent  waving, 
violet  ray  treatments,  and  last,  but  by 
far  the  most  important,  the  children's 
own  barber-shop  and  play-room. 

The  newest  methods  are  employed  in 
all  these  departments,  including  the  ap- 
plication of  ferradic  force  in  massage 
and  scalp  treatments,  a  prophylactic- 
sterilizing  apparatus  for  metal  instru- 
ments used  in  manicuring,  and  a  for- 
maldehyde   disinfector    for    all    brushes, 


etc.,  which  are  always  kept  sealed  in 
wax  paper  for  use  by  each  separate 
client.  A  portable  manicure  table  is 
always  in  readiness  for  emergency  calls 
when  customers  require  double  attention 
at  one  and  the  same  time. 

The   Children's   Shop 

The  children's  department  is  worthy 
of  special  mention,  not  alone  for  the  im- 
maculate appointments  and  sunny  at- 
mosphere which  characterize  it  but  most 
of  all  for  the  delight  any  visitor  may 
experience  in  watching  the  juvenile  cus- 
tomers who  are  waiting  their  turn  for 
a  Dutch  cut  or  an  electric  wave.  In- 
side a  wee  playroom  a  dainty  table  is 
spread  for  tea,  and  cordial  hosts,  in- 
cluding Mr.  Teddy  Bear  and  Miss  Dolly 
Dimples,  are  always  present  to  entertain 
the  waiting  youngsters,  who  are  charm- 
ed beyond  words  with  the  reception  they 
receive,  and  for  whom  a  hair  cut  or 
shampoo   has   no   more   terrors. 
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A  Splendid  Stock 


View  of  the  Toilet   Accessory    Department   of   the  Salon   de  Beaute  of   Henry    Morgan   Co.     The   floral   decorations   and   fur- 
nishings are  particularly  artistic. 


New  Fashion  Salon  to  Open 

All  this  is  by  no  means  the  last  of  the 
improvements  and  innovations  planned 
by  the  Henry  Morgan  Co.  On  Septem- 
ber 14  next  the  eventful  day  of  the  an- 
nual Fall  opening,  another  new  section 
will  be  formally  introduced,  namely,  a 
French  "Salon  de  Modes,"  wherein  wo- 
men of  exclusive  tastes  will  discover  tlte 
latest  importations  in  gowns  and  hats 
displayed  among  surroundings  entirely 
in  keeping  with  their  charm.  It  is  not 
always  understood  that  a  subdued  but 
artistic  setting  will  enhance  tenfold 
the  distinction  and  chic  of  almost  any 
frock  or  hat,  but  the  French  have  un- 
derstood this  most  important  phase  of 
merchandising  thoroughly,  and  Messrs. 
Morgan  are  the  latest  Montreal  firm  to 
adapt  themselves  to  the  possibilities  la- 
tent in  a  French  room. 


Macaulay  Bros.  Co. 

Newly  Organized 

Old  Established  New  Brunswick  Concern 
Has   Strong   Staff   of   Directors 

The  firm  of  Macaulay  Bros.  &  Co.  has 
been  reorganized  during  the  past  eight 
months,  with  Mr.  R.  A.  Macaulay  as 
President,  Major  H.  H.  Donnelley  Vice- 
President  and  Mr.  J,  A.  Coster,  Secre- 
tary-Treasurer, with  Mr.  D.  J.  Brown  as 
Managing  Director.  Mr.  R.  A.  Macaul- 
ay, the  new  president  of  this  old  and  well 
established  firm,  was  trained  as  a  mining- 
engineer  and  he  is  applying  to  the  busi- 
ness   at   the   present   time    some    of    the 


general  principles  which  made  him  a 
most  successful  mining  engineer  '  at 
Cobalt,  Ontario,  and  also  some  of  the 
principles  which  he  had  seen  applied  in 
the  Canadian  army  while  overseas,  viz: 
system,  discipline,  co-operation  and  cen- 
tralization. Major  Donnelley,  the  new 
Vice-President  of  the  firm,  was  at  one 
time  an  Upper  Canadian  man,  and  was 
for  a  few  years  superintendent  of  the 
Government  dredges.     Both  Mr.  Macaul- 


ay and  Major  Donnelley  served  in  the 
Canadian  Army  and  did  splendid  service 
for  their  country  in  the  world's  greatest 
war. 


As  the  Retail  Merchants'  Association 
is  ambiguous  in  the  clause  relating  to 
whether  the  secretary  should  or  should 
not  have  a  vote,  Cox,  of  Alberni,  made 
a  resolution  to  have  the  wording  changed 
to  more  simple  form. 


A  View  of  the  Gallery 


A  view  of  the  main  gallery,  showing  the  manicure  tables,  and  private  dressing  rooms 

for  hair  dressing,  etc. 
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Super-Service  is  Craig  Co.  Slogan 

Well-known  Brockville  Furriers  Have  Built  I'p    Business    of    Dominion-wide    Reputation 
Through  Hard  Work  and  Good  Service  to  All  Customers — 
Extending   Present    Premises. 


THE  ROBERT  Craig  Co.,  Ltd.,  of 
Brockville,  Ont.,  have  establish- 
ed  a  dominion-wide  reputation  as 
makers  of  fine  furs,  and  are  well  known 
from  Nova  Scotia  to  British  Columbia, 
by  reason  of  the  personality  ami  wide 
experience  of  the  officers,  Messrs. 
Robert  Craig  and  F.  Craig.  The  latter, 
it  will  be  recalled,  was  the  official  auc- 
tioneer at  the  recent  Canadian  Fur  Sales 
held  in  Montreal,  and  much  of  the  suc- 
cess of  that  event  is  due  to  his  brilliant 
handling  of  the   hammer. 

In  1888  was  founded  the  Fur  and  Hat 
business,  the  origin  of  the  present  firm. 
Ten  years  ago  a  men's  department  was 
added,  comprising  made-to-measure  and 
haberdashery  sections.  In  1918  still 
further  additions  were  made  when  a 
women's  ready-to-wear  department  be- 
came  a  new  feature  of  this  enterprising 
store.  At  the  present  time  the  firm  oc- 
cupies three  entire  floors  of  a  large 
building  and  contemplates  further  devel- 
opments in  the  near  future. 

An  Artistic  Interior 

Every  department  in  the  Robert  Craig 
store  is  designed  to  be  a  perfect  setting 
for  its  particular  line  of  stock.  The 
down  stairs  show  rooms  are  artistically 
decorated  with  flowering  plants  and  the 
lighting  is  carefully  arranged  to  the  best 
advantage.  Glass  show  cases  and  re- 
volving racks  are  found  in  every  depart- 
ment and  of  course  every  modern  effic- 
iency device  for  the  giving  of  "super-ser- 
vice" has  a  place  in  this  progressive 
store. 

The   Fur   Rooms 

The  fur  salon  is  naturally  the  pivot  of 
interest  to  the  visitor  in  Brockville,  and 
despite  market  conditions  and  the  luxury 
tax,  this  department  was  never  busier  in 
its  history.  Scattered  about  the  salon 
arc  striking  models  forecasting  the  com- 
ing season's  designs  in  coats,  wraps  and 
smaller  pieces,  while  under  glass  are  to 
en  quantities  of  other  styles  and 
models. 

The  salon  is  arranged  to  look  as  little 
like  an  ordinary  show  room  as  possible 
by  the  use  of  luxurious  fur  rugs  and 
floral  decoration.  An  indirect  lighting 
system  ensures  perfect  illumination  and 
comfortable    chairs    complete    the    effect. 

Hudson  seal  and  sealine  are,  of 
course,  the  predominating  skins  shown. 
One  magnificent  model  on  view  was  a 
full  ength  coat  of  seal  and  Alaska  sable, 
the  latter  forming  the  lower  section  of 
the  coat  and  in  which  roomy  pockets 
were  concealed.  A  deep  monk's  collar 
of  the  sable  and  a  narrow  convertible 
sash  of  seal  were  features  of  this  ex- 
quisite wrap,  which  was  closed  by  large 
bone  buttons. 

A   short   sport   coat   was   developed    in 


sealine  with  handsome  collar  of  mole- 
skin. Shoulder  wraps  in  combinations 
of  furs  were  another  interesting  feature, 
such  as  mole  and  lynx.  Fox,  opossum, 
fitch,  mink,  kolinsky,  stone  marten,  and 
mole  furs  were  also  in  evidence  in  an 
endless  variety  and  some  muffs  were 
also  shown,  although  pockets  are  still  a 
strong  rival  to  the  muff  for  winter 
wear. 

A  staff  of  15  are  constantly  employed 
in  the  fur  work  rooms  of  the  Robert 
Craig  store,  where  renovating  is  also 
carried  on  in  conjunction  with  the  orig- 
ination of  new  models. 

A    Novelty    in    Men's   Wear 

One   particular   novelty   shown    in    the 
men's    department    is    a    new    belt    in    a 
variety  of  colors,  which  is  manufactured 


from  a  by-product  of  motor  car  tires, 
and  is  similar  to  rubber  in  appearance, 
but  which  has  a  fabric  core  or  centre. 
These  belts  are  finished  with  four  styles 
of  buckles  and  can  be  used  by  women 
as  well  as  men,  and  are  a  decided  novelty 
of  undoubted  service. 

Not   Affected   Business 

The  Robert  Craig  Co.  are  in  favor  of 
refunding  the  luxury  tax  to  customers 
who  return  goods,  and  state  that  the  tax 
has  caused  some  inconvenience  in  the 
fur  department,  but  on  the  whole  has 
not  affected  business  in  general.  Week- 
end special  sales  are  the  favorite  method 
of  the  store  for  stimulating  business  and 
are  exceedingly  popular  in  Brockville, 
where  the  slogan  regarding  "super-ser- 
vice" is  a  household   proverb. 


WILL  INVESTIGATE  PROFITEERING  COMPLAINTS 

The  following  resolutions  were  passed  at  the  annual  convention  of  the 
National   Association  of   Retail  Merchants  of  Canada: — 

That  it  is  the  opinion  of  the  members  of  this  convention  that  the  time 
has  arrived  for  the  establishment  of  a  publicity  bureau  at  the  head  office 
of  our  association  at  Ottawa,  for  the  purpose  of  sending  out  notices  to 
the  trade  press,  and  to  the  daily  and  weekly  newspapers,  notifying  them 
of  our  activities,  and  submitting  to  them  articles  which  would  educate  the 
public  on  the  necessity  of  the  retail  merchants. 

That  whereas  a  great  many  statements  are  being  made  by  men  in  public 
life  setting  forth  the  enormous  extent  to  which,  in  their  opinion,  profiteer- 
ing is  being  carried  on  in  Canada,  but  who  so  far  have  failed  to  name  the 
guilty  parties  or  to  take  any  definite  or  legal  action  to  prevent  the  same. 
And  whereas  we  believe  that  general  statements  of  the  above  character, 
made  without  any  true  knowledge  of  the  existence  of  the  same,  have  a  bad 
moral  and  commercial  effect  on  the  trade  of  Canada,  we,  as  members  of 
the  Retail  Merchants'  Association  of  Canada,  ask  the  aid  of  our  customers 
to  assist  us  by  sending  to  the  secretary  or  to  any  officer  of  our  association 
in  any  city,  town,  village  or  province  throughout  Canada,  or  to  head  office 
of  the  association  in  the  Banque  Nationale  Building,  Ottawa,  any  complaint 
they  may  have,  no  matter  how  small,  of  any  profiteering  or  over-charging, 
and  we,  as  an  association,  will  appoint  a  committee  of  well-known,  honor- 
able retail  merchants,  and  allow  the  accuser  to  appoint  a  similar  committee 
of  any  persons  he  may  choose,  to  examine  fully  into  any  charge  that  is 
made,  free  of  all  costs  to  the  accuser,  and  if  we  find  any  case  of  profiteering 
among  any  retail  merchants,  non-members  or  members  of  our  association 
in  any  part  of  Canada,  we  will  undertake  to  prosecute  them  to  the  fullest 
extent   of   the  law,   with  all   the   publicity   that   such   action   would  entail. 

That  instead  of  placing  the  collection  of  the  Luxury  Tax  on  the  retail 
trade  it  should  be  collected  at  the  source  of  supply,  namely,  from  the  manu- 
facturer and  importer,  and  in  this  way  it  would  be  absorbed  in  the  same 
manner  as  all  systems  of  taxation  are  absorbed. 

That  this  association  favor  a  "Made-in-Canada"  campaign. 

That  more  rigid  Customs  inspection  at  border  cities  be  urged. 

That  the  Dominion  Retail  Merchants'  Association  be  henceforth  known 
as  the  National  Association  of   Retail   Merchants  of  Canada. 

That  an  effort  should  be  made  to  have  the  gold  and  silver  inspectors 
supervise  the  False  Advertising  Act,  and  to  see  that  the  same  is  enforced. 

That  this  association  ask  for  local  provincial  option  in  regard  to  fire 
insurance  arrangements. 

That  the  press  be  admitted   in   future  to  Dominion   Board  meetings. 

That  more  care  and  effort  be  put  in  the  work  of  display  in  members' 
stores. 

That  the  next  meeting  place  for  the  association  be  in  Winnipeg. 
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Dominion  R.M.A.  Ask  More  Rigid 
Customs  Inspection  at  Border  Cities 

Dominion  Association  Will  Now  Be  Known  as  National  Associa- 
tion  of  Retail   Merchants   of   Canada — Important   Resolutions 
Passed  at  Annual  Convention  in  Vancouver 


VANCOUVER.  July  26.— Assem- 
bled in  the  Hotel  Vancouver,  the 
president,  J.  A.  Banfield,  of  Win- 
nipeg, opened  the  lFth  annual  conven- 
tion of  the  Retail  Merchants'  Association 
of  Canada. 

His  Worship,  Mayor  Gale,  of  Van- 
couver, extended  the  welcome  of  the 
City  of  Vaucouver.  Mr.  McRobbie,  B.C., 
member  of  the  Dominion  Board; 
"Mat"  Phillips,  of  New  Westminster,  the 
new  British  Columbia  president,  and  R. 
M.  Miller,  president  of  the  Vancouver 
branch,  all  supported  the  Mayor  in  the 
kindest  terms.  John  M.  Bentley  and 
W.  .1.  Hougood,  of  Halifax;  T.  A.  Getz, 
of  Red  Deer,  Alta.  (Alberta  president); 
S.  E.  Fawcett,  of  Saskatoon;  B.  W. 
Ziemann,  of  Preston;  W.  B.  Ball,  of  As- 
siniboia,  Sask.,  and  John  G.  Watson,  of 
Montreal,  all  replied  in  fitting  terms.  All 
of  the  visitors  were  lost  for  adjectives 
to  describe  their  impression  of  the  vast- 
ness  of  the  Western  Empire  they  crossed 
to  reach  the  convention.  That's  the  big 
thing  about  these  conventions.  They 
permit  a  few  of  the  influential  citizens 
in  various  parts  of  our  great  Dominion 
to  learn  what  they  did  not  know  abou1; 
their  neighboring  provinces,  and  the  con- 
ditions under  which  their  fellow  retail- 
ers are   working. 

The  roll  call  of  officers  found  all  pre- 
sent with  the  exception  of  the  treasurer, 
who  wrote  regretting  his  absence  owing 
to  circumstances  over  which  he  had  no 
control. 

The  accredited  delegates  registered 
were   as   follows: — 

J.  A.  Banfield.  Winnipeg ;  Jno.  G.  Watson, 
Montreal :  E.  M.  Trowern,  Ottawa ;  Jno.  M.  Bent- 
ley,  Halifax  ;  W.  J.  Hopgood.  Halifax  ;  S.  E.  Fish- 
er, St.  John ;  Robert  Strain.  Woodstock,  N.B. ; 
Walter  G.  de  Wolfe.  St.  Stephen,  N.B. :  T.  A. 
Gaetz,  Red  Deer,  Alta.  :  Jos.  Killas.  Medicine  Hat. 
Alta. ;  F.  E.  Raymond.  Saskatoon.  Sask.  ;  S.  E. 
Fawcett.  Saskatoon,  Sask.  ;  J.  H.  Curie,  Manitoba, 
Secretary;  M.  J.  Phillips,  New  Westminster;  B.  W. 
Ziemann,  Preston,  Ont.  ;  W.  C.  Miller,  Toronto, 
Ont.  ;  D.  W.  CJark,  Toronto,  Ont.  ;  W.  P.  Ball.  As- 
sinniboia ;  Geo.  H.  McRobbie,  Vancouver;  Geo.  S. 
Hougham,   Vancouver :   D.   H.   Kent.   Vancouver. 

Mr.  and  Mrs.  W.  S.  Inglis,  Winnipeg :  J.  A, 
Peters,  Woodstock  ;  T.  A.  Beacock,  Woodstock ; 
Lome  Kressy.  Kipling:  Frank  Schroeder.  Jonson, 
Sask. ;  Jos.  Tate,  Raymore,  Sask.  ;  A.  G.  McLean, 
Raymore,  Sask.  ;  A.  J.  Humphries,  Raymore,  Sask. ; 
J.  R.  Homer,  Saskatoon ;  G.  A.  Smith,  Halifax ; 
T  .G.  Watson,  Montreal  ;  Mr.  and  Mrs.  L.  B.  M. 
Wright,  Assiniboia ;  G.  Craddock,  Assiniboia :  W. 
P.  Ball,  Assiniboia  ;  L.  Maze,  Assiniboia  ;  J.  S.  D. 
McNaughton,   Mossbank,    Sask. 

President's    Address 

President  J.  A.  Banfield  presented  his  ad- 
dress   reviewing    the    year's    work    as    fol- 
lows: 
Gentlemen: 

It  gives  me  great  pleasure  to  meet  you 
again  at  our  annual  convention  on  the 
Western  coast  of  this  great  Dominion,  in 
this  beautiful  city  of  Vancouver,  and  to 
present  to   you  my  first  annual  report.   Had 


Staff   Correspondent   Dry  Goods   Review 

I  known  at  the  time  you  honored  me  by 
electing  me  president  of  the  Dominion 
Board  and  the  Dominion  Executive  Coun- 
cil, that  the  duties  in  connection  with  this 
office  were  so  far  reaching  and  of  such 
an  important  character  to  the  retail  trade 
of  Canada,  I  would  certainly  have  hesi- 
tated before  accepting  the  office.  I  think 
that  every  retail  merchant  would  admit, 
whether  he  is  a  member  of  our  association 
or  not,  that  the  year  through  which  we 
have  just  passed  has  been  one  of  the  most 
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strenuous  years  in  the  history  of  the  re- 
tail  trade. 

How  the  situation  could  have  been  met 
without  an  association  such  as  ours  — 
which  reaches  from  coast  to  coast — is  dif- 
ficult to  comprehend.  In  past  years,  when 
we  were  all  busy  trying  to  arouse  interest 
in  and  to  point  out  the  necessity  of  every 
province  being  organized,  little  did  we 
realize  what  it  meant  until  the  time  ar- 
rived   for    united    action. 

Must   Double   Efforts 

We  must  all  be  pleased  with  the  results 
of  our  efforts,  but  we  must  remember  that 
we  have  only  laid  the  foundation.  From 
now  on  we  must  build  the  superstructure, 
and  in  order  to  do  so  it  will  be  necessary 
to  more  than  double  any  efforts  that  have 
been  made  in  the  past,  no  matter  how 
great  they   have   been. 

Personally  I  have  great  faith  in  the 
principles  upon  which  this  association  is 
founded  and  the  excellent  character  of  the 
men  who  are  associated  with  it.  Its  aims 
and  objects  reach  out  toward  higher  ideals 
in    retail    distribution.  We    ask    for    no 

special  privileges,  no  attempts  to  take  ad- 
vantage of  any  other  class,  but  an  earnest 
effort  to  serve  the  public  in  the  best  and 
most  economic  manner,  and  to  eliminate 
from   the   retail   trade   all   methods   of   a   de- 


ceptive or  unethical  character.  These  are 
ideals  that  I  am  sure  the  great  body  of 
retail  merchants  in  Canada  are  aiming  to 
achieve.  To  accomplish  them  we  must 
make  every  effort  to  enroll  more  members 
into  our  association,  and  this  can  only  be 
done  by  individual  effort  on  the  part  of  all 
the  officers  and  all  the  members,  and 
should  not  be  left  entirely  to  the  paid  of- 
ficials of  the  association.  I  must  frankly 
confess  that  the  more  time  I  give  to  the 
work  of  the  association,  the  more  work  I 
find   there   is   to   do. 

It  must  be  remembered  that  the  mem- 
bers of  the  Dominion  Board  and  of  the 
executive  council  are  all  engaged  in  look- 
ing after  their  own  individual  business, 
and  receive  no  remuneration,  and  I  am 
sure  that  we  would  all  like  to  give  more 
time  to  the  association  work  if  it  were 
possible   to   do   so. 

Great  Progress  Being  Made 

During  the  past  year  I  have  attended  a 
great  many  meetings  of  the  association, 
and  among  others,  I  attended,  by  invita- 
tion, two  conventions  of  the  Saskatchewan 
Provincial  Board,  and  I  am  pleased  to  re- 
port that  excellent  progress  is  being  made 
in    that   Province. 

I  also  attended,  by  invitation,  the  annual 
conventions  of  the  Provinces  of  New 
Brunswick  and  Nova  Scotia,  and  I  found 
excellent  progress  being  made  in  those 
provinces.  I  visited  also  the  city  of  Van- 
couver, and  I  was  pleased  to  find  great  pro- 
gress being  made  in  this  city  and  through- 
out the  province  of  British  Columbia.  I 
have  also  kept  in  close  touch  with  the 
work  of  the  Manitoba  Provincial  Board  and 
am    pleased    to    report    progress    there. 

On  my  way  East  I  twice  visited  the  of- 
fice of  the  Ontario  Provincial  Board,  and 
was  pleased  to  find  the  work  of  that  pro- 
vince progressing  in  a  satisfactory  man- 
ner. I  also  visited  the  office  of  the  Quebec 
board  while  passing  through  Montreal,  and 
found  that  their  membership  is  increasing 
and  there  is  every  indication  of  excellent 
progress. 

In  addition  to  these  I  visited  the  head 
office  at  Ottawa  four  times  during  the  year 
— once  in  connection  with  a  special  meet- 
ing of  the  Dominion  Board  held  in  the 
month  of  January,  1920;  once  in  connec- 
tion with  interviewing  the  Government  re- 
garding the  Board  of  Commerce;  once  in 
connection  with  a  consultation  with  the 
secretary  and  treasurer  of  the  Dominion 
executive  regarding  the  proposed  system 
of  taxation  by  the  Government,  and  again 
to  attend  the  National  Industrial  Confer- 
ence, as  your  representative.  I  also  at- 
tended a  meeting  of  the  Western  executive 
council  in  Regina  for  the  purpose  of  as- 
sisting  in    its    organization. 

Widespread  Activities 

In  addition  to  these  various  visits  I  have 
received  and  replied  to  a  great  deal  of  cor- 
respondence from  the  head  office  at  Ot- 
tawa, and  provincial  offices  in  reference  to 
the  work  of  the  Dominion  executive  coun- 
cil and  the  Dominion  Board.  In  this  con- 
nection I  desire  to  state  that  very  few 
members  have  any  idea  of  the  activities 
and  importance  of  the  Dominion  office, 
only  those  who  have  an  opportunity  of  ""al- 
lowing the  work  that  is  being  done. 

As  the  association  grows  in  strength 
and      members,    in    my    opinion      provision 
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must  be  made  fur  nil  increase  in  t tie  reve- 
nue of  the  board.  A  resolution  will  come 
before  you  for  your  serious  consideration 
to  amend  the  constitution  so  as  to  increase 
the  present  per  capita  tax  paid  to  the  I'.' 
minion  Hoard  from  one  dollar  to  two  dol- 
lars per  member.  To  pay  this  additional 
amount  may  be  difficult  for  some  of  the 
provincial  boards  unless  they  increase 
their  membership  fee,  but  we  must  bear 
in  mind  that  if  we  want  a  continuous  and 
increasing  service  from  the  Dominion  of- 
fice we  must  make  provision  for  an  extra 
assessment,  and  the  more  we  improve  the 
financial  condition  of  the  Dominion  office 
the  better  the  service  the  provincial  boards 
will    receive   for  their  members. 

Raising   a   Welfare  Fund 

You  will  also  be  asked  to  consider  a  re- 
solution whereby  this  convention  will  dis- 
cuss the  advisability  of  raising  an  "or- 
ganization and  legislative  welfare  fund"  of 
fifty  or  a  hundred  thousand  dollars  from 
those  retail  merchants  throughout  Canada 
who  can  contribute  extra  sums  beyond  their 
membership  fee  for  the  purpose  of  assist- 
ing in  the  organization  work  in  every  pro- 
vince, and  also  for  the  purpose  of  having 
funds  in  hand,  when  required,  to  more  ef- 
fectually assist  in  opposing  any  legislation 
of  an  injurious  character  or  promoting 
legislation  of  a  necessary  character. 

I  might  say  that  recently  the  manufac- 
turers found  it  necessary  to  raise  a  fund 
of  one  million  dollars  for  similar  purposes, 
and  so  also  have  the  labor  union  bodies 
and    the    farmers'   organizations. 

For  years,  as  you  know,  our  organization 
has  been  engage  1  in  a  great  educational 
work  among  the  retail  trade  that  has  cost 
time  and  money.  In  addition  it  has  cost 
a  lot  of  money  to  lay  the  foundation  and 
equip  our  provincial  offices  and  the  office 
of  the  Dominion  Board.  Add  to  this  the 
large  sums  of  money  we  have  spent  in  de- 
fending our  members  against  injurious 
legislation,  and  there  is  no  wonder  that 
we  require  a  fund  for  the  purpose  above 
mentioned.  This  is  a  matter  that  will  re- 
quire your  careful  consideration  and  ac- 
tion. 

If  it  is  your  wish  that  such  a  sum  as 
mentioned  should  be  raised  and  if  the  se- 
curing of  this  money  could  be  coupled  with 
the  formation  of  a  special  committee  con- 
sisting of  those  retail  merchants  who 
could  spare  sufficient  time  from  their  busi- 
ness on  occasional  times  to  address  meet- 
ings of  retail  merchants  in  various  parts 
of  Canada,  and  who  would  know  that 
their  expenses  were  taken  care  of,  I 
thoroughly  believe  we  could  send  a  call 
out  to  the  retail  trade  of  Canada  that 
would  bring  every  self-respecting  retail 
merchant    into    our   ranks. 

Must   Defend   Himself 

The  defence  of  the  retail  merchant  must 
be  made  by  the  retail  merchant  himself. 
The  day  for  sitting  down  and  expecting 
the  other  fellow  to  look  after  us  has  gone 
never  to  return.  We  who  have  our  money 
and  our  time  invested  in  the  retail  distri- 
bution of  merchandise  must  be  awake  to 
our  position  and  we  must  be  prepared  to 
sacrifice  our  time  and  our  efforts.  The 
strong  must  come  to  the  defence  of  t lie 
weak.  Our  plan  of  organization  is  based 
on  sound  principles;  your  money  is  sunk 
in  Provincial  and  Dominion  Board  equip- 
ment. You  have  faithful  and  loyal  secre- 
taries and  organizers  in  every  province. 
The  foundation  stone  is  laid  and  I  hope 
that  before  we  leave  this  convention  that 
every  man  will  go  home  pledged  to  greater 
effort  and  greater  sacrifice,  and  we  can 
then  build  on  what  we  have  founded,  an 
organization  of  which  not  only  every  re- 
tail merchant  in  Canada  will  be  proud,  but 
our  customers,  who  are  the  general  pub- 
lic, can  feel  assured  that  as  long  as  this 
organization  lasts  their  interests  will  be 
properly   protected. 

In  closing,  I  desire  to  express  my  high 
appreciation  of  the  excellent  assistance 
that  has  been  rendered  by  my  fellow  as- 
sociates   on    the    Dominion    executive    coun- 


cil,   and    thank    you    for    your    close    atten- 
tion.    (  Prolonged    applau 

Secretary's    Report 
Vancouver,    B.C.,   July    22nd,    1920. 
To  the  Officers  and   Members  of  the   Dom- 
inion  Board   and   the    Dominion    Executive 
Council    of    the    Retail    Merchants'    Asso- 
ciation of  Canada. 
Gentlemen: 

Owing  to  the  fact  that  the  annual  meet- 
ing of  the  Dominion  Board  this  year  is 
held  four  months  later  than  it  was  held 
last  year,  and  in  order  to  cover  the  entire 
period  between  the  holding  of  last  year's 
convention  and  this  year's,  the  report  of 
this,  the  15th  annual  convention  of  the 
Dominion  Board  of  our  association,  covers 
a  period  of  16  months  instead  of  12. 

On  January  13th  and  14th  of  this  year 
a  special  meeting  of  the  Dominion  Board 
was  held  at  Ottawa  regarding  certain 
orders  which  were  made  by  the  Board  of 
Commerce  and  which  we  considered  to  be 
very  objectionable  to  the  retail  trade. 
Copies  of  the  minutes  of  this  special 
meeting,  together  with  copies  of  the 
minutes  of  the  last  annual  meeting  of  the 
Dominion    Board    held    in    Ottawa    on    March 
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17th,  18th  and  19th,  1919,  have  been  placed 
in  the  hands  of  every  member  of  the  Dom- 
inion Board  and,  consequently,  it  will  not 
be  necessary  for  me  to  refer  at  any  length 
to    the   proceedings   of   those    meetings. 

End  Restrictions  With  War 
Upon  the  termination  of  the  great  world 
war  I  am  sure  that  every  retail  merchant 
felt  that  we  had  arrived  at  the  completion 
of  the  period  over  which  the  Government 
placed  restrictions  of  an  unusual  character 
regarding  retail  distribution.  In  this  it 
appears  that  we  were  mistaken.  Not  only 
have  we  been  restricted  to  an  unusual  de- 
gree through  the  actions  of  the  Board  of 
Commerce,  but  we  have  been  especially 
selected  from  among  the  other  commercial 
classes  and  appointed  unpaid  collectors  of 
a  luxury  tax,  the  operations  of  which  are 
not    only    unfair    but    unreasonable. 

Added  to  this  imposition,  in  looking  over 
\penditures  of  the  Dominion  Govern- 
ment we  find  large  sums  of  money  passed 
in  the  estimates  to  provide  better  facilities 
for  the  agricultural,  laboring  and  other 
classes,  and  not  one  cent  allowed  for  the 
improvement     of       the     retail       distributing 


classes,  who  have  more  money  invested  in 
Canada  than  all  the  other  classes  com- 
bined. 

In  addition  to  this,  if  we  look  over  the 
platforms  which  have  been  prepared  by  all 
the  political  parties  to  date,  we  find  every 
effort  put  forth  to  capture  the  attention 
of  the  other  classes  so  as  to  secure  their 
votes,  and  nothing  but  condemnation  and 
almost  an  entire  lack  of  recognition  of 
the  retail  distributors  as  a  class,  and 
whatever  reference  is  made  to  them  is 
made  in  derision,  they  being  looked  upon 
as  being  of  the  "profiteer"  and  "combine" 
classes. 

This  may  not  make  pleasant  reading,  but 
I,  personally,  believe  that  the  time  has  ar- 
rived when  we  must  look  the  facts  square 
in  the  face  and  act  unitedly.  To  prove 
these  statements,  all  that  it  is  necessary 
to  do  is  to  look  carefully  over  the  orders 
that  have  been  issued  by  the  Board  of 
Commerce,  and  read  the  copies  of  Han- 
sard on  the  discussion  of  the  luxury  tax, 
and  then,  to  complete  the  evidence,  read 
the  many  speeches  that  have  been  made 
at  conventions  of  public  bodies,  both  re- 
ligious and  artisan,  and,  without  having 
any  knowledge  of  the  facts,  the  retail  dis- 
tributors are  held  up  to  ridicule  and  often 
to   scorn. 

Need  For  Co-operation 

These  introductory  facts  are  cited  for 
the  purpose  of  calling  your  attention  to 
the  need  of  closer  co-operation  between  all 
classes  of  retail  merchants  throughout 
Canada,  and  to  further  impress  upon  the 
members  the  fact  that  more  than  90  per 
cent,  of  the  time  of  the  Dominion  Board 
office  is  taken  up  by  giving  attention  to 
measures  that  require  to  be  opposed, 
rather  than  to  those  of  a  constructive 
character  and  which  would  be  of  benefit 
to  Canada  as  a  whole.  This  is  certainly 
not  as  it  should  be,  and  every  effort  should 
be  made  to  find  a  remedy. 

At  the  last  convention  of  the  Dominion 
Board  a  number  of  resolutions  came  be- 
fore the  meeting,  and  they  were  handed 
over  to  the  office  of  the  Dominion  Board 
to    deal    with. 

Membership    Grows 

The  number  of  members  appearing  on 
our  membership  roll  from  the  date  of  the 
last  convention  in  March,  1919,  as  com- 
pared with   last  year,  is  as  follows: 

1918-19    1919-20 

British     Columbia     86.66      436.69 

Alberta    and    Saskatchewan  1,336.00  2,316.35 

Manitoba     748.50      560.65 

Ontario     2,736.42  1,982.30 

Quebec     637.00  1,023.00 

Xew     Brunswick     787.00      655.00 

Nova   Scotia    and    P.E.I.    .  .  198.85      715.00 


6,530.43  7,688.99 


Showing  an  increase  over  last  year  of 
about    1,158.00. 

This  report  must  certainly  be  gratify- 
ing to  us  all  because  it  shows  a  growth 
and  an  increase  over  last  year,  but,  gentle- 
men of  the  convention,  I  cannot  disguise 
the  fact  that  I  am  far  from  satisfied.  If 
our  association  has  grown  to  be  the  only 
organization  of  its  kind  in  Canada  that 
stands  for  the  defence  of  the  retail  trade, 
why  is  not  every  retail  merchant  in  Can- 
ada under  its  banner?  The  answer  to  that 
lies  at  our  door.  We  are  engaged  in  a 
great  educational  movement;  we  must  be 
thankful  for  our  advancement,  but  when 
we  become  satisfied  we  will  begin  to  de- 
cline. We  must  push  forward  and  we  will 
not  be  satisfied  until  the  last  retail  mer- 
chant   in    Canada   becomes   a   member. 

Financial    Statement    Gratifying 
I    am    pleased    to    say    that    the    financial 
statement,   as    you    will    notice   by   the    trea- 
surer's      report,    shows       an       improvement 
which    must    also    be    gratifying    to    you. 

Before    closing,    I    desire    to    express    my 
high    appreciation    of    the    excellent    man- 
ner in  which  the  members  of  the  Dominion 
Continued  on   page   71 
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No  Change  in  Dry  Goods  Markets 

Prices  Remain  Firm  in  All  Lines,  While  Many  Are  Still  Advancing — Linen  Prices  Out  of 
Sight  and  Cotton  Soaring  As  a  Result — Silks  Strengthening  Rapidly — Good  Wool 

Still  Scarce. 
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MARKETS  AT  A  GLANCE 

SINCE  last  month  there  has  been  little  or 
no  change  in  market  conditions  of  general 
dry  goods.  There  is  an  increasing  confi- 
dence in  the  trade  that  Fall  and  Winter  business 
will  be  big  in  spite  of  the  unsettled  conditions 
which  have  prevailed  throughout  the  past 
months.  The  business  world  still  presents  an 
abnormal  aspect  and  will  do  for  several  years, 
but  there  is  a  general  feeling  among  the  whole- 
sale houses  just  now  that  as  soon  as  Exhibition 
is  over  they  will  be  able  to  settle  down  to  a  good 
winter's  business.  There  is  a  disposition  on  th^ 
part  of  the  retail  trade  to  buy  a  little  more 
cautiously  now,  for  although  in  most  lines  there 
is  no  indication  of  lower  prices  for  another  year, 
there  is  just  that  slight  possibility  that  some 
change  might  take  place  in  the  course  of  the 
next  six  months,  and  no  one  under  the  circum- 
stance wants  to  be  stocked  to  far  beyond  im- 
mediate requirements.  In  some  lines,  however, 
it  will  be  impossible  for  the  wholesalers  to  suffi- 
ciently accommodate  customers,  and  it  is  expect- 
ed that  it  will  be  at  least  three  years  before 
linens  will  be  available  in  any  quantities  again. 
This  situation  will  affect  the  price  of  cottons; 
and  they  are  already  being  quoted  higher  for 
Spring.  Woolen  materials  are  not  down,  and  in 
all  lines  supply  is  the  great  factor.  Good  news 
of  the  crops  and  a  noticeable  firming  up  of  prices 
in  all  lines  points  to  a  season  of  good  healthy 
business.  Deliveries  are  gradually  improving 
and  the  wholesalers  are  ready  for  a  rush  of 
sorting  business  which  they  expect  will  be  heavy 
in  the  course  of  a  week  or  two. 


be  vastly  in  excess  of  supply,  so  that  the  ration- 
ink  system  adopted  by  the  mills  for  many 
seasons  must  continued  operative. 


COTTONS 

In  Great  Britain  and  the  United  States  slight 
recessions  are  shown  here  and  there  in  such  lines 
as  voiles,  repps,  casement  cloths,  etc.,  but  other- 
wise there  is  no  variation  from  prevailing  high 
prices  and  there  is  still  a  very  marked  shortage 
in  many  of  the  most  staple  and  important  cloths. 

The  world  famine  in  linens  is  increasing  the 
demand  for  cottons  and  thereby  rendering  the 
situation  still  more  serious.  It  is  expected  that 
the  advance  prices  quoted  for  Spring  cottons 
will  stay  very  firm  and  that  next  season  may 
possibly  see  further  advances.  At  all  events  the 
present  shortage  will  be  apparent  for  some  time 
to  come. 

Canadian  cottons  remain  absolutely  firm. 
They  have  never  advanced  to  the  same  extent  as 
British  and  American  cottons  and  at  the  time 
being,  as  well  as  for  a  long  time  past,  they  have 
been  a  much  better  value  than  any  goods  that 
could  be  imported  at  the  same  prices.  Moreover 
the  demand  for  Canadian  cottons  continues  to 


LINEN 


There  is  absolutely  nothing  new  to  report  on 
linens  except  that  the  situation  grows  daily 
worse.  As  intimated  in  these  reports  repeatedly 
the  supply  is  steadily  decreasing  in  some  lines 
almost  to  the  vanishing  point — and  there  is  no 
relief  in  sight.  Retailers  are  begging  for  any- 
thing in  linens  but  the  representatives  of  the 
linen  manufacturers  interviewed  this  month 
state  that  they  do  not  see  how  they  can  do  very 
much  more  business,  so  low  has  the  supply  be- 
come. Prices  are  out  of  all  proportion  and  it  is 
expected  that  years  will  elapse  before  the  flax 
fields  of  Australia,  Belgium  and  Russia  will  be 
yielding  a  sufficient  crop  to  care  for  the  needs  of 
the  world's  markets.  At  present  Ireland  is  pro- 
ducing less  than  one-third  of  what  she  could 
were  flax  supplies  available. 


WOOLENS 

Though  the  prices  of  coarse  Canadian 
woolen  materials  are  admittedly  lower  the 
prices  of  fine  imported  woolens  remain  firm. 
This  means  that  suitings  and  woolen  coat  and 
dress  materials  will  not  decline,  for  all  such 
materials  are  importations,  and  in  Great  Britain 
to-day  though  the  prices  of  raw  materials  are 
admittedly  lower,  the  cost  of  labor  and  produc- 
tion is  such  that  these  factors  are  succeeding  in 
keeping  prices  firm.  The  lower  priced  woolens 
of  Canadian  manufacture  can  scarcely  be  con- 
sidered an  item  as  these  yarns  are  only  used  in 
the  manufacture  of  coarse,  grey  blankets,  lum- 
ber men's  heavy  socks,  etc.  The  buyers  who  are 
just  returning  from  abroad  report  an  indifferent 
attitude  on  the  part  of  the  mill  owners  who  are 
not  encouraging  the  placing  of  orders  in  view  of 
the  fact  that  they  are  so  behind  in  deliveries. 


SILKS 


Silks  are  gradually  recovering  from  their 
slump,  and  more  confidence  is  being  evidenced 
in  the  markets.  An  increasing  demand  is 
springing  up  and  wholesale  houses  report  that 
business  is  quite  good  and  looks  as  if  it  will 
greatly  improve  in  the  next  month.  Prices  are 
holding  firm  and  retailers  are  buying  extensively 
in  soft  silks  for  the  Fall  and  Winter  trade.  The 
European  silks  are  still  at  prohibitive  prices  and 
in  view  of  the  demand  in  Europe  and  an  appar- 
Continued  on  Page  94 
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British  Buyer  Urges 

Commercial  Intercourse 

Representative  of  Well-known  English  Finn  Believes  That  Time  is 
Ripe  for  Increasing  Business  With  Canadian  Houses 


MR.  D.  S.  JAY,  representing  the 
firm  of  Tew  and  Raymond,  of 
London,  England,  manufacturers 

of  Coats  and  costumes,  lias  been  in  Can- 
ada the  past  few  weeks.  Trade  is  very 
brisk  on  the  other  side,  according  to  Mr. 
•  lay.  The  Motherland  has  had  its  wave 
of  cancellations,  but  the  high  water  mark 
was  reached  about  2  months  ago  and  the 
worst  phase  of  this  practice  seems  to 
have  been  passed,  just  as  it  has  in  Can- 
ada. Things  have  levelled  up  consider- 
ably in  the  past  few  weeks. 

Mr.  Jay  said  that  there  was  a  general 
feeling  of  hope  that  it  might  be  possible 
to  reduce  the  cost  of  certain  lines  next 
year,  but  that  there  was  absolutely  no 
hope  for  a  cheaper  supply  this  year. 

"Any  reduction  in  clothing  and  ladies' 
wear  prices,  as  far  as  British  manufac- 
turers are  concerned,  must  start  with 
the  textile  manufacturers,"  stated  Mr. 
■lay.  who  added  that  his  present  mission 
was  to  ascertain  how  the  situation  stands 
with  regard  to  trade  with  this  country. 

"In  any  case,"  declared  Mr.  Jay, 
"everything  depends  on  the  mills,  wbich 
are  at  present  working  at  such  full 
pressure  that  it  is  necessary  to  get  orders 
plffced   well  in  advance. 

"As  soon  as  the  mills  show  signs  of 
reducing  the  cost  of  textile  products,  the 
price  of  the  manufactured  goods  will 
come  down,  but  it  is  useless  to  hope  for 
any  reduction  through  cheaper  labor 
Labor  is  determined  to  stick  to  the  high 
wages  it  has  won,  therefore  any  reduc- 
tion must  be  made  in  the  cost  of  mater- 
ials, the  overhead  charges  or  the  pro- 
fits." 

Boost  Trade  With  England 

"It  is  just  about  time,"  Mr.  Jay  con- 
tinued, "that  Canada  should  thoroughly 
appreciate  the  possibilities  of  increased 
trade  with  Great  Britain.  I  am  here  to 
see  what  the  Canadian  people  really 
want  and  to  study  the  needs  of  individual 
localities  and  classes  as  minutely  as  pos- 
sible. 

"We  have  felt,"  he  added,  "that  British 
firms  have  been  too  conservative  in  their 
dealings  and  attitude  as  regards  trade 
with  Canada.  Heretofore,  when  a  Can- 
adian retailer  raised  an  objection  to,  or 
pointed  out  the  unsuitability  of  a  par- 
ticular range  of  goods  for  his  class  of 
trade,  the  British  manufacturer  took  re- 
fuge in  his  antiquated  conservatism, 
usually  preferring  to  sacrifice  trade  to 
meeting  the  demand-;  of  the  Canadian  re- 
tailer. He  realizes  his  error  today  and 
is  prepared  to  go  to  any  length  in  order 
to  encourage  and  foster  an  interchange 
of  commodities  between  the  two  coun- 
which   of  all   others    are  the   ones 


most    closely   connected   by   virtue   of  a 
common   heritage." 

"In  the  Old  Country,"  said  Mr.  Jay, 
"a  long,  cold  spring,  together  with  high 
prices,  combined  to  make  the  buying 
public  put  off  purchasing  at  Easter  time. 
The  result  was  that  now  people  are  buy- 
ing almost  twice  what  they  ordinarily 
do  and  the  demand  already  threatens  to 
surpass  the  supply,  even  though  prices 
are  as  high  as  formerly." 


Swiss  Expert 

Publishes  Book 
on  Embroidery 


In  an  advice  to  the  Department  of 
Overseas  Trade  the  Commercial  Secre- 
tary to  His  Majesty's  Legation  in  Berne 
comments  on  an  interesting  book  recent- 
ly published  by  Dr.  V.  Nof,  entitled  "The 
Swiss  Embroidery  Industry  During  the 
World's   Turmoil." 

The  author  has  collected  a  large 
amount  of  valuable  information  which 
will  naturally  prove  to  be  of  great  his- 
torical value  to  the  Kaufmannisches  Dir- 
ektorium  of  St.  Gall,  which  in  that  part 
of  Switzerland  may  be  looked  upon  as 
the  leading  and  most  important  central 
trade  association.  The  author  has  put 
on  record  all  the  difficulties  with  which 
the  embroidery  industry  has  had  to  con- 
tend during  the  war  and  all  the  import- 
ant questions  which  refer  thereto.  A 
perusal  of  the  work  will  show  the  reader 
what  enormous  difficulties  the  embroi- 
dery industry  had  to  fight  against  with 
regard  to  procuring  raw  material  and 
semi-finished  articles,  as  well  as  diffi- 
culties regarding  the  export  of  the  fin- 
ished article.  The  manufacturers,  how- 
ever, evinced  great  pluck  and  eventually 
succeeded  in  overcoming  all  the  difficul- 
ties in  spite  of  great  disappointments. 
Taken  as  a  whole,  the  embroidery  indus- 
try seems  to  have  done  well.  The 
author  of  the  book  closes  his  work  with 
the    following    remarks: 

"In  spite  of  all  obstacles  and  difficul- 
ties during  the  war,  it  may  be  asserted 
that  taken  as  a  whole  the  Swiss  embroi- 
dery industry  has  comparatively  success- 
fully overcome  a  most  difficult  crisis. 
It  must  not  be  forgotten  that  in  spite 
of  enormous  losses  caused  by  the  prohi- 
bition of  exports  to  the  United  States  of 
America  and  by  restricted  contingents 
fixed  in  various  European  countries,  the 
industry    was    partly      compensated      by 


being  able  to  open  new  markets,  such 
as  Holland,  Scandinavia,  Bulgaria,  Tur- 
key and  so  on.  The  chief  competitor 
i  i  St.  Call,  namely,  Plauon  in  Saxony, 
was  unable  to  compete  during  the  war 
which  gave  a  fresh  impetus  to  the  Swiss 
embroidery  industry  and  enabled  Swit- 
zerland to  increase  her  exports.  This 
was  partly  due  also  to  the  impossibility 
of  procuring  any  appreciable  quantities 
of  cotton  textiles  in  Germany,  which  en- 
abled the  eastern  part  of  Switzerland  to 
increase  its  output  and  supply  the  de- 
mand  for  embroidered  goods. 

"In  many  countries  to  which  exports 
from  Switzerland  are  sent,  large  fortunes 
have  been  made  during  the  war  and 
a  new  class  of  buyers  has  arisen.  An- 
other reason  for  the  success  of  the  Swiss 
embroidery  trade  consisted  in  the  fad 
that  St.  Quentin,  in  France,  which  before 
the  war  competed  successfully  with 
Switzerland,  but  which  during  the  war 
was  occupied  by  German  troops,  was  no 
longer  able  to  compete.  In  consequence 
France  began  to  buy  her  embroideries 
from  Switzerland,  whereas  formerly  she 
bought  them  in  St.  Quentin. 

"Stress  is  also  laid  on  the  fact  that  the 
war  did  not  only  create  losses,  but  also 
certain  advantages  as  large  profits  for 
embroidery  manufacturers  in  Switzer- 
land. It  now  remains  to  be  seen  what 
influence  the  reduced  hours  of  work,  the 
enhanced  wages  and  the  continuous  rise 
in  the  price  of  cotton  goods  will  have  on 
the  embroidery  trade.  No  one  knows 
what  will  happen  when  once  the  pre-war 
competition  of  other  countries  recom- 
mences, and  no  one  yet  knows  what  the 
new  commercial  treaties  will  bring.  But 
one  thing  is  certain  that  after  all  the 
prohibitions  and  regulations  which  the 
embroidery  industry  had  to  put  up  with 
during  the  war,  a  great  feeling  of  relief 
has  set  in  at  these  prohibitions  having 
been  .relaxed  and  a  fresh  feeling  of  free- 
dom in  production  and  export  has  set 
in." 


Appointed  Agents 

For  English  Firm 

Novelty  Voiles  of  Famous  English  Make 
Come  to  This  Side  Again 

Voss  &  Stern,  71  Fifth  Avenue,  have 
been  elected  sole  distributors  of  the  John 
Woodrow  and  Son  line  of  novelty  voiles 
for  the  United  States,  Canada,  South 
America,  Cuba,  Porto  Rico  and  Philip- 
pine Islands. 

Because  of  the  war,  shipments  of  this 
unexcelled  English  line  were  suspended 
in  1915.  Now  that  conditions  are  again 
reaching  a  normal  state,  John  Woodrow 
and  Son  have  designed  a  line  of  novel- 
ties that  come  up  to  the  high  standards 
set  by  them  in  earlier  seasons  and  from 
all  indications  expect  an  unprecedented 
demand. 
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A  Modern  Store  that  Doesn't  Advertise 

L.  N.  Poulin's,  Ltd.,  Ignore  the  Daily  Papers,  Pay  the  Luxury  Tax  for  Their  Customers  and 
Go  On  Making  Money — Special  Emphasis  on  Efficient  Salesmanship  and  No 

Bonuses  Part  of  Policy 


SPARKS  street  in  Ottawa  is  lined 
with  up-to-date,  busy  shops,  but 
few  are  busier  or  more  progres- 
sive than  L.  N.  Poulin's,  Ltd.,  "Ottawa's 
Store  of  Satisfaction."  Established  in 
1889  in  a  very  small  way,  the  firm  now 
occupies  one  of  the  largest  business  sites 
in  the  heart  of  Ottawa's  shopping  dis- 
trict. Just  three  weeks  ago  an  addi- 
tional section,  comprising  four  floors, 
with  a  window  frontage  of  66  feet,  was 
opened  and  is  being  devoted  to  house- 
furnishings  of  all  kinds.  The  ground 
floor  of  the  annex  presents  an  unusually 
attractive  appearance  when  viewed  from 
the  main  store  from  which  it  leads.  Gay 
cretonnes  and  filmy  nets  curtain  the 
doorways  and  windows,  while  the  many 
ranges  of  carpets  and  rugs  are  stacked 
uniformly  in  piles  along  the  aisles.  Be- 
yond this  is  the  linoleum  department, 
which  carries  one  of  the  largest  ranges 
of  its  kind  in  Ottawa.  The  upper  floors 
are  not  as  yet  completed,  but  will  even- 
tually be  devoted  to  furniture  of  all 
kinds. 

Enlarging  Constantly 

New  departments  are  constantly  being 
introduced  into  this  progressive  business. 
Silverware  and  jewellery  are  the  latest 
newcomers  and  are  most  attractively  dis- 
played against  a  background  of  mirrors 
and  illuminated  by  artificial  light  in 
order  to  heighten  the  dazzling  brightness 
of  silver  and  plate.  The  ground  floor 
is  devoted  to  dry  goods,  fancy  goods, 
men's  haberdashery  and  women's  acces- 
sories and  some  idea  of  its  extent  may 
be  gained  from  the  fact  that  Poulin's 
was  formerly  9  distinct  stores,  now  ab- 
sorbed and  merged  into  one. 

All   on  Up-to-Date  Scheme 

Mr.  Poulin  is  a  firm  believer  in  store 
efficiency.  No  device  which  shows  pro- 
mise of  possible  success  is  neglected  in 
the  endeavor  of  the  store  to  give  satis- 
faction. Many  instances  are  afforded  of 
this  spirit,  during  a  walk  through  the 
many  sections.  One  policy  which  is  ex- 
tremely popular  with  customers  is  that 
Poulin's  pay  the  Government  tax  on  lux- 
uries themselves.  This  is  not  such  a 
loss  of  profit  as  might  at  first  seem 
apparent  as  Poulin's  offset  this  expense 
by  the  fact,  remarkable  in  its  way  now- 
adays, that  they  do  not  advertise.  That 
sounds  as  though  Poulin's  were  behin:! 
the  times  in  this  respect,  but  they  have 
proved  time  and  time  again  to  their  per- 
fect satisfaction  that  a  slight  discount 
to  regular  customers  and  the  payment 
of  the  tax  repays  them  more  satisfactor- 
ily than  a  similar  outlay  in  advertis- 
ing matter.  "Action"  in  the  case  of  this 
firm,  "speaks  louder  than  words,"  to 
judge  by  the  results  achieved. 


Staff   Conferences 

Poulin's  are  also  believers  in  efficiency 
classes  for  their  sales  clerks  and  there- 
fore twice  a  month  the  entire  staff  as- 
sembles for  this  purpose  and  everyday 
problems  in  salesmanship  are  discussed 
and  helpful  suggestions  are  offered  by 
the  heads.  The  firm  has  a  recognized 
and  well  deserved  reputation  for  effic- 
ient sales  people,  and  in  reply  to  a 
query  from  a  Dry  Goods  Review  repre- 
sentative, Mr.  Poulin  explained  the 
store's  policy. 

In  the  centre  of  the  main  downstairs 
store  there  is  a  section  occupied  by  a 
parcel  inspector,  who  does  nothing  else 
but  inspect  every  package  of  merchan- 
dise which  leaves  the  store.  She  exam- 
ines the  contents  to  see  that  they  corre- 
spond exactly  with  the  slip  and  that  the 
parcel  itself  is  properly  wrapped,  as  re- 
gards paper,  string  and  general  appear- 
ance. For  every  error  she  detects,  she 
recives  a  ten  cent  bonus.  This  method 
has  reduced  the  number  of  errors  made 
by  salesclerks  from  a  average  of  30  a 
week  to  almost  nothing.  There  are  some 
21  girls  who  are  expert  inspectors,  the 
result  of  their  initial  training  on  enter- 
ing the  Poulin  store.  From  being  in- 
spectors they  become  sales  clerks,  and 
in  both  stages  they  are  graded  accord- 
ing to  their  ability  and  training,  there 
being  three  classes  of  salespeople  and 
three  of  parcel  inspectors. 

How  Promotion  Is  Gained 

Ability  alone  is  the  key  to  success  in 
this  store  and  advancement  is  readily 
granted  to  any  ambitious  clerk  who  rises 
through  the  various  stages  and  in  no 
case  can  a  department  be  headed  by  any 
other  than  an  employee  who  has  received 
his  or  her  training  in  the  store  itself. 
This  system  of  grading  brings  better  re- 
sults, according  to  Mr.  Poulin,  than  would 


the  application  of  the  bonus  system  to 
speed  up  sales.  It  is  not  so  much  how- 
many  sales  are  made  by  each  clerk,  as 
how  satisfactory  each  one  is  to  a  cus- 
tomer, that  determines  the  success  or 
progress  of  a  department.  In  each 
transaction  with  a  customer,  the  sale^- 
clerk  represents  the  firm  itself  and  in 
Mr.  Poulin's  opinion  a  store's  service  is 
estimated  by  its  customers  mainly  on 
the  good  impression  made  by  the  staff 
members.  Prompt,  pleasant  and  polite 
service  encourages  business  and  cements 
a  bond  of  confidence  between  the  store 
and  the  customer,  and  this  confidence  is 
the  fundamental  element  upon  which  L. 
N.  Poulin  has  established  a  successful 
business. 


A  Lecture  Bureau 

With  Series  of  Films 

American     Company     Makes     Offer     to 

Canadian  Retailers  at   Fair  Rates — 

A   Success  Abroad 

An  enterprising  American  dry  goods 
publication  has  inaugurated  a  new  idea 
in  publicity  work,  aimed  to  increase  ef- 
ficency  among  the  sales  staff  of  the 
larger  department  stores  in  Canada.  For 
the  sum  of  $1,800  this  company  will  un- 
dertake to  supply  films  dealing  with 
every  aspect  of  the  dry  goods  business, 
and  competent  lecturers  to  speak  before 
the  employees,  at  stated  periods.  This 
service  will  be  in  operation  throughout 
ten  months  of  the  year,  with  a  weekly- 
change  of  films.  The  fee  is  said  to  be 
too  high  for  the  majority  of  retailers, 
but  there  is  no  doubt  that  the  idea  will 
prove  exceedingly  popular. 

While  this  instruction — with  films — 
has  been  a  practice  successfully  adopted 
by  English  firms  for  some  time,  by  many 
American  firms  and  by  a  few  of  the 
larger  Canadian  concerns,  the  scheme 
has  hitherto  been  operated  on  the  respon- 
sibility of  the  individual  firm.  The  or- 
ganization of  this  "lecture  bureau"  in- 
troduces a  new  phase  of  store  education 
and  places  very  excellent  aids  within  the 
reach  of  the  many  rather  than  the  for- 
tunate few. 


CONVENE    IN    SEPTEMBER 

The  N.  B.  Provincial  Convention  of 
the  Retail  Merchants'  Association  will 
be  held  in  St.  Stephen  on  September  23rd 
and  24th.  The  Dominion  president,  Mr. 
J.  A.  Banfield,  of  Winnipeg,  will  be 
present.       Also  other  Dominion  officials. 


Dry  Goods  R(  '<>  " 


Making  the  Boys'  Department  Pay; 
Separate  Department  for  Little  Men 

Grafton's,  of  Hamilton,  Use  Lady  Clerks  in  Boys'  Department  —  Liberal  Use  is  Made  of 
Premiums — Boys  Always  Remembered  in  Clothing  Advertisements — 

Circular  Advertising. 


NOT  only  from  the  standpoint  of 
immediate  sales  and  good  pro- 
tits,  but  looking  to  the  future, 
clothing  men  are  beginning  to  sec  the 
gre  it  possibilities  in  a  boys'  department. 
To  make  firm  friends  with  the  "little 
men"  is  to  retain  their  friendship  as  big 
men  whether  it  he  in  the  personal  or  the 
business  relationships  of  life.  It  is 
worth  while,  therefore,  to  cultivate  their 
friendship,  to  make  them  feel  that  they 
have  a  place  in  the  world.  In  conduct- 
ing a  clothing  store,  it  is  worth  while 
to  look  after  their  special  require- 
ments and  to  make  them  feel  wnen  they 
come  into  the  store  that  there  is  a 
spof  in  that  store  specially  reserve  d  for 
them.  Many  merchant,  in  their  ad- 
vertising, too,  do  not  overlook  the  boy; 
their  needs  are  finding  a  larger  spaL'e  tn 
the  daily  advertisements  of  many  men 
of  the  trade  than  they  used  to.  And 
merchants  say  it  is  a  paying  proposi- 
tion 

According  to   Mr.   Watson,  the  mana- 
ger of   the   Grafton    store    of   Hamilton, 


this  branch  has  devoted  more  space  to 
the  boy's  department  than  any  other 
of  the  Grafton  branch  stores.  And  it 
is  a  separate  department,  on  a  floor  by 
itself  away  from  the  spot  where  the 
bigger  men  do  their  shopping.  "For- 
merly, all  our  goods  were  on  the  one 
floor,"  said  Mr.  Watson  to  Dry  Goods 
Review,  "but  we  have  found  that  it  pays 
to  have  the  boys'  department  on  a  floor 
by  itself.  Probably  nine-tenths  of  the 
buying  of  boys'  clothing  is  done  by  the 
mothers  and  they  do  not  like  to  be 
bothered  by  having  men  around.  They 
like  to  buy  exclusively  in  a  department 
by  themselves."  In  Grafton's  Hamilton 
store,  this  large  department,  too,  has 
its  respective  departments  in  which 
boys'  furnishings,  hats,  etc.,  are  kept. 

Grafton's  have  found  that  the  use  of 
lady  sales  clerks  has  been  a  good  thing 
for  the  department.  In  the  clothing 
department,  they  have  two  men  and  one 
lady  who  look  after  the  needs  of  the 
boys.  "We  find  that  when  it  comes  to 
selling  the  younger  children,"  said    Mr. 


Watson,  "a  lady  sales  clerk  works 
very  well.  They  seem  to  appeal  to  the 
mothers  better  and  to  show  more  pa- 
tience with  the  kiddies,  who  are  apt  to 
get  nervous  when  they  are  buying.  In 
the  furnishings  department  we  also  have 
a  lady  clerk." 

"What  draws  the  boys  most  is  our 
premiums;  we  find  them  a  great  draw- 
ing card.  They  come  in  for  footballs, 
baseballs,  catching  mitts,  base-ball  bats, 
hockey  stieks  and  many  other  minor 
sport  goods,  which  we  give  away  as 
premiums.  We  give  a  premium  for 
each  dollar's  worth  of  goods  bought  and 
when  the  premium  reaches  the  figure 
which  will  purchase  the  article  the  boy 
wants,  he  comes  in  and  gets  it.  So  far 
as  the  premiums  themselves  are  con- 
cerned, we  secure  as  good  premiums  as 
the  merchandise  which  we  sell,  believing 
that  to  give  away  a  poor  premium  is  not 
to  hold  business  from  the  boys. 

Keeping  the  Boys  in  the  Fore 

"We   try   to    keep    our    boys'   clothing 
Continued  on  Next  Page. 


The  interior  view  of  Grafton's  Boys'  Department  in  their  Hamilton  stmt. 
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Slogans  for  Men's  Wear  Stores 

Local  Conditions  Have  Much  To  Do  With  Framing  Slogan — Slogan  Can  Be  Used  as  Offset  to 
Continual  Sales — Merchant  Advises  Changing  Slogan  Every  Year  or  Two. 

By  Frank  H.  Williams 


A  SLOGAN  is  a  mighty  good 
business-builder  for  the  retail 
men's  wear  store  provided  the 
slogan  is  a  good  one.  A  slogan  is  a 
constant  talking  point,  it  provides  a 
point  of  continuity  for  the  store's  ad- 
vertising matter  and  it  serves  as  a 
mark  for  the  store  to  shoot  at. 

But  what  constitutes  a  good  slogan  ? 
What  sort  of  a  slogan  shall  the  new  re- 
tail establishment  adopt? 

Shall  it  hammer  hard  on  service,  or 
price,  or  quality?  Just  what  is  the 
sort  of  a  slogan  that  will  attract  the  most 
attention  from  the  public  and  cause  the 
most  people  to  come  to  the  store  and 
purchase    goods  ? 

Local  conditions  have  as  much  to  do 
with  the  framing  of  the  right  sort  of  a 
slogan  as  anything.  If  a  new  store  is 
starting  up  in  a  town  where  the  cloth- 
ing stores  have  been  somewhat  asleep 
then  the  slogan  "The  Store  That  Does 
Things,"  would  be  appropriate  and 
business-building.  If  the  store  is  mak- 
ing a  drive  against  "sales"  and  is  main- 
taining its  prices  constantly  then  the  slo- 
gan, "One  Price  the  Year  Round,"  would 
tell  the  store's  story  quickly  and  force 
fully. 

But  though  the  exact  wording  of  the 
slogan  should  be  determined  by  local 
conditions  and  the  character  of  the 
store,  it  would  seem  as  though  the  short- 
er and  snappier  the  slogan  is,  the  more 
it  will  be  calculated  to  do  things  in  a 
business  way  for  the  establishment  that 
adopts   it. 

For  instance  "Comparison  is  the  Lever 
That  Turns  Business  Our  Way,"  is  a 
mighty  good  slogan  except  for  the  fact 
that  it  is  too  long.  It's  too  much  of  a 
mouthful.  It's  not  the  snappy,  peppy 
sort  of  a  thing  that  lends  itself  readily 
to  repetition  or  to  consideration. 

On  the  other  hand,  "The  Store  Ahead," 
tells  a  whole  story  in  a  short,  concise 
manner  and  is  calculated  to  make  people 
think  and  talk  and  is,  therefore,  the 
sort  of  a  slogan  that  will  be  most  effec- 
tive for  the  store  that  is  using  it. 

And  here  are  some  other  short,  snap- 
py slogans  which  are  of  a  snappy,  pep- 
py, business-building   character: 

"The  Friendly   Store." 

"The   Fastest    Growing    Store." 

"Where   Quality   Rules." 

"Ohio's    Greatest    Clothing    Store." 

"The   Store  That   Saves   You   Money." 

"The    Store    That    Undersells." 

"Come   Where  the   Crowds   Come." 

"YOUR   Store." 

"Where  Style  Reigns." 

"The    Logical    Clothing    Store." 

"The  Cheerful  Store." 


"Aristocrats  of  Men's   Clothiers." 

"The  Greatest   Store  for  Values." 

"Clothing    Hustlers." 

"Men's  Quality  Clothes  at  Lowest 
Prices." 

"You  Can  do  Better  at  Smith's." 

"The  Big  Store  With  The  Little 
Prices." 

"Watch   Us   Grow  in   1920." 

It  is  good  business  policy  to  vary  the 
slogan  now  and  then,  every  other  year 
or  so.  Though  the  slogan  may  be  nearly 
perfect  it  will  in  time,  like  everything 
else,  become  worn  out  and  when  it  does, 
then  remember  that  "The  Store  That 
Does  Things,"  justifies  its  use  of  that 
slogan  by  changing  it! 


Some  Advances 

on  Spring  Hosiery 

ACCORDING  to  the  manager  of  one 
of  the  large  specialty  houses  in 
Toronto  which  handles  hose,  the 
first  offerings  of  hose  for  the  spring 
of  1921  will  be  no  higher  in  price  than 
the  last  quotations.  The  news  will  be 
most  welcome  to  the  trade,  but  it  can 
only  benefit  the  trade,  so  declares  this 
manager,  if  immediate  advantage  is 
taken  of  it.  The  reason  for  there  being 
no  advance  on  the  first  offerings  is  two 
fold.  In  the  first  place,  sorting  business 
is  well  over  and  considerable  stocks  have 
been  left  on  the  shelves  of  the  jobbers. 
This  house,  therefore,  has  decided  to 
maintain  the  same  price.  In  the  second 
place,  the  mills  are  just  beginning  work 
on  spring  hosiery  and  no  prices  have 
been  quoted  yet,  even  to  the  jobbers. 

It  should  be  understood,  however,  that 
these  prices  apply  only  to  the  first  of- 
ferings. When  the  new  stock  is  on  the 
market,  prices,  so  say  hosiery  men,  art 
going  to  be  higher  by  about  25  per  cent. 
Spring  showings  will  be  a  trifle  more 
varied  and  fancy  than  during  the  last 
few  years.  During  the  war,  the  mills 
were  not  accepting  orders  for  fancy 
creations  because  the  demand  was  simp- 
ly for  hose  regardless,  largely,  of  the 
patterns  or  styles.  That  is  changed 
somewhat  now  and  fancier  lines  are  being- 
produced. 

The  trade  will,  within  a  very  short 
time  if  not  already,  be  seeing  Christ- 
mas novelties.  Prices  for  these  novel- 
ties will  be  higher  than  last  Christmas, 
due  partially  to  the  natural  advance 
that  has  gone  or  during  the  past  year 
on  account  of  labor  and  raw  materials; 
also  to  the  fact  that  there  will  be  a  larg- 
er  variety   from   which   to   make   Christ- 


mas selections.  Dry  Goods  Review  has 
seen  some  of  these  lines  and  they  are 
not  only  quite  equal  to  former  offerings 
but  the  same  care  has  been  taken  in  ar- 
ranging them  in  boxes  so  that  the  re- 
tailer may  be  able  to  make  the  best 
possible    showing   of  them. 


MAKING  THE   BOYS'   DEPARTMENT 

(Continued  from  page  62) 
department  as  much  before  the  public 
as  any  of  the  other  men's  departments. 
There  is  never  an  advertisement  writ- 
ten about  men's  clothing  in  which  there 
is  not  mention  made  of  boys'  clothing, 
too.  We  very  frequently  run  a  separ- 
ate advertisement  altogether  for  boys' 
clothing,  particularly  with  summer 
goods,  and  we  find  that  it  pays  very 
well.  We  do  considerable  advertising 
to  the  parents  and  this  fall  we  will  send 
a  letter  to  the  boys  directly,  not  sending 
them  a  circular  letter  with  a  one  cent 
stamp  on  it,  but  with  a  sealed  envelope 
so  the  boy  will  feel  that  Grafton's  are 
taking  a  very  personal  interest  in  him. 
In  one  of  our  circular  letters,  for  in- 
stance, we  mentioned  that  we  had  con- 
firmation suits  and  we  sent  these  letters 
to  many  of  the  Roman  Catholics  and  got 
a  good  response  from  them  because  they 
saw  we  were  locking  after  their  require- 
ments." 

Quicker  Turnover  than  in  Men's  Clothing 

While  there  is  not  so  much  money  in- 
vested in  a  boys'  clothing  department, 
Mr.  Watson  states  that  the  turnover 
during  the  year  is  quicker  than  in  men's 
clothing.  A  boy  will  wear  out  two  or 
three  suits  of  clothes  while  his  father  is 
wearing  out  one  suit. 

Grafton's  keep  their  boys'  clothing  in 
as  fine  condition  as  their  men's  cloth- 
ing. The  suits  and  overcoats  are  all  in 
glass  cases  as  the  accompanying  photo- 
graph shows.  The  odd  pants  and 
cheaper  lines  are  kept  piled  on  tables  in 
the  centre  of  the  department. 


GOLDEN    JUBILEE 

September  9th  next  will  mark  the 
end  of  the  jubilee  anniversary  of  the 
founding  of  the  firm  of  Bryson-Graham, 
of  Sparks  street,  Ottawa.  In  honour  of 
this  auspicious  epoch  in  the  history  of 
the  firm,  Messrs.  Bryson  and  Graham 
are  featuring  the  words  "Golden  Jubilee 
— 1870-1920"  —  prominently  throughout 
their  stores,  and  are  planning  an  elabor- 
ate display  in  keeping  with  their  golden 
anniversary.  Their  annual  fashion  dis- 
play and  other  new  features  will  take 
place  on  this  date. 
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Reasonable  Reasons 

There  must  be  some  good  reason  for  the 
popularity  of  Tapatco  Glovea  ami  Mitts,  two 
kinds  of  reasons — the  Dealer's  and  the  Manu- 
facturer's. 

The  most  important  reasons  from  the  Deal- 
er's standpoint  are  rapid  turnover  and  lasting 
satisfaction. 

From  the  Manufacturer — careful  selection 
of  high  grade  leather,  best  quality  cantons  and 
constant  attention  to  every  minute  detail  of 
workmanship. 

These  seem  to  be  the  most  reasonable  rea- 
sons for  the  large  sale  of  Tapatco  Gloves  and 
Mitts.  And — the  fact  is  that  Dealers  are  find- 
ing greater  demand  for  the  superior  Tapatco 
Brand  every  year. 

STYLES 

Gauntlet,  Knit  Wrist  and  Band  Top.  In  Heavy,  Medium  and  Light 
Weights.  Also  Leather  Tip  and  Leather-faced  Gloves,  Jersey  Gloves 
and  Mitts  in  Tan,  Slate  or  Oxfords. 

THE    AMERICAN    PAD    &    TEXTILE    COMPANY 

CHATHAM,  ONT. 


The  Deacon   Shirt 
Company 

beg  to  announce  that  their  travellers 
are  on  the  road  with  the  new  Fall 
line  of 

Working  and  Outing  Shirts, 

Flannels,  Taffetas,   plain  and  fancy, 

Tweeds,  Drills,  Flannelettes, 

Oxfords,  Sateens,  etc. 

Night  Shirts,  Pyjamas, 

Boys'  Waists. 

The  Deacon  Shirt  Co. 

BELLEVILLE.  ONTARIO 


Specijal    Values 


"Direct from  Mill 


lo  the  Trade" 


"Through  Commission  Merchants" 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc.. 

For  Men's   Wear 

Indigo  and  Black  Serges  and   \  ionium 

Grey  and  Fancy  Worsteds 

Also 


Pure 
Wool 


Scotch 
Tweeds 


"Manufactured  in  Scotland  of  pure,  new  wool.,  free 
from  cotton  or  other  vegetable  fibre,  shoddy.  munRO. 
thread     waste     or     any     other     remanuf;'ctured     wool." 

ON   account  of 
THE    HEATHKK    BULLA    COMPANY, 

Selkirk    (Scotland). 
"From  whom  we  have  Sole  Canadian   Selling  Agency" 

Stocks  of  all   the  above  on    hand. 
Ready     for    immediate    shipment. 

C.  E.  ROBINSON  &  CO. 


Mappin    &    Webb    Building 
Imporltrs  10  Victoria  Street 

MONTREAL 


Commission 
Merchants 
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Market  conditions 
point  to  advisability  of 
immediate   orders    for 

;  Garhartt 
\  Overalls 

i  Allovers   and    Gloves 


The  continued  scarcity  of  raw  materials  and 
restricted  output,  together  with  the  per- 
sistent, heavy  demand,  have  combined  to 
stiffen  prices,  which  show  a  decided  ten- 
dency, if  anything,  to  go  higher.  In  view 
of  these  conditions,  therefore,  it  would  be 
well  for  every  dealer  who  can  to  send  along 
his  order  now  for  Carhartt  Overalls,  All- 
overs  and  Gloves,  and  thereby  save  himself 
possible  disappointment  in  Fall  and  Spring 
deliveries.  Since  manufacturers,  including 
ourselves,  are  producing  only  enough  to 
supply  visible  needs,  the  force  of  this  sug- 
gestion is  apparent. 

Hamilton  Carhartt 

Cotton  Mills  Limited 

Montreal     Toronto     Winnipeg     Vancouver 

Manufacturers  of  Carhartt  Overalls,  Allovers 
and  Work  Gloves 


Dry  Goods  Review 


DRESS    FABRICS 


'o< 


Spring 

1921 

Silk 

Prints 

on 

GEOR- 
GETTES 

and 
CHIFFONS 

Fancy 

Cotton 

NOVELTIES 

ORGANDIES 

Plain 

Striped 


Exhibition   Visitors ! 
Don't  fail    to  call  on 

us,  at 
64  Wellington  St.  W. 


r»<ot ,. 


,,i1lf*° 


We  are  carrying  for  the  present, 
for  immediate  delivery,  a  beauti- 
ful line  of  our  French  Georgettes, 
Crepe  de  Chine,  Ninons,  Chiffons, 
Satins,    Shirtings    and    Novelties. 


If  you  can't  come  down  to 
Toronto  your  inquiries  and  orders 
will  be  promptly  attended  to. 


Les  S 


uccesseurs 


ALBERT  GODDE,  BEDIN  &  CIE 


PARIS 

TARARE 

LYONS 


LONDON 


NEW  YORK 


EMPIRE  BUILDING,  64  WELLINGTON  STREET  WEST 

Telephone:  Adelaide  3062 

TORONTO 

E.  Desnoux,  Rep. 


Dry  Goods  Review 


Fickle  Paris  Remains  Loyal 

to  Fancy  ScrapedJMaterials 

Pleated  Styles  Are  to  Survive  the  Wintry  Blasts  and  French  Designers  Will  Lay  Stress  on 
C  Jay  Colored  Checks  and  Hairy  Cloths  in  Fashioning  Jaunty  Costumes  for  the 

Snow  Season 


Paris,  France, 

August,  1920 

EDITOR,  Dry  Goods  Review:  Con- 
tinuing my  letter  of  last  month  on 
"Materrala  for  Autumn  Wear,"  I 
will  tell  you  to-day  about  a  special  col- 
lection of  woollens  that  comes  from  the 
house  renowned  here  for  its  newest 
novelties  that  are  absolutely  different 
from  the  styles  seen  everywhere  else,  as 
you  will  notice  by  the  samples  here- 
with. 

For  Smart  Frocks 

For  instance,  in  the  dresses  depart- 
ment we  shall  have  the  following  ma- 
terials: 

No.  1.  Frescaline. — A  light  woollen 
cloth  that  looks  like  very  fine  bure  of  all 
shades,  which  will  make  some  very  pretty 
afternoon  dresses,  generally  pleated,  for 
it  is  practically  certain  that  the  vogue 
of  pleat ings  will  last  during  the  Winter. 
In  grey,  beige  or  kakhi,  it  will  do  for 
early  Autumn  when  the  sun  still  shines 
warm.  In  deep  red  or  navy  it  will  suit 
the  darker  days,  and  for  practical  wear, 
also  for  children's  school  dresses. 

No.  2.  Crepella. — A  kind  of  woollen 
crepe  of  a  fine  quality  and  appearance, 
will  be  used  in  similar  instances  as 
above.  Our  little  girls  would  look  very 
pretty  in  a  salmon  pink  or  saxe  blue 
dress  as  per  samples. 

No.  3.  Toillaine.— A  thick  toile  de 
!aine  with  a  slightly  scraped  appearance 
would  do  very  well  for  Autumn  and 
Winter  dresses,  although  perhaps  it 
would  not  pleat  so  well  as  the  former. 
Still  it  will  come  in  useful  when  it  is 
time  to  make  warmer  garments. 

No.   4.  Daillaine. — A   similar  material, 

only  woven  in  ribs,    will    be     used     for 

i  a  and   for  children's  tailored  cos- 


In  Soft  Shades 

These  smart  dress  materials  will  be  ideal 
for  the  Fall  one-piece  frock  and  are  shown 
in  greys  and  soft  rose  tints. 


tumes  and  coats.  Its  weave  makes  it 
rather  fanciful,  and  with  a  little  em- 
broidery or  a  band  of  fur,  a  garment 
thus  devised  will  be  quite  dressy. 

An    Adaptable    Fabric 
No.     5.  Casha. — Already     known,     yet 
very  much  in  favor  still  on  account  of  its 


suppleness,  which  makes  it  fit  for  all 
kinds  of  garments:  dresses,  tailored  cos- 
tumes of  a  fanciful  style,  loose  jackets, 
coatees,  etc.  In  the  children's  depart- 
ment it  has  an  important  place. 

Every  couturier  shows  at  least  five  or 
six  different  models  devised  in  casha, 
which  have  the  appearance  of  serge  or 
gabardine  without  being  thick  as  both 
cloths  are,  when  in  good  quality. 

New   Serge  Patterns 

Serge  is  made  into  various  styles 
though,  in  this  place,  and  yet  the  de- 
signs are  such  that  they  are  and  will  be 
favored   more  and   more. 

They  make  nothing  in  checks  or 
plaids  of  the  staple  nature,  but  get  that 
effect  by  means  of  fillete  threads  of  dif- 
ferent colors. 

Stripes  and  checks  will  be  very  fash- 
ionable this  year,  and  the  following  serge 
patterns  will  show  you  how  this  idea  can 
be  made  effective. 

No.  6.  Serge  Filin  Pelinee. — Made  of  a 
navy  ground  with  fillete  stripes  in  white 
and  saxe  blue,  or  yellow  and  jade  green, 
will  make  nice  narrow  skirts,  to  be  worn 
with  a  plain  jacket,  or  a  jacket  in  that 
same  cloth.  The  former  disposition  is 
neater  though. 

No.  6-Bis.  Serge  Filin  Quadrillee. — Is  a 
fine  example  of  checks  obtained  by 
means  of  fillete.  It  is  effective  both  in 
navy  ground  with  green  and  yellow  or 
in  navy  with  white  and  saxe. 

No.  7.  Serge  Cendrine. — Navy  ground 
with  a  fairly  deep  green  stripe  and 
several  white  fillete,  or  brown  and  white 
stripes,  also  saxe  and  white,  is  effective, 
and  the  same  disposition  made  into 
checks  will  give  some  nice  trimmings  for 
plain  costumes. 


A  Fashionable  Group 


Eight  smart  wool  fabrics  with  which  to  combat  all  kinds  of  wintry    weather.      Described    in    Paris    letter. 

novel  striped  effects  are  strongly  featured. 


Broken    bar    and 
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No.  8.  Serge  Cendra. — Is  similar  to 
above,  but  as  the  stripes  are  much  wider 
we  have  almost  some  real  checks.  You 
notice  that  the  white  fillete  is  much  more 
important  than  the  blue,  and  that  the 
yellow  fillete  with  green  is  similarly  de- 
vised. 

No.  9.  Serge  Pointilla. — Is  a  check  pat- 
tern of  navy  serge  with  yellow,  red  or 
saxe  darning  stitches  showing  up  the  de- 
signs.    It  is  rather  neat  and  practical. 

Navy    Leads    Shades 

You  will  notice  that  quite  a  number 
of  samples  are  navy  ground;  the  reason 
of  this  is  that  navy  is  always  amongst 
the  most  favored  shades,  and  with  saxe 
blue,  white,  green  and  yellow,  the  most 
staple  material  can  be  made  fanciful  yet 
easily  wearable. 

No.  10.  Cordelaine  Ecossaise. — Rather 
thick  material  suitable  for  shooting  cos- 
tumes, is  a  greyish  ground  with  saxe  and 
green,  or  red  and  green  fillete,  is  also  de- 
vised in  stripes  or  checks.    It  looks  quite 


FABRICS   FROM   PARIS 

Scraped  effects  very  strong  for 
Fall  and   Winter. 

Light  woollen  cloths  in  dainty 
light  shades  shown  for  one-piece 
costumes. 

Greys  and  bright  rose  shades 
have  prominent  place  in  color 
scheme. 

Many  attractive  novelties  in 
serges  being  featured- 

Navy  rules  in  Winter  materials 
— sometimes  striped  in  white,  yel- 
low or  red. 

Many  new  ideas  in  Bures. 

Present  color  vogue  is  giving 
preference  .for  Saxe  blue  and 
green   of   deep   hue. 


comfortable  and  can  either  be  used  alone 
or  with  plain  material. 

No.  11.  Serge  Caneline. — A  thick  serge 
of  a  coarse  appearance,  looks  like 
cheviotte,  is  a  pattern  of  stripes  of 
darning  stitches  on  plain  ground,  yellow 
on  navy,  blue  on  grey,  saxe  on  black, 
brown  on  beige.  The  latter  would  be 
most  suitable  for  sports  costumes. 

No.  12.  Parquetine. — Is  a  rather  cur- 
ious pattern  of  coarse  wool  woven  in  the 
same  design  as  the  wooden  floors  were 
made  in.  the  French  castles  of  olden  days. 
It  is  certainly  very  fanciful  and  nice. 
Made  in  all  shades,  it  will  suit  every 
taste  and  figure,  being  quite  plain. 
Novelties  in  Bures 

In  the  bures  lines,  we  have  some  ma- 
terials for  dresses  such  as: 

No.  13.  Cordelaine  Quadrillee. — A  grey 
ground  with  black  and  saxe  blue  stripes 
that  may  or  may  not  cross  each  other 
according  to   the   patterns. 

No.  14.  Cordelaine  Pekinee. — Different 
from  the  former  by  the  stripes  which 
are  thicker  and  not  woven  in  the  same 
manner.  Besides  we  have  also  a  fillete 
line  of  darning  stitches. 


Scraped  Effects  Good 


These  samples   illustrate   the  deep   pile  of   the  wool   bures   that    Paris   is    still   very 
partial  to,  according  to  the  accompanying   letter  from  our  own  correspondent. 


The  shades  are  rather  nice — horizon 
blue,  beige,  green,  brown,  all  with  white 
and  black  stripes. 

No.  15.  Burabure. — Quite  plain  in  var- 
ious shades,  green,  brown,  saxe,  grey, 
would  do  for  plain  dresses,  neither 
draped  nor  pleated,  for  it  is  too  thick, 
but  for  tailored  costumes  or  cloaks  it 
would  be  quite  cosy. 

No.  16.  Buracotta. — Is  decidedly  in- 
tended for  costumes  and  principally  for 
coats.  Capes  or  rather  "mantes"  as 
worn  at  present  would  look  very  nice. 
This  material,  which  slightly  shows 
its  ribs  through  the  scraping,  is  quite 
fanciful  and  uncommon. 

No.  17.  Diabure. — I  would  use  this 
material  for  sporting  garments  and 
children's    mantles    for    it    is     light     and 


warm  at  the  same  time  and  would  suit 
both  sportswomen  and  children  who, 
alike,  ramble  about  a  good  deal. 

As  to  No.  18,  Velursine,  of  a  very 
thick  nature,  its  vogue  will  undoubtedly 
Krow  with  cold  days. 

You  will  notice  that,  as  I  already  told 
you,  we  don't  seem  to  get  tired  of  scrap- 
ed materials  and  fluffy  or  hairy  cloths. 
Plush  will  be  in  great  demand  as  we  go 
along. 

The  shades  most  in  favor  at  present 
are  Saxe  blue  and  green  of  a  deep  hue. 

Next  month  I  will  tell  you  about  the 
novelties  shown  at  the  couturiers  and 
also  take  up  the  subject  announced  in 
my  last  letter,  viz.:  "Silk  Fabrics  for 
the  Winter." 

Yours  very  truly, 


ENLARGING    STORE 

The  already  large  store  of  Scovil  Bros., 
Ltd.,  is  again  being  enlarged,  and  in  the 
course  of  a  few  months,  two  or  three 
more  departments  will  be  added.  Under 
the  able  leadership  of  Mr.  S.  C.  Young, 
president,  Mr.  A.  N.  McLean  and  Mr. 
H.  H.  Scovil,  this  firm  is  still  climbing 
farther  to  the  top.       Mr.  McLean  was  at 


one  time  in  the  employ  of  the  Bank  of 
Nova  Scotia  and  Mr.  Scovil  was  trained 
for  a  civil  engineer.  The  successful 
business  career  of  these  two  young  men, 
also  that  of  Mr.  Macaulay,  of  Macaulay 
Bros.  &  Co.,  shows  that  a  man  does  not 
have  to  be  brought  up  in  a  retail  busi- 
ness in  order  to  make  a  successful  mer- 
chant. 
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Cotton  Shortage  Still  Very  Pronounced 

Prices  For  Spring  Will  Advance  25  and  ;>o  Per  Cent.— Smaller  Conventional  Patterns  Will  be 

Seen     Dresden  Effects  in  Organdie  Will  Vie  With  Plain  Tones — Voiles  to  be  Very 

Strong-  Ratines  Almost   Prohibitive  For  Canadian  Markets. 


BUYERS  in  textiles  jast  back  from 
the  British  and  European 
markets  report  emphatically  that 
there  will  be  no  reduction  in  prices  for 
the  1921  cottons.  There  is  a  universal 
opinion  concerning  future  prices  and  al- 
though some  lines  will  not  advance  very 
considerably,  none  on  the  market  will  be 
any  cheaper  next  spring.  Judging  by 
the  present  increase  of  25  to  30  per  cent. 
in  prices  since  this  time  last  year,  the 
spring  advances  cannot  be  considered  in 
the  light  of  an  unexpected  surprise,  and 
the  buyers  declare  that  even  if  there 
weii>  to  be  a  drop  in  raw  material,  the 
price  alone  could  not  affect  the  market. 

Manchester  Orders 

Reports  from  Manchester  indicate  that 
a  long-continued  absence  of  orders  has 
affected  manufacturers'  prices.  Mer- 
chants, however,  are  beginning  to  take 
a  keen  interest  in  prices  and  the  pro- 
ducers are  hopeful  that  orders  will  be. 
placed  in  due  course.  The  trade  of 
exporting  cotton  goods  to  all  parts  of 
the  earth  cannot  be  conducted  success- 
fully without  the  element  of  speculation 
entering  into  it.  The  risks  are  consid- 
erable anil  only  a  few  months  ago  the 
cotton  trade  decided  that  is  would  make 
an  annual  levy  of  6d.  a  bale  on  all  cotton 
used  in  the  United  Kingdom,  estimating 
that  in  this  way  it  would  be  able  to  raise 
£100,000  a  year  to  be  used  to  extend  the 
area  of  British  cotton  fields.  Govern- 
ment aid  was  sought  in  addition,  and 
during  July  it  was  announced  that  the 
Government  would  be  prepared  to  grant 
£50,000  a  year  for  the  next  five  years  to 
enable  the  empire  cotton-growing  com- 
mittee   to   carry    out    its    projects. 

As  is  well  known,  the  American  cotton 
crop  this  year  will  be  a  small  one.  In 
spite  of  the  improvement  which  has 
taken  place  in  the  last  few  weeks,  the 
total  yield  can  hardly  be  more  than 
about  12,1)00,000  bales,  including  linters. 
But  there  is  a  probability  that  the  qual- 
ity of  the  cotton  will  be  much  in  advance 
of  that  of  the  1919-20  crop.  Lanca- 
shire spinners  have  found  the  greatest 
difficulty  in  obtaining  the  good  grade 
raw  material  that  they  have  wanted. 
So  marked  has  been  the  scarcity  of  the 
better  qualities,  both  in  the  crop  and  in 
the  stock  in  the  United  States  that  there 
has  been  a  considerable  substitution  of 
Egyptian  for  American,  and  this  has 
been  one  of  the  influences  tending  to 
stiffen  or  raise  the  price  of  Egyptian. 
(liven  a  fair  or  liberal  percentage  of 
good  grade  cotton  in  the  1920-21  crop, 
the  position  all  round  will  be  much  re- 
lieved.       The    actual    cost    of    the    raw 


material  to  the  spinner  will  be  much 
less  than  it  has  been  for  some  time,  and 
the  price  of  yarn  will  be  more  reason- 
able. 

The  lowering  of  the  price  of  yarn  will 
stimulate  exports  of  raw  stock  and  will 
have  a  beneficial  effect  in  lowering  the 
price  of  the  manufactured  goods  in  Eng- 
lish markets. 

Prices  Steady  at  Home 

Canadian  and  American  prices  are 
stated  to  be  fairly  steady  since  May  last, 
but  the  mills  are  not  quoting  prices.  The 
feature  of  the  present  time  is  the  great 
shortage  of  white  goods,  in  flannelettes, 
cottons,  etc.,  and  the  surplus  in  supplies 
of  fancy  printed  lines.  The  manufac- 
turers have  not  apparently  realized  that 
the  public  in  general  no  longer  wants 
colors  in  this  class  of  goods,  and  the  in- 
creasing demand  for  all  white  has  been 
unexpected.  The  best  they  can  do  is 
to  distribute  by  allotment  when  it  comes 
to  white   goods. 


As  regards  wash  goods  the  situation 
is  practically  similar  to  that  of  the  staple 
cottons.  Although  prices  dropped  dur- 
ing the  recent  flurry  while  wholesalers 
were  holding  off  there  is  a  stiffening  all 
round  which  will  ultimately  mean  a  40 
per  cent,  increase  next  spring  over  the 
prices  asked  last  year.  In  British  goods 
the  increase  predicted  will  be  50  per  cent. 
especially  on  ginghams.  This  latter 
staple,  however,  is  quite  equal  in  quality, 
when  of  Canadian  manufacture,  to  the 
British  makes,  and  is  noticeably  cheap- 
er than  the  imported  varieties. 

Although  business  is  said  to  be  in- 
creasingly good,  nevertheless  the  mills 
are  not  producing  more  than  60  per  cent, 
of  what  they  used  formerly  to  do.  In 
the  American  mills,  especially,  produc- 
tion has  fallen  off  at  least  25  per  cent, 
and  unless  it  is  speeded  up  by  some 
miracle,  the  tremendous  need  existing 
for  cottons  of  every  description  will 
have  somehow  to  be  satisfied  with  wool- 
len or  silk  substitutes. 


Striped  Silks  For  Fall 


A  group  of  handsome  soft  dress  silks  shown  by  Hamm  and  Riley,  Toronto,  for  Fall. 
Dark  greens  and  blues  are  to  have  a  splendid  vogue  in  these  materials. 
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Kingston  Man  Finds  Quality  Pays 

The  Firm  of  J.  Laidlaw  &  Sons,  Kingston,  Commenced  Modestly  in  Montreal — It  Is  Now  a 
High  Class  Specialty  Concern,  Boasting  Three  Modern  Buildings  on  Princess 
Street  and  a  High  Class  Stock,  Handled  by  an  Efficient  Sales  Force. 


DRY  Goods  Review  recently  paid  a 
visit  to  the  firm  of  J.  Laidlaw 
and  Son,  of  Kingston.  This  is 
one  of  the  oldest  established  businesses 
in  Eastern  Ontario,  and  attributes  its 
reputable  standing  to  the  high  quality 
of  goods  carried,  and  the  decision  made 
by  the  head  of  the  firm  very  early  in 
the  history  of  the  business  to  specialize 
in  dry  goods,  linens  and  women's  wear. 
The  same  high  principles  with  which 
Mr.  Laidlaw  started  out  in  business 
characterize  his  activities  to-day,  and 
when  seen  in  his  fire-proof,  modern 
store  on  Princess  Street  this  month  he 
heartily  condemned  the  growing  tenden- 
cy on  the  part  of  manufacturers  to  oper- 
ate on  the  principle  of  "How  much  will 
the  consumer  stand"  instead  of  "Is  the 
value  consistent  with  the  price." 

Discussing  his  present  stock  of  fab- 
rics, Mr.  Laidlaw  stated  that  cottons 
were  presenting  a  difficult  problem  to 
the  retailer,  both  on  account  of  scarcity 
and  price.  Ginghams  especially,  as  is 
well-known,  are  impossible  to  secure  at 
present,  and  for  next  spring  the  prob- 
ability is  that  this  line  will  be  allotted 
according  to  a  percentage,  i.e.,  40  per 
cent,  figui-ed  and  60  per  cent,  plain  to  a 
retailer,  but  no  amount  of  either  will  be 
sold  separately.  Prices  Mr.  Laidlaw  be- 
lieves, will  advance  on  these  goods,  prob- 
ably 12  to  15  cents  per  yard. 

Using  Cheaper  Linings 

Regarding  the  luxury  tax,  Mr.  Laid- 
law stated  that  its  enforcement  comes 
at  a  time  when  it  is  impossible  to  judge 
accurately  of  its  real  effect  on  the  pub- 
lic. Had  it  come  six  months  earlier,  an 
opinion  could  easily  be  given.  So  far, 
however,  he  had  observed  a  tendency  on 
the  part  of  makers  of  popular  priced 
suits  for  ladies,  to  substitute  an  inferior 
lining  in  the  coats,  for  the  better  grades 
formerly  employed.  These  linings,  which 
are  usually  figured  in  contrasting  shades, 
are  not  fast  dyes,  and  are  apt  to  run  and 
damage  a  delicate  blouse  worn  under- 
neath. Most  stores,  it  appears,  are  play- 
ing a  waiting  game  in  regard  to  the  tax. 
Dealers  are  desirous  of  steering  a  safe 
course  between  the  loss  of  trade  on  the 
one  hand,  and  the  loss  of  revenue  to  the 
Government  on  the  other,  by  the  adop- 
tion of  tax-evading  prices.  In  this  con- 
nection, Mr.  Laidlaw  emphasised  the  im- 
portance of  every  retail  merchant  secur- 
ing a  copy  of  the  official  text  of  the  recent 
Budget,  as  many  dealers  are  usins:  con- 
densed summaries  of  the  Excise  Tax,  as 
published  in  the  daily  papers,  and  which 
are  incorrect  in  several  places.     Discre- 


commonly  used  at  sales  time,  when 
goods  are  advertised  for  "$1.00  worth 
$2.00,"  etc.  The  plain  price  on  any  ar- 
ticle should  be  enough,  without  further 
elaboration,  provided  the  value  is  what 
is  claimed,"  declared  Mr.  Laidlaw. 


pancies  are  frequent  in  the  lists  publish- 
ed in  Montreal  and  Toronto,  and  there- 
fore, in  fairness  to  dealer  and  custom- 
er, the  official  text  should  be  in  the  hands 
of  every  retail  merchant  as  soon  as  pos- 
sible. 

In  general,  Mr.  Laidlaw  anticipates 
slightly  lower  prices  in  women's  wear 
to  cope  with  the  tax  restrictions,  but  as 
before  mentioned,  the  public  must  be  on 
its  guard  against  inferior  materials  and 
finish. 

Good  Salesmanship 

When  asked  about  his  own  business, 
Mr.  Laidlaw  emphasized  the  importance 
which  should  be  laid  on  "personality"  in 
salesmanship.  He  believes  that  person- 
ality is  the  crux  of  the  question  as  to 
what  constitutes  a  good  sales  clerk.  His 
staff  are  therefore  encouraged  to  culti- 
vate a  spirit  of  courtesy  and  personal 
interest  in  every  customer  who  enters 
his  or  her  department,  and  establish 
thereby  a  spirit  of  friendliness  which 
never  fails  to  attract  a  customer.  A  bow 
or  smile  from  the  salesgirl,  or  perhaps, 
the  passing  of  a  chair  to  an  older  lady, 
are  among  the  ordinarily  neglected  de- 
tails which  altogether  impress  upon  the 
customer  the  personality  of  a  store. 
Salaries,  in  his  opinion,  should  be  reg- 
ulated entirely  by  sales  records.  If  a 
clerk's  sales'  record  shows  a  steady  in- 
crease, a  "raise"  should  be  forthcoming 
in  recognition,  whereas,  retrograde  sales 
records  require  investigation  of  the 
methods  employed  by  the  clerk,  who  per- 
haps is  unaware  of  his  particular  short- 
comings and  who  will  quickly  respond 
to  a  confidential  discussion  with  the 
manager. 

Mr.  Laidlaw's  theories  have  all  bean 
evolved  throughout  36  years  personal 
experience  during  which  time  his  busi- 
ness has  grown  from  a  small  beginning 
in  Montreal  to  three  distinct  buildings 
on  Princess  Street,  Kingston.  Mr.  Laid- 
law at  all  times  avoids  the  method  of 
advertising   by   comparative     prices     so 


DOMINION   R.  M.  A.  ASK   MORE 
RIGID    CUSTOMS    INSPECTION 

AT   BORDER   CITIES 

(Continued    From   Page    57.) 

executive  council  have  looked  after  your 
interests  during  the  year.  The  president, 
J.  A.  Banfield,  has  attended  a  large 
number  of  meetings.  He  has  been  ever 
ready  to  visit  the  head  office  at  any  time 
his  services  were  required.  His  forceful 
and  enthusiastic  addresses  have  inspired 
every  member  who  has  listened  to  him, 
and  his  interest  in  the  work  has  been  un- 
failing. 

The  first  vice-president,  J.  G.  Watson,  of 
Montreal,  has  given  unsparingly  of  his 
time  and  his  counsel.  He  has  been  ever 
on  guard,  and  through  his  untiring  ef- 
forts and  advice  he  has  been  the  medium 
through  which  the  entire  Dominion  Board 
has  caught  the  spirit  of  having  everything 
that  is  to  be  done,  done  in  a  thorough, 
businesslike  manner,  and  if  you  find  any 
advancement  in  the  development  of  the 
work  of  our  board  it  can  largely  be  cre- 
dited  to   his  persistency   and   effort. 

Tribute  to  Treasurer 

Now,  in  regard  to  our  treasurer,  Henry 
Watters,  who  at  the  last  moment  found  it 
impossible  to  be  present,  I  cannot  close 
without  making  reference  to  the  faithful 
manner  in  which  he  has  performed  the 
duties  of  his  office.  He  has  visited  our  of- 
fice almost  daily.  He  is  always  ready  and 
willing  to  give  time,  effort  and  counsel, 
and  he  has  taken  as  much  interest  in  the 
affairs  of  the  association  as  though  it  were 
his  own  private  business,  and  he  has  per- 
formed the  duty  of  treasurer  in  a  way 
that  must  be  acceptable  to  every  member. 
My  only  regret  is  that  he  will  not  be  here 
to  present  his  financial  statement  for  the 
year. 

The  other  officers  of  the  Dominion  Ex- 
ecutive council  who  live  at  a  greater  dis- 
tance from  the  head  office  have  given  us 
excellent  assistance  through  correspon- 
dence, and  have  given  us  the  benefit  of 
their  counsel   whenever   it  was   required. 

In  addition  to  expressing  my  thanks  for 
the  great  assistance  I  have  received  -from 
the  president  and  members  of  the  Dom- 
inion executive  council,  I  desire  to  thank 
the  secretaries  and  officers  of  the  various 
provincial  boards,  as  well  as  our  capable 
office  staff,  for  the  great  assistance  they 
have  rendered  me  during  the  year. 

I  trust  the  coming  year  may  be  full  of 
prosperity. 

I   remain, 

Yours   respectfully, 

E.  M.  TROWERN. 
Secretary, 
*    Dominion   Executive    Council    and 
Dominion  Board. 
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and 

Associated  Garment  Manufacturers 

invite  you  to  attend  the 

Fall    Fashion    Show 

at 

Ritz -Carlton  Hotel 

August  24,  25,  26  and  27,  1920 

EOR  five  years  Cloak  and  Suit  Buyers  of  Depart- 
ment Stores  and  Specialty  Shops  have  looked 
forward  to  this  Exhibition  as  the  most  important 
style  event  of  the  season. 

Nearly  one  hundred  of  New  York's  foremost  Manu- 
facturers will  exhibit  in  competition  the  newest 
and  the  most  original  models  from  their  fall  lines. 

Garment  and  Millinery  Buyers  are  invited  to  view 
this  exclusive  exhibit — the  forecast  of  the  season's 
"best  sellers"  in  Wraps,  Coats,  Suits,  Gowns,  etc. 

There  will  also  be  exhibited  the  latest  creations  of 
the  leading  American  Dressmakers. 

Arrange  your  plans  to  be  in  New  York  at  the  time 
of  the  Fashion  Show.  Admission  by  card  only — 
apply  to-day  to 

"Exhibition  Manager" 

SIDNEY  BLUMENTHAL  &  CO   INC. 

395-401  Fourth  Avenue  New  York  City 
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RELIABLE  SILKS 


Believing  that  every  merchant  i.-  Looking,  first  and  last,  for 
goods  thai  will  brand  his  House  as  reliable,  we  accordingly 
adopted,  at  the  beginning  of  our  organization,  the  Slogan— 
RELIABLE  SILKS.  By  this  we  want  to  be  known  far  and 
near  throughout  the  Canadian  trade,  and  so  our  endeavors  will 
all  be  to  that  end. 

NOW  SHOWING  Fall  and  Winter  lines  of  CHARMEUSE, 
SATINS,  DUCHESSE,  TRICOTINE,  CREPE  DE  CHINE, 
SILK  JERSEYS,  MESSALINES,  PONGEES,  GEORG- 
ETTES, TAFFETAS,  HABUTAI,  etc. 

BROAD  SILKS-  our  specialty. 


Hamm  &  Riley  Silk  Co. 

LIMITED 

55  Bay  Street 
Toronto 


iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir- 


The  test  of  the  beautiful  mercerization  is  its  permanency  under  the  tailor's 
iron;    and   its   substantial   body   withstands   hard    wear. 
The  many  fascinating  colors  maKe  it  the  chosen  lining  for  women's  jackets, 
coats  and  capes;  and  the  brilliant  black  the  best  for  men's  wear. 


oMa^fMAe-de^x^ce^  uuj\ 


A  lining  of  fashion  and  smartness,  the  deep,  rich  (black  and  colored) 
shades  and  staple  body  also  designate  Marquise-de-Luxe  in  a  class  above 
all  other  cotton  Venetians  in  its  class.  Almost  creaseless,  it  is  an  ideal 
lining  for  the  finest  fabrics. 


Silky  in  feel,  satiny  in  appearance,  the  brilliancy  of  this  wonderful  fabric 
at  once  places  it  in  the  lead  as  a  high-class  lining,  distancing  all  others  m 
the  cotton   Venetian  field. 

It>  excelling  softness  and  general  superiority  make  it  an  easy  substitute 
for   all-silk    in   garments  and   trimmings. 


The  Bradford  Dyers  Association,  Ltd., 


of  Bradford,  England 


Dry  Goods  Review 
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Windcrw  Display  °of  Mallinson  V  Silks  de  Luxe 
made  by  La  Ciudad  de  Mexico,  Buenos  Aiies 


1    Silks  de  Luxe 

"The  j\ational  Sil\s  of  International  Fame" 
are  always  in  striking  evidence  wherever    effective  silk    displays  are  made. 
The  originality  of  design,  wonderful  color  harmonies  and  peerless  quality 
have  made  these  silks  "world  famous"  and  the  first  choice  of  the  woman  seek- 
ing the  best.     Prominent  for  the  coming  season  are: 

ROSHANARA  CREPE  JACQUARD  ROSHANARA  CREPE 

CHINCHILLA  SATIN       FOKINA  SATIN       PUSSY  WILLOW  CREPE 

PLAIN  AND  PRINTED  PUSSY  WILLOW  LININGS 

[All  trade  mark  names} 

H.  R.  MALLINSON  fc?  COMPANY,  Inc. 

"The  ?<[ational  Sil\s  of  International  Fame" 

Madison  Avenue    —    jist  Street    —    New  York 

Chicago— 923  Postal  Telegraph  Building  Montreal— 516  New  Birks  Building 
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Window  Display  of  Mallinson' s  Silks  de  Luxe  made  by  Harrods,  Ltd.,  Buenos  Aires 


DRESS    FABRICS  Dry  Goods  Revieu 
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Denton,  Mitchell  £y  Duncan 


LIMITED 


Wnolesale  Dry  Goods 


IN  STOCK 

27-in.  Scotch  Gingham — 57Mc. 

35-in.  White  Cotton — 40c. 

36-in.  Medical  Gauze — 8Hc. 

Boys' Golf  Hose— $14.50  doz.up. 

French  Suspenders — $12.00  doz. 

Men's  English  Cashmere  Half  Hose 
$10.50  doz.  up. 


Denton,  Mitchell  &?  Duncan,  Limited 


79-81-83  Wellington  St.  West 
Toronto,  Ont. 
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SILK  DUVETYN 

(ALL  SILK) 

Conjure  up  the  most  exquisite  duvetyn 
you  can  imagine,  and  it  will  still  fall  short 
of  the  loveliness  of  this  Pemkees  Silk 
Duvetyn — every  thread  in  it  pure  silk, 
giving  an  incomparable  richness  to  the  play 
of  light  and  shade  on  its  deep  soft  surface. 

The  colors  are  worthy  of  the  fabric — deep- 
toned  street  shades,  and  pastel  hues  of  in- 
finite subtlety  and  charm. 

Duvetyn  is  the'  fabric^of  fabrics  for  fall  and 
winter  coats  and  suits  of  quality;  for  dis- 
tinctive afternoon  dresses;  for  hats;  for  novel 
collars,  cuffs,  vestees,  and  similar  trimming 
touches.  And  Pemkees  Duvetyn  leads  all 
others. 

Penik_ees    Sill^s    are    nationally    advertised 
through  fashion  magazines  and  Rotogravures. 

CARLfSCHOEN 

SILK  CORPORATION 

260  FOURTH  AVENUE 
NEW  YORK 


SILKS 
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Style  the  Paramount  Feature  in  Furs 

Montreal  Retailers  Have  Held  Numerous  August  Sales     Magnificent  Wraps  Ready  on  Cana- 
dian Market  for  Winter  Trade — Seal  the  King  of  Peltries — Russian  Blouse  Style 

Novelty — Short  Coats  Strong. 


IN  COMPARISON  with  the  situation 
in  the  United  States,  Canadian  fur 
houses  are  in  an  extremely  for- 
tunate position.  The  continued  strike 
across  the  border  on  the  part  of  the 
Fur  Cutters'  Union  may  have  a  disquiet- 
ing effect  upon  trade  in  Canada  and 
partly  on  this  account,  it  is  said,  is  due 
the  delay  in  announcing  the  prospects 
of  a  fall  auction  in  Canadian  furs. 

Since  prices  of  all  commodities  are 
governed  by  the  law  of  supply  and  de- 
mand, there  is  a  general  feeling  that  the 
curtailment  of  production  in  American 
factories  will  seriously  affect  prices 
there  next  winter  and  possibly  extend 
to  the  Canadian  fur  industry  as  well. 

Contrary  to  earlier  decisions  the 
largest  fur  houses  in  Montreal  are  of- 
fering extensive  August  fur  sales.  Re- 
ports show  fairly  conclusively  that 
business  transacted  during  .  the  past 
fortnight  has  been  above  expectations, 
and  the  universal  20  per  cent,  discount 
on  regular  prices  has  had  the  desired 
effect   in  speeding   up  sales. 

Style    All-important 

An  inspection  of  the  many  beautiful 
displays  along  St.  Catherine  street  dis- 
closes the  fact  that  style  is  the  all-im- 
portant feature  in  fur  garments  this 
season.  The  luxury  tax  has  no  ter- 
rors for  the  seeker  after  "le  dernier 
cri"  in  sumptuous  fur  garments.  One 
prominent  manufacturer,  who  is  also  a 
retailer,  when  recently  interviewed  by  a 
representative  of  Dry  Goods  Review* 
stated  prices  to  be  noticeably  lower 
this  season,  and  said  that  while  the  cost 
of  raw  furs  was  better  than  for  some 
time,  fur  people  were  not  making  the 
usual  profit  on  account  of  a  100  per 
cent,  increase  in  the  cost  of  labor,  over 
other   seasons. 

This  manufacturer  lays  stress  on  the 
process  of  "drumming"  and  softening 
the  raw  skins,  and  his  garments  are 
delightfully  silky  and  supple  to  the 
touch.  The  'old-time  stiff  and  board- 
like  pelt  is  happily  a  thing  of  the  past, 
and  modern  coats  are  marvels  of  light- 
ness and  warmth. 

Seal  Is  the  First  Choice 
The  prevailing  favorite  in  the  high 
priced  models  is,  of  course,  seal — both 
real  and  Hudson.  Mole  follows  a  close 
Becond  and  both  furs  are  shown  in  a 
bewildering  variety  of  wraps,  dolmans 
and  short  sports  coats,  most  artistically 
trimmed  with  Alaska  sable,  beaver  or 
squirrel. 

The    I.atc-t     Novelty 

The  newest  coat  this  month  is  the 
short  Russian  blouse   style   in  mole   with 


A  Becoming  Effect 

A  charming  ;ind  youthful  coat  of  comfort- 
able length  in  caracul  and  mink.  The  collar 
is  beautifully  draped,  while  sack  pockets 
and    mink   cuffs   add    important    features. 

a  choker  collar  of  sable.  Mole  and 
squirrel  is  another  favorite  combina- 
tion. The  most  effective  and  luxurious 
wrap  noted  this  season  was  developed  in 
mole  with  a  huge  cape  collar.  The 
fur  was  cut  in  narrow  horizontal  rows. 
scalloped  at  the  lower  edges  and  over- 
lapping one  another  from  shoulders  to 
hem.  The  fur  was  mounted  on  taupe 
crepe  de  chine  and  the  effect  was  in- 
credibly beautiful.  The  sleeves  of  these 
extreme    wraps    are   always      flaring     at 


the  cuff,  or  even  three  quarter  length. 
Many  manufacturers  are  introducing  a 
new  and  much  appreciated  feature  in 
connection  with  these  flaring  sleeves, 
namely,  the  addition  of  a  dainty  silk 
cuff  inside  gathered  snugly  into  a  nar- 
row fur  band  to  completely  exclude  the 
cold  air.  These  dainty  additions  are 
proving  tremendously  popular,  as  is 
also  the  fad  for  hand-embroidered  mo- 
tifs upon  the  plain  dark  crepe  de  chine 
linings   used   in   dressier  models. 

Linings    Are    Lovely 

Many  mole  and  seal  wraps  when 
opened  display  exquisite  embroideries 
in  red,  blue  or  henna  shades  upon  taupe 
or  gray  linings.  No  pains  have  been 
spared  to  enhance  the  beauty  of  fur 
garments  this  season  and  remarkable 
indeed  are  the  effects  achieved  by  the 
use  of  one  fur,  reversed,  crossed  or  pat- 
terned in  mosaic  insets  of  marvellous 
minuteness. 

The    Popular    Models 

Among  the  more  practical  and  ser- 
viceable garments  shown  this  month  are 
models  in  taupe  marmot,  electric  seal, 
sealine,  wombat  and  dyed  squirrel.  The 
full  length,  40  inch  coat  with  convert- 
ible collar,  belt  and  deep  pockets  is  the 
garment,  par  excellence,  for  driving, 
or  business  wear.  Different  sections 
of  the  country  require  widely  different 
types  of  furs  and  the  East  demands  a 
different  article  from  that  required  by 
the  Western  dweller.  Pony  is  coming 
back  in  black,  taupe  and  brown  shades, 
with  contrasting  collars  of  sable  and 
opossum.  Raccoon  coats,  so  long  the 
favorites  for  general  utility  wear,  have 
soared  into  the  luxury  class,  and  unless 
one  is  prepared  to  pay  about  $400,  rac- 
coon   is    impossible    this    season. 

Demand   for   Short   Coats 

Sealine  coats  are  undoubtedly  the 
best  investment  for  the  large  majority 
of  women  as  a  very  handsome  garment 
can  be  obtained  for  $180  to  $200,  ac- 
cording to  the  length.  Short  coats 
must  inevitably  be  the  choice  of  the 
economical  but  would-be  smartly  dress- 
ed woman,  and  manufacturers  report 
an  increasing  demand  for  this  fur. 

Speaking  generally,  stocks  were  very 
light  last  Spring  and  placing,  in  com- 
parison with  other  years,  was  very 
light.  On  top  of  this  came  many  can- 
cellations in  the  made-up  lines,  so  that 
at  present,  dealers  who  ordinarily  carry 
a  wide  range  of  furs,  have  practically 
nothing  on  hand.  "Any  dealer  who 
decides  to  buy  now,  is  about  five  months 
too    late,"    was    the    statement    made    to 
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Dry  Goods  Review  by  one  prominent 
manufacturer.  "On  account  of  the 
large  amount  of  liquidation  in  the  mar- 
ket for  raw  skins,  it  is  feared  there 
may  be  a  serious  shortage  next  year. 
At  any  rate,  there  is  no  gambling  in 
skins  this  season  and  no  drop  in  prices 
will  occur  until  the  fall  of  1921,  at  the 
earliest." 

Prices  More   Normal 

The  outstanding  effect  on  the  fur 
trade  due  to  the  present  uncertain 
state  of  affairs,  is  that  cancellations 
out  of  furs,  and  smaller  districts  are 
more  normal  than  for  some  time  past. 
Small  retailers  are  practically  cleaned 
out  of  furs,  and  smaller  districts  are 
finding  it  best  to  draw  from  the  larger 
sources  of  supply,  as  in  this  way,  they 
secure  newer  goods  and  individual  re- 
quirements are  met  with  more  general 
satisfaction.  The  smaller  retailer  will 
find  it  pays  better  to  clean  up  his  fur 
stock  each  season,  and  having  learned 
from  experience  this  year  that  delay  is 
dangerous,  he  will  not  put  off  his  en- 
tire buying  for  one  big  scoop,  but  will 
buy,  whenever  an  occasion  offers,  just 
enough  for  present  needs. 


CUTS  INTERCHANGED 

Dry  Goods  Review  last  month  pub- 
lished a  number  of  very  handsome  fur 
cuts,  the  illustrations  being  furnished 
by  prominent  Canadian  makers.  Ow- 
ing to  the  fact  that  some  of  the  copy 
came  from  Montreal  a  serious  mistake 
occurred  in  crediting  the  wrong  firms 
in  two  instances.  The  illustrations  ac- 
companied by  the  name  of  Laberge  and 
Ghevalier  were  really  the  exclusive 
creations  of  Silver  Bros.,  Montreal, 
while  the  illustration  of  the  new  hooded 
model  credited  to  Silver  Bros,  was  the 
property  of  Laberge  and  Chevalier.  It 
is  to  be  very  much  regretted  that  such 
an  error  should  occur  and  it  is  to  be 
hoped  that  this  explanation  will  meet 
with  the  approval  of  the  firms  concern- 
ed.— Editor. 


ALL  OFFICERS  OF  DOMINION 
R.  M.  A.  RE-ELECTED 

The  officers  of  the  Dominion  Retail 
Merchants'  Association  for  the  year 
1919  were  all  re-elected  for  the  ensuing 
year.     They  are  as  follows: 

The  executive  is:  President,  J.  A. 
Banfield,  Winnipeg;  first  vice-president, 
J.  G.  Watson,  Montreal;  second  vice- 
president,  W.  P.  Ball,  Assiniboia,  Sask.; 
third  vice-president,  A.  0.  Skinner,  St. 
John,  N.B.;  fourth  vice-president,  T.  A. 
Gaetz,  Red  Deer,  Alta.;  fifth  vice-presi- 
dent, W.  J.  Hopgood,  Halifax,  N.S.,  and 
Prince  Edward  Island;  sixth  vice-presi- 
dent, G.  H.  McRobbie,  Vancouver,  B.C.; 
treasurer,  Henry  Watters,  Ottawa;  sec- 
retary, E.  M.  Trowern,  Ottawa. 


Autumn  Fur  Sales 

May  Be  Postponed 

Action  in  Montreal  and  United  States  Dependent  on  Attitude  of 
British  Dealers — Strike  Delays  Trade. 


MR.  R.  S.  Coltart,  managing  direc- 
tor of  the  Chatham  Fur  Auction 
Sales  Co.,  who  has  returned  to 
Montreal  after  attending  general  meet- 
ings of  representatives  of  the  Canadian 
and  American  fur  manufacturers  and 
dealers  at  New  York,  stated  when  seen 
by  Dry  Goods  Review  that  there  was  a 
strong  probability  of  the  fur  auction 
sales  planned  to  be  held  here  in  Septem- 
ber being  postponed,  possibly  until  next 
spring.  This,  he  said,  would  necessar- 
ily be  contingent  upon  the  action  taken 
by  the  great  London  fur  marts. 

Mr.  Coltart  said  that  the  meeting  at 
New  York  had  been  largely  attended  by 
the  leading  fur  auction  sales  companies, 
and  fur  manufacturers  and  dealers  were 
represented  for  a  discussion  of  general 
trade   conditions. 

After  a  general  discussion  the  fur 
manufacturers  and  dealers  made  a 
strong  request  that  the  fur  auction 
sales  companies  of  Montreal,  London, 
New  York  and  St.  Louis  postpone  their 
autumn  auctions.  This  decision,  said 
Mr.  Coltart,  was  largely  due  to  the  big 
strike  of  the  fur  workers  in  New  York, 
which  was  now  in  its  fifteenth  week, 
and  which  had  greatly  delayed  opera- 
tions  in   the   trade. 

Added  to  this  was  the  great  rush  oi 
manufacturing  necessary  to  take  care 
of  the  heavy  retail  demand  for  furs  dur- 
ing the  last  two  months  of  the  year. 
Owing  to  delays  caused  by  the  strike, 
and  other  interruptions,  said  Mr.  Col- 
tart, preparations  for  this  early  winter 
business  would  involve  such  great  pres- 
sure on  the  trade  ss  a  whole  that  any 
large  attendance  at  the  sales  would  be 
impossible. 

The  representatives  of  the  different 
fur  sales  companies,  said  Mr.  Coltart, 
promised  to  give  this  situation  careful 
consideration,  and  the  principals  of  the 
Canadian  and  American  companies  ex- 
pressed their  willingness  to  accede  to 
the  wishes  of  the  trade,  provided  that 
the  London  fur  interests  would  adopt 
the  same  course. 

Following  this  the  dealers  and  manu- 
facturers formed  themselves  into  a  com- 
mittee, with  the  object  of  laying  the 
whole  matter  before  the  London  fur 
sales  companies,  and  an  early  reply  is 
looked  for. 

Mr.  Coltart  said  that,  following  these 
discussions  at  New  York,  the  Canadian 
Fur  Auction  Sales  Co.,  Ltd.,  which  had 
planned  holding  its  second  sale  here 
during  September,  would  now  delay  ac- 
tion, pending  the  reply  from  the  London 
companies.  , 


In  the  meantime  Mr.  Coltart  said 
that  the  company  was  getting  together 
a  collection  of  Northern  Canadian  furs 
for  the  sale,  whenever  it  might  be  held. 
This  collection,  he  said,  though  smaller 
in  quantity  than  last  year,  owing  to 
transportation  delays  and  lighter  trap- 
ping, would  probably  be  the  most 
beautiful  collection  of  furs  ever 
gathered  together  at  one  sale. 
Announcement  with  regard  to  the  hold- 
ing of  the  sale  here  would  be  made  as 
soon  as  the  attitude  taken  by  the  British 
dealers   was    ascertained. 


HANDSOME    SEAL    MODEL 

\  smart  Hudson  seal  coat  displaying  a 
number  of  new  features,  including  large 
shawl  collar  of  Kolinsky,  bell  cuffs  and 
smart  pockets.  The  model  is  lined  through- 
out in  handsome  silk.  Courtesy  Cummings 
and   Cummings,  Montreal. 
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STOCKS  ARE  LIGHT 

HUDSON  SEAL 
COATS 

will    be   in   demand 


OUR  PRICES  ARE 
RIGHT 


CUMMINGS  &  CUMMINGS 

Manufacturing  Furriers 
MONTREAL 


FUR    DEPARTMENT 
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A  Novel  SILVER  Design 


This  handsome  SILVER  model  of  Hudson  Seal  has  two  capes,  the  large  lower  one  of  Hudson  Seal,  and  the  smaller  one  of  Mole. 
The  treatment  of  the  front  closing  and  the  unusual  hem  both  give  a  slender  effect  that  eliminates  any  appearance  of  bulkiness. 
This  model   was  shown   in   the  July  number  of  DRY   GOODS   REVIEW   and    inadvertently    another   manufacturer    was    accredited 

with  the  design. 


in 


SILVER  BROTHERS 


S 


Factory:  37  Mayor  St.,  and  Show  Rooms,  47  Mayor  St. 


Montreal,  Que. 
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Foremost  in  Fashion's  Van 

It  i-  the  good  fortune  of  Laberge  Chevalier  Furs  to  create  an  effect  at  once 
arresting  and  pleasing.  They  are  both  exclusive  and  popular,  appealing  to 
t hi-  luxury-loving,  and  to  those  \\h>  must  consider  quality  and  wear. 
The  above  charminjr  model  in  Seal  with  shawl  collar  of  Squirrel,  was  shown 
in  July's  Dry  Goods  Review,  the  credit  of  which  was  inadvertently  given 
to  another  manufacturer. 

LABERGE,  CHEVALIER  &  CO. 

MONTREAL 


LIMITED 


TORONTO 
John  Maitland,  Rep. 


WINNIPEG 
Martin  Williams,  Rep. 
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FUR    CATALOGUE 


WINTER,    1920 


The  above  cuts    illustrate    five   pages  from  our  current 
catalogue,  which  contains  33  pages  of  similar  illustrat'on '• 
showing     125  styles  in  fur  articles 
and  over  1,000  price  quotations 

A  copy  will  be  mailed  to  every  name  on  our  mailing  list. 

If  you  received  one  of  ci  r  1920  "MOOSE"  calendrrs  then 
your  catalogue  copy  will  follow. 


ESTABLISHED  in   1852 


L.   Gnaedinger   Son   &   Co. 

94   St.   Peter   Street,    Montreal 
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Millinery  Openings  in  Montreal 

Stage  is  Set  for  Great  Formal  Displays  in  Leading  Wholesale  Houses  on  August  30th — Trim- 
mings Very  Important — Fabric  Shapes  Strong  for  Tailored  Wear — Feathers,  Tulles, 
and  Velvets  Used  to  Fashion  Lovely  Models. 


THE  Montreal  wholesale  millinery 
openings  are  scheduled  to  oc- 
cur on  Monday,  August  30th, 
but  many,  if  not  all  of  the  many  ex- 
quisite models,  both  imported  and  of 
local  manufacture,  are  already  being  dis- 
played in  the  different  showrooms  of  the 
wholesale  trade,  where  they  have  been 
seen  by   Dry  Goods  Review. 

The  hats  shown  are  either  large  or 
small.  In  this  respect  the  designers 
have  made  no  compromise,  except  wnen 
by  means  of  trimming  or  an  oddly  cut 
brim,  the  hat  gives  the  effect  of  being 
medium  sized.  The  latter  feature  is  one 
of  the  most  noticeable  this  season.  One 
sees  notched,  slashed  and  fluted  brims, 
the  general  tendency  being  to  feature  a 
shortness  of  line  from  front  to  back, 
with  somewhat  flaring  sides.  The  even- 
ing, or  dress,  hats  remain  quite  as 
large  as  ever,  with  drooping  brims  and 
are  shown  in  either  velvet  or  tulle.  Tiny 
have  little  trimming,  and  one  distinc- 
tive specimen's  only  adornment  was  a 
navy  curled  ostrich  tip,  matching  the 
exact  shade  of  the  velvet,  and  several 
yards  of  navy  grosgrain  ribbon  which 
was  knotted  through  a  slot  in  .he  brim 
and  fell  in  streamers  below  the  wearer's 
waist. 

Vivid  Colorings  Survive 

In  the  line-up  of  millinery  teen  at 
these  showrooms,  one  was  struck  by 
the  unusual  amount  of  vivid  coloring 
which  is  being  used.  While  the  colore 
are  not  so  bizarre  as  those  of  former 
seasons,  the  handling  of  the  fabrics  and 
color  contrasts  is  unusual  to  a  ciegree. 
Some  of  the  new  colors  which  will  (in  i 
favor  this  season  are  "folly,"  a  bright 
cherry;  '•flamingo,"  a  deep  coral,  care- 
fully reproduced  from  the  feathers  of 
the  bird  of  the  tropics;  "cochin,"  a  gold- 
en brown;  "capri,"  a  deep  Venetian 
blue;  "ochre,"  a  shade  between  Nile 
green  and  olive;  "lapis"  and  "cinder," 
both  gray  shades,  and  "copper"  or  "hen- 
na," which  varies  from  red  (town  to 
orange,  and  which  is  considered  as  the 
ultra    fashionable   color  of   the    hour. 

Feathers  on  Small  Hats 

Feathers  and  embroidery  made  up  the 
trimmings  for  the  smaller  hats.  The 
toques  and  turbans  were  embroidered 
with    wool,    silk,    and    silver   and    gold    in 

elaborate    design.        The   tam,    he'd    in 

place  over  a  shape,  which  made  it  more 
conventional  than  the  tam  as  it  i-  al- 
ways considered,  will  be  very  popular 
this  season,  and  the  turban  still  holds 
its  place  among  the  well-established 
types.  Very  few  of  the  hats  wire 
trimmed  high,  and  on  the  smaller  ones 
the  plumes  and  softer  feathers  fell 
over  the  shoulders.  There  wa>  a  mark- 
ed absence  of  ribbon  as     rimming,  but 


Velvet  and  Silver 


This  handsome  dress  model  of  rich  hla-.-k  velvet  reveals  the  artistry  of  simple 
trimming  motifs.  Velvet  leaves  are  hound  with  silver — .;ilver  outlines  the  sweep- 
in);   liriin. 


flowing  veils,  heavily  embroidered,  were 
draped   over  many   of  the   smaller  hats. 

For  Tailored  Wear 
Duvetyne,  hatters'  plush,  and  beaver 
are  the  materials  favored  for  every- 
day wear,  and  these  three  fabrics  are 
combined  in  an  inexhaustible  v.Hety  of 
styles,  both  in  the  stiff  Bailor  shapes  and 
also  in  the  "Marquis"  or  tricornea,  and 
the  soft   draped  models. 

The   Smartest   Trimmings 
One  cannot  enter  any  of  these   inter- 
esting   exhibits    without    realizing      that 
feathers    are    going    to    dominate    every 
other  trimming  for  winter  hats,      li 


where  is  an  amazing  profusion  of  os- 
trich (glycerined  and  natural),  ha 
coq,  paradise,  aigrettes,  wings,  pom- 
P mi-,  etc.  -Metallic  ribbons,  braids  and 
piece  goods  are  also  lavishly  display-' I. 
as  weH  as  cire  ribbons  and  bead  novel- 
ties. The  mure  one  views  these  inter- 
esting exhibits,  the  more  one  is  impres- 
sed with  the  originality  and 
which  have  gone  into  the  fabrication  of 
each  and  everv  hat.  Every  house  intej 
viewed  reported  an  excellent  volume  of 
"plac'ng"  business,  especially  "n  rh" 
higher  grade  Hues,  which,  though  not 
conclusive  proof  of  more  than  the  usual 
quantity,  does  nevertheless,  indicate  that 
quality   is   in   the  ascendant   a  nl   higher 
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prices    are    no    deterrent    to    successful 
selling. 

Fabric  and  Fur  Sets 

The  leading  novelty  of  the  season  is 
the  combination  hat  and  scarf  set  in 
dark  colors,  both  of  fabric  and  fur.  One 
such  set  was  composed  of  a  neat  little 
round  turban  of  "rouille"  duvetyne  with 
triangular  sections  of  dyed  squirrel  in 
front  and  back,  as  well  as  on  each  end 
of  the  matching  scarf,  which  was  about 
two  yards  long  and  eight  inches  wide. 
Flung  about  the  throat,  these  scarves 
will  add  infinitely  to  the  attractiveness 
of  the  fall  costume. 

Some  of  the  Smartest  Models 

A  brief  description  of  some  of  the 
best  models  seen  this  week  may  indi- 
cate the  trend  of  the  fashion  better  than 
any   amount   of  generalization. 

A  small  black  velvet  hat  had  its 
upturned  brim  completely  faced  with 
rose  colored   Ghoura  feathers. 

A  jade  green  duvetyne  turban  model 
was  simply  trimmed  with  a  single  jade 
plume   laid   against   one   side. 

A  nigger  brown  panne  velvet  "pic- 
ture" shape  had  a-  fan  shaped  section  of 
the  same  toned  accordion  pleated  silk 
on  one  side,  and  a  narrow  strip  of  gold 
braid  was  stretched  from  crown  to  brim 
to  lighten  the  sombreness. 

The  newest  use  of  feather  trimming 
is  to  insert  stripped  ostrich  flu°s  in  a 
given  color,  in  porcupine  effect,  into  the 
fabric  of  the  hat  itself,  preferably  pan- 
ne or  Lyons  velvet.  This  process  ;s 
entirely  accomplished  by  hand,  and  the 
fluffy  effect  thus  attained  is  particular- 
ly striking  and  original. 

Another  gold  metal-fabric  draped 
toque  was  adorned  with  a  spray  of 
metallic  blossoms,  cleverly  posed  in  the 
front. 

A  jade  green  panne  Gainsborough 
shape  was  veiled  with  taupe  tulle  and 
faced  on  the  under-side  with  taupe 
panne.  An  uncurled  ostrich  band  en- 
circled the  crown. 

Another  taupe  panne  dress  hat  had 
its  broad  brim  latticed  over  with  taup-> 
cire  ribbon,  in  the  interstices  of  which 
slender  flues  of  ostrich  were  caught  and 
a  knot  of  bu^nt  orange  velvet  was 
posed  on  the  'eft  s'de. 

In   the   Shop    Windows 

In  the  many  attractive  windows  of 
the  department  stores  are  being  shown 
many  French  imported  hats  of  extreme 
originality  and  startling  color  combina- 
tions. One  Napoleon  draped  hat  display- 
ed was  made  of  taupe  velvet,  the  edo-o 
of  the  upturned  brim  was  bordered  with 
blue,  green  and  copper-red  wool,  bra;d- 
ed  together  and  couched  invisibly  to  the 
velvet.  A  huge  tassel  of  the  wool 
hung  jauntily  at  one  side  over  the 
wearer's  ear.  Further  on  was  noted  a 
henna  velvet  toque,  draped  over  a  stiff 
foundation  and  trimmed  simplv  with  a 
glycerined  ostrich  bandeau  in  the  same 
shade.  A  vivid  cerise  toque  was  fab- 
ricated of  rows  of  broad  cerise  velvet 
ribbon  woven  together,  with  touches  c* 
silver    braid    to      provide      the    metallic 


touch.  Su^orirynoopH  unon  ;t  was  H»-a"°d 
a  large  Chantilly  lace  veil  in  black 
hexagon  mesh,  which  was  bordered  at 
the  lower  edge  by  a  four-inch  wide  black 
velvet  ribbon  throat  band.  A  smart 
pink  velvet  rose  with  silver  foliage  was 
attached  to  this  band.  Another  veiled 
model  was  made  of  coq  feathers  which 
descended  in  chignon  effect  behind  to 
the  wearer's  neck.  The  veil  was  heavily 
embroidered  in  turquoise  blue  chenille. 

Many    Fabrics    Introduced 

The  wholesalers  are  specializing  in  a 
variety  of  millinery  fabrics  this  season, 
to  judge  by  the  displays  in  their  show- 
rooms. Beaver  cloths  in  blue,  taupe, 
black  and  gray,  are  shown  side  by  side 
with  panne  velvets,  gold  and  silver 
cloths  in  openwork  and  closer  woven 
finish,  cobweb  embroideries  of  metallic 
thread  and  lace  exquisite  for  dressy 
hats,  and  fur  and  chenille  fabrics  for 
wear  later  on,  when  the  snow  comes. 


Mourning  Wear 

For  those  in  mourning,  the  designers 
have  prepared  more  than  usually  ef- 
fective shapes  in  toques,  turbans  and 
picture  shapes. 

Georgette  is  extensively  used  for  these 
hats  on  account  of  its  dull  crepe-like 
finish,  which  does  not  give  that  weighty 
effect,  so  often  a  feature  of  the  real 
crepe.  Large  jet  hatpins,  and  dull 
prints  and  beads,  as  well  as  smart 
cockades  and  bows  of  grosgrain  rib- 
bon are  the  accepted  trimmings  of  the 
season.  The  majority  of  models  have 
a  white  georgette  or  crepe  facing,  which 
is  now  becoming  increasingly  popular 
even  with  those  in  the  heaviest  mourn- 
ing. Georgette  veils,  with  or  without  em- 
broidered hems  are  also  shown  separ- 
ately, to  be  used  with  several  toques  if 
preferred  by  the  wearer,  instead  of  be- 
ing used  on  one  hat  only. 
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Chic  Fall  Raiment 

An  unusually  smart  little  toque  formed  all  of  gros-grain  ribbon  and  boasting  a 
big  bow  for  trimming  worn  with  a  suit  that  is  extremely  tailored  and  accompanied 
by  a  pair  of  smart  kid  gauntlets  and  a  boutonniere. 
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FALL  OPENING 

MONDAY,  30tk  AUGUST 

and  following  days 

MODEL  HATS 

FRENCH  FEATHER  HATS 

PARISIAN  NOVELTIES 

Newest  Fashions  Exclusive  Styles 


Our  stock  for  the  coming  Season  is  one  of 
the  largest  we  have  ever  shown  and 
possesses  unusual  merit  and  attractiveness. 

Inspection  by  the  Trade  cordially  invited. 

G.  GOULDING  &  SONS 


Winnipeg, 
66  Kin&  St. 


55  Wellington  St.  West,  Toronto 

Ottawa  Hamilton 

193  Sparks  St.  28 » -j  John  St.  N. 
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The  Universal  Hat 

Trimmed    Hats    for    Young     Ladies 

BEST  VALUE  IN   CANADA 


Give    Your 

Customers 

Becoming 

Styles 


J^danufactured 

in   Our 

Own 

\v  orkrooms 


S    F   M5K    &    Co     Limited 


AUTUMN  STYLES 


Lyons   V elvet 


Duvetyn 


Colors:    Black,  Peacock,  j digger,  Cof>f>er,   Taufie,  etc. 

One    Dozen  Assortment 

14  Dozen  $60.00  $15.00 

1/4.  "  72.00  18.00 

1/4.   "  78.00  19.50 

U       "  90.00  22.50 


1        "  $75.00 

SEND  FOR  ABOVE 

Delivery    7   to    10    Days 


While  in  Toronto  for  the  f^liuinery  Openings  and  Exhibition  make 
your  headquarters  at  SnfcKinnon  s.  Half  a  block  east  and  one  block 
north  from  the  Union  Station. 


*ta     S.  F.  McKINNON  &  CO.,  Limited 

CORNER  WELLINGTON  AND  YORK  STREETS.  TORONTO 


1* 


Mention  Dry  Goods  Review — It  Identifies  You. 
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We  have  in  stock 
for  Immediate  de- 
livery a  oomph  te 
line  of  this  season's 
latest  creations  in 
Trimmed  and  I  Ih- 
trimmed  Hats,  in- 
clud  i  d  g  Velvet, 
Duvetyn,  Velour 
ami  Gold  fabrics, 
along  with  Millin- 
erj  Novelties  and 
Trimmings. 


Branch: 
Citizen  Building 

Ottawa 
A.  J.  AYEARST 


IOGEIEE Don 


Toronto  Hat  Co.,   Ltd. 

Manufacturers  to  the   Trade 

76  Wellington  St.  W.,   Toronto,  Ontario 


X3I 


Hats 


We  manufacture 
all  our  hats,  and 
we  are  therefore 
able  to  offer  you 
much  better  values 
than  you  can  ob- 
tain from  jobbers 
or  importers,  A 
vidt  do  our  sales- 
room, while  in  the 
city  at  Exhibition 
time,  will  convince 
you  of  lid.-. 


Branch: 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 
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DYNAMO    BRAND 


Wholesalers ! 


This  Trade  Mark  is  your 
guide  to — 


* 'Dynamo  Brand"  Maline 

The  Original  Guaranteed 
Rainproof  Maline 
Ideal  for  Millinery  and  Scarves. 
Resists  rain,  dampness,  snow,  sun,  and 
perspiration. 

Exceptional  quality 

Guaranteed 

Economical 

We  are  the  only  selling  agents  for  Gros 
Million  &  Co.,  of  Lyons  (France)  for  the 
Dominion  of   Canada. 

CHAS.  MOUTERDE 

(United  Makers) 

80  Wellington  St.  West      Tel.  Adel.  4184 
TORONTO 

Room  705  Read  Bldg.         Tel.  Main  6524. 
MONTREAL 


B.  C.  Ladies'  Hat  Mfg.  Co. 

1039    Granville    Street 
VANCOUVER,  B.  C. 


The  House        / 
where  you  see  the 
styles  of  to-morrow 
at  moderate  prices. 

Only    Pattern   Hat 

Manufacturers 
West  of  Toronto 

Pattern  Hats  from 
$7.50  to  $10.50 

We  also  carry  a  full   line  of   Crowns 

and  Shapes   in    Buckram 

and  Wire 

Write  for  our  Fall   Style  Sheet 
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FUR  COATS 


Men's  COON  Coat 

Men's  WOMBAT  Coat, 
Nice  Steel  Color 


$200.00  Up 


137.50 


Ladies'  Fancy,  Steel  No.  1  WOMBAT 

Jackets.  42  to  45  in.  length         240.00 

BEST  ASSORTMENT        BEST  TRIMMINGS 
BEST  PRICES 


Desparois,  Garneau  &  Cie,  Ltee. 


465  St.  Paul,  West 


MONTREAL 


Our  Improved   Facilities 

Installation  of  new  machinery  of  the  latest  design  has  enabled  us  to 
extend  our  facilities  for  turning  out  high  quality  Children's  Woollen  Gar- 
ments of  all  kinds. 

Priscilla  Quality 

Children's  Woollies 

have   always   maintained   a   high  standard,   and  with   our  improved  facili- 
ties we  are  constantly  increasing  our  range  of  styles  and  sizes. 
Dealers  will  shortly  have  an  opportunity  to  view  our  samples  for  Spring, 
1921  trade.       Watch   for  them! 

HENRY  DAVIS  &  CO.,  LIMITED,  259  Spadina  Ave.,  Toronto 


THE  PURE  WOOL 


THE   PURE   WOOL  Ssitt 

UNDERCLOTHING  ^^ 


THAT  WILL  NOT  SHRINK 

There  is  no  manufacturer  in  Canada  except  ourselves  making  full-fashioned  under- 
clothing—such as  TurnbulPs  "CEETEE,"  which  requires  special  machinery.  Our  only  com- 
petition is  from  imported  articles. 

But  remember — there  is  no  low  grade  "CEETEE"  made— only  the  very  finest  quality  and 
highest  grade  underclothing  bears  the  famous  "CEETEE  SHEEP"  trademark. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

Also  Manufacturers  of  TurnbulPs  Ribbed  Underwear  for  Ladies  and  Children  and  Turnbull's 

"M"   Bands   for   Infants. 
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No  Time  for  Novelties  Now, 

Mills  Rushing  Out  Plain  Lines 

Spring  Deliveries  in  Women's  and  Children's  Cotton,  Mercerized  and  Silk  Knitted  Under- 
garments Will  be  Made  at  Considerable  Advances     Kffort  Being  Made  by  Mill 
Owners  to  Overcome  Many  Obstacles — Deliveries  Improve  Slightly. 


INCREASED  demands,  shorter  work- 
ing hours,  higher  wages  and  a  gen- 
eral Blowing  down  of  production— 
this  is  the  situation  in  the  mills  hand- 
ling all  lines  of  knitted  goods  today. 

The  mill  owners  see  only  the  faintest 
hope  for  an  improvement  in  the  next 
year.  It  is  costing  them  between  :50  and 
80  per  eent.  more  to  turn  out  their  var- 
ious lines  for  Spring  1921,  than  for  goods 
that  were  delivered  last  spring.  It  is 
therefore,  obvious  that  prices  for  the 
1921  deliveries  cannot  be  lower. 

The  leading  mills  of  Ontario  were  vis- 
ited by  a  representative  of  Dry  Goods 
Review  this  month,  and  the  mill  owners 
without  exception  lucidly  explained  the 
difficulties  being  faced  in  view  of  the 
continued  universal  shortage.  Some 
were  less  skeptical  than  others,  of  course. 
but  everyone  interviewed  admitted  that 
a  serious  condition  existed,  and  that 
novelties  would  have  to  be  sacrificed, 
and  all  efforts  concentrated  on  popular 
and  staple  lines  if  the  orders  for  Spring 
1921  were  ever  to  be  filled. 

"Is  it  fair  to  ask  the  retailer  to  pay 
further  increases?"  Dry  Goods  Review 
asked  several  of  the  mill  owners,  in  the 
interests  of  the  hundreds  of  Canadian 
merchants  who  feel  that  they  must  exer- 
cise additional  caution  in  making  this 
season's  purchases. 

Here  are  some  of  the  facts  given  by 
one  big  Hamilton  mill  owner  in  answer 
to  the  query. 

Some    of    the    Reasons 

"Our  operatives  are  working  only  49^ 
hours  a  week  now,"  said  one  man.  "In 
many  instances  production  has  fallen  off 
to  the  extent  of  60  per  cent.  We  have 
increased  our  wages  100  per  cent,  since 
the  war  began  and  25  per  cent,  of  this 
has  been  added  sin -e  the  armistice  was 
Bigned,  We  have  been  forced  to  pay 
bonuses  to  our  operatives  to  keep  them 
working  their  full  time,  and  we  have  of- 
fered bonuses  to  those  who  would  brinn 
in  other  workers,  so  badly  have  we  been 
hampered  by  the  labor  shortage." 

Ronuses   for   Steady   Workers 

"We  figure  just  at  present  that  we  are 
(rettintr  about  60  per  cent,  efficiency  in 
our  mills,"  continued  this  owner,  "and 
we  arc  paying  10  per  cent,  bonuses  to 
the  operatives  who  work  their  full  time, 
in  an  endeavor  to  speed  up  production. 
In  addition  to  all  these  difficulties  the 
cost  of  the  higher  class  yarns  has  in- 
creased and  so  it  is  self-evident  that  with 
the   continued    shortage      prices     cannot 


Neat  Undergarments 

Simple,  practical  underwear  is  being  uni- 
versally adopted.  This  new  model  vest  of 
the  "opera"  type  is  particularly  attractive, 
while  the  mercerized  hloomers  represent 
one  of  the  best  selling  linen  on  the  market 
to-day.  Courtesy  J.  R.  Moodie  (Peerless 
Underwear  Co.,  Hamilton). 


drop  for  some  time  yet.  Any  possibility 
of  a  drop  in  prices  depends  upon  when 
we  will  be  able  to  effect  a  noticeable 
improvement  in  output.  At  present  we 
do  not  see  that  we  are  going  to  be  able 
to   do   a   jrreat  deal   alonp  this   line.     In 


the  meantime  we  are  concentrating  en- 
tirely on  the  needed  lines  and  not  touch- 
ing novelties  of  any  kind." 

I  all  Deliveries 
Fall  deliveries  will  be  late  according  to 
the  mill  owners,  for  deliveries  of  yarns. 
have  been  very  bad  indeed  and  as  al- 
ready stated  the  difficulties  of  securing 
efficient  labor  have  proven  a  serious 
handicap  in  many  mills.  One  mill  re- 
ported that  they  were  sold  up  as  far 
'ahead  as  February,  while  another  stated 
that  some  lines  for  1921  had  already 
been  withdrawn  with  the  hope  that  pro- 
duction could  be  caught  up  to  some  ex- 
tent on  other  lines  that  are  extremely 
1  adly  needed  by  the  trade.  This  latter 
firm  said  that  their  Fall  deliveries  would 
be  fairly  well  on  time  as  a  result  of  the 
policy  adopted — that  of  concentrating  on 
a   few  essential  lines. 

Why  Prices  Soar 

While  referring  to  the  decrease  in 
production,  owing  to  the  shorter  hours 
which  are  in  force,  one  mill  owner  stated 
that  before  the  shorter  schedule  went 
into  force  one  of  the  mills  had  been  turn- 
ing out  1,000  dozen  a  day  in  one  line. 
Today  with  the  new  schedule  the  same 
number  of  operatives  are  turning  out 
400  dozen  a  day.  These  are  just  a  few 
of  the  facts  contributing  to  steadily 
rising  prices. 

Styles  in  Underwear 

In  view  of  the  fact  that  he  must  be- 
come resigned  to  still  higher  Fall,  Winter 
and  Spring  prices,  it  would  be  well  for 
the  retailer  to  post  himself  on  particu- 
lars concerning  the  lines  that  the  travel- 
lers will  show  him  in  the  course  of  the 
next  few  weeks. 

Better  Goods  in  Demand 

In  the  first  place,  although  he  may 
know  it  already  the  retailer  should  not 
lose  sight  of  the  fact  that  the  trade  is 
constantly  demanding  the  higher  class 
lines,  in  spite  of  advancing  prices.  With 
regard  to  the  bogey  of  the  luxury  tax 
he  need  not  fear,  for  only  the  more  ex- 
pensive garments  in  pure  wool  will  re- 
quire the  luxury  tax  slip  when  the  sale 
is  made.  Practically  all  the  lines  of 
women's  and  children's  fine  cotton,  mer- 
cerized and  lisle  thread  undergarments, 
will  be  free  from  the  luxury  tax,  and 
even  some  of  the  models  fashioned  par- 
tially of  silk  will  be  obtainable  at  ex- 
emption prices. 

The  mills  are  avoiding  the  manufac- 
ture of  very  expensive  novelty  lines  for 
this  very  reason.  There  is  not  time  for 
making  both  luxury  lines  and   practical 
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lines — so  they  have  chosen  the  lines 
that  are  bound  to  sell — fine  cotton  and 
mercerized  lines  in  sensible,  comfortable 
designs. 

The  Styles  That  Lead 

Practically  two-thirds  of  the  trade  to- 
day want  sleeveless  garments,  stated  a 
manufacturer,  who  makes  a  specialty  of 
opera  or  evening  vest  lines  that  boast 
straight,  plain  tailored  lines  with  neat 
ribbon  shoulder  straps,  doing  away  with 
unnecessary  bulkiness  and  any  possible 
discomfort. 

This  maker  is  finding  it  paying  to 
concentrate  on  these  lines  and  his  mills 
are  now  making  one  novelty  that  should 
be  eagerly  sought  by  retailers  for  the 
Spring  trade.  It  is  an  opera  vest  with 
an  elastic  run  in  a  dainty  shirred  ribbon 
casing  at  the  bust.  Flat  shoulder  straps 
assist  in  holding  this  neat  garment  in 
place,  and  the  fact  that  it  comes  in  both 
white  and  pink  enhances  its  attractive- 
ness considerably  and  should  render  it 
one  of  the  Spring's  best  sellers.  The 
model  will  be  illustrated  in  the  Septem- 
ber issue  of  Dry  Goods  Review. 

Another  smart  line  that  should  prove 
very  acceptable  with  the  Spring  trade  is 
a  pretty  little  mercerized  vest,  finished 
with  a  glove  silk  top. 

Bloomer  Lines  Wanted 

The  preference  at  present  is  for  sep- 
arate garments,  though  the  vogue  for 
combinations  is  growing,  too.  The 
popularity  of  the  opera  vest  has  increas- 
ed the  demand  for  knee  length  bloomers 
in  mercerized  effects,  both  pink  and 
white  and  in  other  pale  tints. 

"We  cannot  turn  out  our  various  lines 
•of  bloomers  quickly  enough,"  said  one 
big  mill  owner,  who  specializes  exclus- 
ively on  women's  and  children's  fine 
knitted  undergarments.  "We  are  con- 
tinually being  asked  for  repeat  orders 
and  we  will  not  be  able  to  accommodate 
nearly  all  of  our  customers." 

This  maker  turns  out  a  complete  range 
of  knee  length  bloomers  in  black,  white 
and  pink  in  cotton,  mercerized  and  pure 
silk.  The  style  with  elastic  at  waist 
and  knee  has  the  biggest  sale. 

The   Modern   Tendency 

"Women's  dress  is  more  sensible  than 
it  ever  has  been  before  when  it  comes 
to  undergarments,"  said  one  mill  owner, 
who  has  been  handling  all  lines  of  under- 
wear for  over  thirty  years.  "There  is 
no  need  for  cumbersome,  heavy  under- 
garments in  Canada,  where  we  have 
such  warmly  heated  homes.  The  light 
undergarment  and  the  heavy  wrap  fo* 
out  of  doors  has  'become  the  solution  to 
a  long  established  and  wrong  principle 
of  ovei'dressing  indoors.  We  have  no 
call   for   the   ungainly   sleeved   garments 
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Henna  and  Grey 


A  charming  version  of  the  tie  hack  is  this  dainty  wool  model  in  henna 
with  trimmings  of  grey  chinchilla  in  cuffs  and  the  surplice  collar, 
which  continues  in  sash  ends  and  ties  at  the  back.  The  demure  little 
hat  is  knit  to  match. 


of  a  few  years  back  and  we  are  doing 
all  we  can  to  give  the  trade  good  plain 
lines,  neatly  tailored  and  slightly  but 
daintily  trimmed,  so  that  no  one  will  be 
burdened  with  unnecessary  undercloth- 
ing. Tailored  lines  now  predominate 
and  we  feel  that  they  have  come  to  stay 
like  comfortable  sports  togs  and  the  sen- 
sible one  piece  bathing  suit." 


BACK   FROM   VANCOUVER 

Mr.    Robert    Strain,    of    Manzer's 


de- 


partment store,  Woodstock,  Mr.  W.  G. 
DeWolfe,  of  DeWolfe  Bros,  hardware 
store,  St.  Stephen  and  Mr.  S.  E.  Fisher, 
of  W.  H.  Thorne  Co.,  Ltd.,  St.  John, 
have  just  returned  from  a  trip  to  Van- 
couver, B.C.  These  three  gentlemen  re- 
presented the  New  Brunswick  Provincial 
Board  of  The  Retail  Merchants'  Associa- 
tion at  the  Dominion  Convention  of  the 
above  named  organization.  They  report 
a  splendid  and  well  attended  convention 
of  business  men.  , 
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Sweaters  Up— But  Not  High 

Sample-  Rooms  of  Leading  Mills  Viewed  This  Month— Lighter  Weight  Materials  to  be  Used 
—Tuxedos  and  Tie-backs  Take  Lead  in  Styles— Export  Trade  Crowing. 


jjtn      LAUNCHING      the      tie-back 

Bweater  last  spring  we  decided  to 
-*-  put  out  only  one  line  at  first," 
said  a  maker  of  wool  and  silk  models, 
in  exhibiting  his  sample  goods  to  Dry 
Goods  Review  this  month.  "The  de- 
mand is  so  insistent  already  that  we 
have  planned  to  introduce  several  new 
versions  this  fall,  and  with  our  tailored 
tuxedo  models  we  expect  these  new  tie- 
backs  to  capture  the  bulk  of  the  trade." 

lor  Sports   Wear  This  Fall 

All  the  mill  owners  have  been  busy  the 
past  few  months  on  the  best  collection 
of  designs  seen  in  many  seasons,  and 
with  the  approach  of  cool  days  it  is  ex- 
pected that  the  wool  models  will  have  a 
splendid  vogue  for  out-of-door  sports 
wear,  while  silks  in  dressier  lines  will 
constitute  the  bodice  portion  of  many 
good  looking  indoor  costumes.  In  this 
latter  capacity  many  believe  that  the 
tie-back  will  monopolize  the  field.  The 
summer  has  seen  the  disposition  on  the 
part  of  smart  women  to  favor  separate 
skirts.  In  winter  time  many  smart  new 
silk  or  wool  novelty  skirts  will  be  seen 
and  with  these  the  tie-back  in  one-toned 
effects,  will  be  extremely  smart.  For 
the  school  miss,  too,  nothing  could  be 
more  practical  than  the  wool  tie-back  in 
a  sensible  shade,  when  worn  with  a 
smart  navy  kilted  skirt. 

In  one  of  the  mills  visited  these  wool 
and  silk  tie-backs  were  being  featured 
ahead  of  every  other  line,  and  special 
designers  had  been  working  all  summer 
on  the  new  lines  that  are  going  on  the 
market  for  the  early  spring. 

The    Useful    Tuxedo 

For  the  immediate  trade  the  tuxedo 
jacket  in  all  sorts  of  smart  designs  will 
be  in  strong  demand.  One  of  the  best 
looking  styles  shown  was  the  model 
with  the  checkerboard  design  on  collar 
and  points  illustrated  in  this  issue. 
.Narrow  belts  are  invariably  preferred, 
while  flat-lying  collars  of  medium  width 
and  neat,,  long,  close-fitting  sleeves 
characterize  the  best  models. 

Certainly  color  is  not  lacking  in  wool 
models  any  more  than  in  the  lovely 
creations  in  silk  jersey  or  tricolette. 

All  the  vivid  shades  named  on  this 
season's  color  card  are  represented,  in- 
cluding a  wide  range  of  blues,  some 
really  daring  greens,  and  all  tints  of 
rose  and  brown.  Seal  is  to  have  a 
remarkable  vogue,  while  Autumn 
browns,  good  greys  and  navy  as  well  as 
black  will  be  featured  in  the  regular 
lines. 

For   Street    Wear 

With  the  advance  of  the  present  Fall 
it    is    expected    that    wool    sweater    coats 


will  make  their  appearance  as  part  of  a 
smart  street  costume  in  company  with 
checked  or  striped  skirts  in  any  of  the 
novelty  serges  and  scraped  surface 
materials,  upon  which  France  has 
placed  her  seal  of  approval. 

The  illustration  which  constitutes  the 
frontispiece  in  this  issue  gives  an  ex- 
cellent idea  of  the  smartness  implied 
to  the  Autumn  costume  when  a  sweater 
coat  is  well  chosen.  It  is  of  the  sim- 
plest tuxedo  design,  there  is  nothing  out 
of  the  ordinary  in  the  stitch,  the  scarf 
is  equally  simple,  but  the  whole  effect 
is  unquestionably  smart.  This  type  of 
costume  will  certainly  be  adopted  by 
well-dressed  women  and  tuxedos  in 
"drab"  shades  will  therefore  be  called 
for. 

For  colder  weather  wear  the  fancy 
stitch  will  be  replaced  by  models  of 
jersey-knit  or  fine  rib  effect  just  as  the 
pull-over  so  widely  worn  this  Summer 
has  gone  completely  off  the  market  to 
be  replaced  by  the  coat  styles  and  tie- 
backs  or  bodice  effects.  The  newest 
idea  in  wool  coats  is  the  cross-bar,  self- 
toned,  in  jersey-knit  tuxedos,  held  close- 
ly at  the  waist  with  a  girdle  with  ends 
deeply  fringed.  So  sure  are  the  makers 
that  this  type  of  coat  has  now  been  ac- 
cepted as  a  necessary  item  of  every 
well  chosen  wardrobe  that  they  are  al- 
ready manufacturing  whole  suits  in 
ribbed  design  and  invariably  in  two- 
toned  effect. 

For    the    Spring    Market 

In  viewing  the  high  priced  knitted 
lines  that  include  smart  jackets  and 
over-the-skirt  blouses  of  every  descrip- 
tion in  tricolette  it  is  apparent  that  no 
lack  of  novelty  will  characterize  the 
modes  for  next  spring. 

Dry  Goods  Review  saw  a  collection  of 
jersey  and  tricolette  models  this  month 
in  which  were  incorporated  all  the  new- 
est features  that  will  make  their  bow 
in  1921. 

Vivid    Colors    Seen 

The  color  note  sounded  is  rich  in  the 
extreme — beauty  and  folly  reds;  jade, 
meadow    and    emerald;    rich,    golden    yel- 


lows; saffron,  blues  of  every  vivid 
shade,  pinks,  turquoise  and  black,  of 
course.  Combinations  of  pink  and 
white,  blue  and  white,  black  and  white 
and  jade  and  white  are  very  effective, 
but  in  the  high  priced  lines  vivid  com- 
binations are  not  encouraged.  The  de- 
mand is  expected  to  be  strong  for  the 
monkey-jacket  variety  of  bodice  in  tri- 
colette again,  though  certain  new  feat- 
ures will  be  added  as  regards  length  of 
tunic  sections,  sleeves,  style  of  neck- 
line, etc.  The  slip-over  blouse  with 
contrasting  trimmings  of  hand  embroi- 
dery or  braiding  are  to  be  featured^ 
These  models  will  be  adopted  for  after- 
noon wear  during  winter  and  early 
spring. 

Lighter    Weight    Materials 

There  is  one  very  important  feature 
characteristic  of  all  the  newest  trico- 
lette models — the  materials  are  consid- 
erably lighter  in  weight  than  any  that 
have  hitherto  been  used  in  the  manu- 
facture of   high   priced   models. 

"Next  spring  will  see  a  decided  dif- 
ference in.  the  weight  of  tricolette  used 
by  all  the  manufacturers,"  said  one 
mill  owner  in  discussing  this  feature. 
"We  used  to  think  that  in  order  to  loo* 
expensive,  a  tricolette  model  must  be 
weighty.  We  have  experimented  and 
found  that  the  lighter  weight  weaves 
are  more  comfortable  and  usually  more 
becoming.  These  tricolette  models  are 
not  worn  for  warmth — they  are  worn  as 
a  fashionable  bodice,  and  it  is  absolute- 
ly uncalled  for  to  use  a  heavily  backed 
tricolette  when  a  light  one  will  keep  its 
shape  and  give  really  a  daintier  appear- 
ance. We  can  offer  our  goods  at  bet- 
ter prices,  too,  by  adopting  this  policy 
and  this  will  undoubtedly  appeal  to  the 
trade." 

A    Fine   Collection 

This  particular  maker  displayed  his 
complete  line  which  is  being  made  ready 
for  the  spring  trade  and  all  the  models 
seen  were  fashioned  of  the  light,  single 
weight  tricolette.  Lovely  designs  were 
noted,  including  unique  yoke  effects  ap- 
plied contrasting  sections  such  as  white 
back  and  front  panels  on  a  rose  model 
or  scarf  collar  and  yoke  section  of  blue 
on  a  white   model.  The  slender  lines 

and  neat  untrimmed  appearance  of 
many  of  the  better  models  provided  ex- 
cellent contrast  to  others  that  displayed 
unique  bits  of  embroidery  or  bandings 
of  brush  wool  or  angora.  The  filet 
models  were  also  shown  in  considerable 
variety  and  were  very  effective  in  coat 
styles.  One  particularly  striking  model 
was  in  beauty  red,  without  any  bek. 
The  jacket  closely  resembled  a  Mandar- 
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in  jacket  and  the  bell  sleeves  added  to 
its  picturesqueness.  Both  long  and 
short  sleeved  models  will  be  seen  next 
spring,  but  according  to  the  sample 
lines  the  short  sleeves  will  be  confinea 
to  over  blouse  models  and  will  not  be 
featured  in  tuxedo  styles. 

Up,    But   Not   High! 

Asked  as  to  prices,  this  mill  owner 
stated  that  prices  would  have  to  be 
quoted  higher  than  last  spring.  "There 
is  no  argument  there,  it  is  a  natural 
consequence  in  view  of  increased  cost 
of  production,"  he  said.  At  the  same 
time  the  dainty  filet  models  described 
above  are  to  be  retailed  around  $12 
apiece  while  any  of  the  novelty  lines 
being  turned  out  by  the  Canadian 
makers  will  not  run  much  over  $20  and 
will  for  the  most  part  sell  to  the  sweat- 
er devotees  next  spring  for  between  $12 
and  $18.  Many  smart  wool  and  jersey 
knit  models  will  be  placed  before  the 
consumer  at  prices  considerably  more 
modest  than   these. 

Skating  Sets 
The  sets  of  scarfs  and  tarns  being 
fashioned  by  the  mills  for  the  winter 
trade  are  very  attractive.  Very  wide 
brush  wool  sets  are  made  especially  for 
the  juvenile  world,  while  skaters  and 
snow-shoeing  enthusiasts  will  also  find 
becoming  styles  among  these  cozy  wool 
accessories.  The  tarns  are  unusually 
smart  in  plaided  effects,  while  scarfs 
exploit  great  variety  of  design  and 
favor  very  wide  widths,  even  to  shawl 
effects,  as  well  as  the  narrower  scarf 
styles  for  wear  with  heavy  tweed  suits 
or  rough  top  coats. 

Export   Trade 

One  mill  owner  whose  plant  is  now 
busy  on  bathing  suits,  underwear  and 
hosiery  for  next  spring,  stated  that  they 
were  anticipating  a  decided  increase  in 
the  number  of  ord?rs  from  Australia. 

"We  have  been  doing  quite  a  large 
export  business  to  Australia,  and  it  is 
getting  better,"  said  this  maker.  "We 
send  out  our  regular  lines  in  bathing 
suits  and  underwear  and  have  had  most 
satisfactory  dealings  with  our  trade  in 
the  Antipodes." 

Bathing    Suits 

The  bathing  suits  for  next  year  are  in 
very  pretty  color  combinations  and  are 
in  the  regulation  one-piece  styles,  with 
skirt  sections  attached  at  a  low  waist- 
line. 

The  V  shaped  neck  is  popular  and 
also  the  sleeveless  model.  Stripes  are 
good  in  decided  contrasts  and  trimmings 
of  any  superfluous  nature  such  as  sash- 
es are  conspicuous  by  their  absence,  ex- 
cept in  novelty  lines. 
•  The  mill  owners  have  a  splendid 
variety  of  attractive  lines  in  the  making 
for  the  spring  trade  and  if  the  demand 
keeps  up  for  knitted  accessories  as  it  is 
expected  to,  the  silk  and  wool  sweater 
will  have  its  greatest  vogue  in  the 
Spring  of  1921. 


Fitting  Rooms 

in  Period  Styles 

Model     Brassiere     Co.     Open     Elaborate 

New   Suite  in  New   York 

Offices 

The  show  rooms  of  the  Model  Bras- 
siere Company,  200  Fifth  Ave.,  New 
York,  were  recently  redecorated  and  re- 
modelled on  an  elaborate  scale,  and  the 
artistic  appearance  of  the  rooms  has 
caused   quite   a    stir   among    the     buyers 


who'  have  visited  the  New  York  offices 
recently.  Mrs.  Hazel  Adler,  well  known 
as  an  interior  decorater,  designed  the 
scheme  throughout  and  had  full  charge 
of  the  work.  One  of  the  rooms  is  in 
Japanese  design,  while  another  exploits 
smart  Batik  draperies;  and,  the  effect  of 
decorating  each  room  in  a  distinctive 
period  or  style  is  quite  unique  and  illus- 
trative of  the  modern  tendency  for  hand- 
some office  suites,  where  stern  business 
is  transacted  among  luxuriously  appoint- 
ed  surroundings. 


Two-toned  Sweater 


In  two  very  pretty  shades  of  blue  is  this  smartly-tailored  sweater,  with  its 
smooth  setting  shawl  collar,  front  trimming  sections  and  fringed  girdle  that  ties 
snugly    about    the   waist. 
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Buyers  Talk  on  Styles  and  Prices 

Cotton  and  Wool,  and  Silk  and  Wool   Mixtures  Favored  in  Exclusive  Lines — Plain  Knit 
Lines  Growing  in  Favor — No  Demand  for  Colored  Silk  Hosiery  —  Wool  for  Fall 

Very   Fashionable — Silk  Gloves  Lead. 


No  SATISFACTORY  solution  of 
1921  Bering  underwear  prob- 
lem ha*  been  arrived  at,  accord- 
ing to  buyers  from  the  retail  stores, 
who  have  been  visiting  the  United 
States  markets.  Production  is  at  pres- 
enl  two-thirds  lower  than  pre-war  stan- 
dards. One  knit  goods  buyer  in  a  large 
Montreal  store  stated  this  month  that 
the  price  of  all  lines  for  the  coming 
winter  would  be  at  least  20  to  35  per 
cent,  higher  than  last  year's  price. 
Cashmere  hosiery  will  be  15  per  cenl 
higher.  Mercerized  yarns  in  both  hos- 
iery and  underwear  have  advanced  30 
per  cent.  In  the  latter,  it  is  expected 
that  [link  will  continue  to  be  a  strong 
seller  for  the  season  of  1920-21.  Orig- 
inal placing  in  all  orders,  is  the  only 
delivery  promised  at  present  by  the 
manufacturers  for  this  year.  Prices 
quoted  at  present  will  hold  probably 
until  or  very  early  in  the  spring, 
according  to  the  buyers  who  have  most 
recently   returned    from    New   York. 

Cost   of    Production    Firm 

Although  wool  in  general  continues  to 
ease  off,  both  abroad  and  in  the  U.  S., 
there  is  no  indication  of  any  lowering 
of  production  costs  for  some  time  to 
come,  and  all  lines  of  woollen  and  cash- 
mere underwear  for  men  and  women 
will    continue    high. 

Swiss  rib  underwear  and  Scotch  mer- 
ino are  already  in  good  demand  here 
:  nl  prices  on  these  better  class  lines 
are  still  climbing.  Canadian  factories 
have  a  plentiful  supply  and  no  indica- 
tion  of  any  shortage  is  apparent.  Cot- 
ind  wool  and  silk  and  wool  mixtures 
are  most  popular  in  the  more  expensive 
range  for  both  men  and  women  and  the 
demand  for  one  piece  garments  is  re- 
ported to  be  less  than  that  of  the  separ- 
ate vest  and  bloomers,  the  latter  being 
of  jersey,  glove  silk  or  cotton,  as  pre- 
ferred. Black,  flesh  and  blue  continue 
as  popular  as  white  in  these  lines. 
Retailers  also  report  a  demand  for 
underwear  which  comes  just  under  Un- 
tax limit,  and  are  endeavoring  to  meet 
the  customer's  demands  as  nearly  as 
possible. 

According  to  Beveral  of  the  buyers  in- 
terviewed by  Dry  Goods  Review,  the 
pilain  khit  underwear  is  growing  in 
popularity  each  fall,  as  it  is  fast  being 
□ized  as  by  far  the  warmest  fab- 
ric,  the  rib-knit  kind  having  a  tendency 
to  stretch  open  too  far,  thus  admitting 
a    greater   proportion    of   cold. 

The  strap  top  chemise  or  vest  in  all 
makes  has  ousted  the  embroidered  top 
completely.  Glove  silk  underwear  is 
regarded   as   a    somewhat  precarious   in- 


the  leader,  as  leather  gloves  are  almost 
beyond  the  purse  of  any  but  the  well-to- 
do.  As  a  matter  of  fact  the  demand  for 
silk  and  cotton  gloves  is  now  steady 
throughout  the  year  and  they  are  the 
backbone  of  every  glove  department. 


vestment  now,  as  it  is  taxed  on  all  lines, 
but  from  present  indications,  the  price 
is  likely  to  drop  next  season,  and  if 
cottons  continue  to  mount  in  price,  silk 
will  probably  l>e  more  generally  adopt- 
ed. 

Hosiery     Vagaries 

Prospects  are  exceedingly  good  for 
fall  selling  in  hosiery  and  the  plain, 
pure  thread  silk  lines  are  selling  better 
than  they  have  done  for  many  months 
past.  The  fancy  lines  are  still  good 
for  evening  wear,  but  are  gradually 
being  replaced  by  the  heavy  weather 
woollen  sports  hose  for  street  usage. 
One  novelty  line  of  sports  hose  is  being 
shown  by  Henry  Morgan  Co.,  of  Mon- 
treal, which  is  remarkably  novel  and 
c  f feetive  for  wear  with  Scotch  brogues 
this  fall.  This  line  is  developed  in  An- 
gora yarn,  with  contrasting  horizontal 
stripes,  such  as  yellow  and  rose  upon 
a  mauve  ground.  A  shot  effect  in 
silver  and  black  of  silk  and  wool  and 
ribbed  cashmere  heather  effects  are  also 
very  new.  The  demand  for  embroider- 
ed clox,  lace  fronts  and  drop  stitch  is 
noticeable  only  in  black  and  white  hos- 
iery; colors  appear  to  have  run  their 
('ay.  Boys'  heavy  golf  hose  are  still 
being  sold  for  younger  girls  for  school 
wear  until  the  cold  weather  sets  in. 
Retailers  state  that  dyes  are  more  de- 
pendable now  than  for  many  months 
jiast  and  few  if  any  complaints  are 
bmng  received,  except  as  regards  the 
fibre  cr  artificial  silks  and  thes?  are 
seldom  if  ever  satisfactory.  The  aver- 
a"c  retail  price  for  a  better  grade  pure 
wool  silk,  18  inch  boot  'hose  will  be  $2, 
f  )]•  fall  selling,  according  to  most  of  the 
retailers,  but  fibre  silks  do  not  appear 
to   be  dropping   in  sympathy. 

Fall    Fines   in   Gloves 

In  fabric  gloves,  the  retailers  state 
the  big  demand  is  for  gauntlet  and  16- 
button  silk  and  chamoisette  lines.  The 
wrist  lengths  are  also  good  in  fancy 
shades.  For  fall  and  winter  wear,  the 
heavy  fabric  strap  gauntlet  in  white, 
natural    and    gray    will    undoubtedly    be 


NO  CHANGE  IN   DRY    GOODS    MAR- 
KETS 

(Continued  from  page  59) 
ent  willingness  to  pay  these  £.-ices,  es- 
pecially with  reference  to  the  Swiss 
market,  business  from  this  side  is  not 
being  sought.  A  representative  of  a 
large  French  house  told  Dry  Goods  Re- 
view that  it  was  hardly  worth  trying  to 
bring  really  high-class  silks  out  to  Can- 
ada under  present  conditions.  Tariff 
regulations  made  it  almost  impossible  to 
compete  with  manufacturers  of  Ameri- 
can silks  in  view  of  the  very  high  prices 
that  would  have  to  b?  placed  on  all 
French  lines  in  order  to  make  business 
pay  in  the  Dominion. 

Carpets  and  Rugs 

Trade  in  this  branch  of  the  business 
went  pretty  flat  when  the  luxury  tax 
was  first  introduced,  but  immediately 
after  a  final  adjustment  by  the  Finan- 
cial Minister  a  recovery  was  rapidly  made 
and  business  shows  evidence  already  of 
a  considerable  expansion.  It  is  fully  ex- 
peted  that  shortage  will  be  the  order  of 
the  day  until  well  on  in  1921.  and  no 
one  in  the  trade  cares  to  predict  beyond 
that.  date. 

The  wholesalers  report  an  imnrovement 
in  th-1  deliveries  fro™  Canadian  mills, 
though  from  abroad  they  are  still  very 
slow.  Oncellations  have  no  effect  upon 
the  British  carpet  mills,  it  is  stated,  for 
supplies  are  so  short  the  goods  thus 
turned  down  enn  be  ensilv  nlaced  a?a'n. 


IMPORTANCE   OF    LITTLE 
THINGS 

It  is  said  that  there  is  always  a 
best  way  of  doing  everything,  if 
it  be  merely  to  boil  an  egg.  In 
an  organization,  there  are  many 
little  things,  seemingly  as  trifling 
as  the  boiling  of  an  egg,  but  which 
nevertheless  must  be  done  the  best 
way  if  they  are  to  contribute  the 
most  good  to  an  establishment.  It 
is  the  little  things  of  a  business, 
like  the  little  things  of  life,  that 
go  to  make  up  the  perfect  whole. 
Each  and  every  member  of  an  or- 
ganization has  many  little  things 
to  do,  seemingly  sometimes  of 
trifling  importance,  so  small  ^s  to 
seem  to  «-o  unnoticed,  and  yet  it  is 
strict  adherence  to  the  nolicy  of  do- 
ing these  little  things  the  best  way 
that   makes   for   perfect   service. 
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The  Merchandise  Outlook 

A  Review  of  Present  Conditions  in  the  Trade  As  Outlined  in  a  Letter  From  a  Prominent 
Glasgow  House — Big  Demand  is  From  Countries  That  Have  Prospered- — Prices 

Must  Advance. 


THE  Drapers'  Record,  July  31st, 
publishes  a  letter  written  by  a 
prominent  Glasgow  firm  to  a  cli- 
ent, and  as  it  is  a  most  able  outline  of  the 
present  situation  it  is  well  worth  pub- 
lication so  that  the  trade  in  Canada  will 
not  miss  the  very  excellent  points 
brought  out.  The  letter  reads  in  part: 
"In  response  to  frequent  inquiries  as 
to  trade  conditions  and  our  view  of  the 
situation,  we  may  state  that,  as  far  as  we 
are  concerned,  we  have  offered  no  stock 
and  have  no  stock  amounting  to  any- 
thing of  any  of  our  goods.  Manufac- 
turers at  all  times  have  oddments  of 
goods  left  on  hand,  but  as  fir  as  'hese 
are  concerned,  they  are  vcy  Tuch  be- 
low normal.  Far  from  accepting  orders 
at  prices  lower  than  March  last,  we  can 
accept  nothing  except  at  considerable 
advances  on  the  pried.--  ruling  then.  We 
can  accept  no  orders  i'or  cotton  goods 
for  delivery  earlier  than  March-April, 
1921,  and  for  woollen  goods  can  deliver 
nothing  before  the  end  of  the  present 
year.  We  have  sold  nothing  at  a  sac- 
rifice during  the  past  three  months,  and 
have  heard  of  no  sucii  sales  in  the 
trade,  nor  car  we  understand  the  neces- 
sity for  sacrificing  anything. 

The  Present  Lull 

"It  is  quite  impossible  to  forecast  the 
future.  The  present  epidemic  of  "cold 
feet,"  which  has  spread  very  widely, 
shows  some  sign  of  abatement.  Un- 
questionably, values  of  certain  goods, 
notably  very  fine  Bradford  stuffs  and 
fine  cottons  made  from  Egyptian  yarns, 
have  been  forced  up  to  limits  not  justi- 
fied by  any  conditions.  The  margins  of 
Bradford  spinners  were  undoubtedly  in 
the  direction  of  profiteering,  but  very 
substantial  reductions  have  been  made 
in  spinners'  quotations,  but  it  is  doubt- 
ful whether  many  people  actually  fol- 
lowed the  advr.nce  to  the  top.  The  quo- 
tations for  Egyptian  cotton  yarns  would 
undoubtedly  have  followed  the  very 
great  reduction  in  the  raw  material  but 
for  the  fact  that  spinnners  were  well 
supplied  with  orders  for  forward  de- 
livery, and  have  succeeded  up  to  now 
in  maintaining  prices  very  near  the 
highest  level,  so  that  they  may  make 
a  decent  showing  upon  the  enormously 
inflated  values  at  which  mills  have 
been  recently  put  on  the  market.  To 
show  any  return  on  these  absurd  capitali- 
zations, present  profits  would  have  to  be 
maintained,  and  it  is  not  difficult  to  fore- 
see the  effect  on  the  return  upon  the 
increased  capital  when  normal  times 
are  reached. 

"The  reports  from  America  of  price- 
,  cutting  have  not  been  without  their  ef- 


fect here,  but  to  anyone  acquainted  with 
the  American  market  all  this  has  beer, 
looked  upon  somewhat  calmly.  The 
American  as  an  individual  has  pro- 
bably as  much  nerve  or  more  than  any 
other  nation,  but  when  it  comes  to 
business  he  is  the  most  nerveless  objeci 
in  creation.  We  have  very  large  inter- 
ests in  America,  but  excepting  irom  one 
or  two  firms  we  have  had  no  cancels 
whatever,  and  such  as  we  have  ha  I 
we  have  accepted  with  the  greatest 
pleasure,  being  mostly  placed  at  levels 
below  the  present. 

The  Real  Governing  Factor 

"All  these  conditions  that  we  have 
referred  to  are  local  and  passing.  The 
great  question  for  the  future  is  the 
world  demand  for  goods.  Unquestionably 
the  great  demand  has  come  from  the 
countries  which  had  become  rich  during 
the  war  and  were  spending  money  freely, 
not  only  for  goods  that  had  become  ne- 
cesary,  but  for  othc  s  of  more  of  a  lux- 
ury character — but  the  fact  remains  that, 
there  is  a  large  area  of  the  world's  sur- 
face where  the  demand  for  goods  is  en- 
tirely unsatisfied;  the  misfortune  is  that 
these  same  countries  have  no  money 
wherewith  to  buy. 

"It  looks  now  as  if  we  were  waken- 
ing up  to  the  fact  that  these  countries 


must  be  supplied  with  either  the  money 
wherewith  to  buy  goods,  or  with 
goods  themselves  on  credit,  and  so 
means  be  found  to  satisfy  the  needs  of 
the  peoples.  Exchange  conditions  are 
for  the  moment  very  unfavorable  to  all 
these  countries.  The  drop  in  Ameri- 
can exchange  has,  of  course,  been  very 
favorable  to  us,  and  while  it  has  cost 
us  more  for  our  foodstuffs  from  the 
States,  it  has  undoubtedly  given  a  tre- 
mendous impetus  to  our  export  trade. 
On  the  other  hand,  France  and  other 
European  countries  are  unable  for  the 
time  either  to  buy  new  goods  or  pay 
for  what  they  have  bought. 

Higher    Prices    Next    Spring 

"As  far  as  our  home  trade  is  con- 
cerned, the  somewhat  trifling  efforts 
that  are  being  made,  principally  for  ad- 
vertising purposes,  to  contribute  tow- 
ard- the  reduced  cost  of  living  by  10 
per  cent,  reductions  and  ordinary  sum- 
mer  saies  are  petering  out,  for  the 
simple  reason  that  the  retail  houses 
hero,  and  the  public  through  them,  have 
not  yet  had  to  face  the  present  levels 
of  values,  and  unquestionably  next  sea- 
son, both  for  Fall  and  Spring,  very 
much  higher  prices  will  obtain. 

"Speaking  generally,  our  opinion  is 
that  prices  will  not  fall  appreciably  in 
the  near  future." 


SHOWCARD  IDEAS 


They 


Play   an   Important   Part   in   Selling- 
Should  Be  Neat  in  Appearance 


APPEARANCES  count  for  every- 
thing in  and  about  a  store.  The 
windows  must  be  attractive  and 
the  interior  also  must  be  attractive.  Of 
course,  this  is  applicable,  too,  to  the 
show  cards.  Unsightly  cards  or  bags  in  a 
window  will  not  draw  business.  If  busi- 
ness comes  it  will  be  in  spite  of,  rather 
than  because  of,  such  cards. 

A  show^ard.  which  is  warped  oi-  bent, 
presents  a  very  bad  appearance  in  the 
window,  and  warp  it  surely  will  unless 
it  is  of  heavy  stock,  twelve  ply  or  more. 
The  heavy  ply  board  is  not  always  ob- 
tainable in  the  smaller  towns,  while  the 
four  and  six-ply  cardboard  can  be  pur- 
chased even  in  the  smallest  towns. 

Here  is  a  scheme  to  overcome  warp- 
ing of  the  thinner  cardboard.  It  requires 
but  very  little  effort  and  will  give  a 
pleasing  effect  and  prove  most  satisfac- 
tory and  economical.  The  popular  size 
cards  for  window  display  are  14  x  22 
(one-half  sheet)  and  11  x  14  (one- 
quarter  sheet).    Smaller  sizes  than  these 


are  not  so  apt  to  curl  up,     and     there- 
fore need  not  be  worried  over. 

For  the  larger  cards,  make  a  light 
frame  the  same  size  as  the  card.  Any 
light  material  will  do,  as  it  is  to  be  en- 
tirely covered.  Have  one  support  placed 
in  the  centre  to  keep  the  frame  from 
becoming  lopsided.  A  stick  may  be  at- 
tached to  this  centre  support  with  a 
little  brass  hinge,  to  hold  the  frame  up- 
right in  the  window. 

After  your  ihow  card  is  finished  tack 
it  on  the  face  of  the  frame,  using  small 
upholsterers'  tacks  (or  else  glue  it  on). 
Then  run  a  strip  of  passe-partout  bind- 
ing around  the  edges  of  the  frame,  lap- 
ping it  over  about  one-half  to  one  inch 
on  the  face  of  card.  If  the  passe-partout 
binding  is  hard  to  obtain,  cut  strips  of 
wallpaper  two  inches  wide.  Use  this 
in  place  of  the  regular  binding.  These 
frames  can  be  used  many  times  and  are 
well  worth  the  bother  and  trouble  to 
make. 
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The  Underwear 
That  Overwears 

Made  By 

Atlantic  Underwear 


MONCTON 


COMPANY,  LIMITED 


N.  B. 


E.  H.  Walsh  &  Company 

Montreal  and  Toronto 
Selling  Agents  for  Quebec,  Ontario  and  Western  Provinces 


MITCHELL    BRAND 


•DEPENDABLE- 


Elastic  Rib  I  Inderwear 
Fine  Cashm 

Jerseys  and  Sweaters 

I  I'-.i  \  5    \\  i  m  '1  Socks 
Tweeds  and  Etoffes 

Our  garments  arc  made  of 
best  materials.  Special  atten- 
tion paid  to  cut   and  finish. 


I     i    samples 
and  prices — 

—WRITE— 


Mitchell    Woollen    Co.,    Limited 
Mitchell,    Ont 


Announcing 

A  showing  of  samples  for  Spring,  1921,  which 
for  style,  excellence  and  value  are  unequalled,  in 

Ladies'  Jersey  Cloth 
Suits  and  Coats 

and 

Silk  Hosiery 

Our  suits  and  coats  are  distinctly  new  and  have 
achieved  great  popularity,  while  the  thick,  lus- 
trous weave,  and  remarkable  wear  of  our  Silk 
Hosiery  make  them  similar  favorites. 

Your  orders  will  receive  our  careful  attention, 
and   prompt  deliveries  are  assured. 

The  Celtic  Knitting  Co.,  Ltd. 

14  Turgeon  St.,  Montreal 
MONTREAL        TORONTO  WINNIPEG 

F.  W.  Singer  H.  Smart  &  Co.     Harvey  Bros.  &  Semple 

Room  710 
Drummond  Bldg.  23  Scott  St.  313  Fort  St. 


Dry  Goods  Review 


KNITTED    GOODS 


97 


Summ'er  Sales  Stimulators 


AT  this  season  of  the  year  when  all  boydom  is  out  of  doors, 
engaged  in  happy,  care-free  frolic  and  fun,  and  in- 
cidentally playing  havoc  with  their  garments,  Buster  Brown 
Stockings  make  a  special  appeal  to  worried  mothers. 

Designed  for  just  such  treatment  as  they  now  receive, 
Buster  Brown  Stockings  offer  you  the  kind  of  convincing 
selling  arguments  which  make  willing  purchasers. 

Talk  Buster  Brown  Stockings  to  your  customers — point 
out  the  economy  of  buying  stockings  designed  especially 
for  the  wear  and  tear  of  boisterous  play — doubly  and  triply 
reinforced  where  the  wear  is  hardest.  Stockings  which  are 
well-fitting  and  good  looking,  too. 

Buster  Brown  Stockings  will  give  you  the  good-will  of 
your  customers  and  insure  repeat  orders. 

Your  wholesaler  will  supply  you  if  you  do  not  carry 
them  or  if  your  stock  is  low. 

Buster  Brown  s  Sister  s  Stockings  are  an  equally  suitable 
stocking  for  the  girls.  Knitted  from  a  fine,  two-thread 
mercerized  English  lisle,  in  Black,  Leather-shade  Tan,  Pink, 
Blue  and  White,  they  offer  a  variety  of  shades  at  a  moderate 
price. 


THE    CHIPMAN-HOLTON    KNITTING    COMPANY,    LIMITED 

HAMILTON,      ONTARIO 


SHDGUKi 
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Women 


Why  Should  You  Push 

Circle-Bar  Hosiery? 


\XT  HV  is  it  profitable  to  feature  Circle-Bar 
VV  Hosiery  r 

For  the  answer,  compare  a  Circle-Bar  stocking 
with  other  brands. 

Circle-Bar  has  a  tapering  toe,  allowing  for  the 
greater  length  of  the  first  toe,  without  bunching 
along  the  other  toes. 

Circle-Bar  has  a  deeper  heel,  which  prevents 
stretching  over  the  instep,  and  consequent 
wrinkles  below  the  instep. 

Circle-Bar  has  a  narrow,  more  shapely  ankle, 
fitting  smooth  as  a  glove. 

Circle-Bar  has  extra  elasticity  at  top. 

Now  compare  quality!  Circle-Bar  Hosiery 
offers  better  quality  at  the  same  price  than  any 
other  hosiery. 

The  best  merino,  pure  silk,  and  long  fibre  cot- 
ton, seamless  weave,  reinforced  feet,  absolutely 
fast  colors,  and  perfect  fit,  guarantee  comfort, 
style  and  durability. 

Customers  realizing  these  facts  buy  Circle-Bar. 
Satisfaction  brings  them  back  to  your  store  and 
you  build  up  a  permanent,  high-class  trade. 


Our  travellers  are  on  the  road  with  samples 
for  Spring,  1921.  The  fine  range  of  special 
lines  in  mercerized,  lisle,  and  cotton  for 
Spring  stock,  will  interest  you.  We  also 
show  styles  in  silk  and  in  merino  for  year- 
round  selling. 


FOR  MEN,  WOMEN  AND  CHILDREN 


Children 


«l«ffT1«10 

HOSIERY 


The  Circle-Bar  Knitting  Co.,  Limited 


Kincardine,  Ontario 
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"MOYER-MAID 

Swiss  Ribbed  Vests 
for 


M 


"WOMEN— MISSES— CHILDREN 

"MOYER-MAID"  Swiss  Ribbed  Vests  represent  a  composite  of  the 
desirable  features  looked  for  by  discriminating  buyers. 

There  is  an  accuracy  of  fit,  a  nicety  of  detail  and  finish,  and  an 
evident  value  that  at  once  place*  "MOYER-MAID"  in  the  forefront 
of  Select  Underwear.     It's  a  better  value  product. 

Sold  through  the  Jobbing  Trade  Only 
Ask  to  See  Samples 

WALTER  W.  MOYER 
EPHRATA,  PA. 

Canadian  Sales  Office : 

HAROLD  F.  WATSON,  FOSTER  LIMITED 

208  Coristine  Building 

MONTREAL 


The  Saleability  That  Spells 
Quick   Turnover 

PEERLESS  UNDERWEAR  displayed  on  your  shelves  will  find  ready  sale. 
Its  superior  qualities  are  already  known  in  many  homes.  Its  soft,  inviting 
appearance  will  attract  new  purchasers.  And  the  satisfaction  gained  from 
every  Peerless  garment  will  bring  these  new  customers  back  again. 


For  Women — Children — Infants 


Peerless  Underwear 
Company,  Limited 

Controlled  by 

J.  R.  MOODIE  &  SONS,  LIMITED 

Hamilton,  Ont. 


inn 
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Will  Be  Shown  in  September 


^TpHE  Spring  range  of  Ballantyne  Knitted  Wear 
for  1921  will  be  shown  to  the  trade  next  month. 
As  usual,  the  new  Ballantyne  garments  will  set  a 
new  high  standard  for  attractiveness,  style  and  value. 
In  lightweight  knitted  coats  and  pullovers,  they  are 
not  simply  variations  of  old  designs;  the  new  range 
comprises  some  original  fabrics  that  will  do  much 
to  create  enthusiasm  for  these  popular  garments. 
We  expect  a  big  demand  for  these  exclusive 
Ballantyne  creations,  and  advise  that  stocks  be 
checked  up  now  so  that  you  will  know  what  your 
requirements  will  be  when  our  representative  calls, 


Knitted  Coats  and  Pullovers; 
Boys'  Jerseys;  Men's.  Women's 
and    Children's     Bathing    Suits. 

R.  M.  Ballantyne,  Limited 
Stratford,  Canada 
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Famed 


for  its  excellence  and  its  good  wearing  qualities,  the 
ever-increasing  demand  for 

OXFORD 

Underwear  for  Ladies 

shows  its  success  to  be  firmly  established. 

This  great  success  has  been  achieved  by  combining  the 
highest  standard  of  quality  with  the  lowest  consistent 

cost. 

See  our  samples  of  Summer  and  Light  Weight 
DRAWERS,  VESTS  and  COMBINATIONS.  Wide 
range  of  pleasing,  quick-selling  designs. 

The  Oxford  Knitting  Company,  Limited 

Woodstock,  Ontario 

Western  Representative  :  T.   H.  Wardell,  24  Aikins  Block,  Winnipeg 
H.  R.  Blade,  Carleton  Chambers,  Ottawa  F.  W.  McLean,  5  Paddock  St.,  St.   John,  N.B. 
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Arts  and  Crafts  in  the  Large  Stores 

Every  Effort  Being  Made  by  the  Leading  Retailers  to  Have  the  Art  Needlework  Depart- 
ments a  Rendezvous  For  Feminine  Patrons — Expert  Needlewomen  in  Attendance 
Exquisite  Collections  of  Laces  and  Embroideries  Shown 

GREATER  artistry  is  being  dis- 
played almost  from  week  to  week 
in  the  fancy  work  departments  of 
the  large  departmental  stores.  Elabor- 
ate exhibits  of  art  needlework 
are  arranged  by  expert  trimmers 
to  attract  the  clever  needlewoman  and 
many  of  the  biggest  dry  goods  stores  in 
Canada  are  devoting  spacious  quarters 
for  the  accommodation  of  customers  who 
wish  to  perfect  themselves  in 
this  charming  art.  Lessons  are 
given  in  embroidery  work,  in 
knitting  and  in  plain  sewing  in  many 
of  the  shops,  and  experts  on  dressmaking 
are  engaged  from  time  to  time  to  assist 
customers  in  home  needlework.  Frequent- 
ly in  connection  with  a  display  of  a  new 
line  of  embroidery  silk  or  a  special  brand 
of  wool  for  socks  or  sweaters  an  expert 
in  either  of  these  lines  will  be  engaged 
to  instruct  the  novice  in  the  intricate 
stitches  that  can  be  accomplished  "if  one 
is  only  shown  how." 

The  artist  or  lover  of  rare  laces  and 
quaint  handicrafts  will  find  a  realm  of 
interest  in  the  art  department  of  Henry 
Morgan  and  Company,  Montreal,  where 
five  storeys  above  the  noise  of  the  city 
streets  and  overlooking  the  cool  tree- 
cla  I  slope  of  the  mountain,  a  spare  hour 
may  be  spent  with  profit  no  less  than 
pleasure.  This  department  resembles 
ni  >st  nearly  a  well  arranged  museum  of 
applied  arts  and  crafts. 

Beautiful   Laces  Shown 

Along  the  walls  are  glass  cabinets 
filled  to  overflowing  with  every  product 
of  lace  work  and  embroidery  that  mod- 
ern art  can  produce.  The  most  inter- 
esting display  is  perhaps  one  of  exquisite 
lace  and  embroidery  imported  from 
Southern  Italy.  Another  case  contains 
specimens  of  real  filet  lace  in  many  pat- 
terns and  varieties.  A  third  contains 
hand  embroidered  household  linens  and 
accessories,  all  developed  in  the  newest 
and  most  exquisitely  wrought  stitches. 
ira  and  other  well  known  embroi- 
deries are  all  featured,  each  in  its  ap- 
pointed section,  ranging  from  the  tiniest 
doylie  to  the   huge  bed-spread. 

The  French  Display 

ther  on,  is  the  French  novelty  dis- 


Neat  Dressing  Sack 


Charming  crepe  jackets  for  boudoir  wear  are  simply  fashioned  and  permitted  a  gen- 
erous share  of  wool  embroidery  this  season.  This  model  is  a  slip-over  with  "V"  ne  k 
and  kimona  sleeves. 

Shown   by   BeldinK-Corticelli,   Ltd..  Toronto. 


play,  carried  out  in  old  rose,  which 
comprises  the  very  latest  and  cleverest 
ideas  in  ribbons  and  laces,  made  up  into 
such  captivating  articles  as  telephone 
covers  and  night  lights,  which  masquer- 
ade as  beauties  of  the  court  of  Louis 
XIV.  Beyond  these  is  the  cretonne 
novelty  case,  wherein  are  things  innum- 


erable     and      perfectly    irresistible.    ; 
made    of   cretonne    in    artistic    colorings. 
These  comprise   hat,  doylie  and  bon-bon 
boxes,  desk  sets,  bureau  scarves,  etc. 

A  Place  For  Beads 

Farther  on  again  is  the  bead  wor";  dis- 
play,   including    myriads    of    tiny    tubes, 
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each  containing  its  own  colour,  and  also, 
the  bead-work  looms  in  wood  for  the 
home  manufacture  of  the  Apache  bead 
necklaces  and  bags  so  popular  at  present. 
The  looms  are  proving  very  popular  as 
Christmas  and  its  attendant  gift  worries 
draws  closer,  and  many  nimble  fingers 
will  soon  be  stringing  the  tiny  patterns 
together  upon  its  threads.  Other  beads 
of  considerable  size  and  irregularity  of 
outline  are  displayed  for  cord  necklets 
and  bag  handles.  The  latter  accessory, 
by  the  way,  is  altogether  fascinating 
when  developed  in  soft  leather  with  side 
sections  of  velours,  a  gay  colored  wor- 
sted rose  or  two  on  the  side,  and  a 
double   handle  of  pebble  beads. 

Wool  Embroidery 

After  the  beads  comes  an  attractive 
case  of  children's  frocks  and  grown-ups' 
smocks  embroidered  in  wools  in  conven- 
tional designs.  Here  are  all  types  of 
made-up  wearing  apparel,  ready  to  be 
embellished  in  whatever  embroidery 
one  prefers,  and  household  linens  and 
sofa  cushions  are  close  at  hand,  for  tha 
same    purpose. 

Made  by   the  Veterans 

One  of  the  most  interesting  displays 
is  that  of  the  arts  and  craft  work  done 
by  returned  invalid  soldiers  and  offered 
for  sale  for  their  benefit.  Raffia  cov- 
ered pillows,  and  hand  bags,  and  other 
woven  fabric  novelties  are  well  worthy 
of  a  place  among  the  others  described 
above. 

For   the   Ardent   Knitter 

Last,  but  perhaps  the  most  popular 
display  is  that  of  the  knitting  wools  in 
all  the  possible  shades  known  to  the 
dyer.  The  handmade  sweater  is  still 
at  the  zenith  of  its  popularity  to  judge 
by  the  demand  for  yarns.  Experienced 
saleswomen  are  always  on  hand  to  in- 
struct beginners  in  knitting  as  well  as 
in  the  intricacies  of  embroidery  and 
bead  work. 

One  of  the  novelties  featured  here 
and  there  on  tables,  are  the  piles  of  art 
cushions  in  many  shapes,  sizes  and 
colors.  The  new  idea  in  cushion  covers 
is  the  parti-colored  effect,  achieved  by 
means  of  adopting  two  harmonizing 
but  oddly  shaped  fabrics  and  fitting 
them  upon  an  oblong  narrow  pillow,  the 
seams  being  hidden  under  a  braid  or 
coarse  lace  insertion.  Such  a  design  is 
excedingly  practical  and  enables  one  to 
convert  odd  remnants  into  things  of 
beauty. 

There  is  inspiration  as  well  as  pleas- 
ure to  be  derived  from  a  close  study  of 
the  handicrafts  so  dear  to  the  femin- 
ine heart,  and  it  is  good  to  see  the  em- 
broidery hoop  in  those  hands  wherein 
one  saw  formerly  only  steel  needles  and 
khaki  yarns. 


Embroidered  Negligee 


A  simple  little  mulle  boudoir  robe  in  pale  lavender  with  dainty  touches  of  mercer- 
ized embroidery  in  pastel  tints.  One  of  the  lines  shown  by  Belding-Corticelli,  Ltd., 
Toronto. 


ART  SILK   GOES   UP 

Both  mercerized  and  art  silk  yarns 
have  advanced,  which  means  that  knit- 
ted garments  made  from  them  will  have 


to  retail  higher  next  Spring.  Art  silk 
hose  are  expected  to  advance  between 
25  and  50  per  cent,  in  the  next  few 
months. 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,         Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canaman  Factories. 

Some   of   our   lines   are 

French   Ivory, 

Pennants,    Cushions   and   Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and   occasions. 
Ladies'  and  Men's  Purses,  Wallets,  etc., 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our    Catalogue    is    worth    having. 
Our   travellers   cover   Canada. 


Made  in  Canada 


French  Ivory 

A  Complete  Line  of  French  Ivory 
Toiletware. 

CARL  AUSTIN  &  CO. 

Manufacturers 
357    COLLEGE     STREET,     TORONTO 
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Point  of  View  in  Summer  Toy  Trade 

To  Which  Class  Do  You  Belong— Those  Who  Show  and  Sell  Toys 
in  the  Summer  Months  or  Those  Who  Quit  and  Lose  Business? 


Vl  S]  rs  v.  entlj   made  i  >  two 

large     1  ipartment    stores    in    To- 
ronto to  discover  what  was  selling 
in  summei  toys. 

i  first  i  mi  declared  that  during 
tlii-.  Beason  of  the  year  the  toy  trade  was 
sc  small  that  it  was  almost  dispensed 
with,  only  one  or  two  counters  being  de- 
voted to  the  regular  stock  The  new  toys 
for  Christmas  trade  were  not  unpacked 
;i>  i  oople  wore  not  interested.  The  man- 
ager of  the  toy  department  in  the  second 
firm  admitted  that,  while  summer  toy 
trade  was  a  puzzle  at  times,  he  had  never 
found  it  slack.  Playthings  had  to  be 
found  for  the  child  that  vent  to  the  BCa- 
side  or  beach,  an  !  for  the  one  that  spent 
the  hot  summer  months  in  the  backyard. 
As  he  wandered  up  and  down  aisle  after 
aisle  of  every  kind  of  toy,  he  explained, 
amid  the  noise  of  eager  children  and 
parents  that  anything  new  which  was 
placed  on  :he  market  was  introduced  into 
the  department.  Boys  stood  in  wonder 
before  huge  battleships  and  inveigled 
their  parents  to  buy  smaller  ones.  Tiny 
Japanese  creations  of  celluloid,  really 
obtained  for  Christmas  trade,  found  a 
very  good  market  even  now.  Inspiring 
articles  for  picnic  use  greeted  the  passer- 
by. The  manager  reminded  us  also  that 
•'everv  day  is  always  someone's  birth- 
day." 

From  the  toy  department  steps  led  to 
wonderful  jungle,  an  ordinary  hallway, 
the  wa1!.;  of  which  were  covered  with 
animal  paper.  Beyond  this  and  on  the 
roof  of  the  building  was  the  playroom, 
where  probably  one  hundred  and  fifty 
children  were  entertained  while  their 
mothers  shopped.  Swings,  whirligigs, 
and  tiny  chutes  kept  the  children  happy 
under  careful  supervision  for  hoars  at 
a  time.  Sometimes  the  boy  or  girl  wan- 
ders down  to  the  toy  department  again 
and  knows  what  plaything  he  most  de- 
sires mother  to  purchase  before  going 
home 

•Fust  as  the  point  of  view  made  all  the 
difference  ir  the  trade  of  these  two  de- 
partment  stores,  so  it.  does  with  the 
small  toy  shoos,  for  children  will  play 
in  summer  as   in  winter. 

A  Flying    \dventure 

A  small  toy  shop  was  recently  taken 
over  by  a  young  man  who  had  very  little 
experience  but  a  large  amount  of  in- 
genuity. 

He  first  removed  from  the  window  the 
heterogeneous  collection  of  whatnots 
every  child  in  th^  neighborhood 
knew  by  heart.  He  then  made  an  ex- 
cursion to  the  surrounding  country  and 
brought  back  patches  of  grass  sod. 
which  made  a  very  present  aide  field  of 
his  window-floor. 

\  miniature  railroad  was  then  laid 
down  and  trains  placed  on  it.  Little  mo- 
tors stood  along  a  sandy  road,  and  here 
and  there  dolls'  houses  dotted   the  field. 


The  usual  cows  and  stray  sheep  wander- 
ed up  and  down  the  hillocks.  A  bow  it 
il!  he  suspended  one  of  the  larger  sized 
new  aeroplane   kites  at  a  cost  of  $21 

Children  came  in  scores,  and  many 
grown-ups  stood  before  the  window  ad- 
miring  the  workmanship  of  the  machine. 
The  owner  had  on  hand  smaller  kites  of 
the  same  kind  from  $1.50  up.  With  the 
boys'  interest  aroused  in  the  larger  one 
these  were  very  easily  disposed  of. 

Indian  Outfits 
The  manager  of  the  toy  department  in 

one  of  Toronto's  largest  department 
stores,  says  that  in  the  summer  months 
there  is  always  sale  for  Indian  outfits 
fir  both  boys  and  girls.  These  are 
especially  favored  as  picnic  prizes  or  as 
costumes  for  childrens'  masquerades  at 
summer  resorts. 

Sample  Salts 
Many  firms  make  it  a  regular   custom 


to  have  sales  of  their  sample  books  as 
i.iers  consider  that  samples  are  not 
only  the  latest  on  the  market  but  that 
the  variety  offered  it  an  added  attraction 
when  they  look  for  books.  > 

A  New  Craze 

If  there  is  one  plaything  with  which  a 
child  never  tires  of  it  is  something  that 
makes  a  noise,  and  when  that  noise  is 
pleasant  the  whole  family  is  delighted 

A  popular  craze  in  this  line  is  the 
Songophonc,  an  instrument  made  by 
The  Song<onhone  Company,  111  Fifth 
Avenue,  New  York.  A  tune  is  hummed 
through  the  instrument  and  a  very  mu- 
sical effect  is  produced.  Several  chil- 
dren, even  tiny  tots,  can  form  a  very 
creditable  brass  band  with  the  various 
instruments  made  on  the  order  of  the 
flute,  the  ho-n,  the  trombone,  the  cor- 
net, etc. 


Vacation  Toys  for  Kiddies 

Q  UMMER    play-time    is    not    complete    without    a    sand    pail.      Prettily 
^    decorated  sand  pails  may  be  purchased  on  Monday  at  15c. 

Buy  Baby  a  Big  Brown  Bow-wow,  Special  for  25c 

— that  runs  around  on  wheels.     Covered  with  leather  cloth  and  stuffed  with 
soft  filler.    Sale  Special,  25c. 

Children's  Reins  With  Bells,  Sale  Special  15c 

Fine  for  playing  "horse"  on  long   Summer  days.     Made  of  white   leatherette 
with  pretty  red  trimming. 

Worth  much  more  than  our  Special  Price,  15c. 


Suggestion    for    a    "Summer   Toy    Sale"      advertisement. 


B  ASEBALL  -  AND  -  SPORT  IN  G  -  SUPPLIE  S  ■  Of  -  EVERY  ■  KIN  D 


^0000*9 


°oao! 


Here's  it  Suggestion  for  a  window  display  thai  would  yet  the  sports- 
men of  the  district  interested  in  what  the  dealer  has  to  offer.  A  card-- 
hoard  figure  of  a  hull  player  might  he  placed  in  tin  centre  of  the  window 
or  a  large  picture  pasted  on  the  pane.  At  the  back  cliest  protectors, 
glares  amd  masks,  etc.,  might  he  hung  up  and  in  the  window  catchy  ar- 
rangements could  he  made  with  a  few  balls  and  hats,  with  cards  such  as 
are  shown-.  "Cheap  in  Price  But  Not  in  Quality"  and  "You  Are  Never 
'Out'  When  You  Buy  Here."  The  above  display  is  designed  particularly 
for   baseball   enthusiasts. 
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Success  in  Toy  Selling  Depends 

Upon  Proper  Store  Organization 


By    Our    Own    Representative 


A  DRY  GOODS  REVIEW  rep- 
resentative recently  accompanied 
a  prominent  American  wholesaler 
on  a  tour  of  inspection  of  Montreal  toy 
departments,  during  which  many  items  of 
interest  were  gleaned. 

To  begin  with,  it  was  not  pleasant  to 
have  to  admit  that  most  toy  departments 
are  at  a  low  ebb  just  now,  and  in  conse- 
quence demand  is  lower  that  at  any  other 
time.     But  it  appeared  to  be  so  in  gen- 
eral and  therefore  our  American  visitor 
was  led  to  express  surprise  that  the  de- 
partment stores  were  allowing  the  inter- 
est which  is  created  at  the  Christmas  sea- 
son to  die  away  to  nothing.     All  up-to- 
date  American  toy  departments,  he  said, 
were  recognized  as  integral   parts   of  a 
store,  and  every  effort  was  exerted  by  the 
buyers   to   build   up    a   year-round   trade 
based  on  the  extra  volume  of  business  at 
Christmas    time.     This    policy    was,    in 
every    case,    well    worth    the    labor    and 
thought   necessary   to   stimulate   and   in- 
crease the  required  volume  of  trade.  The 
customers  are  in  the  store,  and  therefore 
it  is   not  necessary  to   make   any   extra 
effort  to  attract  trade.     If  the  store  has 
the    goods,   the  demand  will   be   created 
naturally.     Toys  are  primarily  gifts  for 
children,  but  the  day  has  now  come  when 
toys  are  no   longer  classed   as   amusing 
trifles  to  be  discarded  a  few  weeks  after 
Christmas  when  Bobby  has  got  tired  of 
playing  with  his  train  or  his  blocks.     No, 
indeed!       Toys  are  a  scientific  develop- 
ment  in    the   education   of   the   child  and 
can,  by  judicious  adaptation  by  toy  buyers 
to  the  need,s   of  a  community,  be   made 
to  rank  in   importance   with  any  of  the 
best  selling  novelty  lines  so  popular  with 
parents   or  customers  in   general.     It  is 
the  day  of  the  educational  toy  and  it  is 
a  matter  of  congratulation  that  complete 
ranges  of  all  lines  are  procurable  from 
Canadian  and  British  markets  without  re- 
sorting to  Germany.     Every  department 
store    should   reckon    on    advertising    its 
toys  as  if  they  were  a  regular  line,  not 
simply  a  special   season's  goods  and  by 
featuring   good   toys,  well   made,   varied 
price  ranges,  and  good  arrangements. 

In  the  average  store  in  the  medium 
sized  city  the  toy  department  usually 
degenerates  into  a  display  of  sporting 
goods  or  art  novelties.  The  appeal  for 
these  lines  is  so  limited  that  a  little  more 
attention  to  display  of  seasonable  goods 
in  toys  would  be  well  worth  while  in 
order  to  regain  an  appreciable  volume  of 
business. 

Generally  speaking  there  are  only  two 
seasons  for  the  toy  market,  the  indoor 
and  outdoor  ones,  but  tremendous  possi- 
bilities  are  latent  in   the   "four-season" 


irtea,  generally  applicable  to  other  depart- 
ments of  a  store  in  general. 

"As  the  Twig,  Etc." 

The  Autumn  and  Christmas  seasons  are 
sacred  to  the  mechanical,  constructional, 
and  educational  types  of  toy,  including 
the  wooden  block  building  sets,  the  steel 
engineering  outfits,  metal  mechanical 
toys,  and  the  various  sets  of  playthings 
suitable  for  doll's  houses  or  juvenile  en- 
tertainments, such  as  imitation  dinner 
sets  and  services,  clay  modelling  sets  and 
millinery  outfits.  All  these  educational 
toys  mark  a  tremendous  advance  in  the 
trend  of  the  toy  market.  It  is  a  truism 
to  quote  the  old  proverb,  "as  the  twig  is 
bent  the  tree's  inclined,"  but  no  truer 
maxim  can  be  found  as  a  basis  for  en- 
couraging childish  hobbies  with  a  view 
to  permanent  personal  benefit.  As  a  rule, 
the  expensive  or  complicated  toy  has  far 
less  appeal  to  the  average  child  than  has 
the  simpler,  more  practical  and  usable 
one  which  can  be  subjected  to  ordinary 
usage  or  to  a  diversity  of  purposes. 

Handicraft  Toys 

There  is  no  reason  apparent  why  the 
piimary  handicrafts  such  as  clay  model- 
ling, carpentry,  dolls'  clothes  and  the  var- 
ious metal  constructive  apparatus  should 
not  be  featured  extensively  for  all  the 
year  round  sales,  and  even  some  aggres- 
sive method  employed  to  make  a  special 
appeal  to  a  certain  class  or  community. 
In  localities  where  kindergartens  are  not 
common  these  toys  should  be  demon- 
strated and  featured  in  window  displays. 
This  idea  will  prove  exceptionally  useful 
in  early  Fall  or  early  Spring  and  should 
be  easily  carried  out  by  the  department 
manager,  if  he  knows  his  locality. 

Outdoor  Toys 

Again,  there  are  latent  possibilities  in 
the  Spring  season  as  regards  outdoor  toys 
and  special  attention  to  small  details  such 
as  marbles,  skipping  ropes,  hoops,  balls, 
swings,  gardening  tools,  kites,  and  any 
lines  suitable  for  encouraging  outdoor 
play  will  bring  surprisingly  good  results 
to  other  departments  as  well. 

Summer  Toy  Trade 

In  Summer,  seaside  toys  are  by  no 
means  (he  only  seasonable  merchandise. 
There  are  many  new  hand-painted  toys 
of  varied  descriptions  that  have  lately 
been  introduced,  which  would  be  ideal 
playtime  companions  for  seashore  or 
country  needs.  Take  the  new  Algerian 
handpainted  figures,  for  instance,  an  il- 
lustration of  which  appeared  in  the  July 
issue.  Such  toys  as  these  will  be  very 
popular  for  use  in  sand  piles  or  in  the 
garden  when  it  is  necessary  to  stage  a 


desert  or  a  menagerie.  The  new,  so 
called,  hardwear  toys  such  as  carts,  en- 
gines and  trucks,  should  also  sell  well  for 
Summer  trade. 

The  main  thing,  it  should  be  remem- 
bered, is  to  appeal  to  the  child  first, 
directly,  if  possible,  by  means  of  displays 
of  distinctive  interest,  or  else  to  the  par- 
ent, with  emphasis  on  the  educational 
value  of  play.  Many  stores  to-day  have 
a  clerk  whose  duty  and  pleasure  it  is  to 
encourage  juvenile  customers  to  come  in 
and  play  with  or  examine  any  special 
Lines  in  which  they  are  interested.  No 
better  advertisement  could  be  devised, 
and  it  enables  the  clerk  to  analyze  the 
tastes  of  his  young  customers. 

New   Wrinkles 

The  newest  wrinkle  in  supplying  the 
wants  and  needs  of  little  chikhen  is 
first,  to  ?nake  the  plaything  hygienic 
and  second,  to  make  the  hygienic  things 
attractive  and  amusing.  Bright  hued 
toys  must  be  dyed  with  harmless  color- 
ings. Whenever  possible,  only  the  best 
grades  of  toys  for  babies  should  be  car- 
ried in  stock  as  inferior  rubber,  poor 
.'■vcs  or  rough  wood  may  cause  more 
than   trilling   accidents. 

All  this  leads  up  to  the  statement  that 
there  is  no  one  season  nowadays  which 
can  be  considered  best  for  buying.  As 
has  been  explained,  buying  nowadays  is 
so  vared  that  each  season  has  its  own 
special  advantages.  However,  concerns 
who  intend  to  push  their  toy  business 
the  year  round  should  buy  in  moderate 
quantities  from  month  to  month,  main- 
taining sufficient  volume  in  each  individ- 
ual purchase  to  take  advantage  of  price 
concessions,  yet  keeping  close  enough  to 
actual  demand  to  be  prepared  for  any 
downward  trend  of  market  prices. 

Retailers  who  regard  the  toy  business 
as  a  purely  holiday  proposition  should 
take  precautions  to  ensure  an  early  de- 
livery. Uncertainty  prevails  in  factory 
deliveries  in  all  countries,  especially  is 
this  true  of  Englsh  goods,  for  a  late  de- 
livery spells  disaster  in  toy  lines. 

Buyers  express  satisfaction  that  Cana- 
dian-made toys  are  now  procurable  in  un- 
limited quantities,  and  also  that  English 
toys  are  becoming  more  plentiful  while 
the    price    has    not    increased. 

The  secret  of  success  in  the  Toy  De- 
partment is  the  realization  that  nothing 
else  can  so  humanize  the  character  of  the 
store,  for  its  effect  is  inevitably  human 
and  personal  rather  than  material. 
Viewed,  however,  from  a  purely  practi- 
cal standpoint,  toys  afford  a  store  a  closer 
point  of  contact  with  customers,  which 
is,  after  all,  the  consummation  devoutly 
to  be  wished. 
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Members  of  the  Trade 


When  in  Toronto  for  the  Canadian  National  Exhibition 
visit  us  at  our  Showrooms  at 

77  Wellington  St.  West 

where  a  cordial  welcome  awaits  you. 


Our  stock  is  complete  of  the  following  lines 


HAIR  NETS 

HAIR  ORNAMENTS 

VEILS 


NECKLACES 
TRIMMING  BEADS 
LADIES'  IIUKim 


HAIR  PINS,  all  kinds 
ART  NEEDLEWORK 
CROCHET  COTTONS 


BAGS  and  BAG  FRAMES 
NEEDLES,    SAFETYPINS 
GENTLEMEN'S 

JEW  ELRY 


wrinch,  McLaren,  limited 

The   Exclusive   Small-ware  Specialty  House 

77  Wellington  St.  West 

TORONTO 


We  cordially  invite  our  cus- 
tomers   to    make    their   head- 
quarters with  us  during  their 
stay  here  at  Exhibition  time. 

"Canada's    Exclusive    Button 
House" 

A.   WEYERSTALL  &  CO. 

1  lead  Office: 
66    Wellington   Street    West.   Toronto 

BLANKETS— 

Skeldon.  all  wool  Scotch,  made 
on  the  Banks  and  Braes  of  Bon- 
nie   Doon. 

Yorkshire,     all     wool. 
FLANNELS— 

Fine    all    wool,    pink    border. 
Cream    all    wool,    26    to    30    Indies. 
Scarlet  all    wool,    28   to   28    in.-1 
White    all     wool     taffeta. 

BUGS— 

Plaids,  self  colors,  lustre.  all 
wool. 

Place    your    orders    early. 
Samples     are     now     ready.      We     can 
rive       imm   ili    i  ies        from 

slock    or    for    import.    June    to    Sep- 
tember. 

Write     for     prices. 

JOHN  E.  RITCHIE,  DRY  GOODS  COMMISSION  AGENT 

591  St.  Catherine  St.  West,  V.ONTREAL 
BRANCHES:      64  Wellinjton  St   West       543  Granville  St.  29  Minshull  St. 

TORONTO  VANCOUVER      MANCHESTER.  Eng 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.   22nd  St. 

Canadian  Showroom  and  Factory : 

Bay  and  Wellington  St$.,        -        Toronto,  Canada 
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This  advertisement  ap- 
pears as  a  full  page  in  the 
leading  women  s  publica- 
tions, including  Ladies' 
Home  Journal,  Needle- 
craft,  and  Butterick  Quar- 
terlies. 


Speed  Your  Safety-Pin   Sales 
With   a   Name 


EACH  year  more   than   60 
miliion  dollars  are  spent 
on  notions.    Of  this  sum, 
the  greater  share  is  for  articles 
that  have  a  name  and  reputation. 

The  dealer  who  displays  these 
widely  known  items,  makes  it  in- 
creasingly easy  for  the  woman  to 
buy  them. 

For     thirty     years     or     more 
women  have  grown  accustomed 
to  see  in  their  favorite  magazines 
the  name  De  Long. 
HE  DE  LONG  HOOK  AND  EYE  CO. 


It  has  always  been  associated 
with  high-quality  dress  accessor- 
ies. This  advertising  is  going  into 
thousands  of  new  homes  during 
1920.  "See  that  hump?"  will, 
this  year,  become  better  known 
than  ever,  as  a  standard  name  for 
Safety  Pins,  Hair  Pins,  Hooks 
and  Eyes,  Hook-and-Eye-Tape, 
Toilet  Pins,  and  Snap  Fasteners. 

Display  these  De  Long  quick 
sellers,  and  watch  your  sales 
grow. 

OF  CANADA,  LTD.,  St.  Marys,  Ont. 


iMaiiaJifc*.': 
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&XonxeXmG^lity 

This  is  the  Trademark 
That  Has  Standardized 
the  National  Needfuls 


on  your  notion  counter  and  made  your  customers  feel 
that  whatever  Colonial  Quality  product  they  buy — from 
hair  nets  to  safety  pins — "each  is  the  best  at  its  price." 

Buyers  from  all  over  the  country  are  commenting  on 
the  wide  range  and  exceptional  values  of  our  present 
line  and  proclaiming  that  our  display  is  by  far  the  most 
elaborate  conception  of  its  kind — have  you  seen  it? 


Notions  Women's  Neckwear 

Buttons  Dolls 

Drug  Sundries  Jewelry 

Bathing  <  roods  Shell  < ! ie 

A  i'i  Novelties  Leather  ( roods 

K.uirv  Goods  Leather,  silk  and  Velvet 
HoMday  Goods  Bags 

[vory  <  roods  Men's  Leather  Goods 
Women's  and  Children's  Leather  Bags 


Make  your    inspections    of   our  lines  first.    They  offer 
many  opportunities  and  very  many  ideas  in  store  display. 


Samstag  &  Hilder  Bros. 

1200  Broadway,  N.Y.C. 

Boston  Chicago  St.   Louis 

67  Chauncey  St.  212  W.  Adams  St.  507  W.    12th  St. 


Dry  Goods  Review 


FANCY  GOODS,  NOTIONS  AND  TOYS 


109 


The  Adlertnee  House 

WOOLS 
IN  ALL 
COLORS 

STAMPED 

GOODS 
NOVELTIES 

BABY 

KNITTED 

GOODS 

EMBROIDERY 
CROCHET 
THREADS 

BOOKS  ON 

KNITTING 

CROCHETING 

FLOSSELL 

ARTIFICIAL 

SILK 

HAMBLY 

Ll 

11  Wellii 
TO 

ANI 

MITE 

igto 
RON 

)  WILSON 

D 

n  St.  W. 
TO 

^prS^\    The  Tape 
SPEEDWELL)   To  Rely  On 


If  in  quest  of  absolutely 

reliable  tape  you  will 

appreciate 


Super  India  Shrunk  Tape 

Manufactured  by 

George  Wheatcroft  &  Co. 

Worksworth,  England 


which  establishes  a 
standard  of  satisfaction 
for  the  clothing  and 
wholesale  trade,  tailors, 
etc.,  who  use  tape  exten- 
sively. 

It  is  long-wearing,  will 
not  stretch  or  tear,  and 
is  thoroughly  shrunk. 
Manufactured  in  all 
widths  in  250  and  1,000 
yard   rc:ls. 


THE   STAC. 


Sole   Agents   for   Canada 
and  carried  in  stock  bv 


Walter  Williams  &  Co.,  Ltd. 

MONTREAL  TORONTO  QUEBEC 

508  Read  Building       20  Wellington  St.  W.     533  St.  Valier  St. 
VANCOUVER.    217  Crown  Building 


WRIGHT  S  E-Z-  TRIM 

Increases  Notion  Sales 


All  ready  to  sew  on  middy 
blouses,  sailor  suits,  dress- 
es, rompers,  etc.     A  two- 
yard     piece    trim's    any 
middy    style    wash     gar- 
ment— collar,    cuffs    and 
yoke. 

Made    of  Wright's  Bias 
Fold   Tape,  stitched  in 
parallel    rows    on   fast 
colored  percale. 


The  style  of  put  up 
makes     WRIGHT'S 
E-Z  TRIM  a  prac- 
tical   notion 
item. 


Look  for  the 
trade  mark 
/  and  portrait 
of  Win  E. 
Wright  o  n 
every  pack- 
age. 


WBGttTS  BIAS  FOLD  TAPE 

Makes  Home  Sewing  Easy 


'  W  &  N  "    Monarch    and 
Meteor   Brands  for  bind- 
ing,   piping,    fancy    work 
and  trimming    in    white, 
black  and  colors. 

Cut  from  reliable  fabrics 
of  first  quality  on  a 
true    bias,    selvages 

trimmed,  seams  opened 

and  pressed. 


Easily   Sold 

because 
Easily  Used 


Made   In 
V.    S.    A. 

Since     1898 


Wm.E.Wright&SonsCo.,Mfrs. 


315-317  Church  Street 


New  York 


Stocks  carried  at  all  Agencies 

CHICAGO  ST.   LOUIS 

R.  C.  Paft  Co.  Geo.  F.  Anderson's  Son 

223  W.  Jackson  Boulevard  613  North  Broadway 

PHILADELPHIA 

James  F.   McCarriar 

1011   Chestnut  Street 


WRIGHTS 

BIASFOLDTAPE 

Lv  It  (urns  itself  .' 


Nl 


In     1        S.     I'at.     Off. 
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Fashion  Lavish  With  Laces; 

Fad  Sweeps  World  of  Dress 

It  Started  on  the  Race  Courses  of  France  and  England,  Extended 

to  the  Arenas  of  Spain — The  Whole  World  is  Rapturous 

Over  Laces,  and  Canada  is  Importing  Some 

Costly  Lengths. 


it,  as  well  as  of  Malincs  lace,  especially 
in  the  creamy  shades,  which  seem  more 
popular    than    white. 

Over   Metallic  Tissues 

Foundations  of     gold  or  silver  tissues 
make  truly  magnificent  backgrounds  for 

these   hues,   or   better   still   for  the   won- 
derful  beaded  and   Bpangled    nets,   which 
are  quite   the   most   brilliant  of  the   sea 
son's  novelties. 

One      of      the      prominent      wholesale 


WITH  all  the  fashion  information 
at  hand,  it  is  entirely  evident  to 
all  concerned,  that  laces  are  going 
to  plaj  a  most  imporcant  part  in  fall 
and    winter    fashions,    and       that       onee 

more  the   lace  department   will   becoma 
one   of   the    most    active   and    profitable 

sections    of    the    store. 

There  is  scarcely  a  photo  or  n 
from  Paris  which  does  not  accentuate 
the  remarkable  prevalence  of  lace  as 
worn  at  the  fall  openings  and  fashion 
shows.  Buyers  returning  from  ab 
are  commenting  upon  the  lace  craze,  be- 
cause it  has  been  a  lonu-  time  since  lace 
has  been  the  leader  of  fashions  as  it 
now  is,  and  it  appears  more  in  the 
guise  of  a  novelty  than  as  an  accessory 
which  has  always  been  "among  those 
present."  It  is  true  that  modern  de- 
signers understand  the  art  of  draping 
and  adapting  the  new  laces  so  as  t  i 
achieve  the  softest  and  loveliest  effects, 
such  as  have  never  before  been  seen. 

For  All  Occasions 
Evening,  as  well  as  afternoon,  gowns 
are  almost  exclusively  of  lace  of  one 
kind  or  another,  especially  in  the  finer, 
more  delicate  laces.  Chantillys  are  in 
the  lead  for  evening  wear,  and  beaded 
and  metallic  laces  are  quite  as  popular 
although  almost  too  expensive  to  be- 
come common.  Some  of  the  Chantillys 
seen  this  season  come  in  very  large, 
bold  designs,  which  resemble  but  faint- 
ly the  finer  patterns  of  former  days,  and 


Beaded  Net  Trimming 


A  magnificent  imported,  hand-made,  headed  and  emhroidered  net   fully  described 
below  and  shown  through  the  courtesy  of  Muser  Bros.,  Montreal. 


when  draped  over  foundations  of  con- 
trasting shade  are  extremely  striking. 
Venetian  lace  has  reappeared  this  sea- 
son also,  and  entire  gowns  are  made  of 


Or- 
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houses  is  specializing  in  a  large  variety 
of  these  gorgeous  fabrics,  some  of  which 
will  retail  as  high  as  $70  per  yard. 
Among  these  are  spangled  nets  embroid- 
ered in  red,  etc.;  white  and  gold  bugle 
beads  in  combination  with  silk  embroid- 
ery or  nets;  gold  and  jet  beads  combined 
with  cloth  of  gold  and  hand  work;  gun- 
metal  or  crystal  spangles  on  silk  nets 
and  iridescent  headings  on  colored 
georgettes. 

French  silver  cloth  with   a  rich  satin 
(Continued  on  page  148) 


/  <  net i dii  Lace  in  Rose  Design 

The  above  picture  shows  cine  of  the  newest  designs  in  imported  real  Venetian 
lace,  which  tomes  in  three  different  widths  with  insertion  to  match.  The  filet 
ground  is  extremely  good  in  this  lace  and  will  be  increasingly  popular  during  the 
coming  season.     Shown   by  courtesy   of   Muser  Bros.    (Canada),   Ltd.  of   importers. 


A  BEAl'TIFUL  TRIMMING 

The  above  photo  shows  a  sec- 
tion of  one  of  the  newest  and  most  beau- 
tiful of  the  season's  metallic  fabrics. 
The  background  is  of  black  silk  net, 
and  the  beading  is  developed  in  six  dif- 
ferent varieties  of  beads.  The  embroid- 
ery is  done  in  two  shades  of  yellow  and 
gold  silk  thread,  while  the  large  appli- 
qued  motifs  are  made  of  glittering  cloth 
of  gold  tissue,  outlined  with  opal  sequins 
and  dull  gold  beads.  The  centre,  or  co- 
rolla of  the  flower  is  composed  of  the 
tissue  veiled  with  metallic  net,  and 
petals  of  black  and  gold,  studded  with 
jet  beads,  enhance  the  gorgeousness  of 
this  unique  and  sumptuous  fabric,  which 
is  literally  worth  its  weight  in  gold. 
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Early  Autumn  Vagaries 

Costume  Jewelry  Arrives  in  Dazzling  Array — Jade,  Amber  and  Antique  Designs  in  Beads  Are 
Favored — All  Over  Lace  Veils  Are  Extremely  Chic — Bags  and  'Kerchief  Notes. 


COSTUME  jewelry  is  the  fad  of 
the  moment.  Fall  modes  lend 
themselves  most  delightfully  to 
these  colorful  trinkets  which  will  be 
worn  on  numerous  occasions  in  place 
of  lavaliers  set  with  precious  stones. 
Novelty  jewelry  in  imitation  jade  and 
amber  are  shown  in  all  the  smart  shops 
and  the  manufacturers  of  these  lines 
state  that  they  are  simply  swamped 
with  Christmas  orders  and  are  working 
top  speed  to  keep  up  with  the  demands 
of  the  retail  trade.  The  extreme  lux- 
ury tax  on  high-priced  jewelry  is  be- 
lieved by  many  to  have  affected  the 
vogue  for  popular  priced  jewelry,  but 
whatever  the  reason  there  is  no  ques- 
tion that  these  new  necklets,  bracelets 
and  earrings  are  particularly  fetching. 
The  craze  for  beads  which  originated  in 
the  magnificent  French  bags  which 
found  their  way  to  this  market  last 
spring,  has  extended  to  the  jewelry  de- 
partment and  now  che  bead  sautoir  has 
made  its  appearance,  fashioned  in  the 
same  close  fashion  as  the  designs  which 
were  so  admired  when  the  bags  were 
first  seen.  The  most  exquisite 
shades  are  combined  in  these  dainty 
vanities  and  the  pendant  sections  resem- 
ble a  bit  of  beautiful  inlay  work  so  ex- 
pert is  the  workmanship.  Old  gold 
with  Egyptian  rose  and  turquoise, 
green  gold  with  emerald  and  purple, 
silver  with  orange  and  peacock — these 
are  some  of  the  lovely  shades  that  are 
seen  in  these  charming  novelties  which 
will  retail  between  $4  and  $15. 

The  amber  and  imitation  jade  pieces 
are  remarkably  chic,  coming  in  sets  of 
necklet,  bracelet  and  bizarre  looking 
earrings.  Arabesques  and  tinted  gala- 
lith  drops  on  cords  and  chains  of  an- 
tique design  are  also  finding  a  high 
favor  and  the  curved  bone  bead  neck- 
lets of  Chinese  design  are  among  the 
fashionable  novelties.  With  the  dark 
fur  shades  that  are  to  be  seen  in  street 
costumes  this  winter  these  gay  bits  of 
jewelry   will   be    unusually    effective. 

The    Made    Vei! 

There  is  no  question  about  the  supre- 
macy of  the  made  veil.  Whether  of 
exquisite  lace,  richly  embroidered  in 
metal  threads  or  of  a  plain  large  mesh 
with  a  narrow  border,  the  complete  veil 
is  favored  in  preference  to  the  yardage 
type.  On  small  hats  and  large  the  veil 
must  be  draped,  and  for  this  reason  ex- 
cept in  the  case  of  decidedly  tailored  ef- 
fects, the  complete  veil  is  ah  essential 
this  year  with  the  fashionable  cos- 
tume. 

Wide  borders,  half  and  half  effects, — 
combining  the  upper  section  of  lace  and 


the  lower  section  of  a  coarse  mesh — ■ 
all  over  scroll  patterns,  chenille  dotted 
meshes,  coarse  borders,  chiffon  hem- 
stitched borders,  all  are  shown  in  the 
fall  lines  which  are  now  on  sale  in  the 
shops  at  prices  that  are  not  so  high  as 
might  be  expected.  For  instance  a 
very  smart  navy  veil  in  coarse  mesh 
with  a  narrow  border  on  one  edge  and 
a  wide  one  on  the  lower  hem  is  retail- 
ing at  $2. 

Mouchoirs 

Handkerchiefs  have  a  place  of  im- 
portance all  their  own  in  view  of  the 
linen  scarcity.  It  would  seem  that  if 
quality  cannot  be  had,  at  least  color  is 
to   be   present,  for  except   for  the   most 


formal  occasions  the  embroidered  or 
printed  kerchief  is  quite  the  thing.  The 
jade  handkerchief  with  small  wool  em- 
broidered motif  in  black  is  particularly 
smart,  and  the  all-over  color  effects  are 
now  quite  as  much  in  demand  as  the 
border  designs. 

Bags 

Bead  bags  are  again  to  the  fore  and 
will  share  the  Autumn  and  Winter 
honors  with  leather  models  in  flat  de- 
signs. Rain-and-shine  parasols  in 
colors  with  white  ivory  tips  and  short 
stubby   handles   are  bein£   featured. 

Neckwear  is  showing  a  preference  for 
unusual  effects  in  lace  and  net  com- 
binations. 


Newest  Gauntlet 

Ladies'  long  wrist  glove  made  from  lightweight 
South  African  cape  skin  and  trimmed  with  four  rows 
of  self-emhroidery.  A  long  gore  finishes  the  wrist 
and  a  neat  pearl  dome  clasps  it  snugly.  Shown  in 
tan,  Havana  mastic,  field  mouse  and  grey.  Courtesy 
Acme  Glove  Works,  Montreal. 
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Dry  Goods  Renew 


"Julian  Sale" — the  Leather  Goods 

People — Ask  You  to  Take  Note  of  These 
Three  Important  Items 


OUR  TRAVEI   [  FRS  are  on  tneir  wa^  w*th  one  °^  *ne  largest  lines 

we  have  ever  shown  for  shipment  for  present 
trade  and  for  the  holiday  demand.  The  line  is  unusually  varied.  We 
believe  just  such  merchandise  will  have  popular  demand  from  the 
standpoints  of  style,  design  and  superior  values.  You  will  be  advised  of 
the  traveller's  "call"  a  few  days  ahead  of  his  visit.  Wait  for  his  "advice" 
— take  our  advice — and  wait  for  him. 

OUR  NEW  CATALOGUE,  read>;  t0  mail  afbr'  o^ber  i«t  Yes, 

'  and  it  is  one  of  the  best  that  ever  car- 
ried the  "Julian  Sale"  name — illustrated  with  cuts  made  from  photo- 
graphs, direct  from  the  articles.  Complete  and  careful  descriptions  and 
all  priced  so  that  you  can  select  and  purchase  as  satisfactorily  as  though 
you  were  buying  from  "sample."  Let  us  have  your  name  for  the  new 
"Julian  Sale"  catalogue. 

OUR  SAMPLE  ROOMS  ha!e  ,bee"  enlarged    refitted,  and  refur- 

nished.  Everything  that  comes  from  the 
"Julian  Sale"  factories  is  sampled  there,  and  an  excellent  and  almost 
elegant  array  it  makes,  displayed  so  that  you  may  see  the  whole  line 
at  a  glance.  See  it  to  the  best  of  advantage,  set  out  on  those  rich,  purple, 
plush-covered  display  tables  and  stands.    You  are  invited. 

Visitors  in  the  trade  to  the  Toronto  Exhibition 
are  specially  invited  to  make  themselves  "at 
home"  with  us  while  in  the  city.  Delighted  to 
have  you  see  the  factories  in  operation — the 
goods  in  process  of  making  up,  as  well  as  the 
finished  article. 

THE  JULIAN  SALE  LEATHER  GOODS  COMPANY 

LIMITED 

WHOLESALE  FACTORIES  SAMPLE  ROOMS  ::  OFFICES 

600  KING  STREET  WEST,  TORONTO 
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The  Accomplishment 
of  an  Ideal 


is  something  to  strive  for,  and  having  striven, 
something  in  which  to  take  pride. 


That's  why  our  product,  known  as 


"Ace  of 


& 

TRADE  t—1  MARK 


Clubs" 


Perrin  s  own  make  Glove 


is  a  source  of  constant  gratification  to  us,  signifying,  as  it  does, 
the  topmost  rung  in  the  ladder  of  efficiency. 

That  the  public  co-operate  with  us  in  the  sentiment  is  amply 
demonstrated  in  their  choice  of  a  glove,  which,  owing  to  the 
high-grade  leather  we  select,  and  the  expert  glovers  we 
employ,  is  favorably  regarded  by,  and  in  constant  demand 
with,  buyers  of  good  gloves. 

Entrench  yourself  firmly  in  the  good  graces  of  your  customers, 
and  ensure  a  generous  profit  by  stocking  a  good  supply  of 
Perrin's  Gloves. 


P.K.  COMPANY,  LIMITED 

Successors  to 

PERRIN  FRERES  &  CIE 

Sommer  Building,  Montreal 


H  I 


l»  l;i.-    A  OC  ESSO  R  I  I.  B 


Dry  G 


Interesting 

to 

Buyers 


Of 

Good 
Gloves 


Buyers  of  discernment  are  always  gratified  when  their 
attention  is  drawn  to  a  first-rate  line.  They  will  note 
with  interest  our  Fall  announcement  of  KAYSER 


Silk 


and 


Chamoisette 


ladies'    gloves,    being    the 
interpretation  of  all  that  a 
desires  in  a  glove. 


correct 
woman 


LOVE 


REAL  CHAMOISETTE 

MADE  IN  CANADA 


Their  high-quality  fabric,  downright 
cleverness  of  fit  and  design,  and 
flawless  completeness  of  masterly 
finish,  render  them  a  unique  offer- 
ing in  the  glove  market  to-day.  The 
price,  too,  is  popular. 

You  will  find  in  "Kayser"  Gloves  the 
greatest  trade-builders  and  trade- 
holders  any  store  can  show. 


P.K.  COMPANY,  LIMITED 

Successors  to 

PERRIN  FRERES  &  CIE 

Sommer  Building,  Montreal 
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A  View  of  Our  Salesrooms 
Showing  a  big  assortment  of — 

Veils,  Veilings,  Laces,  Nets,  Flouncings, 
Metal  Laces,  Malines,  etc.,  for  your  inspection 

Give  us  a  call  at  Fair  Time 
Canada  Veiling  Co.,  Limited 

84-86  Wellington  Street  West 

TORONTO 
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1  he  Handkerchief  Mouse  of  C^anada 


Handkerchief 


Many  Merchants  have  deferred  placing  Fall 

orders,  hoping  to  see  a  reduction  in  prices. 

Prices  are  firm  with  a  tendency  to  go  higher. 

Take  advantage  of  contracts,  made  many 
months  ago,  and  select  an  assortment  whilst 
our  ranges  are  complete. 

"If  it's  anything  in  HANDKERCHIEFS 

let  it  be  a  'Lace  Goods'  production." 


■a.  LACE  GOODS  CO., 

Limited 

79  Wellington  St.  West  (Fiftn  Floor  Wellington  Building) 

TORONTO 

IMPORTERS  and  MANUFACTURERS'  AGENTS 
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"Better  Displays" 


Modern  merchandising  demands  it.  Suc- 
cessful merchants  everywhere  are  recogniz- 
ing the  importance  of  this  principle  in  their 
business.  Are  you  making  the  best  use 
of  your  strongest  feature  —  that  of 
PROPER  DISPLAY? 

We   are 

Manufacturers  of  the   famous 

DUR-ENAM 

DISPLAY  FORMS 

and  the  most  complete  line  of 

DISPLAY    FIXTURES 

made   in   Canada. 


For    many    years    CLATWORTHY    Forms 

and  Fixtures  have  been  used  in  Canada': 
leading  Stores,  with  most  gratifying  re- 
sults, and  have  consequently  won  a  firmly 
established  reputation  as  representing  the 
highest  possible  standard  of  value. 

Did  you  get  your  copy  of  our  NEW  CATA- 
LOGUE ?  Drop  us  a  card.  There  is  one 
for  you. 


When  Visiting  Toronto 

at  the  Canadian  National  Exhibition,  we 
extend  to  you  a  cordial  invitation  to  call 
at  our  Show  Rooms,  very  conveniently 
located  at 

161  KING  STREET  WEST 
(next  door  to  the  Princess  Theatre). 

We  will  be  glad  of  the  opportunity  of  show- 
ing you  the  extensiveness  of  our  range  of 
superb   fixtures. 


AGENTS: 
Vancouver,  B.C..  M.  E.  Hatt  &  Co.,  Mercantile  Bids. 
Montreal,  Que.,  E.  O.  Barette  &  Co.,  301  St.  James  St. 
Winnipeg,  Man.,  O'Brien  Allan  Co.,  Phoenix   Block. 
Halifax,    N.S.,    D.    A.    Gorrie,    Box    273. 
Quebec,   Nap.   Debigrare,   205   Rue   Des  Fosses. 


No.    1S68-P 


No.    1574 


CLATWORTHY  &  SON,  LIMITED 

Established  1896  TORONTO  Incorporated   1908 


■CWiTr^ 
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i92o  HAT  SEASON  1921 


Our  range  of  Hats  and  Caps  is  the 
most  extensive  shown  and  consists 
of    all    that    is    newest     in    style. 


We  are  sole  agents  for  a  prominent  English 
house  manufacturing  the  newest 
"ENGLISH  GOLF  CAPS"  made  from 
finest  fabrics,  and  in  exceptionally  choice 
patterns  (an  entirely  new  line).  They  will 
be  big  sellers  for  both  Spring  and  Fall 
deliver)'. 


Our  Travellers  are  now  on  the 
road  with  a  complete  range  of 
samples  of  HA  TS  and  CAPS  for 
your  inspection.  We  hope  to  be 
favored  with  your  order. 


JAMES  CORISTINE  &  CO.,  L,„™, 

MONTREAL 
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This  Is  The  "Old  Bleach"  Guarantee: 


"We  unreservedly  agree  to  replace  those  goods  with  which  for  any  reason  whatsoever 
the  purchaser  is  dissatisfied,  provided  they  bear  when  sold  the  registered  Trade  Mark 
'OLD  BLEACH*  or  woven  brand  as  above." 

It  would  be  profitless  to  make  so  sweeping  a  guarantee  if  it  were  not  for  the  fact  that  "OLD  BLEACH" 
merchandise  is  manufactured  under  the  most  rigorous  standards.  Every  stage  of  production  undergoes  con- 
stant   and    close    inspection. 

And    the    yarn    from    which    "OLD    BLEACH"    merchandise    is    woven    is    all   pure    selected    flax. 

One    hard    and    fast    rule    governs    the    manufacture    of  "OLD    BLEACH" — quality    must    come    first. 


^x 


v^:\^A\v.V 


"Old  Bleach"  Linen  C°Iip 

9.V25  East   Vb~  Street       New    York. 

G        —■ "■ P   JR  LAMONT      MANAGER,  t "*      ^ 

Cwadtaw  Rtfrumunt 
W.  H.  STELEY.  II  West  Wellington  St.,  Toronto.  Oni 
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SMART 
LINGERIE 

Combinations 
Nightgowns 

Bloomers 

Ne^h^ees 

Camisoles 

and 

Boudoir  Caps 


LACES 

New  creations  in  gold  and  silver  Flounces, 
Bands  and  Edgings.  Designed  and  made 
in  Canada. 

HANDKERCHIEFS 

Manx-  new  novelties  for  immediate  or  later 
delivery.     Our  stock  is  still  very  complete. 


Pay  us  a  visit  when  in  'I  or  onto 


H.  P.  RITCHIE  &  CO 

38-42  Clifford  Street 
TORONTO 
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NEVER  has  a  season  promised  bigger  veil  demands  than 
the  coming  one. 

Never  have  Van  Raalte  Veil  creations  been  so  smart,  so 
new,  so  altogether  irresistible. 

Never  has  any  veil  concern  offered  such  valuable  selling 
aids  in  the  way  of  display  materials  and  show  cards. 

Van  Raalte  Veils  make  bigger,  better  veil  departments,  and 
a  larger  number  of  purchasers  who  come  again ! 

VAN    RAALTE    COMPANY 

New  York  Address-  16th  Street  and  5th  Avenue 
Chicago  Address:   105  South  Dearborn  Street 
Boston  Address:   12  West  Street 


Silk  Gloves 


Silk  Underwear 


Silk  Hosiery 
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Sonic  of 
Our 

Leaders: 


"Till-:    RE- 
GENT" 
i  as   illustrated  I 

"THE    JEANNE 
D'AEC" 

"T  H  K 

DEBUTANTE" 

"THE    PRINCE 

OF     WALES" 

"THE 

PRINCESS" 

"THE 
VANITY" 

•THE 
FI.ORAPORA" 

"THE    FOX 
TROT" 

"THE    JAZZ" 

"THE 

PARISIAN" 


, 
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Fans  for  the  Coming  Social  Season 


These  Pans  are 
Btocked  in  such 

popular     shades 
as 

MAIZE 

JADE   GREEN 

ROSE 

AMERICAN 

BEAUTY 

DEI. FT    BLUE 

DEEP 
TURQUOISE 
BRIGHT 
CORAL 
ORCHID 
PINK 
TURQUOISE 
BLACK 
WHITE. 
Made  up,  to  or- 
der,      in      any 
shade,       from 
sample.         Han- 
dles     come     i  n 
Shelloid,    A  m  - 
I)  e  r  o  i  d         or 
1'  rench    Ivory. 

Beautiful  d  e  - 
sijrns  that  will 
prove  re  a  d  y 
sellers.  Only 
the  very  high- 
est ij  u  a  1  i  t  y 
throughout. 
essory 


The    Ostrich    Feather    Fan    has    established    itself    unquestionably    as    a    necessary    ace 

to  the  complete  Toilette  for  social  functions. 

The   necessity    for   placing   orders    early,   to    ensure    prompt    delivery,    is    obvious. 

DOMINION  OSTRICH  FEATHER  CO. 

LIMITED 

78  Wellington  Street  West  -  Toronto 

REPRESENTATIVES: 

I  G  MARTIN,  Hammond  Bldg.,  Winnipeg  II    H  TAYLOR,  202  Mappin  BMg., Montreal  GEO  STRACHAN,  Welton  Block,  Vancom 
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Women  with  taste  in  Cloth 


es- 


They  are  the  customers  that  give  your  store  distinction 
and  whose  trade  is  sought  by  all  good  stores. 

They  are  the  class  of  women  for  whom  we  design  and 
make  our — 


Ph 


oenix 


Neck 


LACE  TUXEDOS 

Venise,  Guipure,  Thread 
and  Hand-made  Laces. 


ecKwear 

LACE  POINTS 

In  every  conceivable 
style.  $6.00  to  $48.00 
per  dozen. 


V 


ivCP* 
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154  Pearl  Street  krf^ 

TORONTO 


^£* 


^¥ 


m 


Ca.- 


Dry  Goods  Review 


DKESS       ACCESSORIES 


PLACING 


Acme  representatives  are  now  booking  placing 
orders.  We  direct  your  particular  attention  to 
our 


Knit  Goods 

and 

Fine  Gloves 

Samples  being  shown  indicate  a  comprehensive 
and  very  smart  range.  Included  in  Fine  Gloves 
are  the  celebrated  "Engecie"  Lisle  Thread  and 
Chamoisette  lines,  made  in  England. 

EARLY  PLACING  IS  DESIRABLE 

ACME  GLOVE  WORKS 

Limited 
MONTREAL 


TRADE  MARK 


OPERATING 
FIVE    FACTORIES*""  TWO  TANNERIES 
PRODUCING  : 

FINE  DRESS   GLOVES  KNIT  GOODS 

WORKING  GLOVES  &MITTS 
MACKINAW  CLOTHES   SHEEPLINED  CLOTHES 
LAF^IGANS  MOCASSINS 

WOf^K  SHIFTS  OVERALLS 


m 
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Laces 

POINT  EFFECTS 
for  Collars 

FINE  VALS. 

METAL 

GUIPURE 

and 

CAMISOLE  EFFECTS 

All  the  popular  lines  in 
pleasing  designs. 


Embroideries 

Fine  Showing 
All  Styles 
Including 
18,  27.  45n 
Flouncing 


Handkerchiefs 


For  Ladies  and  Gentlemen 

From  the  staple  cotton  and  linen  numbers  to  the 
sheer  hand-embroidered  effects — we  have   them. 


WESTLAKE   BROTHERS 

LIMITED 

24  Wellington  St.  West    ^^^^^       Toronto 


Veils 

SPORT  EFFECTS 
All  Kinds 

"Made"  Veils 

Newest  Novelties 

Veilings 

(by  the  yard) 

Wide    range    of   meshes 
and  colors. 

Special 

Printed  Handkerchiefs 
in  the  Newest  Designs 

Immediate 
Delivery 


o 
O 
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Givi    us  a  call  when  in   Toronto  at 

Our  location    ig  con  re  nit  n! 


the   Canadian   National   Exhibition 
Our  stock   U  interesting 


^o*  o    — \s- 
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Veils   and    V  eilings 
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Dress   Trimmings 

SEQUIN  TRIMMIMGS 
METAL  LACES 


Laces 

FINE  VALS. 

CHANTILLY 

FLOUNCINGS 


Hair   Nets 

"Princess  Pat"  Real  Hair  Nets  "My  Lady"  Silk  Hair  Nets 

WE  INVITE  YOU  TO  CALL 

Thompson  Lace  (k?  Veiling  Co.,  Ltd. 

Ill    Wellington    St.    West 
Toronto 


LwWwWai***) 
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EQUIPMENT     AND     DISPLAY 
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IF  YOU  ARE  INTERESTED   IN 

ZOURI 

METAL  STORE-FRONT  CONSTRUCTION 


see  our  exhibit  at  the 


Canadian  National  Exhibition 

Toronto,  August  28th  to  September  ]  1th 

BOOTH  113 

Process    Building 


IIIIMMIIIIIIIlllll  II  III  Mill  Mill  II  lllllllllllll  Mill  lllllll  MINIM  lllll  Mill  llllllllllllll  II  lllllllllllllllllllllllllll  llll  Illlllll  HI 

XhQ  CONSOLJMTEP  PL4TE  GMSS  COMP/W 

OF  Cfl/MM  LIMITED 

IRONTO  -MONTREAL-WINNIPE 

^SBSSSEESBBEiEBSSEEBi 


We  Specialize  in 

BIRLEY 

Patent  Folding  Suit 
and  Costume  Boxes 


We  also  manufacture  all 
kinds   of    Folding  Boxes 


QUALITY  and  SERVICE 


Dominion  Paper  Box  Co, 

LIMITED 
Toronto  Ontario 


Aids  to 
Window  Display 


The  selling  appeal  of 
a  window  is  doubled 
and  quadrupled  by 
the  use  of  our 

Wax  Figures 

and 

Display  Fixtures 


which  greatly  assist  in 
the  better  display  of  mer- 
chandise. 

We  make  a  specialty  of  ren- 
ovating, hairdressing,  color- 
ing, and  repairing  broken 
figures. 

Write  for  copy  of  our  new  Catalogue. 


) 


No.  2026 


DELFOSSE   &   CO. 

247-249  Craig  St.  W.       Factory,  1  to  19  Hermine  St. 

MONTREAL 
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Be  Specific  in  Retail  Advertising 

Take  Your  Pointers  From  the  Policy  of  High  Class,  Successful  Establishments  -       Fell  the 
Truth,  State  the  Price,  and  Make  Your  Descriptions  Dignified  and  Convincing 


HOW  extensively  should  the  retail 
store  advertising  manager  de- 
scribe the  goods  offered  for  sale? 
Is  it  necessary  to  do  any  describing  at 
all? 

Shouldn't  all  the  advertising  space  !>,• 
devoted  practically  to  prices  and  noth- 
ing else? 

These  are  some  of  the  questions  which 
inevitably  come  up  in  the  experience  of 
every  retail  advertising  manager  and 
tlie  answers  to  the  questions  are  about 
as  extensive  as  are  the  numbers  of  men 
engaged  in  this  line  of  endeavor.  Some 
advertising  men  feel  that  it  is  enough 
to  simply  name  the  goods  and  state  the 
prices  and  let  it  go  at  that.  Others  feel 
that  a  paragraph  or  two  of  snappy  de- 
scription is  never  amiss  and  still  others 
do  more  than  describe  the  goods — they 
go  into  raptures  over  the  textures,  colors 
and  qualities  and  exhaust  the  dictionary 
in  their  search  for  new  superlatives. 

Is  there  any  chance  of  arriving  at  a 
definite  and  workable  conclusion  as  to 
what  is  best  to  do  in  this  particular? 

Isn't  it  possible  to  determine  what  is 
the  best  plan  to  pursue  by  studying  the 
advertising  of  various  leading  retailers 
in  different  parts  of  the  country  and  see- 
ing how  they  handle  the  matter? 

When  such  an  examination  is  made  it 
is  found  that  the  more  successful  retail- 
ers are  not  content,  as  a  general  rule, 
with  merely  naming  the  goods  offered 
and  stating  the  prices  at  which  they  are 
offered.  Generally  the  more  successful 
stores  insert  a  sentence  or  perhaps  a 
paragraph  of  real  sales  talk  which  is  de- 
signed  to  stimulate  interest  and  create 
more  sales.  And  it  is  noted,  too,  that 
among  the  high-class  houses  there  is  a 
decided  disinclination  to  use  superlatives 
very  extensively.  ".Most  wonderful," 
"most  stupendous  offering  in  the  history 
of  merchandising"  and  similar  phrases 
are  generaly  noticeable  by  their  absence 
in  the  higher-class  advertising  and  in  the 
advertising  of  the  most  successful 
stores  no  matter  what  class  of  trade  is 
catered  to.  Of  course  there  are  excep- 
tions to  this  rule.  There  are  some  ex- 
tremely successful  stores  whose  adver- 
tising screams  at  the  purchasers  with  all 
tin-  vigor  of  the  English  language,  but 
they  are  the  exceptions  and  for  this  rea- 
son it  is  evident  that  here  is  a  point 
for  merchants  to  consider. 

The    Right    Way 

As   to  the   type  of  descriptive  matter 

used  by  better  class  firms,  the  following 

is  a  typical  sale  aim  uinccnient  character- 
istic of  half  a  dozen  of  Canada's  largest 
and  most  exclusive  stoics: 

A   sale  of  dresses  today  and  tomorrow 
saving  of  1-3  to  1-2. 


A  Western  Crowd 


This  is  a  characteristic  crowd  in  front  of  the  R.  E.  Walker  store  at  Fort  William, 
the  morning  of  a  special  offering.  Newspaper  advertising  is  a  fad  with  this  firm. 
The  results   are  ohvious. 


"More  than  50  handsome  dresses,  all 
from  our  regular  stock. 

"Sport   dresses.     Afternoon   dresses. 
"Street    dresses.     Dinner    dresses. 
"Vacation  dresses.     Party  dresses. 
"Taffetas.     Georgettes. 
"Satins.     Tricotines. 
"Tricolettes.     Serges. 

"This  is  a  sale  that  will  bring  a  record 
attendance.  It  comes  at  a  time  when 
women  are  thinking  of  vacation  and 
summer  clothes.  It  presents  precisely 
the  frocks  wanted — the  distinctive,  beau- 
tiful kind  that  women  can  wear  with  the 
fine  sense  of  contentment  derived  from 
the  knowledge  that  they  are  charmingly 
and  correctly  dressed.  There  are  dresses 
for  travel,  for  the  various  activities  for- 
mal and  informal  of  the  summer  sea- 
son. 

Notice  how  dignified,  how  convincing 
and  yet  how  moderate  in  tone  the  fore- 
going is.  Without  m  the  least  scream- 
ing it  yet  carries  conviction  with  it.  It 
is  the  sort  of  a  description  that  every- 
one can  read  easily  and  believe  thorough- 
ly. 

This  description  might  be  considered 
as  a  general  description  of  the  goods  of- 
fered. It  calls  attention  to  the  complete 
offering  and  not  to  specific  articles. 
Such  a  description  should  he  used  when 
there  is  real  news  to  be  told.  It  is  news 
to  women  that  they  can  secure  at  a  sale 
the  exact  sort  of  frocks  they  want  for 
the  coming  season,  so  such  a  description 
is  very  much  in  order.       In  fact  the  fore- 


going   description   can    be   considered    as 
being  almost  ideal. 

The  Wrong  Way 

But  notice  how  the  following  descrip- 
tion chills  rather  than  enthuses  because 
it  is  so  overburdened  with  adjectives  and 
because  it  is  pitched  at  such  a  high  key. 
And  notice,  too,  that  it  deals  with  al- 
most the  same  topic: 

"Absolutely  stunning  creations  in  mar- 
velous suits  for  sport  and  street  wear, 
in  all  the  wonderful  textures;  summer 
dress  and  sport  coats  in  the  fabrics 
that  are  most  intensely  fashionable,  at 
the  absurd  price  of  half  off.  Striking 
savings  that  are  more  than  sensationally 
large  are  here  for  YOU  in  this  record- 
breaking  sale  of  superfine  garments. 
The  reduction  is  the  chief  topic  of  talk 
in  the  town.  You  simply  must  inspect 
these  garments!" 

So  much  for  the  general  description 
of  the  goods  offered.  Such  a  description 
has  a  place  in  the  advertisement,  but  it 
must  be  carefully  framed  if  it  is  to  be 
effective.  An  over-statement  is  quickly 
spied  by  alert  shoppers  these  days  and 
too  many  superlatives  are  apt  to  make 
modern  women  think  that  where  such  an 
over-statement  is  necessary,  there  must 
be  something  wrong  with  the  goods. 

Simple   Statements 

Coming  down  to  descriptions  of  the 
goods  themselves  we  find  some  of  the 
more  successful  retail  advertisers  run- 
ning short  little  sentences  like  the  fol- 
lowing  in   their  advertising: 
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An  Arresting  Display 


A  clever  idea  in  a  lingerie  window  shown  by  the  R.  E.  Walker  firm,  of  Ft.  William,  which  has  the  common  fault,  however, 
of  overcrowding.  The  figures  are  attractively  posed  and  the  models  draped  on  stands  are  effective.  The  show  card  is 
excellent,  and  while  the  accessories  are  good  they  give  this  w  indow  a  congested  appearance. 


"Women's  $2.50  pure  thread  silk  hose, 
$1.98  a  pair. 

"Full  fashioned,  silk  lisle  garter  top. 
Strictly  firsts,  no  irregulars,  dark  brown, 
chestnut,  slate,  champagne,  nickel  and 
piping  rock  colors. 

"Women's  outsize  silk  hose,  $2.25. 

"A  full  fashioned  lisle  gauntlet  top 
silk   hose  in  white  only. 

"Women's  $1.00  neckwear,  79c  each. 
This  offers  choice  of  all  neckwear  mark- 
ed regularly  $1.00;  satins,  organdies, 
nets,  georgettes  and  fine  laces." 

Notice  how  the  foregoing  descriptions 
tell  the  prospective  purchasers  just  the 
sort  of  things  they  want  to  know  about 
the  goods  on  sale.  That,  in  the  final 
analysis,  is  what  every  description  should 
do.  The  better  it  does  this  in  the  short- 
est possible  manner  the  more  successful 
the  advertising  will  be. 

The   Price   Is   the   Thing 

Of  course  there  is  no  question  but 
what  prices  are  the  biggest  thing  to  be 
put  in  any  retail  ad.  This  has  been 
proved  by  time  and  experience.  But  in 
the  endeavor  to  get  in  as  many  prices 
as  possible  it  does  seem  as  though  too 
many  merchants  contented  themselves 
with  simply  naming  the  goods  offered 
without  going  into  the  details  that  every 
woman  wants  to  know  about  the  goods. 
You'll  never  find  the  mail  order  houses 
making  such  mistakes.  Prices  are  the 
big  thing  with  mail  order  establishments 
but  they  never  fail  to  describe  the  goods, 
calmly  and  logically,  in  such  a  way  that 
all  readers  will  know  just  what  is  offer- 
ed. Can't  retail  advertisers  take  a  hint 
from  mail  order  advertisers  in  this  par- 


ticular and  make  their  advertising  even 
more  efficient  by  making  it  still  more 
specific  ? 

Being  specific  and  not  in  the  least 
hazy  is  one  big  way  of  increasing  repu- 
tation and  prestige.  And  when  a  store's 
reputation  and  prestige  are  enhanced, 
then  its  business  inevitably  grows. 


The  Shop  Windows 


Exh'b.tion  time  in  Toronto,  and  beau- 
tiful window  displays  are  synonymous. 
For  the  past  few  weeks  the  window 
trimmers  in  the  down-town  shops  have 
been  working  late  and  early  on  plans 
for  the  early  autumn  displays  which 
each  year  serve  to  herald  the  Fall  open- 
ings and  attract  hundreds  of  visitors 
from  outside  points.  The  imported 
models  as  well  as  the  bast  of  domestic 
creations  are  tastefully  exhibited  amid 
handsome  settings,  and  business  is  given 
a  splendid  boost  at  this  opportune  early 
date. 


This  year  is  to  b'l  no  reception  except 
perhaps  that  even  greater  interest  than 
ever  will  be  created  in  view  of  the  fact 
that  the  past  few  months  have  been 
noticeably  dull  in  the  retail  trade  and 
everyone  is  hoping  for  an  early  start 
of  what  promises  to  be  a  very  active 
season.  The  windows  of  the  leading 
stores  have  already  laid  aside  Summer 
garb,  and  furs  and  Winter  costumes  of 
elegance  and  taste  are  replacing  the 
sports  costumes  and  filmy  organdie 
frocks  which  attire  the  smiling  wax 
ladies  who  posed  so  patiently  behind 
plat"  ■  lass  windows  throughout  the 
brief   weeks    of    Summer. 

In  Gala  Attire 

Afternoon  dresses,  suit  costumes,  coats 
and  lovely  furs  for  all  occasions  are  now 
being  shown,  while  the  Fall  millinery 
displays  give  promise  of  a  decidedly  in- 
teresting season  from  the  point  of  view 
of  hats.  The  newest  wrinkles  in  smart 
neckwear  for  Autumn,  the  prettiest  lines 
of  hosiery  and  gloves,  the  last  word  in 
beautiful  bags,  the  dainty  embroidered 
handkerchief — all  the  numerous  features 
of  milady's  dress  are  revealed  in  the 
artistic  displays  of  the  Yonge  Street 
shops,  and  there  is  much  that  will  in- 
terest those  of  the  trade  who  come  from 
out  of  town  as  well  as  the  general  buy- 
ing public.  Apart  from  the  forecasts 
of  fashion  presented,  the  treatment  of 
the  windows  from  the  point  of  "proper- 
ties" used — the  backgrounds,  the  fur- 
nishings, draperies  and  lighting  effects 
— present  a  study  in  themselves,  and 
merchants  will  note  many  good  ideas 
which  they  will  be  able  to  make  use  of 
in  their  own   stores. 
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The  Pride  of  Guelph— MacDonald's 

\  Store  Thai  Merchants  and  Customers  Alike  Recommend — Able  Management,  High-class 
Stocks  and  Efficienl  Salesmanship  Achieve  Enviable  Reputation  for 

Old  Kstablished  Business. 


To  be  recommended  by  a  satisfied 
customer  is  the  reward  of  many 
will-run  stores,  but  to  be  recog- 
nized as  the  best  in  the  town  by  one's 
competitors  is  a  distinction  which  very 
fi'w  achieve. 

The  1).  E.  MacDonald  and  Bros,  firm, 
of  Guelph,  belongs  to  this  latter  favored 
class.  A  representative  of  Dry  Goods 
W  spent  a  day  in  Guelph  a  short 
time  ago  for  the  purpose  of  calling  on 
the  dry  poods  merchants  on  Wyndham 
Street.  Two  calls  were  made  before  the 
head  of  the  MacDonald  firm  was  avail- 
able, and  after  a  delightful  visit  in  both 
these  merchants'  stores.  Dry  Goods  Re 
view  was  assured  of  a  standing  welcome 
but  told  that  on  no  occasion  should  the 
representative  miss  the  MacDonald  store. 
One  id'  these  merchants,  who  had  been 
in  business  in  Guelph  for  :!.".  years,  said 
with  pride  in  his  voice  and  a  twinkle  in 
his  eye  "Of  course  I  have  a  very  pood 
store,  but  just  wait  till  vou  see  'The 
Store'  in  Guelph!" 

A    Thorouph    Tour 

Throuph  the  courtesy  of  Mr.  E.  A. 
MacDonald,  the  writer  saw  every  floor 
and  every  department  of  this  splendidly 
run  business,  and  it  was  very  soon  ob- 
vious that  Guelph  had  somethinp  very 
worth  beinp  proud  of — a  store  that  the 
other  store  keepers  were  proud  of,  too. 
The  success  of  the  MacDonald  business 
begins  with  the  front  door  and  ends  with 
the  roof.  It  centres  in  the  heads  of  the 
firm  and  reveals  itself  in  the  smallest 
parcel  clerk.  A  businesslike  spirit  pre- 
vails, an  enerpetic  atmosphere  exists 
and  is  maintained  by  the  presence  of 
plenty  of  pood  air,  lipht,  and  cheerful 
surroundinps — the  best  incentives  for 
pood  work.     The  front  entrances  of  the 


Good  Window  Arrangements 


The  MacDonald  store  has  one  of  the  best  window  displays  in  Ontario.  An  island 
window  and  large  windows,  which  are  arranged  so  that  customers  nia>  se.ure  a, 
good  view   from   many   angles,  are  shown. 


store  have  a  freshly-scrubbed  appearance 
and  the  windows  are  numerous,  well 
polished  and  well  dressed,  not  only  the 
island  windows  and  the  prominent  cor- 
ner windows,  but  the  windows  at  the 
back  that  mipht  be  passed  by  if  the  dis- 
play manager  didn't  do  things  to  them 
that  compelled  people  to  stop  and  look. 
Once  inside  this  store  the  hardest 
thinp  to  do  is  to  leave  apain.  The  coun- 
ters are  most  attractively  arranped  on 
the  pround  floor  runninp  from  front  to 
back,  and  the  aisles  are  wide  and  free 
from  blockades  in  the  form  of  small 
tables  with  "specials"  piled  hiph.  The 
whole  store  is  departmentalized  and  laid 
out  to  the  very  best  possible  advantape 
with  a  view  to  the  customers'  comfort. 


There  are  thirteen  departments  dis- 
tr.buted  on  the  three  floors  of  the  build- 
ing, which  occupies  a  complete  block. 
Sixty-eight  employees  are  engaged  in  the 
business  of  pleasing  the  MacDonald  store 
patrons,  and  every  one  of  them  is  insur- 
ed by  the  firm  on  the  group  insurance 
plan — the  members  who  have  been  long- 
est in  the  employ  of  the  firm  receiving 
the  biggest  amount— $3,000. 

The  Departments 

On  the  ground  floor  are  to  be  found 
the  business  office,  located  at  the  rear, 
and  up  three  or  four  steps  on  a  platform 
overlooking  the  whole  floor,  the  men's 
furnishing  store,  which  occupies  an  ex- 
clusive section,  and   the  various  depart- 


.  ///  Attractive  Department 

The  handsome   milliner]    talon  of  the  store   has   been   complete  1}    redecorated   recently  and  is  made  very  inviting  with  its  soft 
hangings,    ri.h    flooi    covering   and    tasteful    treatment    throughout. 
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D.  E.  MacDonald  &  Bros.,  Guelph 


A  view  of  Guelph's  largest  dry  goods  business,  which  is  situated   on    Wyndham    street    and   occupies    an    entire   block,   with 
splendid  windows  along  the  entire  front  of  the  store. 


ments  for  accessories  and  staples,  such 
-as  hosiery,  gloves,  neckwear,  veilings, 
notions,  underwear,  dress  goods  and  cot- 
tons. The  departments  are  clearly  de- 
fined by  cards,  and  a  clever  display  of 
merchandise.  In  the  business  office  a 
modern  equipment  of  typewriters,  add- 
ing machine  and  other  equally  accurate 
time-saving  devices  reduce  bookkeeping 
problems  to  a  minimum  and  simplify  all 
"the  work  to  do  with  stock  taking,  mail 
orders,  deliveries,  etc. 

"Only  one-third  the  staff  is  required  in 
this  department  as  compared  with  the 
number  we  should  have  to  employ  if 
we  did  not  have  this  equipment,"  said 
Mr.  MacDonald  in  reply  to  a  question  re- 
garding the  system  in  force  in  the  Mac- 
Donald business. 

The  Fashion  Floor 

Passing  up  a  broad,  airy  staircase 
which  commands  a  view  of  the  entire 
ground  floor,  customers  find  themselves 
on  a  beautifully  appointed  landing  lead- 
ing to  the  ready-to-wear  and  millinery 
salons.  There  is  nothing  done  by  halves 
in  the  MacDonald  store,  and  the  second 
floor  is  devoted  entirely  to  the  needs 
of  milady's  wardrobe.  This  Summer  the 
entire  floor  was  redecorated  and  freshly 
carpeted  with  a  beautiful  Wilton  in  heavy 
fawn  shades,  and  extensive  preparations 
made  to  accommodate  the  rapidly-in- 
creasing number  of  patrons  in  this  de- 
partment. Imported  models  of  an  ex- 
clusive nature  are  to  be  seen  in  the  cos- 
tume department  of  the  MacDonald 
store  just  as  they  are  in  Eaton's,  Simp- 
son's, Murray-Kay's  or  Fairweathers  of 
Toronto.     The  department  is  run  in  such 


a  manner  that  through  the  store  almost 
anything  that  the  fashionable  woman 
might  require  can  be  furnished  with  very 
little  delay. 

A  work-room  takes  care  of  alterations 
required  to  be  made  for  customers,  while 
touches  that  the  individual  buyer  may 
wish  made  on  a  certain  model  are  also 
attended  to. 

Lovely  Millinery  Display 

In  the  millinery  salon  a  rich  green  vel- 
vet rug  and  lovely  green  velour  hang- 
ings furnish  a  delightful  background  for 
the  cases  and  tables  on  which  the  models 
are  exhibited.  Windows  on  two  sides  of 
the  salon,  which  occupies  a  corner  sec- 
tion of  the  second  floor  space,  provide 
excellent  lighting  facilities  which  are 
augmented  in  dark  weather  by  groups  of 
artistically  arranged  lights.  A  tasteful 
corner  decoration  in  which  the  very  high- 
priced  models  are  displayed  and  flower- 
trimmed  pillars  make  this  department 
very  attractive  to  feminine  shoppers. 

Housefurnishings 

The  entire  third  floor  is  devoted  to 
wallpapers  and  housefurnishings,  a  de- 
partment to  which  this  store  gives  par- 
ticular attention. 

"Our  customers  are  people  who  buy 
the  best  in  housefurnishings,  and  we 
have  always  made  a  specialty  of  high- 
class  goods  in  these  lines,"  said  Mr. 
MacDonald,  when  this  department  was 
toured.  "We  keep  three  men  working  in 
the  wallpaper  department  and  they  are 
never  idle.  We  have  a  constant  demand 
for  high-priced  furnishings   and  papers, 


and  the  cheap  lines  have   no  demand  in 
our  business    whatever. 

"We  have  found,  however,  that  with 
the  enforcement  of  the  luxury  tax  there 
has  been  a  tendency  to  curtail  buying 
of  the  higher  priced  articles,"  said  Mr. 
MacDonald.  "People  will  naturally  be  a 
little  cautious  at  first,  but  we  believe 
that  just  as  soon  as  they  get  used  to  it 
the  public  will  get  back  to  the  old  way 
of  buying." 

Asked  as  to  the  policy  he  intended  with 
regard  to  purchasing  his  Winter  stocks, 
the  head  of  this  firm  stated  that  caution 
would  be  exercised. 

"We  are  adopting  the  policy  of  cau- 
tious buying  because  we  believe  that 
goods  have  about  reached  the  maximum 
of  high  prices,  and  we  intend  now  to 
gradually  reduce  our  stock  without  starv- 
ing it,"  declared  Mr.  MacDonald,  who 
also  stated  that  as  far  as  could  be 
judged,  Fall  and  Winter  prices  would 
range  from  15  to  20  per  cent,  higher 
than  last  Winter.  Mr.  MacDonald  be- 
lieved that  business  would  be  good  this 
Winter.  If  business  is  good  anywhere 
it  is  a  certainty  that  it  will  be  good  in 
the  MacDonald  store. 


Styles  in  Ginghams 

From  present  indications  it  appears 
that  only  about  one-third  of  any  order 
placed  for  plaid  ginghams  will  be  forth- 
coming from  the  manufacturers  next 
year,  and  it  is  said  that  patterns  are 
to  be  distinctly  larger  in  more  vivid 
colorings  than  in  the  past. 
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Sound  Systems  for  Figuring  Turnovers; 
Actual  Inventory  Figures  Do  Not  Always 

Show  the  Average  Condition  of  the  Stock 

The  Dealer's  Problems  Are  Taken  Up  in  the  Following  Article  in  a  Way  That  Should  Fur- 
nish Him  With  New  Thoughts  on  the  Value  of  Keeping  Records,  Particularly  Now 
When  Everything  is  So  Uncertain  in  the  Way  of  Buying  and  Selling. 


NO  matter  how  many  dollars  are 
put  into  a  business,  unless  they 
are  made  to  produce  new  pro- 
fits they  might  better  be  left  in  the 
bank,  or  loaned  on  good  security  to  some 
one  who  would  pay  the  legal  rate  of 
interest.  Idle  dollars  represent  a  con- 
tinual loss,  especially  when  they  are 
tied  up  in  stock  that  no  one  wants. 

This  fact,  of  course,  is  quite  generally 
understood,  but  the  difficulty  lies  in  the 
fact  that  the  dealer  is  not  always  able 
to  tell  when  the  dollar  is  idle  and  how 
to  make  it  stick  on  the  job.  For  the 
dollar  is  a  quiet  worker,  and  unless  he 
has  the  right  kind  of  assistance  the 
dealer  may  not  discover  until  it  is  too 
late  that  some  portion  of  his  capital  has 
gone  into  retirement.  There  is  only 
one  sure  way  out  of  this  and  that  is 
through  figure  records  that  tell  every- 
thing that  is  done  about  the  store  dur- 
ing the  day,  how  much  stock  is  on  hand; 
how  much  is  tied  up  in  accounts  receiv- 
able; sales  for  the  day,  payments  on  ac- 
count and  expenses — in  fact,  every  little 
detail  that  affects  the  profits  the  dollar 
should   make. 

The  Folly  of  Overbuying 

We  are  told  by  commercial  agencies 
that  at  least  90  per  cent,  of  dealers 
overbuy  because  they  do  not  know  how 
their  stock  is  moving.  They  lack  the 
records  that  should  tell  them  when  it  is 
necessary  to  buy  certain  lines  and  when 
it  is  not.  And  right  here  it  is  well  to 
say   that  a   large   proportion   of   failures 


are  due  to  this  glaring  business  fault. 

Whenever  a  dealer  invests  his  money 
in  a  certain  line  and  sells  out  that  line 
entirely,  he  has  turned  his  investment 
once.  Every  time  a  turn  is  made  a  pro- 
fit is  made.  It  follows  then  that  the 
more  turnovers  a  dealer  can  pluck  from 
his  dollars  the  greater  will  the  number 
of  his  profits  be.  Frequent  turnovers, 
then,  cannot  be  accomplished  if  a  mer- 
chant  is   inclined  to  overbuy. 

Consequently,  it  doesn't  take  much  of 
an  effort  to  show  that  a  few  dollars 
turned  frequently  will  do  more  than 
many  dollars  that  move  slowly  or  dol- 
lars that  do  not  move  at  all. 

The  number  of  times  a  year  a  stock 
of  a  business  is  turning  may  easily  be 
figured  by  dividing  the  year's  sales 
(figured  at  the  cost  of  the  goods)  by 
the  average  value  of  the  stock  on  hand 
during  the  year. 

Safe  Basis  for  Figuring 

The  cost  value  of  goods  sold  last  year 
in  a  certain  store  amounted  to  $50,000. 
age  of  $10,000  worth  of  goods  was  car- 
ried. Of  course,  there  was  more  than 
this  amount  on  hand  sometimes,  and 
less  at  others,  but  the  average  for  the 
year — the  only  safe  basis  for  figuring 
turnovers — was  $10,000.  This  goes  into 
$50,000  five  times — or  this  business  suc- 
ceeded in  making  five  complete  turn- 
overs. 

Sales   (at  cost)    $50,000 

Stock    10,000 

Turnovers    5 


There  is  another  way  of  figuring  turn- 
overs that  in  many  cases  is  equally  sat- 
isfactory. That  is,  to  take  the  total 
sales,  at  selling  price,  and  divide  by  the 
retail  value  of  the  stock. 

Sales    (at  selling  price)    $75,000 

Stock   (at  selling  price)    15,000 

Turnovers    5 

A  very  natural  mistake  can  be  made 
— has  been  made — in  some  cases  where 
a  dealer  takes  his  total  sales  at  retail 
and  his  stock  at  cost  and  attempts  to 
find  the  number  of  times  his  capital 
has  turned.     See  what  happens: 

Sales    (at   retail)    $75,000 

Stock  (at  cost)    10,000 

Turnovers    7% 

This  is  an  easy  way  to  make  a  few 
more  stock  turns,  but  it  isn't  worth  muA 
as  an  accurate  reflection  of  the  condi- 
tion of  the  business.  And  figures  like 
these  must  be  accurate  if  they  are  worth 
anything  at  all. 

Lets   Supply   Get   Low 

Another  thing  to  be  remembered  is 
that  actual  inventory  figures  do  not  al- 
ways show  the  average  condition  of 
stock.  The  wise  manager  lets  his  sup- 
ply of  goods  get  as  close  to  the  low 
water  mark  as  he  dares  before  taking 
inventory,  so  as  to  cut  down  the  labor 
required.  Where  a  stock  record  is  kept, 
an  average  of  value  of  goods  on  hand 
can  be  taken,  which  is  more  satisfac- 
tory for  figuring  turnovers  than  the  in- 
ventory  figures. 


For  Race  Week 


\  clever  window  featured  hy  Bryson-Graham's,  Ottawa,  during  race  week.  The  fence  gives  a  realistic  tou  h,  while  the 
figures  gracefully  posed  and  the  winner  crossing  the  line  in  t  he  centre  are  good  features.  Race  week  cards  appear  at  the 
front   of  the  windows. 
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Manufacturers  Now  Advertise  for  1930 

The  Advantages   of  Safeguarding  the   Future — Manufacturers 

Have   More  Than  Just  the  Present  to   Consider — Must   Make 

Business  Secure  for  Years  Ahead. 


THE  great  development  in  house- 
hold labor-saving  appliances  that 
has  come  about  in  the  last  year  or 
two  has  given  to  advertising  some  unus- 
al  problems  and  promising  opportunities. 

If  a  woman  has  electric  power  in  her 
house — and  more  than  half  of  the  wo- 
men in  the  country  have — and  for  any 
reason  has  to  do  her  own  laundry  work, 
she  needs  no  argument  at  all  to  convince 
her  that  a  washing  machine  is  just  the 
thing  for  her  to  have.  It  is  the  thought 
of  some  far-seeing  leaders  in  this  in- 
dustry that  the  great  market  and  the 
absence  of  selling  resistance  may  pos- 
sibly bring  about  methods  of  manufac- 
ture and  advertising  calculated  to  do 
harm  to  the  future  growth  of  the  wash- 
ing-machine business.  With  this  possi- 
bility in  view  they  organized  the  Ameri- 
can Washing  Machine  Manufacturers' 
Association,  which  comprises  about 
ninety-seven  per  cent,  of  the  country's 
producers  in  that  line. 

"The  purpose  of  this  organization," 
E.  B.  Seitz,  secretary  of  the  association, 
said  to  "Printers'  Ink,"  "is  in  a  general 
way  to  establish  and  insist  upon  a  high 
standard  of  ethics  in  the  manufacture, 
advertising  and  selling  of  washing  ma- 
chines. The  need  of  this  is  shown  by 
the  mushroom  crop  of  washing  machines 
that  has  been  springing  up  ever  since 
the  market  became  so  great.  A  large 
number  of  local  companies  were  formed 
to  make  machines  and  rush  them  on  the 
market. 

"If  a  manufacturer  had  only  the  pre- 
sent to  consider  he  would  not  need  to 
worry  about  ethical  standards  or  any- 
thing else.  Every  manufacturer  of 
washing  machines  in  this  country  to-day 
— good,  bad,  or  indifferent — has  a  volume 
of  business  that  he  cannot  possibly  hope 
to  take  care  of.  But  it  stands  to  reason 
.that  this  is  not  going  to  continue  for 
ever.  So  we  must  advertise  now  and 
work  now  to  make  the  business  secure 
in  1925,  1930  and  succeeding  years. 

"The  manufacturers  have  been  quick 
to  see  the  advantages  of  thus  safe- 
guarding the  future.  This  is  why  they 
are  going  into  advertising:  in  such  a  big 
way — advertising  not  only  to  the  user 
of  machines  but  to  the  maker." 

Mr.  Seitz  emphasized  the  fact  that 
the  manufacturers'  association  does  not 
in  any  way  attempt  to  fix  prices.  No 
division  of  market  is  made.  The  mem- 
bers are  all  competitors.  They  carry 
on  their  individual  manufacturing1,  sell- 
ing and  price-making  just  as  if  they 
were  in  no  association  at  all. 

The  advertising-  being  done  by  the 
American  Washing  Machine  Manufac- 
turers' Association  is  an  interesting 
commentary  on  the  manvsidedness  of 
fdvert'sing  and  also  an  illustration  of 
the  fact  that  printed  advertising  is  only 


one  branch  of  publicity  effort.  No  ad- 
vertising in  national  mediums  and  news- 
papers is  done  by  the  association  as 
such.  But  most  of  the  campaigns  being 
carried  on  by  individual  manufacturers 
are  based  upon  ideas,  facts  and  counsel 
supplied  by  the  association.  A  member 
desiring  to  market  a  machine,  say  in 
the  South,  may,  if  he  desires,  consult 
the  association  headquarters  and  get  de- 
pendable data  upon  which  his  advertis- 
ing agency  may  proceed  to  lay  out  the 
campaign. 

Vast  Potential  Market  on  Farms 

"Figures  right  here  in  this  office,"  he 
said,  "show  that  more  than  100,000 
farm-lighting  plants  are  installed  in 
this  country  each  year.  For  the  farm- 
house equipped  with  electricity  the  first 
of  the  electric  appliances  thought  of  is 
naturally  a  washing  machine.  This  is 
inevitable.  If  a  farm  has  electric  power 
somebody  is  going  to  sell  a  washing 
machine  on  that  farm.  Is  it  any  wonder 
with  all  this  wonderful  future  market 
at  our  disposal  that  we  are  trying  to 
get  the  whole  washing-machine  industry 
to  a  basis  of  manufacturing,  advertising 
and  selling  that  will  enable  it  to  live  up 
to  this  great  opportunity  in  a  natural 
way  and  with  the  best  possible  results 
for  all  concerned?" 

All  this  shows  once  more  the  truth 
of  the  assertion  made  several  times  in 
"Printers'  Ink"  to  the  effect  that  no 
manufacturer  can  expect  to  make  his 
advertising  a  power  unto  himself  alone. 
The  electrical  company  sells  a  farm 
lighting  equipment.  This  automatically 
creates  a  demand  for  electrical  acces- 
sories which  will  enable  the  farmer  to 
utilize  the  power  in  driving  his  machin- 
ery. Then  comes  the  washing-machine 
man  with  his  product.  When  the  farm 
woman  gets  this  the  next  logical  thing  is 
an  electric  iron,  and  so  on.  He  is  indeed 
a  skilful  and  wise  advertising  man  who 
utilizes  and  profits  by  the  advertising 
of  others — even  that  of  his  competitors. 
Nobody  in  business,  be  he  manufacturer, 
jobber  or  retailer,  gets  all  the  trade  his 
advertising  stirs  up.  Much  of  it  goes 
to  others.  But  he  in  turn  also  gets  help 
from  others. 

Advertising's  Indirect  Benefit 

If  the  writer  had  a  little  retail  store 
he  would  ask  for  no  better  fortune  than 
to  have  it  located  next  door  to  Marshall 
Field.  Field's  advertising  and  windows 
would  bring  the  crowds  down  that  way 
and  the  writer  would  get  much  business 
from  it.  But  he  would  be  paying  for  it 
just  the  same.  He  would  be  paying  in 
additional  rent  what  otherwise  he  would 
spend  for  printed  publicity.  Pay  day 
always  comes  in  advertising  as  well  as 
in  anything  else. 


"Our  idea,"  said  Secretary  Seitz,  "is 
that  the  effect  of  much  good  advertising 
is  minimized  through  lack  of  proper  pre- 
paration and  adequate  preliminary  cul- 
tivation of  the  field.  When  all  this  pre- 
paration and  cultivation  has  to  be  done 
through  the  medium  of  the  printed  mes- 
sage alone  the  expense  may  be  greater 
than  is  at  all  necessary. 

"As  a  part  of  our  campaign  to  pre- 
pare the  way  for  the  individual  adver- 
tising effort  of  our  members  we  are  go- 
ing to  work  in  co-operation  with  the 
Government  home-demonstration  agents. 
Periodical  meetings  are  held  in  which 
are  made  demonstrations  of  various  home 
economics. 

Demonstrations   and  Talks 

"Miss  Keown,  assistant  secretary  of 
this  association  and  an  expert  in  domes- 
tic economy,  will  attend  these  meetings 
and  will  discuss  washing  machines  in 
general.  She  will  refer  to  no  particular 
make  of  machine,  but  merely  will  show 
the  great  economic  benefits  attending 
their  use.  Such  members  of  the  associa- 
tion as  are  in  that  district  may  have 
their  machines  at  the  meeting  for 
demonstration    purposes." 

The  organized  effort  to  make  depend- 
able washing  machines  as  spoken  of  by 
Mr.  Seitz  is  bearing  tangible  fruit  al- 
ready. This  is  seen  in  the  readiness  with 
which  department  stores  now  handle 
power  machines.  Formerly  the  depart- 
ment stores  were  inclined  to  keep  away 
from  power  machines  because  the  ma- 
chines were  so  likely  to  get  out  of  order. 
The  present-day  standard  is  so  high  on 
the  well-known  advertised  machines  that 
there  is  practically  no  cost  for  upkeep. 

The  strength  of  the  instalment  method 
is  shown  by  the  lack  of  inducement  to 
pay  cash  for  washing  machines.  A 
Chicago  advertising  man  went  to  a  cer- 
tain store  and  bought  a  power  washing 
machine  that  would  cost  him  $164,  pay- 
able in  instalments  of  $7.50  per  month. 
He  told  the  clerk  he  did  not  want  to  be 
bothered  with  instalment  payments  and 
preferred  to  pay  cash.  How  much  would 
the  machine  cost  him  on  a  cash  basis. 
The  clerk  told  him  the  cash  price  would 
be  $155 — only  nine  dollars  less  than  on 
instalments. 

"I'll  take  the  instalment  plan,"  the 
man  said.  "I  can  use  that  money  just 
as  well  as  you  can.  If  your  cash  price 
were  $140,  say,  I  could  afford  to  pay 
cash.  As  it  is,  the  instalment  plan  for 
mine." 

"That's  what  they  all  say,"  replied  the 
clerk. 

There  must  be  an  advertising  angle  to 
the  instalment  selling  of  washing  ma- 
chines that  the  manufacturer  and  re- 
tailer want  to  keep. 
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Inter-place-able  Unit  Fixtures 


— are  designed  for  the  effective  display 
of  everything  that  an  up-to-date 
merchant    is    expected    to    stock. 


"GOODS  well  displayed  are  SALES  half  made. 


M 


fent-BTCIaia 

{Toronto  ShowCasfCo)    IsSttmBCL 

181-199  Carlaw  Avenue,  Toronto 
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The  Change  is 

Counted  Twice 

"We  wish  to  say  that  we  are  very  well  satisfied  with  our  Lamson 

(  Vntralized  System.  One  of  the  good  many  features  of  the  system 
is  that  errors  in  making  change  are  reduced  to  a  minimum.  The 
fact  that  every  transaction  passes  through  the  hands  of  both 
clerk  and  cashier  prevents  many  mistakes  that  might  otherwise 
result  in  considerable  loss." 

This  is  what  The  Anderson  Co..  Limited,  St.  Thomas,  Ont.,  have 
to  .say  about  their  Lamson  Calble  Carrier  system.  The  same  ad- 
vantages are  obtained  by  any  user  of  the  system. 
Money  is  sent  to  a  central  cashier,  accompanied  by  an  itemized 
written  sales-slip.  Change  is  counted  out  by  practised  hands, 
and  re-counted  by  the  clerk. 

Store,  clerk,  and  customer — all  are  protected  alike. 
The  value  of  this  feature  is  doubly  noticeable  when  "green"  help 
is  put  on  to  handle  special  sales  or  holiday  trade. 

There  are  other  advantages  to  this  method  of  operation. 
Cash  is  kept  under  close  control.  Extensions  and  addi- 
tions may  be  checked.  Correct  original  records  are  en- 
forced. Efficient  control  of  credits  is  made  possible. 
Clerks'  time  is  efficiently  employed. 

The  Lamson  Company 

BOSTON.  MASS. 


Boston    100  Boylston   St. 

New  York    9-11   East  37th  St. 

Philadelphia   . .    210  North  Broad  St. 

Pittsburgh    319    Third   Ave. 

Baltimore   Equitable  Building 

Rochester 194  East  Main  St. 

Detroit    525   Woodward  Ave. 

Cleveland    2063    East   4th    St. 


New   Orleans,    124   St.    Charles    St. 


Branches  and  Service  Stations 

Cincinnati    119    East   5th    St. 

Indianapolis     

....Cor.  Washington  and  Illinois 
Los  Angeles. 221  San  Fernando  Bids. 
Chicago   ...    6   North   Michigan   Ave. 

Omaha    418   McCague  Bldg. 

Minneapolis    .  .  .    320  Tribune    Annex 
San  Francisco 617  Mission   St. 

Additional   Service  Stations 

Albany,   22   So.   Pearl   St. 
Kansas  City.  210  New  Ridge  Bldg. 


St.    Louis    709    Pine   St. 

Toronto    136   Simcoe  St. 

Vancouver,    B.C....  603    Hastings    St. 

Dallas    905%    Elm    St. 

Seattle    215    Stewart   St. 

W.-shington,  D.C..426  Colorado  Bldg. 
Atlanta    30    Moore   Bid-. 


Buffalo,    194   Main    St. 


Lamson  i^mm  Service 


Flexibility        Economy 
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The  record  made  at  the 
time  of  the  sale  is  placed 
in  the  credit  file.  No 
further  recording  or 
bookkeeping  is  necessary. 


The  clerk  makes  a  com- 
plete record  at  the  time 
of  the  sale. 


One  writing  completes  the  record 
of  a  charge  sale 

by  the  N.  C.  R.  method  of  handling 
credit  accounts 


Fill  out  this  coupon 
and  mail   it   to-day 

Depi.  27 

The  National  Cash 
Register  Co.  of 
Canada.  Ltd. 
97  Pelham  Ave.. 
Toronto.  Ontario: 

Please  give  me  full  par- 
ticulars about  the 
N.C.  R  Credit  File  way 
of  handling  credit  ac- 
counts 


Nune  .  . 
Cusin»^3 
Address 


After  the  clerk  makes  the  original  record  at  the  time  of  the 
sale,  no  further  recording,  posting,  or  bookkeeping  is  neces- 
sary until  money  is  paid  on  the  account. 

And  every  account  is  always  kept  up  to  the  minute — ready 
for  instant  settlement. 

Thousands  of  merchants  in  all  lines  of  business  are  now 
using  this  up-to-date  N.  C.  R.  Credit  File. 

They  find  that  it  is  the  safest,  quickest,  and  most  econom- 
ical credit  system   they  could  use.      It  saves  them   time  and 


money 


The  National  Cash  Register  Company  of  Canada,  Limited 


BRANCH  OFFICES: 


Calgary  714  Second  Street  \V 

onton        5  McLeod  Bids 

Halifax  100- 102  Granville  Street 

Montreal      122  St    Catherine  Street  W 

Hamilton       14    Main  Street  S. 

Toronto      .     .       40  Adelaide  Street  W. 

Winnipeg 213  McDermot  Avenue 

FACTORY:  TORONTO.  ONTARIO 


London      350  Ilunda*  Street 

Ottawa      30i>  Hank  Street 

Quebe       133  St    Paul  Street 

Regina        1820  Cornwall  Stieet 

Vancouver    62  t  Pender  Street  W 

St    John       B6  Prince  William  St 

Saskatoon 265  Third  Avenue  S 
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Our  Wax  Beauties 

Are  the  Lasl  Word  in  Modelling  and  Sculpturing 


No.   1  Special 

We   have   many   others   posed   from  life  of   which   we  would 
like  to  tell  you. 

Write  for  Photos,  Prices,  etc. 

J.  R.  PALMENBERG'S  SONS,  Inc. 

63-65  WEST  36th  ST.,  NEW  YORK 
BOSTON 
26  Kingston  St. 


CHICAGO 
204  W.  Jackson  Blvd. 


BALTIMORE 
108  W.  Baltimore  St 


Selling  Gloves 


A  system  of  Store  Fixtures  that  will  double 
the  capacity,  increase  the  sale  and  make  every 
size  instantly  available  in  your  Glove  Depart- 
ment, should  interest  you.  The  New  Way  Sys- 
tem, one  unit  of  which  is  shown  above,  will  do 
this,  not  only  in  Gloves,  but  in  every  depart- 
ment. 

Let  us  explain  the  system 

Jones  Bros.  &  Co.,  Ltd. 

29-31  Adelaide  St.  W. 
Toronto 


Canada's  Leading 
Display  Fixture  House 

The  Name 

DALE 

signifies  something 
more  than  just 
Fixtures  —  it  means 

PERFECTION. 

DALE 

Forms  and  Fixtures 
of  all  Kinds 

for    the    better    dis- 
play of  all   kinds  of 
Nc  19-E-DressForm      merchandise.    _J  J 

WE  EXTEND 
TO  YOU 

a  cordial  invitation 
to  visit  us  when  in 
Toronto — at 

86  YORK  ST. 

directly  opposite  the 
Prince  George  Hotel. 


No.  4040— Ticket  Stand 


No.  2020-Waist  Stand 

Agents  : 

P.  R.  MUNRO 

259  Bleury  St. 

Montreal 

r^R.  BOLLART  &  SON 

501    Mercantile  Bldg. 

Vancouver 


Dale  Wax  FigureCo. 


86  York  St. 


LIMITED 


TORONTO 


I 

; 
i 


r*  — —  <r\ni  — .—  >o= 
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Wallpaper  Outlook  for  Coming  Year 

Some  of  the  New  Ideas  in  1921  Productions  of  Canadian  Makers 

— Big  Jump  in  Prices 


DO  YOU  study  the  wallpapers 
you  buy  ?  In  other  words  do 
you  stock  up  with  the  papers 
that  the  wholesaler  tells  you  will 
sell  and  let  them  speak  for  them- 
selves to  customers  who  probably  know 
nothing  at  all  about  their  value?  Or 
do  you  know  each  roll  as  the  artist  does 
his  picture  and  the  playwright  his  char- 
acters? You  should  be  aware  of  the 
fact,  for  instance,  that  one  paper  is 
high-priced  because  much  of  the  work 
was  done  by  hand  and  that  a  copper- 
roller  was  needed  in  the  manufacture 
of  another;  also,  that  papers  often  re- 
flect the  customs  and  ideals  of  differ- 
ent  countries    at    different   times. 

A  representative  of  Dry  Goods 
Review  paid  a  very  interesting;  visit 
recently  t«  The  Empire  Wallpaper  Com- 
pany's retail  store  on  Yonge  street, 
Toronto.  There  every  paper  has  a  his- 
tory; something-  different  from  the  rest 
in  the  story  of  its  manufacture,  or  in 
the  individuality  of  design.  For  ex- 
ample, this  firm  is  showing  a  Chinese 
Chippendale  paper,  a  reproduction  of  the 
work  of  an  Engrlish  artist,  the  original 
of  which  was  designed  after  the  style 
of  a  beautiful  old  Colonial  mansion 
owned  by  the  Stanwood  Mansfield 
family  in  Boston.  The  maker  of  this 
paper  is  Thomas  Strahan,  Chelsea, 
Mass.,  one  of  the  few  manufacturers  in 
America  who  has  the  facilities  for  this 
grade  of  work.  Artistic  colorings  and 
an  interesting  design  make  it  a  big 
sell  or. 

There  is  a  beautiful  wallpaper  of  the 
Queen  Anne  period  made  by  the  same 
people,  where  the  East  Indian  influence 
is  seen  in  the  unbroken  tree  of  life  and 
the  bird  of  Paradise.  This  has  a  white 
ground  and  is  done  in  twelve  colors. 
A  tea-room  papered  with  it  and  the 
furnishings  carried  out  along  the  same 
lines  would  be  very  effective. 

Something:  that  might  easily  be  taken 
for  an  oak  wainscoting  is  a  one-color 
paper  wheh  is  a  photographic  reproduc- 
tion of  actual  wood.  The  grain  of  the 
original  oak-panels  is  very  clearly  seen 
in  the  paper.  It  will  not  fade;  it  will 
wash  and  varnish.  It  comes  in  Bel- 
gian blue  and  the  natural  wood  shade. 
The  retail  price  is  one  dollar  a  roll. 

What  was  known  as  the  "Kheims" 
paper  was  one,  the  motif  of  which  was 
taken  from  the  stained  glass  windows 
in  the  nave  of  Rheims  Cathedral. 
Strange  to  say,  though  this  line  was 
bought  for  ecclesiastical  uses  there  is 
a  good  general  sale  for  it.. 

I  ■        h   paper 

Queen  Anne  period,  with  a  high- 

i   black   ground.     This   ground- 


work is  the  result  of  three  special  pro- 
cesses and  a  polishing  which  is  done 
by  hand.  The  chemicals  used  are  said 
to  be  so  severe  on  the  system  of  the 
workers  that  they  rarely  live  beyond  the 
age  of  forty  years.  The  floral  design  is  in 
mauve,  rose  and  green  of  the  most  deli- 
cate shades,  which  are  very  effective 
against  the  black  ground.  This  paper 
though  rather  expensive,  $3.00  a  roll, 
sells  very  well,  because  it  is  practical 
and  suited  for  many  purposes. 

There  is  a  beautiful  cameo  print  in 
blue  and  grey  blended  with  oils  by  a 
copper  roller,  an  oriental  tapestry  of 
brown  and  gold,  a  paper  of  the  "Adam" 
design,  which  resembles  a  rich  damask — 
in  fact  so  many  and  so  varied  are  the 
wallpapers  shown  that  one  leaves  the 
store  only  with  reluctance. 

Speaking  of  the  wallpaper  trade  in 
general,  it  was  learned  that  plain  and 
semi-plain  lines  are  still  very  good. 
Proof  of  this  is  seen  in  the  excellent 
sale  of  grasscloths,  especially  one  par- 
ticular fabric,  which,  with  tiny  relieving 
touches  of  green,  blue,  brown  and  red, 
is  suited  to  any  room  and  almost  any 
color  of  hanging. 

That  black  is  one  of  the  special  fav- 
orites which  Dame  Fashion  has  chosen 
to  array  her  walls  in,  for  the  coming 
season,  is  evident  from  the  large  dis- 
play of  papers  for  every  room  with  a 
ground  of  this  color. 

A    word    of    wisdom    which    inadvert- 


ently slipped  from  the  lips  of  our  guide 
during  the  visit,  was  to  the  effect  that 
customers  and  salesmen  alike  frequent- 
ly make  the  mistake  of  supposing  that 
papers  with  lar^e  patterns  are  only  for 
large  rooms.  If  the  design  is  suffic- 
iently varied  and  not  too  set  or  conven- 
tional, papers  with  large  designs  are 
very   effective   in   small  spaces. 

There  is  probably  no  field  where  the 
dry  goods  merchant  can  find  great- 
er profit  at  less  risk  than  in  wallpapers, 
if  hr  is  willing  to  devote  even  a  small 
part  of  his  time  to  the  study  of  them. 
Many  realize  this,  especially  a  good 
proportion  of  the  old  established  stores, 
but  there  arc  stdl  some  who  are  neglect- 
ing the  wallpaper  field,  which  is  so 
rich  in  its  possibilities  for  profitable 
business,  far  excelling  in  this  particular 
some  of  the  lines  which  now  occupy 
proportionately  too  much  of  the  atten- 
tion of  the  average  retailer  in  the  dry 
goods  business. 

Ceilings  are  still  plain  but  a  much 
better  grade  of  paper  is  now  demanded. 
Customers  that  formerly  would  not  pay 
more  than  25  cents  a  roll  now  want  $1 
ceiling  paper. 

There  is  a  great  vogue  for  black 
grounds  in  wall  paper.  It  comes  in 
many  of  the  better  papers  and  with  re- 
lieving colors  of  blue,  rose,  mulberry  or 
gold  it  is  very  effective. 

Wide  papers  sell  best,  and  for  that 
reason  most  of  the  manufacturers  are 
favoring  the  30  and  36-inch  widths. 

Many  customers  iike  birds  in  wall- 
papers. Pheasants,  birds  of  paradise, 
parrots,  humming  birds,  and  attractive 
little  love   birds  arc  very  popular. 

The  day  of  hideous  colors  in  cheap 
wallpapers  is  gone.  Even  25  cent  pa- 
pers come  in  good  tones.  Well  blended 
tapestries  are  sold  at  35  cents  a  roll. 


VOGUES  IN  VOILES 
Voiles  will  as  usual  be  the  staple  best 
seller,  but  many  novelties  are  promised 
in  these  goods  for  1921.  It  is  said  that 
pronounced  dark  ground  figured  voiles 
are  to  be  more  or  less  replaced  next  sea- 
son by  lighter  tones  in  a  similar  range 
of  patterns  to  those  shown  this  season, 
but  the  preference  will  be  shown  towards 
bordered  voiles,  embroidered  in  conven- 
tional designs  in  colors  which  contrast 
sharply  with  the  fabric,  such  as  scarlet 
dots  on  navy  blue,  or  white  chainstitch- 
ing  upon  black. 

The  tendency  is  towards  smaller  pat- 
terns in  geometrical  designs,  especially 
in  dotted  effects.  Dotted  Swiss  in 
while,  black  and  colors,  will  come  into 
its  own  next  season  and  the  newer 
shades  of  oak  brown  and  Egyptian  rose 
wdl   be  cxtremelv  popular. 
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Healthy  Indications  In  Draperies 

Demand  for  Window  Curtains,  Furnishings  and  Draperies  is  Brisk— Lace  Trimmed  Panel 
Designs  Still  Growing  in  Favor — Canadian  Manufacturers  Jumping  Into  Breach 

With -Successful  Results. 


IT  IS  the  general  opinion  among  the 
firms  handling  curtains  and  house- 
furnishing  draperies  that  the  mar- 
ket has  not  been  in  a  healthier  condi- 
tion for  a  number  of  years.  Prices  are 
reported  to  be  firm  and  there  is  no  in- 
dication at  the  present  time  of  a  de- 
cline for  a  year  at  least.  Buyers  recent- 
ly returned  from  abroad  state  that  the 
manufacturers  are  sold  up  for  some  time 
to  come  and  they  are  not  looking  for  fur- 
ther business  owing  to  the  fact  that  thety 
are  anxious  to  catch  up  on  orders  al- 
ready placed.  Many  report  that  they 
have  more  business  tnan  they  can 
handle.  There  is  a  marked  tendency  at 
present,  in  view  of  these  conditions,  to' 
boost  domestic  products.  Splendid 
strides  have  been, made  in  the  manufac- 
ture of  many  lines  of  goods  hitherto  im- 
ported from  the  European  and  British 
markets.  Canadian  velours  are  meeting 
with  considerable  success  and  are  being- 
asked  for  in  increasing  quantities.  Just 
at  present  there  is  a  very  strong  demand 
for  casement  cloths  in  staple  shades, 
such  as  blues,  greens,  browns,  yellows 
and  rose  tints.  These  are  the  most  prac- 
tical and  effective  materials  for  use  in 
rooms  which  require  a  simple  and  charm- 
ing treatment.  Cretonnes  are  having  a 
splendid  vogue,  and  while  the  beautiful 
English  hand-blocked  designs  have  not 
yet  been  achieved  in  Canada,  the  manu- 
facturers are  making  rapid  strides,  and 
a  few  months  should  see  many  creditable 
designs  of  Canadian  origin  on  the 
market.  Many  original  and  charming 
patterns  are  being  turned  out  by  Cana- 
dian makers,  and  these  are  finding  an 
excellent  sale  among  the  trade.  There 
is  not  very  much  new  to  report  just  at 
present  in  the  cretonne  lines  except  that 
floral  designs  in  soft  tints  and  combin- 
ations of  pastel  shades  are  very  strong. 
and  the  same  ideas  carried  out  in  wall 
paper  designs  are  reproduced  in  these 
attractive   fabrics. 

Tapestries  Well   Liked 

Among  the  more  expensive  fabrics  for 
interior  uses  and  furnishing  draperies, 
tapestries  are  growing  in  favor.  But 
they  are  yet  prohibitive  in  price  and  al- 
most impossible  to  secure.  While  some 
English  tapestries  are  being  received, 
the  supply  is  by  no  means  adequate  yet 
and  it  is  expected  that  it  will  be  some 
considerable  time  before  the  French 
goods  commence  coming  out  in  any  quan- 
tities. The  centres  whe^e  these  goods 
were  manufactured  before  the  war  have 
suffered  to  such  a  degree  that  it  will  be 
many  months  before  machinery  is  again 
in  operation  to  a  sufficient  extent  to 
look  after  the  needs  of  the  European 
market,  let  alone  Canadian  require- 
ments. 

Marquisette    and     scrim     curtains     in 


panel  effects  are  leading  the  fashions  in 
window  draperies  for  Fall  and  Winter. 
Canadian  manufacturers  have  shown 
considerable  taste  in  assembling  num- 
bers of  very  artistic  patterns,  which  are 
being  placed  on  the  market  in  as  large 
quantities  as  possible.  One  Toronto 
firm  seen  by  Dry  Goods  Review  this 
month  displayed  an  unique  collection, 
including  some  two  hundred  and  fifty 
novelty  patterns,  in  which  filet  motifs 
and  real  laces  were  artistically  employ- 
ed in  combination  with  fine  marquisettes 
and   excellent   quality  scrim. 

The  demand  for  this  type  of  curtain 
has  increased  wonderfully  in  the  past 
few  months,  and  the  panel  curtain  has 
become  the  accepted  form  for  tasteful 
window  decoration.  Its  use  permits  a 
very  attractive  treatment  with  cretonnes, 
shadow  cloths,  fancy  silk  and  wool 
draperies,  or  even  plain  casement  cloths. 

Cream   Shades  Favored 

Curtains  of  cream  seem  to  have  claim- 
ed first  place  in  preference  to  pure  white 
or  deep  ecru  effects.  The  combinations 
in  white  and  cream  are  very  smart  and 
permit  of  the  use  of  dainty  insertions  in 
various  types  of  laces,  with  handsome 
filet  motifs  of  lovely  design.  These 
motifs  are  invariably  grouped  towards 
the  lower  section  of  the  curtain,  ;iv  ng 
richness  and  weight  to  the  hem  of  tne 
panel  and  interfering  in  no  way  with  the 
lighting  effect  of  the  window. 

Prices   are  Reasonable 

The  firms  manufacturing  Ihis  line  of 
goods  report  an  excellent  demand  in 
popular-priced  curtains  as  well  as  a  very 
strong  disposition  towards  the  better 
class  lines.  Although  some  very  neat 
looking  panels  will  retail  this  Fall  and 
Winter  as  low  as  $2.50  each,  die  better 
class  lines  will  range  in  price  from  $12 
to  $18  a  niece.  Th°  manufacturers  stafe 
on  the  other  hand  that  they  are  consider- 


ing the  luxury  tax  in  assembling  iines 
for  the  popular  trade,  and  they  are  en- 
deavoring to  bring  out  very  good  looking 
novelty  effects  in  both  scrim  and  mar- 
quisette-lace-trimmed  that  will  hi  re- 
tailed within  the  exemption  price. 

Manufacturers   Busy 

It  is  interesting  to  note  that  many 
good  substantial  curtain  fabrics  are  now 
being  manufactured  in  Canada,  that 
compare  favorably  with  like  materials 
of  English  manufacture  that  cannot  be 
purchased   at  the   same   price. 

"It  is  true  that  in  lace  materials  we 
cannot  compete  with  the  British  and 
European  productions,  but  in  certain 
lines  of  cotton  fabrics  that  will  be  made 
up  with  lace  trims,  we  are  equally,  if 
not  more  successful,"  said  one  Canadian 
manufacturer   this   month. 

There  is  a  tremendous  saving  in  the 
price,  too,  which  is  an  important  fac- 
tor. One  Toronto  firm  showed  Dry 
Goods  Review  a  sample  of  Canadian 
manufactured  white  curtain  material, 
wholesaling  at  25  cents  per  yard.  A 
similar  material  of  British  manufacture 
had  cost  this  same  firm  35  cents.  In  view 
of  the  world  demand  and  the  inadequate 
production  on  the  other  side,  Canadian 
manufacturers  have  an  unusual  oppor- 
tunity of  making  splendid  progress  in 
the  manufacture  of  curtain  materials  in 
the  next  few  years. 

Lace  Lines  a  Proposition 

It  has  frequently  been  suggested  that 
higher  class  lace  materials  could  also 
be  manufactured  in  Canada,  but  those 
of  the  trade  who-  have  made  a  study  of 
the  European  markets  state  that  in  view 
of  the  comparatively  small  consumption, 
this  cannot  be  achieved  in  Canada.  In 
order  to  pay  the  manufacturer  of  these 
lines,  large  numbers  of  the  same  pat- 
tern would  have  to  be  turned  out.  The 
leading  retail  firms  who  invariably 
patronize  the  same  wholesale  houses 
will  never  consent  to  accept  duplicate  de- 
signs and  therefore  it  would  not  pay  the 
manufacturers  to  attempt  these  specialty 
lines  when  the  demand  is  so  limited  in 
the  domestic  field.  Only  in  the  case  of 
considerable  foreign  ti-ade  would  it  com- 
pensate Canadian  makers  to  attempt 
these   more   expensive   lines. 


WORKERS    ARE    IDLE 

A  despatch  from  Montreal  states  that 
according  to  one  of  the  leading  mem- 
bers of  the  clothing  trade,  over  1.000 
workers  are  out  of  employment  at  the 
present  time  in  that  city.  A  similar 
number  of  ladies'  garment  workers  are 
said  to  be  idle,  and  it  is  feared  that  the 
number  will  increase  during  the  next 
month  or  two  as  business  is  slack  at 
present. 
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YORK  DRAPERIES 

A  most  extensive  line  of  Decorative  Fabrics 


Velours 

Tapestry  Covering- 

Cretonnes 

Novelty  Curtains 

Casement  Cl< 

)ths 

Lace  Curtains 

Scrims 

Tapestry  Curtains 

Nets 

Couch  Covers 
Table  Covers 

Comforters 

Pillows 

Drapery  Brass  Goods 

Cushions 

Upholsterers'  Supplies 

Window  Shades 

You     are    cordially 

invited  to   visit  our 

Showrooms  and 

inspect  our  line, 

52  BAY  ST. 

^TORONTO 


GEOTH^HEES. TON  A   CO.~LTMITEJ> 
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WINDSOR  BRAND  CURTAINS 


—    of     — 


Quality  and   Distinction 


Improved  methods 
and  facilities  in  our 
curtain  factory  en- 
able us  to  .show  a 
more  complete  line 
of  our  if  a  in  o  u  s 
"Windsor"  curtains, 
for  Spring,  1921. 

CURTAINS 

Point  Arabian  Cur- 
tains. 

Marquis  ette  and 
Scrim- Curtains. 

Novelty  Net  Curtains 


Maximum  Produc- 
tion means  Mini- 
mum Costa 
Many"  new  features 
and  styles  enliven 
the  range,  and  we 
invite  your  inspec- 
tion. 

PIECE  GOODS 

Lace    and    Insertion 

Net--. 
Lace    and    Insertion 

Scrims 
Lace    and    [nsertion 

Marquisette 


Our  import  line  includes  curtains  in  fine  lace  and  filet  patterns,  also 
a  very  large  assortment  of  Real  Swiss  Curtains. 

PRIME  AND  RANKIN,  LIMITED 


La 


22|Warser  Gate 
Nottingham,  England 


Importers  and  Manufacturers 


74  York  St. 
Toronto        LJ   | 


The  Call  for  Curtains 
O^ffExclusive   and    Beautiful   Design 

is  being  registered,  now  that  the  public  are  being  educated  up  to  an  appre- 
ciation of  the  beautiful  and  desirable,  and  will  look  for  these  qualities  in 
the  curtains  they  buy.    In  the 

"Biltmore" 

they  are  more  than  satisfied,  for  our  curtains  are  designed  by  experts,  well 
able  to  conceive  and  reproduce  designs  of  original  loveliness. 

And — the  charm  does  not  fade  with  the  first  wash,  for  the  Biltmore  Curtains 
are  already  shrunk,  and  renew  their  primal  beauty  with  every  dip. 

A  shortage  of  material  necessitates  the  early  placing 
of  your  order. 

The  Biltmore  Curtain  Co.,  Ltd. 


332  Craig  St.  W. 


Montreal. 
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Beauty 


White   and   Ecru    Madras 
Mixed    Colour    Madras 
Self   Colour   Madras 
Mercerized    Repps 

i  Plain    and    figured) 
Bungalow    Nets 
Muslins  I  Assorted    widths) 
"Aurora"    Casement    Cloth 
Fine    Nottingham    Curtains 
Novelty    Curtains 

Agents   for 

Win.  Strang  &  Son,  Glasgow,  Scot. 
Hood,   Morton  &  Co.,  Newmilns. 
Stirling-Auld  &  Co.,  Darvel. 
John  Watson,  Manchester,  Eng. 

We  cordially  invite  you 

to  visit  us  when  in  Toronto  at  the  Canadian 
National     Exhibition.       You     will     find     our 
Samples    interesting    and    our    location    VI 
convenient — 

In  the  Heart  of  the    Dry  Goods  District 
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J.  B.  Henderson  &  Company 

Limited 

TORONTO 


Superior 

Sewing 

Silk 

I.-  an  undoubted  asset  to  any  store  for 
it  establishes  a  standard  favorable  to 
the  Btore'fl  reputation  for  quality.  In 
the 

Fleur-de-Lys 

Brand  of  Spool  Sewing  Silks,  the  re- 
tailer and  customer  alike  arc  assured 
of  a  permanent  thread  that  will  not 
break  or  fray,  and  that  comes  in  a 
variety  of  fast  and  fashionable  shades. 

Have  on  hand,  at  all  times,  a  represen- 
tative display  of  this  profitable  line. 

Independent   Silk    Ltd. 

350-360  St.  Paul  StreetJEast,  Montreal 


ESTABLISHED   1849 


HAZELS  TEXTILES 


<%>r  ALL  COUNTRIES 


woollens 
worsteds  &  unions 

serges,  tweeds,  gabardines 
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BRADSTREET'S 

Offices    Throughout    the    Civilized    World 
OFFICES    IN    CANADA: 

Calgary.   Alta.  Ottawa.    Ont.  Montreal.    Que. 

Edmonton,   Alta.  St.   John   N.H.  Quebec.   Que. 

Halifax,    N.S.  Vancouver,    B.C.  loronto.    Ont. 

London,   Ont.  Victoria,  B.C.  Winnipeg,    Man. 

Sydney,  N.S.  Hamilton,  Ont.,  and  St.  John's.  Nfld. 

Reputation   gained    by    long   years    of   vigorous, 
conscientious   and   successful    work. 

JOHN  A.  THOMPSON,  General  Manager,  Western  Canada 

TOKONTO.    ONTARIO 
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Yes!  Every  Month 

Dealers  who  carry  CREX  during  every  month  in  the 
year  report  a  steadily  growing  consumer  demand. 

This  is  due  to  public  recognition  of  its  practicability 
as  an  all-year  floor  covering  and  its  adaptability  to  every 
room  in  the  home. 

A  good  assortment  of  the  three  CREX  Weaves  — 
DE  LUXE,  HERRINGBONE,  and  REGULAR— dis- 
played prominently  on  your  Hour  from  January  to 
December  is  hound  to  attract  the  attention  of  your  cus- 
tomers. 

Now  is  the  time  to  replenish  your  stock  to  insure  de- 
livery for  early   Fall  business. 

Sales  during  what  you  may  have  considered  off-months 
will   surprise   you. 

CREX  CARPET  COMPANY 

212  FIFTH  AVENUE  NEW  YORK 
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Autumn  Styles  Await  Approval 

Charming  New  Conceptions  of  Cloth  Modes  in  Suits,  Wraps  and  Frocks  Are  Ready  for  Fall 
Trade  at  Prices  Which  Are  Fairly  Moderate — Makers  Have  Endeavored  to  Fur- 
nish Ready-to-Wear  Within  Reach  of  Modest  Purses. 


THE  importance  of  the  separate 
blouse  in  rounding  out  the  ward- 
robe can  hardly  be  over- 
estimated. This  is  especially  true  at 
the  beginning  of  the  Fall  and  Winter 
season.  Practically  all  blouses,  whether 
for  dress  or  sports  wear,  are  now  worn 
over  the  skirt.  The  Balkan  type  of  a 
blouse  finished  at  the  waist  with  a  wide 
belt  cut  in  one  with  the  bodice  section 
is  a  popular  model.  Surplice  blouses 
are  also  very  good.  Among  the  newest' 
of  the  French  models  shown  in  the  shops, 
although  not  worn  to  any  extent  as  yet, 
are  the  jacket  blouses.  They  are  cut 
with  curved  seams,  so  that  they  fit  the 
figure  rather  snugly  and  are  finished 
liant  colors,  are  favorite. 

Afternoon  Models 

For  afternoon  wear  are  shown  very 
charming  long  blouses  of  chiffon,  hue, 
embroidered  net  and  Georgette,  velvet 
and  satin  blouses  are  well  liked  as  win- 
ter models,  while  for  sports  wear,  heavy 
silks,  such  as  tricot  and  faille,  in  bril- 
liant colors,  are  favorite. 

Turquoise  blue,  emerald  green  and 
vivid  yellows  are  being  shown,  developed 
on  severely  simple  lines.  From  Pans 
come  reports  of  phenomenal  successes  m 
taffeta  blouses  in  darker  tones  of  taupe, 
black,  gray  and  navy,  usually  elabor- 
ated with  beaded  motifs  or  hand  em- 
broidery. In  this  issue  will  be  found 
an  illustration  of  one  of  these  newest 
models    in    taffeta. 

Tailored   Frocks 

When  it  comes  to  dresses,  the  tailor- 
ed type  appears  perennially  popular. 
The  same  style  may  be  shown  in  several 
different  fabrics,  such  as  Jersey  cloth, 
nicotine  or  serge,  or  even  in  taffeta  or 
satin,  for  street  wear. 

Taffetas    Strong    for    Fall 

Taffeta  used  to  be  regarded  as  dis- 
tinctly a  spring  and  summer  material, 
but  the  war,  with  its  fabric  shortage, 
upset  all  traditions.  For  the  coming 
Fall  season  not  a  few  smart  tailored 
frocks  of  taffeta  are  being  displayed.  Of 
course  they  are  only  suitable  for  street 
wear  for  early  autumn,  but  a  taffeta 
frock  is  smart  and  serviceable  for  wear 
indoors  throughout  the  year. 

Trimmings 

Too  much  cannot  be  said  in  regard  to 
the  very  handsome  and  striking  effects 
featured  in  next  season's  apparel.  Two- 
fabric  combinations  are  distinctly  popu- 
lar in  the  line-up  of  advance  models,  but 
most  of  all,  the  manufacturers  are  con- 
centrating upon  embroideries,  headings 
and  braidings  for  the  achievement  of  the 
individual   note   which    definitely   stamps 


The  Vamp* 


Model  slip-over  Mouse,  developed  in 
taupe  taffeta,  with  ruby  head  and  blue 
sequin  motifs  combined  with  hand  embroid- 
ery on  the  apron  front.  The  hack  is  nath- 
ered  into  an  elastic  band  which  is  con- 
cealed under  a  bow  made  of  extensions 
from  the  front.  The  high  choker  collar  is 
a  smart  feature.  Shown  by  courtesy  of  the 
makers,   \Y.   C.   Bland   &   Co.,    Montreal. 

a  garment  as  being  of  this  season.  One 
particularly  striking  collection  of  frocks 
seen    this    month    was    notable    for     the 


lavishness  of  the  trimming  on  the  vari- 
ous models.  One  dress  of  navy  tricot ine 
boasted  a  rather  full  skirt  shirred  even 
ly  on  to  a  plain  fitted  bodice.  The 
pointed  neck,  three-quarter  sleeves  and 
skirt  hem  were  each  heavily  embroider- 
ed with  fawn  stitching  in  what  is  known 
to  the  trade  as  "marvel"  machine  work. 
The  effect  was  an  exact  reproduction 
of  hand  work.  Another  navy  serge 
frock  had  a  straight  accordeon 
pleated  skirt,  attached  to  a  kimona 
effect  waist  with  three-quarter  bell 
sleeves.  The  blouse  section  had 
apron  effect  panels  in  front  and  back, 
and  the  entire  upper  section  was  heavi- 
ly worked  in  crimson  wool  cross  stitch, 
while  a  scarlet  belt  and  knitted  tie  fin- 
ished the  waist  and  neck.  A  third  model, 
also  of  the  ubiquitous  navy  tricotine, 
was  checkered  all  over  in  six-inch 
squares  outlined  in  garnet  beads  and 
gilt  thread  stitching.  A  vestee  of  cloth 
of  gold  embellished  the  front  of  this  un- 
usual frock,  on  which  a  round  neck, 
three-quarter  sleeves  and  narrow  sash- 
belt  were  also  noticed. 

Flirting  With  Fitted  Lines 

The  leading  question  at  the  beginning 
of  each  season  is  always  whether  fitted 
effects  will  ever  be  revived.  According 
to  late  Paris  bulletins  there  is  a  subtle 
but  none  the  less  determined  effort  to 
break  away  from  the  loose,  straight 
lines  which  have  dominated  styles  dur- 
ing the  past  several  seasons.  But  Un- 
fitted effects  which  are  being  shown  for 
the  coming  season  will  not  be  the  old- 
time,  boned  bodice  and  nipped-in  waist 
line.  This  silhouette  has  passed  with 
the  stiffly-boned,  uncomfortable  corset. 
Any  fitted  frock  of  the  near  future  will 
conform  to  the  natural  lines  of  the 
figure.  The  straight  chemise  type  of 
dress  absolutely  ignored  the  existence 
of  any  waist  line.  In  next  season- 
models  the  existence  of  a  waist  line  is 
admitted,  although  no  tightly  fitted  or 
extremely  flaring  garments  have  as  yvt 
put  in  their  appearance.  The  new  fitted 
effect  is  worked  out  by  means  of  a 
curved  underarm  seam,  with  the  bodice 
draped  closely  to  the  figure  at  the 
waist   line   in   front  and  back. 

Moderate    Flares   Seen 

Many  of  the  skirt  *  feature  a  moderate 
side  flare,  both  for  afternoon  and 
evening,  while  street  dresses  adhere 
generally  to  straighter  lines.  Afternoon 
and  evening  dresses  will  feature  skirts 
that  have  a  hip  flare  and  narrow  at  the 
hem.  One  black  satin  and  fawn  Geor- 
gette combination  model  was  made  in 
this  style,  with  a  deep  apron  or  panel 
over  section  in  front  of  the  Georgette, 
which  was  embroidered  in  black.  The 
usual   round  neck  and  three-quarter  bell 
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sleeves  completed  the  graceful  little 
frock. 

As  has  been  emphasized  frequently  in 
these  columns,  the  approaching  season 
is  notable  for  the  lavishness  and  even 
magnificence  of  its  new  fabrics  for  dress 
wear.  Beaded    tunics       of    gilittering 

beauty  will  be  prominent  as  the  season 
approaches  its  height,  and  many  retail 
stores  are  showing  these  exquisite  ac- 
cessories all  ready  to  be  worn  over  a 
simple  satin  slip. 

Changes  in  Suit  Models 

The  earliest  models  in  Fall  ready-to- 
wear  suits  seemed  to  indicate  that  for 
the  coming  season  the  long  suit  coat 
would  hold  sway.  The  general  impres- 
sion was  that  shorter  coat  models  would 
be  quite  out  of  the  running.  Suit  de- 
signers and  manufacturers  have  realiz- 
ed, since  the  one-piece  dress  came  into 
existence,  a  few  years  ago,  and  en- 
croached on  the  field  that  the  two- 
piece  suit  had  long  regarded  as  its  in- 
violable own,  that  styles  must  please  all 
tastes  and  really  become  all  figures,  if 
suits  are  to  find  a  satisfactory  market. 
Results  have  been  extremely  satisfac- 
tory. 

The  redingote  or  long  semi-fitted  coat 
reaching  to  within  12  or  14  inches  of  the 
skirt  hem  will  be  a  favorite.  This  type 
of  suit-coat  has  curved  underarm  seams 
and  a  somewhat  flaring  skirt.  Anothec 
type  of  suit  coat  has  a  long  line  back, 
with  bloused  front,  the  front  and  side 
sections  having  short  peplums. 

The  third  most  popular  type  of  suit 
according  to  present  indications  will  be 
the  one  that  is  quite  snugly  fitted  as 
to  body  part  and  is  equipped  with  a 
flaring  skirt.  This  is  pre-eminently  a 
youthful  style  and  should  be  a  favorite 
with  young,  slender  women.  Collars 
are  generally  of  fur  except  on  the  ex- 
tremely severe  tweed  tailor  mades. 
Nearly  all  suit  sleeves  are  untrimmed, 
but  the  peplums  or  skirts  may  be  band- 
ed with  fur  or  embroidered. 

No   Lower  Prices   Possible 

With  high  prices  continuing,  wool 
fabric  mills  closing  down  in  the  Unite  1 
States,  and,  in  many  cases,  not  enough 
material  to  go  round,  the  hope  of  cheap- 
er ready-to-wear  garments  for  the  com- 
ing season  seems  rather  futile.  How- 
ever, there  is  a  tendency  on  the  part 
of  manufacturers  to  make  as  varied  a 
range  as  possible  to  meet  the  demands 
of  the  woman  who  must  consider  ex- 
pense, and  at  the  same  time  supply  an- 
other who  is  not  handicapped  by  a  lack 
of  dollars. 

Wrappy   Fabric   Coats 

The  more  expensive  coats  are  fur 
trimmed,  but  fully  as  attractive,  if  not 
more  so,  are  all-fabric  coats  with  the 
cape  collars  or  the  double  or  triple  over- 
capes.  With  these  untrimmed  wraps  a 
woman  may  wear  her  own  furs. 

The  predominating  style  is,  of  course, 
the  "wrap"  type  of  coat — rather  volum- 
inous about  the  shoulders  and  to  the 
waist   line,  and   drawn   in  close   to     the 


Sisters  in  Pans 


There  is  a  charming  custom  in  France  of  dressing  the  young  daughters  in  the 
family  exa.tly  alike,  irrespective  of  age,  just  so  long  as  they  are  in  their  'teens. 
This  illustration  was  snapped  at  the  Auteuil  races  recently  and  shows  two  dainty 
sisters  dressed  alike  in  quaint  white  crepe  de  chine  frocks  richly  garnished  with 
Chinese  embroidery.  The  hats  are  of  white  tulle  and  are  picturesque  and  decidedly 
becoming  to  the  fair  young  devotees.  The  matron's  frock  in  the  centre  is  of  a 
brocaded   fabric   and   is   short   and  plainly  made. 


figure  below  the  hips.  A  great  many 
double  and  triple  over-capes  are  shown 
on  next  season's  coats.  The  bloused  up- 
per section  is  also  much  in  evidence. 

Shades  For  Fall 

Green  is  to  be  a  smart  color  this  sea- 
son as  well  as  henna  for  dressy  wraps, 
and  partridge  and  nut  browns  in  ve- 
lours, duvets  and  all  such  supde  fab- 
rics,   are    also    extremely    popular. 

The  ever  useful  seal  plush  coat  has 
reappeared  this  season  and  more  clev- 
erly than  ever  approaches  the  real  seal 
garment  in  lustre  and  softness.  Large 
cape    collars    of    natural    opossum    and 


convertible  belts  arc  extra  touches  which 
heighten  the  attractiveness  of  these  use- 
ful coats. 

Interest  Reviving 

The  demand  at  present  is  tending  to- 
wards the  moderate  priced  garment  in 
all  lines  of  women's  ready  to  wear,  and 
the  result  desired  by  the  imposing  of 
the  Luxury  Tax  seems  to  be  coming 
slowly,  but  surely,  within  the  bounds  of 
possibility.  Business  is  still  quiet  on  the 
whole,  but  the  coming  Fall  openings  will 
see  a  tremendous  revival  of  interest  in 
all  matter  appertaining  to  feminine  ap- 
parel. 
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Fall  Fashions  Abroad 

Set  a  Luxurious  Pace 

Exquisite  Metallic  Cloths,  a  Profusion  of  Lovely  Laces.  Extravagant 
Bead  Novelties  and  Handsome  Woollen  Fabrics  Among 

Fads  Noted  by  Recentlv  Returned  Buver. 


THE  LAST  word  in  luxury  has 
been  uttered  in  regard  to  fash- 
ions for  the  coming  season,  ac- 
cording to  Mr.  J.  S.  Virtue,  who  has  just 
returned  from  an  extended  buying  trip  in 
Europe  for  Messrs.  Murphey-Gamble,  of 
Sparks     street,     Ottawa.  "Then'     is     a 

tremendous  scarcity  of  goods,"  stated 
Mr.  Virtue,  "the  labor  situation  is  acute 
on  the  other  side,  and  prices  are  very 
high  on  all  classes  of  goods.  Buyers  are 
only  able  to  secure  small  quantities  of 
goods,  and  these  are  generally  picked  up 
quickly  whenever  available.  Business 
on  the  whole  is  excellent,  however,  at"! 
I  consider  my  trip  a  most  successful  one 
in  spite  of  the  difficulties  encountered 
on  all  sides." 

The  unsettled  political  situation 
ibroad  is  creating  a  depressing  effect  in 
the  dry  goods  trade.  Many  lines  of  Irish 
goods  have  almost  disappeared  from  the 
market,  declared  Mr.  Virtue,  and  it  will 
be  a  long  time  before  laces  and  linens 
reappear  in  the  usual  quantities.  In 
many  instances  cancellations  will  not  be 
accepted  by  British  manufacturers,  and 
the  retailers  are  frequently  finding  them- 
selves in  a  difficult  position.  Prices  have 
gone  up  by  leaps  and  bounds,  the  buying 
public  is  obliged  to  pay  the  prices  asked, 
on   account   of  the   shortage  of  supplies. 

Metallic  Silks  Seen 

The   especial   feature  of     the     coming 
season's  fashions,  according  to  Mr.  Vir- 
tue,  is   the   magnificence    of  the   newest 
fabrics,   which   rival      anything     hitherto 
introduced.       Dry  Goods  Review  was  pri- 
vileged  to   see  a   full   range   of   samples 
of  all  the  newest  fabrics  from  Paris,  as 
selected   by    Mr.    Virtue.       Among     the 
features  noted  were  the  sumptuous  me- 
tallic silks,  ranging  in  price  from  50  to 
100      francs    per    yard    wholesale,    which 
would    retail   in   the   vicinity   of  $50   per 
yard    in    Canada.     These   materials   come 
in   a   large   range   of  colorings   and    shot 
effects,  and   are     generally     figured      in 
large  floral  designs,  or  checked  with  gold 
and   silver   metal    threads.        Vivid    blues 
are    popular    in    brocades,    and      chenille 
embroidery    is    frequently   introduced    on 
a    metallic    background,    as   well      as     on 
ette    in    paler    shades.     In    fact,    to 
be     truly    up    to    date    this    winter,     the 
fashionable  woman   must  have  a  frock  of 
one     of    these     fabrics,     the     key     riot 

which  is  gold  or  silv  t  tinsel  clo 

mbroidery  or  else  one  of  the  gor- 
geous beaded  tunics,  which  glitter  and 
scintillate    from    neck    to    hem,    possibly 

uri    a    foundation    of   Chan' illy   lace. 


Ribbons  and  Lace  ! 

This  daring  costume  appeared  at  the 
Auteuil  races  in  France  recently  and  is 
formed  of  exquisitely  embroidered  lace  in 
gold  design  and  many  hands  of  metallic 
ribbon.  The  bodice  is  absolutely  plain 
and  quite  brief  as  to  sleeves.  A  wide,  flar- 
ing   hat    lends    point    to    the    costume. 


Fashionable  Beaded  Ionics 
Mi-.  Virtue  displayed  a  remarkable 
collection  of  semi-made  beaded  tunics 
which  will  retail  from  $80  to  $160 
apiece.  Some  of  these  wonderful  models 
were  in  white  georgette  encrusted  with 
opalescent  bugle  beads  and  sequins,  and 
were  all  ready  to  drape  over  a  sample 
satin  slip.  Others  were  developed  in 
black  georgette  in  jet  beads  and  sequins, 
finished  with  narrow  sashes  of  gi 
and  1  ad  t-ivsels.  Some  had  tiny  trans- 
parent sleeves,  others  nothing  bul  shoul- 
der straps.  The  entire  effect  was  of 
slimness  and  severity  of  line,  accentu- 
by  perfection  of  design  and  finish. 
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According  to  Mr.  Virtue,  the  rage  for 
beads  has  only  begun  in  Europe  and 
nothing  in  the  way  of  feminine  ace, 
Bories  is  complete  without  a  motif  at 
least  done  in  this  dainty  embroidery. 
Chantilly  laces  are  assured  of  mere: 
popularity  for  the  coming  season,  as  evi- 
denced by  the  advance  showings  of  the 
Paris  houses. 

Among  the  Novelties 

Among  the  novelties  imported  by  Mr. 
Virtue  were  tassels  and  panels  develop- 
ed in  colored  beads,  also  caboch'jns,  gir- 
dles, handbags  and  necklets  in  a  be- 
wildering variety.  Another  pretty 
novelty  was  the  braided  veilings  in  black 
and  dark  shades.  Large  combs,  both 
carved  and  gilded,  are  also  a  feature  of 
Mr.  Virtue's  importations  and  metal  rib- 
bons in  many  widths  occupy  an  import- 
ant   place. 

Brocaded   Jersey 

Among  the  staple  goods  imported  by 
Mr.  Virtue  were  some  delightful  novelty 
suitings  in  all  wool  Scotch  plaids,  in 
which  gray  and  blue  shades  predomin- 
ated. Brocaded  Jersey  cloth  ia  another 
new  idea,  and  infinitely  richer  in  appear- 
ance than  its  plainer  counterpart.  Dress 
lengths  of  crepe  de  chine  in  black  or 
navy  were  shown,  embroidered  in  gold 
or  silver,  to  be  made  up  without  any 
further  trimming  being  necossary.  The 
French  lace  industry,  which  was  badly 
crippled  by  the  war,  has  revived  consid- 
erably, according  to  Mr.  Virtue,  and  as 
the  French  Government  has  placed  an 
embargo  on  the  import  of  foreign  made 
products,  native  laces  are  becoming  quite 
plentiful.  Mr.  Virtue  was  able  to 
secure  a  wide  range  of  different  makes, 
including  Valenciennes,  Cluny  and  Chan- 
tilly. 

Woollen    Hosiery 

"The  most  marked  scarcity  exists  still 
in  silk  hosiery  on  the  Continent,"  stated 
Mr.  Virtue,  "and  so  we  anticipate  a  big 
demand  for  woollen  hose.  The  latest 
novelty  appears  to  be  navy  woollen 
stockings  with  stripes  or  checks.  A  bit 
vivid,  but  very  effective  for  sports  wear, 
with  brogues." 

Mr.  Virtue  was  an  interested  spectator 
at  Auteuil  a  few  weeks  ago,  where  he 
witnessed  the  usual  displays  of  advance 
models  by  the  leading  Parisian  dress- 
makers, as  worn  by  mannequins  at  the 
races.  Elsewhere  in  this  issue  are 
shown  some  examples  of  the  newest  de- 
velopments in  lace  afternoon  frocks, 
which  will  be  generally  followed  next 
season  on  this  side  of  the  Atlantic. 


DRESDEN  ORGANDIE  KITECTS 

Organdie  will  be  especially  good 
next  spring,  in  new  Dresden  flowered 
effects  in  exquisitely  dainty  colorings 
which  will  compete  seriously  with  the 
popularity  of  the  plain  one-tone  organ- 
dies. 


Dry  Goods  Review 


READY-TO-WEAR 


145 


What  Policy 
Ought   Buyer 
Now  to  Adopt? 

"There  has  never  been  a  time  in  all 
my  experience  in  the  corset  business 
when  buying  took  on  so  perplexing  an 
aspect  as   it   does   to-day." 

This  expression  of  opinion,  coming 
from  the  head  of  a  leading  corset 
specialty  shop,  may  be  taken  as  an  in- 
dication of  the  mental  attitude  of  retail 
corset  buyers  generally.  They  are  all, 
to  use  a  current  expression,  somewhat 
up  in  the  air  as  regards  the  Fall  and 
Winter  outlook. 

"Despite  all  these  cut  price  sales  and 
prosecutions  for  profiteering,"  this 
buyer  continued,  "wholesale  prices  show 
no  indication  of  softening.  In  fact,  the 
Fall  corset  price  lists  show  advances, 
and  even  silk  underwear,  which  we  all 
thought  was  scheduled  for  a  sharp  drop, 
seems  to  have  touched  bottom  and  is 
now  reacting. 

"I  am  just  back  from  a  visit  to  the 
market,  without  having  learned  anything 
definite  by  which  to  guide  myself.  The 
only  tangible  idea  I  got  is  that  the  time 
has  gone  when  we  might  buy  for  a  rise. 
Prices  are  likely  to  go  up,  but  I  for  one 
would  not  want  to  plunge  on  that  like- 
lihood. 

"I  have  discussed  the  matter  very  fully 
with  a  great  many  merchants  and  manu- 
facturers, and  what  they  all  say 
amounts  to  just  about  this:  'Use  your 
own  judgment.  You  know  your  own 
trade  and  your  own  store.  Buy  to  meet 
your  needs.  Keep  your  stocks  up  and 
don't  be  afraid  to  buy  enough  to  do  a 
healthy  normal  business.  But  base  your 
activities  on  your  own  judgment.  Don't 
pay  attention  to  what  every  Tom,  Dick 
and  Harry  tells  you,  or  you  won't  know 
where  you're  at.' 

"So  that  is  what  I  am  going  to  do.  I 
anticipate  a  good  Fall  business  and  I 
am  going  to  prepare  for  it,  but  I  am  go- 
ing to  keep  my  feet  right  on  the  groun  1 
and  govern  myself  according  to  local 
conditions — which  are  good — and  the 
needs  of  my  own  business.  There's  no 
use  to-day  of  bothering  about  what  the 
rest   of  the   country   is   doing." 

This  man,  who  is  very  well  known 
throughout  the  trade,  operates  a  very 
high  class  shop  in  one  of  the  largest 
cities  of  the  Middle  West.  He  carries 
corsets,  brassieres,  corset  accessories  and 
sanitary  goods,  and  undergarments,  both 
silk  and  fine  hand-embroidered  cottons. 
He  advertises  extensively,  turns  his 
stock,  under  normal  conditions,  about 
six  times  a  year,  and  is  generally  re- 
garded as  being  an  able  and  aggressive 
merchandiser. 

His  views  are  well  worth  the  consider- 
ation of  other  corset  buyers. 

— "Corset  and   Underwear  Review." 


Seen  at  Style  Show 


One  of  the  beautiful  models  exhibited  by  the  Couture  Division 
of  the  National  Garment  Retailers'  Association  at  the  show  held 
in  the  Commodore  Hotel,  New  York,  in  July.  Developed  in 
brown  satin  crepe  and  lace.     Designed  by  Grean  Inc. 
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Hats  Viewed  in  Astor  Ball  Room 

\cu  York  Sees  Novel  and  Original  Creations  at  Seventh  Semi-Annual  Fashion  Show  of  the 
Retail Millinerv  Association  of  America— Clowns  an  Important  1  eature  of  Exhibit. 


NEW  York,  Au«.  15.— Another  R. 
MA. A.  fashion  promenade  has 
become  history.  On  Wednesday 
night,  August  4th,  in  the  grand  ball- 
room  of  the  Hotel  Astor,  close  to  2,000 
people  witnessed  the  brilliant  spectacle 
which  marked  the  Buccess  of  the  sev- 
enth semi-annual  fashion  show  of  the 
Retail  .Millinery  Association  of  Ameri- 
ca. Hundreds  were  turned  away  and  the 
ball-room  was  taxed  to  capacity.  Be- 
ginning  with  a  color  prelude,  effective- 
ly staged  by  the  Textile  Color  Card  As- 
sociation, and  ending  with  a  display  of 
theatrical  headdresses  by  the  Schneider 
Anderson  Co.,  the  promenade  held  in- 
terest throughout. 

The  prelude  was  arranged  with  ani- 
mated living  pictures,  the  models  step- 
ping to  the  stage  from  a  gold  frame  and 
returning  to  the  picture  for  the  finale. 
In  each  instance  large  ostrich  feather 
fans  in  contrasting  color  helped  to  em- 
phasize the  object  of  the  display  which 
was,  of  course,  the  launching  of  new 
colors. 

Trains   s   Salient    Feature 

Along  this  line,  there  was  a  graceful 
drapery  of  Adriatic  velvet  with  silver 
lame  lace,  the  drapery  by  Herman 
Frankenthal,  who  used  Pan  Ondulay. 
Another  frock  of  Rosebud  Pink  Panoply, 
was  combined  with  gold  lace.  Both  of 
these  dresses  were  draped  into  elongat- 
ed trains;  in  fact,  trains  registered  as 
one  of  the  salient  features  of  the  din- 
ner gowns  shewn  by  all  the  exhibitors. 

Capri  blue  and  ochre  were  shown  in 
Mallinson's  Col-an-te  and  Chinchilla  sa- 
tin, draped  by  Mme.  Marguerite,  while 
Lapis,  Cinder  Aero  and  spring  green 
were  portrayed  in  Cheney  Folly,  a  bril- 
liant American  Beauty  shade,  and  was 
made  of  wide  satin  ribbon  and  silver  tis 
sue,  the  former  encrusted  with  silver 
and  cerise  spangles. 

Costumes  for  Stouts  and  Slims 

Spectacular  features  were  inter- 
mingled with  dignified  exhibits  in  the 
staging  of  the  show.  There  was  an 
educational  demonstration  designed  to 
show  "what  clothes  not  to  wear."  A 
stout  figure  appeared  first  in  garments 
and  millinery  which  accentuated  her 
stoutness  and  then  in  apparel  more 
appropriate  to  her  proportions,  which 
considerably  improved  her  appearance. 
A  slim  model  appeared  in  a  costume 
which  emphasized  the  defects  of  her 
figure,  and  then  underwent  a  marked 
transformation  in  appearance  when  she 
<\i<  ised  as  good  taste  and  good  sense 
dictate. 

Sale    of    Paris    Imports 

A    really      spirited    contest      resulted 

from    the    offer    of    12    Paris    imported 

!s    to   the   highest   bidder.     The   mo- 


The  I  .arc  Craze 

This  charming  Parisienne  is  wearing 
lace — almost  exclusively.  She  was  snapped 
at  the  Auteuil  races  and  is  costumed  in  an 
exquisite  model  of  Georgette  inset  with 
real  lace.  The  skirt  is  posed  over  a  short- 
ened petticoat,  featuring  the  transparent 
hem.  A  lace  sunshade  and  a  draped  veil 
add  a  note  of  elegance  to  the  "toute  en- 
semble." 


ilel;  were  exhibited  as  part  of  the  per- 
formance, and  then  were  ranged  along 
the  runway  on  hatstands  of  varying 
heights.  Joseph  Mayer,  the  auctioneer, 
worked  hard  to  swell  the  association's 
exchequer,  and  succeeded  in  raising  the 
bid  to  $2,500,  at  which  price  the  hats 
taken  by  Abe  N.  Adelson,  of  A. 
Adelson  &  Co. 


Bats    for    Kiddies 

Hearty  laughter  and  appreciative  ap- 
plause was  generously  accorded  to  Mrs. 
Paul  Solomon's  presentation  of  "The 
.Marionettes."  Nineteen  kiddies,  rang- 
ing from  three  to  fifteen  years  of  age, 
ated  children's  bonnets  and  hats, 
and,  unlike  the  other  exhibits,  presented 
little  else  to  distract  attention  from  the 
millinery.  Their  tiny  bare  legs  and 
arms,  moving  rigidly  and  spasmodically, 
and  occasionally  in  rhythm  with  the 
music,  charmed  the  audience,  and  kept 
it  in  a  continual  state  of  fitful  applause 
and  laughter. 

Costumes  are  Lovely 

The  millinery  exhibits  of  Bruck- 
Weiss,  Joseph  and  Hickson  excited  fre- 
quent exclamations  of  interest  and  ap- 
planation. The  costumes  worn  by  the 
models  vied  with  the  millinery  for  at- 
tention. 

rhe  dresses  worn  were  by  the  Roth 
Costume  Co.  and  fur  wraps  from  George 
W.  Green. 

A  broadtail  wrap,  a  coat  of  dark 
gray  squirrel  and  a  beautiful  worked 
mink  coat  were  the  furs  displayed,  the 
latter  having  snugly  fitted  shoulders 
and  a  band  which  drew  the  coat  in  at  the 
edge. 

Among  the  dresses  was  a  flame  duve- 
tyn  embroidered  in  conventionalized 
floral  design  in  taupe,  and  a  peacock 
duvetyn  with  embroidered  skirt,  the  em- 
broidery extending  in  bib  effect  above 
the  string  belt.  This  dress  had  a  choker 
collar  and  cuffs  of  beaver. 

An  afternoon  gown  of  black  velvet, 
with  loose  sleeves  of  dull  rose  chiffon 
heavily  embroidered  with  silver,  was 
another  of  the  Roth  costumes.  This 
frock  had  a  narrow  band  of  the  sil- 
ver embroideied  chiffon  finishing  the 
skirt  and  outlining  the  back  and  sides 
of  the  square  cut  neck. 

Joseph  Exhibit 

Using  a  solid  display  of  black  velvet 
dresses  for  the  background  of  their  hat 
models,  Joseph  showed  what  could  be 
done  in  the  way  of  smart  dress  hats. 
A  large  rolling  shape  in  black  panne, 
with  the  roll  laid  snugly  against  the 
crown,  was  trimmed  with  two  huge 
branches  of  black  paradise  laid  low  on 
the    shoulder. 

Paradise,  as  has  always  been  the  case, 
supplied  the  ^rimming  for  many  of  the 
models.  A  large  black  velvet  rolling 
shape,  with  the  brim  turned  higher 
across  the  front,  was  trimmed  in  a  black 
blondine  fancy  at  one  side,  while  a  large 
tricorne  of  black  hatter's  plush,  branch- 
ing out  in  sharp  points,  was  adorned 
with  a  large  jet  cabochon. 

On    a    small-brimmed    shape    of    black 
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hatter's  plush,  the  impression  of  size 
was  given  by  a  widely  draped  bow  of 
plush  loops,  coming  from  the  drape  of 
the  crown  and  completely  hiding  the 
small  brim  across  the  front.  One  of 
those  quaint  shallow  crown  shapes,  quite 
small,  was  made  of  black  velvet  and 
trimmed  with  uncurled  black  ostrich  fea- 
thers piled  high  at  the  back,  the  shape 
in  front  drooping  low  over  the  eyes. 

Another  shape  that  drooped  over  the 
face,  also  showing  the  shallow  crown, 
was  of  black  velvet,  with  the  back  brim 
caught  into  a  sharp  point  and  showing 
the  back  of  the  head  quite  plainly.  This 
was  trimmed  in  a  series  of  goura  fans 
sidespread   across  the  back. 

Dresses  Shown 

Joseph's  exhibit  was  a  symphony  in 
black  velvet.  Nothing  else  was  shown 
in  the  seven  models  created  by  this 
house  for  afternoon  and  restaurant  wear. 
Jets,  point  Venise  lace,  green  and  gold 
spangles,  and  embroideries  were  also 
sponsored  by  this  house,  there  being  but 
one  dress  which  introduced  black  lace, 
this  model  of  black  velvet  with  a  dis- 
tended drapery  of  Chantilly  trailing  off 
into  a  scarf  at  either  side.  The  bodice, 
a  diaphanous  affair  of  Chantilly  over  a 
low-cut  satin  lining,  was  cut  with  a  deep 
V  and  was  sleeveless,  a  girdle  of  jet  and 
a  jet  motif  trimming  the  front. 

Another  dinner  gown,  with  a  velvet 
train,  had  the  bodice  made  of  a  straight 
band  of  point  Venise,  and  strands  of  jet 
over  the  shoulders. 

The  models  showed  a  tendency  toward 
modified  drapery  effects,  with  slight 
fullness  at  the  sides,  and  tabs  or  semi- 
detached panels.  The  museum  types  of 
embroidery,  executed  in  dull  gold  re- 
lieved with  brilliant  green  beads,  were 
stressed,  and  one  carried  away  from 
the  showing  an  impression  of  green  and 
gold  embroideries.  Noticeably  longer 
shoulder  lines,  narrow  girdles,  many  of 
which  were  jet,  and  frocks  of  a  dis- 
tinctly wearable  rather  than  ultra  type, 
were  also  featui'es  that  stood  out  prom- 
inently. Sleeves  were  either  long,  three- 
quarter  or  elbow,  when  they  were  noc 
altogether  absent. 

Hickson    Exhibit 

Headdresses,  as  well  as  hats,  were 
displayed  by  Hickson  in  very  gorge- 
ous and  ornate  effects.  For  instance, 
the  Spanish  costume  which  supplied  the 
first  number  had  a  headdress  of  a  gold 
band,  from  which  black  Chantilly  lace 
draped  down  about  the  shoulders  and 
hair,  veiling  half  the  face.  Rising  from 
the  coiffure,  a  huge  Spanish  comb  effect 
of  gold  lace,  spangled  in  large  rings  of 
jet,  was  very  effective. 

A  headdress  of  orange  velvet  had  a 
jet  band  laid  o\ev  it,  a  black  paradise 
sweeping  out  from  the  side.  Again 
showing  the  tendency  for  Spanish  combs, 
was  a  huge  affair  of  jet  faced  in  a  soft 
shirring  of  black  maline  and  having 
black  paradise  feathers  branching  out 
from    the   top    of   the   comb.      A     head- 
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A  Smart  Velours  Suit 

The  accompanying  picture  conveys  very 
accurately  the  trend  of  fashion  as  regards 
women's  suits.  This  model  was  developed 
in  navy  velours  with  Hudson  Seal  convert- 
ible collar  and  bandings.  The  embroidery- 
is  composed  of  black  silk  chain  stitching 
done  in  vertical  rows  on  the  ripple  skirt  of 
the  coat.  The  narrow  sash  breast  pockets 
and  single  button  cuffs  all  proclaim  this 
model  to  be  of  French  origin.  Courtesy 
Lazarre  &  Novak  Co.,  Montreal. 

band  of  brilliant  white  pailettes  was  the 
base  for  a  huge  flaring  fan  effect  of 
white  peacock  feathers,  the  eve  of  each 
feather   studded   with   the    pailettes. 

In  the  hats,  there  was  a  small  black 
panne  shape  trimmed  with  glycerined 
ostrich  fancies  across  the  back,  this 
adornment  made  on  the  order  of  quills, 
with  the   ends   silvered. 

Kerinsky  and  brown  velvet  made  a 
turban  with  sweeping  paradise  branches, 
and  a  red  velvet  toque  showed  trimming 
of  coq  feathers  in  the  same  color,  cover- 
ing the  sides  and  falling  in  a  large  fancy 
over  the  shoulder.  Brown  net  and  gold 
embroidery  and  lace  were  draped  into 
a  toque  and  trimmed  in  onion  skin  para- 
dise. 

One  of  the  smartest  hats  seen  was 
a  small  velvet  shape  rising  to  a  high 
protruding  point  at  the  front,  the  cuff 
entirely  covered  in  coq  Indian  of  black 
and  yellow,  each  feather  hand  painted 
in  spots  of  black  or  yellow.  Taupe 
caracul,  banded  with  henna  velvet,  made 
a  small  melon  shape  trimmed  in  a  large 
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paddle  wing  of  henna,  faced  in  taupe  and 
laid  out  from  each  side  of  the  crown. 

Costumes  Displayed 

The  Hickson  showing  was  much  more 
spectacular,  opening  with  a  Spanish 
gown  in  cloth  of  gold,  fitting  the  figure 
like  a  sheath  and  veiled  with  filmy  black 
lace,  distended  at  the  hips  by  rows  of 
vivid  red  velvet  poppies — a  gown  Span- 
ish in  spirit  and  detail,  and  worn  with 
a  Spanish  comb  and  a  mantilla  in  new 
arrangement.  A  black  lace  fan  com- 
pleted the  picture. 

Navy  tricotine  with  fitted  hip  yoke 
in  battlements  set  over  a  circular  skirt 
banded  with  white  wool — the  same  treat- 
ment being  repeated  for  the  tight  bod- 
ice— was  the  most  striking  of  the  Hick- 
son models.  The  long,  tight  sleeves 
were  also  of  navy  and  white,  the  choker 
collar  in  white  cloth  and  the  girdle  of 
blue  and  white  galilith.  The  exhibit  was 
closed  by  a  gray  broadcloth  tailor-made, 
with  strapped  seams,  a  knee-length  coat 
flaring  at  the  skirt,  but  with  well  fitted 
body.  A  box  coated  suit  with  taupe  car- 
acul showed  that  Hickson  does  not  ad- 
here to  one  type  of  tailormade. 

Brown  velvet  registered  in  this  dis- 
play both  for  street  dresses  and  suits 
and  for  evening  models.  A  large  velvet 
jacket  banded  five  times  with  kolinsky 
around  its  ripple  flare,  was  embroidered 
in  steel.  A  brown  velvet  gown  with  el- 
bow sleeves  and  draped  sides  of  the 
'  velvet  showing  a  lining  of  gold  satin, 
had  a  bib  of  the  satin  embroidered  in 
brown,  and  a  satin  lined  Medici  collar. 

A  glittering  jet  evening  gown,  with 
distended  hips  achieved  by  the  use  of 
petal-shaped  sections  of  the  sequins  bor- 
dered with  steel,  was  within  three  or 
four  inches  of  the  floor,  and  a  smoke 
gray  chiffon  with  apron  of  crystal  and 
jet,  fringed  with  crystal,  was  of  the 
same  length,  this  dress  having  a  slashed 
train  held  together  below  the  knees  with 
a  jet  ornament. 

Hickson  showed  a  tailless  ermine  even- 
ing wrap  which  an  almost  quilted  effect, 
the  skins  being  shirred  and  slightly 
puffed,  forming  an  enormous  spider  web 
motif,  carried  out  on  the  elbow  length 
cape  collar  as  well  as  the  body  of  the 
coat.  A  cape  made  of  rows  of  cherry 
color  ostrich  feathers,  had  interest  for 
many  of  those  present,  opening  as  it  did, 
a  new  field  for  the  use  of  ostrich. 
Schneider  -  Anderson  Exhibit 
As  the  last  exhibit,  Schneider- Ander- 
son supplied  the  fantastic  headdresses 
to  please  each  trade  allied  in  the  millin- 
ery industry.  Using  ostrich,  flowers, 
ribbons,  ornaments,  fabrics,  they  showed 
millinery  as  they  thought  each  individ- 
ual trade  wouM  like  to  have  it.  The 
ostrich  feather  industry  was  treated  to 
a  huge  affair  of  nacre  ostrich  in  tow- 
ering plumes  and  curling  bands  about 
the  neck. 

The  ribbon  interests  were  furthered 
in  a  headdress  much  on  the  Russian 
peasant  order,  the  huge  flaring  front 
covered  in  a  wonderful  embroidery  and 
working  of  ribbon. 
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OLD  CO!  NTM  WORKERS  ARRI\  i: 
i  .  TORONTO 
Included  in  a  recently  arrived  party 
of  3,ooo  immigrants  from  the  Old 
Country  were  English  shoe-makers  and 
Irish  linen  workers,  who  were  met  by 
representatives    of    these    indu  i.i 

Toronto. 


FLEW    CHANNEL 

Bliss  A.  McGinnis,  of  Goodwin's,  Ltd., 
Montreal,  who  lias  just  returned  from 
abroad,  flew  from  England  to  Paris  on 
the  aerial  passenger  service,  which  now 
connects   the  two  capitals. 


FIRM    DOUBLES   CAPITAL 

The  capital  of  the  R.  J.  Whitla  Com- 
pany, Winnipeg,  wholesale  dry  goods, 
has  been  doubled.  The  increase  is  from 
$2,000,000,  the  present  capitalization,  to 
$4,000,000.  D.  K.  Elliott  is  the  presi- 
dent of  this  company,  R.  Driscoll  is  the 
vice-president  and  Joseph  Clark  the 
secretary. 


BIG    FLAX  CROP 

Howard  Fraleigh,  proprietor  of  the 
Forest  flax  mill,  is  now  harvesting  the 
largest  and  best  crop  of  flax  ever  grown 
in  that  section,  according  to  a  despatch 
in  the  daily  papers. 


COMMON    SENSE    NOTES 

ON   FIRE   PREVENTION 

1.  Every  time  there  is  a  fire  loss 
it  comes  out  of  your  pocket. 

2.  The  greater  the  risk,  the  higher 
the  rate  of  insurance. 

3.  Your  own  carefulness  will  not 
prevent    another's    negligence. 

4.  Keep  your  store  free  from  inflam- 
mable rubbish  but  see  that  your  neigh- 
bor does  the  same. 

5.  See  that  all  fire  apparatus  is  in 
working  order  and  always  ready  for  in- 
stant  use. 

6.  It  is  to  your  interest,  as  a  busi- 
ness man  and  as  a  citizen,  to  protect 
yourself  and  your  >  ommunity. 


OVERALLS    IN    PARIS 

As  a  protest  against  dear  living  a 
merry  crowd  of  people  in  overalls  drove 
in  the  boulevards  of  Paris  the  other 
day  and  even  invaded  the  stages  of  sev- 
eral   music    halls. 

Two  little  Pekinese  dogs  which  sol- 
emnly followed  their  mistresses  wore 
overalls,  too. 

A  contrast  was  a  delightful  dress 
parade  at  the  Paris  Press  Club.  Each 
great  dressmaking  house  in  Paris  had 
sent  its  handsomest  mannequin  and 
created  two  dress  models one  an  af- 
ternoon frock,  the  other  an  evening  robe 
pecially  for  this  occasion. 

The  result  was  a  wonderfully  1  eauti- 


ful  display.  The  oriental  note  was 
marked  in  these  latest  designs,  the 
skirts  having  panniers  on  the  hips  which 
gave   them   an   eastern   trousers   effect. 

DIES  AT  GOLF   MATCH 

While  playing  a  friendly  game  on  the 
Oshawa  golf  links  on  the  afternoon  of 
Wednesday,  August  18th,  John  E.  Bos- 
well,  a  lifelong  resident  of  Toronto,  ex- 
cept that  for  the  past  two  years  he  has 
lived  in  retirement  in  Whitby,  took  a 
stroke  and  collapsed  on  the  green.  He 
died  a  few  minutes  later  in  the  Oshawa 
General  Hospital,  which  is  just  across 
from  the  golf  club  house.  He  was 
playing  with  Mr.  Allan,  of  Lindsay. 

The  late  Mr.  Boswell  was  born  in 
Cobourg  sixty-one  years  ago.  He  was 
a  member  of  the  firm  of  Morrison  & 
Boswell,  woollen  importers,  of  Toroato, 
and  for  some  years  was  connected  with 
the  Thornton  Rubber  Company  of  Osha- 
wa. He  retired  from  the  latter  com- 
pany about  two  years  ago.  One  son, 
Ernest,  was  killed  at  Langemarck,  while 
another,  Henry,  is  still  in  London,  Eng- 
land, with  the  Naval  Brigade.  Another 
son,  Edward,  is  connected  with  the  Bank 
of  Toronto  in  Toronto.  He  is  also  sur- 
vived by  his  third  wife,  Amy  Sterling, 
who  was  with  him  at  the  time  of  his 
death.  He  was  a  prominent  Conserva- 
tive   and   an   Anglican. 

Mr.  Boswell  was  a  member  of  the 
Mississauga,  Rosedale  and  Oshawa  golf 
clubs.  The  funeral  was  held  to  the 
Cobourg  cemetery,  Friday,  August  21st. 


DIES    IN    ATLANTIC   CITY 

The  death  occurred  in  Atlantic  City 
on  August  20th  of  Mrs.  Mary  B.  Wana- 
maker,  wife  of  John  Wanamaker,  own- 
er of  the  New  York  departmental  store. 
Mrs.  Wanamaker  had  been  ill  for  sev- 
eral months. 

ATTENDING    CONVENTION 

Mr.    George    G.    Smith,   of    Winnipeg, 

is  attending  the  Kaynee  Co.  convention 
which  is  being  held  at  Cleveland.  He 
also  intends  paying  a  visit  to  the  var- 
ious factories  he  represents  in  the  west, 
while   in  the  east. 


VALUABLE  PROPERTY  SOLD 
Negotiations  are  being  completed  for 
the  purchase  of  the  building  at  658-666 
Kinu  street  west,  now  occupied  and 
owned  by  the  Ideal  Women's  Wear  Com- 
pany. The  Anglo-Canadian  Leather 
Company  are  the  purchasers  and  on 
vacation  by  the  present  tenants  will 
move  from  their  offices  at  665  King 
street  west.  It  is  understood  that  the 
purchase   price   is   between   $100,000  and 

*:2.-.,ooo. 


II  R  DEALERS  BIG  ESTATE 
The  late  Frederick  Richard  Gillespie, 
who  died  in  New  York  City  in  January, 
1919,  left  an  estate  valued  at  $37. 
which  included  910  shares  in  the  Gilles- 
pie Fur  Company,  Toronto,  valued  at 
$87,441.  In  his  will  recently  probated, 
testator  bequeathed  one-fourth  of  the 
residuary  estate  to  his  widow,  two  sons 
and  a  daughter.  To  a  grandson  and 
grand-daughter  he  left  50  and  100 
shares  respectively,  which  are  to  be  held 
in  trust  until  the  beneficiaries  reach  the 
age  of  25. 


IN    A    DEPARTMENTAL   STORE 

"I  want  some  shoe  strings,  some  hair- 
pins, a  pair  of  gloves,  and  a  tooth- 
brush," the  woman  said.  "I  have  to 
catch  a  train,  and  have  but  a  few  min- 
utes." "Yes,  madam,"  the  floor-walker 
responded  briskly.  "That's  the  beauty 
of  a  department  store — get  anything  you 
want,  right  under  the  one  roof!  Take 
the  elevator  to  eleventh  floor,  shoe  de- 
partment eight  aisles  to  the  right  from 
the  main  passage-way,  for  shoe  strings; 
hair-pins  in  notion  department,  east 
side  of  basement,  three  aisles  beyond 
hardware;  gloves  in  women's  wear,  fifth 
floor  of  annex,  reached  by  passage-way 
over  street;  tooth-brush  in  drugs  and 
toilet  department,  on  balcony,  reached 
by  moving  stairs,  which  you  will  find 
on  your  right  as  you  pass  the  fountain 
in  the  florist  shop  in  the  centre  of  the 
main   floor." 


FASHION   LAVISH   WITH   LACES 

Continued  From  Page  110. 
back  in  a  vivid  color,  such  as  blue  <f 
rose,  is  also  shown  in  this  collection. 
Japanese  effects  in  gold  brocaded  cloth, 
blended  with  dull  blue  or  rose,  are  truly 
gorgeous,  and  in  the  gunmetal  fibre 
silks,  with  silver  rose  motifs,  almost  defy 
description.  Metallic  fringes  are  shown 
in  all  kinds  of  widths,  and  may  be  used 
flat  or  doubled  together  to  simulate  os- 
trich banding. 

In  narrower  laces,  Venetian  edgings 
and  insertions  in  filet  designs  are  tak- 
ing precedence,  among  the  moderate 
priced  lines.  Filet  and  Cluny  laces  are 
still  enormously  popular,  especially  in 
medallions  and  motifs  for  use  on  cur- 
tains and  other  household  linens.  Irish 
crochet  is  coming  back,  although  con- 
siderably higher  in  price,  and  narrow 
insertions  and  medallions  are  to  have 
a  large  vogue  on  all  kinds  of  sheer 
blouses  this  season. 

Underwear  is  also  being  shown  trim- 
med with  Irish  lace,  but  the  newest  and 
daintiest  conceit  is  the  point  d'esprit 
chemise  or  underslin,  embroidered  or  in- 
set with  lace.  These  diaphanous  and 
fragile  garments  will  wash  splendidly, 
however,  and  will  no  doubt  be  popular 
for  evening  wear  next  winter. 
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MAKING 


The  McElroy  Mfg.  Co.,  Ltd. 

Garments 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.      -     Toronto 


M.  WITTAL 

Manufacturer  of 

Ladies'  and  Children's  Wear 

New    Spring    range    is    now   being    sub- 
mitted   for    your    inspection. 
Our   large   production   has   made   it   pos- 
sible to  give  you  better  service,   quality 
and   price.      See   our   samples. 

246   ST.  ANDRE   STREET 

Corner  St.  Catherine  St. 

MONTREAL 

SHOWROOMS: 

Toronto,  G.  D.  Bell,  301  Dineen  Bldg. 
St.  John,  Mr.  W.  J.  Nagle,  Dufferin 
Hotel.  Vancouver,  G.  E.  Ledder,  807 
Power  Bldg.  Hamilton,  Mr.  R.  M.  Des- 
mond, Royal  Connaught  Hotel.  Quebec 
Province,  Mr.  M.  Samuels,  246  St. 
Andre    St.,    Montreal. 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


1187  Mt.  Royal  Ave.,  Montreal 


La  Mode  Dresses 

are  hand-made  Dresses 
and  right  up  to  the 
minute  in  style  and  ma- 
terials. 

Our  salesmen  are 
now  out  for  immediate 
and  Fall  Delivery.  Be 
sure  and  see  our  line 
and    convince    yourself. 

La  Mode  Dress  Co. 

Room  200,  -  591  St.  Catherine  W. 
MONTREAL 


DRESSES 

OF  THE  BETTER  KIND 


The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 
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Pry  Guuilx  Hi.  rii  ir 


I 


P.  ('.  Corsets,  in  Pink  and  White— Back 
and  Front  Laced— are  undoubtedly  the 
cojsets  to  stock. 

Built  on  di  tinctly  clever  and  unique 
lines,  they  enable  women  of  all  propor- 
tions to  go  perfectly  corseted  and  retain 
tht  figure's  youthful  grace  of  outline. 
The  great  demand  for  P.  C.  Corsets  has 
d  us  to  obtain  a  new  factory — now 
being  rushed  to  completion — to  facili- 
tate increased  output  to  meet  our  orders. 


I  ansi 


arisian 


Corset    Mfg.   Co., 

Limited 

Quebec  City,  Quebec 

BRANCHES: 
MONTREAL.  329  Crait  SI.    Wul  TORONTO.  76  Bay  SI. 

F.  S.  BRUNEAU.  Representative  for  Nova  Scotia,  including  Cape  Breton. 

GFORGF.  S.  OXLF.Y.   Representative   for   New   Brunswick.   Prince   Edward 
Island  and  Newfoundland. 

Western  Representative:    C.  H.  BUI1.FR.    24   Sylvester-Wilson    Bldg..    Wrn- 
nipeg.  Man. 


■ 

Specializing  in 

House    and    Apron 
Rompers,  Creepers  am 

Dresses, 
l  Aprons 

Fall  Samples  now   in  hanc 
our  representatives.     If  he 
not  call,  write  for  samples 

Is  of 
does 
and 

prices. 

"Prompt  Delivery  our  Motto' 

D.  GINSBURG  &  COMPANY 

MANUFACTURERS 
515  College  Street,  Toronto 

Tel.  Coll.  8928 

WOOLLENS 

again  lead  in  quality  and  originality  of  designs 
and  colorings.  Ask  our  representative  to  see  our 
wide  ranges  in  33  oz.  Half  Blood  Overcoatings, 
highly  napped  and  in  English  Effect— our  Spring 
1921  suitings  for  both  Men's  and  Women's  Wear — 
smart  and  different.  53  years  in  service  is  your 
guarantee  of  satisfaction. 

{^%-mr      Manufacturing  Co.,    Ltd. 

XF°RD 

Oxford-N.S. 


CONDENSED     ADVERTISEMENTS 

Five  cents  per  word   per  insertion.  Ten   cents   extra   for   box  number. 

AN  OLD  ESTABLISHED  FIRM  OF  LACE  MANUFACTURERS  HAVE 
openings   for  agents   to  sell   their   laces    in   the  Toronto  and    Montreal 
areas.      Apply  Box   No.  90,  c  o  Maclean's,   88   Fleet  Street,    London,   E.C. 
4.    England. 

pOR  SALE— BEST  CHANCE  IN  ONTARIO  FOR  A  GOOD  GENERAL 

store.  Little  opposition,  good  stand,  central  corner  on  main  street 
in  growing  town  suburban  to  Toronto.  Two  new  industries  located  here 
in  last  nine  months.  At  present  this  is  an  old  established  grocery 
business.  Stock  about  $2,300.  Absolutely  no  dead  stock.  Turnover  1919, 
$26,538.34.  Splendid  chance  for  a  live  man  experienced  in  general 
merchandise  with  about  $7,000  capital.  Will  rent  property  reasonably 
and  make  suitable  improvements,  including  modern  store  front.  Reply 
Box    liOO.   Dry  Goods  Review,   158   University   Ave..  Toronto. 

J    INK    WANTED— TRAVELLER,    17    YEARS'    EXPERIENCE.     ASKS 
for  a  good   line  for  Quebec  and    Maritime   Provinces.     Write    A.    S., 
164   Desfranciscains  St.,   Quebec. 

\y ANTED  IMMEDIATELY,  THOROUGHLY  EXPERIENCED  MAN- 
as;er  (lady  preferred)  for  Dry  Goods  Department,  including  Mil- 
linery and  Ladies'  Ready-to- Wear.  One  to  take  complete  charge  of 
Department.  State  age,  experience,  references,  salary  expected  and  all 
particulars  in  first  letter.  Address  Trochu  Valley  Department  Store, 
Troehu.    Alta. 

\\  ■  \NTED  TRAVELLERS  TO  SELL  ON  COMMISSION  BASIS  A 
very  high  class  art  silk  on  spools  for  hand  knitting,  crocheting  and 
art  needlework.  Packed  8  spools  or  tubes,  each  IT"  yards,  to  the  box. 
Several  (food  territories  open.  Satisfactory  arrangement  will  be  made 
with  a  business-getter.  Apply  statincr  present  lines  and  territory 
covered   to    Bos    10.">.   at    161    Beaver   Hall    Hill,    Montreal. 

AGENCIES     WANTED   —    A     FIRM     RECENTLY     ORGANIZED     TO 

'  carry  on  a  Manufacturers'  Agency  business,  in  dry  goods,  for 
Montreal  and  vicinity,  and  eventually  all  Canada,  would  like  to  hear 
from  reliable  manufacturers,  Belling  retail,  wholesale,  and  to  the  makers- 
up  trade.  Thorough  connection  and  best  reference.  Box  206,  Dry 
(e  <ids    Review.    1J3-1.">3    University    Ave.,   Toronto. 

pOR     SALE,     JANUARY,     1921— DRY      GOODS,      WOMEN'S      AND 
children's   boots  and  shoes.     Little  opposition.     In  fruit  centre,   B.C. 
Turnover,   $2.1,000.     Dry-  Goods  Review.   Box  209.  Toronto. 


DEADY-TO-WKAB  DISPLAY  FIXTURE  FOR  SALE  ONE  ONLY. 
8  ft.  Centre  or  wall  fixture,  double  di&mom.  glass  all  round, 
obscure  glass  top.  nickel-plated  rod  for  hanging  garments,  sliding 
doors  one  side,  6  ft.  high,  28  in.  inside  measure,  finished  in  fumed  oak. 
Not  1  year  old.  Made  by  Kent-McClain.  If  you  arc  open  to  buy,  you 
can   save   money   by    writing   to    "Fixture,"    P.O.    Box    755.   Halifax.    N.S. 
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Billie  Burke   Dresses 

Registered 


If  we  are  not 

represented  in 

your  Territory, 

write 

for  samples. 


Economy  in  Dress 

means 
BILLIE   BURKE 

Dresses 

as  they  are  made 
of  the  best  mate- 
rials that  will 
wear  and  wash. 


These  dresses 
will  make  the 
house  brighter, 
the  housewife 
happier,  her 
daughter  smarter. 


The  business 
girl  will  lighten 

her  laundry 
and  dress  bill. 


A  dress  for 
all  figures  and 

all  sizes.     It 

pays  to  display 

them. 


Write  for  Samples  of  Special  Lines  for  Fall  Trade. 


We  have  a  special  in  Jap  Silk  and  Jersey  Silk  Petticoats. 
FOR    IMMEDIATE    DELIVERY. 

Our  Four  Registered  Trade-Marks 

Billie  Burke  Dresses  Cucie  Underskirts 

Beauty  Bloomers  Mermaid   Bathing  Suits 

The  Canadian    Underskirt    Company 

Limited TORONTO 


l.VJ 


DRESS    ACCESSORIES 


Dry  Goods  Review 


J=s 


"The  House  of  Youth'* 
Designers  and  Makers  of 

DRESSES 

for 

MISSES    and    JUNIORS 

Exclusively 


REPRESENTATIVES: 

Eastern   Ontario        .  .  .  A.    B.   Colwell 

Northern    Ontario  .  J.    W.    Counter 

Western  and  Southern  Ontario  R.  Kennedy 
\\ .  tern  and  Northern  Ontario  E.  W.  Wylie 
Toronto      .  .         .     R.  O.  Harprrave 

Western   Canada        .  .         .J.   Howard 

Maritime   Provinces      .         .         W.  A.  Tallmire 


The  Counter  Costume  Co. 

Limited 

1  3  1  Spadina  Ave. 
Toronto 


Rft 


LONDON  EXHIBITION 

September  11th  to  18th 

YOU   ARE  INVITED 

We  extend  a  most  cordial  invitation  to  our  customers  to  visit  our  Ware- 
house during  the  London  Fair,  when  we  will  offer  Special  bargains  in  every 
Department,  including: — 

LADIES'  FALL  AND  WINTER  COATS, 
LADIES'  AND  MEN'S  SWEATER  COATS, 
KNITTED  GOODS,  HOSIERY,  UNDERWEAR, 
GLOVES,  MITTS,  TOWELS 

LADIES'  HOUSE  DRESSES.  APRONS,  WAISTS, 
CHILDREN'S  DRESSES,  BOUDOIR  CAPS, 
CAMISOLES,  SMALLWARES,  etc.,  etc. 
^» .  ^  .«-»     "3fc*i  i.  .. 

BRICKENDEN  &  McCRIMMON 


LONDON 


Manufacturers   and   Wholesale  Jobbers 


CANADA 
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REID 


Child 


ren  s 


Dresses 


show  that  smart  simplicity,  so 
desirable  in  children's  dresses 
of  good  taste,  and  are  trimmed 
and  finished  in  a  way  that 
stamps  them  as  "different." 
Yet  they  cost  no  more  than 
ordinary  dresses  for  children. 


READY-TO-WEAI 
£0 


Naturally 

you  can 

best 

buy 

CHILDREN'S 
DRESSES 

from 

SPECIALISTS 
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REID 

\    Children's  Dresses 

now  being  shown  in  a  wide 
range  of  attractive  White  Em- 
broidery numbers — Empire  and 
French  styles — daintily  trim- 
med and  finished.  Also  many 
styles  in  voile — plain  and  fancy 
— with  trimmings  of  pleating, 
embroidery,  etc. 


Childi 


D 


ren  s  JUresses 


G.F.REID&CO. 

Brampton 
Ont. 


t 


The  Call  For  "Something  New 

is  always  being  registered,  and  the  merchants  keen  to  respond  successfully  will 
do  well  to  provide  themselves   from  our  line  of 

Suits  and  Coats 

in  all  the  most  fashionable  and  quality  fabrics,  skilfully  cut,  and  as  skilfully 
tailored.  An  attractive  feature  of  the  suits  is  the  embroidery  with  which  they 
are  ornamented.     Our 

Plushes 

achieve  instant  popularity,  because  of  rich,  lustrous  fabric,  heavy  pile  and  de 
luxe  finish. 

If  you  have  not  already  received  a  copy  of  our  Catalogue,  giving  full  details 
of  our  line,  write   us,  and   one  will   go   forward  to   you   by   return.  • 

"Call  and  see  us  when  in  the  City." 
Cor.  St.  Catherine  West  and  Mountain  Sts.,  MONTREAL 
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TRADE  1  ■  I  MARK 


Pure  Wool  Serge 

Middies   and    Bloomers 

Women's, 

Misses'  and 

Children's  Sizes 

Cole-Whitaker  Limited 

292  St.  Catherine  St.  Montreal 


NEW  IDEAS! 
NEW  MACHINERY  ! 
CLEVER  LACES! 

CAREFUL  WORKMANSHIP! 
UNDISPUTED  VALUES ! 

THESE  are  the  "hallmarks"  of  the  new  •&&£  line  of  Marquisette,  Voile 
and  Scrim  Curtains,  with  Piece  Goods  to  match.  Undoubtedly  the  finest  line 
we  have  ever  produced  is  now  in  the  hands  of  our  representatives  in  all  Prov- 
inces. BE  SURE  to  see  them  at  your  earliest  opportunity  before  the  range  is 
depleted. 

DALY  &  MORIN,  Limited 

MANUFACTURERS  OF  MONTREAL 

Products 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


'At 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made   by 


JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


Why  Not  Allow  Your  Staff  the  Privilege  of 
Increasing  Your  Sales? 

Making  change  takes  time  that  might  be  used  to  better  ad- 
vantage in  the  selling  of  more  goods.  And,  too,  it  diverts  th? 
salesman's   mind   from    his    real    business. 

We   have  a   Cash   Carrier   to  assist  you,   and   there  is   no   better 

investment  than  the  purchase 


Gipe  -  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  Street 
Toronto      -      Ont. 


of  a  carrier  system.  It  af- 
fords more  time  for  salesmen 
to     remain     with     customers. 

and   in  this   way   increases   the   efficiency   and   selling   capacitj 
entire   staff.      And    the    saving    of    steps     thes    should    not    be    for- 
gotten. 

Write  for  our  four-page  leaflet.  It  tells  how  to  obtain  a  double 
check  on  sales,  and  allow  your  salesmen,  in  a  greater  degree,  to 
display   their   selling  ability. 


THE   PROOF 

Is  in  the  Wearing 

The  wide  popularity  of  ^^fl^^fX  Col- 
lars has  been  won  through  proven  merit. 
Wearers  have  been  quick  to  appreciate 
the  special  features  that  mean  comfort 
and  economy.  The  K^jK^K  range  in- 
cludes  all   the   popular  styles. 


M4 


MADE  IN    CANADA    BY 


THE    PROFIT 

Is  in  Quick  Turn-over 

When  you  explain  that  K^ft'™  K  Collars 
save  3c  a  day  in  laundry  bills  alone, 
that  one  K^ft^^  Collar  wears  as  long 
as  EIGHT  of  the  so-called  "linen"  Collars, 
also  the  convenience  of  always  having  a 
clean  collar  on  hand — you  have  a  steady 
buyer  for    (^(^AC|\ 


THE    PARSONS   &   PARSONS   CANADIAN   CO. 


Est.  in  U.  S.  A.  1879 


HAMILTON,  CANADA 
t"0ne  Grade  Only  and  Thai  The  Bcsl' 


Est.  in  Canada  1907 
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ATTENTION! 


Wholesalers  and  Manufacturers 


Every  day  the  newspapers  throughout  Canada  publish  news 
of  interest,  relating  to  your  business. 


A  new  hospital  is  to  be  erected  in  St.  Thomas,  the  work 
starting  at  an  early  date. 

A  large  industrial  plant,  employing  500  men,  is  to  locate 
in  Guelph.  These  are  opportunities  to  sell  equip- 
ment and  drug  supplies. 

New  legislation  affecting  drug  tax  is  brought  before  the 
Dominion  House. 

New  drug  stores  to  open  in  Halifax,  Montreal,  Kincar- 
dine, Fort  William,  Winnipeg,  Calgary  and 
Xanaimo. 

Xew  inventions,  processes  and  new  discoveries  appear 
in  the  papers  from  time  to  time.  More  opportuni- 
ties. 


All  these  informative  items  keep  you  posted  up-to-the- 
minute,  and  your  sales  force  is  constantly  in  touch  with  the 
latest  developments. 

We  can  give  you  a  service  on  the  above  news  and  shall  be 
glad  to  suggest  a  service  that  will  meet  your  needs. 


Canadian  Press  Clipping  Service 

143-153  UNIVERSITY  AVE.,  TORONTO 
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MAKES   MONEY  FROM   GOOD 
WINDOW   DISPLAYS   AND 
WELL  EXHIBITED  STOCK 

H.  W.  Fox,  who  owns  a  good  dry- 
goods  business  in  Duncan,  B.C.,  attach- 
es considerable  importance  to  newspa- 
per advertising  and  window  display.  "I 
believe  in  changing  my  ads.  frequently," 
said  Mr.  Fox  to  a  representative  of  Dry 
Goods  Review  recently,  "and  I  believe 
in  just  as  careful  an  arrangement  of 
stock  in  a  small  store  like  this  in  a 
small  town  as  I  do  for  a  larger  business 
in  a  big  town."  The  goods  in  the  H.  W. 
Fox  store  are  well  displayed  and  the 
entire  premises  are  kept  unusually  neat. 
This  feature  in  itself  has  proven  a  good 
business  getter,  as  also  has  a  consist- 
ently good  window  display,  the  value  of 
which  was  learned  by  Mr.  Fox  when  he 
was  manager  of  the  staples  department 
of  Lardon's  in  Victoria,  B.C.  Mr.  Fox 
has  been  in  business  for  himself  since 
August  of  last  year,  and  has  already 
built  up  a  splendid  business. 


MOVED    TO    VANCOUVER 

Two  enterprising  business  women 
from  Montreal  have  opened  a  smart 
shop  at  2907  Granville  street,  Vancou- 
ver, B.C.,  where  they  will  feature  dainty 
garments  and  a  wide  range  of  embroi- 
dered lines  in  lingerie  and  fancy  wear. 
Mrs.  I.  W.  Stockdell  is  the  proprietor 
and  with  her,  in  charge  of  the  fancy 
work  and  art  needlework  department,  is 
Miss  Mitchell,  formerly  with  the  John 
Murphy  Company,  Ltd.  They  will 
specialize  in  gifts  of  all  types,  including 
ribbon  novelties  and  crochetted  and 
knitted  goods. 


FOR  ONTARIO  AND  WEST 

Mr.  Robert  Burroughes  for  many 
years  a  member  of  the  firm  of  the  F.  C. 
Burroughes  Company,  Toronto,  has  been 
appointed  Ontario  and  Western  repre- 
sentative of  the  Biltmore  Curtain  Com- 
pany, Ltd.,  of  Montreal.  Mr.  Bur- 
roughes will  occupy  offices  in  Toronto 
with  Mr.  R.  I.  Green,  who  has  repre- 
sented the  Biltmore  company  in  this 
territory,  and  they  have  recently  moved 
into  new  rooms  in  the  Foy  Building,  32 
Front  street  west.  Mr.  Burroughes 
first  started  in  business  in  Toronto  with 
the  W.  A.  Murray  firm,  later  going  into 
the  dry  goods  business  in  London,  Ont. 
He  is  widely  known  to  the  trade. 

CANCELLATIONS 

There  has  been  considerable  annoyance 
caused  by  the  wholesale  cancellation  of 
orders  on  the  part  of  both  large  and 
small  interests  in  the  trade  in  Canada. 
This  practice  is  not  local  by  any  means, 
having  caused  considerable  feeling  in 
practically  every  market  during  the  past 


A  Store  That  Advertises 

General  view  of  the  H.  M.  Fox  store  at   Duncan,  B.C.  Mr.  Fox  believes  in  plenty  of 
store   and   window  display  and   uses  the  daily   newspapers   extensively. 


few  months.  Asked  as  to  the  policy 
they  adopted  towards  customers  indulg- 
ing in  this  practice,  a  prominent  silk 
wholesaler  stated  that  in  the  case  of 
small  retail  customers  no  action  what- 
ever would  be  taken.  They  considered 
that  courteous  treatment  and  considera- 
tion was  due  merchants  who  were  doing 
business  on  small  capital,  and  felt  dis- 
posed to  exercise  considerable  caution 
in  making  their  Fall  and  Winter  pur- 
chases. Nothing  ould  be  gained  by  forc- 
ing people  who  probably  could  not  pay 
if  they  were  forced  to  accept  there  or- 
ders. 

In  the  case  of  larger  concerns  this  firm 
felt  that  cancellations  were  entirely  out 
of  order.  The  quoted  the  instance  of  one 
firm  whose  capital  was  considerably  in 
excess  of  their  own  and  who  had  refused 
to  accept  a  valuable  consignment  of 
goods.  They  could  see  no  excuse  for  this 
firm's  attitude.  On  the  other  hand  they 
stated  that  their  losses  through  cancel- 
lations on  the  part  of  their  regular  cus- 
tomers had  not  exceeded  $2,000  to  date. 
Many  of  the  wholesalers  state  that  they 
are  going  to  see  what  action  can  be 
taken,  if  any,  in  the  case  of  customers 
well  able  to  stand  losses,  refusing  to 
accept  orders  that  had  been  placed  for 
some  considerable  time. 

That  the  British  manufacturers  are 
taking  a  firm  stand  on  the  question  of 
cancellations,  is  evident  according  to 
statements  made  by  the  various  buyers 
who  are  just  returning  from  the  Old 
Country.  The  same  problems  which 
have  had  to  be  met  in  Canada  are  to 
be  dealt  with,  in  the  Bradford  markets 
at  least,  in  a  very  decided  fashion. 


"They  are  going  to  see  that  definite 
orders  are  not  cancelled  with  impunity 
and  have  formed  a  committee  to  look 
after  their  interests,"  said  a  woollen 
buyer  for  one  of  the  larger  Toronto 
houses.  "If  a  customer  refuses  to  ac- 
cept an  order  when  it  is  ready  to  be 
shipped  and  then  attempts  to  buy  later 
elsewhere,  his  name  will  be  listed  and 
the  other  mills  will  then  refuse  to  sell 
him." 

Reporting  the  speech  before  the  Brad- 
ford Chamber  of  Commerce  of  the  presi- 
dent, Mr.  H.  Sutcliffe  Smith,  a  recent 
issue  of  the  "Drapers'  Record"  says  in 
part: 

"A  resolution  had .  been  carried,  he 
said,  in  favor  of  forming  a  permanent 
committee,  representing  all  sections  of 
industry  to  consider  the  question  of  can- 
cellation of  contracts,  and  it  was  re- 
quested that  all  cases  of  unjustifiable 
cancellation  should  be  referred  to  the 
committee. 

Reflection  on  All  Sections  of  Trade 

"The  cancellation  of  goods  had  a  re- 
flex action  on  all  sections  of  the  trade, 
and,  therefore,  the  whole  of  the  trade 
was  unanimous  in  making  a  stand 
against  attempts  to  take  an  unfair  ad- 
vantage. The  Chamber  of  Commerce 
had  taken  the  matter  in  hand,  and  now 
recommended  the  appointment  of  a  per- 
manent committee  representing  all  sec- 
tions of  the  Bradford  trade  closely  to 
watch  those  people  who  were  attempting 
to  cancel  orders  definitely  placed,  and  it 
invited  all  traders  in  the  textile  trade  to 
bring  any  unjustifiable  cancellations  to 
the  notice  of  the  committee." 
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CLEAT  &  CO. 

Representing  J.  O.  Bourcier 
Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 

Braids,    Tassels,  Trimmings. 

P.  A.  Alain 
Furs. 

708  Builders  Exchange 

WINNIPEG 


Manufacturers 

Your  representation  is  respect- 
fully solicited. 

We  are  a  young  firm,  young 
fellows,  but  experienced 
salesmen,  well  connected  in 
this   field. 

Our  special  territory  is  the 
Wheat  Belt,  Manitoba,  Sas- 
katchewan and  Alberta,  but 
we   can    handle   all    Canada. 

References  will  be  cheerfully 
submitted   to   you. 

The  James  B.  Carter  Co. 

Winnipeg  Canada 


Handkerchiefs,  Cami- 
soles. N  e  c  k  w  e  a  r  , 
Boudoir  Caps,  Baby 
Yokes,  Spais,  Accor- 
deon  Pleating,  Fancy 
Dry  Goods  and  Small- 
wares,  Veilings,  Quick- 
on-Veils,  Cap  Shape 
Nets,  Knitted  Scarfs, 
Baby  Bonnets,  Coats, 
Ribbons,  Necklaces, 
Laces  and  Nets,  Em- 
broideries, Buttons, 
Beads,  Braids  and 
Tassels,  Marabou 
Trimming,  etc.,  etc. 


We  can  give  immediate  delivery' 
WESTERN  VEILING  COMPANY 

Z22  McD*rn,.t  Am.  WINNIPEG 


The  New  York  Clothing  Cut- 
ters' Union  of  the  Amalgamated 
Clothing  Workers  of  America, 
have  opened  a  co-operative 
cloth  ng  factory  with  the  an- 
nounced intention  of  manufac- 
turing clothes  at  prices  from 
thirty  to  fifty  per  cent,  below 
those  of  the  average  retail 
store. 

Lower  prices,  according  to  the 
union  members,  are  due  to  eli- 
minaiion  of  middlemen.  Branch- 
es will  be  established,  it  was 
stated,  throughout  the  United 
States. 


Famous  French  dressmakers 
are  combining  to  institute  legal 
action  for  falsely-laDelled  goods 
purporting  to  be  the  productions 
of  famous  Parisian  designers. 
Secret  agents  were  employed 
and  sent  to  America  from 
Paris  to  investigate. 

They  cabled  that  a  huge  bus- 
iness was  done  in  New  York 
and  other  large  cities  by  second- 
class  dressmakers  who  unblush- 
ingly  pose  models  as  those  of 
Worth,  Poiret  and  other  Paris- 
ian designers,  defrauding  hun- 
dreds of  American  women. 

Poiiet's  recent  victory  in  Eng- 
land against  imitation  of  Poiret 
gowns  has  encouraged  Parisian 
designers  to  declare  an  exten- 
sive  war. 


Manchester.  —  The  improve- 
ment which  has  been  manifest 
in  the  cloth  and  yarn  market 
has  not  been  affected  by  the 
raw  cotton  slump.  Buyers  are 
now  in  the  market  from  South 
American  houses,  open  to  buy 
large  quantities  of  all  mater- 
ials. 


COATS 

DRESSES 

SKIRTS 

WAISTS 

Are  now  being  shown  for  Fall 

W.  J.  COLLETT 

302  Hammond  Building,       63  Albert  Street 

WINNIPEG  also  VANCOUVER 

Hotel  Vancouver 

Branch  Office: 

T.  G.  BOSWORTH 

427  FOURTH  ST.        SASKATOON,  SASK. 


CEO.CjSMITrl  SurShirtl 

Fownes  Gloves 

Delparlt  Productions 

Liberty   Blouses 

Clinton    Hosiery 

Kaynee  Wash  Togs 

Boys'  Shirts  and 

Blouses 

,&a>-^,»  Pauline  Bonnets 

roil mls  worn*  i,  c  i  ui  i >i< i  •,     Bradford  Wools 

Lthnunn  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 
403  Canada  Bldg. 


Retina 
L.  M.  Day 


Calgary 
J.   Bartle 


Vancouver 
H.S.  Elliott 
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You  buy  service  when  you  subscribe  to  DRY  GOODS  REVIEW.  We  have  facilities  for  procuring  information  about  new  good*, 
novelty  lines,  unusual  requirements,  etc.,  and  the  Service  Department  U  always  at  your  disposal.  If  the  information  you  seek  is  not  to 
be  found  in  our  Buyers'  Market  Guide,  or  in  the  advertising  pages  of  this  issue,  cut  out  the  coupon  below  and  fill  in  your  questions. 
Every  day  these  are  coming  in  and  they  are  welcome.  We  are  glad  to  be  of  any  possible  assistance  to  our  readers.  Following  are 
iust    a    few    of    the    enquiries    received    during    the    past    month : 


PLEATING 

Sault  Ste.  Marie,  Ont. —  Please  se?id  name  of 
Canadian  firm  doing  pleating. 

Answer — Name   of  firm   has   been   forwarded. 

STRAW  BRAIDS 

Vancouver,  B.C. — Where  can  we  -procure  British 
or  Canadian-made  Milan  straw   braids  for  hats? 

Answer  Name  of  wholesale  milliners  has  been 
forwarded. 


COLORED  SATIN 

Hamilton,    Ont. — Please    let    us    know    where    we 
can  secure  colored  sateen. 

Answer — Address   has  been  sent. 

SILK  CAMISOLES 

Kincardine,   Ont. — Kindly   tell    us    where    we   can 
procure   glove   silk   camisoles. 

Answer — List   of  firms    have   been   sent. 


(The  Buyers'  Market  Guide,  next  page,  tontains   many   addresses   of  use   to   you.) 


THE  DRY  GOODS  REVIEW 

143-153  UNIVERSITY  AVENUE 

TORONTO 

PLEASE  TELL  ME  WHERE  I  CAN  PROCURE 


For  Subscribers 


INFORMATION  WANTED 


DATE 


.192 


NAME 


ADDRESS 


WhoSells 
The  Line 
You  Are 
Looking  For? 

Very  likely  you 

can  find  it  in  the 

Buyers'    Market 

Guide 


Fashion's 
Pages 


ca 


11  for 


BUTTONS- 

in  greater  quantities  than  ever 
Our  range  is  large  of — 

Ivories  Pearls 

Celluloids 

also 

Tailors'  Smallwares 
Fancy    Trimmings 

THE  ONTARIO  BUTTON  CO. 

LIMITED 
KITCHENER  ONTARIO 


I'.'l 
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The  Thinpion  Lace  &  Veiling-  Co.,  Limited 
Lace*.  Veilings,  Geor- 
gettes.    Ninons,     "My 
Lady"  Silk  Hair  Nets. 
T  Js».l iB  Princess    Pat    Human 

Hair        Nets.        Sport 
Veils. 

Cor.    Wellington    and 

York    Sta.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importer*.     Manufacturers.    Jobbers    of 

WHOLESALE   MILLINERY 

Writ*  to-day  lor 

Our  Latest  Catalog  of  New  Styles 

159-16  -163-165-167-169-171  No.  Michit.n  Are. 
Chat.  A.  Slonehill,  Pra.  CHICAGO.  ILL. 

TORONTO.  ONI.       Show  Room,     30  «  mm, ton  St.  w 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  l fuse  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St. W.,  Toronto 


T.  H.  Birmingham  &  Co. 

f  LIMITED 

13  to  99  ipadioa  A»t.,  TORONTO 
M.ker.of 
Women 't  High  Grade 
Neckwear 
"  The    Exclusive  Neckwear  Houim' 


"EVERYTHING  IN  SILKS" 

M.  Ascher  Silk  Corp. 

Distributors      Iroquois    Silk  MUU 

102    Madison    Avenue,    New    York 


Wooding's  Sho'  Cards  and 
Hand  Style  Price  Tickets 

"GET  THE  BUSINESS" 
Send  trial  order  or  for  price  list  to 

G.  L.  WOODING 

P.  0.  Box  62        SALMON  ARM,  B.C. 


•*oforon-cos  I    London.  Ens.  -Now  York  — 
Montroal 

FRED.  BIRKS 

Commission  Dry  Goods 
14  Phillips  Sq.,  MONTREAL,   Can. 

Tttl.  Up.  38a.  Covonnr.   all   Province. 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


A  company  to  exploit  the  new 
"universal  loom,"  which  is  said 
to  be  capable  of  turning  out 
both  the  heaviest  and  finest 
weaves,  has  been  organized  un- 
der the  style  of  Heavy  Fabric- 
Loom  Co.,  Ltd.,  with  a  capital 
of  £5,(100,000. 


Harrods,  Ltd.,  London,  have 
increased  their  staff  by  1,000 
since  July  last  year. 

This  increase  is  due  to  a  cer- 
tain amount  of  new  trade  and 
the  return  to  their  former  em- 
ployment of  demobilized  ex- 
service  men.  The  firm  took 
back  every  former  ex-service 
employe  who  applied  to  return, 
even  though  their  places  had 
been  filled,  proving  the  patrio- 
tic   spirit   of   the   directors. 


The  decree  prohibiting  the 
exportation  of  flax  from  France 
has  been  withdrawn,  according 
to  an  announcement  just  issued 
by  the   French   Government. 


The  Milliners'  Association  of 
Paris,  entering  upon  the  37th 
year  cf  its  existence,  has  elected 
the  following  officers:  honorary 
president,  M.  Daniel;  president, 
M.  Bailly;  vice-president,  M. 
Veyssieres;  secretaries,  Messrs. 
Roger,  Jorsin  and  Bouichinet, 
and  treasurer,  M.  Guichon. 


British  woollen  cloth  exports 
for  the  first  six  months  of  1920 
were  worth  $40,000,000  as  com- 
pared with  $25,000,000  for  the 
same  period   last   year. 

The  exports  of  worsted  dur- 
ing the  first  half  of  1920  were 
valued  at  $13,000,000,  as  against 
$5,500,000  for  the  same  period 
last   year. 


VEILINGS  and 
SILK  NETS 


HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    increased   50%   over  former  years. 

CROWN  PANTS 

322    Notre    Dame    West,  MONTREAL 


Pyj  a  m  a  8 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


■ 


Canada's 

Largest  Makers  of 

Cotton  Flags 


Write  for  Prices 


THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


HOOSIER" 


The  beat  36-inch  I 
domestic  in  America 

Buy  it  by  the  bale: 
sell  it  by  the  bolt 

Indiana   Cotton    Mills 

Cannolton,  I  nd.,Ui.  A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers.  Planta  snd  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations.  Papier  Macho 
Novelties.  Electric  Lighted  Flower 
Bustles.  Write  for  our  Catalogue.  It's 
free   for  the  asking*. 

The  Botanical  Decorating  Company 

t  lncorpoi^ted 

208  W.  Adams  St.,  Chicago,  III. 


BALLOONS 

Printed  with  >uur  ad- 
vertisement at  small 
cost.  Brings       the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington     s"t. 
E..    Toronto 


Real     HARRIS,     LEWIS    and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'     wear — all    shados. 
Patterns    and    Prices   on    Application. 
S.  A.  NEWALL  &  SONS,  Stomoway,  Scotland 

Stall  ihaJt  JrilrtJ  and  whtthtr  for  Lsilui  er  Cmtt 
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KENT  McCLAIN  AGAIN 

Lethbridge,  Alta.— The  Hudson's  Bay  Store 
at  Lethbridge,  Alta.,  have  just  Installed  a 
number  of  "K-M"  Revolving  Wardrobes  for 
use  In  their  Clothing  Department.  This  type 
r,f  garment  cabinet  is  coming  into  general 
t.se  throughout  the  country  and  Is  recognized 
as  the  most  effective  medium  of  display  for 
clothing  vet  devised.  These  "K-.\l"  Revolv- 
ing Wardrobes  are  an  exclusive  fixture  in  'the 
"Modern  Method"  store  equipment  supplied 
by  Kent-McClain,  Limited,  (Toronto  Show- 
case  Company). 


WIGHTS  BIAS  FOLD  TAPE 

Known  to  hurae  sewers  everywhere.  Math 
in  U  R  A  since  1898.  "W  &  N,"  Mon. 
arch  and  Meteor  brands.  Reliable  fabrics 
cut  on  true  bias  Selvages  (rimmed  Scftnu 
openni  and  pressed  Trademark  and  por- 
trait of  Wm.   E.  Wright  on  every  package, 

WRIGHTS  E-Z- TRIM  Newest  Labor  Saver 
I    An  ready  to  sew  on  middy  blouses  and     Sold  by 
I  sal  or  suits.  2-yd.  piece  makes  collar,  culls     Jobbers 
i  and  yoke.  everywhere 

Wm.  E.  Wright  &  Soot  Co.  Mlr».      315  Church  St.  N.  T. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale   and   Export. 
Headquarters,    London,   England, 
59,   Gresham  St.,  E.C.  2. 
Open    to    represent    manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 


RIBBONS    OF    DISTINCTION 

'J-C"  Ribbons   hare  peculiar 
charm.    Widely  advertised   to 
[he     consumer     under     their 
lade-mark     names     for     the 
irotectlon    of     the    dealer. 
"SATIN     DE     LUXE" 
"TROUSSEAU" 
"LADY    FAIR" 
"SANKANAC"    "VIOLET" 
"DEMOCRACY" 
DIN   &  00.,     40   E.   30th   St. 
Made  In    U.S.A. 


JOH.VSU.Y    COW 

\.«     v ...i,     \  Y 


DTRfiMFR    TOTTENHAM 
•    ">Wl    I  l_  rV.LONOON.N  IS  ENGLAND 

HAIR  GOODS'MANUFACTURER, 

HAIR-FRAMES  WJASBST 

WHOLESALE  4  EXPORT  ONLY. 


CABLE  ADDRESS  TROM  EROLO  LONDON. 


B  LAN  K  E  T  S 

PRIESTLEY  BROTHERS 

Blanket  Manufacturers 
GROVE  MILLS  HALIFAX 

Telegrams  and  Cables,  "Blankets"  Halifax 
Codes,  A. B.C.  Sth,  and  Bentley's 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


WILL  P.  WHITE,  LIMITED 


Head  Office  : 
Toronto 

65  Sim  oe  St. 


Montreal 
137  McGill  Street 


Manufacturers'    Agents    and     Distributors 
Textile   and    Smallwares   Specialities. 
Wholesale  and  Manufacturers  Only  Supplied. 


Manchester.  —  Satisfactory 
progress  is  reported  in  the 
Lancashire  scheme  for  commer- 
cial cotton  growing  within  the 
Empire  by  a  combine  with  a 
capital  of  £10,000,000. 

The  prime  minister  has  in- 
vited members  of  the  commit- 
tee to  discuss  their  scheme  with 
him. 


London.  —  The  Government 
Disposal  Beard  has  sold  12,000,- 
000  yards  of  flannel,  Arthur 
Johnson,  managing  director  for 
the  Cotella  Shirt  Co.,  of  Lon- 
don, oeing  the  buyer.  The  ma- 
terial is  to  be  distributed 
throughout  the  country  and  sold 
to  the  public  at  prices  half  of 
the  present  cost  of  production 
at    the    mills. 

The  deal  just  consummated 
is  a  record  one. 


Brussels.  —  The  textile  indus 
try  in  Belgium  is  still  suffering 
severely  by  reason  of  the  drop 
in  price  of  raw  materials  and 
the  continued  general  absten- 
tion from  buying,  according  to 
further  reports.  The  flax  crop 
in  Belgium  is  said  to  be  extra- 
ordinarily affected  by  the  situ- 
ation, the  workers  in  most  of 
them  being  employed  only  30 
hours  a  week  at  present.  The 
price  of  yarn  has  not  gone  down 
in  proportion  to  the  recent  de- 
preciation in  the  value  of  the 
dollar. 

The  Brussels  Trimmers'  As- 
sociation has  just  concluded 
with  the  workers'  union  an 
agreement  increasing  the  wages 
of  one  class  of  workers  from  1 
franc  75  to  2  francs  50  the 
hour,  while  wages  of  workers 
of  the  second  class  are  increas- 


I  Specialize  in  Boot  Laces 

for    the   wholesale    trade    in    the    better 

grades. 

Banded    in   pairs,    in    gross   boxes 

Fancy    Cabinets.    100    pairs,   -banded    in 

pairs.      These    are   more    profitable    than 

bulk    make-up.      Also 

LEATHER    LACES,    all    kind*. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill   Street  -         MONTREAL 

Phone  MAIN    1437 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing    and    Cloak    Trades 


The  Gent  of  the  Notionx 


% 

CoJumbia  Fistmtt 
Company 
CH1CAOO 


rffiiS  0  B.  Fisk&Co. 

cA^  Chicago 


AltD 
MTRCHANDI.TE 


New  York  Salesroom : 

Open   Throughout   the  Year 

411  Fifth  Avenue 

ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (  Dop.  D.R.) 

We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service. 
143-153  University  Avenue,  Toronto 


v<^*sviSr2£ 
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^& 

^Efis 

"T&mkl 

■\-,v-'V':>^^ 

«A<s*«<**^.  .       -v,  . 

y-.^t,/-,ir-N>: 

Manufacturers 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,   DRESS  TRIMMINGS 

Fred  jones  &  Company 

Manufacturers  and  Imp  <  ters 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room    712,  Empire   Buildirif 

64  WELLINGTON  ST.  WEST,   TORONTO 


I)  K  Y    GOODS     REV]  E  W 


KENT  McCLAIN  AGAIN 

i  u<  I  t)     Limited 

Waul 

km      1.1  mi        » 

I  .iul|'!iii-nl         All    tin* 

I.  Milam.      I.lmr. 

i    is    la   the   third    El] 

\\  r  i, 

Limited    it    wu    " Cent  McClaln 

• 


Information 

li  i  can  keep  you  posted  uith  all 
daily    news    and  business    Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue.  Toronto 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mfn. 
Jackton  Michigan 


MESH  BAGS  in  Silver  and   Gun  Meta 
Finish.      METAL   FRAMES   for   Ladies' 
Hand    Bags. 
Made  in  Canada  for  the  Canadian  Trade 

WHITING   &   DAVIS   CO. 

SHERBROOKE.  QUE. 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Rest  goods  at  closest  prices 

ARTISTS'    SUPPLY  CG. 

77  York  St.,  Toronto 


Bartell  Patent  Pockets 

I'scd  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


J.    CHANANIE 

Wholesale  Dry  Goods  Importer 

Was  remove!   to  larger  and  more  central  premises   at 

323  NOTRE  DAME  ST.  WEST 

MONTREAL 

where  he   will  render   still   more  efficient   service   than 
in  the  past 


franc  50  to  2  francs  10, 
and  that  of  another  class  1 
franc  2.">  to  1  franc  7.r>.  The 
working  day  is  fixed  at  eight 
hours. 

Advices  from  France  tell  of 
the  progress  in  the  reconstruc- 
tion of  industries.  A  report 
from  Tourcoing  states  that  the 
official  figures  showing  textne 
production  in  Tourcoing  during 
the  2nd  quarter  of  the  year  are 
said  to  give  evidence  of  the 
stability  of  the  situation  there. 
In  April  a  total  of  3,694,546 
kilos  (81,280,012  pounds)  was 
registered,  in  May  a  total  of  3,- 
164,749         kilos  (70,284,4 

pound;),  and  in  June  a  total  of 
2,941,259  kilos  (64,707,698 
pounds). 

The  textile  industries  in 
Nimes  and  its  suburbs  are  re- 
ported in  full  activity.  A  dozen 
manufacturers  of  carpets  and 
materials  for  household  fur- 
nishings, silk  weaving,  manu- 
facture of  woolen  with  cotton 
goods,  etc.,  are  running  in  full 
operation,  it  is  said. 

The  question  of  satisfactory- 
flax  supplies  is  still  unanswer- 
ed. It  is  stated  that  hardly  :50 
per  cent,  of  the  Russian  acreage 
is  under  cultivation,  while 
there  has  been  some  decrease  in 
the  Irish  sowings.  The  efforts 
to  increase  in  Canada  and  else- 
where have  had  little  influence 
upon  prospects  for  spinning  in 
Ireland  and  Scotland.  The  in- 
creased yield  in  Belgium  and 
Fi-ance  has  not  reached  the 
point  where  exports  to  other 
countries  are  possible  in  any 
large  way,  although  tow  and 
yarn  prices  bid  are  abnormally 
high.  The  Irish  industry  con- 
tinues to  stagger  on  doing  less 
than    a    third    of   what    it   could 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  HUM..  MONTREAL 
20  WELLINGTON  ST.  W.,  TORONTO 


AWNINGS 

FOR 

Stores.  Offices.  Factory,  or  Residence. 

Write  for  Price  Lists  and  Measurement 

Charts.    Address 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 


Ottawa 


<  .111. 11 1. 1 


sSmallwares 

AND 

Hosiery 

The  Robert  Hyslop  Cq  uj-iiap 

HAMILTON.  ONTARIO 


IDEAL 
GARMENT  CO; 

M&nutacturwe  cA 

DRESSES 

Srocxiv.      18  W»«1  JJrtl  Strael 
HAN0  /or^N.        N«»  To*   yS"  PRICE. 
IMM£0WTE     \.  ^ian-rn  94.  SO 

DELIVERY       ^  ^& 


Cotton  Comforters 

Down  Comforters 

Deliveries   Guaranteed 

The  Toronto  Feather  &  Down  Co., Ltd. 
2154-56-58  Dundas  St.  W.,  Toronto 


Choir  Gowns 

The   Best   in   Design 

The  Best  Made 

The   Most   Reasonable    in    Price 

HARCOURT  &  SON,   LIMITED 

103  Kin*  Street  W.,  Toronto 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE  3857 
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KENTiMcCLAIN  AGAIN 

Charlottetown,  P.E.I. — Messrs.  Moore  &  Me- 
Leod,  of  Charlottetown,  have  just  completed 
tlie  entire  re-outfltting  of  their  store.  One 
year  ago  they  placed  their  initial  order  for 
"Modern  Method"  Inter-place-able  Unit  Fix- 
tures with  Kent-McClain,  Limited,  (To- 
ronto Show  Case  Company)  and  since  then 
they  have  continued  to  add  Units  until 
their  store  is  now  equipped  throughout  with 
this    type    of    fixture. 


CLIMAX  PAPER 
BALERS 

ALL  STEEL  -FIREPROOF 
"Turn*    Wait* 

tnto  Profit" 
12  SIZES 
S*nd  for  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you? 

CREELMAN  BROS. 

Box  1537,  Georgetown,  Ont. .Canada 


BeadG 


imencan  Joead  <^a  inc. 

DEADS  AND    NECKLACES 

485     P'PTH       AVENUE 
NEW  YOR.KJ       CITY 


COTTON  PANTINGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING  LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St.,  -  MONTREAL 

Sole  Canadian  Representatives. 


AN 

EASTMAN 

CUTTER 


CANADIAN    REPRESENTATIVE: 
W.  J.  WESTAWAY  COMPANY,  LIMITED 

The  Westaway  Building 

Main  and  McNab  Sts.  Hamilton,  Ont. 

400  McGill  Bldg.,  Montreal 


do  if  flax  supplies  were  avail- 
able. 

Buyers  of  textile  goods  who 
have  recently  returned  from  the 
United  Kingdom  report  that 
they  found  prices  on  the  aver- 
age 25  to  40  per  cent,  higher 
than  six  months  ago.  High  wag- 
es, they  claimed,  continued  to 
be  one  of  the  chief  factors  in 
keeping  prices  up  in  all  lines, 
while  the  situation  in  linen  is 
further  aggravated  by  the 
shortage  of  flax  products.  Pur- 
chases were  generally  made  on 
a  hand-to-mouth  basis,  owing 
to  the  uncertainty  which  pre- 
vailed in  the  markets  on  bot". 
sides  of  the  water. 

In  Canada,  it  was  stated,  the 
tendency  of  the  public  is  to 
avoid'  where  iat  all  possible/ 
paying  high  prices,  and  in  some 
cases  transactions  have  fallen 
through  because  the  retailer 
would  not  pay  the  price  asked. 
On  the  other  hand  in  the  Bri- 
tish markets  it  is  practically 
impossible  to  obtain  new  goods 
except  at  advanced  prices.  This 
puts  the  wholesaler  in  rather 
an  awkward  position,  as  it  is 
necessary  for  him  to  have  some 
fresh  material,  while  at  the 
same  time  he  is  not  as  sure  of 
having  his  stuff  taken  off  his 
hands  as  he  formerly  was.  A 
policy  of  caution  consequently 
seems  to  be  the  one  generally 
followed  in  replacing  or  add- 
ing to  stocks  on  hand. 

The  feeling,  howsver,  is  con- 
siderable brighter  in  wholesale 
circles,  in  view  of  the  cheering 
Reports  'of  the  crops  which 
come  from  Western  Canada. 
Agricultural  conditions  in  On- 
tario are  also  good  and  safis- 
factory  fall  business  is  looked 
for. 


Vancouver.  —  Your  corres- 
pondent was  admiring  a  subur- 
ban dry  goods  window  display 
the  other  day.  The  various 
light  dress  materials  were 
ticketed  quite  prominently  at 
59c — reduced  from  85c,  with  the 
85c  crossed  out  with  a  very  de- 
cided flourish.  The  web  of  cloth 
next  to  the  window  also  bore 
the  usual   small   tag  with   cost, 


DIRECTORIES 

Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR.     JULY;     MEN'S     WEAR, 
SEPT.;     TEXTILE     PRODUCTS,     JAN..     com- 
bining  above   two. 

c  a   Li-  <_•       n      222  Craig  W.,   Montreal. 

rrMerrubllS.  mgCO.  122    Wellington    W..    Toronto. 


Red  Seal  Zepht|r  Ginghams 

Evererr  Classics 
Eden  Clorh  -  Blue  Bell  Cheviots 
Standard  Woven  Cofto.i  Fabrics 


SMITH.  HOGG  &  COMPANY 

115-117  WORTH   STREET- NEW   YORK 


Boston-144  Essex  St.     Chicago-226  West  Adams  St. 


PATTERNS 

an-    no'*     being    placed    In    man]    of    Hie    li 

i  anada.      Tbej       u  old    alone    or 

other   make 

liberal-    100',      Cash     Credit 

for    old    styles— Free    Fashion    Sheets.      Write    for 

booklet,       A    Meseage    From    Those    Wl»>    Know." 

THE  HOME  PATTERN    CO.,   Inc. 
18  E.  18  St.,  New  York    Toronto  Office:  215  Victoria  St. 


Experienced  dry  goods  man,  now  on 
way  to  England  to  reside,  is  open  to 
accept  buying  commissions  from  reliable 
importers.  Over  ten  years  buying  ex- 
perience in  Canada,  of  Laces  Ribbons, 
Embroideries  and  Smallwares.  First- 
class  Canadian  references  given.  Box 
197,  Dry  Goods  Review,  143-153  Uni- 
versity   Ave.,    Toronto. 


AU    INTEBNATIONAL    \^J      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian    Manufacturing  of  Novelty 


49-51  Boucher  St. 


MONTREAL 


JUTE  GOODS 

why  not  buy  direct  from  the 
manufacturers: 

James  Brodie  Representing 

COXBROTHERSUD 

12  BANK  OF  OTTAWA  BUG.,  MONTREAL 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE   MFG.   CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 


Hi! 
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MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.    DUDGEON    &   CO. 

Manufacturer!-   Agent*    and    Commission   Merchants 
New  Birks  Building  -  Montreal 

We  represent  manufacturers  of  the  following 
line*:— 

Dress    Goods 

Wool    and    Union    Serges   and    Fancies. 

Cloaking* 

Velours,    Tweeds,    Seals,    etc. 

Laeca 

Nottingham  Laces,  all  kinds,  also  Lace  Tea 
Oloths,     Runner.*.     Panels,    Cushion    Covers, 

Wool    Travelling:    Rugs 
Irish     manufactured     Rugs     in     a     beautiful 
variety   of  patterns. 

Irish   Linens 

In  Damasks,  Towels,  Crashes,  Glass  Cloths, 
Linen  Sheetings,  Pillow  Linens.  Drawing 
Linens   and    Handkerchiefs    of   all    kindd. 

Nottingham    Lace    Curtains    and 
Bungalow    Nets. 


Universal 
Hair  Goods  Company, 

Limited 

Converters,  Manufacturers 
and  Importers  of  Human 
Hair  Goods  and  Hair  Nets. 


DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

\\  igs  in  the  Dominion 

Write  for  Quotation* 

Fraser   Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE   DUCK  COATS  in   All  Styles 
SUMMER   CLOTHING       LUSTRE  COATS 

WAREHOUSE    and    AUTO    DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

44-16    York    Street.  -  TORONTO 

The    Oldest    and    Largest    Specialty 

Clothing  House  in  Canada. 


etc.,  in  code  and  the  regular 
price  of  GOc.  Of  this  practice 
we  have  no  word  to  say,  but  we 
will  say  that  the  merchant 
might  have  the  delicacy  to  hide 
the  correct  figure.  Dozens  of 
passers-by  must  have  seen  the 
discrepancy  and  been  confirmed 
in  the  opinion  that  the  usual 
sale  is  a  fake  and  the  "mark- 
down"   usually   a   misstatement. 


Tulleford,  Sask.  —  "Record 
crowds  have  been  attending  the 
bankrupt  sale  now  in  progress 
at  the  old  stand  of  "Under- 
wood and  Davis  on  Main 
Street,  Turtleford,"  writes  a 
Dry  Goods  Review  subscriber. 
Mr.  Fred  Donovan,  owner  of 
Turtleford's  greatest  general 
store  business  has  recently  pur- 
chased the  Underwood  and 
Davis  stock  and  has  put  on  the 
big  sale.  Some  $25,000  worth 
of  high-class  goods  have  thus 
gone  to  the  hammer.  Mr.  Jack- 
son, of  Winnipeg,  made  all  ar- 
rangements for  the  sale  and  has 
personally  supervised  for  fif- 
teen   days. 

"From  145  miles  north  people 
have  come  to  Turtleford  to  take 
advanUr  °  of  the  bargains  of- 
fered. No  half  measure  nor 
questionable  methods  have  been 
used.  The  sale  is  one  of  genuine 
bargains,  thousands  of  dollars 
worth  of  goods  having  been 
sold. 

"During  some  of  the  days  of 
the  sale  the  rush  has  been  so 
great  that  it  has  been  necessary 
to  lock  the  doors  and  only  ad- 
mit enough  at  one  time  to  be 
waited  on  by  the  staff  of  clerks. 

"Butter  and  eggs  were  taken 
at  the  sale,  but  as  this  is  the 
season  when  the  Indians  aVe 
bringing  large  quantities  of 
seneca  root,  Mr.  Donovan  with 
a  staff  of  six  or  seven  was  kept 
busy  trading  with  the  Medicine 
Men  as  well  as  the  usual  charge 
accounts  of  regular  customers. 
One  big  feature  is  the  cut  on 
groceries  and  the  fact  that  but- 
ter and  eggs  are  taken  as  cash. 
There  has  also  been  an  unpre- 
cedented sale  of  hats  at  half 
price,  boots,  men's  shires  and 
piece   goods. 


BRAND 

(REG.) 

•DRESS   FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Good* 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers  of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING  iTRADE    ONLY 

Decorators  on  Buttom  of  Every  Description 

814  BROADWAY  NEW  YORK 


Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

"Everything  in  Men't  Fumiahinga** 


Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37  to  41   Mayor  St.  Montreal 
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Handy  Map  for  Visitors  to  Toronto 
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Tear  out  this  page  and  use  it  as  a  convenient  guide  when  making  calls  in  Toronto  at 
Exhibition  time.  The  firms  listed  below  cordially  invite  you  to  visit  them  when  you  are 
in  Toronto  for  the  Exhibition.     Read  their  advertisements  in  this  issue. 


Allen    Bros.    Co.,    883    Dundas    St.    East.    Broadview    car. 
Allen   Silk   Mills,   43   Davies     Ave.,   King  car  east. 
Artists'  Supply  Co.,  77  York  St.,  between  Wellington  and  King. 
Austin,  Carl  &  Co.,  357  College  St.,  College  car. 
Beebe.  L.  G.,  28  Wellington  E.,  between  Yonge  and  Church. 
Belding   Corticelli    Limited,   79    Wellington    W.,   between    York 

and    Bay. 
Birmingham   &    Co.,   T.   H.,   93   Spadina    Ave.,   King   car   west. 
Brock   Co.,   W.   R.,    Bay   and   Wellington   Sts. 
Canada    Veiling    Co.,    84    Wellington    W.,    between    York    and 

Bay. 
Canadian  Underskirt  Co.,  96   Spadina  Ave..  King  car  west. 
Carhartt,  Hamilton,  Cotton   Co.,  535  Queen  E.,  King  car  east. 
Channell     Chemical     Co..     369     Sorauren     Ave.,     College     car 

west. 
Clatworthy  &  Son,  161   King  W.,  between  York  and  Simcoe. 
Consolidated    Plate    Glass    Co.,    241    Spadina    Ave..    Belt    Line 

car  west. 
Copp,  Clark   Co.,   517   Wellington   W.,  Bathurst  car. 
Cook   Bros.   &   Allen,   College  and   Markham   Sts.,    College   car 

west. 
Counter   Costume  Co.,    121   Spadina   Ave.,   Belt   Line  car  west. 
Dale    Wax    Figure    Co.,   86    York   St.,    opposite    Prince   George 

Hotel. 
Davis   &    Co.,    Henry,   253   Spadina   Ave.,    Belt   Line   car   west. 
Denton.  Mitchell  &  Duncan,  81  Wellington  W.,  between  York 

and  Bay. 
Dominion   Ostrich  Mfg.   Co.,   78  Wellington  W.,  between  York 

and  Bay. 
Dominion    Paper  Box   Co.,    469   King   W.,    King   car    west. 
Dry   Goods    Review.,    153   University    Ave.,    Dundas    car    west. 
Gipe-Hazard    Store    Service    Co.,    113    Sumach    St.,    Broadview 

car  east. 
Ginsburg   &  Co.,   D.,   515  College  St.,   College  car  west. 
Godde.   Bedin,  Albert  &  Cie,  64  Wellington  W.,  between  York 

and  Bay. 
Goulding   &    Sons,    G..   55    Wellington    W.,   between    York    and 

Bay. 
Hambly     &     Wilson,     11     Wellington    W.,    between    Bay    and 

Yonge.  i , 

Hamm    &    Riley    Silk    Co.,    55    Bay    St.,    between    Front    anc 

Wellington. 
Harcourt  &  Son,   103  King  W.,  between  York  and  Bay. 


52    Bay   St.,    between    Front   and 
SO   Bay  St.,   between   Wellington   and 


S.    F.,   corner   York   and   Wellington. 
47    Simcoe   St..   between    Front   and    Wel- 


Hees.    Son    &    Co.,    Geo.    H.. 

Wellington. 
Henderson  &   Co.,  J.   B. 

King. 
Jones   Bros.   &   Co.,  31   Adelaide  W.,  between   Bay  and  Yonge. 
Jones  &  Co.,  Fred.,  64  Wellington  W.,  between  York  and  Bay. 
Kent-McClain    Ltd.,    181    Carlaw    Ave.,    King    car   east. 
King   Silk    Co.,   A.   S.,    59    Wellington    W.,    between   York   and 

Bay. 
Lace   Goods    Co.,    79    Wellington    W.,    between    York    and    Bay. 
Macdonald    &    Co.,    John,    21    Wellington    E.,    between    Yonge 

and  Church. 
McKinnon    &   Co., 
McElroy    Mfg.    Co., 

lington. 
Mercury   Mills   Ltd.,   Foy   Bldg.,  between   Bay   and   Yonge. 
Miller  Mfg.   Co.,   44  York  St.,  between   Front  and  Wellington. 
Miller    Men's    Wear    Ltd..    44    York    St.,    between    Front   and 

Wellington. 
Mouterde,   Chas.,   80   Wellington   W.,   between    York   and    Bay. 
National   Cash   Register   Co.,   40   Adelaide   W..   between   Yonge 

and  Bay. 
Phoenix    Novelry    Co.,    152    Pearl    St.,    between    Simcoe    and 

Duncan. 
Prime  &  Rankin.  74  York  St.,  between  Wellington  and   Kins;. 
Pugh    Specialty   Co.,    38  Clifford   St.,   Queen    car   west. 
Ritchie  &  Co.,   H.   P.,   38   Clifford   St.,   Queen   car   west. 
Sale,  Julian,  Leather  Goods  Co..  600  King  W.,   King  car  west. 
Shaw  Correspondence  Schools,  393  Yonge  St.,  Yonge   car. 
Sterling  Dress  Co.,  220  King  W.,  between  Simcoe  and  Duncan. 
Thompson   Lace   &   Veiling   Co.,  corner  Wellington   and  York. 
Toronto   Feather    &    Down   Co.,   2154   Dundas    W.,   Dundas   car 

west. 
Toronto  Hat  Co.,   76   Wellington  W.,   between   York   and   Bay. 
Watts  Ltd.,  H.   L.,  400  Richmond  W.,   Belt  Line  car  west. 
Westlake   Brothers    Limited,    24   Wellington    W.,   between    Bav 

and  Yong'e. 
Weyerstall   &    Co.,   A.,   66    Wellington    W.,   between   York  and 

Bay. 
White    Ltd..    Will    P.,    65    Simcoe,    between    Wellington    and 

King. 
Wrinch,    McLaren    Ltd..    77    Wellington    W.,    between    York 

and   Bay. 
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Acme  Clove  Works  Ltd 123 

Ainscow  X-  Co.,  Ltd.,  John 44 

Allen    Bios.    Co.,   Ltd 14 

Allen    Silk   Mills    15 

American  Bead  Co.,  Inc 1(>3 

American  Tad  &  Textile  Co 64 

Anderson.    Wm.,    &    Co 39 

Art  Button  &  Novelty  Mfg.  Co.  .  .  1'.  1 

Artists"  Supply  Co 162 

Aschcr   Silk   Corp.,    M-    1G0 

Atlantic    Underwear,    Ltd 96 

Austin   &    Co.,  Carl    103 

B 

Ballantyne,  Ltd.,  R.  M 100 

Balstone,  Cook  &  Co.,  Ltd 4 

Bartell    Patent    Pocket   Co 162 

Bastard.  J.   &   W 30 

B.   C.   Ladies  Hat  Mfg.  Co 88 

Beebe,    L.    G 160 

Beldins  Corticelli,   Ltd.    ..Back  cover 

Biltmore  Curtain   Co.   139 

Birks.    Fred    160 

Birmingham  &  Co.,  Ltd.,  T.  H...  160 

Blumenthal  &  Co.,  Sidney,  Inc.  .  .  72 

Botanical  Decorated  Co.,  Inc.   .  . .  160 
Bradford  Dyers'  Association  .... 
_      ,                                     33,  36  and  74 

Bradstreets    140 

Brettle  &  Co.,  Ltd.,  Geo.   ..."...'.  26 

Brickenden   &    McCrimmon    152 

Brock   Co.,  Ltd.,  W.   R.  Montreal  45 

Brock  Co.,  Ltd.,  W.  R.  (Toronto)  47 

Brodie   &   Co.,  James    163 

C 

Calico  Printers'  Association    40 

Campbell.  Metzger  &  Jacobson..  106 

Canada  Veiling  Co.,  Ltd 115 

Can.     Consolidated     Rubber    Co., 

Ltd Inside  back  cover 

Can.  Manufacturing  &  Novelty..  163 

Canadian    Underskirt   Co 151 

Canadian   Shoe  Mfgrs.   Assoc.    .  .  20 

Carhartt,   Hamilton   Cotton   Mills  66 

Carter,  James    B.    Co 158 

Castle   Braid   Co 161 

Celtic  Knitting  Co 96 

Chananie,  J 162 

Channell  Chemical  Co.    ..Front  cover 

Chicago  Mercantile  Co 160 

Chipman-Holton      Knitting      Co., 

Ltd 97 

Circle-Bar  Knitting  Co.,  Ltd.  .  . '.  .  98 

Clarke  &   Son,  John  T 36 

Clatvvorthy  &  Son,  Ltd 117 

Cleat  &  Co 158 

Clift  &  Goodrich,  Inc 21 

•Climax    Baler    Co 163 

Cohen    Bros 163 

Cole-Whittaker,    Ltd. 154 

Collett.    W.    J 158 

Colonial   Fastener  Co.,   Ltd 10 

Columbia    Fastener   Co ]i;i 

Consolidated  Plate  Glass  Co.    ...  125 

Cook  Bros.  &   Allen,  Ltd 65 

Copp-Clark   Co.,    Ltd 160 

Coristine  &  Co.,  Ltd.,  James 118 

Counter   Costume   Co.,    Ltd 152 

Craftana    46 

Creelman    Bros 163 

Crex  Carpet  Co 141 

Crackers,  Ltd 29 

Crown    Plant    Co 160 

Cummings  &  Cummings   80 

Cummings,    I).    H 149 

D 

Dale    Wax    Figure   Co.,  Ltd 136 

Daly   &    Morin.    Ltd 154 

Davenport  &  Co.,  P 33 

Davis  &   Co.,   Ltd..   Henry    89 

Deacon    Shirt   Co 64 

Delfosse   &    Co 125 

De  Long  Hook  &  Eye  Co.  of  Can., 

Ltd 107 

Denton.  Mitchell  &  Duncan   76 


Desparois,  Garneau  Co 

Dominion  Ostrich  Feather  Co.   .  .  122 

Dominion   Paper  Box  Co 125 

Dominion  Textile  Co.,  Ltd 73 

Dominion    Wadding   Co 24 

Dubrule   Mfg.  Co.,  Ltd L68 

Dudgeon   &   Co.,  J 164 

E 

Kuan    Co.,   Ltd.,   G.   C 163 

English    Velvet    &    Cord    Dyers' 

Assn 38 

European  Novelty  Co 106 

F 

Ferstrong     43 

Fisk  &  Co.,  D.  B 161 

Foster  &  Co.,  Joseph    31 

Foster  Mfg.  Co.,  Ltd 160 

Fraser  Publishing  Co 163 

Freedman    Co 164 

G 

G.  B.  G.  Co 161 

Garland,  Son  &  Co.,  Ltd.,  John  M.  3 

Gerstenzang  Bros 160 

Ginsburg  &  Co.,  D 150 

Gipe-Hazard  Store  Serv.  Co.,  Ltd.  155 

Gnaedinger,  Son  &  Co 83 

Godde,  Bedin  &  Cie,  Albert 67 

Goulding  &  Sons,  G 86 

Greenshields,   Ltd 1 

H 

Hambly  &  Wilson,  Ltd 109 

Hamm  &  Riley  Silk  Co.,  Ltd.    .  .  74 

Harcourt    &    Son,    Ltd 162 

Haworth   &   Co.,   Ltd.,   Richard..  37 

Hazel   &   Co 140 

Hees,  Son  &  Co.,  Ltd.,  Geo.  H..  138 

Heaton's   (Leeds),  Ltd 32 

Henderson  &  Co.,  J.  B 140 

Hodges  &  Lettau   160 

Hodgson,  Sumner  &  Co.,  Ltd.    ..  17 

Hollins  &  Co.,  Ltd.,  Wm 67 

Home  Pattern  Co.,  Inc 163 

Hoover    Suction    Sweeper   Co.    of 

Can.,  Ltd 6  and   7 

Horrockses,  Crewdson  &  Co.,  Ltd.  44 

Hyslop   Co.,   Ltd.,  Robert    162 

I 

Ideal    Garment    Co.    (New   York)  162 

Independent   Silk    Ltd 140 

Indiana   Cotton   Mills    160 

Infants'  Footwear  Ltd 25 

Irish  Linen  Society 8  and  9 

J 

Jennens,  Wrelch  &  Co.,  Ltd 46 

Johnson,  Cowdin  &  Co 161 

Jones   Bros.   &    Co 136 

Jones   &   Co.,   Fred    161 

Julian    Sale    Leather    Goods    Co., 

Ltd.    112 

K 

Kellv  Sales  System  Co.,  T.  K 22 

Kent-McClain,  Ltd   132,  161-2-3 

Kenyon   Co.,   Inc.,   C 

Inside   front   cover 

Kidman    Hosiery    Co 44 

King  Silk  Co.,  Ltd.,  A.  S 2 

King  &  Son,  John   155 

L 

Laberage  Chevalier  &  Co 82 

Lace   Goods   Co.,   Ltd 116 

La   Mode   Dress   Co 149 

Lamson  Co 133 

Lazare  &   Novak    163 

Levy  &  Sons,  Ltd.,  H 161 

Lister  &  Co-,  Ltd 42 

London  Directory  Co 24 

M 

Macdonald  &  Co.,  Ltd.,  John    ...  5 

Mallinson  &  Co.,  Inc.,  H.  R 75 

Martin  &  Co.,  Ltd.,  P.  P 18 

McElrov  Mfg.  Co.'   149 

McGregor  &  Co.,  J.  C 44 

Mercury  Mills,  Ltd 16 

Mclntyre,  Son  &  Co.,  Ltd 23 


McKinlev    Music  Co 24 

.McKinnon,  S.  F.  &  Co.,  Ltd 87 

McMartin,  K.  W 161 

Miller  Men's  Wear,  Ltd 164 

.Miller  Mfg,  Co.,  Ltd 164 

Ministry  of  Munitions 27 

Mitchell  Woollen  Co.,  Ltd '.'7 

Morton  &  Sons,  Robt 44 

Mouterde,  Charles    88 

Moyer,  Walter  W 99 

Muser  Bros.  (Canada),  Ltd 11 

Myerson   Bros 164 

N 
National    Cash     Register    Co.   of 

Can.,    Ltd 134 

Nelson,  L.   A 161 

Newall  &  Son,  S.  A 160 

North  American  Dye  Corporation  21 

O 

Old  Bleach  Linen  Co.,  Ltd 119 

Ontario   Button  Co.,   Ltd 159 

Oxford  Knitting  Co.,  Ltd 101 

Oxford  Mfg.  Co.,  Ltd 150 

Palmenberg's   Sons,   Inc.,  J.  R...  135 

Parisian  Corset  Mfg.  Co.,  Ltd.  .  .  150 

Parsons  &  Parsons  Canadian  Co.  155 

Peerless   Underwear  Co.,  Ltd.    .  .  99 

Perrott,  W.  K 28 

Petch,  C.  H 162 

Phoenix  Novelry  Co 122 

P.  K.  Co.,  Ltd 113-114 

Potter,   Thos.   &    Sons    25 

Priestley  Bros 161 

Prime  &   Rankin,  Ltd 139 

Pugh  Specialty  Co 103 

R 

Racine  Ltd.,  Alphonse    19 

Reid  &  Co.,  G.  F 163 

Rigg  Bros.  &  Co.,  Ltd 34-35 

Ritchie  &  Co.,  Ltd.,  H.  P 120 

Ritchie  &  Co.,  John  E 106 

Robinson  &  Co.,  C.  E 64 

Rodden  &  Co.,  F.  A 164 

Rodger  &  Co.,  James   46 

Russell  &  Co.,  A 46 

S 

Samstag  &  Hilder  Bros 108 

Schoen  Carl   Silk  Corp 77 

Schofield  Woollen  Co.,  Ltd.,  12  and  13 

Scott  &  Co.,  Peter 41 

S.  &  D.  Dress  Co 149 

Shaw  Correspondence  School   . . .  161 

Silver  Bros 81 

Smith,  Geo.  G 158 

Smith,  Hogg  &  Co 163 

Sterling  Dress  Co 162 

Stratton  &  Co 46 

T 
Thompson    Lace    &    Veiling   Co., 

Ltd 160  and  124 

Timberlake  &  Sons,  J.  B 162 

Toronto    Feather    &    Down    Co., 

Ltd 162 

Toronto   Hat  Co.    88 

Tromer,    D 161 

Turnbull  Co.,  C 89 

U 

Universal   Hair  Goods  Co.,   Ltd. .  164 

Van   Raatte  Co 121 

W 

Watts,  Ltd.,  H.  L 160 

Westaway   Co.,  Ltd.,   W.   J 163 

Western  Veiling  Co 158 

Westlake    Bros 124 

Weyerstall  &  Co.,  A 106 

White.    Ltd..    Will.    P L61 

Whiting  &  Davis  Co 162 

Whittemore   Bros.,   Inc 24 

Wilson  &  Co 25 

Williams  &  Co.,  Walter  .  .  109  and  162 

Wittall,    M 149 

Wooding,  C.   L 160 

Wright  &  Sons  Co.,  Wm.  E 

109  and  161 

Wrrinch    McLaren,    Ltd 106 
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Naugahyde  Bags  as  Trade 

Builders 


Men  and  women  everywhere  who  demand 
distinctive  luggage  will  want  Naugahyde 
Bags.  These  new  bags  are  waterproof, 
smart  and  durable.  They  are  made  in 
attractive  styles,  in  sizes  for  both  men 
and  women.  Every  bap  has  the  finest 
of  brass  fittings  and  specially  selected 
linings. 

There's  not  a  stitch  or  seam  anywhere  in 
a  Naugahyde  Bag.  The  material  is  first 
fitted  carefully  over  the  steel  frame  of 
the  bag;  then,  by  a  special  process,  the 
seams,  joints  and  corner  reinforcements 
are  all  fused  together  into  one  piece. 
The   result   is   a   bag  that   can    stand   the 


hard  knocks  of  modern  travel  and  yet 
keep  its  smart  appearance. 

Naugahyde  is  a  durable  and  waterproof 
material.  Its  handsome  black  surface 
can  be  wiped  clean  with  a  damp  cloth. 
Its  composition  and  the  process  of  manu- 
facture make  it  an  exclusive  product. 

Every  Naugahyde  Bag  is  backed  by  the 
reputation  of  the  oldest  and  largest  rub- 
ber organizatii  n   in   Canada. 

For  full  information  as  to  sizes  and 
prices,  write  to  the  nearest  Dominion 
Rubber   System    Service    Branch. 


Dominion  Rubber  System  Service  Branches 

Located  at 

Halifax,  St.  John,  Quebec,  Montreal,  Ottawa.  Toronto,  Hamilton,  Brantford,  Kitchener, 
London,  North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina,  Saskatoon,  Calgary, 
Lethbridge,    Edmonton,    Vancouver,    Victoria. 
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The  Smartest  Book 
on  Knitting 

Be  sure  that  you  are 
supplied  with  our  new 
knitting  book,  "  Fall 
and  Winter  Sports" 
showing,  in  color,  the 
newest  designs  for 
sweaters,  tarns,  scarfs, 
slip-ons,  caps,  gloves 
and  stockings.  Full 
directions  for  knitting. 


Fingering  Yarns 


The  yarns  that  wholly  satisfy. 

'Hie  insistent  demand  of  all  experience  1 
knitters. 

Pure  Australian  long  staple  wool — soft, 
pliable,  elastic,  most  durable. 

Extensive  advertising  of  these  yarns  in 
the  leading  magazines  and  newspapers  of 
Canada,  August  to  Christmas. 

A  wide  variety  of  exceptionally  lovely 
shades.      Fast  colors. 

One  oz.  balls      16  balls  to  the  box. 


~W437*tlceill 


Manufacturers  of  Corticelli  Spyj]  Silks,  Corticelli  Crochet  and  Embroidery 

Cottons,    Corticelli  Knitting   Silk,    Corticelli   Embroidery 

Silk,  Corticelli  Roll  Tape,  Corticelli  Lingerie  Braid. 
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BRITISH 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 


THE    BEST    IN    THE    WORLD" 
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PERO  MILLS  ON  MANCHESTER  SHIP  CANAL  THE  SHOW  MILLS  OF  LANCASHlF. 

Velveteens 
Sheetings  billow    Tubing 

Madras   Shirtings  'Voiles 

Novelty    Cloths 


(WHITE    ONLY> 


RICHARD  HAWOR1H  AND  COMPANY.  LIMITED.  ENGLAND 
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SMART  SUITS  THAT  SATISFY  THE  DEMAND  FOR  THE  OUT  DCOR 
"ENGLISH"    TYPE,    YET    ARE    CUT    ON    TRIG    AMERICAN    LINES 


"   *'2.  Z-3C.1  Z.-30Z 

I   Blue  and  While. 


Style  2-312.      $41.50.      Kenrhrviot.      1 567    Blue   and    (ireen    Nub.    156K    Brown   and   Tan   Nub.   1569   Taupe  and   Brown    Nub. 

Style  2  :I00.      139.59.      Kcnehcriot   mixed   Hcrrinir   Itcnr        7909   (Jray  and  White.  7911   Brown  and  Green,  7912  Blur  and  (Jreen.  791 

S I  > '  i    J    '.II.'.      SIMM).      Kencheviol     HcrrinK    Bone.      ',960    Leather    Brown.    7961     Reindeer.    7962    (Jray    Mixture.    7963    Olive. 

Our  COMPLETE  Linos  arc  usually  a  surprise  to  those  accustomed   to  seeing  only  a   part. 

Put  KENYON  on  your  list  when  you  come  to  New  York  or  Chicago;   you   will  be  convinced  that  it 

while. 

New   York 
Fifth   Wenue  Building,  Fifth   We.  &  13rd  Si. 


KENYON   COMPANY.    Inc. 

N  EW    YORK 


Chic 
:;  Jackson 


s    well    worth 
Kouli'vard 
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Toronto      Yearlj    subscription    price,    «2.oo.      Entered    as    second-class    matter,   July   1st,    1*12,  at  the   Post   Office  at    Buffalo,   under   the   Ac:   of    Mart 
Entered  as   second-class  matter  ai   th.-   Post  Office   Deparlm  nt.  Ottawa. 
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MADE  IN  FRANCE 


CREPE 

GEORGETTE 


38  in.-39 

in. 

1    75 

X. 

COPPER 

WHITE 

LILAC 

ELEPHANT 

IVORY 

SABLE 

NIGGER 

MAIZE 

JADE 

TAUPE 

SKY 

EMERALD 

BOTTLE 

ROSE 

OLD  ROSE 

SAXE 

PINK 

ECRU 

ROUEN 

FLESH 

SILVER  GREY 

WINE 

NILE 

NAVY 

MID  GREY 

BLACK 

PURPLE 

ALL  OF  THE  ABOVE  SHADES  IN  STOCK. 

Greenshields  Limited 

Victoria  Square        :       :        Montreal 


D  I;  Y    GOODS     REV]  E  W 


IlinmilllT' I  III  lltll  1 1 II  lUtl]  ^111 IIIMIIIMIiq-IMllllll  >»^p— ^.J..  yf;  ^ni^  ,  li^j^jTrTj„„ 


V-' 


a,  ft 


limited 


.  Etng  ftilk  Company 

TORONTO 

"ftije 
ill;  ll)onsr 
of  Canaba" 


visit  our 
VFarenouse 

or 
Send  for 

Samples 


JAPANESE  SILKS 

CHINESE  SILKS 

CHARMEUSE 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIVES 

PLAIDS 

FANCY  TRIMMING 

SILKS 

PYJAMA  SILKS 

and 

SILK  SHIRTINGS 


Silks 

for  evtry  season 
for  every  occasion 
for  every  need 

A11    the    latest    shades 
and  effects 


Largest  Stock  of  Silks  in  Canada 

For  IMMEDIATE  DELIVERY 


21.  ft.  &tng  fttlfe  Company,  limtteb 

59-61  Wellington  St.   West  Toronto 


Foreign     Officii: 


Zurich,  Switzerland 
Yokohama,  Jafan 


Lyons,  France 
Chtfoe,  China 


'.  .Ju 


imtlllmnNHiflnniuiuiimu 
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COMFORTERS 


In  stock  now  in  all  qualities, 
sizes  and  colors, 

White  Cotton  filled  with 
Camhric,  Chintz  or  Sateen 
Covering-s  to  retail  at  popular 
prices. 

Down  Filled  with  Sateen,  Silk 
or  Satin  Coverings,  Fancy 
Centres,  framed  in  plain  Col- 
ors to  match  up  to  $50.00  each. 

Your      inquiry      will      be 
appreciated. 


John  M.  Garland, 
Son  &  Co.,  Ltd. 

Ottawa,  Canada 
Wholesale  Dry  Goods 
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The  T.  K.  Kelly  Sales  System, 
Minneapolis,  Minnesota. 

Gentlemen : 

Wc  made  a  contract  with  your  representative,  Mr.  A.  A. 
Gillespie,  to  conduct  a  short  advertising  campaign  for  us. 
During  this  period  our  campaign  was  so  successful  that  we 
re-contracted  with  him  on  two  different  occasions,  making  the 
contract  period  five  successive  months,  which  terminates 
tonight. 

In  all  justice  to  your  firm,  as  well  as  to  Mr.  Gillespie,  we  feel  duty  hound  to  say  that  dur- 
ing this  period  our  sales  have  increased  in  leaps  and  hounds,  as  you  will  note  in  the  figures 
which  I  am  enclosing.  These  figures  designate  each  day's  sales  during  the  period  of  our  con- 
tract, and  total  $196,000.00. 

We  also  wish  to  call  your  attention  to  the  fact  that  we  have  only  conducted  two  sales  dur- 
ing this  time,  the  balance  of  the  period  being  given  to  high  class,  clean-cut  advertising. 

We  also  are  pleased  to  state  that  we  found  your  representative,  a  clean,  capable  merchan- 
dise man  and  a  gentleman  in  every  respect. 

We  shall  be  glad  to  recommend  your  firm  to  any  merchant,  and  we  trust  that  we  will  have 
the  pleasure  of  doing  business  with  you  again. 

Very  truly  yours, 

SHANNON  &  GRANT,  LTD. 
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TO  the   Trade  September,  1  920 

Assorting  Season 

You  desire  to  stimulate  trade 

Call  on  John  Macdonald  &  Co.,  Limited 

You  desire  a  well-assorted  stock 

See  John  Macdonald  &  Co.,  Limited 

You  desire  excellent  value 

Buy  from  John  Macdonald  &  Co.,  Limited 

Seven  Great  Departments 

House  Furnishings  and  Carpets 
Men's  Furnishings  and  Smallwares 
Hosiery,  Wool  Goods  and 
Ready -to-Wear  Goods 
Dress  Goods,  Silks  and  Velvets 
Domestic  and  Foreign  Cotton  Goods 
Linens,  Blankets  and  Comforters 
Woollens  and  Tailors'  Trimmings 

If  you  have  any  commands  and  cannot  visit  us,  you  will  find 
our  quick  system  of  attending  to  your  communications  satisfac- 
)     torily  answered  by 

Our  Letter  Order  Department 

JOHN   MACDONALD  &  CO.,  LIMITED 

TORONTO 
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Made    in 


Canada    by 


I  he  H00M.T  lifts  the  rug  from  the 
floor,  lii,  this  —  flutters  it  upon  a 
etuhumofatr,  gently"  beats"  ou<  if  ■ 
tinhedded grit ,  and  ut }  rolonys  it* life 


Nothing  to  Do 

. . .  for  Thirteen  Years 

But  Make 
Electric 
Cleaners 


^ 


e 


H 


ELECTRIC    SUCTION 
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Canadians  for  Canadians 


THE  HOOVER  organization  has  had 
nothing  to  do  but  make  electric  clean- 
ers for  the  past  thirteen  years.  Undivided 
attention  has  been  devoted  to  their  one 
product. 

Starting  with  an  exclusive  cleaning  prin- 
ciple, it  is  not  surprising  that  The  Hoover 
has  attained  so  high  a  degree  of  perfection. 

Similarly,  this  specialization  applied  to 
advertising  and  sales  has  borne  equally 
exceptional  results  for  dealers. 

The  Hoover  organization  set  out  to  do  one 
thing  well — and  the  astonishing  sale  of 
its  product,  with  the  ease  that  is  reported 
by  retailers  everywhere,  is  the  fulfillment 
of  that  aim. 

It  is  such  a  product  as  this  with  an  organization  as 
described  that  is  waiting  to  back  up  the  work  ofretailer3 
in  a  number  of  cities  and  towns  throughout  the  Dominion 

The   Hoover   Suction    Sweeper    Company   of   Canada.   Limited 

Factory  and  General  Offices      Hamilton,   Ontario 


It  Beats  .  .  . 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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DRESS  FASTENER 
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It's  all  in 
the  Spring 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


OH  IS  IS  NOT  A 
FRICTION  FASTENER 
D  *  '  MADE 
DUt  IS  WITH 
HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS    WHEN    TO    HOLD 
AND   WHEN   TO   LET   GO 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    ,\     .-.    SUES:  00-0-1 


To  be  had  of  all  leading  wholesalers. 


BRASS 
will  not 
rust 


Manufactured  by 


Colonial  Fastener  Co.,  Limited 

Montreal,    Que. 


-  N 


i 
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Our  unusually  large  line  of 

Laces  and  Embroideries 

for  Import 


is  augmented  this  season  with  a  most  attractive 
range  of 

EMBROIDERED  VOILE  FLOUNCINGS 
in  a  great  variety  of  patterns  and  colorings,  all 
the  produce  of   our   own    factory   at  Bruggen 
(St.  Gall).     Inspection  of  our  showing  is  par- 
ticularly invited. 

ittuaer  Jfrotfjers;  (Canatia)  Htmiteb 

12  ST.  HELEN  STREET,  MONTREAL 

New  York        Boston        Philadelphia        Chicago        London         Nottingham       Paris       Calais 
Baltimore  Los  Angeles  San  Francisco  Caudry  Le  Puy  St.  Gall 
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A    Cold    Winter   Ahead 

I  lave  you  been  as  wise  as  the  squirrels  and  laid  in 
supplies  for  a  lung,  cold  winter?  What  about  cash- 
mere stockings  for  your  patrons?  You  can't  satis- 
factorily meet  their  demands  for  quality  and  dur- 
ability plus  economy,  without  a  supply. 

A.B.C.  HOSIERY 

For   Men,     Women    and    Children 


Sensible  women  want  sturdy  stock- 
ings, reasonable  in  price,  for  the 
family,  and  A. B.C.  Hosiery  is  un- 
equalled for  the  value  it  gives. 

For  Children — i-and-i  rib;  sizes  4 
to  10. 

For  Women — Plain  stitch. 

For  Men — Half-hose  in  all  sizes. 


Trebly  reinforced  heels,  toes 
and  soles. 


Write  us  for  /vires. 


ALLEN  BROS  CO.,  LIMITED 


882  Dundas  St.  E.,  Toronto 


Selling  Agents  for  Canada 

WILLIAM  G.  EVIS  &  CO. 

28  Wellington  St.  W.,  Toronto 


DRY     GOODS     REVIEW 


11 


What   Every   Woman   Wants 


Women  buying  silk  stock- 
ings look  for  certain  things 
— quality  of  material,  per- 
fect fit  and  desirability. 

Winsome  Maid 

PURE  THREAD 

Silk  Hosiery 

gives  all  this  and  much 
more.  Customers  are  de- 
lighted with  the  beautiful 
texture  and  weave,  free  of 
all  imperfections;  the  slen- 
der ankle;  the  ample  elas- 
ticity at  the  hem;  the  re- 
inforced feet;  and  the  anti 
ladder  stitch  where  silk  and 
mercerized  top  meet. 

Call  attention  to  these  fea- 
tures of  Winsome  Maid  and 
vou  will  find  ready  sales. 
Satisfaction  brings  repeat 
orders. 

Wide  range  of  exquisite  tints 

provides  for  Paris  decree  that 

frock  and  stockings  match. 

All  sizes,  8'/2  to  10. 


ALLEN  SILK  MILLS 

43  Davies  Ave.,  Toronto 

Selling  Agents  for  Canada:  William  G.  Evis  &  Co.,  28  Wellington  St.  West,  Toronto 

"CANADIAN  GOODS  ARE  BETTER " 


DRY    GOODS    i;  i:  v  i  i  \\ 


The    Ballantyne    Spring    Range 

Is  Now  Ready 

Smocks,  Irillies,  Novelty  Coats    Shawlettes,  Bathing  Suits  for  Men, 
Women  and  Children,  Boys'  Jerseys,  Children's  Smocks  and  Pullovers 


R.  M.  BALLANTYNE,  LIMITED 


STRATFORD,  CANA 


DKY     GOODS    REVIEW 


FAST  DYE 


tfaitipaMl 

SupeAfelvet 


FINE  TWILL 


FAST  PILE 


IF  anything  is  certain,  it  is  that  Canadian  women 
Twill  turn  to  SANSPAREIL  Super- Velvet  the 
Lmoment  they  realize  such  high  quality  is  ax-ail- 
able  at  interesting  prices.  SANSPAREIL  is  an 
achievement  in  Cotton  Velvets. 


Its  exquisite  sheen,  excep- 
tional durability  and  superb 
draping  qualities  create  sales 
wherever  Sanspareil   is  shown 


Balstone  Cooke  &  Co. 

Limited 

MANCHESTER     -     ENGLAND 


To  be  had  from  the 
leading  wholesale 
houses  in  Canada. 


It 


DRY     GOODS     \i  E  Y  1  E  \\ 


"The  Specialty  House  of  Canada" 

MdNTYRE,  SON  &  CO. 

LIMITED,  MONTREAL 

Novelty  and  Staple  Requirements   for  Fall 

Complete  Display  in  All  Departments 


Novelty  Silks  and  Dress  Goods 

Gold  and  Silver  Brocades,  Fancy  Plaids 
and  Stripes,  Velours,  Broadcloths  and 
Tricotines. 


Laces  and  Embroideries 

Handkerchiefs,  Ribbons,  Knitted 
Goods,  Smallwares,  Yarns  and  Mend- 
ings. 


Novelty  Cotton  Dress  Materials 

Madapolams,    Mulls,    Nainsooks,    Art 
Sateens,  Cretonnes  and  Shirtings. 


Linens 

Christmas  Fancy  Goods,  including 
Hemstitched  Lace,  Embroidered  and 
Madeira  Fancy  Goods,  Tablecloths, 
Napkins  and  Staple  Linen  Require- 
ments in  variety. 


Hosiery,  Gloves  and  Underwear 

Hosiery,  Gloves  and  Underwear  to 
meet  season's  requirements  in  variety 
of  styles  and  dependable  quality. 


Sole  Selling  Agents  for 


Trefousse"  Kid  and  Suede  Gloves 

"Niagara  Maid"  Gloves,  Hosiery  and 

Glove  Silk  Underwear 


Kirby,  Beard  &   Co.,   Limited 

High-Grade  Staple  and  Novelty  Smallwares 
Prompt  attention  to  mail  orders 


U  K  V    G  0  0  D  S  KEV1  E  \Y 
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SERVICE 


In  our  eleven  departments,  the  Retail  Merchant  will 
find  everything  he  needs  in  Dry  Goods,  Smallw  ares, 
Fancy  Goods  and  Toys  for  the  Xmas  Trade. 

WOOL  SERGE 

All-Wool  Serge — 40  ins.  wide — 46-yard  pieces, 
Extra  Special,  $1.97J^  per  yard. 

Shades — Putty,  Pawn,  Old  Rose,  Copen,  Grey,  Nigger, 
Russian,  Mid  Brown,  Wistaria,  Taupe,  Navy 
and  Black. 

FINE  SOFT  FINISH  -  DYED  IN  ENGLAND. 

SHIPMENT    OCTOBER,  NOVEMBER. 

FLANNELETTES 

Full  line  of  Flannelettes,  25  to  36  inch. 


Wool  Sealette 
Silk  Sealette 


$7.25,  $9.50,  $11.00  per  yard. 
$7.75,  $15.75  per  yard. 


PROMPT  DELIVERIES 


HODGSON,  SUMNER  &  CO.,  LIMITED 

83-91  St.  Paul  St.  West  21  St.  Sulpice  St.  84-92  LeRoyer  St. 

MONTREAL 

SAMPLE  ROOMS: 

7  Charest    St.,  QUEBEC  Windsor  Hotel.  OTTAWA 

Carlaw  Bldg.,  28-30  Wellington  St.  West,  TORONTO 

Can.  Bank  of  Commerce  Bldg..  THREE  RIVERS  Metropole  Building.  SHERBROOKE 

503  Mercantile  Bldg..  VANCOUVER 
50  Bon  Accord  St.    MONCTON.  N.B. 
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A    MESSAGE  FROM  RACINE'S,    MONTREAL 

October,  November,  December,  1920 

will  be  Wonderful  Months  for  Business 
for 

YOUR  STORE 

If  you  do  Not  Starve  your  Stock  for  Staple  Lines 

waiting    for    lower    prices    that    are     going    to    come 

October,  November,  December,  1921 


ALPHONSE  RACINE,  LIMITED,  MONTREAL 

have  the  very  best  values  in  Canada  for 

Popular  Priced,  Quick  Selling  Standard  Lines 

INVESTIGATE  THIS  STATEMENT  TO-DAY 

Jump  on  a  train  and  come  and  see  us. 

or 
Go  to  our  nearest  permanent  Sales  Office  in  your  district. 

or 
Write,  wire,  or  telephone  Mr.  J.  S.  Bissett  for  an 
appointment  with  one  of  our  Representatives. 

DO  IT  TO-DAY 


ALPHONSE  RACINE,  LIMITED 

Manufacturers  and  Wholesale  Distributors  of 

DRY  GOODS 
60-98  St.  Paul  Street  West 

EVERYTHING  IN  DRY  GOODS 


1GB 


DRY     30  0DS     RE VI K  W 


The  ever-widening  appreciation  oi 

Dent's  Gloves 

is  hut  a  just  tribute  to  their  splendid 
worth  and  quality. 


In  quality  of  material,  care  in  cutting  and  accuracy  in  sizing,  the 
careful  attention  to  sewing  and  embroideries  and  the  little  details  of 
trimming  and  finish,  DENT'S  GLOVES  excel. 

They  have  long  been  the  choice  of  discriminating  women  of  every 
type. 

For  this  very  reason  you  should  carry 


Your  profit  and  satisfaction  are  guaranteed. 
Representatives  now  on  their  respective  territories  with  samples  for 

FALL  SORTING  and  SPRING  DELIVERY. 

DENT,  ALLCROFT  AND  CO. 

(CANADA)  LIMITED 

Wilder  Building,  Bleury  Street 

MONTREAL 

FACTORIES  : 

LORETTEVILLE,    QUE.;    CHARLESBOURG,    QUE.;    LONDON.    ONT. 

London,  England  ;    Worcester.  England  ;     Martock,  England  ;    Paris,  France  ; 

Grenoble,  France  ;     Brussels,  Belgium  ;     Ceroux  Mousty,  Belgium  ;     Naples, 

Italy  ;  San  Giovanni,  Italy;  New  York,  U.S.A. 


DRY    GOODS    REVIEW 
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SlinsetSoapDyes 


Situation  Wanted 
No   Salary  Required 

Stand  me  in  a  prominent  place  on  your  counter, 
and  I  will  continually  push  sales  of  Sunset  Soap 
Dyes  every  minute  your  store  is  open  and  customers 
are   present.     Open  for  immediate  engagement,  every- 
where.    Address:     Sunset  Display  Case,  care  of  your 
jber. 

IHJNSET  DISPLAY  CASE.-  Sunset  Soap  Dyes  are  packed  1  gross 
assorted  in  the  attractive  Display  Case,  without  extra  charge,  when 
requested.  Insist  upon  having  your  first  order  packed  in  this  Dis- 
play Case  which,  placed  on  your  counter,  keeps  Sunset  before  your 
trade  at  all   times. 

Ask    your    jobber    for    prices    and    discounts,    or    write 


HAROLD  F.  RITCHIE  &  CO.,  LTD. 

Toronto,  Canada 

N^W  WINDOW  CUT-OUT  FREE.— If  you  will  give  the 
window  soace  we  will  send  you  our  new  cut-out.  size  28  x  40 
inches,  lithographed  in  many  beautiful  colors.  Address  your 
request    direct    to    the    manufacturers    of    Sunset  : 


North    American  Dye    Corporation,    Ltd 

Toronto,  Canada 


— hold  your  trade 
because  they  hold 
their  color 


Orre  you  sell  your  custom- 
ers Sunset — once  they  see 
t lie  beautiful,  brilliant,  fast 
color  they  have  dyed  so 
easily,  quickly  and  perman- 
ently into  their  own  gar- 
ments—your Sunset  trade  is 
established. 

That  is  why  Sunset  repeat 
sales  come  fast,  while  attrac- 
tive advertising  in  leading 
pi  blical  Ions  steai  lily  creates 
new  customers,  and  the 
good  Sunset  profits  grow 
with    volume. 


yy&ute. 


inore'S  Shoe  Polishes 


FINEST 
QUAlifY 


feARGEST 


THE  WORLDS  STANDARD 


CREAMS,  PASTES,  COMBINATIONS 

for  every  kind  of  leather  in  all  the 
popular  colors 

DRESSINGS 

for  Canvas,  White  Leather;  Self-Shining  Dressing 

WHITTEMORE  BROS.  CORP. 

Cambridge,  Mass. 


CANADIAN-MADE 


COTTON  BATTING 

Order  VICTORY   BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 


Packed  in 

shipping 

Cartons 

or  in 

Bales 

T  li  e  best 
value  for  the 
price. 

Can  be  had 
in  125,  100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  80,  64  or 
48  to  a  lot  of 
four   cartons. 

Any 

Wholesale 

House 

Dominion 
Wadding 
Company. 
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DEPARTMENT  "K" 


Fancy  Goods 

Ribbons 

Ladies'  Purses 

Handkerchiefs 

Notions 

and 

Xmas  Novelties 


Brighten  up  your  whole 
store  with  the  many  attrac- 
tive novelties  of  this  depart- 
ment of  smallwares. 

Keep  your  customers  in 
the  buying  mood  with  ex- 
ceptional values,  'Real 
Snaps,"  which  we  can  offer 
you  from  Department  "K." 
Dept.  "K"  is  "O.K."  with  a 
large  and  varied  assortment 
of  the  correct  things — the 
new  things  in  smallwares 
and  novelties. 

Investigate  now. 


14  DEPARTMENTS 


A — Cotton  Staples. 

AX — Flannelettes. 

B— Wash  Goods. 

C — Woolens,  etc. 

I) — Linens. 

E — Dress  Goods  and  Silks. 

F — Men's   Lnderwear  and  Sweaters. 


G — Home  Furnishings. 

H — Ladies'  Hosiery  and  Inderwear. 

I — Men's  Fancy   Furnishings. 

J — Ladies'  Ready-to-wear. 

K — Smallwares  and  Notions. 

L — Men's  Fine  Shirts. 

M — Working   Men's   Wearables. 


ALPHONSE  RACINE,  LIMITED 

Manufacturers  and  Wholesale  Distributors  of  DRY  GOODS 
60-98  St.   Paul  St.  West,  Montreal 


Factories:     Beaubien  St.,  Montreal;         St.  Denis,  Que.; 

nancnt  Sales  Offices  :  Ottawa  Quebec 

I  1 1  Sparks  St.  Merger  Bldg. 

Three  Rivers  Riviere-du-Loup  Toronto 

Main  Street  Hotel  Antil  123  Bay  Street 

Sudbury  Sydney,  N.S. 

\ichol  Range  Hotel  269  Charlotte  St. 


St.  Hyacinthe,  Que. 


Sherbrooke 
50  Wellington  St.  N. 

Haileybury 
Matabanick  Hotel 

Charlottetown,  P.E.I. 
Queen  &  Sydney  Streets 


.-i| 


DRY     GOODS     REVIEW 


19 


An  Open  Letter 

to  the  Shoe  Trade  of  Canada 


THE  time  has  come  when  you,  as  a 
Canadian  Shoe  Merchant,  ought  to 
face  certain  problems  squarely,  and 
deal  with  them  fearlessly.  As  a  dis- 
tributor of  goods  which  are  necessary  to 
the  public,  you  owe  to  your  customers 
certain  standards  of  service  which  you 
are  bound  morally  to  maintain. 

It  is  an  obvious  fact  that  the  values  which 
you  are  able  to  give  depend  upon  the 
volume  of  output  f/rom  Canadian  fac- 
tories, and  the  rate  of  your  turnover. 
The  public  can  gc  ^e  best  values  only 
from  a  prosperous  industry.  The  slow- 
ing down  of  production  and  of  sales  can 
result  only  in  poorer  quality  at  the  price. 
Anything  that  tends  to  hamper  the  pros- 
perity of  the  shoe  industry,  tends  to  lower 
the  quality  of  the  goods  and  services  you 
can  offer. 

The  shoe  industry  of  Canada  to-day  is 
abundantly  able  to  serve  the  needs  of 
the  public.  Canadian  manufacturers 
produce  footwear  of  every  desirable  type 
and  of  standard  quality  in  all  grades. 
The  Canadian  jobbing  and  retail  trade  is 
efficient  and  economical.  Nowhere  in 
the  world  are  better  values  obtainable  at 
the  price.  We  have  established  an  in- 
dustry which  does  its  work  as  well  as  any 
similar  industry  anywhere. 


Many  otherwise  loyal  Canadians  still  dis- 
count Canadian  ability,  skill,  and  taste, 
and  prefer  to  pay  duty  plus  exchange  for 
the  mistaken  privilege  of  wearing  im- 
ported shoes.  A  few  so  doubt  the 
integrity  of  our  industry  that  they  de- 
mand the  admission  of  American  shoes 
duty-free,  in  the  mistaken  belief  that  this 
would  force  down  the  prices  of  Canadian 
footwear.  Thosa  are  impressions  that 
you  should  seek  /to  correct.  The  only 
remedy  is  to  tell  the  facts,  and  teach 
your  customer?  to  appreciate  the  truth 
about  the  Shoe  industry  of  Canada. 
***** 

For  this  reason  Shoe  Manufacturers'  As- 
sociation has  undertaken  a  nation-wide 
publicity  campaign.  The  truth  about  the 
Shoe  industry  of  Canada  is  being  present- 
ed clearly  and  forcefully  in  newspapers, 
farm  papers  and  magazines  in  all  parts 
of  the  Dominion.  In  the  name  of  the 
entire  shoe  industry  we  will  educate  the 
public  to  appreciate  the  service  which  is 
being  rendered  in  the  production  and 
DISTRIBUTION  of  Canadian-made  foot- 
wear. 

Every  dealer  in  Canada  is  earnestly 
asked  to  co-operate  in  this  work,  and 
every  dealer  SHOULD  co-operate  for  the 
sake  of  his  own  self-interest.  Display 
material  which  the  Association  has  pre- 
pared has  been  sent  to  every  dealer  in 
Canada,  we  believe.  If  you  didn't  re- 
ceive yours  please  advise  us.  Be  sure 
that  it  is  placed  where  your  customers 
will  see  it. 


Address  Communications  to  Secretary,  National 
Advertising  Committee,  Shoe  Manufacturers''  Associ- 
ation of  Canada,  Bank  of  Hamilton  Bldg.,  Toronto. 


SHOE  MANUFACTURERS'  ASSOCIATION 

OF  CANADA 
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SPECIALS 

Men's 

Fancy  English  Neckwear 

Prices:   $4.80,  $6.50  and  $9.00  per  doz. 

Ladies'  and  Misses' 

Pullover  and  Coat 
Sweaters 

In  a  large  assortment  of  shades 


Denton,  Mitchell  fe?  Duncan,  Limited 

79-81-83    Wellington    St.    West 
Toronto,    Ont. 


a  r.-i  r  .-l  r  ,-i  mm  m  m  rn  m  r .- 
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We  are  the 
Exclusive  Canadian  Agents 

handling 

ARYS     LUXE 

PERFUME 


An  article  constantly  demanded    in   our  toilet  department,  which  is  be- 
coming increasingly  popular  in  all  well-regulated  Dry  Goods  stores. 

Various  other  perfumes,  such  as 

Fox  Trot       Faisons  un  Reve       Un  Jour  Viendra        Vouloir  c'est   Pouvoir 
Amours  dans  le  Coeur       En  Fermant   les  Yeux 

are  also  working  their  way  to  popularity. 

We  are  also  agents  for  the  following  French  Pharmaceutical  preparations, 
among  them,  noted  specialties  from  the 

CHATELAIN  ESTABLISHMENT 

including  the  following  lines: 


URODONAL 
JUBOL 
GLOBEOL 
PAGEOL 
GYRALDOSE 
FANDORINE 
DR.  MANGET'S 
BILE  EXTRACTS 


SINUBERASE 

FILUDINE 

VAMIANINE 

FOGYL 

DIALIROL 

FUROSY  PILLS 

JUBOLITOIRES 


SUCCINE 

JUBOLITAN 

LINYCOL 

PORAL 

PORALIN 

ROMANYL 

CORIVORE  PLASTER 

RHINO  FOGYL 


Three-quarters  of  a  century  of  experience  at  your  disposal. 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL 


Quebec  :  9  Rue  Charest,  Tel.  Bell  2545 
Sherbrooke  :  103  Wellington  St.,  Tel.  Bell  34 
St.  Hyaclnthe  :  234  Cascade  St.,  Tel.  Bell  541 


Ottawa  :  25  Sparks  Street,  Tel.  Queen  3874 
Three  Rivers  :  82  Royal  Street.  Tel.  Bell  362 
Toronto  :  152  Bay  Street,  Tel.  Kenwood  3901 


oo 
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WE  SPECIALIZE 
in  CLOTH  for 
LADIES'  WEAR 


5S 


SAND  SERGES 
TWEEDS 
BLANKET  CLOTHS 
WORSTED     COATINGS 


53 


JOSEPH  FOSTER  &  Co. 


CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 


Established   1H53 


London  Warehouse  : 
1  LANGIIAM  PLACE 
REGENT  STREET  W. 
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The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 


Ferrous  and  Non- Ferrous   Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers 
Factory  Stores 
Machine  Tools 
Railway  Material 
Contractors'  Stores 


Electrical  Instruments  and     Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  D.  B.  8,  Canadian  Export  Department,  Ministry  of 
Munitions,  Whitehall  Place,  London,  S.W. 

Cable  address  "DISPEXPORT,  MUNORGIZE,  LONDON" 


Medical  Stores 
Chemicals  and  Explosives 
Motor  Vehicles 
Agricultural  Machinery 
Aircraft 
Furniture 
Textiles  and  Clothing 


•J! 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

The  Trusted   Line  for 
the  Fall  Trade 

"OBERON" 

BRITISH  MADE 

UNDERWEAR 


Regd.  Trade  Mark 

The  demand  for  "OBERON"  Underwear  is 
enormous  and  ever-increasing,  and  is  con- 
stantly compelling  us  to  enlarge  our  factory 
in  size  and  staff.  "OBERON"  Underwear 
is  made  in  all  garments  and  all  sizes  for 
ladies,  children  and  men;  it  represents  ex- 
cellent value — the  kind  that  gives  complete 
satisfaction  and  secures  repeat  orders. 

NOTE  THIS  LIST  OF  OTHER 
"OBERON"    SPECIALITIES 

Hosiery,  Underwear,  Sports  Coats,  Knick- 
ers, Knitted  Scarves  in  Silk,  Artificial  Silk 
and  Wool,  Ladies'  and  Men's  Pyjamas, 
Towels,  Quilts,  Rugs,  Blankets,  Sheets, 
Linens,  Haberdashery,  Men's  Shirts,  Dress- 
ing Gowns,  Ties,  Braces,  Collars,  Caps, 
Ladies'  and  Men's  Raincoats  and  Water- 
proofs. 

Samples  at  the  Addresses  Below 


Eastern    Provinces 

Marshall  &   Harding, 

Carlaw  Bldg., 

Wellington  St.  W. 

Toronto 


Western  Provinces 

Mr.  G.  E.  Ledder, 

Cornox  Street 

Grace  Court, 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD  STREET,  LONDON,  E.C.  2,  ENGLAND 
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The  Responsibilities  of  the  Buyer 

Written   specially    for   Crockers,    Ltd.,   by    Herbert    N.    Casson. 

Was   there  ever  a   time   when  the   art  of    BUYING   was  as   difficult   and    puzzling   as    it    is   to-day? 

Buying  for  re-sale  has   never  been  easy.     It  has  always   required  a   high   degree  of  skill  and   a   vast  amount 

of  self-control. 

But   in    these   days   of   mad   markets   and   changing    prices   and    slow    production,    the    responsibilities   of   the 

buyer   have   become   heavier. 

Suddenly,  the  buyer  has   become  like  the  pilot  of  a  ship   that   is   fighting   its  way   forward  against   a   storm. 

Just  as  a   pilot  protects  his   ship  from   the  rocks,  so  a   keen   buyer,    in   these   stormy   days,   protects   his   firm 

from   the   dangers  of   inferior   goods,   excessive   prices   and    unprofitable   innovations. 

Never    before    were    there    so    many    mushroom    firms,    springing    up    overnight,    offering    low-grade    goods 

and    making    unreliable    promises. 

Never  before  were  there  so   few   chances   to  buy  exactly   what  you   want,  and  so  many   chances   to  speculate 

on   goods   that  your   customers   will   refuse   to  accept. 

Never  before   were   conscientious   buyers   in   such   a    plight.      "To  buy   or   not  to   buy"     thai    is    the    qustion 

that   puzzles   the   will   and    keeps   awake  o'nights. 

Every   good  buyer   is    at  heart   more   or   less    of   a    banker.      He   is   entrusted    with    the    investment    of    large 

sums    of    his    firm's    money. 

He   must    think   first  of   safety    and   second    of   profit.      He   must   buy    nothing    that    will    stick    on    the    high 

shelves    for   two  years. 

Especially   in   these   days,   when   every   firm   needs   the   full   force  of  all    its   capital,   he   must    not   give   iiuick 

money    for   slow   goods. 

In  my  opinion,  a  buyer's  efficiency  may  be  judged  by   three  tests: — 

(1)  THE   QUICK    TURNOVER    OF    HIS    CAPITAL. 

(2)  THE    INCREASING    VOLUME    OF    HIS    SALES. 

(3)  THE    NET   PROFIT   OF   HIS    DEPARTMENT. 

The  efficient  buyer   is  one   who  buys  the  right  goods,  at  the   right  prices,    in   right   quantities,   at   the   right 

time. 

There  are   always   the   four  elements — goods,    price,   quantity   and   time;   and   the   utmost   skill   of   the   buyer 

is   required  to  prevent  him   from   thinking  of  one   of   these  elements  only. 

Often,   when   the   price   is    right,    the   time   of   delivery    is   wrong;   or   when   the    delivery    is    right,    the   goods 

are   not   what  they   should  be. 

So,  the  difficult  job  of  the  buyer  is  to  see  how  often  he  can  take   four  dice   and  throw  four  sixes. 

Usually,   the  buyers   who  succeed — who  increase  their  firm's   profits   and   their   own   salaries,   are   those    who 

buy  from  RELIABLE   FIRMS. 

Young  or   inexperienced  buyers   will  often    take   risks.      They   will  buy   on   price  and   forget   quality  :   or   buy 

on   quantity   and   forget  delivery. 

But  the  highly  skilled  buyer,   who  has  seen  many  markets,   usually  chooses,   above  all   else,   those   firms  that 

can   be   trusted   to   render  a   reliable   service. 

Even  the  keenest  of  buyers   may,   once  in  a   while,   be  deceived   in   the  value  of  goods;   and   for   this   reason 

a   wise  buyer  will  always  look  past  the  goods  to  the  firm  that  offers  them. 

it   is  an  old  motto,   that  has   helped   many  a  buyer  through   his   troubles— WHEN   IN   DOUBT.    BUY    FROM 

THE   FIRMS   THAT  HAVE  EARNED   YOUR   CONFIDENCE. 


CROCKERS  Ltd 

O^ridcxu  St. 
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W  K  Perrott  &  Sons 


W  K  PEBnOTT 


C  J  PERROTT 


E.  S  PERROTT 


'ELt'MONts  -  CENTRAL  1752  1753  1754 
Telegrams    -    SARSENET. CENT. LONDON 

Cablegrams-  Sarsenet  .  LONDON 
cooes  used  -  marconi  international. 

ABC  5™  Eo   BCNTLEYSa.  PRIVATE 

Branches 

LONDON.      _    286/292   Regent  Street. wi 
LUTON.      __      6    Silver   Street. 
MANCHESTER      JS    Brown    Street 


Silks.  Ribbons. Velvets 


58.59  &23,  ALDERMANBURV 

London,  e.c.2. 

September,  1920. 


We  take  this  opportunity  of 
advising  our  Canadian  friends  that, 
during  the  Fall  of  1920  and  the 
Spring  of  1921,  we  shall  be  able  to 
offer  a  good  selection  of  all  classes 
of  PIECE  SILKS  in  plain  and  printed. 

Your  enquiries  will  be  esteemed 
a  favour  and  same  will  have  prompt 
attention. 


Canadian  Representative  :  Mr.  Wm,  Podd,  Prince  George  Hotel  Toronto,  Ont. 
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MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,  Hat  Braids,  Dress  and  Mantle,  Dress  Cord  and  Girdles,  Artificial  Silk,  Braids  and  Ribbons, 
Embroidery  Silks,  Tassels,  Pom,  etc.  Upholstery  Cords  and  Trimmings,  Scroll.  Argyle,  Saddle  Bag  and 
Flat  Gimps,  DRESS  FRINGES,  Tassels,  etc. 

MADE  IN  SILK,  COTTON,  WOOL    ETC. 

Artificial  Silk  Straw  Braids  for  Millinery  Hat  Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPING  AND  STRICTLY  WHOLESALE  TRADE  ESPECIALLY  CATERED  FOR 


P.DAVENPORT    :™M™ 

BRIDGE  ST.  MILLS         -         -       MACCLESFIELD,  ENGLAND 

Canadian  Agent:     R.  C.  PARSONS,  34  FRONT  ST.  WEST,  TORONTO 


VK*0*0  „, 


GOOD   TAILORING  IS  LABOUR  LOST 
IF     THE    CLOTH    IS     ILL    SHRUNK 


»^/w« 


t 

t 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHKI  \K  '•  ,ONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
IVSIST  n\  .>.  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM  OF   LONDON   SHRINKERS— BEST   OF  ALL   ON   THE   STAMP   OF 

JENNENS,      WELCH         Co.,      Ltd., 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD   and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS,  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


i 


•*-W"— •> 
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HAZEL'S  TEXTILES 


tfor  ALL  COUNTRIES 

WOOLLENS 
WORSTEDS  &  UNIONS 
SERGES,  TWEEDS,  GABARDINES 


LONDON.  LEEDS  &  GLASGOW 
Head  OfTicc 
NILE  STREET. 

CITY    ROAD. 

LONDON.  N.L. 
England 


IMPORTED 
BRITISH  -  MADE 

WOOLLY-WEAR 

FOR  INFANTS 
UNEQUALLED   QUALITY 

Bonnets, 
Matinee  Jackets, 
Mittens,  Socks,  etc. 

INFANTS'  FOOTWEAR,  LTD, 

LONDON,  ENGLAND; 

GREENE-SWIFT   BUILDING, 

LONDON,  CANADA. 
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Important  to  Buyers  of 

HIGH  CLASS  COTTON    FABRICS 

Pease  Note 

"FERSTRONG"  BRAND 

is  a  guarantee  of  the  Highest  Quality,  also  cf  an 
absolute  uniformity  of  quality  in  all  repeat  business,  as 
all  the  FERSTRONG  Materials  ere  made  cut  of 
the  Finest  and  Purest  Cotton  the  W^ild  can  Produce 

White  and  Dyed  Cambrics 

Also  the 

CREPE-DE-FERSTRONG 

the    BEST   Substitute   for   Crepe-de-Chir.3 

These  materials  are  unrivallfd  for  making  up  Ladi  V  and 
Children's  underwear,  a'so  Blouses.  Jumpi  hs,  C  a,;s  LFS 
and  all  kinds  of  Ladies'  and  Children's  D  ^inty  Garments. 

Also     High -Class    Rano;^    of    Longc'oths. 

r 

Write  to  rERSTRCT'  G  D  pi    (or    ho  ,  amrs  .  f  ou    Whol  -.,  • 
Aeent^  :    ilso     Fr  e    Pin   ms    pn  \    full   informal i  «n   m    •■•■■;   i   to 

"FERSTRONG  DEPARTMENT" 

21  F/IIKNER  STREET,  MANCHESTER,  ENGLAND 
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RIGG'S  SHEETS 


The  World's 
Standard  Product. 

7  hey  neither  shrink  n0T 
roughen 


have  world-wide  reputation  for  merit. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  Rigg  Brothers,  Manchester 
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Rigg's   Sheets 
and  Sheetings 

are  made  throughout  by  modern  methods  of 
manufacture  at  our  mills  at  Bleaklow,  neaK^ 
Bury,  Lancashire  (Eng.),  from  the  best  raw  cot- 
ton the  world  can  produce,  selected  and  purified 
by  ourselves.  Diligent  scrutiny  in  all  stages  ofj\ 
manufacture  maintains  that  unbeatable  quality 
upon  which  their  world-fame  rests. 

When    buying    sheets    and    sheeting,    avoid    all 

imitations,  and   insist  on   having   RIGG'S.     ALL 

RIGG'S   Sheets  are  vouched  for  by  the  makers. 

The    mark    "RIGG'S    MANUFACTURE,"    appearing  on   the   selvedge,   constitutes   a   guarantee   of   the 

highest  quality. 

To  do  a  permanent  good-class  trade,  show  RIGG'S  SHEETS 


CANADIAN  AGENTS: 

(From  Vancouver  to  Winnipeg) 

E.  W.  Dean  &  Son, 

32  Seymour  St.,  Vancouver,  B.C. 

(East  of  Winnipeg) 
R.  Darling  &  Co.,  Toronto 


SS&IM 


Sole  Manufacturers 


RIGG  BROTHERS,  LTD. 


Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables  :  Rigg  Brothers,  Manchester 
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The   Motherland's 
Finest  Fabrics 


/^  P.  A.  Fabrics,  by  reason  of  their  high- 
^->4*  grade  quality,  their  exclusive  and  dis- 
tinctive  designs,  have  attained  a  position  of 
pre-eminence,  and  every  care  is  taken  that 
nothing  shall  compromise  this  reputation. 

THE  Canadian  Representative  for  The  Calico  Printers'  Asso- 
ciation, Ltd.,  is  Mr.  Edward  Foster.  He  carries  samples  of 
all  the  C.P.A.  Fabrics  and  will  be  pleased  to  exhibit  these  to, 
and  receive  enquiries  from,  traders  interested  in  high-class  voiles, 
prints,  sateens,  drills,  printed  handkerchiefs  and  furnishing 
fabrics,  and  the  well-known  specialties:  Grafton  Voile,  Potters' 
Prints,  Cepea  Serge,  Sheenore,  Gemarkord,  Cylkcel,  etc. 

From  time  to  time,  announcements  will  be  made  in  this  column  regarding  the 
latest  samples  received  from  the  C.P.A.  headquarters  in  Manchester,  England. 

Address  your  communications  to: — 


MR.  EDWARD  FOSTER. 

10,  Coristine  Bldgs., 

20,   St.   Nicholas   Street 

MONTREAL, 

and 

710,  Empire  Buildings, 

04,  Wellington  Street,  West, 

TORONTO. 


The  Calico  Printers  Association 

Limited 

Manchester  England 
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Improved  Delivery  and 
Orders  Accepted  on 
the  Old  Basis 

On  import  orders,  the  reservation  has  been  with- 
drawn that  Horrockses'  Cottons,  etc.,  "which  were 
unable  to  be  shipped  inside  six  months  from  date  of 
order  would  be  charged  current  rates." 

Orders  are  now  accepted  on  the  old  basis — "at  prices 
on  receipt  of  order  in  Manchester  subject  to  any 
reduction  on  shipping  date,"  i.e.,  customers  receive 
the  benefit  of  any  lower  price. 

Horrockses 

are  now  in  a  position  to  make  immediate  deliveries 
on  Longcloths,  Madapolams,  and  Flannelettes,  and 
will  shortly  be  able  to  deliver  promptly  all  shades 
of  Diaphalene. 

Deliveries  on  Sheetings  and  Pillow  Cottons  will  be 
much   improved   in  the  next  few  weeks. 

Write   us    your   immediate    requirements. 

John  E.  Ritchie 

591  St.  Catherine  St.,  West,  Montreal 
Branches:  Toronto  and  Vancouver 

United  States  Agents:  Wright  &  Graham  Co. 
no  Franklin  St.,  New  York  City 

Horrockses,  Crewdson  &  Co.,  Ltd. 

Cotton  Spinners  and  Manufacturers 
Manchester,  England 


On 

Attractive 

Fancy  Pads, 

in  Cases 


Or 
on  Single 
Cards  if 
Desired 


We   are    sole    manufacturers    of    the  well  known   "Stratnoid" 
Photo  Frames'— guaranteed  untarnishable  in  any  climate 

STRATTON  &  CO.  LTD.    Manufacturing  Jewellers 

Balmoral  Works,  Bromsgrove  Street 
BIRMINGHAM,   ENGLAND 

Cables;  "Stratnoid,"  Birmingham  Codes;  A .  B.  C.  5th  Ed. — Bentley's 

Applications  from  Live  Agents  Considered 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian    Agenti     Walter    Williams,    508    Read    Building, 
45  St.  Alexander  St.,  Montreal 


TEXTILE  SMALLWARES 

JAMES  CARR  &  SONS,  LIMITED 

CLARENCE  MILLS 

CLARENCE  STREET.  CHESTER  ROAD 

MANCHESTER 

Manufacturers  of  all  classes  of  Webs, 
Cords  and  Bindings,  in  cotton,  wor- 
sted and  linen;  Curtain  Webs,  Edg- 
ings, Layon  Borders,  Blind  Cords, 
Carpet  Binding,  Cotton  Banding,  etc. 

Original  Patentees  of 
CARR'S  WOVEN  LADDER  TAPE. 

WHOLESALE  ONLY. 

Agent  for  Canada: 

Mr.  D.  F.  Moore 

Manchester  Building,         Melinda  Street 

TORONTO 


HINGED  SAFETY  and  COLLAR  PINS 

In  Best  Quality  Rolled  Gold,  Gold  Plated,  Etc. 


:| 


DRY     HOODS    REVIKW 


A     CHOICE     OF 
THE  WORLD'S  BEST 


THROUGHOUT  the  Textile  World,  Fabrics  bearing  the 
*  imprint  of  The  Bradford  Dyers'  Association  Monogram 
are  recognized  as  the  finest  examples  of  modern  merchandis- 
ing production. 

'"PHE  Merchant  or  Retailer  who  deals  in  goods  bearing  this 


1 


mark  has  an  absolute  guarantee  that  such  goods  are  of 


exceptional  beauty  and  of  the  highest  quality  obtainable. 

pABRICS  with  the  best  dye  and  finish,  fabrics  of  greater 
A  beauty,  finer  texture,  and  longer  life,  these  are  some  of  the 
trading  recommendations  back  of  the  world-known 
monogram. 

FMSCRIMINATING  Merchants  and  Retailers  should  insist 
*^  on  stocking  goods  bearing  the  /jjj}\  monogram  for  their 
own  benefit. 


Patterns  showing  Finishes  and  full 
particulars  can  be  obtained  from: 


^ 


THE 


7\ 


Bradford  DvERsAssociATioNflJ? 

Manchester 


6  OXFORD  S' 
ST  PETERS   SO. 


BRADFORD 

(Dept.  6)      39  WELL  ST. 


LONDON 


128  6»  129 

CHEAPSIDE  E  C2. 
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Lister  &  Co.  Ltd. 

SILK  SPINNERS,  MANUFACTURERS 
DYERS  AND  FINISHERS 


DRY    GOODS    \l  E  V  I  E  W 


TWORSTED 


HtAd  Office.  :■ 

STAMFORD  5T. 
LEICESTER. 

TcUgranv'-XA.KNS  buuster. 
TeUf+ione  2tf0-l  leiaster. 

American.  Aacnts  :• 

J.&W.  BASTARD 

(BOSTON  )Co. 

1S4  SUMAXER  ST. 

BOSTON^  U.S.A. 

Bradford  OPfica-.- 

195/6  SWAN  ARCADE, 
BRADFORD. 


J&WBASTARD 


SPINNERS 
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FAIRE  BROs  &  CO.,  LTD., 

Manufacturers 

Rutland  Street  and  St.  George's  Mills,  Leicester,  England. 


==*£r_ 


T^^^iTi3-* 


WASHINGTON    MILLS, 
BORROWASH. 


GENERAL    HEADQUARTERS, 
RUTLAND  ST.,  LEICESTER. 


ST.    GEORGE'S    MILLS, 
LEICESTER. 


THE    LEADING    BRITISH    HOUSE    FOR 

HABERDASHERY  &  SMALLWARES 


Including:— 

SUSPENDERS  — Our  well-known  SPHERE  vari- 
eties for  Ladies  and  Children,  also  Men's  Gar- 
ters, all  made  with  the  fine  SPHERE  elastics, 
fittings,  and  rubber  grip  — "the  grip  that  grips 
and  never  slips." 


BRACES  — ■  Our  production,  hitherto  almost  mon- 
opolized by  the  British  Government,  will  now 
be  available  for  civilian  trade.  The  SPHERE 
quality  in  Mikado  and  ordinary  styles  is  a 
guarantee  of  excellence. 


ELASTICS  — We  make  Elastic  Braids,  Cords, 
Loom  Webs,  Garter  Webs,  Surgical  Webs,  etc., 
in  all  widths  and  great  varietv.  Ask  for  our 
"Violet,"  "Iris,"  "Lily,"  "Rose"  qualities. 


SHOE  LACES— Our  high-grade  HURCU-LACES 
in  a  variety  of  choice,  for  Ladies'  and  Men's 
wear.  Also  Rifle  Laces,  Tubular,  Flat  Braid 
Laces,  Artificial  Silk  Laces,  etc.,  etc. 

MENDING  WOOLS  — The  ST.  GEORGE  three- 
fold fine  woollen  mending  yarns  have  a  fine 
reputation.     Their  qualities  justify  it. 

SKIRT  BELTINGS  — We  lay  ourselves  out  to 
cater  for  this  trade.  Single  Beltings,  Duplex 
Webs,  Petershams,  etc.  Ask  for  the  CRUSOE 
brand. 

BINDINGS  and  WEBBINGS  —  Every  variety  of 
cotton  and  glace  narrow  goods  are  in  our  line, 
Empire  Bindings  (formerly  known  as  Prus- 
sians), Tapes,  Stay  Bindings,  Hat  Bindings, 
etc.,  etc.  Also  NAME  LABELS,  HANGERS, 
and  LOOPS  for  Coats,  Shirts,  Mantles,  etc. 


SPHERE 


TRADEMARK 


Prices   and  full  particulars   gladly   furnished  on   request. 

Enquiries  welcomed  and  orders  executed  through   London 

Houses  or  direct. 

WHOLESALE  ONLY 


ST.  GEORGE 


TRADEMARK 


FAIRE  BROs  &  CO.,  LTD.,  Leicester,  Eng. 
19,  Fore  Street,  London,  E.C.2.  32,  George  Street,  Manchester 
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Obtainable  From  The 
Leading  Wholesale  Houses 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

A.  S.  BROWN     -     Representative 


48  White  St. 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made   by 

JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


KIDMAR  HOSIERY  CO. 

53  McPHAIL  ST.,  BRIDGETON,  GLASGOW 

Makers  of 

Ladies'  Sports  Coats 

Made  from  best  Scotch  Fingering  Yarns 
in  all  Shades.    Guaranteed  All  Wool. 

Children's  Jerseys 

Made  of  Wool  with  cotton  back.  In  ail 
sizes  and  shades.  Styles  with  button 
shoulders  and  also  polo  collars. 

All-Wool  Shawls 

For  Infant  Wear.  Made  from  finest  Cross- 
bred and  Merino  wools.  In  large  range  of 
designs  and  any  sizes  required.  Also  in 
Black  and  Colours. 


Agents  : 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


J.  C.  McGregor  &  Co. 

53  McPhail  St.       Bridgeton,  Glasgow 


Makers  of 


Furnishing  Muslins 

Madras  Muslins  in  cream,  white  and  col- 
oured,   in    all-over    and    border    designs, 
Harness,  Spots,  Sprigs,  Lappets,  Brise-bise 
and  Waterfall  Curtains 

Diess  and  Millinery 
Muslins 

Book  Muslins,  Robe  Muslins,  Lawns,  Nain- 
sooks, Madapollams,  etc. 

Agents 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 
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The  Fine  Scotch  Underwear 
with  the   Fine   Scotch  Finish 


The  well-dressed  {woman  who  makes 
shapeliness  and  fit  the  acid  test  in  select- 
ing her  underwear  will  not  be  disappoint- 
ed with  the  store  that  offers  her  Pesco  ! 

Pesco  is'wool.'but  itjs  \vool  wall  made  up.  It 
is  shaped  as  it  is  knitted  and  is  anatomically 
correct  in  outline  and  in  detail.  It  fits  with  the 
easy  grace  of  well-proportioned  sizes  and  offers 
a  perfectly  natural  basis  for  the  elegant  gown. 

There  is  nothing  more  attractive  to  women  than 
the  charm  and]comeliness  of  Pesco.  Nor,  under 
these  favorable  circumstances,  is  there  anything 
more  easily_sold. 

Peter  Scott  &  Co.,  Ltd.,  Hawick,  Scotland 
Now  on  the  ground  with  samples 

Canadian  Agenti: 

Toronto — Messrs.  ('.  &  A.  G.  Clark,  35  Wel- 
lington St.  West. 

Montreal— Mr.  K.  C.  Poyser,  214  Drummond 
Building. 

Winnipeg — Messrs.  Hanlev  &  Mackay  Co.,  62 
Albert  St. 


The  Pesco  Range 

Obtainable    In    Pure    Wool    ami    Silk    ami 

Wool    textures — 

For        l-idles    —    Combinations,        Vests. 

Spencers,     Bodices,    Drawers,    Knickers, 

Nightdresses,    Rib    Vests,    etc.,    etc. 
For        t'lillilri'*   —  Combinations. 

dresses.  Sleeping'         Suits. 

Trousers.    Knickers,    etc.,    etc. 
For      Infants — Binders.      Wraps, 

Gowns,    etc. 
For    Gentlemen — Shirts,     Trousers, 
blnatlons,    etc.,    etc. 
Also 
Hose    am!     Half    Hose    In     Black 
Colours    and    Mixtures 
and 
Sports     Coats.     Jumpers,      Under* 
Sweater     Coat.s.     Scarfs     u 


Pesco 

VCStS. 


In     the     latest     styes     and     colour 

CuutantceJ  Unshrinkable 
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An  Invitation 

Extended  to  You 


\k /E  invite  you  to  visit  our 
™       Warehouse   in    Mont- 
real this  Fall. 

There  are  strong  reasons  why 
you  should  pay  us  a  visit. 

In  the  meantime  your  letter 
orders  will  be  welcome  and 
will  get  careful  attention. 

Our    immediate     and    effi- 
cient service  to  mail  orders. 


THE  W.  R.  BROCK  COMPANY 

LIMITED 

WHOLESALE  DRY  GOODS 
MONTREAL 
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Robert    Morton   &    Sons 

Muslin  Manufacturers 

34  Albion  St.,  Glasgow 
—  SPECIALTIES  — 

Buckrams  -  Sparteries  -  Marlys 

MILLINERY  MUSLINS  in  BLACK, 
WHITE  and  COLORS 

.1  ho 

PALE  HOOKS,  NAINSOOKS, 
LAWNS,  INDIA  LINONS, 
PERSIAN  LA  WNS,  CHECK 
CRINOLINES,  MADRAS  and 
HARNESS  MUSLINS,  Etc.,  Etc. 


Cables:      Morton,  Glasgow 


Code:      Marcon 


Canadian  Representative 

STRACHANS,  LTD. 

Empire  Building,  64  Wellington  St.  West 

TORONTO 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch   Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON, SCOTLAND 


WANTED 

Agencies  for    Textile    and    Similar 
Goods  in  New  Zealand 

We  are  open  to  represent  a  few  additional  manu- 
facturers of  staples  and  specialties  on  buying 
or  commission  basis.  Wholesale  or  retail  trades. 
Energetic   corps   of   travellers  employed. 

JAMES  RODGER  &  CO. 

159D  Manchester  Street,  CHRISTCHURCH 
New  Zealand 


References  : 


Bank    of     New    Zealand.     Ohristchurch 
R.   G.   Dun    &   Co. 


TELEGRAMS: 
WAKEFUL 
GLASGOW 


CODE: 
A. B.C. 

5TH  EDITION 


WILSON   &    CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 

Ecru   and    Colored    Madras    Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss   and   Broche   Muslins, 

"Wilsco"  Lawns,   "Zelette" 

LACE  CURTAINS 

LACE  NETS 


Linens 


All-linen  damask  table  cloths  ii    ize;  8/4,    . 
10/4,  12/4.  with  napkins  to  1.    ich  sizes 
21"  to  25'. 

\\  bite  and  Brown  Embroidery  Linen. 
All  Linen  Apron  Dowlas. 
All  Linen   and   Union   Crashes. 
Cluny,   Hi  1.'   .  Florentine,  Madeira  and 
Irish  Linens. 

For  immediate  delivery  or  import. 
JOHN  E.  RITCHIE,  DRY  GOODS  COMMISSION  AGENT 

591  St.  Catherine  St.  West,  MONTREAL 
BRANCHES: 
64  Wellington  St.  West  543  Granville  St.  29  Minshull  St. 

TORONTO  VANCOUVER  MANCHESTER.  Eng 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilised    World 


Calgary,  Alta. 
Sdmonton.    Alta. 
Halifax.    N.S. 
London.  Ont. 
Sydney.  N.S. 


OFFICES    IN    CANADA: 

Ottawa,    Ont. 
St.   John    N.B. 
Vancouver,    B.C. 
Victoria,  B.C. 


Montreal.    Que. 
Quebec,   Que. 
Toronto.    Ont. 
Winnipeg.    Man. 


Hamilton,  Ont..  and  St.  John's,  Nfld. 


Reputation    gained    by    long    years    of   vigorous, 
conscientious   and   successful    work. 

JOHN  A.  THOMPSON,  General  Manager,  Weatern  Canada 

TORONTO,  ONTARIO 
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TORONTO 


General  Wholesale  Dry  Goods,  Woollens,  Carpets,  Etc. 


DRESS  GOODS 


-■- 


DRESS  GOODS 


We  are  in  a  position  to  offer  a  fine  range  of  dress  fabrics  in 
the  various  fashionable  weaves  (plain  and  fancy)  now  in 
2:ood  demand.  These  ranges,  while  not  duplicating  old- 
time  values,  are  assuredly  representative  of  the  best  procur- 
able in  texture,  weave  and  price.  Buyers  interested  should 
inspect  our  complete  selection  —  now  on  the  road  with 
travellers,  or  write  our  Letter  Order  Department  stating 
goods  of  special  interest. 

We  are  showing  Leaders  in  These  Goods : 
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SUITINGS 

All  Wool  Jersey  Cloth 
All  Wool  Cheviot 
English  Striped  Worsteds 
Hairline  Serges 
Costume  Taffeta 
Covert  Cloths 
Broadcloths 
Gabardine 
Tricotines 
Satin  Cloths 


SKIRTINGS 

English  and  Scotch  Plaids 
Overcheck  Cheviot  Serge 
Casino  Stripe  Skirtings 
Two-tone  Stripe  Worsteds 
English  Herringbone 
Fancy  Tweed  Skirtings 
French  Overcheck  Plaids 
Navy  and  Black  Botany  Serge 
Navy  Cheviot  Serge 
Fine  French  Serge. 
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Warehouse  :     BAY    AND    WELLINGTON    STREETS 
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Black 

Reigns 

Supreme 


PARIS  grants  special 
privileges  to  satin  this 
Fall,  especially  if  it  is 
black.  This  stunning  little 
afternoon  model  is  per- 
mitted to  beruffle  itself 
down  both  sides,  and  wear 
a  bright  copper  /><>sie  at 
the  girdle.  The  feather 
chapeau  is  coppt  r  hued 
also,     avd     becomes     su- 

I  remely     radiant     when     a 

wide  seal  scarf  drapes  the 

shoulders    of    tin     iremer. 
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Issued  the  15th  of  Each  Month 
Published  by  ' 

THE   MACLEAN   PUBLISHING  CO.,  LIMITED 

143-153  University  Avenue      -     -     -     -     Toronto,  Canada 

Branch  Offices: 

MONTREAL— 128    Bleury    St. 
WINNIPEG— 1103    Union    Trust    Building 
VANCOUVER— 198    Hastings    St.    West 
LONDON,    England— 88    Fleet    St.    E.C. 
NEW  YORK— 1606  St.  James  Bldg.,  1133  Broadway 
CHICAGO— 405-6  Transportation  Bldg.;  608  Dearborn  St. 
BOSTON— 734    Old    South    Building 


■     ,  ^w  v  y^      4     >     .  any    other   year    but   they    are    studying   their 

iBrP    (BLOODS!    StvCtHtU)  stocks  a  good  deal  more  carefully-  "We  are 

^^     C  not   worrying   this    year   so    much    about    how 

established  1887  much  our  customers  win  spend  as  we  are  about 

what  they  want,"  said  a  prominent  retailer. 
"We  feel  sure  they  will  spend,  but  we  feel 
equally  sure  that  they  will  buy  with  more 
deliberation  and  judgment  than  previously.  If 
prices  are  high  they  will  pay,  but  they  will  de- 
mand the  best  possible  value  for  the  price." 

This  is  the  attitude  of  the  trade  in  a  nut- 
shell. The  consumer  has  already  commenced 
buying  this  Fall,  and  it  is  expected  that  he  will 
continue  to  buy.  But  there  is  a  good  deal  in 
the  way  of  preparation  that  must  be  made  by 
the  retailer.  He  must  begin  at  once  to  plan  his 
newspaper  announcements,  his  daily  advertis- 
ing, his  booklets  or  catalogues,  letters  or  folders 
— whatever  he  intends  to  use  in  reaching  his 
customers  with  a  personal  appeal.  He  must 
make  sure  of  a  good,  well-bought  stock  and 
know  it  thoroughly.  His  salesforce  must  be 
made  familiar  with  every  line  carried  and  every 
article  for  sale  in  every  department. 

Store  decoration  and  window  display  are 
two  of  the  greatest  factors  in  boosting  Christ- 
mas business.  The  retailer  should  plan  his 
novelties  early  so  that  they  may  be  carefully 
executed.  Above  all  he  must  secure  the  right 
kind  of  goods  and  let  every  possible  customer 
know  without  any  doubt  that  he  has  just  what 
that  customer  needs. 

Christmas  trade  will  be  good  but  don't  let 
it  catch  the  dealer  napping. 


Subscription  Rates: 


In  Canada,  per  year 

■Outside  Canada,  per  year 


$2.00 
$3.00 


Single  Copies,  25  cents. 


Vol.  XLII  TORONTO,  SEPTEMBER,  1920  No.  9 

THE  STORE  WINDOW 

DO  NOT  underestimate  the  value  of  your 
store  windows.  Remember  that  first  im- 
pressions are  lasting.  If  your  store  is  small, 
and  your  windows  correspondingly  small,  be 
sure  that  they  are  faultlessly  neat.  Avoid  over- 
crowding and  "stuffiness"  in  decorations.  If 
your  store  front  is  impressively  large  exercise 
good  taste  with  equal  care.  Remember  that  the 
store  window  reflects  the  store  character.  Be 
sure  that  what  the  window  says  can  be  backed 
up  by  the  goods  on  the  counters,  the  articles 
in  the  cases,  and  the  contents  of  the  stock 
rooms.  Don't  let  your  windows  bluff — for 
someone  may  call  the  bluff.  Windows  that 
speak  the  truth,  and  speak  well,  prove  that  the 
s^ore  behind  is  worth  patronizing. 


CHRISTMAS  TRADE 

THE  outlook  for  Christmas  trade  is  good. 
Manufacturers  and  wholesalers  are  enthusi- 
astic over  the  holiday  season  prospects.  Their 
goods  are  being  rushed  through,  and  in  a  very 
few  weeks'  time  the  shop  windows  will  take  on 
the  festive  garb  of  winter,  and  every  one  will 
feel  his  purse  strings  commence  to  loosen. 
There  is  no  question  about  the  attitude  of  the 
buying  public — they  intend  to  buy  and  buy 
just  as  they  have  at  every  other  Christmas,  but 
they  will  spend  a  little  differently.  Retailers  are 
looking  for  just  as  big  a  Christmas  business  as 


WANT  WIDER  DISTRIBUTION 

THE  ninth  Congress  of  the  Chambers  of  Com- 
merce of  the  British  Empire  is  desirous 
of  accomplishing  the  wider  distribution  of  trade 
journals  published  in  the  Empire,  and  to  that 
end  on  Sept.  21st  passed  a  resolution  asking  for 
Government  aid,  and  the  closer  co-operation  of 
postal  authorities  in  providing  mailing  facilities 
for  this  important  branch  of  inter-Empire 
propaganda. 

"Trade  journals  are  indications  of  commer- 
cial activities,"  said  a  delegate,  "and  we  want 
to  have  easier  access  to  this  sort  of  news." 

Another  delegate  opined  that  should  this 
wider  distribution  eventuate,  trade  journals 
would  elevate  their  standard  through  consci- 
ousness of  their  Imperial  importance. 
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Getting  the  Personal  Appeal  Across 

Reach  Your  Customers  by  Letter — A  Mailing  List  Fails  in  Its  Purpose  if  It  is  Not  Carefully 

Classified — The  Small  Town  Merchant  Should  Cultivate  the  Patronage  of  Promi- 
nent Farmers — Membership  Lists   of  Community  Organizations  Are 
Money  Getters  For  the  Dealer. 


E\  KUY  merchant  who  is  the  head 
of  a  prosperous  small  town  es- 
tablishment should  spend  hours 
studying  his  mailing  list.  If  rightly 
handled  it  is  invariably  a  very  interest- 
ing list.  Next  to  each  name  he  should 
find  a  brief  notation  telling  certain  facts 
regarding  the  prospect,  each  of  which  the 
merchant  considers  valuable  from  a 
merchandising  standpoint.  If  these  data 
are  attached  it  is  proof  that  the  mer- 
chant has  spent  considerable  time  and 
effort  in  building  up  and  classifying  his 
list,  and  it  is  a  foregone  conclusion  that 
he  is  up  and  ready  to  put  it  to  the  test. 

One  such  merchant  in  a  progressive 
Ontario  town,  in  going  through  the  long 
list  of  names  on  his  mailing  list,  noticed 
that  a  small  proportion  of  the  farmers 
in  the  territory  belonged  to  a  local  far- 
mers' association. 

The  average  retailer  would  glide  over 
this  seemingly  insignificant  fact.  The 
merchant  in  question  knew  he  had  the 
most  complete  list  of  farmers  in  his  ter- 
ritory, and  the  small  number  belonging 
to  the  local  farmers'  organization 
aroused   his   curiosity. 

He  sat  down  and  noted  the  name  of 
every  farmer  holding  membership  and 
then  drew  up  a  separate  list  of  these 
names.  For  the  next  few  days  he  made 
every  effort  to  learn  further  details  con- 
cerning their  local  standing,  both  finan- 
cially and  socially.  He  also  noted  that 
those  who  bought  more  or  less  regularly 
at  his  store,  and  also  the  size  and 
calibre  of  their  purchases. 

Further  inquiries,  followed  by  a  care- 
fid  analysis,  convinced  the  merchant 
that  the  farm  association  members  were 
the  leading  customers  in  the  community 
in  the  sense  that  their  leadership  in  all 
matters  was  respected  and  followed  by 
the  rest  of  the  members  of  the  com- 
munity. 

The  merchant  consulted  a  county  agent, 
and  from  him  he  learned  further  details. 

"When  I  want  to  introduce  a  com- 
munity idea,"  the  latter  said,  "I  first 
interest  the  members  of  any  farm  or- 
ganization. These  are  invariably  the  in- 
fluential members  of  the  community, 
whose   support   I   want. 

"When  a  manufacturer  wants  to  intro- 
duce a  n'-w  machine  in  the  territory  the 
firm  makes  every  effort  to  interest 
these  few  leading  farmers,  and  then  it 
is  ready  to  secure  the  interest  and  co- 
operation of  the  other  members  of  the 
community." 

Power  of   Minority 

The  merchant  decided  to  take  advant- 
age of  this  condition  of  affairs.  He  drew 
up  a  mailing  list  containing  the  names 
of   all    the   leading   farmers   in    the   com- 


ln  this  article  "Getting  the  Personal  Appeal  Across,"  Dry  Goods  i; 

publishes  the  third  and  last  of  a  series  of  arguments  on  the  service  afforded 
by  an  up-to-date  mailing  list.  The  dealer  in  the  sinall  town  store  is  just 
as  much  concerned  «.s  the  huge  city  retail  concern.  In  the  accompanying 
article  the  small  town  merchant  is  given  some  valuablt  pointers.  What 
other  merchants  hare  been  able  to  do,  the  readers  of  this  article  should 
la   able  to  do.     Do  you  serve  all  the  leading  farmers  in  your  community, 

Or   is   some    other  dealer   getting    their   custom? 


munity.  Heretofore,  he  had  been  accus- 
tomed to  send  out  circular  letters  from 
time  to  time  to  the  entire  list.  He  now- 
prepared  a  separate  letter  destined  to 
interest  the  "leading  citizens"  list.  He 
followed  with  other  letters  at  certain 
specified  intervals.  These  letters  were 
different  in  form  and  substance  from  the 
letters  he  addressed  to  the  rest  of  the 
trade. 

The  merchant  had  found  a  way  of 
creating  personal  appeal  to  a  certain 
definite  class  of  prospective  customers. 
Furthermore,  the  men  and  the  families 
who  receive!  these  letters  were  fully 
aware  of  the  fact  that  the  same  letter 
had  not  been  addressed  to  the  rank  and 
file  of  the  community.  Here  was  an  ap- 
peal to  exclusiveness,  and  in  this  par- 
ticular instance,  it  was  the  best  and 
most  profitable  appeal.  The  letters  that 
followed  promoted  the  same  purpose. 
The  merchant  succeeded  in  gaining  the 
active  patronage  of  a  good  number  of 
these  leading  citizens  and  their  families. 

Right  here  it  may  be  said  that  the 
leading  cititzen  idea  is  a  good  one  for 
every  merchant  in  a  rural  territory  to 
put  to  use.  The  dealer  can  easily  get 
access  to  the  membership  list  of  any 
such  organization,  and,  like  the  mer- 
chant referred  to  above,  can  obtain  good 
results  by  making  a  practice  of  follow- 
ing up  these  prominent  men.  The  let- 
ters sent  out  should  fully  create  the  im- 
pression among  each  of  the  recipients 
that  the  store  is  making  a  special  ap- 
peal for  his  personal  patronage. 

Having  obtained  the  patronage  of 
some  of  these  leading  citizens,  this 
same  merchant  went  a  step  further.  He 
prepared  a  form  letter  for  mailing  to 
others  on  his  long  list.  The  letters 
stressed  the  point  that  the  store  had 
gained  the  patronage  of  some  of  the 
leading  citizens  of  the  community,  that 
these  citizens  had  become  regular  cus- 
tomers because  the  goods  sold  and  the 
service  rendered  were  above  the  average. 

This  was  followed  by  a  special  news- 
paper advertising  campaign,  and  the 
copy  hammered  awav  at  the  fact  that 
the  store  enioved  the  exclusive  natronaire 
of   some    of   the    lealin-'   fanrlies    in    the 


town.  Fe  also  obtained  permission  of 
some  of  these  citizens  to  use  their  names 
in  the   letters  and   in   newspaper  copy. 

Imagine  one  of  these  leading  citizens 
receiving  a  form  letter  bearing  all  the 
ear  marks  of  a  circular,  which  had  been 
sent  to  thousands  of  others  in  the  same 
territory.  It  would  receive  a  very  cold, 
and  a  very  unprofitable  reception. 

Stereotyped  Letter  a  Failure 

The  point  to  be  remembered  is  that 
the  time  has  long  passed  when  the  mer- 
chant hastily  prepares  a  form  letter  or 
circular  for  general  distribution  to  his 
trade  and  prospective  customers,  regard- 
less of  individual  interests  and  preju- 
dices, and  not  even  troubling  himself 
about  affixing  a  "Dear  Sir"  or  a  "Dear 
Madam,"  to  each  letter. 

The  average  citizen  is  tired  of  the 
so-called  personal  letter,  which,  in  spite 
of  its  pretensions,  carries  not  the  slight- 
est bit  of  personal  appeal. 

In  times  past  a  merchant  would  have 
a  form  letter  printed  and  distributed  to 
a  thousand  or  more  homes,  sometimes 
not  even  taking  the  trouble  to  address 
each  letter  to  an  individual,  and  then 
have  these  distributed  from  house  to 
house.  Such  practice  usually  placed  the 
mark  of  cheapness  and  unimportance  on 
the  letter.  The  dealer  thereby  create  I 
the  impression  that  the  individual  cus- 
tomer, or  prospect,  was  of  no  import- 
ance, and  the  letter  was  therefore  ac- 
cepted at  the  low  valuation  the  merchant 
unconsciously  placed  on  it. 

At  a  later  stage  the  dealer  began  to 
realize  the  advisability  of  addressing 
each  form  letter  to  some  man  or  woman. 
By  mailing  it  he  dignified  the  letter  with 
the  importance  of  regular  personal  cor- 
respondence, and  he  expected  the  care 
ful  attention  that  such  correspondence 
deserves. 

We  have  now  reached  another  stage 
in  direct  mail.  Each  letter  of  a  set  of 
a  hundred  or  a  thousand  must  bear  all 
the  ear  marks  of  personal  correspon- 
dence. It  is  impossible  for  the  merchant 
or  his  assistants  to  sit  down  and  dic- 
tate  a    hundred   or   a   thousand    personal 
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letters,  each  differently  worded  and  each 
aiming  at  a  specific  appeal. 

Emphasizing  Personal  Note 

What  is  the  dealer  to  do?  A  good 
mailing  list,  caretuily  compiled  and 
thoughtfully  classified,  will  aid  him. 

fake  a  thousand  people,  and  try  to 
classify  them  into  several  groups.  One 
group  will  consist  of  men  and  women  of 
comparatively  low  incomes,  while  the 
second  group  will  consist  of  those  who 
draw  fair  salaries,  own  homes  and  buy 
high  quality  goods  at  good  prices.  Two 
letters  addressed  respectively  to  the  first 
and  second  groups  will  carry  two  per- 
sonal appeals,  applicable  to  each  group. 
A  form  letter,  addressed  indiscriminate- 
ly to  both  groups,  will  not  result  as 
satisfactorily  in  many  cases. 

Other  groups  will  suggest  themselves. 
One  consists  of  quality  buyers  exclus- 
ively, a  second  of  bargain  hunters,  a 
third  of  those  who  have  made  purchases, 
but  have  not  followed  up  with  other 
purchases.    And  there  are  many  others. 

Group  Lists  Carefully 

Take  your  mailing  list,  and  divide  it 
into  several  groups,  such  as  apply  speci- 
fically to  your  regular  trade  and  terri- 
tory. Make  up  your  mind  to  address 
different  letters  to  each  group  from  time 
to  time,  as  the  occassion  may  demand. 
Each  letter  should  be  drawn  up  carefully 
and  approved  before  copies  are  made.  It 
is  advisable,  when  a  follow-up  campaign 
is  planned,  to  prepare  the  full  set  before 
the  first  one  is  put  in  the  mails.  The 
others  should  be  planned  for  certain 
dates,  to  be  sent  out  at  regular  in- 
tervals. 

Full  consideration  should  be  taken  of 
the  particular  interests  and  prejudices  of 
the  people  comprising  the  particular 
groups,  and  the  desired  impression  should 
be  accomplished  by  the  time  the  last  let- 
ter in  the  set  has  reached  the  prospects. 
The  first  letter  should  be  followed  up 
consistently. 

The  merchant  should  also  decide  on 
the  length  of  the  letters  addressed  to 
the  specific  groups.  The  tone  of  the  let- 
ter should  be  taken  into  consideration. 
Letters  to  women,  and  to  country  folks, 
can  be  longer  than  those  addressed  to 
business  men.  A  business  man  will  not 
read  more  than  the  first  paragraph  of 
a  form  letter  unless  it  is  short  and  snap- 
py, and  shorn  of  all  verbiage. 

A  Good  Classification 

Another  successful  small  town  mer- 
chant, who  has  built  up  a  very  profitable 
retailing  organization,  has  classified  his 
list  into  several  distinct  groups,  such  as 
home-owning  folks,  professional  men, 
those  who  own  automobiles,  exclusive 
residents,  bargain  hunters,  etc. 

The  merchant  figures  out  the  particu- 
lar kind  of  merchandise  each  group  is 
especially  interested  in.  When  he  re- 
ceives a  large  shipment  of  a  particular 
merchandise  and  desires  to  steam  up 
sales,  he  writes  a  personal  letter  to  the 
group  that  will  be  most  interested  in 
the  merchandise. 

He    sends    a   letter"  to   each    group    at 


least  once  a  week.  Besides  these  letters 
the  merchant  sends  out  one  or  two  let- 
ters to  the  entire  list  during  the  year. 
It  is  a  chatty,  really  personal  letter, 
ues.gned  to  be  01  general  interest. 

When  the  merchant  wants  to  push  re- 
orders on  certain  articles  he  turns  to 
his  special  card  index,  which  works 
hand  in  hand  with  his  mailing  list.  He 
finds  that  Mr.  Jones  had  bought  a  sup-  . 
ply  of  the  article  in  quest.on  on  a  cer- 
tain date,  and  it  was  expected  the  sup- 
ply would  last  until  a  certain  date.  On 
that  date  Mr.  Jones  received  a  letter 
soliciting  a  re-order.  It  is  a  very  short 
letter.  A  few  days  later  he  receives 
another  letter,  mentioning  a  certain 
grade  of  the  product  in  which  the  cus- 
tomer is  sure  to  be  interested  in  and 
at  the  same  time  calling  his  attention 
to  special  closing-out  prices. 

When  some  one  makes  a  purchase,  his 
or  her  name  is  noted  on  a  card,  which 
also  bears  a  brief  description  of  the  ar- 
ticle sold,  and  the  selling  price.  Several 
days  later  the  customer  receives  a  nice 
letter  from  the  merchant,  thanks-  him 
or  her  for  the  patronage.  The  letter 
luns  as  follows: 

'•We  note  with  pleasure  that  you  were 
in  the  store  recently  and  bought  a  waist. 

"We  trust  you  were  served  promptly 
and  that  the  article  you  purchased  will 
be  entirely   satisfactory. 

"If  you  are  pleased  with  the  purchase 
and  the  service,  we  shall  appreciate  it 
if  you  will  tell  your  friends  about  them. 
If  you  are  not  pleased,  we  should  like 
very  much  to  hear  from  you. 

"Thanking  you  for  your  patronage  and 
hoping  to  be  of  service  to  you  again  in 
the  future,  we  are, 

"Respectfully   yours." 

A  week  or  two  later,  the  merchant 
finds,  on  inspection  of  the  card  index, 
that  the  customer  had  not  made  another 
purchase.  The  following  form  letter  is 
then  addressed  to  the  people  in  the 
group: 

"In  looking  over  our  records  we  regret 
to  note  that  it  has  been  some  time  since 
we  had  the  pleasure  of  serving  you. 

"We  value  your  patronage  very  highly 
and  trust  that  you  have  no  reason  to  be 
dissatisfied  with  your  purchase,  but  if 
'such  is  the  case  we  will  welcome  an  op- 


portunity  to    regain    your   goodwill    and 
patronage. 

"May  we  not  have  the  pleasure  of 
serving  you  again  in  the  near  future?" 

In  the  case  of  customers  residing  with- 
in city  limits,  a  bright  girl  is  set  to  work 
calling  these  people  on  the  telephone. 
The  girl  inquires  whether  the  customer 
i.as  any  grievance  against  the  store.  If 
this  is  the  case  an  adjuster  is  sent  to 
ameliorate  the  mental  state  of  the  cus- 
tomer. 

The   Exclusive   Patron 

One  group  on  this  merchant's  mailing 
list  represents  the  cream  of  the  local 
population  —  people  who  pride  them- 
selves on  their  exclusiveness.  They  are 
his  best  customers.  In  the  letters  he 
sends  periodically  to  this  class  of  people 
the  merchant  caters  to  this  peculiarity. 

He  prepares  a  series  of  letters,  each 
apparently  handwritten,  and  on  select 
paper.  The  same  ink  is  used  for  the 
printing  of  the  letters  and  to  sign  them. 

The  names  of  the  people  are  written 
in  the  same  ink  used  in  the  printing, 
taking  care  to  avoid  any  difference  in 
shade. 

The  letters  are  signed  by  the  sales- 
people who  originally  sold  to  the  respec- 
tive customers.  There  is  personal  ap- 
peal in  that.  It  is  a  bit  novel  for  a  man 
or  woman  to  receive  a  letter  from  the 
salesperson  who  had  been  exceptionally 
generous  and  courteous  the  last  time  the 
customer  was  down  to  the  store. 

And  to  give  this  idea  the  proper  fin- 
ishing touch,  the  merchant  instructs  his 
salespeople  to  memorize  the  contents  of 
the  letters,  so  when  the  recipients  call 
at  the  store  they  could  shape  their  sales- 
talks  accordingly. 
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Cotton  Company 

Issues  Booklet 

Smart  Little  Booklet  Offered  by  Wabas- 
s(»   Cotton  Co.  of  Three   Rivers,   Quebec 

The  Wabasso  Cotton  Company  has 
just  issued  a  handsome  booklet  telling 
about  the  various  developments  of  their 
weaving,  spinning  and  bleaching  depart- 
ments, which  are  situated  at  Three 
Rivers,  Quebec. 

The  booklet  contains  portraits  of  the 
president  and  general  manager,  C.  R. 
Whitehead;  vice-president,  Jas.  W.  Pyke; 
manager,  W.  G.  E.  Aird;  and  four  direc- 
tors, Wm.  Harty,  jr.,  Hugh  Mackay,  Wm. 
L.  Gear  and  R.  N.  Ball.  Full  page 
photographs  are  also  shown  of  the  vari- 
ous buildings  of  the  company's  mills,  as 
well  as  pictures  of  the  proposed  addi- 
tions to  the  present  plant. 

An  interesting  feature  of  the  booklet 
is  a  map  which  shows  the  range  of  habi- 
tat of  the  Wabasso,  or  Snow-Shoe  Rab- 
bit, from  which  the  company  derives  its 
name.  This  region  comprises  pract;c- 
ally  the  entire  Dominion,  and  is  like- 
wise the  home  of  the  namesake  cotton 
products. 

A  large  number  of  friends  will  derive 
much  pleasure  from  the  perusal  of  this 
most  attractive  and  informing  booklet. 
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Brvson-Graham  Golden  Jubilee 

1870-1920 

Ottawa  Department  Stoic  \\  as  Founded  50  Years  Ago       Remarkable  Expansion  Recorded 

During  the  Pas1   Half  Century       Character  of   Founders  and  One-Price  Policy 

Main  Factors  Contributing  to  Development. 


THE  history  of  Brvson-Graham, 
Ltd.,  is  an  interesting  romance 
of  Ottawa  business  life— a  story 
of  a  firm  which  grew  as  the  city  grew. 
It  dates  back  to  the  day  in  18G4  when 
Mr.  Charles  Bryson,  then  a  country  lad, 
decided  to  venture  from  his  home  in 
Richmond  and  endeavor  to  make  a  career 
for  himself  in  the  business  life  of  By- 
town. 

The  Ottawa  of  those  days  was  but  a 
small  place  that  bore  few  indications  of 
becoming  the  busy  city  of  1920.  Its 
chief  activity  was  provided  by  the  lum- 
bering industry  which  was  in  a  primi- 
tive stage  as  compared  with  to-day,  but 
to  the  country  boy  it  was  big,  and  of- 
I    the   opportunity   he   desired. 

Began  on  Sparks  Street 

The  actual  founding  of  what  now  is 
the  firm  of  Bryson-Graham,  Ltd.,  took 
place  on  September  it,  1870,  when  the 
firm  of  Paterson  and  Bryson  began  busi- 
ness i.t  53  Sparks  Street. 

Paterson  and  Bryson  catered  to  an 
Ottawa  that  was  as  different  from  the 
capital  of  to-day  as  their  store  was  dif- 
ferent from  tlie  Bryson-Graham  store  of 
the  present  The  city  largely  comprised 
what  is  now  termed  Lower  Town;  Sparks 
'  was  but  little  frequented  and 
business  generally  was  centred  further 
south.  The  partnership  existed  for  about 
a  year  and  a  half,  and  was  then  dissolv- 
ed, after  which  .Mr.  Bryson  continu- 
ed in  business  for  himself  until  I8'ia. 
Old  records  indicate  that  the  young  mer- 
chant found  it  up-hill  work;  competition 
was  very  keen,  as  he  was  nol  located  in 
hopping  district;  following  a  seri- 
ous accident,  he  was  forced  to  relinquish 
his  business  until  1880.  During  this  year 
In-  secured  a  better  location  at  152  Sparks 
Street,  and  in  the  following  year  there 
began  the  association  of  the  two  men 
whose     names     tin  v     !>  sars. 

Mr.  Frederick  J.  Graham — another  coun- 
try hoy.  who  had  come  to  Ottawa  to 
make  his  way —applied  to  Mr.  Bryson 
for  a  position.  He  got  it.  and  settled 
down  to  business,  becoming  a  partner 
in    the    following    year. 

The  business  then  consisted  of  general 

dry  goods,  millinery,  dressmaking  and 
tailoring.  Business  hou  'S  were  from 
7  a.m.  until    1  1    p.m. 

"One    Price    to    All" 

partners       devoted       themselves 

wholeheartedly  to  their  undertaking,  an  I 
had   been    in   business   only   a   short    time 


MR.  FREDERICK  J.  GRAHAM 

A  member  of  the  firm  since  1881   and  presi- 
dent  since   the   death   of   his   partner. 


when  they  decided  upon  a  policy  that  for 
a  short  time  was  resented  by  the  public, 
but  which  afterwards  became  popular 
and  generally  adopted.  This  policy  was: 
"One  price  to  all."  To-day  the  policy 
in  question  is  accepted  as  a  matter  of 
course — but  not  so  by  the  Ottawa  of 
yore.  In  those  days  the  thrifty  shop- 
p  '  was  accustomed  to  bargain  with  the 
merchant — the  two  would  haggle  until 
they  compromised  upon  a  price  lower 
than  that  first  asked  by  the  merchant. 
It  was  a  wasteful,  unsatisfactory  method, 
but  it  was  in  general  vogue.  Conse- 
quently, Messrs.  Bryson  and  Graham 
were  making  a  very  radical  change  when 
they  proposed  one  price  to  all.  For  a 
time  this  policy  cost  them  business,  but 
as  its  advantages  gradually  became  re- 
cognize.!, patronage  increased  and  shop- 
pers began  to  appreciate  it. 

Rapidly  Expanding 

From  this  year  onwards,  the  sn 
of  the  firm  becam°  PS'ured,  and  in  1882, 
the  n<ii";n'n"-  prenvses  were  leased  to 
enable  the  business  to  expand.  In  1887 
another  entire  store  was  bought  and 
added  outripht  to  the  firm,  as  a  house- 
firnishitvr  department.  The  next  move 
canv    when    Brvson-Graham    hou-  lit    out 


the  entire  stock  of  dress  goods  and  silk 
carried  by  Mr.  John  M.  Garland.  Bryson 
and  Graham  moved  into  the  place  short- 
ly  afterwards. 

In  1H:;0,  Mr.  John  Bryson,  brother  of 
Mr.  Gharles  Bryson,  opened  a  grocery 
store  in  the  same  building,  which  was 
shortly  afterwards  consolidated  into  the 
bus'ness  as  a  whole.  It  is  notable  in 
this  regard  that  Bryson  and  Graham 
have  made  a  success  of  a  department  that 
has  proved  a  "jinx"  to  many  depart- 
mental stores.  The  present  grocery  de- 
partment is  also  shortly  to  be  increased 
and  improved  by  the  addition  of  more 
adequate  accommodation. 

Next  in  the  chain  of  events  .in  the  his- 
tory of  the  firm  was  the  purchase  of  a 
china  and  crockery  store  next  to  their 
building.  This  also  proved  to  be  a  wise 
step,  and  china  and  crockery  to-day  com- 
prise a  popular  line  in  the  Bryson-Gra- 
ham store.  Complete  possession  of  the 
entire  block  occurred  in  1894,  but  even 
this  remarkable  increase  was  not  suf- 
ficient, and  in  1895 — 25  years  after  the 
establishment  of  the  business — it  was 
found  necessary  to  build  an  extension 
th  pu«»h  to  Oi'cen  Street. 

Upon  the  conclusion  of  the  silver  jubi- 
lee year,  the  employees  of  the  store  in- 
dicated the  regard  in  which  they  held  Mr. 
Bryson  by  presenting  him  with  an  il- 
luminated address  and  a  gold  mounted 
ebony  cane. 

The  expansion  continued  until  in   1909 
it    was    considered    advisable    to    form    a 
limited       liability    company    in    ordc 
facilitate  the  handling  of  the  firm's  many- 
activities.      In    1911    a    large    warehouse 

rected  in  which  to  house  the  re- 
stock of  the  company. 

In  1917  occurred  the  first  break  in  the 
development  of  th"  firm,  caused  by  the 
death  of  Mr.  Charles  Bryson.  and  in  his 
stead  his  partner  became  president  of 
the  company,  with  Mr.  James  Bl 
as  vice-president. 

Golden    Jubilee   This    Year 

This  year  Bi yson-G/ aham.  Limited,  is 
celebrating  its  gi  lien  jubilee,  the  50th 
pear  <>f  its  existence.  That  the  next  50 
years  wll  witness  an  expansion  propor- 
tionate to  that  of  those  just  passed  is 
the  wish  of  the  many  friends  of  "Ot- 
tawa's   greatest    store." 

Athough  old  in  years,  the  business  is 
conducted  upon  the  most  thoroughly 
modern  and  up-to-date  methods.  Every 
possible  means  for  the  furtherance  of  ef- 
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ficient  salesmanship  is  tried  out  by  the 
management. 

Cash  registers,  for  instance,  are  used 
throughout  the  store  and  are  found  pre- 
ferable to  a  central  system.  Each  em- 
ployee is  furnished  with  a  booklet  of  in- 
structions regarding  the  use  of  the  cash 
register  and  is  thus  enabled  to  record 
sales  with  perfect  accuracy  in  a  mini- 
mum amount  of  time.  At  the  end  of 
this  booklet  is  to  be  found  a  set  of  14 
rules  headed,  "How  to  Succeed."  They 
constitute  a  complete  lesson  in  the  art 
of  successful  merchandising  and  are 
quoted  herewith: 

HERE   IS   THE  WAY   TO   SUCCEED 

Keep  this  PACT  in  mind.  Your  position 
and  the  very  existence  of  this  business  both 
depend  on  customers.  The  REAL  BOSS  in 
every    store   is  the   customer. 

Each  customer  who  makes  a  purchase  from 
you  helps  towards  your  advancement.  Show 
your    appreciation   by   your  manner. 

Be  on  the  ALERT  and  don't  make  it  neces- 
sary for  a  customer  to  ask  you  to  WAIT 
on  her;  say  politely,  "Madam,  may  I  wait 
on   you  ?" 

The  salesclerk  who  WAITS  on  a  customer 
with  interested  attention  will  soon  have  the 
pleasure  of  seeing  that  customer  wait  for 
HER,   should   she   happen   to   be  busy. 

Discover  and  remember  each  customer's 
individual  taste  and  you  will  be  able  to  give 
her  quicker  and  better  service.  Always  in- 
troduce and  display  your  NEW  goods;  this 
will  please  the  customer  and  help  your  sales. 

The  customer  is  entitled  to  KNOW  what 
she  is  buying  and  YOU  MUST  BE  ABLE 
to  TELL  HER.  This  means  that  you  should 
know  the  goods  you  sell  and  where  to  find 
them   quickly.      Study   your   stock   constantly. 

Serve  each  customer  so  promptly,  pleasant- 
ly and  politely  that  she  will  come  back 
again  and  again  and  recommend  us  to  all 
her  friends. 

If  you  are  busy  and  it  is  necessary  to 
keep  a  customer  waiting,  endeavor  to  keep 
her  attention  until  you  are  at  liberty  to 
wait   on   her. 

By  being  polite,  prompt  and  cheerful  you 
grow — and  no  one  can  keep  you  from  grow- 
ing but  yourself. 

Write  very,  very  plainly;  your  saleschecks 
have  to  be  vead  by  many  others,  and  most 
mistakes    occur    through    illegible    writing. 

A  wrong  address  can  not  be  taken  if  you 
will  repeat  the  name  and  address  to  the 
customer  and  show  her  the  check  after  you 
have  written   it  out. 

Indifference,  gossiping,  entertaining 

friends,  or  chewing  gum  are  undignified,  in- 
terfere with  courteous  service,  and  cannot 
be    permitted. 

In  every  transaction  with  a  customer,  you 
represent  the  firm,  and  her  opinion  of  the 
store  and  its  service  is  based  largely  on  the 
good  or  bad  impression  you  make. 

The  one  best  help  to  advancement  is  to  be 
interested  in  your  work  and  always  to  re- 
member that  your  employer's  best  interests 
are  your  own. 

Five  rules  regarding  the  wrapping  of 
merchandise  are  also  included  in  this 
useful  compendium,  and  are  also  worthy 
of  consideration  by  others. 

WRAPPING    MERCHANDISE 

Fold  merchandise  carefully.  If  merchan- 
dise is  small  and  can  be  slipped  into  a  bag, 
slip  it  carefully  into  the  smallest  bag  which 
will  hold  it  easily.  If  bag  is  to  be  handed 
to   the  customer,  fold   the  top  over  once. 

If  the  bag  is  to  be  delivered,  place  the 
check  or  address  under  the  flap  and  pin,  so 
that  the  merchandise  cannot  slip  out  or  the 
check  be  torn  off  and  separated  from  the 
package. 


MR.  JAS.  B.  BRYSON 

who  became  vice-president  of  the  firm  when 
the  death  occurred  of  Mr.  Charles  Bryson 
in  1917. 


If  merchandise  is  to  be  wrapped,  select  the 
smallest  size  paper  that  will  wrap  it  easily — 
that  is,  without  crushing.  Make  the  package 
as  flat  as  possible  and  the  corners  square. 

Wrap  string  twice  each  way.  The  sales- 
check  or  address  may  be  securely  held  in 
place — either  by  slipping  it  under  the  string 
and  down  over  an  end  of  the  package,  or 
by  pinning  it  around  the  string. 

Remember,  a  package  to  be  delivered  goes 
through  many  hands,  and  must  be  well  wrap- 
ped to  insure  its  delivery  in  good  condition. 

Held   Non-Profit    Sale 

On  September  9th  last,  the  actual 
birthday  of  the  firm,  a  remarkable  sale 
was  held  to  signalize  the  event,  namely, 
a  "non-profit  sale."  Every  department 
contributed  its  quota  to  the  event,  which 
was,  in  fact,  a  veritable  "birthday-party." 
The  results  of  the  sale  exceeded  the  most 
optimistic  expectation  and  in  every  case 
the  lines  advertised  were  cleared  out  en- 
tirely. 

One  color  scheme  was  carried  out 
throughout  the  store  for  this  event, 
namely,  a  warm  shade  of  old  gold,  in 
keeping  with  the  autumnal  season,  and 
not  only  did  this  color  predominate  in 
show  cases  and  window  displays,  but 
also  in  the  floral  decorations  which  en- 
hanced the  forest-like  effect  and  sug- 
gested the  glowing  tints  of  frost-tip- 
ped maples. 

Appropriate  window  displays  in  honor 
of  the  event  were  by  no  means  the  least 
of  the  attractions  arranged  by  Bryson- 
Graham  Co.,  and  many  visitors  to  Can- 
ada's capital  will  carry  away  a  memory 
of  courteous  and  efficient  service  render- 
ed amid  an  atmosphere  suggestive  of 
home  surroundings  and  satisfying  values. 


Trade  Commissioner 

Reports  on  Cottons 

Present  Quietude  Not  Expected  to  Last 
in  View  of  World  Conditions 

A  recent  report  from  the  department 
of  overseas  trade  commenting  on  the 
cotton  situation  says: 

"The  cotton  trade  is  at  present  ex- 
periencing a  period  of  some  depression. 
The  general  opinion  appears  to  be  that 
a  decline  in  prices  is  imminent,  and  buy- 
ers are  purchasing  with  extreme  caution 
and  only  for  actual  pressing  require- 
ments, preferring  to  hold  off  as  much  as 
possible  until  they  can  form  a  fairly 
close  idea  as  to  the  extent  which  the 
expected  decline  will  reach.  This  at- 
titude in  itself  cannot  but  induce  a  quiet- 
ness in  the  trade,  but,  in  addition,  much 
of  the  blame  is  laid  upon  the  present  fin- 
ancial situation  which,  with  the  restrict- 
ions which  the  banks  are  placing  upon 
the  lending  of  money,  and  the  uncer- 
tainty regarding  the  excess  profits 
duty,  is  causing  concern  in  industrial 
and  commercial  circles  generally,  and 
which  is  being  put  forward  as  the  cause 
of  all  trade  evil  at  present.  Undoubted- 
ly, although  its  effects  are  inclined  to 
be  viewed  in  a  somewhat  distorted  light 
iii  many  quarters,  the  financial  situation 
is  making  the  position  very  difficult  for 
industry  generally. 

"The  home  trade  is  quiet,  but  it  is  not 
rrenerally  conceded  that  this  is  more 
than  seasonal.  There  is,  however,  no 
doubt  that  the  slackened  demand  from 
India  and  the  East,  consequent  upon  the 
fall  in  the  price  of  silver,  is  a  develop- 
ment which  was  rather  unexpected,  and 
it  has  accentuated  the  present  slackness 
due  to  the  quieter  home  trade,  whether 
the  latter  is  seasonal  or  not. 

"There  is  a  tendency  in  some  districts 
to  curtail  production  in  view  of  the  fall 
ing  off  in  orders,  but  that  any  concerted 
action  will  be  taken  in  this  direction 
seems  highly  improbable,  both  because 
co-operation  of  this  nature  is  extremely 
difficult  to  arrange  and  because,  while 
in  some  cases  the  lack  of  orders  is  be- 
in.e:  immediately  felt,  in  others  sufficient 
orders  are  on  hand  to  keep  the  mills 
employed  for  months  to  come.  P'urther, 
as  stated  above,  there  is  a  strong  body 
of  opinion  that,  as  there  is  no  accumu- 
lation of  goods  in  any  of  the  world's 
markets,  the  present  quietude  cannot 
continue  for  any  material  length  of 
time. 


RE-OPENING  DEPARTMENT 

Murphy-Gamble,  Limited,  Sparks  St., 
Ottawa,  are  reopening  their  dressmak- 
ing department  on  September  7th.  Miss 
Baxter  will  be  in  charge. 


NEW  HEAD  OF  DEPT. 

Miss  A.  Darragh  has  just  been  ap- 
pointed in  charge  of  the  enlarged  mil- 
linery department  for  Chas.  Ogilvy, 
Limited,  Rideau  and  Nicholas  Streets, 
Ottawa,  with  a  fine  showing  of  hats 
faithfully  reproducing  the  very  latest 
vogue  from  Paris  and  New  York. 
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Dry  Goods  /•'<  vu  w 


Buy  Boldly  for  Winter  Business 

Robinson  Company,  Ltd.,  of  Napanee,  Lay  in  Big  Stock  and  Launch  Campaign  to  Move  It 

Roy  C.  Root,  Advertising  Manager,  Outlines  Live  Merchandising  Methods. 


"A 


S  outlined  in  our  souvenir  book- 
let we  have  gone  boldly  in  the 
market  and  bought  stock  for 
Fall  business.  We  have  secured 
liberal  quantities,  which  have  come 
and  are  coming  to  hand  in  a  satis- 
factory manner."  This  was  the  state- 
ment made  to  Dry  Goods  Review  by 
Mr.  Roy  C.  Root,  advertising  manager  of 
the  Robinson  Company,  Limited,  of  Na-, 
pance,  when  asked  as  to  that  firm's 
policy  with  regard  to  this  season's  buy- 
in-. 

Dry  Goods  Review  has  received  num- 
bers  of  queries  from  dealers  all  over 
Canada,  asking  advice  as  to  what  policy 
to  adopt  in  making  purchases  from  now 
on.  Some  believe  that  prices  will  go 
tumbling  down  like  a  row  of  nine  pins, 
when  some  mysterious  individual  throws 
the  ball.  Others  are  less  influenced  by 
the  propaganda  of  the  daily  press,  which 
is  said  to  be  having  a  serious  effect  upon 
the  trade;  but  on  the  whole,  dealers  seem 
uneasy  as  to  what  course  to  choose. 

The  attitude  of  businesses  which  are 
reliable,  highly  esteemed  and  long  estab- 
lished seems  to  be  the  sanest  guide  at 
this  time  and  while  it  is  unwise  to  make 
prophecies  at  this  unsettled  stage  of  the 
game  it  would  look  as  though  it  were 
quite  safe  to  take  pointers  from  firms  of 
the  standing  of  Robinson's  of  Napanee. 
This  business  is  probably  one  of  the 
soundest  dry  goods  organizations  in 
Eastern  Ontario,  and  its  merchandising 
policy  has  always  carried  the  business 
along  the  road  of  healthy  expansion. 
The  fact  that  this  firm  has  bought  plen- 
tifully does  not  mean  that  it  has  not 
exercised  caution.  An  outline  of  the 
carefully  laid  plans  for  getting  this  new- 
ly acquired  stock  into  the  hands  of  the 
consumer  will  prove  interesting,  if  not 
invaluable  to  other  dealers,  who  have 
adopted  the  same  policy  as  the  Robin- 
son Company,  or  a  similar  one.  The  big 
question  of  course  after  the  decision 
to  purchase  stock  is  to  move  it. 

Booklets    to    Each    Customer 

"Up  to  the  present  we  are  working 
along  these  lines,"  said  Mr.  Root,  out- 
lining  the    Robinson  scheme  as  follows: 

"We  have  mailed  to  our  patrons  5,000 
souvenir  booklets,  which  we  think  they 
will  read  and  take  care  of.  We  have 
tried  to  impress  upon  them  the  fact  that 
we  have  the  finest  store  in  this  section 
of  the  country,  that  when  better  values 
ace  obtainable  we  will  have  them,  that 
our  1920  Fall  values  are  unsurpassable, 
that  we  give  attention  to  mail  and  tele- 
phone orders  and  that  no  matter  how 
large  or  small  their  order  is  we  prepay 
the  carrying  chat 

"This   booklet    was    mailed    so    it   would 

be  in  the  homes  of  our  patrons  about  one 

before   our   F;ill    Fair,  which   is  be- 
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The  Home  of  Honed   Valu-»  Since   1887 

A  Daily  Ad. 

Daily  newspaper  advertising  is  a  feature  of 
the  Robinson  Company's  policy.  They  use 
a  four  column  space  the  full  length  of  the 
page  in  both  the  Napanee  dailies. 

ing  held  on  September  14-15-16th.  In 
our  two  local  newspapers  we  advertised 
that  Fair  Week  would  be  "Opening" 
week  and  that  every  department  would 
feature  special  displays. 

"For  the  outside  of  our  store  we  have 
built  shields  4  ft.  x  7  ft.  in  size.  These 
are  painted  buff  and  bordered  with  a  dar- 
ker shade.  These  shields  are  lettered  dif- 
ferently. One  calls  special  attention  to 
our  ten  large  departments,  the  second 
names  the  various  departments,  while 
the  third  calls  attention  to  our  superior 
values  and  superior  service.  Inside  the 
store  smaller  shields  are  used.  These  are 
the  same  in  color  and  each  is  different  Iy 
lettered,  calling  attention  to  the  various 
lines  of  merchandise. 

Importance    of    Displays 

The  Robinson  Company  are  strong  be- 
lievers    of    display.       Each     department 


manager  has  special  lines  of  merchan- 
dise constantly  before  the  public.  Each 
display  has  a  ticket  neatly  printed  giving 
some  definite  information  regarding  the 
merchandise  on  display.  The  ledges  in 
every  department  are  at  all  times  neat- 
ly trimmed  and  the  store  in  every  re- 
spect from  the  windows  to  roof  has 
the  appearance  of  neatness;  stocks  are 
well  kept,  are  clean  and  in  order. 

The  show  windows  are  always  neatly 
trimmed.  The  fixtures  are  practical. 
"We  believe  in  frequent  weekly  changes," 
said  Mr.  Root.  "We  believe  that  cus- 
tomers and  especially  strangers  form 
their  opinions  to  a  certain  extent  upon 
the  appearance  of  our  store  front.  Hence 
we  leave  no  stone  unturned  to  see  that 
their  impressions  are  favorable.  We 
also  have  a  time  switch,  which  turns  the 
window  lights  on  and  off  during  the 
evening." 

Asked  if  the  Robinson  firm  expected 
business  to  be  retarded  by  the  war  tax 
this  Fall,  Mr.  Root  declared  that  the 
firm  was  looking  forward  to  a  season  of 
good  business.  In  every  department  he 
expected  to  make  new  sales  record. 

"We  think  people  will  buy  their  re- 
quirements," he  said.  "If  they  want 
merchandise  badly  enough  they  will  pay 
the  war-tax." 


Is  This  Your  Idea? 

Have   you    ever  tried  out  a  new 
little  stunt  in  your  window  only  te 

discover  in  the  columns  of  some 
leading  trade  paper  that  a  very 
up-to-date  store  in  a  city  five  time* 
the  size  of  your  own  has  put  prao- 
tically  the  same  idea  across — only 
on  a  larger  scale — and  scored  (I 
success  with  it?  The  account  you 
read  does  not  make  you  envy  the 
big  chap — it  raises  your  own  self- 
esteem,  makes  you  more  confident 
in  yourself,  and  consequently 
stimulates  interest  in  your  busi- 
ness. Your  enthusiasm  is  reflect*  il 
in  your  store,  and  even  if  your 
patrons  don't  know  thai  you 
thought  out  the  some  idea  as  one 
of  the  cleverest  window  trimmers 
in  the  Dominion,  they  more  read- 
iljl     patronize     your     store     because 

unit  have  the  ability  to  make  them. 
It  is  by  watching  the   methods  of 

these  that  are  successful  that 
Others  achieve  success.  It  is  not 
always  wisest  to  be  different.  A 
good  idea  copied  is  better  than  a 
poor  <me  that  is  original.  The 
Robinson  Company,  of  Napanee, 
Ontario,  have  an  idea  this  Full 
that  any  dealer,  large  Or  small, 
will   do    well    tn   consider. 


DRY    GOODS    REVIEW 
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Mr.  Root  said  that  up  to  the  present 
the  tax  had  not  had  a  serious  effect 
upon   the   sales. 

Advertise  in   Dailies 

Even  though  the  Robinson  Company 
practise  much  special  advertising,  get- 
ting out  booklets'detailing  and  describ- 
ing stock,  specializing  on  window  trims 
of  unusualness,  and  featuring  novelty 
effects  in  the  store,  they  do  in  addition 
extensive  newspaper  advertising.  They 
occupy    a    four    column    space    the    full 


"Another  feature  of  our  store  service 
to  which  we  attach  considerable  impor- 
tance, is  the  personal  touch  of  a  com- 
petent  sales  force,"  said   Mr.   Root. 

"In  nearly  every  instance  we  are  able 
to  call  our  customers  by  their  names 
and  they  in  turn  know  a  good  many  of 
our  salesforce.  This  friendly  manner 
extends  from  the  head  of  the  firm  down 
to  the  delivery-man,  and  this  friendly  at- 
mosphere is  not  merely  manufactured 
for  the  time  being  but  is  a  permanent 
factor  in  our  store  policy." 


Our  Home  Furnishing   Department 


SUPERIOR 


VALUES 


|  There  is  no  other  department  in  Our  Store,  which    gets  closer    to   the   hearts   of   our   customers   than    Out    Home   or    House 

Furnishings      Here  we  have  helped  you  decorate  and  design  the  first  neat  and  for  years  you  have    lived    among    the    Curtaina,  — Rug*,— 
Carpet*  and  Draperies  purchased  when  you  began  keeping  house.     Many  are  the  memories   of   those   days   cheenshed    in    every   home. 


CURTAINS 


f 


l,...|.lis,.t 


starched"  and  "slurk-up 


Hher  JU8l  beginning  o 


RUGS 


Al  thai  time  m  slocked  roll  after  roll  of  carpet* 
\v,»    albai  Irian  stair  carpets,  we  sell  Rugs  for 
any  and  every  room  in  the  house 

Procurable  of  course  i 
variou*  rooms,  and  in  differ* 

In  these  Um< 
not  advanced an>  ■ 
<\<~*       Our  prices  are  as  low  as  good  merchiuidi«e  Mill 
allow,  and  to  many  cases  Ihev  are  much  under  market 


=Robinson's  for  Homey  Looking  Rugs  and  Curtains= 


__-.i 


A  Sample  Page 


Robinson's,  Ltd.,  attach  great  importance  to  their  home  furnishing  de- 
partment. They  devoted  a  double  page  to  it  in  their  Fall  souvenir  Booklet, 
which  has   been  sent  to  5,000  customers. 


length  of  the  page  in  both  the  Napanee 
papers,  an  example  of  these  daily  ads 
being  reproduced  above. 

The  double  page  in  the  centre  of  the 
Robinson  Fall  souvenir  booklet  is  also 
reproduced,  showing  how  each  of  the  ten 
departments  of  the  store  are  featured 
in  this  complete  catalogue,  which  reach- 
es 5,000  people. 

"We  make  a  practice  of  reaching  this 
many  people  in  some  special  manner 
twice  a  year,"  said  Mr.  Root.  "Up  to 
the  present  season  we  have  been  using 
a  folder  and  have  furnished  more  prices." 

The  firm  have  adopted  the  booklet,  be- 
lieving it  to  be  a  more  high  class  form 
of  advertising,  and  the  contents  are  ex- 
cellently handled  so  as  to  compel  the 
readers'  attention. 

One  of  the  most  important  features 
in  connection  with  the  Robinson  policy 
is  that  of  quoting  one  price  to  all  in 
the  opinion  of  the  advertising  manager. 
Many  dealers  in  the  smaller  towns  make 
discounts  to  certain  customers,  while  no 
concession  is  given  to  others.  Rich  and 
poor  alike  deal  at  the  Robinson  store 
knowing  that  there  is  no  use  dickering 
for  a  price.  Thus  a  sale  is  made  with- 
out waste  of  time  and  is  a  transaction 
fair   to    all    concerned. 


Employment  Records 

Show  Improvement 

British   Industries    Show    Decline    From 

High    Levels    but    General    Situation 

Improves 

An  advice  from  London  states  that 
employment  during  August  was  good,  on 
the  whole,  although  many  industries 
showed  a  decline  from  the  high  levels 
of  previous  months.  Continued  de- 
pression was  noted  in  the  cotton  weav- 
ing, wool  sorting,  linen,  lace,  leather, 
and  boot  and   shoe  industries. 

The  total  number  of  workers  involved 
in  disputes  causing  unemployment 
amounted  to  86,000  compared  with  90,000 
during  the  previous  month.  Wages  dur- 
ing the  month  increased  £25,000  week- 
ly and  affected  1,100,000  workers,  the 
majority  of  whom  are  employed  in  the 
textile  trades. 

Employment  exchanges  registered 
281,032  unemployed. 


OSTRICH   FAVORED 

Millinery  openings  in  Ottawa  show 
that  beautiful  models  are  to  be  worn 
this  Fall,  and  the  many  different  crea- 


tions will  prove  becoming  and  irresist- 
ible. Ostrich  trimmings  easily  are  in 
first  place. 


Congress  Discusses 

Cotton  Resources 

Urge   that   Steps   be   Taken   to   Promote 
Production   Within   the    Empire 

Inadequacy  of  United  States  cotton 
supply  to  meet  the  requirements  of  the 
British  Empire,  and  advocacy  of  govern- 
ment aid  in  the  transportation  of  cot- 
ton from  portions  of  the  Empire  where 
it  may  be  profitably  grown,  where  fea- 
tures of  a  discussion  on  the  Empire's  tex- 
tile supply  at  the  Ninth  Congress  of 
Chambers  of  Commerce  of  the  British 
Empire. 

It  was  pointed  out  by  G.  E.  Leeming, 
of  Manchester,  England,  in  moving  that 
the  Imperial  and  Colonial  governments 
take  all  possible  steps  in  close  co-op- 
eration to  advance  and  promote  the 
production  of  cotton  within  the  Empire, 
that  cotton  weaving  in  the  United 
States  had  advanced  to  such  an  extent 
that  the  cotton  crop  is  practically  all 
consumed    in   America. 

The  inadequacy  of  American  supplies 
to  meet  Imperial  needs,  said  he,  is  evi- 
denced by  the  fact  that  last  year  we 
paid  to  America  $130,000,000.00  for 
cotton  alone.  This  expenditure  repre- 
sents purchases  from  the  States  of  3,- 
000,000  bales  annually,  said  Mr.  Leem- 
ing, who  added  that  prudence  as  well  as 
necessity  demands  that  the  Empire 
develop  to  the  full  extent  all  of  its  cot- 
ton resources. 

In  seconding  the  resolution  B.  Crapper, 
of  Oldham,  said  that  in  the  West  In- 
dies, Egypt,  Uganda,  Xaqi.saland,  form- 
er German  East  Africa,  the  Transvaal, 
West  Africa,  Queensland,  India  and 
Mesopotamia,  cotton  could  be  profitably 
grown  but  that  to  distribute  it  through- 
out the  Empire  equitably  so  that  Im- 
perial textile  needs  may  be  met,  gov- 
ernment aid  would  be  required  in  the 
matter   of   securing    shipping   facilities. 


Swedish  Mills 

Curtail  Output 

Slow    Market    Result    of    Excessive    Im- 
ports.    Woolen  Mills  Working  Only 
Four  Days  a  Week 

Swedish  woolen  mills  are  working  only 
four  days  a  week  because  of  a  bad  sell- 
ing market,  resulting  from  excessive 
imports  for  1919-1920,  according  to  a 
recent  cable  despatch.  Woolen  cloth 
stocks  on  hand  are  the  greatest  on  re- 
cord. Imports  of  English  clothing  tex- 
tiles for  the  first  six  months  of  1920 
alone    totalled    250,000,000   kronen. 
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Dry  Goods  Review 


Spring  Business  Opening  in  Dry  Goods  Lines 

Orders  Placed  in  a  Number  of  Lines  Are  Fairly  Encouraging  and  Seem  to  Show  That  Stocks 
on  Merchants' Shelves  Are  Not  Heavy-    Business  Quiet  in  Woolens-  Advances  in 
Spring  Staple  Cottons — The  Markets  at  a  Glance. 


TORONTO,  Sept.  18. — Generally  speaking, 
trade  is  quiet  with  a  steady  tendency  to- 
ward improvement.  Travellers  with  var- 
ious lines  of  Spring  goods  are  out  on  the  road 
and  the  first  reports  reaching  the  wholesale 
houses  are  encouraging,  indicating  that  mer- 
chants' stocks  throughout  the  country  are  none 
too  heavy.  The  West  is  still  holding  back 
somewhat,  but  what  orders  have  come  in  from 
that  section  of  Canada  leave  little  to  be  desired 
in  the  light  of  normal  trade  in  normal  times. 
Both  the  east  and  the  west  of  Canada  seem  to 
be  buying  a  trifle  more  freely  than  Ontario,  ac- 
cording to  some  wholesalers.  In  every  quarter 
buyers  and  sellers  refer  to  the  great  harm  that 
is  being  done  by  the  daily  press  in  their  "lower- 
prices"  campaign,  a  campaign  that  is  founded 
on  the  most  ignorant  reading  of  the  signs  of  the 
times.  The  attitude  they  take,  namely,  that  a 
slight  drop  in  the  price  of  wool  or  cotton 
means  a  cheaper  suit  or  dress  next  day,  is  hav- 
ing it?  effect  in  both  the  wholesale  and  the  retail 
trade.  Shoe  manufacturers  alone  are  taking  up 
the  cudgels  in  their  own  defence  and  have 
started  a  live  publicity  campaign  to  offset  the 
vicious  press  propaganda. 

SILKS 

Silk  men  are,  so  to  speak,  wearing  a  brighter 
smile  than  they  have  for  some  weeks.  In 
spite  of  the  fact  that  silk  prices  have  fluctuated 
and  the  entire  market  has  been  disorganized, 
there  are  signs  on  the  horizon  that  the  stabiliz- 
ing of  one  of  the  most  important  markets  in  the 
world — the  Japanese — is  about  to  be  effected. 
Recently,  the  Japanese  Government  have  taken 
a  hand  in  the  market,  following  the  panics  that 
have  been  rife  there  for  months,  panics  that 
have  shaken  faith  in  Japanese  finance  and  have 
wrought  untold  harm  to  an  industry  that  is  the 
backbone  of  that  country.  To  make  a  compari- 
son, they  are  contemplating — in  fact,  by  this 
time  they  may  have  taken  the  action — acting  in 
Japan  as  the  Canadian  Wheat  Board  acted  in 
Canada,  that  is,  guarantee  a  minimum  price  of 
the  raw  material  and  so  regulate  production 
that  it  will  be  impossible  for  overstocking  on 
the  part  of  certain  firms  with  the  resultant  glut- 
ting of  the  market  with  unsold  stocks.  Cana- 
dian firms  interested  in  this  movement  state 
that  if  this  action  is  taken  it  will  stabilize  the 
market,  it  will  prevent  reckless  speculation  and 
consequent  panics,  and  it  will  save  the  whole 
industry  from  the  ruin  with  which  it  has  been 
threatened  for  some  months  past.  It  will  mean 
that  the  peasants  there  can  be  assured  of  a  fair 
price  for  their  work  and  that  the  labor  of 
months  may  not  go  by  the  board  because  of  de- 
velopments over  which  they  have  no  control 
but  which  threaten  them  with  disaster. 

Already  the  effect  of  this  contemplated  ac- 


tion is  being  seen  in  recent  advances  in  Japan- 
ese silks.  For  instance,  Canadian  buyers  were 
advised  on  Sept.  10th  of  a  5  per  cent,  increase; 
on  the  13th  there  was  a  further  3  >/>  per  cent, 
advance,  and  on  the  14th  another  3  per  cent, 
advance.  Wholesalers  state  that  merchants 
throughout  Canada  are  beginning  to  buy  more 
freely  and  more  inquiries  are  coming  in.  Fac- 
tories in  the  United  States  are  buying  a  little  so 
that  they  can  keep  the  help  they  value  the  most, 
and  it  is  felt  that  prices  will  be  higher  because 
great  quantities  of  silks  have  been  sold  below 
the  cost  of  production  recently.  The  largest 
Japanese  silk  house  in  New  York  claims  that 
their  New  York  business  is  now  good  because 
they  are  in  such  a  position  that  they  can  get 
credits  from  the  banks  where  some  of  the 
smaller  houses  are  unable  to  obtain  it.  Whole- 
salers are  not  looking  for  big  advances  in  silks 
but  they  are  confidentially  looking  for  a  stabiliz- 
ation of  the  market  which  will  have  a  very 
healthy  effect  on  business.  Travellers  out  on  the 
road  with  immediate  or  late  Fall  goods  are  hav- 
ing good  results.  An  encouraging  feature  of 
the  trade  at  present  is  the  mail  order  business 
which,  according  to  one  house,  has  considerably 
brightened  recently  and  is  regarded  as  an  indi- 
cator of  the  coming  business.  On  the  local  mar- 
ket, high-priced  Japanese  silks  have  about  been 
eliminated  and  Jap  lines  are  getting  somewhat 
scarce. 

Manufacturers  of  silk  garments  report  a  bet- 
ter outlook  daily  and  some  of  them,  for  the 
first  time  in  many  months,  are  working  night  and 
day.  The  mail  order  business  of  large  mail 
order  houses  in  Toronto  is  reported  good. 

Swiss  market  continues  firm.  Fall  deliveries 
are  a  couple  of  months  late.  Merchants  seem 
to  be  buying  for  their  requirements  only  and 
wholesalers  issue  a  note  of  warning  not  to  ex- 
pect that  prices  can  be  gauged  by  some  of  the 
silks  now  on  the  market  which  are  being 
"dumped"  for  various  reasons.  Some  good 
orders  are  coming  in  from  the  West. 

COTTONS 

Dry  Goods  Review  understands  that  an  ad- 
vance price  list  of  Canadian  cottons  for  Spring 
1921  has  been  sent  out  and  that  the  list  shows 
general  increases  ranging  from  20  to  30  per 
cent.  For  instance,  awnings  show  a  25  per  cent, 
increase;  cottonades,  25  per  cent.;  ticks,  30  per 
cent.;  galateas,  25  per  cent.;  flannelettes  25  per 
cent.;  and  denims  25  per  cent.  Other  staple 
lines  show  about  the  same  advances.  It  is 
doubtful  if  merchants  were  expecting  any  re- 
ductions of  any  proportion  in  cottons,  but  these 
advances  may  be  higher  than  they  were  looking 
for.  It  must  not  be  forgotten,  however,  that  the 
demands  of  labor  have  not  abated  and  that  fresh 
costs  have  been  added  in  the  way  of  freight, 
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increase  in  the  price  of  fuel,  and  the  eight-hour 
day.  Wholesalers  say  there  is  still  difficulty  in 
getting  goods  and  they  are  not  placing  future 
orders  because  they  will  not  be  accepted.  Mer- 
chants seem  to  be  buying  sparingly,  say  whole- 
salers, expecting  lower  prices. 

CARPETS  AND  RUGS 

Travellers  are  making  a  special  trip  at  this 
time  of  the  year  with  carpets  and  rugs,  and  in 
spite  of  the  fact  that  their  lines  are  the  highest- 
priced  lines  with  which  they  have  ever  con- 
fronted the  merchants  of  this  country,  they  are 
getting  a  fair  response  to  their  efforts.  A  Wil- 
ton that  last  Spring  sold  to  the  trade  for  $80. 
is  priced  at  $92  for  the  Spring  of  1921.  A 
tapestry  square  that  sold  at  $21  for  Spring  of 
1920  will  be  $25.50  for  next  Spring.  Buyers 
state  that  they  expect  some  further  slight  ad- 
vances but  that  prices,  for  the  present  are 
stationary.  Lower  prices  are  not  looked  for. 
Buying  for  Spring,  according  to  wholesalers,  is 
equal  to  that  of  a  year  ago  as  far  as  the  buy- 
ing season  has  advanced  to  date. 

LINOLEUMS 

Prices  of  linoleums  remain  firm  and  are 
likely  to  for  some  months  to  come.  Whole- 
salers have  been  notified  from  the  mills  that 
the  present  prices  will  obtain  until  March  31st 
of  the  coming  year.  These  prices  are  the 
same  as  were  announced  on  April  1st  of  the 
present  year;  merchants  may  know,  therefore, 
that  they  can  book  orders  up  until  the  end  of 
the  coming  March  at  firm  prices.  Any  slight 
reduction  that  might  result  during  that  time 
will  likely  be  eaten  up  in  increased  freight 
rates. 

WOOLENS 

Probably  in  all  the  markets  woolens  are 
moving  the  slowest  and  there  is  no  market 
that  has  been  affected  by  the  press  campaign 
like  the  woolens.  Daily  newspapers  seem  to 
have  convinced  the  public  that  a  drop  in  the 
price  of  raw  wool,  say  on  September  15th, 
would  mean  a  cheaper  suit  of  clothes  or  a  new 
dress  on  the  16th.  "There  is  no  chance  of  fine 
woolens  coming  down,"  said  a  buyer  who  has 
just  returned  from  England  to  Dry  Goods 
Review.  "Coarse  stuff  will  drop,  I  think. 
Materials  that  I  paid  28s.  6d.  for  last  October 
are  now  selling  at  35s.  The  general  advances 
on  fine  stuff  are  easily  50  per  cent,  over  a  year 
ago."  Authentic  reports  of  the  recent  wool 
sales  in  Bradford,  England,  go  to  show  that 
prices  for  the  week  ending  August  26th  were 
higher  than  for  those  ending  the  previous  week 
and  had  reached  a  higher  level  than  those  of 
many  months  back.  These  are  the  wools  that 
enter  into  the  finer  men's  suits  and  the  ladies' 
suits.  Canadian  buyers  state  that  conditions 
in  woolen  centres  in  England  are  unsettled 
and  that  if  the  strike  threatened  by  the  miners 
materializes  it  will  mean  almost  the  immediate 
shutting  down  of  the  great  mills,  thereby 
throwing  many  thousands  of  people  out  of 
work. 


CURTAINS  AND  DRAPERIES 

Nottingham  lace  curtains  seem  to  be  in  good 
demand  again,  according  to  wholesale  houses. 
Fall  trade  seems  to  have  developed  strongly  on 
velours,  and  plain  and  brocaded  silks.  Some 
French  silk  brocades  are  arriving  but  there  is 
still  no  sign  of  any  French  silk  velours  on  the 
market.  Cretonne  stocks  are  well  up,  and  there 
are  good  stocks  of  nets  and  casement  cloths 
which  are  said  to  be  taking  well  with  the  trade. 
Buyers  in  the  market  for  Spring  goods  are  pay- 
ing slight  advances  all  along  the  line  and  with 
the  increased  freight  rates  and  higher  price 
of  fuel  they  do  not  see  any  reductions  in  sight. 
Travellers  in  the  West  who  are  soliciting  Spring 
business  report  a  fairly  good  response  in  cer- 
tain sections;  but,  generally  speaking,  the  West 
seems  to  be  holding  back.  Wholesalers  are 
encouraged  by  each  fresh  report  of  the  crop 
outlook  and  say  they  are  not  pessimistic  re- 
garding future  business.  Spot  business  is  only 
fair. 

NOTIONS 

Wholesalers  report  that  business  has  shown 
considerable  improvement  in  the  last  two  weeks 
and  some  good  orders  are  coming  in.  The  in- 
dications seem  encouraging  for  Fall  and  whole- 
salers feel  that  merchants  were  holding  off, 
hoping  for  slight  reductions.  In  some  lines, 
slight  reductions  are  reported  but  prices,  on 
the  whole,  are  very  firm.  There  have  been  some 
reductions  in  elastics.  The  luxury  tax  con- 
tinues to  affect  the  sale  of  jewelry  and  a  num- 
ber of  merchants  who  have  been  handling  small 
stocks  of  jewelry  have  dropped  them  because 
they  say  it  does  not  pay  to  carry  them.  Christ- 
mas novelties  are  selling  well  in  spite  of  the 
higher  prices.  There  is  a  good  demand  for 
glass  beads  and  necklaces  are  selling  unusual- 
ly well.  Bugle  beads  are  selling  well  on  account 
of  being  used  for  hat  trimmings.  The  tendency 
on  the  part  of  many  women  to  have  their  hair 
bobbed  is  resulting  in  an  inceased  sale  of  cir- 
cular combs. 

COTTON  DRESS  GOODS 

Travellers  on  the  road  with  Spring  cotton 
dress  goods  are  meeting  with  a  good  response, 
showing,  as  one  wholesaler  stated,  that  their 
stocks  are  by  no  means  large.  "If  the  present 
press  campaign,"  said  a  leading  wholesaler 
"does  not  so  affect  the  public  that  they  stop 
buying  altogether  and  so  force  some  of  the 
smaller  houses  to  dump  their  stocks  on  the  mar- 
ket, I  believe  there  will  be  another  shortage  of 
goods  about  December."  There  are  many  in- 
dications, judging  from  merchants'  orders,  that 
Christmas  trade  will  be  good. 

LINENS 

There  is  still  no  brighter  outlook  for  the 
linen  market.  A  prominent  linen  man  who  is 
here  with  the  Chamber  of  Commerce  delega- 
tion meeting  in  Toronto  stated  that  their  firm 
had  not  sent  representatives  to  Canada  because 
they  had  nothing  on  their  shelves  worth  offer- 
ing. 
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Paris  Offers  in  " Grande  Semaine" 

Smart  Review  of  Winter  Modes 

Couturiers  Vie  in  Displaying  Newest  Creations,  Including  More  Artistic  Evening  Gowns, 
Cosy,  Wrappy  Winter  Coats,  Longer  Skirts  and  Coquettishly  Veiled  Chapeaux 
Charming  Novelties  Seen  in  Fabrics  and  Trimmings. 


Paris,   France,   Sept.,    1920. 

EDITOR    Dry    Goods    Review:— As 
promised  last  month  I  am  giving 
y»u   below   a   report    on   the  cou- 
turier'a   Winter  collections. 

Paris  has  been  celebrating  the  week 
known  as  the  "Grande  Semaine"  of  Win- 
ter Fashions.  All  the  couturiers  have 
beer,  displaying  their  newest  creations, 
and  I  can  resume  as  follows  the  char- 
acteristics  of  the  coming   season   styles. 

Evening  dresses  will  mostly  be 
straight,  only  a  few  net  ones  will  be 
wide,  and   still   fewer   will   be   Pammiers. 

The  shades  mostly  favored  for  even- 
ing dresses  will  be  black  in  many  in- 
stances, and  pink,  yellow,  pastel  blue 
for  girls,  or  for  wedding  purposes. 

The  materials  will  be  black  satin  veil- 
ed with  lace  or  embroidered  net;  velvet, 
used  plain,  or  with  jet  (if  black  velvet 
be  used)  or  beaded  if  in  color;  net  em- 
broidered with  point  de  chainette,  or 
with  "chenille"  motifs  as  in  the  veils 
we  used  to  wear  some  years  ago,  or 
trimmed  with  net  chicoree  ruffles  and 
a  ribbon  or  a  narrow  band  of  fur  in  the 
middle  of  the  ruffle.  Flowers  in  gar- 
lands, bunches,  etc.,  will  also  be  used, 
usual  in  evening  dresses. 

There  is  a  marked  tendency  toward 
higher  necklines  in  evening  dresses.  I 
have  not  seen  any  models  so  decollete 
as  last  year.  A  good  many  evening 
gowns  are  composed  of  a  black  satin 
fourreau  very  tightly  fitted  around  the 
body,  which  goes  up  to  the  underarm 
quite  straight,  very  much  like  the  staple 
Empire  chemise.  Over  that  fourreau  is 
a  lace  veiling  a  bit  longer  than  the  four- 
reau which  is  less  short  than  last  year. 
That  veiling  goes  up  to  the  shoulder 
straight  in  the  back  and  opens  in  V 
shape  in  front.  Some  tiny  sleeves  finish 
the  garment,  which  is  undoubtedly  very 
pretty  anil  modest.  To  give  such  a 
dress  a  bright  shade  one  may  add  a  big 
bow  of  a  showy  pink,  orange,  or  green 
wide  ribbon,  with  hanging  ends  on  the 
right   side,   high   on   the   hip. 

Mantes  Lead  Wrap  Modes 

Evening  coats  are  capes  or  mantes; 
the  latter  seem  to  be  more  fashionable 
than  capes,  which  have  been  worn  for 
such  a  long  time.  Both  are  wraps  made 
of  velvet  with  high  enveloping  collars 
with  or  without  fur.  Their  shape  is 
very  simple,  they  are  but  a  large  piece 
of  material  deeply  flounced  at  the  neck. 
There  are  no  sleeves  in  mantles  in  which 
the  lady  closely  wraps  herself,  but  when 
capes  are  worn,  as  they  have  sleeves,  a 
muff  is  necessary. 


I  will  write  you  next  month  about  furs, 
and  will  then  develop  this  subject  ex- 
tensively. 

Tailored  Costumes 

The  straight  line  is  more  accentu- 
ated there  than  in  evening  dresses.  All 
skirts  are  very  narrow  and  short,  al- 
though they  show  a  tendency  towards 
becoming  longer.  They  are  about  12 
inches  above  the  floor.  Skirts  seem 
to  be  a  very  unimportant  item,  for  they 
are  not  in  the  least  trimmed. 

When  blouses  are  worn,  they  are 
made  of  Jersey,  crepe  de  chine,  etc., 
duly  embroidered,  and  their  shape  is 
that  of  a  short  casaque  draped  on  eac^i 
side. 

All  waists  are  long,  in  some  instances 
exceedingly  long,  for  I  have  seen  some 
going  down  below  the  hips. 

Many  waistcoats  are  used  in  place  of 
blouses,  and  more  often  still  we  have 
a  whole  dress  thus  devised;  a  cloth  skirt 
with  a  long  silk  bodice  attached  to  it, 
quite  plain  with  a  very  high  collar  (I 
have  seen  one  turned  up  to  cover  the 
chin)  and  very  long  and  tight  sleeves. 
Over  such  a  garment  we  have  a  loose 
coatee  that  meets  in  the  front  but  each 
end  is  fastened  close  to  the  other  and 
not  one  above  the  other.  It  has  a 
straight  collar,  sometimes  folded,  and 
some  pagoda  sleeves  slightly  shorter 
than  the  sleeves  of  the  bodice,  whose 
cuff  is  then  seen.  The  trimming  of  such 
jackets  may  be  embroidery,  in  which 
case  the  muff  is  in  cloth  with  embroid- 
ery, or  it  is  fur.  The  coat  is  lined  with 
the  silk  the  bodice  is  made  of. 

Some  houses  have  also  shown  jackets 
with  godets;  these  are  middle  length, 
and  at  other  places,  full  length  jackets 
that  may  as  well  be  coats  were  combin- 
ed as  follows:  A  fairly  loose  cloth  part 
going  down  below  the  hips,  where  it  is 
combined  into  a  flat  pile  cut  on  the 
cross  and  generally  covered  with  fur. 
The  straight  collar  is  also  in  fur,  but 
as  ;■.  muff  always  accompanies  the  cos- 
tume the  sleeves  are  quite  bare.  They 
are  flat  and  narrow  and  the  mounting 
is  always  invisible;  it  is  the  circular 
mounting  of  staple  tailored  costumes. 

We  also  have  some  robes  manteaux, 
which  are,  of  course,  quite  straight  too, 
and    have    the    same    characteristics    as 


explained  above.  I  must  however  men- 
tion several  models  devised  on  the  lines 
of  the  fitting  "redingotes"  that  were 
fashionable   some   J.j   years    ago. 

Lounging  Costumes 

Teagowns  are  very  loose,  straight 
garments  similiar  to  what  has  been  seen 
lately.  The  same  applies  to  deshabilles. 
As  long  as  there  are  some  drapings  of 
crepe  georgettes,  crepe-de-chine  with  a 
little  embroidery,  any  of  these  garments 
are  fashionable. 

Veils  on  all  Models 

Hats  shown  at  some  couturiers  are  of 
two  different  styles:  There  are  some 
"toques"  in  silk,  satin  or  furs,  highly 
suitable  for  winter  wear,  with  a  square 
veil  that  hangs  down  ail  around  and  is 
embroidered,  or  we  have  SDiiie  cape  lines 
with  drooping  brims  and  very  little 
trimming,  and  a  veil  that  hangs  down 
only  in  front  like  a  masque. 

Winter  Coats  Are  Cosy 

Winter  coats  and  travelling  coats 
are  most  comfortable;  made  of  bure  or 
thick  cloth,  as  per  samples  sent  you 
for  August  issue,  they  are  wide,  and 
cosily  cover  the  body  and  arms,  while 
the  head  is  well  protetced  by  a  big  col- 
lar that  reaches  to  the  eyes.  In  many 
cases  there  is  over  the  coat  a  kind  of 
pelerine  which  gives  the  garment  the 
appearance  of  a  karrick.  When  travell- 
ing coats  are  devised  into  capes  they 
are  cut  on  the  cross,  very  vide  with 
godets,  and  are  fur  lined. 

Beads  Are  the  Craze 

Amongst   trimmings   I   must    mention: 

Beads  whose  vogue  has  increased 
lately  very  much.  They  are  used  on 
evening  dresses,  tea  gowns  and  even  af- 
ternoon cloaks. 

Embroidery,  point  de  chainette,  passe, 
etc. 

Cloth  insertions  in  large  designs  on 
net,  or  with  open  work,  and  oilcloth  in 
narrow  bands  with  a  bead    I  edging. 

Mohair  galoon  of  all  widths,  n'.ain  or 
pressed,  is  seen  very  often,  and  so 
also  is  Ruban  cire,  already  in  vogue  last 
year. 

I  will  give  you  more  details  in  a  sub- 
sequent letter. 

Yours   truly. 


Dry  Goods  Review 


55 


Making  the  Windows  a  Separate  Department; 
Keeping  Tab  on  Displays  and  their  Sales  Value 

Making  Each  Department  Pay  For  Window  Space  Used — Helps  to  Pay  For  Window  Expenses 
And  Turns  in  a  Profit  to  the  Firm — Results  in  Better  Displays  and  Promotes  Sales. 


TIME  was  ten  or  fifteen  years  ago 
when  windows  and  window-dress- 
ing were  secondary  considera- 
tions in  the  management  and  economy 
of  store  life.  If  the  stock  room  was 
overcrowded  and  new  consignments  of 
goods  arrived  for  which  there  was  no 
room  they  could  be  dumped  in  the  win- 
dow and  a  rough  and  ready  display 
made  of  them.  Window  dressing 
didn't  matter  much  anyway;  it  was,  at 
that  time  one  of  the  undeveloped 
sciences  of  modern  merchandising.  Ad- 
vertising— and  window  dressing  is  a 
form  of  advertising — itself  was  an  in- 
significant part  of  store  life.  Such  a 
thing  as  an  advertising  manager  was 
unthought  of  and  the  coffers  of  the 
present-day  newspaper  were  little  aug- 
mented by  departmental  stores',  groc- 
ers', haberdashers'  and  other  mercantile 
prices. 

But  Things  Have  Changed 

But  things  have  changed  since  that 
day.  Some  of  the  brightest  men  in  the 
business  world  are  now  engaged  in  daily 
bringing  to  the  attention  of  the  con- 
suming public  values,  bargains,  reasons 
for  purchasing  at  this,  that  and  the 
other  store.  Live-wire  men  today  are 
described  as  men  who  do  a  deal  of  ad- 
vertising and  who  give  an  air  of  bustle 
and  push  to  their  businesses.  They  use 
big  space  in  the  daily  newspapers  and 
promulgate  novel  advertising  schemes  of 
one  kind  and  another  that  bring  results. 
But  all  the  advertising  they  do  is  not 
done  on  paper.  Windows  are  adver- 
tisers; they  are  sellers  of  merchandise. 
They  are  on  duty  twenty-four  hours  of 
the  day  and  thousands  of  dollars  are 
spent  to  beautify  them  so  that  the  eye 
of  the  passer-by  may  be  attracted  either 
during  the  busy  hours  of  the  day  or  the 
quieter  hours  of  the  night.  Men  be- 
lieve in  these  salesmen  to  such  an  ex- 
tent that  they  are  kept  ablaze  all  night 
and   elaborate   electric   signs     are     con* 


structed  as   a  beacon   light  to  the   win- 
dow and  the  store. 

Making  a  Department  of  Windows 

System  in  store  management  and 
economy  is  likewise  a  rapid  development 
of  modern  merchandising.  There  are 
many  stores  whose  proprietors  know  at 
the  end  of  the  day  the  amount  of  stock 
sold,  amount  on  hand,  gross  profit,  net 
profit,  loss,  the  number  and  value  of 
sales  made  by  each  clerk  in  his  employ. 
They  say  it  all  makes  for  better  busi- 
ness, helps  them  to  conduct  it  more 
scientifically  and,  with  changeable  mar- 
kets, enables  them  to  steer  clear  of  fin- 
ancial pitfalls. 

Dry  Goods  Review  has  also  heard  of 
departmental  stores  where  windows 
constitute  one  of  the  regular  profit- 
bearing  departments  in  that  store.  It  is 
figured  out  that  these  windows  have  to 
be  paid  for,  they  represent  so  much 
floor  space  which  is  a  part  of  the  entire 
store  floor  space  on  which  taxes  have 
to  be  paid.  Moreover,  there  is  consider- 
able expense  in  connection  with  their 
upkeep.  But  the  heart  of  the  whole 
matter  is  that  they  are  salesmen,  oc- 
cupying the  best  position  in  the  whole 
store.  Like  salesmen  inside  the  store, 
some  window  spaces  in  a  store  front 
are  better  than  others;  therefore,  they 
are  of  more  value  to  the  firm. 

Window  Space  Paid  For  by  Departments 

But  the  "firm"  in  this  case  is  only  an 
abstract  entity  looking  for  dividends  on 
stocks.  The  inside  selling  departments 
must  pay  these  dividends.  Each  of 
these  departments,  in  turn,  is  given 
space  in  the  daily  store  advertisements 
which  helps  them  sell  more  goods  and 
turn  out  these  dividends.  Window  dis- 
plays also  help  sell  goods.  In  depart- 
mental stores  each  department  is  given 
an  objective  which  must  be  reached  and 
all  honor  and  more  money  to  the  man- 
ager   who    exceeds    the    objective.        He 
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This  is  the  simple  system  used  by  the  Lumbers  Co.  in  all  lines  of  their 
haberdashery.  Different  lines  of  shirts,  of  course,  would  have  different  num- 
bering ;  and  they  are  thus  kept  track  of  from  month  to  month.  The  verifica- 
tion of  this  stock  sheet  is  arrived  at  in  the  monthly  stock-taking.  This  sys- 
em  has  proven  very  satisfactory  to  Mr.  Lumbers,  whose  stock  is  not  a 
large  one. 


figures  out  that  a  window  display  is  of 
so  much  value  to  his  department  that 
it  will  enable  him  to  sell  so  many  more 
goods.  The  windows  are  already  or- 
ganized into  a  department  charged  with 
the  task  of  paying  for  themselves  and 
turning  over  a  profit  at  the  end  of  the 
year. 

How    It   Works   Out 

In  these  departmental  stores,  there- 
fore, each  department  pays  the  manager 
of  window  displays  so  much  for  window 
space.  There  are,  of  course,  some  posi- 
tions in  the  windows  better  than  others. 
There  are  many  merchants  who 
have  both  front  and  side  windows 
and  the  value  of  window  space 
varies  accordingly.  Window  display 
managers  by  renting  space  pay  for  al- 
terations and  improvements  in  the  win- 
dows, make  up  their  own  salaries  and 
meet  the  expense  connected  with  the 
amount  of  floor  space  they  occupy  in 
the  whole  store. 

While  such  a  system  might  seem 
elaborate  for  the  smaller  stores,  yet  a 
modified  system  could  be  made  to  be  of 
real  benefit.  Merchants  realize  the 
relative  value  of  window  display  to 
sales.  Perhaps  there  are  lines  of  groc- 
eries carried  which  are  not  displayed 
enough.  If  a  charge  were  made  against 
each  department — even  though  it  be  but 
a  nominal  charge — it  could  be  ascertain- 
ed what  lines  given  window  display 
were  bringing  the  best  results.  It 
would  likewise  be  a  test  of  the  work  of 
the  window  display  man.  "Goods  well 
displayed  are  goods  half  sold"  is  a  tru- 
ism of  modern  merchandising.  If  there 
is  not  an  immediate  return  for  your 
window  displays,  there  is  probably  some- 
thing wrong  with  the  display.  If  win- 
dow displays  had  to  be  paid  for  by  the 
departments  inside  the  store  it  would  be 
an  incentive  to  the  display  man  to  make 
them  pay,  and  to  the  managers  of  the 
departments  paying  for  the  display  to 
take  full  benefit  of  these  displays  by 
pushing  sales. 


DESIGNER   IN   CHARGE 

Mr.  Henry  Orkin,  one  of  the  most  suc- 
cessful millinery  designers  in  Canada, 
is  taking  over  the  management  of  the 
millinery  department  of  the  Darwin  Com- 
pany, Limited,  Sparks  and  Elgin  Streets, 
Ottawa,  and  will  immediately  offer  for 
sale  many  models  representing  an  ex- 
tensive line  of  imported  goods,  as  well 
as  other  models  specially  designed  by 
himself.  His  desire  to  secure  a  really 
high  grade  staff  of  milliners  to  assist 
him  has  been  gratified,  and  he  aims  to 
please  a  very  exclusive  trade  in  the 
capital. 
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Every  Merchant  a  Trustee 

To  Handle  Credits  Successfully  He  Must  Have  Firm  Principles — Sound  Rules  Are  Needed 

— Their  Practical  Application. 
By  HENRY  JOHNSON,  JR. 


CONTINUALLY  men  ask  me  how 
to  handle  thiir  customers'  ac- 
counts. I  read  of  schemes  and 
plans  all  the  time,  too,  but  whether  talk- 
ing or  reading,  I  always  find  that  ques- 
tions and  resolutions  all  treat  of  methods. 
None  that  I  know  of  strike  the  funda- 
mentals, the  roots  of  scientific  credit 
handling,  so  I  want  to  have  you  think 
with  me  along  lines  which  will  begin 
with  the  right  "mental  slant"  on  this 
problem  and  sc  lead  us  toward  a  real 
settlement    of   this    question. 

It  is  a  recognized  fact  that  no  man 
can  get  very  far  without  character. 
Character  must  be  founded  on  principles, 
whether  consciously  adopted  or  not.  It 
is  rhe  same  with  business.  It  must 
have  character,  and  it  must  rest  on  prin- 
ciples, else  will  its  life  be  short  and  its 
usefulness  nil.  And  just  as  a  man  must 
respect  and  live  up  to  the  high  exactions 
of  his  principles,  so  must  a  business  have 
principles,  or  rules,  which  everybody,  in- 
cluding the  man  at  the  top,  respects  as 
rigidly  as  he  does  his  own  honor  and 
integrity. 

You  cannot  sell  goods  haphazard.  You 
cannot  make  deliveries  without  a  sys- 
tem. You  cannot  "guess"  at  the  prices 
you  will  charge  nor  the  service  that  can 
be  given  with  your  prices,  if  you  are  to 
be  successful.  And  you  certainly  cannot 
extend  credit  without  a  plan  of  action, 
carefully  laid  down  and  then  lived  up 
to  as  rigidly  as  any  bank,  and  make  a 
success  of  the  credit  business.  But, 
given  sound  rules  and  rigid  observances, 
the  credit  business  is,  to  my  mind,  the 
finest  business  there  is  from  the  stand- 
point both  of  the  merchant  and  his 
customer. 

What   Kind  of   Rules  or  Principles? 

The  first  principle  is  that  credit  is  a 
service.  As  such  it  is  surrounded  with 
certain  limitations.  Just  as  the  hours  of 
business  are  clearly  limited,  so  must 
be  the  term  of  credit.  For  you  can  only 
give  just  the  service  you  set  out  to  give 
— no  more,  no  less— if  you  are  to  be 
successful.  Let  us  say,  then,  that  credit 
is  to  be  extended  for  thirty  days.  That 
means  30  days.  It  does  not  mean  35 
days,  nor  40  days,  but  30  days.  In- 
evitably and  logically  that  means  that 
the  bill  is  to  be  paid  at  the  end  of  30 
days.  Automatically  that  cleans  up  the 
question  whether  there  shall  be  any  bal- 
ance.    There   must  never  be   a   balance. 

Certain  matters  of  practical  applica- 
tion must  come  in  for  handling  credits 
on  this  plan.  At  the  outset  the  under- 
standing must  be  had,  that  the  bill  is 
payable  every  first  of  the  month.  It  is 
understood  that  you  send  it  out  or  not, 
just  as  your  custom  may  be,  or  as  your 


customer  may  desire.  Then  it  is  to  be 
paid  some  time  within  the  first  and  the 
tenth  of  the  succeeding  month.  That  is 
a  practical  matter,  made  necessary  be- 
cause it  would  hardly  be  practicable  for 
you  to  insist  the  money  be  right  there 
on  the  dot  or  you  would  not  send  any 
more  goods.  It  might  rain,  or  snow,  or 
people  be  ill,  so  the  first  to  the  tenth 
is  a  good  arrangement;  but  that  must 
end  it.  Bills  not  paid  by  the  tenth  are 
liable  to  immediate  stoppage. 

Next,  goods  are  money,  therefore  you 
must  be  as  careful  loaning  them  as  you 
would  be  about  loaning  money.  An  ap- 
plicant for  credit  must  be  told  that  you 
are  certainly  glad  to  take  all  the  good 
accounts  you  can  get,  putting  strong 
emphasis  on  the  good.  Get  all  record 
and  references.  Then,  before  the  first 
purchase  is  delivered  to  the  customer, 
investigate  that  record.  If  any  flaws 
appear,  do  not  take  the  account.  Never 
mind  that  it  is  unpleasant.  It  will  be 
pleasanter  than  to  have  a  big  loss  later 
on. 

If,  in  spite  of  all  precautions,  you  get 
in  bad  and  find  your  self  stung,  take 
your  loss  at  once.  Stop  the  account.  Wipe 
out  the  bill.  Lose  $25  now  rather  than 
$40   later   on. 

Never  make  any  bones  about  letting 
it  be  known  that  you  invite  no  laxity 
with  accounts,  that  you  expect  your  cus- 
tomers to  pay  just  as  they  have  agreed 
and  live  up  to  that  rule. 

Practical    Operation    of   the   Plan 

"Yes,"  you  say,  "but  that  is  old  stuff. 
Those  are  usual  rules."  True;  there  is, 
in  fact,  nothing  new  about  the  right  way 
to  handle  credit.  The  point  comes  in  the 
proper  handling  thereof  and  obeying 
your  own  rules — living  up  to  your  own 
principles  and   character. 

You  will  not  go  far  before  somebody 
will  seek  to  have  you  make  an  exception 
to  your  rules.  Perhaps  it  will  be  a  very 
fine,  high  grade,  thoroughly  respectable 
customer,  a  professional  man  who  wants 
you  to  carry  him  through  the  summer 
while  he  goes  on  a  trip.  It  is  going  to 
test  your  character  to  refuse.  It  is  g< 
ing  to  test  your  diplomacy  to  decline  in 
such  a  way  as  will  stop  the  account.  But 
you  must  refuse.  Whether  you  do  it 
smoothly  or  roughly,  whether  you  re- 
tain or  lose  the  account,  the  desideratum 
is  that  you  refuse. 

Why?  Because  on  your  ability  to  re- 
fuse rests  your  title  to  be  regarded  as 
a  credit  man.  Just  as  you  succeed  in 
living  up  to  your  rules  you  will  succeed 
in  extending  credit — and  to  no  greater 
extent. 


Suppose  you  do  not  steal.  Why  do  you 
not?  Because  your  principles  do  not 
admit  of  stealing.  Further,  you  would 
not  steal  just  once,  as  a  sort  of  excep- 
tion to  your  rules,  would  you?  No. 
Why?  Because  instinctively  you  know 
that  a  single  lapse  is  so  dangerous,  so 
terribly  liable  to  undermine  your  whole 
character,  that  you  would  shrink  back 
in  horror  at  the  suggestion. 

Yet  to  steal  once — just  once — would 
be  no  more  dangerous  to  your  character 
and  no  more  demoralizing  than  to  lapse 
once  in  your  rules  will  be  to  your  entire 
scheme  of  credit  giving. 

How    to    Prevent    Lapses 

Here  is  where  the  correct  "mental 
slant"  comes  in.  You  must  approach 
this  tremendous  problem  with  a  heavy 
sense  of  responsibility — for  you  are  re- 
sponsible far  beyond  what  you  are  apt 
to  think.  Your  habit  is  to  think  of  your 
business  as  your  own,  to  do  with  as  you 
please.  But  it  is  not.  In  fact  you  are 
only  a  temporary  tenant.  You  are  a 
trustee  to  whom  that  business  has  been 
handed  for  safe  keeping  and  skilful 
handling.  You  are  the  servant  to  whom 
has  been  given  certain  talents  for  which 
you  must  later  render  the  strictest  ac- 
count. And  who,  then,  is  the  owner  to 
whom    you    must   account? 

The- owner  is  the  man  you  will  be  in 
thirty  or  forty  years  from  now,  and  his 
old  wife.  That  man  is  beyond  the  age 
of  useful  work,  and  he  is  now  looking 
to  you  to  prov'de  a  competence  on  which 
he  can  live  in  independence  until  he 
passes  on  down  the  long  slope.  His  wife 
— sunely  you  want  to  safeguard  iher] 
from  any  danger  of  dependence,  priva- 
tion or  want! 

So  just  regard  yourself  as  the  em- 
ployee of  that  man  and  woman,  en- 
trusted with  their  entire  possessions,  in- 
structed to  run  that  business  with  cer- 
tain well-defined  limitations,  and  go  to 
it  that  way. 

A  very  successful  man  stood  in  his 
store  one  day  and  I  stood  beside  him. 
We  were  looking  over  the  busy  crowds, 
and  I  asked  him  something  about  his 
methods.  He  said:  "You  know,  our  rules 
do  not  permit  us  to  do  that" — replying 
to  some  question  I  asked.  I  forget  the 
question,  but  1  have  never  forgotten  the 
answer.  "Our  rules" — yet  he  was  the 
sole  owner  of  the  store!  What  did  it 
mean?  It  meant  that  he  had  character 
in  himself,  based  on  principles,  and  he 
made  rules  and  respected  them. 

That  is  the  only  way  you  can  succeed 
in  handling  credits.  You  can  only  do 
that  if  you  have  the  ability  to  say  "no" 
(Continued  on  page  75) 
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Method  of  Handling  Incoming  Merchandise; 

No  Cost  Price  on  Sales  Tickets;  Gives  History 

System  in  Use  by  the  C.  H.  Smith  Co.,  Ltd.,  of  Windsor— Helps  to  Prevent  Accumulation  of 
Old  Merchandise — Everything  Reckoned  From  Selling  Price — Features  of  the  System. 


EACH  department  in  the  large  de- 
partmental store  of  the  C.  H. 
Smith  Co.,  Ltd.,  of  Windsor,  is 
run  as  a  separate  business.  In  this  in- 
tricate and  most  complete  organization 
is  a  men's  furnishings  department 
which,  incidentally,  did  more  business 
last  year  than  the  whole  departmental 
store  did  the  first  year  it  started  in 
Windsor,  and  that  is  not  many  years 
ago  either.  Now  there  are  nearly  25 
departments,  and  the  system  of  mer- 
chandising in  this  store  is  one  of  the 
most  complete  and  finished  that  could 
be  found  anywhere  in  this  country. 
Mr.  Smith  finds  that  a  men's  furnishings 
department  is  a  practical  necessity  be- 
cause shopping  for  men  has  become  one 
of  the  household  duties  of  the  women 
folk.  Underwear,  neckwear,  etc.,  are 
increasingly  being  bought  by  the 
women,  therefore,  he  argues,  they  should 
be  in  a  store  where  the  women  do  their 
shopping.  One  of  the  outstanding 
features  of  this  system  of  merchandising 
is  that  all  the  departments  are  merchan- 
dised on  retail  prices.  No  cost  prices 
are  to  be  found  on  the  sales  tickets  at 
all;  as  a  matter  of  fact  the  manager 
of  the  department  is  the  only  one  in 
it  who  has  knowledge  of  the  cost  price 
of  the  goods  offered  for  sale.  He  is 
charged  with  the  responsibility  of 
making  that  department  pay;  and  the 
system  used  throughout  the  whole  store 
is  such  that  it  contributes  to  that  re- 
sponsibility in  the  greatest  possible 
measure  because  it  keeps  him  in  daily 
touch  with  the  stock,  what  has  been 
bought  and  sold  and  the  profit  or  loss 
at  the  end  of  the  day's  business. 

Ticketing   According   to  Season 

In  outlining  the  system  to  Dry 
Goods  Review,  Mr.  Smith  said  that  the 
seasons  were  divided  into  two  in  hand- 
ling the  merchandise,  spring  and  fall. 
The  first  season,  the  first  six  months 
and  the  second,  the  last  six.  Each 
season  is  given  a  letter  and  the  invoices 
coming  in  are  numbered  with  this  letter 
in  order  as  they  arrive  as  Al,  A2,  A3, 
etc.  The  idea  in  giving  each  season  a 
letter  is  to  eliminate  the  possibility  of 
stock  remaining  unsold  for  longer  than 
a  given  period.  Mr.  Smith  explained 
that,  by  this  system,  the  merchandising 
man  could  check  over  his  stock  and,  at 
a  glance,  tell  the  age  of  the  merchandise 
by  the  seasonal  letter  on  the  price  ticket. 
Carrying  this  idea  of  the  seasonal  let- 
tering of  the  merchandising  to  the 
sales  tickets  in  each  department  it  would 
be   like  this: — Al — 6051 — $10.50. 

That  ticket  means  that  the  merchan- 
dise was   listed   on  the  first   invoice   of 


the  year  (only  two  letters,  of  course, 
are  used  in  the  year)  that  the  number 
of  the  line  is  6051,  and  that  the  selling 
price  is  $10.50.  The  manager  of  the  de- 
partment or  the  merchandising  man  of 
the  store  can  look  at  that  ticket  and,  in 
a  moment,  trace  it  to  the  invoice  and 
get  the  whole  history  of  it. 

What   Is  Done  With  the  Invoices 

"After  the  invoices  are  numbered," 
continued  Mr.  Smith,  "they  are  placed 
on  a  file  and  when  the  merchandise  ar- 
rives, the  department  manager  or  the 
merchandise  manager  comes  to  the  of- 
fice for  the  invoice  and  checks  off  the 
goods  with  the  same.  They  mark  on 
the  invoice  the  selling  price  per  article 
and  initial  same,  marking  the  depart- 
ment thereon.  Then  they  ticket  the 
goods  showing  the  season  letter  and 
number,  manufacturing  stock  number 
and  selling  price.  In  this  way,  no  cost 
appears  on  the  merchandise.  When  the 
invoice  is  returned  to  the  office,  the 
various  calculations  are  checked  and  ex- 
tended and  mark-up  also  checked.  The 
invoice  is  then  charged  to  the  depart- 
ment at  cost,  plus  freight  and  duty  and 
is  charged  at  selling  price. 

Departmental  Totals  at  End  of  Month 

"At  the  end  of  the  month,  all  the  de- 
partments are  totalled  and  purchases 
charged  for  all  the  merchandise,  plus 
freight  and  duty,  taken  in  during  the 
month.  These  purchases  for  the  month 
are  then  entered  into  a  statistical  book 
by  departments  at  cost  and  selling.  Re- 
ductions and  sales  are  also  entered. 
From  this  information  and,  knowing  the 
stock  on  hand  at  the  first  of  the  year,  it 
is  easy  to  determine  the  amount  of  stock 
in  each  department  at  retail  price;  also 
the  amount  of  stock  at  cost  may  be  ar- 
rived at  by  figuring  the  maintained 
mark-up  for  purchases.  For  instance, 
if  the  mark-up  was  33  per  cent.,  the  per- 
centage of  merchandise  at  cost  would 
be  67  per  cent  .of  amount  of  inventory 
at   selling   price." 

The    Information   Obtained 

This  method  of  handling  stock,  ac- 
cording to  Mr.  Smith,  keeps  them  in- 
formed of  the  following  facts  with  re- 
gard to  the  business: 

1.  Total  purchases  for  year  at  cost 
price  and  selling  price. 

2.  Maintained  mark-up. 

3.  Reductions. 

4.  Sales  present  year. 

5.  Sales  previous  year. 

6.  Sales  increase. 

7.  Stock  on  hand  at  cost  price. 

8.  Stock  on  hand  at  selling  price. 


From  this  information  the  amount  of 
insurance  to  be  carried  on  store  stock  is 
determined. 

All   Departments  Run  the   Same 

Mr.  Smith  explained  that  all  depart- 
ments throughout  the  store  were  run  the 
same  way,  including  the  men's  wear. 
To  cite  a  case:  Supposing  a  line  of  men's 
shirts  was  not  moving  as  fast  as  was 
expected  or  desired.  The  department 
manager  merely  refers  to  the  sales 
ticket  showing  the  season  number;  he 
then  comes  to  the  office  and  asks  to  see 
this  particular  invoice  (by  number) 
which  is  available  at  a  moment's  notice. 
This  is  his  cost  system  and  he  sees  at 
a  glance  exactly  how  much  he  can  af- 
ford to  reduce  these  goods  to  make  them 
move  out. 

All  sales  records  are.  kept  in  the  of- 
fice by  weeks  of  both  departments  and 
sales  people.  Pay  is  also  recorded  by 
departments  and  sales  people.  In  this 
way  the  selling  cost  of  each  department 
is  figured  out;  also  each  sales  person, 
total  selling  per  cent,  total  overhead 
per  cent,  salaries  and  total  overhead 
per  cent,  to  date. 


"Hoover"  Forces 

Hold  Convention 

Sales  Organization  of  Big  Sweeper  Com- 
pany Meet  in  Hamilton 

A  convention  of  the  members  of  the 
sales  organization  of  the  Hoover  Suc- 
tion Sweeper  Company  of  Canada,  Ltd., 
in  Ontario  and  in  the  city  of  Montreal, 
Que.,  was  held  at  the  Royal  Connaught 
Hotel,  Hamilton,  Ont.,  on  Friday,  Au- 
gust 20th,  1920. 

The  morning  session  included  a  sales 
talk  by  Mr.  E.  C.  Marne,  manager  of 
the  Hoover  sales  school  at  North  Can- 
ton, and  a  talk  regarding  production  by 
Production  Manager  R.  F.  Judisch. 

Following  the  luncheon  talks  were 
given  by  Mr.  H.  W.  Hoover,  the  general 
manager  of  the  company  at  North  Can- 
ton, and  Mr.  R.  C.  Mower,  advertising 
manager  of  the  company  at  Chicago.  At 
four  o'clock  the  delegates  were  taken  to 
the  company's  factory  for  the  remainder 
of  the  afternoon.  At  6.30  a  dinner  was 
given  at  the  Royal  Connaught  Hotel,  fol- 
lowed by  short  talks  by  Mr.  F.  G.  Hoover, 
associate  general  manager  of  the  com- 
pany at  North  Canton,  and  Mr.  Geo.  S. 
Kerr  and  Mr.  W.  H.  Cooper,  two  leading 
citizens   of  Hamilton. 

Thomas  F.  Kelly,  the  sales  manager 
of  the  company,  presided  at  all  the 
meetings. 


Dry  Qoodt  lie  view 


Indications  Point  to  Light  Buying 

For  Spring  Lines  of  Felt  Hats. 

Montreal  Wholesalers   Uncertain  as  to  Prices,   But  Think  There 
Will  be  Some  Increases     Little  Variation  in  Styles — Can- 
cellations Liyht — Materials  and  Labor  Increase. 


MONTREAL.  "The  hat  business 
is  a  lap  behind  as  regards  sea- 
sons," Btated  a  Montreal  whole- 
Baler  to  a  representative  of  Dry 
Goods  Review  recently.  'Tactories  can- 
not deliver  their  fall  orders  until  the  end 
of  next  December  and  even  when  they 
have  shipped,  it  is  estimated  that  only 
of  the  original  placing  will  be  de- 
livered to  retailers.  Therefore,  opera- 
tions on  Spring  goods  will  not  com- 
mence until  January  and  I  cannot  pre- 
dict at  this  early  date  just  when  sorting 
orders  will  be  available.  Spring  busi- 
ness this  year  was  a  frost,  generally 
speaking,  and  it  will  be  some  time  be- 
fore the  trade  recovers  its  ordinary 
stability." 

Cancellations    Slight;    Prices    Uncertain 

According  to  this  wholesaler,  cancel- 
lations are  a  negligible  quantity,  but 
abnormal  buying  will  not  be  a  feature 
of  the  Spring  market.  Ordinarily,  the 
Spring  lines  sold  represent  a  compara- 
tively small  portion  of  the  year's  buy- 
ing. 

Pew  wholesalers  will  commit  them- 
selves to  definite  price  'prediction  at 
this  time,  but  believe  that  a  25  per  cent, 
increase  in  soft  hats  for  Spring  and  a 
50  per  cent,  increase  on  sennet  bolters 
will  be  effective  on  all  lines.  Panamas 
and  togos  are  as  yet  uncertain,  but  will 
probably  rise,  if  the  prices  for  mater- 
ials and  the  cost  of  labor  continue  to 
mount. 

Spring  lines,  it  is  said,  will  show 
slight  variation  from  those  featured 
this  Fall;  but  the  effect  of  the  delay  in 
shipments  this  season  will  undoubtedly 
react  upon  the  Spring  business  and  any 
left-over  stock  will  have  preference  for 
early  selling,  the  divergencies  of  style 
being  comparatively  of  little  import- 
ance. Indications  point  to  a  period  of 
light  buying  for  Spring,  since  heavy 
stocks  of  this  season's  goods  and  later 
deliveries,  combined  with  the  prices  at 
which  the  Spring  lines  must  open  are 
likely  to  counteract  any  tremendous 
buying  wave. 

Few  Repeat  Orders 

A  feature  of  the  straw  hat  business 
this  year  was  that  no  repeat  orders  were 
received  and,  therefore,  many  wholesal- 
ers were  left  with  a  large  supply  of 
Panamas  and  other  novelty  hats  on  their 
hands  which,  no  doubt,  will  be  avail- 
able at  lower  prices  for  the  next  season. 
Reports  from  western  branches  of  the 
Montreal  houses  indicate  that  the  small- 


Price  Tendency  Firm 

Says  British  Manufacturer 

Ainsley-Dineen  Hat  &  Fur  Co.,  Ltd.,  of  Toronto,  recently  received  a 
letter  from  the  head  of  one  of  the  large  British  hat  manufacturers  in  which 
it  was  clearly  stated  by  him  that  he  did  not  look  for  lower  prices  >et.  The 
impression  one  gets  from  the  letter  is  that,  while  hat  prices  will  not  be 
lower,  there  is  not  much  likelihood  of  there  being  any  advance.  Prices  will 
be  firm  for  some  time.     But  here  are  extracts  from  the  letter  itself: — 

"I  have  gone  closely  into  the  question  raised  by  you,  viz.,  prices.  You 
expect  lower  prices.  I  do  not.  I  have  gone  through  the  pros  and  cons  and 
I  find  that  your  last  season's  hats  were  underpriced.  The  present  season's 
are  based  on  estimates  formed  two  months  ago  to  the  best  of  our  ability. 

"The  future  of  prices  is  very  uncertain.  Fur  has  been  easier,  but  our 
reckonings  were  a  long  way  below  the  extreme  prices  that  fur  reached- 
Silk  and  cotton  show  no  sign  of  easing.  Shellac  fell,  but  is  now  firm  and  is 
very  strongly  held.  Other  materials  and  ingredients,  such  as  dyes,  spirits, 
are  advancing  con  iJerably.  The  demands  of  labor  are  insatiable  and  the 
only  thing  that  will  check  them  is  a  complete  break  in  trade. 

"The  conclusion  I  have  come  to  is  that  there  is  no  immediate  prospect 
of  a  break  in  prices.  A  few  people  have  unsold  stocks  of  goods  which  they 
could  not  finance;  but,  in  my  opinion,  the  chance  of  a  general  break  is 
remote." 


brimmed  hat  has  not  found  great  favor 
among  western  men  who  are  accustom- 
ed to  the  large  hat  and  to  whom  this 
latter  style  is  a  climatic  necessity  rather 
than  a  personal  preference.  Neverthe- 
less, the  small  hat  numbers  a  vast  ma- 
jority of  buyers  amongst  its  devotees 
and,  with  their  finger  on  the  pulse  of 
trade,  the  manufacturers  have  an- 
nounced that  3V4  crowns  by  2%  brims 
will  be  the  correct  measurements  for 
the  Spring  1921  hat.  In  inverse  ratio 
to  the  dimensions  of  the  hat  itself  is  the 
hat  band,  which  will  be  extremely  wide 
next  season,  approximately  2%  to  3 
inches  wide.  The  side  bow  will  be  pre- 
ferred. 

Colors  are  largely  a  matter  of  sec- 
tional preference  in  felt  hats.  Reports 
are  current  that  browns  are  to  be  fea- 
tured once  more  as  they  are  said  to  be 
remarkably  popular  in  New  York.  Dark 
grays,  slate  and  dark  greens  are  all 
scheduled  to  reappear,  but  pearl  grays 
are  not  likely  to  be  so  popular  as  the 
lightness  of  the  shade  does  not  com- 
mend itself  for  all-round  wear,  a  qual- 
ity infinitely  to  be  desired  by  the  aver- 
age man. 

Causes    of    Advances 

The  great  advances  that  are  taking 
place  in  prices  of  materials  and  the 
cost  of  labor  are  the  factors  responsible 


for  any  advance  in  next  season's  prices 
that  may  occur.  Sennet  braids,  espec- 
ially are  exceptionally  scarce  for  next 
season's  straws  and,  as  fur  felts  are 
still  abnormally  high,  the  demand  for  a 
popular  priced  hat  is  expected  to  be  un- 
usually large.  On  account  of  the  ex- 
change rate  and  duty,  American  hats 
are,  so  far  as  the  high-priced  creations 
are  concerned,  pretty  scarce.  Whole- 
salers are  advising  early  buying  after 
prices  have  been  announced. 


SAYS    MERCHANTS    ARE    BUYING 
MORE  FREELY 

According  to  information  secured 
from  the  H.  E.  Davis  &  Co.,  raincoat 
manufacturers,  of  Montreal,  there  is  a 
recrudescence  of  buying  on  the  part  of 
the  trade.  One  of  the  officials  of  the 
company  stated  that  merchants  were  in- 
clined to  buy  much  more  freely  just  re- 
cently than  they  had  been  some  weeks 
ago. 

Mr.  Davis,  himself,  is  on  an  extended 
business  trip  to  Europe  at  the  present 
time  and,  in  writing,  states  that  prices 
of  materials  continue  to  advance  and 
that  there  seems  little  prospect  of  any 
reductions. 

H.  E.  Davis  &  Co.  have  recently 
moved    to    the    Somer   building. 
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Styles  and  Fabrics  for  Spring 

Outlined  by  Montreal  Designers 

Tendency  Said  To  Be  Distinctly  Conservative — Moderate  Gorged  and  Medium  Waisted 
Coats  in  Single  and  Double  Breasted  Models — Tweeds  and  Worsteds  Popular — 

Slight  Price  Reduction,  If  Any. 


ACCORDING  to  the  best  informa- 
tion obtainable  in  the  Montreal 
field,  styles  of  Spring  clothing, 
1921,  will  be  considerably  more  conserva- 
tive than  they  have  been  hitherto.  Every 
manufacturer  and  designer  is  glad  to 
impart  ideas  and  explain  theories  on  the 
dictates  of  fashion.  A  recent  statement 
given  to  Dry  Goods  Review  by  a  Mont- 
real manufacturer  is  as  follows: 

"A  tendency  toward  more  conservative 
or  staple  styles  will  be  the  feature  of  the 
Spring  models  which  will  be  shown  to 
the  trade  in  the  course  of  next  month. 
The  fact  that  freakish  modes  are  limit- 
ing the  productivity  of  the  worker  and 
as  a  consequence  are  forcing  up  the  cost 
of  the  finished  garment  is,  to  a  certain 
extent,  responsible  for  the  saner  trend 
of  the  designer's  effort. 

"Moderate  gorged  and  medium-waisted 
coats  will  predominate  among  other  fea- 
tures characterizing  the  Spring  models. 
Both  single  and  double  breasted  styles 
will  be  popular  in  one,  two  and  three  but- 
ton models.  Peak  lapels  are  passe,  the 
blocked  style  or  square  notched  being 
preferred.  Thirty  and  a  half,  thirty-two 
or  even  thirty-six  inch  lengths  will  be 
preferred  in  semi  or  form-fitting  lines. 
Waist  seam  models  are  a  thing  of  the 
past,  as  far  as  the  better  class  is  con- 
cerned, and  no  belts  will  be  seen. 
Rounded  fronts  will  compete  equally 
with  straight,  and  shoulders  will  be 
somewhat  more  square  than  formerly. 
There  will  be  no  stiffening  of  flat  effects 
in  the  coat  front  anywhere.  The  coat 
vents  are  to  be  shortened  considerably 
and  will  probably  average  about  eight 
inches  in  depth. 

"In  trousers,  the  semi-English  style 
will  be  favored  by  conservative  dressers; 
the  bell-bottom  trouser  is  also  predicted 
to  be  among  the  leaders  and  waist  lines 
will  be  from  one-half  to  an  inch  easier 
in  cut,  allowing  more  freedom  of  move- 
ment. No  cuffs  are  featured  on  the  flare 
models,  which  show  quite  perceptible 
fullness  as  compared  with  the  cut  of  this 
season." 

Materials  to  be  Used 

Tweeds  and  worsteds  will  lead  in 
fabrics  for  Spring;  no  novelty  cloths  are 
announced.  It  is  anticipated  that  the 
sports  suit  shown  in  a  variety  of  tweeds, 
Donegals,  homespuns  and  heathers  will 
be  among  the  best  sellers  for  Spring, 
1921.  The  English  note  predominates 
above  all  others  and  Scotch  plaids  and 
shepherd  checks  even  w'll  be  seen  aca:n. 
As  a  rule,  Canadian  designers  have  fol- 
lowed the  style  trend  of  the    American 


houses  fairly  closely,  but  with  the  latter 
manifesting  a  plain  determination  to  fea- 
ture little  else  but  English  styles,  Can- 
adian men  find  themselves  following  in 
the  wake  and  adapting  themselves  to  the 
rougher  finished  cloths  and  sporting  de- 
signs. 

Light  weight  ulsterettes  will  be  very 
popular  next  Spring  for  city  men.  These 
overcoats  are  short  in  length,  cut  on 
smart  form-fitting  lines  in  the  lighter 
weight  fabrics,  such  as  Scotch  woollens. 
Various  types  of  general  purpose  water- 
proofed coats  are  also  being  shown  with 
half-belts,  cut  on  easy,  full  lines.  The 
Chesterfield,  it  is  said,  will  be  more  worn 
than  ever  next  season. 

As  to  Price  and  Deliveries 

A  feature  of  the  situation  as  regards 
Spring  deliveries  is  that  Easter  comes  at 
an  earlier  date  than  usual — March  27th. 
This  will  mean  that  the  season  of  the 
manufacturer  of  Spring  clothing  will  be 
one  of  the  shortest  in  the  history  of  the 
business.  It  will  leave  an  extremely 
short  period  of  time  for  manufacturers 
to  get  in  their  orders  and  make  up  their 
goods  in  time  for  the  Easter  retail  trade. 
Canada  is  ahead  of  the  United  States, 
however,  in  this  respect  as  travellers 
start  out  about  September  1st  with  their 
Spring  lines,  whereas  the  average  date 
for  American  factories  is  November  1st. 
Montreal  men  state  that  the  piece  goods 
are  practically  costing  the  same  as 
they  did  six  months  ago,  and  they  are, 
therefore,  buying  for  Spring  on  the  same 


SMALLER  SHAPES,  WIDER 
TRIMMINGS 

W.  Galvin,  of  the  Fried  Grills  & 
Co.,  hat  manufacturers,  in  outlin- 
ing some  of  the  styles  for  Spring 
hats,  stated  to  Dry  Goods  Review 
that  shapes  would  be  smaller,  with 
considerably  wider  trimmings. 
Bands  would  be  21  to  27  line. 
Among  the  new  styles  would  be 
many  welts  and  the  colors  would 
run  to  the  lighter  shades,  pearl 
greys  being  particularly  strong, 
some  of  them  being  finished  with 
a  black  band.  While  little  if  any 
advance  in  price  may  be  looked  for, 
it  is  expected  that  prices  will  re- 
main firm. 

Reports  reaching  hat  manufac- 
turers is  to  the  effect  that  the  Aus- 
tralian clip  this  year  is  a  short  one 
and  will  be  short  thousands  of 
bales  in  comparison  with  last  year. 
In  addition,  the  grade  seems  to  be 
of  a  poorer  quality. 


basis  as  then;  and  were  deliveries  only 
quicker  in  light-weight  cloths  they  could 
get  their  samples  out  almost  on  time. 

Reports  from  Montreal  men  who  have 
just  returned  from  England  indicate  that 
things  are  pretty  much  at  sixes  and 
sevens  there,  especially  at  Bradford, 
where  the  big  mills  are  playing  a  wait- 
ing game,  each  with  its  eye  upon  the 
other.  Textile  workers  in  the  West  Rid- 
ing of  Yorkshire  are  demanding  a  40  per 
cent,  increase  in  wages,  no  Saturdays 
and  a  two  weeks'  vacation  annually. 
Mills  are  showing  an  inclination  to  close 
down  rather  than  grant  any  concessions 
eitner  to  labor  or  to  the  trade.  The  ser- 
ious situation  arising  from  cancellations 
by  Japanese  and  French  Governments  to- 
gether with  those  from  Canadian  cloth- 
ing men  has  begun  to  make  its  effects 
upon  the  autocrats  of  the  English  wool- 
len trade  who  are  now,  for  the  first  time 
in  many  years,  facing  the  prospect  of 
actually  competing  for  orders.  It  is  felt, 
also,  that  the  decision  of  the  British 
Government  to  drop  the  role  of  wool 
warehousemen  for  the  whole  world  will 
tend  to  bring  down  prices.  "When  Gov- 
ernments step  in  and  run  things,  costs 
multiply  and  service  becomes  arrogant 
and  unsatisfactory,"  said  a  Montreal 
manufacturer,  "and  when  supply  catches 
up  with  demand,  then  competition  will 
grow  keen  all  round.  Costs  must  go 
down  a  bit  and  the  downward  trend  will 
be  as  gradual  as  the  climb  upwards. 
Labor  disturbances  or  a  capitalistic  panic 
might  send  prices  tumbling  down,  but 
the  average  decline  must  be  gradual. 
Strikes  would  enhance  costs  somewhat 
but  the  strikers  have  always  to  pav  tt»« 
cost  of  their  strikes  in  the  end. 

The  consensus  of  opinion  among  the 
Montreal  manufacturers  is  that  any  price 
reduction  for  Spring  lines,  if  any,  will 
hardly  be  noticeable. 

On  the  whole,  the  market  is  by  no 
means  pessimistic  in  its  tendency.  Con- 
ditions, it  is  felt,  will  soon  readjust  them- 
selves. Manufacturers  and  retailers  alike 
realize  that  profits  must  be  shaved  a 
trifle. 


RECONSTRUCTION  IN  LILLE 

Of  472  establishments  in  the  Lille 
textile  district  390  are  operating  entire- 
ly or  in  part,  according  to  a  recent  sur- 
vey. The  flax  industry  has  reached 
27.6  per  cent,  of  normal;  dyeing  and 
finishing,  64  per  cent.;  cotton,  89.5  per 
cent.,  and  the  woolen  industry  94.8  per 
cent.  It  was  further  shown  that  the  472 
establishments  in  question  were  employ- 
ing 94,562  workmen,  as  against  145.137 
in  1914,  or  65  per  cent. 
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A  good  Rule 

to  follow  in  winning-  the  confi- 
dence of  the  worth-while  custo- 
mers is  to  feature  only  depend- 
able, trade-marked  goods. 

The  more  exacting  and  severe 
the  requirements  are  the  higher 
the  appreciation  of  — 

flRTJOBTHES 

For  Men  and  Young  Men 

MADE-TO-MEASURE 


The  Trade-Mark  is  your 
protection. 

A  few  more  Agencies  lo  be  placed 


Cook  Bros.  &  Allen 

Limited 

WHOLESALE  TAILORS    "^  Hr 
TORONTO 
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Send  in  your  sorting  order  now  for 

Carhartt 

Corduroys,  Allovers  and  Cottonades 


FOR  some  time  past  we  have 
urged  upon  our  customers  the 
advisability    of    sending    in    their 

orders  early,  rather  than  to  hold  back  in  the 
belief  that  lower  prices  were  in  sight.  There 
was  sound  reason  for  our  policy  as  any  one 
who  has  kept  in  touch  with  market  con- 
ditions must  know.  While  lower  prices  for 
raw  and  manufactured  materials  must  come 
when  the  saturation  point  has  been  reached, 
present  indications  do  not  suggest  the 
presence  of  anything  like  that  condition. 
The  urgent  call  for  increased  production 
for  home  and  export  demand,  together  with 
the  shortage  of  materials,  makes  the  prospect 
of  any  material  drop  in  prices  very  remote. 
Moreover,  orders  from  other  countries  are 
large,  and  are  likely  to  be  for  some  time,  so 
that,  all  things  considered,  it  would  seem  to 
be  good  business  to  let  us  have  your  sorting 
order  now  while  we  can  supply  you  prompt- 
ly and  economically. 


HAMILTON   CARHARTT 
COTTON  MILLS,  LIMITED 

Toronto,   Montreal, 
Winnipeg,  Vancouver 


Manufacturers  of  Men's  Overalls  and  Work  Gloves  and 
Carhartt  Allovers  for  men  and  boys. 
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'S  UPAS  AY  DAI1  FINISH 


"BEAUSAYDA*  FINISH   3£>A 

Two  fabrics  of  entrancing  weave,  dye  and  finish. 
Their  attractiveness  and  construction  immedi- 
ately suggest  a  score  of  uses — dresses,  suits, 
sport  jackets,  blouses,  capes,  skirts  and  hats — 
and  more. 

Their  excelling  finish  makes  the  plain  weaves 
most  desirable  in  themselves,  while  the  beauti- 
ful woven  designs  place  these  fabrics  in  a  domin- 
ating position,  as  exponents  of  fashionable  attire. 
B.  D.  A.  "Supasayda"  and  B.  D.  A.  "Beausayda" 
have  the  prestige  of  B.  D.  A.  attainment  and  are 
conspicuous  additions  to  any  dress  goods  stocks.. 


THE  BRADFORD  DYERS'  ASSOCIATION,  Ltd. 

39  Well  Street,  Bradford  128,  129  Cheaps. de,  London 

6  Oxford  Street,  St.   Peter's  Square,  Manchester 
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Special    Values 


"Direct from  Mill 


to  the  Trade 


"Through  Commission  Merchants" 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc. 

For  Men's  Wear 


Indigo  and  Black  Serges  and   Vicunas 
Grey  and  Fancy  Worsteds 
^j      Also 


Pure 
Wool 


Scotch 
Tweeds 


"Manufactured    in    Scotland    of    i>ure.    new    wool,    free 

fmm    cotton   or   other    vegetable    fibre,   shoddy,    munifo. 

thread     waste    or    any    other     remanufactured     wool." 

ON    account   of 

THE    HEATHER     MILLS    COMPANY, 

Selkirk    (Scotland). 

"From  whom  we  have  Sole  Canadian   Selling  Agency" 

Stocks  of  all   the  above  on    hand. 
Ready     for     immediate    shipment. 

C.  E.  ROBINSON  &  CO. 


Mappin    &    Webb    liuilding 
Importers  10  Victoria  Street 

MONTREAL 


Commission 
Merchants 
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Whether  he  be— 

A  farmer,  a  mechanic,  lumberman,  railway,  or  anything 
else  that  calls  for  working  gloves,  your  customer  will 
find   in   a  pair  of 

TAPATCO 


Gloves  all  the  essentials  of  good  value — sturdy  materials, 
special  features  and  reinforcements  to  allow  freedom 
and  give  long  wear,  with  faultless  workmanship.  Yet 
they    cost   no   more   than   ordinary   working   gloves. 


STYLES 

Gauntlet 

Knit  Wrist 

Band  Top 

Heavy,  Medium  &  Light. 

Also 

Leather  Tipped  and 

Leather  Faced  Gloves 

Jersey  Gloves 

and  Mitts' 

Tan,  State  &  Oxford 


The 


American  Pad  &Textile  C° 

Chatham, 


Ontario 


For  Fall  Wedding! 


FRENCH 
CREPE 

NINONS 
SATINS 


GEORGETTES 

DE  CHINES 

CHIFFONS 

NOVELTIES 


We  have  in  stock  for  the 
present  a  beautiful  line 
of  Printed  Chiffons  and 
French  Georgettes  at 
very  advantageous  prices. 


Les  Successeurs  de 

ALBERT  GODDE,  BEDIN  &  CIE 

PARIS 

TARARE 

LYONS 

LONDON  NEW  YORK 

EMPIRE  BUILDING,  64    WELLINGTON    STREET   WEST 

Telephone  :  Adelaide  3062 

TORONTO 

E.  Desnoux,  Rep. 
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,;  |  Dry  Goods  //r  view 

Woolen  Prices  Here  Little  Affected 

by  Action  of  American  Woolen  Co; 

Primary  Markets  Are  Still  Firm 

Merinos  Show  Consistent  Advances  at  Recent  London  Sales — Duty  and  Freight  Rates  Still 
Factors  to  be  Reckoned  With  in  Comparative  Prices — American  Woolen  Prices 

Reduced  From  18  to  25  Per  Cent. 

THE  action  of  the  American  Woolen  have  advanced  just  50  per  cent,  over  the  some  time  they  were  no  more  than  might 
Co.     in     reducing     the     prices     on  price  asked  for  last  October.     Many  of  be    expected.      When,    however,   on    May 
their    lines    of    merchandise    from  the    buyers   who   went   over   came   home  26th     the    government    brought    indict- 
18    to     25     per    cent,     will     it     is  without    having    placed    any    orders    at  mentjJ   a£ainst   this   comoany   for   prices 
said    by    Canadian    buyers    of    English  all,   realizing  that   conditions   here  were  ch         d  for  ^         dg  b             and  CQm. 
woolens,    have     little     or    no     effect     in  uncertain    because    of    the    demand    for                       ma                   wag 
Canada    or    on    Canadian    prices,    taking  lower  prices  in  clothing.  f     ,     ,      .,                          .   .,    .    .. 
into   consideration   the   primary   markets  The  following  table  shows  the  sales  of  J™de  b*  the  government  that  the  prices 
of  the  present  day.     Of  course,  it  is  al-  merinos  for  the  three  weeks  up  to  Sept.  for  w«0,e]n  cloth  must  be  reduf d-  .  A1" 
wavs   impossible  to  state  what  is  going  2nd.  though    the    indictments   were   dismissed 
to  happen  if  consumers'  demands  are  so  .                                Sept.  2  Au*.  26  Aug.  19  by    the    Court    of    First    Jurisdiction   on 
restricted  that  small  concerns  are  forced  wTV™ 132         126         in  June     llth*    cancellation    of    orders    be- 
through      financial      embarrassment      to  Wi  Warp    .                         lis         114         100  came  universal  over  the  country.     Total 
dump  their  products  on  the  open  market  ei's  Warp  ......... .....'.     112         108      93-96  cancellations  based   upon   figures   collec- 

and    so    force    larger    concerns    to    meet  6,|s  • 10«         10?          90  ted    by    the    government    are    estimated 

.    .              _,              .              i       Li  60s   Super 94              92              84  „          ,,              ,      ,                 ,                 ,, 

them  in  competition.     There  is  undoubt-  6o's  Oidinary    88          86          81  for   the    whole   trade    at   the    entire    an- 

edly  a  tendency  at  the  present  time  to  f*|»  Cape  long   100          96          90                j    output    0f    tne    American    Woolen 

7   .    .   ,        .                         ,               ..      .    .                ■  64  s  Cape    medium    94             90             84                                  r 

restrict  buying,  a  tendency  that  is  mam-  Company.     The  total  cancellation  of  or- 

fest   on    the    part   of   the   consumer   and  Duty  and   Freight   Rates  ders~~upon    the   books    of    the    American 

in  turn  reflects   itself   in   retailers'   pur-  If    alJ    other    thjngs    were    equal,    and  Woolen     Company     amounted     to     more 

chases  from  wholesaler  and  manufactur-  the    majority    of    Canadian    buyers    will  than  $40,000,000  or  sufficient  to  give  em- 

er,  and  goes  even  further  down  the  line  say   all   other   things   are   not   equal   be_  plovment    for    two    months    to    all    our 

than  this.     In  spite  of  this  fact,  however,  cause   they   claim    lhat   English   woolens  workers 

raw  materials  used  in  the   manufacture  are    much    superiov    to    the     American, 

of    articles    demanded    by    the    Canadian  there   is   gtm   the  duty   and   the   freight          "To    have    continued    to    manufacture 

consumer  show  little  change  of  a  down-  rateg  to  be  reckoned  with.     The  duty  on  and    accumulate    unsalable    goods    would 

ward    nature     in    their    market    values.  wooiens      entering      Canada     from      the  have  been  not  only  financial  suicide,  but 

By    offering    their    various    lines    at    re-  United    States   is   35   per   cent.     Add   to  would  have  insured  a  depression  in  the 

ductions    ranging    from    18    to    25    per  ^is    the    increased     freight    rates     and  entire    woolen    industry    from    which    it 

cent,    the    American    Woolen    Co.    have  other  cnarges  0f  shipment  and   there  is  would    have   taken    many   weeks,    if  not 

undoubtedly  struck  a  hard  blow  at  exist-  fifty  per  cent    to  be  added  to  the  price  montnS)    to    recover    by    universal    shut- 

ing  high  prices  in  that  country  and  the  of  American  woolens  as  quoted  on  their  downs    with    widespread    disorganization 

moral  effect  of  their  action  will  be  felt  side   of  the   international   border.      It   is  and   unemployment.      Therefore,   instead 

here,   has    already   been    felt   here,   as   a  the  daim  of  Canadian  wooien  men  that  of    the    usual    tw0    weeks-    vacation    in 

matter   of   fact      The    daily    press    have  thig   puts  the   American  woolens   out   of  A          t     the    mills    were    shut    down    on 

heralded   the   action   as   a   forerunner   o  the    running>    even    though    values    were  July  10thj  which  was  fortunately  the  best 

ITnl'tto    considoiSn    some    of     he  about  the  same  in  either  case.     But  the  ^n  for  a  two  months'  vacation.    Had 

ft    "    ll      off         the    DoSfbilUv    rf  great  PreP°nderance,of  w°0leilS1  ,USTed  "  the  shutdown  been  forced  in  the  winter 

factors    which    ortset    the    possibility    oi  tnJs   country   come   from   the   Old    Land,                                                     . 

tVioir-  fnrn'orfiirp  i-nmincr  true  ,  •  ,        ,   .'     „    .                           i_      e  season,  as  it  would  have  been  by  contin- 

their  conjecture  coming  true,  which,   of   itself,    is    pretty   much   of   an                  '                         ,                      *        ... 

.    ,       .,  •     -4...  „#  (ll„  r\\A  tied  accumulation  of  goods,  there  might 

M*rinn«  at  thp  I  ondon  Sales  argument  for  the  superiority  of  the  Old                                              &                            » 

Merinos  at  tne   i.onaon  »aies  e  n  ve  been    w,tb  mgh  prices  and  famine 

Country  product.  '  ,  ,       ~ 

As    is    well    known,    merinos    are    the  conditions  for  fuel,  some  personal  suffer- 

yarns  used  in  practically  all  the  woolens  American   Woolen   Co.   Statement  jng- 

that  come  to  this  country  to  be  manti-  Leading  New  York  dailies  on  Septem-          «The    American   Woolen   Comnany   be- 

factured   into   men's  and  women  s  cloth-  ber    ?th    carried    a   ful,    page    advertise-  gins  its   exhibit  to   the   trade  Thursday, 

ing.     The  coarser  grades  are  not  wanted  menfc    frQm    thfi    American    Woolen    Co.  s     t    9    and  win  b     in  the  starting  up 

here;  even  the  Canadian  coarser  grades  h     gtatement  read  in  part:                                  v                                * 

-:d:nf:;: ^t::^z  -*>  <— *■—  -  ~iate  a  li^^fbe^e^rswhen^^u: 

cauTt    l:  no     ■  *ep    >>le   t  ,    the    Cana-  ■**   of  goods  when  the  public   refuses  were    forced    ^   ^   [n   Jffl    „      ,n    itg 

dtata£r ItTSicSvetoSoi  to  purchase  is  only  to  invite  disaster  in  announcement    the    company    reiterates 

how  merinos  went  at  the  recent  London  ™rkets  and  f ices'  T™™\Znn  thft  that   «   believes    in    the   maintenance   of 

,    ,  ,                      4          4-       ~a     „o,i„  upon  our  emnloyes  and  the  savings  that 

sales,  held    during     August    and     early  V^  ^  ^.^      ^  &  ^.^  con.  good  wages  for  skilled  workmen. 

September  and  to  observe  the  consistent  ^^    ^^              ^^    ^    prolonged          in  spite  of  the  attractive  prices  offer- 

yS3  ^TtaSSTL.  ^iSdta  depression,   disorganizing   all   the    forces  „d   hy   the    American   Woolen    Co.   there 

statements   made   to   Dry  Goods   Review  °f.  both    labor    and    capital    wh-h    must  ^   ^   ^    buying    on   the   opening 

by    a    number    of    buyers    who    recently  J01"tly    support    this    enterpnse    in    its  ^       wholesalers    are    still    apprehen- 

returned   from   the   Old   Counntry   where  service  to  the  public.  ^^  ^  ^  Qther  gide  of  the  Hne  ag  wel, 

they    had    gone    to    place    future    orders  "With  the  advance  in  the  money  rate                                                        of  ^  retailer 

for    woolens    for    men's    clothing.      Fine  and     increasing     restrictions     to     credit, 

botaniea   and  serges,  so   said  one  buyer,  cancellations  began  to  come  in;  but  for  for  the  coming  season. 
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English  Worsted  Plaids  Arrive 

Styles  Now  Known  to  Trade — New  Goods  on  Jobbers'  Shelves  Ready  for  Winter  Trade- 
Big  Demand  For  Silk  Faille  and  Tricolette,  Also  Soft  Satins  and  Velours 

— Encouraging  Outlook. 


IN  the  early  Spring  Dry  Goods  Re- 
view described  a  number  of  hand- 
some English  worsted  plaids  and 
novelty  wool  skirtings  which  were  on 
order  for  the  Canadian  Fall  and  Winter 
trade.  The  samples  were  shown  to  Dry 
Goods  Review  at  that  time,  though  the 
goods  had  not  arrived.  The  materials 
are  now  on  this  side  and  are  being  wide- 
ly featured  by  the  wholesalers.  The 
make-up  trade  have  already  launched 
many  beautiful  models  developed  in  these 
fine  wool  materials,  which  give  such 
excellent  wear  and  have  a  smart  appear- 
ance peculiarly  their  own.  So  great  has 
been  the  demand  for  these  big  checked 
and  plaided  worsteds  that  unusually 
large  orders  have  been  placed,  and  it  is 
expected  that  they  will  be  one  of  the 
big  features  of  the  Winter  trade.  These 
materials  are,  of  course,  the  purest  Eng- 
lish worsted  and  will  retail  shortly  at 
$7  or  $8  per  yard.  They  are  fashioned 
in  numerous  and  practical  dark  color 
combinations,  and  employ  from  three  to 
eight  shades  in  the  pattern.  Dark 
shades,  however,  predominate,  and  when 
more  than  four  shades  are  used  the 
scheme  is  usually  pastel,  and  intended 
for  the    sports   type   of  costume. 

The  dark  skirtings  will  be  fashion- 
able for  street  wear,  with  rough  separ- 
ate coats,  and  are  being  shown 
in  navys,  purples,  greys,  browns, 
and  deep  greens,  with  other  sombre 
shades. 

In  Universal   Demand 

"While  we  expect  to  do  a  good  busi- 
ness in  serges,  gabardines  and  tricotines, 
we  anticipate  that  we  will  have  a  very 
persistent  demand  for  these  sturdy 
checked  and  plaided  designs  in  wor- 
steds," said  one  wholesaler  seen  this 
month.  The  jobbers,  too,  report  a  big 
demand  from  their  customers  for  these 
materials,  and  the  retailer  who  has  an 
attractive  collection  of  plaid  worsteds 
to  show  to  his  customers  should  have  no 
difficulty  selling  them.  The  make-up 
trade  have  used  these  worsteds  in  launch- 
ing some  of  their  smartest  Fall  costumes, 
and  the  stamp  of  approval  has  already 
been  placed  upon  smart  pleated  skirts 
developed  in  these  rich  dark  toned  ma- 
terials. 

Tricolette  Very  Strong 

The  wholesale  houses  this  month  re- 
port a  very  noted  increase  in  the  de- 
mand for  tricolette,  or  silk  Jersey,  which 
comes  in  all  the  dark  shades  of  grey, 
Wue  and  brown,  as  well  as  black.  One 
wholesaler  is  showing  a  very  pretty  tri- 
colette in  black,  brown  and  grey,  38 
inches  in  width,  which  is  being  quoted 
to  the  retailer  at  $4  a  yard.  "We  have 
never  had  such  a  demand  for  blues  and 
browns  as  we  have  this  season,"  stated 
one  wholesaler,  who  also  stated  that  ve- 


New  Imported  Skirtings 


A  group  of  handsome  English  worsteds  and  one  French  striped  serge.  The  plaids 
are  large  and  are  reproduced  in  an  excellent  range  of  smart  Fall  shades. 
The  stripe  is  a  navy  and  white  and  is  unusually  smart. 


lours  and  duvetyns  were  having  a  vogue 
all  their  own  in  view  of  the  fact  that 
the  millinery  trade  is  requiring  these 
soft   materials   in   large    quantities. 

Rich  Dress  Silks 

Silk  dress  materials  are  an  important 
item  at  this  time  and  while  the  gorgeous 
brocade  materials  for  evening  wear, 
costing  as  high  as  $50  a  yard,  have 
proved  a  sensational  item,  it  is  a  con- 
soling fact  that  dressy  silks  of  a  very 
excellent  quality  may  be  purchased  at 
comparatively  moderate  prices.  For  in- 
stance, there  has  been  a  noticeable  de- 
mand for  silk  faille  this  Fall,  and  a  love- 
ly  quality   will    retail    at    $6.75   a   yard. 

Taffetas  are  to  enjoy  an  excellent 
vogue  this  Winter  again,  and  will  not 
call  for  a  noticeable  increase  over  last 
season's  prices.  Satins  and  all  soft  silk 
fabrics  are  to  have  a  big  vogue.  There 
is  a  noticeable  improvement  in  the  at- 
titude of  the  trade  in  general,  which 
if  it  continues  will  make  for  a  lively 
season.  Silk  merchants  are  beginning  to 
see  light  again,  for  those  who  handle 
Japanese  goods  now  have  something  to 
work  on  and  representatives  of  French 
houses  have  not  been  in  the  least  af- 
fected by  the  chaotic  state  of  the  Jap- 
anese market,  and  are  therefore  plan- 
ning their  Winter  and  Spring  business 
amid  unchanged  conditions  as  far  as 
their  consistently  high-priced  goods  are 
concerned. 

Woolen  merchants  state  that  while 
there  may  be  a  very  slight  decline  in 
the  price  of  fine  wool  yarns,  this  will 
not    affect    the    price    of    materials    this 


year  at  least,  for  labor  and  the  increas- 
ing cost  of  production  will  make  up  for 
any  slight  drop  that  may  be  noted  in 
the  raw  materials,  and  even  in  view  of 
a  drop  it  would  not  be  noticed  in  the 
retail  trade  for  months.  In  the  mean- 
time woolen  materials  are  more  beauti- 
ful than  ever,  the  demand  for  them  is 
said  to  be  increasing,  and  as  cold  weath- 
er approaches  merchants  believe  that  the 
prices  on  the  exclusive  materials  will  be 
paid  without  a  murmur.  Fur  trimming 
is  again  to  the  fore  on  street  costumes, 
and  as  a  very  rich  material  must  ac- 
company good  peltry  to  do  it  justice, 
there  is  no  question  that  rich,  expensive 
velours  and  all  the  broadcloth  materials 
will  find  a  ready  market.  From  present 
indications  it  would  seem  that  the  de- 
mand for  good  woolens  will  be  brisk. 
They  cannot  be  purchased  cheaply,  and 
the  consumer,  in  spite  of  little  flut- 
tering protests  here  and  there,  will 
prefer  to  pay  high  prices  rather  than 
wear  cheap  looking  goods. 


OPENS  SHOP  AT  VANCOUVER 

E.  L.  Rooney,  formerly  associated 
with  Gordon  MacKay,  Toronto,  has 
moved  to  the  west  and  become  estab- 
lished in  business  in  Vancouver.  Mr. 
Rooney  recently  opened  a  smart  special- 
ty shop  at  3005  Granville  street,  which 
will  be  known  to  his  customers  as  the 
"Polly-Anna."  A  lovely  range  of 
blouses,  fine  lingerie,  hosiery,  neckwear 
and  notions  will  be  carried  and  made-to- 
order  blouses  in  georgette  and  crepe-de- 
chine  will  be  featured. 
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Heav)    Demand  for  Cotton 

Likely  to  Exceed  Supply 

Cotton  Crop  Reported  to  be  Better  This  Year,  But  Mill  Owners 

Explain  Uncertainty  of  Situation  and  Refuse  to  Quote 

Futures — Drawing  Heavily  on  Reserve. 


SPRING  lists  in  the  cotton  trade 
are  not  to  lie  issued  until  Oc- 
tober,   according    to    information 

from  the  large  cotton  mills  in  .Montreal. 
The  prices  quoted  at  that  date  will  rep- 
resent the  actual  market  at  the  time 
being,  and  on  account  of  the  uncertain 
state  existing  at  present  no  forecast  can 
be  given  at  this  date. 

One  Montreal  cotton  concern  stated  to 
Dry  Goods  Review  that  they  were  ex- 
periencing the  usual  seasonal  dullness 
of  trade,  but  taking  that  into  account, 
sales  are  exceptionally  good,  and  they 
are  unable  to  ascertain  why  a  certain 
section  of  the  trade  is  inclined  to  hold 
off  a  little.  It  was  felt  that  there  is 
every  reason  for  a  feeling  of  strength 
and  confidence,  and  the  demand  is  so 
great  that  nothing  but  a  temporary 
slight  decline  of  prices  can  be  pre- 
dicted. 

All  this  firm's  plants — of  which  there 
are  eight  in  number — are  working  full 
time,  it  was  said,  and  prospects  for  busi- 
ness throughout  Canada  are  excellent. 

There  seems  to  be  good  basis  for  rea- 
sonable confidence  and  optimism.  Can- 
ada's grain  crop  looks  like  being  a 
bumper  one,  which  will  mean  plenty  of 
money  to  spend,  and  the  cotton  crop 
should  be  much  better  than  last  year's, 
though  it  is  not  expected  to  come  up 
to  the  heavy  demand. 

"Canada  looks  to  the  United  States 
alone  for  her  cotton  requirements,  and 
uses  no  Egyptian  cotton,  which  is  a 
longer  staple  even  than  American,  and 
consequently  demands  higher  prices.  Ex- 
pectations are  for  a  heavy  Egyptian 
crop,  but  it  will  not  affect  the  market 
on  this  side."  was  the  statement  of  one 
of  the  officials  of  the  company. 

Home  Market   Steady 

When  questioned  as  to  the  effect  on 
the  Canadian  market  by  the  importation 
of  American  made  cottons,  he  stated 
that  at  no  time  did  the  American  sur- 
plus imported  to  this  country  make  any 
material  difference,  as  exchange  remain- 
ed a  constant  factor  to  be  reckoned  with 
as  regards  cost,  and  even  when  at  the 
highest  peak  Canadian  prices  never 
reached  the  height  attained  by  American 
markets.  American  juices  declined,  it 
is  true,  but  differed  little  from  those 
quoted  by  the  foremost  Canadian  manu- 
facturers, so  that,  in  comparison  with  the 
fluctuations  in  the  United  States,  the 
home  market  may  be  said  to  have  re- 
mained fairly  steady.  New  York  prices 
it  was  declared,  are  entirely  fictitious, 
and  represent  nothing  but  gambling 
There   is  no  actual  cotton  to  be  had. 

Southern    Crop     Late 
"A    recent    Xew   York    price    quotation 
for  spot  cotton  was  31.75  cents  a  pound, 


which  appears  as  a  considerable  drop  on 
earlier  figures,  but  if  you  went  to  New 
York  for  some  of  that  31.75  cotton,  you 
could  not  get  a  single  bale,"  continued 
the  official,  adding:  "We  have  paid  40 
cents  and  more  for  cotton.  Our  buyer 
in  the  Southern  States  has  had  carte 
blanche  instructions  to  buy  200  bales  a 
day,  and  the  new  crop  is  moving  so 
slowly  that  in  a  month  he  succeeded  in 
getting  only  1,500  bales.  The  crop  is 
late  this  year,  and  buyers  are  not  giving 
it  away.  The  New  York  fall  in  prices 
has  given  the  trade  an  impression  that 
prices  are  to  be  lower,  but  we  can  see 
no  basis  for  such  anticipation.  Present 
appearances  are  for  a  better  cotton  crop 
this  year  than  last,"  he  continued,  "but 
in  my  personal  opinion,  it  will  not  catch 
up  with  the  demand,  which  is  enormous, 
and  this  will  mean  another  heavy  in- 
road into  reserves." 

Drawing  On   Reserve 

It  was  explained  that  last  year's  crop 
was  in  round  figures,  12,000,000,000  bales 
of  cotton,  of  which  6,000,000,000  bales 
had  been  used  for  home  consumption, 
and  the  world  demand  had  been  so 
strong  that  a  millon  tons  had  been  sold 
from  reserve.  A  great  deal  of  this  re- 
serve, which  now  amounts  to  about  6,- 
500,000,000  bales,  consists  of  low  grade 
cotton,  which  cannot  be  worked  up  by 
Canadian  machinery,  the  trade  on  this 
side  calling  for  hiirh  grade  goods.  Be- 
fore the  war,  the  low  grade  stuff,  which 
is  short  staple  and  dirty,  was  bought 
up  by  Germany,  and  made  into  cheap 
qualities  of  goods,  but  Germany  is  not 
yet  back  in  the  cotton  trade,  and  the 
low  grade  cotton  therefore  accumulates. 
A  certain  amount  of  the  low  grades  is 
being  imported  into  Germany  via  Hol- 
land, and  it  was  understood  that  a  move- 
ment was  on  foot  in  Memphis  looking  to 
exporting  large  quantities  of  cotton  to 
Germany,  but  apparently  nothing  had 
materialized  yet.  As  already  said,  though 
an  excellent  crop  is  anticipated,  it  will 
not  balance  the  demand,  and  if  Ger- 
many comes  back  into  the  market  the 
shortage  will  be  even  greater. 

Anybody's  Guess 

Another  prominent  Montreal  cotton 
concern  made  the  following  statement  to 
Dry  Goods  Review:  "There  is  not  much 
doing  in  the  cotton  business  just  now, 
and  there  will  be  little  activity  until 
October,  when  the  new  crop  comes  in. 
The  main  point  of  interest  now  is  what 
will  happen  to  the  crop.  This  month  of 
September  is  crucial  and  on  the  weather 
of  the  next  few  weeks  hangs  all  the 
prospects  for  future  cotton  business.  It 
is  a  period  of  uncertainty,  and  we  can- 
not  say  now   whether   we  can   hope   for 


lower  prices  in  cotton  goods,  or  if  the 
trend  is  to  be  higher.  We  all  know 
that  there  is  a  tremendous  shortage  in 
cotton  goods  throughout  the  world,  and 
it  will  be  a  long  time  before  manufac- 
turers catch  up  with  it.  So  far,  the  crop 
outlook  does  not  justify  any  optimism  as 
to  its  being  exceptionally  large.  Pi 
for  futures  have  been  fluctuating  late- 
ly, up  a  cent  one  day,  and  down  a 
cent  the  next,  but  this  means  nothing, 
as  the  Southern  growers  simply  decide 
on  the  price  they  require  for  the  new 
crop,  and  you  can  buy  it  or  leave  it; 
they  say  that  they  are  not  interested  m 
futures. 

"In  a  month  or  six  weeks  we  shall  be 
able  to  see  what  the  course  of  things 
will  be.  Just  now  the  Fall  goods  are 
out  of  the  way,  and  Spring  business  has 
not  yet  begun;  things  are  quiet,  vaca- 
tions also  adding  to  the  inactivity." 


Canadian  Flax 

Feature  of  Exhibit 

New   Brunswick  Exposition   Lays  Stress 

On    Importance   of   Fostering 

Industry   in  Canada 

One  of  the  most  interesting  exhibits 
which  was  shown  this  month  at  the  New 
Brunswick  Provincial  Exhibition  was 
that  arranged  by  the  Woman's  Work 
Department,  illustrating  in  complete  de- 
tail all  the  processes  of  the  flax  indus- 
try from  its  earliest  stages  to  the  finish- 
ed product. 

The  flax  industry,  it  is  of  interest  to 
know,  is  older  than  the  province  itself, 
dating  back  to  the  days  of  the  Acadian 
occupancy  of  the  territory.  Through 
many  changes  the  growing  of  the  flax 
and  the  making  of  the  linen  has  remain- 
ed a  cottage  trade,  but  now  when  there 
is  a  demand  that  home  industries  shall 
be  more  fully  developed,  and  when  in  the 
West  the  English  settlers  ai-e  taking  the 
question  up  from  a  business  standpoint, 
it  is  worthy  of  note  that  New  Bruns- 
wick offers  a  rich  opportunity  in  the 
same  direction. 

Process  Demonstrated 

Caraquet,  on  the  north  shore  of  New 
Brunswick,  is  the  home  of  the  flax  in- 
dustry, which  promises  to  become  such 
a  valuable  asset  at  this  time  when  the 
shortage  in  these  products  is  becoming 
so  acute,  and  the  exhibit  before  spoken 
of  was  in  charge  of  country  women  from 
that  district,  who  demonstrated  all  the 
necessary  implements,  such  as  the  loom, 
spinning  wheel,  winders,  etc.,  as  well  as 
showing  samples  of  the  flax  plant  from 
seed  to  maturity.  The  process  of  de- 
veloping the  linen  thread  from  the  flax 
was  also  fully  explained,  and  an  inter- 
esting comparison  made  between  the 
Irish   and  Canadian   grown   products. 

This  exhibit  was  from  every  point  of 
view  one  of  the  best  of  the  whole  fair, 
and  should  create  an  interest  in  an  in- 
dustry that  at  present  is  one  of  the  most 
important  in  the  economy  of  the  world. 
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Twenty  Per  Cent.  Less  Raw  Cotton 

Than  Before  the  War;  Prices  to 

Maintain  High  Levels  for  Some  Time 

Production  of  the  Finished  Article  is  Bad  in  Spite  of  Much  Higher  Wages  Paid  to  Workers — 
Distant  Markets  Feel  Fluctuations  From  Six  to  Twelve  Months  Later  Than  Home 
Markets — Interesting  Comparative  Tables. 


AT  the  present  moment  it  is  not  the 
easiest  thing  to  give  an  idea  of 
the  cotton  market.  It  is  really 
only  possible  to  put  forward  the  various 
factors  and  leave  the  decision  to  the 
individual.  Some  may  attach  more 
weight  to  certain  points  than  others,  and 
the  changes  are  so  rapid  that  even  a 
week-old  report  may  be  quite  out  of 
date. 

The  position  as  it  stands  is  that  we 
have  an  irregular  market,  depressed  in 
certain  particulars,  buoyant  in  others, 
showing  considerable  divergence  in  the 
various  branches  of  the  trade.  I  mean 
between  spinners  of  coarse  and  fine 
counts  on  the  one  hand,  and  spinners 
and   manufacturers   on  the   other. 

This  irregularity  extends  to  markets 
also,  for  the  "bare"  market  to-day  may 
be  full  to  repletion  tomorrow  and  vice 
versa. 

There  are  too  many  uncertain  and 
fluctuating  factors  to  enable  one  to  see 
clearly.  Precedent  is  a  hindrance  rath- 
er than  a  help,  and  the  uninitiated  may 
be  a  better  judge  than  the  man  who's 
been  at  it  all  his  life. 

To  forecast  the  effect  of  such  items 
as  peace  with  Russia,  an  increase  in  the 
price  of  silver,  the  effect  on  demand  of 
economy  campaigns,  or  the  effect  on 
supply  of  financial  restrictions,  and  to 
blend  them  all  into  a  concrete  opinion 
is   well   nigh   impossible. 

Much  of  the  answer  depends  on  the 
point — 

"Is  the  world's  production  even  in  its 
present  restricted  position  sufficient  for 
the    diminished    requirements." 

That  requirements  will  be  diminished 
we  take  for  granted.  To  what  extent 
we  cannot  judge.  The  home  trade  has 
little  or  no  effect  on  the  market.  At 
most  its  takings  are  about  15  per  cent, 
of  Lancashire's  production.  Again,  in 
the  home  market  the  fluctuations  are 
more  quickly  felt  by  the  consumer.  The 
distant  markets,  owing  to  their  placing 
of  orders  further  ahead,  feel  advances 
and  reductions  more  slowly,  and  conse- 
quently the  consumer  abroad  may  be  six 
to  twelve  months  later  in  realizing  the 
alteration  than  the  home  buyer. 

Much  of  the  effect  depends  on  the 
time  of  purchase.  A  man  who  bought 
before  the  rise  takes  little  notice  of  it, 
and  may  only  see  the  position  when  his 
purchases  are  running  down.  This  posi- 
tion is  very  apparent  at  the  moment, 
and  with  this  in  mind  I  have  prepared 
a  comparative  table  of  costs  during  the 


Behind  the  finished  article  is  the 
raw  material,  and  from  the  raw 
material  to  the  finished  article 
thousands  of  hands  are  engaged  in 
the  manufacture  of  the  goods  that 
fill  the  shelves  of  the  retail  mer- 
chants of  this  country.  The  cost 
of  labor  is  a  greater  factor  in  the 
finished  product  to-day  than  ever 
it  was,  but  the  market  prices  of 
the  raw  material  must  ever  be  of 
first  consideration.  For  these  rea- 
sons the'  accompanying  letter  which 
was  written  by  a  Manchester 
manufacturer  to  a  Toronto  whole- 
saler is  of  interest  because  it  deals 
with  these  two  phases  of  the  cotton 
situation  to-day. 


last  twelve  months,  showing  the  posi- 
tion last  June,  the  limit  reached  this 
Spring,   and   to-day's   position. 

The  rough  points  of  demand  and 
supply  may  be  briefly  stated. 

Supply  of  raw  cotton  is  about  20  per 
cent,  less  than  pre-war.  Owing  to  two 
years'  indifferent  crops  both  grade  and 
staple  are  low.  Consequently  on  finer 
grade,  the  number  of  "points  on"  (i.e., 
the  cost  over  and  above  the  basic  price 
quoted  in  the  papers  as  the  price  of 
"middling  American")  have  increased 
enormously.  Whereas  200  points  (2d.) 
a  lb.  was  considerable  in  pre-war  days, 
3,000  to  4,000  (30d.  to  40d.)  a  lb.  are  of 
everyday  occurrence.  So  that  if  a  man 
buys  on  27d.  (to-day's  date)  he  may  have 
to  pay  57d.  to  67d.  a  lb.  if  he  needs  good 
staple. 

This  points  to  a  restriction  of  supply 
and  a  consequent  raising  in  value  of  the 
finer  goods. 

Production  is  bad.  Shorter  hours,  high- 
er wages,  the  reaction  after  the  strain 
of  the  war,  the  decreased  effort  necessary 
to  produce  an  (apparently)  higher  re- 
turn, have  all  told  their  tale.  The  enor- 
mous cost  of  building  and  machinery 
has  diverted  capital  from  fresh  enter- 
prise to  the  urgent  needs  of  the  existing 
plant   on   account   of  the   higher   values. 

A  prominent  spinner  told  me  the  other 
day  that  he  wished  to  put  down  another 
100,000  spindles.  The  buildings  and 
machinery  alone  would  have  cost  him  £6 
per  spindle  without  any  engines  or  boil- 
ers. In  pre-war  an  average,  including 
engines  and  boilers,  was  20/-  to  25/-. 
Then,  the  time  it  would  take  to  erect 
and  fit  deters  capital,  for  the  risk  of  a 
drop    in    the    distant    is    more    probable 


than  in  the  near  future. 

The  effect  of  shorter  hours  and  the 
normally  resulting  increased  efficiency 
should  on  paper  have  balanced  each  other. 
But  the  psychological  effect  on  the  man 
who,  before  the  war,  was  getting  30  - 
and  who  is  now  with  much  less  time  and 
effort  getting  75/-  is  a  revelation.  His 
purchasing  power  may  be  exactly  the 
same  but  he  feels  better  off. 

Demand  is  varying.  Publicity  cam- 
paigns against  higher  prices  have  been 
rife.  They  totally  ignore  the  one  basic 
fact  that  until  people  will  produce  more 
and  consume  less  they  cannot  adjust 
a  world   shortage. 

Depreciated  currency  makes  purchases 
possible  in  some  markets  and  impossible 
in  others,  and  exchanges  fluctuate  in  a 
bewildering   manner. 

One  point  is  practically  bound  to  come 
up.  You  will  be  asked  to  justify  your 
quotations  as  compared  with  last  year 
in  face  of  the  fact  that  there  has  been 
a  slump  in  the  market.  I  am,  therefore, 
as  I  said  earlier,  giving  you  details  of 
the  three  positions,  June,  1919,  highest 
of  the  market,  July  1920,  on  certain 
standard  yarns,  and  also  the  increase  in 
wages  and  dyeing  charges. 

They  need  no  comment.  They  are 
based    on    actual    market    figures. 

I  have  dealt  with  consumption  on  a 
previous  basis,  but  I  have  not  dealt  with 
the  point  that  pre-war  is  six  years  ago, 
and  that  despite  the  war  there  is  a 
normal  increase  in  demand  to  be  reckon- 
ed with.  In  addition,  there  is  the  point 
that  the  apparently  increased  purchasing 
power  that  higher  wages  give,  the  effect 
of  a  higher  standard  of  living  on  the 
masses,  and  the  point  that  former  luxur- 
ies by  continued  use  become  necessities. 
To  place  a  proper  value  on  these  items 
is  most  bewildering. 

My  own  idea  is  that  prices  are  going 
to  maintain  a  high  level  for  some  time 
to  come.  There  is  no  single  item  on 
which  we  can  effect  saving,  whilst  we 
are  living  in  an  atmosphere  of  increases 
to  all  classes  of  labour  and  in  all  com- 
modities,   raw    and    manufactured. 

It  is  impossible  to  forecast,  when  tak- 
ing an  order,  the  ultimate  cost  of  the 
fabric  owing  to  these  variations,  and 
consequently  manufacturers  in  the  main 
either  are  not  willing  to  book  far  ahead, 
or,  if  they  do  so,  cover  themselves 
against  eventualities. 

Variations  such  as  the  above  mention- 
ed   are    bound    to    produce    an    irregular 
market.      There   is   no   standard   basis   to 
Continued  on  page  168 
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QUALITY  SERVICE  CONFIDENCE 


Gilt -Edged  Silk  Business 

for 

Fall  1920  and  Spring  1921 


OUR  CONFIDENCE  in  the  Silk  Market  and  the  general  public  who 
are  determined  to  use  Silks  is  greater  to-day  than  at  any  time  in 
the  history  of  the  Silk  business.  We  have  the  most  exquisite 
range  of  colorings  in  each  line  of  carefully  selected  merchandise 
obtainable  from  the  foreign  markets. 

OUR  CONTRACTS  for  Spring,  on  an  immense  scale,  have  been 
placed  on  the  lowest  raw  Silk  Market.  Our  tremendous  range 
will  be  submitted  to  our  Trade  shortly  through  our  Representa- 
tives. 

WE  ASK  our  clients'  personal  inspection,  when  we  will  surely  be 
favored  with  the  usual  excellent  business  that  the  House  of  Silks 
Ltd.  have  received   and   are   receiving   from   Canada's  best  Trade. 


Write  us  —  Wire  us  — 
for  Samples  and  Quotations 


SILKS  LIMITED 


100  Wellington  Street  West  McDermott  and  Arthur  Streets 

TORONTO  ::  ::  WINNIPEG 
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The  best  underwear  Cottons  and  the 
least  expenGive  — quality  for  quality — 
bear  the  house-mark  of  tnis   Company. 

DOMINION  TEXTILE  COMPANY 
LIMITED 

Montreal  »  Toronto  *  Winnipeg 
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The  Three 
Leading  Fabrics  for  Fall 

The  fabrics  looked  upon  with  most  favor  by  leading:  designers 
and  manufacturers  are: 

Penikees  Silk  Duvetyn 

(All  Silk) 

This  exquisite  weave,  with  its  rich  suede-like  surface,  and  its 
rare  subtlety  of  coloring,  is  the  fabric  of  fabrics  for  fall  and 
winter  wraps  and  suits  of  quality;  for  distinctive  afternoon 
dresses;  for  hats;  for  innumerable  trimmings  and  accessories. 

Crepe  Caress 

A  Satin  Crepe 

Offering  a  wonderful  combination  of  suppleness  and  firmness, 
exceptional  draping  qualities,  and  a  wide  range  of  street  and 
evening  shades,  Crepe  Caress  is  easily  first  among  silks  for 
gowns,  blouses,  and  handsome  skirts. 

1371   Satin  Charmeuse 

Recognized  for  years  as  the  premier  Satin  Charmeuse, — pro- 
viding wonderful  quality  at  a  reasonable  price.  High  lustre, 
durability,  evenness  of  weave,  and  rich  colorings  have  made  and 
kept  it  a  favorite  with  the  trade. 

Penikees    Silks    are     nationally     advertised 
through  fashion  magazines  and  Rotogravures. 

CARL  SCHOEN 
SILK  CORPORATION 

260  Fourth  Avenue 
New  York 


SILKS 
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Silks  and  Satins 

of  every  weave 
still  the  leaders ! 


RELIABLE 
SILKS 

—  our 
Slogan 


BROAD 
SILKS 

—  our 

Specialty 


This  Fall 

Indications  all  point  to  the  fact  that 
the  long-established  popularity  of 
Silk — most  versatile  of  all  fabrics  for 
every  occasion — is  just  as  marked  as 
ever. 

We  invite  your  inspection  of  our 
many  lines — colorful,  rich,  and  de- 
cidedly up-to-the-minute.  All  the 
season's  shades  and  effects  widely  re- 
presented.    Send   for  samples. 

Hamm  &  Riley  Silk  Co. 

Limited 

55  Bay  Street  - 

Toronto   7^ 

S^iiiiiiiiiiiiiiliiiiiiiiiiiiiiiliiilililiiiliiiliiiiiliiii 


Your  customers  have  confidence  in 
any  product  carving  the  "DAY  AXD 
NIGHT  WEAR"  Label,  because  they 
are  assured  it  represents  Quality. 
Have  you  a  representative  stock  of 

Viyell^ 

"Aza" 

and 

b 

Flannels  ? 

Our  advertising  appears  in 

Canadian    Home  Journal 
Maclean's 
Literary  Digest 
Ladies'   Home  Journal 
Vogue 

Harper's  Bazar 
Town  and  Country 
Country  Life 
Golf  Illustrated 

WM.  HOLLINS   &  CO.,  Ltd. 

(o/  London,  England) 

62  Front  Street  W.,  Toronto 

45  E.  17th  St.,  New  York. 
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Prize    Winners 

at  the  Fifth  Annual  Exhibition  of 


ant 


Associated  Garment  Manufacturers' 

Fashion  Show 

Ritz-Carlton  Hotel,  August  24th,  25th,  26th,  27th 

Nearly  100  Models  from  the  leading  manufacturers  of  New  York 
were  shown  at  The  Shelton  Looms  Fashion  Show  in  competition. 

The  Models  selected  as  prize  winners  are  a  forecast  of  what  the  well- 
dressed  woman  will  wear  for  the  coming  Fall  and  Winter  Season. 

The  prizes  were  awarded  by  a  committee  consisting  of  buyers  from 
the  ready-to-wear  departments  of  the  foremost  department  stores  and 
Fashion  Editors  of  well-known  publications. 


JUDGES 


Mr.   John  M.   O'Connor,   Chal 
The    America  11    Cloak    and 
Review,   N.Y. 

Mrs. 
Vogue 


rman, 
Suit 


REPRESENTATIVES  OF  THE    PRESS 

Mrs.   Margaret   ITayden   Rorke, 

Textile    Color    Card    Association, 

New    York. 

A.    L.    Alger,  Miss    Edith   M.   Burtls, 

Co.,  New  York.  Philadelphia   Public   Ledger, 

New   York. 
REPRESENTATIVES    OF      DEPARTMENT    vSTORES. 


Miss    Grade    Margaret    Gould, 

Woman's  Home  Companion, 

New    York. 


Mr.  Wm.  A.   Findlay, 
John  G.  Meyers  Co..  Albany, 
Mr.    B.    H.    Slsholz, 
Halle  Bros.  Co.,   Cleveland.   Ohio. 
Mr.    L.    M.    LaVake 
L.   Bamberger  &  Co..   Newark, 


N.Y. 


N.J. 


Mr.    Charles    A.    Cook, 

Retail    Research   Association,    New 

York. 

Miss    Maude    Saunders, 

Saks  &  Co.,  New  York. 

Mr.   James   Morrisoy. 

Field,  Schlock  &  Co.,  St.  Paul,   Minn. 


Mr.   John   Block, 

Kirby,   Block   &  Fisher,  New   York 

Mr.   Arthur  Ortlepp, 

Frederick  Ix>eser  &  Co..  Brooklyn,  N.Y. 

Mr.  Alfred  Fantl, 

Resident   Buyer,    New    York. 


CLASS    \o.    1 

For  the  most  beautiful  garment  In  the  competition  made  in 
whole  or  in  part  of  any  Shelton  Looms  material.  The  winner 
to  be   named    "The  Triumph   of   1020." 

Entry  No.  Zb— First  Prize— Bine  Ribbon. 

BDW.    KOI, BERT   &    SONS 
Entrv  No.  r.i     Honorable  Mention  -Red  Ribbon. 
BRI'NO  GUMPBICH   &  CO.,  Inc. 
cl.  IBB  WO.  2 

For  the  cloak  or  coat  of  best  design  made  of  The  Shelton 
Looms  Seal  Plusb  Laplnex,  The  winner  to  be  named  "The 
1920  Laplnex   Matchless." 

Entry  No.  T,    -First  Prize— Blue  Ribbon. 
MORRIS    JAFFE,    Inc. 
Entry  No.  42 — Honorable    Mention — Red   Ribbon. 
I     OREENBERG  &  BRO. 
i  I  IBS  NO.  3 

For  the  cloak  or  coal  of  best  design  made  of  The  Shelton 
Looms  Fabric  "Kerami."  including  "Persica,"  "Karaket."  and 
other  grades  i  "Haute  Kerami."  "Civetfur,"  "Sable."  "Squir- 
rel," and  "Peltfur."  The  coat  to  be  named  "Kerami,  the 
Superb." 

Entrv  No.  Bl— First  Prise— Blue  Ribbon. 
BRIW'o   GUMPBICH   &  CO.,   Inc. 
OLA8B  NO.  5 

For  the  cloak  or  coat  of  best  design  made  of  certain  specified 
Shelton  Looms  materials.  Use  of  the  name  "The  Triumph  of 
Woven   Furs." 

Entrv  No.  33     First  Prize—  Blue  Ribbon. 

MICHAEL    BROS. 

Entry  No.  5 — Honorable  Mention — Red  Ribbon. 

M.    ft    S.   ZUCKBB. 

Entrv   No.  45  -Honorable  Mention — Red   Ribbon. 

R.   SIMON  &  CO. 


CLASS  NO.  7 

For  the  coat  or  suit  of  best  design  made  of  any  of  The 
Shi  Hon  Looms  materials,  selling  on  July  1,  1920,  at  less  than 
$1.'{.     Fse  of  name  "The  Marvel  of  1920." 

Entrv  No.  5S— First  Prise— Blue  Ribbon. 

MEZERJTZKY    A    STOLLERMAN. 

Entry  No.  44 — -Honorable  Mention — Red  Ribbon. 

LEIPZIG   &    ROSENBERG. 

ri.  IBB    VO.  s 

The  name  "The  Wavahead  of  1020." 

Entry    No.  ST— First    Prize—  Blue   Ribbon. 

MK/.ERITZKY    &    STOLLERMAN. 

Entry   No.  41 — Honorable   Mention — Red  Ribbon. 

s.    ooi.DlN    &   CO.,    Inc. 

ci.  \ss  NO.  9 

For  the  best  Opera  cloak  or  Evening  wrap  made  of  or 
trimmed  with  any  of  The  Shelton  Looms  materials.  The  use 
of  the  name  "Miss  Fascination." 

Entrv    No.   29— First   Prize-  I'.lue   Ribbon. 

EDWARD   KOI. BERT   ft    SONS. 

Entrv   No.  49 — Honorable   Mention — Red   Ribbon. 

BRUNO   GUMPBICH   &   CO.,    Inc. 

ri  IBB  NO.  10 

The  name  "For  Mv  Own   Little  QlrL" 

Entrv    No.   24 — First   Prize— Blue  Ribbon. 

GEORGE    BERNARD. 

Entrv   No.  13 — Honorable    Metitinn      Red  Ribbon. 

IIANAFKR    .V    ARNSTKIN.     Inc. 

ci  \ss  NO.   11 

■'Tbe    Sweetest    of    All." 

Entry  No.  M— First  Prize— Blue  Ribbon. 

SAME.  FLOERSHEIMBR   &    BBO. 

Entrv   No.   \2—IIonnmUI>    Mention — Bed    Ribbon. 

THE    FLOERSIIi:iMi:it    COMPANY. 


SIDNEY  BLUMENTHAL  &  CO. 


395  FOURTH  AVENUE 
NEW  YORK 
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Kingfisher  Silks 

are  synonymous  with  "Superiority  and  Exclusiveness"  of 
designs. 


Our  1920  Fall  collection  of   the    higher    novelty    fabrics 

embraces  many  wonderful  creations.    Foremost  in  demand 
by  couturieres  are — 

Regal   Embroidered   Tissues,  many  coloured   and   lavishly   laced 
with  Gold  and  Silver,  also. 

Silk  Duvetyns  Duvetyn  Broche 

Baby  Seal  Chiffon  Velvet 

Suede  Velour  Lizard  Velour 

Satin  Dansant  Satin  Minuet 

Satin  Gloria  Satin  Arcadia 

Satin  Grenade  Satin  Liberty 

Satin  Marchioness  Satin  Chamois 

Charmeuse  Excellent  Charmente  Superior 

Broche  Radiant  Broche  Triumphant 

Mail  and  sample  orders  receive  prompt  and 
careful  attention. 


MARK  FISHER  SONS  &  CO. 

Fine  Woollens,  Tailors'  Trimmings,  Silks,  Linens 

28-36  Victoria  Square        -    J     MONTREAL 

70  Bay  St.  286  and  29<TMcDermott  Ave.  j  420lCordova  St 

TORONTO  WINNIPEG  VANCOUVER 

1  Buckingham  St.  93-99  Germain  St.  Booth  Bldg.,  Sparks  St. 

HALIFAX  ST.  JOHN  OTTAWA 

Lister  Chambers  S'Duffield  Block 

-  —  _..     .-  * 
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Sable,  Mink  and  Mole  Are  Leaders 

Fashion  Favors  Costly  Pelts  for  1921 — Tedious  Process  of  Manufacture  Thows  Spotlight  on 
One  of  World's  Most  Romantic  Industries— Native  Haunts  of  Best  Known  Fur- 
Bearing  Animals. 


ALTHOUGH  the  furs  for  1920-21 
are  acknowledged  as  expressive  of 
the  utmost  in  quality  and  work- 
manship, yet  the  distressing  question  of 
price  has  in  a  measure  detracted  from 
the  universal  wave  of  popularity  which 
has  lifted  all  classes  of  pelts  from 
humble  origin  to  a  plane  scarcely  dream- 
ed of  in  pre-war  days. 

Scarcity  of  raw  materials  and  diffi- 
culties of  production  are  mainly  respon- 
sible for  the  present  regrettable  condi- 
tion while  the  international  difficulties 
which  have  had  lit  do  less  than  cataclys- 
mic results  on  the  European  fur 
market,  are  also  a  factor  not  to  be  over- 
looked. During'  the  four  years  of  war, 
Russia,  the  greatest  of  all  fur  sources, 
was  cut  off  and  the  fur  market  has  since 
shifted  to  the  western  hemisphere. 

Conditions    in    Europe 

From  present  indications  it  seems  as 
though  the  Bolshevist  movement  has 
been  responsible  for  the  decentralizing 
of  the  world's  fur  market  from  Russia 
to  America  and  has  driven  the  sable 
family  from  its  Siberian  forests,  so  that 
they  have  had  to  find  refuge  on  this  side 
of  the  Atlantic.  To  judge  from  present 
day  fashion,  as  displayed  by  the  makers, 
sable  has  found  a  warm  welcome  on 
these  shores,  and  no  gown  or  costume 
has  yet  been  designed,  the  beauty  of 
which  is  not  enhanced  by  this  exquisite 
soft  brown  fur,  which  is  becoming  to 
every  type   of  coloring. 

Through  generations,  the  decorative 
value  of  sable  has  been  universally  re- 
cognized, and  royal  robes  from  time  im- 
memorial have  been  made  of  it.  Noth- 
ing apparently  detracts  from  its  popu- 
larity and  it  seems  to  be  pre-eminent 
among  furs  which  "time  cannot  wither, 
nor  custom   stale." 

Clever    Imitations 

Perhaps  no  other  skin  is  so  subject  to 
open  imitation  as  is  the  sable.  One 
must  needs  be  a  skilled  judge  nowadays 
to  select  the  real  from  the  fraudulent 
imitation.  The  market  is  to  a  large 
extent  flooded  with  such  and  many  de- 
ceptions are  practised  which  are  literal- 
ly impossible  of  detection  to  other  than 
a  skilled  eye.  Skins  which  have  been 
trapped  out  of  season  and  artificially 
darkened  are  often  sold  as  sable  of  the 
first  order,  but  the  latter  is  always  re- 
cognizable to  an  expert  by  reason  of  the 
richness  of  its  color  and  the  softness 
and    depth    of  the   hair. 

The    Native    Haunts 

To  a   student    of   the  genealogy  of   fur 

ing    animals,    the    sable      family      is 

quite  the  most   interesting  of  all.       The 


most  inaccessible  corners  of  the  moun- 
tin  forests  of  Eastern  Siberia  and 
Kamchatka  have  produced  the  sable 
and  it  is  said  that  the  discovery  of  these 
bleak  territories  is  largely  due  to  the 
offorts  of  sable  trappers.  Kamchatka 
sables  are  coarser  in  texture  and  paler 
in  color  but  possess  a  liberal  sprinkling 
of  the  silvery  hairs  which  are  so  greatly 
prized  by  lovers  of  fine  pelts.  The  Rus- 
sian "Crown"  sable  is  described  by  au- 
thorities on  fur  bearing  animals  as:  "the 
most  distinguished  member  of  the 
marten  branch  of  the  weasel  family.  Its 
predominating  feature  is  the  soft,  thick 
dark  under  fur  covered  by  a  growth  of 
long,  glossy  "guard"  hairs.  Its  value 
depends  on  the  color,  density  and  pe- 
culiar luminous  quality  of  this  top  coat, 
and  the  rarest  skins  are  those  coming 
from  the  depths  of  dark  and  almost  im- 
penetrable forests,  of  gloom  so  deep  that 
the  sun  never  pierces  it.  These  skins 
are  almost  black,  although  ordinarily  the 
color  ranges  from  a  light  to  a  deep 
chestnut  brown.  The  Russian  sable  is 
easily  the  most  valuable  of  fur  bearing 
animals  for  its  sizo,  which  is  usually  15 
to  20  inches  in  length  exclusive  of  the 
7  inch  tail." 

Canadian    Sable 

The  Russian  sable  has  a  Canadian 
cousin  in  the  marten  or  Hudson  Bay 
sable,  which  is  trapped  in  fairly  large 
(Quantities  in  Labrador,  Alaska,  and  the 
Hudson  Bay  district.  The  skins  from 
the  latter  region  are  considered  prefer- 
able, especially  when  trapped  in  Novem- 
ber when  the  fur  is  soft  and  downy  it.- 
derneath,  with  long  silky  "guard"  hairs, 
on  the  surface.  These  skins  are  m^  e 
accessible  as  regards  price  for  those  of 
moderate  means,  and  therefore  the  bulk 
of  business  in  these  skins,  as  carried  on 
in  Canada,  is  infinitely  greater  than  that 
in  expensive  importations. 

There  are  other  relatives  of  the  mar- 
ten family  which  closely  resemble  sable, 
such  as  the  pine  marten  which  is  found, 
not  only  in  Canada,  but  also  in  middle 
Europe,  Asia  and  India.  These  pelts 
are  frequently  dyed  and  blended  as  their 
quality  varies  a  good  deal.  The  stone 
marten  also  is  a  fur  of  uneven  quality 
but  is  preferred  nowadays  in  its  natur- 
al state,  showing  I  i;e  paler  colored  un- 
der haif  from  beneath  the  glossy  dark 
brown   hairs  of  the  surface. 

A    Sturdier    Specimen 

Still  another  cousin  is  the  fisher 
which  is  exclusively  North  American  and 
which  is  much  larger  than  the  sable  or 
marten.  This  fur  possesses  the  addi- 
tional  advantage   of  being   more  durable 


as  regards  wear  than  are  the  European 
skins. 

A  Vogue  for  Mink 

It  is  not  so  very  long  since  fashion  de- 
creed that  mink  was  a  lining  fur  only, 
and  it  is  scarcely  believable  that  in  so 
short  a  time  mink  should  have  stepped 
into  the  luxury  class  of  outer  garments 
and  pose  as  a  fashion  leader!  The  Can- 
adian mink  is  superior  all  round  to 
the  imported  varieties  on  account  of  its 
long  hair.  It  is  predicted  that  mink 
this  season  will  reach  a  height  of  pop- 
ularity seldom  attained  by  any  fur.  In 
selecting  mink  skins  it  should  be  re- 
membered that  dark  skins  are  prefer- 
able to  the  lighter  ones  as  this  fur  tends 
to  become  lighter  with  wear,  notwith- 
standing due  precaution.  Mink  should 
not  be  exposed  unduly  to  strong  sunlight 
and  sea  air  is  fatal  to  its  'texture;  for 
this  reason  it  is  not  recommended  for 
trade  on  the  Atlantic  or  Pacific  coasts. 

Another  fur  which  has  recently  been 
favored  by  fashionable  women  is  kolin- 
sky, which  is  really  Siberian  mink.  Un- 
fortunately, its  natural  colour  is  an  ex- 
tremely crude  tawny  shade  much  resemb- 
ling orange,  but  which  takes  on  a  very 
lovely  tone  closely  resembling  marten 
or  sabb  in  appearance.  Kolinsky  is  very 
durable  and  is  therefore  highly  recom- 
mended for  muffs,  scarves  and  coat  col- 
lars. 

The  Royal  Ermine 

Going  back  for  a  moment  to  the  his- 
tory of  the  sable  family  with  its  off- 
shoots of  marten  and  weasel,  the  au- 
thorities point  out  that  the  latter  named 
animal  is  also  a  first  cousin  of  the  er- 
mine, another  royal  fur  bearer.  Al- 
though an  inhabitant  of  many  countries, 
the  finest  types  are  found  in  North 
Russia  and  Siberia,  where  in  winter, 
skins  may  be  caught  of  the  purest  white- 
ness, relieved  by  the  famed  black  spot 
on  the  tip  of  the  tail.  Northern  Can- 
ada also  produces  valuable  ermine  of 
snowy  white  color.  A  second  cousin  of 
the  ermine  is  the  otter.  This  skin  as 
known  to  commerce  is  usually  of  the 
small  inland  variety,  as  the  sea-otter  is 
now  practically  extinct.  A  real  sea-ot- 
ter pelt  would  be  worth  easily  $1,000 
were  it  offered  for  sale  but  few  if  any 
are  ever  available  on  the  markets  to- 
day. The  inland  otter  skin  is  treated 
to  remove  the  long  water  hairs.  The 
result  is  a  rich,  soft  golden  brown  fur 
which  is  extremely  beautiful  and  quite 
as  durable  as  any  pelt  on  the  market. 

A   Supple  Pelt 

Passing  to  the  consideration  of  an- 
other family  tree  in  the  fur  bearing  an- 
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imal  world,  the  next  of  interest  is  the 
mole  whose  fur  is  yet  another  of  fash- 
ion's leaders.  Its  wonderful  suppleness 
commends  it  for  fashionable  wraps,  but 
on  account  of  the  less  durable  quality 
and  delicacy  of  its  texture  it  is  not  an 
economical  investment  for  anyone  of 
moderate  means.  Many  wonderful  mole 
wraps,  scarves  and  chokers  are  being 
shown  this  season,  and  it  cannot  be 
denied  that  this  fur  is  one  of  the  most 
beautiful  which  manufacturers  have  yet 
exploited. 

The   Canadian   Beaver 

The  beaver  is  close  behind  the  mole  in 
popularity  and  is  one  of  the  handsomest 
furs  found  in  Canada.  No  longer  do 
enormous  quantities  of  these  pelts  go  to 
the  hatters  for  use  as  "beaver"  hats; 
nowadays  every  available  scrap  of  bea- 
ver goes  to  the  furriers  who  dye  and 
pluck  the  fur  or  otherwise  embellish  it 
in  imitation  of  the  rare  sea-otter  by 
adding  white  hairs.  In  the  early  days 
of  the  fur  trade,  the  beaver  was  the 
standard  of  value  by  which  not  only 
Canadian  skins  but  also  various  commo- 
dities were  determined.  Closely  related 
to  the  beaver  is  the  muskrat,  which  un- 
til recently  was  exceedingly  popular  in 
its  natural  state  for  all-round-wear 
coats.  Within  the  last  few  years,  how- 
ever, the  skill  of  the  furrier  has  im- 
measurably enhanced  the  value  and 
beauty  of  the  muskrat  by  dyeing  and 
plucking,  to  resemble  seal,  and  as  a 
consequence,  the  Canadian  public  has 
enthusiastically  accepted  Hudson  seal 
for  all  purposes,  even  though  it  means 
the  gradual  extinction  of  the  natural 
pelt.  Seal,  however,  is  not  as  fashion- 
able with  ultra-smart  women  as  are  the 
other  furs  above  described,  with  the  ex- 
ception of  the  elderly  perhaps,  to  whom 
the  velvety  softness  of  the  Alaska  var- 
ieties appeals.  The  many  cheap  imita- 
tions of  seal  as  worn  by  the  masses 
have  also  conduced  to  undermining  its 
popularity.  The  finest  specimens  of 
Alaska  seal  come  from  the  Pribilof  Is- 
lands and  are  the  pelts  of  a  sea  bear. 
They  are  coated  with  a  very  soft  downy 
under  fur,  laid  over  with  long  stiff  water 
hairs.  These  long  hairs  are  removed, 
the  under  fur  skilfully  dyed,  and  the  pelt 
scraped  and  thinned  by  means  of  several 
secret  processes  which  take  some  three 
months  to  be  performed.  The  sea  lion 
or  sea  dog,  which  is  common  along  the 
Atlantic  coast,  produces  the  hair  seals 
which  have  no  under  depth  of  fur  but 
whose  bizarre  markings  occasionally 
r  commend  them  as  utility  wraps. 

The  Land  Types 

Passing  from  sea  animals  to  the  land 
variety  it  is  found  that  the  dog 
and  sheep  families  are  responsible 
for  many  of  fashion's  foremost  furs. 
To  the  dog  family  belong  all  varieties 
of  fox,  even  the  beautiful  Arctic 
foxes  of  white  and  natural  blue; 
also  the  silver-black  thousand  dol- 
lar foxes,  raised  in  captivity  on  the 
ranches  of  Prince  Edward  Island;     and 


the  great  volume  of  red,  yellow  and  grey 
foxes  that  come  from  every  corner  of 
the  globe  and  are  dyed  almost  every  pos- 
sible shade  of  brown,  grey,  taupe  and 
black. 

The  Sheep  Family 

The  sheep  family  gives  several  practi- 
cal pelts  such  as  the  Astrachan  and  Per- 
sian lamb  and  its  beautiful  offspring,  the 
broad-tail  or  baby  Persian  lamb.  Per- 
sian lamb  is  the  aristocrat  of  this  group 
and  by  certain  wearers  it  will  ever  be 
regarded  as  the  fur  of  dignity  and  ele- 
gance. 

The  Fragile  Chinchilla 

The  most  exquisite  of  all  furs,  too 
fragile  for  ordinary  wear,  is  that  of  the 
South  American  chinchilla,  which  is 
now  placed  under  an'  embargo  as  regards 
exportation  and  is  therefore  off  the  mar- 
ket. Most  of  the  chinchilla  fur  seen 
is  from  two  rodents  closely  resembling 
real  chinchilla,  and  which  is  somewhat 
more  durable  in  quality  though  of 
coarser  texture. 

The  Adaptable  Alien 

Lastly,  mention  should  be  made  of 
skunk  which,  though  unrelated  to  any  of 
the  furs  described,  is  used  in  combin- 
ation with  the  finer  pelts  to  an  unlimited 
extent  and  has  excellent  wearing  qual- 
ities. Skunk  must  be  as  dark  as  pos- 
sible, and  to  this  end,  its  natural  white 
stripes  are  cut  out  and  any  vagaries  of 
shade  are  deepened  artificially  to  a  black 
tone. 

The   Manufacture  of   Garments 

The  manipulation  of  any  skins  in  or- 
der to  manufacture  such  garments  as 
fashion  decrees  for  this  winter  is  an 
art  which  requires  a  long  apprentice- 
ship and  for  which  the  worker  must 
have  a  special  vocation. 

Only  an  expert  can  judge  and  select 
such  skins  as  are  suitable,  for  there  are 
many  things  to  be  considered,  such  for 
instance  as  the  matching  of  colour  and 
depth  of  fur  in  order  that  the  joinings 
shall  be  scarcely  visible.  Even  after 
the  skins  are  chosen,  it  is  a  matter  of 
several  days  careful  piecing  and  ar- 
ranging on  the  part  of  the  furrier,  who 
nails  each  piece  to  a  board  in  the  correct 
position.  Other  workers  then  trim 
and  join  the  skins,  which  also  is  an  op- 
eration calling  for  skill  of  a  certain  de- 
gree,   requiring   infinite   patience. 

Sometimes  weeks  of  labor  are  required 
for  the  selection  of  the  skins  alone,  so 
that  the  making  of  one  of  this  season's 


luxurious  matched  double  mantles  means 
the  expenditure  of  an  amount  of  crea- 
tive and  persevering  effort  which  may 
well  be  described  as  the  work  of  an 
artist  or  craftsman,  and  the  entire  his- 
tory of  any  fur  garment,  from  its  ori- 
gin in  the  unexplored  regions  of  some 
ice-bound  waste,  through  the  stages  of 
trapping,  cleaning,  selling,  exporting, 
manufacture  and  final  sale,  forms  an 
episode  as  romantic  as  can  be  imagined 
outside  the  realm  of  fiction. 


EVERY     MERCHANT     A     TRUSTEE 

(Continued  from  page  56) 

and  mean  no.  You  cannot  do  it  if  you 
fear  the  wrath  of  a  customer  who  is  cut 
off  more  than  you  fear  your  employer. 
In  my  own  home  town  I  have  a  number 
of  enemies.  They  are  among  two  classes 
of  people.  They  are  people  to  whom  I 
have  refused  to  extend  credit — not  by 
any  means  always  meeting  with  their 
approval  in  so  doing — or  those  whose 
accounts  I  have  closed  up.  But  I  never 
had  to  worry  about  my  accounts,  and  to- 
day I  would  not  have  any  business  for 
mine  other  than  a  high-grade  credit- 
service    business. 

Be  Master  of  Yourself 

It  simmers  down  to  this: 

You  can  run  a  credit  business  if  you 
run  it.  You  cannot  run  it  if  you  let  your 
customers  run  you.  Your  word  and  de- 
cision must  be  clear  and  final.  But  you 
cannot  hope  to  be  righf,  unless  you  first 
lay  down  your  rules  and  th?n  live  up 
to   them. 

There  will  come  times  when  you  will 
have  disagreements  and  when  you  will 
not  be  sure  you  are  right.  In  such  cases 
do  this:  Give  yourself  the  benefit  of  the 
doubt.  If  you  are  not  sure,  take  the  safe 
course  for  your  own  business.  Never 
mind  that  the  customer  is  sore.  The 
man  you  always  can  afford  to  let  go  is 
he  who  takes  offence  because  you  are 
"over-particular"    about    your    credits. 


TWO     INTERESTING     CATALOGUES 

Dry  Goods  Review  is  in  receipt  of  two 
catalogues  of  unusual  attractiveness  and 
interest,  which  reproduce  the  coming 
styles  in  furs  and  also  in  men's  head- 
wear  and  gloves,  as  manufactured  by 
the  Redmond  Co.,  Limited,  of  Montreal 
and  Winnipeg.  The  color  work  and  ar- 
tistic arrangement  of  the  many  products 
depicted  are  especially  worthy  of  com- 
ment. A  particularly  fine  colored  repro- 
duction of  one  of  the  season's  smartest 
fur  coats,  which  was  painted  especially 
for  the  catalogue  by  Louis  Moen,  is  a 
feature   of   the   cover  design. 


SACRIFICING  TEMPORARILY 

Fur  wraps  made  from  designs  of  im- 
ported models  from  Paris  are  being  of- 
fered by  the  R.  J.  Devlin  Company, 
Limited,  Sparks  St.,  Ottawa,  at  a  dis- 
count of  from  25  to  30  per  cent,  for 
a   short  time. 


Dry  Qood»  R<  view 


All  Fall  Fur  Auctions  Cancelled 

Combined   Efforts  of  Fur  Companies  on  North  American  Continent  Succeeds  in   Effecting 
Postponement  Till  New   Year — London  Decides  to  Carry  Out  Autumn  Program. 


THE  Canadian  fur  auction  sales 
which  were  scheduled  for  Sep- 
tember have  been  definitely  post- 
poned according  to  the  announcement 
made  by  the  vice-president  and  manag- 
ing director,  Mr.  R.  S.  Colthard.  For 
the  time  being  no  date  of  the  sale  will 
be  announced,  but  it  is  expected  in  fur 
circles  that  the  next  Canadian  auction 
will  not  be  staged  until  after  the  new 
year.  As  stated  in  last  month's  issue  of 
Dry  Goods  Review,  the  company  has  had 
this  matter  under  consideration  for  some 
time,  and  has  finally  decided  that  it 
would  be  in  the  best  interests  of  the 
trade  to  postpone  its  sale  for  the  reason 
that  the  manufacturers  are  at  the  pre- 
sent time  so  busy  that  the  attendance 
would  probably  not  be  as  satisfactory 
as  would  be  wished.  Also  the  collections 
of  furs  from  distant  points,  such  as 
Northern  Canada  and  Siberia  are  so  de- 
layed that  it  would  be  impossible  to  get 
the  full  quantity  required  in  time  for 
an  early  sale. 

The  Canadian  Fur  Auction  Sales  Com- 
pany, Ltd.,  is  getting  its  full  share  of 
the  catch  and  intends  to  supply  the  trade 
for  the  balance  of  this  season  by  private 
treaty  as  the  merchandise  arrives.  The 
catch,  though  smaller  than  in  previous 
years,  is  this  season  of  wonderful  charac- 
ter and  beauty. 

New  York  Falls  in  Line 

The  announcement  of  the  New  York 
Fur  Auction  Sales  Corporation  that  their 
Autumn  sales  would  be  cancelled  this 
year  has  been  received,  and  is  said  to 
have  caused  great  satisfaction  in  the 
trade  in  view  of  conditions.  The  various 
fur  centres  are  not  a  little  concerned  as 
to  the  attitude  of  the  London  Fur  Trade 
Association,  which  has  repeated  its  an- 
nouncement to  the  American  companies 
that  the  October  sales  would  be  held  as 
per  schedule.  The  chairman  of  the  cor- 
poration has  stated,  however,  that  limit- 
ed offerings  will  be  the  rule  at  the  sales, 
which  begin  with  the  China  catalogue 
October  11  to  13;  Australian  catalogue 
October  14;  Hudson's  Bay  catalogue 
October  18,  and  a  general  catalogue  on 
the  succeeding  days  of  the  sales,  reports 
of  which  will  appear  in  a  subsequent  is- 
sue of  Dry  Goods  Review. 

Although  Funsten  Brothers  announced 
their  sales  for  October  4,  a  bulletin  has 
since  been  published  announcing  a  post- 
ponement. The  Funsten  Bros,  announce- 
ment states  that  at  the  request  of  the 
fur  trade  of  North  America  they  have 
decided  to  cancel  the  sales,  but  reserve 
the  right  to  sell  any  lot  or  lots  as  desir- 
ed at  any  time  deemed  best. 

In  the  opinion  of  Funsten  Bros.  &  Co. 
many  retailers  will  miss  splendid  oppor- 
tunities for  sale  on  account  of  not  plac- 
ing their  orders  far  enough  in  advance. 
The  receipts  of  fresh  foreign  furs  in  the 


FUR  SALES 

Canadian  I'm  Auction  sales  post- 
poned  till    New    Year. 

London  sales  will  be  held  as  per 
schedule,  Oct.  11. 

Fur    fair    in    Lucerne    will    begin 
Sept.  22. 

Funsten  Bros.  &  Company  with- 
draw announcement  and  cancel 
Autumn  auction  in  compliance  with 
rquest  of  fur  trade  of  North 
America. 

New    York     sales     canceled    and 
trade  greatly  relieved. 

Business  prospects  good. 


past  six  months  has  been  almost  negli- 
gible as  compared  with  last  year  accord- 
ing to  the  St.  Louis  fur  authorities,  and 
it  is  further  stated  that  no  quantities  of 
foreign  or  domestic  furs  can  be  looked 
for  on  the  American  market  for  manu- 
facturers use  until  after  the  new  year. 
Funsten  Bros.  &  Co.  report  indications 
of  increasing  business. 

An  announcement  from  Lucerne, 
Switzerland,  states  that  an  international 
fair  of  furs  will  be  held  in  that  city  be- 
ginning Wednesday,  September  22,  and 
lasting  four  days.  Seattle  will  stage  a 
sale  of  Siberian  furs  valued  at  $500,000 
on  October  5,  when  the  sales  will  be 
made  under  sealed  bids  and  the  auction 
will  be  conducted  by  Hibbard  Swenson 
Co.,  export  merchants. 

It  is  the  general  opinion  that  even 
with  prices  higher  than  ever  the  demand 
this  Winter  will  exceed  that  of  all  pre- 
vious seasons. 


Live  Silver  Foxes 

To  Be  Exhibited 

Government       Supports      Enterprise      to 
Conserve    Fur    Bearing    Animals 

Although  the  Canadian  Fur  Auction 
Sales  have  been  postponed  till  next 
Spring,  fur  interests  in  Montreal  will 
centre  about  a  very  novel  exhibit  this 
November,  when  a  live  silver  fox  exhi- 
bition wnll  be  held. 

On  September  8th  a  largely  attended 
meeting  was  held  in  the  Windsor  Hall 
to  discuss  plans  for  the  showing,  and 
James  White,  assistant  chairman  of  the 
Conservation  Commission,  explained 
that  the  commission  hoped  to  stimulate 
public  interest  in  fur  farming  in  Canada. 
To  conserve  the  fur  bearing  animals  it 
would  be  necessary,  he  stated,  to  either 
restrict  trapping  or  increase  the  output 
by  breeding  fur  bearing  animals  in  cap- 
tivity as  has  been  successfully  done  with 


the  silver  fox.  The  exhibit  in  Novem- 
ber will  illustrate  the  success  of  the 
Prince  Edward  Island  venture,  and  prove 
the  advisability  of  experimenting  with 
other   varieties. 

The  Dominion  Government  has  mani- 
fested its  interest  by  granting  $2,000  to 
help  defray  the  expense  of  transporting 
the  silver  fox  fur  beauties  to  Montreal, 
and  the  Prince  Edward  Island  ranchers 
have  obtained  a  grant  of  $200  from  their 
Provincial  Government. 

It  was  the  sense  of  the  meeting  that 
the  Montreal  fur  trade  should  co-oper- 
ate with  the  Conservation  Commission 
and  the  P.  E.  I.  Fox  Breeders'  Associa- 
tion, and  the  following  committee  was 
appointed  to  act  for  the  trade:  F.  G. 
Gnaedinger,  Robt.  Fairweather,  A.  J. 
Alexander,  R.  B.  Lindsay,  Asher  Pierce, 
Fred   Cooper,   B.   Isaacs,   R.   Williamson, 

0.  B.  Coristine,  J.  Kaufman,  O.  Norman- 
din,  F.  J.  Shileds,  S.  H.  Coward,  A.  Che- 
valier and  A.  N.  Silver. 

Cups  and  trophies  were  donated  by  the 
Canadian  Fur  Auctions  Sales  Co.,  Ltd., 
Holt,    Renfrew    &    Co.,    Lt.,   and    Mr.    R. 

1.  Coltart. 

The  firms  represented  at  the  meeting 
were:  Canadian  Fur  Auctions  Sales  Co., 
Holt,  Renfrew  Co.,  Boulter  Waugh  & 
Co.,  Cummings  and  Cummings,  L.  Gnae- 
dinger, Ltd.,  Jas.  Coristine  &  Co.,  A. 
Dostedt,  Fairweather's  Ltd.,  Feusler 
Fur,  J.  W.  Grant,  Ltd.,  J.  Kaufman,  La- 
berge,  Chevalier  &  Co.,  Ltd.,  L.  P.  La- 
x.arc ,  Livesque  &  Renfret,  Alex.  Nelson 
&  Co.,  Normandin  Turcotte,  Ltd.,  North- 
ern Fur  Co.,  the  Redmond  Co.,  Lome 
Schwartz  &  Co.,  Silver  Bros.,  B.  Silver 
&  Co.,  Hoerner,  Williamson  &  Co.,  Hi- 
ram Johnson,  Limited,  Marion  Trading 
Company,  Montreal  Raw  Fur  Co.,  Jack 
Morris,  A.  &  E.  Pierce  &  Co.,  Edw.  Pol- 
lak  Co.,  C.  J.  and  S.  Weinniger. 


British  Interests 

Served  in  France 

Makers     of    Clothing,     Millinery,    Fancy 

Goods,   Toys   and   Other   Lines  in 

Position    to    Fill    orders 

Cable  advices  have  been  received  by 
F.  W.  Field,  the  British  Government 
Trade  Commissioner  in  Toronto,  from 
the  Department  of  Overseas  Trade,  Lon- 
don, England,  that  the  United  Kingdom 
iron  and  steel  industries  are  fully  oc- 
cupied with  home  orders  to  the  capacity 
of  raw  materials  available.  Manufac- 
turers of  tinplates,  galvanized  sheets, 
hardware,  cutlery  and  pottery  are  in  a 
little  better  position  and  can  deal  with 
an  increased  export  business.  Among 
the  industries  in  the  United  Kingdom 
which    can    now    handle    larger   business 
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are  machine  tools,  motor  cars  except  the 
higher  grades,  electric  batteries  and  ac- 
cumulators, drapery,  clothing,  hosiery 
and  hats,  and  musical  instruments.  In- 
dications in  those  industries  point  to  a 
larger  export  trade  in  the  near  future. 
The  same  remarks  apply  to  glass  and 
glassware. 

United  Kingdom  manufacturers  of 
machinery  and  engineering  products  are 
in  a  position  to  accept  export  orders  and 
the  same  is  true  of  makers  of  aeronau- 
tical accessories,  boots' and  shoes,  fine 
chemicals  and  drugs,  leather,  scientific 
and  optical  instruments,  brushware,  fur- 
niture, leather  fancy  goods,  toys  and 
games. 

Hat  manufacturers  of  the  United 
Kingdom  are  open  to  receive  inquiries 
for  the  supply  of  large  quantities.  Fur- 


ther information  with  regard  to  British 
trade  can  be  secured  from  the  British 
Trade  Commissioners  in  Canada,  at 
Montreal,    Toronto    and    Winnipeg. 

ALMY'S  LIMITED   ENTERTAIN 
EMPLOYEES 

"A  happy  heart  goes  all  the  way,"  it 
has  been  said,  and  the  progressive  store 
nowadays  is  well  aware  of  that  fact. 
To  provide  entertainment  is  to  provide 
h.appiness,  according  to  Almy's,  of 
Montreal,  who  have  recently  eclipsed  all 
their  previous  efforts  in  their  endeavour 
to  increase  and  strengthen  the  esprit 
de  corps  prevailing  among  their  many 
hundred  salespeople. 

As  a  conclusion  to  an  unusually  en- 
joyable summer  season,  wherein  many 
tennis    and    dancing    parties    were    held, 


the  management  recently  invited  the 
entire  staff  and  its  friends,  Tmmbering 
in  all  some  800,  to  a  mooniignt  excur- 
sion down  the  St.  Lawrence.  Dancing 
and  supper  were  features  of  the  event, 
which  went  off  without  a  hitch. 

During  the  week  of  September  13th, 
when  the  Fall  Opening  and  Fashion  Dis- 
play was  at  its  height,  the  management 
decided  to  hold  a  special  parade  of  its 
living  models  from  New  York,  on  pur- 
pose for  the  staff  alone. 

About  800  invitations  were  issued,  and 
the  affair  took  place  upon  the  third 
floor  where  the  run-way  had  been  erect- 
ed. 

During  the  winter  many  such  events 
are  being  planned,  which  will  be  held 
under  the  auspices  of  Almy's  Employ- 
ees Association. 


Striking  Display  of  Winter  Furs 


Catherine  street  "El  in  SSSJ  "**& Hi  Hustrated  in  this  store  display  used  by  the  A.  J.  Alexander  store,  St. 
life  -like  att  tude  5  »h ,lnl  w"5!f  °"  7th  ^"i  ^UgU^  Fur  Sal!"  The  scenic  background  is  especially  well  done  and  the 
northland  animals  natural  to  a  degree.    The  scene  might  well  represent  a  glimpse  of  the  Canadian 
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MOOSE  HEAD  BRAND  of  FURS 


ESTABLISHED  IN  1852 


As  an  offset  towards  the  Government  taxes  on  furs 

CYPICP1  T  AY  we  are  a^(nvmS  a  discount  of  10'  < 

CALI    L   li\A       Qn  t;)C  prices  0f  an  articles  in  Mink,  Muskrat, 

Mole,  Raccoon  and  Hudson  Seal. 


"MOOSE  HEAD  BRAND" 

The. highest  class  of  fine  furs  produced.  Have  given  satis- 
faction to  an  exacting  public  for  nearly  seventy  yars.  Try 
them. 


Our  catalogue,  as  adver- 
tised in  the  August  num- 
ber, was  mailed  ten  d. 
ag 


L.  Gnaedinger,  Son  &  Co. 

90-94  St.  Peter  Street     :     MONTREAL 
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MADE  GOOD 

TO 

MAKE  GOOD 

is     why    the     appearance    and    quality    of 

HOLLANDER 

ELECTRIC 

SEAL 

is  an  outstanding-  feature  in  the  Fur  line  and  upholds 
the  Hollander  reputation. 

The  rich,  enduring  dye,  lasting  lustre  and  the  soft,  pliable  leather  is  at  all  times  obvi- 
ous wherever  the  A.  H.  &  S.,  Ltd.,  trade-mark  appears!  It  is  work  of  distinction, 
and  is,  therefore,  associated  with  the  name  Hollander. 

Other  famous  Hollander  lines  are: 

IV/T/^T    T^  C  Finished  by  the  efficient  Hollander  method — a  soft 

*■*  *■ ^^  -Lf-LrfO  chamois-finished  leather.     Every  skin  pared  down 

to  an  even  flatness. 

]\/T     TCtTT?   A  TQ  A  conspicuous  Hollander  Seal,  popular  with  the 

lVlUOJVJVrV  1  O  trade  and  public,  well  known  as  the  PREMIER 

among  all  Hudson  Seals. 

PROMPT,  SKILFUL  SERVICE 

A.  HOLLANDER  &  SON,  Ltd. 

64  Queen  St.  MONTREAL 
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The 

Redmond  Company 

Limited 


Invite  you  to  inspect 
their  large  stocks  of 


FINE  FURS 
RAYMOND  HATS 
:  REDMOND  CAPS  : 
REDMOND  GLOVES 
:  :  :  MITTS  :  :  : 
SWEATERS 
MACKINAW  COATS 
SHEEP-LINED  COATS 

etc. 


Two  new  catalogues  are  now  ready  to  serve 
you.     Write  to-day  for  your  copies. 


The  Prices  are  Right 

The  REDMOND  CO.  Limited 

Montreal  ::  ::  ::  ::  Winnipeg 
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MINK 


It.-  vogue  for  t lie  coming 
season  is  positively  assured 
if  one  may  judge  by  the 
orders  being  placed.  We 
show  a  complete  assort- 
ment iit'  llie  finest  Can- 
adian Mink— - 

Neckpieces 

Scarves 

Chokers 

Stoles 
Capes 
Mufifs 


Plaza — A   smart   14" 
x  80"  Scarf. 

Animal  Effect  Neckpiece 


CUMMINGS  &  CUMMINGS 


ST.   PAUL  ST.  WEST 

MONTREAL 


vj 
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FUR  COATS 

^jf±      \ 

Men's  COON  Coat          -          -          $200.00  Up 

MWjRk     Men's  WOMBAT  Coat, 

'wffljSP             Nice  Steel  Color     -                      137.50 

WW      Ladies'  Fancy,  Steel  No.  1  WOMBAT 

1               Jackets.    42  to  45  in.  length        240.00 

i^^Hjt*'     I     Hj  *                          / 

BEST  ASSORTMENT        BEST  TRIMMINGS 
BEST  PRICES 

Desparois,  Garneau  &  Cie,  Ltee. 

465  St.  Paul  West                                                     MONTREAL 

I 


«  FURS 


In  wide  range  of  styles 

or  dependable  quality 

at  popular  prices 

BRERETON  &  MOORE 

Yonge  &  ^^ellinffton  Sts.  Toronto 


A  Habit  Worth  While 

When  you  want  some  novelty,  some  address,  the  correct  name 
of  such-and-such  a  firm,  get  the  habit  of  looking  it  up  in  the 
Buyers'  Market  Guide.  The  Guide  is  near  the  back  of  the 
book.  Keep  it  in  mind.  You'll  be  surprised  how  convenient  it 
sometimes  will  be. 


Dry  Goods  Review 


DRY    GOODS    REVIEW 


S3 


i 

Labraska [  Fox 

is  our  TRADE  NAME 


For  selected  Australian  Kan- 
garoo Skins,  treated  with 
our  own  process — resulting 
in  a  beautiful,  glossy  finish 
and  silky  texture  to  a  soft 
and  pliable  fur.  Guaran- 
teed twice  the  wear  of  the 
Canadian  Fox  at  less  than 
half  its  price. 

Made  in  Black  and  Dark 
Brown  colors. 

Special  catalogue  sent  on 
request. 

Write  to-day  to  the  sole 
makers 


James  W.  Grant  Limited 

366  St.  Paul  Street  West         -  -  Montreal 


DYNAMO  BRAND 


By  this  Mark  you  are  enabled  to 
recognise  MALINES  which  can- 
not be  equalled  in  Quality—absolute 
Exclusiveness  and  Economy. 


"Dynamo  Brand "  Malines 

Are  guaranteed  Rainproof.  They  resist  Rain — Dampness — 
Snow — Sun  and  Perspiration. 

They  excel  where  others  fail,  and  they  naturally  become  the 
ideal  Maline  for  Millinery  and  for  Maline  Scarves,  so  appro- 
priate for  evening  wear.  They  are  economic,  because  one 
yard  of  Dynamo  Maline  offers  more  advantages  than  two 
yards  of  any  other  make.  Buy  Dynamo  Maline,  it  is  the 
Original  Guaranteed  Rainproof  Maline. 


MONTREAL 
Room  705 

Read   Bldg. 
Tel.    Main    6524 


CHAS.  MOUTERDE  {United  Makers) 

The  only  selling  agents  for  Gros  Million  &  Co.  of  Lyons(France)  for  the 
Dominion  of  Canada.     We  only  sell  to  the  Whol  esalers. 


80  Wellington 
St.  West, 

TORONTO 

Tel.  Adel.  4184 
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Early  Millinery  Openings  a  Success 

Fascinating  New  Colors,  Rich  Panne  Velvets,  Coquettishly  Draped  Laces  and  Graceful  Lines 
Captivate  the  Trade — Retail  Shops  Report  Big  Business  on  Days  of  Fall 

Showings  of  Smart  Chapeaux. 


FATE  and  the  weather  favored  the 
Fall  millinery  openings  which  were 
conducted  the  week  of  September 

LSth.  The  retail  trade  having  put  its 
heart  and  soul  into  preparations  for  the 
supreme  event  of  the  year  waited  only  a 
matter  of  minutes  to  see  Fashion  a  smil- 
ing victor.  Misgivings  and  doubts  based 
upon  the  ghosts  of  a  quiet  yester-season, 
fears  of  the  bogey  of  higher  prices,  un- 
certainty as  to  the  attitude  of  the  buying 
public — all  these  arch  enemies  of  the 
Autumn  hat  were  felt  to  be  lurking 
very  close  to  the  crisp  paper  boxes  bear- 
ing their  rare  offerings.  But  when  the 
models  of  French  origin  and  those  of 
domestic  manufacture  were  taken  from 
tissue  wrappings,  and  placed  where  the 
eyes  of  the  devotees  could  revel  in  their 
superb  lines  and  lovely  texture,  all  else 
was  forgotten  but  the  desire  on  the  part 
of  each  and  every  woman  to  own  one 
at  least  of  the  new  creations.  The  crisp 
tang  in  the  air  had  a  psychological  effect. 
The  Summer  hat  which  had  made  its  chief 
chief  appeal  through  a  drooping  brim  and 
its  pastel  tints,  seemed  suddenly  to  be- 
come very,  very  much  out  of  place.  Once 
the  fair  wearer  trespassed  on  the  realm 
of  Autumn  modes  and  passed  into  the 
millinery  salon  the  Summer  hat's  doom 
was  sealed.  The  millinery  departments 
were  more  crowded  by  noon  on  the  open- 
ing days  than  they  had  ever  been  during 
special  sacrifice  sales  a  few  week  before. 
Patrons  thronged  the  floors,  and  high 
priced  models  from  Paris  milliners  were 
subject  to  the  inspection  of  a  constantly 
growing   parade. 

Stock  Moving  Rapidly 
In  one  store  Dry  Goods  Review  visited 
on  the  opening  day  the  head  of  the 
department  was  overheard  to  say  to 
one  of  her  customers:  '"Do  have  your 
sister  try  to  come  to-morrow  for  her  hat. 
Our  best  things  are  being  picked  up  so 
quickly  I  am  afraid  there  will  not  be 
the  choice  for  her."  This,  on  the  open- 
ing day' 

The  point  was  not  exaggerated.  Hats 
were  beintr  purchased  like  hot  cakes.  The 
luxury  tax  stopped  no  one.  Shoppers 
seemed  to  exercise  greater  deliberation  in 
making  their  purchases  but  everybody 
seemed  to  buy  and  in  most  instances 
higher  prices  were  paid  than  the  pur- 
chaser- started  out  to  pay. 

"I  have  had  many  of  my  regular  cus- 
tomers in  to-day  making  purchases,"  said 
a  clever  little  salesclerk  in  one  of  the 
large  stores.  "They  have  all  gfaniy  paid 
the  war  tax  when  they  were  sure  that 
the  hat   was  what  they   \Vanted." 

Velvets    Ever;  where 

No  one  privileged  to  choose  from  all 
those  various  arrays  of  modish  headgear 


could  avoid  being  suited.  The  latest  ex- 
tremes and  the  strictest  tailleurs  were  in- 
cluded in  the  showing;  hate  for  every 
possible  occasion  and  for  every  type  were 
displayed,  and  the  showings  were  re- 
markable for  their  utter  disregard  for  the 
bizarre  or  the  freakish.  Velvets  reigned 
supreme  and  the  medium  sized  model 
gracefully  draped  expressed  the  laso  W0i.l 
in  the  art  of  designing.  Black  was  un- 
questionably the  leader,  followed  closely 
by  the  lovely  new  Autumn  browns  rang- 
ing from  deep  tete  de  negre  to  copper, 
flame  and  bronze.  Navy  blue  is  among 
the  season's  favorites  for  tailleur  wear 
while  in  the  dressier  creations  color  is 
given  more  lavish  scope.  In  Toronto, 
however,  the  predominance  of  black  was 
very  noted  in  models  for  every  possible 
requirement.  The  Robert  Simpson  Com- 
pany, -Murray-Kay,  the  T.  Eaton  Com- 
pany and  the  other  shops  which  all  held 
their  openings  the  same  week  the  larger 
featured  most  prominently  models  in 
black  velvet,  or  hatter's  plush.  There 
was  hardly  a  silk  hat  to  be  seen  except 
in  the  mourning  departments.  Velvet 
revealed  itself  allied  with  real  laces  or 
unadorned  except  for  a  swagger  little 
bead  or  jet  ornament.    Soft  lines  achiev- 


ed by  clever  draping  characterized  the 
smartest  models,  new  versions  of  the 
tarn  with  flat  short  back  and  width  at 
the  sides  proving  quite  interesting.  Scal- 
loped edges  were  given  prominence  in  a 
smart  version  of  the  Mitzi  sailor — 
times  referred  to  as  saucer-trimmed — 
and  brims  of  this  type  were  invariably 
bound  with  silk  ribbon  or  bias  bands  of 
the  velvet.  Feathers  were  seen  to  grace 
practically  every  type  of  model  shown. 
Sometimes  a  single  quill  sufficed  as  or- 
namentation for  a  jaunty  little  toque; 
frequently  the  hat  was  almost  hidden  be- 
neath its  plumage  trimming.  Feather 
hats  were  strongly  featured.  Ribbons 
were  most  effectively  used — they  formed 
little  wings  at  the  sides  of  close  fitting 
models  and  sometimes  were  fashioned 
into  shoots  or  bows  and  placed  overlap- 
ping all  the  way  round  a  chic  little  tur- 
ban. The  dress  models  were  resplendent 
in  exquisite  drapings  of  lace.  One  tiny 
model  seen  at  the  Eaton  opening  had  a 
diminutive  brim  turned  up  around  a  small 
velvet  crown.  A  curtain  of  black  Chan- 
tilly  in  delicate  design  and  scalloped  ed- 
ges fell  from  the  brim,  half  veiling  the 
eyes.  Beads  of  jet  outlined  the  tracery 
of  the  lace  design  and  a  tiny  bow  of  rib- 
bon caught  the  "veil"  up  closely  to  the 
brim  at  one  side  of  the  back. 

Murray-Kay's,  of  Toronto,  decided  upon 
a  colorful  opening — one  of  the  most 
handsome  window  trims  seen  this  year 
was  used  to  announce  the  Fall  showing 
of  the  smart  King  street  store's  millinery 
salon.  Tall  standards  bearing  quaint 
plaques  of  fruit  were  placed  at  either 
end  of  the  window  and  tied  half  way  with 
great  choux  of  tulle  in  russet  and  yellow, 
the  ends  trailing  into  the  foreground. 
Poised  on  low  standards  in*  the  interven- 
ing spaces  were  handsome  dress     models 


A  Youthful  Trio 


Those  modish  hats  for  the  younger  generation  have  all  the  distinction 
and  charm  that  simple  lines  can  impart.  They  represent  New  York's 
latest    suggestion    in    heaver   and    velours. 
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and  hats  for  daytime  wear.  In  the 
millinery  salon  bright  colors  and  unusual 
effects  in  velvet,  panne  ~nd  hatter's  plush 
were  seen,  while  trimmings  were  given 
unusual     prominence.  The      Simpson 

opening  laid  stress  on  an  exclusive  col- 
lection of  French  importations,  and  es- 
pecially favored  black  and  the  autumn 
browns. 

Velours  and  Duvetyn 

Sports  models  in  velours  are  given  pro- 
minence at  the  Fall  displays.  These  are 
shown  in  black,  navy,  brown,  taupe  and 
in  the  copper  and  lighter  blue  shades. 
They  are  simply  trimmed  with  heavy 
gros  grain  ribbon  bands.  In  contrast  to 
these  are  the  novelties  in  duvetyn  or  ve- 
wooi.  Metal  trimmings  are  lavishly 
used  as  are  feathers  in  hats  for  formal 
occasions,  but  while  these  models  are 
featured  at  the  early  showings  they  are 
not  expected  to  make  their  appearance 
until  winter  takes  itself  seriously.  For 
the  intervening  weeks,  the  hat  of  ex- 
quisite texture  and  fairly  dark  coloring 
with  a  flower,  a  Wing  or  a  beaded  me- 
dallion to  relieve  its  one-toned  severity 
will  grace  the  heads  of  well  dressed 
women. 


The  Prospect  of 

the  Cotton  Trade 


British  Authority  Discusses  Cotton  Fluc- 
tuations and  Effect  Upon  Industry 

Asked  as  to  his  opinion  on  the  pres- 
ent cotton  situation,  Sir  Charles  Macara, 
a  recognized  British  authority  on  trade 
and  industrial  conditions,  has  expi-essed 
himself  as  very  strongly  opposed  to  cer- 
tain practices  in  the  trade  which  are 
tending  to  destroy  confidence  and  nur- 
ture unstability  at  the  present  time.  In 
a  letter  to  the  trade  bir  Charles  says 
that  although  he  is  an  absolute  believer 
in  the  indispensability  of  the  legitimate 
middleman  who  handles  the  cotton  crops 
of  the  world,  he  cannot  tolerate  those 
who  choose  to  make  the  raw  material  a 
counter  for  gambling  operations. 

The  writer  sums  up  the  dominant  fac- 
tors in  the  present  situation  as  follows: 

(1)  From  various  causes  there  is  still 
a  large  amount  of  the  cotton  machinery 
of  the   world   idle. 

(2)  Production  has  been  considerably 
curtailed  by  the  reduction  of  the  work- 
ing hours  in  England  from  55%  to  48 
hours  per  week,  and  this  process  has 
been  going  on  throughout  the  world 
during  the  past  12  years  or  more. 

(3)  The  machinery  available,  it  is  ob- 
vious, dominates  the  situation  as  re- 
gards the  supply  of  the  manufactured 
goods,  and  a  fall  in  the  raw  material 
would  not  alter  the  present  situation,  es- 
pecially as  raw  material  bought  now 
would   require   six,   nine,   twelve   months, 
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A  Helmet  For  Sports  Hear 

Among  the  season's  novelties  in  millinery  are  the  smart  outing  hats  of  felt  in  rich, 
elegant  shades.  This  alluring  little  model  is  tastefully  trimmed  with  narrow  rib- 
bons laced  through  the  crown  and  drawn   into  a  bow   on  the  brim. 


or  even  longer  before  it  could  pass 
through  the  numerous  processes  neces- 
sary. 

(4)  It  is  possible,  as  recent  experience 
has  proved,  for  any  fall  in  the  cost  of 
the  raw  material  to  be  counteracted  by 
increases  in  wages  and  by  the  ever- 
growing cost  of  everything  that  enters 
into  the  manufacture  of  cotton  goods. 

(5)  An  enormous  reduction  has  taken 
place  during  the  war  period  in  the  out- 
put of  cotton  fabrics,  which  play  a  pre- 
ponderating part  in  clothing  the  people 
of  the  world. 

(6)  The  textile  machinists,  who  were 
very  largely  employed  on  munitions, 
have  an  almost  impossible  task  in  mak- 
ing up  the  leeway  of  the  war  period, 
both  in  regard  to  renewals  and  in  regard 
to  the  normal  extension  of  textile  ma- 
chinery which  obtained  in  the  year  be- 
fore the  war. 


L  iCES  AND  EMBROIDERIES 

The  season  is  a  quiet  one  in  laces  and 
embroideries  and  there  is  not  much  ac- 
tivity in  either  buying  or  selling  quart- 
ers. There  is  a  fair  continual  demand 
for  narrow  laces  up  to  an  inch  wide, 
?nd  business  has  been  fairly  brisk  in 
Christmas  novelties.  Manufacturers' 
agents  are  looking  forward  to  a  big  trade 
with  white  wear  manufacturers,  and  re- 
tailers seem  to  be  selling  quantities  of 
embroidery  for  children's  white  wear. 
While  the  upward  trend  in  laces  and  em- 
broideries seems  to  have  halted,  buyers 
say  there  are  no  marked  indications  of 
a  drop  in  prices.  While  there  has  been 
a  drop  in  American  cottons,  the  fine  cot- 
ton used  for  laces  and  embroideries  comes 
from  the  South  Sea  Island  largely  and 
the  price  of  this  cotton  remains  very 
firm.  Goods  bought  for  Spring,  1921, 
were  bought  at  practically  the  same  price 
as  a  ye?.r  a:ro. 
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Jylj/hnery 
Assorting 


reason 


The  Newest  Creations 

in 

MILLINERY 

in   the  finest  ran&e    you   can 
possibly  find. 

Only  the  very  latest  styles 

— the  finest  workmanship 

— the  best  materials. 

A  lar^e  stock  of  superb  Velvets, 
Silks,  Ribbons,  Laces,  Etc. 

Visit  Us  Writs  Us 

Excellent  Service 


G.  GOULDING  &  SONS 

55  Wellington  St.  West,  Toronto 

Winnipeg,  Ottawa  Hamilton 

66  Kinfc  St.  236  Jackson  Bldfc.  28}  -j  John  St.  N. 
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Experience   Will    Convince    You  That 

Universal  Hats 

(Trimmed) 
will 

Increase  Your  Sales 

ana 

help  you  to  build  and  maintain 
leadership   in  your  community. 


A  ttractive 
Styles 


UNIVERSAL 


Choicest 
Alateria/s 


S    F   M?K    &    Co     Limited 


A     variety    Unsurpassed 

Trimmed  with  Ostrich,  Pins,  Mounts, 

RiDDon,    Gold,    Silver,    Copper 

in  the  season  s  latest  effects. 

Price  $4.50  to  $7.50  each. 

jJetivery  4  to  5  days. 
Regular  JVLillinery  Ttrms. 

S.  F.  McKINNON  &  CO.,  Limited 

TORONTO,  CANADA 


Montreal 
Vancouver 


>Af  innipeg 

London 


Quebec 
Pans 


Calgary- 
New  York 


(I 
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Many  Factors  Contributing 

to  Continued  High  Prices 

■ton  Underwear  to  Show  Substantial   Increase— Some  Lines  of  Silk  Hose  Kxpected  to  be 
Lower     Novelties  in  Silk  and  Wool  for  Winter. 


ALTHOUGH  Spring  prices  have 
been  pretty  well  settled,  whole- 
Balers  are  reluctant  to  give  quo- 
tations, on  the  principle  that  the  mar- 
ket is  too  unstable  to  warrant  a  definite 
commitment  to  any  one  state  1  price. 
Cotton  underwear,  it  is  understood,  will 

show  an  increase  of  at  least  20  per  cent. 
over  existing  prices,  an  I  the  possibility 
is  that  such  lines  will  climb  even  high- 
er. Those  in  close  touch  with  condi- 
tions say  that  it  is  by  no  means  a 
healthy  sign  for  the  market  to  jump  so 
radically,  and  they  are  by  no  means  cer- 
tain that  the  end  has  yet  been  reached. 
According  to  them,  it  is  the  high  costs 
of  boxing,  paper,  freight  and  labor  which 
are  conspiring  to  send  the  cost  of  cotton 
knit  goods  out  of  sight.  The  manufac- 
turer is  unable  to  control  these  factors, 
nor  is  he  responsible  for  the  increase! 
price  of  yarns.  He  is  the  unwilling  vic- 
tim of  circumstances  over  which  he  has 
no  control  and  is*  forced  to  increase  prices 
to  keep  his  mills  running.  Cancellations 
are  rare  occurrences  just  now,  as  pro- 
duction is  just  about  as  slow  as  it  can 
be,  and  retailers  are  calling  for  goods 
at  any  price. 

European    Demands 

The  large  export  orders  accepted  some 
months  back  are  still  keeping  Canadian 
mills  busy,  and  are  another  deterrent  to 
satisfactory  supplies.  Europe  is  an  in- 
satiable consumer  of  Canadian  knit 
goods  products,  and  the  demand  is  on 
the  increase  rather  than  becoming  less. 
One  Montreal  wholesaler  is  of  the  opin- 
ion   that   the   coming    season   will    see   a 


marked  preference  for  silk  knit  goods, 
in  preference  to  cotton,  as  the  drop  in 
the  former  will  prove  an  irresistible 
temptation  to  the  majority  of  consum- 
ers, who,  it  is  anticipated,  will  hold  off 
somewhat  where  the  better  grades  of 
cotton  goods  are  concerned.  Hosiery 
prices  are  expected  to  ease  off  some- 
what by  Spring,  according  to  Montreal 
manufacturers.  One  well-known  line  of 
pure  silk  hose  of  the  finest  quality  will 
retail  underneath  the  tax  limit,  as  the 
manufacturer's  price  is  quoted  at  $1G 
per  dozen,  for  lines  which  formerly  were 
quoted  at  $27. 

Another  prominent  Montreal  manufac- 
turer stated  to  Dry  Goods  Review  that 
he  expected  prices  on  silk  hose  to  drop 
about  33  per  cent.  This  means  that 
present  prices  are  as  low  as  those  pre- 
vailing in  pie-war  days,  although  the 
cost  of  production  has  doubled.  Japan- 
ese silk  only  is  employed  in  the  manu- 
facture of  these  products,  as  Chinese 
silk  has  been  discarded  after  many  un- 
satisfactory tests.  All  the  raw  silk  used 
in  the  making  of  the  finest  Canadian 
silk  hose  is  graded  as  "best  No.  1  ex- 
tra." This  product  is  the  most  expen- 
sive type  of  raw  silk,  and  is  selected  on 
account  of  its  exquisite  fineness  of 
quality.  One  of  the  most  important  fea- 
tures of  the  process  of  manufacture  of 
the  raw  product  is  that  it  is  all  passed 
through  the  hands  of  chemical  analy- 
ists,  who  test  thoroughly  every  ounce 
of  the  extra  grade  raw  silk,  and  often 
discard  as  much  as  80  per  cent,  of  the 
entire  amount.  The  discarded  refuse  is 
sold  to  other  concerns,  and  the  remain - 


A  ew  For  Fall  Trade 


This  novel  treatment  of  the  opera  rest  top  was  originated  this  season  by  J.  R.  Moodie 
and  Sons,  Ltd.,  of  Hamilton.  Ribbon,  the  same  width  as  the  shoulder  straps,  encases 
elastic  which   fits  snugly  to  the  figure. 


A  ewest  Sweater 

Ladies'  surplice.  Fancy  stitch  with  plain 
knit  tuxedo  collar,  short  sleeves,  and  sash. 
— Courtesy    Acme   Clove   Co.,   Montreal. 


der,  or  20  per  cent.,  is  all  that  is  avail- 
able out  of  every  consignment  for  the 
purpose  of  making  the  highest  grade  of 
hosiery. 

Novelties    in    Silk    and    Wool 

The  standard  made  silk  stocking  will 
be  a  20-in.  boot  hose,  with  a  40  needle 
top  and  a  220  needle  leg.  The  genuine 
full-fashioned  hose  will  cost  about  $15 
more  per  dozen  than  the  mock  seam 
fashioned  variety.  The  rib  top  effect  is 
gradually  ousting  the  ordinary  top  from 
the  favor  of  the  public,  and  the  30-inch 
length  will  be  the  proper  measurement. 
(Continued  on  page  107.) 
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Wool  Novelties  for  Winter 

Capes  and  Top  Coats  Among  the  Fads — New  Sweater  Lines  for 
Spring  Feature  the  Tie-back  in  Silk  and  Wool. 


THE  outlook  in  knitted  goods  is 
excellent.  The  mills  have  re- 
ceived large  European  and  other 
overseas  orders  for  Spring  which,  in  ad- 
dition to  big  orders  placed  th.i  t  ail  will 
keep  them  busy  getting  out  the  1921 
shipments.  Sweaters  claim  additional 
interest  as  special  designers  are  work- 
ing hard  on  novelty  effects  and  the  large 
mills  are  devoting  much  attention  to  de- 
tails in  collars,  cuffs,  belts  and  front 
closings.  As  predicted  some  months  ago 
in  Dry  Goods  Review,  the  vogue  for  the 
ttie-back  models  is  growing  by  leaps  and 
bounds,  so  much  so,  that  one  of  the 
mills  specializing  in  fancy  sweater  lines 
has  designed  several  new  versions  of 
the  tie-back  in  both  silk  and  wool  for 
next  Spring's  trade.  The  pull-over  on 
the  other  hand  is  expected  to  hold  a  de- 
cidedly inconspicuous  place  among  the 
favorites  and  its  former  popularity  will 
"be  almost  entirely  claimed  by  tuxedo 
lines  with  a  few  smock  effects  to  lend 
"variety  to  the  Spring  collection. 

Many   New   Stitches 

Combinations  of  plain  and  fancy 
stitches  are  being  more  freely  intro- 
duced and  filet  effects  are  frequently 
iseen  in  combination  with  plain  stitches 
■or  mixed  effects. 

For  immediate  wear  the  retailers  are 
•offering  some  decided  novelties.  Win- 
ter sports  provide  plenty  of  excuse  for 
the  appearance  of  unusual  lines  design- 
ed to  attract  the  exclusive  trade.  The 
scarfs  which  are  to  be  worn  this  Winter 
are  very  lovely.  They  are  not  so  wide 
as  the  Summer  scarfs  but  boast  generous 
proportions  nevertheless,  and  combine 
-exquisite  tones  in  fine  soft  wools.  Tunis 
are  frequently  made  to  match  scarfs  but 
these  are  more  especially  intended  for 
the  juvenile  realm. 

Capes  and   Motor   Wraps 

Among  the  latest  fads  in  wool  togs 
and  which  can  be  made  by  the  indus- 
trious amateur,  are  long,  plainly  knit 
"wool  motor  wraps.  One  such  model  is 
illustrated  on  this  page,  and  although 
-the  idea  is  unusual  it  is  unquestionably 
practical  and  very  neat  in  effect.  The 
collar  of  this  particular  model  extends 
to  long  scarfs,  which  are  thrown  over 
the  shoulder  when  desired.  The  model 
is  done  in  stocking  stitch  and  has  set-in 
"kimono  sleeves.  The  cape  illustrated  is 
done  in  fluted  knitting  in  brown  and 
light  reseda.  It  is  straight  arid  easily 
made.  The  shawl  collar  which  appears 
complicated  is  quite  as  simple  to  do, 
•and  takes  its  shape  from  the  way  it  is 
buttoned  in  the  front.  Worn  with  the 
cape  is  a  very  attractive  close-fitting 
cap  of  white  Angora  with  a  stunning 
little  crocheted  blossom  in  the  colore  of 
the  cape.  Wool  suits  in  ribbed  effects 
"will  also  be  shown  among  the  novelties 
for  Winter  sports  wear. 


WHY  CLOTHES  ARE  HIGH 

The  sub-committee  which  examined 
into  the  question  of  profiteering  in  the 
Yorkshire  tweed  cloth  trade  was  strong- 
ly manned,  and  its  findings  deserve  ser- 
ious attention.  In  its  comment  on  the 
findings  the  London  "Chronicle"  says: 

"Its  analysis  of  the  causes  of  high 
prices  is  carried  into  much  detail,  and  it 
does  not,  it  will  be  seen,  disclose  profit- 


eering. On  paper  the  rate  of  profit  is 
higher  than  before  the  war;  in  effect  it 
is  substantially  lower.  On  a  five-guinea 
suit  the  absolute  net  profit  of  the  manu- 
facturer works  out  at  about  a  shilling. 
The  two  big  factors  in  the  case  are  the 
increased  cost  of  production  and  the  in- 
creased burden  of  taxation.  A  year  age 
costs  of  production  had  trebled;  to-day 
they  have  quadrupled.  As  to  taxation, 
it  is  made  clear  that  it  is  a  very  defi- 
nite factor  in  prices.  The  Yorkshire 
woollen  industry  is  the  more  heavily 
taxed  because  the  mills  nearly  all  belong, 
not  to  public  companies,  but  to  private 
firms,  so  that  their  profits  bear  the  full 
weight   of  the   super-tax." 


Jf7ool  Motor  Wrap  and  Knitted  Cape 

Novelties  in  woollen  goods  are  numerous  for  Winter  wear.  These  two 
models  were  designed  especially  for  the  Belding  Corticelli  Company, 
Ltd.,  and  introduce  something  decidedly  new  in  a  street  cape  and  long 
motor  wrap. 
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These  four  prime  features  commend 

BURRITT  SILK  HOSIERY 

to  your  customer 

i.  Being  made  on  a  240- 
needle  machine,  an  ex- 
ceptionally close  weave 
is  obtained.  Their  long 
wearing  qualities  are 
the  result  of  this  spe- 
cial process. 

2.  They  have  18"  of  best 
grade  silk  in  the  leg, 
and  extra  elastic  garter 
top,  which  is  fashioned 
on  the  knitting  ma- 
chine. 

3.  The  stocking  has  high- 
spliced  sole,  with  lisle 
heel  and  toe. 

4.  It  has  an  anti-ravel 
course  to  stop  runs  in 
the  leg,  which  might  be 
caused  by  garter  cuts. 

A  fine  line  of  Burritt  Lisle 
Hosiery  is  also  made  on 
this  same  machine,  with 
the  same  points  in  its 
favor. 

I  The  exceptional  wearing  qualities  of  Burritt  boys'  and  men's  worsted  hosiery 
have  won  for  this  brand  the  complete  confidence  of  the  trade  and  the  buying 
public. 

The  same  qualities  that  have  made  the  worsted  line  so  well  and  favorably 
known  will  he  found  in  this  new  Burritt  line  of  Silk — and  Lisle — Hosiery. 

Color — White,   Black,   Navy,  Tan.  Cordovan,  Grey,   Beaver,  Champagne. 

All  Silk — and.  Lisle — Hosiery  attractively  boxed. 

Write  us  about  our  range  of  knitted  goods. 

/A.  BURRITT  &  CO.  ] 

Established    187  5 

Manufacturers  of 

Sweaters.  Pure  Camel  Hair  Men's  Seamless  Gloves,  Pullovers,  Toques,  Boys'  and  Men's 

Ribbed  Worsted  Hosiery. 

MITCHELL,  ONT. 
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Oxford 

Underwear 


Just  the  thing  for 
early  Fall  selling. 

Just  the  line  to  attract 
the  woman  who  looks 
for  good  value  as  well 
as  fineness  of  texture 
and  finish. 

Just  the  line  to  reflect 
creditably  on  the 
standard  of  quality 
you  strive  to  maintain 
in  your  House. 


We  invite  your  inspection 
of  our 

Fall  Samples 

of 
Light  Weight 

COMBINATIONS 

DRAWERS 

VESTS 


The  Oxford  Knitting  Company,  Ltd, 

Woodstock  -  -  Ontario 


Western  Representative:  T.  H.  Wardell,  24  Aikins  Block,  Winnipeg 
H.  R.  Blade.  Carleton  Chambers,  Ottawa 
F.  W.  McLean,  5  Paddock  St.,  St.  John,  N.B. 
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Silk  ! 

The  wife  of  Aurelian 
and  the  wife  of  Jones  I 

A  LI,  through  history  we  find  mention 
-*•  *-  of  silk.  For  example,  Aurelian,  the 
famous  Roman,  forbade  his  wife  to  possess 
a  single  silken  garment. 

Quite  different  to-day,  isn't  it?  The 
wives  of  thousands  of  Canadians  want  silk 
— particularly  silk  stockings.  And  their 
husbands  want  them  to  have  them. 

In  thinking  of  silk  stockings,  large  num- 
bers of  successful  merchants  naturally 
think  of  Monito.  They  agree  with  us  in 
our  belief  that  so  far,  at  least,  nothing  has 
ever  equalled  the  silken  product  of  silk 
worms. 

Human  ingenuity  has  not  yet  found 
any  process  to  satisfactorily  take  the  place 
of  Nature's  silk  factory.  Nature,  Inc.,  fur- 
nishes all  the  silk  for  Monito  silk  stock- 
ings. And — we  rather  suspect  always— 
will. 

Moorhead  Knitting  Co.,  Inc. 

Harrisburg,  Pa. 

Monito  Sales  Service  radiates  from 
the  following  offices  : 

NEW  YORK— 

iOO  Fifth   Avenue  (428  Fifth  Avenue  Bids.-.) 

Canadian  Agents 
MONTREAL-  VANCOUVER- 

Ricki   ■  StjMcLaughlin  E.  R.  Bolleri  g  - 

in  ,5,  Webb  Bldg.  501  Mercantile  Bldt:. 

Paymenu  in  Canada  accepted  at  par. 


Pronounced    "  M  -Knit-toe " 

SOCKS  for \\\:\ 
STOCKINGS/orWOMEN 
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JERSEYS,  LIMITED 


455  KING  ST.  WEST 


TORONTO 


BOYS'  JERSEYS 

PURE  WOOL  PURE  WOOL 

There  is  not   1  oz.  of  Cotton  yarn  in  our  factory. 

Plain  and   Combinaeion  Colors. 
Pullover  and  Dome  Neck  Styles. 

AN  IDEAL  ALL-ROUND,  ALL-YEAR  JERSEY 
For  Sports  and  general  utility 

Long,   hard  wear     —     superior  finish     —     a  snug  fit 
All  are  found  in  this  attractive  Jersey! 

We  are  now  manufacturing 

MEN'S  V  NECK  and  PULLOVER 

JERSEYS 

REPRESENTATIVES: 


Eastern    and   Northern   Ontario- 
STEWART    APPLEGATH. 

Western    Ontario — 

D.   J.    HOGGARTH 
G.    D.    ADDISON 

Winnipeg    City — 

GURNEY    WALKER    CO., 
222    McDermott    Ave. 

Alberta — 

A.    H.    W.    REED. 

British    Columbia  - 

F.    E.    HARRISON, 
604-5    Mercantile    Bldg., 
Vancouver,    B.C. 


Toronto   and    vicinity — 
J.    W.    TURPIN 
R.    I.    COX 

New   Ont.,   Man.  and  Sask.— 
A.    E.   JORDAN. 

Quebec  — 

E.   O.   BARETTE   &   CO., 
301    St.   James   St., 
Montreal. 

Maritime    Provinces. — 
J.    S.    MacLEAN, 
13%     Germain   St., 
St.   John,    N.B. 


This  is  the  label  which  identifies  this  Jersey. 
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CLIFT  &  GOODRICH  INC. 

328  and  330  Broadway  -  New  York  City,  N.Y. 

COMMISSION    MERCHANTS 

*        To  the  Jobbing  Trade  exclusively. 

We  represent  leading  Manufacturers  of  the  United  States  making: 

Men's  Summer  Balbriggan  and  Mesh  Union  Suits. 

Men's  Summer  Balbriggan  and  Mesh  Shirts  and  Drawers. 

Men's  Summer  Ribbed  Union  Suits. 

Women's  Summer  Straight  Vests. 

Women's  Summer  Union  Suits,  in  various  finishes. 

Men's,  Women's,  Boys'  and  Children's  Nainsook  Underwear. 

Men's  and  Boys'  Winter  Heavy  Cotton  Ribbed  Union  Suits. 

Men's  Flat  Fleeced  Shirts  and  Drawers. 

Men's  and  Boys'  Flat  Fleeced  Union  Suits. 

Women's  Winter  Cotton  Ribbed  Union  Suits,  in  various  styles. 

Children's  Winter  Cotton  Ribbed  Union  Suits. 

Children's  Winter  Cotton  Ribbed  Sleeping  Garments. 

SAMPLES   ON   REQUEST 

Canadian  Representative: 
Mr.  R.  Reade  Davis,  31  Melinda  Street,  Toronto,  Canada 


Sell  Underwear  Satisfaction 

npHE  satisfaction  the  customer  experiences  with  the  use  of  any 
article  is  the  deciding  factor  in  "repeat"  sales. 

The  perfect  workmanship,  accurate  fit  and  splendid  wearing 
qualities  are  features  which  influence  many  to  become  permanent 
Peerless  wearers. 

FOR  WOMEN-CHILDREN-INFANTS 

MOODIE'S     A    i  A,  ^       Peerless  Underwear 

Company,  Limited 

Controlled  by 

J.  R.  Moodie  &  Sons,  Limited 

HAMILTON.  ONT. 
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A  FAST- SELLING  LINE 

FOR  THE  FALL  TRADE 

Hawthorn  Fabrics  are  big  profit-producers  for 
the  dealers  who  handle  them.  They  are  manu- 
factured to  please  and  satisfy  the  woman  of 
discriminating  taste. 

Hawthorn  Fabrics  retain  their  smartness  of  style 
and  give  wonderful  service,  thus  claiming  the 
favor  of  all  woman  buyers. 

WOOL  JERSEY 

KNITTED  SUITINGS 
KNITTED  AND  VELOUR  CLOAKINGS 
FACE  CLOTHS 

HOSIERY,  ETC.,  ETC. 

The  above  Hawthorn  Fabrics  will  be  in  great 
demand  during  the  Fall  and  Winter  seasons, 
and  they  represent  a  profit-making  opportunity 
which  deserves  your  best  consideration.  A  letter 
to  your  wholesaler  will  bring  you  full  particu- 
lars— or  write  direct  to 

Hawthorn  Mills,  Limited 

WOOLLEN  MANUFACTURERS 

Garletcn  Place 
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Hosiery 


npHOUSANDS  of  Canadian  women  have 
*■  learned  to  identify  the  words  Mercury 


Hosiery  wi.h  the  finest  product  of  its  kind  in 
the  shops. 

Women  can  tell  at  a  glance  there  is  extra  com- 
fort and  long  wear  in  Mercury  Hosiery.  It  is 
knitted  into  shape  without  seams,  is  correctly 
fashioned  throughout,  and  is  made  from  the 
finest  and  most  durable  materials. 

Mercury  Hosiery  is  ever  in  greater  de- 
mand and  the  merchant  who  sells  it 
can  look  forward  to  increasing'  sales 
from    customers    who    have    tried    it. 


Made  in  Mercerized, 
Lisle,  Cotton,  Cash- 
meres  and   Silks. 


' 


Mercury 

Mills 

Limited 

Hamilton 
Canada 


Makers  of  Mercury  Underwear 

and  Hosiery  for  Men 

and  Women 
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Two  WATERHOUSE   Brands 

with  but  a  single  aim — 

to  give  SATISFACTION 

MAPLE  LEAF 

andDR.NEFFS 

Combinations  or  Two-piece 

Your  customers  are  our  custom- 
ers. We  want  to  please  them. 
From  the  selecting  of  our  raw 
materials  to  the  smallest  finishing- 
touches  it  is  our  constant  aim  to 
ensure  the  satisfaction  of  the 
wearer. 

Are  you  ready  for  Fall? 

Sold  to  the  Jobbing  Trade  Only. 

Thos.  Waterhouse  &  Co.,  Ltd. 

Ingersoll,  Ont. 

Representatives: 

WM.  R  BEGG  ft  Co.,  20  Wellington  St.  West,  Toronto,  Ont  . 
C.  E.  HOWARD,  Coristine  Bldg.,  Montreal,  P.Q. 
O'BRIEN  ft  ALLEN,  Phoenix  Block,  Winnipeg,  Man. 


Ifi 


The  Underwear 
That  Overwears 

Made  By 

Atlantic  Underwear 


MONCTON 


COMPANY,  LIMITED 


N.  B. 


E.  H.  Walsh  8b  Company 

Montreal  and  Toronto 
Selling  Agents  for  Quebec,  Ontario  and  Western  Provinces 
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'THE  STANDARD 
Of  EXCELLENCE" 


Double  Selling  Power 


YOUR    customers   do    not   have    to    take 
Penmans  Hosiery  on  faith.      The  quality 
is  apparent.      It  can  be  easily  seen  and 
felt.     That's  why  they  sell  so  readily. 

When  you  recommend  Penmans  Hosiery 
you  know  that  they  will  live  up  to  their 
appearance  and  feel.  You  know  that  the 
quality  goes  clear  through.  That's  why  they 
stay  sold. 


Hosiery 


Penmans  Limited 

Paris 


— — 
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"MOYER 


MAID" 


. 


Swiss  Ribbed  Vests 

for 

Women,  Misses  and  Children 

These  lines  combine  all  the  best  features  in  Fit,  Finish   and  attention   to  every  Detail 
that  makes  them   instantly   popular  sellers. 

A-k  your  jobbei     o  see  these  samples  and  be  convinced. 

WALTER  W.  MOYER 

EPHRATA,  PA. 

Canadian  Sales  Office: 

HAROLD  F.  WATSON,  FOSTER  LIMITED 

208  Coristine  Building 

MONTREAL 


Circle-Bar  Hosiery 
Satisfies  Customers 


whether  they  be  men  or  women 

THE  tapering  toe  fits  and  wears  better  than  the  usual  rounded 
toe. 
The  deeper  heel  costs  us  more  in  material,  but  it  prevents  wrinkles 
and  stretching  at  the  instep.    The  narrowed  ankle  is  neater.    And 
the  tops  have  more  elasticity. 

As  to  quality— Circle-Bar  Hosiery  is  made  of  only  pure  silk,  the 
best  merino  and  long  fibre  cotton. 

Feature  Circle-Bar  Hosiery  for  men,  women  and  children,  if  you 
want  a  permanent,  high:class  custom. 

Our  travellers  are  now  showing  lines  in  mercerized,  lisle  and  cotton 
for  Spring  selling,  also  styles  in  silk  and  cashmere. 


Seamless  Weave 


Reinforced  Feet 


Fast  Colors 


hosiery: 


The  Circle-Bar  Knitting  Co.,  Limited 


Kincardine,  Ontario 
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vTHEWEAR  IS  THERE 


BfflTfflKGSDlTS 


Wm  COMFORT 
All  PURE  WOOL 


L*. 


A 


Co 


J.6.K 


£> 


/ 


Now  showing  the  Bentro  Knit  range  of 
■  Bathing  Suits  and  Boys'  Jerseys  for  1920, 


The  Williams-Trow  Knitting  Co.,  Limited,  Stratford,  Canada 
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Enlarging  Our  Capacity 

Thi'  favorable  reception  accorded  our  machine-knitted  Children's  Woollen 
Garments  has  led  us  to  increase  our  facilities  by  the  installation  of  more 
machinery  of  the  latest  design. 

Priscilla  Quality 

Children's  Woollies 

may  now  be  obtained  in  either  hand-knitted  or  machine-made  lines— in  the 
same  varieties  and  of  the  same  high-grade  materials  ami  workmanship  that 
have  made  this  brand  so  popular.     Watch  for  our  samples  for  Spring,   11)21, 

trade. 

HENRY  DAVIS  &  CO.,  LIMITED,  259  Spadina  Ave.,  Toronto 


Cool  Days  are  Coming ! 

Are  you  fully  prepared  to  meet 
the  demand  for  "warmer  things?" 

Select  from  the 

MITCHELL 

BRAND 

range 

ELASTIC  RIB 
UNDERWEAR 

FINE 

CASHMERE 

JERSEYS 
SWEATERS 

Heavy  Wool 
SOCKS 

TWEEDS  and  ETOFFES 

MITCHELL  WOOLLEN  CO.,  LIMITED 

MITCHELL,  ONT. 


WOOLLENS 

again   lead   in  quality  and  originality  of  designs 
and  colorings.     Ask  our  representative  to  see  our 
wide    ranges  in  33  oz.   Half  Blood  Overcoatings, 
highly  napped  and  in  English  Effect— our  Spring 
1921  suitings  for  both  Men's  and  Women's  Wear- 
smart  and  different.       53  years  in  service  is  your 
guarantee  of  satisfaction. 

Ov      Manufacturing  Co.,    Ltd. 

XFo*d 

Oxford-N.S. 

Their  address 

may   be    in    the    Buyers' 
Market  Guide.    Why  not 
look  it  up  and  see? 

es^t 


The    "CEETEE    SHEEP"    trade    mane    is 

what  your  best  customers  look  for  when 

buying  wool  underclothing — there  is  only 

one  grade  and  that  the  highest. 

Tumbull's    underwear,    which    competes    with    every    other    manufactured    in 

Canada,  sells  on  merit  and  every  garment  is  backed  by  60  years'  experience 

it  is  made  in  all  weights — sizes  and  prices  to  suit  every   require- 
ment- and    bears   the    diamond-shaped    label   as    illustrated. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

Also  Manufacturer*  of  Turnbull'.  Ribbed   Underwear  for  Ladie.  anj 
Children  and  Turnbull'.  "  M  "  Band,  for  Infant. 
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THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 


THIS 

TRADEMARK 

15  ON  EVERY 
CARMENT 
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Capture 

the  Boys'  Stocking  Trade 


BUSTER  BROWN  stockings  displayed  in  your  windows 
—  and  on  your  counters  —  will  quickly  convince  you 
that  they  are  a  profitable  line  to  carry. 

Because  every  mother  of  healthy,  active  boys  realizes 
the  need  of  obtaining  stockings  which  will  stand  the  hard 
treatment  to  which  they  are  subjected  during  this  "out-of- 
doors"  season.  j 

Stockings  that  are  durable,  fit  well,  are  comfortable,  and 
also  economical. 

Buster  Brown  stockings,  because  they  were  designed 
and  manufactured  for  this  very  purpose,  are  just  what  these 
anxious  mothers  are  looking  for. 

Reinforced  with  double-ply  legs  and  feet  and  triple-ply 
heels  and  toes;  closely  and  smoothly  knit  from  extra  long 
yarn;  shaped  to  fit  well  and  comfortably — Buster  Brown 
stockings  give  a  freedom  from  darning  and  length  of  wear 
that  both  surprises  and  pleases. 

Talk  Buster  Brown  stockings  to  your  customers.  Buster 
Brown  stockings  will  back  up  your  every  statement  and 
insure  "repeat"  orders. 

Buster  Brown's  Sister's  stockings  are  equally  suitable 
for  girls.  They  are  knitted  from  a  fine,  two-thread  English 
mercerized  lisle  in  Black,  Leather-shade  Tan,  Pink,  Blue 
and  White.  Moderate  in  price.  Order  Buster  Brown 
stockings  and  Buster  Brown's  Sister's  stockings  from  your 
wholesaler. 

The  Chipman  -  Holton  Knitting  Co.,  Ltd. 

Hamilton,  Ontario 
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DRESS   ACCESSORIES 


Dry  Ooodt  /.'<  view 


Handbags  and  Neckwear 

Manufacturers  Bus)   With  Christinas  Novelties     Beauty  l>o.\  has 

Excellent    Features       Low    Lines    in    Neckwear   Mark 

Return  of  Georgette — Yestees  in  Strong  Demand. 


FALL  handbags  have  surpassed 
themselves.  No  feature  of  utility 
or   beauty   has   been   disregarded 

and  certainly  the  most  excellent  work- 
manship is  in  evidence  no  matter  whether 

the  bag  be  a  superb  French   handmade 

bead  affair  or  the  plainest  handstrap 
leather  model  of  domestic  manufacture. 
Headed  models  are  being  shown  in 
rich  colors  which  contrast  effectively 
with  the  lovely  new  Autumn  tints  seen 
in  dressier  costumes  and  wraps.  For 
everyday    wear,    however,    the     leather 

bag  has  the  field  alone,  and  with  this 
in  view  Canadian  manufacturers  are 
turning  out  a  commendable  range  of 
strong,  serviceable  bags  moderately 
priced  and  possessing  all  the  features  re- 
quired in  a  smart  accessory  of  this  type 
for  wear  with  the  street  tailleur. 

The  envelope  styles  are  shown  in  hand 
strap  styles  for  Autumn  and  arm  straps 
for  later  wear  when  cold  weather  re- 
quires that  a  muff  or  fur  wrap  be  worn. 
The  arm  straps  are  fashioned  long 
enough  so  that  they  will  slip  on  readily 
over  the  fur  coat  sleeve  or  the  fur 
cuffed  suit,  and  leave  the  hands  free  to 
use  pockets  or  muff  for  warmth.  The 
finger  strap  bags  are  particularly  smart 
for  immediate  wear,  and  the  manufac- 
turers are  also  considering  next  Spring 
for  they  are  already  working  on  novel- 
ties for  1921. 

A  new  type  of  beauty  box  has  been 
designed  by  one  Toronto  leather  bag 
manufacturer  for  his  Christmas  trade. 
The  box  is  made  in  two  sizes  und  comes 
with  the  two  styles  of  straps,  it  opens 
up  like  a  miniature  suit  case,  revealing 
in  the  top  a  splendid  mirror  and  po 
for  small  purse  or  memorandum.  The 
top  is  supported  when  the  bag  is  opened 


with  triangles  of  leather  at  the  corners 
so  that  the  side  which  opens  will  not  fall 
back  so  far  as  to  permit  the  .ontents 
to  fall  out  of  the  body  of  the  ^ox.  The 
entire  box  is  daintily  line!  and  fitted 
with  pockets  for  toilette  articles,  but  the 
feature  of  the  box  is  its  splendid  roomi- 
ness and  smart  new  one  .-tide  ■  pening. 
Another  version  of  the  beauty  box  which 
is  expected  to  sell  wed  ,s  a  b  >x  similar 
in  size  and  design  to  tlie  mdel  deseiibed 
above  but  which  opens  down  from  a  cen- 
tral frame  on  both  skies.  This  model 
is  not  so  practical  but  is  very  prettily 
designed  and  possesses  the  added  fea- 
ture of  plenty  of  space.  These  hexes  are 
being  fashioned  of  Terratin  and  gram 
patent  in  all  the  new  leather  shades  of 
brown,  gray,  purple,  blue  and  black.  A 
few  models  are  being  made  up  in  vivid 
red. 

Smart  envelope  bags  are  also  being 
newly  designed  for  Christmas  sale  in 
brown  crocodile,  fine  goatskin,  and 
patent.  Cross  grain  Persian  bags  are 
also  being  featured  in  the  new  shades 
and  flat  bags  in  various  outlines  are 
developed  from  all  these  fashionable 
leathers.  The  bags  described  will  retail 
between  $4  and  $7. 

Velvet    Models    Not    Passe 

The  season  is  approaching  when  vel- 
vet handbags  will  be  worn  again  shortly. 
Retailers  who  placed  their  stocks  on  the 
counters  at  sacrifice  prices  this  Sum- 
mer will  now  experience  regrets,  for  the 
velvet  bag  is  back  very  strong.  It  would 
be  well  for  the  trade  to  bear  in  mind 
that  the  velvet  bag  is  a  "seasonable" 
model  and  that  when  they  find  velvet 
bags  on  their  hands  at  the  end  of  the 
Spring  season  they  will  do  well  to  hold 


them  for  Autumn  selling  again.  The 
styles  in  velvet  models  change  so  slow- 
ly that  holding  stock  over  one  season 
would  be  much  more  profitable  than  sell- 
ing at  Bacrjfice  prices  in  hot  weather 
when  no  one   wants   to   look  at   velvet. 

Neckwear 

Lace  is  the  dominant  note  in  neck- 
wear while  the  use  of  nets  and  the  re- 
vival of  Georgette  are  interesting  points 
with  the  trade.  The  various  styles  in 
vestees,  guimpes  and  blousettes  are  prov- 
ing interesting,  for  while  preference  is 
given  the  low  neckline  there  is  a  certain 
tendency  to  renew  interest  in  directoire 
styles.  Cream  and  white  separately  and 
in  combination  are  very  smart,  and  very 
little  is  seen  in  the  way  of  colors  now. 
There  is  also  a  tendency  towards  white 
satin  neckwear  for  immediate  wear  with 
the  Fall  street  costume. 

The  vogue  for  deep  cut  plastrons  and 
short-sleeved  frocks  established  by  Paris 
is  said  to  be  responsible  for  a  demand 
for  guimpes  with  square  Dutch  necks 
and  short  puff  sleeves.  Whether  fashion 
approves  or  tires  of  the  new  high-necked 
models  which  French  designers  are  fea- 
turing there  is  no  question  that  there 
will  continue  a  steady  demand  for  nar- 
row flat  collars,  frilly  vestees  and  collar 
and  vest  sets  in  smart  combinations  of 
laces  and  nets  or  Georgette  crepe.  Or- 
gandie will  be  smart  for  one-piece  cloth 
dresses. 


UNDERWEAR     AND     HOSIERY     IN- 
DUSTRY IN  BRITAIN 

British  hosiery  and  underwear  manu- 
facturers are  still  doing  a  good  trade, 
but  on  orders  that  were  booked  some  time 
ago  and  all  of  them  are  making  great 
efforts  to  deliver  sports  coats  and  un- 
derwear up  to  time  in  case  of  further 
cancellations.  Very  few  new  orders  are 
being  received  just  now,  and  unless  there 
is  an  improvement  before  long  there 
may  be  a  lean  time  in  front  of  those  en- 
gaged in  this  branch  of  industry. 


New  Envelope  Style 

A  fashionable  type  of  the  arm  strap  bag 
for  mid-winter  wear.  The  flap  closes 
■martlj    low   on    the   side. 


The  Beauty  Box 

A  new  version  of  this  very  serviceable  form 
of  handbag.  Designed  to  open  conven- 
ient^ and  disclose  a  roomy  interior, 
("ourtesv  of  Canadian  Leather  Products, 
Ltd 
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Accessories  Exploit  New  Features 

Vogue  for  Beads  Grows  Beyond  All  Expectations,  Even  Though  Paris  First  Gave  Them  Her 
Approval — Made  Veils  Claim  Leading  Favors,  and  Gauntlet  Gloves  Are  Emphasized. 


SMART  accessories  for  Fall  reproduce 
all  the  characteristics  of  the  new 
millinery  and  dress  designs,  thus 
making  it  very  easy  to  achieve  an  at- 
tractive costume  in  which  each  item 
helps  to  carry  out  a  single  harmonious 
scheme. 

Beads  are  used  in  every  possible  way, 
including    bags,    tunics,    trimmings,    etc. 
Veils  are  used  extensively,  and  are     no 
longer  modest  in  size,  but  generally     a 
yard      square,        heavily      embroidered. 
Gloves  are  universally  preferred  in     the 
gauntlet  style,  and  are  shown  in  varying 
shades  of  brown,  gray  and  yellow.       In 
neckwear,  the  new  styles  point  to  a  re- 
vival of  the  Medici  style  or  the  choker 
collar,  with   high   ruching  held   in   place 
by   a   broad    band.      Tucked    and    ruffled 
vests  also  retain  their  popularity.  Belts 
are  used  to  a  large  extent  upon  the  new 
chemise  frocks,  but  the  newest  varities 
are  beaded  and  ornamented  to  the     ex- 
treme.   The  ordinary  patent  affair  seems 
passe.     Stockings   may  be   either  of  the 
spoi-ts  or  heavy  variety,  or  they  are  of 
the  sheerest  pure  silk,  which  by  the  wav, 
is  less  expensive  than  it  was.    The  latest 
idea  is  an  inset  medallion  of  lace  upon 
the    instep,    sometimes    almost    reaching 
to  the  knee.     These  insets  may  be  bor- 
dered and  embroidered  with  bead  sequins 
for  evening  wear.    Nearly  all  the    better 
millinery     showings  are  including  hand- 
made bags  to  match  the  hats,  and  these 
quaint   sets   are   meeting   with   universal 
popularity.        One      of    gold    braid    was 
specially  noteworthy,  while  the  same  idea 
is   carried   out   in   hats   and    scarves     to 
to  match  as  well. 

Made  Veil  Supreme 

Paris  is  responsible  for  the  suprem- 
acy of  the  made  veil  as  she  is  for  every 
other  fad  in  woman's  dress.  The  yard- 
age veil  has,  of  course,  its  sponsors  at 
all  times,  but  from  the  point  of  selling 
at  the  present  to  the  exclusive  trade — 
and  very  largely  too  in  the  regular 
trade — the  square  or  rectangle  veil  is 
unrivalled.  The  vogue  established  last 
season  in  Paris  for  the  extensive  use 
of  laces  is  responsible.  Gowns  were 
of  lace,  parasols,  scarves  and  finally  hats 
were  not  fashioned  of  lace  but  were 
draped  in  lace.  This  Autumn  many  of 
the  smartest  importations  are  draped 
in  lace,  while  chic  little  lace  veils  are 
arranged  in  a  variety  of  pretty  styles 
over  coquettish  brims;  and  even  the 
smallest  chapeau  must  have  its  bor- 
dered, or  lace  edeed  veil.  The  reason  is 
that  at  the  beginning  of  every  season 
novelty  holds  the  centre  of  the  stage. 
All  the  new  wrinkles  are  presented  for 
approval  and  given  the  spotlight  in  the 
revue.  The  made  veil  has  unlimited 
possibilities  in  this  respect  and  lends  it- 


self not  only  to  many  styles  of  mesh, 
but  encourages  the  unusual  in  border 
designs. 

There  is  a  tendency  to  harmonize  the 
hat  and  veil  and  in  this  way  very  smart 
effects  are  achieved.  Navy  blue,  greys 
and  browns  as  well  as  the  ever  popular 
black  are  exploited,  while  borders  range 
from  conventional  self  designs  to  un- 
usual patterns  in  beads,  jet  or  metal. 
Colored  chenille  spots  are  being  shown 
by  the  retail  trade,  also  delicate  lace 
traceries  which  are  not  always  confined 
to  the  borders.  All-over  effects  are 
considered  very  chic  especially  in  black 
or  black  with  white,  though  the  latter 
is  a  little  extreme. 

Promised    Winter    Vogue 

Yardage  veils  are  very  dainty  in  grey, 
black,  navy,  taupes  and  browns.  Geo- 
metric figures  are  given  preference  and 
fine  patterns  in  lacey  effects  and  irreg- 
ular meshes  are  proving  good  sellers 
in  the  shops.  As  winter  advances,  for 
practical  reasons,  it  is  expected  tha*. 
yardage  veiling  will  again  gain  the  lead 
in   the   country   at   least. 

Gloves    For    Fall 

Silk  gloves  are  enjoying  a  tremendous 
vogue.  The  difficulties  in  getting  sup- 
plies of  good  kids  have  influenced  re- 
tailers in  stocking  more  novelty  lines 
in  silk  and  as  a  result  gauntlet  effects 
are  being  universally  adopted  for  wear 
on  all  but  the  dressiest  occasions.  White, 
biege  and  pale  grey  shades  are  prom- 
inent while  very  smart  effects  are  seen 
in  combinations  of  white  trimmed  with 
navy,  brown  or  black.  Pipings  and 
straps  as  well  as  cuff  effects  are  very 
smart  in  contrasting  colors.  Even 
when  sleeves  are  quite  long  it  is  per- 
missible to  wear  these  cuffed  gautlet 
gloves  pulled  up  over  the  sleeve  hem. 
The  effect  is  very  modish  for  Fall  wear 
before  the  muff  is  carried  or  fur  wraps 
of  generous  proportions  donned. 


Belts 

The  leather  strap  belt  has  passed 
quietly  out  of  the  vogue  picture.  The 
newest  suits  have  no  further  use  for  the 
belt  except  in  the  case  of  heavy  tweed! 
togs  when  the  Norfolk  jacket  permits 
this  type  of  belt.  The  chemise  frock 
has  taken  to  itself  a  new  love  in  the 
form  of  the  beaded  girdle  or  a  drapy 
silk  belt  and  has  forgotten  for  the  time 
being  the  narrow  string  tie  of  a  season 
ago.  The  new  girdles  have  assumed 
just  importance.  They  have  their  ori- 
gin in  Egyptian  and  antique  girdles,  and 
many  exquisite  novelties  are  being  fash- 
ioned for  wear  with  the  1921  evening 
gown  which  will  cause  the  fair  young 
wearer  to  imagine  herself  carried  back 
to  the  days  of  Cleopatra. 

Nowhere    Barred 

Beads  have  attained  such  importance 
that  they  have  rebelled  at  being  con- 
fined to  any  set  service  as  regaids  Mi- 
lady's dress.  They  deck  her  bags,  her 
veils  and  slippers,  her  modish  bodices  and 
her  evening  wraps,  her  throat  and  her 
smart  chapeau  and  now  they  claim  the 
importance  of  her  waistline  and  fashion 
for  he'r  prettiest  frocks  belts  that  have 
never  been  rivalled  for  beauty  and  ori- 
ginality. Necklets  of  beads  too  are  new 
and  fascinating  in  unending  array  and  it 
is  hinted  that  the  beaded  or  sequinned 
fan  of  gauze  and  lace  is  already  rival- 
ling its  graceful  feather  cousin. 

Fans 

But  the  vogue  of  the  feather  fan  is 
by  no  means  on  the  wane  and  at  the  pre- 
sent time  is  in  the  ecstacies  of  a  re- 
vived popularity.  They  are  being 
made  very  large,  and  as  described  in 
a  recent  issue  of  Dry  Goods  Review 
are  being  assembled  on  the  sticks  so 
that  they  curve  gracefully  both  ways, 
the  plumes  alternating  with  the  droop 
first  to  one  side  and  then  to  the  other. 

The  jazz  or  single  plumed  fan  on  ela- 
borate mount  is  not  to  return  for  such 
a  vogue  as  it  enjoyed  last  year.  More 
dignified  and  conventional  styles  will  be 
favored  as  the  types  of  evening  frocks 
for  this  season  demand. 

Combs   For   Coiffueres 

Styles  too  are  directly  l'esponsible  for 
the  greater  popularity  of  hair  ornaments 
for  evening  wear.  Beautiful  effects  in 
high  Spanish  and  fan  shaped  tortoise 
and  novelty  shell  designs  are  exquisi- 
tivtely  s|tudd!ed  with  colored  stones. 
Brilliant  bandeaux,  too,  will  be  adopted 
by  those  who  favor  classic  lines  in 
gowns. 


106 


/>;•//  Crooks  Review 


No  Radical  Changes  in  Corsets 

Modem  Corset   and  Brassiere  Department  Is  l'p-to  dately  Kquipped  and  in  Charge  of  an 
Experl  Corsetiere — Pink  is  Favored  in  Daintiest  Models— ^Girdle  Styles  in  Demand. 


SUCCESS  in  corset  selling,  as  in 
many  other  lines  of  goods,  de- 
pends largely  upon  a  proper  ap- 
planation of  the  problems  which  arc 
constantly  cropping  up  and  an  under- 
standing of  the  requirements  of  wo- 
men of  to-day.  Each  department  head 
has  her  theories  as  to  how  to  make  the 
of  her  line,  but  perhaps  none  is 
so  beset  by  difficulties  as  the  corsetiere 
and  Her  views  are  at  all  times  inter- 
esting to  others  connected  with  this 
important   branch  of  retail  trade. 

All  Montreal  department  stores  are 
equipped  with  every  modern  device  for 
the  silling  of  corsets,  and  are  invariably 
in  charge  of  trained  assistants  to  whom 
the  many  problems  above  referred  to 
nt  no  difficulties. 

An  interesting  feature  of  such  de- 
partments as  instanced  by  a  comparison 
of  two  of  .Montreal's  largest  stores,  is  the 
utterly  differing  service  which  must 
be  provided  with  the  clientele  belongs 
to  other  nationalities  than  English.  The 
average  small  store  corsetiere  has  no 
conception  of  the  incredible  number  of 
peculiar  notions  which  customers  are 
to  display  when  on  the  search  for 
a  tew  corset,  and  a  talk  with  a  Mont- 
real corset  buyer  will  elicit  some  infor- 
mation   of    extraordinary    interest. 

One  up-to-date  young  woman,  who  is 
a  specialist  in  every  branch  of  scientific 
corset  fitting,  informed  a  representative 
of  Dry  Goods  Review  that  she  has  spent 
months  in  studying  her  customers  in 
order  to  simplify  corset  selling  and  di- 
vest it  of  much  unnecessary  difficulty. 
The  secret  of  her  success,  she  says,  is 
due  to  the  fact  that  she  emphasizes  the 
fitting  more  than  the  corset,  and  she 
makes  it  a  regular  rule  not  to  show  any 
models  whatever  to  intending  buyers, 
they  must  place  themselves  unreserved- 
ly in  her  hands  so  far  as  the  choice  is 
concerned.  This  method  is  perhaps  too 
autocratic  for  most  departments  but  in 
this  particular  instance  it  is  proved  to 
be  an  unparalelled  success.  Perhaps 
the  results  are  due  to  the  fact  that  the 
majority  of  customers  are  French  ladies 
who  are  credited  with  being  more  par- 
ticular and  exacting  as  regards  their  ap- 
pearance than  are  their  English  speak- 
ing sisters,  and  to  whom  the  knowledge 
that  a  fitted  corset  outwears  two  un- 
fitted ones  is  part  of  their  religion.  This 
itiere  believes  that  the  saleswoman 
must  be  trained  to  judge  accurately  by 
a  glance  what  type  of  corset  a  customer 
requires  and  must  be  prepared  to  con- 
vince even  the  most  old-fashioned  and 
prejudiced  woman  just  what  her  peculiar 
needs  require.  The  average  customer  of 
course  has  always  a  preconceived  idea  of 
what  she  thinks  she  wants,  and  in  nijU' 
out     of    ten    she    is    either    deter- 


mined to  stick  to  a  model  which  she  has 
worn  for  years  and  which  is  hopeless- 
ly out  of  date,  or  else  she  is  attracted 
by  a  bit  of  brocade  or  a  new  garter,  an  I 
demands  a  corset  obviously  unsuited  to 
her  build. 

The  Fitting  is  Biggest  Factor 

Corset  selling  to-day  has  reached  the 
point  where  it  requires  the  trained  mind, 
which  is  familiar  with  the  psychology 
of  human  nature,  to  deal  successfully 
with  its  many  aspects,  but  first  and 
foremost,  the  corsetiere  must  insist  upon 
lilting  before  a  sale  is  made,  or  no  satis- 
faction can  be  guaranteed  to  either  cus- 
tomer or  store.  A  trained  corsetiere  is 
therefore  an  investment  and  though  it 
presumably  increases  the  overhead  cost, 
especially  as  regards  time  in  the  selling 
of  the  corset,  yet  no  store  which  has  once 
boasted  a  trained  saleswoman  will  ever 
revert  to  its  former  method. 

Montreal  corsetieres  believe  in  carry- 
ing full  lines  of  several  brands  or  makes 
of  corset,  and  are  able  to  do  any  need- 
c  1  alterations  right  in  the  store,  so  that 
it  is  next  to  impossible  not  to  meet  even 
the  most  exacting  demands. 

One  up-to-date  corset  department  owes 
much  of  its  success  to  a  little  booklet 
it  is-^u-s  to  its  customers,  telling 
of  the  need  for  scientific  corsetry.  An 
extract  from  it  would  be  of  interest  to 
other  saleswomen  for  use  as  selling  ar- 
guments. 

The  Foundation 

"There  really  are  few  actually  poorly 
dressed  women  these  days.  By  all  odds  the 
majority  of  women  have  good  clothes,  so 
far  as  quality  and  general  construction  are 
concerned,  but  many  are  badly  dressed  be- 
cause they  have  not  studied  their  figure, 
the  material  and  color  that  will  be  best 
suited  to  them,  the  style  that  is  peculiarly 
their  own,  and,  most  important  of  all,  per- 
haps because  they  are  not  properly  corset- 
ed. 

"Now,  to  recommend  a  special  type  or 
style  of  corset  is  the  worst  advice  that  can 
be  given,  because  only  the  corsetiere  can 
determine  what  kind  of  corset  the  individual 
women  should  have.  As  a  matter  of  fact, 
the  choice  is  determined  to  a  very  large 
extent  by  a  knowledge  of  the  gown  or  other 
outfit  for  which   it   is   to  be   a   foundation. 

"There  are  sports  corsets,  corsets  for 
evening  gowns,  and  corsets  for  general 
wear.  If  you  are  not  absolutely  sure  that 
your  corsets  are  just  suited  to  your  figure, 
visit  the  corset  department  before  vou  go 
to  the  suit  or  gown  department  when  you 
go   shopping  for  your  fall   outfit. 

"The  same  easy,  comfortable  lines  -'re 
being  featured  in  this  season's  corsets  as 
those  that  have  prevailed  for  several  sea- 
sons past.  No  nipped-in  waist  line  has  aa 
yet  put  in  its  appearance,  either  in  outer 
apparel  or  in  the  corsets  displayed.  The 
straight  line  silhouette,  whether  the  waist 
line  indicated  is  at  the  normal  point  or 
near  the  hips,  is  the  preferred  one,  but 
there  is  nearly  always  some  indication  of 
;i  waist  line.  The  shapeless  chemise  frock 
is   rarely  seen. 

"A  poorly  corseted  figure  may  be  -om^- 
what    concealed    when    a    wool    fabric 


frock    cut    on    loose    lines    is   worn,    but    any 
sort    of      filmy    frock    absolutely      demands 
proper  corseting.     No  matter  what  the  fro^k 
is,  the  woman  who   is  not  properly  cor 
cannot   carry    herself  well. 

"Therefore,    lay    the    foundation    of    good 
ng  by   seeing  to  it  that  your  figu 
enclosed  in  a  corset  that  is  comfortable  and 
that    tits    the    figure    well.      The    shop- 
filled  with  them  -  you  have  only  to  Jeman  1 
the   service   that  will   ensure   satisfaction." 

Brassieres 

Modish  women  are  firm  believers  in  the 
brassiere  and  both  retailers  and  manu- 
facturers report  increasing  sales  in  all 
lines.  The  latest  novelty  is  the  bras- 
s'ere-camisole,  which  is  usually  develop- 
ed in  a  combination  of  Cluny  lace  and 
satin,  mounted  on  white  net,  with  rib- 
bon shoulder  straps.  Pink  and  white 
are  the  preferred  color  combinations.  One 
particularly  lovely  model,  seen  at  the 
John  Murphy  Co.,  was  developed  in  flesh 
tinted  satin,  with  Cluny  lace  laid  upon 
it, 'the  whole  mounted  upon  sheer  bu- 
tonne  net.  Such  brassieres  as  these,  al- 
though expensive  as  a  first  investment, 
are  really  not  so  in  the  end,  as  they  do 
away  with  the  necessity  for  two  gar- 
ments. 

One  For  Every  Model 

Another  feature  about  brassieres  ac- 
cording to  Montreal  corsetieres  is  the 
fact  that  there  is  always  one  for  every 
model  corset,  and  especially  attractive 
are  those  styles  intended  for  the  stout 
woman.  Heretofore  it  has  been  really  | 
matter  of  difficulty  for  a  stout  woman  to 
buy  any  but  the  most  severely  plain 
models,  whose  main  objection  was  their 
lack  of  attractiveness. 

The  fault  of  brassieres  of  a  few  years 
back  was  that  poor  combinations  of  ma- 
terial were  selected.  The  first  consid- 
eration of  such  a  garment,  it  was  point- 
ed out,  is  to  confine  the  bust  and  the 
surplus  flesh  beneath  the  arms  and  at 
the  top  and  back  of  the  corset.  Batiste, 
coutil  and  tricot  have  so  far  been  found 
to  be  the  most  satisfactory  fabrics. 
Satins,  crepes  and  fine  laces  do  not  wear 
so  well  for  stout  figures,  though  silk 
Jersey  has  been  used  largely  with  fair 
success.  The  Cluny  lace  models  before 
referred  to  are  suitable  for  stout  figures, 
and  come  in  designs  intended  to  give  a 
nearly  straight  front.  They  are  extra 
long,  fitting  closely  at  the  waist  line,  and 
well  down  over  the  corset.  Both  front 
and  back  closing  models  are  shown,  but 
the  former  is  best  for  really  stout  figures. 

The  slender  woman  should  be  advised 
to  wear  a  brassiere  as  well  as  her  stout- 
er sister.  For  her  the  new  models  seem 
to  be  the  merest  fragments  of  satin  and 
lace  or  silk  Jersey,  but  they  are  especial- 
ly graceful  and  adaptable  to  the  uncor- 
seted  figure. 

Advance  showings  of  winter  merchan- 
dise include  the  most  extreme  models  of 
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backless  corsets  and  brassieres,  intend- 
ed for  evening  wear.  The  latter  are 
usually  mere  triangles  of  lace  finished 
with  a  belt  of  inch  wide  elastic  in  the 
back.  Shoulder  straps  are  entirely  elim- 
inated in  these  models,  but  occasionally 
a  narrow  silk  cord  is  seen.  These  models 
must  be  fitted  with  exceeding  care  arrd 
in  most  cases  are  sold  whenever  an  even- 
ing gown  is  purchased  elsewhere  in  the 
store.  "> 

No   Price   Change   Expected    Yet 

It  is  too  early  yet  to  get  price  quota- 
tions for  Spring,  but  manufacturers  are 
hopeful  for  a  brisk  business  this  Winter. 
All  indications  point  to  a  demand  for 
the  better  grades  of  merchandise,  des- 
pite the  fact  that  the  Government  tax 
is  claimed  by  merchants  to  be  a  heavy 
deterrent  to  sales.  Leading  buyers  say 
that  women  want  the  best  class  of  mer- 
chandise, regardless  of  price.  The  im- 
mediate demand  in  corsets  is  said  to  be 
for  sports  models  in  snug-fitting  un- 
boned 'batiste  and  tricot  bandeaux,  and 
also  for  brocaded  low  bust,  long  skirted 
corsets  in  pink  shades,  which  by  the  way, 
are  selling  twice  as  fast  as  white. 

Prices  are  not  expected  to  rise  before 
next  February  according  to  the  Quebec 
manufacturers,  who  state  that  difficulties 
of  production  are  not  decreasing,  and  in 
consequence,  no  radical  style  changes 
are  to  be  anticipated  this  year  at  least. 
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Newcomer 
in  Shopdom 

Where  Dainty  Models  Are 
Tastefully  Displayed. 

MONTREAL.  —  The  latest  comer 
among  the  many  smart  shops 
along  St.  Catherine  Street  is 
known  by  the  alluring  title  of  "Dolly 
Imbrey's  Blouse  Shop,"  and  though  only 
a  month  old  as  yet,  its  success  is  al- 
ready assured. 

The  interior  is  strikingly  artistic,  be- 
ing finished  in  cream  colored  enamel 
with  many  full  length  mirrors  at  in- 
tervals down  the  length  of  the  main 
salon.  Alternating  with  the  mirrors  are 
placed  French  candle  sconces  in  bluebell 
design,  carried  out  in  a  shade  closely 
imitating  the  natural  flower  tint,  which 
provides  the  color  note  in  the  otherwise 
severely  plain  scheme  of  decoration. 

Oriental  rugs  are  scattered  about  the 
floor,  and  Jacobean  armchairs  and  a  sofa 
of  alluring  dimensions  invite  comfort- 
able inspection  of  the  many  cases  and 
racks  which  contain  blouses  and  other 
intimate  accessories,  such  as  camisoles, 
envelopes,  etc. 

Fitting  rooms  are  provided  wherein 
customers  may  try  on  whatever  they 
please,  and  models  of  almost  every  kind 
are  displayed  on  a  long  carved  Jacobean 
table  which  occupies  the  centre  of  the 
salon. 


/ 


For  Winter  Sports 

A  captivating  little  outing  costume  in  black 
and  white,  useful  for  snow  sports,  such  as 
ski-ing,  skating  or  snowshoeing.  Designed 
for   Belding   Corticelli    Co.,   Ltd. 


The   Models   Displayed 

Dolly  Imbrey's  blouses  are  worthy  of  a 
special  word  of  description,  though  their 
variety  precludes  more  than  a  brief  ac- 
count of  some  of  the  more  striking 
models. 

One  charming  model  was  a  slip-on 
blouse  of  black  taffeta  with  khnona  el- 
bow sleeves  and  a  voluminous  sash  cut 
in  one  with  the  front  section.  Tiny  pleat- 
ings  of  the  taffeta  edged  sash,  neck  and 
sleeves,  while  a  row  of  minute  taffeta 
buttons  ornamented  the  centre  back.  A 
modesty  vestee  of  white  georgette  in- 
set with  filet  softened  the  severity  of  the 
surplice  closing. 

Another  tie-back  model  of  duchesse 
satin  was  devoid  of  any  embroidery,  and 
was  simply  trimmed  with  folds  of  self- 
material,  a  sash  tying  low  on  one  hip. 

Faultless    Black    and    White 

A  third  design  intended  for  older 
women  was  developed  in  white  georgette 
piped  with  black.  An  accordeon  pleated 
panel  front  in  apron  effect  extended 
below  the  waist  and  dainty  jet  bead 
motifs  ornamented  the  front  and  sleeves. 

Navy  georgette  was  the  basis  of  a 
particularly  beautiful     afternoon  blouse 
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which  featured  a  coffee  tinted  vestee 
with  drawn-work  effect,  and  a  tuxedo 
collar  and  cuffs   of  filet  lace. 

Clever  Color  Effects 

Odd  effects  in  coloring  such  as  Bur- 
gundy georgette,  beaded  and  embroid- 
ered in  blue,  cream  and  black,  and  hen- 
na and  taupe  combinations,  beaded  in 
gunmetal,  were  still  other  features  of 
Dolly  Imbrey's  skill.  A  severely  tailor- 
ed shirt  of  shell-pink  georgette  boasted 
two  breast  pockets  and  buttons  of  sea- 
pearl.  The  cut  and  finish  of  this  model 
were  especially  good.  Many  Russian 
blouse  effects  were  noted  in  the  collec- 
tion, and  the  waist-line  finish  r-  many 
cases  was  delightfully  original,  some- 
times consisting  of  a  narrow  moire  rib- 
bon, threaded  through  slots  and  tied  in 
long  streamers  on  one  side. 

Modes  in  Trimming 

In  general  the  Fall  and  Winter  bloilse 
will  feature  drawn  work  effects  in  ba- 
tiste, linen  and  voile,  filet  lace  inserts 
or  headings  and  floss  embroidery  on  the 
dressier  models.  Knife  pleating  and 
quillings  are  also  "among  those  pres- 
ent." The  high  collar,  convertible  or 
otherwise,  is  shown  on  some  of  the 
imported  models,  but  the  round  or  square 
neck  seems  the   general  favorite. 

A  new  blouse  undoubtedly  contributes 
to  the  success  of  a  suit  or  costume,  and 
in  most  cases  the  upper  half  is  the  part 
which  attracts  all  the  attention,  there- 
fore the  well-dressed  woman  will  ap- 
preciate the  facilities  of  shops  such  as 
Dolly  Imbrey's  in  her  search  for  "just 
the  right  thing." 


TO  BE  ABSORBED 

Bradford,  Eng. — Public  announcement 
is  expected  to  be  made  soon  that  Daniel 
Illingworth  &  Sons,  large  worsted  spin- 
ners of  Bradford,  have  been  absorbed  by 
Amalgamated  Textiles,  Ltd. 

This  combine  was  formed  early  in  the 
present  year  with  a  capital  of  £1,500,000, 
with  the  object  of  acquiring  shares  and 
other  securities  in  companies  possessing 
combing,  woollen,  worsted,  spinning  and 
weaving   mills. 

Amalgamated  Textiles  have  already 
purchased  William  Morris  &  Sons, 
worsted  spinners,  Halifax,  and  John  H. 
Beaver,  Ltd.,  worsted  and  mohair  spin- 
ners, Bingley. 

Illingworth's  is  one  of  the  most  pro- 
minent Bradford  firms,  its  senior  part- 
ner being  Postmaster-General  in  Mr. 
Lloyd  George's  Cabinet. 


MANY  FACTORS  CONTRIBUTING  TO 
CONTINUED  HIGH  PRICES 

(Continued  from  page  88) 

In  cheaper  lines,  the  circular  stocking 
with  simulated  seam  effect  will  be  a  good 
seller.  Shot  effects  in  green  with  white 
or  black  with  white  are  a  charming 
novelty  in  silk  and  wool  hose.  The 
Richelieu  rib  will  continue  a  strong  lead- 
er, as  well  as  the  navy  shades  in  lace 
effects.  In  the  plain  tones,  the  leaders 
are  black,  white  and  navy.  Gray  is  on 
the  wane. 
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Buy  Direct  from 
the  Manufacturer 


BEST 

•  VfifES    ^jH 

NONE 

VALUE 

i"m  BF^>b8B  e 

BETTER 

IX 

MADH 

CANADA 

Latest   H 

Bl  1 

eaut-y  Box 

ANYWHERE 

Strap  Back  Purses 

$  8.50 

to 

$  36.00  Dozen 

Top  Handle 

Purses    . 

15.00 

to 

108.00  Dozen 

Lucille  Bag-s, 

Kodak  style 

.      27.00 

to 

108.00  Dozen 

Beauty  Boxes 

.      48.00 

to 

96.00  Dozen 

Velvet  and  Silk  Bags  . 

.      24.00 

to 

96.00  Dozen 

Children's  Fa 

ncy  Purses 

4.00 

to 

8.00  Dozen 

Ladies'  Belts  and  Music  Rolls 
Men's  Collar -Boxes  and  Bill -Folds 

Manufactured  by 

Canadian  Leather  Products  Limit, 

144  Front  Street  West 
Toronto 
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Five  Years   in  Canada 

and 

Now  New  Quarters  for 


New  and  Spacious  Home  of  Costard  Corsets  in  Toronto,  Can. 


In  the  year  1902,  Mr.  H.  W.  Gossard 
introduced  to  the  world  a  new  idea 
in  corsetry:  the  front  lacing  prin- 
ciple. 

The  year  1905  saw  the  formal  ir 
troduction  of  Gossard   Corsets  into 
Canada  by  the  opening  of  a  Gossard 
factory  and  offices  at  284  West  King 
St.,  Toronto. 

The  demand  for  Gossard  Corsets 
and  Brassieres  in  Canada  during 
these  five  years  has  greatly  ex- 
ceeded our  most  cherished  prophecies.  In 
fact  so  phenomenally  has  the  business  ex- 
panded that  it  has  been  made  necessary  to 
move  into  our  new  home  as  shown  in  the 
above  sketch  at  366-378  West  Adelaide 
Street,  Toronto. 


Although  the  past  year  discloses  a 
marked  improvement  in  meeting  the 
ever-increasing  demand  of  our  deal- 
ers for  the  Gossard  product,  this 
new  factory  with  its  unlimited 
facilities  for  greater  production, 
assures  every  Gossard  merchant 
more  merchandise,  and  better  ser- 
vice, supported  by  an  earnest  desire 
to  co-operate  with  the  trade  to  the 
fullest  extent  in  increasing  Gossard 
business. 

To  every  Gossard  merchant,  corse- 
tiere  and  friend,  we  extend  a  cordial 
invitation  to  visit  us  at  our  new 
home,  366-378  West  Adelaide 
Street,  Toronto. 


The  Canadian  H.  W.  Gossard  Co.  Limited 


366-378  West  Adelaide  Street 


Toronto,  Canada 
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PERFECTION 

in  style  and  quality  at  a  firice 
consistent  with  the  practice  of 
common-sense  economy — 


GRIFFIN  GLOVES 

are  tn  great  demand  everywhere. 

Place  now 
for  Spring  1921 


Griffin    Gloves,   Limited 
Toronto 


Sole  Selling  Agents  : 

RICHARD  L.  BAKER  fe?  CO.,  84  Wellington  St.  West,  TORONTO 


CHAMO  SUEDE  DUPLEX 
CHAMO  SUEDE  AND  SILK 


<££ 


Buttons 

of  every  shape 


Buttons 


of  e 


very   size 


Make  Your  Own  Buttons -More  than  500%  Profit 

To  give  a  strictly  tailored  appearance  BUTTONS  covered  with  the  actual  goods  used 
in  the  garment  are  a  necessity.  They  add  a  touch  of  smart  "completeness"  that  can- 
not be  obtained  by  using  other  styles  of  Buttons.  No  need  to  carry  covered  Buttons 
in  stock,  with  the  accompanving  risk  of  having  odd  lots  on  vour  hands. 

THE  MENKIN 
BUTTON  COVERING  OUTFIT 

assures  a  perfect  match  at  all  times — making  Buttons  to  order,  without  any  dead  num- 
bers on  your  hands — larger  sales  in  your  Buttons  with  a  surprisingly  wide  margin  of  profit. 

ASK     HOW      THE     MENKIN      WAY 
.MAKES   BUTTON   COVERING   PAY! 

S.  MENKIN,  Inc. 

Creators,  Promoters,  and  Producers  of  Cooered  Button  Supplies  for  over  Sixty  Years. 

143  West  28th   St.  \cw  York 
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THE  JULIAN  SALE  LEATHER  GOODS  COMPANY,  Limited 


Write  To-day  For  Our  New 

Catalogue 

Our  new  catalogue  will  be  off  the  press  within  the  next  few  days — it  will  be  in  the 
interest  of  everybody  in  the  Trade  to  be  provided  with  a  copy  of  it.  This  new  "Julian 
Sale"  catalogue  of  fine  Leather  Ooods  and  Novelties  will  contain  48  pages.  Nearly  every 
line  we  manufacture  and  carry  in  stock  will  lie  illustrated — from  photographs  taken 
directly  from  the  goods  themselve.-. 

The  descriptions  are  complete  and  accurate — so  that  the  catalogue  will  be  a  very  useful 
and  comprehensive  buying  guide  —  a  book  of  reference  to  the  Trade  that  you  might 
almost  count  indispensable.  Send  us  your  name  and  address,  and  the  day  the  cata- 
logues are  delivered  from  the  printer  your  copy  will  be  mailed  to  you. 

We  Invite  You  To  Visit  Our 
Sample  and  Sales  Rooms 

Make  it  a  point  when  you  are  in  the  city  to  visit  our  sample  rooms.  "We  have  greatly 
enlarged  them,  and  have  richly  refitted  and  furnished  them.  It  is  safe  to  say  that 
everything  that  "Julian  Sale"  manufacture  and  sell  you  will  find  "sampled"  in  these 
spacious  and  splendidly  lighted  and  appointed  rooms.  You  may  see  at  a  glance  the 
entire  line — all  bright,  clean,  new,  and  as  attractively  displayed  as  you  would  have  them 
in   your  own   showrooms.      So   come   in    ami   make  yourself  "/  h<>iu<  . 


THE  JULIAN  SALE  LEATHER  GOODS  COMPANY,  Limited 

WHOLESALE  ::  FACTORY  ::  SAMPLE  and  SALES  ROOMS  ::  OFFICES 

600  KING  STREET  WEST,  TORONTO 
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MONARCH  -  KNIT 
SWEATER  COATS 

HpIlK  very  aewesl  styles  in  silk  knitted  coats  and  pullovers  for  ladies  and 
children;  worsted  coats  and  pullovers  for  men,  women  and  children,  an  1 
Other  fancy  knit  good-  for  Spring  and  Summer.     See  the  complete  Monarch- 
Knit   range  when  our  traveller  calls.     You   will   find    Monarch-Knit   goods 
a<  always — the  standard  for  style,  quality  and  value. 

THE  MONARCH  KNITTING  CO.,  Limited 

Head  Office :  DUNNVILLE,  ONT. 

Factories  at:  Dunnville,  St.  Catharines  and  St.  Thomas,  Ontario,  and  Buffalo,  X.Y. 
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MokarchKnit 

v 


MONARCH-KNIT 
BATHING   SUITS 


The  range  now  in  our  travellers'  hands  represents  all  that  is  newest  in 
knitted  bathing  attire  for  men,  women  and  children.  Be  sure  to  see 
also  our  range  of  Men's  and  Boys'  Sweater  Coats  and  Jerseys.  These 
uoods  have  the  style,  tit  and  finish  that  will  assure  quick  sales  and 
complete  satisfaction  for  every  customer. 

THE  MONARCH  KNITTING  CO.,Limited 

Head  Office:    DUNNVILLE     ONT. 

Factories  at:  Dunnville,  St.  Catharines  and  St.  Thomas,  Ontario,  and  Buffalo,  X.^  . 
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MONARCH-KNIT 
HOSIERY 

for  Men  and  IVomen 

See  the  range  now  being  shown  by  our  travellers.    Note  the  style,  fit,  finish, 
value  and  attractive  packing  of  this  fine  Canadian  product. 

Our  new  range  has  many  new  and  exclusive  features. 

Manufactured  only  b\ 

THE  MONARCH  KNITTING  CO.,  Limited 
Head   Office  :    DUNNVILLE,    ONT. 

Factories  at:   Dunnville,  St.  Catharines  and  St.Thomas,  Ontario,  and  Buffalo,  X.Y. 
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sdl  \\w-  book.     Ii  costs  your  custom  ra 
only   25   rein-,   and   it    encourages  the 

business  of  your  yarn   counters. 

MONARCH  KNITTING  CO.,Limited 

Head  Office:  Dl  NNVILLE.ON1 

tatoto:  Dunnvill,  „„1  Buffalo.  N.Y 
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Hair  Nets 
Beads 

Dress 

Trimmings 


Fall  Veils, 

V  eilmgfs 

and  Novelties 


"PRINCESS  PAT"— Real  Hair 
"MY  LADY"— Silk  Hair  Net 
"SPECIAL"  — A   5c.   Silk  Net 

Large  assortments  of  Seed,  Bugle 
and  Fancies  for  dresses,  waists, 
bags,  etc. 

We  have  a  wonderful  assortment 
of  Evening  Dress  Flouncings, 
Bandings  and  Trimmings.  It 
will  be  well  worth  your  while 
to  see   our   Travellers'  samples. 


Our  Spring  Line  of  Cotton  Dress  Goods  is  now  ready, 
also  Georgettes  and  Ninons. 


The  Thompson    Lace  v£?   Veiling  Company 

Limited 


York  and  Wellington  Streets 


TORONTO 


LIS 
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The  Value  of  "Word-of -Mouth 

Advertising" 

A  scarcity  of  anything  always  means 
enhanced  desirability  and  keener  ap- 
preciation. 

Everybody  knows  there  has  been  a 
scarcity  of  real  linen — for  a  long, 
long  time.  And  everybody  talks 
about  it. 

Those  people  who  are  lucky  enough 
to  have  plenty  of  linen  for  their  daily 
needs  take  a  justifiable  pride  in  the 
fact — to  the  envy  of  their  less  fortu- 
nate friends. 

"We  must  get  some  linens!"  and  re- 
gardless of  price  linen  has  to  be 
bought. 

This  is  all  to  the  advantage  of  the 
Linen  Buyer. 

The  true  Irish  Linen  now  imported 
into  this  country  is  usually  of  the  bet- 
ter grades — because  manufacturers 
have  used  their  scant  supplies  of  raw 
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material  for  making  better  qualities 
of  yarn  and  finished  fabric.  The 
reason  is  simple — there  is  more  work- 
manship needed  in  the  better  grades 
and  a  larger  turnover  in  dollars  in 
spite  of  shorter  production. 

This  has  further  increased  the  repu- 
tation of  true  Irish  Linen.  The  beau- 
tiful fabrics — damasks,  sheers,  cam- 
brics, that  have  been  imported  since 
the  war  are  a  delight  to  seller  and 
buyer  both. 

Artistic  and  sentimental  values  as 
well  as  the  intrinsic  value  of  true 
Irish  Linen  were  never  on  so  high  a 
plane. 

In  view  of  the  rapidly  approaching 
winter  season  with  all  its  formal  func- 
tions, the  time  is  ripe  for  a  marked 
increase  of  activity  in  linen  depart- 
ments throughout  the  country. 


IRISH  LINEN  SOCIETY 

BELFAST     IRELAND 


American  Office  and  Information  Bureau 
239  West  39th  Street,  New  York 
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WITHOUT  A  DOUBT 

We  Have  the  Finest  Line  Shown 
To  the  Canadian  Trade  To-Day 

VEILS  AND  VEILINGS 

in  every  desirable  shade  and  pattern. 

"MONA  LISA"  VEILS 

The  biggest  seller  in  Veils  to-day. 

Black,  Navy,  Taupe,  Nigger,  Prunelle. 

Thousands  of  dozens. 

METAL  FLOUNCING  AND  BANDINGS 

Gold,  Silver,  Steel,  Antique. 
Exclusive  designs — all  widths. 

METAL  CLOTH 

Gold,  Silver,  Steel,  Old  Gold. 

MALINES 

Black  and  leading  shades. 

SILK  AND  COTTON  NETS 
LACES 

Try  a  Mail  Order  for  quick  delivery. 
See  our  salesmen's  samples. 

Canada  Veiling  Co.,  Limited 

84-86  Wellington  St.  West 
TORONTO 
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Dainty  Lingerie 


of  the 
better 
sort 


!  3 

;    H    ! 

i  -  : 


Combinations 
Negligees 
Nightgowns 
Bloomers 
Camisoles 
and 

Boudoir  Caps 


1 


HANDKERCHIEFS 

Many  new  novelties  for  im- 
mediate or  later  deliver}". 
Our  stock  is  still  very  com- 
plete. 


LACES 

New  creation's  in  gold  and 
silver  Flounces,  Bands  and 
Edgings.  Designed  and  made 
in  Canada. 


m 


H.  P.  RITCHIE  &  CO 


38-42   Clifford   Street 

TORONTO 


-inn    amr  inin- 
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Who  Sells  "Old  Bleach"  Pure  Irish  Linen? 

erally  speaking,  the  besl  store  in  any  given  locality — not  only 
in  America  bul  throughout  the  world. 

"OLD  BLEACH"  table  damasks  nol  only  have  a  world-wide 
reputation  for  excellence — they  have  the  quality,  artistic  beaut)  and 
substantia]  value,  to  supporl  and  spread  their  fame. 

"OLD  BLEACH"  is  as  a  keystone  -around  which  the  best  linen 
department  in  your  community  may  be  buill  up. 


.     ''"'  I..'      . 


-".. 


"Old  Bleach"  Linen  G>Ltp 

23"25East   9(->~Stroet       New    York. 

C       "— — — — —$   JR  LAMONT     MANAGER.  t_— — -""""d 


W.  \l   STI.L!  V.  12  tt     '  UVII.figion  St .  Toronto.  Ont 
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Distinctive 

Blouses 

Veilings 

Neckwear 

Silk 

Lingerie 

Laces 

Handkerchiefs 


cTfierc  is  an  unmistafcaljlf 
gtple  to  things  from 

Habit*'  »ar,  Imriteb 

563  College  Street 
at  Manning,  Ave. 
Toronto 


<2To  roil,  in  quest  of  things  luortli 
tutiilr,  tins  sliotus  tlir  ujop 
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Increasing  Your  Veiling  Business 

If  your  veiling  departmenl  is  properly  Located 

[f  your  advertising  man  gives  you  proper  space — 

[f  your  display  man  gives  yon  window  trims  and  store  displays 

Selling  Van  Raalte  Veils  will  give  you  the  biggesl  veil  business  in  town! 

Ask  our  service  departmenl  for  display  material  and  advertising  suggestions. 

VAN     RAALTE     COMPANY 


NEW  \<>\<h 
16th  STREET   Wl>  ;'l.   W  IAI  I 


CHICAGO 
01   ill  DEARBORN  STR1  I  i 


BOSTON 

i;  w  i  si  si  ki  i  r 


Silk  Gloves 


Silk  Underwear 


Silk  Hosiery 
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All  that  is  new 
in 

Neckwear 


EMBROIDERED 

ANGLAISE 

Tuxedo  Collars  and  Sets 

Peter  Pan  Collars  and  Sets 

V estees 


LACE  TUXEDOS 

Flat  Venise 

Guipure 

Hand-made  Clunys 

Hand-made  Irish 

Hand-made  Filet 


LACE  POINTS 

Ecru  -  and  -  white 

In  wide  range  or  designs 

$6.00  to  $48.00  per  doz.  yards 


LACE  VESTINGS 

With  narrow  bandings  to 
match 


Quick  Deliveries 


■  i      ■■    a 


ii     ii     Be 


C3312 

A  smart,  effectively 
simf>le  number,  in  the 
f>of>ular  Embroidered 
Anglaise  ~~  quite  the 
correct  thing  in  jXeci- 
wear  these  days. 

Tuxedo  Collar  and 
Cuffs  to  match  $24.00 
f>er  doz,  Sets. 


Ph 


oenix 


Novelry 


Co 


mpany 


154  Poarl  Street 

TORONTO 
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Over    200    Styles 

of 

LADIES' 

HAND  BAGS 

and  PURSES 

_  I  TO  SELECT  FROM 


Mai 


e  in 


Plain  and  Fancy  Leathers 
Silk  Chiffon  and  Payon 
Velvets    and    Velours 


The  most  complete  range 
of  medium-priced,  well- 
made  and  popular-selling 
merchandise  being  shown 
in  Canada. 

Wait  for  our  travellers  or 
call  at  our  showrooms 
before  placing  your  Holi- 
day Orders. 


WE  DESIGN  AND 
MANUFACTURE  ALL 
THE  GOODS  WE 
OFFER   FOR   SALE 


E«Fr-;nra»  ~3      '\.r 


-»,_-.j 


Federated  Leather 
Goods  Co. 

Limited 

Factory  and  Showrooms  : 
1  I  Cathedral  St.  ::    MONTREAL 


DOMINION  OSTRICH  FANS 

are 

notable  and  extremely  popular 

for  their 

superb  quality, 

rich  colorings, 

and  unique  styles. 


Dominion-made  designs  include — The  Re- 
gent, The  Jeanne  D'Arc,  The  Debutante, 
The  Prince  of  Wales,  The  Princess,  The 
Vanity,  The  Floradora,  The  Fox  Trot,  The 
Jazz,  The  Parisian,  etc. 

Following  colors  in  stock — maize,  jade 
green,  rose,  American  beauty,  delft  blue, 
deep  turquoise,  bright  coral,  orchid,  pink, 
turquoise,  black,  white.  Made  to  order  in 
any  color. 

MARABOU 

You  will  appreciate  the  rich  beauty  and 
wonderful  value  shown  in  our  Marabou 
Capes  and  Ruffs — they  are  second  to  none 
on  the  market.  Colors:  Natural,  black, 
white,  grey,  taupe. 


DOMINION   OSTRICH   FEATHER  CO. 

Limited 


78  Wellington  St.  West 


Toronto 


Representatives: 
H-  I?  Taylor,  Mappin  Bldg.,  Montreal. 
I   i.    Martin,  Hammond  Bide..  Winnipeg. 
I  han    \\     ton  Block.  Vancouver. 
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The  merit  of  the  Gage  Sailor  is  recog- 
nized wherever  women  wear  hats. 


The  three  approved  shapes 
illustrated  are  made  of  a 
high  grade  of  Hatters  Plush 
with  a  Lyons  Velvet  under* 
brim.  We  carry  similar 
styles  made  from  Zibeline 
Plush. 

Send  for  the  Gage  Banded 
Sailor  Booklet.  It  gives 
prices  and  further  infor* 
mation. 


*  r 


.^^fp- 


CHICAGO 


PRODUCERS 

OF  CORRECT 

MILLINERY 


NEW  YORK 


PARIS 
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COLLARS 

In   Up-to-date   Styles 

"T^HIS  range  stands  pre-emin- 
•  ent.  It  typifies  the  best  of 
those  qualities  for  which  this  line 
has  longbecome  famous.  Every 
collar  holds  the  guarantee  of  the 
makers  to  give  absolute  satis- 
faction in  its  length  of  wear. 
When  you  stock  the  SUCCESS 
range  you  can  recommend  it  with 
the  confidence  that  your  custo- 
mers will  not   be  disappointed. 


f     » 
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Fascinating  Showin 

of 

Spring  Millinery  1921 

Hat  Shapes,  Trimmed  Hats, 
Flowers  and  Feathers,  Straw 
Braids  and  Silks,  Ribbons,  etc. 

Our  travellers  will  be  on  the  road  about 
October  18th,  with  latest  samples  as  above 
lines  for  PLACING  and  IMMEDIATE 
BUSINESS. 


Nikrohat    Patterns 

Models  of  unusual  smartness,  in  all  the  newest 
material,  manufactured  with  that  perfect  touch  that 
is  associated  with  hats  of  quality. 

Do  not  miss  this  first  showing  of  our  Spring  styles. 
We  can  assure  you  that  an  inspection  will  prove 
well  worth  while.     A  trial  order  will  convince. 

Should  you  not  be  on  our  regular  route  list  we 
should  be  pleased  to  hear  from  you  immediately. 

J.  M.  ORKIN  CO.,  Limited 

//  hole  sale  and  Manufacturing  Milliners,  also  Fancy  Dress  Goods 

MONTREAL,  QUE. 

Branches  : 
QUEBEC.P.Q.  OTTAWA.ONT.  VANCOUVER,  B.C.  PARIS,  FRANCE  fOHN,  N.B, 

I'm  S  i      Welton  Block  49  Rue  d'Hauteville  ii  Germain  St. 

j 25  How< 
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FUR  SERVICE 


JAMES  CORISTINE  &  CO. 

LIMITED 

WHOLESALE  MANUFACTURERS 

OF 

FINE  FURS 

MONTREAL 


We  are  prepared  for  big  business  in  FURS 
of  all  kinds. 

Our  ready  stock  will  enable  us  to  take  care 
of  your  immediate  orders  in  a  prompt  and 
satisfactory  manner. 

Write  for  our  iv20-2i  CATALOGUE  if 
vou  have  not  already  received  it. 


The  assurance  of  generally  successful  crops  and  small  stocks 
on  hand,  have  caused  an  unusual  rush  of  early  orders, 
August  repeats  being  greatest  in  our  history. 

For  Quality,  Finish  and  RIGHT  PRICE,  you  can  place  your 
orders  with  us  with  all  confidence. 

MARMOT  and  PONEY  JACKETS  are  among  the  big 
sellers.  Our  garments  are  made  throughout  from  the  best 
materials  only,  PLAIN  or  with  COMBINATIONS. 


OUR  CATALOGUE  SHOWS  THE  LATEST  STYLES 

in  the  most  desirable  lines. 
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"Better  Displays" 


No.   1150. 


I 


No.     1S90-N 


Modern  merchandising  demands 
ii.  Suoeessful  merchants  every- 
where are  recognizing  the  im- 
;-i»i tance  of  this  principle  in  their 
business.  An-  you  making  the 
besl  use  of  your  strongest  fcatr.ro 
thai   of   PROPER    DISPLAY? 

We  are 
Manufacturers  of  the  famous 

DUR-ENAM 

DISPLAY  FORMS 

and  the  most  complete  line  of 

DISPLAY  FIXTURES 

made  in  Canada. 

For  many  years  CLATWORTHY 
Forms  and  Fixtures  have  been  used 
in  Canada's  Leading  stores,  with  most 
gratifying  results,  and  have  conse- 
quently won  a  firmly  established  re- 
putation as  representing  the  highest 
sible   standard    of   value. 


Did  you  gel  your  copy  of  our  NEW 
CATALOGUE?  Drop  us  a  card. 
There    is   one    for    you. 


We  will  be  glad  of  the  opportunity 
of  showing  you  personally  the  exten- 
siveness  of  our  range  of  superb  fix- 
•  ures. 


W.I.N  IS: 

Vancouver.   15. ('..   M.   K.   Halt   &   Co..   Mercantile 

Hlou. 
Montreal,    Que.    E.    O.    Rarctte   &    Co.,    .101    St. 

James    St. 
Winnipec.    Man.,    O'Brien     Allan     Co.,     Phoenix 

Block. 
Halifax.    M.S.,    I>.     L    (iorrie.   Box    273. 
({iie'tcr.    Nap.    Debinnre.    20.')    Hue    I)e8    Foases. 


Zl 


No.    1568-P 


s 


1 


No.    1574 


CLATWORTHY  &  SON/,  LIMITED 

Established  1896  TORONTO  Incorporated  1908 


£][ 


]eucexig=ih: 


Dry  Goods  Review 


DKESS    ACCESSORIES 


133 


LOVE 


Silk 
Gloves 


Chamoisette 
Gloves 


Always  hold  first  honors  in  glovedom- 

WHY? 


They  always  prove  best  in  the  long  run 


A  Kayser  Silk  Glove  wins  favor  on 
first  sight  and  gains  favor  with  wear. 
Its  soft,  supple  texture,  its  correct 
cut,  make  it  the  most  comfortable  and 
smartest  of  all  Silk  Gloves.  The  se- 
lection of  materials  and  the  finish  of 
every  detail  are  such  important  fac- 
tors in  the  manufacture  of  the  Kayser 
Glove  that  long  wear  is  naturally  the 
result. 


A  Kayser  Chamoisette  Glove  cannot 
be  equalled.  The  name  "Chamois- 
ette" has  been  registered  by  the  mak- 
ers of  the  Kayser  Chamoisette  Glove. 
It  is  the  original  and  only  Chamois- 
ette Glove  on  the  market. 

Of  fine,  suede-like  texture,  smartly 
cut  and  well  finished,  this  is  the  ideal 
glove  for  general  wear — and  hard 
wear. 


Successful  merchandising  depends  Largely  on  the  ability  to  offer 
goods  that  have  your  confidence,  and  win  the  confidence  of 
your  customers.  Your  goods  bespeak  the  policy  of  your  house. 
Let  the  Kayser  trade-mark  meet  your  customers'  needs— 
faithfully   and   completely. 


PERRIN   KAYSER   COMPANY,   LIMITED 


Successors  to  Perrin   Freres  et   Cie 

Sommer  Building,  MONTREAL 


]M 


n  K  F.ss    ACCESSOR]  E  S 


/>(•//  Qoods  I!'  view 


"PERRIN" 
GLOVES 


Look  for  tin-  trade- 
mark. It  denotes  a 
Perrin    "own    make" 

LlIoVP. 


'Ace  of 


Clubs 


TRADE 


MARK 


Personal  Pride 

Every  woman  knows  that  ill-fitting  Gloves 
will  not  only  spoil  the  effect  of  the  most 
becoming  costume,  but  will  even  disturb 
her  peace  of  mind,  making  her  uncom- 
fortably self-conscious.  On  the  other 
hand,  if  her  hands  are  neatly  and  smartly 
gloved  the  opposite  effect  is  shown  in  her 
very  poise,  Gloves  need  not  be  "brand 
new"  to  fit  well  and  look  well — if  thev  arc 
PERRIN  GLOVES.  Perrin  Gloves  are 
designed,  made  and  finished  to  retain  their 
original  lines  even  after  they  have  given 
long,  hard  wear. 

Because  of  this  well-known  feature — not 
to  mention  the  smart  designs  of  the  PER- 
RIN  range — they  are  deservedly  popular 
with  smartlv  dressed  women  evervwhere. 


PERRIN    KAYSER   COMPANY,   LIMITED 

Successors    to    Perrin    Freres   el    Cie 

Sommer  Building,  MONTREAL 
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BUTTONS— Small  but  Mighty- 

in  Sales  Possibilities 

A  complete  stock  of   up-to-the-minute,  widely    varied    But- 
tons— to  meet  every  demand — is  yours  if  chosen  from  the  r-p  -,      , 

i  3.1  lors 

ONTARIO  range.  Smallwares 

and 

The  Ontario  Button  Co.,  Limited       Trima^nygs 

Kitchener,  Ontario 


Selling  Gloves 


A  system  of  Store  Fixtures  that  will  double 
the  capacity,  increase  the  sale  and  make  every 
size  instantly  available  in  your  Glove  Depart- 
ment, should  interest  you.  The  New  Way  Sys- 
tem, one  unit  of  which  is  shown  above,  will  do 
this,  not  only  in  Gloves,  but  in  every  depart- 
ment. 

Let  us  explain  the  system. 

Jones  Bros.  &  Co.,  Ltd. 

29-31  Adelaide  St.  W. 
Toronto 


DOUBLE  SERVICE 
SILK  , 


The  dealer  who  desires  to  expand  his 
customers'  list,  will  find  it  a  possible 
and  profitable  medium  to  reach  this 
objective   by    selecting   the    Jiif/Jt-grade 


Fleur-de-Lys 


which  signifies  something  more  than 
silk.  It  emphasizes  the  fact  that  quality 
and  endurance  predominate  and  that  a 
double  service  life  may  fie  had  from 
sewing  silks  bearing  our  trade-mark. 

A   trial  order  will,  convince. 


Independent  Silk  Ltd. 

350-360  St.  Paul  Street- East,  Montreal 


Serviceable 

Linen-like  in  appearance 
— always  clean  on  a  mo- 
ment's notice.  All  popular 
styles. 


The  most  satisfactory  COLLAR  of  all  — 


One  Grade  Only  and  That   The  Best 


Made  in  Canada  by 

The  Parsons  &  Parsons  Canadian  Co. 

Est.  in  U.S.A.  1879  Hamilton,  Canada  Est.  in  Canada  1907 
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Greeting  Cards  and  Gift  Novelties 

Some  Good  Advice  as  to  Displaying  Cards     Unusual   Effects  in  Lamps     Revival  of  Fine 
Metal  Work  Noted-  News  About  Interesting  New  Novelties. 


IT    isn't    every    dealer   who    makes   a 
Buccesa   of   greeting   cards.     It    is 
only  the  man  who  lias   faith  in  the 
profit-producing  power  of  cards  who  can 

really  make  them  go.  The  most  potent 
factor  in  successful  card  Belling  is  dis- 
play. Every  time  a  customer  enters  a 
stationery  store  there  is  a  very  good 
chance  of  his  ^oinjr  out  with  a  card  if 
these  are  shown  so  as  to  attract  his  at- 
tention. The  second  factor  is  stocking 
cards  for  every  occasion.  People  have 
learned  the  value  of  cards.  The  rush 
of  modern  times,  a  certain  amount  of 
sentiment  which  everyone  has  some- 
where in  his  make-up,  and  the  enterpris- 
ing manufacturer,  have  all  contributed 
to  place  the  greeting  card  where  it  now 
stands  in  the  business  world. 

Cards  which  are  bound  to  be  big  sell- 
ers next  year  are  those  for  Mother's 
Day.  In  the  United  States  this  event 
has  come  next  to  the  Yule-tide  season 
for  some  years,  and  for  last  Mother's 
Day  in  Canada  the  demand  was  greater 
than  the  supply. 

The  McClelland  &  Stewart  Company 
of  Toronto  have  expressed  the  opinion 
to  Bookseller  and  Stationer  that 
for  the  coming  season  75  per  cent. 
of  the  Birthday  cards  which  sold  will 
be  humorous  ones.  In  their  line  they 
are  showing  a  very  fine  line  of  these, 
each  card  itself  being  artistic  and  the 
sentiment   in   good   taste. 

The  Poor  Correspondent  Card  is  a 
good  seller.  These  are  a  profitable  line 
because  suited  to  everyone  and  for  every 
day  of  the  year.  "Thank  you"  cards 
always   sell. 

A  new  line  in  Children's  Place  cards 
are  now  in  evidence.  They  have  familiar 
fairy  stories  which  every  child  loves. 
Then  there  is  the  card  from  Daddy. 
Never  a  day  but  some  lonely  traveller 
passes  a  stationer's  window  and  wants  a 
card  to  send  home. 

The  Greeting  Card  business  has  come 
to  stay  and  the  sooner  the  retailer 
realizes  this,  the  sooner  will  he  not  only 
Bee  an  increase  in  profits  in  this  line  but 
in   his   trade   as   a   whole. 


MUSEUM    POSTCARDS 

New  interest  in  postcards  is  encour- 
aged by  the  following  indication  of  how 
postcards  help  along  the  appreciation  of 
what  is  seen  by  visitors  to  the  British 
nm.  This  is  from  '"The  Periodical," 
issued  by   the   Oxford   University  Press. 

"During  the  recent  debate  in  the  11 
of  Lords  about  public  museums  and  gal- 
leries the  British  Museum  'pictorial' 
postcards  were  specially  praised.  Lord 
Sudeley  could  imagine  nothing  better 
than  the  free,  popular  lectures  given  at 
Museum  enforced  by  the  packets  of 
photographic  reproductions  dealing   with 


the  subject  —  15  for  one  shilling.       Be 
quoted  a  letter  from   Sir  Frederic   kVn 
yon   stating   that   in   1919   nearly  260,000 
picture  postcards  had  been  sold,  at  a  pro- 
fit of  about  45  per  cent. 

The  Archbishop  of  Canterbury  said  that 
the  ready  sale  of  these  "study"  sets  of 
cards  'will  not  surprise  any  of  your  Lord- 
ships who  have  got  hold  of  a  few  of  these 
packets  and  have  seen  how  for  a  shil- 
ling so  much  valuable,  interesting,  and 
bright  popular  information  is  given.  They 
are  artistic,  historical,  and  geographical. 
.  .  .  The  German  medals  issued  during 
the  war  are  all  of  very  remarkable  in- 
terest just  now.    .    .    . 

"'These  objects  (in  the  Galleries), 
mysterious  and  obscure  to  most  people 
who  wander  round  in  a  vague  way,  not 
quite  understanding  what  to  look  for, 
can  be  wonderfully  elucidated  not  only 
by  the  lectures  which  are  given  by  th^ 
guides  but  by  the  little  packets  of  post- 
cards which  enable  anybody  to  inspect 
the  objects  with  intelligence  and  under- 
standing. For  the  expenditure  of  Is.  a 
series  of  15  cards  illustrating  a  particu- 
lar set  of  objects  can  be  obtained.  The 
beginning  of  the  appreciation  of  these 
objects  is,  I  am  sure,  an  enormous  gain. 
The  postcards  are  now  largely  used  for 
schools,  and  schools  are  being  introduced 
to  the  museums.  Our  central  museums 
are  thus  becoming  more  what  they  ought 
to  be.  The  educational  value  of  all  these 
things  is  not  to  be  easily  estimated." 


GIFT  SHOP  NOVELTIES 

Among  the  novelties  for  gift  shops 
are  new  models  of  fans,  baskets,  small 
wooden  articles,  quaint  ideas  for  little 
folk  and  for  use  as  prizes  or  small 
gifts. 

Recently  several  lines  of  interesting 
metal  objects  have  been  added,  while 
the  latest  addition  is  a  collection  of  im- 
ported bead  bags,  necklaces  and  girdles. 
Recently  a  new  type  of  lamp  shade 
has  come  into  vogue,  and  is  in  some 
places  superseding  the  parchment 
shades,   so   long   popular. 

By  treating  the  fabric  the  appearance 
of  encrusted  glass  is  obtained.  This 
crystalline  process  lends  itself  to  a 
wealth  of  decoration  and  most  lovely 
effects  are  secured.  A  famous  interior 
decorator  is  displaying  interesting 
shades  of  decorated  metal,  gorgeous  in 
designs  and  as  beautiful  when  dark  as 
when  illuminated.  How  often  it  hap- 
pens that  one  purchases  a  shade  from  a 
lamp  that  is  lighted,  and  how  keen  the 
disappointment  when  the  supposedly 
charming  object  is  almost  commonplace 
and   uninteresting   when   not   illuminated. 

There  has  been  a  decided  return  to 
the  period  of  the  Renaissance,  marked 
by   the   revival   of  the   fine   metal    work 


of  the  sixteenth  century.  Many  ex- 
amples of  the  metal  flowers  so  cleverly 
developed  in  Italy  are  most  attractive. 
These  are  made  with  much  charm  and 
delicacy.  It  seems  incredible  that  such 
daintiness  can  be  attained  in  so  stub- 
born a  medium  or  that  the  essence  of 
so  evanescent  a  thing  as  a  flower  can 
be  expressed  in  permanent  form.  Yet 
it  has  been  achieved,  and  delightful  re- 
productions of  many  kinds  of  flowers 
are  shown. 

Tiny  pots  of  tulips  or  of  cherry  blos- 
soms; bouquets  of  old-fashioned  garden 
flowers  such  as  grandmother  loved,  daf- 
fodils, all  the  field  flowers,  and  many 
others  are  cleverly  wrought.  These 
will  smile  up  at  once,  sturdy  and  bright, 
when  the  soft,  tender  models  that  in- 
spired the  souls  of  men  to  make  them 
are  scattered  and  dust.  In  addition  to 
these  metal  offerings  there  are  also 
wonderful  parchment  flowers,  the  pro- 
duct of  a  single  studio.  No  description 
can  give  an  adequate  idea  of  their  de- 
lightful color  and  charm.  They  are 
found  in  glowing  bunches  of  flowers  of 
every  kind — quaint  nosegays  for  party 
favors,  sconces  to  bring  a  bit  of  God's 
out-of-doors  to  the  walls  of  homes,  and 
delightful  place  card  holders.  Lovely 
indeed  are  the  big  roses  and  chrysanthe- 
mums, and  they  are  shown  nowhere  else 
but   in   this   division. 

Rare  prints  are  here — reproductions 
of  the  masterpieces  of  Europe  and 
America.  So  perfect  has  this  art  be- 
come, that  many  of  these  seem  origin- 
als, either  in  oil  or  in  water-color.  The 
lines  of  three  firms  famous  for  the 
variety  and  perfection  of  their  offerinRs 
are  on  display.  They  must  be  viewed 
to  even  faintly  appreciate  what  variety 
they  afford. 

It  is  even  possible  to  obtain  mural 
decorations,  as  excellent  artists  have  on 
display  handsome  panels  and  friezes, 
some  after  the  old  Dutch  school  so  de- 
sirable at  present,  others  in  interesting 
black  and  white. 


BEGIN  NOW  TO  SYSTEMATIZE 

Do  you  realize  that  you  lose  from  20 
to  30  per  cent,  every  post-card  rush  sea- 
son, when  you  keep  to  that  antediluvian 
method  of  displaying  all  your  cards  on 
the  counter?  Have  it  different  this  year. 
When  your  Christmas  stock  arrives, 
make  attractive  posters  showing  samples 
carefully  indexed,  of  all  the  lines  you 
carry,  with  the  prices  on  each.  Your 
customers  will  appreciate  it  too.  You 
will  be  saved  the  loss  of  numerous  cards 
through  tearing  and  soiling  and  the  pur- 
chaser will  save  time  and  patience  by 
not  having  to  sort  for  15  minutes  to  ob- 
tain one  card. 
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A  DICTIONARY  OF 
DRYGOODS  TERMS 

(Linen  and  Silk  Continued) 

Crow's  Feet — Wrinkled  places  in 
goods,  when  they  have  been  allowed 
to  dry  in  a  crumpled  and  creased 
condition. 

Cut — Any  standard  length  of 
goods.  Broad-silk  cuts  are  usually 
60  yds.;  ribbons,  10  yds. 

Cut  Selvage — The  edge  where 
pieces  have  been  separated  when 
two  or  more  widths  are  woven  to- 
gether. 

Denier — A  French  coin,  used  as 
a  weight  for  determining  the  size 
of  raw  silk.  It  weighed  24  Paris 
grains — 19.6728  Eng.  grains.  The 
weight  now  used,  called  "denier," 
weighs  .05  grammes,  and  the  num- 
ber of  these  weights  required  to 
balance  a  skein  of  450  metres  is 
the  denierage  or  size  of  the  silk. 
Dividing  4,464,528  by  any  denier- 
age gives  its  yardage  per  pound. 

Diaper  Pattern — A  small  figured 
effect,  usually  made  in  a  diamond 
shape. 

Direct-Printing — Patterns  print- 
ed direct  on  a  cloth  from  the  rollers 
or  blocks. 

Discharge-Printing — The  print- 
ing on  a  dyed  fabric  with  chemicals 
that  strip  or  discharge  the  color 
when  printed.  Same  as  extract- 
printing. 

Discharging — The  degumming  or 
boiling-off  of  silk. 

Doctor-Marks — Smears  made  on 
a  printed  fabric,  from  the  bits  of 
lint  being  caught  under  the  "doc- 
tor-blade." 

Double-and-Twist — Threads  dou- 
bled together  and  then  twisted. 
Usually  of  different  colors. 

Double  Ends — Where  the  warp 
ends  are  drawn  in  two  together. 

Double  Warp — A  warp  in  which 
there  is  both  a  face  and  back  warp. 

Doup  Weaving — The  twisting  of 
warp  threads  around  the  filling 
picks  by  employing  special  heddles 
or  loops,  called  "doups." 

Dram— The  1-16  of  an  ounce.  The 
dram  system  is  used  for  the  counts 
of  thrown  silk.  It  is  based  on  1,000 
yds.  to  the  dram,  or  256,000  yds. 
per  lb.  for  the  size  of  No.  1.  Divid- 
ing 256,000  by  any  dramage  gives 
its  yardage  per  pound. 

Dynamited  Silk — Silk  weighted 
with  tin  salts. 

Ecru  Silk  (Fr.  pr.  ay-croo;  un- 
bleached)—Thrown  silk  with  but  a 
trifling  amount  of  the  gum  dis- 
charged from  it. 

Embossing — The  imprinting  of 
raised  designs  on  fabrics  by  pass- 
ing them  under  pressure  between 
suitably  engraved  heated  rollers. 

Extra-Lustre — A  brilliancy  given 
to  skein  silk  by  stretching  it  under 
steam  pressure. 

Filling— Material  to  be  used  as 
weft  in  a  fabric. 

(To  be  continued) 


Novelties  in  Curtains 

St.  Gall  Embroideries  Among  the  Fads  Which  Will  Soon  Be  on 

Market — Charming  Effects  in  Nets  and  Laces  Being 

Turned  Out  by  Canadian  Manufacturers. 


ONE  Montreal  curtain  manufactur- 
er, who  is  noted  for  the  origin- 
ality and  daintiness  of  his  cur- 
tains, is  experimenting  with  a  large  ship- 
ment of  Swiss  novelty  laces  and  embroid- 
eries which  are  shortly  to  be  placed  upon 
the  market.  A  representative  of  Dry 
Goods  Review  made  a  visit  to  the  factory 
this  month,  when  innumerable  samples 
were  seen,  each  one  entirely  different  and 
novel  as  it  is  possible  for  a  curtain  to  be. 

Hand    Embroidered   Effects 

One  charming  effect  was  noted  in  a 
fine  marquisette  curtain  with  a  broad 
border  of  filet  squares  joined  in  alterna- 
ting pairs  with  a  rich  Cluny  edge.  The 
filet  squares  depicted  quaint  figures 
which  were  reproduced  as  clearly  as 
though  by  hand  work.  The  newest  of  the 
new  was  a  fine  scrim  with  a  fancy  inset 
section  of  fine  bretonne  net,  hand  em- 
broidered in  cream.  This  net  insert  is 
fairly  large  and  is  often  triangular  in 
shape,  fitted  cornerwise  into  the  lower 
edge.  The  effect,  where  a  dainty  motif 
is  worked  upon  it.  it  unusual  and  more 
transparent  than  the  more  conventional 
laces.  The  bretonne  net  idea  will  be 
carried  out  in  several  designs  and  there 
is  no  doubt  that  it  will  be  exceedingly 
popular. 

St.  Gall  Embroideries 

Another  new  idea  which  is,  as  yet,  not 
on  the  market  is  the  combination  of  St. 
Gall    embroideries    of   all    kinds   as  cur- 
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tain  trimmings.  Soon,  however,  will  be 
shown  several  novel  ideas  combining 
black  and  white  embroideries,  voiles, 
broderie  anglaise,  as  well  as  various 
kinds  of  tiny  linen  medallions  and  fan- 
cies. These  will  be  used  in  conjunction 
with  Torchon,  Swiss,  Baby  Irish  and  Not- 
tingham laces  upon  the  finer  grades  of 
marquisette  and  dotted   Swiss. 

The  process  of  modern  curtain  making 
affords  one  the  opportunity  of  judging 
the  merits  of  this  fragile  product,  and 
comparing  it  closely  with  its  home-made 
counterpart.  Nowadays,  it  does  not  pay 
to  put  handwoi'k  upon  fine  curtains  as 
they  rarely  hang  properly  when  home 
made,  and  the  shrinking  process  is  one 
little  understood  by  the  housewife. 

In  the  factory  above  referred  to,  all 
em  tains  are  shown  at  a  distance  in  order 
that  the  proper  effect  may  be  assured. 
Curtains  of  such  delicate  design  as  these 
must  have  their  proper  setting  when  dis- 
played in  the  curtain  department,  and 
a  simple  horizontal  rod  placed  a  few 
feet  from  the  customer,  directly  against 
the  light,  is  all  that  is  necessary  in  order 
to  get  the  best  effect. 

Prices  for  the  present  are  steady,  but 
are  not  guaranteed  beyond  February 
next. 


Pugh  Specialty  Co.  Ltd. 

38-42  Clifford  Street,         Toronto,  Canada 

Manufacturers  and 
Manufacturers'  Agents 

We  own  or  control  5  Canadian  Factories. 

Some  of  our   lines   are 

French    Ivory, 

Pennants.   Cushions  and   Textile 

Novelties, 
Post  Cards  and  Booklets  for  all  seasons 

and   occasions. 
Ladies'  and  Men's  Purses,  Wallets,  etc.. 
Souvenir    Novelties     (biggest    range    in 

Canada). 
Our   Catalogue   is    worth   having. 
Our  travellers   cover  Canada. 


For  Spring  W ear 

A  dainty  tuxedo  wool  sweater  with  sash 
girdle  and  flat  rolling  collar  extending  full 
length  of  coat.  Shown  by  Monarch  Knit- 
ting  Co.,    Ltd.,   Dunnville. 


French  Ivory 

Our  New  Catalogue 

This  season's  catalogue  now 
ready.  If  you  have  not  re- 
cieved  a  copy,  write 

Carl  Austin  &  Co. 

Manufacturers 

357  College  St.  Toronto 
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NERLICH   &   CO. 


FANCY  GOODS 

Toys,  Dolls,  Games 

for 

Christmas    Trade 


Write  for  Our  New  200-Page    Illustrated  Catalogue 

showing 

Fancy  Goods,  Toys,  Dolls,  Games,  Toybooks,  Christmas  Decora- 
tions,  Novelties,   China,   Crocker),   Glassware,   Electric   Fixtures, 
Smallwares,  Dru^ists'  and  Tobacconists'  Sundries 


NERLICH   &   CO. 

146-148  FRONT  ST.  WEST,       :-:       TORONTO 


Ihy  (Hoods  Review 


FANCY  GOODS,  NOTIONS  AND  TOYS 


139 


Notions  are  Formed  at  Notion   Counters 


T 


EN  million  women  will  see  and  read  De  Long  advertisements 
everv  month  during  1920.  Out  of  these  ten  million,  a  worth- 
while number  will  enter  vour  store. 


Will  they  find  De  LongHook-and-Eye  Tape  on  your  notion  counter, 
and  buy?  Or  will  they  go  away  and  say,  "That  store  never  has  any- 
thing I  want"  ? 

Nearly  every  woman  has  known  the  name  De  Long  from  girlhoi  d 
up.    She  is  a  potential  buyer  of  convenient  De  Long  Hook-and-Eye  l  ape. 

And  how  about  the  other  De  Long  products — Hooks  and  Eyes, 
Snaps,  Hair  Pins,  Safety  Pins,  and  Toilet  Pins? 

Let  women  know  you  carry  the  De  Long  line — give  it  prominence. 
Let  them  "See  that  hump?" — and  buy. 

DeLong  &ive  Company 


OF  CANADA.  LTD. 


ST.  MARYS,  ONTARIO 
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Your  Customer 


Is  Looking  for  this  Net! 

She  knows  Fashionette  is  the  net  to  use  for  smart  hairdressing,  the 
net  that's  specially  processed  for  invisibility  and  strength.  Fash- 
ionette is  a  de  luxe  net  at  the  price  of  ordinary  ones. 

Other  items  that  she  identifies  by  the  Colonial  Quality  mark  are: 


Baby  Dimples  Safety  I'ins 

Also    Baby    Dimples    Neverlost   Pins 

and 
Baby    Dimples   Cradle   Pins. 

Lady    Dainty    Celluloid    Hair    I'ins 
All  shapes  and  sizes,  in  shell,  amber 
and  grey. 


Myman'a  Collar  Bands 
Accurately     sized  —  shrinkage     al- 
low* Ml. 

Gold   Medal  Bias  Tape 

True,  even  bias  in   white  or  black. 
Tulip  Snap   Fasteners 

Reliable,  rustproof. 
Vassar  Elastic 

The  elastic  that  lasts. 


Canada  Needle  &  Fishing  Tackle  Co. 

INCORPORATED 

76  WELLINGTON  STREET  WEST  TORONTO 

Sole  Canadian  Distributors  oj  Colonial  Quality  Specialties  for 

SAM  STAG  &HILDER  BROS.,  1200  Broadway,  New  York  City 


Dry  Goods  Review 


FANCY  GOODS,  NOTIONS  AND  TOYS 


141 


Some  Snaps 


in  the 


Smallwares  Department 


We  have  in  stock  for  immediate  shipment  whilst 

they  last,  a  large  line  of  staples  and  novelties 

,  suitable   for    Fall    and    Xmas   trade,    including 


Teddy  Bears 

Leather  Purses — 

Imported  Celluloid  Dolls 
Small  Bisque  Dolls 

Large  assortment,  including 
latest  novelties. 

French  Beaded  Bags 
Velvet  Bags 

The  Dorothy  Silk  and  Steel  Beaded 
Bags. 

Tea  St 

rainers 

Electro   Plated 

on    Nickel    Silver 

Latest 

Novelty 

Sterling  Silver  Thimbles 

Large  range  Oriental  Necklets-  from 

Novelty  Celluloid  Bag  Frames 

French  Metal  Bags 

French  Metal  Bead  Necklets 

$1.50  to  $24.00 
Latest  Novelties  in  French  Pins 
and  Barrettes,  French  Rhine- 
stone Shoe  Buckles 

French  Novelties  in  Bracelets,  ex- 
tremely fashionable  in  Paris. 

French  Evening  Feather  Fans  from 
$5  to  $30  each 

French  Pin  Cushions  and  Sachets 

'Everything  in  Notions 

Stock  More  Complete  Each  Week. 


GREENSHIELDS  LIMITED 


"Everything  in  Dry  Goods" 
VICTORIA  SQUARE  :  : 


MONTREAL 


1  12 
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THE  EXCLUSIVE  SMALLWARE  SPECIALTY  HOUSE 

Our  stock  is  complete  of  the  following  lines — 

ART  NEEDLEWORK 

CHILDREN'S  DRESSES  AND  ROMPERS 

HOLIDAY  NOVELTIES  FOR  XMAS  TRADE 

SPECIALLY  BOXED  JEWELRY 

also 

HainNets,  Hair  Ornaments,  Hair  Pins,  Veils,  Beads,  Bags  and  Bag  Frames, 
Crochet  Cottons,  Needles,  Safety  Pins,  Etc. 


wrinch,  McLaren,  limited 

77  Wellington  St.  West 


Toronto 


SOLE 
AGENTS 

FOR 
CANADA 


aAN 


s^Sr 


■iSPEEDWELLJ- 


THE 
DEPEND- 
ABLE 
TAPE 


'0     VI 


For  Remarkable  Quality  Tape 

demanded    by    clothinp    and    wholesale    trade, 
tailors,  etc.,   it  will  be  found  that 

SUPER  INDIA  SHRUNK  TAPE 

Manufactured   by 

GEORGE  WHEATCROFT  CO. 

WORKSWORTH,  ENGLAND 
contains    the   essential    qualities    that    are   ab- 
solutely necessary  to  pet  the  best  results. 


*-;/M 


THE   STAC. 


WALTER  WILLIAMS  &  CO.,  LTD. 

VONTREAL      TORONTO        QUEBEC 


1 

1 

»J 

1              Canadian  Braid  and 
Trimming  Co.,  Ltd. 

Manufacturers    of 

Girdles,  Braids 

Cords 

Fringes 

Tassels 

Ornaments 
jL                  Buttons 
I                   Fur  and 

Dress  Trimmings 
39  Dowd  St.,  MONTREAL 

Toronto  Branch--96  King  St   W. 
L.  B   Ellis,    Representative 
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The  Artneedle  House 


WOOLS  IN  ALL  COLORS 

THREE  BEE  SHETLAND  IN 
SKEINS 

GLORIA    SHETLAND    IN    BALLS 

UTILITY  4-PLY  KNITTING  IN 
BALLS 

IMPERIAL  4-PLY  FINGERING  IN 
30  COLORS,  INCLUDING 
PRETTY  HEATHER  MIXTURES 

THREE  BEE  SAXONY  IN  HANKS 


STAMPED  GOODS 

NIGHTGOWNS 
PILLOW  CASES 
TOWELS 
DAY  SUPS    ' 


SCARFS 
DOYLIES 
CENTRES 
PILLOW  TOPS 


BABY  GOODS 

DIAPERS 

BOOTEES 

OVERALLS 

TOQUES 

JACKETS 


FEEDERS 

LEGGINGS 

HOODS 

MITTENS 

SWEATERS 


SUNDRIES 

EMBROIDERY  AND  CROCHET 
THREADS 

INSTRUCTION  BOOKS  ON  KNIT- 
TING AND  CROCHETING 

EMBROIDERY  HOOPS,  EMBROID- 
ERY NEEDLES,  KNITTING 
PINS,  WOOD  AND  CELLULOID. 


The  Best  Artificial  Silk  is 

FLOSSELL  ROYAL 


Hambly  and  Wilson 

Limited 

TORONTO 


A  Practical 
Notion  Item 


Look  for  the 
trade  mark 
and  portrait 
of  Wm.  E. 
Wright  o  n 
every  pack- 
age. 


WHIRS  i-I-TMMJ 

is  put  ap  especially  for  your  notion  depart- 
ment— wound  on  card-,  handed  and  pro- 
tected by  a  transparent  envelope — package 
same  size  as  Wright's  Bias  Fold  Tape. 
Although  a  notion  item  this  will  find  ready 
sale  in  the  trimming  department. 
Women  everywhere  are  quick  to  grasp  the 
time  and  labor-saving  features  of  Wright's 
E-Z-Trim.  It  requires  no  basting — all  ready 
to  sew  (in  middy  blouses,  sailor  .suits,  dresses, 
rompers,  etc.  A  two-yard  piece  trims  any 
middy  style  wash  garmenl — collar,  cult's  and 
yoke. 

Made  of  Wright's  Bias  Fold  Tape  stitched 
in  parallel  rows  on  fast  colored  percale. 


Can  be  had  in  boxes  containing  12  2-yard 

pieces  of  a  color  and  in  cabinets  of  24  2-yard 
pieces  assorted  colors — all  six  colors  on  dis 
play.     White  on    Navy,   Red,   Light   Blue. 
Alice  Blue,  Pink  and  Black. 
Display  cards  can  he  had  for  the  asking. 


Wm.E.Wright&SonsCo.,Mfrs. 

315-317  Church  Street  New  York 

Stocks  carried  at  all  Agencies 

CHICAGO  ST.  LOUIS 


R.  C.  Tail  Co. 
223  W.  Jackson  Boulevard 


Geo.  F.  Anderson's  Son 
(13  North  Broadway 


WRIGHT'S 

BIASFOLDTAPE 

<  It  turns  itself  A 


PHILADELPHIA 

James  F.  McCarriar 
1011  Chestnut  Street 
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Unusual  Draping 


This  handsome  display  of  evening  dress  fabrics  occupied  the  Richmond  and  Yonge  street  window  of  the  Robert  Simpson  Com- 
pany store,  Toronto,  during  the  opening  days  of  their  Fall  Fashion   Display. 


Fabrics  For  Fall 


The  above  window  was  featured  by 
the  Robert  Simpson  Co.  in  announcing 
their  Fall  Fashion  displays.  It  was 
one  of  a  series  in  which  panels  of  cop- 
per tints  in  leaf  design  severely  panel- 
led lent  a  rich  background  against  which 
were  displayed  the  season's  newest  in 
materials,  styles,  trimmings,  and  ac- 
cessories. On  the  extreme  right  is  a 
drape  of  lovely  jade  satin  and  brocade 
combining  silver  and  jade.  A  hand- 
some black  picture  hat  in  panne  vel- 
vet is  posed  on  the  standard  in  the  fore- 
ground. Next  is  a  figure  remarkably 
draped  in  Folly  red  and  gold  brocade, 
with  plain  satin  charmeuse.  A  Cleo- 
patra girdle  is  clasped  about  the  low 
waistline.  The  hat  next  is  black  velvet 
arrd  its  extremely  chic  lines  were  ac- 
centuated by  the  arrangement  of  the 
lustrous  white  broche  which  constituted 
the  centre  drapery.  Daintiest  orchid  bro- 
caded in  silver  was  the  material  in  the 
corner  of  the  window.  A  superb  fea- 
ther fan,  a  third  black  velvet  dress  hat, 
a  dripping  ostrich  neck  piece  and  lus- 
trous pearls  added  their  faultless  pre- 
sence to  this  beautiful  exhibit  of  evening 


dress  fabrics.  The  draping  was  one 
of  the  finest  pieces  of  work  noted  in  any 
of  this  season's  displays  and  was  done 
by  Display  Manager  Burns,  who  super- 
vises the  arrangement  at  all  the  Simpson 
windows. 

"The  difficulty  in  doing  this  particular 
window  was  in  arranging  the  materials 
without  harming  them  with  even  so 
much  as  a  pin  mark,"  admitted  Mr. 
Burns.  "In  handling  materials  as  ex- 
pensive as  these  dress  fabrics  we  cannot 
afford  to  damage  them  in  the  slightest, 
and  in  draping  the  figure  we  had  to 
exercise  the  greatest  care  even  in  fold- 
ing the  materials.  Under  no  conditions 
could  we  cut  any  of  the  fabrics  exhibit- 
ed as  they  are  extremely  high  priced 
stuff  and  will  be  required  in  the  dress 
goods    department." 


An  Ideal  Setting 


Murray-Kay's,  of  Toronto,  made  an 
auspicious  affair  of  their  Fall  Millinery 
Opening  by  devoting  an  entire  window 
to  the  artistic  exhibit  of  very  exclusive 
models.  The  window  proved  one  of 
the  most  beautiful  seen  this  year  from 
the  point  of  color  treatment  and  refine- 


ment   of    design, 
velvet      curtains 


Soft    neutral    tinted 
formed    a    continuous 


background.  In  front  of  these  soft 
fabric  folds  were  placed  two  platforms 
stained  deep  Oriental  blue.  From 
these  rose  trellises  of  blue  shading 
through  Egyptian  reds  to  the  flaming 
yellow  of  the  autumn  leaves  just  before 
they  fall.  Posed  at  the  top  were  odd 
medallions  with  graceful  extensions  from 
which  were  suspended  vivid  garlands. 
A  setting  sun  was  depicted  in  the  inner 
disk.  At  either  end  of  the  window 
tall  standards  of  dull  gold  bearing 
plaques  of  fruits  in  vivid  hues  were 
tied  with  russet  and  yellow  tulle.  The 
same  color  scheme  of  blues,  browns,  and 
reds  was  carried  out  in  the  decorative 
lamp  which  occupied  a  central  platform. 
At  either  side  of  the  lamp,  two  gaudy 
wooden  parrots  perched  on  standards 
who  squinted  at  the  handiwork  of  Paris 
designers  in  critical  fashion.  One  wax 
figure  correctly  garbed  in  a  modish  Au- 
tumn tailleur  added  point  to  the  window 
which  displayed  hats  large  and  small 
in  velvets  and  hatter's  plush  in  brilliant 
hues  and  in  lustrous  black  according  to 
Dame  Fashion's  whim.  The  whole  ef- 
fect was  similar  to  a  lovely  Urban  stage 
setting  and  was  Mr.  MacDonald's  own 
original  design. 
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Artistic  Window  Displays 

Help  to  PushJMew  Fall  Stocks 

Leading  Shops  in  Toronto^  Hamilton,  London  and  Ottawa  Conduct  Clever  Advertising  Cam- 
paign in  Launching  Autumn  Models — Elaborate  Settings  Have  Splendid  Results. 


RETAILERS  throughout  Ontario 
have  gone  after  business  in  a 
wholehearted  fashion  this  Fall,  de- 
termined that  they  will  not  be  responsible 
for  a  tardy  season.  The  shops  accustom- 
ed to  staging  very  early  showings  have 
displayed  their  new  Fall  stocks  a  little 
earlier  than  usual — ever  since  the  middle 
of  August  window  displays  have  been 
getting  in  effective  work  and  as  Autumn 
days  approach  the  customers  who  are  not 
-well  acquainted  with  the  prevailing 
modes  have  only  themselves  and  their 
lack  of  observation  to  blame.  The  win- 
dows in  all  the  better  retail  stores  have 
been  carrying  on  a  splendid  business- 
building  campaign,  and  a  glimpse  at 
some  of  the  windows  in  various  parts  of 
the  province  provides  an  interesting 
study.  All  the  windows  described  below 
have  merit — any  dealer  will  do  well  to 
note  the  schemes  carried  out.  The  ideas 
are  good  and  well  executed,  and  the 
"plot"  idea  is  given  prominence.  The 
practice  of  creating  a  little  picture  from 
life  never  fails  to  interest  the  casual 
passerby,  who  will  invariably  stop  to 
note  a  natural-looking  group  apparent- 
ly at  a  tea  or  dance,  when  a  display  oi 
exquisite  models  shown  in  any  other 
way  might  fail  to  arrest  their  attention. 
The  C.  H.  Smith  Co.,  Ltd.,  of  Windsor, 
enclosed  the  rear  of  their  Fall  coat  dis- 


play with  apple  green  beaver  board.  The 
window  utilized  was  a  long  one,  and  at- 
tached to  the  beaver  board  paneling  at 
each  far  side  was  a  scenic  picture  de- 
picting the  Autumnal  tints  of  the 
countryside.  Each  picture  was  enclosed 
with  a  French  window  effect,  constructed 
apparently  of  thick  board.  A  dark 
brown  rug  was  laid  on  each  half  of  the 
floor,  the  rugs  being  divided  with  an 
oblong  brown  plush-covered  board. 
Stationed  in  front  of  the  board  was  a 
fancy  white  wicker  basket  filled  with 
roses,  with  trains  of  pale  blue  and  yel- 
low satin  falling  from  the  basket  and 
forming  billows  as  it  spread  down  in 
front  on  the  floor.  Each  rug  was  ac- 
companied by  two  full-length  wax 
models,  each  outfitted  in  a  Fall  coat. 
One  model,  umbrella  in  hand,  faced  the 
front,  while  her  companion  had  her 
back  turned  so  that  the  coat  could  be 
viewed  from  this  angle.  The  two  models 
on  the  other  rug  also  thoughtfully  as- 
sumed side  positions.  By  giving  all  four 
models  the  once  over,  the  coats  could  be 
examined  in  detail.  In  between  the  fig- 
ures dark  brown  and  blue  coats  were  laid 
over  hangers.  A  single  card  down  in 
front  briefly  stated: 

EXPANSION  SALE— FALL  COATS 
$39.50 


A  Petticoat  Window 

Smallman  and  Ingram  of  London,  de- 
voted a  recent  window  display  to  satin 
petticoats.  There  were  grey  curtain 
draperies  at  the  back,  with  a  black  and 
rose  mixed  rug  on  the  floor.  The  centre 
rear  was  taken  up  by  a  wax  full-length 
model,  clad  in  an  electric  blue  satin  pet- 
ticoat and  a  salmon  pink  dressing 
jacket.  Laid  over  hangers  at  both  sides 
were  satin  underskirts,  the  colors  pre- 
dominating being  emerald  green,  amber 
and  light  blue.  A  long  stand  stood 
guard  at  each  rear  side  with  an  under- 
skirt laid  over  a  rack  on  top  of  each 
stand  and  a  pair  of  petti-bockers  at  the 
base  of  the  stand.  The  petti-bockers 
were  spread  out  flat,  just  as  if  the 
wearer  were  going  to  slip  into  them. 
Atmosphere  was  provided  by  a  blue  china 
vase  at  the  centre  front.  The  vase  con- 
tained sprays  of  gladiolus  that  tallied 
with  the  colors  of  the  underskirts. 

Sweaters    for    Baby 

Chapman's,  of  London,  recently  pushed 
juvenile  sweaters  by  a  simple  but  con- 
vincing trim.  Sweaters  were  laid  in 
open  boxes  down  in  front,  with  a  large 
doll  baby,  clad  in  a  bright-colored 
sweater,  seated  in  the  middle  box. 
Sweaters  for  baby  were  laid  over  hangers 
at  the  rear  with  skeins  of  knitting  wool 


A  Superb  Millinery  Exhibit 


With  'this  window  Murray-Kay's  of   King  street,  Toronto,  announced   their    Fall   millinery   opening.     Exquisite   coloring   and 
unique  backgrounds  made  this  window  one  of  unusual  merit.    Courtesy  H.  C.  MacDonald,  display  mgr.  Murray-Kays. 
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-  alternating  with  sweaters,  for 
those  mothers  who  preferred  to  knit 
their  <>\\  sweaters. 

The  Arcade,  Ltd.,  of  Hamilton,  pro 
ed  ■  similar  background  to  each  of  their 
Fall  fashions  window  displays.  The  first 
ory  tn  strike  the  eye  was  a  large 
jardiniere  vase,  stationed  at  the  rear 
centre.  The  vase  was  cnl  out  of  card- 
board and  colored  a  nut  brown.  It  was 
farther  ornamented  with  a  floral  design 
in  light  blue.  Artificial  leaves  reflecting 
the  ruddy  glow  of  Autumn  were  attached 
in  the  right  place;-  for  them.     At  the  hack 

of  the  vase  was  a  taller  pillar,  executed 

in  light  blue  and  dotted  with  the  curled 
russet  leaves  of  Autumn.  Branching 
out  from  the  top  of  the  pillar  at  each 
le  like  arms  was  a  small  section  of 
latticework,  covered  with  trailing:  blos- 
soms of  golden   yellow. 

Effective  Draping 

Fleetwood  Wilson  &  Co.,  Ottawa,  ar- 
ranged a  simple  but  effective  showing  of 
messaline  silk  dress  lengths  in  the  new- 
est Fall  shades.  Tall  pedestals  were  em- 
ployed to  drape  the  goods  with,  each 
dress  length  trailing  to  the  floor.  On  the 
billows  so  formed  were  laid  such  dress 
accessories  as  handbags,  umbrellas  and 
veils.  Each  dress  length  had  a  small  card 
attached  to  it,  indicating  the  color.  The 
colors  represented  were  mole,  black, 
Copenhagen  blue,  seal,  naVy  and  peacock. 
Small  sprays  of  orange  floral  specimens 
placed  on  the  pedestals  imparted  the  fin- 
ishing touches  to  the  display. 

Baby  Blanket  Display 

The  T.  Eaton  store  in  Toronto  increas- 
ed the  sale  of  blankets  for  babies'  cribs 
via  the  unusual  window  display  route. 
In  this  case  simplicity  sold  the  idea  bet- 


ter than  an  elaborate  Betting.  Blankets 
for  baby  were  draped  over  the  pedestals 

at    each    front    side,    trailing    to    the    floOT 

in  close  proximity  to  the  window  uiass. 
The    billows    so    formed    by    the    blankets 

were  not   left   barren  of  sidling   pi 

U>v  the  latter  was  injected  by  toy  ducks. 
dogs,  rabbits  and  baby  rattles.  K.e  h 
display  pedestal  was  surmounted  by  a 
rolled  up  blanket.  The  floor  space  in 
other  places  was  occupied  by  blankets 
in  neat  bundles,  artistically  tied  with 
baby  blue  and  pink  satin  ribbon.  The 
back   part   of  the  trim   featured   full   size 

blankets,  there  being  a  brass  bedstead  a' 
the  centre  rear,  with  blankets  laid  over 
the  bed  posts.  The  exhibit  was  balanced 
at  each  rear  side  by  a  blanket  folded  over 
a  square  stand,  fully  as  tall  as  the  T 
type. 

A  Soiree  Musicale 

The  Robert  Simpson  Co.,  Toronto, 
cleverly  suggested  a  society  musical  in 
connection  with  a  recent  Fall  evening 
dress  display.  First  of  all  there  came 
several  full  length  wax  models,  repre- 
senting the  latest  in  evening  wearing  ap- 
parel, who  assumed  different  standing 
postures.  A  grand  piano  took  up  most 
of  the  centre  space,  the  piano  being  pre- 
sided over  by  a  handsomely  gowned  wo- 
man. 

She  rested  her  blue  ostrich  fan  on  the 
side  of  the  piano  bench  at  which  she  was 
seated.  Standing  a  few  feet  away  was 
a  full-length  wax  male  figure,  faultlessly 
attired  for  such  a  function.  In  one  hand 
he  grasped  a  violin,  with  the  other  hand 
he  held  the  bow,  indicating  that  he  was 
about  to  entertain  his  distinguished  au- 
dience that  the  setting  so  convincingly 
implied.     His  gloves  rested  on  an  orange 


plush    upholstered    walnut     chair     at      his 

Bide. 

A  Beautiful  Setting 
Batons  also  arranged  an  artistic  even- 
ing dress  exhibit  in  connection  with  their 
Fall  openings.  The  wax  mannikins  were 
all  gotten  up  preparatory  to  leaving 
their  homes  to  attend  some  BOCial  func- 
tion. At  the  centre  was  a  settee  with  an 
laid  over  it  and  the  fair 
lads  owner  testing  on  the  same.  The 
right  side  contained  a  beautiful  period 
cabinet  phonograph.  To  the  left  was  a 
lady's  writing  desk,  with  a  lady  seated 
beside  it.  Her  evening  wrap  was  laid 
the  back  of  the  chair.  At  each 
front  side  were  laid  small  blue  rugs, 
laid  on  which  were  such  evening  dress 
accessories  as  a  white  muff,  pair  of 
brown  Oxfords,  umbrella,  yellow  brocade 
dance  pumps,  green  ostrich  fan,  beaded 
bag,  pair  of  white  kid  gloves,  and  silver 
shoe  buckles.  The  evening  dress  figures 
dressed  for  the  street  helped  to  put  across 
the  idea  by  such  stunts  as  holding  a'  fur 
neck  piece  over  the  arm,  a  beaded  hand- 
bag on  the  wr'st.  ?n-<  one  glove  on  and 
one  off.  preparatory  to  slinp'nir  it  on. 


SHOEMAKING— AN    ALL-CANADIAN 
INDUSTRY 

Of  all  the  industries  earned  on  in 
this  country,  shoemaking  is.  perhaps,  the 
most  purely  Canadian.  Most  of  the 
leather  is  tanned  in  Canada,  and  a  large 
part  of  the  linings  are  made  here,  much 
of  the  machinery  is  now  made  in  Canada, 
while  the  actual  boots  and  shoes  them- 
selves are  made  by  Canadian  labor,  co- 
operating with  Canadian  capital. 


Canadians  at  I..I.D.M.,  Detroit 


Leading  display  men  from  Enirland  and  Canada  as  well  as  the  I'nited  States  attended  the  23rd  annual  convention  of  the 
International  Association  of  Display  Men  at  Detroit,  July  12-15.  Among  the  Canadians  in  the  group  are  F.  G.  R.  Lacey, 
dtaplaj  manager  for  Fairweather*s,  Ltd.,  Toronto,  whose  name  was  on  the  prize  list  several  times.  Others  from  Toronto 
noted  in  the  group  are  Messrs.  Apted  and  Maynard.  T.  Eaton  Co.,  Ltd.;  H.  C.  MacDonald,  Murray-Kay ,s,  Ltd.;  and  C.  Bray^ 
Holt-Renfrew    Co.,    Ltd.      \V.    Oliver   Johnston,    of    Edmonton,    who  raptured   a   number  of   first   prizes,  is   also   in   the  group. 
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Store  Service  Reflects  Study 

Perfect  Store  Service  is  Result  of  Appreciation  of  Customers'  Attitude  Combined  With  Intel- 
ligent Effort  on   the  Part  of  Salesforce. 


SERVICE,  that  much  abused  word, 
stands  for  a  good  many  things  in 
a  good  many  different  minds.  Yet, 
practically  every  mind,  in  a  retail  sense 
tries  to  give  store  service  a  material 
character.  It  may*  be  that  this  is  the 
reason  why  service  means  one  thing  to 
one  store  and  something  else  to  another. 
Adso  it  may  be  the  reason  why  some  cus- 
tomers think  a  cei'tain  store's  service 
is  poor,  while  others  think  it  is  good. 

Service  is  an  idea,  a  point  of  view, 
rather  than  a  thing.  It  exists  almost 
wholly  in  a  customers'  mind,  no  matter 
what  factors  enter  into  the  putting  of  it 
there. 

Viewed  in  a  material  light,  service  in- 
cludes good  salesmanship,  good  store 
policy,  and  goods  and  the  mechanical 
helps  at  the  command  of  the  salesper- 
son— everything  that  expedites  the  ex- 
change of  money  for  merchandise,  from 
the  viewpoint  of  the  customer.  Good 
service  saves  the  customer's  time  and 
energy,  it  makes  shopping  interesting 
as  well  as  profitable,  it  saves  the  cus- 
tomer's patience,  and,  in  effect,  at  least, 
saves  money  for  her. 

A  store  may  have  the  best  goods  on 
earth  for  the  money,  it  may  have  all 
the  mechanical  appliances  known  for 
saving  time  and  energy,  and  it  may  have 
a  well  lighted,  well  ventilated  store  and 
yet  its  customers  may  feel  that  its  ser- 
vice it  not  of  the  best.  In  this  instance 
but  one  thing  is  out  of  tune — the  work 
of  the  sales-clerk.  This  does  not  imply 
that  she  does  not  know  her  goods  or 
that  she  is  not  versed  in  the  technique 
of  selling.  It  means  that  the  clerk  is 
unable  to  put  the  store's  service  in  its 
real  sense  behind  her.  She  is  unable 
to  express  the  store  personality  through 
her  own  personality.  This  is  because 
she  has  been  taught  to  consider  service 
as  a  number  of  parts,  as  if  it  were  a 
piece  of  machinery. 

Store  service  is  not  machinery  any 
more  than  railway  service  is  just  stations 
and  rails.  It  is  the  institutional  idea 
back  of  the  machinery  and  the  goods.  It 
is  in  reality  the  store's  clientele  who 
actually  give  service  its  institutional 
stamp.  The  customers  make  a  store 
what  it  is. 

A  store  idea  is  weak  unless  it  is  ap- 
plied throughout  the  store  with  equal 
force.  Good  service  in  the  ready-to-wear 
department  is  weakened  if  poor  service 
is  rendered  in  the  corset  or  millinery 
departments. 

Uniform  Service  Required 

Educational  methods  are  overcoming 
this  weakness  in  many  stores,  yet  there 
are  still  some  stores  in  which  good  and 
indifferent  service  are  found  side  by  side. 


This  is  doubtless  due  to  lack  of  interest 
on  the  part  of  the  heads  of  one  or  more 
departments  or  it  may  be  due  to  the 
method  by  which  the  educational  work 
is  carried  on.  Whatever  the  reason,  the 
fault  needs  to  be  corrected  if  store  ser- 
vice is  to  mean  anything  definite  to  cus- 
tomers. It  is  quite  common  practice 
nowadays  to  exploit  store  service  in  the 
advertising.  There  could  be  no  better 
place,  since  the  store  advertising  is  as 
much  store  service  as  the  elevators  or 
delivery.  If  the  advertising  man  has 
this  idea  of  it  he  can  do  much  to  interest 
customers    in    good   store   service. 

A  concrete  example  of  a  somewhat 
unique  form  of  store  service  as  advertis- 
ed recently  by  Murphy-Gamble  of  Ot- 
tawa is  worth  quoting  as  a  typical  in- 
stance of  good  co-operation  on  the  part 
of  the  publicity  and  sales  sections  of  an 
average  large  department  store.  The 
following  invitation  appeared  in  the 
stores   regular   daily   ad.   and   illustrates 


FREE 

Health  and  Beauty 
Lectures 

IN  OUR  TEA  ROOM 

By  Mrs.  Margaret  Josephine  Blair 


on 
Tuesday,      Wednesday,     Thursday, 
Friday    and    Saturday    afternoons, 
Sept.  7th  to  11th  inclusive,  at  4.30. 

Mrs.  Blair  has  nothing  to  sel1 
and  asks  nothing  of  her  hearers 
but  their  attention. 


Afternoon  tea  served  as  usual. 


the  fact  that  the  up-to-date  stoi'e  has 
get  the  right  idea  of  what  constitutes 
service  and  this  in  turn  helps  general 
service. 

"Meet   Me" 

Another  idea  along  the  same  lines  was 
noted  recently  in  an  advertisement  by 
the  Jas.  A.  Ogilvy  store,  of  Montreal, 
which  has  inaugurated  an  altogether 
novel  feature  of  store  service  by  featur- 
ing its  rest  room  and  music  department 
as  a  rendezvous  for  appointments.  A 
large  leather-bound  appointment  book 
is  placed  conspicuously  on  one  of  the 
tables,  in  which  the  place  and  time  may 
be  entered  by  the  customer,  who  wishes 


to  meet  someone  later  on  in  the  day  or 
week.  The  book  itself  is  entitled  "Meet 
Me." 

Points  That  Score 

Other  ideas  along  these  lines  might  be 
cited,  including  the  crochet  and  embroid- 
ery lessons  for  customers  held  in  the 
art  departments  of  many  up-to-date 
stores,  the  miniature  hospital  and  first 
aid  equipment  maintained  for  both  em- 
ployees and  customers.  The  baby  de- 
partment, where  scales  and  a  trained 
nurse  are  tremendous  attractions  to 
young  mothers,  who  will  inevitably  be- 
come life-long  friends  with  the  store 
which  gives  them  such  vital  service.  The 
corset  department,  in  charge  of  a  trained 
staff  of  corset  fitters,  which  will  sell, 
repair  and  launder  corsets  as  well  as  en- 
sure their  perfect  fit  and  becomingness. 
These  and  a  multitude  of  others  are  the 
outward  and  visible  signs  of  an  under- 
standing and  sympathy  on  the  part  of 
store  executives  regarding  the  store's 
relationship  with  its  customers.  When 
customers  see  their  desires  reflected  in 
the  sales  clerks'  efforts  and  the  store's 
own  progress,  they  give  to  that  store 
credit  for  real  service. 

The  personality  of  the  store  should  be 
personified  in  the  sales  force,  the  buyers 
and  managers,  in  the  store  delivery  and 
other  mechanical  details,  cash,  wrapping, 
complaints,  telephones,  and  the  credit 
office,  through  the  advertising  and  the 
windows.  But  the  foundation  must  be 
solidly  built  upon  the  basis  of  courtesy, 
accuracy  and  speed  in  order  that  the 
whole  may  reap  profit  and  satisfaction 
to  store  and  consumer  alike,  and  more 
nearly  attain  to  that  "super-service," 
the  ideal  of  the  merchandising  world 
at  large. 


NEW    HAIR   DYES 

The  prospective  change  in  French 
coiffures  is  noted  in  a  special  cable  des- 
patch to  the  New  York  "World"  to  the 
effect  that  padded  hair  will  be  fashion- 
able in  the  French  capital  for  the  coming 
Winter  season.  In  addition  to  the  old- 
fashioned  hair  rats,  specially  shaped  bits 
of  velvet  will  be  woven  into  the  locks  of 
the  wearers,  producing  a  fluffy  and  very 
high  headdress,  which  will  present  a 
somewhat   tousled  effect. 


Mr.  Gurney  Walker,  of  Gurney  Walker 
Company,  manufacturers'  agents,  has 
just  returned  to  Winnipeg,  after  spend- 
ing a  month  in  the  East,  where  he  visit- 
ed the  principal  business  centres. 
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A  yard  and  seven- 
eighths  at  $1 .69 
per  yard 

quick- 
How  much  will 

that  cost  you  ? 


No,  of  course,  you  can't  say  until  you  stop  and  figure  it  out ! 
Naturally  you  check  back  over  your  figures  just  to  be  sure 
you  get  everything  right — 

And,  too,  you  must  be  pretty  familiar  with  fractions,  or 
decimal  equivalents  in  order  to  do  this  at  all. 

Do  you  wonder  then  there  are  so  many  mistakes  made  in 
reckoning  sales  of  piece  goods?  A  few  of  them  (charge 
accounts)  can  be  rectified,  but  what  of  the  far  greater 
number  of  cash  sales? 

But  with  Measuregraphs — the  answer  is  indicated  IN- 
STANTLY! $3.17!  Accuracy  is  assured,  sales  are  speeded 
up,  and  auditing  simplified. 

Write    for    further    particulars 
A  representative  will  gladly  call 


TgAPg  WAjt 


*e°    US.p&T.  Of* 


THE  MEASUREGRAPH  COMPANY 

Of  Canada,  Limited 
88  BAY  STREET,  TORONTO 


c  t .  I  ouis  New  York  Boston  Chicago  Dallas  Atlanta  Minneapolis 

Des  Moines  Omaha  Havana 


San  Francisco 


50 


EQ  UIPM  E  N  T  A  N  I)  I>  IS  P  I.  A  Y 


Dry  (inn, Is  R(  vi&w 


Inter-place-able  Unit  Fixtures 


This  is  the  "Modern  Method"  of  display. 
It  is  efficient. 

Write  for  Catalogue. 

(JqrontoSxowCasfCo)    Lfflttted 

181-199  CARLAW  AVENUE 

TORONTO 
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CANADA'S  LEADING  DISPLAY  FIXTURE  HOUSE 


M 


tn 


No.    19-E — Dress   Form 


Forms  and  Fixtures  of  all  Kinds 


— Perfectly  Finished — 

Our  forms  are  faultlessly  finished  and  positively 
true  to  life  in  every  detail.  They  offer  you  a 
medium  of  display  that  will  do  your  very  finest 
goods  full  justice.     A  paying  investment. 

Will   not  crack  ;    easily    washed 

Our  range  of  fixtures  meets 
every  possible  demand  in  dis- 
playing all  kinds  of  mer- 
chandise. Artistically  de- 
signed, made  to  withstand 
hard  wear,  they  will  prove  an 
economy  as  well  as  a  worthy 
acquisition  to  better  display. 

The  name 


DALE 

always  warrants  your  confi- 
dence. No.  4040— Ticket  Stand 


DALE  WAX  FIGURE  CO. 

LIMITED 

86  York  St.  TORONTO 


No.  2020 — Waist  Stand 

Agents: 

P.  R.   MUNRO 

259  Bleury  St. 

Montreal 

E.  R.  BOLLART  &  SON 

501  Mercantile  Bldg. 

Vancouver 
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Ask   Our   Nearest   Office  for   Zouri   Catalogue 


IIIMIIIIIIMinllllllllMlllllllllMIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIlllllllllllllllllllllllllllllllllllllllMllllllllllllLimilllii 


ZOURI 

Store  Front 

Built  for 

R.   J.  SIBERRY 

337  Danforth  Ave. 
TORONTO 

Mr.  Siberry  stipu- 
lated that  he  must 
have  f  rost-p  roof 
windows  even  on 
the   coldest  days. 

He  attained  his  ob- 
ject by  using 

ZOURI 

SAFETY    SET 
STORE     FRONT 
CONSTRUCTION 

Ask  him  what  he  thinks  of  it ! 


f 


Xhe  COASOLDMTEP  PLATE  GLASS  COMPiW 

OFCfliWM  LIMITED 

TORONTO  -MONTREAL- WINN IPE6 

171111111111 '""" ""iiniumi 
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Why  Not  Allow  Your  Staff  the  Privilege  of 
Increasing  Your  Sales? 

Milking  Chang.'  trik.-  time  Unit  micht  I*-  u-.  >1  to  better  ad- 
vantage in  thi-  selling  of  more  goods.  And.  too,  it  diverts  tho 
salesman's    mind    from     his     re:il     luisiness. 

We    bare    ii    Cash    Carrier    to    a 


Gipe  -  Hazard 
Store  Service 

Co.,  Ltd. 
113  Sumach  Street 


and    there    is    no   better 

Investment  than  the  purchase 
of  a  carrier  system.  It  af- 
fords more  time  for  salesmen 
to     remain      with     custom. 

and    in   this   way    increases   the  efficiency   and   Belling   capacity    ot    an 
re    staff.       And    the    saving    of    steps— they    should    not    be    tor- 
gotten.  ,      .  ,  , 

Write  for  our  four-page   leaflet.      It  tell*  how  to  obtain   a  double 
check    on    sales,    and    allow    your    salesmen,    in 
display    their    selling   ability. 


Toronto 


Ont. 


Our  Wax  Beauties 

Are  the  Last  Word  in  Modelling  and  Sculpturing 


No.  1  Special 
We  have  many  others  posed  from  life  of  which  we  would 
like  to  tell  you.  « 

Write  for  Photos,  Prices,  etc.  HUH 

J.  R.  PALMENBERG'S  SONS,  Inc. 

63-65  WEST  36th   ST..  NEW  YORK 

BOSTON  CHICAGO  BALTIMORE 

2$   Kingston   St.  204  W.  J.ckion    BUd  108   W.  Baltimore  St. 


The  ri{;ht  place  to  find  Display  Equipment  is  at 


DELFOSSE 

& 

CO. 


You  get  "Up-to-the-min- 
ute style"  in  Enamelled 
Mannequins,  Wax  Manne- 
quins, Men's  Mannequins. 
Fixtures  for  all  classes  of 
goods. 

Quality  and  Durability  is 
the  motto  of 

Delf  osse  &  Company 

Canadian  representativeVof  the 
celebrated  Wax  Figures  of  Pierre 
Imans,  Paris. 


If  you  did  not  get 
our  Catalogue,  a 
line  to  us  will  bring 
it  to  you. 


DELFOSSE  &  CO. 

247-249  Craig  St.  W.      Factory  :  1  to  19  Hermine  St. 

MONTREAL 


COATS  ON  HAND! 

\V<    have  on  hand  a  large  and  attractive  assortment  of 

COATS  AND  COATINGS 

of  high  standard  and  superb  quality. 
These  garments  must  be  cleared  at  once.     It  will  be  very   much  to  the  advantage  of  the  wide- 
awake and  quick  buyer  to  come  in  and  see  us. 
Write  for  samples. 

The  Regent  Cloak  Company 

243  BLEURY  STREET  MONTREAL 


Dry  Goods  Review 


EQUIPMENT     AND     DISPLAY 


153 


No  more  mistakes  in  adding  up 
the  items  of  a  sale 


OLD  WAY 


By  hand  and  brain  and 
pencil . 

Makes  mistakes. 
Causes  losses. 
Causes  worry. 


NEW  WAY 

This  new  receipt-printing  cash  register 
adds  the  items  by  machinery. 

1.  It  prints  a  receipt  for  each  customer.     — > 

2.  It  prints  the  price  of  each  article. 

3.  It  indicates  the  price  of  each  article.     > 

4.  It  prints  the  total  of  all  items.     > 


5.  It  retains  an  added  and  printed  record. 


J.  SMITH 
COMPANY 
lOMAWST. 

ao7 

0.32 

0.48 
tt19 


" 


TOTAL 

$01.06 


Copy  of  receipt, 

with    merchants 

name7  printed  for 

each  customer. 


It  also  does  many  other  things  which  have  made 
National  Cash  Registers  a  business  necessity. 

We  make  cash  re^istefrs  for  every  line  of  business 

NATI ONAL 

CASH    REGISTER    CO. 

OK    CANADA    LIMITED 
TORONTO.   ONT. 


l.-.l 
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The  kind  of  Service 
your  customer  likes 

"HERE  is  your  change.    Eight-fifty,  nine,  ten  dollars,  and  your  package.   Thank  you." 

It  took  the  sales  girl  less  than  a  minute  to  wrap  Mrs.  Brown's  purchase.  But  Lamson  ser- 
vice is  quicker  still,  and  Mrs.  Brown's  change  arrived  from  the  cashier's  desk  before  the 
cord  around  the  parcel  was  knotted. 

Mrs.  Brown  likes  this  kind  of  service.  It  is  not  only  quick,  but  quiet  and  dignified. 

Also,  Mrs.  Brown  gets  a  receipt  showing  exactly  what  she  purchased, — goods,  number  of 
yards,  price,  total  amount.  This  receipt  protects  her — and  the  sales  girl  as  well — in  case  of 
any  question  or  misunderstanding. 

Lamson  improved  service  assures  safety,  speed,  economy,  and  a  uniform  method  of 
handling  all  store  transactions.    It  greatly  increases  the  efficiency  of  your  sales  force. 

Merchants  everywhere  are  enthusiastic  in  the  nraise  of  Lamson  carriers.  Here  is  what 
Fairweathers,  Ltd.,  Toronto,  Canada,  say  about  their  Lamson  System: 

"}]'(  »i<  glad  to  takt  this  opportunity  of  telling  about  the  good  service  we  are  getting  from  our  Lamson 
carrier  system,  in  handling  all  kinds  of 'sales.    We  are  certainly  very  well  satisfied  with  our  Lamson  cat 
sysU  m." 

\    -i. limn    number  that    can    be   changed   in    a    few    seconds    is   one   of   the    improved 
features    of    this    new    Lamson    cable    cash    box. 


-Il'lila 


100    I'.ml- 
'i    1  I 

r.  oad    Bl 
rbird     v- 
Equltabli 

■i    i  ■      \i 


The  Lamson  Company 

BOSTON.  MASS. 
Branches  and  Service  Stations 


■     ■     -     -      '.<;    Woodward    Are.  Tnmnin 

CleveTand    -     -     -  I       igo    - 

Cincinnati      -     -     -      119th  East   5th  si  Omaha     •     ■ 

Indianapolis    Coi    Washington   &   Illinois  Minneapolis 

i..-    ingeles         221    s.m   Fernando   HMn  San    r*rancls 


136   Sim  ,»•   si 

6      \..       Mi.lu. 

I W  mi  ague  Bldg. 
Tribune  Annex 
17    Mission    St. 


Additional  Service  Stations 


St.    Louis    -    - 
Vancouver,    I 

Dallas    -     -     -     - 
Seattle       -     -     - 
ftoi  .    D.C 

Atlanta       •      -      - 


Buffalo,     184    tfal 


■      -     701)     Tine     St. 
-     60S    Hastll 

215    Stewart    St 

Itl. in. 
M       I    Itlilg. 


Rlilge   Itldg. 


Lamson  improved  Service 


Flexibility        Economy 
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JEfeMeaaKMBmar 


WINDSOR 

BRAND 

CURTAINS 

In 

Marquisettes 

Voiles 

Nets 

Point  Arabian 


WINDSOR  BRAND  CURTAINS 


COMPARISON— is  the  power  that  will  make  or 
destroy.  "Something  better"  in  the  class  of 
Curtain  you  sell,  eventually  means  "Something 
better"  in  the  business  you  do. 


WINDSOR  CURTAINS — please  in  every  particu- 
lar— appearance,  quality,  wear — and  this  has 
not  been  attained  by  any  accident,  but  as  the 
result  of  many  years'  experience,  and  our  im- 
proved methods  and  facilities. 

OUR  REWARD — is  a  growing  list  of  discriminat- 
ing customers,  from  Coast  to  Coast.  Are  you 
among  their  number? 

We  are  now  showing  line  for  Spring  1921.  See 
them  and  get  your  share  of  the  benefits  they 
bring  to  your  Drapery  Dept. 


PRIME  AND  RANKIN,  LIMITED 


Established   1892 


22  Warser  Gate  * 
Nottingham,  England 


74  York  Street 
Toronto 


;tfJ?*&f$>L  Ha*****!***) 


I 


:*ii*)i**jmx&noiMi 


"BUY  NOW!" 

The  slogan  of  Toronto  Exhibition  and  words  to  the  wise  are  BUT  NOW  ! 
Manufacturing  costs  are  increasing,  not  decrea-in<i.  and  there  can  lie  only 
one  outcome.   Besides,  late  buyers  are  sure  to  risk  disappointment  in  deliveries. 

The  Call  for  Curtains  of  Exclusive  and 

Beautiful  Design 

is  increasing.  The  public  are  being  educated  up  to  better  and  more  beautiful 
goods.    In  the 

"Biltmore" 

they  are  more  than  satisfied,  for  our  curtains  are  the  output  of  experts  able 
to  produce  designs  of  original  loveliness. 

Biltmore  Curtains  are  already  shrunk,  and  renew  their  primal  beauty  with 
every  washing. 

.I  shortage  of  material  necessitates  early  placing  of  orders. 

The  Biltmore  Curtain  Co.,  Ltd. 

332  Craig  St.  W.  Montreal 


L56 


Dry  Goods  Review 


More  Interest  is  Shown 

in  Artistic  Furnishings 

Furniture  May  Be  Made  One  of  the  Mos1  Effective  Features  in  Department  Store — Recent 
Sales  Reveal  Latent  Possibilities  for  Store  Service — Styles  in  Vogue — 

New  Increased  Prices. 


SE  P  T  E  M  HER  Housefurnishing 

Sales"  was  the  purport  of  a  sign 
at  tlu>  entrance  of  one  of  Mont- 
treal'.-  large  department  stores,  and  in 
response  to  its  invitation  a  Dry  Goods 
Review  staff  member  paid  a  visit  to  the 
many  departments  which  cater  to  the 
needs  of  the  modern  home. 

Although  few  dry  goods  stores  to-day 
consider  furniture  as  an  integral  part 
of  their  business,  yet  according  to  one 
man  who  has  had  many  years  of  prac- 
tical experience,  a  furniture  department 
may  become  the  real  pivot  in  a  store, 
upon  which  the  sales  of  draperies,  bed- 
ding, curtains,  wallpapers,  carpets, 
china  and  glassware,  silverware,  pictures 
and  even  yardage  goods  may  depend  to 
a  degree  altogether  surprising  to  those 
who  have  not  realized  the  latent  possi- 
bilities in  furniture. 

A  furniture  department  nowadays  pre- 
sents a  vista  of  polished  surfaces  of 
every  possible  shape,  period  and  size, 
together  with  soft  notes  of  upholstered 
pieces  and  summer  furniture  of  gay 
chintz  and  wicker.  But  rwhen  the 
question  is  put  "What  is  selling  best?" 
the  answer  invariably  is  given -."Stuffed- 
over  Chesterfields,  armchairs  and  period 
furniture  in  'Queen  Anne'  and  'Wil- 
liam and  Mary'  designs." 

Furniture    Sales    Successful 

If  straws  may  be  said' to  show  the 
way  the  wind  blows,  then  may  the  re- 
cent August  Furniture  Sales  be  said 
to  demonstrate  conclusively  what  the 
public  wants.  In  all  cases,  it  was  stat- 
ed, the  August  sales  were  more  than 
usually  successful,  and  not  only  was  a 
satisfactory  clearance  of  Summer  lines 
effected,  but  much  of  the  regular  stock 
was  moved  as  well.  Were  it  not  for  the 
fact  that  lack  of  housing  accommoda- 
tion is  proving  to  be  a  really  vital  pro- 
blem, the  volume  of  sales  would  un- 
doubtedly have  been  greater,  but  on 
the  whole  the  demand  was  better  as  re- 
gards good  furniture,  and  made  up  in 
quality  what  it  lacked  in  quantity.  The 
growth  of  apartments  is  another  reason 
for  restricted  buying,  and  small  pieces 
are  more  popular  than  large  on  this  ac- 
count. 

Education   Telling 

The  most  noticeable  thing  about  fur- 
niture buying  this  year,  according  to  one 
department  head,  is  the  really  marvel- 
lous improvement  in  taste  on  the  part 
of  the  public.  When  asked  to  what  he 
attributed  this  marked  tendency  for 
better  things,  he  replied:  "I  believe  that 


the  schools,  moving  pictures  and  mag- 
azines have  educated  the  present  gener- 
ation so  that  they  will  not  tolerate  the 
early  Victorian  rubbish  of  their  parents' 
time  and  will  have  nothing  but  the  best, 
even  if  they  must  wait  for  it."  He  fur- 
ther explained  that  customers  nowadays, 
when  they  want  to  refurnish  their 
home  or  even  renovate  one  room,  will 
pass  several  hours,  armed  with  a  sample 
of  wallpaper  or  a  scrap  of  upholstery, 
studying  the  color  blending  of  a  rug, 
or  the  effect  of  a  certain  period  in  furni- 
ture, until  they  are  thoroughly  satisfied  . 
that  harmony  and  good  taste  have  been 
achieved. 

Helps   Moderate  Incomes 

The  department  store,  it  is  claimed, 
saves  money  to  the  small  purchaser,  as 
there  is  one  price  for  everyone  pud  the 
overhead  cost  of  selling  is  less  than 
it  is  in  a  specialty  furniture  shop.  Fur- 
thermore, the  advantage  of  being  able 
to  get  everything  under  one  roof  is  a 
tremendous  advantage,  and  it  has  been 
proved  again  and  again  that  once  a  cus- 
tomer has  made  a  purchase  of  a  bed- 
room set,  for  example,  it  is  nearly  al- 
ways possible  to  push  the  sale  of  a 
rug,   curtains,   wallpaper     or     bedding. 

With  this  end  in  view  several  Mont- 
real stores  have  introduced  the  model- 
flat  idea  into  their  departments,  where 
complete  sets  are  shown  Dgain-t  suit- 
able wallpapers  and  hangings,  and  the 
effect,  as  may  be  imagined,  is  worth  ten 
times  the  effort  of  a  salesman  as  re- 
gards selling  power. 

Make    One    Good    Investment 

Another    feature    mentioned      by    the 


buyers  interviewed  was  the  fact  that 
the  day  of  odd  furniture  is  past  and 
gone.  The  "suite"  reigns  supreme  and 
people  refuse  to  look  at  odd  pieces  ex- 
cept when  they  are  for  an  unimportant 
room.  When  a  young  couple  come  to 
purchase  the  necessary  furnishings  for 
the  new  home,  it  nearly  always  happens 
that  they  select  a  good  looking  uphol- 
stered suite  or  a  Queen  Anne  dining  and 
bedroom  set,  and  if  the  price  proves  to 
be  too  much  for  them,  the  result  is  us- 
ually that  one  good  set  at  least  is  se- 
lected and  all  the  money  invested  in  it, 
the  remainder  needed  being  delayed  for 
such  a  time  as  finances  will  permit. 
Hardly  ever  are  they  satisfied  to  buy 
a  cheap  set  as  a  makeshift.  "The  best 
is  cheapest  in  the  long  run"  is  the  mot- 
to of  the  home  seekers  of  to-day. 

In  bedroom  furniture,  the  brass  or 
enamel  bed  has  been  practically  super- 
seded by  the  wooden  one,  which  is  usual- 
ly quite  the  most  artistic  unit  in  the 
suite.  In  dining-room  furniture,  modern 
taste  demands  the  oval  and  oblong  de- 
signs in  walnut,  oak  or  mahogany  tables, 
the  preponderance  of  popularity  being 
in  favor  of  the  walnut.  No  home  is 
complete  without  a  Chesterfield,  and  the 
newest  varieties  are  quite  the  last  word 
in  comfort.  The  stuffing  is  reinforced 
by  myriad  little  steel  springs,  which 
completely  prevent  the  cushions  from 
wearing  down  and  ensure  an  even  re- 
siliency. 

Payments  for  furnishings  are  seldom 
conducted  upon  an  "instalment  plan,"  so- 
called  as  such.  In  the  better  stores, 
a  "Home-lover's  Club"  provides  an  op- 
portunity for  those  with  restricted  in- 
comes to  purchase  upon  a  basis  somewhat 
similar  to  the  instalment  plan,  but  in 
most  cases  the  furniture  is  paid  for  by 
two   instalments  only. 

The  Increased  Prices 

Rapid  advances  have,  affected  furni- 
ture prices  to  a  great  extent,  especially 
in  case  goods.  It  is  said,  that  in  three 
years  prices  have  doubled,  but  due  al- 
lowance must  be  made  for  the  change 
in  popular  taste.  Whereas  a  few  years 
ago  the  demand  was  for  quartered  oak 
on  stereotyped  factory-made  lines,  now 
more  than  twice  as  much  furniture  made 
of  walnut  and  mahogany  in  such  designs 
as  Hepplewhite,  Louis  XVI,  etc.,  is  sold. 
How  much  higher  prices  will  go  no 
dealer  can  foretell. 

It  is  well  for  the  salesman  to  provide 
helpful  and  instructive  information  and 
lead  customers  to   an   intelligent  appre- 
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ciation  of  why  furniture  is  more  expen- 
sive to-day.  As  one  buyer  explained, 
"Customers  are  always  enquiring  why 
prices  are  increasing,  and  for  a  salesman 
not  to  be  able  to  offer  an  explanation 
when  required  leaves  him  open  to  sus- 
picion and  creates  a  bad  impression  in 
the  opinion  of  the  customer.  Furniture 
is  the  one  line  which  requires  the  estab- 
lishing of  a  strong  bond  of  natural  confi- 
dence and  sympathy  between  buyer  and 
seller." 


thus  sufficiently  combat  foreign  com- 
petition it  very  naturally  deserves  to 
continue  to  add  to  its  membership. 

Amongst  other  things  it  puts  its  mem- 
bers into  touch  with  suitable  agents  in 
France,  obtains  information  on  the  com- 
mercial standing  of  French  firms,  sup- 
plies exact  customs  .  classification  of 
goods,    notifies   changes   in   French   cus- 


toms  duties   and      proposed   commercial 
legislation,  communicates  enquiries  from 
French   buyers   of      British   goods,   and, 
furthermore,  publishes  a  very  useful  bul- 
letin of  information. 

Application  for  membership  should  be 
made  to  the  secretary  of  the  Canadian 
section,  British  Chamber  of  Commerce,, 
Incorporated,  6,  rue  Halevy,  Paris. 


Slow  Deliveries  Boost  Prices 


British  Industries 

Willing  To  Export 

British  Chamber  of  Commerce  Offices  in 
Paris   Furnish   Valuable   Aid 

Amongst  British  Chambers  of  Com- 
merce established  abroad,  that  of  Paris 
is  conspicuous  for  its  enterprise  in  serv- 
ing the  requirements  of  British  trade 
and  industry,  and,  furthermore,  posses- 
ses a  very   active   Canadian   section. 

The  committee  of  this  section  is  com- 
posed of  persons  themselves  interested 
in  trade  with  Canada,  and  consequently, 
is  in  a  position  to  supply  all  the  require- 
ments of  Canadian  members.  The  mem- 
bership of  the  chamber  is  restricted  to 
firms  of  British  nationality,  it  receives 
no  subsidy  from  the  Canadian  or  British 
Governments,  and  carries  on  its  most 
necessary  work  entirely  through  the  sub- 
scriptions of  its  members.  To  enable  the 
chamber  to  take  up  a  firm  position  and 


Linen  Prices  Still  Soaring — Irish  Shipments  at  a  Standstill — 

Blankets  Very  Scarce  and  Demand  For  High-priced 

Lines  Continues. 


T 


HE  following  excerpt  from  a  letter 
received  by  a  Montreal  whole- 
saler from  a  prominent  expor- 
ter of  pure  Irish  linens  throws  some  light 
on  the  linen  shortage  in  this  country 
and  in  the  rest  of  the  world's  markets. 

It  reads'  as  follows: 

"Owing  to  a  general  strike  in  Lur- 
gan  by  a  section  of  the  employes  in  the 
linen  trade  we  are  at  present  running 
only  half  time  and  are  unable  to  get 
goods  despatched,  as  the  dockers  have 
been  influenced  by  our  strikers  not  to 
handle  goods  forwarded  by  any  of  the 
linen  trade.  It  is  uncertain  when  your 
orders  can  be  delivered." 

This  is  the  situation  in  Ireland  in 
a  nutshell  and  at  the  present  time  it 
is    a    serious    matter.      Even    at    the    in- 


A  Dainty  Curtain 


A  cream  marquisette  model  with  handsome  corner  treatment  in  Cluny  and  employ- 
ing drawn  work  with  excellent  effect. 


creased  price,  linens  have  sold  freely 
during  the  Summer,  a  large  amount 
having  been  taken  up  by  American  buy- 
ers who  reported  a  positive  dearth  of 
pure   linen  products   in  the   States. 

Abnormal    Delay    in    Delivery 

The  majority  of  last  year's  orders  have 
not  yet  been  delivered  and  no  firm  is 
able  to  forecast  next  season's  prices 
in  consequence  of  this  abnormal  delay. 
The  demand  for  high  grade  linens,  ac- 
cording to  one  retail  buyer,  is  stronger 
than  ever  because  the  public  has  never 
felt  the  prices  which  have  prevailed  in 
other  centres. 

Staple  linen  goods  in  napery,  towel- 
ling and  sheeting  are  very  good  and  little 
preference  is  shown  for  union  goods  in 
spite  of  the  prices  asked  for  the  pure 
thread.  As  a  Montreal  buyer  put  it, 
"real  Irish  linen  is  not  only  purchased 
for  itself  but  for  the  pride  of  possession 
which  goes  with  it  and  the  world  scar- 
city of  flax  puts  a  still  higher  value 
on  all  kinds  of  linen."  Fancy  linens 
are  reported  not  so  good  as  the  staples, 
but  lunch  sets  in  Madeira  and  Cluny 
lace,  as  well  as  hand  hemmed  lines,  are 
selling  freely. 

Damask  table  linen  is  reported  steady 
and  there  is  a  tendency  towards  an  in- 
creased sale  of  the  cotton  and  union 
grades. 

Fine  quality  Madapolamis  and  nain- 
sooks are  hard  to  get  and  expensive. 
Spring  deliveries  will  be  in  the  vicinity 
of  $1.50  per  yard  against  $1.25  pre- 
vailing now.  "N.S.K.L."  and  allied 
qualities  of  finest  Horrockses'  make  are 
quoted  today  at  $1.12  to  $1.50  per*  yard. 
The  entire  range  of  linen  goods  costs 
today  just  eighteen  times  its  prewar 
price.  Linens,  it  is  predicted,  will  con- 
tinue to  climb.  The  mills  took  orders 
twelve  months  ago  on  prevailing  high 
prices  and  are  playing  a  waiting  game. 
They  have  accepted  large  export  orders 
and  are  some  12  months  behind  on  de- 
liveries at  present. 

Cotton  blankets  are  scarce,  due  to  the 
aforesaid  tardy  shipments,  the  present 
price  is  about  10  per  cent,  higher  than 
last  Spring's.  All  wool  blankets  are 
very  high  and  scarce,  pink  stripe  effects 
are  impossible  to  procure  owing  to  their 
popularity'.  Tickings  and  grey  cottons 
are  becoming  scarce  as  no  deliveries 
have  come  to  hand  in  many  months. 
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COMFORTERS  and  PILLOWS 

SLEEPWELL  QUALITY 


MADE 

IN 

CANADA 


MADE 

IN 

CANADA 


We  are  manufacturing  the  most  extensive  line  of  Com- 
forters and  Pillows  and  are  endeavoring  to  make  the 
"SLEEPWELL"  quality  stand  for  the  best  that  is  obtain- 
able in  these  goods. 


GEO.  H.  HEES,  SON  &  CO.  limited 

52  Bay  Street 
Toronto 


<^eo. 


m  5 1  *  * 
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Spring  Season  1921 


C ANA  DI A N 
LINOLEUMS 
and  OILCLOTHS 

:  :  :  including  :  :  : 

LINOLEUMS,  FLOOR  and  TABLE  OIL- 
CLOTHS, STAIR  and  ENAMELLED  OIL- 
CLOTHS, BATTLESHIP  LINOLEUM, 
and'CORK      CARPET 

::     Our  range  of     :: 

Linoleum  and  Floor  Cloth 
RUGS 

are  the  finest  we  have  shown 
DESIGNS,    QUALITY    and     PRICES     are     RIGHT 


Place  your  orders  for  Spring  Season 
now  to  assure  prompt  deliveries. 

Handled  by  all  the   Wholesale  Dry 
Goods  Trade. 


Manufactured  by 

Dominion   Oilcloth    &  Linoleum  vCo.N Limited 

MONTREAL 


HOUSE    FURNISHINGS 


Dry  Goods  Review 


a 


Yes!  Every  Month 

Dealers  who'carry  CREX  during  every  month  in  the 
year  report  a  stcadilyjgrowing  consumer  demand. 

This  is  due  to  public  recognition  of  its  practicability 
as  an  all-year  floor  covering  and  its  adaptability  to  every 
room  in  the  home. 

A  good  assortment  of  the  three  CREX  Weaves — DE 
LUXE,  HERRINGBONE,  and  REGULAR— displayed 
prominently  on  your  floor  from  January  to  December  is 
bound  to  attract  the  attention  of  your  customers. 

Now  is  the  time  to  replenish  your  stock  to  insure 
delivery  for  early  Fall  business. 

Sales  during  what  you  may  have  considered  off- 
months  will  surprise  you. 

CREX  CARPET  COMPANY 

NEW  YORK 
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AGENTS  FOR- 

Wm.  Strang  &  Son, 
Glasgow,  Scotland 

Hood,  Morton  &  Co. 
Newmilns,  Scotland 

Stirling-Auld   &  Co. 
Darvel,  Scotland 


IN  STOCK 

Nottingham  Curtains  Novelty  Curtains 

Shadow  Cloths  Muslins 

Aurora  Casement  Cloth       Bungalow  Nets 

Mercerized  Poplins— Plain 

and  Figured— 36  in.  and  50  in. 

WHITE  AND  ECRU  MADRAS 
Mixed  Color  Madras  Self  Color  Madras 


Here  you  will  find 
merchandise  that 
will  appeal  and 
prove  its  merits. 
Manufacturers  re- 
presented are  all 
widely  and  favor- 
ably known  to  the 
Trade.  See  our 
samples. 


J.   B.  HENDERSON   &   COMPANY,   LIMITED 

ESTABLISHED    30    YEARS 

80  Bay  Street  -  Toronto 

"In  the  Heart  of  the  Dry  Goods  District." 


It' 


s  a 


fyalivor 


In  our  new  line  of 
Voile,  Marquisette 
and  Scrim  Curtains 
we  have  achieved 
the  loveliest  and 
finest  collection  yet 
produced  by  us. 


Designed,  construct- 
ed and  priced  with 
a  broad  knowledge 
of  the  requirements 
of  Canadian  homes. 


They  will  surely 
prove  irresistible 
and  make  larger, 
better  -  and  more 
profitable  sales  for 
you  because  they 
are  exclusive. 


Book.    Your 
Order  Now 

while   the  selection 
is    complete. 


DALY  &  MORIN  Limited,  MONTREAL 
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Fall  Openings  in  Fashion  Salons 

Week  of  September  13  Chosen  by  Retail  Trade  in  Which  to  Present  Interesting  Pageant  of 
Smart  Fall  and  Winter  Fashions — Autumn  Tints  of  Rare  Beauty  Sponsored 

by  Creators  of  the  New  Modes. 


WITH  the  return  of  frosty  days, 
and  the  gorgeousness  of  chang- 
ing foliage,  Dame  Fashion  is 
turning  to  colors  that  cheer  the  eye. 
From  nature's  paint  pot  she  has  borrow- 
ed the  Autumn  glory  of  the  copper  beech, 
the  yellow  of  October  birch,  and  the 
flame  of  the  rowan  berry.  These  she 
uses  wisely  against  a  dull  yellow  back- 
ground, matching  the  leaves  that  strew 
the  ground.  Montrealers  are,  by  now, 
once  more  settled  in  their  city  homes, 
after  the  holidays  spent  at  sea-side  and 
mountain,  and  once  again  thoughts  re- 
vert to  the  all  important  problem  of  the 
coming  season's  wardrobe. 

Montreal  stores  have  never  before  pre- 
sented so  dazzling  an  array  of  enticing 
Autumn  offerings'  as  this  season,  and  the 
temptation  to  spend  long  hours  in  visit- 
ing the  many  expositions  is  one  seldom 
denied   to   any  woman. 

It  is  impossible  to  differentiate  as  re- 
gards the  merits  of  the  many  different 
exhibits,  each  being  the  result  of  a  per- 
sonal interpretation  of  the  mode  and 
varying  in  expression,  according  to  the 
personality  of  the  store's  clientele.  Per- 
haps the  most  unique  presentation  of  the 
new  fall  models  was  that  adopted  by 
Alniy's  Ltd.  during  the  entire  week  of 
Sept.  13th,  when  a  Fashion  Revue  was 
held  every  afternoon  from  2.30  to  4  p.m. 
Living  models  presented  the  large  collec- 
tion of  wraps,  coats,  suits,  gowns,  hat>. 
etc.,  which  are  being  featured  for  the 
coming  season. 

A  large  section  of  the  second  floor  was 
set  apart  for  the  display  which  took  place 
upon  a  long  run-way  raised  about  three 
t  from  the  floor  and  which  measured 
about  100  feet  in  length.  Pillars  were 
placed  nown  the  centre  at  intervals,  on 
which  graceful  clusters  of  autumn  fruits 
and  foliage  were  arranged.  An  orches- 
tra, near  at  hand,  rendered  the  latest 
musical  numbers,  and  one  by  one,  in 
step  with  the  rhythm  of  the  music,  the 
mannequins  tame  down  the  run-way,  each 
the  living  personification  of  Fashion  her- 
self. 

The  costumes  presented  varied  from 
the  most  gorgeous  and  extreme  evening 
gown  for  a  woman  of  mature  years  to 
the  most  minute  knitted  Oliver  Twist 
suit  worn  by  a  chubby  youngster  of 
three  summers.  Altogther  some  25 
models  took  part,  and  from  the  first 
moment  when  six  stunning  young  women 
in  the  smartest  of  riding  habits,  com- 
plete with  leather  leggings,  crops,  and 
gauntlet  gloves,  took  possession  of  the 
Btage,  the  large  audience  was  complete- 
ly captivated. 

Quite  the  most  charming  of  the  models 
p  esented  was  one  worn  by  a  girl  of 
some    18   years,    developed    in   coral    pink 


An  Afternoon  Tailleur 

Exclusive  in  the  truest  sense  of  the  word 
is  this  suit  costume  developed  in  moon- 
stone gray  duvetyn  trimmed  with  draped 
collar  and  deep  snug  cuffs  of  Hudson  seal. 
The  long  peplum  effect  in  the  coat  defies 
convention  and  claims  a  narrow  belt,  just 
to   be   different. 

channelise,  in  draped  effect  over  a  slip 
of  silver  metallic  lace.  The  shoulder 
straps  were  a  large  butterfly  of  pink  tulle 
caught  with  silver,  and  a  huge  rose 
feather  fan  was  carried. 

Another  beautiful  model  was  of  nigger 
brown  panne  velvet,  over  the  same  shade 
of  Chantilly  lace.  The  skirt  was  cut  in 
four  loose  panels  which  showed  most  be- 
comingly the  underskirt  of  the  lace. 
Transparent  elbow  sleeves  peeped  from 
under  the  plain  bodice  of  the  velvet. 

One  suit  of  Malay  brown  broadcloth 
was  worn  by  a  matron,  which  was  par- 
ticularly stunning.  A  choker  collar  of 
natural  opossum  and  many  lines  of  silk 
Btitchery,  outlined  by  tiny  buttons,  lent 
an  air  of  French  smartness  to  the  cos- 
tume. 

The    party    dresses    for    kiddies    were 


especially  lovely,  and  were  for  the  most 
part  made  of  Georgette  in  pastel  colors, 
trimmed  with  adorable  ruffles  of  the 
same  material.  It  was  truly  remarkable 
to  observe  the  perfect  "sang  froid"  of 
these  youthful  models,  who  were  not  in 
the  least  abashed  by  the  eager  crowd 
of  spectators. 

At  John   Murphy's 

A  second  exhibition  which  attracted 
much  comment  was  that  of  the  John 
Murphy  Company,  Ltd.,  which  took 
place  also  on  Sept.  13th  and  the  follow- 
ing days.  The  entire  third  floor  was  de- 
voted to  the  showing  of  the  most  exclu- 
sive models,  many  of  which  were  import- 
ed from  Paris  especially  for  the  show- 
ing. A  pretty  feature  of  the  event  was 
that  each  saleswoman  was  the  recipient 
of  a  beautiful  corsage  bouquet  of  Ameri- 
can Beauty  roses  presented  by  the  man- 
agement and  which  she  wore  during  the 
opening  afternoon.  The  fragrance  of  the 
flowers,  together  with  the  charm  of  the 
sourroundings,  created  an  impression  as 
favorable  as  that  made  by  the  models 
themselves. 

In  the  centre  of  the  salon  was  seen 
a  Paris  model  from  the  Maison  Christine, 
developed  in  Roman  striped  taffeta  com- 
bined with  black,  made  in  bouffant  style 
with  a  double  sash  tied  at  the  side  of 
waist  and  hips.  Kimona  sleeves  and  a 
high  collar  at  the  back  only  were  dis- 
tinctive touches.  A  second  French  model 
from  the  same  house  was  made  of  rose 
taffeta  shot  Ming  blue.  Pouch-shaped 
bouffancies  on  the  hips  simulated  pockets 
and  the  fullness  around  the  hips  was 
shirred  in  at  the  waist  by  tiny  hand-run 
cordings.  The  skirt  hem  and  elbow 
sleeves  were  also  shirred  in  the  same 
way,  and  a  narrow  girdle  of  tricolor 
ribbon   finished   the  waist. 

Lovely  Evening  Gowns 

Evening  gowns  are  a  feature  of 
Murphy's  display,  and  are  truly  visions 
of  exquisite  beauty.  One  creation  of 
orchid  satin,  had  bouffant  paniers  in 
double  tunic  effect,  edged  with  silver 
thread.  Tulle  wings  lent  an  airy  touch 
to  the  shoulders,  and  silver  motifs  orna- 
mented the  little  bodice.  Another  Paris 
gown  was  of  white  Georgette  with  an 
accordeon-pleated  apron  tunic  in  front 
and  back,  the  edges  of  which  were  beaded 
and  embroidered  in  rose  and  blue  shades. 
The  entire  front  of  the  bodice  was  cover- 
ed with  this  combination  of  embroideries, 
further  enhanced  by  the  addition  of  an 
all-over  design  in  silk  braid  threaded 
through  the  Georgette,  a  most  unique 
finish. 

"A  magnificent  harvest  of  glorious 
Autumn  styles"  is  the  description  given 
by  Goodwin's  Limited  to  their  Exhibition 


DRY    GOODS    REVIEW 


163 


of  ready  to  wear  apparel,  which,  like 
the  other  stores  mentioned  took  place 
during  the  same  week.  The  window  dis- 
plays are  quite  in  keeping  with  this  de- 
scription, as  the  same  note  is  struck  of 
russet  and  brown  foliage,  against  a 
French  gray  background.  A  particular- 
fine  representation  of  a  forest  scene  pro- 
vides an  admirable  setting  for  the  various 
suits  and  wraps  displayed.  As  cleverly 
stated  in  their  announcements  for  this 
important  event,  the  curtain  has  risen 
upon  another  act  in  the  drama  of  life, 
entitled  "The  Sartorial  Feminine."  Ma- 
dame Fashion  enters,  fresh  from  Paris, 
via  London  and  New  York,  and  she  will 
now  interpret  Autumn  moods  in  Autumn 
modes. 

And  then  follows  a  charming  descrip- 
tion of  the  various  interpretations,  such 
as  may  be  seen  in  Goodwin's  own  win- 
dows. One  such  model  is  described  as 
follows: 

"Green  as  moonlight  shining  on  an 
emerald  is  that  dress  of  Georgette  made 
over  black  kitten's  ear.  It  is  open  at 
each  side,  and  at  the  back  in  slits,  dis- 
closing the  black  background.  Em- 
broidery is  a  striking  note.  Black 
beads,  black-spangles  and  gold  stitching. 
The  three-quarter  sleeves  and  round  neck 
are    edged   with   heavy   beads." 

Another  description  which  follows  is 
also  worth  quoting:  "Very  different  is 
the  next  dress  of  tete  de  negre  kitten's 
ear.  The  oldest  part  of  it  is  the  ele- 
borate  shirring  at  the  waist,  finished 
into  a  thick  roll — like  a  ruff  almost.  The 
long  sleeves  and  the  overskirt,  (which 
we  notice  is  in  two  halves)  have  a  very 
unusual  trimming,  oak  leaves  and  flow- 
ers of  tan  broadcloth,  applied  with  gold 
stitching.  The  plain  bodice  with  the 
Russian  back  is  quite  youthful."  A 
third  model,  which  is  on  view  in  the 
Eastern  windows,  inspires  the  following: 
"All  the  opulent  grandeur  of  the  Orient 
blazes  from  that  dress.  Straight  as  a 
hazel-wand,  supple  and  sinuous,  almost 
voluptuous.  How  excellent  for  restaur- 
ant wear!  Black  charmeuse  and  velour 
combined.  A  long  conical  panel  of  velour 
runs  down  the  back  and  front  with  the 
apex  at  the  throat.  Cuffs  are  of  a  novel- 
ty beyond  compare.  And  how  can  we 
begin  to  describe  the  Chu  Chin  Chow 
colorings  of  the  embroidery  so  lavishly 
used  all  over  the  dress?" 

Henry    Morgan's    Showing 

Probably  no  store  in  Canada  can  boast 
so  complete  and  at  the  same  time  so 
beautiful  a  fashion  department  as  that 
comprising  the  entire  second  floor  of 
Henry  Morgan  &  Co.,  Ltd.,  Montreal's 
most  exclusive  store.  For  the  last  few 
months,  a  gradual  re-arrangement  of 
the  floor  space  has  been  taking  place, 
until  now,  on  the  occasion  of  their  Fall 
opening,  the  whole  section  is  worthy  of 
comparison  with  any  of  the  fashionable 
shops  of  Paris  and  London. 

The  plan  followed  in  the  inception  of 
this  up  to  date  department  has  been 
mainly  to  simplify  the  worries  of  shop- 
ping for  both  customer  and   sales-clerk. 


A  Handsome  Frock 

This  modish  navy  serge  will  make  its  ap- 
pearance anywhere  in  day  time  hours  with 
success.  A  new  treatment  of  waist  and 
panels  is  shown  and  Tuchia  red  silk  and 
dull  silver  make  the  embroidered  motifs 
very  effective. 

It  is  a  gradual  development  from  chil- 
dren's apparel  to  their  mother's,  each 
section  merging  into  the  other,  so  that 
a  natural  sequence  is  attained;  due  at- 
tention being  paid  at  the  same  time  to 
the  setting  and  atmosphere  of  the  whole. 

The  French  Salon 

In  the  heart  of  this  domain  of  fashion, 
is  found  the  last  word  in  interior  de- 
coration and  charm  personified,  namely, 
the  newly  opened  Freneh  Room,  where 
only  the  most  authentic  of  Paris  modes 
are  shown.  Here,  as  in  the  adjoining 
salons  of  millinery  and  ready  to  wear, 
are  presented  all  the  season's  most  ex- 
clusive and  distinctive  models.  Glass 
cases   guard   treasures   of   color  and   de- 


sign, bearing  names  which  make  even 
the  most  blase  shopper  gasp.  In  each 
case,  a  distant  color  scheme  prevails, 
and  a  slender  vase  of  blossoms  is  usually 
the  only  other  ornament  beside  the  gar- 
ment itself,  which  is,  of  course,  of  French 
inspiration.  A  "Jenny"  model  suit  was 
noted,  developed  in  Egyptian  red  silk 
duvetyn,  combined  with  an  antelope 
shade  of  same  material,  in  one  case. 
Another  "Worth"  creation  wrap  of  apple 
green  duvetyn  has  a  novel  trimming  of 
coque  feathers.  A  tomato  shade  chiffon 
velvet  wrap,  made  by  "Madeleine  et 
Madeleine"  showed  ingenious  draping, 
the  lining  of  bisque  crepe  meteor  was 
particularly  stunning.  Other  famous 
French  houses  included  in  this  magnifi- 
cent collection  was  Premet,  who  spon- 
sored a  coat-wrap  of  blue  and  scarlet 
suede  cloth;  Barnard,  a  reindeer  duvetyn 
frock  embroidered  in  floss;  and  Cheruit, 
a  navy  and  brown  plaid  cape-coat,  with 
toga  collar  of  French  seal. 

The  "dernier  cri"  in  lingerie  is  also 
in  evidence  at  Morgan's  opening.  Mar- 
vellous hand-made  creations  of  flesh 
crepe  de  chine  are  shown  in  sets,,  the 
only  ornamentation  being  narrow  folds  of 
white  bretonne  net,  upon  which  a  small 
banding  of  wool  embroidery  has  been 
worked  in  pink  and  white.  Other  sets 
of  palest  blue  crepe-de-chine  are  en- 
hanced by  inserts  of  delicate  Valencien- 
nes lace.  Tea  gowns  of  Chantilly  lace 
and  satin  and  boudoir  jackets  of  similar 
delicate  fabrics,  together  with  blouses  of 
rarest  design,  are  other  features  of 
Morgan's  altogether  lovely  showing. 

A  particularly  attractive  point  about 
the  display  was  the  convenience  afforded 
to  customers  by  means  of  the  numerous 
fitting  rooms  which  are  entirely  walled 
in  mirrors,  arranged  in  such  a  way  that 
the  customer  can  study  herself  from 
every  possible  angle  without  the  con- 
fusion of  seeing  •  herself  multiplied  by 
means  of  a  poor  arrangement  of  mirrors 
to  a  distracting  extent.  The  new  color 
scheme  adopted  for  these  fitting  rooms 
carries  out  the  note  of  the  entire  fash- 
ion section,  namely  pale  green  enamel 
with   geld  traceries. 

Ogilvy's  Collection 

Yet  another  collection  of  French  models 
is  on  view  at  James  A.  Ogilvy's.  Ltd., 
where  the  range  of  ready  to  wear  is 
unusually  smart  and  varied.  One  gown. 
an  authentic  Jenny  model,  is  developed 
in  black  duchess  satin  over  a  narrow  slip 
of  old  rose  panne  velvet.  The  satin  over- 
dress is  studded  with  jet  nail  heads,  and 
a  massive  beaded  cord  girdle  in  triple 
strand  effect  accentuates  the  waist  line. 
A  Brandt  model  was  developed  in 
cloth  of  gold,  with  a  black  satin  bodice, 
cut  in  V  shape  decollete  with  tiny  shoul- 
der puffs  of  black.  A  black  Chantilly 
lace  gown  had  an  underslip  of  taffeta 
with  heavy  incrustations  of  crystal  beads 
interspersed  with  jet.  A  very  handsome 
costume  of  reindeer  tricotine  was  also 
noted,  trimmed  "ith  two  inch  bands  of 
Continued  on  page  168 
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Radical  Changes  Are  Promised 

Canadian  Manufacturers  of  Ready-to-\Year  Stimulate  Interest  of  Trade  by  Adapting  Original 

[deas  and  Careful  Designing  to  Requirements  of  Domestic  Market  —  Attitude 

Tow  aids  Tax  Becoming  Less  of  a  Problem. 


CANADIAN  manufacturers  of  ready- 
to  wear,  interviewed  this  month, 
are  of  the  opinion  that  some 
radical  changes  will  be  accepted  by  the 
trade  in  the  course  of  the  next  few 
months.  They  believe  that  September 
the  low  water  mark  reached,  and 
that  with  the  advance  of  Fall,  interest 
will  quicken  and  business  revive  accord- 
ingly. To  insure  new  life  in  a  business 
which  has  come  through  a  severe  strain 
lasting  months,  the  designers  have  re- 
sorted to  novelty.  A  noticeable  change 
along  many  lines  will  be  noted  in  the 
models  for  Fall  and  Winter  wear.  Dry 
Goods  Review  was  recently  permitted  to 
several  models,  embodying  many 
style  changes,  in  their  unfinished  state, 
and  it  is  safe  to  predict  that  Canadian 
buyers  will,  in  many  instances,  find  it 
more  profiitable  to  visit  Canadian  cloth- 
ing centres  than  to  go  further  afield  in 
search  of  that  elusive  element  "style." 

In  former  years,  one  set  of  samples 
has  been  sufficient  to  keep  most  manu- 
facturers supplied  with  orders  through- 
out the  season,  but  nowadays,  with  the 
economic  stringency  sweeping  the  coun- 
try and  keen  competition  from  American 
makers  to  combat,  makers  are  finding  it 
more  profitable  to  introduce  several  new 
styles  at  intervals  than  to  concentrate 
upon  one  line  as  formerly. 

The  day  has  passed  when  the  phrase 
"imported  model"  possessed  a  potent 
charm  which  magnetized  women  into 
ng  over  Canadian  made  goods  in 
favor  of  those  from  the  States.  As  a 
matter  of  fact,  one  manufacturer  stated 
to  Dry  Goods  Review  that  his  greatest 
difficulty  now  was  to  get  models  from 
New  York  for  the  purposes  of  copying, 
since  it  has  been  proven  time  and  time 
again  that  many  of  the  American  styles 
offered  are  too  freakish  and  ephemeral 
in  design  to  please  the  great  majority 
of  women  in  this  country.  Therefore. 
Montreal  manufacturers  are  studying  as 
never  before  the  needs  of  such  women 
conservative  tastes,  and  are  endeav- 
oring to  cut  out  extreme  novelties,  while 
retaining  all  the  hall-marks  of  perfect 
cut  and  finish. 

The   Flare  Suggested 

This  month  will  see  all  the  old  samples 
cleared  out  and  radical  changes  in  new- 
models  instituted.  Among  the  changes 
forecast  in  suits  arc  a  perceptible  wid- 
ening and  shortening  of  the  skirts,  which 
seems  an  indication  that  a  "flare"  is 
not  far  off  and  the  day  of  the  tight 
skirt  is  drawing  to  a  close.  Accordeon 
pleats,  it  seems,  are  slowly  giving  way 
to  clusters   of   pleats    interspersed    with 

broad  box  pleats,  more  especially  in  cloth 

skirts,  or  else  narrow  pleats  are  in  !< 

as  sections  in   skirts  of  plain  cut,  either 


at  the  sides  or  front.  As  regards  width, 
the  accepted  circumference  is  now  about 
two  yards,  as  compared  with  one  and  a 
half  yards  on  this  summer's  samples. 
Eleven  inches  is  an  average  height  from 
the  floor  of  the  new  skirt  hem. 

The  Long  Coat  Predominates 

In  coats,  Montreal  manufacturers  are 
trying  out  several  lovely  designs.  The 
ultra-long,  fitted  model,  reminiscent  of 
directoire  periods,  as  well  as  the  Russian 
blouse   of   generous   flare,   both   collared 


A  Rival  of  Peltry 

A  hanilsome  velours  top  coat  in  a  rich  deep 
shade  of  green,  boasting  panels  that  he- 
come  pocket',  at  the  hips  and  a  collar  that 
«  nips  the  lower  part  of  the  face — and 
-huns  Bit]  alliance  with  fur.  Designed  for 
l)r\    Goods    Heview. 


in  fur,  in  seal,  mole  or  oppossum,  per- 
haps, promise  to  revolutionize  winter 
fashions  very  shortly. 

The  Snug-fitting  Jacket 

Still  another  extreme  is  noticeable  in 
the  effort  of  another  firm  to  introduce 
a  short  flaring  suit  coat,  the  skirt  of 
which  is  cut  in  overlapping  sections,  frill 
fashion,  and  entirely  devoid  of  fur  of 
any  sort.  The  collars  differ  totally  from 
the  convertible  type,  being  cut  deep  in 
front  and  as  low  as  possible.  Darts 
shape  the  body  of  the  coat  snugly  to  the 
figure  and  belts  are  conspicuously  ab- 
sent. It  is  too  soon  to  forecast  whether 
both,  or  either  of  these  types  will  meet 
with  general  acceptance,  but  it  is  a  safe 
prophecy  that  September  will  see  the 
trend  of  fashions  crystallized  into  a  form 
more  approaching  the  volume  of  several 
years  ago  than  was  hoped  for  during 
the  apathy  of  Midsummer  trade. 

Tax    Still    a    Stickler 

The  luxury  tax  is  still  a  worry  to  most ' 
manufacturers,  who  maintain  that  good 
merchandise  at  now-taxed  rates  is  quite 
impossible  for  this  year  at  any  rate. 
People  have  become  used  to  wearing 
good  clothing  and  must  be  prepared  to 
pay  for  the  privilege,  in  view  of  the 
advancing  cost  of  labor  and  materials. 
Travelers,  it  is  said,  complain  of  the 
effects  of  the  tax  upon  their  sales,  but 
most  manufacturers  believe  that  this 
feeling  of  antagonism  will  wear  off  by 
degrees  and  that  women  will  eventually 
adopt  a  different  attitude.  From  seek- 
ing to  avoid  the  tax,  they  will  recognize 
its  patriotic  aspect  and  will  boast  of 
their  contribution  to  the  country  as  a 
legitimate  excuse  for  indulging  in  an  ob- 
viously luxurious  garment.  Woman  is 
ever  willing  to  play  the  game  honor- 
ably, when  once  the  true  aspect  of  the 
situation  has  made  its  appeal  to  her.  The 
day  may,  therefore,  come  when  buying 
a  fur  wrap  will  be  as  significant  as  the 
purchase  of  a  Victory  bond  in  the  eyes 
of  the  world.  At  any  rate,  the  patriotic 
side  of  the  tax  has  a  value  not  to  be 
overlooked  among  the  other  problems  of 
salesmanship. 

The  Varied  Silhouette- 
Several  other  features  of  general  in- 
terest in  the  ready  to  wear  market  have 
been  gleaned  from  Montreal  makers.  The 
silhoutte  for  example,  it  is  stated",  will 
continue  to  hold  the  centre  of  the  stage 
next  season  though  the  tendency  will  be 
to  subject  it  to  rather  varied  treatment 
and  interpretation.  For  example  there 
is  the  coat  dress,  the  tunic  model,  the 
frock  showing  many  loose  panels,  and' 
the  flounced  skirt.  Of  the  latter  type 
it   should      be   noted      that   flounces  are 


either  circular  or  pleated,  and  the  spiral 
flounce  is  not  infrequently  seen.  Some 
charming  little  bolero  frocks  are  being 
developed  for  young  slight  figures,  which 
are  usually  modelled  after  the  coats 
worn  by  Greek  soldiers,  with  rather 
heavy  embroidery  as  trimming.  The  skirt 
may  be  plain  or  pleated,  always  straight, 
and  a  wide  sash  is  worn,  draped  low  so 
that  it  extends  well  below  the  jacket.  In 
the  panel  frocks  the  panels  are  cut  to 
hang  free  from  a  low  waistline,  while 
others  are  turned  in  and  caught  to  the 
skirt  at  the  lower  part. 

Russian  Blouse  Vogue  Returns 

The  Russian  blouse  type  of  dress  is 
being  featured  for  the  coming  season, 
especially  for  young'  girls.  One  charm- 
ing model  seen  recently  was  made  of 
black  satin,  fastened  with  large  orna- 
mental buttons  of  dull  blue,  belted  with 
a  girdle  of  matching  color  and  worn  over 
a  full  pleated  skirt.  Another  very  smart 
Russian  blouse  dress  was  made  of  taupe 
velvet,  with  a  narrow  panel  embroidered 
in  several  rich  shades,  extending  down 
either  side  of  the  blouse.  A  narrow  strip 
of  the  embroidery  served  as  a  girdle, 
which  was  loosely  tied.  The  ends  of  the 
girdle  were  finished  with  metal  tassels. 
Such  frocks  as  these  will  be  worn  with- 
out coats  for  street  wear  and  later  on 
under  the  new  wrap  coats. 

Novelties  in  Wrappy  Coats 

Coats  of  the  loose  wrap  type  will  un- 
questionably be  leaders  throughout  the 
winter.  The  old-time  Dolman  wrap  is 
not  very  much  seen,  the  tendency  being 
to  show  garments  that  have  shaped 
sleeves  covering  the  arm  and  giving  the 
freedom  that  the  conventional  Dolman 
denies.  The  sleeves  are  nearly  all  rather 
voluminous  at  the  upper  part,  but  shaped 
to  fit  the  arm  below  the  elbow,  and  es- 
pecially at  the  wrist.  These  wraps  are 
full,  some  equipped  with  double  or  triple 
capes,  and  others  blousing  about  the 
waist  line,  but  they  show  no  flare  in 
their  skirts.  They  fold  rather  closely 
about  the  lower  figure. 

The  over-cape  model  still  appears  to 
be  a  general  favorite  with  all  classes 
of  women.  Sometimes  these  capes  are 
made  of  self  fabric  or  of  part  fur  and 
part  cloth.  Rather  heavy  and  elaborate 
embroideries  are  used  on  many  of  the 
wraps  for  the  coming  season. 

Low   Waist   Line   Alluring 

The  low  waist-line  is  still  more  pre- 
ferred than  the  normal  for  street  frocks 
of  velours,  broadcloth,  ->r  tricotine.  This 
effect  enhances  the  natural  lines  of  the 
figure,  and  for  this  reason,  a  full  skirt 
is  usually  joined  to  it.  This  style  is 
adapted  from  the  silhouette  of  the  1860 
period.  But  there  are  very  similar  de- 
signs which  owe  their  origin  to  the 
Egyptian  or  oriental  influence,  or  even 
to  the  "Moyen  Age"  style.  The  effect 
is  much  the  same,  however,  in  all  cases. 

Satin,  Taffeta,  Georgette 

In  the  line-up  of  blouses  designed  for 
the  coming  season,  the  overblouse  of  taf- 
feta, satin  or  georgette  is  promising  to 
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be  the  general  favorite.  !  This  style, 
which  usually  includes  a  sash  as  a  com- 
pound part  of  the  blouse  front,  is  es- 
pecially acapted  to  wear  with  separate 
skirts  of  contiasting,  but  harmonizing 
fabric.  Many  manufacturers  are  advo- 
cating the  wear.ng  of  a  sheer  slip-over 
model,  heavily  beaded  and  embroidered, 
with  a  plain  satin  slip,  thus  forming  a 
frock  of  remarkable  loveliness.  Dark 
colored  satin  blouse's  trimmed  with 
bright  colored  embroidery  are  being 
played  up  for  the  winter  season.  One 
recently  seen  was  in  a  rather  dark  brown 
trimmed  with  a  blending  of  red,  green 
and  yellow.  The  idea  this  season  in 
blouses  is  to  avoid  the  suggestion  of  a 
skirt  and  shirtwaist  effect  as  much  as 
possible  p"""1  fr>  endeavor  to  harmonise 
the  blouse  with  the  suit  exactljt 


165 

Fashion  is    Lenient 

The  greatest  possible  leeway  is  al- 
lowed in  the  matter  of  choice  of  fab- 
rics, the  range  running  from  the  flimsi- 
est of  laces  and  georgettes  to  velvets 
and  embracing  satin,  crepe  de  chine,  taf- 
feta georgette  and  very  soft  fine  knit- 
ted silks.  Tailored  and  "fluffy"  blouses 
share  honors   about   equally.  • 

Velveteen  blouses  are  never  "quantity 
sellers,  stated  one  maker,  that  is,  they 
do  not  keep  step  in  sales  numbers  with 
the  sheerer  styles,  but  some  of  them 
are  very  good-looking  and  have  a  mark- 
ed   appeal   to   the   woman   of   distinctive 

tsstcs 

Long  Sleeves  Featured 

Fall  and  Winter  blouses  generally  ad- 
here to  the  three-quarter  or  full-length 
Continued  on  page  168 


Trim  mi ng  on  Pleats 
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k  satin   frock  with  pleats   running  from   shoulder  to  hem. 
-c  *h~  -irises  of  the  pleats  and  dainty  pure  linen  collar  and 
cuffs  lend  a  note  of  distinction. 
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A  Glimpse  of  the  "Mode  d'Automne" 


JEANNE  FORM  ANT    in  "Femina" 


NOT  one  woman  among  those  who 
;uv  "en  visit*-"  at  Biarritz,  at 
Dinard,  at  Vichy,  <>r  at  Aix,  cares 
■  straw  at)out  ordering  her  Winter  wrap 
or  frock  because  it  feels  so  good  to  dress 
oneself  in  light  colors,  which  make  all 
women  look  so  pretty.  The  young  and 
those  who  are  less  young!  One  asks  one- 
self, very  often,  how  so  many  people 
(I  do  not  speak  of  the  nouveaux  riches") 
manage  to  conciliate  the  requirements 
of  "la  vie,  elegante"  with  the  difficulties 
of  the  high  cost  of  living.  One  speaks 
often  of  the  return  of  cheapness,  but  I 
believe  that  many  people,  alas,  take 
their  desires  for  the  realities;  in  the 
meantime,  every  time  that  one  buys 
something,  one  notices  that  it  costs  a 
little  more  than  it  did  the  last  time  and 
yet  every  woman  strives  to  outdo  every 
other  woman  in  the  way  of  chic,  dainti- 
ness, and  even  luxury. 

A   Gorgeous   Parade 

The  Winter  displays  include  comfort- 
able wraps,  jaunty  little  frocks,  correct 
tailor-mades,  gorgeous  evening  gowns, 
and  elegant  afternoon  toilettes,  which 
parade  their  beauties  before  the  mar- 
velling eager  eyes  of  foreign  buyers; 
and  it  is  necessary,  suddenly,  to  realize 
that  all  these  novelties,  even  the  simplest, 
will  cost  us  much.  The  cloth  has  not 
diminished  in  price,  no  matter  what  has 
been  said,  and  so  there  is  no  reason 
whatever  to  expect  a  sudden  reduction 
in   prices. 

Fabrics  Decreed 

Here  is  a  general  description  of  the 
predominating  character  of  the  fabrics 
which  we  are  going  to  wear  and  from 
which  will  be  made  the  models  from  the 
"grandes  maisons."  Above  all  and  most 
of  all — cashmere,  that  beloved  of  our 
irrandmothers — which  has  become  in  two 
seasons,  almost  classic.  Its  appearance 
is  different  this  Winter,  since  it  has 
become  more  downy,  like  a  velvet,  and  it 
replaces  duvetyn  with  advantage  in 
every  case.  It  is  best  quite  plain,  or 
else  embroidered  in  motifs,  and  all  the 
dressmakers  are  employing  it  in  a  hun- 
dred  different   and   delightful    ways. 

In  woollens  one  notices  much  em- 
broidery, zig-zag  stripes,  tapestry,  and 
"cloisonne"  effects,  etc..  which  seldom 
are  used  for  entire  frocks  but  that  one 
combines  with  plainer  things  and  so  dis- 
penses   with   costly   trimmings. 

Oriental    Splendor 

The  inspiration  of  all  the  colors  and 
designs  which  are  so  charming  a  fea- 
ture of  the  new  cloths  is  more  than  ever 
Oriental,  the  very  names  themselves 
evoke  the  sunshine  and  vivid  colors  of 
distant  lands.  Does  one  not  meet  cer- 
tain wool  fabrics  destined  for  decorative 


use,  such  as  the  "Djebilet  burnous,"  or 
the  cloths  of  Koutoubia  and  the  Kashem- 
yrinas,  inspired  by  the  caravan  and  the 
mosque? 

For  coats  I  think  we  shall  see  still 
much  checked  and  striped  material  but 
the  stripes  will  be  in  marbled  and  corded 
effects  much  different  to  the  old  time 
stripe.  There  will  also  be  much  soft 
finished  cloth  used  such  as  "moufflone," 
a  thick  cheviot  as  soft  as  velvet. 

Among  the  finer  serges,  "sergella" 
and  "thibetine,"  which  are  worked  in  a 
fine  wool  embroidery,  will  compose  the 
new  frocks,  buttoned  from  chin  to  feet, 
with  long  close  sleeves  and  a  belt  more 
or  less  decorative,  knotted  low  on  the 
hips  in  a  way  adopted  by  the  better 
dressmakers  this  season. 

For  the  warmer,  heavier  Winter  cloth- 
ing, now  that  fur  is  becoming  more  and 
more  scarce,  we  will  probably  see  again 
many  varieties  of  heavy  wool  velvets 
which  are  as  warm  as  fur  without  being 
so  heavy  or  so  expensive. 


Silk  jersey  of  a  heavy  quality  and 
its  close  relations,  "djersabulle"  and 
"djersaria"  is  again  to  be  much  used 
for  Winter  gowns.  The  simple  lines  of 
so  many  of  the  newest  models  on  which 
little  or  no  stitchery  is  seen,  and  which 
seem  to  be  developed  in  a  draped  effect, 
naturally  require  such  heavy  and  supple 
fabrics. 

A  Vivid  Contrast 

After  the  enormous  vogue  for  taffeta 
and  organdy  which  lent  themselves  so 
well  to  bouffant  draperies,  pleats,  bias 
folds,  flying  panels  and  bordered  effects, 
or  in  a  word,  everything  which  consti- 
tuted the  style  of  1850,  the  supple- 
draped  gown,  longer  and  with  no  per- 
ceptible waist-line,  plain  bodice  and  no 
bouffancy,  will  be  extremely  popular. 
For  such  frocks,  crepe  of  all  kinds  will 
be  the  most  appropriate,  and  already 
the  best  houses  are  buying  hundreds  of 
metres  of  crepe  Marie-Louise  (  a  heavy 
Continued  on  page  168 


For  Junior  Devotees 


Ideal  for  Miss  Six-Year-Old  is  this  blue  wool  velours  model  with  its 
long  waist  and  panels.  The  picture  hat  is  white  felt  trimmed  with 
black  velvet  vividly  embroidered.  The  tiny  tots  coat  and  cap  are 
of  brown  duvetyn  with  trimmings  of  grey  squirrel. 
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Browns  Featured  at  Chicago  Exhibit 

Fourteenth  Semi-annual  Fashion  Exhibit  of  Art  League  of  America  Held  in  Congress  Hotel, 
Sept.  15 — Navy  Blue  Holds  First  Place,  But  Autumn  Tints  Given  Prominence. 


AMID  a  setting  of  oak  and  a  long 
stairway,  with  a  background  of 
orchid  curtains  and  deep  purple, 
the  14th  semi-annual  fashion  exposition 
of  the  Fashion  Art  League  of  America 
was  presented  in  the  Gold  Room  of  the 
Congress  Hotel,  on  Wednesday,  Septem- 
ber 15,  at  two  performances.  Great  tall 
baskets  of  wild  flowers  and  gladioli 
added  to  the  color,  although  little  was 
needed,  for  the  richest  tones  of  the  sea- 
son's colors  were  presented. 

The  entire  list  of  Fall  browns  in  the 
fifteen  shades  were  shown,  from  darkest 
brown  to  brilliant  tangerine,  with  a 
galaxy  of  copper  tones.  The  two-tone 
metallic  effects  were  exceedingly  rich. 
Color  in  metallic  laces  and  in  embroider- 
ed nets,  some  with  brilliance  introduced 
by  tiny  sequins,  was  also  of  much  rich- 
ness. 

Absence   of  Paillette    Effects 

There  was  an  absence  of  pailletted 
effects  and  generally  of  beaded  effects. 
Although  wooden  beads  were  used  in 
medallion  formation  in  many  dull  colors 
and  beads  were  employed  for  fringes 
and  often  to  accentuate  the  length  of 
the  skirt,  but  no  all-over  effect  is  offer- 
ed. 

There  was  little  embroidery  noted 
unless  in  self  color  and  then  it  was  ex- 
quisitely done  to  add  chic. 

Navy  blue  was  the  favorite  for 
frocks  and  suits  as  well  as  evening 
dresses  and  the  peacock  and  Pekin  blues 
were  also  shown.  In  fabrics  the  most 
important  note  presented  and  decidedly 
new  is  the  use  of  rough  weave  fabrics, 
such  as  whip-poor-will  brocades,  Rosh- 
anara  crepes,  tuscara,  duvetyn  and  flat 
brocaded  or  creped  effects. 

Velvet  was  shown  both  in  black  and 
in  high  colors,  set  off  with  brilliant  trim- 
mings of  rhinestones  or  silver  cloth. 
Plain  surfaced  fabrics  as  satins  were 
not  displayed  except  for  the  fitted  tight 
skirt  or  tunic  over  which  the  pile  or 
brocaded   fabric   was  posed. 

Skirt  Treatment 

Skirts  were  10  inches  off  the  ground, 
"With  suits  possibly  eight,  which  evening 
dresses  showed  in  some  models  a  slash 
to  the  waistline,  exposing  a  lace  petti- 
coat. More  important  was  the  great 
variation  of  skirts  in  draping  in  the 
long  tunics  and  in  the  unevenness,  for 
a  sash  occasionally  hung  far  below  the 
skirt  or  the  lace  might  be  a  pointed 
tunic  longer  than  the  skirt  itself.  The 
sash  arrangements  were  most  attractive 
and  added  length  to  the  short  skirt. 

The  dresses  for  street  wear  featured 
a  narrow  belt  of  self  fabric  with  long 
tassel  ends.  The  shortness  of  the  skirt 
bas  caused  the  waistline  to  be  raised, 
and  here  the  directoire  influence  was 
seen.     The  result  was  a  longer  skirt  to 


the  eye,  with  much  better  proportions 
than  a  low  waistline  gives. 

The  adroit  cut  of  the  tunics  appears 
to  give  a  fullness  which  is  new,  but  it 
is  said  it  is  only  in  the  cut,  for  the 
yardage  remains  the  same.  Sleeves  for 
afternoon  wear  were  all  lengths  with 
evening  dresses  sleeveless  unless 
a  few  strands  of  beads  swung  over  the 
forearm  can  be  considered  a  sleeve  in- 
stead of  a  decorative  motif. 

An  important  point  stressed  was  the 
fact  that  there  is  no  indication  of  a 
higher  bust  corset,  the  well  girdled 
figured  retaining  supremacy  and  the 
corseting  of  the  finest  type. 

Directoire  Influence 

Directoire  influences  were  seen  in 
street,  afternoon  and  evening  dresses 
smartly  presented.  The  only  break  in 
the  straight  lines  was  the  introduction 
of  pockets,  with  an  occasional  flare. 
Evening  dresses  all  showed  trains  with 
the  decolletage  higher  than  last  season 
and  snug  bodices. 

Hats  were  generally  large,  of  black 
velvet  on  most  extreme  lines,  with 
novelty  off-the-brim  trimmings  of  fan'.y 
feathers.  Medium  hats,  usually  in  the 
copper  shades,  were  heavily  trimmed 
with  ostrich  and  of  novelty  shapes.  The 
small  hats  for  street  wear  were  veiled 
and  had  no  trimming  otherwise. 

The  veil  arrangements  were  striking 
and  often  unusual,  ofren  the  veil  being 
little  more  than  a  flange  of  lace  in  veil- 
ing mesh  or  of  metallic  lace. 

Resume    of    Salient    Points 

A  brief  resume  of  the  salient  points 
of  each  exhibitor  follows:  Blend  offered 
jabot  effects  in  draping  evening  gowns 
with  low  cut  backs  and  two  petal  trains; 
Bassler  showed  the  types  for  the  debu- 
tante and  the  large  woman,  with  a  clever 
use  of  ribbon.  Bailey  offered  interest- 
ing color  combinations. 

Embroidery  in  Indian  designs  was 
swung  low  on  the  waistline,  although 
the  line  itself  was  raised.  Unusual 
beaded  effects  in  fringes  and  ribbon 
girdles  were  shown;  tulle  bows  on  even- 
ing frocks  were  featured.  Bennati 
showed  the  new  idea  of  the  Princess, 
based  on  the  directoire  influence,  with 
a  black  velvet  frock  having  a  dragon- 
fly train. 

Illumined  Batik  trimmings  were  fea- 
tured and  especially  smart  was  a  trian- 
gular evening  wrap  of  velvet  batiked 
in  the  autumnal  color,  with  deep  collar 
and  bands  of  kolinsky. 

Crone  presented  interesting  colors 
with  snuerly  fitted  bodices  and  a  high 
choker  effect  typical  of  the  directoire 
period,  also  unusual  fur  effects. 

Bessie  Damsey,  of  New  York,  showed 
new  ideas  in  negligee  robes  and  pajamas, 
using   the    new   prints    of   pussy   willow 


with  deep  ribbon  fringes,  employing  fur 
for  the  "clouds  of  glory,"  introduced  as 
trimming  note. 

An  intime  robe  was  shown  and  won 
applause.  Gosfield  featured  couture 
brown  and  adhered  to  the  directoire  lines 
for  street  wear,  with  clever  sashes. 

Hosac  showed  the  wide  girdle  with 
large  bow  of  ribbon,  from  which  fell 
double   trains. 

Much  lace  was  seen  in  unusual  draped 
effects.  The  directoire  and  the  princess 
were  both  presented  in  modern  mode. 

Note  of  Simplicity 

Lucille  offered  styles  of  extreme  sim- 
plicity in  lace  and  ribbon  combinations, 
with  the  typical  Lucile  lines  in  the  tea 
gowns. 

Moni  presented  a  frock  made  entirely 
of  ribbon,  with  paniers  of  tulle.  Metallic 
laces  and  uneven  skirt  lines  with  snugly 
fitted   bodices   were   also   featured. 

Mooney,  of  Wausau,  Wis.,  displayed 
two-piece  negligees  on  cape  lines,  with 
clever  trimmings  of  ribbonzine  flowers, 
picoted  organdie  ribbons  and  unusual 
chiffon   jackets. 

From  the  Nashville  auxiliary  display- 
ed by  Miller  King,  interesting  treatments 
of  velvet,  with  fur,  for  afternoon  wear, 
were  shown.  Tailored  street  costumes 
were  on  smart  lines  with  flare  pockets. 

Mme.  Ripley  used  trains  extensively 
and  panels,  drapes  and  uneven  skirt  lines 
were  prominent,  with  the  directoire  in- 
fluence marked  in  many  models.  Long 
lined  tunics  wei-e  displayed.  Petal  trim- 
mings were  also  shown  and  many  cos- 
tumes omitted  any  belt  or  girdle. 
Spencer,  of  New  York,  offered  exquisite 
color  combinations  of  indestructible 
crepes  with  fringes  of  ribbon.  One  two- 
piece  breakfast  set  with  a  cap  had  rib- 
bon resembling  natural  squirrel  fur.  A 
duvetyn  set  of  old  blue  in  hat,  stole,  muff 
and  wrap,  trimmed  in  matching  ribbon 
for  a  4-year-old.  was  shown. 

The  Marge  Studios,  New  Yoi'k,  fea- 
tured the  low  waist  with  rather  full 
skirts  and  an  unusual  fur  treatment  and 
laces. 


HELD  SMART  OPENING 

Eve's  Shop,  exclusive  ladies'  salon, 
Room  200  and  201  Jackson  Build- 
ing, 122  Bank  Street,  Ottawa,  opened 
on  September  13th  with  a  fine  showing 
of  gowns  of  all  kinds,  lingerie  and  bric- 
a-brac. 


ASSUMES  NEW  DEPARTMENT 

The  Daly  Company,  Ltd.,  Sparks 
Street,  Ottawa,  have  appointed  Miss  W. 
L.  McLean  buyer  for  their  mantle  de- 
partment in  addition  to  her  duties  as 
buyer  of  blouses,  whitewear  and  infants' 
goods.     She  succeeds  Mrs.  Schuss. 
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sleeves,  the  former  being  preferred  for 

dressy  wear,  while  tailored  blouses  in- 
variably feature   the  full   length   style. 

The  ribbed  silk,  or  trieot  weave,  fab- 
rics are  a  new  idea  in  sports  blouses, 
which  closely  resemble  hip  length  pull- 
over  sweaters,  and   fit   the   figure  closely. 

It  is  not  expected  that  the  fitted  basque- 
like blouses,  as  featured  by  American 
makers,  will  become  popular  in  Canada. 
To  wear  becomingly  such  models  as  these 
B  woman  must  have  a  nipped-in  waist- 
line, and  this  type  of  figure  has  been 
on    the     wane    for    many     years.  Tw 

straight,  boyish  figure  is  the  one  most 
admired,  and  it  appears  at  its  best  in 
the  straight  line  garments  which  have 
held   sway  for  several  seasons. 

Should   Study    Individualism 

One  manufacturer,  when  seen  recently 
by  a  representative  of  Dry  Goods  Re- 
view, expressed  himself  as  disappointed 
in  the  growing  tendency  of  Canadian 
women  to  dress  alike.  This  condition  is 
particularly  noticeable  when  compari- 
son is  made  of  the  individualism  of  the 
Frenchwoman.  It  has  been  difficult  for 
designers  on  this  side  who  have  gone  to 
Paris  for  inspiration  to  produce  the  de- 
sired results  at  home  because  they  have 
not  had  the  co-operation  of  the  women 
they  undertook  to  outfit.  It  is  the  be- 
lief of  this  manufacturer  that  the  time 
is  coming,  however,  when  the  would-be 
well-dressed  woman  will  devote  care- 
ful consideration  to  such  things  as  lines, 
colors,  fabrics,  and  trimming  as  suited 
to  her  own  individual  type,  and  when 
this  has  been  achieved,  there  will  be  less 
tendency  to  array  women  as  an  army, 
but  more  attention  will  be  paid  to  the 
personality  of  the  wearer,  with  results 
which  cannot  fail  to  be  beneficial  to 
maker  and  wearer  alike. 


A  GLIMPSE  OF  THE 
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crepe  de  Chine;  satin  crepe  and  brocaded 
crepe,  also  broche  satins  will  be  used  for 
innumerable  wraps  and   evening  dresses. 

Buyer's  Choice  no  Criterion 

The  Winter  styles  are  yet  a  little 
hesitating  though  we  have  just  seen  as 
usual  all  the  collections  prepared  by  the 
large  houses.  We  are  now  perfectly  sure 
which  models  have  been  most  often  se- 
lected, but  the  choice  of  foreign  buyers 
does  not  necessarily  determine  the 
mode.  We  must  wait  at  least  six  weeks 
before  we  shall  know  exactly  what  the 
ultra-fashionable  women,  who  really  set 
the  styles,  will  wear.  In  reality  they  al- 
ways seem  to  be  dressed  somewhat  alike, 
with  a  simplicity  characteristic  of  ele- 
gant women;  rarely,  if  ever,  do  they  pur- 
chase those  models  over  which  the  for- 
eign buyers  go  into  such  ecstacies.  The 
majority  of  these  foreigners  demand 
something  novel  every  season,  no  matter 
what,  and   it   is  doubtless  due  to  this  in- 


TWENTY   PER  CENT.   LESS  HAW 
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Continued    from    page  67 
work    on   and    the   price   of   the   day   may 
be  higher  or  lower  than  the  price  quoted, 
in  the  same  degree  as  the  quoter  is  fully 
engaged  or  lacking  work. 


In  addition  to  this,  financial  pressure 
by  the  b„nks  is  severe  and  forced  sales 
to  reduce  overdraft  tend  to  increase  the 
impression  of  a  slump  in  prices.  But 
these  are  not  general  and  I  am  confident 
that  the  next  few  months  will  see  a  con- 
siderable   revival   of   trade. 


TABLE  1—  YAI(\S.    W1ERICAN 

June  25th,  Highest  Julv  L'lst,   August  3rd, 

1919  1920  1920 

Warp   yarn    for   galateas    (890)    48  s7  80 

Warp  yarns   for  shirtings   (0611)    lo  73  67 

Weft   yarns    for  shirtings,   etc 97  96 

Warp   yarns    for  oxfords    (0658,   etc.)    16  90'^  B4 

Warp     yarn     for     zephyrs     (08:59,     etc.,     and 

blouse  cloths  I    12  76*  63  Vi 

Weft  yarn   for  galateas,  sateens,  etc 40  67V£  63                     ■">'■"- 

You  will  notice,  in  face  of  the  reported  tremendous  slump  in  cotton  prices,  how  little 
effect    it   has    had   on   the   prices  of   yarn. 

You  will  also  notice  the  extremely  high  position  as  compared  with  June  25th,  1919, 
on    which   the   old   prices   were   based. 

1  have  not  given  you  the  counts  for  these  will  convey  nothing  to  you,  but  have  men- 
tioned generally  the  cloths  for  which  the  yarns  were  used. 

TABLE  2— YARNS,  EGYPTIAN 

June  25th,  Highest  Julv    1st  August  3rd, 
1919                                    1920  1920 

Warp  yarn  used  in  Duro  zephyr  (1047,  etc.)        56%  214  124  lie 

Weft  yarn  used   in  Duro  zephyr   (1047,  etc.)        52  189  98Vi 

Two-fold  yarn  used  in  tropical  suitings   ...        73  220  146  L46 

Two-fold  yarn  used  in  tropical  suitings   ...        61  184  116  104 

PERCENTAGE  INCREASES  IN  WAGES,  DYES  AND  YARN 

Increase  Since  191 1 

Wages  Dyes  Yarn 

Shirtings    263%  94'/;  600%' 

Uniform    2469!  149%  615'- 

Galatea    20(  185%  632'- 

Sateen    2  1  209%  641', 


satiable  demand  that  certain  of  the  big 
"maisons"  who  do  a  large  export  busi- 
ness are  apt  to  show  so  many  bizarre 
and  ridiculous  creations.  Happily,  othii-r 
houses  are  anxious  to  maintain  the  oi?. 
tradition  of  French  taste,  of  moderate 
and  artistic  design,  and  so  many  well- 
dressed  women  of  other  countries  who 
come  to  Paris  for  their  clothes  are  quite 
aware  of  the  fact  that  many  costumes 
sold  abroad  under  the  name  of  Poiret  or 
Paquin  are  often  but  mere  caricatures 
of  the  real  masterpieces  displayed  *,n 
Paris. 


FALL    OPENINGS 
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dyed    opossum    and    darmd    stitch    em- 
broidery on   pockets    and  front. 

A  feature  of  Ogilvy's  fashion  depart- 
ment which  is  proving  extremely  popular 
with  their  customers  is  their  readiness 
to  duplicate  any  given  model  to  order 
in  a  few  days,  to  a  customer's  own 
measurements.  This  "custom-tailoring" 
at  ready-to-wear  prices  is  a  boon  to 
those  to  whom  nature  has  not  given 
proportions  corresponding  to  the  rest  of 
womankind.  In  this  section  also  selec- 
tion is  a  very  simple  matter  so  far  as 
size  and  style  of  gown  are  concerned. 
Every  aire,  size  and  variety  of  garment 
are  grouped  in  racks,  beginning  with 
the  children,  so  that  it  is  an  easy  matter 
for  anyone  to  choose  her  own  type  with- 
out any  confusion  of  ideas,  so  often  re- 
sulting when  styles  are  grouped  together, 
irrespective  of  sizes. 


BUYING   RIBBONS   NOW 

Prices  on  ribbons,  it  is  believed,  will 
remain  at  present  levels  if  they  do  not 
advance,  consequently  distributors  are 
beginning  to  understand  that  they  will 
gain  nothing  by  waiting  and  are  buying 
as  they  see  need. 

In  new  Fall  ribbons  some  handsome 
flame  shades  are  offered,  with  the  ten- 
dency toward  warm  and  rich  shades  ra- 
ther than  toward  the  brilliant.  Buyers 
show  a  preference  for  these,  pointing  out 
that  the  bright  colors  which  were  so 
popular  during  the  past  months  are  pass- 
ing, and  in  their  place  are  coming  the 
warmer  and  stronger  shades,  which  will 
be  used  for  Fall  and  Winter. 


AN    ATTRACTIVE  SWEATER 

Among  the  attractive  number  In 
sweater  scarfs  is  a  navy  blue  and  red  in 
racked  stitch,  with  the  two  shades  com- 
bined at  the  ends.  Another  model  has 
long,  broad  vertical  stripes  in  contrast- 
ing effects  and  also  in  two  tones  of  the 
coloring. 


OPENS   NEW   STOKE 

H.  Bass,  furrier,  formerly  of  Bank 
Street,  Ottawa,  resumes  his  business 
with  the  Ottawa  public  when  he  opens 
a  new  store  now  being  vacated  by  Mc- 
Giffin  Ltd.,  men's  outfitters,  who  are 
moving  to  the  Jackson  Building,  Bank 
Street. 
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Fashion  Authority 

Lectures  at  Eaton's 

Mr.  Ralph  Breed,  of  New  York,  Describes 

Dress  Tendencies  at  Fall  Exhibit 

of  La  Mode 

The  T.  Eaton  Company  provided  their 
Fall  opening  with  special  interest  this 
season,  engaging  Mr.  Ralph  Breed,  a 
fashion  authority  of  New  York,  to  lec- 
ture during  the  daily  displays  in  the  au- 
ditorium which  were  conducted  during 
the  week  of  September  20. 

In  his  opening  address  Mr.  Breed 
described  the  relationship  of  the  present 
dress  trend  with  the  impressionistic 
school  of  art,  and  explained  his  theory 
by  illustrating  various  points  as  the 
models  passed  in  review. 

The  exhibit  was  primarily  a  display 
of  the  T.  Eaton  Company's  imported 
French  models,  though  fur  wraps  and 
some  costumes  of  Canadian  manufacture 
were  shown,  and  ranked  high  in  the  point 
of  workmanship  and  design. 

Predominating  Colors 

Black  and  brown  were  shown  as  the 
predominating  colors  of  the  season,  and 
the  first  costume  shown  was  a  dark 
brown  tailleur  by  Jenny.  The  loose  coat 
was  bloused  under,  and  the  open  front 
revealed  a  broad  band  of  colored  em- 
broidery simulating  a  belt.  When  the 
coat  was  removed  the  dress  beneath  was 
shown  to  be  a  slim,  straight  affair  with 
a  narrow  skirt  and  a  long-waisted. 
bloused  bodice  in  Canton  crepe  in  the 
same  color,  Canton  crepe  being  one  of 
the  best  of  the  new  materials. 

The  next  model  was  a  dress  from 
Madeleine  &  Madeleine,  who,  Mr.  Breed 
said,  had  shown  more  dramatically  new 
things  than  anyone  else  this  ye<ir.  This 
showed  the  Moyen  age  treatment,  and 
had  a  deep  fringe,  heavily  embroidered, 
hanging  from  the  hips  of  the  terra  cotui 
tunic  which  was  worn  over  a  scalloped 
skirt  of  black  satin. 

A  simple  gown  of  broche  crepe  in  the 
fashionable  cocoa  shade  was  love">  in 
line,  and  had  two  enormously  long  tas- 
sels swung  from  the  shoalcierr  and 
hanging  over  +he  skirt  at.  the  brck.  A 
little  "kick"  train  just  touched  the 
ground. 

In  Mr.  Breed's  opinion  the  short- 
waisted  model  is  due  for  a  revival.  The 
high  waist  has  already  been  hinted  at 
this  season  by  the  leading  French 
houses.  In  the  event  of  the  style  win- 
ning further  approval  it  will  follow  that 
skirts  will  tend  to  longer  lengths. 

CALLING  ON  TRADE 

George  Wares,  of  the  W.  G.  Stephen 
Co.,  Ltd.,  Winnipeg,  is  out  on  an  extend- 
ed business  trio  through  the  Western 
provinces  with  his  samples  for  Spring 
and   immediate  delivery. 


Exclusive  London  Shops 

Feature  Smart  Tailor  Mades 


Many  Wool  Novelties  Also  Shown  in   Fall   Collections- 
Somewhat  Longer  and  Semi-Fitted — Silk 
Knit  Goods  in  Demand. 


-Models 


LEAVES  MURPHY-GAMBLE 

Mr.  Trepanier  has  resigned  as  buyer 
of  drapery,  curtains,  and  carpets  for 
Murphy-Gamble,  Ltd.,  Sparks  Street. 
Ottawa,  and  has  been  succeeded  by  Mr. 
J.  E.  Charron. 


LONDON. — Knitted  woolen  shirt  blous- 
es are  registered  among  the  latest  Lon- 
don novelties.  Knitted  in  purl  stitch  with 
a  narrow  rib  of  plain  in  a  contrasting 
color,  they  button  up  to  the  throat  with 
small  crochet  buttons  fastened  by  croch- 
et lace,  the  same  buttons  adorning  the 
cuffs. 

They  are  styled  to  fit  into  the  waist 
in  a  broad  band  which  shows  the  stripes 
going  horizontally,  and  the  wool  of  which 
they  are  knitted  is  the  finest  and  softest 
Shetland.  The  high  collar  is  convertible 
so  that  it  can  be  turned  down,  if  the 
wearer  pleases  over  the  collar  of  the 
out-of-door  coat.  In  natural  color,  with 
a  rose  stripe  and  rose  buttons,  or  in 
white  with  carmine  or  navy  blue,  these 
shirt  blouses  choose  attractive  color  com- 
binations. 

They  are  being  exploited  by  "Mary 
Rose,"  a  new  shop  started  in  Knights- 
bridge,  which  intends,  it  is  announced, 
to  make  a  specialty  of  all  knitted  goods. 

Silk  jumpers  of  every  kind  are  to  be 
seen  here,  a  short  rose  colored  jumper 
in  drop  stitch  having  a  twisted  cord 
round  the  hips  and  a  long  "V"  shaped 
decolletage.  There  are  suits  and  coats 
shown  at  the  same  time,  such  as  a  three- 
quarter  length  silk  coat  knitted  in  moss 
stitch,  that  has  a  long  full  basque  eased 
on  to  the  waist  which  is  ribbed  and  strip- 
ed with  gold  color.  The  turned  down 
collar  is  of  carpet  embroidery  in  blue 
and  black,  with  dull  gold  medallions. 

A  two-piece  knitted  woolen  costume 
in  canary  yellow  shows  very  narrow 
horizontal  stripes  of  silk  in  the  same 
color.  Both  the  deep  border  of  the  skirt 
and  the  border  of  the  jumper  show  the 
pleated  basket  stitch  which  is  so  effective. 
Another  two-piece  costume,  consisting  of 
cape  and  dress  in  navy  blue  wool,  shows 
inserted  borders  of  white  rabbit's  wool. 

A  dainty  and  useful  little  novelty  is 
a  waistcoat  in  artificial  silk  jersey  with 
a  turned  down  collar  and  revers.  This 
has  neither  back  nor  sides  and  is  kept 
in  place  by  an  elastic.  A  design  is 
stencilled  on  the  front. 

Another  novelty  for  wear  with  a  tail- 
ored suit  is  a  silk  blouse,  the  front  of 
which  is  shaped  like  a  pointed  single 
breasted  waistcoat,  and  made  of  silk 
jersey  in  the  same  shade.  The  cuffs 
are  also  of  silk  jersey  and  both  they  and 
the  flaps  of  the  pockets  show  a  small 
stencil  design.  This  is  shown  in  the 
copper  shade  and  it  is  created,  it  is 
said,  to  be  worn  with  a  tweed  costume 
to  match. 

The  semi-fitting  tailormade  is  much 
to  the  fore  in  the  new  autumn  stock 
to  be  seen  in  all  the  big  London  stores. 


In  moderate  priced  garments,  such  as 
bought  by  the  majority  of  Englishwomen 
when  they  purchase  ready-made  suits, 
this  old  established  favorite  of  all  styles 
is  undoubtedly  going  to  be  worn  this 
season  as  much  as  ever,  in  spite  of  the 
loose  fitting  box  coat,  which  French 
couturieres  have  brought  into  fashion. 

The  buyers  of  tha  London  stores  say 
that  the  Englishwoman  is  essentially 
practical  in  her  choice  of  walking  suits. 
She  realizes  that  the  loose  fitting  coat 
never  affords  the  same  warmth  as  the 
semi-fitting  one  and  consequently  it  will 
never  attain  the  same  popularity  in 
England. 

The  most  popular  style  this  year  is 
the  three-quarter  coat  with  the  long 
plain  and  narrow  revers.  It  fastens  low, 
with  tweed  buttons  (in  the  case  of 
tweeds)  and  fancy  buttons  with  serge 
and  fancy  materials.  It  is  cut  with  the 
three  side  seams  of  the  conventional 
tailormade,  has  flap  pockets,  and  is 
single    breasted. 

When  worn  with  a  belt  it  is  cut 
slightly  more  square  in  the  back  and 
in  every  case  it  is  longer  than  the  ma- 
jority of  last  year's  coats.  The  skirts 
are  perfectly  plain  and  gathered  in  at 
the  waist. 

In  an  all  wool  tweed  and  a  tremendous 
range  of  colors,  Derry  &  Toms,  of  Ken- 
sington, High  Street,  are  selling  these  at 
the  very  moderate  price  of  4  pounds  18 
shillings,  while  in  a  slightly  inferior 
quality,  but  of  uncommonly  good  value, 
they  are  showing  another  line  of  cos- 
tumes at  3  pounds. 

Fenwick,  in  Bond  street,  are  also  fea- 
turing the  plain  semi-fitting  tailormade 
in  tweeds,  at  five  and  a  half  guineas. 


For  the  Social  Whirl 


The  heads  of  the  ready-to-wear  de- 
partments in  the  Toronto  shops  predict 
a  very  unusual  demand  for  evening 
gowns  of  a  distinctive  and  formal  nature 
this  Winter. 

"We  have  paid  especial  attention  to 
our  collection  of  evening  models,"  de- 
clared one  well-known  Toronto  costumer, 
"and  I  know  that  both  the  up  town 
modistes  and  the  down  town  stores  are 
anticipating  a  big  winter  for  dance  and 
dinner  frocks."  The  fact  that  a  big  so- 
cial season  is  looked  forward  to  is  the 
reason  given  for  exclusive  preparations 
in  the   evening  gown  departments. 

"The  T.  Eaton  Company  has  made 
many  special  purchases  in  view  of  the 
expected  social  whirl." 
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Urges  Conference  to  Right  Exchange 

Speaker  Before  the  British  Chamber  of  Commerce  Would  Like 
to  See  Closer  Relations  Within  the  Empire  in  the  Production  and 
Interchange  of  Goods — Sir  Edmund  Walker  Speaks  of  Difficulties 

in  the  Way. 


By  Staff  Correspondent  Dry  Goods  Review 


TORONTO,  Sep!.  22.  The  British 
Chamber  of  Commerce  is  meeting 
in  tins  city,  and  at  the  Tuesday 
Bession  a  very  interesting  discussion  took 
place  on  the  present  situation  in  ex- 
change. At  this  tunc  when  exchange 
plays  such  an  important  part  in  the 
buying  of  merchandise  in  the  United 
States,  the  remarks  of  the  speakers  on 
this  occasion  will  he  found  of  interest  to 
the  trade. 

a  resolution  proposed  by  jonn  F.  i  a.- 

ling,  oi  the  board  of  directors  of  the 
London  Joint  City  and  Midland  Bank,  to 
memorialise  the  imp  riai  government  to 
call  a  conference  to  deal  with  the  prob- 
lem of  stabilization  of  inter-imperial 
exchanges,  opened  the  discussion.  The 
resolution  carried,  but  in  seconding  the 
same,  Sir  Edmund  Walker,  of  the  Cana- 
dian Bank  of  Commerce,  was  frank  in 
his  statement  of  difficulties  which  must 
be  borne  in  mind.  There  were  parts  of 
the  Empire,  he  said,  in  which  the  cur- 
rency was  based  upon  the  pound  sterling 
and  parts  in  which  it  was  the  ordinary 
dollar.  "We  can  never  alter  the  fact," 
he  continued,  "that  whatever  we  call  our 
currency,  our  settlement  place  is  New 
York. 

"Exchange  between  New  York  and 
London  is  the  result  of  the  total  of  all 
goods  sold  by  North  America  from  all 
the  world."  That  in  a  nutshell,  he 
said,  was  the  exchange  situation  so 
far  as  Canada  was  concerned,  and 
if  we  put  upon  the  pound  sterling 
a  value  in  dollars  if  we  returned 
to  a  gold  basis  we  could  not  do  business 
for  one  moment  except  that  somebody 
would  undertake  to  make  up  the  differ- 
ence between  $4.86  2-3  and  the  rate  of 
exchange  between  New  York  and  London 
as  established  by  the  trade  of  North 
America. 

Sir  Edmund  said  his  purpose  in  mak- 
ing these  remarks  was  not  to  seem  in- 
different toward  Mr.  Darling's  proposi- 
tion. Personally  he  was  as  ardent  an 
Imperialist  as  any,  but  the  difficulties 
were  not  of  our  making.  They  were  not 
historical  but  geographical.  Our  finan- 
cial centre  was  not  London,  but  New 
York,  and  we  could  not  escape  the  con- 
tiguity of  the  United  States.  He  thought 
the  inquiry  should  he  made  and  that  its 
results  would  be  useful. 

In  his  remarks,  Mr.  Darling  said  that: 
"It  would  be  superfluous  to  emphasize 
the  importance  of  increasing  the  produc- 
tion and  interchange  of  commodities, 
^at  is  the  main  object  for  which  Cham- 
bers of  Commerce  exist.  But  in  the  talk 
of  inflation  and  deflation  there  is  a  ten- 
dency to  obscure  somewhat  the  fact  that 
fundamentally  the  production  of  commo- 


dities is  more  important  than  the  credit 
instruments.  Not  that  credit  machinery 
was  unimportant,"  he  added,  "but  that 
its  main  function  was  to  aid  production, 
and  it  was  within  the  province  of  Cham- 
bers of  Commerce  to  see  that  credit  fulfil- 
led that  function.  In  the  work  of  recon- 
struction it  was  necessary  to  have  a  posi- 
tive and  distinctly  constructive  policy, 
and  in  shaping  that  policy  to  bear  in 
mind  that  fundamentally  currency  or  cre- 
el, t  was  not  the  master  but  the  servant 
of  commerce. 

Debt  to  I.  S.  Payable  in  Dollars 

'"An  important  factor  to  be  considered 
was  Britain's  debt  tc.  the  United  States 
Government.  In  round  figures  this  was 
£1,800,000,000.  But  it  was  a  dollar  debt, 
and  to  the  sterling  equivalent  would  have 
to  be  added  the  discount  which  now  af- 
fects the  value  of  the  pound.  So  far  no 
interest  had  been  paid  on  any  of  this 
debt,  although,  aided  by  gold  shipped 
from  the  London  banks,  dollars  had  been 
provided  to  pay  off  Britain's  share  of  the 
Anglo-French  loan.  There  were  further 
debts  to  the  United  States  public 
amounting  to  C  100,000,000,  which  must 
be  paid  at  their  respective  maturities. 
But  some  day  arrangements  would  have 
to  be  made  to  pay  both  interest  and 
principal  installments  on  the  Govern- 
ment debt. 

Should  Get  Together 

"I  suggest  whether  the  time  has  not 
come  for  the  Government  of  the  Mother 
Country  to  take  counsel  with  the  differ- 
ent Governments  of  the  Empire  to  see 
whether  some  plan  cannot  be  devised  to 
bring  the  British  Empire  closer  together 
in  the  production  and  interchange  of 
goods.  The  result  would  doubtless  be 
that  not  only  would  the  payment  of  the 
debt  to  America  be  facilitated,  but  there 
would  be  such  a  stimulus  given  to  pro- 
duction and  interchange  as  would  mutu- 
ally benefit  both  the  Empire  as  a  whole 
and  the  world  at  large." 

In  Canada,  said  Mr.  Darling,  exchange 
conditions  were  specially  difficult.  Can- 
ada was  between  two  stools.  The  Cana- 
dian dollar  was  at  a  considerable  dis- 
count compared  with  the  United  States 
dollar,  but  also  well  above  sterling. 
"Her  exports  to  the  Mother  Country  as 
well  as  to  other  parts  of  the  Empire  thus 
lose  a  portion  of  the  benefit  they  would 
receive  were  Canada  on  a  sterling  basis. 
This  benefit  would  in  the  long  run  prob- 
ably more  than  compensate  Canada  fo*r 
any  loss  caused  by  her  imports  being  at 
present  so  largely  drawn  from  the 
United  States. 

"Why  should  we  not  follow  the  lead  of 
the  United  States  and  introduce  bills  of 


exchange  as  a  currency  basis?  It  may 
even  be  possible  in  the  light  of  their 
subsequent  experience  to  improve  some- 
what the  Federal  reserve  system.  It  is 
necessary  to  distinguish  between  the  bill 
created  on  pure  credit  and  that  drawn 
against  a  movement  of  goods  from  one 
country  to  another." 

"The  proposed  system  could  be  estab- 
lished by  the  Bank  of  England  opening 
branches  in  different  parts  of  the  Em- 
pire and  the  bank  note  would  become  in 
effect  an  Imperial  note,  and  these  notes 
could  be  issued  against  self-liquidating 
bills  of  exchange. 

"The  pound  sterling  would  be  the  unit 
of  value  throughout  the  Empire,  except 
in  Canada  and  India.  The  Canadian 
dollar  and  Indian  rupee  would  require 
to  have  a  fixed  parity  in  relation  to  the 
pound  sterling." 

A.  J.  Hobson,  a  manufacturer,  said  the 
question  should  be  looked  at  more  broad- 
ly than  to  judge  it  from  the  difficulties 
of  the  moment.  Not  so  long  ago  the  ex- 
change between  New  York  and  London 
rose  to  $4.  It  was  lower  now,  not  be- 
cause England  was  in  a  worse  position 
to  pay  its  debts.  Exports  had  recovered 
as  compared  with  imports,  and  they 
were  satisfied  that  the  balance  of  trade- 
would  become  favorable  so  far  as  Eng- 
land was  concerned. 

The  reason  why  exchange  had  gone 
back  was  because  London  was  bearing 
the  financial  burden  of  Europe.  When 
any  continental  nation  wanted  exchange 
en  New  York  they  came  to  London  and 
bought  dollars. 

"If  the  burden  of  reconstructing  Eu- 
rope had  been  borne  a  little  more  by 
America  in  the  same  spirit  in  which 
America  came  into  the  war,  the  burden 
would  not  be  so  heavy  as  it  is  with  Lon- 
don." 


HOLDS  ANNUAL  PICNIC 

Members  and  staff  of  the  R.  J.  Whitla 
Co.  held  their  annual  picnic  on  Wednes- 
day, August  25,  at  the  farm  of  Mr. 
Joseph  Clark,  secretary  of  the  company, 
near  Headingly,   Man. 

About  345  members  and  their  families 
attended  the  picnic  where  a  large  pro- 
gramme of  sports,  consisting  of  races 
for  both  young  and  grown-up,  tug-of- 
war  competition,  baseball,  football, 
bathing,  etc.,  was  held,  with  many  valu- 
able prizes  for  the  winners  of  the  dif- 
ferent events. 

At  6  p.m.  everyone  sat  down  to  a  very 
welcome  and  enjoyable  supper,  and  at 
8  p.m.  special  cars  arrived  to  convey 
picnickers  back  to  the  city  after  a  very 
pleasant  afternoon. 
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NEWS  OF  THE  TRADE 


Ready-to  Wear  Depts. 

Doing  Fair  Business 

Buyers    Admit    Business    to    be     Better 
That    Had    Been    Anticipated 

The  Robert  Simpson  Company  held  a 
sale  of  high-priced  models  in  connection 
with  their  annual  Fall  display  of  im- 
ported models  conducted  in  the  French 
salon  of  the  ready-to-wear  department 
the  week  of  September  1.  The  frocks 
were  new  imported  models  and  were  of- 
fered at  $87.50.  Early  purchasers  quick- 
ly cleared  away  the  models,  which  were 
a  very  excellent  value,  and  picked  es- 
pecially to  stimulate  Fall  business.  The 
heads  of  the  various  ready-to-wear  de- 
partments in  the  large  stores  admit  that 
they  are  pleasantly  surprised  at  the 
amount  of  business  done  so  far  since  the 
openings. 

"We  have  done  more  business  than  we 
dared  expect,"  said  one  buyer  to  Dry 
Goods  Review.  "We  hoped  that  busi- 
ness would  improve  as  the  season  ad- 
vanced, but  we  did  not  expect  that  con- 
ditions would  improve  so  markedly  right 
at  the  outset  of  the  season." 

None  of  the  buyers  interviewed  cared 
to  make  any  predictions  as  to  prices. 
"It  will  depend  a  good  deal  upon  the 
Winter,"  said  the  head  of  one  ready-to- 
wear  department,  "whether  or  not  we 
will  be  obliged  to  reduce  our  medium- 
priced  stocks.  If  it  is  a  hard  Winter  and 
people  have  to  stop  buying  we  will  be 
obliged  to  make  reductions.  On  the  other 
hand,  if  conditions  are  good  and  we  do 
not  have,  too  severe  a  Winter,  prices 
should  be  maintained  at  their  present 
level. 

Dominion  Oilcloth  Co. 
Loses  Valuable  Employe 

The  many  friends  of  Mr.  J.  D.  Camp- 
bell, manager  of  the  linoleum  factory  of 
the  Dominion  Oilcloth  and  Linoleum  Co., 
Ltd.,  will  learn  with  regret  of  his  leav- 
ing this  well  known  firm.  Eighteen 
years  ago  the  company  decided  to  enter 
into  the  manufacture  of  linoleum  and 
brought  out  Mr.  Campbell  from  Scotland 
as  a  practical  linoleum  manufacturer  for 
the  purpose  of  handling  this  branch  of 
their  business.  He  has  been  in  charge 
ever  since,  and  great  credit  is  due  him 
for  the  success  they  have  met  with  in 
building  up  this  new  industry  in  Canada. 

Mr.  Campbell  leaves  for  Newark,  N.J., 
September  3  to  commence  business  in 
another  line  for  himself. 

As  a  small  token  of  esteem  and  affec- 
tion, the  managing  director,  Mr.  John 
Baillie,  on  behalf  of  the  office  and  factory 
staff,  presented  him  with  a  gold  watch, 
chain  and  pendant  suitably  inscribed. 
The  factory  force  presented  him  with  a 
handsomely  equinped  travelling  bag,  and 
all  joined  in  wishing  him  success  in  his 
new  undertaking. 


National  Cash  Register  Co. 

Announces  Profit-Sharing  Plan 

Will  Divide  Profits  Equally  With  Staff — Striving  for  Reduced 

Labor  Turnover,  Increased  Production  and 

Better  Co-operation. 


A  PROFIT-SHARING  plan  of  an 
original  and  unusually  liberal 
character  was  announced  to  the 
Canadian  employes  of  the  National  Cash 
Register  Co.  by  Frederick  B.  Patterson, 
vice-president,  who  recently  made  the 
trip  from  Dayton  expressly  to  explain 
the  many  unique  features  of  the  plan. 
Briefly  summarized  the  plan  calls  for  a 
clean  fifty-fifty  division  of  profits  be- 
tween company  and  all  employes  who 
are  not  members  of  the  company,  with 
the  odds  if  any,  inclining  in  favor  of  the 
employes. 

The  profits  of  the  company  are  to  be 
determined  by  an  outside  firm  of  ac- 
countants. From  the  total  profits  will 
be  deducted  an  amount  equal  to  six  per 
cent,  interest  on  the  money  invested  by 
the  company — but  this  investment  will 
take  no  account  of  the  thousands  of  dol- 
lars' worth  of  patents  and  the  "good- 
will" belonging  to  the  company.  As  a 
balance  to  this  six  per  cent,  return  en  the 
company's  capital,  the  employes  get  the 
highest  wages  paid  for  a  like  class  of 
work. 

After  this  six  "">er  cert,  itterest  is 
deducted,  the  remaining  profits  are  di- 
vided equally  between  emp^yes  and  com- 
pany. The  employes  are  to  be  paid  not 
in  stock  or  bonds,  but  in  spot  cash  as 
close  as  possible  to  the  accounting  dates 
which  are  January  1  and  July  1 — an  un- 
usually generous  feature  as  the  company 
has  to  wait  for  its  money  because  pay- 
ments for  its  produce  often  extends  over 
a  period  of  time. 

While  there  is  no  restriction  whatso- 
ver  as  to  the  use  to  which  employes 
may  put  their  share  of  the  profits  it  is 
stipulated  that  the  company's  fifty  per 
cent,  of  the  profits  must  stay  in  the 
business — to  erect  new  buildings,  buy 
new  machinery,  for  invent'ons  and  im- 
provements, enlarging  the  business  and 
safeguarding  it  against  unusual  and  un- 
foreseen losses.  Thus  all  the  risks  and 
hazards  are  borne  by  the  company,  the 
employes  themselves  carrying  no  risk. 

The  employes  of  the  Canadian  company 
have  extra  cause  for  gratification  in  that 
they  share  not  merely  the  profits  of  the 
Canadian  company  but  in  the  total  pro- 
fits accruing  from  the  whole  activities  of 
the  N.C.R.  in  both  the  United  States 
and  Canada.  In  addition  the  plan  is 
not  only  effective  immediately  but  also 
made  retroactive  to  January  1,  1920. 

Interviewed  regarding  the  profit-shar- 
ing plan,  Frederick  B.  Patterson  stressed 


the  fact  that  it  is  a  purely  voluntary  act 
on  the  part  of  the  company — not  induced 
by  agitation  or  dissatisfaction  among  the 
employes.  The  policy  of  the  company 
has  always  embraced  reasonable  hours, 
fair  wages  and  good  working  conditions 
and  promotion  from  the  ranks.  The  com- 
pany's welfare  work — clinics,  school- 
house,  athletic  fields,  dining  rooms,  chil- 
dren's lectures,  health  bulletins,  etc.,  is 
internationally  famous,  and  regarded  by 
the  president,  John  H.  Patterson,  as  the 
best  investment  the  company  eve1-  made. 
Mske  Employes   Partners 

Through  the  profit  sharing  plan  thus 
introduced  the  company  hopes  to  achieve 
reduced  labor  turnover,  closer  co-opera- 
tion, increased  efficiency,  less  waste  of 
material,  time  and  labor,  decreased  costs 
and  a  stimulated  desire  for  promotion, 
and,  most  important  of  all,  increase  the 
profits.  With  a  view  to  making  each 
employe  desirous  of  a  better  position,  the 
employes'  share  of  the  profits  is  graded. 
Each  employe  is  placed  in  one  of  five 
groups,  according  to  efficiency,  responsi- 
bility and  knowledge  of  the  business. 
The  first  group — executives  (not  includ- 
ing the  owners) — will  receive  12  per 
cent,  of  the  profits.  The  second  group- 
foremen — will  receive  5  per  cent.  The 
third  group  includes  employes  of  »ne 
lank  of  job  forenen  and  will  receive 
8  per  cent  of  the  profits.  The  fourth 
group  is  the  largest,  and  includes  all 
who  have  been  in  the  company's  employ 
one  month.  These  will  receive  25  per 
cent,  of  the  profits.  Only  those  who  have 
been  with  the  company  less  than  thirty 
days — the  fifth  class — will  not  be  entiUed 
to  profits.  As  an  employe  merits  pro- 
motion trom  one  class  into  a  higher 
class  he  will  be  getting  a  greater  pro- 
portion of  the  profits.  Each  employe's 
share  of  the  profits  ;s  based  on  the  salary 
or  wajres  he  receives. 

Asked  about  business  conditions,  Mr. 
Patterson  said  that  the  N.C.R.  provided 
perhaps  the  best  available  barometer  of 
conditions  throughout  the  country.  Each 
month's  business  showed  a  marked  in- 
crease this  year  over  last  year,  and  the 
month  just  concluded  was  easily  the  best 
month  the  company  has  ever  enjoyed. 
Thus,  while  a  saner,  closer  and  more 
careful  attitude  in  buying  was  developing 
business  is  nevertheless  in  a  prosperous 
condition,  and  affords  every  ground  for 
optimism;  in  fact,  the  N.C.R.  expects  the 
best  Fall's  business  that  the  company  has 
ever  enioyed. 
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( Canadian  Complaints 

Being  Recognized 

Great  Britain  Appreciate!  Objections  on 

Part    of    Canadian    Trade    Regarding 

\ .   V    Agencies 

The  practice  of  appointing  New  York 
houses  as  Canadian  agencies  by  British 
manufacturers  has  been  found  objection- 
able   by   trading   companies    in    Canada, 

and  the  attention  of  United  Kingdom 
business  men  has  been  drawn  to  the 
matter.  The  feeling  with  which  this  is 
met  in  Canada  is  beginning  to  be  realiz- 
ed in  Britain.  The  Lon  Ion  "Times,"  in 
a  recent  issue  of  its  trade  supplement, 
makes   the   following  timely  comment: 

"In  the  interests  of  inter-Imperial 
trade  a  plea  comes  from  business  firms 
in  Canada  that  British  manufacturers 
should  discontinue  the  policy  of  placing 
Canadian  agencies  with  Xew  York 
houses.  The  practice,  it  is  said,  is  still 
general,  and,  from  correspondence  which 
has  reached  us,  it  is  apparent  that  Can- 
adian importers  and  exporters  consider 
that  it  is  quite  unnecessary,  and  inflicts 
a  great  hardship  upon  them.  .Many  cases 
are  quoted  of  manufacturers  having  just 
established,  or  intending  to  establish, 
agents  in  Xew  York  or  some  other  pro- 
minent United  States  city,  giving  to 
BUch  agents  the  Canadian  selling  rights. 
Canadian  firms  contend  that  they  are 
quite  able  to  handle  the  business  in  view 
of  Canada's  shipping:  facilities  and  other 
favorable  trade  factors.  They  add  that 
present  conditions  warrant  a  change  of 
policy  on  the  part  of  British  manufac- 
turers, and  that  the  people  in  Canada 
would  prefer  to  purchase  British  goods 
direct.  A  good  deal  of  sympathy  will 
be  felt  with  this  plea  of  the  Canadian 
merchant,  and  there  is  little  doubt  that 
the  custom  of  appointing  New  York- 
agents  is  not  due  to  any  settled  policy 
of  ignoring  the  Canadian  importer,  but 
to  the  lack  of  appreciation  on  the  part 
of  many  of  our  manufacturers  of  im- 
portant considerations  of  sentiment,  and 
even  of  geography." 


Roumania  to  Have 

Canadian  Woollens 

Huge  Order  Been  Received  for  Sweaters, 

Hosiery  and   Clothes— Deliveries 
in  Six  Months 

The  Canadian  Reconstruction  Associa- 
tion has  made  the  following  announce- 
ment: 

Allotment  has  recently  been  made 
among  Canadan  woollen  mills  of  orders 
totalling  $7,500,000  from  Rumania.  This 
amount  represents  several  contracts  from 
that  country,  including  a  large  order 
from  the  Rumanian  Government  for 
\.'.\  ki  frieze  and  serge,  and  $600,000  for 
knit     goods,     principally     heavy     woollen 


socks,  sweaters,  jerseys  and  hosiery. 
The  fabrics  arc.  for  the  most  part, 
t  lanket  cloth,  curl  cloth  and  oxford 
tweeds  of  a  heavy  character  in  small 
demand  for  the  domestic  market  and  the 
order,  coming  at  a  time  when  the  Cana- 
dian mills  had  practically  completed 
deliveries  under  the  contract  with  Greece, 
will  keep  in  full  operation  for  some 
months  Canadian  woollen  manufactures, 
the  capacity  of  which  was  largely 
expanded   to   meet   war   demands. 

Deliveries  to  Rumania  must  be  com- 
pleted within  six  months  from  October 
1.  The  order  is  being  financed  by  a 
British  syndicate  and  will  not  involve  any 
credits  from  the  Canadian  Government. 
Frederick  H.  Yapp,  secretary  of  the 
Canadian  Woollen  Manufacturers'  As- 
sociation, who  negotiated  the  order,  will 
return  to  Europe  almost  immediately 
with  a  complete  range  of  samples  of  pro- 
ducts of  the  Canadian  mills.  This  time 
he  will  go  as  far  as  Bucharest.  Mr.  Yapp 
is  confident  that  additional  orders  of 
large  volume  can  be  obtained  in  Rumania 
an  i  elsewhere  in  Europe. 


OBITUARY 


FAMOUS  TOYMAKER   DEAD 

Jesse  A.  Crandall,  who  probably  in- 
vented more  toys  than  any  other  man  in 
the  United  States,  has  just  died  in  Brook- 
lyn at  an  advanced  age.  He  began  mak- 
ing toys  when  only  three  years  old,  his 
first  effort  being  a  crude  top  whittled 
with  a  jack  knife.  During  his  life  he 
patented  more  than  200  toys  and  ran  a 
factory  in  Brooklyn  for  over  half  a  cen- 
tury. 

TORONTO     MANUFACTURER'S     ES- 
TATE 

.Manitoba  property,  aggregating  $29, - 
606,  is  included  in  the  estate  of  Henry 
Abell,  a  wealthy  Toronto  manufacturer, 
who  died  some  weeks  ago  and  whose  will 
was  probated  in  the  Winnipeg  Surrogate 
Court  August  26.  The  property  is  to  be 
sold  and  the  proceeds  incorporated  in  a 
general  fund,  out  of  which  numerous 
small  bequests  to  relatives  will  be  paid 


LATE  G.  B.  RYAN  ESTATE 
An  estate  of  $181,757.20  was  left  by 
the  late  George  Byron  Ryan,  merchant 
of  Guelph,  who  died  on  June  2,  1!)20. 
Application  for  probate  of  the  will  of 
the  deceased  lias  been  made  to  the  Sur- 
rogate Court  of  Wellington  County  by 
the  executors  named  in  the  will.  They 
are  the  widow,  Selina  Ryan,  Harold  G., 
and  Norman  Claude  Ryan,  merchants  of 
Guelph,  and  by  William  S.  Middlebro, 
K.C.,  of  Owen  Sound.  The  property  con- 
sists of  $131,286.61  personalty,  and 
$50,470.59   realty. 


( Canadian  Gossard 

(Jo  Into  New  Quarters 

Five  Years  of  Business  Necessitates  Big- 
ger Factory  Equipment 
The  Canadian  H.  W.  Gossard  Co.  have 
recently  moved  into  new  premises  situ- 
ated at  :<78-386  Adelaide  Street  West, 
Toronto.  The  building  is  newly  complet- 
ed and  the  Gossard  concern  occupies  two 
floors  with  an  area  of  22,000  square  feet. 
The  rapid  growth  of  the  business  since 
its  establishment  in  January  five  years 
ago  has  necessitated  the  occupation  of 
larger  quarters.  The  new  factory  is 
large,  airy,  and  extremely  well  lighted, 
large  windows  practically  constituting 
the  walls.  A  feature  of  the  new  quar- 
ters is  that  there  will  be  no  private  of- 
fices, all  the  partitions  being  of  trans- 
parent glass.  Opening  off  the  general 
offices  is  a  huge  show  room  which  will 
be  utilized  as  a  lecture  and  demonstrat- 
ing hall  during  class  week,  when  the 
women  employees  will  attend  the  instruc- 
tional exercises.  The  new  building  is 
also  splendidly  equ:pped  with  lunch 
rooms,  rest  an  1  rec-eation  rooms  for 
employees. 


ENLARGE  PREMISES 

Dry  Goods  Review  is  pleased  to  note 
the  improvements  effected  in  the 
premises  of  Prime  &  Rankin,  Ltd.,  74 
York    Street,    Toronto. 

During  the  Summer  months  the  entin 
building  has  undergone  extensive  altera- 
tions and  improvements,  extending  to  the 
factory,  warehouse,  offices  and  sales 
room. 

On  the  main  floor,  in  addition  to  pro- 
viding much  larger  and  improved  office 
accommodation,  the  alterations  have 
permitted  of  a  very  fine  sales  room, 
well  appointed,  where  the  various  lines 
carried    are    on   view. 

The  lighting  system  and  other  furnish- 
ings are  fully  in  keeping  with  modern 
ideas,  and  give  this  firm  better  facilities 
for  the  carrying  on  of  their  business. 

A    REMARKABLE  GROWTH 

A  tannery  was  established  in  Quel" 
about  1760,  and  in  1691  it  is  clai 
that  ox  and  moose  skins  were  tanned  in 
that  place.  Since  then  the  production 
of  high  class  leather  has  reached  mil- 
lions annually,  and  the  shoe  industry  de- 
veloped   proportionately. 

SILK     MIL I.    EXPANSION 

St.  Catharines  Silk  Mills,  Limited, 
secured  quarters  in  Port  Dalho 
where  silk  gloves  will  be  prod 
About  fifty  persons  will  be  empl< 
The  company  hopes  to  start  manufac- 
turing in  the  new  plant  this  month. 


In    1667   there   were  20   shoemakers   in 
all   Canada. 
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MAKING 


The  McEIroy  Mfg.  Co.,  Ltd. 

Garments 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


FALL  DRESSES 

Special  Fall  ranges  now  being 
shown,  comprising  many  smart 
styles,  in  addition  to  our 
regular  line  of  coats  and  suits, 
which  is  more  complete  than 
ever. 

Have  you  seen  our  new  Fall 
Catalogue  ? 


Cor.  St.  Catherine  West  and  Mountain  Sts. 
MONTREAL 


"Garments  of  tne  Better  Kind' . 


COATS,  WRAPS,  SUITS 
and  TAILORED  DRESSES 
See  our  newest  designs  for  your 
sorting  and  immediate  needs. 


U 


/-*> 


XOb 


207  St  Catherine  St.  West  MONTREAL 


M.  WITTAL 

Manufacturer  of 

Ladies'  and  Children's  Wear 

New    Spring    range    is    now    being    sub- 
mitted   for   your   inspection. 
Our   large   production   has   made   it   pos- 
sible to  give  you  better  service,    quality 
and   price.      See   our   samples. 

246   ST.  ANDRE   STREET 

Corner  St.  Catherine  St. 

MONTREAL 

SHOWROOMS: 

Toronto,    G.   D.    Bell,    301    Dineen    Bldg. 
St.    John,    Mr.    W.    J.    Nagle,    DufTerin 
Hotel.      Vancouver,    G.    E.    Ledder,    807 

Waists  and  Skirts 

La    Mode    Dresses 

are  hand-made  and   right   up  to 
the   minute    in    stvle   and   mate- 
rial. 

The  latest  creations  in  evening, 
semi-evening     and     afternoon 
dresses. 

Salesmen   now   on   the   road.   Be 
sure  and  see  our  line  and  con- 
vince  yourself. 

La  Mode  Dress  Co. 

Room  200,  591  St.  Catherine  W. 
MONTREAL 

Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.    Sam- 
ples sent  prepaid  upon  request. 

mond,   Royal   Connaught  Hotel.     Quebec 
Province,     Mr.     M.     Samuels.     246     St. 
Andre    St.,    Montreal. 

1187  Mt.  Royal  Ave.,  Montreal 

DRESSES 

OF  THE  BETTER  KIND 

The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 
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The 

Indisputably 

Correct 

Corset 


Scientifically  designed — 

to  give  a  perfect  poise  and  absolute 
comfort. 

Gracefully  cut — 

to  accentuate  the  natural  grace  of 
the   form. 

Beautifully   finished — 

to  appeal  to  the  most  fastidious  and 
give  long  wear. 

P.  C.  CORSETS 

are  the  finest  you  can  offer  your 
customers.  They  will  pi-ove  a  worthy 
leader  in  your  Corset  Dept. 


arisian 


Corset    Mfg.   Co. 


Limited 


Quebec  City,  Quebec 
BRANCHES: 

MONTREAL.  i29  Craif  St.  Wat  TORONTO.  76  Bay  SI. 

F.  S.  BRUNEAU.   Representative  for   Nova  Scotia,   including  Cape  Breton. 
GEORGE  S.  OXLFY.  Representative  for  New  Brunswick.  Prince    Edward 

Island  and  Newfoundland. 
Western  Representative:     C.  H.  BUTLER.    24    Sylvester-Wilson    Building. 

Winnipeg.   Man. 


Please  the 


Little  Folks 


The   Call    of  the   Children 

is  such  that  no  progressive  House  can  ignore 
it. 

The    HAUGH    BRAND    Kiddies'    garment,   as 
illustrated,  bears  the  stamp  of  youth  and  sound 
service — points    which    identify    it    throughout 
the  Trade  as  the  ideal  Kiddies'  garment. 
Extensive  advertising  and  satisfactory  service 
have  made  it  the  best  known  and  most  popular 
garment  for  Kiddies    on  the  market. 
Made  for  Boys  and  Girls,  2  to  7  years. 
This  Original  Garment   made  ONLY  by 

TheJ.A.HaughMfg.Co.Ltd. 

Toronto,  Canada 
Manufacturers  of  the  famous  "Arm  &  Hammer" 


Shirts,  Overalls 
Bloomers 


Trousers  and 
Shopcoats 
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Most  PROFITABLE 
to  sell  because 
EASIEST  to  sell 


m 


Petticoat 


TYLE 

ENSE 


THE 
VALUE  OF  A  NAME 

When  the  consumer  is  most  critical, 
the  value  of  the  name  HEATHERBLOOM 
in  a  petticoat  is  most  apparent. 

Millions  of  Women  KNOW  Heatherbloom 
— know  that  the  name  stands  for  reliability 
for  economy,  for  service,  for  "THREE  TIMES  THE  WEAR  OF  SILK  AT 
ONE  THIRD  THE  PRICE." 

DISTINCTIVE  STYLING 

And  this  soft,  silky  enduring,  economical  and  attractive  fabric  is  styled 
in  the  newest  modes  of  the  moment — in  the  last  word  in  petticoat 
design— in  style  to  harmonize  with  the  Parisian  fashion  dictates  that 

guide  apparel  creation. 

EASY  SALES 

You  KNOW  when  you  BUY  Heatherbloom  petticoats  that  they  are 
FASIEST  TO  SELL  because  their  chic  and  charming  design  is  apparent 
at  a  glance,  their  reliability  and  quality  is  assured  by  their  reputa- 
tion, their  economy  is  evidenced  by  their  price  and  service. 

•  The  newest  Heatherbloom  styles  are  being  shown  by  these  exclusive  Heatherbloom  creators. 
The  Heatherbloom  label  insures  their  genuineness. 

The  Petticoat  People: 

The  Waters-Weismann  Co.,  Inc., 

Owners  and  Distributors  of  Heatherbloom 

Mills  at  Binghamton,  N.  Y.  New  York  Sales  Office— 234  Fifth  Ave. 

Heatherbloom  Licensed  Manufacturers: 

Weil-Kalter  Mfg.  Co. ,  St.  Louis,  Mo.  The  Western  Garment  Co.  Chicago,  III. 

N.  Y.  Office-200  5th  Ave.  N.  Y.  Office-33  W.  34tb  St. 

Peerless  Petticoat  Co.,  Boston,  Mass. 

N.  Y.  Office  -  1 182  Broadway  ^^M  (jf 

Arlington  Skirt  Mfg.  Co.,     Lewis-Leopold  Skirt  Co., 
15  East  26th  St.,  N.  Y.  C.     125  W.  25th  St.,  N.  Y.  C 
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"The  House  of  Youth" 


Designers  and  Makers  of 

DRESSES 

for 

MISSES  and  JUNIORS 

Exclusively 


REPRESENTATIVES: 


- 
- 
U   11  trn  and 

Toronto       - 
\\      ern  Can  ida 

Maritime  Provinces 


A.  B.  Colwell 

I .  \V.  ( 

R.  KenneJy 

I     U     Wylic 

K    ( '    I largra^ e 

J.  Howard 

\\  .  \.  Taltmire 


The  Counter  Costume  Co. 

Limited 

I  3  I    Spadina  Ave. 
Toronto 


"TRADE 


MARK" 


Middies,  Smocks  and  Sport 

Skirts 

YVe  are  now  showing  the  complete  new   range  for  Spring,  constituting 
smart   styles  that   are  distinctive. 

Nurses'  Uniforms 

Also  regulation    maids'  uniforms,  neal  and  attractive. 
Investigate  now. 

Cole-Whitaker  Limited 

292  St.  Catherine  St.       :        Montreal 
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READY-TO-WEAR 


Specializing  in 

House    and    Apron    Dresses, 
Rompers  and  Creepers 

Fall  Samples  now  in  hands  of 
our  representatives.  Better 
made  garments  for  less  money. 

"Prompt  Delivery  our  Motto" 

D.  GINSBURG  &  COMPANY 

MANUFAC  TURERS 
515  College  Street,  Toronto  Tel.  Coll.  8923 


CONDENSED     ADVERTISEMENTS 


Five  cents   per   word    per   insertion 


Ten   cents   extra   for   box   number 


J)EADY-TO-WEAR  DISPLAY  FIXTURE  FOR  SALE-  ONE  ONLY. 
8  ft.  Centre  or  wall  fixture,  double  diamom  glass  all  round, 
obscure  glass  top.  nickel-plated  rod  for  hanging  garments,  sliding 
doors  one  side,  6  ft.  high,  28  in.  inside  measure,  finished  in  fumed  oak 
Not  1  year  old.  Made  by  Kent-McClain.  If  you  are  open  to  buy.  you 
can   save  money   by   writing   to   "Fixture."    P.O.    Box   755,   Halifax.    N.S 


TINE    WANTED— TRAVELLER,     IT    YEARS'    EXPERIENCE,     ASKS 
for  a  good   line   for  Quebec   and    Maritime   Provinces.     Write    A.    S., 
164   Desfranciscains   St.,  Quebec. 


pNGLISH   HOUSE   DESIRES   FIRST-RATE   SELLING    AGENTS    FOR 
English   and   Continental  spun    y?rns   for   hosiery   ami    weaving.      Must 
be    well    introduced.       Write    in     first    instance    to    Box    501.    Dry    Goods 
Review. 


T-\ISPLAY-ADVERTISING  MAN  WANTS  POSITION  -  -  WELL- 
known  Canadian  window  display  expert,  clever  advertiser,  rapid 
show  caid  writer,  twelve  years'  Canadian  experience,  desires  change. 
Now  employed  as  salesmanager  and  decorator.  For  references  and 
photographs  of  work,  write  Box  500,  Dry  Goods  Review,  143-153  Uni- 
versity   Ave.,    Toronto. 


TTEPRESENTATIVE3)  WANTED  BY  ONE  OF  THE  LARGEST 
Ladies'  Whitewear  Manufacturers  in  the  Dominion.  Applicants 
must  be  men  of  highest  calibre  and  of  a  reputation  and  character  com- 
mensurate with  the  standing  .of  our  company.  Must  have  connection 
with  largest  jobbers,  importers  and  wholesale  dry  goods  houses  in  their 
territory  and  must  be  able  to  do  a  minimum  of  $75,000.00  in  business 
per  year.  To  men  possessing  these  qualifications,  we  offer  a  very  attrac- 
tive proposition.  Applications  must  contain  full  particulars  of  past 
experience,  connection,  present  lines  carried,  references,  and  any 
other  information  that  will  help  in  selecting  the  fittest  parties.  No 
applications  will  be  considered  unless  this  is  complied  with.  Box  501. 
Dry    Goods   Review,    143-153    University    Ave.,   Toronto. 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND   EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom   and  Factory  : 

Bay  and  Wellington  Sts.,        -        Toronto,  Canada 


NATIONAL  BRAND 
GARMENTS 

CHAPPIE 
COATS 


MADE  FROM  FAMOUS  "SUEDE 
LIKE"  cloth  and  bearing  this  well- 
known  label. 


These  service-giving  coats  are 
Fleece  lined  and  Fur  trimmed  and 
are  of  usual  National  High  Quality, 
which  assures  satisfaction  and 
cimfort  to  the  wearer. 

In  addition  we  invite  your  inspec- 
tion of  our  attractive  range  of 

VELOURS 

SILVERTONES 

PLUSHES 

and  all  up-lo-date  materials. 

Our  travellers  are  out  with  this 
range,  also  our  full  line  of  Rain- 
coats for  Spring  and  Immediate. 


National    Rubber    Co. 

Of  Canada  -  Montreal 

Corner  Bleury  and  St.  Catherine  Sts. 
SALES  ROOMS 


WINNIPEG 


TORONTO 
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NOVELTY  CURTAINS 

"better  sort'' 

Scrim 


of  the 
Marquisette 


We  invite  you  to  visit  our  Showrooms.  We  will 
be  glad  of  the  opportunity  of  showing  you  how 
very  distinctive  our  designs  arc,  and  how  superb 
the  quality  we  have  to  offer  you. 
Failing  your  ability  to  call,  write  us  for  samples. 
On.'    <f    our    original    designs    illustrated. 


MADE  IN 


CANADA 


CANADIAN  DRAPERIES  LIMITED 


145  Wellington  St.  West 
TORONTO 


We  have  in  stock  at  present, 
for  immediate  delivery,  a 
large  assortmenl  of  this  sea 
son's  most  up-to-date  stj  les  in 

Plush,  Velvet 

and 

Velveteen  Hats 

An  assortmenl  sent  on  ap- 
proval for  vim  to  compare 
our  prices  with  other  manu- 
facturers. 


Toronto  Hat  Co.,  Ltd. 

Manufacturers  to  the  Trade 
76  Wellington  St.  W.,  Toronto.  Ontario 


Branch: 
Citizen  Building 

Ottawa 
A.  J.  AYEARST 


Branch: 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 


DRY    GOODS    REVIEW 


179 


PURE 


For  Men 


WOOL 


Women  and  Children 


Our  travellers  leave  early  in  September;  it  will 
be  to  your  advantage  to  await  a  visit  before  plac- 
ing orders  for  Fall  sorting  and  Spring.  You  will 
be  interested  in  many  new  lines  we  have  added 
to  our  already  extensive  range.  Novelties  are 
coming  to  hand  daily. 

Underwear,  Shirts,  Hosiery,  Gloves,  Sweaters,  Cardi- 
gans, Spencers,  Dressing  Gowns,  Jackets,  Ulsters  and 
Overcoats,   Blankets,  Rugs,    Knitted  Scarfs,  etc.,  etc. 


Dr.  Jaeger's  Sanitary  Woollen  System  Company,  Limited 

Head  Office  and  Wholesale  Warehouse 

243  BLEURY   STREET,    MONTREAL 

We  are  open  to  appoint  Agents  where  we  are  not  already  represented.     Our 
traveller  will  pay  an  early  visit  to  anyone  interested.    Catalogue  on  application. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet 
music  department.  It  is  the  most  popular  line  of 
Standard,  Classic  and  Teaching  Music.  It  is 
universally  endorsed  by  teachers,  students  and 
the  general  music  loving  public.  Each  selection 
is  placed  in  a  heavy  manila  stock  cover  bearing 
name  and  number  of  the  selection,  20  substantial 
stock  boxes  and  500  catalogs  bearing  your  busi- 
ness imprint.  The  sale  of  McKINLEY  MUSIC 
affords  you 

150%  PROFIT 

The  MeKinley  Edition  (revised  for  Canadian 
trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

Our  Jobbing  Department  is  the  largest  and  most  complete  in 
the  country.  We  can  take  care  of  your  wants  for  anything  in 
sheet  music, 

jWcHmlep  Jllugtc  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO,  ILL 
1501-13  E.  55th  St. 


NEW  YORK 
145  W.  45th  St. 


B.  C.  Ladies'  Hat  Mfg.  Co. 

1039    Granville    Street 
VANCOUVER,  B.  C. 


The  House 
where  you  see  the 
styles  of  to-morrow 
at  moderate  prices. 

Only    Pattern  Hat 

Manufacturers 
West  of  Toronto 

Pattern  Hats  from 
$7.50  to  $10.50 

We  also  carry  a  full  line  of   Crowns 

and  Shapes   in    Buckram 

and  Wire 

Write  for  our  Fall  Style  Sheet 
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Stoddart  Store  Stock 
Moved  in  One 


\hr 


Business  Now  in  Now  Premises  on  Gren- 

rille  Street,  Vancouver — Onlj 

Half  Daj   Lost 

A.  J.  Stoddart,  owner  of  Stoddart's 
Dry  Goods  Store,  Vancouver,  B.C., 
recently  moved  his  business  to  a  new 
location,  at  2301  Grenville  Street,  where 
he  has  a  fine  new  store  with  splendid 
frontage  and  fourteen  large  display  win- 
dows. Mr.  Stoddart,  who  before  coming 
to  this  country  was  a  buyer  for  one  of 
the  large  retail  houses  in  Scotland,  im- 
ports  most  of  his  goods. 

He  does  a  strictly  cash  business,  and 
when  asked  how  he  did  it  he  said  he 
really  didn't  see  how  he  could  do  busi- 
ness in  any  other  way.  The  cash  carrier 
system  is  used  in  the  Stoddart  store. 
Three  tracks  have  been  installed.  The 
proprietor  states  that  in  centralizing 
the  handling  of  the  cash  this  is  ahead  of 
any  other  system. 

"Fifty  per  cent,  of  our  introductory 
sales  are  made  between  the  times  that 
the  cash  is  on  the  way  to  or  from  the 
cashier's  desk,"  said  Mr.  Stoddart,  "A 
good  clerk  will  win  a  customer  for  the 
store  while  she  is  waiting  for  her 
change." 

The  moving  of  the  Stoddart  Company 
stock  from  the  old  store  to  the  new 
premises  is  believed  to  have  established 
a  record.  Only  half  a  day's  business  was 
lost,  the  moving  taking  place  Wednesday, 
when  the  Vancouver  trade  observes  a 
half  holiday.  On  Thursday  morning 
every  department  wras  set  up  and  ready 
for  business  when  the  store  opened. 

The  huge  stock  was  moved  in  large 
cases  with  handles.  One  or  two  clerks 
from  each  of  the  seven  departments  were 
stationed  at  each  store,  one  half  of  the 
force  packing  and  the  -other  half  un- 
packing. This  system  avoided  confusion, 
and  just  as  soon  as  the  cases  were 
brought  in  and  emptied  they  were 
returned  on  waggons  for  fresh  loads,  and 
i  Derations  were  carried  on  simultan- 
eously at  both  ends. 

Dry  Goods  Review  called  the  day  after 
the  business  had  been  moved  to  see  the 
new  premises  which  are  up-to-date  in 
every  sense.  Mr.  Stoddart  told  the 
representative  that  no  retailer  should 
ever  throw  away  old  counters.  He  h-id 
had  six  old  ones  built  up  acain  and  re- 
painted so  that  they  looked  like  new  and 
cost  one-third  what  new  ones  would  to- 
day. 

One  of  the  finest  features  of  the  new- 
store  is  its  lighting  system,  which  is  also 
being  installed  by  one  of  the  largest  dry 
goods  stores  in  the  United  States  at  the 
present  time. 


A  W estern  Window 


The  Coast  shops  make  a  specialty  of  unique  window  displays.  This  is  one  of  Miller 
and  Coe's  recent  china  exhibits.  Note  the  atmosphere  provided  by  the  Japanese 
tea  house  and  the  dolls  enjoying  their  tea. 


Big  Clothing  Factory 

Opens  in  Winnipeg 

Charles   C.   Campbell,    Formerly   of   Chi- 
cago,   Establishes    Plant    in    Tem- 
porary Quarters 

The  first  wholesale  made-to-measure 
clothing  factory  in  Western  Canada  com- 
menced operations  in  temporary  quar- 
ters in  the  Builders'  Exchange,  Winni- 
peg, on  August  2. 

The  company,  which  is  known  as 
"Campbell's  Limited,"  was  recently  in- 
corporated with  $200,000  capital  stock, 
Charles  C.  Campbell,  formerly  of  Chi- 
cago, being  the  president  and  general 
manager.  In  the  near  future,  it  has  been 
announced,  more  than  o00  persons  will 
be  employed.  Within  a  year's  time  the 
company  will  build  its  own  plant  in  Win- 
nipeg. 

The  company  will  be  a  co-operative 
enterprise,  all  employees  being  obliged 
to  be  stockholders.  In  this  way  it  is  ex- 
pected that  labor  troubles  will  be  averted 
and  the  workers  will  receive  wages  above 
the  scale  in  a  1  lition  to  stock  dividend 
payments.  It  is  proposed  that  opera- 
tions will  always  be  conducted  on  a  team 
work  basis,  each  part  of  the  work  being 
done  by  a  specialist  who  does  nothine 
but  the  one  operation.  In  this  way  it  is 
expected  that  the  maximum  in  produc- 
tion  and   quality  will   be  ach:c>\ 

At  the  present  time  only  men's  cloth- 


ing will  be  produced,  but  later  the  manu- 
facture of  women's  garments  and  men's 
cloth  caps  will  be  taken  up.  The  pro- 
duct will  be  marketed  direct  to  the 
wearer  as  well  as  to  the  tailoring  trade. 


LARGE  STOCK  READY 

VANCOUVER.— The  firm  of  Hooper 
&  Humphries,  woollen  merchants,  has 
just  finished  outfitting  their  new  show 
room  on  the  ground  floor  of  the  Mercan- 
tile Block,  318  Homer  Street,  Vancouver. 
The  senior  member  of  the  firm  has  just 
returned  from  a  buying  trip  to  the  Old 
Country,  and  a  large  stock  is  b  sing 
opened  ui». 

Dry  Goods  Review  was  advised  by  the 
manager  that  easier  prices  may  be 
expected  for  next  Fall  but  that  for  this 
Spring  prices  will  of  necessity  be  main- 
tained at  hi~h  levels. 


OPENED  BUSINESS 

Harry  N.  Kinnear,  buyer  in  the  carpet 
and  drapery  department  of  the  David 
Spencer  Co.,  Ltd.,  Victoria,  B.C.,  for  the 
past  eight  years,  has  opened  a  genera! 
dry  goods  store  at  4193  Main  Street, 
Vancouver,    B.C. 


TO  BE  GENERAL  MANAGER 

A.  R.  Williams  has  (?(  ne  to  Millicent, 
Alta.,  where  he  will  manage  the  gen- 
eral store  of  E.  F.  Purcell,  who  owns  a 
string   of   six   stores   in   the  district. 


Dry  Goods  Review 
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Cranbrook  Store  Has 

Mail  Order  Business 

W.   D.  Hill   carries   only   high-class   mer- 
chandise, and  displays  it  to  advantage — 
store  on  side  street 

That  store  location  matters  little, 
provided  the  quality  of  merchandise  is 
the  very  best,  and  that  perfect  service 
is  offered,  is  the  policy  on  which  W.  D. 
Hill  runs  a  dry  goods  business  in  Cran- 
brook, B.C.  The  store  is  on  a  side  street 
away  from  the  business  centre  of  the 
town  but  this  does  not  prevent  Hill  and 
Company  being  a  first  class,  up  to-date 
store.  Store  display  is  an  important 
matter  with  Mr.  Hill,  who  believes  that 
if  he  offers  the  best  he  will  have  no 
difficulty  in  selling  high-priced  lines. 
This  is  illustrated  in  the  fact  that  the 
ready-to-wear  department  situated  on 
the  first  floor  up  carries  a  stock  of  coats 
selling  all  the  way  from  $18  to  $175.  A 
large  assortment  of  high-priced  suits  and 
dresses  are  also  carried  and  the  practice 
of  carrying  over  models  from  one  season 
to  the  next  is  avoided  without  exception. 
Mr.  Hill  stated  when  seen  recently  by  a 
representative  of  Dry  Goods  Review  that 
he  would  rather  sacrifice  on  the  price 
than  lose  the  confidence  of  his  customers 
by  practising  out-of-date  methods.  By 
carrying  goods  only  for  one  season  the 
Hill  Company  has  built  up  quite  a  repu- 
tation in  other  towns  and  the  mail  order 
business  of  the  store  reaches  as  far  east 
as   Lethbridge. 

Almost  invariably  decision  is  left  to 
Mr.  Hill,  customers  knowing  from  previ- 
ous dealings  that  his  choice  will  be  satis- 
factory. This  is  a  point  of  which  Mr. 
Hill  is  very  proud,  for  he  believes  that 
a  satisfied  customer  is  a  permanent  one. 

Extensive  display  of  merchandise  in 
all  departments  is  part  of  the  Hill  Com- 
pany policy.  Displays  on  counters  and 
tables  is  their  long  suit. 

"If  I  find  a  certain  line  of  material  to 
be  selling  slowly,"  said  Mr.  Hill,  "I  im- 
mediately put  on  a  special  display  of  the 
material,  and  drapings  of  the. webs  of 
cloth  in  unusual  effects  always  succeed 
in  attracting  attention — and  the  goods 
are  soon  cleared  away." 

"Everything  in  the  store  has  a  price 
mark,"  Mr.  Hill  further  stated.  "This 
practice  makes  it  easy  for  the  clerks  to 
give   prompt   satisfaction." 

Although  the  Hill  Company  store  is  of 
the  old-fashioned  type  in  appearance,  the 
windows  invariably  carry  a  striking  and 
artistic  display.  They  are  small  but 
neatly  kept,  and  the  displays  frequently 
changed.  When  a  special  line  of  blouses 
is  shown,  the  price  tags  are  conspicu- 
ously placed.  No  doubt  is  left  as  to  the 
amount  asked. 


Mr.  Hill  first  went  into  business  in 
Cranbrook  in  1898.  He  remained  there 
for  twelve  years  and  then  retired  to  live 
in  the  East  until  four  years  ago,  when 
he  went  back  to  take  over  his  business 
again  from  the  purchaser.  As  Mr.  Hill 
puts  it,  he  "came  in  on  the  first  construc- 
tion train  and  the  people  ought  to  know 
him  well  enough."  As  a  matter  of  fact, 
his  business  is  known  by  travellers  from 
Winnipeg  to  the  Coast,  and  it  is  gener- 
ally conceded  that  the  store  carries  a 
better  line  of  merchandise  than  the  aver- 
age business  of  its  size. 


GETTING  BACK  TO  NORMAL 

Trade  in  South  Africa  is  getting  back- 
to  normal,  owing  mainly  to  the  fact  that 
there  is  very  little  speculating  being 
done  in  that  country,  according  to  Mr. 
Albert  Rose,  who  is  travelling  through 
Canada  representing  a  firm  in  Cape 
Town,  which  exports  raw  materials  and 
imports    manufactured   goods. 

Mr.  Rose  is  taking  a  trip  for  the  pur- 
pose of  establishing  an  inter-Dominion 
trade.  His  firm  specializes  in  ostrich 
feathers,  owning  twelve  farms,  on  which 
it  keeps  9  000  ostriches.  Although  thi 
demand  for  ostr'ch  feathers  has  b  i<  n 
rather  disappointing  of  late,  Mr.  Rose 
says  that  it  is  picking  up  appreciably. 


WAGES   UP  IN   WINNIPEG 

Winnipeg  jewelry  employers  have  re- 
fused to  accept  the  minimum  weekly 
wage  of  $37,  named  by  the  Manitoba 
Council    of    Industry,    claiming    the    sum 


IS 


is  exorbitant.  Employers  would  agree 
only  to  a  minimum  of  $33  a  week- 
Musicians  in  the  theatres  have  accepted 
the  offer  of  the  managers  of  $50  a  wee*, 
in  picture  houses  and  legitimate  opera- 
tions. 

Fashion  Opening 

in  Swift  Current 

Best   Opening   Day   in   Several   Years  at 
O'Sullivan  Bros.'  Store 

Coincident  with  the  early  Autumn  the 
millinery  season  has  changed  and  the 
new  openings  are  taking  place.  The  first 
Fall  fashion  exposition  in  Swift  Current 
is  made  by  O'Sullivan  Bros.,  who  held 
their  Fall  showing  on  September  2,  3, 
and  4. 

The  opening  day  was  the  best  in 
several  years,  the  patronage  being  large 
and  the  buying  spirit  very  pronounced. 
There  were  many  out  of  town  visitors 
for  this  event,  which  was  a  marked  suc- 
cess. 

O'Sullivan  Bros,  are  well  stocked 
with  the  finest  and  most  fash- 
ionable women's  wear.  The  prevailing 
colors  are  brown,  green  and  black.  The 
hat  shapes  are  mostlv  small,  the  Na- 
poleon and  Chin-Chin  designs  prevailing. 
The  street  hats  are  both  small  and  close- 
fittine:  dress  hats  for  afternoon  wear  in 
rose,  brown  nnd  Adriatic  blue  are  very 
striking  in  effect. 


In    1909    Canada    produced     11,080,000 
pairs  of  shoes  and  boots. 


Hill  &f  Co.,  Cranbrook,  B.C. 

A  small  window,  well  filled.  This  window  was  trimmed  to  advertise  a  number  of 
special  offerings.  It  is  overcrowded,  but  in  view  of  the  limited  spa.e  the  display 
is  shown  to  advantage  and  is  a  direct  announcement  with  items  of  interest  to  anyone 
passing  the  window. 
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WESTERN  BUYERS'  MARKET  GUIDE 


CLEAT  &  CO. 

Representing  J.  O.  Bourcier 

Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 
Braids,   Tassels,  Trimmings. 

P.  A.  Alain 

Furs. 
708  Builders  Exchange 

WINNIPEG 


Manufacturers 

Your  representation  is  respect- 
fully solicited. 

We  are  a  young  firm,  young 
fellows,  but  experienced 
salesmen,  well  connected  in 
this    field. 

Our     special     territory     is     the 
Wheat    Belt,     Manitoba,    Sa 
katchewan    and    Alberta,    but 
we   can    handle   all    Canada. 

References  will  be  cheerfully 
submitted    to    you. 

The  James  B.  Carter  Co. 

Winnipeg  Canada 


Handkerchiefs,  Cam- 
isoles, Neckwear, 
Boudoir  Caps,  Baby 
Yokes,  Spats,  Accor- 
deon  Pleating,  Fancy 
D  r  y  Goods  and 
Smallwares,  Veil- 
ings, Quick-on-Veils,  Cap  Shape 
X*ts,  Knitted  Scarfs,  Baby  Bon- 
nets, Coats,  Ribbons,  Necklaces, 
Laces  and  Nets,  Embroideries, 
Buttons,  Beads,  Braids  and  Tas- 
sels. Marabou  Trimming,  etc., 
etc. 
We  can  give  immediate  delivery 

WESTERN  VEILING  COMPANY 


222  McDermol  Are. 


WINNIPEG 


GlO.C.VllTM 


roNHI>  wiit  >.  fc  c  nil  OKI  s 


Star  Shirts 

Fownes  Gloves 

Delpark  Productions 

Liberty    Blouses 

Clinton    Hosiery 

Kavnoe  Wash  Togs 

Eoys'  Shirts  and 

Blouses 

Pauline  Bonnets 

Bradford  Wools 


Lehmann  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 
403  Canada  Bldg. 


Reglna 
L.  M.  Day 


Calgary 
J.   Bartl. 


Vancouver 
H.  S.  Elliott 


Toronto  reports  to  Bradstreet 's  in 
the  middle  of  the  month  say  that  one 
of  the  chief  features  of  the  local 
situation  at  present  is  the  good  trade 
which  is  has  been  djne  by  the  mil- 
linery houses.  A  good  demand  is 
coming  from  both  Eastern  and 
Western  Canada,  particularly  from 
the  West,  where  the  higher  priced 
hats  are  wanted.  This  improvement 
is  believed  by  wholesalers  to  be  the 
direct  result  of  the  good  grain  har- 
vest there,  which  is  justifying  the 
hopes  based  on  it  all  the  season.  The 
better  feeling  engendered  by  these 
conditions  is  to  be  found  in  other 
cities  as  well,  and  wholesale  houses 
g<  nerally  are  confident  of  a  good  year. 
Reports  as  to  the  Exhibition  business 
vary  from  quiet  to  very  good,  but  on 
the  whole  there  seems  to  have  been 
a  very   lair   volume  of  trade  done. 

Manufacturers  generally  are  busy 
with  those  lines  which  have  been  re- 
ported as  being  dull  still  in  the  same 
condition.  There  are  reports  in  cir- 
culation as  to  a  lack  of  employment, 
but  at  the  same  time  employers  say 
that  it  is  just  about  as  difficult  as 
ever  to  get  help  when  it  is  wanted. 
The  metal  trades  continue  to  be  among 
the  ones  most  affected  as  regards  un- 
employment. 

The  market  for  hides  and  wool 
shows  no  change,  business  being  very 
quiet  in  both  sections.  Dealers  say 
there  is  little  sale  for  hides,  while 
wool  dealers  report  the  same  con- 
dition. The  leather  market  shows  no 
change,  and  sales  are  slow.  There 
seems  to  be  little  activity  in  either 
the  boot  and  shoe  manufacturing  line 
or  the  repairing  trade.  Strong  hope- 
are  held  out,  though,  for  a  resumption 
of   activity   very  shortly. 


COATS 

DRESSES 

SKIRTS 

WAISTS 

Are  now  being  shown  for  Fall 

W.  J.  COLLETT 

302  Hammond  Building,       f3  Albert  Street 

WINNIPEG  also  VANCOUVER 

Hotel  Vancouver 

Branch  Office: 

T.  G.  BOSWORTH 

427  FOURTH  ST.        SASKATOON,  SASK. 
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WESTERN  BUYERS— ATTENTION  ! 

WE  HAVE  THE  LINE  YOU  ARE  LOOKING  FOR ! 

Our  men  are  now  on  the  road  with  complete  lines  of : 


Wegler  Skirt  Co.  (Montreal) 

LADIES'  SKIRTS 
Tip  Top  Manufacturing  Co.  (Montreal) 

LADIES'  DRESSES 
The  Bowmanville  Glove  &  Mitt  Co.  (Bowmanville) 

MEN'S  GLOVES  AND  MITTS 


Firth  Bros.   (Hamilton) 

MEN'S  CLOTHING 
Brampton  Hosiery  Co.   (Brampton) 

MEN'S  UNDERWEAR  AND  SOCKS 
Western  Waterproof  Co.  (Montreal) 

MEN'S  WATERPROOFS 


W.  J.  STEPHEN  and  CO.  LIMITED 


g*125  Phoenix  Bldg. 


Phone  A.  9613  — 


WINNIPEG 


Simple  cut 


and   dainty 


finish 


mar 


k 


REID'S  CHILDREN'S  DRESSES 

as  the  obvious  line  for  your  Children's  Dept. 

G.  F.  REID  &  COMPANY 

Specialists  in  Children's  Dresses 
BRAMPTON,  ONT. 


(The  Buyers'  Market  Guide,  next  page,  sontains  many   addresses  of  use   to  you.) 


THE  DRY  GOODS  REVIEW 

143-153  UNIVERSITY  AVENUE 

TORONTO 

PLEASE  TELL  ME  WHERE  I  CAN  PROCURE 


For  Subscribers 


INFORMATION  WANTED 


DATE 
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TheThtmpion  Lace  &  Veiling  Co.,  Limited 
Laces,  Veiling*.  Geor- 
gettes. Ninons.  "M> 
Lady"  Silk  Hair  Nets. 
Prtneoas  Put  Human 
Hair  Nets.  Sport 
Veils. 

Cor.     Wellington     and 

York    SU.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


importers.     Manufacturers,     Jobber*    of 

WHOLESALE   MILLINERY 

vv.  it.-  lo-d»>  lor 

Our  Latest  Catalog  of  New  Styles 

159-161   163-165-167. 169-171  No.  Michigan  Are. 
Cha».  A.  Stonehill,  Pru.  CHICAGO.  ILL. 

TORONTO.  ONT..      Show  Room.      30  Hillinuton  St.  W 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  these  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
99  Spadina  Ave.,  TORONTO 

Maker*  of 

Women's  High  Grade 
Neckwear 
The   Exclusive  Neckwear  ffouse" 


9 n: 


"EVERYTHING   IN  SILKS" 

M.  Ascher  Silk  Corp. 

Distributors — Iroquois  Silk  Mills 
102     Madison     Avenue,     New    York 


Wooding's  Sho'  Cards  and 
Hand  Style  Price  Tickets 

"GET  THE  BUSINESS" 
Send  trial  order  or  for  price  list  to 

G.  L.  WOODING 

P.  0.  Box  62         SALMON  ARM,  B.C. 


BUCKRAM 
HAT     SHAPES 

THE  NATIONAL  HAT  FRAME  CO. 

Factory:  Showroom : 

2  Grcnville  St.     66  Wellington  St    W 

TORONTO 

Write  to-day  tor  sample  assortment  of  net*  designs 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


LINEN    INDUSTRY    IN    CANADA 

R.  I.  Hutchinson,  flax  expert  of  the 
Dominion  Government,  Bailed  Satur- 
day, Sept.  7th.  for  Europe,  to  market 
6,000  tons  of  flax  fibre  and  200,000 
bushels  of  fibre  flax  for  Canadian 
producers.  The  flax  crop  in  Canada 
is  reported  as  being  exceptional,  and 
it  is  estimated  that  30,000  acres  of 
land  were  placed  under  cultivation 
this  year,  as  compared  with  18,1 
in    1919. 

Hitherto  flax  growing  was  largely 
confined  to  Ontario,  but  recently  ex- 
periments in  growing  flax  suitable  for 
linen  manufacturing  have  been  car- 
ried on  at  St.  Ilelene  and  Yercheres, 
Quebec,  and  the  results  were  entirely 
satisfactory,  so  much  so  that  a  con- 
siderable proportion  of  the  land  in 
that  province  will,  it  is  thought,  be 
laid  under  flax  cultivation.  Alto- 
gether 800  acres  were  planted,  and 
the  flax  fibre  produced  compared  most 
favorably  with  that  of  South-western 
Ontario.  The  flax  fibre  seed  sent  to 
Ireland  was  found  to  be  as  good  as 
No.    1    Ireland. 

A  representative  of  the  Brookfield 
Linen  Company,  Belfast.  Ireland,  has 
been  investigating  the  possibilities  of 
the  linen  industry  in  Canada,  and  it 
IS  estimated  that  the  firm  will  com- 
mence to  grow  flax  in  Quebec,  and  if 
this  is  successful,  build  a  spinning 
mill.  The  Federal  Flax  Company. 
Limited,  recently  incorporated  for 
$250,000  in  Montreal,  will  grow  fibre 
flax  in   Quebec  and   build  a   mill. 


The  "Association  I  ndust  rielle, 

Commerciale  et  Agricole,"  Lyons, 
passed  a  resolution  recently  callin.tr 
on   its   members  to   bear  the    1.1    per 

cent,  tax  on  the  turnover  business 
without  making  it  a  tax  to  be  born 
by  the  purchaser.  The  association 
requests  its  members  to  incorporate 
the  new  tax  in  their  general  expenses 
and  costs,  and  not  to  put  it  on  the 
bill    as   an    extra   charge. 

The  French  Government  is  doing 
everything  in  its  power  to  facilitate 
the  collection  of  the  business  turnover 
tax,  by  making  the  payment  con- 
venient and  business-like.  Tin-  tax 
became   due   Sept.    1,   and    is   payable 

any    time    between     the    1st     and     23th 
of  each    month   thereafter.      Numerous 
collecting  stations  are   local   d 
venient   places  where  certifi  d   checks 

as  well  as  money  or  postal  orders  are 
accepted.  -Inly  and  August  taxes  are 
included    in    the    September    payment. 


VEILINGS  and 
SILK  NETS 


HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALUE    AM) 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    increased   50%    over   former   years. 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


ryjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Price* 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


"HOOSIER" 

The  beat  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
•ell  it  by  the  bolt 

Indiana    Cotton    Mills 

Cnnnelton.lnd. .U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Fiowers,  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties.  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It's 
free    for  the   asking. 

The  Botanical  Decorating  Company 

Ini-orporBti-rf. 

208  W.  Adams  St.,  Chicago,  III. 


BALLOONS 

Printed  with  >uur  ad- 
vertisement at  small 
cost.  Brings       the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington    'St. 
E..    Toronto 


Real     HARRIS,     LEWIS     and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'     wear — all    shades. 
Patterns   and    Prices   on    Application. 
S.  A.  NEVVALL  &  SONS,  Slornoway,  Scotland 

Statt  thaJe  JaireJ  and  whether  /of  Ladta   or  Gtnlt 


DRY    GOODS    BE  VIEW 


IF 


I.S.- 


Cotton Comforters 

Down  Comforters 

Deliveries  Guaranteed 

The  Toronto  Feather  &  Down  Co., Ltd. 

2154-56-58  Dundas  St.  W.,  Toronto 


WRIGHT  S  BIAS  FOLDTAPE 

Known    (O    hump    Sewers    everywhere.    Mad< 

in  U  8.  A  since  1898.  "W  &  N,"  Mori 
arch  and  Meteor  brands.  Reliable  fabrics 
cut  on  true  bias.  Selvages  trimmed.  S'.-mm 
opemr]  anri  pressed.  Trademark  and  dot- 
trait  of  Wm,  E.  Wright  on  every  package, 

WRffiKTS  E-Z*TRTM  Newest  Labor  Savor 
I   An  ready  to  sew  on  middy  blouses  and     Sold  by 
j  sal  or  suits.  2-yd.  piece  makes  collar,  culls     Jobbers 
land  yoke.  everywhere 

Wm.  E.  Wright  &  Sons  Co.  Mlr».      315  Church  St  N.  Y. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,  Wholesale  and  Export. 
Headquarters,    London,    England, 
59,   Gresham  St.,   E.C.   2. 
Open    to    represent    manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 


RIBBONS    OF    DISTINCTION 

'J-C"  Ribbons  hare  peculiar 
/^^m&^\      charm.    Widely  advertised   to 
Y—  Is         ^    the    consumer     under    their 
(   J^      j  \   trade-mark    names     for     the 
^^•^s^«  \  protection    of    the    dealer. 
"SATLN     DE    LUXE" 
"TROUSSEAU" 
"LADY    PAIR" 
"SAXKANAC"    "VIOI/ET" 
"rXEMOORAOT" 
JOHN.Su.>,,    COWiDIN    &    00..     40   E.    30th    8t, 
New   York.   N.Y.  Made  in   U.S.A. 


DTRflMFR    TOTTENHAM 
.    I   \\\J\    I  L.rV.L0NDON.NIS.ENGLAN0 

HAIR  GOODSMANUFACTURER, 

HAIR-FRAMES  7aYhr.eos£St 

WHOLESALE  &  EXPORT  ONLY. 


CABLE  ADDRESSTROMEROLO.LONDON. 


B  LA  N  K  E  T  S 

PRIESTLEY  BROTHERS 

Blanket  Manufacturers 
GROVE  MILLS  HALIFAX 

Telegrams  and  Cables,  "Blankets"  Halifax 
Codes,  A.B.C.  5th,  and  Bentley's 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  CO.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


WILL  P.  WHITE,  LIMITED 


Head  Office  : 

To  i  onto 
65  Sinnoe  St. 


Montreal 
137  McGill  Street 


Manufacturers'    Agents    and     Distributors 

Textile    and    Smallwares   Specialities. 

Wholesale  and  Manufacturers  Only  Supplied. 


CANADA'S  COTTON  PRODUCTION 

"Canadian  dollars 
Canadian   made 
Should  stay  in  Canada 
For  Canadian  trade." 

Sir  John  Willison's  mot  has  a 
special  significance  for  those  in 
Canada  engaged  in  marketing  textile 
products. 

Is  it  generally  known  and  appre- 
ciated that  Canada's  twenty-six  tex- 
tile manufacturing  plants  are  pro- 
ducing annually  $66,000,000  worth  of 
goods?  That  nearly  90,000,000  pounds 
of  cotton  are  annually  manufactured 
in  the  Dominion,  and  that  at  the 
commencement  of  the  last  fiscal  year 
the  total  capital  invested  in  the  in- 
dustry was   $53,796,394? 

In  1919  Canada  imported  $77,308,- 
202  worth  of  cottons,  $34,000,000  be- 
ing raw  cotton  which  was  manufac- 
tured by  nearly  ten  thousand  em- 
ployees, whose  annual  wage  earnings 
were   almost   $10,000,000. 

There  is  food  for  thought  in  these 
figures  for  Canadian  distributors  of 
cotton  goods.  Are  your  Canadian- 
made  dollars  purchasing  foreign- 
made  cottons  when  we  have  a  Can- 
adian industry  deserving  your  sup- 
port? 


FOX-FARMING   IN   JAPAN 

One  of  the  strangest  and  most  in- 
teresting wild  animal  shipments  left 
Vancouver  on  the  steamship  Empress 
of  Asia  recently,  consisting  of  six 
silver  foxes  from  one  of  the  largest 
fur  farms  in  Prince  Edward  Island. 
It  was  bound  for  Japan,  where  a  syn- 
dicate is  about  to  undertake  the  rais- 
ing of  foxes.  The  animals  in  this 
consignment  were  valued  at  $5,000 
per  head,  and  were  from  a  long  line 
of  domesticated  stock,  carrying  a 
pedigree  as  notable  as  any  famous 
horse  or  dog.  The  Japanese  spirit 
of  enterprise  and  their  alertness  to 
try  any  Western  form  of  business 
which  promises  good  returns  is  most 
strikingly  evidenced  in  their  attempt- 
ing to  raise  this  producer  of  expen- 
sive fur  in  their  own  land.  The 
climate  of  some  parts  of  Japan,  the 
representative  of  the  syndicate  claims, 
is  sufficiently  like  the  natural  one  of 
the  Canadian  foxes  as  to  make  the 
venture  feasible.  The  animals  while 
en  route  dined  on  chicken,  choice  raw 
beef,   lamb   and   pork. 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade    in    the    better 

grades. 

Banded   in   pairs,    in   gross   boxer 

Fancy    Cabinets,    100    pairs,    banded    in 

pairs.      These   are   more   profitable   than 

bulk   make-up.      Also 

LEATHER    LACES,    all    kind.. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing    and    Cloak    Trades 


The  Gem  of  the  Notions 


f°rKl 


rr1i0PD  ■  B.Fisk&Co. 

cM^»  Chicago 

MERCHANDISE  =* 

New  York  Salesroom: 

Open   Throughout   the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (  Dep.  O.R.) 


We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service. 
143-153  University  Avenue,  Toronto 


329-331  Fourth  Ave.,  N. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  /mpj  ters 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room   712,  Empire   Building 

64  WELLINGTON  ST.  WEST,   TORONTO 
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Choir  Gowns 

The  Beat  in  Design 

The  Beat  Made 

The  Most  Reasonable    in    Price 

HARCOURT   &  SON,   LIMITED 

103  King  Street  W.,  Toronto 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 

"Turn*    Watt* 

Into   Profit" 
12  SIZES 
Sand  for  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE  3857 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you? 

CREELMAN  BROS. 

Box  1637,  Georgetown,  Ont., Canada 


ooooi  o oo oooooq/ l/itViv'>)'3 ooo»oooa*oc»o» 


C/lmerican  Bead  Cq  inc. 

IMPOITta      ANO        i-Mmia  *  *  C  T    u  (\  £    a  I       O* 

DEADS  AND    NECKLACES 

485      FIFTH       AVENUE 
NEW  VOfirO       CITY 


COTTON   PANTINGS  AND  SUITINGS 

for  Manufacturer*  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS  OF   LEADING   LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St..  -  MONTREAL 

Sole  Canadian   Representatives. 


AN 

EASTMAN 

CUTTER 


Eastman 
Machine  Co. 
Buffalo.    NY 


UIAN  REPRESENTATIVE: 
W.  J.  WESTAWAY  COMPANY,  LIMITED 

The  Weataway  Building 

Main  and  McNab  Sta.  Hamilton,  Ont. 

400  McCill  Bldg.,  Montreal 


The  predicament  of  the  textile 
finisher  in  the  North  of  France  is  set 
forth  by  Lcs  Eehoa  de  V Exportation 
as   follows: 

"They  are  now  treated  like  out- 
lasts, while  the  other  branches  of  the 
industry  are  being  helped  by  the 
'Office  de  Reconstitution  Industrielle.' 

"It  appears  that  the  allocation  of 
cash  provided  for  by  the  Government 
applies  only  to  the  industrials  that 
had  suffered  from  the  war,  and  not  to 
the  finishers,  for  the  simple  reason 
that  they  work  or  transform  material 
belonging  to  their  customers  and  they 
have  no  sort  of  movable  security  such 
as  raw  materials,  materials  in  course 
of  manufacture  or  finished  articles. 
As  their  damages  are  entirely  to  their 
buildings  and  lands,  they  have 
nothing  on  which  to  get  an  advance 
of  cash. 

"They  are  now  demanding  some 
provision  which  will  enable  them  to 
get  cash  advances  equivalent  to  those 
which  are  judicially  supplied  to  other 
industrials  complaining  of  war  dam- 
ages." 


Fredericton,  N.B. — Girls  of  the 
Fredericton  High  School,  in  order  to 
cut  the  high  cost  of  living,  have  stop- 
ped wearing  silk  and  satin  hair  rib- 
bons and  have  substituted  tissue 
paper. 

Their  appearance  with  this  hair 
decoration  brought  forth  a  reprimand 
from  their  teacher,  who  asked  them 
to  report  to  the  principal,  Dr.  Foster. 
He,  on  hearing  their  story,  gave  them 
permission  to  wear  paper  ribbons  dur- 
ing school  hours  so  long  as  they  did 
not  become  conspicuous  or  provoke 
disorder   after   school. 

The  girls  marched  down  the  main 
street  in  a  body  wearing  paper  rib- 
bons in  all  colors  of  the  rainbow.  The 
fad  is  said  to  have  spread  to  other 
schools. 


It  may  be  surprising,  also,  for  re- 
tailers to  note  that  Federal  Blue 
Books  report  in  their  unemotional 
way  the  fact  that  from  1913  to  1918 
Canada's  export  trade  in  woollens  had 
swollen  from  $69,439  in  the  former 
year  to  no  less  than  $8,874,688  in  the 
latter. 

And  regarding  Canadian-grown 
•  lux,  it  is  reported  that  Irish  linen 
manufacturers  are  so  pleased  with  it 
that  their  demands  for  this  product 
from  the  Dominion  will  be  much 
ivier  than  heretofore,  during  the 
coming  season. 


DIRECTORIES 

Of  all  Canadian  Trade*. 
All   branches  of  the  Dry  Good*  Trade  co?ered  by 
WOMEN'S     WBAB,     JULY;     MK.NS     WEAR. 
SEPT,;    TEXTILE     PRODUCTS,     JAN..     com- 
bining   above    two. 

r  r.   1 1-  i  •       /-       222  Craig  W  .    Montreal, 

rraser  Publishing  Lo.  \<a   Wellington    W..   Toronto. 


Red  Seal  Zephur  Ginghams 

Evererf-   Classics 
Eden  Clot-h  -  Blue  Bell  Cheviofs 
Standard  Woven  Cotton  Fabrics 


SMITH, HOGG  &  COMPANY 

115-117  WORTH   STBEET-NEW   YORK 


Boston- 1 44  Essex  St.     Chicago-226  West  Adams  St. 


AWNINGS 

FOR 
Stores,  Offices,  Factory,  or  Residence. 

Write  for   Price  Liatt  and  Measurement 
Charte.    Addre** 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 

Ottawa  Canada 


FOR  SALE 

SIX-STATION  LAMSON 

Airline  Cash  Carrier  System, 

good  as  new.     W.T.Wellner, 

Charlottetown,  P.E.I. 


AM    IWTTRNATIONAL    (J&)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 

Canadian   Manufacturing  of  Novelty 
49-51  Boucher  St.  MONTREAL 


JUTE  GOODS 

WHY  NOT  BUY  DIRECT  FROM  THE 

MANUFACTURERS 
James  Brodie  Representing 

COXBROTHERS1Jd 


12  BANK  OF  OTTAWA  BLG. 


MONTREAL 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.   CO.,   Ltd. 

164  McGILL  ST.,  MONTREAL 
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•Smallwares 

ANO 

Hosiery 

The  Robert  Hyslop  Cq  L'mitjp 

HAMILTON  ONTARIO 


Information 

We  can  \eep  you  posted  with  all 
daily   news    and  business    Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue.  Toronto 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    T1MBF.RI.AKE 

&  SONS,  Mirs. 
Jackson  LMichiftn 


4m^ 


GARMENT  COT 

Manufacturers  of 

DRESSES 

STOCKoVv.        18  W««t  13rd  Sir** 

-in  mi    1 1  ii  hi  ujtaiaa 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Best  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 

77  York  St.,  Toronto 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


J.    CHANANIE 

Wholesale  Dry  Goods  Importer 

has  removed  to  larger  and  more  central  premises   at 

323  NOTRE  DAME  ST.  WEST 

MONTREAL 

where  he  will  render  still  more  efficient  service  than 
in  the  past 


COTTON  FUTURE  HOPEFUL 

Manchester,  Sept.  23. — The  Inter- 
national Cotton  Spinners'  yearly  sta- 
tistical returns  show  that  16,000,000 
cotton  spindles  throughout  the  world 
are  not  in  use.  German  spindles  total 
9,400,000,  of  which  3,500,000  are  idle. 

Outlook    for    Business   Is   Good 

"Many  forecasts  of  trade  conditions 
show  that  most  business  men  are 
taking  a  hopeful  view  of  the  future, 
although  they  are  careful  not  to  stock 
up  with  high-priced  merchandise,  nor 
to  over-extend  themselves  in  other 
directions.  There  has  been  a  sufficient 
reaction  in  commodity  prices  and  in 
quotations  for  raw  materials  to  indi- 
cate that  average  living  expenses  will 
be  much  lower  before  many  months. 
This  means  that  the  cost  of  business 
will  be  reduced  and  the  whole  busi- 
ness organism  will  be  upon  a  much 
safer  basis.  The  net  result  of  all  is 
that  the  country  is  making  splendid 
headway,  and  that  it  is  strengthening 
those  weak  spots  so  threatening  only 
a  few  weeks  ago." — The  Financial 
Age. 

Co-operation 

"All  manufacturers  should  show 
both  cost  price  and  selling  price  of 
the  manufacturer,  the  jobber,  the 
wholesaler,  and  the  retailer;  for 
secrecy  is  the  cornerstone  of  profit- 
eering, the  absolutely  impassable  bar 
between  capital  and  labor,  and,  inci- 
dentally, the  heaviest  drag  on  produc- 
tion. All  manufactm-ed  articles 
should  bear  a  label  showing  the  mate- 
rials of  which  they  are  composed. 
Congress  should  provide  a  law  under 
which  any  body  of  citizens  can  co- 
operate in  commerce  and  industry, 
under  Government  supervision." — 
James  W.  Dow  in  the  Outlook. 


Tokyo,  Sept.  15 — The  syndicate  has 
decided  to  maintain  the  price  of  Shin- 
shiu  No.  1  at  1,500  yen.  Government 
backing  of  50,000,000  yen  is  assured. 

This  cablegram  makes  definite  the 
rumors  of  Japanese  Government  sup- 
port for  the  raw  silk  market  of  that 
country,  which  have  been  repeated  so 
often  of  late.  Cables  on  several 
recent  days  have  made  reference  to  a 
rating  of  1,500  yen  for  Shinshiu,  but 
it  was  not  made  clear  whether  this 
figure  was  a  nominal  quotation  or  had 
actually  been  paid  for  a  quantity  of 
raw  silk.  To-day's  information,  ap- 
parently, gives  substance  to  these  re- 
ferences. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 
CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.  W„  TORONTO 


MESH  BAGS  in  Silver  and  Gun  Metal 
Finish.  METAL  FRAMES  for  Ladies' 
Hand   Bags. 

Made  in  Canada  for  the  Canadian  Trade 

WHITING   &   DAVIS   CO. 

SHERBROOKE.  QUE. 
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DOUBLE 


S'  MARKET 


MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:   122  WELLINGTON  ST.  W..  TORONTO 


J.  DUDGEON  &  CO. 

Manufacturer!1  Agents  and 
Commission  Merchants 

NEW  UIRKS  BLDG.,   MONTREAL 

Canadian  Agents  for  British  Manu- 
facturers of  the  following;  to  the  Whole- 
sale  and    Manufacturing    trade: 

li.iys-    Wash    Suits 
Lace    Curtains 
Bungalow    Nets 
Stripping    Net« 
Vitrage     Nets 
Madras     Muslins 
Casement  Curtains 
Linen  Bed  Spreads 
fancy  Embroidered 
Linens 


and 


Men's  Tweed; 

Serges 
Men's    Overcoat- 
ings 
Linings 
Linen  Canvas 
Dress     Goods 
Mantle    Cloths 
Children's      Wash 
Dresse* 


Laces  of  all  kinds 
Pleased  to  submit  samples 


Universal 
Hair  Goods  Company, 

Limited 

Converters,    Manufacturers 

\   and    Importers   of    Human 

"^  Hair  Goods  and  Hair  Nets. 


DOLLS'    WIGS 

We  are  the  ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wigs  in  the  Dominion 

Write  for  Quotations 

Fraser  Bid?..  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE   DUCK   COATS  in  All  Styles 
SUMMER  CLOTHING       LUSTRE  COATS 

WAREHOUSE    and    AUTO    DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

44-46    York    Street,  -  TORONTO 

The    Oldest   and    Largest    Specialty 

Clothing   House  in   Canada. 


New  York,  Sept.  17 — Brailst  reel's 
says  in  the   Weekly  Review: — 

Divergent  and  conflicting  influences 
rob  the  trade  situation  of  uniformity. 
The  broad  general  statement  may 
be  made  that  trade  is.  as  a  whole,  not 
better  than  fair.  In  textiles,  the  i 
ton  goods  branch  has  rather  held  the 
centre  of  attention,  due  to  further 
cuts  in  colored  cottons,  ginghams, 
muslins  and  tickings,  by  Eastern  and 
Central-western  houses,  in  raw  wool. 
something  like  disappointment  is  ex- 
pressed at  the  lower  prices  made  in 
woollen  Koods  no*  attracting  business. 
Many   woollen    mills    resumed. 

Improvement  in  orders  for  clothing 
is  reported  at  some  centres.  The  shoe 
trade  notes  very  little  change  from 
the  close-hauled  buying  previously 
noted,  and  some  lower  prices  are  re- 
ported being  made  by  Western  fac- 
tories. The  millinery  trades  show 
more  life.  The  supply  of  coal  is  none 
too  burdensome  as  yet,  and  instances 
of  coke  scarcity  are  cited.  Lumber 
is  quieter  and  prices  are  softer. 

The  price  situation  shows  further 
progress  in  the  direction  of  stabiliza- 
tion. 

All  the  grains  moved  lower  this 
week,  wheat  on  the  break  in  exchange 
early,  corn  on  larger  offerings  of  old 
crop,  while  oats  went  off  in  sym- 
pathy. Live  stock  markets  are  firm- 
er, cattle,  hogs  ;ind  lambs  being  up, 
hogs  to  the  highest  price  of  the  year. 
Flour  is  reported  in  better  inquiry 
at  Minneapolis. 


Bradford,  Eng.,  Sept.  21— The  Rus- 
sian Soviet  Government  has  un- 
undoubtedly  bought  heavy,  cheap 
woollen  cloths  for  civilian  use,  the 
purchase  amounting  to  £1,000,000, 
payment  to  be  made  in  Russian  gold. 
Twenty-five  per  cent,  of  the  purchase 
price  was  handed  over  when  the  goods 
were   shipped   to  the   port  of   London. 

Leonid  Krassin,  the  Soviet  trade 
representative,  is  now  inquiring  for 
khaki  yarns,  from  2-10s  to  2-40s,  for 
Russian  overcoatings  and  suitings. 
.Many  firms,  holding  that  this  inquiry 
for  military  fabrics  means  a  continu- 
ation of  war,  affirm  that  quotations 
should  be  refused  and  that  orders 
should  only  be  accepted  for  civilian 
goods. 


The  Societe  ttalienne  de  Soie  Arti- 

ficielle,  of  Milan,  has  increased  its 
capital  stock  from  5,000,000  lire  to 
50,000,000  lire. 


•DRESS  FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers  of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING    TRADE    ONLY 

Decorators  on  Buttons  of  Every  Description 

814  BROADWAY  NEW  YORK 


Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

"Everything  in  Men's  Furnishings 


"Til  the  Quality  behind  the  name  thai  count," 

**  Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37  to  41   Mayor  St.  Montreal 
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JERSEY  MIDDIES 
AND  SKIRTS 

— the  latest  popular  craze  of  the  day.    Every  industrial  storekeeper  should  com- 
plete his  stock  for  Fall  sales. 

MIDDIES  AND  WAISTS 

These  garments  are  of  the  most  popular  shades  and  tints,  to  suit  every  fancy, 
and  include  all  the  new  and  beautiful  creations. 

POPULAR  PRICES 

Samples  gladly  sent  on  request  to  merchants  interested  in  a  quick-selling  line 
of  money-makers. 

Atlas    Garment    Mfg.    6c    Trading    Co. 


46    St.    Alexander    St 


Montreal 


Newest  of  the  New 


Von  cannol  fail  to  be  impressed  with  our  com- 
prehensive showing  of  tin1  season's  dominant 
novelties,  as  interpreted  in  our 

WAISTS 

Featured  in  all  the  favored  materials.  Kitten  Ear 
Crepes  Crochet,  Tricollette,  Taffetas,  Crepe  de 
Chines  and  Georgettes. 

'This  is  your  opportunity  to  do  a  better  waist  busi- 
ness, that  will  cement  the  bond  of  friendship  be- 
tween ymi  and  your  customer,  and  augment  the 
satisfaction  and  profit  of  both. 

Will  be  pleased  to  submit  samples  upon  receipt 
of  enquiry. 


The  American  Waist  and  Dress  Co., 

Limited 


Winnipeg  Showrooms: 
302  Hammond  Bldg.,  Albert  St. 


46  St.  Alexander  St. 
MONTREAL 


Toronto  Showrooms: 
504  Kent  Bldg..  Yonge  St. 
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Mclntvre,    Son    &    Co.,    Ltd 14 

McKinley    Music    Co 179 

McKinnon.  S.  F.  &  Co.,  Ltd 87 

McMartin.     E.    W ISo 

Menkin,    Inc.,    S 110 


Miller   Men's    Wear,   Ltd 16<< 

r  Mfg.   Co.,   Ltd    

Ministry    of    Munitions     2"> 

Mitchell  Woollen  Co..  Ltd.  102 
Monarch    Knitting    Co.,    Ltd    .... 

113-4-5-6 

Moorhead    Knitting    Mills    92 

Morton    &    Sons,    Robt 42 

Mouterde,    Charles  83 

Moyer,     Walter     W 99 

Muser    Bros.     (Canada),    Ltd.     ..  9 

Myerson     Bros 188 

N 
National     Cash     Register    Co.    of 

Can.,   Ltd    153 

National    Hat    Frame   Co 184 

N'ational    Rubber    Co 177 

on   L.  A 185 

Nerlich    &    Co 138 

Newall  &  Son,  S.  A 184 

North  American   I've  Corporation  17 

O 

Old    Beach   Linen    Co..   Ltd 122 

Ontario    Button    Co..    Ltd 135 

Orkin    Ltd..    J.    M 130 

Oxford    Knitting   Co.,  Ltd 90 

Oxford    Mfg.    Co.,    Ltd 102 

P 

Palmenberg's    Sons.    Inc.,   J.   R...  152 

ian     Corset     Mfg.    Co.,    Ltd.  174 

■  ns  A   Parsons   Canadian   Co.  135 

Peerless  Underwear  Co.,  Ltd.   . .  94 

Penman's.   Ltd 98 

Perrott.   W.   K 26 

Petch.    C.    H 186 

Phoenix    Novel ry    Co 125 

Perrin    Kavser    Co.,    Ltd 133-134 

Priestley  Bros 125 

Prime  &  Rankin,  td 155 

Pugh   Specialty  Co 137 

R 

Racine  Ltd.,  Alphonse   18 

Redmond    Co.,   Ltd 80 

Regent  Cloak  Co 152 

Reid  &  Co.,  G.  F ,  .  183 

Rigg  Bros.   &  Co.,  Ltd 30  and  31 

Ritchie  &  Co.,  Ltd.,  HP 121 

Ritchie  &   Co..  John   E 42 

Robinson    &   Co..   C.   E 62 

Rodden   &   Co.,   F.  A 188 

Rodger  &  Co.,  James    42 

Russell    &    Co.,    A 42 

S 

Samstag  &   Hilder   Bros 140 

Schoen   Carl   Silk   Corp 70 

Schofield   Woollen    Co.,   Ltd 100 

Scott   &   Co.,   Peter    40 

S.   &   D.   Dress   Co 173 

Shaw    Correspondence    School     .  .  185 

Silks  Ltd 68 

Smith,  Geo.  G 182 

Smith,   Hogg  &   Co 186 

Stephen   &  Co.,  Ltd.,  W.  J 183 

Sterling   Dress    Co 186 

Stratton   &  Co 33 

T 
Thompson    Lace    &    Veiling    Co., 

Ltd 117  and   184 

Timberlake   &   Sons,  J.   B 187 

Toronto    Feather   &      Down      Co., 

Ltd 185 

Toronto    Hat    Co 178 

Tromer.    D 185 

Turnbull    Co..    C 102 

U 

Universal    Hair    Goods    Co.,    Ltd.  188 

V 

Van  Raalte  Co 124 

W 

Waterhouse   &   Co.,   Ltd.,   Thos...  97 

Waters-"Weisman    Co 175 

Watts.   Ltd.,   H.   L 184 

Wellner,   N.   T 186 

way    Co.,    Ltd.,   W.   J.          .  186 
Western    Veiline   Co.    . 

White,  Ltd..  Will   P 185 

Whiting  &   Davis   Co 187 

Whittemore    Bros.,    Inc. 

Wilson  &  Co 

Williams  &  Co..  Walter..    142  and  187 

Williams-Trow  Knitting  Co.,  Ltd.  101 

U,     M 

Wooding,    C.   L I84 

Wright   A   Sons   Co..   Wm.   E 

143    and  185 

Wrinch  McLaren,  Ltd '42 
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All-purpose 
WeatherCoats 

fpr 
Men,  Women, 
Boys  and  Girls 


"Made  in 
Canada" 


Dominion  Raynsters 

are  the  Fall  Coats  that  build  business.  They  appeal  to  the  eye  with  their  smart 
styles  and  attractive  colorings.  They  appeal  to  the  judgment  with  their  double 
usefulness,  being  suitable  to  all  weather,  wet  or  dry. 

The}'  are  sensible,  practical  and  economical  and  are  made  in  a  wide  range  of  popular- 
priced  models  as  well  as  the  finer  kind.  Xo  matter  what  the  style  or  price,  every 
coat  that  carries  the  RAYNSTER  label  is  backed  by  the  guarantee  of  the  largest 
rubber  organization  in  Canada — a  protection  to  you  and  an  assurance  of  satisfac- 
tion to  your  customers. 

Our  Service  Branches  carry  the  full  line  of  "DOMINION 
RdYNSTERS"  and  can  fill  your  orders  from  stock. 

DOMINION  RUBBER  SYSTEM 


Service  Branches  located  at 

Halifax,  St.  John.  Quebec,  Montreal,  Ottawa.  Toronto.  Hamilton, 
London.  Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Brandon, 
Regina,  Saskatoon,  Edmonton,  Calgary,  Lethbridge,  Vancouver  and 
Victoria. 
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Weatherproofs 


£648 


Double  service  coats  without 
seeming  so.  Smart  protectors  for 
fashionable  motorists.  Splendid 
style,  wonderful  comfort,  endur- 
ing service;  all  weatherproof ed 
by  the  Kengreign  process  without 
the  use  of  rubber. 


Styles  2661,  2648,  2642  $19.50.  50"  long. 
I'nlined.  Worsted  Weatherproofed  Coats. 
Light  in  weight  and  serviceable.  Colors 
626  oxford,  627  olive.  646  Tan,  592  Black. 
Regular  sizes  for  immediate  delivery. 


Write  for  style  digests,  issued  at  frequent 
intervals. 


New  York 
5th  Ave.  Bldg.,  B'wayat  23rd  St. 


C.  KENYON  CO.,  Inc. 


NEW  YORK 


Chicago 
223  Jackson  Blvd. 


DRY    GOODS    REVIEW,   October   16,    1920.     Volume    \\\II       Published   even   month  by  the  ItacLean  Publishing  Company.  Limited,  148-15S  Uni 
|  Yearl]     lobicrtptlon    price,    12.00.      K.  cond-claai    matter,    July    1st,    1012,   at    th<-   Post   Office  b<    Buffalo,   under   the    Acl    of   March   3rd. 

Entered  sa  MemdVelasi  matter  at  th.-  Po-t  Office  Department,  Ottawa. 
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FEW  SUGGESTIONS  FOR 
XMAS  TRADE 


A  Very  Special  Range  of  Jap  Silk,  Georgette,  and  Crepe  de 
Chine  Waists,  $24.00  to  $72.00  doz. 

Boudoir  Caps,  $7.50  to  $21.00  doz. 

Silk  and  Crepe  de  Chine  Corset  Covers,  $9.00  to  $24.00. 

Ladies'  and  Children's  Fancy  Boxed  Handkerchiefs,  put  up 
2,  3,  4,  and  6  in  a  box,  from  18y2c  to  $1.75  box. 


Write  for   a  circular   of 
our  $  J  50.00  assortment, 
excellent  useful  Novelties 
for  Christmas' Presents. 


Ladies'  Silk  Umbrellas  in  Black,  Navy,  Myrtle,  and  Purple, 
ranging  from  $10.50  to  $25.00  each.  These  are  all  in  the 
very  latest  styles,  including  Sterling  Silver  Rings,  colored 
Bakelite  and  Ebony  Handles. 


"Everything  in  Dry  Goods" 


GREENSHIELDS  LIMITED 


Victoria  Square 

'     '    MONTREAL. 


I)  K  V     (!()()I)S     II  K  V  I  K  W 


.  Emg  &>ilk  Company 

TORONTO 


ILimitrb 


6mf±     JQ  Cymb 


*y 


of  Canatia" 


JAPAN 

CHINA  SILKS 

CHARMEUSE 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIPES 

PLAIDS 

FANCY  TRIMMING 

SILKS 

PYJAMA  SILKS 

SILK  SHIRTINGS 

and 

WASH 
SATINS 


f; 


Just  the  smart,  appealing  sort 
of  merchandise  to  attract  the 
eye  ana  delight  the  taste  of 
every  shopper. 

Beautiful  quality  throughout, 
hosts  of  novel  designs  yet 
for  practical  wear. 

You  will  find  our  lines  cor- 
rect predictions  for  the  coming 
Social  Season  and  for 
Spring. 

WE  OFFER  TO-DAY 

EXCEPTIONAL   VALUES 

FOR  IMMEDIATE  AND 

SPRING  SHIPMENT 


3.  &.  &ing  &ilfe  Company,  Itmtteb 


59-61    Wellington  St.  West 

Foreign  Office}  : 
Zurich,  Switzerland 
Yokohama.  Japan 


oronto 


Lyons,  France 
Chefoo.    China 
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Our  Christmas  Trade 

Must  be  Good 


When  people  have  money  practically 
all  will  spend  it  at  Christmas  time. 

We  can  ship  now  or  later  lines  of  Dry 
Goods  that  will  assure  you  getting 
your  share  of  this  profitable  business. 

ESPECIALLY  PACKED  IN  HOLIDAY  BOXES 

Mufflers,  Blouse  Lengths, 

Blouses,  Dress  Lengths, 

Hosiery,  Suspender  and 

Handkerchiefs,      Garter  Sets, 
Papetenes,         Men's  Ties, 
Etc.,  Etc.  Etc.,  Etc. 

P.S. — Don't  forget  your  Fancy  Rib- 
bons and  Holly  Tying  Ribbons. 


John  M.  Garland,  Son 
&  Co.,  Ltd 

Ottawa         -         Canada 

Wholesale  Dry  Goods 
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XMAS  OFFERINGS 

DEPARTMENT   "G" 

TOILET  ARTICLES 


Perfume  cleverly  packaged  in  convenient,  fancy  boxes  de  luxe, 
suitable  for  Christmas  selling. 


L'Origan     de     COTY     in 

2  oz.  bottles   $  99.00  doz. 

La       Rose      Jacqueminot 

COTY  in  2  oz.  bottles.       99.00  doz. 

L'Effleurt     de     COTY     in 

2  oz.  bottles   99.00  doz. 

Complete   assortment    of   COTY    per- 
fumes. 

Mes       Delices       HOUBI- 

GANT  in  2  oz.  bottles.  $   66.00  doz. 

Parfum      Ideal      HOUBI- 

GANT  in  2  oz.  bottles.     54.00  doz. 

Rose  Ideal  HOUBIGANT 

in  2  oz.  bottles 54.00  doz. 

Pluie  d'Or  de  GRAVIER 

in  2  oz.  bottles $144.00  doz. 

Entre  nous  de  GRAVIER 

in  2  oz.  bottles 120.00  doz. 

Insinuations  de  GRAVIER 

in  2  oz.  bottles 120.00  doz. 

Orgeuil    de    Reine    GRA- 
VIER in  2  oz.  bottles.  .    144.00  doz. 
Gravier  assortment  complete. 


Faisons  un  Reve  ARYS  in 

2  oz.  bottles   $180.00  doz. 

L'Amour     dans     L'Coeur 

ARYS  in  4  oz.  bottles.     288.00  doz. 

En     Fermant     les     Yeux 

ARYS  in  3  oz.  bottles. .  264.00  doz. 
and  many  other  scents 

Kadine    de    GUERLAINS 

in  3  oz.  bottles $102.00  doz. 

Violette  a  deux  sous 
GUERLAINS  in  3  oz. 
bottles    84.00  doz. 

L'Heure  Bleu  GUER- 
LAINS in  3  oz.  bottles     120.00  doz. 

Fol  Arome  in  3  oz.  bottles  120.00  doz. 

Complete  assortment  of  GUER- 
LAINS, also  lotions,  powders, 
creams,  rouge  and  dentifrice. 


We  have  also  the  following  lines  in  stock: — 

VIVAUDON,  KERKOFF,  BERTIN,        PLASSARD,       CHS  FAY, 

VIOLET,  NESTLY,  L.  T.  PIVERT,         ROGER  GALET, 

COLGATE,  MARCEAU,  JUTRAS,                 ARLY, 

MOZART,  MIGNERON,  PINAUD,                 DOR1N. 


I 


■ 
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P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL 


Quebec:  '»  Rue  Chare* t,  -  Tel.  Bell  1545 
Sherbrooke:  103  Wellington  St.,  Tel.  Bell  34 
si    Hyadnthe:  234  Cascade  St., Tel.  Bell  541 


Ottawa:  29  Sparka  Street,  Tel.  QaCen  <*"i 
Three  Rivera:  *2  Royal  Street,  Tel.  Bell  362 
foronto:  152  Baj   Street,  Tel.  College  3535 
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To  the  Trade  October  1920 

Two  Opportunities  Available 

One  in  Christmas  Goods,  suitable  for 
men,  women  and  children. 

One  in  General  Dry  Goods,  Silks,  Dress 
Goods,  Linens,  Men's  Furnishings  and 
House  Furnishings. 

Our  stock  at  present  is  heavy,  and  as 
our  business  year  ends  on  November 
30th,  we  are  putting  forth  special  effort 
to  have  it  reduced  before  that  date. 

We  feel  assured  it  will  be  profitable 
for  you 

To  Send  Us  Your  Letter  Orders 

and 

To  .Visit  Our  Warehouse 

John    Macdonald    &    Co- 

Limited 

TORONTO 


!£ 
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Made  in 


Canada  by 


The  Hoover  lift*  the  rug  /nm.  the 
floor,  like  ihii-  flutter*  it  up,,.  ,i 
cushion  of  hit.  nenlly"he.lti"  mil  "• 
embedded  Krtt  ,tmd  to  firoloux*  //*  life 


Have  You  Heard  How 

Are  any  of  your  friends,  who  are  dealers  in  other  cities, 
selling  The  Hoover? 

If  so,  write  to  them.  You  will  hear  an  enthusiastic  story 
about  the  way  the  Hoover  organization  does  business, 
how  earnest  and  willing  it  is  in  co-operating  with  a 
dealer,  how  favorably  The  Hoover  is  received  by  the 
public  because  of  its  established  standing  and  tremendous 
advertising,  how  pleased  its  purchasers  are  with  the 
service  it  gives. 

You  will  hear  of  rapid  progress  being  made  in  sales,  of 
frequent  turnovers  and  liberal  profits,  and  glowing 
prophecies   for  the  future. 

We  are  collecting  such  reports  for  publication,  but  should 
you  personally  know  any  Hoover  dealers,  you  may  prefer 
to  hear  direct  from  them. 

The  constant  and  rapid  growth  in  Hoover  production 
now  enables  us  to  provide  our  older  dealers  with 
ever-increasing  quantities  of  machines  and  at  the  same 
time  to  add  a  number  of  new  dealers  every  month.  We 
mvite  you  to  -write  for  our  highly  profitable  proposition 

The  Hoovkr  Suction  Sweeper  Company  ok  Canada,  Limited 


The  oldest  and  largest   makers  nf  fieri  nc  cleaners 

Factory  and  General  Offices:     Hamilton.  Ontario 


ELECTRIC  SUCTION 


t\\M  mart  ,(!■*„  i.i  iWWMN 
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Canadians 


for  Canadians 


The  Hoover  lifts  the  rug  from  the 
floor,  Itke  this  flutters  it  upon  a 
cushion  of  air,  gently"  beats'*  out  its 
embedded  grit, and  so  prolongs  its  life 


The  Hoover  is  Selling? 


VER 


It  Beats  .  .  . 
as  it  Sweeps 
as  it  Cleans 


SWEEPER 
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Denton,  Mitchell  &  Duncan 

Wnolesale  Dry  Goods 

dents    Furnishings 

House  Furnishings 

Etc. 


JL 


m 


IN  STOCK 

Full  line  of 

Mens     Lined     and     Unlined    Dress 
Gloves,  Work  Gloves  and  Mitts. 


Men's     Ribbed    Worsted    Socks    in 
Black,  Heather,  Greys  and  Lavatts. 


Men's    Brushed    Wool     Mufflers    in 
Browns,  Greys  and  Khaki. 


Denton,    Mitchell    vk?   Duncan 

79-83    Wellington    St.    West 
Toronto.    Ont. 


1  I    [ 


DKY    GOODS    REVIEW 


C 

0 

u 

t* 

0 

H 

O 

h 

u 

(^        * 

■       -M 

3 

■^ 

Product 
hrougho 

>> 

C« 

CO 

0)     fi 

<N 

t^ 

•2   o 

e  fin 
our 

^ 

£ 

.3    / 

fd 

le,  and 
fabric— 

s 

£i   _ 

HH 

+3    3 

{J  <*" 

3  "5 

• 

*-    3 
V)    5s 

• 

a>     2 

r  h 

•3  £ 

W 

c    O 

•""    *-> 

<f>  — 

w 

—    C5 

_ 

05    T 

.2  s 

<: 

*-  - 

z 

■o  2 

■£ 

<* s 

t; 

&-  n 

2 

g  1 

£  2 

aS 

£  s 

z 

< 

•*  2 

Q 

■  <z 

< 

T3 

Z 

—    T3 

•< 

6  s 

Iri 

J3    O 

**    u 

C    o 

.—    ,,_, 

1  2 

a>  J2 

w 

3    C 

—    u 

o   « 

U  ♦* 

r0   o 

H   w 

I»  K  Y     GOODS     RE  VIE  W 


Linen  Is  More  Than  "A  Fabric" 


Since  remote  antiquity  civilized  peoples  have  looked 
upon  linen  as  a  prized  possession — an  insignia  of 
power — the  symbol  of  eternity. 

The  last  few  years  have  seen  a  great  shortage  of 
linen  and  people  have  had  to  temporize  with  less  de- 
sirable materials. 

But  nothing  can  permanently  take  the  place  of  linen 
in  the  hearts  and  imaginations  of  those  who  appre- 
ciate the  finer  things.  They  want  linen — True  Irish 
Linen. 

Here  is  your  opportunity  to  secure  such  supplies  as 
are  available  and  profitably  cater  to  this  inherited 
desire. 


15fc  IRISH  LINEN  SOCIETY 

BELFAST      IRELAND      ^2^m\ 


American  Office  and  Information  Bureau 
239  West  39th  Street,  New  York 
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Ladies'  Whitewear 

For    Spring    1921 
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jajUpakeil 

Super  \elvet 


tP 


Fast  Dye 
Fine  Twi] 
Fast  Pile 


Hie    Turin    International    Exhibition 
awarded  thei 


lorn  a 


of  H 


onour 


k>r  Sanspareil  Super-Velvet — a  tri- 
bute to  over  a  century's  reputation 
fr>.   quality,  durability  :i   J  valur 


SANSPARKIL  has  a  rich  soft  pile  of  exceptional  depth, 
this  unique  feature  in  Cotton  Velvet  being  obtained  by 
a  special  process  in  manufacture. 

This  lustrous  fabric  drapes  most  beautifully  and  is  supplied 
in  a  wide  range  of  fashionable  colors. 

Its  exquisite  sheen,  exceptional  durability,  and  super-quality 
finish  are  a  triumph  of  the  velvet  maker's  art. 

To  be  had  from  the  leading  wholesale  hoiises 
in  Canada. 


BALSTONE  COOKE  &  CO.,  LTD.,    MANCHESTER,  ENG. 


]  I 
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Made 

in 
Four 
Sizes 
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COLONIAL     MAID 


**$o«o< 


6 

■■/ 


SIZE 


It's  all  in 
the  Spring 


DRESS 


N 


FASTENER 

CANADA 


Strong — 
Durable 
Made  of 
Brass 


»<>4O4O9«»94>«<>4>449{»^^9»9«40»<i4«O«9«««««O»«««« 


//'s  a  Snap  /o  Snap  TTu's  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


HIS  IS  NOT  A 
FRICTION  FASTENER 
Q  l  *  MADE 
DUt  IS  WITH 
HIGHLY  TEMPERED 
WIRE  SPRING  m  H 
KNOWS  WHEN  TO  HOLD 
AND   WHEN  TO   LET  GO 


BRASS 
will  not 
rust 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .'.     .'.    SI7ES:  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured   by 

Colonial  Fastener  Co.,  Limited 

Montreal,    Que. 
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When  You  Think  Of 

Xmas  Goods 

Think  Of 


In  replenishing  your  stock  for 
Xmas  selling,  let  the  BLUE  STAR 
guide  you.  It  will  assure  an 
authentic  selection,  constituting 
Quality,  Economy  and  Beautiful 
Merchandise. 


i  :  i 

I 


LACES 

EMBROIDERIES 

DRESS  TRIMMINGS 

GEORGETTES 

CHIFFONS 


•     -     * 

I 

III 


QUALITY 


ECONOMY 


BEAUTY 


WASH  GOODS 

RIBBONS 

HOSIERY 

BRASSIERES 

HANDKERCHIEFS 


You  will  find  the  BLUE  STAR 
wherever  you  find  goods  of  Qual- 
ity. It  is  invariably  associated 
with  merchandise  that  sets  the 
pace,  where  Quality,  Appearance 
and  Durability  are  the  paramount 
features. 


iWuSer  Mothers;  (Canafca)  limiteb 

12  ST.  HELEN  STREET,  MONTREAL 

New  York     Boston     Philadelphia     Chicago     London     Nottingham     Paris     Calais 
Baltimore  Los  Angeles  San  Francisco  Caudry  LePuy  St.  Gall 
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The  Profit  in  Quality 

In    any   staple    line   of   merchandise   a   trademarked   brand   which    represents 

the   highest    standard  of  quality   in   that   particular  staple   never   has   to   be 

placed  on  the  bargain  counter  or  among  the  markdowns. 

The  "OLD   BLKACH"  trademark   stands   as  a   guarantee   in   the   linen   trade 

for  purity  of  material,  perfection  of  finish,  and  artistry  of  design. 

The   advantage   to   distributors   of   this    famous   make   of    real    Irish    Linen 

lies   in   the   fact   that    there   is  always   a  demand   for  quality  {roods,   and   that 

a  fair  ratio  of  profit   can  always  be  taken. 


"OldBlrvch" Linen  G>  Ijp 

Q3-55,East   <2o~  Street        Now    Vork 

<j  ' .^     l»   LAMONT      MAtlACBR  t^ . ^ 
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Keep  Your  Customers  in  the 
Buying  Mood 

BY 

Sorting  up  Frequently 

WITH 

Snappy,    Dependable,  Value  Merchandise 

AT 

Popular  Prices 

Better  than  Arguments  about  the  Markets. 

Better  than  Discussions  on  Labor,  Overhead  or  Transportation. 

THE  MAGIC  WORDS 

ARE 

"Popular  Prices'    that  bring  Business 
Do  not  Starve  your  Stock  and   Miss   Sales 

Racine's  Offer  Many  Sale  Opportunities. 

Alphonse  Racine,  Limited 

Manufacturers  and   Wholesale   Distributors  of 
Everything   in   Men's  Furnishings 

60-98  St.  Paul  St.  West         -         Montreal 

FACTORIES:     Beaubien  St..    Montreal;     St.  Denis,    Que.;    St.  Hyacinthe,  Que. 

PERMANENT  SALES  OFFICES:  Ottawa  Ouebec  Sherbrooke 

111  Sparks  St.  Merger  Bldg.  50  Wellington  St.  N. 

Three  Rivers  Riviere-du-Loup  Toronto  Haileyburv 

Main  Street  Hotel  Antil  123  Bay  Street  Matabanick  Hotel 

Sudbury  Sydney,  N.S.  Charlottetown.  P.E.I. 

Nickle  Range  Hotel  269  Charlotte  St.  Queen  and  Sydney  Sts. 
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DEPT.  F. 


XMAS  NOVELTIES 


TOYS,  DOLLS,  GAMES 

SPORTING  GOODS 

TOILET  AND  MANICURE  SETS 

TOILET  ARTICLES,  PERFUMES,  ETC. 

IMITATION  IVORY  GOODS 

IMITATION  MARBLE  STATUARY 

LEATHER  GOODS 

PAPETERIES 

CLOCKS  AND  JEWELRY 


SPLENDID  ASSORTMENT  OF 
XMAS  HANDKERCHIEF  BOXES 


11  DEPARTM1 

A,  C  Cotton  Staples 

D  Dress  Goods  and  Silks 

F   Toys  and  Sporting  Goods 

H  Hosiery 

L  Linens,  Handerchiefs,  etc. 


M  Laces,  Ribbons 

House  Furnishings 
R  Ladies'  and  Gents'  Ready-to-wear 
S  Smallwares 

U  Underwear,  Gloves,  Mitts,  etc. 
W  Woollens 


All  Orders  Shipped  Same  Day  as  Received 

HODGSON,  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


21  St.  Sulpice  St. 

MONTREAL 


84-92  LeRoyer  St. 


SAMPLE  ROOMS: 

7  Charest  St..  QUEBEC  Windsor  Hotel.  OTTAWA 

Carlaw  Bldg..  28-30  Wellington  St.  West.  TORONTO 

Can.  Bank  of  Commerce  Bldg.,  THREE  RIVERS  Metropole  Building.  SHERBROOKE 

503  Mercantile  Bldg..  VANCOUVER  50  Bon  Accord  St..  MONCTON,  N.B. 


<3<3<S<S- 


-&&&& 


DRY    GOODS    REVIEW 


19 


J^t 


'  '■:'.  ■■■'■'.. 


"MEET  'TOM'  KELLY" 

(By  A.  J.  Stewart) 

He's  a  twelve-cylinder  business  man,  with  improved 
self-starter.  Since  Boston  furnished  his  birthplace  in 
1870,  he  has  been  known  by  his  associates  as  a  human 
dynamo — a  disciple  of  system  and  diplomacy,  with  a 
keen  insight  for  ways  of  surmounting  obstacles  in  the 
path  of  honest  business. 


From  Tom  Kelly's  life  of  newsboy,  printer's  devil, 
college  athlete,  to  the  present  time,  when  he  stands  as 
a  leader  at  the  head  of  a  great  commercial  enterprise, 
which  has  attained  the  heights  of  business  endeavor, 
is  gleaned  the  fact  that  the  most  thorough  business 
knowledge  never  carries  far,  unless  a  wider  know- 
ledge goes  with  it. 


Mr.  Kelly  has  a  faculty  of  enlarging  his  outlook  from 
day  to  day.  He  lives  on  the  world's  highway  and  com- 
mands new  ideas,  always  building  a  deep  and  varied 
mental  background,  which  gives  an  individuality  to 
his  business. 


By  his  untiring  energy,  he  has  amassed  a  half  million 
dollars.  In  doing  this  he  has  had  to  make  millions  for 
his  clients. 


Mr.  Kelly's  rare  vision  and  foresight  taught  him  early 
to  surround  himself  with  big,  brainy  men.  Acting  on 
this  faith,  he  scoured  the  country  and  has  secured  the 
best  brains  that  money  could  buy,  and  has  with  him  a 
corps  of  advertising  geniuses,  merchandise  masters, 
correspondent  experts  and  commercial  artists,  and  by 
his  method,  merchandise  is  turned  to  the  satisfaction  of 
both  buyer  and  seller,  as  some  fourteen  thousand  let- 
ters of  recommendation  from  satisfied  merchants  from 
coast  to  coast  will  verify. 
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WHAT  KELLY  DOES 


He  contracts  to  put  on  special  sales  or  intensified  sell- 
ing campaigns  for  reduction  of  overstocks — for  the 
quick  raising  of  money  or  for  the  complete  closing  out 
of  entire  stocks  and  fixtures,  trustees'  sales,  dissolution 
of  partnership  sales,  or  merely  to  expand  business  on 
stocks,  of  whatsoever  kind  or  nature,  no  matter  where 
located. 


These  special  sales  are  produced  by  the  Kelly  way  of 
advertising,  which  is  founded  on  the  principles  of 
direct  result  copy,  meaning  that  it  gets  quick  returns 
— no  waits. 


The  basic  principle  of  Kelly's  campaign  is  common 
sense,  with  just  enough  "punch"  to  make  it  interesting 
without  being  ridiculous — conservative  enough  to 
make  it  sink  in — truthful — out  of  the  ordinary  enough 
— minus  the  bombastic — to  stampede  the  buying  public 
without  disgusting  them — businesslike  enough  to  get 
large  returns — and  economical  in  the  extreme. 


It  gets  and  holds  the  public  confidence  in  the  mer- 
chant's community,  the  merchant's  store,  the  mer- 
chant's goods,  the  merchant's  sale.  It  will  widen  the 
merchant's  vision  and  build  the  merchant  prestige.  It 
vitalizes  the  merchant's  business  with  a  compelling 
force  that  will  drive  a  business  on  and  up. 


A  thoroughly  equipped  Advertising  and  Art  Depart- 
ment and  Master  Merchandise  and  Display  Depart- 
ments— maintain  a  Market  Survey  Division  in  order 
to  investigate  thoroughly  each  and  every  community, 
so  that  correspondents  and  ad.  writers  may  intelligently 
work  along  the  proven  ground. 


Lelle 
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HOW  KELLY  DOES  IT 

Kelly  sends  a  trained  representative  to  a  merchant's 
store,  no  matter  where  located,  to  work  with  him  as 
a  business  partner.  These  men  are  of  sterling  charac- 
ter and  executive  ability  and  have  above  the  average 
intelligence,  men  of  successful  record  and  proven 
worth  and  are  "schooled"  in  the  Kelly  way  in  adver- 
tising, merchandising  and  finance. 


The  representatives  Kelly  sends  out  to  conduct  these 
sales  are  thoroughly  equipped  for  the  purpose  of  sell- 
ing a  stock  of  goods  by  truthful  advertising  and  scien- 
tific merchandising  display.  The  customers'  interests 
are  Kelly's  interests  and  he  wants  to  work  as  a  mer- 
chant's partner. 

With  Kelly,  special  sales  are  big,  scientific  certainties. 
By  the  Kelly  method  risk  has  been  eliminated  and  an 
honest  merchandising  policy,  that  is  fair  to  both  the 
public  and  the  merchant,  has  been  developed  by  his 
clever  plans. 

His  wonderful  service,  known  the  country  over  as  The 
T.  K.  Kelly  Sales  System,  reduces  a  merchant's  over- 
head expense,  multiplies  his  turnovers,  broadens  his 
trading  radius,  inspires  the  sales  force.  Kelly  gets  a 
store  more  new  customers  and  plans  ways  to  hold 
them.  All  this,  he  accomplishes  by  correct  analysis  of 
the  store  and  community. 

There  is  nothing  mysterious  about  the  Kelly  method. 
Just  a  lot  of  business  intelligence  with  the  proper  appli- 
cation (Fair  treatment — fair  profits). 

To  prove  that  this  method  is  right,  one  has  only  to  look 
up  the  trail  of  Kelly  sale  successes  from  coast  to  coast 
— from  the  small  country  store  in  the  Carolina  hills  to 
the  modern  building  on  Cadillac  Square,  Detroit.  It 
works  equally  as  well. 


T.K.KELLY8ALES  SYSTEPI 
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WHY  KELLY  IS  "APED" 

"Imitation  is  the  sincerest  form  of  Flattery." 

The  Kelly  method  is  the  pioneer — the  known  standard 
of  special  sales  methods.  Consequently — Kelly  method 
is  widely  imitated. 

Since  the  founding  of  the  Kelly  Institution  twenty-five 
years  ago,  it  has  seen  hundreds  of  so-called  sales  sys- 
tems come  and  go.  So-called  special  sales  "experts" 
flourish  for  a  time  and  die. 

Kelly  was  the  first  to  have  the  vision  of  how  a  master 
built  service  could  be  maintained  for  merchants  at  no 
cost  to  them  until  they  were  ready  to  use  it — A  ser- 
vice of  master  minds  that  could  compete  with  and  far 
excel  merchandising  and  advertising  of  the  larger 
Department  stores. 

Kelly  has  an  organization  of  one  hundred  and  forty- 
two  salesmen  and  an  office  force  of  ninety-five,  that 
could  handle  any  dozen  of  the  largest  Department 
stores  in  the  United  States  with  ease,  and  is  known  by 
merchants  as  The  T.  K.  Kelly  Sales  System. 

This  master  organization,  with  a  half  million  dollar 
responsibility,  is  housed  in  a  permanently  built  home, 
located  on  Nicollet  Avenue  at  26th  Street,  Minneapo- 
lis— is  maintained  for  the  merchants  of  America  to  use 
when  they  are  in  need  of  a  special  sale. 

Kelly's  method  injects  new  impetus  into  the  sales  force 
and  many  successful  big  merchants  of  to-day  owe  their 
progress  and  success  to  his  wonderful  method — and 
the  public  is  glad  to  pay  the  bill. 

If  you  want  to  unload,  sell  out  entirely,  expand  busi- 
ness or  just  raise  a  little  money,  you  only  pay  a  nom- 
inal fee  for  this  service  as  you  use  it. 

A  letter  stating  how  much  stock  you  carry  will  bring 
you  full  particulars  and  your  correspondence  will  be 
kept  strictly  confidential. 
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Are  You  Helping  Establish 


"THE  BIG  IDEA"? 


A 


DVERTISEMENTS  urging  the  public  to  buy  what  shoes  they  need  NOW  and  to 
buy  only  Made-in-Canada  shoes,  are  appearing  in  practically  every  important 
newspaper,  farm  journal,  and  magazine  from  Coast  to  Coast. 

This  extensive  publicity  campaign  is  supplemented  by  the  motion-picture  "Sole- 
Mates,"  which  tells  the  story  of  the  leather  and  shoe  trades  from  the  raw  materials  to  the 
fitting  of  shoes  in  the  retail  store.  It's  a  real  human  interest  story  and  it  will  pay  you 
to  get  your  customers  to  see  it  when  it's  shawn  in  your  town. 

By  this  time  we  hope  that  the  portfolio  which  we  mailed  to  every  Retail  Dealer  in 
Canada  has  been  safely  delivered. 

We  also  hope  that  the  show  card  reading  "We  sell  and  recommend  Made-in- 
Canada  Shoes"  is  now  prominently  displayed  in  the  thousands  of  dealers'  windows  and 
stores  through  the  country,  because  in  order  to  convince  the  people  of  Canada  that 
their  best  interests  are  served  by  buying  Made-in-Canada  shoes,  we  do  need  the  co-oper- 
ation of  the  retail  merchants. 


cial 


There  are  some  feature's  in  this  portfolio  that  we  would  like  to  bring  to  your  spe- 
a^ention.     (Have  you  got  yours  handy?) 


TAKE  PAGE  5,  for  instance.  Is  the  Show  Card 
which  accompanied  the  portfolio  displayed  in  your 
window,  or  some  other  prominent  part  of  your  store  ? 

ON  PAGE  6,  there  is  the  copy  for  some  advertise- 
ments which  would  be  splendid  for  your  local  paper. 
Why  not  run  these  advertisements  in  your  space  in 
your  local  paper  for  the  next  four  or  five  weeks  ? 
They  will  help  tie  your  store  up  with  the  advertising' 
we  are  doing. 

ON  PAGE  7  of  the  portfolio  are  details  of  an  "Essay 
Contest  for  Retail  Dealers  and  their  Clerks."  The 
first  prize  for  this  contest  is  $125.  There  are  nine 
prizes  in  all.  Somebody  is  going  to  win  these  prizes. 
Why  not  you  ?  Send  us  your  essay  as  soon  as  finished. 


ON  PAGE  8  you  will  find  details  of  the  "Essay  Con- 
test for  School  Children,"  for  which  there  are  100 
prizes.  Many  dealers  are  making  a  "hit"  with  their 
youthful  customers  (and  the  parents  of  their  youth- 
ful customers)  by  calling  their  attention  to  this  con- 
test and  inducing  them  to  enter. 

PAGES  9  AND  10  relate  to  the  editorial  "The  Too 
Modest  Canadian."  If  you  paste  this  up  in  your  win- 
dow or  store  you  will  be  surprised  to  see  how  inter- 
ested people  are  in  reading  it.     Try  it  and  see. 

THE  BACK  COVER  of  this  portfolio  is  a  very  un- 
usual poster.  It  shows  in  a  very  interesting  and 
graphic  way  the  reason  why  every  Canadian  should 
buy  "Made-in-Canada"  shoes.  Paste  it  up  in  your 
window  or  some  part  of  your  store.  This  picture 
tells  a  story  very  vital  to  Canadians  just  now. 
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Shoe  HmuftG 
(titers  associa- 
tion of  Canada 
in  (he  in(eresfs 
ofMade-in- — 
Canada 
foofaear 


There  never  was,  in  the  history  of  Canada,  such  strong 
sentiment  in  favor  of  Made-in-Canada  Goods.  Cana- 
dians are  steadily  and  surely  coming  to  the  convic- 
tion that  it  is  both  economy  and  practical  patriotism 
to  buy  Made-in-Canada  goods  particularly  Made-in 
Canada  shoes.  It  is  therefore  good  business  for  you 
to  identify  your  store  as  one  which  SELLS  AND 
RECOMMENDS  MADE-IN-CANADA  SHOES. 

If  by  any  chance  your  portfolio  has  not  arrived, 
please  let  us  know  and  another  will  be  sent  you 
immediately. 

Address  : 

National  Advertising  Committee 

Shoe  Manufacturers'  Association 
of  Canada 

1404  Traders  Bank  Building,  Toronto 
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MOTHER  LAND  TRADE 
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WE  SPECIALIZE 
in  CLOTH  for 
LADIES'    WEAR 
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WORSTED 

COATINGS 

JOSEPH  FOSTER  &  Co. 


CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 


Established  18V* 


London  Warehouse  : 
1  LANGHAM  PLACE 
REGENT STREET  W . 
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The  Disposal  Board  have 

STOCKS 


lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 


Ferrous  and   Non-Ferrous   Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers 
Factory  Stores 
Machine  Tools 
Railway  Material 
Contractors'  Stores 


Electrical  Instruments  and    Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  the  Secretary,  Disposal  Board,  Ministry  of  Munitions, 
Caxton  House,  Tothill  Street,  London,  S.W.  1. 

Cable   address   "DISPEXPORT,    MUNORGIZE,   LONDON" 


Medical  Stores 
Chemicals  and  Explosives 
Motor  Vehicles 
Agricultural  Machinery 
Aircraft 
Furniture 
Textiles  and  Clothing 
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Obtainable  From  The 
Leading  Wholesale  Houses 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

A.  S.  BROWN     -     Representative 


48  White  St. 
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MOTHER  LAND  TRADE 


Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

"OBERON"  UNDERWEAR 

the  BEST  for  Winter 


REGISTERED 


TRADE  MARK 


"OBERON"  Underwear  is  such  an  outstanding 
success  because  it  is  one  hundred  per  cent.  good. 
It  is  sold  freely  the  world  over  and  the  sales  are 
always  increasing.  To  keep  pace  with  the  enor- 
mous demand  we  are  constantly  being  compelled 
to  increase  our  factory  in  size  and  staff. 
"OBERON"  Underwear  represents  excellent 
value — the  kind  that  gives  the  customer  complete 
satisfaction  and  brings  repeat  orders.  Ask  our 
representatives  to  show  you  their  samples,  speci- 
ally selected  for  the  requirements  of  the  Canadian 
Trade. 

NOTE     THIS     LIST    OF     OTHER 

"OBERON"     SPECIALTIES 

Hosiery,  Underwear,  Sports  Coats,  Knickers, 
Knitted  Scarves  in  Silk,  Artificial  Silk  and  Wool, 
Ladies'  and  Men's  Pyjamas,  Towels,  Quilts,  Rugs, 
Blankets,  Sheets,  Linens,  Haberdashery,  Men's 
Shirts,  Dressing  Gowns,  Ties,  Braces,  Collars, 
Caps,  Ladies'  and  Men's  Raincoats  and  Water- 
proofs. 

Samples  at  the  Addresses  Below 


Eastern    Provinces 

Marshall  &  Harding, 

Carlaw  Bldg., 

Wellington  St.  W. 

Toronto 


Western  Provinces 

Mr.  G.  E.  Ladder, 

Cornox  Street 

Grace  Court, 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD  STREET,  LONDON,  E.C.  2,  ENGLAND 
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W  K  Perrott  &  Sons 


W  K  PtRROTT 


C  J  PERROTT 


E.  S  PERROTT 


Telephones  -  CENTRAL  1752  1753  1754 
ItLtOBAMi    -    SARSENET   CENT. LONDON 
Cablegrams-  SARSENET  .  LONDON 
COOES   USED  -  MARCONI   INTERNATIONAL. 

ABC  5"- ED  BCNTLEYS  a  PRIVATE 

Branches 

LONDON.       __    288/292    Regent   Street. wi 
LUTON.      .  6    Silver   Street. 

MANCHESTER      JS.BROwn    Street 


Silks  .  Ribbons.  Velvets 


58.59  &23.  ALDERMANBURY. 

London  eg  2 

October,  1920. 


We  take  this  opportunity  of 
advising  our  Canadian  friends  that, 
during  the  Fall  of  1920  and  the 
Spring  of  1921,  we  shall  be  able  to 
offer  a  good  selection  of  all  classes 
of  PIECE  SILKS  in  plain  and  printed. 

Your  enquiries  will  be  esteemed 
a  favour  and  same  will  have  prompt 
attention. 


Canadian  Representative :  Mr.  Wm.  Dodd,  Prince  George  Hotel  Toronto,  Ont. 
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St.  Paul's  Churchyard 


FACTORIES:    10  &  ll  Warwick  Lane,  B.C. 

And  Paternoster  Building],  B.C:  LONDON,   ENG. 


A. B.C.  Code,  5th  Edition. 


Cables,  Churchyard,  London. 


DRY   GOODS    n  !•:  V  I  i-:  w 


31 


-^^^^wSs" 


The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


The  "Fine  Scotch  Finish"  of  Pesco, 
the  fine  Scotch  Underwear,  is  a' 
point  of  great  importance  to  the 
public  and  the  trade. 
This  finish,  which  imparts  bo  everj  gar- 
ment an  almost  indescribable  softness, 
is  secured  by  a  secret  process  and  is 
exclusive  to  Pesco.  It  is  obtained  not 
by  groping,  experimenting  amateurs. 
but  by  experts  under  the  direct  super- 
vision of  a  qualified  textile  chemist,  and 
in  its  present  form  is  the  result  of 
laborious  research,  daily  experiment, 
and  profound  practical  and  scientific 
knowledge. 

It  is  NOT  obtained,  as  so  many  processes 
are;  at  the  expense  of  the  life  of  the  wool 
fibre.  A  leading  analyst  has  reported,  and 
this  is  a  point  for  the  attention-  of  all  who 
must  have  confidence  in  the  goods  they  sell, 
"that  the  Pesco  methods  not  only  preserve, 
but  develop  the  pristine  qualities  of  the 
wool  and  increase  the  tensile  sti-ength  and 
resisting  properties  of  the  garments  by  at 
least  8%%." 

Peter  Scott  &  Co.,  Ltd.,  Hawick,  Scotland 
Now  on  the  ground  with  samples 

Canadian  Agents 

Toronto — Messrs.    C.    &    A.    G.    Clark,    35 

Wellington  St.  West. 
Montreal— Mr.    R.    C.    Poyser,    214    Drum- 

mond  Building. 
Winnipeg — Messrs.   Hanley  &   Mackav    Co., 

62  Albert  St. 


Obtainable    in     Pure    W 
ami   Wool   tezturt 

For  Ladles  —  Combinations,  Vests 
Spencers,  Bodices,  Drawers,  Knick- 
ers, Nightdresses,  KH>  Vests,  etc. 
etc. 

For  Children-  -Combinations,  Night- 
dresses. Sleeping  Suits,  shirts. 
Trousers.    Knickers,    ctt\.    etc. 

For  Infants — Binders.  Wraps,  Kilt- 
let".    Gowns,    etc. 

For    Gentlemen  Shirts,     Trousers. 

Combinations,     etc..     etc. 
Also 

Pesco  Hose   and    Half   Hose   In    ltla.k. 

Colors    ami    Mixtures 

anil 

Pescn    Sports    Coats.    .lumpers.    Under- 

vests.     Sweater      Coats.      Scarfs      and 

?aps    111    the    latest    styles    ami    color 

effects. 

Guaranteed     Unshrinkable 
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Rrgitttr,.!  Tridr  Markt. 


Important  to  Buyers  of 

HIGH-CLASS  COTTON   FABRICS 


Pi 


ease 


Note 


THE 

"FERSTRONG"  BRAND 

is  a  guarantee  of  the  Highest  Quality,  also  of  an 
absolute  uniformity  of  quality  in  all  repeat  business,  as 
all  the  FERSTRONG  Materials  are  made  out  of 
the  Finest  and  Purest  Cotton  the  World  can  Produce 

White  and  Dyed  Cambrics 

Also   the 

CREPE-DE-FERSTRQNG 

the    BEST   Substitute  for  Crepe-de-Chine 

These  materials  are  unrivalled  for  making  up  Ladies'  and 
Children's  underwear,  also  Blouses,  Jumpers,  Camisoles 
and  all  kinds  of  Ladies'  and  Children's  Dainty  Garments. 

Also     High -Class    Range    of    Longcloths. 

Wrill    i  •  I  ERS  I  KONG  Dcpt.  lor  llie  names  ..I   our  Wliolesair 
Agents;   .ilso     Frrr    P,iti'rn«    anH    full   information   on    writing   lo 

"FERSTRONG  DEPARTMENT" 

52   FAIULKNER   STREET,   MANCHESTER,  ENGLAND 
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SPERO 

ON     SELVEDGE    OUR    GUARANTEE 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

BE6T    IN    THE    WORLD 


/^L-L..        TATTON. 


COTTON  IMPORTERS 
SPINNERS,  DOUBLERS 
MANUFACTURERS 
AND    FINISHERS 


SPERO  MILLS  ON 
MiANCHESTER  SHIP 
CANAL-THE  SHOW 
MILLS  of  LANCASHIRE 


Sheetings  Pillow  Tubing 

Madras  Shirtings  Velveteens 

Novelty  Cloths 


(WHITE  ONLY) 


RICHARD     HAWORTH     AND     COMPANY,     LIMITED,    ENGLAND 


rj-»_ra  ■  ■.■  ■  iaxn  rr 


TWORSTED 

ARNS 


WORSTED 

yARHs 

FOR 
MANUFACTURE 
OF  HOSIERy 

uHperwear, 

ORKJUTmOOPS. 
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STAMFORD  5T. 
LEICESTER. 

T«Ugnanw:'M\RHS  Uiustcr. 
Telephone  IflO-l  Leicester 

American.  Agents :- 

J.&W.  BASTARD 

(BOSTON  )Co. 

1S4  5UMMER  ST. 
BOSTON^  U.S.A. 

Bradford.  Office  ■.- 

195/6  SWAN  ARCADE, 

BRADFORD. 


J*Vv7MOTAID 


SPINNERS 
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COPYRIGHT 
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British  Supremacy. 

The  Bradford  Dyers'  Association,  Ltd., 

is  a   unique  industrial  concern.     Its 
counterpart    does    not    exist    to-day. 

IN  pre-war  days  a  leading  Yorkshire  manufacturer  made 
a  public  statement  which,  in  the  light  of  the  present 
activities  of  The  Bradford  Dyers'  Association,  Ltd.,  was 
prophetic. 

SAID  he:  "If  The  Bradford  Dyers'  Association  continue 
tneir  progressive  way,  Bradford  need  have  no  fear  of 
its  goods  being  compared  with  those  of  any  other  country 
in  the  world." 

NOTWITHSTANDING  the  universal  complexities 
characteristic  of  post-war  manufacturing,  The  Brad- 
ford Dyers'  Association,  Ltd.,  have  steadily  developed  their 
extensive  research  work. 

THEY  have  co-ordinated  the  most  scientific  methods  of 
dyeing  and  finishing  with  the  latest  textile  constructions, 
with  the  result  that  to-day  goods  bearing  the  imprint  of  the 
•nT\Y  monogram  face  the  world-wide  competition  with  the 
Dyp' knowledge  of  an  unimpeachable  superiority. 

Patterns  showing  FINISHES  for  nil  purp< 
(■■■nil  full  particulars,  on  application  to — 


^ 


THE 


^ 


Bradford  Dyers' Association;  B? 

NS.  -  (Dept.  6)  Sf 

^^  T^T^    T^T^TA  "  MINIUM 

MANCHESTER  BRADFORD  LONDON 


6   OXFORD    ST 
ST  PETERS   50 


128  &>  129 

CHEAPSIDE.E  C2. 


(copyright) 
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RIGG'S  SHEETS  — 

The    World's    Standard    Product. 

They  neither  shrink 
nor  roughen.    .    .    . 


Guaranteed  free 
from  Fillings. 

Made  of 
Purest  Cotton. 


IN 

have  world-wide  reputation  for  merit. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  Rigg  Brothers,  Manchester 


DRY    GOODS    REVIEW 


37 


Rigg's   Sheets 
and  Sheetings 


are  made  throughout  by  modern  methods  of  manu- 
facture at  our  mills  at  Bleaklow,  near  Bury,  Lan- 
cashire (Eng.),  from  the  best  raw  cotton  the 
world  can  produce,  selected  and  purified  by  our- 
selves. Diligent  scrutiny  in  all  stages  of  manu- 
facture maintains  that  unbeatable  quality  upon 
which  their  world-fame  rests. 

When  buying  sheets  and  sheeting,  avoid  all  imi- 
tations, and  insist  on  having  RIGG'S.  ALL 
RIGG'S  Sheets  are  vauched  for  by  the  makers. 
The  mark  "RIGG'S  MANUFACTURE,"  appear- 
ing on  the  selvedge,  constitutes  a  guarantee  of  the 
highest  quality. 


To  do  a  permanent  good-class 
trade,   show   RIGG'S    SHEETS 


CANADIAN  AGENTS: 

(From  Vancouver  to  Winnipeg) 

E.  W.  DEAN  &  SON, 
32  Seymour  St.,  Vancouver,  B.C. 

(East  of  Winnipeg) 
R.  DARLING  &  CO..  Toronto 


Sole  Manufacturers  : 


■$  Mi 


is  ft  jq 
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RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables :    Rigg  Brothers,  Manchester 


'When  Bedtime  Comes" 


LISTA  PURE  SILKS 

not  only  make  exquisite  Blouses,  Shirts 
and  Pyjamas,  but  are  simply  ideal  for 
Children's  Dresses  and  Sleeping  Suits. 
In  the  clothing  of  your  merry,  romping 
boys  and  girls  quality  counts;  it  is  here 
in  wear  and  washing  that 


LISTA  SILKS  ARE  SUPREME 

Manningham  Mills,  Bradford,  England 


HENDERSON  <*  SMYTH 
Toronto  and  Mon  treat 


DRY     O  0  0  US     on  r.  w 


NVlLD&CO.x7>. 

w*^%^0  •^"'^  Manufacturers  "^     .^    ^ 

^  Dyed   Flannelettes  • 


Wholesale  and  Export  Only 


Quality,  Finish  and  Reliability  Unsurpassed 


Dominion  Agents : 


CANADA:.  Geo.  H.  Napier,  417,  Coristine  Bldprs.,  Montreal. 
AUSTRALIA:     C.   E.   Wain,   Commerce  House,  Flinders  Lane,  Melbourne. 
NEW  ZEALAND:     F.  C.  Brookbanks,  23,  Strand  Arcade,  Auckland. 

SOUTH  AFRICA:     E.  O.  Robotham,  Strathearn  House,  Rissick  and  Fox  Streets,  Johannes- 
burg. 


68,  MAJOR  ST.,  MANCHESTER,  ENGLAND 


Code: 
ABC  (5th  edition) 


Cables  : 
"VAALETTE,  MANCHESTER 


I" 
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The   Motherland's 
Finest  Fabrics 


/^  P.  A.  Fabrics,  by  reason  of  their  high- 
^->#  grade  quality,  their  exclusive  and  dis- 
tinctive designs,  have  attained  a  position  of 
pre-eminence,  and  every  care  is  taken  that 
nothing  shall  compromise  this  reputation. 


THE  Canadian  Representative  for  The  Calico  Printers'  Asso- 
ciation, Ltd.,  is  Mr.  Edward  Foster.  He  carries  samples  of 
all  the  C.P.A.  Fabrics  and  will  be  pleased  to  exhibit  these  to, 
and  receive  enquiries  from,  traders  interested  in  high-class  voiles, 
prints,  sateens,  drills,  printed  handkerchiefs  and  furnishing 
fabrics,  and  the  well-known  specialties:  Grafton  Voile,  Potters' 
Prints,  Cepea  Serge,  Sheenore,  Gemarkord,  Cylkcel,  etc. 


Address  your  communications  to: — ^ 


MR.  EDWARD  FOSTER. 

426,  Coristine  Bldgs., 

20,    St.   Nicholas   Street, 

MONTREAL, 

and 

710,  Empire  Building.-. 

(i4,  Wellington  Street.  West, 

TORONTO. 


The  Calico  Printers  Association 

Limited 

Manchester,    England 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Papfr  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made   bv 


JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,  Hat  Braids,  Dress  and  Mantle,  Dress  Cord  and  Girdles,  Artificial  Silk,  Braids  and  Ribbons, 
Embroidery  Silks,  Tassels,  Pom,  etc.  Upholsterv  Cords  and  Trimmings,  Scroll.  Argvle.  Saddle  Bag  and 
Flat  Gimps,  DRESS  FRINGES,  Tassels,  etc. 

MADE  IN  SILK.  COTTON,  WOOL    ETC. 

Artificial  Silk  Straw  Braids  for  Millinery  Hat  Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPING   AND  STRICTLY  WHOLESALE  TRADE   ESPECIALLY   CATERED   FOR 


TELEGRAMS: 

DAVENPORT 

MACCLESFIELD 


P.  DAVENPORT 


MANCHESTER 

OFFICE: 
39  PICCADILLY 


at**o»o4 


BRIDGE  ST.  MILI S         -         -       MACCLESFIELD,  ENGLAND 

Canadian  Agent:     R.  C.  PARSONS.  34  FRONT  ST.  WEST,  TORONTO 
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KIDMAR  HOSIERY  CO. 

53  McPHAIL  ST.,  BRIDGETON,  GLASGOW 


Makers  of 


Ladies'  Sports  Coats 

Made  from  best  Scotch  Fingering  Yarns 
in  all  Shades.    Guaranteed  All  Wool. 

Children's  Jerseys 

Made  of  Wool  with  cotton  back.  In  all 
sizes  and  shades.  Styles  with  button 
shoulders  and  also  polo  collars. 

All-Wool  Shawls 

For  Infant  Wear.  Made  from  finest  Cross- 
bred and  Merino  wools.  In  large  range  of 
designs  and  any  sizes  required.  Also  in 
Black  and  Colours. 


J.  C.  McGregor  &  Co. 

53  McPhail  St.       Bridgeton,  Glasgow 


Agents  : 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


Makers  of 


Furnishing  Muslins 

Madras  Muslins  in  cream,  white  and  col- 
oured,   in    all-over    and    border    designs, 
Harness,  Spots,  Sprigs,  Lappets,  Brise-bise 
and  Waterfall  Curtains 

Dress  and  Millinery 
Muslins 

Book  Muslins,  Robe  Muslins,  Lawns,  Nain- 
sooks, Madapollams,  etc. 

Agents 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


GOOD   TAILORING  IS  LABOUR  LOST 
IF     THE    CLOTH    IS    ILL    SHRUNK 


( 

i; 


I 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK    ::     AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST  OF  ALL  ON   THE   STAMP   OF 

JENNENS,      WELCH         Co.,      Ltd.,     ' 

Cloth  Workers    and   Shrinkcrs,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and   BRADFORD,  ENGLAND. 


WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


«"Vlr"-*« 
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HAZELS  TEXTILES 


<3or  ALL  COUNTRIES 

WOOLLENS 
WORSTEDS  &  UNIONS 

SERGES,  TWEEDS.  GABARDINES 


LONDON.   LEEDS  &  GLASGOW 
Head  OfTice 
NILE  STREET. 

CITY     ROAD. 

ONOOH    N.l 


IMPORTED 

BRITISH  -  MADE 

WOOLLY-WEAR 

FOR   INFANTS 
IN EQUALLED   QUALITY 

Bonnets, 
Matinee  Jackets, 
Mittens,  Socks,  etc. 

INFANTS'  FOOTWEAR,  LTD. 

LONDON,  ENGLAND; 

GREENE-SWIFT    BUILDING, 

LONDON,  CANADA. 
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TEXTILE  SMALLWARES 

JAMES  CARR  &  SONS,  LIMITED 

CLARENCE  MILLS 

CLARENCE  STREET,  CHESTER  ROAD 

MANCHESTER 

Manufacturers  of  all  classes  of  Webs, 
Cords  and  Bindings,  in  cotton,  wor- 
sted and  linen ;  Curtain  Webs,  Edg- 
ings, Layon  Borders,  Blind  Cords, 
Carpet  Binding,  Cotton  Banding,  etc. 

Original  Patentees  of 
CARR'S  WOVEN  LADDER  TAPE. 

WHOLESALE  ONLY. 

Agent  for  Canada: 

Mr.  D.  F.  Moore 

Manchester  Building,         Melinda  Street 

TORONTO 


FLANNELETTE 


For  UNDERWEAR,  SLEEPING  SUITS, 
PETTICOATS  and  BABIES'  DRESSES 

Now  is  the  time  to  bring  Flannelette 
to  the  front— and  HORROCKSES' 
FLANNELETTE  has  that  unim- 
peachable Quality  which  means  sat- 
isfied customers  and  increasing  sales. 

Prompt  deliveries  can  be  made. 

JOHN  E.  RITCHIE,  Canadian  Agent 
591  St.  Catherine  St.,  W.  -        MONTREAL 

Branches  :     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM  COMPANY 

110  Franklin  St.,  New  York  City 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,   ENGLAND 


Telephone  Nos. 
1923,  1924. 
1925,  Central 


Codefr— 

A. B.C.      (4th 

Edition ) 
A.B.C.      (5th 

Edition) 
A.B.C.      <6tli 
Edition 
Western  I'niin 
Ross-Moss- 
Lieber'f . 


C.  H.  BRITTON 

&  SONS 

Lloyd's  House    -    Manchester 

Producers  of 

WHITE  CALICOES 

Our  C.H.B.  io  quality  unsur- 
passed for  domestic  use,  C.H.B. 
ranges  the  largest  in  the  world. 

Madapolams  in  all  makes,  Nain- 
sooks, Cambrics,  and  our  spe- 
ciality— 

"AURANA"  CAMBRICS 

White  Mediums,  Twills,  Drills, 
Sheetings,  White  Dowlas. 

All  classes  of  Grey  Cloth,  White 
and  Dyed  Mercerized  Voiles, 
Pongees,  Fine  Warp  Satins,  Pop- 
lins, White  and  Dyed  Brocades. 

"CYCLO"  CLOTHS 

All  shades  for  garment  a,  the  best 
and  most  useful  on  the  market. 

Printed  Crimps,  our  own  special 
designs  on  our  renowned  K43 
quality.  Printed  and  Mock  Voiles, 
Printed  Shirtings. 

Canadian  Sales  Office  : 

HAROLD  F.  WATSON,  FOSTER  LIMITED 

208  Coristine  Building 
MONTREAL 


II 
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Robert    Morton   &    Sons 

Muslin  Manufacturers 

34  Albion  St.,  Glasgow 
—  SPECIALTIES  — 

Buckrams  -  Sparteries  -  Marlys 

MILLINERY  MUSLINS  in  BLACK, 
WHITE  and  COLORS 

Also 

PALE  HOOKS.  NAINSOOKS, 
LAWNS,  INDIA  LINONS, 
PERSIAN  LAWNS,  CHECK 
CRINOLINES,  MADRAS  and 
HARNESS  MUSLINS,  Etc.,  Etc. 


Cables:     Morton,  Glasgow 


Code:     Mi 


Canadian  Representative 

STRACHANS,  LTD. 

Empire  Building,  64  Wellington  St.  West 

TORONTO 


On 

Attractive 

Fancy  Pads, 

in  Cases 


Or 

on  Single 

Cards  if 

Desired 


We   are    sole    manufacturers    of    the  well  known   "Stratnoid" 
Photo  Frames— guaranteed  untarnishable  in  any  climate 

STRATTON  &  CO.  LTD.    Manufacturing  Jewellers 

Balmoral  Works.  Bromsgrove  Street 
BIRMINGHAM,    ENGLAND 

Cables;  "Stratnoid,"  Birmingham  Codes;  A .  B.  C.  5th  Ed.     Bentley's 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 

Canadian    Agent  i     Walter    Williams,    SOS    Read     Building, 
45   St.   Alexander   St.,    Montreal 


TELEGRAMS: 
WAKEFUL 
GLASGOW 


CODE: 
A. B.C. 

5TH  EDITION 


WILSON   &    CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 


Ecru   and   Colored   Madras   Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 


HINGED  SAFETY  and  COLLAR  PINS 

In  Best  Quality  Rolled  Gold,  Gold  Plated,  Etc. 
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Our  climate  always  assures  us  of  cold  weather. 


COLD 
WEATHER  SPECIALS 


Comforters,  Eider  and  Cotton  Filled,  all  qualities. 

Crib  Comforters  of  Jap  Silk. 

Women's  and   Misses'   Sweaters — great  variety. 

Flannelette  Night  Gowns. 

Ladies'  Sets  of  Knitted  Scarf  and  Tarn. 

Wool  Mitts  for  Infants,  Misses  and  Ladies 

Polkas — Overalls,  Bootees,  Infantees. 

Wool  Clouds. 

Mantle  Cloths  of  Sealette,  Velours,  Silvertones  and 
Beavertex. 

Special  Drive — for  Men — in 
Tweed  Pants  and  Boys'  Knickers. 

Underwear — Elastic  Knit. 

Scotch  Wool  for  Men  and  Boys. 

Heavy  Tweed  top  Shirts  and  all  kinds  of  Sweaters 
for  Men  and  Boys. 


//  our  traveller  is  not  in  your  vicinity  when 
short  of  any  of  the  above  lines,  send  us 
your  Mail  Order  for   immediate  attention. 


The  W.  R.   BROCK  COMPANY 

Wholesale    Dry     Goods 

MONTREAL 
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IMPORTANT! 

The  National  Trade  Presa  Ltd.,  of  Regent  House, 
Kingsway,  London,  England,  publishers  of 

"The  Draper's  Organiser," 

"The  Footwear  Organiser," 

"The    Furnishing  Trades   Organizer,"   and 

"The  Organizer," 
hereby  urn-  notice  that  F.  W.  CLARKE,  formerly 
of   195  Victoria  St.,  Toronto,  Canada,  is  not,  and 
never    has    been    tht'ir    agent    in    Canada,    nor    has 

he  had  any  power  to  negotiate  contracts  or  take 

Subscriptions     for     any     of     the     above-mentioned 
journals. 

SMITH,    RAE  A    (.KEEK,   Barristers,  Toronto. 
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BRADSTREET'S 

Offices    Throughout    the    Civilized    World 
OFFICES    IN   CANADA: 


Calgary,  Alta. 
Edmonton,   Alta. 
Halifax.    N.S. 
London,  Ont. 
Sydney.  N.S. 


Ottawa.    Ont. 

St  John  N.B. 
Vancouver,    B.C. 
Victoria,  B.C. 

Hamilton,  Ont., 


Montreal,    Que. 
Quebec,   Que. 
1'oronto.    Ont. 
Winnipeg,    Man 
and  St.  John's.  Nfld. 


Reputation   gained    by    long   years    of   vigorous, 
conscientious   and   successful    work. 

JOHN  A.  THOMPSON,  General  Manager,  Western  Canada 

TORONTO,   ONTARIO 


Christmas  Trade 


Handkerchiefs 

Men's  and  Ladies' 
pure  linen  and 
1  a  w  n,  initialled 
plain — 

Fancy    Mercerized 

Men's  Bandannas 
in  red  and  blue. 


L 


mens 


All  Linen  Damask 
Cloths  and  Nap- 
kins, also  hand- 
made C  1  u  n  y — 
F  1  o  r  e  n  t  i  n  e — 
Bruges  and  Ma- 
deira toilets. 

White  and  brown 
embroidery  linens 
in  different  widths. 


We  can  ship  any  of  these  at  once 

from     stock  at  much  lower  prices 

than   import. 


JOHN  E.  RITCHIE 

Dry  Goods  Commission  Agent 
591    St.   Catherine  St.,   Montreal 


Wellington  St.  West 
Toronto 


Branches; 
343  Granville  St. 
Vancouver 


29  Minshull  St. 
Manchester,  Eng. 


Cables: 

TOWELLINGS.  MANCHESTER 

A.B.C.  5th  EDITION 

THOS.  POTTER  &  SON 

LATE  ELI  LEES  &  CO.,  LTD. 

Manufacturers  of 

WHITE,  GREY,  FANCY  TURKISH  AND 
HONEYCOMB 

TOWELS 

BATH  BLANKETS,  TERRY  CLOTHS. 
ROLLER  I NGS,  DUSTERS 

BLEACHED  TWILL  AND  PLAIN 

SHEETS  and  SHEETINGS 
31,  MAJOR  STREET,  MANCHESTER 


AGENTS. 


H.  WARD,  D1BB  &  CO. 

Carlaw  Buildings 

30,  Wellington  Street,  West  -  TORONTO 


Telegrams: 
'Wardibb,  Toronto" 


Telephone: 
"Adelaide  5686 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch  Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON,  SCOTLAND 


WANTED 

Agencies  for    Textile    and    Similar 
Goods  in  New  Zealand 

We  are  open  to  represent  a  few  additional  manu- 
facturers of  staples  and  specialties  on  buying 
or  commission  basis.  Wholesale  or  retail  trades. 
Energetic    corps    of    travellers   employed. 

JAMES  RODGER  &  CO. 

159D  Manchester  Street,  CHRISTCHURCH 
New  Zealand 


Reference*:     Bank    of    New     Zealand. 
R.    G.    Dun    &   Co. 


Christehurch 
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TOiRONTO 


Seasonable  Goods  for 
Present  Delivery 

We  have  a  large  assortment  of 

Wrapperettes  and  Kimona  Cloths 

To  Retail  From  50c  to  $1.00 

In  view  of  the  great  scarcity  of  Prints,  we  are  having  an  unusually 
good  demand  for  these: 

ENGLISH  WRAPPERETTES  (Special  Values) 

RB47— 27    inch,    Stripes    '40c 

EC1 — 27  inch,  Fancy,  Small  and  Medium  designs 55c 

EC2— 27   inch,   Pyjama    Stripes    65c 

RB60— 27  inch,  Heavv  Cloth— Stripes  and  Figures    70c 

G580— 39   inch,   Blousettes    75c 

AMERICAN  WRAPPERETTES 

VICTOR  SERGE— 27  inch,  Small  and   Medium  designs    45c 

POLONIA  VELOUR— 27  inch,   Kimona  Patterns,  Florals,  etc 52'/2c 

LERMA  FLANNEL— 27  inch,  Small  Patterns,  dark  grounds 55c 

POLONIA    VELOUR— "Short .*"— The    same    goods    as    Polonia    Velour,    regular 
stock,  but  in  short  ends  of  10  to  20  yds.     Large  range  of  colors  and  patterns 

Special  Price     47  ■  2v 

CHALLIES  AND  DELAINETTES 

(THESE  ALSO  ARE  GOOD  SUBSTITUTES  FOR  PRINTS) 

DOUAI  CHALLIES— 32  inch   (Lawrence's  make).     Very   Special    50c 

This  includes  a  good  assortment  of  small  patterns  on  grounds  of  Green,  Grey, 
Alice,  Old  Rose,  Mauve  and  Fawn. 

HG1—  ENGLISH   DELAINETTE—  31   inch,  Extra  Value    55c 

These  are  a  fairly  old  purchase,  and  much  below  to-day's  market  price.  Colors 
are  Navy  and  White,  Navy  and  Red,  Black  and  White,  Black  and  Helio. 
Designs  are  Spots,  Stripes  and  Objects. 

Warehouse:     BAY  AND   WELLINGTON    STREETS 
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When  Parties  Are  in  Order 


LEFT — Handsome    jade   velvet  dance  frock   with  Egyjitian  role  f/irdle  and  hip  draperies  of  Nile  tulle  entwined 

with   silver   ribbon.     The    train    is    velvet    weighted    with   silver    tassels. 

CENTRE— An    adorable    dinner   frock    of    Adriatic    blue  and  silver  shot  taffeta  for  tin    "/'""<    title."     The  anoint 

bodice    exploits    the   off-the-shoulder   Hue    emphasized    bij  tin</  nosegays  of  French  rose  posies.    The  bodice  also 
shows    the    new    ilat-aci  ass-thc-front    treatment   of  floral   corsai/c. 

RlOHT— Graceful  black  Chantilly  model  posed  on  gold  tissue  with  bouffant  hip  draperies  and  a  long  train 
lined  uith  gold  tissue  falling  from  the  normal  waistline,  (laid  casts  trail  dawn  the  right  side,  (fold  shoes  art 
worn  and  a  handsome  black  curled  ostrich  fan  is  carried. 
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Vol.  XLII 


TORONTO,  OCTOBER,   1920  No.   10 


CHRISTMAS  SUGGESTIONS 

EVERY  retail  merchant  should  make  up  his 
mind  that  he  is  going  to  handle  a  rushing 
Christmas  trade,  and  then  get  busy  on  his  pre- 
parations for  the  biggest  business  of  the  season 
without  further  delay.  This  issue  of  Dry  Goods 
Review  is  prepared  especially  in  the  interests 
of  merchants  who  are  striving  for  increased 
business  in  the  festive  holiday  season.  Success- 
ful window  displays  which  made  money  for 
your  competitors  in  past  Yuletide  seasons  are 
reproduced,  advertising  campaigns  which  they 
put  across  are  described  and  the  policies  adopt- 
ed by  men  who  have  made  their  business  a  suc- 
cess related.  The  present  issue  also  contains 
a  review  of  the  novelties  provided  for  the  Christ- 
mas trade  in  all  the  various  dry  goods  depart- 
ments. An  effort  has  also  been  made  to  im- 
press upon  the  merchant  the  present  state  of  the 
domestic  and  foreign  markets. 


PA  YING  YOUR  SALES  FORCE 
it  \  SK  any  dealer,"  said  a  prominent  Ontario 
-/"Vmerchant  recently,  "what  he  considers 
his  biggest  problem  to-day,  and  I  wager  he  will 
tell  you  it  is  the  figuring  out  of  a  fair  scheme 
of  salaries  for  his  sales  force."  This  dealer,  who 
has  made  himself  personally  responsible  for  the 
attitude  and  efficiency  of  every  employee  in  his 
business,  believes  that  the  policy  of  paying  to 
clerks  percentages  on  their  sales  is  the  only  fair 
system  of  payment.  He  believes  that  marked 
efficiency,  alertness  and  intelligent  devotion  to 


work  earn  for  any  clerk  the  right  of  recogni- 
tion. In  adopting  the  percentage  scheme  this 
dealer  believes  that  he  can  more  readily  place 
his  staff  where  they  will  work  to  the  best  ad- 
vantage for  the  business  and  themselves.  Dry 
Goods  Review  would  be  pleased  to  hear  from 
its  readers  on  this  question.  Are  you  seeing  to 
it  that  the  men  and  women  who  are  contribut- 
ing to  your  business  success  are  receiving  their 
share  of  the  profits? 


WATCH  THE  MARKET  CLOSELY 

NOW  is  the  time,  if  ever,  that  the  retail  trade 
should  watch  closely  the  trend  of  prices. 
Daily  newspapers  have  been  featuring  for  some 
time  the  prospects  of  a  drop  in  everything  so 
that  the  public  have  got  into  the  habit  of  think- 
ing that  everything  is  coming  down  to-morrow 
or  the  day  after.  This  naturally  curtails  their 
purchases.  The  daily  papers  have  done  a  great 
deal  of  harm  in  this  respect.  They  overlook  en- 
tirely the  fundamental  principle  of  business  — 
supply  and  demand.  Supply  is  increasing  in  a 
great  many  cases  compared  with  demand  and 
naturally  this  tends  to  an  easing  off  in  prices. 
On  the  other  hand  there  are  cases  where  supply 
has  not  been  increasing  and  higher  prices  are 
to  be  expected.  At  any  rate  no  declines  can 
develop  for  some  time. 

During  the  last  few7  years  the  retail  trade 
has  had  no  difficulty  in  selling  goods.  People 
have  come  in  and  bought  for  future  use  so  that 
business  has  always  been  good.  We  are  enter- 
ing a  period  when  the  retail  trade  must  exercise 
its  selling  ability  and  show  the  consumer  the 
exact  condition  on  the  various  articles.  This 
necessitates  a  careful  study  of  markets  so  that 
the  proper  information  can  be  passed  on  by  the 
retailer  to  his  customer  when  the  occasion 
arises. 


MAN  IS  TO  BLAME 

DISCUSSING  the  extravagance  of  the  mod- 
ern woman  in  matters  of  dress  Chauncey 
M.  Depew,  a  former  U.S.  Senator,  financier  and 
railroad  man,  expressed  the  opinion  that  the 
men  are  equally  as  much  to  blame  for  this. 
Mr.  Depew  says:  "Women  wear  fine  clothes 
because  the  men  like  to  see  them.  The  men 
are  partly  to  blame  for  the  extravagance.  The 
responsibility,  if  responsibility  you  can  call  it,  is 
about  equally  divided.  You  know  none  of  us 
care  to  see  a  woman  in  homespun.  If  a  man 
can  afford  it  he  always  likes  to  see  his  wife  in 
a  new  bonnet.  And  if  they  do  wear  silks  and 
costly  things  that  helps  industry  and  is  a  good 
thing." 
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Are  Your  Christmas  Plans  Completed? 

Almy's  Ltd.,  of  Montreal,  Axejusl  About  to  Open    Their  "Gift  Shop"  For  the  Third  Year — 

"The  Best    Thing  We  Have  Ever  Tried  Out,"  Says  the  Manager  of  This  Special 

Christinas  Department-    Any  Merchant  Could  Carry  Out    This  Idea  on  a 

Large  or  Small  Scale     Try  It. 


Where  Novelties  Sell 


The   Gift   Shop,  originated   by   Almy's,   Ltd.,  of   Montreal,   which  is  opened  each  year  about  a  month  before  Christmas,  so  that 
customers  may  avail  themselves  of  timely  suggestions.     The  salesforce  choose  all  the  articles  displayed. 


WITHOUT  exception,  all  the  large 
departmental  stores  are  consider- 
ing their  Christmas  plans  already, 
and  in  some  cases  the  main  features  of 
the  displays  and  the  special  attractions 
lor  children  are  well  in  hand  October  is 
none  too  early  after  all  to  formulate  such 
schemes  as  these,  since  advertising  must 
begin  within  a  brief  week  or  two,  in  order 
to  awaken  the  proper  pitch  of  interest, 
willy  where  children  are  concerned. 
During  the  season  of  1919,  several  of 
the  larger  departmei  t  stores  in  Montreal 
tried  out  some  exceedingly  successful 
ideas  appropriate  to  the  season,  which 
may  be  valuable  as  suggestions  to  others. 
The  important  idea  which  every  retailer 
will  appreciate  is  the  absolute  necessity 
of  encouraging  the  public  to  begin  their 
shopping  early.  Stocks  are  as  easily  ar- 
ranged in  accordance  with  the  Christmas 
season  early  in  advance  as  they  are  a 
little  later  on,  and  in  most  cases  more 
easily,  as  lines  are  usually  complete,  and 
the  sales  people  can  be  more  readily 
trained  to  handle  the  increased  volume 
of  business  which  will  come  all  of  a  sud- 
den.    Perhaps  extra  sales  clerks  will  be 


required,  and  stores  with  foresight  will 
begin  training  such  helpers  at  once  by 
working  them  in  gradually  in  extra 
shifts,  either  in  morning  or  afternoon 
hours,  in  the  regular  departments  until 
the  extra  rush  begins.  This  will  show 
them  how  the  regular  routine  of  the  store 
proceeds,  and  train  them  in  making  out 
sales  checks,  locating  stock,  etc.  Even 
the  regular  staff  needs  a  little  helpful  ad- 
vice at  this  season,  for  holiday  selling 
is  different  from  regular  selling,  and  even 
the  store's  best  customers  are  apt  to 
become  a  bit  hard  to  handle  when  under 
the  stress  of  gift  selection.  Brief  talks 
on  Christmas  selling  will  be  invaluable  to 
the  staff  during  the  month  of  November, 
and  above  all  things  it  is  wise  to  recall 
just  how  things  went  in  most  of  the  de- 
partments last  year,  when  the  rush  was 
at  its  height.  This  alone  ought  to  be 
of  better  practical  help  than  any  amount 
of  advice. 

Almy's  Gift  Shop 

When  a  Christmas  selling  idea  is  once 
tried  out  and  proves  to  be  unusually  suc- 
cessful and  is  in  consequence  used  three 


years  in  succession,  it  may  be  said  to  be 
pretty  conclusive  evidence  that  this  idea 
is  worth  passing  on  to  somebody  else. 
An  example  of  one  such  successful 
Christmas  store  feature  was  the  Gift 
Shop,  inaugurated  originally  by  Almy's, 
Limited,  of  Montreal,  some  three  seasons 
ago,  and  now  established  as  a  regular 
feature  of  the  Yule-tide  season.  The 
Shop,  views  of  which  are  shown  above, 
occupied  the  centre  of  the  downstairs 
main  floor,  comprising  perhaps  some 
sixty  square  feet  of  space  in  all. 

As  will  be  noticed  from  the  illustration, 
the  exterior  of  this  charming  bazaar  \va- 
arranged  to  simulate  a  store  front,  and 
specially  designed  counters  of  French 
gray,  to  harmonize  with  the  prevailing 
color  scheme,  were  employed,  arranged 
in  the  form  of  a  square  about  the  centre 
of  the  floor.  Behind  these  were  kept  sup- 
plies of  boxes,  paper,  etc.,  to  facilitate 
the  proper  boxing  of  the  gifts  for  those 
who  wished  to  carry  them  away.  On  en- 
tering the  booth,  as  it  may  be  called,  the 
shopper  could  proceed  around  the  tables 
by  either  of  the  four  aisles,  which  allowed 
sufficient  space  even  for  the  large  crowds 
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which  later  on  filled  the  store  to  over- 
flowing. Innumerable  electric  lights  il- 
luminated the  entire  Shop  constantly,  and 
the  effect,  with  quantities  of  holly  and 
mistletoe  and  the  gay  tones  of  the  gift 
boxes  and  ribbons,  made  the  Gift  Shop 
fairly  radiate  the  spirit  of  Christmas. 

Clerks  Choose  Gifts 

In  chatting  with  Mr.  A.  A.  Hoover, 
head  of  Almy's  book  department,  in 
whose  charge  the  Gift  Shop  id  entirely 
placed,  Dry  Goods  Review  ascertained 
that  he  ran  the  booth  Jast  year  with  a 
sales  staff  of  ten,  comprising  both  regu- 
lar and  new  employees,  as  well  as  three 
diverted  from  the  millinery  salon  for  the 
time  being.  Mr.  Hoover's  plan  was  to 
send  forth  his  staff  early  in  the  morning, 
as  soon  as  the  store  was  opened,  to  go  the 
rounds  of  the  whole  building  making  se- 
lections everywhere  of  articles  suitable 
for  Christmas  gifts.  These  articles  were 
then  credited  to  the  Gift  Shop  by  a  sys- 
tem of  transfer  which  recorded  the  re- 
moval of  goods  as  though  a  sale  had  been 
made  in  the  regular  way.  This  method 
of  replenishing  the  rapidly  disappearing 
stocks  was  found  to  be  by  far  the  most 
satisfactory,  as  the  sales  girls  were  ex- 
cellent judges  of  what  was  most  suitable 
and  could  be  relied  upon  to  select  a  large 
variety  of  goods  which  appealed  to  the 
average  shopper. 

"In  my  opinion,"  said  Mr.  Hoover, 
"this  Gift  Shop  is  the  best  idea  we  have 
ever  tried  out.  It  can  be  got  ready  in 
twenty-four  hours,  and  it  seems  to  be  the 
most  popular  part  of  the  whole  store 
while  it  is  installed.  During  the  Christ- 
mas shopping  season  people  looking  for 
gifts  do  not  have  time  to  go  to  every 
department,  and  often  the  one  thing 
which  might  attract  them  is  on  another 
floor  and  escapes  their  attention  entirely. 
Here  is  where  the  value  of  a  Gift  Shop 
comes  in,  for  in  it  are  to  be  found  goods 
from  every  single  department  in  Almy's 
store,  and  when  it  happens  that  a  cus- 
tomer does  not  find  exactly  what  she  is 
•  looking  for,  it  nearly  always  occurs  that 
she  gets  a  suggestion  for  something  in  an- 
other department  and  so  she  stays  right 
in  the  store  instead  of  going  out  some- 
where else.  I  make  no  limit  as  to  price, 
as  I  carry  everything  from  Christmas 
cards  to  phonographs  and  piano  lamps, 
plainly  marked  as  to  price.  We  try  as 
much  as  possible  to  get  the  customer's 
exact  wants  supplied  right  in  the  booth, 
but  in  any  case  we  can  always  tell  her 
just  where  she  can  get  the  precise  article 
in  question.  I  believe  in  lots  of  light 
about  the  place,  and  even  have  canaries 
singing  in  hanging  cages  to  add  to  the 
attractiveness  of  the  Shop.  Holly  boxes 
are  provided  with  every  article  which  can 
be  easily  boxed,  and  the  Christmas  idea 
is  carried  out  in  every  particular." 

The  only  lines  of  goods  not  carried  in 
the  Gift  Shop  are  those  which  are  so 
small  that  they  might  be  easily  picked 
up  artd  stolen,  such  as  jewellery,  etc. 
Happily,  few  such  occurrences  mar  the 
yearly    success    of   the    Shop,    and    it    is 


anticipated  that  it  will  be  erected  as 
usual  about  the  first  of  December  this 
year.  The  western  corner  of  the  store, 
however,  will  be  its  home  on  this  occa- 
sion, as  extensive  alterations  have  been 
recently  made  to  the  ground  floor,  great- 
ly increasing  its  area. 

As  regards  advertising,  it  has  been 
found  that  after  a  reference  or  two  to 
the  opening  of  the  Gift  Shop  in  the 
store's  regular  daily  advertisement,  no 
further  special  effort  is  necessary,  as  the 
customers  readily  find  it  out  on  entering 
the  store.  As  the  goods  move  so  quickly, 
it  is  constantly  necessary  to  replenish  the 
many  lines  carried  and  in  doing  so,  vari- 
ety of  grouping  is  aimed  at,  in  order  to 
present  a  changed   appearance  daily. 

For  Happy  Children 

In  planning  their  Christmas  features, 
Almy's,  Limited,  never  forget  the  chil- 
dren, and  their  windows  and  processions 
in  honor  of  the  patron  saint  of  the  sea- 
son are  events  eagerly  longed  for  by  the 
younger  generation  of  Montreal. 

In  1919,  the  store  began  its  prepara- 
tions in  honor  of  the  coming  of  Santa 
Claus  as  early  as  November  4th,  by  a 
series  of  advertisements  expressly  in- 
tended for  the  children,  which  continued 
daily  until  November  17th.  Through  the 
courtesy  of  Miss  Marion  Farrell,  adver- 
tising manager  of  Almy's,  Limited,  Dry 
Goods  Review  is  enabled  to  reproduce  a 
few  extracts  from  the  entertaining  and 
original  advertisements  referred  to. 

The  series  were  cast  in  the  form  of 
bulletins,  supposedly  received  at  a  myste- 
rious wireless  receiving  station,  situated 
"somewhere  in  Almy's"  and  emanated 
from  Chief  Big  Axe,  of  the  Chickataubot 
Tribe,  residing  in  Greenland,  up  near 
the  North  Pole.  The  initial  message  em- 
bodied in  the  advertisement  for  Novem- 
ber 5th  runs  as  follows: 

"WOG  CHAT  UTE  OPBEG  —  ILAN- 
DOR  UNSKIUMP  ALMY'S.  CHUG 
WOT  TOPSKI  SKILLIOSK  BAR 
KEG—" 

Happily  Almy's  operator  understood 
the  same  language  and  translated  the 
message  as  follows: 

"Santa  Claus  is  very  busy  getting 
ready  for  the  long  journey  to  his  head- 
quarters at  Almy's.  We  are  coming  with 
him  to  help  him." 

In  subsequent  advertisements,  photo- 
graphs were  shown  of  the  Indians  which 
were  posed  from  men  belonging  to  a 
tribe  of  Quebec  and  accompanied  mes- 
sages in  the  above  quoted  picturesque 
language.  The  photographs  were  part  of 
a  "Photogram"  service  inaugurated  for 
the  benefit  of  Santa  Claus  and  his  young 


friends.  By  this  means,  the  interest  was 
sustained  throughout  the  next  fortnight, 
and  many  thousands  of  youngsters  fol- 
lowed the  various  stages  of  Santa's  jour- 
ney to  Montreal  with  breathless  interest. 

The  Arrival  of  Santa  Claus 

About  the  13th  ox  the  month,  Santa 
met  with  an  unfortunate  accident  which 
forced  him  to  relinquish  his  reindeer  and 
come  the  rest  of  the  way  by  train,  which 
he  did,  arriving  in  Montreal  at  the  Place 
Viger  Station  on  November  15th,  where 
he  was  given  a  riotous  reception  by  thou- 
sands of  delighted  children,  who  escorted 
him  and  his  accompanying  Indian  braves 
to  Almy's  store,  where  Santa  i-emained 
until  Christmas  Day.  A  special  throne 
was  erected  for  him  in  the  toy  depart- 
ment and  there  he  held  daily  receptions. 
Parents  were  admonished  to  "bring  the 
children  in  to  have  a  confidential  chat 
with  Santa,  or  let  them  write-'  him  a  let- 
ter, which  he  will  answer  if  the  name  and 
address  are  clearly  written." 

This  suggestion  was  promptly  acted 
upon,  and  the  toy  depai'tment  was 
thronged  to  the  last  day  of  the  season. 
Letters,  also,  poured  in  and  almost 
swamped  the  large  staff  which  were  on 
hand  to  answer  them.  Nevertheless,  ev- 
ery youngster  who  wrote  received  a 
handwritten  postal  card  from  Santa,  ask- 
ing them  to  come  and  see  him  at  Almy's 
and  to  judge  from  the  crowds,  the  sug- 
gestion must  have  been  promptly  acted 
upon  by  the  young  recipients. 

The  Annual   Request 

A  final  suggestion  may  well  be  noted 
from  the  advertising  campaign  of 
Montreal's  largest  store  in  1919,  which  is 
worth  repetition  year  after  year.  It  re- 
fers to  the  matter  of  "shopping  early." 
In  one  of  the  regular  advertisements  ap- 
pearing on  November  the  4th  occurred 
the  following  message: 

"We  would  like  to  make  a  suggestion 
as  regards  Christmas  shopping:  every- 
day we  mention  specially  priced  merchan- 
dise of  some  sort  which  will  help  you 
to  save  money  in  filling  out  your  Chi'ist- 
mas  list.  Suppose  you  make  it  a  point 
to  read  these  items  in  order  that  you  may 
not  miss  exceptional  opportunities.  In 
this  way  you  will  thoroughly  enjoy  your 
Christmas  shopping,  and  you  will  have 
all  the  time  you  require.  There  will  be 
no  last  minute  rush  and  you  will  have 
the  satisfaction  of  knowing  that  you  have 
not  been  extravagant,  though  it's  a  real 
joy  to  be  extravagant  occasionally  at  gift 
giving  times." 

Customers  will  never  think  of  this  un- 
less told  about  it,  and  they  will  not  do  it 
unless  a  definite  advantage  is  made  plain. 
Make  it  plain  in  the  advertising. 

Christmas  is  only  a  few  weeks  away, 
and  this  will  be  a  season  when  customers 
are  apt  to  be  more  critical  than  ever  be- 
fore of  what  they  wish  to  purchase.  With 
prices  so  high  on  most  lines,  the  tendency 
in  all  probability  will  be  more  deliberate 
buying  on  all  sides.  Therefore  the  wis- 
dom of  a  little  early  forethought  re- 
garding the  coming  season  will  be  readily 
apparent. 
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Dramatize  Your  Appeal  to  the  Public 


Do  Ybu  State  Facts  in  the  Stereotyped  Way  or  Do  You  Appeal  to  the  Imagination  of  the 
Passer-by  in  Presenting  Your  Store  Displays?     The  Retailer's  Hardest  Job  is  to 
Create  a  Lasting  Impression     Some  of  the  Stunts  That  Have  Proved 
Successful  May  Suggest  a  Scheme  for  Your  Store. 


I 


jJTHAVE  learned  how  to  dramatize 
my  appeal  to  the  public,"  a  retail 
■merchant  replied,  when  asked  the 
secret  of  his  store's  wide  patronage  in 
spite  of  a  conservative  advertising  policy. 

There  was  a  ure.it  deal  of  significance 
in  that  reply.  He  was  a  very  successful 
merchant,  and  yet  his  appropriation  for 
advertising  purposes  was  very  limited. 
His  displays  were  simple  indeed.  His 
establishment  was  not  overpretentious, 
and  yet  he  did  more  business  than  many 
a  competitor  with  more  pretentious  quar- 
ters and  a  larger  selling  organization. 

"I  believe  that  little  advertising  stunts 
are  worth  a  lot  of  money  to  the  mer- 
chant," the  successful  merchant  went  on. 
"A  little  scheme,  some  trick  for  display- 
ing poods  or  attracting  attention  to  your 
establishment  can  accomplish  wonders  if 
handled  the  right  way. 

"First  of  all,  I  want  you  to  understand 
that  the  public,  the  hurrying  public  whose 
attention  you  want  to  attract,  is  simply 
a  big  child,  in  the  sense  that  it  is  sub- 
ject to  certain  impressions.  You  may 
stand  on  the  sidewalk,  megaphone  in 
hand,  and  shout  your  announcement  to 
the  hurrying  crowd.  The  crowd  may 
listen  to  you,  and  then  hurry  on,  forget- 
ting what  you  had  said  only  five  minutes 
ago. 

"If  you  are  going  to  make  any 
announcement  to  the  public,  or  put  up  a 
sign  to  attract  the  attention  of  passersby, 
do  it  in  a  way  that  you  will  leave  a  cer- 
tain lasting  impression  on  the  mind  of 
every  man  and  woman  in  that  crowd. 

Called   For  Action 

"Did  you  ever  hear  of  the  story  of 
the  two  famous  Grecian  orators?  Well, 
one  of  them  made  a  remarkable  speech. 
The  speech  took  the  crowd  by  storm.  He 
wanted  them  to  fight  the  enemy.  'Fine 
speech!'  they  all  said  as  the  orator  fin- 
ished his  oration.  'The  best  speech  we 
ever  heard.' 

"But  they  didn't  fight  the  enemy. 

"On  the  other  had,  the  second  speaker 
made  a  speech  that  drove  the  crowd  to 
action.  When  he  got  through  with  his 
speech  they  didn't  say,  'Fine  speech!' 

"  'Let's  fight  the  enemy!'  they  all  said 
at  once. 

"The  latter  speech  was  the  most  effec- 
tive one  because  it  drove  the  mass  of 
humanity  to  action  and  not  merely  to 
temporary  praise  of  the  orator's  ability. 

Changing  Nature  of  Business 

"Now,  I'll  illustrate  how  this  principle 
has  worked  in  my  case.  For  many  years 
I  was  engaged  in  the  wholesale  field.  I 
did  only  a  limited  amount  of  retailing. 
For  many   years  certain   citizens   in   my 


community  had  been  accustomed  to  buy- 
ing from  me  at  retail,  and  I  took  pains 
to  accommodate  them. 

"Recently  I  decided  to  devote  my  entire 
effort  to  retailing.  How  was  I  to  an- 
nounce this  fact  to  the  public?  I  could 
have  placed  advertisements  in  the  news- 
papers and  posted  large  signs  in  front 
of  my  store.  That  would  have  been  suffi- 
cient to  announce  the  fact  to  the  public. 

"But  I  thought  of  another  way,  at  least 
something  in  addition  to  newspaper  ad- 
vertisements and  signs.  I  wanted  to 
dramatize  my  announcement,  in  other 
words,  to  create  a  strong  impression  on 
the  minds  of  the  people  that  although 
engaged  in  the  wholesale  business  in  the 
past  I  had  always  made  a  practice  of 
doing  some  retailing. 

An  Unchallenged  Record 

"I  dug  up  some  of  my  old  day  books, 
the  kind  bookkeepers  used  to  keep  in 
the  old  days.  It  was  a  combination  led- 
ger, journal  and  cash  book.  The  book  con: 
tained  the  names  of  prominent  old  resi- 
dents who  used  to  buy  at  retail  from 
me.  I  displayed  a  set  of  these  books  in  a 
window,  turning  over  a  leaf  every  day. 

"For  instance,  one  entry  would  read 
like  this: 

"John  Jones,  211  Van  Neck  Avenue, 
ordered  210  model  August  2nd.  Deliv- 
ered August  3rd.     Paid  August  4th.' 

"The  display  attracted  a  great  deal  of 
attention.  Many  of  the  pedestrians  would 
recognize  familiar  names.  Memories 
were  brought  back.  People  talked  about 
them.  The  books  held  the  centre  of  the 
stage  for  many  months,  and  each  day 
there  was  a  good  sized  crowd  in  front  of 
my  establishment. 

"I  put  up  a  sign  alongside  of  the  set 
of  books,  reading  like  this:  'These  men 
bought  at  retail  here  many  years  ago. 
They  were  satisfied  with  their  purchases. 
Now  you  can  buy  at  retail  here.  Every- 
thing sold  at  retail.' 

"I  had  simply  dramatized  my  appeal 
by  connecting  it  with  a  lot  of  old  time 


residents  known  to  the   majority  of  the 
population  of   the   town,  and    I    had   suc- 
ceeded  in   creating  a   lasting   impn 
on  the  minds  of  the  people." 

Utilizing  a   News  Story 

The  dealer  who  follows  the  daily  news 
can  often  succeed  m  creating  a  drama- 
tized appeal  in  his  window  display,  by 
connecting  his  wares  with  a  certain  news 
event. 

lit  if  is  a  good  illustration  worth  con- 
sidering, although  it  may  not  apply  di- 
rectly to  your  class  of  busii 

A  retailer  in  an  Eastern  American  city 
decided  to  put  up  an  attractive  display 
of  garden  tools  some  months  ago.  He 
did  succeed  in  getting  up  an  attractive 
display.  Still  the  dealer  was  not  satis- 
fied. Dealers  in  the  same  city  had  equally 
attractive  displays. 

He  thought  the  matter  over,  and  finally 
came  to  the  conclusion  that  some  unusual 
sign,  carrying  with  it  some  newsy  appeal 
to  pedestrians  would  complete  the  at- 
traction. 

A   Startling  Announcement 

Now,  if  you  walk  by  the  store  from  a 
distance  a  sign  bearing  the  following 
message  in  large  letters  will  catch  your 
eve: 


There  Must  Be  No  18th  Amendment 

The  United  States 

Must  Be  Wet 


Quite  a  bold  statement  to  make!  But 
go  nearer  to  the  window  and  you  will  get 
another  surprise.  In  addition  to  the 
large  letters  quoted  above  there  are  a 
number  of  words  in  smaller  type.  Stand- 
ing right  in  front  of  the  window  you  will 
note  the  following  message: 

"There  must  be  no  Eighteenth  Amend- 
ment for  your  lawn  The  United  States 
may  go  dry,  but  your  grass  must  be  wet 
occasionally  to  produce  a  lawn  you  like 
to  see.  We  can  help  you.  Our  line  of 
garden  hose,  hose  reels,  lawn  sprinklers 
and  watering  cans  it,  now  complete." 

Of  course,  the  exact  wording  may  not 
apply  to  your  particular  trade.  But  the 
idea  is  there,  and  if  you  are  enterprising 
enough  you  may  use  the  idea  to  suit  your 
own  exact  needs. 

In  many  cities,  particularly  the  larger 
cities,  the  traffic  cops  use  semaphores  to 
aid  them  regulate  vehicular  traffic.  When 
you  ride  along  in  your  automobile,  and 
that     hand     on     the    semaphore     saying 
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"stop"  goes  up,   your  instinct  tells   you 
to  stop. 

Westerner  Uses  Semaphore 

A  Western  dealer  took  advantage  of 
the  psychological  Suggestion.  He  has  a 
corner  store.  So,  he  had  a  semaphore 
set  up  at  his  window  corner.  The  bar 
atop  the  contraption,  a  simple  pine  board, 
bearing  the  word  "stop"  swings  on  a 
pivot,  moving  up  and  down.  On  the 
board  running  from  the  roof  of  the  win- 
dow to  the  ground  are  the  words  "Here 
for  Bargains." 

Invariably  people  are  attracted  by  that 
moving  sign,  and  it  is  second  nature  for 
them,  thanks  to  their  habit  of  obedience 
to  the  traffic  cop,  to  stop  and  gaze  at  the 
window  display. 

A   Chalk  Line 

An  old  trick  is  to  draw  a  number  of 
.  lines  with  chalk  on  the  sidewalk,  all  the 
lines  leading  to  the  entrance  of  the  es- 
tablishment. It  is  very  natural  for  the 
eye  to  follow  the  lines  to  their  extremes, 
and  for  pedestrians'  feet  to  follow  the 
chalky  course. 

As  the  successful  merchant  quoted 
said  in  the  beginning,  a  little  trick,  some 
trick  for  displaying  your  goods,  can  ac- 
complish wonders,  provided  it  is  drama- 
tized in  such  fashion  as  to  create  a  per- 
manent impression  on  the  average  mind. 

Bank's  Clever  Stunt 

Wherevrr   von   go   you   can    find   ideas 


for  such  stunts.  The  other  day  the 
writer  passed  the  window  of  a  certain 
banking  institution  in  New  York.  It  was 
an  enterprising  bank,  the  kind  that  has 
learned  to  advertise  and  to  create  regular 
window  displays. 

The  banking  officials  wanted  to  create 
the  impression  on  the  minds  of  pedes- 
trians that  now  is  the  time  to  make  cer- 
tain investments.  It  could  have  put  out 
a  sign  reading,  "Now  is  the  time  to 
invest.  Look  how  much  profit  you  can 
make." 

But  that  kind  of  a  sign  would  not  hold 
the  crowd.  There  was  no  action  in  that 
message. 

Instead,  the  bank  hung  a  wall  clock 
in  the  window.  And  then  came  the  mes- 
sage, right  alongside  the  clock:  "Now  is 
the  time  to  make  your  investment.  Our 
returns  are  as  regular  as  clock  work. 
This  clock  never  goes  wrong.  We  never 
go  wrong.     Here  is  your  correct  time." 

The  bank  had  succeeded  in  dramatizing 
its  appeal,  because  it  associated  its  mes- 
sage with  such  everyday  affair  as  a  time 
piece.  If  a  bank  can  use  the  idea  is 
there  any  reason  why  some  dealer  cannot 
use  it?  Why  not  put  up  a  clock  in  front 
of  your  establishment  and  along  with  it 
a  sign  reading:  "Now  is  the  time  to 
start  buying  your  holiday  goods." 

And  sneaking  of  banks,  the  average 
business  man  can  use  to  advantage  some 


of  the  tricks  the  banker  has  learned  to 
use.  The  banker  sells  a  product.  He 
must  convince  the  average  person  in  the 
crowd  that  he  ought  to  save  his  pennies 
and  dollars  instead  of  thoughtlessly 
hoarding  his  money  under  mattresses  or 
the  like. 

A  Bottle  of  Ashes 

A  good  illustration  that  came  to  the 
attention  of  the  writer  recently  was  that 
of  a  woman  who  hoarded  a  considerable 
sum  of  money  in  a  family  stove.  One 
day,  during  the  absence  of  the  woman, 
someone  set  fire  in  the  stove.  The  hoard- 
ed money  burned  up.  Desperately,  the 
woman  collected  the  ashy  remains  of  the 
money,  placed  it  in  a  bottle  and  carried 
it  to  the  nearest  banker.  She  wanted  to 
know  whether  the  banker  would  give  her 
brand  new  bills  for  the  ashes. 

The  surprising  part  of  the  story  is 
that  the  banker  took  her  at  her  word.  He 
paid  her  the  full  amount  in  brand  new 
bills.  He  then  placed  the  bottle  of  ashes 
in  his  window  with  the  following  an- 
nouncement, "Here  is  what  will  happen 
to  your  money  if  you  don't  put  it  in  a 
savings  bank."  Of  course,  the  sign  told 
the  full  story  of  the  woman's  misfortune, 
or  good  fortune,  as  you  may  have  it. 

The  banker  had  succeeded  in  dramatiz- 
ing the  advantages  of  his  bank.  A  little 
i    Itl?  full  of  ashes  told  the  big  tale. 


A  Dramatized  Appeal 


This  wiadcw  proved  one  of  th?  most  sensational  store  displays  attempted  in  the  history  cf  Brantford  when  it  was  .ntro- 
dnc-d  th'a  Gun-m?r  '  y  the  C.  B.  C"cr  p  or.  Co..  Ltd.  Kote  the  weld'n;  party  just  a':cut  to  depart  for  the  ceremony  in  the 
wait  in     !  nouain?.     A  tion  is  sp'endidly  conveyed. 
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Windsor  Merchant  Opens  New  Store 

C.  H.  Smith  Co.,  Ltd.,  Open    Their  New  Store  in  September     -Now  Facing  Three  Street-, 
Started  in  Business  Six  Years   Vgo  With  1 5,ooo  Square  Feet  Capacity  and  Now  Hat 
6^.000     Features  of  Interest  in  Connection  With  the  Latest    \ddition. 


WHEN  the  C.  H.  Smith  Co.,  Ltd., 
of  Windsor,  opened  up  their  new- 
store  on  Ouellette  Ave.,  Windsor, 
ptember  28,  the  cherished  ambition 
of  the  president  of  the  company,  ('.  II. 
Smith,  was  realized.  When  he  opened 
his  first  store  in  that  city  in  .May  of 
1914  on  Pitt  Street,  he  was  firmly  con- 
:  that  he  had  selected  a  city  which 
was      bound      to       undergo      phenomenal 

growth.     He  was  right,  for  in  the  last 

year  alone  Windsor  has  added  more  than 
ten  thousand  to  her  population,  while 
the  border  cities  have  added  nearly 
twenty  thousand  altogether.  The  fact 
that  Detroit  lay  just  across  the  stream 
diil  not  erect  an  insurmountable  barrier 
to  this  enterprising  young  merchant;  he 
had  faith  in  Windsor;  he  had  faith  in 
himself,  and  these  are  two  essentials  to 
success.  The  capacity  of  that  first  Pitt 
Street  store  was  1">,000  square  feet.  A 
year  later  he  opened  on  a  second  street 

Sandwich,  and  in  September,  the  third 
store  was  opened  on  Ouellette  Street, 
making  the  store  capacity  now  over 
63,000  feet,  or  three  hundred  per  cent. 
greater  than  six  years  ago. 

The  new  building  is  an  imposing  struc- 
ture and  stands  high  above  the  buildings 
of  that  city  of  ten  years  ago.  "I  wanted 
to  build  a  business  in  the  Border  Cities," 
said  the  president,  "by  serving  the  public 
in  such  a  way  as  to  make  good  will  as 
valuable  as  the  merchandise  on  the 
shelves."  He  seems  to  have  done  it,  and, 
unless  we  are  greatly  mistaken,  the  end 
is  not  yet.  The  Border  Cities  have  not 
stopped  growing,  and  as  long  as  they 
grow  this  enterprising  merchant  will 
grow  with  them.  Since  starting  in  busi- 
ness six  years  ago,  many  policies  making 
for  the  contentment  of  the  employees 
and  first-class  service  to  the  public  have 
been  inaugurated;  these  are  dealt  with 
in  other  articles  in  this  issue.  The  busi- 
ness has  grown  at  a  remarkable  rate 
until  to-day  it  is  one  of  the  finest  de- 
partmental stores  to  be  found  in  this 
country,  and  one  of  the  best  systematiz- 
ed. 

Entrance  to  Ouellette 

The  entrance  to  the  new  building  is 
on  Ouellette  Avenue,  just  below  Pitt 
Street.  Its  approach  is  marked  with  a 
red-tiled  spacious  entrance,  while  crown- 
ing that  overhead  is  seen  an  ornamental 
copper  design  of  marquet  effect.  The 
entrance  is  in  arcade  style,  with  large 
show  windows  on  either  side,  while  the 
bevelled  glass  doors  swing  open  inviting- 
ly to  the  public.  Thus,  the  first  impres- 
sion of  the  store  is  one  of  rich  finish 
and  efficient  workmanship.  The  back- 
ground of  the  show  space  is  of  ivory 
finish,  and  the  ceilings  of  oaken  finish. 


A  Well  Arranged  Floor 


This  view  of  the  C.  H.  Smith  Company  store  shows  the  attractive  arrangement  of 
the  accessories  departments  on  the  main  floor.  The  store  is  splendidly  liitnted  and 
very  up-to-dately  equipped. 


The  walls  are  of  terra  cotta  appearance. 
Everything   for   Ladies 

The  main  floor  covers  a  large  area, 
connecting  in  the  rear  with  the  older 
section  of  the  store.  On  the  south  side 
will  be  found  departments  handling 
gloves,  '  hosiery,  embroideries,  laces, 
handkerchiefs,  patterns,  art  goods  and 
jewelry.  On  the  north  side  are  the  sec- 
tions for  umbrellas,  toilet  articles, 
papeteries,  ribbons,  veilings  and  neck- 
wear. 

Along  each  side  are  glass-topped  show 
cases  of  decorative  effect.  Entering 
from  the  Pitt  Street  store  one  will  find 
the  pattern  department,  while  in  the 
north  section  will  be  found  the  art  de- 
partment. 

Finished  in  Satin  Walnut 

On  the  main,  as  on  the  other  floors, 
the  walls,  starting  from  the  cream- 
colored  ceiling,  are  of  buff,  coming  down 
to  rich  satin  walnut  woodwork  to  the 
ground. 

The  work  color  scheme  is  pleasing  to 
the  eye  and  its  psychological  effect  will 
be  restful  to  the  tired  shopper.  On  this 
floor  no  open  stock  will  be  found,  all 
goods  being  guarded  in  glass-topped 
show  cases  from  dust  and  unnecessary 
handling. 

A    Pleasing    Feature 

One  feature  on  this  floor — something 
that  is  new  and  most  likely  to  appeal 
strongly  to  purchasers — is  the  installa- 
tion of  four  show  cases  solely  for  gowns 
Another  unique  feature  is  the  sliding 
doors   used  on   the  wall   show  cases,  this 


being  the  only  store  in  Windsor — with, 
perhaps,  one  exception — that  has  any- 
thing like  it.  Ready  telephone  service 
will  be  made  possible  to  all  departments 


Dust  proof  and  Fffective 

An  individual  display  case  which  has  been 
successfully  used  by  the  C.  H.  Smith  Co., 
Ltd.  An  attractive  group  can  be  made  such 
as  this  of  afternoon  dress,  silk  hose,  'ker- 
chief  and    ne.-klet. 
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Recess  in  Store  Windows 


The  peculiar  construction  of  the  store  frontage  of  the  C.  H.  Smith  Co.,  Ltd.,  of  Windsor,  Ontario,  has  a  particular  appeal 
for  women  patrons.  Mothers  who  must  take  their  little  ones  along  while  they  shop  feel  safe  in  wheeling  perambulators  into 
these  sheltered  sections  of  the  store  entrance,  and  the  space  is  so  constructed  that  congestion  is  avoided  on  the  busiest  bar- 
gain   mornings.      The    window    construction    also    permits    the   customer  a  better  view  of  goods  displayed. 


by  installation  of    a    "central"    on     the 
main  floor. 

The  Second  Floor 

An  elevator  of  30-passenger  capacity 
whirls  the  prospective  buyers  to  the 
second  storey  of  the  new  building'.  Here 
is  found  a  continuation  of  the  ladies' 
ready-to-wear  department.  Suits,  coats 
and  furs  are  to  be  found  here. 

This  floor  has  an  abundance  of  natural 
light,  besides  brilliant  electrical  fixtures. 

The  mirrors  are  of  alcove  design,  while 
a  new  feature  will  be  found  in  the  re- 
volving racks  for  coats,  which  are  thus 
protected  from  dust.  The  front  win- 
dows on  this  floor  are  draped  with  mag- 
nificent French  curtains  of  silk  pongee. 
On  this  floor  will  be  found  spacious  and 
well-equipped  fitting  rooms  in  connec- 
tion with  the  ready-to-wear  department. 

The  Third  Floor 

Silks  and  dress  goods,  ladies'  and 
children's  millinery  will  be  located  on 
the  third  floor.  Here  will  be  found  the 
largest  salon  in  Western  Ontario.  With 
natural  light  pouring  in  through  the 
spacious  windows  in  the  front  at  all 
hours  of  the  shopping  day,  the  front  sec 
tion  has  been  aptly  named  "the  daylight 
silk  and  dress  department."  Nothing 
known  in  a  modern  millinery  department 
has  been  omitted,  and  no  expense  has 
been  saved  to  fit  this  department  out 
second  to  none  in  the  Border  Cities,  as 
witness  the  expense  involved  in  the  al- 
cove mirrors,  the  rich  rugs  beneath  the 
feet,  and  the  French  grey  satin  finish 
of  tables  and  stands. 

The  Top  Floor 

Perhaps  the  most  interesting  floor 
of  all  is  the  fourth  and  top  one.  With 
its  beauty  parlors,  hair  dressing  and 
manicuring  departments,  its  allurements 
are  sure  to  be  shared  by  many.  Effi- 
ciency is  written  all  over  this  floor,  and 
perfect  service  is  guaranteed  by  the  man- 


ner of  the  equipment  carried,  be  it  mas- 
sage, hair  dressing,  shampoo  or  mani- 
cure the  customer  wants  for  herself  or 
child.  Efficient  barbers  will  be  on  hand 
to  cut  children's  hair.  It  is  a  floor  for 
children  in  more  ways  than  one,  for 
here  will  also  be  found  the  toy  depart- 
ment. 

President  Smith  and  the  advisory 
board  will  also  share  part  of  this  floor. 
The  general  offices  are  located  in  the 
rear,  while  adjoining  is  the  board  room, 
with  President  Smith's  private  office 
next  to  this.  The  latter  office  is  fitted 
up  in  magnificent  style  of  rich  ma- 
hogany work  with  chairs  to  match,  and 
elegant   upholstering. 

Spacious  Basement 

In  the  basement  a  parcel  checker  has 
been  installed.  Here  is  also  to  be  found 
a  wide  range  of  lamps  of  the  most  ele- 
gant design  for  parlor  or  kitchen. 
Aluminum  ware,  toys,  and  valuable 
china  ware  are  handled  on  this  floor. 

The  basement  is  nicely  fitted  up  and 
is  flooded  with  light,  which  shows  to 
good  effect  the  white  satin  finish  of  the 
walls. 

The  two  features  considered  most 
seriously  in  the  arrangement  of  the 
lighting  system  have  been  efficient  and 
even  illumination  of  the  whole  floor 
space  and  the  displaying  of  wares  to  the 
best  possible  advantage.  Throughout 
the  store,  cone-shaped  chandeliers  shed 
a  soft  and  soothing  lustre  on  the  interior, 
while  all  the  show  cases  have  been  equip- 
ped with  candle-like  fixtures  which  make 
not  only  for  illumination  of  the  contents 
but  for  genuine  beauty  of  appearances 
as  well. 


DANGER  OF  DELAY 

It  would  be  well  for  every  retailer  to 
ask  himself  the  question:  "What  will 
happen  if  all  the  retailers,  myself  in- 
cluded, withhold  orders  until  our  stocks 
are  depleted?" 

What  will  happen? 

Two  things  that  none  of  us  want. 

First — The  manufacturers  will  not  be 
able  to  fill  the  orders. 

Second — The  sudden  demand  for  all 
the  materials  that  go  into  the  making  of 
an  article  will  cause  an  advance  in  the 
prices  of  those  things,  and,  incidentally, 
in  the  cost  of  the  article. 

We  cannot  see  it  otherwise  than  that 
further  delay  in  placing  order  will,  in  the 
end,  react  on  the  whole  trade.  The  cost 
of  shoes,  for  instance,  from  the  nature 
of  many  of  the  raw  materials,  cannot 
possibly  show  anything  but  a  slow  and 
gradual  recession.  We  believe  the  ad- 
vice is  based  on  sound  judgment,  that 
says — Buy  carefully,  buy  moderately, 
buy  right  away. 


NEW    STORE   IN    WELLAND 

Mr.  W.  Cummings,  of  Preston,,  has 
bought  out  the  balance  of  the  stock  of 
the  Smythe  Dry  Goods  Co.,  on  West 
Main  Street,  Welland,  and  will  open  the 
store    immediately. 


M.  CLEMENT  ELECTED 

Mine.  Paquin,  for  some  time  president 
of  the  Chambre  Syndicate  de  la  Couture 
Parisienne,  has  tendered  her  resignation 
and  has  withdrawn  completely  from  the 
management  of  the  association.  The  new 
president  is  M.  Clement,  a  director  of 
Maison  Paquin.  M.  Detrois  and  M.  Red- 
fern  were  chosen  vice-presidents,  and  M. 
Worth,   treasurer. 

The  new  president,  M.  Clement,  plans 
to  fight  for  a  law  protecting  models 
shown  at  the  races  and  other  fashionable 
gathering  places  from  photographers. 

Mme.  Paquin  was  the  first  woman 
ever  elected  president  of  the  famous 
Paris  Dressmakers'  Association,  follow- 
ing the  death  of  M.  Aine,  two  years  ago. 
Her  successful  career  was  also  appre- 
ciated by  the  French  Government,  which 
bestowed  the  decoration  of  the  Legion 
of  Honor  on  her  several  years  ago. 
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Caution  Marks  the  Retailer's  Purchasing 

While  Spot  Business  Largely  Reflects  the  Weather,  Placing  Orders  For  Spring  Are  Small  and 

Merchants  Seem  to  be  Following  Very  Conservative  Policy-  Expected  That  There 

Will  be  Some  Reductions  in  Staple  Spring  Cotton  Lines  —  Prices  ( ienerally 

Firm — The  Markets  at  a  Glance. 


AS  hackneyed  as  the  phrase  has  become 
"buying  from  hand  to  mouth"  seems  to 
precisely  describe  the  conditions  govern- 
ing practically  all  lines  of  the  trade  to-day, 
that  is,  so  far  as  buying  either  for  immediate  or 
future  is  concerned.  In  the  retail  trade,  re- 
ports indicate  that  it  is  fairly  brisk,  with  a  de- 
cided turn  for  the  better,  providing  the  weather 
asonable.  With  a  tingle  of  fall  weather  in 
the  air,  business  picks  up  at  a  remarkable  rate; 
but  with  summer  regretfully  losing  its  grip  in  a 
final  effort  to  bring  us  back  to  July  and  August 
business  is  dead.  All  branches  of  the  trade  re- 
flect the  fluctuations  of  the  weather  —  manu- 
facturing, wholesale  and  retail.  Looking  into 
the  future,  however,  requires  the  consideration 
of  other  factors.  Extreme  caution  marks  the 
attitude  of  the  retail  trade  in  all  dry  goods 
lines.  In  spite  of  the  fact  that  such  lines  as  mil- 
linery and  fine  ready-to-wear  garments  are  sea- 
sonal and  not  regarded  as  at  all  staple,  retail- 
ers are  hesitating  to  place  orders;  in  fact,  are 
not  doing  so  to  any  marked  degree.  The  conti- 
nent-wide talk  of  lower  prices,  the  action  of  the 
banks  in  curtailing  merchandising  credits,  the 
steps  taken  by  Henry  Ford  and  other  similar 
industries,  and  other  institutions  as  well,  to 
reduce  the  high  cost  of  living  by  sensational 
reductions  in  their  output — these  developments 
in  the  business  world  have  created  an  unrest 
in  Ihc  minds  of  the  retailers  to  such  an  extent 
that  the  latter  are  uncertain  with  regard 
to  the  fut:  r3  of  prices  rather  than  as  to  the  fu- 
ture of  tra:1?.  Being  the  point  of  contact  with 
the  consuming  public,  they  have  become  con- 
vinced of  the  sincerity  of  the  demand  of  the 
public  for  lower  pre:-;  whether  this  demand 
is  going  to  be  realized  to  the  extent  that  the 
daily  newspapers  would  have  them  believe  is 
extremely  doubtful.  Withal,  there  are  no  in- 
stances of  reputable  houses  making  any  sensa- 
tional reductions  in  any  of  their  lines;  they  be- 
lieve that  the  primary  markets  do  not  justify 
them  and,  therefore,  they  will  not  give  them. 
They  are  not  averse  to  the  opinion  that  lower 
prices  in  some  lines  are  going  to  prevail;  bul 
they  are  hopeful  that  their  coming  will  be 
gradual  and  with  the  least  possible  dislocation 
to  business.  There  is  a  feeling  amongst  them 
that  the  present  attitude  of  the  retailer  may  not 
greatly  tend  to  that  gradual  decline. 

LINENS 

There  is  still  no  word  of  any  relief  in  the 
linen  situation.  Canadian  houses  are  receiving 
dribbling  shipments  of  previous  orders  but 
prices  have  been  so  high  that  their  buyers  have 


not  gone  into  the  markets  for  some  months. 
There  are  no  recessions  in  prices  recorded. 
Stocks  that  were  bought  many  months  ago 
were  purchased  at  prices  decidedly  more  ad- 
vantageous than  those  obtaining  at  the  present 
time.  The  retail  demand  for  linen  goods  con- 
tinues to  be  strong  and  stocks  in  the  wholesale 
houses  are  fairly  large. 

COTTON  WASH  GOODS 

Cotton  wash  goods  are,  perhaps,  one  excep- 
tion to  the  general  rule  with  regard  to  Spring 
placing.  Some  houses  report  that  their  orders 
have  been  few,  but  there  are  others  that  say 
their  Spring  placings  in  these  lines  have  been 
exceptionally  good.  The  retail  trade  in  cot- 
ton wash  goods  during  the  last  summer  was 
exceedingly  good,  with  the  result  that  stocks 
are  very  low  and  what  were  left  have  been,  of 
course,  cleared  out  and  merchants  are  buying 
very  freely  for  the  next  season.  Canadian  ging- 
hams are  considerably  higher  than  a  year  ago 
in  price;  but  American  voiles,  organdies,  etc., 
are  about  the  same  as  last  year,  generally  speak- 
ing. Prices  on  these  lines  had  advanced  be- 
tween 60  and  70  per  cent,  in  the  interim,  but 
these  advances  have  now  been  practically  wiped 
out.  Sorting  trade  has  been  well  in  advance 
of  that  of  a  year  ago,  but  wholesalers  feel  that 
the  volume  should  be  greater,  in  view  of  the 
stocks  they  are  carrying. 

Dry  Goods  Review  has  frequently  pointed 
out  that  trade  in  the  country  was  better  than 
in  the  city.  A  justification  of  this  view  recent- 
ly came  to  our  attention  when  an  Orono  retail- 
er stepped  into  one  of  the  Toronto  wholesalers. 
To  a  query  as  to  how  business  was,  he  replied 
that  it  was  "never  better  in  my  life."  "Before 
the  war,"  he  said,  "my  business  never  exceeded 
$25,000,  but  if  it  keeps  on  for  the  rest  of  the 
year  as  it  has  up  to  this  time  it  will  exceed 
$100,000  turnover."  Reports  from  many  sec- 
tions of  the  country,  with  the  exception  of  the 
large  centres  of  population,  are  pretty  much 
the  same  with  regard  to  the  retail  trade. 

WOOLLEN  DRESS  GOODS 

Sorting  trade  in  woollen  dress  goods  is  but 
indifferently  fair;  so  far  as  Spring  pJacing  is 
concerned  wholesale  men  say  that  merchants 
do  not  seem  disposed  to  talk  about  it.  We  have 
heard  of  representatives  of  reputable  houses 
having  gone  into  cities  with  their  samples  and 
not  getting  even  so  far  as  opening  the  samples. 
Retailers  are  evidently  not  in  the  market  yet 
to  any  great  extent  for  Spring  goods,  and 
wholesale  houses  are  not  pushing  their  travel- 
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lers  out  on  the  road  until  conditions  become  a 
trifle  more  settled  and  the  retail  trade  seems 
more  disposed  to  disclose  its  attitude  with  re- 
gard to  Spring  trade.  Wholesalers  declare 
that  retail  merchants  throughout  the  country 
are  not  carrying  large  stocks,  but,  in  spite  of 
this  fact,  they  will  buy  only  from  hand  to 
mouth.  They  say,  even,  that  offers  of  price 
reduction  at  this  time  will  not  count  for  any- 
thing. We  know  of  a  few  instances  where 
such  reductions  have  been  offered,  but  with 
scanty  results. 

Summing  up  the  year's  business  to  the  pres- 
ent time,  however,  wholesalers  say  that  the 
first  six  months  of  the  year  far  exceeded  that 
of  the  previous  year.  The  last  three  months 
have  seen  a  falling  off  in  trade,  but  they  figure 
out  that  the  end  of  the  year  will  see  them  in  a 
very  good  position  in  comparison  with  the  previ- 
ous year.  It  is  noticeable  that  the  retail  trade 
reflects  this  attitude,  particularly  in  the  larger 
centres  of  population,  where  efforts  are  being 
made  to  push  trade  by  strenuous  advertising 
and  a  few  special  offerings. 

FURS  AND  MILLINERY 

So  far  as  the  retail  trade  is  concerned,  re- 
ports indicate  that  some  big  reductions  are  be- 
ing made  in  this  city  at  all  events  to  dispose  of 
fur  stocks.  The  luxury  tax  has  certainly  hit 
this  line  of  business  very  hard  and  we  know  of 
one  instance  where  a  reduction  of  $140  was 
made  on  one  garment  alone.  There  are  other 
instances  not  far  behind  this  one.  Retailers 
are  making  big  efforts  to  move  their  stocks. 
While  reports  regarding  millinery  are  yet 
meagre,,  we  hear  that  Spring  booking  is  very 
light. 

CARPETS,  RUGS,  LINOLEUMS 

In  these  three  lines  the  trade  is  buying  but 
sparingly,  if  at  all.  In  spite  of  this  fact,  whole- 
salers are  sitting  tight.  "If  we  should  sell  all 
our  stock  to-day  we  would  have  to  go  into  a 
higher  market  to-morrow,"  said  the  buyer  in 
one  of  the  wholesale  houses.  This  applies 
either  in  the  British  or  the  Canadian  market. 
So  far  as  the  English  market  is  concerned,  con- 
siderable^interest  attaches  for  the  moment  to 
the  British  coal  miners'  strike.  If  it  continues, 
prices  will  certainly  advance,  and  if  the  rail- 
waymen  and  the  transport  men  join  in  the 
strike,  'deliveries  will  be  practically  cut  off  for 
the  time  being.  While  English  deliveries  are 
not  improving  to  any  great  extent,  wholesalers 
are  not  worrying  much  about  it  on  account  of 
the  slackness  of  the  domestic  trade. 

SILKS  -r 

In  the  Japanese  market,  prices  have  been 
set  by  the  government,  with  the  result  that  the 
demand  is  somewhat  strong.     In  spite  of  the 


fact  that  the  government  price  has  been  fixed 
at  1,500  yen,  the  present  market  price  is  1,550 
yen.  Goods  that  are  offered  in  the  made-up 
piece  goods  have  settled  down  to  a  somewhat 
normal  demand  considering  the  price  of  the 
raw  material.  Canadian  buyers  feel  that  the 
situation  in  that  country  is  now  such  that  trade 
will  be  comparatively  free  of  the  fluctuations 
that  have  governed  it  for  some  years  and  that 
speculation  will  be  largely  discounted. 

There  is  no  change  in  the  European  situa- 
tion. The  drop  of  some  25  per  cent,  of  a  few 
months  ago  has  not  been  followed  by  any  other 
marked  reduction.  There  is  little  buying  be- 
ing done  other  than  to  replace  stocks. 

So  far  as  the  retail  demand  is  concerned,  it 
is  largely  governed  by  the  weather.  In  classes 
of  merchandise,  there  is  still  a  strong  demand 
for  the  taffetas,  charmeuse,  and  there  is  a  nice 
demand  for  brocaded  novelties.  Heads  of  silk 
houses  say  that  if  they  go  after  Spring  business 
hard  they  can  get  a  little,  but  that,  generally 
speaking,  buying  is  from  hand  to  mouth.  Re- 
tailers are  even  buying  half  pieces  where  they 
used  to  take  four  or  five  pieces.  Jobbers  feel 
that  they  are  not  getting  the  real  reflection  of 
th  amount  of  trade  being  done  by  the  retailers 
because  they  (the  retailers)  are  buying  only 
what  they  need  and  are  running  their  stocks 
very  low. 

COTTONS 

Spot  business  in  cotton  staples  is  good.  At 
this  time  of  writing  there  are  no  set  lists  for 
Spring;  one  house  that  did  send  out  an  advance 
list  some  weeks  ago,  and  which  was  referred  to 
in  these  reports  a  month  ago,  has  since  recalled 
it.  Speaking  to  a  representative  in  one  of  the 
large  Canadian  cotton  houses,  Dry  Goods  Re- 
view was  told  that  Spring  prices,  on  the  whole, 
would  be  a  little  easier.  This  view  is  corrobor- 
ated by  the  buyers  in  the  wholesale  houses.  In 
the  meantime,  orders  are  being  taken  by  cot- 
ton firms  on  the  understanding  that  prices  vary 
with  time  of  delivery. 

DRAPERIES   AND    CURTAINS 

Buyers  who  have  just  returned  from  Eng- 
land state  that  business  in  these  lines  has  been 
quite  lively  of  late.  Buyers  from  foreign 
countries  placed  large  orders,  especially  in  Bri- 
tain, with  no  definite  date  of  delivery  set. 
While  there  have  been  some  reductions  in  cot- 
ton materials,  these  materials  are  not  the  ones 
used  by  the  Canadian  trade  and  buyers  state 
that  they  see  no  chance  for  immediate  or  radi- 
cal reductions,  even  though  the  trade  may  be 
looking  for  it.  Spot  business  is  fair  but  there 
is  little  placing  for  Spring. 
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Putting  the  Punch  in  Window  Cards 

Ninety  Per  Cent,  of  the  Retail  Store  Window  Displays  Require  Price  Tags  and  Cards — These 

Can  he  Made  One  of  the  Biggest  Selling  Factors  in  the  Store's  Policy  if  They  Are 

Utilized  in  Clever  Stunts     Link  Them  Up  With  Articles  Displayed  For  Sale. 


WINDOW  cards  and  price  tags  are 
a  part  of  the  essential  equipment 
tor  the  dressing  of  ninety  per 
i-ent.  of  the  average  window  display.-. 
Once  in  a  while  a  display  is  BO  extra- 
ordinary or  so  forceful  that  no  price 
tags    and    no    window    cards    are    needed 

omplete  the  story,  hut  such  displays 

are  few  and  far  between,  and  the  general 
thing  is  to  use  price  tags  and  cards 
quite   extensively. 

Such  cards  and  tags  have  in  them- 
selves a  very  definite  sales  punch.  They 
carry  specific  and  interesting  informa- 
tion about  the  Roods  on  display  and 
about  the  store  itself.  And,  for  that 
reason,  they  help  sell  goods  in  no  un- 
certain   manner. 

But,  in  addition  to  this  original  punch 
which  all  price  tags  and  the  majority 
of  window  cards  have,  they  can  be  given 
an  additional  sales  punch  which  will 
make  them  doubly  valuable  to  the  store 
which  uses  them.  And  this  double  sales 
punch  will  also  be  calculated  to  make 
the  displays  more  interesting  and  de- 
cidedly different  from  the  ordinary  run 
of  displays. 

Let's  look  at  this  proposition  more 
closely  and  see  just  what  is  meant  by 
this  double  sales  punch  and  how  such  a 
double  punch  can  be  given  to  the  cards 
and  tags. 

Let  us  suppose,  for  instance,  that  the 
store  has  a  display  showing  a  lot  of 
new  cloaks  and  suits,  and  let  us  sup- 
pose that  every  garment  in  the  window 
carries  a  price  tag  and  that  accompany- 
ing window  cards  tell  of  the  excellent 
values  in  the  goods  and  of  the  new 
styles  which  are  shown.  Now,  under 
ordinary  circumstances,  such  tags  and 
cards  would  be  simply  bits  of  cardboard 
which  were  attractively  lettered  by  a 
skilled  card  painter.  The  lettering 
would  be  very  well  done,  the  colors  used 
would  harmonize  with  the  display  it- 
self and  the  work  would  be  a  high-class 
example  of  the  sign  painter  at  his  best. 
But,  except  for  the  copy  on  the  cards 
and  the  prices,  the  material  would  not 
hook  up  with  the  display  in  any  par- 
ticularly effective  fashion.  There  would 
not  even  be  uniformity  in  the  shapes  of 
the  tags  and  the  cards  and  there  would 
be  nothing  especially  distinctive  about 
the  cards  or  the  tags. 

Picture  the  Suit 

Suppose,  now,  that  instead  of  using 
merely  nondescript  tags  and  cards  the 
store  decided  to  hook  them  up  with  the 
display.  And  suppose  that  for  tags  the 
store  used  bits  of  cardboard  cut  out  to 
resemble  the  outline  of  a  tailored  suit. 
And  suppose  that  for  the  cards  the  store 
used   larger   sheets  of  cardboard   cut   to 


make  the  same  outline.  Suppose  that 
the  suggestion  of  a  tailored  suit  con- 
tained in  the  outline  of  the  tags  and 
cards  was  emphasized  by  the  store  by 
the  use  of  a  little  paint  to  indicate  the 
lines  of  the  dress,  pockets,  buttons,  etc. 
When  this  was  done  each  tag  and  each 
card  would  resemble  all  the  other  tags 
and  cards,  and  the  very  appearance  of 
the  objects  would  serve  to  call  additional 
attention  to  the  suits  and  coats,  and 
would  further  impress  the  idea  of  new 
suits  upon  the  minds  of  those  people 
who   looked    in    at  the   display. 

Uniformity   Scores 

Certainly  it  would  seem  as  though 
some  such  uniformity  as  this  in  the  tags 
and  cards  used  in  the  advertising  of 
cloaks  and  suits  in  window  displays 
would  give  a  more  interesting  and  more 
uniform  appearance  to  the  window  than 
if  merely  ordinary  tags  and  cards  were 
used.  And  it  would  seem  as  though  this 
double  punch  to  these  essential  articles 
of  window  dressing  would  serve  to  make 
the  windows  more  interesting  as  well 
as     to  give     them  a  greater  sales  value. 

People  always  like  new  things  in 
window  displays.  Little  stunts  catch 
their  eyes  and  make  them  talk.  And 
a  stunt  of  this  character  which  would 
be  so  different  from  the  usual  thing 
would  be  sure  to  create  more  than  pass- 
ing interest. 

Of  course,  a  stunt  of  this  kind  isn't 
a  tremendously  difficult  thing  to  put 
over,  and  is  a  stunt  which,  moreover, 
when  combined  with  exceedingly  attrac- 
tive displays  and  with  other  alert  and 
up-to-date  minute  ideas  in  other  phases 
of  the  store  management,  will  go  far 
toward  helping  along  the  store's  repu- 
tation for  being  just  a  little  ahead  of 
other  establishments. 

Uses  for  Stunt  Cards 

Of  course,  the  use  of  stunt  price 
tags  and  window  cards,  as  they  might 
be  called,  need  not  be  confined  alone 
to  cut-outs  resembling  suits  or  coats. 
Suppose,  for  instance,  that  the  store  is 
observing  a  birthday.  If  this  is  the  case 
what  would  be  more  appropriate  than 
to  have  the  tags  and  cards  all  shaped 
like  the  outline  of  the  store's  home  or 
to  resemble  the  figure  denoting  the  num- 
ber of  years  the  store  has  been  in  busi- 


Or  if  the  store  is  putting  on  a 
sale  of  some  character,  why 
couldn't  all  the  tags  and  cards  used  in 
advertising  the  sale  be  framed  to  make 
the  outline  of  the  letters  "SALE"  and 
by  call  further  attention  to  the  fact 
that  the  store  is  selling  goods  at  special 
price 

Cater  to  (  uniiminit  \    Events 

Suppose,  again,  that  the  city  is  enter- 
taining a  big  fraternal  order  event,  such 
as  the  Shriners,  for  instance.  In  such 
a  case  the  store  ould  naturally  want  to 
put  on  a  special  Shrine  window  and  it 
would  certainly  give  a  much  more  in- 
teresting and  attractive  appearance  to 
such  a  window  to  have  all  the  tags  and 
cards  in  the  window  framed  to  look 
like  the  Shrine  emblem,  and  to  have  the 
colors  used  in  lettering  the  tags  and 
cards  be  the  Shrine  colors.  The  same 
thing  would  hold  true  of  windows  staged 
to  mark  any  other  big  local  fraternal 
event.  A  big  meeting  of  the  Elks  would 
call  for  the  use  of  tags  and  cards  shaped 
like  the  tooth  of  an  elk,  gr  like  the  face 
of  a  clock  with  the  hands  pointing  to  11 
o'clock — which  is  one  of  the  features  of 
the   Elks'    insignia. 

There  are  all  sorts  of  unusual  and 
interesting  things  which  can  be  done 
with  price  tags  and  window  cards,  and 
which  are  calculated  to  give  to  these 
objects  a  double  punch.  And  some  of 
these  things  are  entirely  different  from 
the  usage  told  above  by  means  of  which 
the  tags  would  be  given  a  uniformity 
of  appearance  in  keeping  with  the  goods 
displayed  or  special  events  observed  by 
the  store  or  the  city  in  which  the  store 
is  located. 

A  Letter  Puzzle 

For  instance,  suppose  that  at  the  top 
of  every  price  tag  appearing  in  a  cer- 
tain sales  window  appeared  a  single 
letter,  such  as  "A"  or  "E,"  and  so  on. 
And  suppose  that  these  letters  were 
painted  in  red  or  in  some  color  which 
would  make  them  stand  out  prominent- 
ly. Now,  when  the  folks  looked  in  at 
the  window  a  lot  of  people  would  most 
naturally  remark: 

"What  does  that  'A'  on  that  tag 
mean?" 

Or— 

"What's  the  idea  of  putting  different 
letters  at  the  top  of  each  of  those  price 
tags?" 

Then  the  object  of  the  stunt  might 
be  told  in  a  window  card  which  would 
carry  a  jumble  of  letters  across  the  top, 
thereby  hooking  it  up  with  the  letters 
on  the  price  tags.  The  idea  behind  the 
stunt  might  be  revealed  hke  this  in 
lettering  on  the  card: 
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"WHAT  DO  THE  LETTERS  ON 
THE  PRICE  TAGS  SAY?" 

"These  letters  carry  an  important 
message  to  YOU. 

"Read  them  from  RIGHT  to  LEFT 
and  see  what  they  say.  Start  with  the 
tag  at  the  extreme  right  of  this  window 
and  then  follow  the  tags  to  the  extreme 
left.  You'll  be  interested  in  the  mes- 
sage conveyed  by  these  letters." 

A  great  many  people  would,  of  course, 
have  been  trying  to  join  the  letters  into 
words  by  reading  them  from  the  left  to 
the  right  in  the  usual  way,  and  so  these 
people  and  a  lot  of  others  would  be 
very  much  interested  in  reading  them  in 
just  the  opposite  way  to  the  usual  man- 
ner- and  in  seeing  what  the  mysterious 
message   was. 

The  message  itself  might  be  some- 
thing like  this: 

"NO  DUPLICATES  OF  ANY  SUITS 
SOLD." 

Or  it  might  be  something  shorter  like 
this: 

"NO  DUPLICATES  FOR  SALE." 

Of  course,  such  a  message  as  this 
would  be  important  to  all  the  women 
who  were  thinking  of  buying  suits,  and 
it  is  certain  that  this  method  of  get- 
ting the  message  across  would  create  a 
lot  more  comment  than  merely  to  state 
it  in  the  ordinary  way  on  a  window 
card.  A  large  percentage  of  the  women 
of  the  city  would,  undoubtedly,  talk 
about  the  stunt  in  some  such  way  as 
this: 

"Did  you  see  the  novel  way  the 
Dwight  store  says  it  won't  sell  dupli- 
cates of  suits  it  has  on  display  in  its 
show  window?  They  do  it  by  the  means 
of  letters  on  the  price  tags.  You  read 
the  letters  backwards  starting  with  the 
first  tag  at  the  right  of  the  window, 
and  the  letters  then  spell  'No  duplicates 
sold.'  I  thought  it  was  very  clever,  and 
it  made  me  all  the  more  anxious  to  get 
one  of  those  suits  because  I  know  that 
when  I  buy  a  suit  at  the  Dwight  store. 
I'll  be  getting  something  that  no  other 
woman   can  have." 

Illuminated  Tags 

Another  thing  that  might  be  done 
with  the  price  tags  and  the  window 
cards  would  be  to  affix  a  little  electric 
light  bulb  over  each  tag  and  card.  This 
could  be  very  readily  done  by  the  use 
of  the  sort  of  electric  lights  that  are 
furnished  complete  for  use  on  Christmas 
trees.  Then,  at  night,  these  lights  might 
be  turned  on  and  the  appearance  of  all 
these  lights  in  the  window — the  lights, 
perhaps,  being  of  different  colors  — 
would  attract  an  immense  amount  of 
attention  and  would,  of  course,  centre 
the  major  portion  of  this  attention  upon 
the  tags  themselves,  thereby  forcefully 
impressing  the  prices  upon  the  minds  of 
all  those  people  looking  in  at  the  win- 
dows. Such  a  stunt  as  this  would  be 
especially  effective  in  instances  where 
the  prices  were  of  themselves  notable 
and  where  the  store  was  especially  an- 
xious to  emphasize  this  fact. 


Emphasizing  Special  Uses 

Still  another  thing  that  might  be  done 
with  the  price  tags  and  the  window  cards 
would  be  to  frame  tags  and  cards  which 
would  be  in  harmony  with  the  occasions 
upon  which  the  articles  shown  were  to 
be  worn.  For  instance,  suppose  that 
the  store  is  making  a  display  of  wo- 
men's gowns  especially  suited  for  after- 
noon card  parties.  Then  the  price  tags 
might  be  made  to  look  like  the  various 
kinds  of  playing  cards — ten  spot,  eight 
spot,  etc. — and  the  window  cards  might 
be  made  to  resemble  the  face  cards. 
Such  a  use  of  the  tags  and  cards  would 
give  added  punch  to  any  statement  ap- 


pearing upon  the  window  cards  to  the 
effect  that  the  gowns  shown  were  es- 
pecially suited  for  wearing  to  afternoon 
card  parties,  afternoon  teas  and  other 
similar    affairs. 

Nowadays  when  competition  in  the  re- 
tail business  is  so  very  keen  it  behooves 
every  enterprising  merchant  to  take  ad- 
vantage of  every  little  thing  which  will 
help  sell  his  goods.  And  it  behooves 
him  to  try  and  get  a  double  punch  into 
his  price  tags  and  window  cards,  be- 
cause the  more  sales  force  there  is  in 
his  windows  the  more  goods  he  is  cer- 
tain to  sell. 


A  Canadian  Fashion  Show 

Wideawake  Men  in  the  Retail  Trade  Are  Clamoring  For  the 

Opportunity  of  Viewing  New  Models  Under  Suitable 

Auspices — Time  Believed  to  be  Ripe  for  the 

Establishment    of    a    Canadian    Style 

Revue — Would  Boost  Ready-to- 

\\  ear  Business. 


HOW  would  you  like  to  attend  a 
huge  fashion  revue  in  Toronto  or 
Montreal  each  Spring  and  Fall, 
just  after  the  manufacturers  complete 
their  various  lines  for  the  season's 
trade?  Would  you  like  to  think  of  an 
elaborate  Canadian  style  display  built 
;  long  the  lines  of  the  widely  acclaimed 
shows  held  in  Chicago  and  New  York 
each  season?  Retailers  with  whom  Dry 
Goods  Review  has  talked  have  long  since 
felt  the  need  of  a  properly  organized  as- 
sociation of  the  ready-to-wear  manufac- 
turers, that  would  organize  and  conduct 
such  exhibits  in  one  of  the  big  Canadian 
centres,  so  that  retailers  large  and  small 
could  benefit.  An  advance  showing  of 
the  makers'  lines  before  they  are  sent 
on  the  road  would  be  advantageous  to 
every  retailer  in  the  Dominion,  and  the 
institution  of  a  seasonable  showing  of 
the  new  creations  would  stimulate  in- 
terest and  serve  as  one  of  the  best  ad- 
vertising mediums  that  could  be  con- 
ceived for  the  furthering  of  interest 
in  this  branch  of  trade  in  Canada.  There 
are  over  two  hundred  manufacturers  of 
ready-to-wear  in  Toronto  alone.  From 
Halifax  to  Vancouver  this  trade  is  repre- 
sented and  is  growing  in  leaps  and 
bounds.  Canadian  ready-to-wear  is  im- 
proving, yet  the  retailers  have  very  little 
opportunity  of  judging  its  merits  in  col- 
lective form.  A  concentrated  showing 
under  the  right  auspices  would  have  a 
splendid  effect  on  business. 

Mr.  Roy  C.  Root,  advertising  man- 
ager of  the  Robinson  Company,  of  Nap- 
anee,  has  consented  to  the  publication 
of  the  following  letter  relative  to  this 
very  important  matter.  With  men  such 
as   Mr.   Root  enthusiastic   over  the   idea 


of  a  Canadian  fashion  show,  it  should 
be  a  reality  before  another  Spring 
passes.  Dry  Goods  Review  will  be  glad 
to  hear  from  other  retailers,  and  manu- 
facturers, too,  on  the  matter.  The  mer- 
chants who  have  experienced  the  incon- 
venience cited  by  Mr.  Root  should  be 
particularly  interested  in  the  possible 
establishment  of  a  semi-annual  event  of 
this  nature. 

Mr.  Root's  letter  reads,  in  part,  as 
follows: 

"I  have  been  thinking  for  some  time 
past  that  it  would  be  a  splendid  idea  if 
the  leading  ladies'  ready-to-wear  (coats, 
suits,  dress,  waist)  manufacturers  in 
Toronto  would  hold  a  united  fashion 
revue  after  they  get  their  Spring  and 
Fall  lines  ready  and  just  before  they  put 
their  lines  on  the  road. 

"This  might  not  be  so  advantageous 
for  the  large  buyer  as  it  would  be  for 
the  smaller  fellow  who  has  a  limited 
output. 

A   Chance  to  Study   Samples 

"It  would  give  a  buyer  the  chance  to 
see  the  various  makers'  samples  to- 
gether, to  compare  and  examine  before 
he  buys.  The  difficulty  the  writer  finds 
at  present  is  this.  A  traveller  come  in 
for  his  house,  makes  his  appointment, 
you  go  over  to  the  sample-room  and  if 
the  line  looks  good  to  you  you  buy;  pos- 
sibly his  styles  and  values  are  correct 
but  you  are  not  sure  what  the  other  fel- 
low has — possibly  you  over-buy  and  pos- 
sibly you  don't  buy  enough.  Then  if  an- 
other chap  comes  along  with  a  real 
special   line   the   buyer  is   filled  up,  has 

(Continued  on  page  60) 
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Retailer's  Viewpoint  on  Cancellations: 

Says  Travellers  Urge  and  Invite  Them 

Believes  That  if  Travellers'  Offer  to  Cancel  Were  Included  in  the  Accepted  Order,  it  Would 
Soon  Cease     Cancellations  Swamp  Markets  With  Job  Lots  and  Create  Too  Mr ny 

Sales  —  Suggested  Remedies. 


THE  viewpoint  of  the  retailer  in  the 
question  of  cancellations  is  not 
ui.y  interesting  but  is,  perhaps, 
the  most  important  of  all  the  viewpoints 
in  this  c  n.troversy.  The  retailer  is  the 
point  of  contact  between  the  buying 
public  and  all  those  who  are  either 
higher  up  or  lower  down  the  scale,  just 
as  one  wishes  to  express  it.  He  is  the 
barometer  of  trad.'  and  on  the  bulk  of 
his  sales  and  requirements  depends  \vh  it 
the  clothing  manufacturer  and  the  mill 
owner  will  do.  If  he  begins  to  cancel 
goods,  the  whole  machinery  of  merchan- 
dising from  the  mill  down  to  the  con- 
sumer is  interfered  with  and  adjust- 
ments have  to  be  made  some  way  or 
other  with,  usually,  consequent  losses  to 
all  concerned.  Dry  Goods  Review  has 
talked  with  manufacturers  and  jobbers 
who  say  that  there  is  no  or  little  sense 
of  morality  in  the  retail  trade,  that  they 
order  and  cancel  at  will,  without  any 
consideration  of  the  consequences  in- 
volved by  the  men  further  along  the 
scale  who  are  necessarily  affected.  It  is, 
therefore,  interesting  to  get  his  view  and 
he  has  a  view  that  is  well  worthy  of 
consideration  by  those  who  are  further 
along  the  scale.  In  the  following  article 
which  was  written  for  Men's  Wear  Re- 
view by  a  retailer,  his  case  is  presented 
and  we  feel  that  it  truly  outlines  his 
point  of  view  as  well  as  the  point  of 
view  of  retailers  generally. 

Has  Not  Done  Much  Cancelling 

"I  may  say,"  writes  this  retailer  to 
Dry  Goods  Review,  "that  I  have  never 
done  very  much  in  the  cancellation  line. 
For  one  reason,  I  think  it  is  very  unfair 
to  the  manufacturer  who  makes  up  the 
goods  to  one's  order.  If  at  the  eleventh 
hour  or  some  time,  even  after  they  have 
been  delivered,  a  merchant  decides  that 
he  has  not  used  good  judgment  in  plac- 
ing his  order,  either  in  point  of  quanti- 
ties or  selections  made,  and  then  cancels 
the  order,  he  has  done  a  grave  injustice 
to  the  man  from  whom  he  ordered  the 
goods.  I  have  been  led  to  believe  that 
quite  a  number  of  merchants  follow  up 
this  practice  and,  thereby,  not  only  in- 
cur a  loss  to  the  manufacturer  but  create 
a  condition  which  results  in  cheap  sales 
being  put  on  in  the  different  centres.  It 
is  well  known  that  all  cancelled  goods 
have  to  be  put  on  the  market  at  slaugh- 
ter prices. 

"In  a  great  many  cases,  the  travellers 
for  the  different  houses  are  to  blame 
themselves.  I  know  in  my  own  case  in 
buying,  I  have  been  urged  and  invited  by 
the  traveller  to  buy  a  little  heavier  than 
I  felt  was  wise  to  do  and  was  told  that 
if  I  found  that  my  stock  was  too  heavy 


before  the  time  of  shipment  came  thai  1 
could  write  in  and  cancel  the  goods.  My 
strong  conviction  is  that  this  ought  n,t 
to  be  tolerated  by  the  manufacturing  and 
wholesale  houses;  nevertheless,  it  is 
done  now  and  done  a  great  deal,  and  the 
Booner  the  salesman  who  makes  such 
suggestions  is  asked  to  put  it  in  writing, 
and  see  that  it  is  put  on  a  copy  of  the 
order  that  is  forwarded  to  the  house 
which  he  represents,  the  sooner  it  will 
stop  and  there  will  be  a  healthier  con- 
dition prevailing  in  the  trade  in  general, 
and  a  great  many  of  the  cheap  sales  that 
are  run  will  stop. 

Suggests  Remedy 

"Any  buyer  is  liable  to  over-buy  and  I 
think  we  all  do  it  more  or  less.  I  have 
found  that  the  best  way  to  overcome 
this  is  as  follows:  After  I  have  done  all 
my  buying  for  the  season  that  lies  ahead, 
I  get  the  different  houses  that  I  have 
dealt  with  to  send  reference  swatches  of 
the  goods  I  have  selected.  Then,  I  figure 
out  the  amount  of  goods  I  have  bought 
■<<m\  the  amount  they  come  to  in  dollars. 
I  then  know  ju-,t  how  much  I  can  keep. 
In  this  way  too  much  is  not  bought  and 
no  loss  is  incurred  by  the  manufacturer. 
Personally,  I  should  like  to  see  the  whole 
matter  of  cancellations  taken  up  and 
settled  to  the  satisfaction  of  all  parties 
concerned,  for  there  never  was  a  time  in 
the  history  of  the  trade  when  more  care 
was  required  in  buying  for  the  future."' 

Dry  Goods  Review  has  discussed  the 
matter  with  many  retailers  and  these 
expressions  by  this  retailer  fairly  well 
summarize  them  all.  There  is  no  doubt 
that  the  retailer  feels  that  he  is  some- 
times forced  to  cancel  goods  through 
circumstances  not  of  his  own  creating. 
For  instance,  in  discussing  this  matter 
with  retailers,  it  was  frequently  pointed 
out  that  many  of  the  cancellations  of 
the  last  few  months  were  largely  due  to 
the  budget  when  the  luxury  tax  was  put 
on.  It  was  within  a  month  after  this 
budget  became  law  that  the  vast  bulk 
of  the  cancellations  which  poured  in  to 
the  wholesale  and  manufacturing  houses 
of  this  country  were  received.  There  is 
no  doubt  that  the  budget  did  have  a 
profoundly  depressing  effect  on  business, 
and  the  retailer,  being  the  barometer  of 
trade,  was  quick  to  respond  to  it  because 
he  was  ths  first  one  to  feel  the  ill-effects 
of  it. 

It  (ioes  not  seem,  however,  that 
there  are  insurmountable  difficulties  in 
this  whole  matter.  Like  all  others,  it 
is  a  matter  for  conference  between  the 
affected  parties,  a  matter  for  discussion, 
suggestion,   compromise    and,   then,    set- 


tlement. A  clothing  manufacturer  in 
Hamilton  a  short  time  ago  urged  upon 
the  editor  of  Dry  Goods  Review  to  do 
all  in  cur  power  to  bring  about  better 
co-opcr_tion    b  manufacturer  and 

retailer.  Wl-  have  d:ne  so  before  and 
will  gladly  do  so  again.  To  clear  the 
channels  of  trade  between  the  retailer 
and  all  with  whom  he  deals  of  the  diffi- 
culties that  may  arise  from  year  to 
year  is,  we  think,  most  desirable.  This 
matter  of  cancellations  is  one  which  is 
a  thorn  in  the  flesh  and  ought  to  be  got 
rid  of.  In  the  majority  of  cases  where 
there  are  difficulties,  it  only  remains  for 
some  one  to  suggest  a  round-table  con- 
ference and  another  one  to  accept  his 
suggestion  and  a  long  step  is  taken  to- 
ward the  settlement  of  the  trouble.  Each 
of  the  parties  concerned  has  his  own 
organization;  it  is  surely  a  simple  mat- 
ter for  them  to  get  together  and  see 
what  can  be  done  to  straighten  out  the 
tangle.  The  matter  will  never  be  settled 
so  long  as  license  is  taken  by  any  on? 
or  all  of  the  parties  concerned  to  cancel 
goods  at  will,  without  rhyme  or  reason. 


A  CANADIAN  FASHION  SHOW 

(Continued  from  page  59) 

invested  his  money  and  cannot  take  ad- 
vantage of  the  spe.ial. 

"Aside  from  the  fact  of  seeing  all  the 
lines  manufactured  in  one  city  together, 
a  co-operative  style  show  by  manufac- 
turers would  have  a  tendency  to  create  a 
certain  amount  of  friendly  competition 
between  makers,  and  the  outcome  would 
be  that  e.'.ch  firm  would  strive  to  procure 
some  real  worth-while  values. 

"A  showing  of  this  kind  would  also 
briiv  the  buyers  together  for  discussion 
and  it  would  be  possible  to  form  a  leauue 
of  buyers,  which  would  possibly  develop 
into  an  organization  which  would  com- 
pare with  display  men's  conventions, 
credit  men'.-;  associations,  etc.,  and  like- 
wise be  of  service  to  retail  merchandis- 
ing in  general. 

"The  writer  attended  the  Chicago 
manufacturers'  style  show  in  August  and 
I  haven't  the  slightest  doubt  but  what 
the  ready-to-wear  manufacturers  in  To- 
ronto could  put  on  a  show  which  would 
eclipse  the  one  in  Chicago.  It  would  not 
b  ■  necessary  to  make  this  a  pink  tea 
affair  but  a  real  worth  while  exhibit  of 
styles  andi  values  ihat  would  enable  a 
buyer  to  know  what  he  is  buying. 

"Realizing  that  the  Dry  Goods  Review 
has  the  interest  of  the  retailer  at  heart, 
it  is  possible  that  your  organization 
could  inaugurate  and  conduct  a  scheme 
of  this  kind." 


L>nj  (xovdts  Kcoiew 
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Borrows  $150  to  Start  Business: 

"vVhen  You  Have  trie  Other  Fellow's 

Money  You  Have  to  Pay  it  Back" 

Jack  Primeau,  of  Peterboro,  Secures  a  Loan  of  $100  From  a  Friend  and  $50  From  His 
Mother — A  Stock  Kept  in  Proper  Condition  Does  Away  With  Necessity  of  Sale 

— Quality  And  Service. 


THREE  years  ago  a  young  man  in 
Peterboro  decided  that  he  wanted 
to  put  in  a  line  of  hats  in  the 
store  in  which  he  was  working.  To  do 
so,  he  had  to  finance  the  venture  him- 
self. A  young  man  will  do  things  that 
an  older  one  would  not  think  even  of 
attempting;  perhaps  that  is  why  young- 
men  get  along  sometimes  when  an  older 
one  would  hesitate  to  take  the  risk. 
Without  any  very  clear  vision  as  to  how 
he  was  to  pay  for  some  hundreds  of  dol- 
lars' worth  of  hats  he  ordered,  this  young 
man  placed  the  order  just  the  same  and 
waited  results.  The  result,  in  one  case, 
was  not  very  encouraging;  it  appeared 
that  one  of  the  firms  from  which  he 
had  ordered  hats  had  looked  up  his 
financial  standing  and  found  that  it  was 
hovering  around  the  zero  point.  The 
hats  didn't  come.  JNothing  daunted,  he 
ordered  them  from  another  firm,  cutting 
down  the  order  a  bit,  and  asked  them 
to  be  sent  C.O.D.  They  came  C.O.D.,  but 
when  they  came  the  "O.D."  was  there 
all  right,  but  the  "C."  was  still  missing. 
Hurrying  out  to  a  friend  of  his  who  had 
told  him  he  had  $100  in  the  bank,  this 


younj  man  told  him  that  the  fatal  hour 
had  struck — ho  wsntsd  to  borrow  that 
$100.  He  got  it;  and  the  man  knew  him 
well  enough  to  refr.se  even  a  note.  Then 
he  went  to  his  m;t'*er  an  J  borrowed  an- 
other $50  and  back  to  the  store  he  went 
and  paid  for  the  hats. 

Jack  Primeau  of  Peterboro 

Jack  Primeau  of  Peterboro — for  thi3 
is  the  young  man  referred  to — now  d  <■ ; 
a  hat  business  which,  alone,  is  wort.i 
between  $4,000  and  $5,000  a  year,  and 
this  is  the  small  end  of  his  business. 
Baron  Shaughnessy  once  said  that  the 
only  way  to  save  money  was  to  borrow 
it;  he  saved  his  first  $100  by  going  to  the 
bank,  borrowing  it,  and  then  depositing 
it  in  the  bank.  Jack  Primeau  had  some- 
thing of  the  same  idea  in  the  back  of  his 
head.  "When  you  have  the  other  fellow's 
money  you  have  to  pay  it  back,"  said  Mr. 
Primeau  to  Dry  Goods  Review.  For 
two  years  he  has  been  running  his  own 
business  in  Peterboro.  A  short  time 
ago  he  received  a  letter  from  one  of  the 
big  clothing  houses  of  Montreal  in 
acknowledgment     of     the     payment     of 


considerably  in  advance  of  the 
time  said  payment  was  due.  "We  at- 
tribute ycur  success  in  a  large  measure 
to  the  fact  that  you  always  kept  your 
stock  in  the  proper  proportions,  consid- 
ering your  turnover.  This  is  what  few 
merchants  in  your  line  are  able  to  show 
just  now.  In  fact,  most  of  them  have 
bout  twice  as  mush  stock  as  they  should 
have  in  their  stores,  due  to  over-buyine-. 
■  present  conditions,  it  is  certainly 
to  simply  buy  for  season's  require- 
m  r.ts,  making  sure  that  very  little  goods 
are  carried  over  from  one  season  to  the 
other  i.i  cr.se  there  should  be  a  drop  in 
prices,  even  if  it  is  only  gradual."  There 
is  good  advice  in  that  letter,  not  only 
for  Jack  Primeau  but  for  many  other 
merchants  in  the  country. 

Elements  of  Success 

Men's  Wear  Review  asked  Mr.  Pri- 
meau to  what  he  attributed  his  success 
as  a  clothing  merchant.  His  answer 
was  a  simple  one.  "I  can  attribute  the 
success  to  three  things  in  particular — 
keeping  quality  stuff,  keeping  away  from 
(Continued    on    page    78.) 


Neat  window  displays  shown   by    Jack  Primeau,  of  Peterboro. 
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M  !•:  N  "s    w  E  \  l;    SECTION 


Dry  Goods  /■''  vit  ut 


What  About  Future 
Prices  ? 


TI.IK  Press  teems  with  talk  of  reductions,  and  is 
an  absurd  critic  of  trades  generally. 

"Automobiles  arc  tumbling,  why  not  clothing?" 
I  hey  ask. 

"Why  m>t  newspapers  and  advertising?"  we  ask 

The  simple  fact  Is  thai  price  adjustments  musl 
be  gradual.  Thoughtful  people  know  that  any 
radical  reduction  mean-  bankruptcy  for  all  hut  the 
Strongesl    dealers,  and  hurts  more  than   helps. 

For  our  pan.  we  shall  keep  on  making  the  best 
clothing  we  know  how.  We  shall  shave  our  profits 
to  help  out.  and  our  prices  will  be  less  than  yon 
are  likely  to  pay  for  inferior  goods,  if  you  don't 
watch   your  step. 

For  those  who  have  been  cautious  in  buying  for 
die  presenl  season,  and  require  either  suits  or  over- 
eoats  for  immediate  delivery,  we  have  the  lines  you 
can  -ell.     I.et  us  know  your  requirements. 

Whether  you  are  pessimistic  or  optimistic  about 
the  future,  you  will  find  our  Special  Order  Service 
a  grand  -thing.      No  risk,  no  worry.     Just   profit. 

We  can  supply  a  few  good  merchants  with  this 
season's   samples,   hut  don't  delay. 


ART  CLOTHES 

—  ^- ■ 

Made  to  Measure 


Cook^  Bros.  £r  AlleM 

Wholesale  TaiijORs 

TORONTO 


Dry  Goods  Review 


MEN'S    WEAR    SECTION 


How 

are  you 

fixed 

for 

Gloves, 

Corduroys 

and 

Cottonade 

Pants 


fllirh-m.'.tyriilj 


MAY  we  suggest  that 
you  look  over  your 
'  stock  and  make  a  note 
of  just  what  you  need  in  these 
lines  ?  The  outlook  in  prices 
and  deliveries  is  improving  and 
we  can  promise  you  the  very 
best  in  both.  If  you  can  let  us 
have  your  sorting  order  now, 
we  will  see  to  it  that  you  get 
it  in  good  time — that  is,  when 
you  want  it. 

The  quality  of  CARHARTT 
CORDUROYS,  COTTONADES 
and  WORK  GLOVES  is  the 
same  as  formerly,  and  that  is  say- 
ing much.  Carhartt  goods  in  anv 
case  are  such  as  you  can  confi- 
dently recommend  to  your  trade. 
They  yield  you  a  good  profit  and 
they  sell  out  clean.  There  isn't  a 
"shelf-loafer"  among  them. 

A  post-card  will  fetch  samples 
direct  to  your  store,  or,  if  you 
prefer,  one  of  our  salesmen 
will  call  at  your  convenience. 

Hamilton  Carhartt 

Cotton  Mills,  Limited 

Toronto       Montreal       Winnipeg       Vancouver 

Manufacturers  of  Men's  Overalls 
and  Work  Gloves,  and  Allovers 
(One-piece)   for  Men  and  Boys. 


M  I    N'S    WEAR    SECTION 


Dry  Goods  Review 


Working  Gloves 


The  Choice  of  the  Man  Who  Knows 
what  is  required  in  a  Working  Glove 

Every  requirement  of  the  working  man  has 
been  considered  in  the  manufacture  of 
TAPATCO  Gloves.  The  special  features  that 
ensure  comfort  and  hard  wear,  along  with  tin- 
dependability  of  materials  and  workmanship, 
have  made  them  the  Cavorite  of  the  working- 
man  for  all  time. 

Wide  range  of   styles: 

Gauntlet  Knit  Wrist  Band  Top 

Leather  tipped  Leather  faced 

Jersey  Gloves  and  Jersey  Mitts 


Heavy 
Tan 


Weights: 
Medium 

Colors: 

Slate 


Liuht 
Oxford 


MADE  BY 


The  American  Pad  &  Textile  Company 


Chatham,   Ontario 


Deacon  Shirts 


Special    Values 


"Direct from  Mill 


to  the  Trade" 


"Through  Commission  Merchants 

For  Ladies'  Wear 

Botany  Wool  Serges,  Gabardines,  etc.,  etc 

For  Men's  Wear 

Indigo  and  Black  Serges  and  Vicunas 

Grey  and  Fancy  Worsteds 

Also 


Pure 
Wool 


Scotch 
Tweeds 


"Manufactured    in   Scotland   of   pure,   new    wool,    free 

from   cotton  or  other   vegetable   fibre,  shoddy,   mungo. 

thread     waste    or    any    other     reman ufactu red     wool. 

ON    account  of 

THE    HEATHER    MILLS    COMPANY, 

Selkirk   (Scotland I. 

"From  whom  we  have  Sole  Canadian  Selling  Agency' 

Stocks  of  all  the  above  on  hand. 
Ready    for    immediate    shipment. 

C.  E.  ROBINSON  &  CO. 


Mappin    &    Webb   Building 
Importers  10  Victoria  Street 

MONTREAL 


iSommusion 
Merchants 


Dry  Goods  Review 


DRESS    FABRICS 


Go 


IN  the  elegant  and  exquisite  vanities  of  European  courts,  as  in  the  simple  wardrobe  of 
the  goose-girl  on  the  hill — cotton  has  had  its  honored  place  for  centuries.  Its  freshness 
and  coolness  heighten  feminine  charm.     Its  moderate  cost  places  it  in  the  reach  of 
everyone.  The  best  cottons,  price  for  price,  and  the  cheapest  cottons — quality  for  quality — 
are  "Prue  Cottons." 

DOMINION  TEXTILE  COMPANY 

LIMITED 

MONTREAL  TORONTO  WINNIPEG 

No    24 


1 )  R  i:  88     FABRICS  I  try  Goods  Re  rim 
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SILKS 

European  Japanese 

Every  Conceivable  Quality,  Weave 

and  Design 

Large  Assortment  Best  Prices 


SILKS  LIMITED 

TORONTO  WINNIPEG 
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DRESS  FABRICS 

Suitings       Coatings 

Dress^Goods 

Linings 

Best  Qualities       Lowest  Prices 

DRESS  FABRICS  LIMITED 

TORONTO  WINNIPEG 


I 
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i 

i 
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NOVELTIES 

Handkerchiefs,  Ties 

Mufflers,  Linens 

Japanese  Novelties,  Baskets,  Lamps 

NOVELTIES  LIMITED 

TORONTO  WINNIPEG 


p. 
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RIBBONS 

Plain  or  Fancy 

Wide  or  Narrow 

Big  Assortment         Best  Values 

RIBBONS  LIMITED 

TORONTO  WINNIPEG 
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Spring  Color  Card  Gaily  Festive 

Greenish  Blues  Lead  Off  the  1921  Color  Range  Thai  the  Textile  Color  Card  Association  lias 

Launched      Lovely  Reds,  Browns  and   Purples  Are   Included  in   List  ot  Sixty-six 

Silk,  Twelve  Woolen  and  Ten  Leather  Shades. 


TllK  fashionable  colon  that  will 
characterise  American  fashions 
designed  for  the  coming  Spring 
and  Summer  season,  have  been  launched 
by  the  Textile  Color  Card  Association  ot 
t  hi  United  Stall's  and  are  shown  on  its 
latest  season  card  for  1921  Spring,  now 
ready  for  distribution. 

According  to  this  forecast,  colors  ar< 
to  be  travly  festive — for  the  card  abounds 
in  brilliant  -hades,  hut  is  well  tempered 
with  rich  tones  of  medium  and  dark  hue. 
rendering  it  adaptable  for  all  branches 
of  industry . 

The  card  a  ntains  sixty-six  silk  and 
twelve  woolen  colors.  Under  separate 
grouping  are  shown  the  ten  shoe  and 
leather  colors  selected  by  the  joint  styles 
COmmitte  -  of  the  shoe  and  leather  in- 
dustries in  conjunction  with  the  asso- 
ciation. 

Green-Blues  Lead  Off 
Three  soft  irreenish-blues  of  the  tur- 
quoise  persuasion,  called  Cascade,  Niag- 
ara and  Grotto,  open  the  card.  These 
arc  followed  by  a  triplet  of  excellent 
orange-yellows,  graduating  in  intensity, 
named  Honeydew,  Shrimp  and  Tangerine. 
Sweet  Tea  is  a  delicate  pastel  tint  of 
\  iolet.  Two  deeper  shades,  Anemone  and 
Verbena,  accompany  it.  Then  come 
three  yellowish-greens.  The  first,  called 
Endive,  is  a  true  lettuce  green;  Oasis  and 
Palm  represent  the  deeper  tones. 
Browns  Strong 
Browns  of  various  types  are  very 
prominent:  Rattan,  Mexican  and  Clove 
are  <|f  the  golden  cast;  Bran,  Caramel 
and  Tortoise  have  a  suggestion  of  pink 
undertoning  that  creates  a  pleasing,  rich 
effect.  A  range  of  five  soft  shades  run 
from  a  liyht  tone  called  Raffia  through 
the  deepening  tones  of  Bamboo  and  Fil- 
bert, then  harmonize  into  Auburn  and  the 
dark  standard  shade  of  Seal.  Last  of  the 
browns — but  of  unusual  temperament — 
come  three  of  distinctly  Indian  origin,  as 
their  names  suggest,  Xavaho.  Algonquin 
and  Mohawk.  These  depict  the  deep 
orange  and  artistic  copper  tones  that 
ei, rich  the  pottery,  rujrs  and  beaded  trap- 
pings of  these  Indian  tribes. 

Blues  Very  Important 
Of  special  comment  are  the  excellent 
ranges  of  blue.-,  five  of  which  simulate 
various  type-  of  porcelains.  There  is 
the  exquisite  liirht  blue  of  the  French 
Sevres,  the  rich  deeper  blues  found  in 
the  antique  Wedgwood  and  the  more 
modem  Chiswick  of  English  origin.  Then 
last,  the  deep,  dark  blues-  found  in  so 
many  of  the  porcelain  wares  of  our  Co- 
lonial  period. 

Thre<    yachting   blues  are  called  Com- 
modore,   I  and    Resolute  -created 
,  •              ■•       in  a's    Cup    defender 


SPRING  SEASON  COLOR  CARD 

FOR    1921 

Sixty-six  silk  shades,  ranging 
1  nun  green-blues   to  seal   brown*. 

Twelve  woollen  shades  in  greys, 
greens,  reds  and   browns. 

Ten  leather  shades  emphasizing 
browns, 

Vivid  hues  will  characterize 
Spring  modes.  Metal  effects  strong- 
ly influence  new  shades. 

Blues  will  be  very  strongly 
featured  in    vivid  shades,   whether 

deep    or    pale. 

New  greens  are   remarkable. 

Egyptian  reds  still  itrongly 
lea  tared. 


and,  of  course,  navy  blues,  Ensign,  Navy 
2,  and  Navy  3,  again  appearing. 
Three  Flaming  Reds 
Three  flaming  reds  are  aptly  named — 
Tomato,  Paprika  and  Pimento.  A  rich 
pink  called  Camellia  deepens  into  a 
charming  soft  shade  called  Old  Red  and 
this  in  turn  deepens  to  a  Maroon.  Two 
other  reds  of  bluish-purple  cast  are  Folly 
and  Currant.  The  former  will  be  remem- 
bered as  having  earned  a  place  of  im- 
portance on  the   1920   Fall  card. 

There  is  still  another  range  of  greens 
somewhat  suggestive  of  the  Reseda  type. 
These  are  called  Pistache,  Tarragon  and 
Eucalyptus. 

Three  dulcet  greys  also  from  the  Fall 
card  return.  These  are  Cinder,  Zinc  and 
Pelican. 

Three  purples  called  Abbey,  Westmin- 
ster and  Canterbury,  of  ecclesiastical 
temperament,  lend  their  usual  dignity  to 
the  card. 

As  a  finale  to  the  silk  colors  come  two 
odd  shades  of  blue,  with  frosty  under- 
tones of  green  and  grey.  These  are 
aptly  named  Iceberg  and  Glacier. 
Fine  Range  in  Woolens 
The  woolen  group  offers  some  attrac- 
tive sport  shades.  A  red,  similar  to 
cherry,  is  called  Jockey.  Paddock  is  a 
deep  rich  green;  Marathon  a  bright  gold 
and  Olympic  a  bluish  green. 

•Two  smart  tan  shades  are  shown, 
called  Mastic  and  Sponge,  the  latter  be- 
ing recalled  from  the  1920  Spring  card. 
Sphinx  is  a  lijrht  brown  resembling  des- 
ert sands,  while  Agate  portrays  the  red- 
dish-rust tones  found  in  the  jewel  of 
that  name.  A  light  and  dark  grey  are 
named  Shark  and  Slag.  There  are  also 
two  blues  of  slightly  exotic  greenish  tone 
called  Pagoda  and   Nippon. 

Browns    Lead    Leathers 
Browns  are  of  primary   importance  in 
the    slice    and    leather    colors.      Almond 


Gold  Brown,  Cochin.  Chestnut,  and  Chip- 
pendale are  the  five  chosen.  Three  greys 
appear,  the  lightest  Silver,  the  medium  is 
calld  Grebe,  while  the  darkest  is  Lava — 
similar  to  Taupe.  Cream  and  Bronze  are 
also  featured.  These  colors  will  likewise 
prove  of  special  interest  to  the  hosiery 
industry  as  well  as  the  glove  and  thread 
trades. 

Sweater  Colors 

Accompanying    this    Spring    card    is    a 

mall      supplement     showing     the     two 

ier   pinks,  two  deeper  light   blues  and 

fie  maroon  which  have  been  standardized 

1  v  the  association  in  conjunction  with  the 

C   nverters'  Association,  also  the  Sweater 

ni  1    Knitted   Textile   Manufacturers'   As- 

•  ciation,  in   order  to   meet    the    special 

ds   of  the  cotton   and   sweater   indus- 

tr'es.     These  five  colors  will  be  incorpor- 

.  t  »d  on  the  fifth  edition  of  the  Standard 

(     'or  Card  of  America  now   in  com 

preparation. 


France  and  Britain 

Furnish  Fine  Woollens 

A  PROMINENT  Montreal  textile 
importer  recently  stated  to  Dry 
Goods  Review  that  it  seemed  un- 
fortunate that  business  should  be  quiet 
just  at  the  time  when  European  textile 
centres  are  sending  out  fabrics  of  I 
quality  and  novelty  absolutely  unparal- 
lel  d  in  the  history  of  the  world  of  com- 
merce. Furthermore,  it  is  working  an 
undeserved  hardship  upon  these  great 
factories  which  have  strained  their 
capacities  to  the  utmost  in  order  to  do 
their  share  in  rehabilitating  devastated 
France,  by  providing  work  for  their  em- 
ployees and  thereby  increasing  the  avail- 
able supply  of  textiles  for  the  world- 
consumption.  France  has  now  reached 
the  position  when  she  can  look  after  the 
needs  of  her  own  people  and  is  begin- 
ning to  reach  out  for  export  trade  with 
other  countries.  It  is,  therefore,  dis- 
tinctly discouraging  for  those  in  touch 
with  these  manufacturers  to  note  the 
absolute  hick  of  interest  and  feeling  of 
apathy  which  prevail  in  the  retail  world 
at  present.  It  is  expected  that  in  six 
months*  time  France  will  lie  a  formid- 
able competitor  in  the  world  market  as 
regards  woolen  ami  silk  textiles;  she 
is  even  now  making  enquiries  with  re- 
gard to  possible  expansion  of  trade.  If 
the  present  sluggish  condition  continues 
to  prevail  to  a  great  extent  during  the 
next  few  months,  it  is  believed  by  some 
that     manufacturers    will    i  keep 

large    quantities    of    fabrics    for    exp  irl 
on    hand,    and    will    simply   fill    ord    I 
received,    dyeing    the    material-    to    suit 
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each  buyer's  requirements.  This  pro- 
cedure will  mean  prolonged  delay  in  the 
filling  of  orders,  and  will  be  disastrous 
in  the  end  when  some  of  the  newer 
shades  are  wanted  quickly;  the  result 
will  be  annoying  to  both  exporter  and 
retail  merchant,  and  business  will  suffer 
still    more. 

Finest   Fabrics   Shown 

According  to  the  importer  interviewed, 
British  and  French  manufacturers  have 
surpassed  themselves  this  season  both  as 
regards  colorings  and  designs.  No  ef- 
fort has  been  spared  to  create  new  ef- 
fects and  the  samples  submitted  in 
evidence  corroborate  this  statement. 
The  newest  of  the  new  was  apparent  in 
a  range  of  woolen  skirtings  in  Brussels 
carpet  effects,  truly  original  in  concep- 
tion and  quite  lovely  in  appearance.  The 
whole  range  of  sports  skirtings,  in  fact, 
was  characterized  by  a  novelty  which 
betokens  the  keen  interest  displayed  by 
the  creators  of  the  fabrics  of  to-day. 
Large  checked  designs  in  many  color 
combinations  seem  to  predominate,  but 
the  standard  shepherd's  plaid  is  very 
popular",  both  in  broken  and  two-tone 
effects.  Checked  velours  is  another  love- 
ly conception  and  duvetyn,  suede  cloth 
and  broadcloth  are  also  shown  in  a  be- 
wildering variety  of  colorings  and  pat- 
terns. 

Novelty  Coatings — D 

The  newest  coatings  are  the  teddy 
bear  cloths  which  faithfully  reproduce 
the  fur-like  finish  of  the  familiar  toy. 
There  are  also  polo  coatings  and  brushed 
wool  effects  without  number.  The  candy 
stripe  coating  is  a  pretty  novelty  for 
children's  wear,  as  are  the  fabrics  with 
large  overplaids  over  mixed  back- 
grounds. Cheviots  and  checked  polo 
cloths  are  among  the  newest  lines  re- 
ceived lately,  and  dark  tweed  coatings 
in  mixed  colorings  with  overplaids  in 
different  colors  are  still  other  new  ar- 
rivals. There  is  also  a  large  range  of 
cap  tweeds  in  all-wool  and  union  mix- 
tures in  sporting  designs,  varying  from 
the  minutest  of  pin  checks  to  the  largest 
of  Scotch  plaids  in  vivid  colors.  These 
tweeds  are  all  made  of  the  very  finest 
and  softest  yarns  and  are  remarkably 
handsome  lines. 

It  is  to  be  hoped  that  the  present 
conservative  policy  of  merchants  in 
general  will  not  prove  a  deterrent  to 
the  importation  of  such  Fabrics  as  these, 
as  it  is  many  years  since  the  makers' 
have  produced  anything  similar  in  the 
woolen  line. 


SPECIALS   OFFERED 

Alterations  to  the  stove  occupied  by 
La  Mode  Ltd.,  182  Sparks  Street,  Ot- 
tawa, to  make  an  entrance  for  a  new 
theatre  has  caused  the  firm  to  offer  very 
great  reductions  in  prices  to  clear  stocks 
as  much  as  possible  before  the  dust 
spoils  them. 


Buyers  Still  Holding  Off 

Overseas  Trade  Commissioner  Reports  Unchanged  Conditions  in 

Wool  and  Cotton  Markets  During  Past  Month — 

Orders  Coming  Very  Slowly. 


THE  reports  for  the  month  from 
the  Toronto  offices  of  the  Over- 
seas Trade  Commissioner  show 
little  change  has  taken  place  in  the  cot- 
ton and  woolen  markets  during  the  past 
four  weeks,  The  general  trade  in  cotton 
piece  goods  and  yarns  is  about  the  same 
as  described  in  the  last  report.  Orders 
continue  somewhat  scanty  and  the  ex- 
pected revival  in  this  respect  has,  so  far, 
not  materialized.  As  a  consequence,  a 
number  of  mills  have  prolonged  their 
midsummer  vacation,  orders  in  hand  be- 
ing insufficient  to  supply  continuous  full 
employment.  Undoubtedly  one  of  the 
chief  reasons  for  the  tardiness  of  recov- 
ery is  the  price  position.  Buyers  appear 
to  be  undecided  as  to  future  prospects  in 
this  respect,  and  arc  inclined  to  hold  off, 
pending  further  developments  which 
may  indicate  more  clearly  the  trend  of 
prices.  The  prolonged  curtailment  of 
production  appears  to  have  had  little 
effect  upon  the  short  time  orders,  and 
buying  continues  almost  entirely  of  a 
hand-to-mouth  character. 

Enquiries  from  overseas  markets  gen- 
erally have  recently  been  rather  more 
numerous;  but  here,  again,  the  uncer- 
tainty of  price  movement  is  restricting 
the  resulting  volume  of  business.  Never- 
theless, it  appears  evident  that  these 
markets  are  still  short  of  stocks,  and  the 
general  opinion  seems  to  be  that  could 
the  trend  of  prices  be  reasonably  fore- 
seen, export  trade  would  register  a 
marked  improvement. 

Quiet   in   the   East 

Chiefly  disappointing  has  been  the 
failure  to  revive,  of  the  Far  and  Near 
Eastern  demand,  both  China  and  India 
still  being  unusually  quiet,  the  latter 
generally  buying  only  lower  grades, 
while  demand  from  the  former  is  prac- 
tically at  a  standstill.  The  lack  of  or- 
ders from  these  two  sources  is  causing 
serious  concern  in  those  sections  of  the 
industry  which  cater  so  largely  for  this 
class  of  trade;  and  it  is  not  a  very  remote 
possibility  that  some  stoppage  of  looms 
will  result  in  the  near  future  if  no  im- 
provement in  demand  is  experienced. 

The  particulars  available  regarding 
the  U.S.A.  production  of  cotton  shows 
that  the  crop  for  1919-1920  will  be  short. 
This  is  the  fifth  successive  short  crop. 
The  revised  figures  of  cotton  ginned 
from  the  crop  of  1919  are  11,324,541  run- 
ning bales.  The  equivalent  in  500  lb. 
bales  gross  weight  is  11,419,797,  and  in 
500  lb.  bales  net  weight  10,923,512.  Sea 
Island  crop  of  1919  was  only  6,916  bale? 
This  practical  abandonment  of  the  grow- 
ing of  sea  island  cotton  is  due  to  the 
ravages  of  the  boll  weevil  throughout 
the  entire  sea  islam!  belt. 

A  meeting  of  prominent  representa- 
tives of  the  cotton   industry  was  held  at 


the  Manchester  Chamber  of  Commerce 
on  July  30th  in  connection  with  the 
scheme  for  cotton  growing.  Great  satis- 
faction is  felt  in  Lancashire  at  the  per- 
sonal interest  taken  in  this  matter  by  the 
Prime  Minister.  A  message  received 
from  Mr.  Lloyd  George  expressed  his 
great  interest  in  the  cotton  growing- 
scheme,  and  suggested  that  the  leaders 
of  the  trade  should  meet  him  at  a  con- 
ference in  London  at  the  House  of  Com- 
mons. The  actual  date  is  to  be  arranged 
later  when  the  scheme  is  farther  ad- 
vanced. 

It  is  stated  that  a  contract  has  been 
entered  into  by  Messrs.  J.  Hoyle  &  Sons, 
Ltd.,  the  well-known  cotton  spinners  and 
manufacturers,  for  the  purchase  of  the 
whole  of  the  share  capital  of  Messrs. 
Peter  Todd  &  Co.,  Ltd.,  Victoria  Mills, 
Wheeldon,  near  Chorley.  These  mills 
contain  30,000  spindles  making  fine 
counts  of  yarns,  and  1,140  looms  for  fine 
cambrics  and  bi'ocades,  etc. 
Wool 

In  woolens  there  is  generally  little 
change  in  the  position  of  the  raw  mate- 
rial, for  although  at  the  present  series  of 
London  wool  auctions  prices  have  shown 
a  rather  firmer  tendency,  the  advance  is 
not  pronounced,  and  can  hardly  be  taken 
as  indicating  that  lowest  prices  have 
been  touched.  In  certain  grades  demand 
has  been  induced  by  special  circumstan- 
ces, such  as  that  for  finer  qualities  of 
merino  wools,  which  were  in  special  re- 
quest owing  to  the  scarcity  of  those 
grades  suitable  for  good  warps;  but  for 
the  commoner  sorts  of  wool,  demand  has 
been  little,  if  any,  more  brisk  than  for- 
merly. Stocks  generally  are  rather 
heavy,  and  the  opinion  is  expressed  that 
juices  have  not  yet  touched  their  lowest 
level. 

Export  inquiries  have  been  rather  more 
numerous,  although  the  uncertainty  re- 
garding prices  has  materially  restricted 
the  resultant  business,  and  exporters  are 
desirous  of  considerable  expansion  in 
overseas   demand. 

Holding   Off 

With  regard  to  woolen  textile  goods, 
the  position  shows  little  improvement. 
Buyers  of  cloth  are  holding  off  pending 
the  establishment  of  a  more  reliable 
basis  of  prices,  and  demand  consequently 
leaves  much  to  be  desired.  It  is,  how- 
ever, believed  that  the  price  difficulty  is 
almost  wholly  responsible  for  the  present 
slackness,  and  manufacturers  confidently 
anticipate  an  active  demand  when  buyers 
are  satisfied  that  prices  have  reached  a 
more  or  less  settled  level. 

Much  the  same  difficulty  is  experienced 
with  regard  to  the  ovei-seas  demand,  and 
the  outlook  generally  appears  to  Be  de- 
pendent, to  a  high  degree,  upon  future 
price  movements. 


/'  few 


Silk  Novelties  Showing  in  Paris 

Exquisitely  Soft  Fabrics  in  Dainty  Range  of  Colors  Being  Fashioned  tnto  Captivating  M    les 
For  the  Very  Youthful  Devotee  and  Her  Riders     Crepe  K fleets  \'ery  Handsome- 
Voiles  and  Veilings  Effective. 


Paris,  France,  October,  L920. 
ir,  Dry  Goods  Review: 

THIS  letter  ia  going  to  be  devoted 
to  some   novelties    in    light    silk 
materials  just  out  for  the  Winter 
and  which  may  be  found  quite  as  useful 
Spring,  and  even    for    Summer 
u  ear. 

For  instance,  the  two  patterns,  sam- 
ples of  which  I  am  Bending,  would  be 
fashionable  in  any  season,  since  there  are 
weddings  at  any  time  of  the  year.  Both 
samples  are  in  the  same  style  as  those 
I  sent  last  year  of  embossed  material, 
and  I  wish  to  lay  stress  on  them.  In 
these  days,  when  cloths  are  so  extremely 
high,  one  should  take  advantage  of  those 
which  look  most  attractive.  You  will 
agree  with  me  that  embossed  crepe  is  of 
good  value,  considering  that  the  em- 
motifs  take  the  place  of  embroi- 
dery or  any  other  trimming.  A  wedding 
gown  entirely  made  of  one  of  these  pat- 
terns would  look  very  nice  with  a  little 
la<  e  and  a  plain  sash. 

A  shows  a  big  rose  such  as  they  are 
drawn  at  present,  and  B,  less  elaborate. 
Bhows  garlands  of  dowers.  Both  are  nice, 
though,  and  would  suit  slim  or  well-built 
girls  alike. 

A  bridesmaid  would  look  very  pretty 
in  a  gown  made  in  sample  ('.  a  silk  voile 
witli  gold  and  silver  motifs.  A  bride 
could  even  wear  it  if  entirely  made  of 
silver.  There  again  no  trimmings  are" 
needed,  except  a  hunch  of  flowers  at  the 
waist  or  a  sash  of  a  nice  shade  of  pink 
or  blue  for  a  wedding,  or  of  a  showy  color 
for  the  ball  room.  At  the  theatre  where 
such  a  dress,  draped  or  deeply  flounced 
and  friiled  in  the  1860  style,  could  be 
worn  and  be  very  effective,  a  young  girl 
might  have  a  hairdressing  of  gold  and 
silver  or  a  metal  ribbon  in  her  hair,  cross- 
ing her  forehead  as  is  fashionable  for 
young  ladies  to  have  nowadays. 

Also  for  the  theatre  is  pattern  D, 
h  I  would  advise  using  in  moderate 
quantity  and  most  cautiously,  for  it  only 
suits  very  dark  ladies  with  a  decidedly 
brown  i  omplexion.  Still,  as  this  silk 
crepe  is  nice  in  quality  and  the  shade 
suitable  for  all  pla<  es  strongly  lighted, 
such  as  ballrooms,  theatres,  com 
etc.,  it  might  be  used  with  a  beautiful 
veiling  of  black  lace  or  embroidered  net, 
which  -hade  is  exceedingly  fashionable 
this  Winter. 

For  Varied  I  s<  - 

For  similar  purposes,  but  without  be- 
ing re-veiled,  a  young  lady  or  her  mother 
could  wear  pattern  E,  silk  crepe  of  a 
strawberry  shade,  with  white  silk  stripes 
that  look  like  silver.  Such  a  color  would 
suit  a  dark  lady,  or  a  fair  one  if  she  had 
a    delicate    complexion.        A    bonny    girl 


FABRICS   FROM   FRANCE 
Embossed  crepes  lovt  In  for  bridal 

i  obi  8. 

\itid  Inns  approved  for  'heat re 
ii  ear  or  tin'  ballroom. 

Metallic  motifs  seen  on  materials 
tm  bridesmaids'  costumes. 

Quaint  In  striped  silk  voiles  shown 
in  pastel  tints  for  younger  genera- 
tion. 

Flowered    voiles   in   deep   shades 

used  for   veilings  Over  satin   linini/s 
ill    richly    fashioned    i  n  r    VOrapS. 
Voiles     for     next     Slimmer     show 

dainty  embroidered  designs. 


with  ruddy  cheeks  would  look  prettier 
in  pattern  F,  blue  and  white  silk  crepe, 
which  is  quite  as  nice  as  E,  and  looks  a 
little  oldish  with  its  checks. 

Both  patterns  would  also  make  some 
dressy  frocks  for  little  girls  to  be  worn 
with  a  white  sash.  Of  course,  with  these 
light  materials,  an  under  dress  of  pongee 
or  silk  schappe  would  be  necessary.  As 
the  shades  of  these  samples  are  rather 
deep,  I  would  choos"  white  stuff  for  the 
lining,  which  would  give  a  lighter  ap- 
pearance  to  the   garment. 

Pretty  blouses  could  also  be  made  of 
them,  and  hats  for  dressy  purposes  would 
not  look  bad  either  in  these  materials. 

Dainty  Marquisettes 

1  wrote  you  in  a  previous  letter  that 
veilings      were      becoming      fashionable 


again.    In  patterns  o'  you     •  ■ 
mens  of  marquisette   that   would  a: 
that  purpose  to  perfection,  for  tr.e  effect 
is  that  of  a  pretty  veiling,  i  -tripes 

lost  nothing  of  theii  ^ogue,  they 
ought  to  find  a  ready  use  '■'-  '■'■>  >traight 
tea-gowns,  long  tunics,  etc.  that  are 
wanted  at    present. 

For  ladies,  always   &<  their 

complexion,    such    garment-  :ie   in 

royal  ground  and  yellow,  gold  ground 
with  black  stripes,  and  for  younger  ones 
in  champagne  and  white.  The  ribbon 
sash,  which  constitutes  the  only  really 
fashionable  belt,  should  be  in  the  shade 
of  the  ground,  and  the  lining  could  in 
every  instance  be  white. 

Young  ladies  could  be  provided  with 
similar  material,  as  shown  in  the  two 
patterns  II.  which  shades  are  suitable  for 
their  age.  The  blue  pattern  could  have  a 
white  lining  and  be  very  light  (almost 
white).  If  the  lining  was  blue,  the  blue 
stripes  would  be  deeper  in  shade,  while 
the  white  ones  would  be  of  a  very  light 
blue.  The  mauve  and  pink  effect  would 
be  obtained  by  means  of  a  pink  lining. 
The  same  disposition  could  be  had  with 
the  pink  sample.  If  one  ventured  to  use 
both,  one  on  the  top  of  the  other  and 
crosswise,  one  would  get  a  rather  amus- 
ing pattern  of  checks,  which,  if  made  up 
into  a  very  wide  skirt,  held  ..;  i  >  means 
of  wires,  for  a  little  girl,  would  remind 
one  of  the  1850  fashion  with  short 
checked  skirts  and  long  pantalt  I 

For  young  ladies  and  girls  again,  are 
patterns    I    and    J,    both    in    silk    muslin 


a 

■  vHBvi'8  Sf iw 
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Cottons  For  Spring 


Six   pretty    ne»    vtMes   >-ho»n   in   the   lines    for   1921    by   the   \V.    R.    Brook   Company, 
Montreal.      Conventional    designs    and   (lark   colors    are    pronounced. 
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white  ground,  with  crowns  here  and  there 
of  embroidered  silk  of  one  shade  in  I, 
pastel  blue,  mauve,  orange,  saxe  blue, 
pink,  etc.,  but  always  in  light. shades,  or 
in  crowns  of  two  colors  as  in  J,  pink 
and  blue,  mauve  and  orange,  yellow  and 
orange.  Needless  to  say  that  the  sash 
is  in  one  of  the  shades  of  the  embroidery. 
Flowers  to  be  worn  with  them  should 
also  be  of  the  same  shade.  For  instance, 
I  would  wear  a  bunch  of  roses  with  the 
pink  one,  forget-me-nots  with  the  blue, 
light  violets  with  the  mauve,  nasturtium 
with  the  orange.  With  the  pattern  of 
yellow  and  orange  crowns  that  last 
flower  in  the  two  shades-  would  be  most 
effec 

For  Dainly  Lingerie 

K  is  a  most  useful  pattern  of  schappe 
silk.  It  will  make  dainty  chemisier 
blouses  with  high  neck,  long  sleeves  with 
cuffs  like  those  of  shirts,  and  big  mother- 
of-pearl  buttons.  In  the  lingerie  depart- 
ment it  will  make  some  fancy  sets,  and  if 
lined  with  white  some  ladies'  pyjamas. 
Strong,  yet  light,  it  will  wash  beautifully. 
For  Winter  wear  it  is  rather  light,  but 
for  the  Spring  and  in  Summer  it  ought  to 
be  favored,  for  it  is  very  neat. 

L  will  be  made  up  in  blouses  or  dresses, 
but  should  only  be  chosen  by  those  who 
want  to  have  something  entirely  different 
from  everyone  else. 

For   Novel   Furnishings 

In  the  home,  it  will  be  found  useful  to 
make  piano  lampshades  (the  design  shows 
it),  or  electric  candle  shades,  to  cover 
boxes,  to  make  fancy  cushions,  etc.,  espe- 
cially in  boudoirs.  As  you  see,  it  is  made 
in  various  shades;  therefore  it  may  find 
its  place  anywhere;  in  red  and  blue,  green 
and  brown,  purple  and  brown,  in  rooms 
of  any  color,  in  blue  and  purple,  but 
mostly  in  x  bright,  cheery  yellow  interior. 

A   New   Lining 

M  is  i  pattern  of  printed  silk  to  be 
used  as  a  lining  on  silk  cloaks  or  jackets. 
It  is  rather  elaborate,  but  would  look  ef- 
fective.    Fur  coats  would  look  nice,  too, 


The  Latest  Importations  of  French  Woollens 

1.  Striped  Polo  coating  in  three  color  combinations,  with  heavy  brushed  surface. 
Sample  shows  rose  and  white  upon   blue. 

2.  Large  plaid  sports  skirting  in  dark  shades.  Sample  shows  nigger  brown  with 
black  overcheck. 

3.  Large  checked  cap  tweed  in  sporting  pattern.  Sample  of  gray  and  black  check 
overlaid  with  green  check. 

4  and  6  show  samples  of  cap  tweeds  in  novel  Scotch  plaids  in  combination  colorings. 
5.  Irregular  striped  Polo  coating  with  extra  heavy  pile  finish  in  combination  color- 
ings. Sample  shows  hlue  and  white  with  black  hairlines.  Suitable  for  children's 
wear. 


in  any  shade.  Although  plain  linings  are 
getting  fashionable  again,  there  is  no 
doubt  that  printed  silk  will  still  be  asked, 
for  it  is  rather  pretty  to  see  a  lady  take 
off  her  coat  which  has  a  dainty  showy 
lining. 

Voiles  for   Matrons'   Frocks 
N   pattern   of  dark  voile  with  printed 
flowers  of  a  dark  shade,  too,  is  most  suit- 
able for  old  ladies'  dresses,  and  ought  to 
catch  their  fancy,  for  it  is  neat,  yet  up 


to  date  and  not  a  bit  extravagant.  Apart 
from  that  use,  they  are  often  employed 
here  as  a  lining  for  scarfs  or  muffs;  over 
a  flat  satin  lining  one  of  these  patterns 
may  be  deeply  gathered  and  make  a  kind 
of  veiling  often  much  appreciated. 

O    would    do    for    a     similar     purpose, 

since  it  is  the  same  class  of  goods,  and 

as    the    printed    motifs    are   bigger   they 

would  mostly  do  for  lining  whole  cloaks. 

Yours  truly, 


J  Novelties  in  Broches  and  Voiles 


This  group  of  fabrics  includes  a  complete  range  of  the  new  embossed  and  metal  embroidered  crepes,  the 
striped  silk  voiles,  novelty  crepe  silk  weaves,  printed  Georgettes  and  figured  crepe  de  Chines,  which  will  be  em- 
ployed by  the  French  designers  in  fashioning  next  Spring's  advance  styles. — Described  in  accompanying  letter 
from  Paris. 
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Ofie  Seal  of  distinction 


The  Alark  of  the  House  of  Sidney  Rlumenthal  &  Co, 


Fabrics, — woven  furs,  which  have  every  desirable  quality 
of  the  richest  animal  furs — lustrous  beauty,  warmth,  and 
durability.  In  addition,  they  have  wider  adaptability  to 
stylish  patterns.    They  combine  comely  style  with  economy. 

The  Shelton  Looms  labels  sewn  in  garments  made  of  our 
fabrics  protect  you  and  your  customers  from  inferior  imita- 
tions— and  is  assurance  of  the  highest  quality  woven  furs. 

The  labels  and  the  woven  furs  they  distinguish  are  nation- 
ally advertised  in  newspapers  and  leading  women's  publica- 
tions— to  intensify  the  demand  for  the  fabrics — to  emphasize 
the  importance  of  the  labels. 

America's  foremost  garment  manufacturers  use  Shelton 
Looms  woven  furs. 

Profit  by  the  advertising  given  these  superior  fabrics — 
the  label  and  the  trademark  of  The  Shelton  Looms — insist 
that  garments  which  are  made  of  these  woven  furs  bear  these 
"marks  of  distinction" — it's  our  guarantee  to  you  and  your 
customers. 
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SIDNEY    BLIMENTHAL    &    CO.    Inc. 

395-401    Fourth  Avenue  :-:  :-:  New  York  City 
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RELIABLE  SILKS 


The  real  value  of  any  piece  of  Silk 
in  your  store  is  in  the  service  it  gives. 
Selection  from  our  range  assures  ser- 
vice of  the  highest  order. 

The  happy  combination  of  re- 
liability and  correct  style  distinguishes 
our  range  at  all  times. 

The  Social  Season  has  already  commenced 
and  we  are  read}-  to  meet  your  demands  for 
IMMEDIATE  DELIVERY.  Suitable  Silks 
in  all  the  popular  fabrics,  in  a  wide  selection 
of  the  shades  now  in  vogue. 

Send  for  Samples. 


Hamm  &  Riley  Silk  Co. 

LIMITED 

55  Bay  Street,  Toronto 
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A    New    Line    of    Fashionable 

JERSEY   CLOTH 
SUITINGS 


Canadian 
Made 


Our  new  line  (No.  18)  of  Wool  Jersey  Suitings 
will  find  instant  favor  with  your  customers. 

It  comprises  a  variety  of  colors,  lovat  and  heather 
tones  predominating,  and  the  usual  Hawthorn  high 
quality  is  consistently  maintained. 

HAWTHORN 

JERSEY  CLOTH 

No.  18 

is  responsive  to  many  different  methods  of  treatment  in 
cut  and  style,  is  always  rich  and  fashionable  in  appear- 
ance, and  drapes  beautifully. 

This  new  line  will  be  among  the  most  popular 
suitings  of  the  season. 

Ask  your  wholesaler  for  samples  of  our  No.  18 
line  before  ordering  your  stock  of  suitings. 

Hawthorn  Mills  Limited 

Carleton  Place,  Ontario 


For 

Canadian 

Trade 
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"KINGFISHER" 

Silks  and  Linens 


SILKS 

Our  assortment  of  Novelty  Fabrics  takes 
in  the  newest  and  most  popular  creations, 
rich  Gold  and  Silver  Embroidered  Tissue 
and  all  the  following  elegant  materials, 
in  fact  they  represent  "Le  Dernier  Cri": 


SILK  DUVETYNS 
DUVETYN   BROCHE 
BABY  SEAL 


LIZARD  VELOl  R 
CHARMEUSE  EXCELLENT 
FRENCH   TINSEL   RIBBONS 


CHIFFON  VELVET 
CHARM ANT  SUPERIOR 
BROCHE   RADIANT 
BKOCHE   TRIUMPHANT 


SATIN  DANSANT 
SATIN   GLORIA 
SATIN  GRENADE 
SATIN   CHAMOIS 


SATIN  MINUET 
SATIN    ARCADIA 
SATIN    LIBERTY 
SATIN   MARCHIONESS 


LINENS 

Our  Linen  Department  comprises  many  valuable  features  for  Christmas 
selling. 

Of  Fine  Linen  we  have  a  varied  stock  of  Scalloped  and  Hemstitched  Table 
Cloths  with  Napkins  to  match,  Tea  Cloths,  Tray  Cloths,  Towels,  Scarves,  etc. 

Our  line  of  Staples  is  complete,  including  Crashes,  Terries,  Damasks  in 
mercerized  and  linen,  Linen  Table  Cloths,  Napkins  and  Bath  Towels. 

"Snowcrest"  Madapolams,  Longcloths,  Sheets  and  Pillow  Cases  deserve 
special  mention.  Each  piece  bears  the  stamp  "Snowcrest,"  which  is  the  guarantee 
of  highest  quality. 

MARK   FISHER,   SONS  &  CO. 

Fine  Woollens,  Tailors'  Trimmings,  Silks,  Linens 
28   Victoria  Square,  Montreal 


79  Bay  Street 
TORONTO 


286  and  290  McDermott  Avenue 
WINNIPEG 


420  Cordova  Street 
VANCOUVER 
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HAVE  YOU  RECEIVED 

OUR 
CATALOGUE 

1920-21 

• 

IT  shows  in  actual  appearance  all  that 
is        NEWEST         in 

FUR  JACKETS  and  NECKWEAR 


JACKETS    with  combination   Collars,  Cuffs  and   Border 
CAPE    EFFECTS    with  combination  Collars 
SHAWLS    with  bordered  ends  are  especially  in  demand 


WE  HA  VE  THEM  IN  STOCK 

Write  for  Catalogue  if  you  have  not  already  received  one. 


JAMES  CORISTINE  &  CO. 

LIMITED 

MONTREAL 


Dry  Goods  Rec'ieiv 


FUR   DEPARTMENT 
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HUDSON 
SEAL 

COATS 

I  1 

We  have  them  in  all  lengths, 
plain  and   trimmed,   in  newest 
styles. 

PRICES  RIGHT! 

V    ft^^^B    1 

Immediate  Delivery 

We  have  a  large  assortment  of 

RUSSIAN  SABLES 
SILVER  FOX 

CUMM1 

[NGS  &  CUMMINGS 

S' 

T.  PAUL  STREET  WEST 

MONTREAL 
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Holt,  Renfrew  Hold  Elaborate  Revue 

mion  Show  of  Unusual  Merit  Marks  Opening  of  Elaborately  Equipped  New  Department — 
Living  Models  in  Sumptuous  Costumes  Pose  in  Silver  Frame — Luxurious  Furs 
and  (Gorgeous  Fabrics  Delight  Large  Throng. 


Sl-'.i  DOM  if  ever  in  the  Dominion  of 
i  baa  been  enacted  a  scene 
inch  magnificence  with  partici- 
■  inction,  amid  a  Betting 
so  cosmopolitan  in  atmosphere  as  that 
which  recently  was  held  in  the  Rose 
the  Hotel  Windsor  in  Mont- 
real, under  the  combined  auspices  of  the 
well-known  firms  of  A.  J.  Alexander 
Ltd  .  Holt.  Renfrew  &  Co.,  Ltd.,  J. 
Bourdeaux  >.v  Sons,  (has.  Desjardins  & 
Son-  and  also  Henry  Birks  &  Sons  Ltd. 

The  pageant  was  staged  in  honor  of 
the  wives  of  the  many  distinguished 
medical  men  who  are  at  present  holding 
a  convention  in  the  city,  and  was  ar- 
ranged to  show  the  best  of  the  furrier's 
an. I  the  jeweller's  art  in  conjunction 
with  the  rarest  of  gowns  and  hats  just 
from  Paris. 

In  order  that  the  visitors  might  the 
more  enjoy  the  Fashion  Show  in  per- 
fect comfort,  the  beautiful  ball-room 
of  the  hotel  was  transformed  into  a 
restaurant  for  the  occasion,  so  that  the 
guests  might  entertain  at  tea  and  wit- 
no-  the  function  at  one  and  the  same 
time.  The  tea  hours  of  four  to  six  were 
therefore  selected,  and  an  orchestra  was 
present  throughout  the  performance, 
half  concealed  amid  a  profusion  of  palms 
and  flowers  in  a  corner  of  the  room. 

Perfectly  Arranged  Revue 

to  displaying  the  gar- 
ments from  the  visitor's  point  of  view 
was  carefully  thought  out.  The  dress- 
ing rooms  were  arranged  at  the  far  end 
of  the  long  hall  so  that  the  mannequins 
could  appear  at  the  head  of  the  marble 
staircase  leading  down  into  the  tea 
room,  and  one  by  one  move  about  the 
tables,  entering  the  Rose  Room  by  one 
door  and  coming  out  by  another,  so  that 
every  point  of  their  superb  accessories 
might  be  seen  by  all.  Little  tables  were 
placed  down  the  wall  on  either  side  so 
that  a  wide  space  remained  for  the 
model-  to  parade,  and  as  may  be  im- 
agined the  effect  was  quite  comparable 
to  any  of  the  New  York  shows  staged  in 
honor  of  the  buyers  of  American  houses, 
whose  entertainments  are  a  byword  in 
the  annals  of  pageantry. 

Ahout  a  score  of  pretty  models,  each 
bearing  i  dainty  placard  setting  forth 
the  name  of  the  manufacturer  of  the  par- 
ticular garment  or  accessory  which  sne 
nsplaying.  took  part  in  the  parade, 
and  in  alphabetical  order  showed  furs, 
gowns.  and  jewels  according  to  '.he 
house    they  represented. 

^uperb   Showing   of    Furs 

1-  istimated  that  some  half  a  mil- 

nth  of  furs  were  exhibited 


Handsome  Mole  Cape 

Canadian  makers  are  continually  Illustrat- 
ing their  ability  to  furnish  smart  women 
with  exquisite  wraps.  This  is  a  very  un- 
usual cape,  introducing  a  13-inch  yoke  and 
nine  graduated  scalloped  flounces  mounted 
on  crepe  meteor. — Courtesy  of  A.  J.  Alex- 
ander, Montreal. 


<luring  the  afternoon,  and  included  the 
famous  silver  fox  skin,  which  is  the 
largest  and  finest  of  its  sort 
in  America.  Other  sumptuous  furs 
were  featured,  which  were  particularly 
notable  on  account  of  the  elaboration  of 
the  linings.  The  majority  appeared  to 
be  lined  with  the  most  sumptuous  of 
pompadour  and  flowered  satin  linings, 
or  else  with  the  rarest  of  taffetas,  veiled 
with  silk  net,  upon  which  was  caught 
here  and  there  pompons  of  henna  coq 
feathers,  or  else  embellished  with  clever 
hand  embroidery,  shirrings,  pipings,  or 
appliqued  motifs  or  fur  and  ribbon 
and  silk.  Some  showed  daisies  and  but- 
terflies of  gold  or  silver  thread  or  silk, 
others     were     resplendent     with     Geor- 


gette   crepi  Even     beaded     linings 

not    uncommon    features    of    these 
luxurious  outer  garments. 

<  ostlj     Accessories 

The  jewels  worn  with  the  gowns  and 
furs  were  estimated  at  a  value  of  $110,- 
000,  and  included  ropes  of  pearls,  jane 
and  amber  beads,  as  well  as  diamond 
pendants,  rings,  earrings  and  bracelets. 
Many  beautiful  fans  of  vivid  colored  os- 
trich were  carried  with  the  evening 
gowns,  and  other  charming  accessory  - 
such  as  vanity  cases,  hand  bags,  cane-. 
and  umbrellas  were  carefully  selected 
to  set  off  the  effect  of  the  costumes. 

During  the  afternoon  two  vocal  soloi 
varied  the  interest  of  the  function  and 
were  much  enjoyed  the  entire  page- 
ant winning  much  praise  from  the  visit- 
ors, to  whom  such  an  affair  was  an 
unexpected  and  much  appreciated  de- 
light. 


BORROWS  $150  TO  START  BUSINESS 

(Continued  from  page  61) 
sales,  and  giving  people  value  and  service 
for  their  money.  If  a  man  keeps  his 
stock  in  the  proper  condition  he  does 
not  have  to  have  sales.  So  many  mer- 
chants plug  themselves  with  stock  and 
are  then  forced  into  sales."  Mr.  Pri- 
meau  makes  it  a  point  to  keep  in  per- 
sonal touch  with  his  stock  and  he  care- 
fully figures  from  season  to  season  what 
his  selling  amounts  to.  "There  are  so 
many  merchants  who  over  estimate  the 
amount  they  do  sell,"  said  Mr.  Primeau. 
He  gave  an  instance  of  this  in  his  own 
business.  One  Christmas,  it  seemed  to 
him  that  he  had  done  a  particularly 
large  business  in  neckwear.  He  was 
asked  how  many  dozens  he  had  sold  and. 
guessing  roughly,  he  estimated  it  as  so 
many  dozens.  In  actually  taking  stock 
of  what  he  had  sold  he  discovered  that 
the  amount  was  considerably  less  than 
he  had  thought.  Though  he  was  for  the 
moment  disappointed,  it  taught  him  that 
it  was  wise  to  keep  careful  note  of  what 
was  actually  sold  so  that  he  could  have 
a  better  idea  of  quantities  to  be  bought. 

Advertises  and  Avoids  Sales 
In  advertising,  Mr.  Primeau  uses  the 
local  paper  and,  in  addition,  does  some 
direct  personal  advertising  through  the 
mails.  He  makes  a  point,  however,  of 
keeping  in  personal  touch  with  his  cus- 
tomers and  is  always  seeking  out  new 
friends  among  the  young  men  of  the 
city.  And  he  avoids  sales.  Since  he  has 
been  in  business,  he  has  not  had  a  sale, 
and  to  hear  him  talk,  one  is  forced  to 
believe  that  he  will  not  have  one  for 
some   time   to   come. 
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Fur  Fashions  as  France  Accepts  Them 

From  the  Ball  Room  to  the  Boulevards  PeltryMakes  Its  Triumphant  March  This  Season  in 
Paris — It  Graces  Milady's  Wraps,  Suits  and  Coats  and  Dance  Frocks  and  Also 
Enhances  the  Furnishings  of  Her  Home — Wrappy  Mantles  and  Supple 

Muffs  in  High  Favor. 


Paris,  France, 

October,  1920 

EDITOR,  Dry  Goods  Review,— The 
fur  market  in  France,  while  it  has 
felt  the  crisis  like  every  other 
place,  is  far  less  affected  than  in  other 
countries.  This  is  due,  strange  as  it 
may  seem,  to  the  adverse  rate  of  ex- 
change. When  prices  were  high  last 
Winter,  the  French  dealers  were  still  in 
a  position  to  buy,  because  the  American 
dollar  was  worth  less  than  10  francs. 
In  March  and  April,  when  prices  began 
to  drop,  the  exchange  rate  of  the  dollar 
rose  up  to  over  16  francs,  and  the  de- 
cline on  prices  was  not  felt  here  to  any 
extent.  The  dealers,  therefore,  tread 
on  a  sounder  ground  here,  and  people, 
knowing  that  prices  will  not  go  down  to 
any  large  extent,  go  on  buying,  though 
cautiously. 

Furs  are,  of  course,  very  expensive, 
and,  while  they  are  still  used  on  the 
whole  there  is  less  of  them  on  garments. 

The  most  common  way  of  using  them 
is  in  bands. 

On    Evening    Gowns 

On  evening  dresses  we  have  some  very 
narrow  ones  in  the  middle  of  ruffles, 
or  one  inch  wide  edging  frills.  If  a  little 
larger  it  will  be  seen  at  the  waist  line. 
But  it  is  not  in  this  department  that 
furs  are  displayed  extensively  this  Win- 
ter. 

For  Tailleurs 

Tailored  costumes  have  more  of  it: 
grey  squirrel,  grey  astrakan,  grey  lamb. 
are  seen  almost  in  every  large  house.  It 
is  devised  according  to  the  style  of  the 
jacket,  as   follows: 

Loose  short  jackets  will  have  a  band 
a  few  inches  wide  all  around  the  bot- 
tom. In  front  it  will  be  sewn  inside 
and  just  show  at  the  opening.  At  the 
sleeves,  which  are  decidedly  pagoda 
shape,  as  a  rule,  we  have  no  fur.  The 
collar  is  a  rectangular  band  of  fur 
folded  very  much  like  last  year,  unless 
it  is  a  straight  band  closely  fitting  the 
neck.  Such  is  the  tendency  this  Winter. 
Whether  in  fur  or  in  cloth,  collars  will 
be  very  high,  and  in  some  cases  will 
even  cover  the  chin. 

When  a  long  fitting  jacket  is  worn, 
the  fur  band  is  wider;  sometimes  it  has 
10  inches  in  width,  sometimes  more,  and 
in  cases  when  people  can  afford  it,  the 
whole  basque,  cut  on  the  cross,  with  one 
or  two  godets  are  in  fur  (I  say  one,  be- 
cause I  have  seen  instances  where  only 
'  one  godet  was  devised  on  the  side,  the 
other  side  being  quite  flat). 

With  such  jackets  we  generally  have 
no  fur  collar  attached,  unless  the  revers 


For  Luxurious  Wraps 


These  are  a  few  of  the  exquisite  silks  that  serve  to  line  the  cosy  fur  manteaux 
designed  for  smart  French  women  this  winter.  There  is  a  very  pronounced  vogue 
for  satin  hroches  with  much  hlack  in  evidence,  hut  hright  colors  and  gaudy  stripes 
are  very  chic  too. — Samples   from   Paris. 


are  shawl  shape,  but  a  band  of  supple 
fur,  such  as  mole,  is  flounced  on  a  glazed 
ribbon  and  fastened  on  the  side  or  at 
the  back  by  means  of  a  big  bow. 

Enter  the  Muff 

The  sleeves  of  the  jacket  have  no  fur 
either,  but  a  muff  is  part  of  the  cos- 
tume, and  is  thus  devised:  a  huge  supple 
muff,  that  looks  very  much  like  a  Jap- 
anese lantern,  is  ended  by  two  frills 
(flounced  or  flat)  that  cover  the  arm 
up  to  the  elbow.  These  are  nothing  but 
the  gauntlets  of  last  year,  but  they  are 
fixed  upon  the  muff  instead  of  being 
kept  loose. 

Therefore,  whenever  ordering  a  tailor- 
ed costume  for  the  Winter,  an  elegant 
lady  should  be  sure  to  secure  at  the 
same  time  the  collar  and  muff  to  match, 
and  often,  too,  the  fur  toque  that  is 
fashionable  this  season.  As  a  rule,  this 
toque  is  made  of  the  same  material  as 
the  costume  and  is  trimmed  with  the 
same  fur  as  the  said  garment.  Black 
monkey  is  very  often  used  for  such  pur- 
poses. 

Wrappy  Mantles 

In  robes  manteaux,  which  are  always 
plain  and  neat,  we  either  have  a  band 
of  fur  round  the  bottom,  at  the  neck  end 


and    at    the    cuffs,    or    the    separate    fur 
band  and  muff  are  used  to  advantage. 

While  tailored  costumes  trimmed  with 
fur  are  fanciful  and  may  be  adorned 
with  fancy  furs  like  grey  astrakan,  lamb, 
thibet,  gazelle,  etc.,  robes  manteaux 
should  have  a  more  staple  fur  trimming: 
skunk,  opossum,  dyed  skunk,  Hudson 
seal,  etc.,  which  are  bound  to  match  dark 
shades  as  worn  in  Winter. 

Tea  gowns  have  little  fur,  but  it  is 
nice:  ermine,  marten,  stone  marten  or 
fitch  worked  in  narrow  bands  do  very 
well. 

(Continued  on  page  91 1 


POPULAR-PRICED 
FURS 

French      Seal      and      Beaver 
Trimmed    Coats    a    specialty. 

36  inches  long $160 

40  inches  long $175 

Small    Furs    at    equal    value. 

Samples  and  prices  upo<> 

request. 

MANUEL  LEVITT 

Wholesale  Furs 

520  St.  Lawrence  Blvd.,  Montreal 


so 
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Dry  Good*  Renew 


HOLLANDER 
ELECTRIC  SEAL 

"The  Acme  of  Perfection  " 


Hollander  Furs  are  conspicuous  for  their  lustre  and 
pliability,  their  quality  and  endurance. 

WHY?  Because  they  are  dyed  to  perfection  by  expert 
dyers,  and  finished  by  trained  dressers. 

The  trade-mark,  A.  H.  &  S.,  Ltd.,  is  the  guarantee  of 
good  material  and  workmanship. 

Discriminating  customers  ask  for  Hollanders  because 
they  know  the  value  of  high-grade  products  and  appreciate 
the  superiority  and  elegance  of  our  various  lines. 

It  has  been  our  purpose  to  make  more  beautiful  furs  and 
the  result  has  surpassed  even  our  own  expectations. 

Hitherto  Electric  Seal  was  produced  only  in  France,  but 
now  we  are  able  to  offer  Canadian-made  Electric  Seal  equal 
in  all  respects  to  the  original  French  Seal. 


A.  HOLLANDER  &  SON,  Ltd. 

64  Queen  Street,  MONTREAL 
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Perfection 


IN 


MOOSE  HEAD 
BRAND 

FURS 

MADE 
BY 

THE   PIONEER    HOUSE 

OF 

CANADA 


ESTABLISHED 
IN  1852 


WOMEN'S 
FUR  COATS 


We  demonstrate  perfection 

in  our  showing  of  the  latest 

style  creations. 


WORKMANSHIP  and 

MATERIALS    cannot 

be  surpassed 


VALUES   UNEQUALLED 

even  after  conceding  com- 
petitive  special    discount^ 
offerings. 


L.  Gnaedinger  Son  &  Company 


90-94  St.  Peter  Street, 
MONTREAL 


1"  UB     DEPAR  T  M  E  NT  Dry  Goods  Rt    ■ 


JREDMOND   FURS 

ARE  MADE  FOR 

SER  VICE 


Theyithave  all  the  QUALITY, 
STYLE,  DURABILITY  necessary 
to  insure  the  most  complete  satis- 
faction to  your  customer. 

They  have  the  value  for  which  the 
REDMOND  lines  are  famous. 


THE  QUALITY  is  right 
THE  STYLE  is  right 
THE  PRICE         is  right 


Have  you  received  our  new  Fur  Catalogue? 
If  not,  write  to 

THE  REDMOND   COMPANY 

LIMITED 

Montreal  Winnipeg 
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ANNOUNCEMENT 

The  Only  Seal 

that  has  successfully  met  all  the  requirements  of  the 
Canadian  Patent  Office,  known  as  Labraska  Seal, 
made  from  selected  Tasmanian  Wallaby,  finished 
under  our  patent  process.  Combining  the  rich 
lustre  of  the  genuine  Alaska  Seal  with  wear  and 
moderate  price.  The  only  seal  that  will  not  rip, 
tear  nor  crack,  better  than  Seal  rat  at  less  thari 
half  its  price.    Guaranteed  in  all  details. 


SAMPLES  ON  REQUEST 


SEE  AND  BE  CONVINCED 


PRICES 


Opossum  Collar  and  Cuffs 

33  inches  long  $250 

36  inches  long $260 

40  inches  long   $275 


No.  1  Alaska  Sable  Collar  and  Cuffs 

33  inches  long   $290 

36  inches  long   $305 

40  inches  long   $320 


JAMES  W.  GRANT  LIMITED 

366  ST.  PAUL  STREET  WEST  :-:  MONTREAL 


LATEST  STYLES,  FINEST  TRIMMINGS, 
BEST  VALUES  IN 

FUR  COATS 


CONSTITUTING 

Ladies'  Fancy  Steel  No.  1  WOM- 
BAT Jackets,  42  to  45  in. 
length        -  $240.00 


Men's  COON  Coats 


$200.00  up 


en's  WOMBAT  Coat,  Nice 
Steel  Color        -        -        -        $137.50 


DESPAROIS,  GARNEAU  &  CIE,  LTEE. 

465  ST.  PAUL  WEST,  MONTREAL 


SI 
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Mid-Season  Hats  Are  Colorful 

The  Small  Chapeau  Dominates  Stage  For  Street  Wear,  While  Large  and  Graceful  Models 
of  Unusual  Design  Arc  Promised  a  Place  in  Winter  Festivities — Draped  Effects  Are 

Lovelv  in  Velvets  and  Broches. 


A  VISIT  to  one  of  the  largest  Mont- 
real wholesale  millinery  salons 
this  month  did  not  reveal  anything 
m  the  way  of  an  unusual  novelty  in  the 
realm  of  hats.  Everywhere  about  the 
show -mom  were  in  evidence  many  modi- 
fications of  the  softly  draped  velvet 
toque,  although  Beveral  large  picture 
shapes  of  panne  with  an  over  veiling  of 
Chant  illy  or  silk  net  were  also  noticed. 
But  despite  all  the  discussion  and  hubbub 
over  the  high  cost  of  feminine  headwear, 
one  fact  must  not  be  ignored,  and  that 
a  vital  one  to  womankind,  that  this  sea- 
son hats  are  infinite  in  variety  and  there 
is  not  a  single  face  which  cannot  find  its 
own  charming  frame  to  set  it  off.  Fash- 
ions may  come  and  go  in  suits  and  frocks, 
but  the  hat  may  be  small  or  large,  wide 
ami  drooping,  or  narrow  and  dashing,  one 
may  wear  flowers,  feathers  or  ribbon  just 
as  fancy  dictates  or  the  purse  permits. 
But  one  must  have  trimming,  that  is  the 
one  law  which  canncjt  be  disregarded  this 
season. 

Chic  Model  Catches  On 
Vivid  colors  are  preferred  in  New  York 
just  now,  according  to  one  designer  inter- 
viewed  by  Dry  Goods  Review  this  month, 
and  practically  nothing  but  small  hats 
arc  to  be  seen  there,  developed  in  velvets, 
gold  and  silver  brocades,  and  also  novel- 
ty combinations  of  striped  beaver  cloth, 
oilcloth,  fur  and  velvet  for  more  informal 
wear.  The  predominating  color  seemed 
to  be  the  new  shade  of  French  blue, 
which  combines  with  furs  and  metallic 
effects  equally  well,  and  is  universally 
becoming  to  both  brunette  and  blonde. 

A  Ribbon  Conceit 

One  original  model  noticed  had  its  up- 
turned brim  faced  with  closely  over- 
lapping rows  of  baby  ribbon  in  reversible 
brocade,  one  side  of  which  was  blue,  the 
other  blue  and  black.  The  ribbon  was 
turned  over  half  way  down  the  brim  to 
show  its  reverse  and  so  formed  a  pretty 
color  contrast.  No  other  trimming  was 
jary. 

The  Metal  Influence 

Among  the  newest  of  trimmings  which 
are  finding  favor  in  New  York  just  at 
present  are  large  colored  poppies  with 
delicately  gilded  edges.  These  carry  out 
the  metallic  note  which  will  be  more  and 
more  emphasized  as  the  Winter  advances. 
The  plain  tailored  models  have  been  en- 
tirely supplanted  in  the  wholesale  salons 
by  these  gay  and  insouciant  creations. 
The  exclusive  hat  is  now  known  by  its 
color  as  well  as  its  quality  and  all  shades 
of  deep  bluish  pink  are  now  in  vogue, 
dark  wine  reds,  rust  and  greenish  blues — 
in  fact,  everything  but  the  conventional 
shades  to  which  we  have  been  led  to  be- 


C harming  Dress  Model 


A  very  graceful  "drooping"  effect  is  achieved  in  this  handsome  Mala]  brown 
velvet  model  with  its  crown  completely  covered  with  curling  orange  plumage. 
The  model  exploits  the  wide  sweep  at  the  sides  with  becoming  droop. 


lieve  the  color  chart  was  limited.  These 
latter  tones  are  reserved  for  the  less  ex- 
clusive chapeaux  this  season.  Panne  and 
Lyons  velvet  vie  equally  for  favor,  and 
indeed,  no  richer  and  more  beautiful  fab- 
rics will  ever  be  found. 

Art  Work  from  Paris 

One  or  two  Parisian  importations  show 
exquisite  hand-painted  flowers  or  birds 
done  upon  the  satin  or  velvet  of  the  hat, 
and  all  kinds  of  fine  handwork,  such  as 
fine  corded  tucks  or  folds,  are  preferred 
by  some  buyers  in  place  of  the  more  vivid 
tinsel  trimmings.  Several  French  hats 
seen  lately  featured  plaited  velvet  ribbon 
and  one  very  smart  hat  in  henna  shade 
has  this  as  its  only  trimming.  Large 
crisp  bows   fastened   on   the   side   of  the 


crown,  giving  the  wearer  height,  are 
popular  overseas  just  now,  and  one  firm 
is  trying  out  their  success  with  Canadian 
women. 

The  ever  popular  ostrich,  as  a  rule  un- 
curled,  is  the  favorite  decoration  for  af- 
ternoon hats.  What  trimming  then- 
placed  more  often  on  the  brim  than  on 
the  crown,  and  the  smaller  turbans  with 
over-hanging  coq  feathers  are  considered 
smarter  than  ever.  Burnt  ostrich  is 
commonly  employed  to  give  softness,  and 
pipings  and  soutache  braid  are  still  other 
style  ideas  which  are  growing  in  popu- 
larity. 

Jets   Are  Selling 

The  veiled  and  draped  hats  are  among 
the    best    sellers,    according     to     another 
(Continued  on  page  110) 
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Grey  in  Vogue  on  Fifth  Avenue 

New  York  Shops  Featuring  Smart  Midseason  Models — New  Favorite  in  Color  is  Seen  in 
Panne,  Velvet,  Felt,  Duvetyn  and  Feathers,  Matching  Grey  Squirrel  —  Elaborate 

Window  Displays  Featured. 


NEW  YOjRK.  —  Millinery  depart- 
ments in  the  Fifth  Avenue  shops 
and  in  the  different  departmental 
stores  have  been  quite  active  during  the 
past  few  weeks,  and  many  attractive 
window  displays  have  been  held.  Al- 
though the  henna  and  capucine  colors 
seem  to  dominate  the  greater  part  of  the 
displays,  as  far  as  colors  are  concerned, 
there  is  a  tendency  toward  the  display 
of  grey. 

This  is  just  the  color  for  squirrel  fur 
and  is  developed  in  velvet,  panne,  duve- 
tyn and  felt,  generally  trimmed  in  the 
same  color.  Russek's  have  grey  hats  dis- 
played in  their  window,  one  made  of  wide 
moire  ribbon  folded  back  in  points  for 
the  cuff,  and  trimmed  with  a  silvered) 
glycerine  ostrich  band.  Quite  a  few 
grey  velvet  hats  are  seen  trimmed  in 
bands  or  tassels  of  the  same  color. 

A  great  many  of  the  exclusive  shops 
on  the  Avenue  are  displaying  grey  hats 
and  at  present  this  color  seems  to  be 
increasing  in  prestige.  Stewart  &  Co. 
have  in  their  window  several  hats  made 
of  a  transparent  striped  metal  cloth  in 
silver  and  grey  effect.  This  fabric  covers 
all  sorts  of  shapes  in  cuff  and  brim 
effects,  some  trimmed  in  jet  bugles  and 
others  in  silver  bugles.  Monkey  fur  also 
is  used  as  a  fringe  around  one  of  these 
shapes,  while  a  small  band  of  fur  with 
flowers   trims   another. 

Side  Drape  Effects 

Joseph  is  showing  a  new  red,  much  on 
the  orange  coloring,  on  small  and  me- 
dium shapes  of  velvet.  These  hats  are 
trimmed  in  self  coloring,  in  feather  fan- 
cies or  foliage.  Maison  Maurice  show 
many  black  hats  and  some  large  ones  of 
panne,  trimmed  with  handsome  laces 
draped  over  the  brim  edges,  and  finished 
in  the  irregular  side  drape  effects. 

The  Lichtenstein  Millinery  Co.  is  dis- 
playing several  grey  hats,  some  large 
and  trimmed  in  sashes  of  grey  ribbon 
and  bows.  One,  a  soft  dimple  tarn,  is 
made  entirely  of  the  new  French  fur 
fancy  called  slinks. 

Best  &  Co.  are  showing  in  their  win- 
dow a  large  beret  made  entirely  of  Aus- 
tralian opossum,  and  without  further 
trimming.  Franklin  Simon  &  Co.  on 
a  table  in  the  ready  to  wear  department 
on  the  main  floor  have  displayed  hats 
for  $10,  one  of  these  of  a  very  good 
value,  a  cerise  velvet  off-the-face  shape, 
with  the  front  faced  in  a  solid  applique 
of  tiny  flower  effects  made  from  the  vel- 
vet and  in  the  same  color.  In  this  same 
department  is  a  table  devoted  to  the 
showing  of  felts  and  velours. 

Interesting  Window  Display 

Lord    &    Taylor   have     an     interesting 


window  devoted  to  the  details  of  making 
either  a  man's  soft  hat  of  felt  or  velour  or 
a  derby.  This  also  pertains  to  the  mak- 
ing of  women's  hats  of  the  same  mate- 
rials, and  is  very  interesting.  Large 
photographs  show  the  processes  through 
which  the  hats  pass  in  the  different  fac- 
tories, and  the  actual  raw  materials  are 
shown  in  the  window. 

The  new  snake  ribbon  in  Burgundy  col- 
oring is  used  for  an  entire  toque  of 
draped  ribbon,  in  one  of  the  shops, 
trimmed  with  two  large  branches  of 
paradise  in  the  same  color. 

Saks  &  Company  have  devoted  an 
entire  window  to  the  showing  of  very 
elaborate  hats  in  a  Ming  blue,  jade,  green 
and  gold.  A  draped  turban  of  cloth  of 
gold  is  strung  with  jade  green  wooden 
beads  through  the  folds.  Ming  blue  vel- 
vet is  trimmed  in  gold  brocaded  fabric 
and  uncurled  ostrich  fancies. 

There  is  also  a  brim  of  squirrel  with 
a  crown  of  jade  velvet,  while  gold  lace 
makes  a  brim  with  a  jade  velvet  crown. 
All  of  the  hats  are  for  dress  purposes 
and  evening  wear. 


Furs  Employed 
on  Modish  Hats 
for   Mid-Winter 

MANY  of  the  wholesale  millinery 
manufacturers  have  gone  to 
considerable  trouble  to  furnish 
attractive  fresh  mid-season  stock  for 
the  retailer  who  is  enterprising  enough 
to  see  the  possibilities  of  the  Christmas 
season.  Few  women  will  resist  a  new 
hat  at  this  time  of  year  if  it  is  effectively 
placed  in  their  range  of  vision.  There 
are  functions  close  at  hand  that  will 
require  a  fresh  chapeau  of  a  slightly 
more  dressy  character  than  the  majority 
of  women  choose  for  the  first  few  weeks 
of  Fall.  This  is  the  time  for  the  clever 
milliner  to  demonstrate  her  competency. 
If  you  have  a  small  up-town  store  or  a 
humming  business  on  a  busy  down-town 
thoroughfare,  your  window  is  of  equal 
importance.  The  up-town  shop  should 
strive  for  "exclusive  effects,"  and  the 
down-town  one  for  arresting  types  of 
display.  Feature  your  very  best  look- 
ing models  in  the  next  few  weeks  and 
keep  in  touch  with  the  novelties  being 
successfully  introduced  in  the  larger 
centres,  so  that  you  can  reproduce  them 
for  your  trade. 

At  the  present  time  many  new  ma- 
terials are  being  introduced  by  some  of 
the  wholesale  houses — fabrics  of  novelty 


that  are  taking  very'  well  with  the  buy- 
ers. One  of  the  new  fabrics  introduced 
in  New  York  recently  was  the  frog  skin. 
This  material  is  a  dull  finish  satin  im- 
pressed with  a  pattern  to  resemble  a 
frog's  skin,  and  is  used  to  cover  shapes 
entirely,  and  trimmed  in  embroideries 
of  fruits  and  appliques  of  velvet.  A 
handsome  embossed  satin  is  used  in 
black  for  the  most  part,  and  has  the  ef- 
fect of  being  quilted.  This  is  employed 
for  many  of  the  smai-t  off-the-face  effects 
which  are  being  shown. 

The  more  exclusive  models  being 
created  for  this  anticipated  mid-season 
demand  are  characterized  by  richness  of 
texture  rather  than  brilliance  of  color- 
ing, and  are  distinctive  in  dark  tones 
of  hatter's  plush,  panne  and  corded  vel- 
vet effects.  Peltry  enters  prominently 
into  the  general  scheme  where  elegant 
hats  for  afternoon  street  wear  are  con- 
cerned. 


- 


A  Saucy  Model 

This  pert  little  turban  was  recently  spied 
in  an  up-town  shop  window  in  Toronto  and 
was  noted  for  its  simplicity  and  effective- 
ness. The  brim  is  terra-cotta  velvet  em- 
bossed, and  the  crown  is  of  matching  ribbon 
applied  in  sections  with  the  ends  frayed  to 
simulate   feather   trimming. 
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TORONTO  HAT  CO.,  LTD. 

The  Canadian  House  for  Ready-to-Wears 

Manufacturers  of  the  Famous 


To  Wellington 
Street  West 


Style  makes 
the  Hat. 

Baker  Hats 
have  Style. 


Branch: 
Citizen  Building 

Ottawa 
A.  J.  AYEARST 


BAKER  HATS 


■  '■'  VOQ$ 


Having  extended  our  factory  wc  are  in 
a    position    to    give    prompt   deliveries. 


Toronto 
Ontario 


If  you  cannot 
reach  our  Show- 
Rooms  drop  us  a 
line  and  we  will 
reach  you — with 
samples. 


Branch : 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 
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DYNAMO  BRAND 


Wholesalers ! 


This  Trade  Mark  is  your 
guide  to — 


"Dynamo  Brand"  Maline 

The  Original  Guaranteed 
Rainproof  Maline 
Ideal  for  Millinery  and  Scarves. 
Resists  rain,  dampness,  snow,  sun,  and 
perspiration. 

Exceptional  quality 

Guaranteed 

Economical 

We  are  the  only  selling  agents  for  Gros 
Million  &  Co.,  of  Lyons  (France)  for  the 
Dominion   of   Canada. 

CHAS.  MOUTERDE 

(United  Makers) 

80  Wellington  St.  West      Tel.  Adel.  4184 
TORONTO 

Room  705  Read  Bldg.         Tel.  Main  6524 
MONTREAL 


B.  C.  Ladies'  Hat  Mfg.  Co. 

1039    Granville    Street 
VANCOUVER,  B.  C. 


The  House        / 

where  you  see  the 
styles  of  to-morrow 
at  moderate  prices. 

Only    Pattern   Hat 

Manufacturers 

West  of  Toronto 

Pattern  Hats  from 
$7.50  to  $10.50 

We  also  carry  a  full  line  of  Crowns 

and  Shapes   in    Buckram 

and  Wire 

Write  for  our  Fall  Style  Sheet 


Dry  Goods  Review 


MILLINERY 


UNIVERSAL  HATS 


Every  Hat  has  Smart,  Appealing  Style,  Quality 
Materials,  coupled  with  the  Utmost  in  Value 


T  TNIVERSAL  HATS  are 

^  made  in  all  the  season's 
best  styles,  including  off 
the  face,  droop  and  smart 
models.  Shown  in  the  very 
high-priced  hats. 


T  TNIVERSAL  HATS  are 

*^  made  of  best  materials 
procurable,  with  trimmings 
of  Ostrich,  Metallic  Effects, 
Ribbons, Pins, Hand  Embroi- 
dery Work,  Gold  Cloth,  etc. 


K  66 


K76 


K76  Droop  brim,  soft  crown,  gold  braid  edge,  sec- 
tional crown  piped  with  gold,  brilliant  ribbon,  an 
excellent  seller  in  Black,  Taupe  and  Goblin  Blue. 
Made  in  Paon  Velvet.  Price  $6.50  each 

K86  Silk  Velvet,  soft  crown,  ostrich  rosette  trim- 
med, silver  cord  under  brim.  In  Navy  only.  A 
beautiful  hat.  Price  $6.50  each 

K81  Silk  Velvet,  off  the  face,  well  trimmed  in 
Ostrich  all  around.  In  Black  only.  Can  be  worn 
by  anyone.  Price  $6.50  each 

Terms  on   Universal  Hats 
6  per  cent.  10  days,  5  per  cent.  30  days 


^>     KB 


The  above  Universal  Hats  can  be  made  up  in  three  to  five  days 

Universal  Hats  in  Stock  to  Ship  At  Once 

150  Universal  Hats  in  stock  in  good  selling  models,  including  Velvet,  Duvetyn, 
Paon  and  other  combinations,  all  very  attractive  hats.  Colors:  Black,  Brown, 
Navy , Taupe,  Sand.  Every  hat  suitable  for  to-day 's  selling.  Price  $4.50  to  $6.50  each 

S.  F.  McKinnon  &  Co.,  Limited 


Toronto 


Canada 


Montreal       Winnipeg        Quebec        Calgary        Vancouver        London        Paris        New  York 
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Peerless  Underwear 
is  Favorably  Known 


rhe  soft  "feel"  and  well-made  appearance  of  Peerless 
Underwear  has  made  it  favorably  known  in  many  homes 
throughout  Canada. 

[f  you  have  not  already  tested  its  selling  qualities  in  your 
store    order  direct  from  the  manufacturer. 

For  WOMEN    CHILDREN    INFANT- 


MOODIE'S 


Peerless  Underwear 
Company,  Limited 


Controlled  by 

J.  R.  MOODIE  &  SONS,  LIMITED 

Hamilton,  Ont. 


WITHOUT  A  DOUBT 

the  most  popular  high-grade  SWISS   ribbed   vests  on   the   market  for  Women 

and  Children  are 

"MOYER-MAID" 

This  mark  stands  for  quality,  first  and  foremost.  We  put  into  every  garment 
a  quality  of  material  and  workmanship  that  results  in  the  entire  satisfaction  of 
the  ultimate  buyer. 


WALTER  W.  MOYER 

EPHRATA.  PA. 

Canadian  Sales  Office: 

HAROLD  F.  WATSON.  FOSTER  LIMITED 

208  Coristine  Building 

MONTREAL 
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A   New    Ballantyne    Line 


ANEW    Ballantyne    line    is   being  shown   for    Spring — juvenile    middies 
for  girls,  designed   to  rill   the  same  needs  as    do  the   Ballantyne  Boys' 
Jerseys.  These  trig  little  garments  are  sure   to  become  as  popular  as 
the   Boys'  Jerseys,  and  for  the  same  reason:  they  are  eminently  practical;  and 
they  go  a   long  way  towards   solving  the   problem  of  keeping  the  children 
.attractively   dressed   either  tor  school  or  play. 

THE  BALLANTYNE  SPRING  RANGE 

Smocks,  Frillies,  Novelty  Coats,  Shawlettes,  Bathing 
Suits  for  Men,  Women  and  Children,  Boys'  Jerseys, 
Young  Men's  Pullovers,  Children's  Smocks  and  Middies 

R.  M.  BALLANTYNE,  LIMITED,  Stratford,  Canada 
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Scotch  Hosier)   Firm  Represented  in  Canada    New  Blocked  Meets 


Prominent   Knitted  Goods  Manufacturer  Compares  Conditions  m 
the-    Trade      Hand-made   Garments   of    Rare  Quality 

on  Exhibit. 


J.M.  WESTWATER,  Esq.,  of  Lanark, 
-  ■ :  in-.,  was  a  recent  visitor  to 
•  Montreal,  in  the  interests  of  one  of 
the  largest  Scottish  manufacturers  of 
knit  goods,  the  Hyndford  Hosiery  Co. 

Like  many  other  British  concerns 
which  are  progressive  enough  to  realize 
the  tremendous  advantages  to  be  derived 
from  an  extended  development  of  com- 
merce with  the  Dominion  of  Canada,  the 
Hyndford  Hosiery  Co.  lias  sent  their  spe- 
cial representative  on  an  extended  visit 
to  tlie  cities  of  Eastern  Canada,  in  order 
to  get  a  comprehensive  and  thorough 
idea  of  the  needs  and  preferences  of  the 
people  of  Canada  in  knit  goods  of  every 
kind.  Mr.  Westwater,  when  interviewed 
by  a  representative  of  Dry  Goods  Review, 
expressed  himself  as  much  surprised  by 
the  lavish,  displays  and  artistic  arrange- 
ment of  the  large  department  stores  of 
Canada.  Such  showings,  he  stated,  were 
seldom  seen  in  Great  Britain,  and  in  few- 
cases  could  the  English  or  Scotch  shops 
stand  comparison  in  this  regard  with 
stores  such  as  are  a  feature  of  Toronto 
and  Montreal. 

Hand  Made  and  Dyed 
Mr.  Westwater  was  an  interested  vis- 
itor to  many  of  the  knitting  factories  and 
he  noted  many  differences  existing  be- 
tween the  Canadian  styles  and  those  na- 
tive to  Scotland.  Knit  goods,  he  said,  can 
he  made  more  cheaply  in  Scotland  as  re- 
gards the  better  grade  varieties.  Scotch 
"dry  spun"  yarns  are  world  famous  on 
account  of  their  superior  quality  and  as 
they  are  hand  dyed  in  France  in  many 
beautiful  colorings,  they  are  to-day  re- 
garded as  the  world's  criterion.  In  Lan- 
ark, the  home  of  the  Scotch  knitting 
trade,  all  knitted  garments  are  fashioned 
on  hand  machines,  on  which  only  the 
highest  quality  yarns  can  be  used.  In 
England  the  circular  machine  is  almost 
universally  employed,  the  shaping  and 
fitting  being  'lone  afterwards  by  hand. 
Such  a  process  is  by  no  means  satisfac- 
tory in  the  end,  as  perfection  of  fit  and 
finish  can  only  be  gained  by  the  use  of 
the  hand  machine.  A  feature  of  Scotch 
knit  sweaters  are  the  "racked"  edges 
which  provide  an  unusually  neat  finish, 
while  the  fact  that  only  virgin  wool  is 
use.;  a  remarkably  soft  and  pure 

texture  and  quality. 

Business  I-  Good 

Scotland,  said  Mr.  West- 
wai.  ellent.     People  are  realizing 

that  price-  cannot  drop  suddenly.  Labor 
is  now  on  a  forty-four  hour  week,  and  in 
all  factories  is  well  cared  for  physic- 
ally. Such  flourishing  conditions  are  no 
doubt  responsible  for  the  marked  im- 
provement.- in  the  finished  products.  An- 
other feature  of  the  progressiveness  of 
tch  knitter.-  is  the  fact  that  they  are 
quite   prepared   to   make  up   garments   to 


specification,  as  regards  quality  of  yarn, 

color  and  style.  Such  concessions  mark 
a  radical  change  of  policy  and  will 
without  doubt  tend  to  strengthen  the 
interest  of  Canadians  in  the  products  of 
the  Mother  Land.  Up  to  the  present,  the 
people  of  Canada  have  not  been  particu- 
lar as  regards  the  quality  of  yarn  em- 
ployed in  knit  good.-,  of  all  kinds,  but  the 
time  has  come  now  when  the  trade  will 
do  well  to  insist  upon  standard  products, 
untainted  by  poor  workmanship  or  infe- 
rior yarns. 

Those  who  were  privileged  to  view  the 
small  exhibit  of  Scottish  knitting  manu- 
factures as  shown  through  the  courtesy 
of  Mr.  Westwater  were  struck  by  the  re- 
markable quality  of  the  wool  and  the 
truly  original  designs  of  the  garments. 
The  children's  exhibit  was  a  notable  one, 
embodying  the  newest  ideas  in  style  and 
comfort.  Such  exhibitions  of  British 
goods  should  be  of  great  educational 
value,  both  to  the  trade  and  to  the  public 
at  large. 


in  Spring  Cottons 

Dark  Colorings   With    Small    Neat    Pat- 
terns   Being    Featured 

The  Spring  range  of  patterns  in  voilst 
has  just  been  announced  and  the  sample* 
displayed  are  particularly  novel  and  at 
tractive.  The  public  proved  very  con- 
clusively last  summer  that  the  new  pro- 
cess of  flocking  suited  the  popular  I 
and  so  manufacturers  are  featuring  this 
process  in  an  unusually  large  assortment 
of  designs,  varying  from  the  simple 
Swiss  muslin  effect  to  the  more  elaborate 
shaded  patterns  in  beaded  effects.  The 
colorings  also  for  next  season  are  new 
and  comprise  all  the  conventional  stand- 
bys  as  well  as  the  darker  shades  of 
nigger,  taupe,  hydro  blue,  aero  blue,  seal 
and  tobacco.  Such  dark  grounds  as 
these  set  off  the  blocking  to  better  ad- 
vantage than  do  the  lighter  ones,  and 
although  they  do  not  require  so  much 
laundering,  are  perfectly  washable  and 
will  give  unlimited  wear.  It  is  some 
time  since  the  textile  manufacturers 
produced  such  attractive  designs  in  wash 
goods  at  prices  which  compare  favor- 
ably with  those  prevailing  last  season. 


/;/  Royal  Blue  and  White 

this    model    illustrates    one   of    the    attractive    lines   of 

men's  and  boye"  -» eaters  shown  this  season  by  Jerseys, 
ltd..  Toronto. 
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Cotton  Situation 

Is  Encouraging 

Linens  Scarce  But  Prices  Firm,  Accord- 
ing to  Large  British  Firm's 
Recent  Reports 

An  announcement  of  more  than  pass- 
ing interest  to  the  trade  has  recently 
been  given  out  on  behalf  of  the  well- 
known  British  firm  of  Horrockses, 
Crewdson  &  Company,  Limited,  of  Man- 
chester, relative  to  the  withdrawal  of 
the  reservation  of  July,  1919,  referring 
to  import  orders  of  cottons,  etc. 

Orders  are  now  being  accepted  on  the 
old  basis  since  this  restriction  has  been 
removed  "at  fixed  prices  on  receipt  of 
order  at  Manchester,  subject  to  any  re- 
duction on  shipping  date." 

It  is  encouraging  to  note  that  deliv- 
eries in  all  cotton  goods  are  now  improv- 
ing and  dealers  in  general  will  welcome 
the  news  that  this  well-known  firm  is  no 
longer  obliged  to  charge  current  rates 
after  the  six  months'  period  from  date  of 
order  had  elapsed.  Retailers  in  conse- 
quence have  nothing  to  lose  on  future  im- 
portations of  British  cottons,  since  it  is 
generally  understood  that  prices  have 
now  reached  their  highest  peak  and  a 
recession,  albeit  very  gradual,  is  hoped 
for  by  1921.  Any  sudden  decline  is  quite 
impossible  as  prices  which  have  climbed 
for  six  years  are  not  likely  to  drop  to  a 
pre-war  level  overnight.  Some  buyers 
profess  to  believe  that  prices  will  not 
decline  radically  before  1922  or  1923 
in  cotton  goods,  and  in  the  case  of  linens 
the  situation  is  increasingly  serious.  In 
the  latter  case,  the  yarns  were  bought  at 
high  price  levels,  and  as  manufacturers 
are  now  only  setting  to  work  on  these 
stocks,  the  cost  of  the  finished  products 
cannot  decrease  for  a  long  time  yet. 
Pure  linen  is  now  becoming  exceedingly 
difficult  to  procure  and  retailers  are  ad- 
vised to  secure  it  at  any  price  against 
the  future  shortage.  Retarded  shipments 
of  linen  damask  are  the  present  essential 
cause  for  its  scarcity  on  the  market,  and 
until   some   sort   of   stability  prevails   in 


FUR     FASHIONS     AS     FRANCE    AC- 
CEPTS THEM 

(Continued  from  page  79) 
Evening   Wraps 

Cloaks  are  different  according  to  the 
use  they  are  intended  for.  Evening 
cloaks  are  either  in  cloth  with  fur  trim- 
mings or  entirely  made  of  fur.  In  the 
former  instance  they  will  have  the  shape 
of  a  "mante,"  with  a  yoke  imprisoning 
the  shoulders,  and  a  very  big  straight 
collar,  often  made  of  a  wide  band  of 
fox,  grey,  blue,  silver,  etc.,  which  is 
sometimes  continued  all  around  the  bot- 
tom. This  is  very  nice  with  a  silk 
mantle,  which  is  then  lined  with  fancy 
silk. 

Velvet  evening  coats,  which  are  al- 
ways so  handsome,  are  often  trimmed 
with  a  monkey  fringe,  and  are  lined  with 
plain  velvet.  The  collar  is  then  either 
a  bouillonne  or  a  fraise,  which  look  ex- 
tremely dainty. 


Picturesque  Hosiery  Display 

This  window  caused  a  goodly  amount  of  comment  in  Montreal  when  AIm\'s.  Ltd., 
showed  just  how  fetching  a  maid  could  he  attired  altogether  in  vari-colored  silk 
stockings.  Edward  K.  Lummis  was  responsihle  for  this  clever  display,  which 
was  much  admired. 


Belfast,  it  is  unlikelv  that  any  orders  will 
be  filled. 

Canadian  wholesalers  are  well  supplied 
with  good  stocks  of  fancy  linens  in  em- 
broidered and  lace  trimmed  lines,  includ- 
ing Cluny,  Bruges,  Florentine  laces,  and 
Madeira  work.  The  latter  range  is  some- 
what scarce  as  the  native  workers  have 
been  diverted  to  other  industries  and  not 
re-established  owing  to  the  scarcity  of 
pure  linens.  The  fancy  lines  are  ex- 
pected to  be  strong  sellers  during  De- 
cember for  Christmas  gifts,  and  the  new 
combinations  of  Cluny.  and  Madeira,  and 
also  the  filet  effects,  typical  of  the  best 
form  of  the  laeemaker's  art,  are  expected 
to  commend  themselves  strongly  to  the 
trad  f. 


When  entirely  made  of  fur,  in  which 
case  long  narrow  skins  with  hair  not  too 
high  are  used,  the  shape  is  a  cape, 
with  or  without  a  yoke,  generally  a  wide 
band  is  placed  at  the  bottom  where  the 
skins  are  worked  across.  The  collar  is 
invariably  a  very  big  band-square  or 
rectangular,  deeply  flounced  at  the  neck. 
and  may  be  worn  either  draped  around 
the  face  which  it  covers  almost  entirely 
or  let  hang  down  on  the  shoulders  like  a 
pelerine.  This  way  of  wearing  it  is  most 
graceful.  For  such  purposes,  mink 
(which  has  decidedly  replaced  sable), 
ermine,  kolinsky  or  squirrel  dyed  sable 
are  mostly  used,  as  well  as  mole,  which 
is  also  a  great  favorite  of  the  season. 
Travelling  Modes 

Travelling  and  motoring  coats  are  of 
two  kinds:  The  first  is  the  real  coat, 
composed  of  a  straight  long  jacket  with 
sleeves,  thus  devised:  the  skirt  is  made 
of  fur  up  to  the  hips   (generally  beaver 


or  nutria),  where  the  bodice,  made  of 
silk,  is  gathered.  The  sleeves  are  also 
made  of  silk,  and  have  fur  cuff?.  Over 
this  is  a  pelerine  with  a  fitting  yoke  and 
collar  all  in  fur,  and  lined  with  the  same 
silk  as  the  bodice.  The  effect  is  that  of 
a  Scotch  "carrick  cloak"  and  is  rather 
nice.  Needless  to  say  that  the  silk 
must  be  plain  and  of  a  shade  matching 
the  fur.  Hudson  seal  would  do  as  well, 
and  the  silk  should  be  black.  Coney 
could  also  be  used  but  the  price  is  so 
high  that  it  has  almost  entirely  cur- 
tailed the  sale  of  this  article.  Kid.  black 
or  grey,  makes  some  nice  coats  in  this 
style.  It  is  also  one  of  the  most  staple 
articles  for  everyday  wear  in  cold  coun- 
tries. 

For  travelling  we  also  have  the  real 
cape,  made  of  tartan  stuff,  cut  slanting, 
very  wide  so  that  one  can  wrap  oneself 
cosily  in  it.  It  is  entirely  lined  with  fur. 
and  a  very  high  collar  is  in  the  same  ma- 
terial and  fur.  As  grey  is  the  best  shade 
for  that  purpose,  natural  squirrel,  which 
is  comfortable  and  strong,  is  srenerally 
used  to  match  it. 

Herewith  are  a  few  patterns  of  lin- 
ing for  fur  garments  such  as  are  used 
this  year.  You  will  notice  that  the 
shades  are  rather  dark,  for  even  the 
showy  designs  are  on  a  dark  ground, 
black,  grey,  or  brown,  and  there  is  a 
strong  tendency  towards  returning  to 
the  plain  one  shade  linings.  Many  in- 
stances are  shown,  however,  of  a  plain 
brown  or  black  satin  lining  crossed  by  a 
white  band  from  top  to  bottom,  or  some- 
times it  is  a  striped  lining  that  is  used, 
with  lines  horizontally  displayed. 
Yours  truly. 

Jeanne  Gsell 
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Clift  &  Goodrich  Inc. 

328  and  330  Broadway  -  New  York  City,  N.  Y. 

COMMISSION    MERCHANTS 

To  the  Jobbing  Trade  exclusively. 

We  represent  leading  Manufacturers  of  the  United  States  making: 

Men's  Summer  Balbriggan  and  Mesh  Union  Suits. 

Men's  Summer  Balbriggan  and  Mesh  Shirts  and  Drawers. 

Men's  Summer  Ribbed  Union  Suits. 

Women's  Summer  Straight  Vests. 

Women's  Summer  Union  Suits,  in  various  finishes. 

Men's,  Women's,  Boys'  and  Children's  Nainsook  Underwear. 

Men's  and  Boys'  Winter  Heavy  Cotton  Ribbed  Union  Suits. 

Men's  Flat  Fleeced  Shirts  and  Drawers. 

Men's  and  Boys'  Flat  Fleeced  Union  Suits. 

Women's  Winter  Cotton  Ribbed  Union  Suits,  in  various  styles. 

Children's  Winter  Cotton  Ribbed  Union  Suits. 

Children's  Winter  Cotton  Ribbed  Sleeping  Garments. 

SAMPLES   ON    REQUEST 

Canadian  Representative: 

Mr.  R.  Reade  Davis,  31   Melinda  Street,  Toronto,  Canada 


Your  Customers,  and  You 

\\  7"HEN  a  customer  asks  you  for   Hosiery,  do  you  show  Circle- 
*  ^  Bar?     Do  you  establish  with  her,  or  him,  the  reputation  for 
handling  hosiery  which  excels  in  quality,  style  and  durability,  and 
which  gives  utmost  comfort? 

CIRCLE-BAR  HOSIERY 

For  men,  women  and  children 


is  Featured  by  many  of  the  most  careful  merchan- 
disers in  the  retail  trade.  It  gives  satisfaction.  It' 
you  are  nol  pushing  it.  you  arc  missing  steady, 
profitable  trade,  and  an  opportunity  to  strengthen 
your  hold  on  the  people  who  buy  in  your  -tore. 

The   Circle-Bar  Knitting   Co. 

Limited 
Kincardine,  Ontario 


A  TAPERINti  toe  prevente 
the  clumsy  lumping  of 
material  inevitable  with  the 
usual  rounded  toe.  A  deeper 
heel  prevent*  wrinkling  "Mi- 
llie instep.  The  narrow  ankle 
is  glove  fitting,  and  the  elastic 
to]>  adds  to  comforl  ^>  our 
customers  will  appreciate  these 
point?, 
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Stockings  for  Winter  Sales 


Buster  Brown  Stockings  make  splendid 
winter  sellers  because  they  are  specially  suit- 
able for  cold-weather  wear. 

Closely  knit  from  extra-long  yarn — with 
double-ply  legs  and  feet — they  keep  boys 
warm  and  resist  the  strain  of  winter  sports. 

Then  the  triple-ply  heels  and  toes  give 
longer  wear  and  save  jnending. 

These  three  features — durability,  comfort 
and  more  freedom  from  mending — are  the 
strongest  selling  points  you  can  find. 

Display  Buster  Brown  Stockings  on  your 
counter — explain  these  features  to  your  cus- 
tomers— and  learn  yourself  how  readily  thev 
sell. 

Buster  Brown  Stockings  may  be  obtained 
from  your  wholesaler. 


Chipman-Holton  Knitting  Co., 
Limited 

Hamilton,   Ontario 


Buster  Brown's  Sister's 
Stockings  are  excellent  for 
the  girls.  Knitted  from 
fine     two-thread     English 

mercerized  lisle,  in  Black'. 
Leather  Shade  Tan,  Pink, 
Bine  and  White.  Well 
shaped  and  moderately 
priced, 


smaam 
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JERSEYS,  LIMITED 

455  KING  ST.  WEST 
TORONTO 

Manufacturers  of 


BOYS' 
JERSEYS 

Pullover  and  Dome  Neck  Styles 

ALSO 

MEN'S 

V  NECK  AND 

PULLOVER 

JERSEYS 


ALL-WOOL  garments  that  will 
prove  ready  sellers  all  the  year 
round.  Buili  in  give  warmth,  com- 
fort ami  hard  wear — in  addition  to 
a  most  attractive  appearance. 

Plain  and  combination  colors. 
Prompt  Deliveries 

REPRESENTATIVES: 


Eastern  and  Northern  Ontario 
STEWART    APPLEG  Mil. 

Ontario — 
D.   J.    HOGGAR I  II 
G.   D.    ADDISON 
Winnipeg    City 

GURNEY   WALKER    (  O. 
222    McDermo;!     \u 

Alberta — 

\     EC  W.  REED 

British    Columbia — 

F.  E.   HARRISON. 
604-5    Mercantile   Bldn., 
Vancouver,   B.C. 


Toronto  and    vicinity* 
J.    W.    TURP1N 
R.   I.   cox 

New  Ont..  Man.,   and   Sask.- 
A.   E.  JORDAN 

Quebec — 

E.  0.  BARETTE  &  CO. 
301    St.  James   St, 
Montreal. 

Maritime    Provino. 
J.   S.   MacLEAN 

i    Germain   St., 
-t    John,  N.B. 


Prized  By  Dealer 
And  Customer  Alike 

T  TNDERWEAR — to  fulfil  its  mission 
^  and  bring  satisfaction  to  both 
dealer  and  consumer — should  be  of  last- 
ing satisfaction  to  the  first,  and  pro- 
ductive of  ample  profits  for  the  second. 

Dealers  everywhere  are  learning  that 
Atlantic  Underwear  admirably  fillfl 
both  these  requirements. 

Sold  in  five  different  Heights  and 
qualities.  Each  line  is  guaranteed 
to  be  the  best  value  of  its  class. 


UNSHRINKABLE 

The  Underwear 

ikat  Overviews 

ATLANTIC    UNDERWEAR,    Limited 
MONCTON         -         -         N.B. 
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TT  is  not  only  in  smoothness  of  seam, 
•*-  perfection  of  fit,  and  quality  of  finish 
that  Penmans  Underwear  excels.  The  fab- 
ric is  produced  from  the  finest  of  materials 
and  the  knitting  is  so  perfect  and  uniform 
that  the  maximum  of  durability  and  com- 
fort result.  And  in  the  long  run  durability, — 
genuine  worth, — is  the  only  sure  foundation 
for  a  permanent  trade  connection. 

Penmans  can  fill  every  requirement  of 
your  trade,  for  all  classes  of  persons,  all 
occasions  and  all  seasons. 


r%nmanJ 


Underwear 


"THE      STANDARD      OF      EXCELLENCE 


Penmans  Limited,  Paris.  Also  makers  of  Hosiery  and  Sweater  Coats.  ,T 


Htf 
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Dry  Goods  Kevieir 


CANADIAN-MADE 

COTTON  BATTING 

Order 

VICTORY    BATS,    NORTH 

STAR 

.,  CRESCENT  and  PEARL 

Packed  in 

shipping 

Cartons 

or  in 

Bales 

T  he     b  e  *  l 

value  for  the 

price. 

w 

1  '■  '  '    I  I A  LI  Hi               I 

1 

I 

Can  be    had 
n    125,     ioo, 
So,  67  or   50 
rolls    to    the 
bale  or    124, 
96,  so,  64  or 
1  -    i<>  a  lot  of 
four   cartoas. 

l^| 

Any 

Wholesale 

House 

Dominion 
Wadding 
Company. 

Genuine 

HUDSON'S  BAY 

Point 

BLANKETS 


.*25^-» 


THtSEALOF<U"*UT> 

"UDSONSBAV  POINT 

■umtri 

We    art'    offering    tiV    genuine    Hudson's    Bay 

Point   Blankets  oi    long  fibred  Australian  wool 

red,  blue,  green,  white  and  striped — listed  as 

follows,  subject  to  special  discount  to  the  trade: 

Point  Size  Weight  Price 

3  60"  x  72"  dble.     8  lbs.  5  oz $26.50 

::>2  63"  x  81"  "       10     "       32.50 

4  72"  x  90"  "       12     "       39.00 


These    are   the   best    blankets    made. 


THE 


D.  PIKE  C°L 


IMITED 


123  King  St.  E.,  Toronto,  Ontario 


The  kind  of  "woollen  things'*  you  are  looking  for — 

MITCHELL  BRAND 

lines  will  end  your  search  for  merchandise  of  solid  value. 

Wide  range  of  Elastic  Rib  Underwear,  Fine  Cashmere,  Jerseys, 
Sweaters,  Heavy  Wool  Socks,  Tweeds,  Etoffes.  etc. 

Be  sure  to  see  them  ! 

MITCHELL  WOOLLEN  CO.,  LIMITED 

MITCHELL,  ONT. 


Remember — there  is  no  low  grade 
or  cheap  "CEETEE"— only  the 
very  highest  grade  and  best  quali- 
ty underclothing  bears  the  famous 
"CEETEE  SHEEP"  trademark. 
If    you    are    catering    to    the    best 

,rade     in  your  district  you  must  sell  "CEETEE" — 

/or  ordinary  underwear  you  will  find  TURNBULL'S  brand  at  least  the 

equal  of  any  made  in  Canada. 


CEETEE 

THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 

MADE    BY 


THE  C.  TURNBULL  CO.  OF  GALT,  ONTARIO 

Also  manufacturers  of  TURNBULL'S  Ribbed   Underwear  for  ladies  and  children,  and  TURNBULL'S  "M"   Bands  for  infants 
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The  Glove  that  Leads- 

— "Perrin's 


9  9 


Public  opinion  acclaims  we  have  more 
than  succeeded. 

Perrin's  Gloves  are  made  with  that 
splendid  attention  to  detail  that  marks  all 
"P.K."  products,  and  no  care  is  spared 
to  render  them  of  perfect  fit — tailored  to 
the  hand. 

Sought  by  those  who  want  the  utmost  in 
glove  satisfaction,  bought  by  those  who 
know  what  is  best,  they  are  distinctly  a 
quality  product. 


TTieCLUB 


BRAND 


Your  every  need 
is  anticipated  in 
the  "Perrin"  line. 


REGISTERED 


The  task  we  set  our- 
selves was  indeed  a  diffi- 
cult one — to  produce  a 
glove  that  would  sur- 
pass all  others,  whose 
individual  excellence 
would  stimulate  t  h  e 
merchant  to  sell,  and  the 
consumer  to  buy  —  to 
the  advantage  of  both. 


El 


□ 


PERRIN   KAYSER   COMPANY,   LIMITED 


Successors  to  Perrin  Freres  et  Cie 

Sommer  Building,  Montreal 


I)  R  E  S S    ACCESSORI  E  S  Dry  Goods  Review 


LOVE 

RealChamoisette 

MADE  IN  CANADA 

BEAUTY   PLUS   QUALITY 

IN 

Kayser  Silk  Gloves 
Kayser  Chamoisette 


No  substitute  will  suit  your  customers. 
They  want  the  genuine  Kayser  gloves. 

Kaysers  are  great  favorites  because  they 
add  the  correct  finishing  touch  to  the  attrac- 
tiveness of  the  attire. 

In  our  wide  range  you  will  find  gloves 
to  suit  every  occasion  and  every  individual 
taste.  We  have  excellent  quality  in  quiet 
designs  as  well  as  in  distinctive  and  even 
bizarre    effects. 

PERRIN    KAYSER   COMPANY,   LIMITED 

Successors  to  Perrin  Freres  et  Cie 

Sommer   Building,  Montreal 
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WHEN  you  see  an  exacting  cus- 
tomer come  into  your  store  you 
take  special  pains  to  see  that  she 
gets  exactly  what  she  is  after. 
You  know  that  when  she  is  sat- 
isfied she  is  the  best  booster 
you  could  have,  because  she  will 
invariably  refer  to  your  store  as 
"the  place  where  she  always 
gets  suited." 


That  is  the  class  of  customer 
OXFORD  Underwear  is  designed 
to  please.  In  it  she  finds  a  de- 
lightfully fine,  soft  finish,  form- 
fitting  lines  that  ensure  neatness 
and  comfort,  also  special  fea- 
tures to  give  extra  wear  and 
greater  comfort — and  withal  a 
dainty  finish  in  every  detail.  No 
woman  could  ever  hope  to  find 
more.  Show  her  OXFORD 
Underwear! 


Oxford 

Underwear 


for 


Ladies 


We  invite  your 
inspection  of  our 

FALL  SAMPLES 

of  Light  Weight 

Combinations 

Drawers 

Vests 


The  Oxford  Knitting  Company,  Limited 

Woodstock,  Ontario 

Western  Representative:  T.  H.  WARDELL,  24  Aikins  Block,  Winnipeg 

H.  R.  BLADE,  Carleton  Chambers,  Ottawa 

F.  W.  McLEAN,  5  Paddock  St.,  St.  John,  N.P. 


K  N '  I   1'  T  K  I  >     i;  O  ( )  I)  S 
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Identifies  exactly  the 
same  qualities  today 
as  it  did  before  the 
war. 

Which  is  more  than  can  be  said  for 
all  underwear  brands.  While  some 
have  been  made  down  to  a  price, 

St.  (Seorge 

UN  SHRIN  KABLE 

UNDERWEAR 

FOR   MEN'S  WEAR 

is  now  being  made  even   better  than  ever. 

With  your  knowledge  of  underwear  quali- 
ties and  values  your  critical  comparison 
will  convince. 

For  those  of  your  customers  who  still  want 
the  best  recommend  St.  George  Brand 
Scotch  Knits,  Heavy  Wool  Ribs  and  Fine 
Elastic  Combinations  and  Two-pit 


AGENTS  : 

COYLE  &  RODGER    -     230  McGill  St.,  Montreal 
R.  COPPING  &  SON 
A.  R.  McFARLANE 


31  Melinda  St.,  Toronto 
Vancouver 


fan  SOHOf  lll-D  W®®ILI!  Cft»liMin 

CNBHAWifc*  GAUM 
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Dry  Goods  Re  dew 


Burritt 
Silk  Hosiery 

A  new  Burritt  line — with  the  well-known  repu- 
tation of  Burritt  hoys'  and  men's  worsted 
Hosiery  in   its   favor.     The  confidence  of  the 

Trade  ia  warranted  in  this  new  line  with  its 
many  splendid  Belling  features — 

Best  grade  of  Silk. 
Exceptionally   dose   weave. 
Special   reinforcements. 
Elastic  garter   top. 
Anti-ravel  course. 

A  new  line  of  fine  Burritt  Lisle  Hosiery  is  also 
being  made  with  the  same  special  features. 

COLORS 

White,  Black,  Navy,  Tan,  Cordovan,  Grey, 
Beaver,  Champagne. 

All  Silk  and  Lisle  Hosiery  attractively  boxed. 
Can  be  put  up  in  attractive  boxes  for  Xmas 
trade. 

Our  range  of  Knitted  Goods  will  also  interest 

vou. 


A.  Burritt  &  Co.,  Mitchell,  Ont. 

Established   1875 

Manufacturers  of  Sweaters.  Pure  Can  el  Hair  Men's  Seamless  Gloves.  Pullovers, 
Toques.   Boys' and   Men's  Ribbed   Worsted  Hosiery. 


MAPLE  LEAF 


Look  for  these 
TRADE  MARKS 


DR.  NEFF'S 


This    Trade    Mark  identifies 


Men's 


Combinations 


Every  man  who  examines  one 
of  these  garments  is  at  once 
impressed  with  the  splendid 
value  offered  in   the  obvious 

superiority  of  the  garment,  yet 
at   a    moderate    price, 


these  twoWaterhouse  Brandsof 


Underwe 


ar 


Two-piece 


Sold  only  to 
Jobbing   Trade 


Every  man  who  wears  one  of 
these  garments  soon  decides 
that  he  could  not  wish  for  a 
better  garment  from  point  of 
comfort,  warmth,  and  economy. 
They  will  bring  you  customers! 


THOS.   WATERHOUSE  &  CO.,  LTD. 

INGERSOLL,  ONT. 

Rcpretcn  tativet: 

WM.  R.  BEGG  &  Co.,  20  Wellington  St.  West,  Toronto,  Ont. 
C.  E.  HOWARD,  Coroutine  Bldg.,  Montreal,  P.  Q. 
O'BRIEN  &  ALLEN,  Phoenix  Block,  Winnipeg,  Man. 
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^ 


<7 


ENTR 


KNIT 

KNIT 

GOODS 


COMFORT 
APPAREL 


W 


1 


oi 


DRESS       ACCESSORIES 


Dry  Q{  odl  In 


Jfjorher's 

Corse  is  - 


To   The   Corset  Department 


WE   have   on   hand    for   immediate 
delivery  certain  styles  of  Warner's 
Rust-Proof  Corsets,  Made  in  Canada. 

These  corsets  are  made  on  the  same 
patterns  as  our  American  models,  of 
materials  part  purchased  in  Canada  and 
part  imported   from  the   United  States. 

Samples  for  your  consideration  will  be 
forwarded  on  request. 


Style 

Price 

Sizes 

*41 

$15.00 

20-32 

Low  bust 

Slender  figures 

Batiste 

18 

15.00 

19-30 

Low   bust 

Slender  figures 

Coutil 

51 

18.00 

19-32 

Medium  bust 

Average  figures 

Coutil 

65 

18.00 

19-28 

Rubber  top 

Slender  figures 

Batiste 

113 

21.00 

22-34 

High  bust 

Full  figures 

Coutil 

109 

21.00 

20-28 

Medium  bust 

Average  figures 
Graduated  Clasp 

Coutil 

346 

21.00 

19-32 

High  bust 

Average  figures 

Coutil 

12 

24.00 

20-32 

Medium   bust 

Long  skirt 
Graduated  Clasp 

Coutil 

361 

27.00 

20-32 

Medium   bust 

Full  figures 
Double  skirt 

Coutil 

All  above  styles  white  only. 

*Style  41  packe 

d  6  to  a  box. 

Samples  of  these  styles,  listed  above,  will  be  forwarded  on  request. 

THE  WARNER  BROTHERS  COMPANY,  INC. 

OF  BRIDGFPORT,  COW. 

Canadian  Factory  and  Sales  Office  : 
St.  Ambroise  and  Turgeon  Streets,  Montreal,  P.Q. 

(New  York.  Chicago,  San  Francisco,  New  Orleans) 
American  Factories  :   Bridgeport,  Conn. 
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LEATHER 


GOODS 


Buy  Direct  from 
the  Manufacturer 


BEST 
FALUE 

IN 

CANADA 


NONE 

BETTER 

MADE 

ANYWHERE 


Latest  Beauty  Box 


Strap  Back  Purses 
Top  Handle  Purses 
Lucille  Bags,  Kodak  Style 
Beauty  Boxes 
Velvet  and  Silk  Bags     . 
Children's  Fancy  Purses 


$  8.50  to  $  36.00  Dozen 

15.00  to     108.00  Dozen 

27.00  to     108.00  Dozen 

40.00  to       96.00  Dozen 

24.00  to       96.00  Dozen 

4.00  to         8.00  Dozen 


Ladies'  Belts  and  Music  Rolls 
'  Men's  Collar-Boxes  and  Bill-Folds 

MANUFACTURED  RT 

Canadian  Leather  Products 

144  Front  Street  West 

Toronto 


Limited 


lor, 


DRKSS       ACCESSOR! E S 


Dry  Goods  Hi  vitna 


Exclusive ! 

Ladies'  Washable  Capo  <tif!'  euff  Gaunt- 
let. <'nll  is  interlined,  and  lined  with 
white  cape.  Made  P.X.M.  and  finished 
with  roller  strap  and  pearl  button.  May 
be  had  in  shades  of  Field  Mouse,  [vory, 
Tap,  Havana  Brown  and  (day.  Known 
in  our  -ample  range  as  No.  7957. 


MADE  IX 

MONTREAL  By 

ACME  GLCA  1.  WORKS.  LIMITED 
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w'hy  not  an  early 

Christmas   Suggestion    Vvinaow 

of 
dainty     RITC HIE    Lingerie? 

The  practical  utility  ana  delightful  appearance  or  Silk 
"'underthings  has  won  staunch  devotees  for  all  time  to 
come.  Nothing  could  be  more  appreciated  and  more  popu- 
lar for  Christmas  giving.  \A/e  will  he  glad  to  assist  you 
with  any  necessary  additional  sample  pieces  to  make  your 
window  display  attractive.  Early  Christmas  selling  will 
mean   greater    satisfaction   for   everybody. 


Handkerchiefs 

Ritchie  -  made  Handkerchiefs 
combine  artistic  effects,  quality 
and  reasonable  prices. 


l^aces 

For  every  use,  in  every  con- 
ceivable style.  A  Made-in- 
Canada  line  of  special  merit. 


H.  P.   RITCHIE  y  CO. 

jrfanufacturers 
38-42    Clifford    Street 

TORONTO 


I  OS 


Pi -<;    G  '  "' 


Decline  Reaches  Hosiery  Mills 

Canadian  Hosiery  Makers  Endeavoring  to  Keep  Full  Stall's  Working     New  Spring 
Likely  to  be  Announced     Mills  Facing  Possibity  of  Dumping  of  American  Go 
Overproduction  During  War  Leaves  I  [uge  Supplies  in  Mill  Owner's  Hands 


COTTON  hosiery  and  underwear 
are  in  line  for  reductions  at 
wholesale  in  the  near  future. 
Dry  Goods  Review  visited  one  of  the 
largest  mills  in  Ontario  this  month 
when  it  was  found  that  preparations 
were    being    made    for   the    deeline    in   silk 

hosiery  as  well  as  cotton. 

"We  have  been  expecting  the  drop  for 
some  time  and  have  not  been  taken  by 
surprise,"  said  the  mill  owner.  "We  are 
faced  with  the  problem  of  overproduction 
in  the  U.S.,  and  the  American  hosiery 
manufacturers'  effort  to  place  their 
•roods  in  the  Canadian  market.  During 
the  war  hosiery  mills  have  sprung  up  in 
great  numbers  all  over  the  United  States 
and  additional  plants  have  also  been 
built  in  various  Canadian  centres.  With 
the  drop  in  the  raw  silk  and  cotton  mar- 
kets Spring  prices  on  cotton  and  silk 
hosiery  will  undoubtedly  be  quoted  con- 
siderably lower.  We  are  making  every 
effort  possible  not  to  lay  off  any  of  our 
employees,  although  we  understand  that 
some  of  the  Canadian  mills  have  already 
been  obliged  to  cut  down  owing  to  the 
lull  at  the  present  time.  We  expect  to 
keep  all  our  operatives  reasonably  busy 
through  the  Winter  and  have  at  present 
enough   orders   on    hand   to   do   so." 

The  knit  goods  manufacturers  find 
that  the  American  declines  and  the  dis- 
organized state  of  the  United  States 
market  constitute  a  menace  to  their  busi- 
ness, and  they  will  resist  the  inroads 
that  the  American  industries  are  under- 
Stood  to  contemplate.  The  runaway  mar- 
ket that  prevailed  in  the  United  States 
from  the  beginning  of  1919  until  a  few 
months  ago  no  longer  exists,  and  since 
business  was  not  forthcoming  prices 
were  slashed.  The  pre-election  period  is 
one  of  uncertainty  in  the  United  States; 
in  the  interval  it  is  known  that  quite  a 
number  of  American  firms  are  seeking 
Canadian   business. 

l.S.    Would    Sell    Here 

One  Canadian  manufacturer's  agent 
stated  recently  that  American  makers  of 
knit  goods  prefer  not  to  fact'  their  own 
market  just  now,  and  that  business  is 
being  sought  elsewhere,  particularly  in 
cotton  hosiery  and  underwear.  A  con- 
siderable amount  of  business  in  hosiery 
has  been  booked  by  the  Canadian  mills 
for  Spring  delivery.  A  readjustment  in 
prices  is  understood  to  be  forthcoming 
by  November  1.  A  declaration  was  is- 
sued by  one  Canadian  mill  to  its  custom- 
ers in  which  it  was  stated  that  all  those 
who  have  already  ordered  gfcods  -for 
Spring  will  be  protected  against  price 
declines;  that  is,  they  will  receive  the 
benefit    of  anv    reductions. 


In  explaining  the  policy  on  prices,  it 
was  Mated  that  a  Considerable  amount 
of  Spring  business  in  cotton  hosiery  is 
already  booked  and  that  all  who  have 
made  purchases  will  get  their  goods  at 
the  same  price  as  those  who  place  their 
business  after  November  1.  American 
hosiery  has  not  been  seen  in  this  mar- 
ket in  quantity  for  some  years.  Cana- 
dian interests  are  not  alarmed  about  the 
outcome,  and  their  assurance  is  fortified 
by  the  possibility  that  the  American 
market  will  improve  after  the  election 
campaign  is  over  and  that  the  United 
States  producers  of  hosiery  will  not 
thereafter  pay  any  more  attention  to 
this  market. 

American  Market   Listless 

"It  may  not  be  out  of  place  to  remind 
you  that  a  market  was  sought  for 
American  textiles  early  in  )  19,"  said 
a  mill  representative,  "and  that  the 
purchasers  are  still  waiting  for  deliver- 
ies. The  Canadian  reductions  on  cot- 
ton hosiery  will  vary  according  to 
quality.  The  minimum  is  estimated  at 
approximately  10  per  cent,  on  cheaper 
lines,  and  a  commensurate  decline  is  pro- 
posed on  better  grades.  We  do  not  ad- 
mit that  the  American  prices  are  now 
on  a  basis  of  cost.  The  different  pro- 
ducing interests  there  have  been  reduc- 
ing their  Spring  quotations  without 
bringing  out  any  buying.  Sellers  are 
competing  with  each  other  without  ap- 
parent result,  so  far  as  new  business  is 
concerned." 

The  cotton  underwear  situation  is 
mixed.  New  prices  will  probably  be  fix- 
ed a  few  weeks  after  the  announcement 
on  hosiery.  The  following  comment  on 
the  state  of  the  American  market  by 
The  New  York  Commercial  is  interest- 
ing, showing  the  listless  conditions  pre- 
vailing  there: 

"Trading  in  underwear  is  restricted 
because  of  lack  of  confidence  on  the  part 
of  buyers  and  sellers.  The  hosiery-  mar- 
ket continues  considerably  demoralized, 
and  buyers  continue  to  purchase  from 
hand  to  mouth.  Jobbers  and  large  re- 
tailers are  complaining  about  Spring 
goods,  and  report  that  their  tours  in  the 
hosiery  market  do  not  assure  them  that 
deliveries  of  stockings  will  be  extended 
to  the  Spring,  1921,  lines. 

Would   Deliver  Without   Delay 

"Some  report  that  they  had  been  told 
that  in  order  to  get  advantage  of  the 
lower  prices  named  for  foot  coverings 
they  must  accept  delivery  before  the 
of  the  present  year.  Prices  for  Spring 
lines  have  not  been  generally  named,  but, 
judging  from  the  refusals  to  deliver  Fall 


after  the  holidays  this  year,  many 
are  of  the  opinion  that  the  mills  and  sell- 
ing  agents  will  try  to  revise  prices 
slightly   upward   for  Spring  shipment. 

"Both  mills  and  jobbers  of  stockings 
and  socks  are  being  flooded  with  can- 
cellations from  their  customers,  and  job- 
bers particularly  are  said  to  be  surfeit- 
ed with  merchandise,  which  must  be 
greatly  reduced  in  price  in  order  to 
stimulate  trading.  In  many  instances 
the  price  reductions  do  not  provoke  sales 
and  that  is  one  of  the  reasons  why  the 
Spring  selling  season  is  being  pushed 
back   as   far  as   possible. 

•'.Manufacturers  and  other  first-hand 
distributors  of  hosiery  are  talking  a 
scarcity  of  merchandise  for  Spring. 
Production  is  being  curtailed,  and  ef- 
forts are  being  made  to  preclude  a  con- 
gested condition  such  as  some  branches 
of  the  industry  experience  at  present. 
Some  lines  of  silk  hosiery  are  offered  at 
less  than  half  the  price  asked  not  many 
weeks  ago,  and  $3  to  $5  cuts  in  cotton 
stockings  are  common.  Some  lines  of 
hosiery  are  now  obtainable  at  slightly 
lower  prices  than  ruled  a  year  ago,  and 
other  lines  have  been  reduced  to  open- 
ing prices  of  twelve  to  eighteen  months 
ago.  The  advances  made  for  hosiery 
during  the  early  months  of  the  present 
year   were   tremendous. 

Buyers   Look   for   Concessions 

"A  few  more  lines  of  underwear  for 
Spring  are  being  shown  buyers,  but  a 
number  of  manufacturers  will  not  ex- 
hibit their  merchanadise  until  later. 
F'rices  for  some  lines  are  satisfactory  to 
the  buyers,  while  other  lines  are  con- 
sidered too  high.  Balbriggans  continue 
to   be    marketed    by    some  at    $4 

a  dozen  for  short  sleeve  two-piece  suits. 
The  unions  are  obtainable  at  $7. 25  a 
dozen.  Other  lines  .of  Balbriggans  range 
up  to  $4.50,  and  one  mill  is  said  to  be 
making  a  grade  that  can  be  purchased 
for  3.67 V^.  Some  buyers  consider  Spring 
underwear  prices  irregular  and  -ay  that 
the  variations  in  quotations  tend  to  un- 
settle  the   market." 


TRADE  COMMISSIONER  OVER- 
SEAS 

The  British  Government  Trade  Com- 
missioner in  Ontario,  F.  W.  Field,  left 
Toronto  on  8th  October  on  an  official 
visit  to  the  United  Kingdom  to  confer 
with  the   department  of  0\  Trade, 

London,    Chambers    of    Commerce,      and 
manufacturers    and    merchant-    through- 
out the  British  Isles.       He  will 
three   months  or  more. 
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The  New  Novelties  in  Neckwear 

Have  Achieved  a  Practical  Note 

Changed  Fashions  Now  Reflected— Satin  and  Organdie  Find  New    Favor  For  Winter— Outlook  For 


_  .  j 


J**. 


Christmas  Business  Good — Laces  Continue  Strong. 


VERY  few  unusual  ideas  have  been 
presented  thus  far  in  the  domain 
of  women's  neckwear,  and  such 
a  situation  is  not  to  be  wondered  at  when 
the  fashions  in  women's  ready-to-wear 
show  so  little  change.  There  are,  how- 
ever, various  rumors  about  the  return  of 
high  necks,  which  are  influencing  the 
manufacturers  to  consider  the  presenta- 
tion of  a  few  high  and  semi-high  novel- 
ties in  their  Winter  lines.  Such  models 
■will  undoubtedly  add.  interest  to  the  sea- 
son's offerings,  but  unless  there  is  some 
wholly  unexpected  development,  styles 
which  accord  with  the  V-neck  in  low  and 
oval  outlines  have  the  best  chances  of 
success. 

Neckwear  has  always  thrived  when 
there  was  a  tendency  toward  getting  the 
maximum  of  service  out  of  dresses  and 
suits,  and  it  is  believed  that  the  present 
season  will  witness  this  condition. 

There  is  noticed  at  present  a  growing- 
tendency  for  neckwear  which  will  give 
real  service.  The  consumer  is  no  longer 
content  with  a  collar  or  vestee  which  is 
attractive  only,  but  it  must  be  also  able 
to  withstand  rigorous  wear  and  the  con- 
sequent tubbing  or  cleaning.  Perhaps 
this  is  one  of  the  reasons  why  exceed- 
ingly simple  trimmings  and  fabrics  prom- 
ise to  prevail.  Even  hand-embroideries 
will  be  used  in  moderation  to  harmonize 
with  this  ideal  of  simplicity  of  style  and 
workmanship.  The  vogue  for  navy  blue 
street  frocks  in  different  materials  which 
has  taken  such  a  strong  hold  upon 
Canadian  women  has  stimulated  interest 
in  a  wide  variety  of  dainty  neckwear 
accessories. 

Organdie  in  the  Lead 

Of  the  many  types  of  neckwear  now 
being-  used  to  brighten  the  dark  frock, 
organdie  novelties  are  the  most  favored, 
and  prominent  among  these  is  a  new  up- 
standing effect  closely  resembling  the 
well-known  "Medici"  collar.  This  may  be 
termed  the  most  radical  innovation  in 
Fall  neckwear  fashions,  and  is  best  when 
developed  in  white  organdie,  knife  plaited 
in  tiny  fine  tucks  and  edged  with  Val 
lace.  The  back  of  these  new  collars  is 
double,  thereby  ensuring  sufficient  stiff- 
ness to  keep  the  back  erect  without  fear 
of  being  crushed. 

Interest  in  satin  neckwear  is  extending 
the  demand  in  neckwear  to  a  large  de- 
gree. For  some  time  this  vogue  has 
struggled  to  obtain  a  foothold,  and  now, 
as  the  Winter  months  are  close  upon  us, 
the  satin  novelties  are  assured  of  a  career 
throughout  the  entire  season. 

As  the  tailor-made  suit  is  more  gener- 
ally adopted,  collars  and  vestees  in  satin 
will   increase   in    popularity.     There   is   a 


Christmas  Tips 

Illustrated  are  two  of  Fashion's  extreme 
novelties — the  embroidered  kid  glove  for 
wear  with  short-sleeved  afternoon  frocks 
and  the  ostrich  feather  hand-bag,  suitable 
for  many  Winter  social  functions.  The  bag 
is  jade,  of  course,  and  the  gloves  white, 
embroidered    in    black. 


richness  and  a  substantial  quality  to 
satin  neckwear  which  makes  it  pre- 
eminently suitable  for  wear  with  the  soft, 
exquisitely  colored  Fall  and  Winter  ma- 
terials now  dominant  in  coats  and  in 
suits.  One  big  neckwear  manufacturer 
is  showing  a  line  of  rich  satin  collars 
with  cuffs  to  match,  daintily  pleated  and 
suggestive  of  the  Medici  lines,  which  al- 
though suitable  for  wear  with  low  V- 
necked  frocks  is  so  arranged  to  stand  up 
in  the  back  without  wiring.  All  such  lines 
as  the  above  are  further  embellished  bv 


the  use  of  miniature  bows  of  black  silk, 
which  provide  the  .smartest  of  finishing 
touches.  Sometimes  minute  black  satin 
buttons  are  used  to  \ary  the  effect  of  the 
dainty  pleated  accessories.  All  these 
lines  will  be  particularly  becoming  to 
their  wearer  when  used  underneath  furs, 
as  they  are  particularly  designed  to  be 
worn  outside  the  enveloping  neck  piece, 
and  are  not  only  a  protection  to  the  neck 
of  the  wearer,  but  are  decidedly  more 
becoming  to  the  average  complexion. 

In  other  lines,  exquisitely  simple  fichu 
effects  and  vestees  are  well  liked  devel- 
oped in  the  sheerest  of  georgettes,  nets 
and  satins,  and  such  lines  are  expected  to 
sell  exceedingly  well  as  the  Christmas 
season  approaches.  Manufacturers  state 
that  the  square  effects  are  passee,  and 
the  preference  is  shown  to  the  lines  just 
mentioned. 

The  Vogue  for  Laces 

In  pleatings  by  the  yard  there  is  a  de- 
cided call  for  georgette  in  delicate  color- 
ings  on  account  of  the  vogue  for  this 
accessory  as  a  trimming  for  the  new 
Fall  and  Winter  gowns.  Nets  and  laces 
are  jalso  in  strong  demand,  in  fact,  ac- 
cording to  a  prominent  importer,  these 
two  have  entirely  superseded  the  once 
all-popular  organdie  pleating  for  use  in 
the  development  of  all  types  of  neckwear 
accessories.  Among  the  popular  designs 
are  the  Van  Dyke,  Point  and  Venetian 
laces  which  come  in  different  widths  and 
designs.  Guipure  is  among  the  best 
sellers  of  the  present  season,  and  comes 
in  fascinating  combinations.  Another 
line  much  admired  of  late  is  a  filet  and 
Venise  combination,  which  has  sold  re- 
markably well.  Ecru  or  ivory,  which  was 
so  popular  last  Spring,  promises  to  be 
even  more  so  this  year.  This  is  to  be 
expected  because  these  shadow  blend  so 
beautifully  with  the  rich  autumn  snades 
prevailing  in  millinery  and  in  ready-to- 
wear. 

In  practically  all  of  the  finest  neckwear 
so  much  of  the  individuality  of  these 
dainty  accessories  is  a  matter  of  a  quaint 
ruching,  a  miniature  pleating,  or  a  bit 
of  unusul  hand  embroidery,  that  it  is 
difficult  to  describe  them. 

When  all  is  said  and  done,  however,  it 
should  not  be  forgotten  that  the  more 
comfortable  and  more  becoming  low 
necklines  have  taken  such  a  strong  hold 
upon  the  fancy  of  the  average  woman 
that  attempts  to  revive  closed  neck  styles 
have  up  to  the  present  proved  futile. 
There  is  just  a  possibility  that  the  high 
collar  may  take  this  season  since  the 
style  is  at  present  pre-eminent  in  Paris, 
and  at  any  rate  it  is  refreshing  to  note 
a  change  in  the  somewhat  monotonous 
range  of  low-neck  accessories. 


Chautillv  Is  Used 


Black  (  h.mlillv   late  in   handsome   rose  design  for  evening  wear.     Shown  bj    COUrtefl] 

of  Muser  Bros.,  .Montreal. 
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Pretty  Things  From  Paris 

Lovely  Laces  Continue  to  Garnish  Smart  Modes  for  Winter-    Ribbons  Employed  ii 
Profusion      The  Ostrich    Plume  Reigns   Supreme  as   Decorative    Feature  of  the 
Dress  Hat — Veils  Are  Costly — Bern-  Made  of  Real   La 

P\i;is      \\ .     are    living    indeed     in 
the   lace   age   but    in    reality 
little  real  lace  is  noticeable  except, 
perhaps,  in  Chantilly.  The  laces  preferred 

f  silk  texture.  Buch  as  ecru  Spanish, 
and  the  heavy  guipures  and  Yenises,  but 
most  often  they  are  dyed  the  same  shade 
as  the  material  of  the  dress  and  such 
tints  as  rust,  green  or  blue  are 
made  into  gowns  as  though  of  any  other 
material. 

Embroidery  still  holds  first  place 
among  trimmings,  but  it  is  varied  con- 
tinually and  one  might  write  pages  and 
pages  upon  the  subject.  Bead  embroid- 
eries are  always  the  most  elaborate — in 
steel  or  in  iridescent  effects  they  are 
delightful  even  upon  woolen  frocks. 
Pearl,   crystal    and    coral    beads   are    pre- 

i  mi  evening  gowns,  the  latter  in 
pink  or  red  appear  to  be  the  most  char- 
acteristic novelty,  along:  with  jade  which 
is  the  only  rival.  Jade  is  not  only  used 
in  embroidery  but  in  long  chain  effect? 
of  very  large  beads  arranged  as 
girdles  or  shoulder  knots,  as  long  neck 
chains  or  bracelets,  and  which  make  a 
pretty  sound  when  the  wearer  moves. 
Such  adornments  are  not  for  one's  ener- 
getic  hours,   as  can  easily   be   imagined! 

Ribbons 

Ribbons  are  more  used  than  ever  a- 
trimming;  they  are  used  either  as  long 
loose  panels,  as  large  knots  to  catch 
the  drapery  of  a  dress  or  to  make  the 
sashes  or  loops  which  form  so  pretty  a 
feature  of  the  present  fashion.  Waxed 
ribbons  have  not  as  yet  lost  any  popu- 
larity and  are  even  used  in  embroideries. 
Egyptian  effects  in  lotus,  ibis,  or  sphinx 
us  seem  to  have  tempted  designers 
of  embroideries  to  a  great  extent,  for  i 
large  number  of  such  motifs  are  noti .■••- 
able. 

What  can  not  one  achieve  with  a 
pretty  ribbon?  Knots,  cockades,  bows  and 
even  trains  upon  the  newest  evening 
gowns,   for   trains   are   coming  back! 

Pretty    Hats 

Ribbons  are  not  only  used  as  trim- 
-  but  are  even  employed  to  make 
whole  hats.  Turbans  are  developed  of 
draped  ribbons;  charming  little 
walking  hats  are  made  of  narrow  rib- 
bons worked  with  colored  or  metallic 
threads;  tarn  effects  of  velvet  ribbon  with 
a  touch  of  fur  or  a  feather  fringe.  Hats 
are  made  entirely  of  metallized  ribbons, 
of  foille  and  embroidered  ribbons,  of 
waxed  or  double  faced  velours  ribbons  — 
all  types  are  equally  successful  this 
year.  The  most  picturesque  effects  in 
chapeaux  are  attained  by  the  use  of  un- 
curled  feathers  of  all  sorts,  especially 
the    -ingle    flues      which    almost    mingle 


with  the  hair  beneath,  lending  a  won 
ful  softness  to  the  silhouette. 

The  trimmings  are  always  placed  in 
a  downward  sweep  so  that  the  tip 
the  feathers  caress  one's  ear  or  even 
one's  shoulder.  This  rule  decrees  that  no 
trimming  shall  overtop  the  crown  and 
the  latter  is  by  no  means  high  this  ea- 
son.  The  cascade  effect  has  not  <- 
to  please  the  average  woman  and  vhis 
idea  is  carried  out  in  coq  feathers,  os- 
trich, little  wings  and.  as  a  basis  for 
these  adorable  decorations,  there  are 
I  many  styles  of  charming  '.oqms 
and  turbans  for  wearing  with  the  "tail- 
leur."  With  the  afternoon  gown  'he- 
large  hat  is  de  rigeur  but  the  latter 
must  not  descend  too  low  over  the  back 
of  the  neck  or  the  silhouette  will  *  e 
completely  spoiled.  In  general,  this 
season's  hats  are  very  short  behind  and 
some  project  quite  far  in  front;  s',;',i 
others  show  an  increased  width  on  the 
sides. 

The  Ostrich  Plume 

The    ostrich    plume,    so    marvellously 

popular,  assumes  a  variety  of  aspects 
and  milliners  continue  to  torture  it  into 
a  million  shapes  until  it  is  scarcely  re- 
cognizable; it  is  painted,  glycerined, 
twisted  and  singed,  and  even  caboch- 
ons  or  floral  effects  are  often  made  of  it. 
Nevertheless  we  often  see  it  in  its  natur- 
al fluffiness,  quite  as  attractive  as  in 
its  bizarre  variations. 

Lace  continues  to  play  an  important 
role  where  hats  are  concerned,  having 
the  admirable  quality  of  conveying  width 
without    heaviness.        Two-faced    effects, 


velvet  and  lace  of  one  shade,  are  much 
worn.     As  for  the  lace  veil  whi 
every  hat,  large  or  small,  it  has  noi 
a  whit  of  its  vogue,  but  the  latest  idea 
decrees  that  it    must   fall   back,   not  be- 
hind, but  to  the  side,  rolling  about   the 
neck    or   draping   itself   in    s  >ft    folds    on 
the    shoulder.      One      milliner    proposes, 
mark  you  well,  an  ostrich  plume  veil!  It 
is    in    reality   a    long   transparent    fringe, 
which    falls    from    the    edge    of    the    hat, 
in  'hade  fashion  all  round;  a  hq  <;  is  sim- 
ulated in  the  lower  edge  by  doubling  up 
the   flues.      As    a   novelty   it    is    ne  -. 
cidedly,    but    as    for   being  well, 

that  is  another  thing.  Considering  the 
fact  that  one  almost  suffocates  and  can 
hardly  see  through  it,  suffice  it  to  say- 
that  much  in  its  favor. 

The  Coquettish  Veil 

The  veil  of  Russian  tulle  or  Chantilly 
will  in  no  wise  be  dethroned  from  public 
favor    by    this   freakish    novelty,   and    we 
are  far  from  living  in  a  time  when 
luxuries  can  be  indulged  in  at  will. 
are  usually  far  too  costly. 


BEC VME    GENERAL    M W  IGEB 

Thomas  Warren  has  been  appointed 
general  manager  for  the  A.  A.  Founder 
Company,  Limited,  Bank  and  Laurier 
Ave.  West,  Ottawa,  having  secured  an 
interest  in  that  firm.  Mr,  Warren 
stranger  to  the  Ottawa  public,  having 
been  for  many  years  with  L.  N.  Poulin, 
Ltd.,  Sparks  Street,  and  also  with  the 
late   firm  of  C.  Ross  Co. 
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Holt,  Renfrew  Hold  Elaborate  Revue 


Living  Alodels'  in   Sumptuous   Costumes   Posed  in   Silver   Frame 

Gorgeous   Fabrics  Delight  Large  Throngs. 


Luxurious    Furs   and 


ALL  previous  efforts  in  the  way  of 
Autumn  fashion  revues  were 
eclipsed  by  the  recent  undertaking 
of  the  Montreal  branch  of  the  firm  of 
Holt,  Renfrew  &  Co.,  Ltd.,  which  occurred 
on  the  afternoons  of  September  16  and 
17.  In  accordance  with  the  traditions  of 
the  firm  the  keynote  of  the  revue  was  a 
lavish  richness  of  effect  both  in  the  en- 
semble and  in  every  detail  of  all  the  items 
of  the  toilettes  exhibited.  From  the  all- 
enveloping  wrap  of  ermine  which  typi- 
fied the  furrier's  highest  art,  expressed 
in  materials  worth  a  king's  ransom,  to  the 
diaphanous  lace-trimmed  negligee,  the 
idea  was  conveyed  that  the  finest  mate- 
rials and  workmanship  possible  to  com- 
mand had  been  called  upon  to  bring  to- 
gether the  wonderful  exhibit. 

The  occasion  marked  the  opening  of 
the  new  salon  of  the  store  in  which  in 
future,  millinery,  street  costumes,  house 
frocks  and  evening  gowns  will  have  their 
special  habitation,  and  therefore  the 
double  significance  of  the  display  added 
to  its  importance,  and  throngs  of  inter- 
ested spectators  availed  themselves  of 
the  opportunity  to  view  the  exquisite  im- 
portations as  well  as  the  beautiful  salon 
which  is  to  be  their  future  setting. 

The  new  show-room,  which  occupies  the 
entire  top  story  of  the  building,  has  been 
decorated  after  the  style  of  the  New 
Empire,  the  walls  of  deep  cream  blending 
with  the  tints  of  the  black  walnut  panel- 
lings. An  ingenious  lighting  system  con- 
trols both  the  daylight  and  artificial  light, 
which  comes  from  above,  so  that  no  awk- 
ward shadows  can  detract  from  the  effect 
of  the  garments  shown.  A  raised  cupola 
provides  all  the  illumination  in  daytime, 
and  is  supported  by  Corinthian  pilasters 
finished  in  cream  enamel.  A  fresco  in  bas- 
'relief  of  Canadian  fur-bearing  animals 
surmounts  the  wall  space  above  the  pilas- 
ters and  is  noteworthy  on  account  of  its 
artistic  execution.  The  entire  floor  is  fur- 
ther beautified  by  the  use  of  leaded  glass 
windows  and  the  floor  covering  of  rich 
taupe  velvet. 

The  Millinery  Salon 

To  the  right  of  the  elevator  is  the  mil- 
linery salon,  which  is  entered  through  a 
mahogany  archway  flanked  by  glass 
cases  enclosing  the  creations  of  Paris  de- 
signers of  repute,  such  as  Maria  Guy, 
Lucie  Hamar,  Odette,  Ceboux,  and  others. 
This  section  is  entirely  finished  in  French 
gray  with  mahogany  fittings  and  the 
severity  of  the  setting  is  admirably  en- 
hanced by  the  introduction  of  huge  vases 
of  roses  and  hollyhocks  at  intervals  about 
the  department.  A  new  idea  in  stock 
cases  has  been  introduced,  namely,  double 
push  drawers  in  tray  style  underneath 
the  wall  cases,  which  display  their  con- 
tents at  one  glance  and  prevent  crowding 
and  mussing  of  the  hats.  A  sliding  top 
drops  over  the  openings  when  the  drawer 


Black  Coat  Dress 

A  stunning  street  costume  of  Poiret  twill 
exploiting  trimming  hands  of  cerise,  which 
permit  the  generous  employment  of  fine 
hlack  soutache  with  a  view  to  subduing  this 
very  daring  tone.  Mink  is  the  becoming 
shawl  collar.  Just  to  be  different  the  feather 
hat  is  grey  with  two  cerise  roses  nestling 
close  to  the  coiffure  at   the  back. 


is  pushed  back.  Four  rooms  for  trying 
on  hats  are  found  at  the  far  end  and  are 
also  finished  in  French  gray. 

Unique  Arrangement  of  Rooms 

A  special  word  regarding  the  show 
cases  and  fixtures  is  due,  since  the  salon 
embodies  the  latest  and  most  modern 
ideas  in  equipment  as  well  as  expressing 
the  best  artistic  effort.  Some  twelve  full 
length  glass  wall  cases  are  disposed 
about  the  length  of  the  salon  and  cleverly 
lit  from  inside  to  enhance  the  beauty  of 
the  waxen  model  enclosed  within.  Stock 
rooms  of  generous  dimensions  alternate 
with  fitting  rooms  and  are  capable  of 
holding  unlimited  quantities  of  garments 
neatly  ranged  on  racks,  distinct  as  to 
variety  from  room  to  room,  and  intended 
for  the  use  of  the  sales  staff  only.  The 
fitting  rooms  are  enhanced  by  the  use  of 


double  cheval  mirrors  and  overhead 
lighting  for  the  comfort  of  customers. 
Nothing  in  the  entire  floor  is  shown 
except  under  glass  and  sliding  panels  of 
the  plate  glass  move  at  the  merest  touch 
to  permit  a  closer  view.  All  the  fixtures. 
including  the  millinery  display  cases,  art- 
made  on  the  interplaceable  unit  plan 
which  permits  of  change  whenever  desir- 
able from  one  department  to  another. 

A  Brilliant  Stage  Setting 

Such  was  the  background  of  the  revue 
presented  in  honor  of  its  opening,  and 
further  enhanced  by  the  stage  setting, 
placed  at  one  end.  A  silver  portal,  not 
unlike  a  huge  silver  frame,  set  against 
a  background  of  palms  was  flanked  on 
either  side  by  masses  of  American 
Beauty  roses.  A  silver  pathway  led  from 
the  frame  through  banks  of  palms  and 
at  the  end  two  steps  joined  the  impro- 
vised stage  to  the  aisle  reserved  between 
the  rows  of  spectators. 

The  revue  itself  was  semi-theatrical 
in  nature  and  was  directed  under  expert 
management.  An  orchestra  rendered 
a  carefully  chosen  programme  of  popular 
airs  in  keeping  with  the  theme  of  the 
revue  which  might  well  have  been  named 
"La  Journee  de  Madame"  or  "Miladi's 
Trousseau." 

The  Plot 

A  fine  old  grandfather's  clock  was 
plated  in  the  foreground  and  after  the 
opening  overture  of  sprightly  music  had 
ended,  its  silvery  tones  chimed  eleven 
times  to  signify  that  Milady  was  awake 
and  ready  to  appear.  The  curtains  parted 
and  the  audience  waited  in  expectancy  a 
second  or  two,  until  two  bewitching 
young  girls  clad  in  lacy  and  diaphanous 
boudoir  robes  of  mauve  and  pink  ap- 
peared and  posed  rhythmically  in  charm- 
ing posture  to  the  accompaniment  of  the 
orchestra.  Still  others  in  satin  pyjamas 
appeared  and  a  captivating  tableau  was 
made. 

Costumes    for   the   Street 

After  the  matinee  girls  came  the  stroke 
of  two  o'clock  and  simultaneously  models 
in  street  apparel  made  their  appearance 
wearing  suits  and  furs  featuring  the 
newest  ideas.  The  costumes  were  de- 
signed by  such  fashion  creators  as  Pre- 
mel.  Madeleine  and  Bernard  and  the  col- 
orings and  fabrics  elicited  prolonged 
murmurs  of  wonderment  from  the  audi- 
ence. The  new  fabrics  shown  included 
Delvyne,  Corduval,  Elama,  Shameslyn. 
Velours,  Charmeuse  and  Chiffon  Velvet. 

Holt,  Renfrew  are  deserving  of  especial 
commendation  for  their  initial  effort,  not 
only  for  the  magnificence  and  artistry  of 
the  showing,  but  also  for  the  considera- 
tion and  service  shown  for  the  benefit 
of  the  visitors  who  will  not  soon  forget 
an  opening  of  such  distinguished  merit. 
Continued    on    page    159 


I  ! 


>RESS    ACCESSORIES 


Drti  Goods  H'-riew 
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Thirty-nine — that  is  the  number  of  the  new  "Julian  Sale"  Catalogue  which  is 
just  "off  the  press"  and  is  being  mailed  out  to  all  customers  of  the  house — So 
that  when  you  are  sending  in  your  request  for  one — and  everybody  in  the  trade 
is  welcome  to  one — just  say  "Catalogue  No.  39."  It's  an  excellent  book — a  use- 
ful buyers'  guide — and  it  will  be  well    worth  your  while  to  have  one  on  fyle. 

The  Catalogue — No.  39 — has  44  pages — it  has  nearly  250  illustrations  made 
from  direct  photographs  of  the  "Julian  Sale"  goods  themselves — there  are  about 
500  lines  described  and  priced — and  altogether  it  is  a  most  comprehensive 
catalogue — one  of  the  best  we  have  ever  issued. 

The  New  Catalogue   and   The    Christmas    Trade 

Catalogue — No.  39 — is  a  very  timely  messenger  because  it  carries  to  you  infor- 
mation on  lines  that  you'll  be  needing  to  order  right  away  so  as  to  have  them  in 
time  for  the  big  holiday  trade  you  are  hoping  to  do  this  season — and  every- 
thing "illustrated"  is  so  lifelike  that  youcan  select  just  about  as  satisfactorily  as 
though  you  were  buying  from  "Samples" — Let  us  have  your  name  Now. 

When  you  get  your  copy  of  No.  39 — do  not  multilate  it  when  you  wish  to  place 
an  order — Always  order  by  number — safest  for  you — best  for  us. 

When  you  come  to  the  city  pay  a  visit  to  our  new  enlarged  and  fitted  sample 
and  sales  rooms — Everything  we  make  is  sampled  there. 

The  Julian  Sale  Leather  Goods  Company  Limited 


Wholesale  Factories  Sample  Rooms 

600  King  St.  West,  Toronto 


Offices 


Dry  Goods  Review 


DRESS     ACCESSORIES 


113 


IVhat  our  New  Plant  at  Drummondville, 
Quebec,  means  to  the  buyers  of 

F  ront 
Lacing 


New  Drummondville,  Que.,  plant  where  Gossard  Corsets  and  Brassieres  are  being  produced  for  Canadian,  Great  Britain, 

Australasian  and  other  British  Possessions  trade. 


Our  new,  large  Drummondville  plant  is 
unusual  in  many  ways.  It  is  one  of  the 
youngest  and  largest  of  our  many  exten- 
sive factories.  The  quality  of  the  work 
performed  by  our  skillful  French-Cana- 
dian young  women  is  equal  to  the  high 
standard  of  excellence  demanded  bv  our 
Designing  Department. 

From  the  new  large  factory  in  Drum- 
mondville, Gossard  Corsets  are  now  being 
supplied  in  exactly  the  same  high  quality 
of  materials  and  workmanship  as  were 
formerly  sent  out  from  the  United  States 
factories  to  all  parts  of  Canada.  Great 
Britain,  Australia,  Xew  Zealand  and  other 
parts  of  the  British  Empire. 


Since  this  large  and  thoroughly  modern 
plant  has  started  manufacturing  its  full 
quota  of  Gossard  merchandise,  it  is  now- 
possible  to  fill  our  orders  in  Canada  and 
in  other  British  possessions  over  75%  full 
for  immediate  shipment,  enabling  our 
giving  a  service  to  our  dealers  that  was 
never  possible  before. 

Two  huge  factories,  as  represented  by  the 
new  spacious  quarters  at  Toronto  and  the 
recently  opened  Drummondville  plant, 
mean  for  Gossard  dealers  a  quality  of 
product  plus  a  type  of  service  that  only 
modern  and  adequate  manufacturing 
facilities  can  assure. 


The  Canadian  H.  W.  Gossard  Co.,  Limited 

366-378  West  Adelaide  Street  Toronto,  Canada 
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WASHABLE 

CHAMO  SUEDE  DUPLEX 
CHAMO  SUEDE  AND  SILK 


A  pair  of  GRIFFIN  GLOVES 
have  but  one  mission  in  life 
that  of  living  up  to  their  well- 
known  standard  of  perfection. 
Reliable  ?        ABSOLUTELY  ! 


Griffin 

Gloves, 

Limited 

Toronto 


Sole  Selling  Agents: 

RICHARD  L    BAKER  &  CO. 

84    Wellington    St.  West 

TORONTO 


When  you   think   of  silk 
think  of 

Fleur-de-Lys 

if  you  arc  desirou.-  of  obtaining  -ilk  of 
renowned  quality  and  fashionable 
shades.    As  a 


•ewing 


Silk 


FLEUR-DE-LYS  surpasses  the  ordin- 
ary line  by  its  permanenl  thread  and 
the  endurance  necessary  to  give  Longer 
wearing  service.  If  you  have  ool  i 
representative  stock  at  present,  you  are 
overlooking  a  medium  that  is  very 
instrumental  in  increasing  your  patron- 
age   and    profit. 


Independent  Silk  Ltd 

350-360  St.  Paul  Street  East,  Montreal 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in. making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  TEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet 
music  department.  It  is  the  most  popular  line  of 
Standard,  Classic  and  Teaching  Music.  It  is 
universally  endorsed  by  teachers,  students  and 
the  general  music  loving  public.  Each  selection 
is  placed  in  a  heavy  manila  stock  cover  bearing 
name  and  number  of  the  selection,  2.0  substantial 
stock  boxes  and  500  catalogs  bearing  vour  busi- 
ness imprint.  The  sale  of  McKINLEY  MUSIC 
affords   you 

150^  PROFIT 

The  McKinley  Edition  (revised  for  Canadian 
trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

Our  Jobbing  Department  i s  the  largest  and  most  complete  in 
the  country.  We  can  take  care  of  your  want  a  for  any  thing  in 
sheet  music. 

Jfflc&inlep  Jfflugtc  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 

CHICAGO,  ILL  NEW  YORK 

501-13  E.  55th  St.  145  W.  45th  St. 
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This  De  Long  full-page 
.advertisement  appears  in 
the  leading  women's 
magazines. 


20  Million  Eyes  on  De  Long  Hooks  and  Eyes 

EVERY  month  ten  million  pairs  of  eyes  see  and  read  De 
Long  advertisements  in  women's  publications.     Do  you 
realize  what  that  means  to  you? 

This  big  De  Long  advertising  does  all  the  work  for 
you,  selling,  subconsciously,  ever}-  woman  magazine-reader 
on  De  Long  Hooks  and  Eyes,  by  reminding  her  of  the 
"See  that  hump?"  slogan  she  first  met  years  ago. 

Are  you  planning  to  get  the  biggest  possible  results  from 
our  efforts?  Are  you  placing  De  Long  Hooks  and  Eyes  where 
-customers  can  "See  that  hump?"- — and  buy? 

DeLong  Siyi  Company 


OF  CANADA,  LTD. 


ST.  MARYS,  ONTARIO 
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Lessons  from  the  West  in  Doll  Displays 

How  to  Promote  Prestige  for  a  Store  as  Headquarters  for  Toys — 
A  Big  Idea  Worth  Adopting. 


Wall  case  doll  displays   in   the  Nixon  Store  at  Moose  Jaw,   Sask. 


THE    illustration      herewith    shows 
the   fine     doll     displays   seen     by 
a    representative    of    Dry    Goods 
Review      UpOh    a      recent    visit      to      the 
Nixon   Bookstore  at   Moose  Jaw,   Sask. 

Elsewhere  in  this  issue  will  be  found 
reproductions  of  photographs  of  win- 
dow displays  which  he  obtained  along 
with  this  one. 

It  will  be  observed  that  mai?-in- 
Canada  dolls  are  played  up  prominent- 
ly. This  naturally  appeals  to  the  pat- 
riotic instinct  of  customers,  and  pleases 
them  by  affording  proof  that  Canada 
need  never  again  look  to  Germany  to 
supply  first  class  dolls.  Several  large 
doll  factories  are  now  being  operated 
in  Canada  and  are  producing  goods  that 
compare  favorablv  wifU  '  II.  .a. me  any- 
where  in  the  world. 

This  method  of  displaying  dolls  is 
one  that  might  well  be  adopted  in  other 
si.res,  because  in  the  Nixon  store  the 
experience  is  that  sales  of  dolls  are 
greatly  multiplied  by  reason  of  these 
effective  display  cases.  It  also  serves 
to  stamp  on  the  public  mind  that  this 
store  is  to  be  considered  in  the  light  of 
headquarters  for  dolls.  This  naturally 
leads  people  to  associate  a  general  line 
of  toys  with  the  dolls. 

It  would  he  well  for  those  dry 
goods  stores  that  have  not  as  yet 
got  into  the  toy  business  in  as  large  a 
way  as  warranted  by  the  possibilities 
of  this  line,  to  adopt  some  such  idea  as 
this  and  to  put  it  into  practice  with- 
out delay.  SO  a<  to  share  in  the  toy 
trade  harvesl   of  the  ensuing  season. 

It  is  folly  to  allow  this  business  all  to 
go  to  book,  toy  and  hardware  stores, 
as     is   tin  in   some     towns.       In 

the  majority  of  dry  goods  stores 
toys  are  being  given  better  at- 
tention than  ever  b  fi  re.  because  of  the 
vastly    improved  c   the 


line,   accounted   for  by  the   higher  grade 
and    consequently    higher    priced    items 
that  are  now  embraced  in   it. 

There  are,  however,  still  quite  a 
number  of  these  stores  that  are  lag- 
ging behind  the  procession  in  this  re- 
spect. t  It  is  up  to  the  proprietors  of 
these  stores  to  seriously  consider  this 
question  of  paying  adequate  attention 
to  toys.  If  they  will  do  so,  it  will  be 
brought  home  to  them  that  the  improve- 
ment in  this  trade  in  the  past  half 
dozen  years  has  been  most  remarkable 
and  they  will  then  realize  that  they  are 
missing  opportunities  every  day  for  pro- 
fitably increasing  their  volume  of  busi- 
ness. 


THE  LULL  IN  TRADE 

Veteran  merchant  believes  daily 
press  has  created  false  impression 
with  regard  to  drop  in  prices.  In- 
dignant over  effect  on  business. 
Big  plants  laying  off  help. 


"A  grave  injustice  has  been  done  the 
trade  Ihrough  the  unsubstantiated  re- 
ports made  for  the  past  few  months  in 
the  daily  press,"  said  a  veteran  retail 
dry  goods  merchant  this  month  to  Dry 
Goods  Review.  "I  think  I  am  expressing 
the  opinion  of  the  whole  retail  trade 
when  I  say  that  the  press  drive  fol- 
lower prices  at  the  present  time  is  doing 
a  great  deal  of  harm  and  very  little 
good.  People  have  been  induced  to  hold 
off  purchasing  their  Fall  requirements 
because  the  papers  have  declared  that 
they  should  wait  for  the  big  reduction 
in  prices  that  is  bound  to  come.  As  a 
•  quence  business  has  been  seriously 
affected  and  in  the  larger  centres  the  big 


retail  concerns  are  already  commencing 
to  lay  off  help.  What  is  the  use  of  lower 
prices  if  people  are  to  be  in  such  a 
position  that  they  have  not  got  the 
money  to  buy  even  at  lower  prices  ?  In 
my  opinion  it  would  be  better  for  prices 
to  remain  high  if  everyone  can  be  kept 
employed." 

This  merchant  said  that  he  was  re- 
ducing his  stock  because  he  felt  fenced 
to.  "When  people  once  get  it  into  their 
heads  that  prices  are  coming  down,  noth- 
ing but  continued  firm  prices  will  con- 
vince them  otherwise  and  in  the  mean- 
time business  is  being  disrupted,  orders 
are  being  cancelled,  the  manufacturers 
are  getting  it  hard  and  the  whole  trade 
is  at  sixes  and  sevens. 

"It  may  be  that  the  approach  <>f 
Christmas  will  be  the  salvation  of  the 
retailer  and  the  manufacturer,  however, 
for,  if  business  picks  up  as  we  all  hope 
it  will  do,  it  will  put  new  life  in  the 
trade,  and  help  to  counteract  the  trying 
setback  for  which  the  pap- 
largely  responsible." 

This  dealer  was  of  the  opinion  that   it 
would   be    a    matter    of    years    bet- 
lower  scale   of   prices   would   be   p< 
nently    in    effect,    and    to    his    very 
knowledge    he    said    he    could    not    si 
general    decline   as    early    as    Spring   nor 
for  a   considerably   later   date   in   view  of 
the    world    shortage,    the    slowing    down 
of    production    and    the    unsettled    labor 
conditions. 

"I   think   prices  will  conn     lown   some- 
what and  in  some  lin< 
mitted    this    merchant.  hat    I    do 

think   absolutely  criminal   at  the   pi 
time   is   to   make    people   think   that  they 
will  come  down  with  a  rush.     It  would  bo 
the    worst    thing    that    cot.  '  <"    Ui 

(  anada." 
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How  Holland's  Prepare  for  Christmas 

Well-known  Montreal  Store  Turns  Department  Into  Toyland,  Imports  a  Live  Wire  Santa 
.  Claus  and  Builds  Up  Wonderful  Child  Patronage. 


EVEN  the  most  sedate  and  conserva- 
tive of  institutions  are  known  to 
unbend  upon  special  occasions  and 
enter  wholeheartedly  into  the  spirit  of 
the  event,  relaxing  from  the  accustomed 
conventionality  and  decorum  of  every- 
day life  into  a  state  of  joyous,  reckless 
abandonment.  Christmas  is  universally 
recognized  as  the  proper  time  for  such 
delightful  periods  of  respite  from  the 
every-day  drudgery  of  life,  and  it  is 
small  wonder  that  the  holiday  season  is 
a  merry  one.  when  grown-ups  are  so 
eager  to  spread  happiness  and  to  enter 
into  the  spirit  of  the  children  themselves. 
Christmas  i    toys    seem    synonymous, 

since  all  the  accoutrements  of  a  self-re- 
specting Santa,  trees,  stockings,  etc., 
must  necessarily  comprise  those  delights 
of  childhood,  such  as  dolls,  trains,  carts, 
animals,  games  and  a  multitude  of 
others. 

Few  stores  to-day  understand  just 
what  Santa  Claus  means  to  the  child  in 
the  way  that  G.  A.  Holland  &  Son,  of 
Montreal.  they  have  made  a  spe- 

cial point  for  years  past  to  make  their 
store  a  perfect  Paradise  for  children  all 
through  the  month  of  December.  Through 
the  courtesy  of  Miss  Clarke,  manager  of 
the  toy  department,  Dry  Goods  Review  is 
enabled  to  reproduce  the  accompanying 
photograph  showing  an  interesting  cor- 
ner of  the  section  in  its  Christmas  dress. 
No  trouble  was  spared  in  order  to  make 
the  store  as  attractive  as  possible,  and 
from  windows  to  roof  the  atmosphere 
was  redolent  of  the  spirit  of  the  time. 

In  one  of  the  windows,  a  living  room 
effect  was  arranged,  with  a  realistic 
brick  fireplace  in  the  background  in 
which  a  fire  glowed  cheerily.  Christmas 
trees  beautifully  trimmed  stood  in  the 
corners  apparently  awaiting  the  coming 
of  some  fortunate  little  person,  and  a 
row  of  stockings  hung  temptingly  from 
the  mantei-piece.  A  wide  chimney  led 
up  from  the  fireplace  overhead  to  an 
upper  window  in  which  a  grotto  had  been 
erected  representing  the  home  of  Santa, 
who  appeared  there  several  times  every 
day  preparatory  to  descending  the  chim- 
ney in  the  approved  fashion. 

An  Expert  in  His  Line 

Last  year  Holland's  were  fortunate 
enough  to  secure  the  services  of  a  cele- 
brated English  conjuror  to  impersonate 
Santa,  and  throughout  the  three  weeks 
prior  to  Christmas  he  held  daily  ses- 
sions in  the  store,  alternating  his  appear- 
ances in  the  windows  with  afternoon  re- 
ceptions in  the  store  itself.  His  descents 
from  the  chimney  were  so  enthusiastic- 
ally enjoyed  that  he  was  forced  to  make 
them  as  quickly  as  possible  as  otherwise 
congestion  of  the  traffic  outside  the  store 
would      have     caused      serious     trouble. 


Therefore  Santa  Claus  would  appear  only 
when  the  streets  were  least  crowded, 
spending  the  rest  of  his  time  in  the  re- 
ception rooms  where  children  were  privi- 
leged to  come  in  and  talk  to  him.  When- 
ever they  told  him  their  names  and  ad- 
dresses, he  wrote  them  a  letter  or  a  card, 
and  usually  there  was  a  lengthy  proces- 
sion lined  up  waiting  for  the  treat  of 
shaking  hands  with  Santa  himself. 

The  entire  store  was  decorated,  of 
course,  with  foliage  and  greenery,  but 
the  most  important  feature  was  the  huge 
twenty-foot  tree  erected  upon  a  stand  in 
the  centre  of  the  floor,  over  the  stair- 
way, hung  with  all  sorts  of  glittering  and 
colorful  toys,  and  illuminated  with  col- 
ored electric  lights.  Even  in  Santa's  re- 
ception room  there  were  no  fewer  than 
ten  trees  lavishly  trimmed,  and  every- 
where else  were  tiny  trees  in  pots,  so 
that  the  store  fairly  breathed  the  spirit 
of  the  forest  and  the  kindliness  of  the 
holiday  season. 

The  1920  Stock 

This  season,  stocks  of  toys  are  larger 
than  ever  and  great  advances  in  the  vari- 
ety and  quality  of  the  lines  are  noticeable. 
Among  the  novelties  noticed  this  month 
are  educative  toy  outfits  suitable  for  boys 
and  girls  of  ten  to  fifteen  years  of  age 
which  comprise  complete  materials 
for  the  construction  of  such  apparatuses 
as  telephone,  telegraph  and  wireless 
systems,  laundry  and  first-aid  or  hospital 
outfits,  knot  and  splice  and  clock  con- 
struction outfits  for  boys,  also  card  trick 


sets  and  a  multitude  of  other  things,  such 
as  mechanical  sand  toys,  musical  instru- 
ments from  Switzerland  and  England, 
and  the  new  war-ship  push  cars. 

An  important  feature  of  the  present 
display  is  an  air-ship,  about  four  feet  in 
iength,  which  although  made  of  wood  and 
run  on  wheels,  reproduces  faithfully  the 
mechanism  of  the  original  and  is  a  source 
of  intense  interest  to  youthful  pilots  in 
consequence.  v 

A  visit  to  toyland  nowadays  inclines 
one  to  believe  that  the  younger  genera- 
tion is  composed  of  scientists,  so  compli- 
cated and  instructive  are  the  products  of 
the  modern  toymaker's  art.  Nevertheless, 
the  doil  and  its  appurtenances  are  among 
those  present  in  greater  numbers  than 
usual,  and  many  small  maidens  this  sea- 
son will  be  gladdened  by  the  sight  of  the 
newest  furnishings  for  doll's  houses,  in- 
cluding dishes,  furniture,  carriages  and 
tempting  cardboard  food.  Every  want 
of  the  up-to-date  doll  has  been  antici- 
pated and  the  range  of  wooden  and 
cloth  toys  as  well  is  well  worth  studying. 
Teddy  bears  are  selling  as  freely  as  are 
the  dolls,  and  practically  every  species  of 
animal  is  represented  in  the  menagerie 
of  toyland. 

The  liny  tots  are  not  forgotten  either 
this  year,  and  dainty  and  hygienic  play- 
things are  another  delightful  feature  of 
the  department.  In  fact,  the  Saint  will 
find  that  the  Christmas  of  1920  will  re- 
quire his  utmost  attention  if  he  is  to 
make  an  equal  distribution  of  the  many 
toys  put  out  in  honor  of  his  coming. 


Holland's  Christmas  Display 

This  is  how  Holland's  of  Montreal  won  the  kiddies'  interest  in  1919.  An  imported 
Father  Christmas  kept  the  children  in  ecstasies  for  days  with  his  chimney-climbing 
antics   and   jolly  conversations — incidentally   Holland's  did   a   record   husiaess. 
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Story  of  the  Canadian  Toy  Trade 

Substantial  Progress    That  Has  Been  Made  is  an  Indication  of  Further  Enormous  Develop- 
ment That  Will  Surelv  Follow. 


TO!  M  IKING  in  Canada  baa  reach- 
ed  proportions,  placing  it  among 
t  In-  considerable  industries  of  this 
country.  Up  to  tht>  time  of  the  war  Can- 
adian toy-making  did  not  amount  to 
much,  although  in  the  matter  of  such 
products  as  wheeled  goods,  board  games, 
shoo-fly  rockera  and  card-board  games, 
Canadian-made  products  were  even  then 
quite  in  evidence. 

Since  then,  not  only  have  these  goods 
bft:i  manufactured  on  a  greatly  increas- 
ed stale,  but  many  toy  lines,  notably 
dolls  and  construction  toys,  have  been 
added  to  the  Canadian-made  list  and  the 
largest  of  these  concerns  now  does  a 
business  of  over  half-a-million  dollars  a 
year.  This  concern  exports  largely  to 
Britain  as  do  certain  other  Canadian  toy- 
making  firms.  These  Canadian  products 
have  been  well  received  in  the  British 
market  and  the  demands  from  that 
source  this  year  are  far  in  excess  of  the 
supply.  Part  of  this  is,  of  course,  attri- 
butable to  the  fact  that  practically  all 
the  toy  factories  in  Britain  are  behind 
in  their  orders,  being  unable  to  cope 
with  the  demands  of  the  home  market. 
A  few  of  them  have  made  some  effort  to 
fill  export  orders,  and  the  total  of  toys 
imported  from  Britain  by  Canada  for 
the  last  fiscal  year,  figures  for  which 
are  not  yet  available,  will  show  an  enor- 
mous increase  over  the  $28,000  worth  of 
toys  which  represented  Canada's  imports 
from  Britain  for  the  fiscal  year  endinar 
March  SI,  L919. 

Imports  from  Japan  have  been  falling 
off  but  it  is  estimated  that  imports  from 
the  U.S.  now  reach  a  million  dollars  for 
the  year  as  compared  with  $708,459  in 
1898! 

The  healthy  state  of  the  toy  trade  in 
id  a  is  indicated  by  the  fact  that 
notwithstanding  these  considerably  in- 
creased imports,  the  volume  of  Canadian- 
made  toys  is  showing  an  appreciable  in- 
crease each  year.  In  1908  it  was  re- 
ported to  be  about  $800,000,  which  would 
isent  at  least  $1,250,000  retail  value 
anil  for  H)20  the  slogan  for  retailers  is 
$2,000,000  for  Canadian-made  toys  this 
year. 

In  reviewing  the  development  of  Cana- 
dian toy-making,  men  in  the  trade  are 
not  lacking  who  attribute  a  big  share  of 
the  increase  in  Canadian  toy  making  to 
the  widespread  effects  of  the  toy  shows 
held  in  Toronto  in  1'JlG  and  1917.  Much 
has  been  heard  of  the  numerous  failures 
of  toy  ventures  that  followed  as  a  re- 
sult of  these  exhibitions  and  the  propa- 
ganda of  the  Department  of  Trade  and 
Commerce.  It  is  true  that  a  large  num- 
ber of  mushroom  concerns  burst  into  be- 
ing and  were  soon  back  in  oblivion,  but 
such  things  are  inevitable  and  are  true 
of  every   other    industry.      They   are   the 


"no-account"  concerns.  Why  should  they 
be  considered  at  all  either  pro  or  con? 
The  ones  that  do  count  are  the  toy-mak- 
ing concerns  that  are  actually  in  busi- 
including  the  producers  of  other 
goods,  with  whom  toys  are  by-product?. 
The  total  represented  By  the  trade  done 

in  all  these  Canadian-made  toys  is  sig- 
nificant not  only  on  that  score  alone  but 
viewed  also  in  the  light  of  the  good  big 
increases  in  the  volume  of  these  Cana- 
dian by-products  because  of  the  reason- 
able assumption  that  as  great,  if  not 
greater  increases  in  this  respect  will  be 
shown   in   each  succeeding   year. 

That  is  the  theme  of  this  article:  the 
probability  of  "mado-in-Canada"  toys 
being  manufactured  in  increasingly 
large  quantities  and  the  probability  of 
each  year  seeing  new  toy  lines  added  to 
the  Canadian-made  list.  The  writer  has 
in  mind  one  new  toy-manufacturing  firm 
that  is  just  now  getting  into  shape  to 
market  its  product.  The  line  is  not  as 
yet  extensive  but  a  good  start  has  been 
made  and  many  good  new  items  are  in 
tram  for  manufacture,  some  of  which 
will   materialize    this    vear    and     others 


next  year.  The  efficient  manner  in  which 
this  concern    is   proceeding   gives    every 

assurance  that  their  toys  will  be  much 
in  evidence  in  the  retail  stores  this  year. 
taking  their  place  with  the  other  Cana- 
dian toys  which  are  so  secure  in  the 
favor  of  the  trade  and  so  deservedly 
popular  with  the  Canadian  people  gen- 
erally. 

It   will   be     appreciated     by     the     retail 
dealers  that  there  is  every  reason  to  l>< 
lieve   that    further    important    additions 
to  Canadian-made   toys    will   continue   to 
be  made.    Existing  concerns  will  in< t< 
the  variety  of  toys  they  produce  and  new 
ventures   will   bring  out    toys   of  cla 
not  at   present   made    in     Canada.       The 
slogan,  "Two  .Million  for  Canadian-made 
Toys    This    Year"    will    then    have    to   be 
advanced  to  a  still  greater  objective. 

The  toy  trade  is  a  live  and  growing 
one.  The  profits  are  good.  The  goods 
themselves  are  more  substantial  than  in 
the  old  days.  Toys,  consequently,  should 
receive  the  increasing  intensified  atten- 
tion of  the  merchants  selling  books  and 
stationery  with  whose  interests  toys 
and  games  are  so  closely  identified. 


BUYING  TOYS 

"The  selection  of  merchandise  to  be 
handled  in  a  toy  department"  says  a 
U.S.  trade  paper,  "is  something  that  is 
usually-  not  given  as  much  considera- 
tion as  it  deserves.  The  demand  for  a 
particular  stock  of  toys  will  vary  with 
climatic  conditions,  local  conditions  in 
the  city  in  which  the  store  is  located, 
and  a  thousand  and  one  other  things. 
As  a  result,  the  successful  toy  buyer 
must  have  a  thorough  knowledge  not 
only  of  toy  stock  but  of  his  local  com- 
munity." 

Some  towns  are  located  in  hilly  coun- 
try where  coasting  on  wheel  goods  is 
one  of  the  most  universal  playtimes  of 
the  young  boys  and  girls.  Other  local 
conditions  affect  trade  in  other  cities 
and  towns,  and  for  this  reason  discrim- 
ination   must    be     observed     as      regards 

toys  of  a  special  nature. 


Prize  Shop  Windows 

During  Safety  Week 

Ottawa    Kiwanis   Club    Awards    Prize*   to 

Leading  Shops  Depicting  Most 

Vivid  Warning 

For   the    first    three   best   window 
vocating   the    "Safety    Week"    campaign 
running  from  October  10  to  16,  under  the 
guidance    of    the    Ottawa    Kiwanis    Club, 
Fleetwood    Wilson    &    Co.,    Bank    SI 
won  first  prize  with  a  ne  show- 

ing an  ambulance  busy  after  an  accident. 
Murphy-Gamble,  Ltd.,  Sparks  Street,  won 
second  prize  with  a  nurse  and  child  in  a 
street  accident,  while  A.  J.  Freiman,  Ri- 
deau  Stieet,  won  third  place  with  a  rural 
scene,  children  playing  in  the  street  un- 
mindful of  the  oncoming  motor  i 

The  Kiwanis  Club's  slogan  wai  \'« 
Careful,"  and  very  few  fires  were  report- 
ed during  the  week,  but  one  that  an 
the  public  was  owing  to  an  electric  iron 
being  left  "busy"  at  the  home  of  the 
president  of  the  club  when  the  family 
retired.  The  damage  was  slight  but 
shows  that  accidents  will  happen  even  in 
the   best    regulated   familii 


CHEAPER  LACES  IN  VOG1  1 

It  is  said  that  medium-priced  lace- 
constantly  gaining  in  favor  as  opposed 
to  the  expensive  goods  which  have  held 
the  spotlight  for  so  long.  There  is  still 
a  market  for  the  high  priced  goods,  but 
it  is   giving   way  to  cheaper   line-. 
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Novelty  Gifts  Selling  Well 

Wholesale  Houses  Doing  Brisk  Business  in  Toys  and  Fancy  Goods  —  Toilette  Ware,  Hair 
Goods  and  Leather  Novelties  in  Vogue — Lovely  Imported  Perfumes  Are  Selling  Well. 


THE  majority  of  the  large  whole- 
sale houses  are  well  stocked  scill 
with  special  lines  of  goods  espe- 
cially chosen  for  the  Christmas  trade,  and 
although  in  most  cases  prices  are  slightly 
higher  than  those  prevailing  at  the  sea- 
son last  year,  yet  according  to  the  buyers 
interviewed,  there  is  no  indication  what- 
ever that  the  retailers  are  holding  off 
from  buying  in  their  accustomed  quanti- 
ties, and  in  so  far  as  quality  is  concerned, 
the  demand  appears  to  be  stronger  than 
ever  for  the  better  grade  goods. 

The  first  department  visited  by  Dry 
Goods  Review  was  the  toy  section,  where 
the  representative  was  informed  that  the 
British,  French  and  Japanese  dolls  are 
about  as  numerous  as  the  Canadian  made 
kinds.  As  might  be  expected,  however, 
the  domestic  dolls  are  not  nearly  so  at- 
tractive as  are  the  French  and  English, 
though  the  prices  are  considerably  lower. 

Next  in  popularity  to  dolls  and  teddy 
bears  come  the  iron  toys  such  as  trains, 
etc.,  which  have  sold  this  season  better 
than  for  years  past.  Among  the  newer 
toys  for  gift  giving  were  noticed  elec- 
trical outfits,  moving  picture  lanterns, 
motor  toys,  cash  registers,  mechanical 
toys,  constructive  and  educative  sets, 
laundering  outfits  complete  with  glass 
wash-board,  wringer,  drying  rack  and 
clothes  basket,  lead  soldiers  representing 
every  branch  of  the  British  army  and 
featuring  many  phases  of  camp  life  from 
trench  dugouts  to  Red  Cross  hospitals. 
Besides  these,  the  more  novel  lines,  there 
were  seen  the  old  stand-bys  such  as 
rubber  balls,  blocks,  stuffed  animals, 
musical  toys  and  games,  such  as  must 
be  part  of  every  regulation  toy 
department. 

In  the  novelty  department  were  no- 
ticed some  extremely  attractive  lines  of 
papeteries,  in  which  many  dainty  pastel 
shades  were  featured,  all  beautifully 
boxed  with  gift  cards  enclosed.  Very 
little  American  letter  paper  is  being  im- 
ported this  season,  as  the  Canadian  mills 
are  pi'oducing  many  very  fine  lines  at 
prices  considerably  lower  than  those  pre- 
vailing for  the  imported  varieties. 

Next  to  papeteries  in  popularity  come 
the  perfumes,  and  this  season  the  manu- 
facturers of  France  have  outrivalled  their 
previous  efforts  and  sent  out  the  choicest 
odors  and  the  most  exquisite  of  con- 
tainers. The  latter  are  almost  exclu- 
sively designed  in  a  flask  shape,  which  is 
cut  or  chiselled  in  a  manner  which  makes 
the  bottle  itself  a  memento  of  value.  All 
the  French  perfumes  are  duplicated  in  a 
large  range  of  other  toilet  accessories, 
such  as  creams,  lotions,  powders  and 
sachets. 

The  lover  of  ivory  and  ebony  ware  will 
find  much  to  delight  his  soul  in  this 
department,  for  this  year  are  to  be  found 
even  finer  showings  of  all  types  of  sets, 


both  for  men  and  women,  including  out- 
fits for  manicuring  and  sewing.  Even 
the  hitherto  prosaic  shaving  set  is  this 
season  displayed  in  an  ivory  case,  the 
extra  blades  being  encased  in  a  dainty 
ivory  envelope.  When  a  gold  razor  ac- 
companies these  outfits,  the  effect  is  truly 
unusual. 

Another  effective  novelty  in  the  ladies' 
gift  section  were  the  nests  of  boxes, 
sometimes  four,  sometimes  eight  togeth- 
er, each  covered  in  the  same  fabric,  and 
ranging  in  size  from  the  huge  hat  box 
to  the  minute  jewel  case.  One  set  of 
boxes  much  admired  was  of  dark  green 
satin  with  a  spray  of  velvet  flowers 
caught  on  the  cover.  Other  sets  in 
French  chintz  are  particularly  attractive 
when  matching  the  color  scheme  of  a 
room. 

Silver,  cutlery  and  chinaware  are  as 
usual  taking  a  prominent  place  in  the 
displays  for  Christmas,  and  tea  trays  of 
mahogany  also  are  constantly  called  for. 
Clocks  and  wrist  watches  are  even  being 
included  in  the  range  of  one  dry  goods 
wholesaler  on  account  of  the  large  de- 
mand from  his  customers. 

Leather  goods-  of  all  kinds,  including 
hand  bags,  music  rolls,  purses,  albums, 
and  writing  sets,  are  stronger  than  ever 
despite  the  prices  which  show  little  ten- 
dency to  come  down.  Statuary,  also,  in 
bronze  and  plaster  is  especially  good  this 
year,  and  many  excellent  reproductions 
of  world-famous  sculptors  are  noted. 

Hair  goods,  both  plain  and  jewelled, 
are  in  enormous  demand,  and  the  high 
Spanish  comb  is  being  featured  in  many 
different  shapes  and  sizes.  Handkerchiefs 
in  boxes  are  being  asked  for  more  than 
for  the  last  few  years,  and  in  view  of  the 
scarcity  of  these  lines  it  is  feared  that 
supplies  may  not  hold  out. 

All  the  regular  departments  in  the 
wholesale  establishments  are  well  stocked 
with  seasonable  goods  as  well  as  those 
enumerated  above,  and  from  present  in- 
dications it  would  appear  that  the  com- 
ing' season  will  be  a  prosperous  one  for 
both    retailer   and  jobber. 


Don't  Neglect  Your 
Fancy  Work  Stocks 


The  enterprising  needlewoman  will 
welcome  new  suggestions  from  your 
embroidery  or  art  needlework  depart- 
ment. Are  you  carrying  a  good  range 
of  wool  yarns  and  silk  embroidery 
thread  so  that  you  will  be  ready  for  the 
holiday  rush? 

Have  you  studied  the  possibilities  of 
your  department  even  if  it  only  occupies 
one  tiny  corner  in  your  store? 

The  manager  of  the  G.  W.  Robinson 
Company,      large      departmental      store 


owners  in  Hamilton,  Ont.,  says:  "There 
is  money  in  the  art  needlework  depart- 
ment in  every  store  if  it  is  given  a 
chance.  It  is  a  department,  however, 
which  must  be  properly  run  to  make 
money."  Other  merchants  have  found 
the  same  thing,  and  by  locating  their 
fancy  goods  circle  in  a  good  location 
brought  increased  business  to  their 
store.  If  possible  a  few  weeks  before 
Christmas  get  novelty  in  the  depart- 
ment. Make  it  look  like  a  cosy  meet- 
ing place;  have  one  of  the  saleswomen 
who  knows  something  about  sewing  or 
knitting  or  embroidery  work  demon- 
strate to  your  customers  a  certain  stitch 
that  they  have  found  difficult.  If  pos- 
sible have  an  expert  on  hand  right  along 
to  give  helpful  suggestions.  Have  pretty 
bags  and  novelties  made  up  out  of  rib- 
bons and  materials  in  your  own  stodk 
and  displayed  in  the  fancy  goods  de- 
partment. Soon  your  customers  will 
want  to  copy  them  and  your  clerks  will 
be  able  to  direct  them  to  the  counters 
where  the  exact  materials  are  sold  and 
will  offer  to  help  with  the  bag  if  it 
looks  tricky.  Be  sure  that  the  knitting- 
yarns  in  stock  are  fashionable  colors 
and  display  them  freely.  It  will  not  be 
very  long  before  your  art  needlework 
department  is  a  hive  of  industry.  Try 
it. 


If  you  handle  any  Fancy 
Goods  lines  for  Christmas 
you  should  have  a  copy  of 
our  Christmas  Catalogue. 

Your  name  on  a  post 
card  will  bring  a  copy 
promptly. 

Pugh  Specialty  Co.,  LhL 

38-42  Clifford  Street,'[TORONTO,  Canada 


French  Ivory 

Our  New  Catalogue 

This  season's  catalogue  now 
ready.  If  you  have  not  re- 
ceived a  copy,  write. 

Carl  Austin  &  Co. 

Manufacturers 

357  College  St.  Toronto 
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Let  Her  Know 
You  Carry  Fashionettes 

Fashionettes  are  the  superior  hair  nets,  specially  processed,  super 
inspected — the  hair  nets  that  appeal  to  the  well-dressed  woman  of 
your  high-class  trade.  And  at  15c — it  is  highly  profitable  for  you. 
Other  items  that  she  identifies  by  the  Colonial  Quality  mark  are: 


Baby  Dimples  Safety  Pins 

Also  Baby  Dimples  Neverlost   Pins 

and 
Baby  Dimples  Cradle  Pins. 

Lady    Dainty   Celluloid   Hair   Pins 
All  shapes  and  sizes,  in  shell,  amber 
and  grey. 


Myman's  Collar  Bands 

Accurately     sized  —  shrinkage      al- 
lowed. 
Gold   Medal   Bias  Tape 

True,  even  bias  in  white  or  black. 
Tulip  Snap   Fasteners 

Reliable,  rustproof. 
Vassar  Elastic 

The  elastic  that  last-. 


Canada  Needle  &  Fishing  Tackle  Co. 


INCORPORATED 


76  WELLINGTON  STREET  WEST 


TORONTO 


Sole   Canadian   Distributors   of  Colonial  Quality  Specialties  for 


SAMSTAG  &  HILDER  BROS.,  1200  Broadway,  New  York  City 
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THE    STAC. 


The  TAPE 

of 

Finest  Quality 

and 

Longest  Wear 

IS 


SUPER  INDIA  SHRUNK  TAPE 

Manufactured  by 

GEORGE  WHEATCROFT  CO. 

WIRKSWORTH,  ENGLAND 

Tailors  and  others  who 
use  tape  extensively  want 
reliable  tape,   the    kind 

[Speedwell)]  tnat  wi^ not  stretcn  n°r 

shrink. 
"Super  India  Shrunk" 
suits  them. 

Sole  Agents  for  Canada 

WALTER  WILLIAMS  &  CO.,  Ltd. 

MONTREAL  TORONTO  QUEBEC 

AND  VANCOUVER 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd   St. 

Canadian  Showroom   and  Factory  : 

Bay  and  Wellington  Sts.,         -        Toronto,  Canada 


Our  New  Color  Card 
is  ready  for  you 

We  have  now  on   the  press   a  new  card  showing  our  complete 
color  lines  in 


I  i  OLD  lAPt 


and 

WBJfMI  M-1HM 

This   card   will   be  supplied  on    application   to  merchants    and 
notion  buyers   who  will  find   it  very  convenient  for  reference. 

Colored  Percales 

These    fast    colored    percales    are  furnished    in    12    color-    . 

follows  :  — 
Lavender  Red  Linen  Color 

Pink  Brown  Reseda 

Light    Blue  Navy  Gray 

Alice    Blue  Black  Old   Rose 

In    boxes    12    6-yd.    pieces    to    the  box,    or    in    cabinet    ass       - 

ment   No.    2236   containing   36    6-yd.    pieces. 

Striped  Percales 

In   6  colors  on    white   as   follows  : 

Lavender  Red 

Pink  Black 

Blue  Navy 

In    boxes    12    6-yd.    pieces    to    the    box    or    in    cabinet    ass 
ment   No.    2436   containing   36   6-yd.    piece;. 


The     convenient     ready-made    trimming     for     middy     i  I 
sailor   suits,    etc.,    gives   absolutely    parallel    rows    without    the 
trouble    of    basting.      In    White    on    Red,    Navy,    Alice    Blue. 
Light    Blue,     Pink,     Black.       In    No.    2S24     cabinet>     ;i 
24    2-yd.    pieces    to    the    cabinet.       A    two    121    yard    piece    is 
sufficient    to    trim   any    middy    style    wash    garment. 


Our  convenient- counter  display  cabinets  are  very  compact, 
taking  up  only  the  depth  and  width  of  a  single  box  of 
tape  and  length  of  two  boxes.  These  cabinets  keep  the 
stock  in  perfect  condition  and  enable  the  department  to 
offer  an  assortment  of  Tapes  or  E-Z  Trim  without  carrying 
a    heavy    stock    of    colors. 

Drop  postal  for  the  new  color  card  to-day  to 


Wm.E.Wright&SonsCo.,  Mfrs. 


315-317  Church  Street 


New  York 


Stocks  carried  at  all  Agencies 


WRIGHT'S 

BIAS  FOLD  TAPE 

^  It  turns  itself  l 


CHICAGO 

R.  C.  TAFT  CO. 
223  W.  Jackson  Boulevard 


ST.  LOUIS 

GEO.  F.  ANDERSONS  SON 
013  North  Broadway 


PHILADELPHIA 

JAMES  F.  McCARRlAR 
1011  Chestnut  Street 


In    U.    S.    Pat.    Off. 
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FURS 


include   a   wide    range    of    Fur    Neckwear.    Muffs.    Sets 
and  Coats,  in  all  the  fashionable  pelts  and  styles. 

'Pofcular-firiccd  Furs  Predominate  here. 


Yonge  &  Wellington  Sts. 
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THE  ONTARIO  BUTTON  CO.,  LTD. 
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Tailors'  Smallwares  and  Fancy  Trimmings 


See 

the 

Button 

Man 
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mores  Shoe  Polishes 


LARGEST 
VARIETY 


THEWORLD'S~STANDARD 

CREAMS,  PASTES,  COMBINATIONS 

for  every  kind  of  leather  in  all  the 
popular  colors 

DRESSINGS 

for  Canvas,  White  Leather;  Self-Shining  Dressing 

WHITTEMORE  BROS.  CORP. 

Cambridge,  Mass. 


BRICKENDEN  &  McCRIMMON 

Manufacturers  and  Jobbers 

LONDON  -  ONTARIO 

THE  TOWEL  HOUSE: 

Huck  Towels, 
Bath  Towels, 
White  and  Colored, 
White  with  assorted 
colored  borders. 

FLANNELETTE  GOWNS 

Our  stock  is  large  and  well  assorted. 

We  make  Infant  Dresses  in  silk, 
lawn  and  embroidery,  Cami- 
soles, Boudoir  Caps,  Tea 
Aprons,  etc. 

See  our  line  and  be  convinced. 
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Now  is  the  Time  to  Order 

Christmas  Goods 


/^\UR  range  of  Holiday 
^^  lines  in  all  depart- 
ments is  now  at  its  best, 
and  under  present  market 
conditions  we  urge  early 
buying  to  avoid  disap- 
pointment when,  later  in 
the  season,  assortments 
will  be  badly  broken  up. 
By  ordering  now  you  will 
receive  the  benefits  of 
immediate  shipments. 


FANCY  GOODS 
DOLLS,  TOYS 
GAMES 

DECORATIONS 
NOVELTIES 


SMOKERS'  GOODS 
TOILET  SUNDRIES 
LEATHER  GOODS 
SMALLWARES 
FANCY  CHINA 


PLAIN  AND  DECORATED  GLASSWARE 


DINNERWARE 
CROCKERY 
RICH  CUT  GLASS 
ELECTRIC  FIXTURES 
PORTABLE  LAMPS 
FLOOR  LAMPS 


240-page  catalogue  to  dealers  upon  request. 

Nerlich  &  Co. 

146-148  West  Front  St.,  Toronto 


(OPPOSITE  UNION  STATION 


, 


FANCY   GOODS,  NOTIONS  AND  TOYS 
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The  Power  of  Advertising 

is  well  demonstrated  in  the  wonderful  success  of 

CILBERT  Tovs 

You  need  not  have  a  Toy  Department  in  order  to  cash  in 
on  this  proposition.  The  goods  are  so  well  advertised  that 
they  sell  wherever  displayed. 

GILBERT    New  Wheel  Toy 


Agreat  success.  On  right 
hand  we  illustrate  one  of 
t  he  models  (a  Cleared  . 
Racer)  that  a  boy  can 
make  with  the  9006  set 
that  retails  at  #1  q.oo. 


This  is  9004  set  -retails  at  $9.75. 

Constructs  Scooters,  Dog  Carts,  Coasters,  etc. 


Best  Known  Toy  [m 
the]  World  ^J 

No     1    En 
(with    motor] 

retail-   at    $10.00 

sin.  e   Its  Inception  .-even 
years  ago  Erector  has   I a 

wi.ii-ly    ;el.. 

liked    about    toy   for 

.ir     our 

advertising     la     being     In- 

.111     enormouii 

extei  ' 


The    Toy    Like    Structural    Steel  v  ,/P*^  ^ 

be  the   toj    roi   real    bo:         i   display   "f 
n     bring     a     sure 
-Team  of  customi  lepait- 

No  %  2.25  j^~ 1//I ' 

No  -j  reti  ::.::.  0 y/w 

No  retails    ■  6.7.1         ff  /     ' 

No  I  :  lo  on       C    /    *  a' 

No  ..  13  00 

No.  7  retails  a  22  50 

v.  -  ::   50 

Other  Gilbert  Toys  are — Chemistry  Sets.  Telegraph  Sets.  Electrical 
Sets.  Miniature  Machinery  Outfits.  Toy  Motors.  Magic  and  Magic 
Sets.  Mechanical  Toys.  Bell  Toys.  Reins.  Chimes,  etc.  Parcel 
Post  Toys.  Machine  Guns,  and  the  new  Scientific  Toys  listed 
below. 


Wireless  Sets 

Every  wide-a-wake  boy  between  ages  of  twelve  and 
Beveirteen  wants  a  wireless  set.  Hundreds  of  parents 
in  your  neighborhood  will  buy  a  set  —  if  you  have 
them. 


We  know  what  you  will  need. 

Give   us   an  order  for   Wireless   no   matter    what    else 
you  may  pass  up. 

Write  for  particulars  of  our  assortment  order. 


The  new  Scientific  Toys  are:  Hydraulic  and  Pneumatic  Engineering, 
Magnetic  Fun  and  Facts,  Light  Experiments,  Civil  Fngineering,  Weather 
Bureau  and  Gilbert's  New  Outdoor  Wheel  Toy. 

Write  To-day  for  Catalogue  and  Full  Particulars. 

The  A.  C.  Gilbert-Menzies  Company,  Ltd.  Toronto 

Manufacturers  of  Gilbert's  Toys,  Agents  Gilbert's  Polar  Cub  Fan,  Toy  Motors,  Transformers 

and  Electrical  Specialties 
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THE  BIG  THREE 

OF   GRASS   RUG-DOM 


TT  TE  are  now  showing  our  complete  1921  line, 

*  *  comprising  37  patterns  with  a  wide  range  of 

solid  and  combination  colors  in   three  weaves: 

De  Luxe 

Herringbone 

Imperial 

The    latter   a    new    and    startling    innovation  in 
grass    rugs. 

* 

Write 
for  color  plates 
and  price   list 


Crex  Carpet  Company 

212  Fifth  Avenue         -         -  -  New  York 
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Originators  and  Manufacturers  for  20  Y&ars  of  Wire-Grass  Floor  Coverings 
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New  Notes  in  Drapery  Fabrics 

bteenth  Century  Period  Featured  in  Velvets,  Voiles  and  Silks     Vivid  Hues  in  Yogue- 
Exquisite  Quilts  and  ( lood  Blankel    S       ested  as  Christmas  ( lifts  in  the  Family  Circle. 


NOV  ^DAYS  when  one  talks  of 
draperies,  it  is  necessary  to  spe- 
cify very  exactly  for  what  pur- 
pose or  what  color  scheme  it  is  destined, 
since  the  choice  of  one  single  pattern 
among  the  bewildering  assortment  dis- 
played would  inevitably  leave  one  puzzled 
and  tantalized.  History  is  repeating  it- 
self when  the  mode  once  again  offers 
US  fabrics   for  decoration  which  are  more 

brilliant  in  color  and  more  daring  in  de- 
sign than  anything  we  have  seen  for 
many  years.  After  every  war  this  ten- 
dency is  strongly  noted,  and  this  year 
we  have  outstripped  all  previous  efforts. 
Very  new  are  the  printed  velvets  which 
come  with  designs  of  the  kind  we  have 
hitherto  felt  suitable  only  to  linens  or 
chintzes.  Solid  backgrounds  are  favored, 
not  only  by  the  futurists,  but  by  the  most 
conservative  manufacturers,  and  this, 
perhaps,  is  the  dominating  note  of  the 
new  fabrics.  Glazed  chintzes  are  more 
popular  than  ever,  and  like  the  damasks 
and  limeades,  follow  closely  the  style  of 
the   eighteenth    century.      Most   of   them 

I  are  copies  or  adaptations  of  the  patterns 

c  of  the  period. 

Now  Domestic  Products 

It  is  interesting  to  note  that  many  of 
;  the  rich  and  elaborate  draperies  that  have 
•  always  been  associated  with  France  and 
Italy  are  now  being  made  in  this  country. 
'  Our  local  manufacturers  are  turning  out 
materials  that  compare  more  than  favor- 
ably   in   workmanship   and    design    with 
anything  we  are  receiving  from  the  other 
>ide^     The    museums      are      co-operating 
with!  the  manufacturers,  giving  them  the 
uso  jof  their  large  collections  of  fabrics, 
,  and  |  artists   are   constantly    engaged    in 
adapting   these   designs  for   use  on   new 
materials.     The  extraordinary  interest  in 
period   furniture   has,   of   course,   stimu- 
lated this  art  to  a  great  extent. 

Almost  as  varied  as  the  designs  are  the 
i  fabrjes  on  which  they  are  printed.  Fab- 
rics originally  intended  for  clothes  or 
household  purposes  have  been  borrowed 
fay  the  decorators,  during  the  last  few 
year.-,  and  voiles,  organdies,  muslins, 
silksi.  velvets,  and  even  Terry  towelling, 
all  serve  as  hangings  or  as  upholstery 
fabrics. 

Terry  Towellings 

The  Terry  towelling  is  worth  a  special 
word  on  account  of  its  very  beauty  of 
coloring  and  design  this  Fall.  Many  rich 
sombre  color  combinations  are  featured 
in  Moral  patterns,  reminiscent  of  hanging 
gardens  sometimes  carried  out  in  trel- 
Used  effects  or  else  boldly  in  conven- 
tional motifs.  Futurist  patterns  in  reps 
are  particularly  clever  and  will  be  ex- 
i  eedingly  good  for  Christmas  handi- 
ng.   '  '    ^W 


Special  Showing  of  Bedding  "de  Luxe" 
When  people  talk  of  the  wisdom  of 
practical  gift  giving  they  usually  end  in 
buying  something  much  more  luxurious 
than  their  ordinary  gift  would  have  been, 
and  so  defeat  their  own  purpose.  Such  a 
proceeding  is,  however,  not  to  be  openly 
criticized  when  the  occasion  warrants 
the  expenditure  of  something  more  than 
the  usual  outlay.  There  is  no  reason  why- 
bedding  should  not  occupy  a  more  prom- 
inent place  in  the  list  of  family  gifts  at 
Christmas,  for  never  before  have  such 
wonderful  showings  been  displayed  in 
the  wholesale  houses. 

The  down  puff,  for  instance,  will  un- 
doubtedly be  the  gift,  par  excellence,  this 
season,  for  the  new  designs  are  calculated 
to  make  every  housewife's  mouth  water, 
figuratively  speaking.  There  are  won- 
derful shot  taffeta  silk  puffs,  which  radi- 
ate emerald  or  Copenhagen  blue  or  black,  . 
and  seem  as  light  as  thistledown.  These 
will  be  retailed  for  somewhere  near  $70, 
and  will  therefore  not  be  selected  by 
everyone,  although  their  beauty  will 
cause  them  to  attract  much  comment. 

More  reasonable  in  price  and  in  every 
way  more  practical,  though  quite  equally 
as  pretty,  are  the  new  cretonne  puffs, 
with  satin  stripes,  which  are  designed  to 
be  carried  out  in  the  same  fabric  as  the 
hangings  of  the  bedroom.  I'uffs  of  this 
description  can  be  made  to  the  customer's 
order,  and  are  said  to  outwear  two  ordi- 
nary satin  ones.  These  warp-prints 
tonnes  are  usually  developed  in  Dresden 
or  floral  effects  in  shadowy  designs, 
which  are  extremely  beautiful  as  well  as 
practical. 

The  Vogue  for   Black 

There  is  a  strong  demand  for  the  dark 
finished  puffs  and  even  black  is  now- 
called  for  more  than  ever.  One  beautiful 
quilt  was  entirely  developed  in  black, 
the  back  being  rich  sateen  to  prevent  it 


from  slipping  from  the  bed,  and  the  front 
in  black  satin  of  lustrous  quality  with 
wide  French  stripe  in  dull  blue.  The 
same  idea  was  also  carried  out  in  rose. 

Other  novelty  effects  were  in  sateens 
simulating  beaded  effects  and  large  floral 
patterns  carefully  harmonizing  with  the 
panels  of  a  different  color. 

Even  cotton  filled  quilts  are  noticeably 
better  in  design  and  quality  this  season, 
and  come  in  many  pretty  effects  quite 
similar  to  the  best  down-filled  sorts. 

One  wholesaler  told  Dry  Goods  Review 
that  in  the  case  of  the  cotton  filled  puffs, 
it  was  advisable  that  retailers  should 
take  special  pains  with  display,  since  such 
goods  are  apt  to  look  crushed  and  unat- 
tractive unless  well  beaten  up  with  two 
yardsticks  or  some  other  light  supple  in- 
strument before  they  are  put  in  a  window 
or  on  view  in  the  store.  After  being 
treated  in  the  manner  described  the  quilts 
are  scarcely  distinguishable  from  the 
finer  down-filled  puffs,  and  are  well  worth 
featuring. 

The  same  wholesalers  displayed  some 
very  fine  pure  wool  blankets  from  three 
different  manufacturers,  one  of  whom 
was  Scotch,  another  English  and  the  third 
Canadian.  The  three  blankets  were  each 
made  of  the  finest  softest  yarns  and  were 
supposed  to  be  similar  in  quality.  The 
British  sample  was  a  novelty  in  that  it 
had  no  colored  striping  whatever,  and  the 
effect  was  extremely  good.  The  Scotch 
blanket  had  a  slightiy  rougher  pile,  but 
was  in  no  way  inferior  in  quality.  The 
Canadian  made  product  was  quite  as  fine 
as  the  others  and  car.  be  purchased  more 
reasonably.  The  comparison  of  the  mer- 
its of  the  three  products  was  interesting 
and  enlightening. 

In  cotton  bedspreads,  the  newest  de- 
velopment is  the  embossed  Marseille* 
quilt,  which  improves  when  laundered 
;  nd  has  the  rich  appearance  of  solid  em- 
broidery. The  patterns  are  large  and 
hold,  worked  in  a  lustrous  finish  which 
makes  them  especially  handsome. 


A  FIR  OFFER 

H.  Bass  &  Company,  106  Sparks  St., 
Ottawa,  opened  the  store  recenth 
cupied  by  R.  McGiffin  Ltd.,  as  men's 
furnishers,  as  a  high  class  furriers  with 
an  entirely  new  stock  of  furs  bought 
when  the  market  was  most  favorable 
and  manufactured  in  the  latest  modes 
as  seen  by  Mr.  Bass  during  several 
months'  residence  in  Europe.  In  announc- 
ing the  opening  the  firm  also  promise 
that  their  prices  will  save  patrons  from 
25  per  cent.,  and  they  offer  to  refund 
cash  if  prices  can  be  duplicated  else- 
where. 
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Believes   Drapery   Prices 

Will  Continue  to  Advance 

Buyer  Returning  From  Five  Months'  Visit  to  British  and  European 
Markets  Describes  Conditions  Abroad — Many- 
Obstacles  in  Way  of  Production. 


ARCHIBALD  McCUAIG,  domestic 
and  foreign  buyer  for  Geo.  H. 
Hees  Son  &  Co.,  Ltd.,  of  Toronto, 
has  just  returned  from  the  European 
markets  after  spending  five  months 
there,  from  May  to  October.  The  object 
of  his  visit  was  to  expedite  shipments 
on  British,  French,  Swiss  and  Italian 
purchases,  as  indications  regarding  or- 
ders placed  in  January  and  February  of 
this  year  were  that  merchandise  would 
be  hard  to  obtain.  Speaking  of  condi- 
tions as  he  found  them,  Mr.  McCuaig 
said  to  Dry  Goods  Review: 

"Buyers  from  all  foreign  markets 
placed  large  orders  in  Britain  especially, 
with  no  definite  date  of  delivery.  For- 
tunately we  had  specified  delivery  dates 
and  fixed  the  prices  on  all  our  purchases 
as  we  felt  that  it  was  not  sufficient  to 
simply  have  orders  on  our  books.  We 
feel  comfortable  in  the  fact  that  we 
were  covered  for  our  requirements  and 
the  result  of  my  visit  is  that  we  have 
been  able  to  secure  shipments,  and  will, 
therefore,  be  in  the  fortunate  position 
of  having  sufficient  merchandise  in  all 
qualities  of  draperies  and  upholstering 
for  the  Canadian  trade. 

"A  special  feature  of  the  work  in 
which  I  was  engaged  was  the  converting 
of  cretons,  casement  cloths,  repps  and 
poplins. 

"Conditions  in  the  Old  Country  some- 
what changed  during  June,  July  and  Au- 
gust, largely  due  to  the  British  and 
European  political  situation,  the  Irish 
question,  the  Russian-Polish  situation 
and,  latterly,  the  threatened  coal  strike. 
Coupled  with  the  unrest  amongst  the 
working  classes  of  Great  Britain,  these 
had  a  marked  tendency  to  retard  pro- 
duction. The  Excess  Profits  Duty 
which  was  raised  from  40  to  60  per  cent, 
and  the  curtailments  of  credits  by  Bri- 
tish banking  institutions  had  also  a  de- 
pressing influence  on  trade.  The  cotton 
market  at  Manchester  has  been  affected 
by  these  conditions,  and  in  some  in- 
stances certain  printing  cloths  could 
have  been  purchased  cheaper,  but  on  the 
finished  drapery  goods  in  such  designs 
and  colorings  as  are  required  by  the 
Canadian  trade,  these  could  not  be  pur- 
chased for  less  and  showed  no  reduction 
in  price. 

"Wholesalers  and  retailers,  those  ac- 
customed to  import  their  own  goods, 
would  be  well  advised  to  consider  the 
values  we  are  able  to  offer  in  all  classes 
of  merchandise  and  on  furnishings. 

"There  has  been  large  newspaper  pub- 
licity   given,  to    the    public    stating    that 
prices  must  come  down  in  this  counti-y 
"and    similar    announcements    have    been 


made  in  England.  Special  'Do  Without' 
Campaigns  are  being  featured.  Several 
large  department  stores  offered  their 
goods  at  discounts  for  a  period  of  day's 
but  most  of  the  reliable  houses  refrained 
from  doing  so.  The  only  explanation  for 
others  taking  this  step  was,  no  doubt, 
due  to  the  fact  that  they  were  financially 
pressed.  Reduction  in  prices  can  only  be 
temporary.  Merchants  desiring  to  place 
and  repeat  orders  for  similar  merchan- 
dise as  they  possess  will  require  to  do 
so   at   higher   prices    than    formerly. 

"So  far  as  Canadian  conditions  are 
concerned  there  should  be  no  scarcity  of 
money  with  such  a  splendid  showing  of 
her  soil  and  tree  production.  Money 
should  be  in  circulation  and  a  demand 
for  goods  should  continue.  The  present 
feeling  is  for  the  public  not  to  buy,  and 
these  conditions  have  been  largely 
brought  about  by  the  action  of  the  Unit- 
ed States  and  with  the  attitude  of  the 
banking  institutions  regarding  mer- 
chandising credits.  The  industrial  con- 
ditions in  England  and  other  countries 
compared  with  the  prosperous  condition 
of  this  country  will  mean  that  many  de- 
sirable people  from  those  countries  will 
emigrate  to  this  land,  and  sufficient 
stimulation  will,  thereby,  be  given  to 
justify  our  preparedness  to  meet  their 
requirements.  We  would  advise  all 
Canadian  merchants  handling  drapery 
fabrics  to  keep  this  matter  well  in  mind 
and  to  place  their  business  without  fear 
that  similar  goods  can  be  purchased 
cheaper." 


Pretty  Cushions 
and  Lamp  Shades 
for  Christmas 

THE  drapery  departments  in  the  re- 
tail shops  are  en  fete  already  as 
part   of  the   scheme  to  encourage 
early  Christmas  shopping. 

There  has  been  a  marked  tendency  in 
the  past  few  years  towards  saner  giving 
at  the  Yuletide  season,  and  the  practice 
of  presenting  friends  and  relatives  with 
some  absolutely  useless  bauble  is  for- 
tunately fast  becoming  one  of  the  dead 
arts.  Practical  gifts  are  legion  in  the 
up-to-date  housefurnishing  department, 
and  easily  found  to  possess  the  added 
charm  of  beauty.  Surrounded  by  taste- 
fully-draped fabrics  and  curtains,  the 
gorgeous  cushions,  lampshades,  tapestry 
footstools  and  cretonne  boxes  especially 
designed  for  the  Christmas  of  1920  ac- 
quire an  added   interest,  and  the   stores 


have  apparently  one  and  all  realized  the 
success  with  which  these  articles  can  be 
sold  if  the  proper  "homey"  atmosphere 
is  felt  by  the  shopper. 

The  mere  arrangement  of  a  soft  toned 
floor  lamp  in  the  drapery  department 
often  suggests  a  gift  to  the  woman  who 
may  be  just  purchasing  household  essen- 
tials at  the  time.  The  placing  of  a  vivid 
cushion  in  the  corner  of  a  comfortable 
Chesterfield  where  your  store  patrons 
are  accustomed  to  sit  when  viewing  their 
choice  in  cretonnes  or  wall  papers  may 
secure  many  orders  for  your  art  needle- 
work department  where  the  making  of 
lovely  cushions  from  remnants  collected 
in  the  drapery  department  may  become 
a  big  feature  towards  supplying  your 
Christmas  trade  with  novelties  of  fine 
workmanship  at  reasonable  prices. 

The  quaintest  lamp  shades  are  also  be- 
ing featured  this  season  in  every  con- 
ceivable design  and  size,  and  are  made 
of  all  sorts  of  pretty,  plain  and  figured 
silk  fabrics,  frequently  ornate  with  trim- 
mings of  gold  and  silver  galoon,  tassels 
and  fringes.  Metal  and  silk  flowers, 
fruits  and  odd  little  figures  are  applied 
to  cushions  and  lamp  shades  alike,  while 
popular  among  the  newer  furnishing 
novelties  are  the  painted  boxes  and  small 
pieces  of  furniture  designed  for  the 
modern  maiden's  boudoir.  These  odd 
painted  furnishings  have  been  in  vogue 
in  England  for  some  time  and  are  now 
gradually  making  their  appearance  in 
the  specialty  departments  and  exclusive 
housefurnishing  shops  here. 


Lace-making  Lessons 

at  Exhibition  Daily 

Refugee   Gave   Demonstrations   at   Exhi- 
bition— Does  Trick  Photography 

A  new  feature  in  the  Women's  Build- 
ing this  year  was  a  demonstration  of 
lacemaking  each  day  by  Damade  Leguil- 
lon,  a  refugee  from  devastated  France. 
After  the  war,  she,  with  her  husband  and 
five  children,  came  to  Toronto  to  make 
a  fresh  start,  and  she  is  making  and 
selling  her  lace.  Her  husband  is  a 
worker  at  vitrified  photography,  which 
means  a  miniature  or  photograph  im- 
pressed at  1,600  degrees  Fahrenheit  on 
enamel  and  therefore  lasting.  Many 
miniatures  of  this  sort,  of  soldiers  in 
France  who  had  lost  their  lives,  were  ob- 
tained by  their  relatives  and  placed  on 
the  gravestones.  This  work  is  now  be- 
coming known  in  England,  and  Leguillon 
is  starting  it  here. 


ANNOUNCING    SALE 

A.  J.  Freiman,  Ladies'  Wear,  Rideau 
Street,  Ottawa,  is  offering  special  values 
to  celebrate  his  20th  anniversary  sale. 
Two  full  page  advertisements  made  the 
opening  announcement  showing  many 
bargains  in  all  departments. 
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OVERTAKING  THE  RISING 
COST  OF  SELLING 


EVERY  month  sees  travelling  expenses  mounting  higher.    Passenger 
fares  and  increased  hotel  bills   have  doubled  and  trebled  salesmen's 
expenses  during  the  past  two  years.    Every  company  faces  increased 
selling  cost  far  beyond  provision  made  at  the  first  of  the  year. 

There's  one  solution  to  this  perplexing  problem:  You  can  increase  the 
productiveness  of  your  selling  force  by  telling  your,  merchants  what  you 
have, — reminding  them  of  the  sales  possibilities  of  your  lines,  and  build- 
ing goodwill  between  your  sales  calls.  You  will  save  your  salesman's 
time — and  increase  his  efficiency  by  keeping  your  merchants  in  touch 
with  your  products  through  regular  announcements  in  his  business  news- 
paper. 

Many  salesmen  report  merchants  have  orders,  saved  up  for  them  as  a 
direct  result  of  advertising  in  MacLean  Trade  Newspapers.  Their  time 
is  saved  and  their  business  has  been  increased. 

Advertising  in  trade  newspapers  builds  business  for  the  salesmen  and  co- 
operates with  him  in  the  very  valuable  work  of  preparing  the  ground  for 
his  call.  In  every  village  and  town  in  Canada — in  places  where  salesmen 
go  regularly  and  in  many  where  they  seldom  reach,  there  you'll  find  the 
MacLean  trade  newspaper  building  business  and  goodwill  for  your  pro- 
ducts— if  you  use  it. 

MacLean  business  newspapers  go  direct  to  the  man  who  buys  the  very 
goods  you  sell.  He  relies  on  them  for  markets  and  prices  of  all  the  goods 
he  buys. 

The  advertising  pages  are  his  newspaper,  the  editorial  pages  are  his  busi- 
ness advisers,  for  they  deal  directly  with  the  very  things  he  wants  to 
know  about — 

As  one  enthusiastic  subscriber  told  us  in  to-day's  mail:  "We  find  your 
price  list  one  of  the  most  convenient  things  in  our  office." 

Let  us  show  you  how  you  can  use  trade  newspapers  to  lower  your  yearly 
cost  of  selling. 

The  MacLean  Publishing  Company,  Limited 

Publishers  of  the  Following  Specialized  Trade  Newspapers: 
Hardware  &  Metal  Bookseller  &  Stationer 

Druggists'  Weekly  Dry  Goods  Review 

Canadian  Grocer  Men's  Wear  Review 

Sanitary  Engineer 
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GiaH.  HEJES.  SON    &   CO.    LIMITED  "■■■ 
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Manufacturers   of 


The  well-known   Alberta,  Colonial,  Acme  and  Royal  Standard  Shade  Cloth 

and   Mounted  Shades 


Vorb. 

Draperies 


VELOURS 

Plain  Velours — the  Most  Staple 
of  Drapery  Materials 


We  have  in  stock  three  qualities  of  Plain  Velours,  and  from 
16  to  22  colors  in  each.  This  assortment  will  assure  your 
being  able  to  get  the  color  and  quality  you  want  imme- 
diately. As  an  aid  to  window  dressing,  Velour  is  invaluable. 
We  have  a  range  of  colors  made  especially  for  this  purpose. 


WRITE  TO  US  FOR  SAMPLES 


GEO.  H.  HEES,  SON  &  CO.  limited 

TORONTO  and  MONTREAL 


•■•    OEQ.  H.  HEE 
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HOUSE     FURNISHI  N  G  S  Dry  Good*  Review 
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MADE  IS 


CANADA 


Behind   This   Trade  Mark 

will  be  found  our  best  efforts  concentrated 
on  the  exclusive  production  of  CURTAINS — 
NOVELTY  CURTAINS  in  Marquisette  and 
Scrim  being  our  Specialty.  We  don't  ask 
you  to  take  our  word  for  it  that  our  Cur- 
tains are  exceptionally  fine.  We  want  you 
to  see  them  for  yourself,  for  we  are  confi- 
dent that  you  will   agree  with  us. 


Visit    us   or    write    for   samples. 

The    panel    Curtain    illustrated    is 
one    of 'our   original   designs. 

CANADIAN     DRAPERIES    LIMITED 

14;  Wellington  St.  Wesi 
TORONTO 
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"BILTMORE" 

The  Curtains  of  hew  and  Exclusive   Designs 

Place  your  order  with  us  for  your  Spring  assortment  of  new  and 
lovely  draperies.  Our  stock  comprises  the  latest  and  most  novel  ideas 
in  tasteful  decorations. 

Make  your  curtain  department  the  attractive  feature  of  your  busi- 
ness.    Biltmore  curtains  will  do  it. 

These  dainty  fabrics  renew  their  original  beauty  with  washing,  as 
thev  are  hand-shrunk  before  leaving  the  factorv. 

Our  men   are   now  on   their    respective 
territories  with  a  full  range  for  Spring 

Made  by 

The  Biltmore  Curtain    Company,    Limited 

332  Craig  St.  W.,  MONTREAL 
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NOVELTIES 


Made 
In  Canada 


TWO  SPECIALS 

Colors :  Black,  Navy,  American  Beauty,  Paddy,  Folly,   Gray,   Purple,   Peacock,  Tan,  Flesh  and  White 

IMMEDIATE   DELIVERY 

$60.00    DOZ.     IN  5  DOZ.  LOTS 

//  u-c  are  not  represented  in  your  territory,   write  for  samples 

^he  Canadian  Underskirt  Company,  Limited,  Toronto 

Also  Manufacturers  of  the  Registered  Brands 
Beauty  Bloomers  Cucie  Underskirts  Mermaid  Bathing  Suits 


Billie  Burke  Dresses 
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Meet  Their  Needs 

You  can  meet  your  cus- 
tomer's demands  for  sturdy 
stockings  for  the  \v  hole 
family  with 

A.B.C.    HOSIERY 

for  Men,  IVomen  and  Children 

The  best  yarns,  combined 
with  care  in  manufacture, 
provide  quality,  appearance 
and  durability. 

Reinforced  heels,  soles  and 
toes. 

Children's  Hosiery-1  &  1  rib, 
sizes  4  to  10. 

Women's  Hosiery  —  Flat 
stitch,  perfect  fit. 

Men's  Half  Hose-All  sizes, 
elastic  cuff. 


ALLEN  BROS.  CO.  LIMITED 

883    DUNDAS    STREET    E. 

TORONTO 

Selling  Agents  for  Canada 
VVM.  (i.  EVIS  &  COMPANY,  2s  Wellington  Streel   W< 

"Canadian   Goods   Are   Better" 
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Women's  Choice 

We  are  selling  more  Winsome  Maid  Pure  Thread  Silk  Hosiery  to-day  than 
ever.  Women  looking  for  style,  quality  and  durability  have  found  that 
Winsome  Maid  fills  their  needs.,  and  the  Hosiery  that  women  want  is  the 
hosiery  it  pays  you  to  carry. 

Special  features  are: — Perfect  weave;  neat-fitting  ankle;  elastic  top;  rein- 
forced heel,  toe  and  sole;  anti-ladder  stitch  to  prevent  garter-runs. 

Sizes  8</2   to   10 

ALLEN  SILK  MILLS  LTD. 

43  Davies  Avenue,  Toronto 
Selling  Agents  for  Canada :  Wm.  G.  Evis  &  Company,  28  Wellington  St.  West,  Toronto,  Ontario. 

"CANADIAN  GOODS  ARE  BETTER." 
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GALT  TOWELS 

Appealing  in  design,  proven  for  their  worth  in 
long  wear,  they  offer  you  a  line  of  Towels  that 
cannot  be  surpassed  for  beauty  and  value. 
One  feature  worth  mentioning  to  your  cus- 
tomers is  the  fact  that  Gait  Towels  are  made 
i  I  --ply  Yarn  instead  of  the  usual  single  thread 
pile-  hence  they  are  twice  as  sturdy  as  the 
ordinary  Towel 

The  designs   will   speak  for   themselves.     The 
lon«-  wear  in   every   Towel   is   your  warrant  of 
repeats. 
Place  now  for  SPRING.     Travellers  now  out. 

BONNIE  DOWN 

COMFORTABLES 

Our    newest    line      and    we    are    proud    to    say. 

one  of  our  finest. 

Comfortables,    Couch    Throws,    Baby    Blankets, 

m  wide  range  of  pleasing  patterns,  colors,  and 

convenient  sizes. 

Beautifully  soft  and  downy  in  finish,  yet  most 

substantial,  they  provide  the  necessary  warmth 

and  comfort   (or  all   Seasons.     Your  customers 

will  appreciate  them. 

Representatives: 

Western   \gcnt:  T.  H.Wardell,  102  Hammond  Bldg., 

\\  innipeg. 

Montreal:  \l.  R.  Bricker,  43  St.  Sacrament  Street. 
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-DOBBIE 

Ontario 


Limited 
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Successors!!1' to 


Gait  Robe  ICo. 


Gait 

Couch 

Hammocks 


Spring  Range  Now  Ready 

The  range  of  GALT  couch  and  plain  Hammocks  now  being  shown 
includes  several  new  designs  in  better  colorings  than  ever. 

Samples  of  materials  for  your  approval  are  now  in  the  hands  of  our 
Travellers.  GALT  Hammocks  will  make  an  attractive  display  for  you 
and  the  wide  selection  in  designs  allows  for  every  taste. 

Last  year  sales  in  GALT  Hammocks  showed  an  increase  of  150', .  Sales 
possibilities  for  next  Season  are  obvious. 


Place  your  order  for 
Hammocks  now. 

Representatives   now 
on  the  road. 

We  guarantee  to  pro- 
tect  you     as   to    any 
decline  in  price. 
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Our  Service  Department  Is  At  Your  Service 

Having  built  up  the  biggest  veil  business  in  the  world — haying  taught  women 
that  Van  Raalte  veils  arc  the  newest,  smartest,  and  most  serviceable  veils — 
we  have  installed  a  service  department  to  help  you  secure  big  profits. 

If  you  need  display  cards  for  your  counter — if  you  want  suggestions  for  window 
trims  or  store  displays  if  you  want  ideas  for  your  local  advertising,  write 
us  and  our  service  department  will  supply  you  with  practical  helps  which  are 
proved  business-getters. 

VAN    RAALTE    COMPANY 


NEW  YORK 

I  KM    1     \\l)  -•■       U  I  \l   I 


CHICAGO 
105  sot   I  II   1)1   \RBORN  STREET 


BOSTON 
i:  W  EST  STREET 


Silk  Gloves 


Silk  Underwear 


Silk  Hosiery 
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MONARCH-KNIT 

SWEATERS,  HOSIERY,  YARNS 

The  standard  for  style,  quality  and  workmanship 

OUR  range  for  Spring  now  showing  includes  the 
newest  styles  in  Silk  Sweater  Coats  and  Pullovers 
for  Women  and  Children;  Worsted  Sweater  Coats  for 
Men,  Women  and  Children ;  Jerseys  for  Men  and  Boys; 
Men's  and  Women's  Hosiery  in  Silk  and  Mercerized. 

See  also  our  well-known  finger- 
ing yarns,  "Monarch  Floss," 
"Monarch  Down"  and  "Mon- 
arch Dove,"  high-grade  yarns 
in  three  weights,  with  40  shades 
in  each  weight. 


MonarchKnit 
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MONARCH   KNITTING     COMPANY    LIMITED 
HEAD    OFFICE  DUNNVILLE,        ONT 

cACTORI£S:  DUNNVILLE,    ST   CATHARIINES 
AND    ST.  THOMAS,  ONT      AND    BUFFALO,  N.V 


m 


V    A     R     N     S 


5S 


138  DRY   GOODS    REV]  E  W 


popular  Cfjnsrtmag  j2obeltte£ 


Beads 

Beads  a  r  <■  st  ill 
holding  the  fancy 
of  the  buying  pub- 
lic. We  have  a 
range  t  o  select 
fro  m  covering 
practically  every- 
thing shown  from 
-  iii.oo  per 
doz. 


Ikiir 
Ornaments 

Our     full     line     of 
h  a  i  r       ornami 
for      the      holiday 
trade      is      now      in 
stock.    Back  con 
sidi  and 

top  c  nabs  in  bril- 
.  and 
p  e  a  r  1  encru 
casque  and  Span- 
'  cts.  This 
is  always  a  big 
selling  line  for  the 
Xmas    trade. 


NO      200     A    cabinet    of   three    dozen    pairs    hat    pins,    assorted    designs    in    rolled 
"  plate,    Sterling    silver    and    jet    tops,    one    pair    on    card    and    each    pair 

in   a    Holly   box    Price,   $2.50   per  doz. 


Vg      (x       A   six-dozen   assorted   carton   of  three  dozen    brooches,    two   dozen   collar   pins   and   one   dozen    bar   pins,   each 
article    in    an    individual    box,    a    specially    tfood    Xmas    line    Price,   $2.50  per  doz. 

Wrinch,  McLaren,  Limited 

77  Wellington  St.  West,    TORONTO 
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RIGHT  NOW 


You  need  merchandise  that  will  increase  sales 
and  make  a  quick  turnover.  WH  are  supply- 
ing that  want  with  goods  that  bring  repeats. 

"MONA  LISA"  VEILS 

5,000  dozen  just  received. 
Black,  Navy,  Taupe,  Nigger,  Purple. 

This  is  the  biggest  seller  in  Veils  to-day. 

A  three-cornered   Veil    that   wears   well, 

looks  smart,  fits  snug,  pleases  everybody. 

An  order  for  these  Veils  will  put  "pep"  in  your 

Veiling  Department. 

METAL  FLOLNCINGS  and   BANDINGS 

Dainty,  exclusive  patterns 
4"'  53i'\  932M  Banding— 6",  io",  18",  27",  36"  Lace. 

METAL  CLOTH 

Silver,  Steel,  Gold,  Old  (jold. 

ROSEBUD  TRIMMINGS 

BLACK  AND  COLORED  SILK  NETS 

ORENBURG  SHETLAND  WOOL 
SHAWLS  and  SCARVES 

BABY  VEILS 


We  Aim  to  Please 


Canada  Veiling   Co.,    Limited 

84.-86  Wellington    Street   West 

TORONTO 
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CLATWORTHY  &  SON,  LIMITED 


Established  1896 


TORONTO 


Incorporated  1908 


Manufacturers  of  the  most  complete  line  of  DISPLAY 
FIXTURES  and  artistic  WAX  FIGURES  made  in  Canada. 

Something  New  For   Your 
Christmas  Displays  ! 


As  always,  this  new 
"DUR-EXAM"  line 
represents  the  new- 
est and  best  in  dis- 
play fixtures.  Fin- 
ished in  our  hard 
"|)UR-ENAM"  egg 
shell  or  flat  tone  in 
Copenhagen  Blue. 
French  Blue,  Ivory. 
Brown,  Mahogany. 
and  Walnut. 

All  our  "DUR- 
ENAM"  finishes 
can  be  cleaned  with 
soap  and  water  or 
gasoline. 
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The  LACE  GOODS  CO.,  Limited 
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Specially  Boxed  Handkerchiefs 

We  have  them  one  in  a  box,  two,  three,  four  and  six   in  a   box. 

The  ready  gift  packages  for  quick  Christmas  selling    are    becoming    more    popular,   each    S 

The  live  Merchant  will  make  due  provision  by  having  an  assortment   for  his  customers  when  the 

demand  comes. 

WE  SELL  EVERYTHING  IN  HANDKERCHIEFS. 
The  above  are  actual  photographs  from   some  of  the  numbers  we  sell. 

The  LACE  GOODS  CO.,  Limited 
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"The  Handkerchief  House  of  Canada" 
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For  Christmas  Selling 

If  you  find  yourself  understocked  at  this  time  in  this  class  of  merchandise  for  your  Christmas  sell- 
ing', your  order  for  a  $25,  $50,  $75  or  $100  assortment  will  be  sent  you  on  short  notice,  for  your 
approval.  Then  you  can  make  your  selection  of  the  line  you  wish  to  keep  from  such  an  assortment, 
and  return  the  balance  to  us. 

The  quality  of  Handkerchief  in  our  boxes  is  REAL  MERCHANDISE  and  attractively  boxed. 
The  above  are  actual  photographs  from  some  of  the  numbers  we  sell. 

79  WELLINGTON  ST.  WEST,     -     TORONTO 
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Embroideries 

Laces  for  every  use 
from  fine  Vals.  to 
Metallic  effects. 
Embroideries  of  un- 
usual merit. 


Veilings 

Wide  range  of 
yard  goods. 


Don't  lose  prestige  with  your  cus- 
tomers and  miss  profitable  .-ales  by 
being  short  of  merchandise  waiting 

for  lower  prices.  Our  goods  were 
well  bought,  and  our  prices  are 
right. 


Splendid 
Showing  of 

Handkerchiefs 

from  which  you  can 
select  a  most  com- 
prehensive stock. 
Staples  and  Novel- 
ties in  large  variety. 


WESTLAKE  BROTHERS 


LIMITED 

24  Wellington  St.  West 


Toronto 


HAVE  YOU  LOOKKD  THROUGH  YOUR  STOCK  OF 
WINDOW  SHADES  RECENTLY? 

Ask  us  to  show  you  our  different 

^Dalwor     Lines 


Recognized  the  Best  Value  in  Window  Shades 

On  the  Market 

AlTOWS-— Untrimmcd  edge,  water  colors         ElirekaS— Hand  made,  oil  opaque 
Dominions— Trimmed  edge,  water  colors     PeerleSS— Best  hand  made,  oil  opaque 
Regals--Machine  made,  oil  opaque  DeLuxe— Hand  made,  oil  tints 

WRITE  FOR  COLOR  BOOKS  AND  PRICES 

Manufactured  by 

DALY  &  MORIN,  Limited 


SALES  ROOM: 

55  ST.  SULPICE  ST.,  MONTREAL 


FACTORIES: 
LACHINE     -     MONTREAL 
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'Keal  Human HairHef 


III 


INVISIBLE, 
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For  the  Fall  Season 

We  have  a  wonderful  assortment 
of 


DRESS  TRIMMINGS 

FLOUNCINGS 

and  SEQUINS 

also 

GEORGETTE  CREPES 

and   NINONS 


Princess  Pat 

Real  Hair  Nets 


Sterilized 

Hair 

Every  Net  examined  by 

hand    and   abso 

utely 

guaranteed    p 

erfect 

in      every     res 

pect . 

My  Lady 

The  very  best    Silk  Hair  Net 
on  the  Market 


VEILS  and  VEILINGS 

in  the  new  French 
Fashions 


HANDKERCHIEFS 

from  Switzerland  and  Ireland 
in  an  excellent  assortment 
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Thompson  Lace   &  V eiling  Co.,  Ltd. 

Ill   Wellington   St.  West 
Toronto 
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Phoenix 
Novelry 
Company 


HO  know  Phoenix 

Neckwear    is 

to    know    a    safe 

buying,  name  for 

Neckwear 


Boudoir  Caps 


Camisoles 


Distinctive 


Correct 


Dependable 


154  Pearl  St. 
Toronto 


DOMINION  OSTRICH  FANS 

Wide  win.  i  inating  styles  and  beautiful  shades 

ial   fans  to  match  ai  DELH  ERED   IN  7HREE  DAYS 

Dominion  Ostrich  Feather  Co.,  Limited 

78  Wellington    Street    West,   Toronto 

Representatives:  II.  IS    I.',     r,  Mappii    Bldg.,  Montreal      I.  <■'•■  Martin,  Hammond 

I  !  \  Bit  ^k.  Vancouver 
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Hambly  &  Wilson 

LIMITED 
1 1  Wellington  Street  West 

TORONTO 


Children's  Knitted  Goods 

Silk  Pram  Covers 

Bibs,  Feeders,   Diapers 

Fancy  Knitting  Wools 

Crochet  Threads 

Knitting  Needles 

Flossell  Royal  Artificial 
Silk 
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J.  B.  HENDERSON  &  COMPANY,  LIMITED 


ESTABLISHED  30  YEARS 

80  Bay  Street,  Toronto 

"/w  the  Heart  of  the  Dry  Goods  District  " 

Toronto  Manager  :  W.  G.  McJANNETT 


DRAPERIES      TAPESTRIES 

IN  STOCK 

Nottingham  Curtains  Novelty  Curtains 

Shadow  Cloths  Muslins 

Aurora  Casement  Cloth         Bungalow  Nets 

Mercerized    Poplins— PI  a  in 

and  Figured— 36^in  and  50m. 

WHITE  AND  ECRU  MADRAS 

Mixed  Color  Madras  Self  Color  Madras 


AGENTS  FOR : 

Wm.  Strang  &  Son 
Glasgow,  Scotland 

Hood,  Morton  &  Co. 
Newmilns,  Scotland 

Stirling-Auld   &  Co. 
Darvel,  Scotland 


Now  showing 
wide  range  for  Spring  1921 


Eastern  Ontario 
J.  G.  DONALD 


Representatives  : 

Western  Ontario 

R.  F.  HICK 


Western  Provinces 
WM.  SNEDDON" 


Cott-A-Lap 
Rug  Border 

Floor  and  Surround 
also  Mats 


In  stock,  sizes  24  in.,  36  in.  and 
72  in.,  ready  for  immediate 
shipment. 


PATTERN  422,  24  in..  60c.  yd. 

An  exclusive  range  of  Cott-A-Lap  mats  of  excellent  designs. 

We  are  sole  Canadian  Agents  for  Cott-A-Lap  products.      Sampled  with 
all  our  travellers.  Inquiries  solicited  and  samples  cheerfully  submitted. 

GREENSHIELDS  LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

MONTREAL 
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1       PRIME  AND  RANKIN,  limited 


CURTAINS 

AND 

DRAPERIES 


We  have  enjoyed  the  CONFIDENCE  of  our 

customers  throughout  Canada  for  many  years. 

They  expect  from  us  DEPENDABLE 
MERCHANDISE  at  the  best  price  possible. 

They  expect,  and  will  receive,  any  advantages 
of  market  conditions.  In  fact,  whatever 
situation  may  arise,  we  are  determined  to  keep 
up  the — 

STANDARD  OF  SERVICE 

We  solicit  their  usual  orders. 

EstahhshiJ  1892 

PRIME  AND  RANKIN,  limited 

IMPORTERS  AN<D  MANUFACTURERS 

74  York  St.,  22  Waraer  Gate 

Toronto  Nottingham.  England 
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This  clerk  makes  no   mistakes  in  adding 

jiljm.*,  *^e  ftems  °f a  sa"e 

SHE  records  the  price  of  each  article  on 
the  new  kind  of  National  Cash  Register. 
The  register  does  the  adding.  The  total 
always  is  correct. 

No  mental  addition,  and  no  mistakes. 

The  register  also  does  many  other  important 
things  for  merchants,  clerks,  and  customers. 

Every  merchant  should  know  about  this  new 
cash  register. 

Let  our  branch  manager  explain  it  to  you. 


New  National  Cash  Register 
that  many  merchants  have 
been  looking   for 


We  make  cash  re^istefrs  for  every  line  of  business 

NATI ONAL 

CASH    REGISTER    CO. 

OK    CANADA    LIMITED 
TORONTO,    ONT. 
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Where  to  Buy  Store  Equipment  for  Christmas 

A  Classified  Directory  of  Equipment  and  Fixtures 


ARTIFICIAL  FLOWERS 

Botanical    Decorating   Co.,   Chicago,    III. 
Clatworthy   &  Son,  Toronto. 
Hale  Wax  Figure  Co.,  Toronto. 

ARTIFICIAL  PALMS 

Delfosse    &    Co.,    Montreal 

ARTISTS'  SUPPLIES 

Artists'    Supply    Co.,    Toronto. 

\  1    I  OMOBILES 
Ford   Motor  Co.,  Foid.  Out. 

BRASS  RAILINGS 

Clatworthy    &    Son,    Toronto. 

BUST  FORMS 

Helfosse  &   Co.,   Montreal. 

<  \sn  CARRIERS 

Gipe-Hazard  Store  Service  Co.,  Toronto 
Lamson    Company,    Boston,    Mass. 

(ASH    REGISTERS 

National    Cash    Register   Co.,   Toronto. 

<  II  VRACTER  WAX  HEADS 

Clatworthy   &    Son,   Toronto. 

CHILDREN'S  WEAR  CABINETS 

Jones   Bros.  &   Co.,  Toronto. 
Kent-McClain,    Ltd.,    Toronto. 

CLOTHING  HANGERS 

Male    Wax   Figure   Co.,   Toronto. 

(LOTH  MEASURING   MACHINES 

Clothometer  Sales   Co.,    Winnipeg. 
Measuregraph    Company,   Toronto. 

<  LOTHING   WARDROBES 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,    Ltd.,    Toronto. 

I  OAT  HANGERS 

Clatworthy  &  Son,  Toronto. 

COLLAR  CASES 
Kent-McClain,    Ltd.,   Toronto. 

COLLAR  STANDS 

Clatworthy   &   Son,   Toronto. 

COMMERCIAL  TRUCKS 

Ford    Motor   Co.,   Ford,   Ont. 

CONVEYING  SYSTEMS 

Lamson   Company,  Boston,   Mass. 

COSTUME  CASES 

Jones   Bros.   &    Co.,  Toronto. 
Kent-McClain,    Ltd.,    Toronto. 

CREDIT  REGISTERS 

National  Cash   Register  Co.,  Toronto. 

DECORATIONS 

Botanical    Decorating   Co.,   Chicago,  111. 
Clatworthy    &    Son,   Toronto. 
Male    Wax   Figure    Co.,   Toronto. 

DF.LIVERY   ROOM   SYSTEMS 

Lamson   Company,   Boston,   Mass. 

DISPLAY  FIXTURES 

'  I  at  worthy    &    Son,    Toronto. 

Dale   Wax      Figure   Co.,  Toronto. 

Delfosse  &   Co.,   Montreal. 

Jones    Bros.    &    Co.,   Toronto. 

Kent-McClain,    Ltd.,    Toronto. 

J.   R.   Palmenberg,  Inc.,  New  York,  N.Y. 


DISPLAY   FORMS 

Clatworthy    &   Son,   Toronto. 

Dale    Wax    Figure    Co.,    Toronto. 

Delfosse  &   Co.,  Montreal. 

J.   R.  Palmenberg,  Inc.,  New  York,  N.Y. 

DRESS  FORMS 

Adjustable  Dress  Form  Co.,  Toronto. 

DRY  GOODS  FIXTURES 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,    Ltd.,    Toronto. 

"DUR-ENAM"  WASHABLE  DIS- 
PLAY  FORMS 

Clatworthy    &    Son,   Toronto. 

ELECTRIC  CABLE  SYSTEMS 

Lamson    Company,    Boston,    Mass. 

FLORAL  DECORATIONS 

Clatworthy    &    Son,  Toronto. 
Delfosse    &    Co.,   Montreal. 

GARMENT  RACKS 

Dale    Wax   Figure    Co.,    Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.,  New  York 

GIRLS'  FORMS 

Clatworthy  &  Son,  Toronto. 

GLOVE  CABINETS 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

HAT  STANDS 

Clatworthy  &  Son,  Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.,  New  York 

HAT  CASES 

Jones  Bros.  &   Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

HOSIERY  CABINETS 

Jones   Bros.  &   Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

INTERIOR    WOODWORK 

Kent-McClain,  Ltd.,  Toronto. 

LACE  CABINETS 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,    Ltd.,   Toronto. 

LADIES'  WEAR  WARDROBES 

Jones  Bros.  &   Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

LIGHT  ELEVATORS 

Lamson   Company,  Boston,   Mass. 

MANUFACTURERS'   FORMS 

Clatworthy   &   Son,  Toronto. 

Dale    Wax   Figure   Co.,  Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.  ,New  York 

METAL   DISPLAY   FIXTURES 

Clatworthy  &  Son,  Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.,  New  York 

METAL  STORE  FRONTS 

Consolidated   Plate   Glass   Co.,  Toronto. 

MILLINERY  CABINETS 

Jones  Bros.  &   Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

MILLINERY  TABLES 

Jones  Bros.  &   Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

MIRRORS 

Delfosse  &  Co.,  Montreal. 


NECKWEAR  CASES 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

NEW  WAY  SYSTEM 

Jones  Bros.  &  Co.,  Toronto. 

PAPER   BALERS 

Climax    Baler    Co.,    Hamilton. 

PARCEL  CARRIERS 

Gipe-Hazard  Store  Service  Co.,  Toronto 
Lamson   Company,   Boston,   Mass. 

PNEUMATIC  TUBE  SYSTEMS 
Lamson   Company,  Boston,  Mass. 

REVOLVING  CLOAK  RACKS 

Clatworthy  &  Son,  Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.,  New  York 

REVOLVING    WARDROBES 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,    Ltd.,   Toronto. 

RIBBON  CASES 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,   Ltd.,   Toronto. 

SHIRT  CASES 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,   Ltd.,   Toronto. 

SHOE  FIXTURES 

Delfosse   &   Co.,  Montreal. 

J.  R.  Palmenberg's  Sons,  Inc.,  New  York 

SHOW   CASES 

Jones   Bros.   &    Co.,  Toronto. 

Kent-McClain.    Ltd.,    Toronto. 

SKIRT  HANGERS 

Clatworthy  &  Son,  Toronto. 

SPIRAL  CHUTES 

Lamson   Company,   Boston,   Mass. 

STORE  EQUIPMENT 

Jones  Bros.  &  Co.,  Toronto. 
Kent-McClain,  Ltd.,  Toronto. 

STORE  FRONTS 

Consolidated    Plate   Glass   Co.,  Toronto. 

TEE  STANDS 

Clatworthy  &  Son,  Toronto. 

J.   R.  Palmenberg's  Sons,  Inc.,  N.Y. 

TRIPLICATE  MIRRORS 

Clatworthy  &  Son,  Toronto. 

Kent-McClain,  Ltd.,  Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.,  N.Y. 

UNIT  STORE  FIXTURES 

Jones  Bros.  &   Co.,  Toronto. 

WAIST  FORMS 

Clatworthy  &  Son,  Toronto. 

J.    R.   Palmenberg's   Sons,  Inc.,   N.Y. 

WAIST  HANGERS 

Clatworthy  &  Son,  Toronto. 

WASHABLE  ENAMEL  FORMS 

Clatworthy  &  Son,  Toronto. 

J.  R.  Palmenberg's  Sons,  Inc.,  N.Y. 

WAX  FIGURES 

Clatworthy  &  Son,  Toronto. 

Dale  Wax  Figure  Co.,  Toronto. 

Delfosse  &   Co.,   Montreal. 

J.  R.  Palmenberg,  Inc.,  New  York.  N.Y. 

WINDOW  VALANCES 

Delfosse  &   Co..  Montreal. 
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Store  Equipment  for  Christmas 


JVould  another  Silent  Salesman,  displaying 

attractive  Christmas  Novelties,  prove 

a  profitable  investment  for  you  ? 


Children's  Wear  Cabinets     Hat  Cases 


Clothing  Wardrobes 
Collar  Cases 
Costume  Cases 
Display  Fixtures 
Dry  Goods  Fixtures 
Glove  Cabinets 


Hosiery  Cabinets 
Interior  Woodwork 
Lace  Cabinets 
Ladies'  Wear  Wardrobes 
Millinery  Cabinets 
Millinery  Tables 


Neckwear  Cases 
Revolving  Wardrobes 
Ribbon  Cases 
Shirt  Cases 
Show  Cases 
Store  Equipment 
Triplicate  Mirrors 
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A  Typical  Cressman  Window 


To  announce  their  formal  showing  of  the  new  Fall  and  Winter  modes  the  Cressman  Company  of  Peterborough  showed  this 
handsome  and  tastefully  arranged  window,  revealing  Fashion's  latest  capri -es  in  charming  afternoon  gowns  and  children's 
smart  toggery.  Note  the  dignified  treatment  of  the  ha  k  draperies,  the  natural  attitude  of  the  figures  and  the  appeal  created 
in  the  presence  of  the  child  in  out-of-door  attire.  Spaciousness  is  also  successfully  conveyed  by  careful  choice  of  furnish- 
ings and  accessories. 


Superb  Ribbon  Display 

This  is  how  Frederick  Loeser  and  Company  of  Brooklyn,  N. Y.,  introduce  the  last  word  in  exquisite  ribbons.  The  ribbons, 
trail  aross  the  foreground,  spreading  rainbow  hues  a  ross  the  window,  mount  tall  pedestals  and  tie  themselves  proudly  in 
large   bows,   only   to   finish   around   the   waist    line   of  the  handsome  blouses  displayed. 


MID-SEASON   HATS  ARE  COLORFUL 

(Continued  from   page  84) 

house  interviewed,  and  long  jet  spike- 
headed  hat  pins  form  generally  the  only 
trimming  on  such  models.  The  novelty 
crush  hat  with  bag  and  scarf  to  match 
are  selling  in  Montreal  as  fast  as  they 
can  be  manufactured  or  imported.  One 
model,  which  is  particularly  pretty,  is 
shown  in  fawn  duvetyn  in  a  crushed 
crown  effect  with  rolling  brim.  The 
whole  hat  is  embroidered  with  dull  gold 
thread  combined  with  stencilling  in  dark- 
er brown.  The  same  design  is  repeated 
on  the  scarf  and  bag. 


Some  of  the  more  extreme  novelties 
which  are  expected  to  sell  for  the  coming 
Winter  festivities  are  worth  describing, 
such  as  one  large  model  of  black  faille 
silk  with  a  mushroom  crown  and  wide 
brim  with  a  deep  edge  of  shirred  panne 
velvet  in  reindeer  shade.  Big  coin  spots 
of  the  same  velvet  are  scattered  over  the 
crown. 

Another  soft  turban  shape  in  platinum 
gray  silk  beaver  has  a  lace  veil  draped 
over  it  and  caught  at  the  sides  with  flow- 
ers in  dull  mauves  and  powdered  silver. 

A  third  model  in  Zanzibar,  trimmed 
with  a  wreath  of  berries  of  shellacked 
chenille     in     burnt     orange     and     henna 


shades,  is  delightfully  appropriate  for 
Winter  sports  wear. 

The  bird  of  paradise  has  always  been 
the  "ne  plus  ultra"  of  feather  trimming. 
and  one  model  features  it  in  an  exquisite 
color  scheme.  The  shape  is  a  warm  brown 
duvetyn,  turned  up  off  the  face,  and 
across  the  front  arranged  like  aeroplane 
wings  are  two  perfect  paradise  plumes 
shading  from  brown  to  pheasant. 

Several  manufacturers  expect  to  begin 
on  their  Spring  lines  during  the  coming 
month,  and  therefore  the  models  herewith 
described  may  be  considered  as  indicative 
of  the  trend  of  fashion  for  the  next  few 
months  at  least. 
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Ontario  Dealers  Claim  Fair  Season 

Dry  Goods  Review  Finds  Merchants  Optimistic  Over  Business  in  Many  Centres  —  Sales 
Active  in  Spite  of  Warm  Fall — Engaged  in  Christmas  Preparations,  But  Holding 

Back  on  Spring  Orders  to  Some  Extent. 


THERE  is  no  doubt  as  to  the  atti- 
tude of  the  Ontario  dry  goods 
merchant  towards  his  Christmas 
trade.  He  is  keen,  and  in  ninety-nine 
cases  out  of  a  hundred  contemplates  a 
bumper  season. 

Dry  Goods  Review  sent  a  representa- 
tive to  interview  the  leading  retail  mer- 
chants in  Hamilton,  London,  Brantford 
and  other  centres  this  month,  and  there 
was  scarcely  a  dealer  who  was  not  en- 
thusiastic over  the  business  outlook. 
This  was  rather  surprising  in  view  of 
the  lulls  said  to  characterize  business 
in  Toronto  and  Montreal  during  the  same 
period  of  Fall  trade,  but  the  merchants 
in  the  smaller  cities  and  towns  had  the 
proof  on  their  sales  sheets  of  a  fair 
season. 

G.  W.  Robinson  &  Co.,  of  Hamilton, 
reported  a  very  excellent  Fall  business 
and  Mr.  Robinson  himself  stated  that  the 
week  before  the  representative  visited 
his  store  they  had  made  their  biggest 
luxury  tax  return  since  the  order  was 
imposed. 

Robinson's  had  been  showing  average 
good  sales  in  all  of  their  twenty-seven 
departments,  and  it  was  stated  that  the 
imposing  of  the  tax  had  hardly  been 
noticed. 

One  of  the  stock  room  floors  had  re- 
cently been  converted  into  the  furniture 
department  so  that  the  enlargement  of 
departments  right  through  the  store 
could  be  accomplished  in  time  for  the 
Christmas  trade  which  is  expected  to  be 
very  heavy. 

"We  had  a  quiet  period  as  all  the  rest 
of  the  trade  had  earlier  in  the  year," 
Mr.  Smith,  manager  of  the  store,  stated, 
"but  since  our  Fall  openings  the  public's 
buying  is  noticeably  better.  At  the  pre- 
sent time  we  can  say  that  business  is 
good  although  there  is  a  marked  ten- 
dency to  reduce  all  stocks." 

Robinson's  are  already  commencing  to 
execute  their  Christmas  plans.  The 
second  floor  is  being  converted  into  a 
special  department  and  the  rear  section 
is  being  cleared  for  a  monster  toy  ex- 
hibit. A  Santa  Claus  workshop  is  to 
occupy  one  corner,  flanked  by  boys'  toys 
on  one  side  and  beautiful  dolls  and  play- 
things   for    their    little    sisters    on    the 


other.  Santa  himself  will  preside  in 
the  workshop  where  the  marvels  of  his 
handicraft  will  be  created  before  the 
wondering  eyes  of  his  fair  young  ad- 
mirers, and  every  child  will  have  the  op- 
portunity of  consulting  him  on  the  mat- 
ter of  presents  for  themselves — and  in 
the  case  of  thoughtful  boys  and  girls — - 
for  their  parents,  and  the  other  mem- 
bers of  the  family. 

Special  displays  will  be  arranged  as 
guides  to  prospective  shoppers,  and 
every  department  will  commence  throw- 
ing out  useful  hints  in  this  big  store 
as  early  as  November  1. 

"We  believe  in  establishing  our 
'specialty  Christmas  display'  two  months 
before  Christmas,"  said  Mr.  Smith. 
"This  presence  of  the  Christmas  spirit 
fosters  early  shopping  and  results  in 
better  service,  better  satisfaction,  and 
discourages  unsatisfactory  last  minute 
purchasing." 

The  Smallman  and  Ingram  Co.,  Ltd., 
of  London,  reported  good  business  in 
spite  of  the  warm  Fall,  declaring  that 
sales  had  improved  splendidly  in  the 
past  few  weeks.  The  tax  had  caused  a 
certain  amount  of  bother  until  the  regu- 
lations were  properly  understood,  but 
for  some  time  past  had  scarcely  been 
noticed.  Smallman  and  Ingram's  de- 
vote particular  care  and  attention  to 
their  window  displays,  believing  them  to 
be  one  of  the  surest  and  best  selling 
factors  in  their  business.  This  firm  has 
recently  acquired  considerable  additional 
space  and  now  occupies  a  solid  block  with 
the  exception  of  a  very  small  corner 
section.  Alterations  are  rapidly  being 
completed  so  that  everything  will  be  in 
readiness  for  the  Christmas   season. 

Similar  preparations  were  being  made 
in  Brantford,  where  the  E.  B.  Crompton 
Co.,  Ltd.,  has  a  splendid  store.  All  the 
retailers  refrained  from  speculation  as 
to  Spring  prices,  but  invariably  admit- 
ted that  their  buying  policy  for  the 
next  few  months  would  be  strongly 
characterized    by    caution. 

One  retailer  made  the  flat  statement 
that  he  had  bought  absolutely  nothing 
for  Spring. 

"If  your  sales  are  as  active  through 
the  Winter  as  they  have  been  to  date  this 
Fall,  how  will  you  be  off  for  stock?" 
this  merchant  was  asked. 

"We  are  pretty  well  stocked,"  he  re- 
plied. "But  if  we  need  additional  goods 
we  will  be  able  to  buy  anything  we  re- 
quire at  any  time."  This  merchant,  who 
owns  one  of  the  biggest  departmental 
stores  in  Ontario,  was  of  the  opinion  that 
there  would  be  an  inevitable  decline  in 
prices  before  very  long.  "It  has  come 
in  some  lines  and  it  is  only  natural  that 


it  will  come  in  others,"  he  declared, 
"but  to  what  extent  it  would  be  very 
foolish  of  any  one  to  surmise." 

It  was  the  opinion  of  a  prominent 
Hamilton  merchant  that  most  businesses 
were  overstocked  on  many  lines  and  that 
the  uncertainty  of  conditions  at  the  pre- 
sent time  was  causing  many  dealers  to 
get  rid  of  what  they  had  on  hand,  to  a 
large  extent,  before  going  further  into 
the  market. 

New  Brunswick  Finn 

Features  Fine  Display 

St.   John    Concern    Occupies    Prominent 

Corner   in  Big   Maritime  Fall 

Exhibition 

During  the  month  of  September  the 
annual  Fall  exhibition  was  held  for  the 
Province  of  New  Brunswick  at  St.  John, 
at  which  many  noteworthy  displays  of 
all  branches  of  commerce,  both  agricul- 
tural and  industrial,  were  featured.  The 
dry  goods  section  was  among  the  finest 
of  the  many  exhibits  shown,  and  chief 
among  the  displays  was  that  of  the  firm 
of  Manchester,  Robertson  &  Allison,  of 
St.  John,  a  view  of  which  appears  else- 
where. 

The  large  display  case  was  glazed  in, 
and  revealed  a  background  of  massive 
pilasters  with  an  archway  in  the  middle. 
The  color  scheme  was  a  rich  ivory  and 
gold,  relieved  by  a  deep  border  and  in- 
terior scene  of  blended  blue  and  green. 
Large  ornamental  urns  and  vases  of 
flowers  artistically  arranged  were  in  the 
same  harmony  of  colors.  The  floor  was 
covered  here  and  there  with  small 
Oriental  rugs,  and  on  opposite  sides  were 
fine  tiger  and  bear  skins.  The  contents 
of  the  case  were  some  of  the  firm's 
choicest  importations  for  the  Winter 
season,  and  included  many  beautiful 
models  of  gowns  and  furs,  so  arranged 
that  no  matter  from  what  angle  the  dis- 
play was  viewed,  every  garment  was  in 
full  view  with  an  equally  attractive  ef- 
fect. 

The  most  admired  features  of  this  ex- 
hibit were  a  very  luxurious  coat  of 
Alaska  seal,  with  collar  and  cuffs  of  real 
sable,  which  cost  $2,250;  several  wrappy 
capes  of  nutria,  Hudson  seal,  and  mole; 
also  several  smart  and  original  hats  im- 
ported from  New  York  designed  by  such 
well  known  houses  as  Sanby  and 
Schwalbe. 

This  enterprising  firm  also  exhibited 
a  fine  display  of  men's  wear  in  which 
the  latest  Fall  models  in  fur  coats,  even- 
ing clothes,  top  coats  and  suits,  also 
boys'  clothes  were  greatly  admired. 
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Getting  the  Window  Across 

Clever    Ideas  Seen  Here  and  There  in  Ontario  and  Quebec  and  the  West  During  the  Past 
Month     With    Suggestions    for   the   Christinas    Season. 


THE  Fall  season  has  been  notice- 
able for  good  window  displays. 
Some  of  the  following  brief 
descriptions  should  provide  a  new  idea 
for  one  of  your  Christmas  windows. 
Don't  leave  them  too  late.  Get  all  your 
"properties'1  ready,  see  that  your  arti- 
ficial trimmings  are  fresh  and  your 
equipment  in  good  condition.  It  will 
mean  money  to  you  when  the  real  shop- 
ping rash  starts.  Keep  your  windows 
full  of  new  ideas,  and  change  them  as 
often  as  you  possibly  can — and  note  the 
following: — 

i  atching    the    Early    Train 

The  Hudson's  Bay  Company,  Winni- 
peg, .Man.,  devised  a  novel  way  of  at- 
tracting attention  to  their  early  morn- 
ing  specials.  The  background  to  one  of 
their  show  windows  was  that  of  a  typical 
rural  scene,  with  painted  trees,  an  oc- 
casional house  and  tilled  land.  A  minia- 
ture railroad  track  was  laid  over  the 
green  crepe  paper  covered  floor  and  an 
electric  train  ran  round  and  round  the 
track.  The  items  comprising  the  special 
sale  were  announced  by  price  tickets  on 
standards,  while  a  large  sign  down  in 
front  advised  one  to — 

"Take    the    train     to     Economyville. 

Tickets    good    only    from    nine    until 

ten." 

"Never  More"  Bargains 

The  Giant  Clothing  Store,  London, 
Ont.,  decorated  their  sale  windows  with 
long  streamers,  each  containing  the  pic- 
ture of  a  raven.  The  caption  to  each 
streamer  was  "Never  More,"  but  beneath 
this  was  a  different  message,  as  per  the 
examples    given    below: — 

"Unloosed  with  terrific  suddenness." 
"To  bare  walls  and   empty  counters." 
"The  beginning  of  the  end.     We  quit. 
No   sham." 


the  Purpose  of  Stocktaking 
Almy's,  Montreal,  heralded  their  quar- 
terly stocktaking  sale  with  a  large  win- 
dow card,  cut  out  to  form  two  open 
pages  of  a  large  ledger.  Across  the 
ledger  was  the  title  of  the  sale  in  ques- 
tion, visualizing,  of  course,  the  particu- 
lar purpose  of  their  quarterly  stocktak- 
ing   sale. 

The    Golden    Anniversary    Setting 

Bryson,  Graham,  Ltd.,  Ottawa,  Ont., 
celebrated  their  fiftieth  anniversary  with 
a  big  sale.  Each  show  window  at  the 
rear  was  enclosed  with  a  blue  cut-out, 
bordered  with  narrow  gold  panels.  The 
middle  of  the  cut-out  was  devoted  to  a 
suitable  inscription  pertaining  to  the 
sale,  while  drooping  down  from  either 
side  were  chains  of  trailing  orange  blos- 
soms.     ' 

The   Parrot   as   Mouthpiece 

Sheldon's,  Edmonton,  Alta.,  called  at- 
tention to  their  low  prices  by  a  sign  out- 
side their  store,  between  the  window 
and  the  doorway.  The  painted  sign  was 
that  of  a  small  boy  coaxing  a  parrot 
to  say,  "At  Sheldon's  It  Costs  Less. 
Anything   You    Need." 

Blacksmith  on   the  Job 

Grafton  &  Co.,  Ltd.,  Peterborough, 
Ont.,  employed  especially  attractive 
show  cards  to  put  across  their  semi- 
annual sale.  Each  window  card  depicted 
a  blacksmith  working  at  his  anvil,  with 
the  following  apt  caption  below:  "Graf- 
ton's Semi-Annual  Sale  Smashes  the 
H.C.L." 

Surprise  Bargains  in  the  Store 

Eaton's,  Toronto,  Ont.,  advertise  their 
chief  bargains  in  the  daily  papers,  but 
each  day  there  are  small  odd  lots  that 
are  not  worth  while  advertising.  Visitors 


to  the  -tore  are  encouraged  to  search 
through  the  store  for  surprises  by  way 
of  price  reductions.  This  pleases  the 
natural  feminine  bargaining  instinct. 
Bach  odd  lot  is  placed  in  a  conspicuous 
position  on  the  counter  of  the  depart- 
ment in  question,  accompanied  by  the 
following  explanatory  card:  "Not  adver- 
tised  in  the  daily  papers." 

Bargain  Counter  at  Rear  of  Store 

Woolworth's,  Hamilton,  Ont.,  decorated 
their  show  windows  with  streamers  re- 
commending one  to  "Save  Money  by 
Buying  at  No.  7,  Our  Bargain  Coun- 
ter." As  she  entered  the  store  and 
'ooked  around  for  the  magic  number, 
she  discovered  that  she  would  have  to 
walk  the  full  length  of  one  of  the  wide 
aisles  in  order  to  reach  counter  Number 
Seven.  It  was  a  dandy  stunt  in  that 
It  got  people  to  see  what  things  "the 
other  counters — there  are  twenty-eight 
>f  them — had  to  offer. 

Grab   Boxes 

Wegner's,  London,  Ont.,  devised  an 
original  way  of  disposing  of  a  vast 
quantity  of  surplus  small  goods.  A  heap 
of  these  articles  were  piled  into  the 
middle  of  the  window,  surrounded  by 
the  25c  grab  boxes.  Each  box  was? 
guaranteed  to  contain  merchandise  to 
the  value  of  fifty  cents,  and  one  c  >ul<F 
buy  as  many  boxes  as  she  cared  to.  The 
element  of  surprise,  tempted  by  Bamplea 
of  the  kind  of  goods  they  would 
soon  cleaned  up  the  five  thousand  26c 
grab  boxes  that  were  offered.  Patron- 
were  tactfully  asked  to  refrain  from 
opening  the  boxes  in  the  store  in  order 
to  prevent  confusion.  Liberal  space  in 
the  local  dailies  was  also  employed  i>» 
push   the   unusual   offer. 


Lattice  Effectively  Used 


A  handsome  window  showing  the  new  shades  for  Winter  in  evening  dress  shades.  The  window  shows  a  yellow  lattice  with 
lavender  hack  drapes  and  Autumn  foliage  artistically  employed.  Shown  by  Doig,  Rankin  and  Rohertson,  Ltd.,  Brandon. 
Man. 
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155 


On  View  at  Maritime  Display 

Handsome  exhibit  of  Manchester,  Robertson   and  Allison   Company  of  St.  John,  which  was  prominent  in  the  dry  goods  se:tion 
of  the  New  Brunswick  Exhibition   recently. 


Are  You  Playing 

a  Fair  Game? 


Time    Has    Come    When    Public    Insists 

Upon    Good    Values — Don't    Shirk 

Your  Responsibility  When 

It    Faces   You 

Dry  Goods  Review  has  received  an 
unusual  request  from  a  retail  merchant. 
It  is  to  administer  a  mild  warning  to 
the  retail  trade  in  general  with  a  view 
to  setting  everybody  on  the  right  track. 
We  have  always  had  the  interest  of  the 
retail  trade  at  heart,  and  endeavored  to 
help  in  all  problems  presented  to  us. 
At  the  present  time  we  are  more  inter- 
ested than  ever  in  view  of  the  abnormal 
state  of  affairs  with  which  he  has  to 
combat  and  it  is  for  the  good  of  the 
trade  in  general  and  a  few  in  particular 
that  we  venture  to  suggest  a  brief  spell 
of   introspection. 

The  threatened  price  changes  are  pro- 
viding a  topic  of  live  interest  to  the 
world  at  large  and  also  causing  consid- 
erable concern  in  all  quarters  of  trade. 
Are  you  as  a  retail  merchant  doing  your 
part  towards  the  stabilizing  of  unsettled 
conditions  ?  Are  you  anticipating-  ways 
of  meeting  these  changes  fairly?  Are 
you  catering  wherever  possible  to  a 
trade  that  is  demanding  lower  prices? 
Here  is  the  point  on  which  the  fate  of 
your  business  in  the  future  hangs,  ac- 
cording to  those  who  are  taking  this 
thing  seriously. 

The  public  who  have  been  paying  ab- 
normally high  prices  for  a  very  long 
period  are  now  commencing  to  think  for 
themselves.  They  want  their  money's 
worth  and  they  want  lower  prices,  and 
if  you  won't  see  that  they  get  them  your 
competitor  will.     The  public  want  to  buy 


and  they  want  value  as  they  never 
wanted  it  before.  The  merchant  who 
appreciates  this  fact  is  the  one  who  will 
keep  his  custom.  But  he  must  be  pre- 
pared to  forego  steep  profits,  and  when 
the  manufacturer  makes  the  move  the 
retailer  must  follow  suit  or  the  game 
won't  be  fair.  A  sane,  honest  business 
policy  is  the  only  one  wanted  to-day  and 
small  dishonesties  will  not  be  tolerated. 
For  instance:  Dry  Goods  Review  was 
recently  told  that  a  certain  silk  whole- 
saler had  reduced  a  line  from  two  dollars 
to  one  dollar  a  yard.  A  retail  customer 
purchasing  the  silk  at  the  new  reduced 
price  placed  the  silk  on  his  counter  at 
the  old  original  figure,  giving  his  cus- 
tomers absolutely  no  benefit  from  the 
wholesaler's    substantial    induction. 

Such  practices  as  these  are  deplorable 
and  unfortunately  rather  freely  prac- 
ticed by  some  members  of  the  trade. 
There  is  nothing  that  will  shake  the 
public's  confidence  more  quickly;  and  it 
is  for  his  own  good  that  the  retailer 
should  do  all  in  his  power  at  this  time 
to  avoid  the  loss  of  good  faith  on  the 
part  of  his  customer. 

Another  common  practice  is  that  of 
marking  goods  high  and  then  offering 
them  at  a  mythical  "great  reduction." 
Nine  cases  out  of  ten  the  firm  selling  the 
jroods  never  expect  to  get  any  more  than 
"the  special  sale  price"  at  which  the 
garment  is  sold.  This  practice  encour- 
ages prospective  buyers  to  hold  off  to 
see  if  a  further  reduction  will  not  be 
made,  and  the  reflection  of  this  dishon- 
esty is  felt  by  the  whole  trade.  Mark 
your  goods  with  a  fair  price  and  stick 
to  it.  Don't  cheat  your  customer  be- 
cause if  you  do  you  will  soon  discover 
that  you  are  cheating  yourself  out  of 
good  business.  Dry  Goods  Review  has 
found  very  few  "special  sales"  featured 
bv  the  reliable  merchants.  They  are  all 
right  at  certain  times  of  the   year  and 


as  business  getters  in  slack  seasons,  but 
as  a  general  practice  they  are  a  detri- 
ment to  the  trade. 


COPYRIGHT    IN    COSTUMES 

In  order  to  protect  the  new  dress 
models  and  prevent  copying,  M.  Isaac, 
the  French  Minister  of  Commerce,  will 
introduce  a  bill  which  will  prohibit  the 
reproduction  of  sketches  and  photo- 
graphs  of  costumes. 

This  will  mean  that  photographers 
will  not  be  able  to  take  snapshots  of 
mannequins  displaying  new  creations  at 
the  races  at  Longchamps  and  Chantilly. 
Dressmakers  have  long  complained  that 
their  models  are  imitated.  Some  fash- 
ionable women  say  that  dresses  which 
they  imagine  are  designed  exclusively 
for  them  are  copied  in  a  fraudulent  man- 
ner. 

The  president  of  the  Dressmakers'  As- 
sociation declares  that  photographers 
not  connected  with  the  press  take  photo- 
graphs of  dresses  and  do  not  sell  them  to 
newspapers,  but  to  second-hand  dress- 
making firms,  which  .  are  thus  able  to 
compete  with  first-class  establishments. 
The  dressmakers  do  not  propose  taking 
action  against  newspapers  which  repro- 
duce portraits  of  society  women  or  ac- 
tresses wearing  dresses  created  by  them. 


MR.    JOHN    MACDONALD    ON    ROAD 
TO  RECOVERY 

The  many  friends  of  Mr.  John  Mac- 
donald,  president  of  John  Macdonald  & 
Co.,  Ltd.,  will  be  pleased  to  know  that 
the  operation  which  he  recently  had  to 
undergo  has  been  eminently  successful 
and  that  he  is  rapidly  approaching  the 
period  when  he  will  be  permitted  to 
leave  the  hospital. 
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Some  New  Mail  Order  Merchandising  Methods 

Large  Chicago  Mail  Order  House  Adopts  New  Methods  Which 
Make  Possible  Closer  Relation   to   Consumer — Adopting   Retail 
Methods  to  Compete  with  Retail  Stores — Retailers  Have  the  Ad- 
vantage If  They  Make  Best  Use  of  Their  Opportunity 


'PHAT  the  old  established  distribution  methods  of  mail 
order  houses  are  due  for  a  rearrangement  in  order  to 
allow  them  to  give  greater  competition  to  retail  store 
trade  is  evidenced  in  the  new  methods  being  adopted  by 
Montgomery  Ward  &  Co.,  Chicago,  which  is  now  adopting 
a  plan  to  deliver  goods  "from  the  store  to  the  door"  and 
an  arrangement  for  lowering  transportation  costs.  It  is 
evident  that  the  mail  order  houses  are  having  difficulties 
of  their  own  these  days  and  the  methods  they  adopt  to 
overcome  such  difficulties  are  particularly  interesting  to 
the  retailers,  particularly  in  view  of  the  fact  that  the  mail 
order  houses  are  introducing  a  number  of  the  elements  of 
retail  store  merchandising  in  an  effoi't  to  establish  closer 
relationship  with  their  customers.  In  this  field  the  retail 
store  stands  supreme  providing  the  retailer  makes  the  best 
of  his  opportunity.  An  interestinc;-  article  on  this  subject 
in   Printers'  Ink  is  as  follows: 

"Fox-  some  time  it  has  been  a  commonly  accepted  fact 
that  the  up-to-date  retail  store — with  the  emphasis  upon 
up-to-date — no  longer  need  fear  retail  mail  order  competi- 
tion. Manufacturers  and  jobbers,  working  through  their 
service  departments,  have  finally  convinced  the  retailer 
that  the  catalogue  house  is  by  no  means  the  all-devouring 
monster  that  it  has  been  pictured.  It  has  been  pointed 
out,  properly  enough,  that  the  mail  order  selling  scheme 
has  certain  inherent  weaknesses  which  will  forever  pre- 
vent it  from  cornering  the  country's  retail  trade. 

"All  of  this  is  verv  good.  Nevertheless  manufacturers, 
jobbers  and  retailers  will  be  making  a  costly  mistake  if 
they  think  that  the  mail  order  houses  are  not  striving 
mightily  all  the  while  to  overcome  their  handicap.  They 
don't  expect  to  run  the  retailer  out  of  business,  of  course. 
But  they  are  fully  alive  to  their  deficiencies  in  the  distri- 
buting scheme  and  will  leave  nothing  undone  to  correct 
them. 

"This  is  well  exemplified  in  the  recent  activities  of 
Montgomery  Ward  &  Company.  When  this  concern  was 
taken  over  by  the  United  Retail  Stores  Corporation  inter- 
ests, advertising  and  merchandising  experts  shook  their 
heads  and  wondered  what  the  answer  could  possibly  be. 

"The-  answer  now  is  becoming  apparent. 

"Montgomery  Ward  &  Company  are  adapting  retail 
store  methods.  They  are  getting  closer  to  the  people  both 
in  advertising  and  distribution. 

"Chicago  retailers  were  surprised  a  short  time  ago  to 
hear  that  Montgomery  Ward  had  opened  "The  Outlet 
Store"  in  a  crowded  retail  district  on  the  northwest  side. 
Through  this  store  the  company  will  sell  directly  to  the 
public  surplus  supplies  of  its  regular  mail  order  stocks. 
Advertisements  announcing  the  opening  said  that  the  prices 
would  be  considerably  below  the  catalogue  quotations.  The 
goods  will  be  sold  on  the  cash  and  carry  basis. 

"It  is  said  this  mail  order  house  expects  to  establish 
similar  retail  stores  in  every  city  where  it  has  a  distri- 
buting branch  and  eventually  the  same  system  will  be  em- 


ployed in  good-sized  towns  generally.     Naturally  then 
no   way  of  confirming  such  a  statement  and   it  is  beintr 
presented  here  for  what  it  is  worth. 

"So  much  for  what  Mr.  Whelan  and  his  associates  ex- 
pect to  accomplish  in  a  retail  way  in  the  larger  cities.  And 
now  for  the  smaller  towns. 

Delivery  to  the  Door 

"Customers  of  the  house  in  various  communities  received 
circulars  recently,  stating  that  Montgomery  Ward  &  Com- 
pany had  completed  arrangements  to  deliver  goods  'from 
the  store  to  the  door.' 

"This  plan  not  only  gives  quicker  and  better  service, 
but  lessens  the  freight  charge  materially.  All  the  freight 
orders  destined  for  a  certain  town  in  one  day  are  shipped 
in  one  lot  in  charge  of  a  local  transfer  company.  Instead 
o!'  being  charged  on  the  customary  100-pound  minimum 
for  freight,  as  generally  is  the  case,  the  customer  has  to 
pay  freight  only  on  what  his  goods  actually  weigh.  The 
transfer  company  then  delivers  the  goods  to  the  house  for 
a  small  cartage  fee,  which  is  smaller  than  the  customer 
would  have  to  pay  if  he  arranged  for  the  delivery  himself. 
Delivery  service  on  packages  up  to  20  pounds  costs  30 
cents;  up  to  50  pounds,  35  cents,  and  up  to  100  pounds.. 
40  cents. 

"In  making  this  readjustment  of  things,  Montgomery 
Ward  does  much  to  eliminate  delay  and  expense.  The 
mail  order  people  themselves  have  been  foremost  in  ad- 
mitting that  it  is  tiresome  to  wait  for  shipments  and  a 
nuisance  to  have  to  arrange  for  their  delivery.  In  the 
smaller  towns  especially  this  latter  consideration  is  of 
moment.  In  some  towns  it  is  embarrassing  for  people  to 
go  or  send  to  the  station  for  goods  sent  in  by  a  mail 
order  house.  They  are  perfectly  within  their  rights  and 
are  doins;  nothing  to  be  ashamed  of.  But  they  fear  the 
criticism  that  comes  from  the  'buy-at-home'  boosters. 
Ward's  new  scheme  suits  them  much  better.  It  is  practical- 
ly the  same  as  ordering  goods  from  a  local  store  if  one 
wants  to  forget  about  the  unavoidable  delay.  And  the 
delay  is  not  so  bad  when  one  saves  enough  on  the  order 
to  more  than  pay  for  that  inconvenience. 

Outlet  Stores 

"With  'outlet  stores'  in  the  larger  communities  and  the 
home  delivery  system  in  the  others  Montgomery  Ward 
seems  to  be  going  a  good  way  toward  meeting  the  retailer 
on  his  own  ground.  This  is  adopting  retail  store  methods 
to  fight  the  retail  store.  It  bears  out  an  assertion  made 
several  times  to  the  general  effect  that  it  is  folly  for  the 
retail  store  to  try  to  compete  with  the  mail  order  house 
by  using  a  catalogue — that  a  retailer  can  win  as  long  as 
he  uses  his  store  to  fight  mail  order,  but  will  lose  just  as 
soon  as  he  gets  into  the  catalogue  end. 

"Speaking  of  catalogues  and  their  distribution,  Ward 
has  adopted  some  forward  methods  in  this  direction  also. 
Instead  of  sending  recent  midsummer  price  lists  through 
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For  Fall  Travels 


Stanley   Mills,  Ltd.,  of  Hamilton,   used   models  and  draped   fabri  s  with  success  in  this  Fall  opening  window,  which  includes 
many  splendid  suggestions  for  a  trip  away  at  this  time  of  year. 


In  Blue  and  Brown 


This  unusually  good  window  owes  its  success  to  a  fine  sense  of  proportion  and  a  pleasing  color  scheme.  The  garments, 
ac  essories  and  materials  are  all  in  Patricia  blue  and  nut  brown.  Courtesy  Doig,  Rankin  and  Robertson,  Ltd.,  of  Brandon, 
Man. 


the  mails  as  usual,  it  sent  them  in  hulk 
to  local  representatives  in  some  of  the 
larger  towns,  who  distributed  them  from 
house  to  house.  The  book  consisted  of 
about  100  pages.  So  far  as  can  be 
learned  it  is  not  the  intention  to  dis- 
tribute the  big  general  catalogue  in  this 
manner,  as  such  would  involve  great  ad- 
vertising expense.  But  it  must  have 
been  considerable  outlay  to  distribute 
broadcast  even  a  catalogue  of  100  pages. 
"Apparently  lavish  use  of  advertising 
matter,  however,  can  be  justified  by  re- 
sults when  it  comes  from  a  house  like 
Sears  Roebuck  or  Montgomery  Ward. 
One  vheory  behind  the  distribution  of 
direct-mail  advertising  matter  is  that  it 
should  not  be  sentunHl  asked  for.  When 
a  catalogue  has  attained  an  advertising 


prestige  like  those  of  the  big  mail-order 
houses  this  rule  can  be  interpreted  with 
liberality. 

"These  new  moves  of  Montgomery 
Ward  &  Company,  while  not  particularly 
spectacular  or  sensational,  are  important 
in  that  they  indicate  an  unmistakable 
intention  to  get  out  of  the  beaten  paths 
of  mail  order  selling  and  to  cultivate  re- 
lations with  the  people  as  much  a^  pos- 
sible like  those  enjoyed  by  the  regular 
retail  store. 

"Only  a  lineal  descendant  of  Siint 
Thomas  can  have  any  doubts  as  to  the 
intentions  of  the  ma:l-order  houses  to 
take  every  legitimate  means  of  further- 
ing their  interests  even  at  the  ex^en^e 
of  radical  and  unprecedented  changes  in 
operating  method.     The  readiness  of  an 


institution  like  Montgomery  Ward  to 
break  away  from  tradition  ought  to  be 
an  incentive  to  the  retailer  to  do  like- 
wise. He  will  have  to  do  it  sooner  or 
later,  anyway." 


NEW  BUTTON  FATO^Y 

Equipment  for  the  new  button  factory 
to  be  established  at  Smith's  Falls  is  be- 
ing unloaded,  and  it  is  expecte  '  that  the 
factory  will  be  onerated  in  less  t'^an  a 
month.  Mayor  Murnh-  j«  ^rosVent  of 
the  company  and  H.  F.  She^*"»r  secre- 
tarv-treasurer. 


"THE    F,<a~TT'^X""    ^T>T7^TT7D 

\  n°w  ladies'  pt\*  "'•*1  j"«~'s  "o^r  store 
^a^  been  open°d  °*  srH  ^'-'n  S^-™*-.  Ot- 
tawa, under  the  n-"^-1  n*  ,tnn\a.  fashion." 
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The  New  Way  System: 


Dry  Goods  R<  view 


Operating  under  the 
old  method,  the  sales- 
people must  locate, 
bring  down  and  un- 
cover a  carton  for 
each  style  and  price 
Raiment  shown  the 
customer. 

The  showing,  there- 
fore, is  limited  and 
the  result  is  lower 
average    sales    checks. 


This  same  condition 
applies  to  knit  and 
muslin  underwear, 
hosiery,  and  many 
other  lines  of  the 
drygouds  or  furnish- 
ing goods  store.  It 
creates  lost  molion, 
limits  the  sales  eheelu 
and  otherwise  limit* 
the  net  profits. 


If  your  store  is  like  this — 

you  are  wasting  space  —  increasing  your  overhead  —  losing  the  time  of  your  sales- 
people—  giving  poor  service  to  your  patrons  and  decreasing  your  profits. 

The  New  Way  System  of  store  equipment  will  remedy  these  evils. 

Let  us  explain. 


JONES  BROS.  &  CO.  LIMITED 

29-31  Adelaide  St.  W.,  TORONTO 

In  affiliation  with  and  manufacturing  under  The  Canadian  Patents  of  the 
Grand  Rapids  Show  Case  Co. 
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:The  New  Way  System: 


The  New  Way  In- 
terchangeable Unit 
System  eliminates  lost 
motion  and  automat- 
ically forces  the  show- 
ing of  more  than 
double  the  average 
amount  of  merchan- 
dise in  one-half  the 
time,  thereby  mate- 
rially increasing  the 
average  sales  check. 


With  the  New  Way 
System,  fewer  sales- 
people can  handle  a 
much  greater  volume 
at  a  decidedly  reduced 
cost  in  the  various  de- 
partments where  the 
same  principle  ap- 
plies. Note  the  com- 
parisons pictured  by 
ihe    two   views. 


If  your  store  is'like  this — 

vou  are  eliminating  lost  motion — reducing  sales  expense — increasing  the  average  sales  check 
— giving  better  service  to  customers  and  creating  a  better  selling  atmosphere  with  increased 
sales  and  profits. 

The  New  Way  System  of  store  equipment  will  make  these  improvements  in  any  store. 
Let  us  explain. 


JONES  BROS.  &  CO.  LIMITED 

29-31  Adelaide  St.  W.,  TORONTO 

In  affiliation  with  and  manufacturing  under  The  Canadian  Patents  of  the 
Grand  Rapids  Show  Case  Co. 
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Charges  are  authorized  by  comparing 
the  actual  written  itemized  sales 
slip  with  the  credit  file.  A  correct 
record  of  every  charge  is  in  the  cen- 
tral office  before  the  merchandise  i> 
delivered. 


When  a  customer  says  "Charge  it" 


Suppose  one  of  your  customers  who  has 
a  charge  account  buys  some  dress  goods 
which  she  wishes  to  take  home  with  her. 
If  your  store  is  equipped  with  Lamson 
service,  the  charge  is  O.K.'d  while  the 
package  is  being  wrapped.  Your  cus- 
tomer is  not  delayed,  and  you  are  sure 
that  the  O.K.  is  correct. 

Your  customer  appreciates  this  quick, 
dignified  service.  She  does  not  have  to 
listen  while  her  name  is  loudly  called  out, 
and  probably  repeated  several  times  for 
an  O.K.  by  telephone — a  method  not  only 
annoying  to  the  customer  but  dangerous 
to  the  store. 

Lamson  service  sends  the  customer's 
name  speeding  to  the  authorizer  plainly 
written  on  the  slip,  and  there  is  no  oppor- 
tunity for  a  mistake  on  the  O.K.  Any 
error  in  figuring  is  checked  at  once,  and 
can  be  rectified  before  the  customer- 
leaves  the  store. 


Also,  because  every  slip  goes  to  the 
office  as  soon  as  the  sale  is  made,  every 
charge  purchase  is  certain  to  go  on  the 
books.  When  charge  slips  await  collec- 
tion at  various  stations  around  the  store, 
it  is  easy  for.  some  of  them  to  become  mis- 
laid or  lost  before  collection  is  made,  the 
store  suffering  a  corresponding  loss. 

Lamson  service  is  best  for  cash  sales, 
C.O.D.,  exchanges — every  transaction  is 
handled  in  one  uniform-  way,  with  speed, 
accuracy,  dignity  and  safety. 

Ask  any  Lamson  user  in  your  town  what 
he  thinks  of  Lamson  service.  Here  is  what 
Lang  Treacy  Co.,  LtdM  Kitchener,  Ontario, 
say  about  their  Lamson  system: 

"We  might  say  that  we  have  had  very 
satisfactory  service  from  our  Lamson  cen- 
tralized carrier  system.  We  are  very  much 
pleased  with  the  quick  service  we  can  give 
our  customers,  and  the  protection  we  get  by 
having  an  accurately  written  record  of  every 
sale." 


THE   LAMSON   COMPANY 


100  Boylston  Street,  Boston,  Mass. 


Toronto,  136  Simcoe  Street 


Vancouver,  B.C.,  603  Hastings  Street 


Lamson  improved  Service 
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Canada's  Leading 
Display  Fixture  House 


Those  who  realize 
the  importance  of 
an  artistic  and  fault- 
less finish  in  their 
Display  Fixtures 
have  long  recognized 
and  recommended 

DALE  FIXTURES 

as 

PERFECT 

in  every  detail. 

They  are  perfect  be- 
cause every  effort  in 
their  Manufacture  is 
directed  to  make 
them  so. 

Beautiful 

DALE 

WAX  FIGURES 

True  to  life— natural 
poses — will  not  crack 
— easily   washed. 

DALE 
DISPLAY      FORMS 

of  all  kinds 
in   the    finest   range 
obtainable. 


No.  19-E   -Dress  Forr 


No.  3061      Pedestal 


The  name 

DALE 

unfailingly  warrants 
your  confidence. 

AgtnU  : 

P.  R.  MUNRO 

259  Blcury  St. 
Montreal 

E.  R.  BOLLERT  &  SON 

501  Mercantile  Bldg. 

Vancouver 


<  1 
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No.  4040     Ticket  Stand 


DALE  WAX  FIGURE  CO. 

LIMITED 
86  York  St.,  TORONTO 


The  Dalton 

Adding-Calculating  Machine 

adds,  subtracts,  multiplies,  divides.  figures 
fractions  and  percentages;  computes  interest 
and  discounts;  crossfoots,  tabulates,  makes 
out  statements  and  verifies  invoices,  making 
every  multiplication  and  addition,  figuring 
the  discounts,  printing  the  total  and  pro- 
viding  a   complete   physical    audit. 

[  It  does  all  this  with  only  ten  keys 

Anyone  can  use  it.  Even  the  selection"of 
columns  is  unnecessary.  The  Dalton  auto- 
matically places  each  figure  in  th 
column. 


1 1'     proper 


1  he  scientific  arrangement  of  the  Dalton's 
10  keys  makes  its  operation  by  the  touch 
method  easy  and  natural.  Touch  operation 
means  25%  to  50%  greater  speed  in  adding 
and  calculating.  It  prevents  eve  strain  and 
mental  fatigue. 

It  will  cost  you  nothing  to  have 
a  demonstration — in  your  own 
office,  on  your  own  work.  Or 
write— the  folders  contain  facts 
about  the  Dalton  which  everv 
business  man  should  know. 

United  Typewriter  Co. 

Limited 
135  Victoria  Street,  Toronto 

And  in  all  other  Canadian  cities 
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ZOU  RI 

Safety  Set 

METAL   STORE   FRONT 
CONSTRUCTION 


A  Zouri  Safety  Set  Store  Front 

When  you  entrust  your  store  front  problem  to  us  we  give  you  what 
is  best  suited  to  your  needs.  You  do  not  get  a  freak  front  designed 
largely  to  sell  store  front  materials.  We  give  you  a  front  designed  to 
sell  your  goods,  the  first  requisite  of  any  shop  front. 

Write  for  our  Catalogue. 


Siock-  of  Zouri  Metal 
Store  Pronl  Construc- 
tion are  carried  al 

II A  1.1  FAX 

MONTREAL 

OTTAWA 

TORONTO 

WINDSOR 

WINNIPEG 

REGINA 

EDMONTON 

VANCOUVER 
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T°hfi  C0MS0LIR4TEP  PMTE  GLiJSS  CGMfifW 

OF  CflNflM  LIMITED 

DRONTO  -MONTREAL- WINNIPEG 

DBDDm 


Window  Displays  on 
Delfosse 

FORMS  &  FIXTURES 

add  that  touch  of  at- 
tractiveness that  makes 
sales. 

Do  not  delay  your  order  for 
Christmas  displays.  Order 
to-day. 

Immediate  delivery. 

Catalogue  on  request. 


No.  2UUO 
:  ORM.    Fim.hed    in   Hah 
Color  Enamel 


DELFOSSE  &  CO.,  Montreal 

Office  at:    247-249  Craig  St.  W. 
Factory:  1  to  19  Hermine  Street 


No.  2009 

NEW    WAIST    AND    FINE    SILK    LINGERIES 

FORMS  Finished  in  Flesh  Color  Erumd 

WONT  CRACK 
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This  is  the  Measure- 
graph.  It  measures  the 
fabric  exactly  and  com  - 
putes  the  price  in  full 
view  of  the  customer. 


Top  view  of  the  Measure- 
graph  showing  the  clock  - 
like  dial  which  indicates 
the  number  of  yards  and 
■      the  price,  ^j^     r*i 


$500.00   FOR  A   SLOGAN 

The  Measuregraph  Fabric  Measuring  Machine 
Has  Proven  Its  Worth! 

'"THOUSANDS    of    dry    goods    merchants    use 
Measuregraphs   to-day   to   eliminate   what   has 
been  for  years  conceded  one  of  the  costliest  leaks 
in  the  piece  goods  business — overmeasurement. 

The  Measuregraph  Company  from  the  beginning 
realized  the  importance  of  its  trademark  and 
watchfulness  in  that  respect  has  fixed  the  name 
"Measuregraph"  firmly  in  the  minds  of  its  users.  So 
firmly  in  fact  that  merely  mention  "measuring  ma- 
chines" to  a  merchant  now  and  he  instantly  thinks 
"Measuregraphs." 

At  first  thought  it  would  seem  that  this  condition  leaves  little  to  be  desired,  but — we 
do  not  want  the  name  "Measuregraph"  to  become  a  dictionary  word,  in  short,  a  syn- 
onym for  "measuring  machine."  Profiting  by  the  experience  of  well-known  manu- 
facturers, the  names  of  whose  products  have  in  just  this  way  become  the  designations 
of  certain  types  of  commodities  rather  than  the  individual  brand  of  the  manufacturer, 
we  seek  now  to  avoid  that  condition. 

Hence  this  contest !  A  contest  to  secure  a  slogan  which  in  few  words  will  clearly  set 
forth  that  the  name  "Measuregraph"  is  not  the  designation  of  any  and  all  fabric- 
measuring  machines  but  the  name  of  the  fabric-measuring  machine  made  by  this 
Company.  ^ 

We    are    going   to    give    $500   to    get   this   Slogan — under   the 
following  conditions: 

1.  It  must  be  brief,  ten  or  twelve  words. 

2.  It  must  be  legibly  written,  each  slogan  on  a  separate  sheet 
of  paper. 

3.  It  must  be  addressed  to  Contest  Department,  The  Measure- 
graph  Co.,  St.  Louis,  Mo. 

4.  It  must  be  received  in  this  office  not  later  than  Jan.  15,  1921. 

Everyone  is  eligible  and  there  is  no  limit  to  number  of  slogans 
any  one  person  submits. 

PRIZES  : 

First  Prize  $250.00     Second  Prize  $100.00     Third  Prize  $75.00 
Fourth  Prize  $50.00  Fifth  Prize  $25.00 


Salesperson  operating  the  Measuregraph 


THE    MEASUREGRAPH    COMPANY 
OF   CANADA,    LIMITED 

88    BAY   STREET,    TORONTO 


St.   Louis 

New   York 

Boston 

Chicago 

Dallas 

Atlanta 


TBAPt  Map, 


Minneapolis 
San  Francisco 
Des  Moines 
Omaha 
Havana 
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Dry  Goods  Revien 


We  Have  Dug  a 
Channel  for   You 


through  which  you  may  reach  the  innermost  points  of  desire  in 
your  customers  without  having  to  run  foul  of  rocks  and  reefs  of 
"The  price  is  too  high"  and  shoals  of  "Oh!  have  you  no  other 
models?" 

Instead  of  having  you  constantly  seeking  a  method  to  avoid 
these  obstacles,  we  have  prepared  a  line  of 

DRESSES  and  SKIRTS 

that,  as  far  as  the  price  is  concerned,  removes  all  objections  that 
anyone  could  raise.  They  are  priced  so  that  you  are  able  to  dis- 
pose of  them  at  a  fair  margin  of  profit  and  yet  quote  a  price  so  low 
that  it  will  cause  the  purchaser  to  direct  her  future  trade  toward 


vour  store. 


We  Have  2,000  Dresses  and  Shirts 
On  Our  Racks  At  All  Times 

awaiting  a  call  for  immediate  delivery.  The}'  are  prepared  in 
designs  that  exemplify  the  latest  trend  of  Fashion,  and  embody  a 
distinctive  exclusiveness. 

Should  you  need  an  order  rushed,  just  drop  in  at  our  show- 
rooms and  look  oxer  this  large  range. 

They  are  made  from  the  following  fashionable  materials: — 

SERGES  TRICOTINES  TRICOLETTES 

MESSALINES         SATINS 

GEORGETTES    and    CHARMEUSES 

"We  guarantee  delivery  on  all  orders  placed  with  us." 

The  Art  Cloak  [and  Suit  Co. 

LIMITED 
Wilder  Bldg.,  323   Bleury  Street,   MONTRKAL 


Ontario  Showroom 

Kent   111. Ii;     Toronto 
H.  M.  NASH 


REPRESENTATIVES: 
Quebec  Showroom  Western  Provinces 

Krunet  Bldg.,  Uuebec  .*«2  Hammond   Uldft..  Winnipeg. 

R.  DIONNE  w.  j.  COIXETT 

Montreal,  C  ROSE 


Maritime  Province* 
B.  R.  KTTENBKRf;.  JR. 
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Do  You  Want  a 
Sales  Magnet? 

THEN   STOCK 

CHAPPIE 
COATS 

"Chappies"  are  made  from 
the  popular  suede  materials  in 
the  most  up-to-date  shades. 

These  coats  are  built  for  ser- 
vice and  are  fleece-lined  and 
trimmed  with  fur. 

Being  "National  Brand,"  the 
quality  is  the  best  and  the  style 
the  latest,  which  features  char- 
acterize all  our  garments. 

We  also  have  an  excellent 
assortment  of  VELOURS, 
SILVERTONES,  DUVE- 
TYNS  and  PLUSHES,  and  all 
other  up-to-date  materials,  to 
which  we  call  your  attention. 

Our  travellers  are  out  with  this 
range,  also  our  full  line  of  Rain- 
coats for  Spring  and  Immediate. 

National  Rubber  Co. 


of  Canada 


Montreal 


Corner  Bleury  and  St.  Catherine  Sts. 
SALES  ROOMS: 

WINNIPEG      -     TORONTO 


Front  Lace,  Back  Lace,  White  and  Flesh 

CORSETS 

Fascinate  the  Fastidious  and  Champion  Comfort. 
Faultless  Finish  and  Distinctive  Design  Commend 


These  Correct  Corsets  have  Long  Life  and  are 
Admirably   Adapted   to   every  Type  of   Figure. 

PARISIAN  CORSET  MANUFACTURING 
CO.,  LIMITED 

QUEBEC  CITY,  Quebec 
BRANCHES: 

Mon'rer.l.   329   Cra:g   St..   W.  Toronto.   76   Pay  St. 

F.    S.    BRUNEAU.    Reprs  n'al've    tcr    Nova    Scotia,    including 

C'P'    rr*,o-' 

GEORGE     S.     0X1 EY.      Repr  sn'at've     frr     New     Brunswick.     Prince 

Fdward    Island    a**d    Newfoundland. 

Western    Represenlative:      C.    H      BUT1FR.    24    Sylvester- Wilson    Eldg.. 

Wnn  p  g.     Mm. 
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Montreal  Prepares 
Lovely  Gowns  for 
Gay  Social  Season 

ORIENTAL  in  their  splendor  will 
be  the  scenes  presented  in  Mont- 
real ball  rooms  this  Winter  when 
the  new  evening  gowns  now  hung  in  the 
show-eases  of  the  manufacturers  a.e 
worn  by  their  fortunate  poteses 
but  soft  must  be  the  lighting  to  blend 
the  colorful  splendor  of  maid  and  ma- 
tron. Here  we  shall  see  a  riot  of  color 
reminiscent  of  Chu  Chin  Chow;  for  flame, 
orange,  and  rust,  jade,  cerise,  peri- 
winkle and  brick  red,  as  well  as  the  deli- 
cate pastels  —  orchid,  rose  and  sky, 
ocean  green  and  apricot  yellow,  some- 
times alone,  frequently  veiled  or  cun- 
ningly contrived  with  black  laces  and 
nets,  are  a  few  of  the  season's  favorites. 
Bold  attempts  have  been  made  to  steal 
nature's  daring  contrasts  and  one  frock 
displayed  was  like  the  setting  ■-un  in 
hue,  overdraped  with  a  cloud  of  purple 
to  soften  its  brilliancy.  Even  black  has 
lost  its  sombreness,  though  not  its 
popularity,  and  dinner  gowns  -shimmer 
and  glisten  with  the  sparkle  of  jet  beads 
and  sequins.  Several  makers  still 
hold  to  the  old  stand-bys  of  delicate 
rainbow  effects,  mindful  of  the-demand 
of  the  new  shades  upon  feminine  com- 
plexions; but  these  also  conform  to  the 
prevailing  mode,  in  the  richness  of  their 
tinsel      embroidery.  Foundations      of 

chaimeuse  are  one  of  the  season's  fea- 
tures, draped  either  in  georgette  or 
delicate  laces  and  nets,  while  a  potential 
rival  is  the  evening  gown  of  panne  vel- 
vet almost  tailored  in  its  severity  with 
a  huge  butterfly  bow  in  the  back.  Taf- 
feta is  also  a  popular  choice  especially  in 
shot  effects,  that  of  a  curious  shade  of 
blue  and  silver  being  particularly  prized 
for  its  unique  combination.  Brocades 
and  metallized  tissue  also  add  to  the 
wide  choice  in  fabrics.  For  the  most 
part,  lines  are  simple,  and  gowns  depend 
for  their  originality  on  color  and  orna- 
mentation, but  bouffant  pannier  effect  3 
are  still  being  shown  for  the  de- 
butante. Skirts  are  short  and  full  when 
made  of  soft  clinging  materials,  and 
many  are  shown  caught  in  at  the 
hem  with  elastic.  Sleeves  in  evening 
dresses  are  a  matter  of  taste,  many 
frocks  being  without  them,  but  even  in 
dinner  gowns,  when  these  are  much  ab- 
breviated, a  compromise  is  frequently 
effected  in  the  wing  like  angel  variety. 
Ruffles,  tiny  and  demure  are  still  in 
vogue,  but  by  far  the  greater  number 
of  gowns  are  enhanced  by  trimmings  of 
silver,  gold  and  copper  in  beads,  laces, 
ribbons,  flowers  and  feathers,  which  oe 
combined  to  obtain  an  effect  of  unparal- 
leled  richness. 

Encrusted    Panels 

The  popularity  of  beads  is  appar?it 
in  evening  gowns,  and  some  of  the  im- 
ported models  shown  to  Dry  Goods  Re- 


Novel  Embroidery 

Taken  from  an  old  Chinese  document  re- 
posing in  one  of  the  museums  is  the  de- 
sign employed  on  this  charming  navy  blue 
pussy  willow  satin  frock.  The  design  is 
unusually  effective  in  jade  and   henna. 


view  feature  panels  and  tunics  of  solid 
jet  or  crystal  beads  combined  with  an 
otherwise  very  airy  creation  of  tulle  or 
silk  net.  Crystal  bugles  and  rhine- 
stones  are  used  to  embroider  the  slashed 
edges  of  a  straight  chemise  gown  of 
black  georgette  mounted  on  an  under- 
dress  of  cream  crepe.  The  short  sleeves 
are  slashed  from  the  elbow  to  the  should- 
er, the  embroidery  design  being  re- 
peated. 

.Mother-of-Pearl 

An  entire  long  tunic  of  iridescent 
beads  in  shades  of  mother-of-pearl 
serves  over  orchid  charmeuse  to  make  an 
evening  gown  of  distinction.  The 
heavily  beaded  corsage  reminds  one  of 
a  fairy  coat  of  mail,  for  whole  single- 
bead  strands  attach  the  skirt  of  the 
tunic,  in  which  the  pattern  has  a  lacy 
effect  worked  out  by  the  use  of  different 


sizes  of  beads.  An  ostrich  mount  of 
strands  of  pale  blue,  pink  and  green  on 
the  left  shoulder  repeats  the  mother-of- 
pearl  color  scheme. 

Flower-Like  Frock 

Flower  petals  form  the  basis  of  the 
idea  for  an  evening  gown  of  orchid  and 
rose  tinted  satin  charmeuse.  The  bodice 
is  plain,  long  and  pointed  in  front  in 
mid-Victorian  style,  while  the  skirt  con- 
sists of  three  tiers  of  flower  petal 
flounces  and  on  each  petal  a  diminutive 
chrysanthemum  is  worked  in  silver.  A 
cluster  of  velvet  flowers  of  corn-flower 
blue  is  set  at  the  left  side  of  the  ■vaisl 
line. 

Not  showing  any  particular  novelty  of 
cut,  but  very  exquisite  in  design  and  color- 
ing, is  a  frock  of  ciel  blue  taffeta  veiled 
in  black  and  silver  shot  net,  heavily  em 
broidered  in  silver  motifs.  A  three- 
inch  wide  accordeon  plaited  frill  stands 
out  stiffly  about  the  waist  line  and  the 
same  effect,  doubled,  flares  about  the 
armholes  and  forms  an  original  and 
dainty  finish.  A  tiny  edging  of  peri- 
winkle blue  rosebuds  encircles  the 
round  neck. 

A  dress  that  is  simple  in  design  but 
effective  in  coloring  is  an  American 
Beanty  taffeta  with  accordeon  plaited 
over-dress  superimposed  upon  a  simple 
slip  of  silk  net  of  the  same  shade.  The 
plaited  tunic  however  is  arranged  in 
spiral  effect  which  greatly  enhances  the 
charm  of  the   model. 

Apricot  georgette  is  the  basis  of  still 
another  charmingly  dainty  dance  frock, 
which  is  cleverely  draped  in  bouffant 
style  and  richly  trimmed  with  a  wide 
gold  lace  which  simulates  a  tunic  and  is 
carried  up  on  each  side  of  the  front  and 
high  across  the  back.  A  harem  hem 
forms  a  soft  finish  to  the  skirt. 

In  talking  witli  the  manufacturers  of 
the  gowns  described,  Dry  Goods  Review 
learned  that  it  is  as  yet  too  early  to 
see  the  full  range  of  samples  which  will 
later  on  demonstrate  the  gamut  of  the 
season's  novelties,  yet  it  is  expected  that 
the  dresses  already  shown  will  find  a 
ready  acceptance  with  retailers,  who  will 
no  doubt  find  that  the  coming  winter  fes- 
tivities require  more  than  the  usual  as- 
sortment of  gowns  for  formal  wear. 

Prices,  it  is  expected,  will  no  longer 
be  a  discordant  note  in  the  otherwise 
joyous  holiday  season,  and  silks  and 
georgettes  will  this  season  be  within 
the  reach  of  most  buyers. 


TWEEDS  THE  RAGE 

An  advice  from  New  York  comments: 
"Th  fluffy-ruffly  wisp  of  feminity  ap- 
pears to  be  a  wee  disregarded  by  Dame 
Fall  Fashion,  and  it  is  her  sturdy,  tweed 
clad  sister  that  is  getting  the  cream  of 
attention.  It's  a  fact  that  the  huge 
wardrobe  which  this  old  sartorial  Dame 
has  hoisted  upon  the  back  of  the  world 
this  year  is  about  three-fourths  full  of 
sport  clothes,  and  such  raiment  as  is  not 
typically  sportish  shows  the  sport  ten- 
dency in  line  and  color." 
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Notes  From  a  Parisienne 

The  Main  Features  of  the  Modes  as  Viewed  in  the  French  Capital- 
More  Natural  Lines,  and  Saner  Ideas  Expressed  in 
Dress — Modesty  Again  Encouraged. 

Translated  from  "Femina" 
Written  by  JEANNE  FARMANT 


HERE  we  are  returning  more 
warmly  than  ever  to  the  chemise 
dress,  the  type  which  scarcely 
shows  a  waistline  or  else  one  which  is 
placed   away  below  its  normal   position. 

The  keynote  of  fashion  to-day  is 
length — everything  is  getting  longer — 
waistlines,  sleeves,  skirts  and,  alas, 
prices  are  going  higher  in  proportion. 
For  the  wave  of  lower  prices  of  which 
so  much  has  been  said  has  remained  in- 
visible to  the  naked  eye,  and  Parisiennes 
perforce  must  transform  the  frocks  of 
yester  year,  or  resign  themselves  to  pay 
more  for  new  ones.  To  tell  the. truth, 
those  of  last  year  are  not  very  greatly 
out  of  style,  saving  only  the  1830  pan- 
niers, the  Louis  XIII.  style  skirts,  and 
the  bustle  of  1880,  which  the  dress- 
makers tried  so  hard  to  inaugurate. 
The  only  dresses  which  will  show  a  very 
visible  width  will  be  of  a  cut  resembling 
the  Second  Empire,  with  skirt  of  more 
comfortable  width,  and  all  the  acces- 
sories of  ruchings,  bertha  and  fitted 
bodice  reminiscent  of  the  gowns  of  our 
great-grandmothers. 

The   Draped    Frock 

It  must  be  repeated,  loose-fitting 
frocks  are  to  be  one  of  the  important 
features  of  the  mode.  Undoubtedly  the 
season  of  1920-1921  will  be  charac- 
terized by  this  gown,  designed  upon 
natural  lines  revealing  all  the  beauty 
of  the  figure  without  resort  to  arti- 
ficiality. Such  frocks,  simple  enough 
for  day  wear,  will  probably  be  draped 
when  intended  for  evening  or  formal 
occasions,  reminiscent  of  the  princess 
frock  of  yore,  but  without  any  sharp 
folds  and  almost  without  any  in-curve 
at  the  waist.  The  harmonious  effect  of 
a  fabric  seemingly  draped  without  any 
visible  sign  of  stitching  gives  to  certain 
models  a  peculiar  loveliness  similar  to 
the  lines  of  antique  draperies.  Visibly, 
also,  skirts  are  lengthening  and  ankles 
are  threatened!  A  little  more  ampli- 
tude, but  without  any  stiff  effect,  ob- 
tained by  plaits,  panels,  etc.,  so  well 
arranged  that  their  presence  is  more 
guessed  at  than  perceived,  does  away 
with  the  scantiness  of  the  skirt,  and 
in  consequence  makes  it  more  envelop- 
ing and   more  comfortable. 

Even  with  these  longer  skirts,  it  ap- 
pears that  high-cut  footwear  will  be 
higher  than  ever,  and  who  would  dare 
say  nowadays  that  fashion  is  incon- 
sistent! For  once  in  its  history,  it  is 
rational  and  sensible,  and  proof  of  this 
statement  is  easily  noticeable  in  the 
warm  and  protecting  dresses  designed 
for  the  winter  which  cover  legs,  arms 
and  neck,  and  yet  maintain  their  charm? 


High  Collars 

Dame  Fashion  decrees  high  collars  in 
military  effect,  quite  tightly  fitted  to  the 
neck;  or  collars  after  the  14th  century 
style,  loose  and  moderately  high;  fur 
collars  which  bury  the  chin  luxuriously; 
big  scarves  which  roll  without  preten- 
sion about  one's  neck,  and  also  the  new- 
est of  the  new — big  funnel-like  collars 
rising  to  the  ears  and  folding  back  in 
a  voluminous  roll,  almost  hiding  the 
lower  part  of  the  face.  There  is  a 
veritable  embarras  du  choix  among  all 
the  high  collars  depicted  in  the  quaint 
colored  prints  of  the  middle  ages  and 
in  the  stained-glass  of  Gothic  cathedrals. 
It  is  quite  evident  that  the  Moyen-age 
has  had  a  perceptible  influence  upon  the 
fashions  this  season.  One  has  but  to 
note  the  names  given  by  the  Grandes 
Maisons  to  their  models  to  divine  their 
origin,  such  as  "Petit  Page"  or  "Jeanne 
d'Arc." 

Evening    Modes    Less    Extreme 

For  evening  wear,  "decolletes"  are 
much  less  extreme  than  they  were  for- 
merly. Deauville  has,  of  course,  shown 
a  fondness  for  backless  gowns  and  even 
almost  without  bodice,  but  this  tendency 
is  regarded  as  the  "swan  song"  of  the 
extreme  d:cjllete.  Frocks  for  evening 
wear,  therefore,  will  be  infinitely  better 
designed,  not  alone  from  the  point  of 
view  of  decency,  but  much  more  from 
the  viewpoint  of  symmetry,  for  nothing 
was  so  blatantly  incongruous  as  those 
frocks  with  a  voluminously  bouffant 
skirt   and   a   minimum   of   bodice. 

Certain  draped  evening  gowns  are  en- 
tirely without  sleeves,  but  are  more  con- 
servative as  regards  decolletage,  the 
backless  gown  being  quite  absent. 
Grecian  draperies  suspended  from  the 
shoulders  and  softly  draped  about  the 
figure    give   a   good    idea   of   the   newest 
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trend  of  line.  Sometimes  one  shoulder 
is  draped  low  on  the  arm,  giving  an 
irregular  line  which  is  quite  seductive. 
The  fashion  of  the  time  of  the  Second 
Empire,  with  its  low-cut  oval  evening 
bodices,  fairly  high  in  front  and  behind, 
but  disclosing  the  rounded  curve  of  the 
shoulder  and  upper  arm,  is  much  in 
evidence  already. 

Sleeves 

Sleeves  provide  one  of  the  most  strik- 
ing variety  notes  of  the  season's  fashion. 
It  seems  as  though  designers  had  at  last 
allowed  their  imagination  to  run  ram- 
pant, and  in  this  domain,  at  least,  had 
shown  decidedly  inventive  genius.  The 
Moyen-age  type  naturally  prevails.  One 
hsuse  is  sending  out  long  mitten-like 
sleeves  covering  the  hand,  or  else  rather 
full,  supple  styles,  puffed  into  an  elbow 
effect.  Another  displays  a  puffed  elbow 
but  a  tight  cuff.  Still,  all  this  fullness 
does  not  imply  any  particular  trend,  it 
is  all  subordinate  to  the  underlying  de- 
sire to  accentuate  the  beauty  of  the 
arms  just  as  the  gown  itself  enhances 
the  natural  silhouette.  This  is  the  most 
characteristic  point  of  the  fashion  of  to- 
day. 

One  may  also  indulge  in  sleeves  made 
of  two  fabrics  and  of  two  different 
colors;  sometimes  it  may  be  a  short 
sleeve,  lengthened  by  a  cuff  in  mitten 
effect  or  else  a  wide  sleeve  with  a  rather 
vivid  and  bold  ornamentation  em- 
broidered in  a  contrasting  color.  Such 
ideas  are  superlative  in  value  to  dress- 
makers who  would  transform  the  gowns 
of  last  year! 

Naturally  the  craze  for  the  styles  of 
the  middle  ages  has  had  the  result  of 
popularizing  slashed,  puffed  and  slit 
effects  and  a  thousand  other  fantasies. 
Certain  evening  gowns  even  show  large 
sleeves  of  transparent  material  such  as 
embroidered   tulle   or   lace. 


THE    "GRIZZLY    BEAR"    CAPE 

An  advice  from  Paris  says  that  the 
"grizzly  bear"  cape  made  its  first  ap- 
pearance at  the  spectacular  opening  of 
the  Paris  season  at  Longchamps.  It 
was  apparent  that  the  fashion  arbiters 
of  the  Rue  de  la  Paix  have  staked  their 
all  for  the  season  on  furs. 

The  "grizzly"  model  was  worn  by  a 
bewitching  mannequin  and  attracted 
more  attention  than  the  races.  It  con- 
sists of  a  single  bear  skin  of  a  sort 
hitherto  used  solely  for  rugs.  The  front 
paws  were  crossed  over  the  breast  of  the 
wearer  and  fixed  with  a  gold  clasp.  The 
hind  legs  were  fastened  loosely  just  be- 
low the  knee,  showing  the  stockingless 
legs  of  the  mannequin. 

Rival  dressmakers  almost  mobbed  the 
girl,  claiming  that  the  fur  was  ridiculous 
and  unpractical  on  account  of  its  weight. 
The  fur,  however,  has  been  specially 
treated  to  insure  comfort. 
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Foster's  Pour  le  Dernier  Cri 

Hamilton  Boasts  a  Trim  Little  French  Salon  One  Flight  of  Stairs  Above  King  Street,  Where 

Society  Women  Can  Procure  the  Smartest  of  Parisian  Creations  Fresh  From  the 

World-renowned  Establishments  Along  La  Rue  de  la  Paix — Atmosphere 

and  a  Superb  Collection  of  All- French  Models  Makes    Foster's 

One  of  the  Most  Unique  Businesses  in  the  Dominion. 


SITUATED  a  short  distance  from  the 
Royal  Connaugnt  Bote!  in  Ham- 
ilton is  a  business  which  has  en- 
abled  this  city  to  entice  patrons  from 
the  most  exclusive  shops  in  the  Queen 
City.  Tucked  in  between  two  large 
stores  on  King  street  is  a  light  oak  door 
approached  from  the  pavement  by  three 
or  four  trim  steps.  As  a  matter  of 
fact  the  modest  doorway  might  easily 
be  passed  by  were  it  not  for  the  magic 
word  of  "Foster's"  written  in  neat  gold 
lettering  across  the  highly  polished 
door  glass  and  backed  by  a  dainty  mar- 
quisette curtain.  To  fashionable  wo- 
men this  name  conveys  much.  It  pic- 
tures a  room  up  a  flight  of  stairs  that 
is  the  nearest  thing  in  Canada  to  the 
interior  of  a  Paris  couturier's;  it  also 
spells  the  name  of  an  alert  business 
man  who  has  established  in  seven  years 
what  is  recognized  as  one  of  the  most 
unique  shops  in  the  Dominion  with  a 
patronage  extending  as  far  as  its  fame. 
In  this  establishment  in  Hamilton,  On- 
tario, may  be  purchased  at  very  possible 
prices,  the  ultra  smart  products  of  the 
world  renowned  Paris  maisons.  No 
model  ever  finds  its  way  into  the  Foster 
collection  unless  it  bears  a  French  label 
—its  official  passport.  The  Foster 
business  has  to  do  strictly  with  import- 
ed models  and  these  only  when  they  have 
been  passed  as  the  last  word  in  good 
taste,  faultless  design  and  perfect  tex- 
ture; for,  although  only  the  dress  crea- 
tions of  the  French  designers  are 
handled  even  these  are  passed  judgment 
on  by  "Foster's"  buyers  and  nothing 
that  hints  of  the  bizarre  or  ludicrously 
extreme  is  tolerated  for  a  moment  by 
this  unique  Canadian  house. 

"It  is  not  that  we  do  not  think  a 
great  deal  of  Canadian  made  fashions," 
said  Mr.  Frank  Foster,  when  Dry 
Goods  Review  visited  his  salons  this 
month  to  view  the  newly  arrived  winter 
collection.  "It  is  simply  that  I  be- 
lieved a  business  such  as  I  have  built 
up  would  have  a  strong  appeal  for  wo- 
men who  wear  imported  creations  and  in 
handling  French  models  exclusively  we 
have  established  a  precedent  and  catered 
directly  to  the  requirements  of  our  par- 
ticular patrons  without  necessitating 
them  to  view  models  of  an  origin  other 
than   that  which  they  desire." 

Further  discussing  the  individual 
character  of  his  business  Mr.  Foster 
said: 

"Everyone  who  comes  to  our  show 
rooms  comes  expressly  to  see  French 
models.  We  make  it  very  emphatic  that 
we  do  not  carry  any  other  creations,  and 


in  handling  French  models  exclusively 
I  have  been  able  to  provide  the  required 
models  to  my  patrons  who  have  now 
come  to  realize  that  "Foster's  will  have 
just  what  I  want  if  anybody  has."  This 
is  the  feature  which  we  feel  makes  our 
business  "different."  If  we  carried 
models  of  Canadian  or  American  design 
the  business  would  at  once  lose  its 
identity.  As  it  is  we  have  a  unique 
reputation  and  only  those  who  wish  to 
view  or  buy  original  French  creations 
patronize  our  rooms." 

No    Sales    Clerks 

To  those  who  purchase  their  fashion- 
able wardrobes  in  this  smart  establish- 
ment, however,  there  is  more  than  the 
mere  convenience  of  securing  a  French 
creation  conveniently  and  at  a  moderate 
price.  The  personnel  of  the  Foster 
organization  has  been  very  largely  re- 
sponsible for  the  establishment  of  a  very 
wide  clientele.  There  are  no  sales- 
clerks  in  the  business.  Every  prospec- 
tive purchaser — whether  she  be  looking 
for  a  dainty  Georgette  waist  or  an 
elaborate  theatre  wrap  —  has  the 
personal  advice  and  attention  of  an 
expert.  There  are  eight  women  in  the 
business  and  four  of  these  are  experi- 
enced dressmakers  with  years  of  train- 
ing back  of  their  association  with 
"Foster's."  When  a  customer  tries  on 
a  model  it  is  fitted  and  inspected  in  de- 
tail by  a  woman  who  is  thoroughly 
posted  on  all  matters  pertaining  to 
.In'  s.  Her  style  and  coloring  is  stud- 
ie  1  carefully  and  no  model  even  thoutrh 
it   does   bear     the   stamp   of   a      French 


genius  leaves  the  Foster  work  rooms 
until  it  spells  the  personality  of  the 
wearer. 

Woman   Does  the  Buying 

Another  thing — Mr.  Foster  makes  two 
trips  a  year  to  Paris  but  100  per  cent, 
of  the  buying  is  done  by  a  woman,  Mrs. 
French,  his  second-in-command,  and 
widely  known  as  one  of  the  cleverest 
women  in  the  art  of  dress  creation  in 
Canada.  Mrs.  French  accompanies  Mr. 
Foster  on  all  his  trips  to  the  Spring  and 
Fall  showings  in  Paris  and  chooses  from 
each  collection  as  they  are  displayed  on 
the  mannequins  at  the  first  showings. 
Mr.  Foster  is  himself  a  connoisseur  in  the 
art  of  dress  but  he  purposely  leaves  the 
final  decision  with  regard  to  all  models 
to  Mrs.  French  whose  success  in  cater- 
ing to  Canadian  women  is  recognized 
hy  all  who  have  enjoyed  her  counsel 
in  matters  pertaining  to  their  costuming. 

Directly  allied  with  Mrs.  French  and 
Mr.  Foster  in  the  Canadian  end  of  the 
business  is  Miss  Barringer,  also  recog- 
nized as  one  of  Hamilton's  foremost 
authorities  on  matters  of  fashionable 
dress.  Miss  Barringer's  untiring  ef- 
forts have  done  much  to  cement  the  bond 
between  Foster's  and  fastidious  fashion 
devotees.  She  is  always  eager  to  act 
in  the  role  of  hostess  and  delights  in 
showing  visitors  about  the  establish- 
ment and  introducing  fascinated  new 
comers  to  the  beautiful  and  attractive 
creations  which  have  won  such  an  en- 
viable trade  for  the  renowned  little  shop 
on   King  street. 

Encourage  Inspection  From  Com- 
petitors 

"It  does  not  matter  to  me  if  people 
do  just  come  to  look  about,"  stated  Miss 
Barringer,  to  Dry  Goods  Review.  "We 
believe  that  visitors  who  just  drop  in  out 
of  curiosity  or  interest  will  lat"r  return 
to  purchase.  We  invite  insp°ction  and 
we  do  not  discourage  local  or  out-of- 
town  modistes  either,  for  there  is  no 
danger  of  a  genuine  French  model  being 
duplicated  by  designers  here.  We  have 
been  in  the  business  a  long  time  and 
we  have  learned  in  common  with  the 
rest  of  the  trade  that  there  is  some- 
thing about  a  French  made  creation  that 
no  one  else  can  duplicate." 

Studied  Carelessness 

The  most  startling  feature  of  Foster's 
policy  is  the  apparent  unconcern  with 
which  these  beautiful  creat;ons  are  ex- 
hibited—this too  snr<rks  <•*  the  Paris 
maison.  In  full  view,  within  reach  of 
all,  and  absolutely  unprotected  from 
"the   elements"   as    they    penetrate    any 
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well  built  interior  are  models  valued  at 
many  thousands  of  dollars.  No  special 
caution  is  practised  in  safeguarding 
the  costly  evening  gowns,  suits  and 
wraps  which  repose  on  hangers,  are 
thrown  over  the  backs  of  polished 
chairs  or  flung  across  the  arm  of  a 
French  settee. 

The    Main    Salon 

Absolutely  informal  is  the  atmos- 
phere of  the  main  "salon"  approached 
by  the  staircase  from  the  street  floor. 
The  room  has  a  north  exposure  giving 
splendid  light  and  is  simply  done  in 
ivory  mahogany  and  soft  green.  Two 
handsome  French  mirrors  are  placed 
adVantageously,  mounted  in  heavy 
French  gilt  frames.  On  the  ledges  be- 
neath rest  such  smart  accessories  as  a 
jade  feather  fan,  a  hand-painted  scarf, 
a  pretty  hair  ornament,  or  a  bead  girdle. 
A  circular  leather  seat  occupies  the  cen- 
tre of  the  room  and  straight  mahogany 
chairs  are  placed  here  and  there.  The 
models  themselves  hang  in  the  cream 
colored  wardrobes  which  are  situated 
on  either  side  of  the  big  north  windows, 
or  on  polished  rods  right  out  in  the 
room.  Asked  as  to  this  manner  of 
displaying  such  expensive  merchandise 
Mr.   Foster   said: 

"We  do  not  believe  in  glass  cases  even 
for  French  models.  Our  seasons  are 
necessarily  very  short  and  our  models 
of  a  type  that  can  rarely  be  carried  over 
to  the  next  season.  We  do  not  count  on 
having  any  gown  in  the  place  long 
enough  for  it  to  get  hurt  by  dust  or 
handling.  It  is  part  of  our  policy  to 
sell  at  a  reduction  any  models  that  are 
in  the  rooms  after  the  rush  season  is 
over." 

Mr.  Foster  counts  on  a  three  months' 
season  twice  a  year.  He  returned  this 
Fall  from  Paris  early  in  September. 
Directly  after  Christmas  the  special  of- 
ferings will  be  made  and  the  models  on 
hand  will  be  disposed  of  to  make  way 
for  the  Easter  offerings. 

So  far  this  Fall  there  has  been  a  splen- 
did demand  for  evening  and  day-time 
dresses.  The  latter  are  shown  on  the 
first  floor  along  as  also  are  the  separ- 
ate waists.  On  the  second  floor— ap- 
proached by  a  turned  stairway  of  eleven 
steps  modelled  after  a  design  employed 
by  one  of  the  best  known  Paris  houses — 
are  the  suits,  evening  gowns  and  wraps, 
also  a  very  unique  collection  of  sports 
and  top  coats. 

Equipped   for   Fittings 

This  second  floor  comprises  a  spac- 
ious show  room  with  private  fitting 
rooms  situated  in  the  front,  done  in  the 
same  tasteful  style  if  decoration  which 
characterizes  the  whole  establishment. 
Fitting  rooms  are  also  situated  at  the 
back  and  these  are  splendidly  illuminat- 
ed by  large  side  windows,  while  tha  front 
rooms  are  divided  by  low  wood  panel- 
lings so  that  the  day-light  illumination 
is  not  cut  off  from  the  main  sal or.  Large 
mirrors  of  artistic  design  make  this 
floor   the    scene    of    pleasing   and      ever 


varying  reflections,  for  when  the  sea- 
son is  in  full  swing  many  are  the  gor- 
geous models  donned  by  society  ma- 
trons and  charming  debutantes,  who 
parade  up  and  down  scrutinizing  their 
images  in  the  French  mounted  pier 
glasses  until  the  gown  of  their  choice  is 
finally  decided  upon.  All  «lja  fitting  is 
conducted  on  this  second  floor  and  when 
models  are  viewed  on  the  first  floor 
those  likely  to  be  required  by  madame 
are  carried  to  the  next  floor  where  she 
dons  them  for  contemplation  and,  almost 
inevitably,   for   approval. 

Evening  Gowns 

All  that  is  chic  and  artistic  in  style 
as  exemplified  in  the  handiwork  of  the 
best  French  designers  is  reflected  in 
Foster's  present  winter  collection.  Grace- 
ful, draped  lines  characterize  the  even- 
ing and  dinner  gowns  which  are  develop- 
ed in  rich  brocades,  filmy  tulles,  real 
laces  and  rich  fabrics,  light  and  lus- 
tous;  trains  are  much  in  evidence,  one- 
sided effects  are  smart,  trailing  floral 
ga  viands  in  metals  and  vivid  hues  are 
new  and  tiny  sleeves  very  frequently  re- 
place the  unadorned  shoulder  straps  of 
yester    year. 

Coats  and   Suits 

Suits  are  smartly  fitted  and  almost 
invariably  fur  trimmed  when  not 
strictly  tailored  in  the  English  sense 
of  the  word;  top  coats  are  swagger  in 
line,  vivid  in  coloring  and  cosily  inviting 
with  their  generous  fur  collars.  Light 
creamy  fawn  is  the  shade  supreme  for 
the  sports  coat  of  jaunty  knee  length. 

Blouses 

Blouses  are  crepy  and  plentifully 
beaded,  embroidered,  embossed  or  em- 
bellished with  some  manner  of  dainty 
hand   applied   trimming. 

Evening  wraps  are  elegant  and  all 
enveloping  with  brow-high  collars, 
wrappy  folds  and  sometimes  without  any 
semblance  of  sleeves. 

Daytime  Frocks 

Afternoon  frocks  and  street  dresses 
are  charmingly  straight  of  line  and 
youthful  in  treatment.  Hand  work  and 
braided  effects  to  considerable  depth — 
sometimes  from  hem  to  hips  and  on  the 
entire  bodice — are  featured.  Long  waist 
lines  and  normal  ones  are  favored.  Dig- 
nity is  echoed  in  every  last  model  shown 
and  the  most  conservative  of  women 
could  not  fail  to  appreciate  the  artistry 
embodied  in  each  and  every  model 
shown    in   the    collection. 


DIES  FOLLOWING  OPERATION 

Geo.  B.  Jones,  senior  partner  in  the 
firm  of  Jones  &  Robinson,  of  Brockville, 
died  on  the  morning  of  September  9  fol- 
lowing an  operation.  Previous  to-  taking 
up  residence  here  he  was  a  well-known 
clothing  traveller  throughout  Ontario. 
He  was  born  at  Belleville  thirty-six  years 
ago.  He  served  throughout  the  war  with 
the  Canadian  Field  Artillery.  C  W. 
Jones,  manager  of  the  Walkerville  branch 
of  the  Dominion  Bank,  is  a  brother. 


HOLT,  RENFREW  HOLD  ELABORATE 
REVUE 

(Continued  from  page  111) 
Sports  Types  Featured 

Other  models  displayed  apparel  of  less 
formal  nature,  including  the  newest 
sports  skirts  of  vividly  striped  woolens 
with  fringed  hems,  worn  with  marvellous 
Swiss  sweaters  of  fine  wool  or  silk  em- 
broidered in  colored  raffia  straw.  Knitted 
hats  to  match  and  smart  woolen  hosiery 
and  brogues  completed  the  costume  of 
these  devotees  of  the  country  club. 

Fur  Fashions 

On  the  stroke  of  four,  another  bevy 
of  models  occupied  the  runway  and 
showed  all  the  newest  ideas  in  fur  gar- 
ments, including  smart  chokers,  stoles, 
"caperines,"  wraps  and  coats  in  a  wide 
range  of  skins,  including  mole,  squirrel, 
Hudson  seal,  sables,  mink,  beaver  and 
opossum. 

Gorgeous  Evening  Gowns 

Finally  came  the  resplendent  showing 
of  evening  and  dinner  gowns,  wraps  and 
furs,  which  featured  magnificent  brocades, 
\  elvets,  spangled  and  beaded  transparen- 
cies  emanating  from  such  houses  as  Cal- 
lot,  Landin,  Rolande  and  Bernard.  Some 
magnificent  wraps  of  ermine  and  sable 
were  also  displayed. 

A  Velvet  Model 

Among  the  most  interesting  of  the 
imported  models  was  a  gown  of  black 
chiffon  velvet  featuring  a  butterfly  effect 
of  cloth  of  gold  upon  the  shoulders,  also 
a  panel-cape  of  the  velvet  falling  below, 
and  a  sash  panel  of  gold  and  black  at  the 
left  front.  This  model  was  particularly 
striking.  A  purple  satin  slip  was  veiled 
with  georgette  in  the  same  shade  in 
looped  panel  effect  "en  traine"  over  a  sil- 
ver brocade  bodice.  A  third  creation  of 
distinction  was  developed  in  mermaid 
effect  in  jet  sequins  over  a  plain  char- 
meuse  slip  with  narrow  jet  shoulder 
straps.  A  dance  frock  for  a  young  girl 
was  made  of  frayed  frills  of  shell  pink 
satin  gathered  upon  a  plain  foundation 
in  inverted  effect,  which  although  it  con- 
veyed an  "upside  down"  impression  was 
altogether  chic. 

After  the  last  beautiful  creation  had 
made  its  appearance  the  performance 
came  to  a  close  by  the  singing  of  the 
national  anthem,  at  the  end  of  which 
the  models  mingled  with  the  spectators 
and  permitted  a  close  inspection  of  the 
gowns  so  greatly  admired. 

Besides  the  models  described,  still  oth- 
ers were  on  view  in  wall  cases,  each  with 
a  message  from  the  world  of  fashion, 
which  also  added  much  to  the  interest  of 
the  "tout  ensemble." 


DARWIN'S  CASH   DRIVE 

Darwin's,  Sparks  and  Elgin  Streets. 
Ottawa,  are  having  a  cash  drive  asking 
the  public  to  subscribe  $50,000  quickly 
and  promise  in  return  the  greatest 
values  ever  offered  by  them  to  their 
many  patrons. 
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Makers  of  Ready-to-Wear  Dismayed 

Claim  This  to  be  Season  Without  a  Parallel   in  History  of  the  Trade — Style  Tendencies  Ini- 
proving,  Good  Qualities  in  Demand,  ButRetailers  Slow   to   Purchase— Many  Ob- 
stacles in  the  Way  of  Good  Business,  But  Prospects  Looking  Brighter. 


THE  situation  in  women's  ready  to 
wear  is  somewhat  complicated  at 
the  present  time,  one  branch  of 
the  industry  Buffering  from  what  may 
be  termed  an  internal  disorder  while  the 
rest  is  busy  catering  to  a  fickle  and  un- 
stable public  which  may  at  any  time 
cease  to  support  it  and  thus  create  a 
disturbing  industrial  situation.  In  talk- 
ing to  several  prominent  manufacturers 
a  representative  of  Dry  Goods  Review 
ascertained  that  it  is  especially  with  re- 
gard to  women's  outer  garments  that 
the  situation  may  be  described  as  criti- 
cal, for,  strangely  enough,  dress  manu- 
facturers are-  working  steadily  on  the 
whole, 

"This  season,"  remarked  one  man  in- 
terviewed, "is  unlike  any  other  in  the 
history  of  the  trade,  and  it  is  utterly 
impossible  to  give  out  any  statements 
which  would  be  applicable  to  the  trade 
as  a  whole.  We  are  all  troubled  by  the 
same  adverse  conditions  and  cannot  fore- 
see just  what  the  next  few  months  will 
bring  forth.  We  are  forced  to  work  on 
the  latest  styles  each  season,  for  the 
public  apparently  will  not  wear  anything 
but  what  is  novel  and  therefore  stylish, 
and  so  we  do  not  dare  to  manufacture 
each  season's  stock  until  just  before  the 
time  when  the  goods  are  needed.  This 
means  that  there  are  practically  only 
thirty-two  working  weeks  out  of  the  en- 
tire year.  If  Easter  goods  could  be  or- 
dered in  advance  after  the  manner  pre- 
vailing in  the  men's  wear  market,  »say 
in  October  or  November,  instead  of  in 
January  or  February,  even  if  only  in 
staple  lines,  such  a  measure  would  im- 
measurably improve  the  conditions  now 
existing.  I  would  even  suggest  that  re- 
tailers shoul'd  get  together  and  place 
their  orders  earlier  and  we  could  send 
our  travelers  out  twice  instead  of  only 
once,  the  first  time  with  the  staple  goods 
and  later  on  with  the  latest  novelties. 
This,  although  expensive  to  us,  would  en- 
able us  to  keep  our  labor  occupied 
steadily  and  obviate  the  necessity  of 
paying  them  for  overtime..  Some  fac- 
tories here  are  running  this  season  with 
an  absolute  loss  of  profit,  for  although 
there  have  not  been  any  cancellations, 
yet  there  is  only  about  one-third  as  many 
orders  on  hand.  Now  we  read  of  a  sen- 
sational drop  in  raw  wool,  and  the  ques- 
tion of  Spring  prices  is  going  to  be  more 
of  a  puzzle  than  ever.  Demands  for 
wage  increases  that  in  ordinary  times 
would  be  regarded  as  wholly  unreason- 
able have  been  made  again  and  again 
and  are  actually  being  made  at  the  pre- 
sent time.  The  feeling  appears  to  have 
been  that  the  manufacturers  were  mak- 
ing money  hand  over  fist  and  everybody 


should  have  his  share,  a  bit  more  if  pos- 
sible. That  spirit  has  had  much  to  do 
in  keeping  prices  high.  Until  its  place 
is  taken  by  a  less  selfish  and  short- 
sighted attitude  the  industrial  organiz- 
ation will  continue  to  be  disturbed,  and 
living  will  be  hard  for  all. 

"My  message  to  retailers  is  t->  do 
everything  possible  they  can  to  support 
the  Canadian  manufacturers  who 
make  a  thoroughly  honest  garment  in  a 
style  needed  by  the  Canadian  women, 
reflecting  all  the  best  style  tendencies 
and  workmanship  at  a  price  moderate  in 
comparison  with  that  asked  in  the 
American  clothing  centres.  Canadian 
manufacturers  are  not  profiteers  by  any 
means,  and  once  the  source  of  supplies 
is  lost  in  Canada,  retailers  will  be  forced 
to  depend  upon  a  fickle  market  supply 
in  New  York,  one  which  would  take  ad- 
vantage of  them  whenever  an  industrial 
or  financial  crisis  might  occur." 

A  Splendid  Array 

Notwithstanding  the  quietude  referred 
to,  a  visit  to  the  showrooms  of  the  ma- 
jority of  the  makers  reveals  an'  alto- 
gether beautiful  display  of  Autumn  and 
Winter  models,  some  of  which  are  just 
finished,  and  reflect  the  most  fetching 
features  of  the  European  fashion  crea- 
tions in  a  remarkably  clever  way. 

It  is  indeed  unfortunate  that  Dame 
Fashion  should  have  chosen  this  particu- 
lar season  in  which  to  launch  her  pre- 
ference for  fur  trimmings  upon  suits,  as 
the  added  expense  has  decided  many 
women  adversely. 

Ask  for  Furless  Suits 
A  tendency  toward  less  elaboration  is 
appearing  in  better  grade  suits  as  well 
as  dresses,  and  to-day  the  demand  seems 
to  be  for  suits  without  fur.  Several  re- 
tailers state  they  have  been  requested 
to  sell  fur-trimmed  suits  minus  the  fur, 
the  customer  either  having  separate  furs 
or  desiring  to  reduce  the  price  of  the 
garment.  The  same  holds  true  in  sep- 
arate coats.  Models  minus  elaboration 
of  furs  are  wanted  and  may  be  had  at 
moderate  prices.  Buyers  now  returning 
to  the  market  to  reorder  will  be  surpris- 
ed to  find  conditions  more  favorable 
than  when  they  placed  their  earlier  en- 
quiries. 

Business  will  inevitably  be  stimulated 
as  the  Spring  approaches,  and  no  one 
will  dispute  the  fact  that  plainer  trim- 
mings, straight  lines,  and  an  absence  of 
garish,  overloaded  effects  will  not  only 
find  general  acceptance  but  will  prove 
to  be  more  universally  becoming  to  wo- 
men, and  in  consequence,  business  cannot 
fail  to  benefit  by  the  improvement. 


Designers  returning  from  New  York 
state  that  all  the  large  manufacturers 
there  are  busy  on  dresses,  and  many  are 
the  charming  models  brought  back 
which  are  to  serve  as  inspiration  for 
future  gowns  adapted  as  deemed  neces- 
sary to  the  needs  of  Canadian  women. 

New  Styles  in  Fabrics 
Fabric  manufacturers  have  made 
greater  strides  in  the  development  of 
really  worth  while  materials  than  de- 
signers of  costumes  in  thinking  out  line 
and  silhouette.  The  latter  continue  to 
depend  almost  entirely  on  Paris  for  au- 
thoritative information  as  to  silhouette 
and  the  major  style  features.  The  fa- 
bric manufacturers,  on  the  other  hand, 
are  working  out  for  themselves  new 
colors  and  color  combinations,  new 
weaves,  etc.,  and  fabrics  are  playing  an 
important  part  in  these  days  in  the  cos- 
tuming of  women. 

Satin  weave  silks  and  innumerable 
soft  crepes  in  different  weights  and 
colorings  are  popular  this  season  for 
both  day  time  and  evening  frocks,  and 
good  quality  material  is  in  demand  on 
all  sides.  Women  have  educated  them- 
selves to  know  values  during  the  past 
few  years.  They  know  that  a  cheap 
fabric  is  not  a  bargain,  no  matter  how 
well  the  frock  made  from  it  may 
look  at  first  glance.  In  this  connection 
it  is  interesting  to  note  in  passing  that 
one  house  specializing  in  the  better 
lines  of  dresses  attempted  to  introduce 
a  line  of  cheaper  frocks  this  Fall  with 
absolutely  no  results  except  that  he  has 
some  1,200  garments  still  on  his  racks. 
"Women,"  he  said,  "don't  want  cheap 
clothes;  they  want  value,  no  matter  what 
they  pay." 

The  Straight  Silhouette 
With  the  question  of  silhouette  band- 
ied about  from  designer  to  designer  it 
is  interesting  to  note  the  published  view- 
points of  one  of  the  leading  style  au- 
thorities. He  boldly  placed  himself  on 
record  as  believing  that  the  straight  line 
silhouette  was  the  only  one  ever  justifi 
able.  He  supported  his  views  by  the 
statement  that  as  tho  human  figure 
doesn't  change  from  season  to  season, 
any  attempt  to  change  the  lines  of 
clothes  designed  for  womenkind  by  at- 
tempting to  mould  a  new  figure  with 
nipped-in  waistline  or  bulging  hips  is 
the  rankest  folly.  Style  changes  for 
ever  in  future,  if  this  style  authority  is 
to  be  trusted,  will  depend  upon  color 
variety,  novel  ideas  in  the  application  of 
trimmings,  the  use  of  new  and  original 
fabrics,  and  so  on,  but  the  silhouette 
will  remain  the  same.  As  a  matter  of 
fact  the  straight  line  has  held  the  stage 
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for  a  number  of  seasons,  defeating  all 
efforts  of  designers  to  introduce  bustle 
effects,  hip  flare  and  the  nipped-in 
waist-line.  It  seems  possible  that,  like 
the  male  of  the  species,  women  in  future 
will  clothe  their  bodies  without  attempt- 
ing to  change  the  figure  nature  gave 
them  and  will  depend  upon  the  selection 
of  clothing  to  bring  out  their  own 
natural  best  points. 

For  the   Stout  Figure 

The  very  straight  frock  belongs  dis- 
tinctively to  the  very  young,  straight 
figure.  The  woman  who  has  a  mature 
developed  figure  possesses  graceful 
curves  that  have  been  taken  into  con- 
sideration by  designers.  The  woman 
who  is  no  longer  slim — the  "stout"  fig- 
ure— has  been  especially  catered  to  by 
several  of  the  houses  this  season,  and 
it  is  a  noteworthy  feature  that  these 
gowns  embody  all  the  latest  ideas  with- 
out appearing  clumsily  full  or  em- 
barrassingly scanty,  and  furthermore  are 
designed  to  bring  out  all  the  graceful 
lines  of  the  large  figure  and  conceal 
those  that  are  less  graceful.  It  is  a  well 
known  fact  that  the  average  dressmaker 
seldom  if  ever  succeeds  in  making  gowns 
for  this  type  of  figure,  and  were  it  not 
for  the  growing  facilities  to  be  found 
in  the  ready-to-wear  departments  of  the 


stores  of  to-day,  the  stout  woman  would 
'  indeed  be  in  a  sad  plight.  "Stylish 
stouts"  should  be  just  as  important  a 
feature  of  such  a  department  as  are  the 
many  quaint  little  models  designed  for 
"flappers"  or  misses. 

Trimming    Tendencies 

The  question  of  trimming  and  other 
style  features  is  variously  inter- 
preted by  the  designers.  Comparing 
their  latest  products  with  the  originals, 
not  long  since  imported  from  New  York, 
one  observes  a  more  subdued  note  and  an 
absence  of  violent  color  contrasts  and 
garish  metallic  ornamentation.  Cana- 
dian women  are  the  final  court  of  appeal 
in  the  matter  of  a  decision  as  to  trim- 
mings, and  the  great  majority  are  de- 
manding conservative  styles  and 
medium-priced  clothing  of  the  best 
quality,  as  little  conspicuous  as  possible 
as  regards  trimming. 

There  is  no  doubt  that  navy  is  still 
the  color  leader  for  street  dresses,  re- 
gardless of  the  fact  that  many  lovely 
browns  and  blacks  were  displayed  in  shop 
windows  at  the  beginning  of  the  season. 
Navy  is  uniformly  becoming,  extremely 
serviceable,  and  a  staple,  so  that  it  is  not 
subject  to  style  change.  Hence  its  popu- 
larity. 


Canadian  Fur 
Auction  Sales 


in  January 


Hamilton  Retails 

Want  Tax  Abolished 

Urge  Increase  of  Sales  Tax  in  Place  of 

Unsatisfactory    Method    of 

Collecting 

At  a  meeting  of  the  Hamilton  retail 
merchants  held  in  the  Chamber  of  Com- 
merce on  October  20,  a  motion  was  pass- 
ed favoring  the  immediate  abolition  of 
the  luxury  tax  of  10  per  cent,  and  the  in- 
creasing of  the  sales  to  retailers  to  a 
degree  that  would  recompense  the  Gov- 
ernment for  any  consequent  loss  of 
revenue. 

Geo.  H.  Douglas,  chairman,  pointed 
out  that  in  the  first  four  months  the 
luxury  tax  had  been  in  operation  total 
collections  had  amounted  to  only  $2,676,- 
119.  It  was  doubtful  if  the  collections 
for  a  year  would  amount  to  more  than 
$8,000,000.  Mr.  Douglas  said  it  was  a 
great  pity  that  the  Government  was  forc- 
ed to  disrupt  business  simply  to  collect 
a  small  tax  revenue. 

Total  collections  of  the  luxury  tax 
so  far  amounted  to  only  about  20  per 
cent,  of  collections  for  the  sales  tax.  If 
the  Government  had  put  an  additional 
half  of  one  per  cent,  on  the  sales  tax  it 
would  have  got  vastly  more  revenue 
than  it  has  through  the  luxury  tax,  he 
thought. 

"It  is  patent  to  everyone  that  the  tax 
is  not  being  collected  as  it  should  be," 
said  Mr.  Douglas.     "An  army  of  collec- 


tors would  be  necessary  to  enforce  it 
rigidly.  There  are  many  evasions.  Deal- 
ers split  sales  and  resort  to  many  other 
things  to  avoid  paying.  It  is  a  dis- 
criminate tax,  a  detriment  to  the  man 
who  makes  honest  goods,  and  an  advan- 
tage to  the  man  who  makes  junk." 

Gordon  McLaren  and  Thos.  Binkley, 
speaking  for  the  jewelers,  said  they  de- 
sired a  turnover  tax  on  sales.  Copies  of 
the  resolution  will  be  sent  from  coast  to 
coast  with  the  object  of  giving  the  move- 
ment such  force  that  Ottawa  will  be 
obliged  to  take  action. 


REDUCING  STOCK 

A  great  effort  to  reduce  stocks  was 
undertaken  by  the  Daly  Company,  Ltd., 
Sparks  and  Queen  Streets,  Ottawa,  dur- 
ing the  first  four  days  of  October.  Ad- 
vertising space  in  the  local  press,  win- 
dow displays  and  special  folders  distri- 
buted from  house  to  house  made  the  pub- 
lic well  aware  of  the  price  reductions 
the  firm  were  willing  to  make  to  attain 
their  aim. 


GOOD  PROGRESS  ON  EATON  BUILD- 
ING 

An  advice  from  Winnipeg  states  that 
work  is  progressing  rapidly  on  the  new 
T.  Eaton  Co.  building  on  Donald  St.  The 
structural  steel  work  is  almost  com- 
pleted and  the  brick  is  now  being  la  d 
on  the  sixth  floor. 


ALTHOUGH  no  definite  date  has 
been  set  for  the  forthcoming  fur 
auctions,  it  is  generally  under- 
stood that  they  will  be  held  in  Montreal 
during  the  month  of  January,  1921.  The 
exact  day  cannot  be  settled  as  yet  until 
the  results  of  the  arrangements  for  the 
New  York  auction  beginning  January  17 
are  completed.  An  announcement  will  be 
made  in  November  giving  full  particu- 
lars of  the  event  which  will  be  of  great 
interest  to  the  trade  in  all  parts  of  the 
continent. 

Just  at  present  general  interest  is  be- 
ing expressed  in  the  International  Silver 
Fox  Exhibition,  which  will  take  place  in 
Montreal  on  the  24th,  25th  and  26th  of 
November  next.  This  exhibition  is  being 
held  under  the  auspices  of  the  Conser- 
vation Commission  of  Canada,  the  Fur 
Trade  Association,  and  the  Silver  Fox 
Breeders'  Association,  with  the  assist- 
ance of  the  Dominion  Department  of 
Agriculture,  the  provincial  governments 
of  Prince  Edward  Island,  Quebec,  On- 
tario, New  Brunswick,  and  Nova  Scotia, 
with  the  co-operation  of  the  fur  manu- 
facturers and  fur  dealers  of  Montreal. 

It  is  expected  that  from  150  to  200 
foxes  will  be  entered  from  Prince  Ed- 
ward Island  alone.  During  the  exhibi- 
tion a  meeting  will  be  held  to  form  the 
Fur  Breeders'  Association  of  Canada. 
This  association  will  take  over  the  man- 
agement of  later  exhibitions,  and  it  is 
proposed  to  hold  a  showing  in  1921  which 
will  offer  prizes  for  mink,  muskrat, 
beaver,  and  other  fur-bearing  animals 
which  are  being  reared  in  captivity. 

Regarding  present  conditions  in  the  re- 
tail fur  trade,  it  was  stated  to  Dry  Goods 
Review  that  although  the  weather  has 
been  very  .unfavorable  yet  on  the  whole 
business  has  been  exceedingly  good.  Ac- 
cording to  the  market  chart  given  in  the 
current  number  of  the  "Fur  Age"  busi- 
ness is  quite  normal  in  the  larger  Can- 
adian centres,  and  Montreal  figures  are 
very  encouraging  to  the  trade,  showing 
an  increase  of  three  to  six  per  cent,  over 
the  sales  recorded  for  the  corresponding 
month  of  1919. 

Although  the  New  York  fur  strike  is 
still  on  and  the  present  output  of  furs 
is  only  about  50  per  cent,  of  normal,  yet 
it  is  said  on  the  best  authority  that  the 
output  has  increased  noticeably  during 
the  past  two  or  three  months,  as  the 
workers  are  not  absolutely  idle,  the  ma- 
jority of  them  continuing  their  employ- 
ment in  the  privacy  of  their  own  homes. 
No  serious  effects  are  therefore  feared 
in  the  American  market,  and  whereas 
no  cheaper  prices  can  be  hoped  for  in  the 
retail  trade  in  the  immediate  future,  yet 
it  is  thought  that  the  topmost  peak  ha. 
now  been  reached. 
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New  York  Prepares  for  the  South 

Gotham's  Citizens  Return  For  the  Festive  Season     To  Buy  Presents,  Arrange  Parties,  and 

Prepare  for  the  Winter  Season  in  a  Warmer  Clime  —  Fashions  Are  Alluring  and 

Graced  With  an  Absence  of  the  F.xtreme. 


NT  EW  YORK.  Although  the  wi 
fcher  continues  mild  and  the 
■  country  more  than  ever  attrac- 
tive, most  New  Yorkers  are  homeward 
bound)  and  though  many  plan  to  keep 
the  country  home  open  over  the  Christ- 
DU  holidays,  they  are  now  seen  in  town 
at  the  hotels,  clubs,  restaurants  and 
shops  in  large  numbers,  and  plans  are 
reported  in  the  making  of  a  brilliant 
winter  season.  Week-ends  in  the  coun- 
try will  play  a  large  part  in  winter  fes- 
tivities, and  invitations  are  at  hand  for 
Thanksgiving  and  Christmas  house  par- 
ties. For  these  sports  clothes,  warm 
•.Maps  and  dancing  frocks  are  purchased, 
including  knitted  frocks  of  plain  wool  and 
angora,  rough  heather  mixtures  in  golf 
and  equestrian  suits. 

All  black,  gray,  and  sand  are  the  ol- 
ors  chosen  for  the  wool  one-piece  dress- 
es, aa  they  make  a  good  background  for 
the  popular  bright  scarfs.  These  are 
worn  in  all  colors,  not  only  with  the 
wool  dresses,  but  with  afternoon  frocks, 
showing  like  a  blouse  when  the  coat  is 
open.  At  times  they  are  very  narrow, 
wound  around  the  throat  and  drawn 
down  at  the  sides  with  drops  or  fringe 
for  finish  at  the  ends.  Many  of  the  im- 
ported scarfs  have  bag  and  belt  to 
match.  For  evening  wea-  they  are  made 
of  crepe  satin  in  white  and  pastel  colors 
and  inset  with  lace  motifs,  or  metal 
leaves  appliqued  on  chiffon. 

Dressmakers  report  ■that  they  are 
more  than  busy,  and  with  the  difficulty 
in  procuring  competent  help  are  un- 
avoidably late  in  filling  orders.  At 
many  private  establishments  it  is  said 
that  the  importations  were  sold  the 
opening  week,  and  copies  are  not  yet 
finished. 

Red   for   All    Ages 

As  the  season  advances  and  Christ- 
mas entertainments  are  planned,  many 
dresses  in  shades  of  red  are  ordered. 
One  afternoon  model  is  in  solid  colored 
dull  red  with  matching  bead  trimming, 
while  an  evening  model  in  red  velvet 
shows  matching  embroidery,  and  a  nar- 
row side  train  of  velvet. 

A  red  velvet  wrap  for  a  young  girl 
is  collared  with  ermine  and  linked  with 
white.  The  smaller  children  have  red 
velvet  coats  with  trimmings  of  mole  and 
ermine,  and  red  crepe  dresses  smocked 
and  shirred  with  French  knots  of  floss 
or  matching  glass  beads.  This  bright 
holiday  color  shows  again  when  a  petti- 
coat is  worn  (of  course  this  is  seldom), 
and  the  dull  Italian  silk  ones  are  gen- 
eral favorites,  in  all  red,  taupe  and  red, 
and  black  banded  with  red. 

At  the  moment  there  are  many  chil- 
'n  parties  in  anticipation  of  all  Hal- 


lowe'en, and  their  little  frocks  are  quite 
as  artistic   as  those  of   their  elders. 

Smocks  are  still  in  favor  with  the 
round  neck  and  short  sleeves.  Both  short 
and  long  waisted  effects  are  worn,  ac- 
cording to  the  style  of  the  frock. 

Fine  Irish  insertion  trims  the  cotton, 
linen  and  silk  dresses,  and  fine  spider- 
web  hand  made  lace  is  introduced  in  the 
voile  dresses  worn  over  colored  slips. 
White  silk  hose  with  white  kid  slippers 
having  French  toes  and  many  straps  are 
worn,  excepting  when  kid  or  satin  ones 
matching   the    dress   are    preferred. 

For  the   Bride  of   Winter 

Designing  for  the  bridal  party  has 
been  popular  this  fall  and  many  wed- 
dings have  been  made  very  charming 
this  October  through  the  attractive  cos- 
tumes created. 

At  one  wedding  charmeuse  was  used 
for  both  the  bridal  gown  itself  and  for 
the  orchid  frocks  of  the  matron  atten- 
dants. 

The  bride's  gown,  ivory,  in  tint,  had 
a  court  train  with  wide  strip  of  point 
lace  through  the  centre  from  neck  to 
hem.  lace  trimming  the  bodice  and  form- 
ing wing  draperies  at  the  hips.  The  tulle 
veil  gathered  into  a  crown  bandeau  of 
lace  was  trimmed  with  orange  blossoms. 
No  gloves  were  worn,  but  orchids  and 
orange  blossoms  formed  the  bouquet. 

Four  matron  attendants  preceJed  the 
bride  costumed  in  orchid  charmeuse. 
Draped  skirts  were  combined  with  plain 
bodices  trimmed  in  silver  lace  and  side 
trains  were  of  silver  ribbon.  They  car- 
ried bouquets  of  orchid  chrysanthe- 
mums. Four  maids  followed  dressed  in 
yellow  charmeuse  frocks  made  in  the 
same  manner,  and  carrying  bouquets 
of  matching  yellow  roses.  All  wore 
small  silver  lace  hat-;  with  costume  col- 
ored ribbons  at  the  side,  hose  and  slip- 
pers  matching. 

Among  the  gowns  worn  by  the  guests 
was    one   of   peach   colored   crepe   char- 


meuse, the  short  skirt  gathered  on  Un- 
belt at  normal  waistline,  and  a  low  vel- 
vet bodice  was  cut  in  one  with  the  train. 

Silver  brocaded  satin  and  taupe  net 
was  seen  with  low  fitted  bodice  and  .1 
wide   skirt,  draped  with  the  net. 

Many  gowns  of  brocaded  velvet,  chif- 
fon, satin  and  voile  were  combined  with 
net  and  lace  and  trimmed  with  metal 
flowers  or  flowers  made  from  the  di 
material.  Skirts  were  short  and  wide, 
with  hips  closely  fitted  and  belt  at  nor- 
mal waistline.  Here  and  there  a  pointed 
bodice  of  velvet  topped  a  taffeta  skirt, 
most  elaborately  embroidered  in  taffeta 
flowers  and  beads. 

Trousseaux  are  well  under  way  for 
the  autumn  brides,  and  the  satin  and 
charmeuse  wedding  dresses  show  varied 
treatment.  Perhaps  the  most  attractive 
model  is  with  short  skirt  of  tulle  em- 
broidered in  seed  pearls,  and  hung  over 
the  most  diaphanous  and  clinging  foun- 
dation. It  is  joined  to  the  bodice  under 
a  fold  of  the  satin,  giving  a  straight, 
slender  line.  The  neck  is  edged  with 
embroidered  tulle  and  tiny  sleeves  of  the 
tulle  are  close  fitting,  the  narrow  satin 
train  slipping  under  the  fold  at  the  back, 
and  embroidered  in  pearls  ->at  *fides 
and  hem. 

The  journey  gown  of  midnight  blue 
duvetyn  is  de  rigueur;  a  one-piece  mo- 
del has  narrow  plain  skirt  and  softly  fit- 
ted bodice  with  high  band  collar  and 
wrist  length  sleeves,  almost  solidly  em- 
broidered in  block  design  in  yellow  an- 
gora and  black  jet  beads,  a  wide  black 
satin  ribbon  sash  with  fringed  ends 
encircling  the  hips.  With  this  is  worn 
a  turban  of  blue  duvetyn  trimmed  with 
clusters  of  yellow  grapes,  and  a  three- 
quarter   coat   of  dark   squirrel. 

For  Southern  Climes 

From  the  designing  standpoint,  as  far 
as  the  manufacturer  is  concerned,  the  Fall 
season  may  be  considered  a  thing  of  the 
past,  and  with  orders  still  to  be  taken 
and  delivered  on  Fall  merchandise,  the 
real  interest  of  the  dress  world  is  cen- 
tred on  the  developing  of  something  m\* 
for  those  who  will  soon  be  looking  for 
frocks  to  feature  for  the  Southern  sea- 
son. 

It  is  learned  that  already  much  ha- 
been  created  for  the  new  season,  and, 
while  some  houses  are  preparing  to  an- 
nounce their  Spring  opening,  others  will 
feature  a  collection  distinctly  Southern, 
some  combining  the  two  as  the  styles 
interpreted  for  the  Winter  season  in 
warm  climates  usually  make  the  nucleu- 
of  the  Spring  showing. 

There  is  very  little  said  at  this  time 
about  style  for  next  season.  Among 
those   who   have  gone  abroad   for  ideas, 
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some  will  return  in  the  near  future, 
while  others  will  remain  sending  infor- 
mation to  incorporate  for  Spring  lines 
from  the  other  side. 

Elaborate  Preparations 

It  is  learned  that  some  of  the  big- 
houses  are  making  very  elaborate  pre- 
parations for  the  Southern  showings, 
with  a  large  proportion  of  sports  frocks 
and  many  dinner  and  evening  gowns. 

Some  believe  that  the  importance 
given  to  taffeta  in  the  French  style  of 
last  season  and  its  ensuing  success  will 
warrant  a  following  of  the  vogue  for 
taffeta  this  year,  and  some  hints  from 
Paris  indicate  that  this  will  be  the  case. 

Others  express  the  belief  that  the 
popularity  of  crepes,  which  has  begun 
this  season,  will  be  followed  with  a  great 
deal  of  crepe  de  Chine  featured  for 
Spring. 

All  those  manufacturers  who  take  a 
personal  hand  in  their  own  designing 
are  very  busy  with  their  preparations, 
but  are  loath  to  give  any  definite  date 
for  their  showings,  as  they  claim  they 
do  not  themselves  know  just  when  their 
collections  will  shape  themselves  into 
corrplete  lines. 

Few   Radical   Changes 

There  seems  to  be  small  belief  express- 
ed that  there  will  be  any  radical  change 
in  style  lines  for  next  season,  many 
houses  expressing  the  idea  that  lines 
will  remain  soft  and  to  a  great  extent 
straight. 

Most  of  the  important  houses  are 
planning  to  show  about  the  second  or 
third  week  of  November,  although  some 
express  the  belief  that  the  larger  de- 
mand for  merchandise  for  Southern 
wear  will  not  come  until  about  the  first 
of  December.  The  houses  which  have 
set  definite  dates  are  very  limited. 

II  is  said  that  fewer  people  have  gone 
ovor  early  this  season  in  preparation 
for  the  designing  for  Spring  models,  but 
many  are  planning  to  go  a  little  later, 
after  the  partial  completion  of  plans  for 
the  new  models  or  after  the  first  show- 
ing. 

The  latter  part  of  the  Fall  season  was 
so  promising  and  orders  came  in  so 
thickly  that  it  is  believed  by  many  this 
will  augur  well  for  next  season,  as  many 
have  cleaned  up  their  stocks  so  that  the 
Spring  business  will  open  with  a  clean 
slate. 

After  the  Election 

It  is  also  believed  that  with  the  elec- 
tion over  business  will  take  a  more 
normal  turn,  and  it  is  further  cited  that 
some  buyers  will  want  their  merchandise 
early,  as  they  have  not  been  able  to  get 
all  they  wanted  this  season. 
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New  Luxury  Tax  Ruling 

Makes   License   Essential 

Will  be  Collected  by  Stamps  After  November  ist — Wholesalers  to 
Deal  Only  With  Licensed  Retailers. 


ON  November  1st,  new  regulations 
relative  to  luxury  and  other  taxes 
will  come  into  force. 
One  of  the  new  regulations  requires 
that  wholesalers  dealing  in  articles  com- 
ing under  the  retail  luxury  tax  must  not 
sell  to  retailers  unless  the  latter  have 
their  license.  The  number  of  this  license 
must  appear  on  all  orders,  and  penalties 
are  prescribed  for  any  wholesaler  violat- 
ing this  regulation. 

Retailers  and  wholesalers  selling  ar- 
ticles which  come  under  the  tax  regula- 
tions are  required  to  purchase  licenses 
from  the  Inland  Revenue.  The  retail 
tax  is  $2  and  wholesalers  also  pay  this 
figure,  with  the  exception  of  manufac- 
turers making  or  wholesaling  articles 
subject  to  the  sales  tax,  the  license  fee 
for  this  class  being  $5.  A  penalty  of 
$1,000  for  neglect  or  refusal  to  take  out 
this  last  tax  has  been  set. 

Collection  by  Stamps 

The  luxury  tax  is  to  be  collected  by 
means  of  stamps,  which  may  be  secured 
from  the  department,  all  customs  offices 
or  from  the  banks.  This  section  reads 
as  follows:  "Vendors  selling  articles  sub- 
ject to  luxury  tax  are  required  to  fur- 
nish the  purchaser,  at  the  time  of  sale, 
with  a  voucher  or  sales  slip  representing 
such  sale  and  showing  the  tax  as  a  sep- 
arate item.  Before  delivering  such 
voucher  or  sales  slip  to  the  purchaser 
the  vendor  must  affix  to  such  voucher 
or  sales  slip  a  stamp  or  stamps  of  the 
requisite  denomination  sufficient  to  cover 
the  tax  payable  upon  such  article.  The 
vendor  must  cancel  the  stamp  or  stamps 
after   they   have   been   affixed      to     the 


voucher  or  sales  slip  by  means  of  an  au- 
thorized perforator  in  such  manner  that 
the  cancellation  is  entirely  surrounded 
by  the  outer  edges  of  the  stamps." 

The  penalty  provided  for  any  retailer 
failing  to  affix  these  stamps  and  to  duly 
cancel  them  or  neglecting  or  refusing  to 
pay  the  tax  is  a  fine  not  less  than  ten 
times  the  amount  of  duty  not  paid,  with 
a  minimum  fine  of  $50  for  each  offence. 

The  perforators  required  will  be  is- 
sued, on  loan,  to  merchants  by  the  de- 
partment, through  collectors  of  divis- 
ions, and  the  merchant  will  be  required 
to  furnish  a  receipt.  This  receipt  is  to 
contain  the  serial  number  of  the  per- 
forator, an  acknowledgment  that  the  per- 
forator is  the  property  of  the  department 
and  an  agreement  to  return  the  machine 
when  not  further  needed. 

Must  be  Ready  for  Inspection 

The  sales  tax  is  collectable  at  the  time 
of  sale  by  manufacturers,  wholesalers  or 
jobbers  on  importation.  This  tax  must 
be  forwarded  to  the  collector  of  the  di- 
vision by  the  last  day  of  each  month. 
A  total  amount  of  sales  and  tax  accom- 
panied by  an  affidavit  of  the  dealer  or 
a  certificate  from  a  chartered  account- 
ant or  independent  auditor  will  be  ac- 
cepted. Sales  by  manufacturers  direct 
to  retailers  or  consumers  are  subject  to 
a  sales  tax  of  2  per  cent.,  and  to  -whole- 
salers or  jobbers,  or  by  wholesalers  or 
jobbers,  to  a  tax  of  1  per  cent.  Impor- 
tations by  manufacturers,  wholesalers  or 
jobbers  are  subject  to  the  sales  tax  of 
1  per  cent.,  except  when  for  their  own 
use,  in  which  case  the  tax  is  2  per  cent. 
(Continued  on  page  175) 


It  is  said  that  the  ivory  toilet  ware  is 
more  popular  than  the  ebony  this  year, 
and  at  least  two  sets  of  the  former  sell  to 
one  of  the  latter. 


Stanley  Mills  Opening 


Mannequins  paraded  the  ready-to-wear  department  in  smart  importations  at  the 
September  Opening  in  this  up-to-date  Hamilton  departmental  store.  The  floor  was 
roped  off  to  form  an  enclosure  for  the  occasion. 


Dry  Qoods  Review 


Secret  of  Henry  Ford's  Outstanding  Success 

It  is  Based  on  Salesmanship  Rather  Than  on  Manufacturing — 
Important  Lessons  for  Canadian  Manufacturers — A  Great  Mer- 
chant as  Well  as  a  Great  Producer. 


THE  editor  of  thi'  New  York  Sun 
shatters  accepted  theories  and 
thereby  shocks  his  readers  by  a 
habit  he  has  of  doing  his  own  thinking, 
of  leading  not  following  the  public,  and 

making  his  own  analysis  of  conditions. 
When  the  press  and  public  of  the  United 
States  were  enthusiastically  and  thought- 
lessly happy  over  the  enormous  business 
coming  to  them  for  steel  and  other  mate- 
rial for  a  war-devastated  world,  that 
paper  burst  the  bubble  by  showing  that 
there  was  more  steel  in  an  ordinary  New 
York  skyscraper  than  would  rebuild  the 
whole  damaged  area  in  Belgium  and 
France. 

If  we  were  to  ask  the  why  of  Henry 
Ford's  super-success  there  would  be  a 
hundred  per  cent,  reply  that  it  was  en- 
tirely due  to  his  ability  as  a  manufac- 
turer. 

The  Sun  editor,  applying  the  analytical 
test,  finds  that  the  great,  unthinking 
public  is  again  wrong.  Instead  he  shows 
that  Mr.  Ford  is  primarily  a  great  sales- 
man or  merchant,  that  he  was  forced  to 
develop  his  wonderfully  efficient  factory 
to  supply  the  demand  made  by  himself 
as  a  merchant.  The  "Sun"  says: 
Henry   Ford   Points  the  Way 

Henry  Ford  is  both  a  great  manufac- 
turer and  a  great  merchant.  He  could 
never  have  become  the  great  producer  he 
is  if  he  had  not  been  a  great  merchant. 
It  is  because  Ford  is  the  outstanding  genius 
of  the  automobile  world  as  a  merchant  that 
he  has  become  the  outstanding  genius  of 
the   automobile  world  as  a  producer. 

The  Ford  automobile  is  primarily  what  it 
lias  come  to  be  because  Ford  had  greater 
genius  than  any  of  his  competitors  in  the 
distribution  of  his  car.  With  the  price 
right  and  his  selling  organization  right  the 
production  of  his  car  became  a  matter  of 
ways  and  means  of  keeping  up  with  the 
demand.  And  as  the  output  increased  the 
cost  of  production  decreased,  and  as  this 
decrease  in  cost  was  deducted  by  the  great 
merchant  from  the  selling  price  the  demand 
automatically  increased. 

In  his  early  days  Henry  Ford  was  a 
mechanic  at  the  bench.  It  was  as  a  me- 
chanic that  he  dreamed  out  the  now  world- 
famous  Ford  car.  He  had  never  been  a 
merchant,  had  never  fancied  that  he  was 
endowed  with  the  qualities  of  a  merchant, 
though  is  was  as  a  merchant  that  he  was 
and  is  nothing  sort  of  a  genius  of  the  first 
order. 

And  now  he  has  given  us  fresh  evidence 
of  his  vision  as  a  matchless  distributor  of 
the  products  of  his  mammoth  workshops  in 
the  drastic  slashing  of  prices  to  pre-war 
levels.  In  this  stroke  Henry  Ford  has 
pointed  the  way  for  all  other  producers,  all 
other  merchants.  The  country  is  headed 
for  lower  prices,  pre-war  prices  or  prices 
thereabout. 

No  man,  no  body  of  men,  no  association 
of  interests  working  in  collusion  or  cor- 
poration, however  gigantic,  can  hold  up 
these  unnatural  and  exorbitant  war  prices. 
What  Henry  Ford  has  done  in  his  far 
reaching  vision  other  men  must  do  or  they 
cannot  survive. 

A  review  of  the  successes  and  failures 
in  Canadian  manufacturing  confirms  The 


Sun.  Walter  H.  Cottingham,  probably 
our  outstanding  present-day  success,  de- 
veloped and  acquired  the  largest  paint 
and  allied  factories  in  the  world  to  fill 
the  demands  created  by  him  as  a  mer- 
chant. 

Senator  Nichols  was  induced  to  take 
over  and  direct  the  destinies  of  the  Gen- 
eral Electric  Co.  and  allied  interests  be- 
cause as  a  merchant  he  had  created  his 
own  market  for  electrical  products  in 
Canada. 

Sir  George  Foster,  our  Minister  of 
Trade  and  a  member  of  the  Imperial 
Trade  Commission,  expressed  this  view 
in  1914.  He  said  the  commission  had 
found  in  Australia  that  German  trade 
was  growing  steadily  because  the  Ger- 
mans were  better  merchants.  Their  su- 
perior salesmanship  was  overcoming  the 
handicap  of  the  superior  quality  of  Brit- 
ish goods  and  the  strong  national  senti- 
ment that  extends  throughout  the  Em- 
pire in  favor  of  the  British  manufac- 
turers. 

Canadian  manufacturers  are  in  a  less 
fortunate  position  than  they  of  the  Mother 
Country.  The  latter  have  well  organized 
plants,  trained  workmen  and  established 


' 


connections.  The  majority  of  men  at  the 
head  of  Canadian  industries  have  worked 
up  from  apprentice  boys.  They  have  had 
to  build  new  organizations  and  train 
workers.  It  has  been  a  mighty  strenu- 
ous career.  Neither  the  thousands  of 
employees  nor  the  country  as  a  whole 
appreciate  what  we  owe  these  pioneering 
executives.  But  their  thoughts  have  been 
on  production  and  they  love  their  fac- 
tories and  their  employees.  They  have 
neglected  their  accounting  and  merchan- 
dising departments.  The  Sun's  editorial 
suggests  a  new  thought  to  many,  and  a 
very  timely  one.  We  must  give  more  at- 
tention to  selling  our  products  at  home 
and  abroad.  In  this  way  only  can  most 
of  us  hope  to  keep  our  worker?  and 
plants  running  full  time. 

But  salesmanship  means  more  than 
taking  orders.  The  buyer  must  be  able 
to  pay.  The  products  must  be  what  he 
wants,  and  what  he  orders;  and  our  serv- 
ice must  be  prompt,  reliable  and  satis- 
factory in  every  way.  That  it  has  not 
been  is  shown  by  the  persistent  com- 
plaints of  our  late  Overseas  Commission- 
er, Lloyd  Harris,  and  many  of  our  local 
Trade  Commissioners.  But  it  can  be 
made  satisfactory. 


Downward  Trend  of  Prices  is  Not  a 

Recent  Development  Only 


THE  downward  revision  of  prices 
continues  to  be  the  factor  domi- 
nating the  general  business  out- 
look. The  movement  is  a  natural  and 
inevitable  corrective  of  the  unstable  con- 
dition created  in  the  previous  period  of 
rising  prices,  reckless  public  buying  and 
widespread  speculation.  Falling  prices 
are  not  a  recent  development.  Before 
the  close  of  1919  the  prices  of  a  number 
of  important  commodities  had  begun  to 
decline.  By  the  spring  of  1920  a  definite 
downward  trend  had  been  established. 
Since  then  the  movement  has  been  accel- 
erated, until  within  recent  weeks  it  has 
forced  general  recognition  that  the  peri- 
od of  excessive  buying  at  rising  prices 
has  definitely  ended.  Business  must  now 
go  forward  on  a  lower  price  level.  This 
readjustment  cannot  be  effected  without 
embarrassment  in  individual  cases.  It 
will  be  effected,  however,  without  serious 
general  results  by  reason  of  the  inher- 
ent strength  of  the  credit  situation  and 
the  assured  co-operation  of  the  banks 
with  business,  says  the  National  Bank 
of  Commerce. 

The  banks  are  amply  prepared  to 
finance  business  while  it  is  working  out 
a  more  normal  basis  of  operation  and  a 


stable  level  of  prices.  This  process  will 
require  the  employment  of  a  large  vol- 
ume of  credit.  Inventories  cannot  be 
disposed  of  abruptly.  In  many  lines, 
owing  to  general  indisposition  to  buy, 
their  liquidation  must  be  effected  very 
gradually.  Meanwhile,  they  must  be  fi- 
nanced. The  long  run  effect  of  the  down- 
ward price  movement,  however,  will  be 
to  ease  the  credit  situation.  The  free- 
dom from  disturbance  with  which  the 
readjustment  is  effected  depends  largely 
on  the  willingness  of  business  to  '. 
nize  the  changed  conditions. 

Stabilization  on  a  new  price"  bi 
does  not  involve  a  return  to  the  prewar 
price  level.  For  nearly  two  d« 
prior  to  the  war,  prices  had  been  rising 
steadily.  On  economic  grounds  this  rise 
might  reasonably  have  been  expected  to 
continue,  had  there  been  no  war.  The 
actual  level  at  which  prices  will  be  sta- 
bilized can  only  be  worked  out  gradually 
on  the  basis  of  actual  transactions  over 
an  extended  period. 
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TWO  OR  THREE  THINGS  THAT  THE 

CANADIAN  EXPORTER  SHOULD  NOTE 


CANADIAN  exporters  are  making  a 
great  mistake  in  several  methods 
employed  in  trying  to  develop  business 
with  Old  Country  concerns.  One  of 
these  is  calling  for  settlement  in  New 
York  funds,  another  is  in  not  sending 
goods  on  consignment  to  reputable 
houses,  and  the  third,  and  most  import- 
ant, giving  quotations  f.o.b.  some  factory 
or  siding  in  Canada,  rather  than  c.i.f. 
at  some  point  in  the  United  Kingdom. 
J.  V.  McKenzie,  late  trade  commis- 
sioner to  Glasgow,  drew  attention  to 
these  when  discussing  the  matter  with 
Dry  Goods  Review. 

"There  were  many  letters  of  protest 
received  at  my  office  in  regard  to  Cana- 
dian firms  asking  for  and  demanding  set- 
tlement in  New  York  funds,"  he  stated. 
"The  British  houses  cannot  understand 
it,  and  they  look  upon  it  as  an  attempt 
on  the  part  of  the  Canadian  to  pinch  off 
a  little  extra  in  the  way  of  exchange. 
It  is  resented  by  British  houses  on  the 
ground  that  it  makes  Canada  look  like 
an  appendage,  recognizing  New  York, 
rather  than  Montreal,  as  the  basing  point 
for  their  currency  quotations. 

"The  matter  of  quoting  c.i.f.  is  of  real 
importance,"  continued  Mr.  McKenzie, 
""and  it  is  a  matter  that  can  hardly  be 
emphasized  too  strongly.  I  remember 
coming  across  one  case  where  a  manu- 
facturer who  packed  his  product  in  bags 
of  some  sort  sent  a  quotation  to  a  Scot- 


tish house  giving  a  price  f.o.b.  his  fac- 
tory, which  was  near  Ottawa,  and  stating 
that  bags  and  cartage  were  extra.  In 
order  to  find  out  wnat  that  price  really 
was  laid  down  in  Scotland  the  dealer 
there  would  have  to  find  the  price  of 
bags  in  Canada,  the  price  of  hauling  the 
material  from  his  mill  to  a  siding,  the 
freight  rate  and  other  charges  he  might 
have  to  pay,  and  then  the  tariff  for 
ocean  charges.  All  that  information 
could  be  secui'ed  by  the  Canadian  manu- 
facturer. He  should  have  it  at  his  fin- 
ger's ends,  and  no  doubt  has.  When  he 
makes  a  quotation,  stating  his  price  laid 
down  in  a  certain  British  port,  then  the 
British  customer  knows  what  he  has  at 
once,  and  it  may  go  much  farther  than 
some  people  think  in  influencing  the  final 
placing  of  the  order.  Just  imagine  the 
position  of  a  man  in  some  Scottish  centre 
who  has  quotations  from  half  a  dozen 
firms,  all  in  different  countries,  and  all 
quoting  f.o.b.  their  own  factory  or  their 
own  siding.  It  would  take  days  of  his 
time  or  the  time  of  his  staff  in  digging 
up  all  the  tariffs  and  even  then  he  would 
not  know  what  ocean  rate  he  might  get. 
Canadian  exporters  could  well  make  a 
point  of  getting  all  these  rates  well  in 
hand,  so  that  they  can  quote  c.i.f.  any  of 
the  leading  ports,  just  as  readily  as  they 
can  give  a  figure  now  f.o.b.  their  own 
factory.  It  would  be  a  great  piece  of 
work  and  it  would  pay  handsomely  for 
all  the  trouble." 


The  New  Ribbons 


Fashion's  preference  for  elaborate  or- 
namentation, sumptuous  fabrics  and 
brilliant  color  expresses  itself  with  par- 
ticular emphasis  in  the  new  ribbons. 

The  present  vogue  for  Oriental  design 
finds  expression  in  some  of  the  most 
gorgeous  ribbon  novelties.  There  are 
splendid  broad  effects,  wide,  like  piece 
goods,  on  which  may  be  seen  wonder- 
fully faithful  reproductions  of  the 
classic  designs  of  ancient  Egypt. 
Greece  and  Rome,  vieing  with  the  equal- 
ly ornate  motifs  of  China  and  Japan. 
Some  of  these  are  richly  interwoven 
with  metal  thread  (gold,  silver  or  cop- 
per), or  show  maenificent  raised  de- 
signs of  metal  on  brilliant  satin  grounds 
in  jade,  cerise,  blue,  coral  or  black. 

There  are  cashmere  desiens  from  sash 
to  half-inch  widths,  in  the  weaving  of 
which  as  many  as  eieht  contrasting  tones 
are  employed,  and  wonderful  new  striped 


ribbons  in  the  softest  and  most  delicate 
color  blends,  and  in  satin  and  faille 
weave. 

An  ultra-smart  novelty  shows  a  most 
effective  moire  watering  in  silver  or  gold 
on  a  background  of  one  of  the  new 
rich  evening  shades,  while  in  another 
a  Paisley  design  in  pale  Oriental 
tones  appears  like  raised  on  a 
ground  of  black,  sphynx  blue  or  deep 
brown  metal-shot  silk. 

The  Japanese  designs  of  large  roses, 
sprays  of  wistarias,  chrysanthemums 
and  cherry  blossoms  are  very  ornate, 
but  not  more  so  than  the  lotus,  azalea, 
scenic  and  dragon  patterns  in  rich  gold 
or  soft  blue  and  rose  tints  furnished  by 
China,  or  the  really  exquisite  bird, 
scarab  and  lily  motifs  that  may  be 
found  in  the  lovely  wide  ribbon  novelties 
inspired  by  Egypt.  The  variety  is  im- 
mense, and  these  ribbons  are  as  desir- 
able for  dress  ornamentation  as  for 
millinery  use,  and  a  small  quantity  of 
them  will   go  very  far. 

In   narrow   ribbons    the   latest    French 


novelties  show  graceful  arabesque  and 
scroll  designs,  also  all  sorts  of  geo- 
metrical figures,  developed  in  brilliant 
tones  and  beautifully  soft  weaves.  In 
some  of  them  the  edges  are  finished 
with  a  narrow  metallic  border,  which 
greatly  adds  to  their  smartness.  Others 
have  picot  finish,  or  are  edged  with  a 
diminutive  checkerboard  design  in  two 
contrasting  tones. 

A  smart  trimming  effect  is  accom- 
plished by  two  kinds  of  ribbon,  one  or- 
chid, the  other  black,  twisted  together 
around  the  crown  of  a  hat,  the  ends 
falling  over  the  brim  in  a  flat  bow  and  a 
confusion    of   fringe. 

Ruffles,  made  not  only  of  the  wide 
ribbon  fringed  to  half  its  depth,  but  also 
of  narrow  ribbon  in  black  satin  or  navy 
on  a  hat  of  the  same  shade,  are  new. 
Another  variation  is  a  mixture  of  satin 
and  metal  well  adapted  for  ruffle  mak- 
ing. The  pleats  of  these  ruffles  are 
regular  and  in  some  cases  they  make 
them  look  like  cotillon  cockades  planted 
round  the  crown.  Jeanne  Due  employs 
the  narrower  type  of  ribbon  for  these 
cockades  a  trifle  wider  than  ordinarily 
used,  however. 

A  new  type  of  ribbon  is  of  silk  plush, 
not  close-cut  like  velvet,  but  with  a  long 
pile,  looking  somewhat  like  Venetian 
spun  glass. 


GOVERNMENT    CONTROL    ENDS 

Government  control  of  the  Australian 
wool  clip  has  been  ended,  and  next  month 
the  product  will  be  bought  and  sold  on 
a  commercial  basis.  A  recent  U.S.  con- 
sular report  gave  the  accumulation  of 
wool  in  Australia  at  1,300,000  bales, 
practically  all  of  which  represented  a 
surplus  supply.  The  thing  to  be  ex- 
pected is  that,  as  in  the  case  of  the 
wheat  market,  a  heavy  supply  will  bring 
a  moderation  in  price;  and  cheaper  wool 
should  in  time  bring  cheaper  cloth  and 
cheaper  clothing.  It  takes  many  months, 
however,  between  the  time  the  wool 
leaves  the  sheep's  back  and  the  time 
that  its  product  is  ready  for  that  of 
the   human. 


NEW    LUXURY    TAX    RULING 

(Continued  from  page  173) 

Importations  by  retailers   or  consumers 
are  subject  to  a  tax  of  2  per  cent. 

The  new  regulations  provide  that  the 
books  and  records  of  manufacturers, 
wholesalers  or  jobbers  must  be  open  at 
all  times  to  examination  by  Government 
officials,  and  that  the  return  or  sales 
taxes  will  be  audited  by  the  department 
as  frequently  as  is  deemed  necessary. 
All  such  vouchers,  books  or  i-ecords  must 
be  kept  for  at  least  two  years  by  the 
dealer. 
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British  Trade  Fairs  Have  Been  Planned  for  1921 

Attendance  Restricted  to  Bona  Fide  Trade  Buyers — Only  British 

Manufacturing  Firms  Are  Allowed  to  Exhibit — List  of  Lines  to  Be 

Allowed  at  the  Various  1921  Exhibitions. 


THE  three  fairs,  although  held  in 
different  cities  (London,  Glasgow, 
and  Birmingham),  are,  in  reality, 
only  sections  of  one  fair,  and  together 
constitute  the  greatest  trade  fair  in  the 
world. 

The  London  Fair  is  directly  organized 
by  the  Imperial  Department  of  Overseas 
Trade  on  behalf  of  the  British  Board  of 
Trade,  while  the  fairs  in  Birmingham 
and  Glasgow  are  organized  by  the  muni- 
cipalities of  the  respective  cities  under 
the  auspices  and  with  the  support  of  the 
British  Board  of  Trade.  An  important 
point  in  the  organization  of  the.  three 
fairs  is  that  they  are  held  practically 
concurrently,  and  that  each  fair  repre- 
sents a  specified  group  of  industries.  No 
industry  is  permitted  to  exhibit  at  two 
fairs,  and  consequently  the  buyer  knows 
that  at  whichever  fair  he  may  be  visit- 
ing he  will  find  the  whole  range  of  ex- 
hibitors in  any  particular  trade  or 
trades.  Further,  by  careful  arrangement 
of  the  dates  of  the  sections  it  is  made 
easy  for  him  to  visit  all  three  should  he 
wish  to  do  so,  for  while  the  London  and 
Birmingham  fairs  run  concurrently  from 
the  21st  February  to  the  4th  March,  the 
Glasgow  exhibit  opens  a  week  later,  on 
the  28th  February. 

The  British  Industries  Fairs  are  not 
exhibitions.  They  are  trade  fairs,  to 
which  admittance  is  restricted  to  bona 
fide  trade  buyers  seriously  interested  in 
the  participating  trades.  Only  British 
manufacturing  firms  are  allowed  to  ex- 
hibit, and  no  exhibitor  is  permitted  to 
exhibit  goods  other  than  those  of  his 
actual  manufacture.  The  result  is  that 
buyers  who  visit  the  fair  know  that  no 
articles  shown  on  an  exhibitor's  stand 
can  be  purchased  elsewhere  in  the  fair. 
Exhibitors  are  also  able  to  give  proper 
attention  to  the  buyer,  and  the  buyer  is 
able  to  do  his  business  unhampered  by 
crowds  of  sightseers. 


BRITISH    INDIA    IMPORTS   JUMP 

Importations  into  British  India  for 
July,  1920,  rose  to  28,000,000  pounds 
as  against  15,000,000  pounds  for  July, 
1919,  and  9,000,000  pounds  in  1914. 
Among  the  chief  articles  of  increase 
were  fabrics,  thread  and  cotton  yarns. 
,  Exports  amounted  to  20,000,000 
pounds  in  July,  1920,  as  against  28,- 
000,000  pounds  in  July,  1919,  and  13,- 
000,000  in  July,  1914. 


The  following  articles  will  be  exhibited 
in  London   (February  21  to  March  4): 

Fancy  Goods,  Including  Travelling  Re- 
quisites and  Tobacconists'  Sundries 
Leather  for  fancy  goods,  bookbinding 
and  upholstery  trades;  brushware;  paper, 
stationery  and  stationers'  sundries; 
printing;  toys,  games  and  sports  goods; 
cutlery,  silverware  and  electro-plate; 
imitation  jewellery  and  hard  haber- 
dashery; jewellery;  watches  and  clocks; 
spectacle  ware;  scientific  and  optical  in- 
struments; glass  and  glassware;  china 
and  earthenware;  drugs  and  druggists' 
sundries;  furniture;  basketware  and  cane 
furniture;   musical   instruments. 

In  Glasgow  (February  28th  to  March 
11th)  the  sections  are:  Textiles  of  all 
descriptions;  ready-made  clothing,  in- 
cluding hosiery;  hats  and  caps;  boots, 
shoes  and  gloves;  carpet  and  upholstery 
materials;  foodstuffs  (prepared  and  pre- 
served) and  beverages;  chemicals  (light 
and  heavy);  domestic  chemical  products. 

The  Birmingham  (February  21st  to 
March  4th)  sections  are:  Brassfoundry 
of  all  kinds;  hand  tools  and  tools  for  use 
on  machinery;  hollow-ware;  cooking  and 
heating  stoves;  mechanical  rubber  goods; 
tubes  and  fittings  of  copper,  lead,  brass, 
steel,  etc.;  non-ferrous  metals  and  al- 
loys in  all  forms,  such  as  ingots,  sheets, 
rods,  wire,  etc.;  metallic  bedsteads; 
metal  furniture  for  office,  shop,  garden 
and  camp;  sanitary  metal-ware  and 
earthenware;  architectural  and  orna- 
mental metalwork;  scales,  balances,  etc., 
and  measuring  appliances;  general  hard- 
ware of  all  descriptions,  including  nails, 
locks,  domestic  utensils,  etc.;  perambu- 
lators, mailcarts,  pushcarts,  etc.;  fire- 
arms and  fishing  tackle;  machinery 
belting;  cycles  and  motor-cycles;  acces- 
sories for  cycles,  motor-cycles,  cars  and 
aeroplanes;  paints,  colors,  varnishes, 
etc.;  rones  (wire  and  fibre);  saddlery 
and  harness,  and  metal  furniture  for 
same. 

Buyers  from  the  Dominion  who  wish 
to  visit  the  fair  should  anplv  as  early 
as  possible  to  the  nearest  British  Trade 
Commissioner,  from  whom  they  will  be 
able  to  secure  full  information.  Their 
names  and  addresses  are: 

Captain  E.  J.  Edwards,  H.M.  Senior 
Trade  Commissioner,  248  St.  James 
Street,  Montreal. 

F.  W.  Field,  H.M.  Trade  Commissioner, 
260  Corporation  Life  Building,  Toronto. 


L.  B.  Beale,  H.M.  Trade  Commissi 
610  Electric  Chambers,  Winnipeg,  Mani- 
toba. 

On  their  arrival  in  England  it  would 
be  to  their  advantage  to  communicate  al 
once  with  the  secretary,  British  Indus 
tries  Fair,  35  Old  Queen  Street,  London, 
S.W.I,  England,  or,  should  the  fair  have 
commenced,  at  the  White  City,  Shep- 
herd's Bush,  London  W.14,  England. 

Full  details  of  the  Birmingham  Fair 
may  be  obtained  on  application  to  the 
General  Manager,  British  Industrial 
Fair,  Chamber  of  Commerce,  95  New- 
Street,  Birmingham,  England. 

For  the  Glasgow  Fair,  enquiries  should 
be  addressed  to  J.  M.  Freer,  Esq.,  Kelvin 
Hall,  Glasgow.  Scotland. 


WILL  TOUR  CANADA  EN  ROUTE  TO 
AUSTRALIA 

Mr.  John  Hayes,  of  H.  L.  Wild  &  Co., 
Manchester,  is  on  a  visit  to  Canada, 
accompanied  by  Mrs.  Hayes  and  is  at 
present  in  Montreal.  The  firm,  who  are 
shippers  of  dyed  flannelettes,  their 
specialty  being  the  Vaalette  brand,  are 
represented  for  Canada  by  Mr.  George 
H.  Napier,  417  Coristine  Bldgs.,  Mont- 
real. Mr.  and  Mrs.  Hayes  contemplate 
crossing  the  Dominion,  making  calls  en 
route  and  expect  to  sail  from  Vancou- 
ver for  New  Zealand  and  Australia. 


POSING  AS  REPRESENTATIVE! 

A  Mr.  F.  W.  Clarke,  claiming  to  conic 
from  the  National  Trade  Press.  Ltd..  of 
London,  England,  publishers  of  The  Dra 
pers'  Organizer,  The  Footwear  Organizer, 
The  Furnishing  Trades  Organizer,  and 
The  Organizer,  has  apparently  been  can- 
vassing the  wholesalers  and  retailers  of 
these  respective  trades,  soliciting  adver- 
tising and  subscriptions.  The  National 
Trade  Press,  Ltd.,  states  that  Mr.  Clarke 
has  absolutely  no  connection  with  the  Nn- 
tional  Trade  Press. 


FUND  FOR  MUTUAL  INDEMNITY 
PLANNED  BY   LONDON   STORES 

London,— West  End  stores  are  ar- 
ranging for  mutual  indemnity  bonds 
to  cover  profits  and  losses  by  indus- 
trial unrest,  strikes,  etc.  The  fund 
will  probably  total  £250,000  annually. 
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Canada  Eager  to  Increase 

Trade  With  Great  Britain 

British  M.P.  Scores  Old  Country  For  Neglecting  Splendid  Oppor- 
tunities in  the  Dominion — U.S.  Getting  the  Benefit 
of  Canadian  Market. 


LONDON.— The  Hon.  Gideon  Murray, 
M.P.,  who  speaks  from  much  ex- 
perience and  knowledge  of  condi- 
tions in  the  Dominions,  in  a  newspaper 
article  takes  Great  Britain  seriously  to 
task  for  failing  to  grasp  her  opportuni- 
ties for  the  promotion  of  Empire  trade. 
Complaints,  he  says,  are  being  made 
with  almost  alarming  frequency  that  the 
Dominions  are  unable  to  obtain  from  this 
country  the  goods  which  they  require, 
and  which  they  say  we  ought  to  be  in 
a  position  to  supply  as  we  did  in  the 
past. 

Our  overseas  dominions  are  sending 
demands  for  far  more  than  their  normal 
pre-war  supplies,  and  we  are  not  meet- 
ing their  requirements.  They  feel  that 
they  are  being  forced  into  the  open  arms 
of  America  and  Japaan. 

They  are  very  emphatic  in  their  view 
that  they  wish  to  buy  from  Great  Bri- 
tain anything  they  cannot  produce  them- 
selves. "In  this  respect,"  continues  Mr. 
Murray,  "the  case  of  Canada  is  particu- 
larly interesting.  Canada  is  unswerving- 
ly loyal  to  the  Motherland,  but  she  is 
being  placed*  in  a  position  which  will 
severely  test  her  staunchness. 

America   is   Envious 

"America  has  envious  eyes  on  her  trade 
and  she  is  getting  it;  of  that  there  can 
be  no  doubt.  There  are  now  some  500 
branch  houses  of  American  firms  in 
Canada,  and  it  is  alleged  that  another 
hundred  at  least  are  carrying  on  nego- 
tiations. Canada  is  frankly  perturbed 
lest  she  should  have  to  become  dependent 
on  the  United  States  of  America. 

"Her  requirements  are  large  and  they 
are  constantly  increasing.  She  will  wel- 
come practically  anything  we  can  send, 
but  she  is  particularly  anxious  to  get 
textiles  of  all  sorts,  wools  and  cottons, 
hardware,  and  machinery. 

"Western  Canada  differs  in  respect  of 
its  imports  from  other  ports  of  the 
Overseas  Dominions,  in  that  it  is  the 
easiest  of  all  foreign  markets  for  the 
United  States  manufacturers  to  enter. 
The  requirements  are  very  similar  to 
those  of  the  Western  United  States  to 
which  it  is  antiguous.  Goods  manufac- 
tured in  the  United  States  as  suitable  to 
their  market  and  methods  of  business 
are  very  similar  in  Canada  and  the 
United  States. 


In  Staple  Lines 

"In  staple  lines  of  textiles  the  United 
Kingdom  products  are  suited  to  Canadian 
wants,  and  in  the  large  branch  of  indus- 
try the  United  Kingdom  can,  with  cir- 
cumspection and  energy,  no  doubt  re- 
tain her  pre-war  status. 

"In  other  lines  of  products,  however, 
the    United    Kingdom    will    not    need    to 
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make  more  strenuous  efforts  than  here- 
tofore to  obtain  a  substantial  share  of 
Western  Canada's  trade.  This  applies 
particularly  to  all  metal  products,  such 
as  farming  and  general  machinery  for 
all  kinds  of  industries,  also  to  the  better 
class  of  hardware.  In  these  lines  the 
United  States  enjoys  at  present  the  bulk 
of  the  trade. 

"The  time  will  come  sooner  or  later — 
probably  sooner  than  later — when  the 
United  Kingdom  will  need  every  order 
that  can  be  obtained.  British  manufac- 
turers will  then  be  glad  of  reliable  busi- 
ness connections  previously  made  in 
Canada  and  in  the  other  overseas  Do- 
minions, where  trade  is  likewise  expand- 
ing at  rapid  rates." 


British  Reports  on  the  Cotton  Situation 

Sir  Charles  Macara,  in  the  Manchester  Guardian,  Describes  Causes 
of  Present  Conditions  in  the  Market. 


SIR  CHARLES  MACARA,  comment- 
ing on  the  causes  of  present  condi- 
tions in  the  cotton  market  in  a  re- 
cent issue  of  the  "Manchester  Guardian," 
says: 

"There  are  several  causes.  In  the 
first  place  it  is  due  to  the  Government's 
mistaken  policy  with  regard  to  the  re- 
striction of  credit,  together  with  the  in- 
crease in  the  excess  profits  duty  and 
other  burdensome  taxation.  Instead  of 
encouraging  enterprise  the  effect  of  the 
Government  policy  has  been  to  stifle 
it.  The  prevailing  industrial  unrest  is 
another  point.  This  again  is  the  result 
of  the  interference  of  politicians  in  in- 
dustrial matters  which  they  do  not  under- 
stand. It  is  this  which  is  mainly  re- 
sponsible for  the  present  unsatisfactory 
relationship  between  capital  and  labor. 
Another  cause  is  the  violent  fluctuations 
in  cotton  and  other  commodities,  and  the 
manner  in  which  these  fluctuations  are 
recorded  in  the  public  press,  falls  in 
price  being  exaggerated  and  rises  slur- 
red over,  so  that  it  is  utterly  impossible 
outside  the  ranks  of  the  cotton  experts 
to  arrive  at  the  real  meaning  of  things. 

Public's  Mistaken  Expectations 

"The  effect  of  a  change  in  the  price 
of  the  raw  material  is  not  visible  in  ac- 
tual goods  for  several  months,  owing 
to  the  time  that  elapses  before  the  raw 
material  becomes  the  finished  article. 
At  the  present  time  this  period  often 
extends  over  a  year.  The  coarseness  or 
fineness  of  the  fabric,  of  course,  has  also 
to  be  considered  in  connection  with  the 
raw  cotton.  The  finer  the  goods  the  less 
effect  has  the  price  of  raw  cotton  upon 


the  finished  article.  The  growing  of 
cotton  has  been  greatly  affected,  like  all 
other  industries,  by  high  wages  and  in- 
creased cost  of  fertilizers,  transport,  and 
other  things,  and  it  is  not  conceivable 
that  prices  can  be  any  other  than  high 
for  some  years.  Any  possible  drop  in 
the  price  of  raw  material  would  be  coun- 
ter-balanced by  the  universal  increase  in 
wages  through  all  the  processes  in  which 
the  raw  material  has  to  pass.  The 
cumulative  effect  of  these  increases  is 
very  high. 

"Another  point  has  also  great  in- 
fluence. The  means  of  converting  the 
raw  cotton  into  textiles  have,  of  course, 
been  greatly  curtailed  by  the  war.  The 
recent  statistics  of  the  International 
Cotton  Federation  gave  an  estimate  of 
16,000,000  spindles  as  being  "idle,"  but 
it  seems  to  me  also  that  much  ma- 
chinery is  running  for  a  limited  number 
of  hours,  especially  in  Continental  coun- 
tries, not  more  than  a  quarter  of  the 
normal  output  being  produced.  Another 
important  factor,  too,  should  be  remem- 
bered. The  hours  run  in  the  English 
cotton  mills  have  been  reduced  from 
55  Ms  to  48  hours.  The  United  States 
has  also  adopted  these  reduced  hours, 
and  the  rest  of  the  world  is  following 
the  lead.  Loss  of  production  and  cur- 
tailment of  hours  are  said  to  be  respon- 
sible for  a  17  per  cent,  decrease  in  out- 
put, but  there  is  a  general  feeling  that 
the  decrease  is  really  25  per  cent.  Then 
again,  the  cost  of  renewals  and  of  build- 
ing new  mills  may  be  estimated  at  from 
350  to  400  per  cent,  over  pre-war  rates. 

(Continued  on  page  187) 
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The  Law  of  Partnerships  is  Discussed 

A  Discussion  of  the  Responsibilities  of  Such  Relationships — The 
Liability  of  Partners,  All  Are  Agents  of  the  Firm,  and  Their  Acts 
Are  Binding  Unless  It  is  Otherwise  Provided — The  Dissolution  of 

Partnerships. 


RETAILERS  from  the  Atlantic  to 
the  Pacific  are  all  interested  in 
the  subject  of  partnership.  Prob- 
ably 50  per  cent,  of  the  retail  business 
in  Canada  is  carried  on  by  partners  in 
business,  while  perhaps  only  an  insig- 
nificant percentage  of  the  remainder 
have  not  at  one  time  or  another  during 
their  business  career  considered  the  pos- 
sibility of  entering  into  such  a  relation- 
ship. Some  of  the  most  successful  busi- 
nesses to-day  have  resulted  from  con- 
nections entered  into  in  years  gone  by, 
when  such  business  arrangements  in 
most  cases  depended  mostly  on  the  abil- 
ity of  the  partners  to  get  along  with 
each  other.  But  to-day  the  modern  mer- 
chant weighs  carefully  the  probable  con- 
sequence of  a  disastrous  partnership, 
and  he  will  not  enter  into  such  an  ar- 
rangement unless  he  has  some  definite 
information  as  to  how  he  can  get  out 
of  it,  or  what  his  liability  and  responsi- 
bility will  be  in  case  the  business  is  de- 
frauded by  his  partner  or  ends  in 
failure. 

The    Need    for    Understanding    on    This 
Point 

The  enterprising  merchant  of  to-day 
is  face  to  face  with  the  help  problem, 
and  in  order  to  hold  his  clerk  has  held 
out  the  promise  of  a  partnership,  and 
he  too  is  considering  just  how  far  he  is 
making  himself  liable  when  he  takes  his 
clerk  in  as  a  partner,  and  whether  there 
is  any  way  in  which  he  can  limit  his 
liability,  or  change  the  arrangement  if 
it  is  found  to  be  unsatisfactory.  On  the 
other  hand  the  clerk  of  to-day,  steady 
and  industrious,  taking  a  real  interest 
in  the  business,  boosting  sales  and 
learning  store  management,  is  looking 
to  his  future  and  turning  over  in  his 
mind  the  prospect  of  a  future  partner- 
ship with  the  pronrietor,  or  perhaps 
picturing  a  snug  little  business  of  his 
own.  And  so  the  retailers,  and  the  re- 
tailers' clerks  across  the  Dominion  of 
Canada,  who  have  thoujrht  about  part- 
nership, have  also  considered  how  the 
law  one*-ites  in  these  matters,  for  all 
partnerships   are   governed   by   law. 

It  is  the  purpose  of  this  article  to  out- 
line a  f"w  fundamental  principles  of 
partnership  which  will  trive  the  reader 
an  idea  of  the  important  factors  in 
forrn'n"-  sneh  a  relationship,  and  the 
liabilities    that    are   thereby    entailed. 

A  partnership  may  consist  of  one  or 
more  persons  who  shall  be  called  general 
partners,  nnd  of  one  or  more  persons 
who  contribute  in  actual  cash  payment 
a  specific  sum  as  capital  to  the  common 
stock,  and  who  are  called  special  part- 
ners. General  partners  are  iomtlv  and 
several!"  liable  for  the  debts  of  the 
partnership,  but  special  partners  are  not 


liable  for  the  debts  beyond  the  amount 
contributed  by  them  to  the  capital.  The 
special  partners  cannot  bind  the  partner- 
ship, only  the  general  partners  can  do 
this. 

When  a  partnership  is  entered  into,  a 
certificate  must  be  drawn  up  by  the 
person  entering  into  the  partnership  be- 
fore a  Notary  Public  and  filed  in  the 
office  of  the  judicial  district  in  which 
the  principal  business  of  the  partner- 
ship is  situated.  This  certificate  must 
contain: 

1.  The  name  under  which  the  partner- 

ship business  is  to  be  carried  on. 

2.  The  general  nature  of  the  business 

intended   to   be   carried   on. 

3.  The   names   of  all   the   general   and 

special  partners,  distinguishing 
which  are  general  and  which  are 
special,  and  their  usual  place  of 
reside  i 

4.  The   amount   of  capital   which  each 

special  partner  has  contributed. 
.">.  The   time   when   the   partnership    is 

to  commence  and  the  time  when  it 

is  to  terminate. 
6.  The  principal   place  of  business   of 

the  partnership. 

The  partnership  cannot  be  dissolved 
before  the  date  specified  in  the  certifi- 
cate unless  a  notice  of  dissolution  is 
filed  in  the  office  where  the  original  cer- 
tificate was  filed  and  notice  of  same 
published  once  a  week  in  the  local  news- 
paper and  the  Provincial  Gazette.  So 
much  for  procedure. 

Every  partner  is  an  agent  of  the  firm 
and  his  other  partners  for  the  purpose 
of  the  business  of  the  partnership;  and 
the  act  of  every  partner  in  carrying  on 
the  usual  business  of  the  firm  of  which 
he  is  a  member  binds  the  firm  and  his 
partners;  unless  the  partner  so  acting 
has  in  fact  no  authority  to  act  for  the 
firm  in  a  particular  matter,  and  the  per- 
sons with  whom  he  is  dealing  either 
know  that  he  has  no  authority  or  do  not 
know  or  believe  him  to  be  a  partner.  A 
person  who  is  admitted  as  a  partner 
into  an  existing  firm  does  not  necessar- 
ily become  liable  to  the  creditors  of  the 
firm  for  anything  done  before  he  be- 
came a  partner.  A  partner  who  retires 
from  a  firm  may  be  discharged  from  any 
existing  liabilities  by  an  agreement  to 
that  effect  made  between  himself  and  the 
members  of  the  newly  constituted  firm 
and  the  creditors: 

The  Dissolution  of  Partnerships 

Subject  to  any  special  arrangement 
made  between  the  partners  a  partner- 
ship   is    dissolved: 

1.  If  entered  into  for  a  fixed  term, 
then  by  the  expiration  of  that 
term. 


2.  If   entered   into   for  a   single  trans 
action,  then  on  the  termination  of 
the  undertaking. 

3.  If   entered    into    for    an     indefinite 

time,   then  by   any   partner   giving 
notice   to   the   other  partner. 

4.  By  the  death  of  a  partner. 
When    the    partnership      is     dissolved 

each  partner  becomes  the  owner  of  an 
indefinite  share  of  the  property  of  the 
partnership  (that  is  where  there  is  no 
special  agreement)  and  this  co-owner- 
ahip  only  ends  with  the  final  liquidation 
of  the  affairs  of  the  partnership. 

Where  partnership  money  is  paid 
through  a  person  who  is  a  creditor  both 
of  the  firm  and  one  of  the  partners 
individually,  the  money  must  be  first 
applied  to  the  liquidation  of  the  in- 
debtedness of  the  partnership.  Where 
goods  are  purchased  by  a  partnership 
and  a  part  of  the  goods  returned,  then 
the  returned  goods  must  be  credited  to 
the  partnership.  The  assets  of  the 
partnership  are  the  common  property  of 
the  partners,  and  one  partner  cannot 
legally  sell  a  share  of  the  total  business 
without  the  consent  of  his  co-partners 
and  without  an  accounting  to  the  firm. 

If  it  is  the  intention  that  a  surviving 
partner  should  have  a  right  to  take  over 
the  interest  of  a  deceased  partner,  and 
this  clearly  appears  from  the  terms  of 
the  partnership  agreement  though  it  is 
not  formally  expressed,  then  this  right 
exists. 

In  a  recent  case  the  partnership  ar- 
ticle provided  that  at  the  end  of  each 
partnership  year  an  account  should  be 
taken  of  the  stock,  liabilities,  and  assets 

f  the  business,  and  a  balance  struck  for 
that  year;  that  in  case  one  partner  died 

he  co-partners  should  continue  to  the 
end  of  the  current  financial  year,  or  at 
the  option  of  the  surviving  partners  for 
not  more  than  twelve  months  from  such 
death;  that  for  twelve  months  from  the 
death  of  his  partner  a  survivor  should 
not  be  required  to  pay  over  any  part  of 

he  former's  capital  in  the  business;  and 
that  any  dispute  between  the  survivor 
and  the  representative  of  the  deceased 
as  to  the  amount  of  debits  against,  or 
credits  to  either  in  the  balance  sheet  or 
the  valuation  of  the  assets  should  be  re- 
ferred to  arbitration.  The  court  held, 
however,  that  the  value  of  the  interests 
of  the  deceased  partner  was  not  deter- 
mined by  the  account  taken  and  balance 
sheets  struck  at  the  end  of  the  financial 
year  following  his  death,  but  that  the 
assets  should  be  valued  in  the  ordinary- 
way,  and  that  goodwill  was  to  be  in- 
cluded in  the  assets  though  it  has  never 
appeared  in  the  annual  balance  sheet 
since  the  co-partnership  began. 
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The  McElroy  Mfg.  Co.,  Ltd. 

Snails 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


FALL  DRESSES 

Special  Fall  ranges  now  being 
shown,  comprising  many  smart 
styles,  in  addition  to  our 
regular  line  of  coats  and  suits, 
which  is  more  complete  than 
ever. 

Have  you  seen  our  new  Fall 
Catalogue  ? 


Genuine  Leather 
Novelty    Coats 

IN  LADIES'  and  MEN'S 
Write  for  Samples 


437  St.  Paul  St.West,  Montreal. 


Cor.  St.  Catherine  Weit  and  Mountain  Sts. 
MONTREAL 


"Garments  of  the  Better  Kind" 

COATS,    WRAPS,     SUITS 
and  TAILORED  DRESSES 

See  our  made-up  garments  on 
the  racks   at  clearing  prices. 


207  St.  Catherine  St.  Wegt  MONTREAL 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


S)M 


1187  Mt.  Royal  Ave.,  Montreal 


La   Mode    Dresses 

are  hand-made  and  right  up  to 
the  minute  in  style  and  mate- 
rial. 

The  latest  creations  in  evening, 
semi-evening  and  afternoon 
dresses. 

Salesmen  now  on  the  road.  Be 
sure  and  see  our  line  and  con- 
vince yourself. 

La  Mode  Dress  Co. 

Room  200,  591  St.  Catherine  W. 
MONTREAL 


Simple  cut 


and  dainty 


finisK 


ma 


rk 


REID'S  CHILDREN'S  DRESSES 


as  the  obvious  line  for  your  Children's  Dept. 

G.  F.  REID  &  COMPANY 

Specialists  in  Children's  Dresses 
BRAMPTON,  ONT. 
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Misses'   and   Juniors'   Dresses 


Designers  and  Makers  of 

DRESSES 

for 
MISSES  and  JUNIORS 

Exclusively 


REPRESENTATIVES  ■ 

i-.imciii  Ontario         -  A.  B.  ColweN 

Northern  Ontario       -  J.  W.  Counter 

Western  and  Southern  Ontario  -        -  R.  Kennedy 

Western  and  Northern  Ontario            -  E.  W.  Wylie 

Toronto R.  O.  Hargrave 

Western  Canada           -  J.  Howard 

Maritime  Provinces     -  W.  A.  Tallmire 


The  Counter  Costume  Co. 

Limited 

1  3  1    Spadina  Ave. 
Toronto 


-V-    ©  .o 


•o^  Jo 


j              COLE-WHITAKER 

LIMITED 

292  St.  Catherine  St.  West,  Montreal 

circle         SPRING  ANNOUNCEMENT 

(T\      INDIVIDUALITY 

CR 

REGIS 

ST                     Characterizes   Oar  New 

Showing  of  Strikingly   Original 

Middies,  Smocks  and  Sport  Shirts 

also  Nurses'  and  Maids'  Regulation  Uniforms 

Travellers  now  on  their  respective  Territories 
Order  Early. 
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White  Saxony  Flannelette 
Bloomers 

Made  in  three  Styles,  as  illustrated. 

Special  seasonable  line,   very  soft  and  warm. 

These    are    also    made    in    Crepe    de  Chine. 

If  unable  to  await  the  arrival  of  our  repre- 
sentatives, wire,  at  our  expense,  for  quota- 
tions. 

The  Hercules  Garment  Co. 

Limited 
Factories:    Montreal  and  Louiseville,  P.Q. 


Geo.  C.  Smith 

WESTERN  SALES  AGENT 
WINNIPEG 


For  MEN,  WOMEN  and  CHILDREN 


Star  Shirts 

Fownes  Gloves 

Delpark  Productions 

Liberty  Blouses 

Clinton  Hosiery 

Kaynee  Wash  Togs 

Boys'  Shirts  and  Blouses 

Pauline  Bonnets 

Bradford  Wools 


Lehmann  Sales  Co,,  Inc.,  New  York,  U.S.A. 

Geo.  C.  Smith,  Winnipeg 


Regina 
L.  M.  DAY 


403     Canada     Bldg. 

Calgary 
J.  BARTLE 


Vancouver 
H.  S.  ELLIOTT 
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Sell  Your  Trade  Sunset 

and  be  sure  of  satisfied  customers 

This  is  the  Real  Dye  and  the  Complete  Line      Dyes  All  Pal 

made  in  All  Colors  meets  every  demand  for  a  home  dye 
that  is  fast.  Similar  products  may  imitate  the  form  and  the 
price,   but   they   do   not    imitate   Sunset    Quality. 

Your  customers  want   the   best     sell  them 

Sunset  Soap  Dyes 


SpAt> 


FABRICS 


m 


COTTON-WoOL-SlLK-LlM  N 


in  one  Dye  Bath 


Sunutt   Quality   is 
your     Maura 
that    Sunset    has 
to    ■toy. 


■<- 


"The  Most  Wonderful  Dyes  in  t 

y.  ' '"•'  •  M-t&w 

f- jnji,"M"-  «•' » , 


the  World" 
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SUNSET 
DISPLAY    CASE 

SuDtel  Soap  Dyes  are  packci 
ried  in   the  attractive   I iispl.i >    I 
it  extra   charge    •xhtn  rtquutca.      Insist 
upon  having  your  first  order  packed  in  this  w.i\ 
i  Inch  keeps  Sunset  before  your  trade  all  the  time. 

New  Window  Cut-Out     FREE 
We   will    send    you   our   new    Cut-Out,   size   28x40   inches, 
lithographed   in   many   beautiful   colors,    if    you  will    give 
the   window  space.     Address 

NORTH    AMERICAN    DYE    CORPORATION 

Mount  Vernon,  N.Y.  Toronto,  Canada 


Every  family  in  your  territory  is  a  probable  cus- 
tomer for  Sunset,  because  Sunset  is  a  real  dye 
with  which  any  woman  can  dye  a  garment  in  30 
minutes,  as  perfectly  as  the  professional  dyt  r. 
Enthusiastic  merchants  the  country  over  say  Sun- 
set is  the  easy-selling,  business-building,  profit- 
able line  of  home  dyes.  Sunset  is  advertised 
attractively  in  leading  publications. 

Ask  your  jobber  for  prices  and  discounts  or 
write  to 

Harold   F.   Ritchie  &  Co.,   Inc. 


171  Madison  Avenue,  New  York 


Toronto,  Canad, 


Sizes,  8,  81.', 

doz.  pairs  to 
box 
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NURSES' 
CUFFS 

Used  in 

Hospitals 

Homes 

and 
Offices 


Attention  of  Dealers! 


The  Nurses'  Cuffs  are  made  by  the  manufacturers  of 
K^K^^K  Collars,  who  guarantee  their  goods 
through  the  dealer  and  protect  the  dealer  by  selling 
them  at  the  one  price,  making  their  money  worth 
One  Hundred  Cents  on  the  Dollar. 

One  Grade  Only  and  That   the  Best. 

THE  PARSONS  &  PARSONS  CANADIAN  COMPANY 
Hamilton,  Canada 


Specializing  in 

House  and  Apron  Dresses, 
Rompers  and   Creepers 

Fall  Samples  now  in  hands 
of  our  representatives. 

Better  made  garments     ^ 
for  less  money. 

"Prompt  Delivery  our  Motto' 

D.  GINSBURG  &  COMPANY 

MANUFACTURES 
515  College  Street.  Toronto  Tel.  Coll.  8928 


WOOLLENS 

again  lead  in  quality  and  originality  of  designs 
and  colorings.  Ask  our  representative  to  see  our 
wide  ranges  in  33  oz.  Half  Blood  Overcoatings, 
highly  napped  and  in  English  Effect  our  Spring 
1921  suitings  for  both  Men's  and  Women's  Wear 
smart  and  different.  53  years  in  service  is  your 
guarantee  of  satisfaction. 

(")-,.       Manufacturing  Co.,    Ltd. 

Xf% 

Oxford-N.S. 
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OUR  CHRISTMAS  SHOWING 


of  SILK  UNDERWEAR  has  won  great  popularity 
through  its  smart  simplicity,  its  delightful  softness,  and 
its  splendid  washing  and  wearing  qualities,  and  popular 
prices.  It  is  quite  the  correct  and  sensible1  thing  for 
Milady's  wardrobe. 

CAMISOLES 

ENVELOPE  CHEMISE 

KNICKERS 

COMBINATIONS 

OUR  CHRISTMAS  SHOWING 


of  SILK  WAISTS  in  CREPE  DE  CHINE  and 
GEORGETTE,  also  our  newest  creations  TRICO- 
LETTE  OVERBLOUSES,  also  SATIN  WAISTS 
WITH  LONG  SLEEVES,  are  here  to  help  the 
holiday  trade  in  your  waist  department. 

Our  waists  are  priced  to  retail  from  $4.95   to  $1  1.95. 


B 


THE  OPERA  SILK  WAIST  CO. 

Room  306  Unity  Bldg.,  46  St.  Alexander  St.     " 

MONTREAL 

Telephone  Main  63  1  8  Gregory  Sanders,  Prop. 
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'   "SUPASAYDAI'FINISH    BBA 
"BEAUSAYDA1  FINISH   B^A 

Among  the  fabrics  famous  in  the  B.  D.  A. 
roster  of  accomplishment  none  stands  hi;.' 
than  the  beautiful  "Supasayda"  and  "Beau- 
sayda." 

High  in  finish,  deep  in  dye,  individual  in 
weave  and  correct  in  weight,  they  respond  to 
any  season's  styles  or  needs  in  dresses,  suits, 
costumes,  skirts,  sport  jackets,  capes  and 
wraps. 

Both  may  be  had  in  plain  shades  and  in  ex- 
quisite woven  figures  in  great  variety. 
Stock  these  fabrics  for  new  possibilities  in 
dress  fabric  retailing. 

THE  BRADFORD  DYERS'  ASSOCIATION,  Ltd. 

39  Well  Street,  Bradford  128,   129  Cheapside,  London 

6  Oxford  Street,  St.  Peter's  Square,  Manchester 


m^Mpo 


tftmf>Mw?mmtMd!F 


K« 


tbmmmmemmm 


WOOL  JERSEY  OVERBLOUSES 

IN  STOCK  AT  MODERATE  PRICES 


EXCLUSIVE  WAISTS 

in  Taffetas 

Georgettes 

Crepe  de  Chines 

Tricolettes 

'Charmeuse 


DAINTY  DRESSES 

The    latest   Vogue  Dresses    exhibit    allurement  and 
beauty  that  make  them  fast  favorites. 

Serges,  Charmeuse 

Tricotines 

Georgettes 

Duchesse 


VOGUE  WAIST  &  DRESS  CO., 207  %£2&K?X&;£^  MONTREAL 


For  Greater  Efficiency  in  Your  Store 
Here  is  the  safest,  most  rapid  and  complete 

CASH  CARRIER 


Gipe  -  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  Street 
Toronto      -      Ont. 


Does  away  with  possibility  of 
erron  you  know  how  expen- 
sive   they    are. 

way    with    overcrowd- 
ing   on    your    floor     no    run- 
ning back  and  forth  is  n< 
sary. 

■  way    with    the   loss   of  salesman'*   time   in    making   change 
enabling    him    to    increase    his   sales. 

THERE   IS   NO    BETTER    INVESTMENT! 
Wirt,    for  our  four-page   leaflet.      It    tolls    how  to  obtain   a   double 
check    on    sales,    and    allow    your    salesmen,    in    a    greater    degree, 
to   ilisplay    their   selling    ability. 
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ESTERN  BUYERS'  MARKET  GUIDE 


CLEAT  &  CO. 

Representing  J.  O.  Bourcier 

Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 

Braids,   Tassels,  Trimmings. 

P.  A.  Alain 

Furs. 
708  Builders  Exchange 

WINNIPEG 


Manufacturers 

Your  representation  is  respect- 
fully solicited. 

We  are  a  young  firm,  young 
fellows,  but  experienced 
salesmen,  well  connected  in 
this    field. 

Our  special  territory  is  the 
Wheat  Belt,  Manitoba,  Sas- 
katchewan and  Alberta,  but 
we  can   handle  all   Canada. 

References  will  be  cheerfully 
submitted   to   you. 

The  James  B.  Carter  Co. 

Winnipeg  Canada 


f0A?V> 


hirts 
Fownes  Gloves 
Delpark  Productions 
Liberty   Blouses 
Clinton  Hosiery 
Kaynee  Wash  Togs 
Boys'  Shirts  and 
Blouses 
Pauline  Bonnets 
Bradford  Wools 


Lehmann  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 
403  Canada  Bldg. 


Regina 
L.  M.  Day 


Calgary 
J.  Bartle 


Vancouver 
H.  S.  Elliott 


TRADES   FOR   WAR  CRIPPLES 

The  importance  of  the  home  indus- 
tries to  France  and  the  unfitness  of 
the  war  cripples  to  intensive  factory 
production  are  linked  up  in  an  edi- 
torial in  L'Intransigeant  by  Antoine 
Orliac.  French  industrial  tradition 
has  relied  on  its  home  industries  for 
centuries  in  its  struggle  with  foreign 
competitors,  but  the  great  neces- 
sity of  production  tends  at  the  pres- 
ent time  to  the  introduction  of  Ameri- 
can factory  methods  in  order  to  en- 
large and  speed  up  the  output,  says 
M.  Orliac. 

The  war  cripple  is  unsuited  through 
the    diminution    of    his    bodily    vigor, 
to     this     machine-like     organization, 
whch  requires  every  cog  to  move  like 
clock-work.      But    the    cripple    is    su- 
premely suited  to  heme  work  and   it 
is  he  who  can  save  the  French  home 
industries  through  this  time  of  stress. 
The  method  of  employing  him  would 
be    as    an    auxiliary    to    the    factory, 
with  work  and  machinery  supplied  by 
the  factory.    Motive  power  would  also 
be   supplied    from   the    factory    plant. 
Among  the  trade-  suggested  as  prac- 
ticable are:     Weaving  of  all  sorts  of 
textile    materials    from    canvass    and 
jute  sacks  to  the  finer  weaves  and  the 
making    of    corozo     and     mother-of- 
pearl. 


COATS 

DRESSES 

SKIRTS 

WAISTS 

Are  now  being  shown  for  Fall 

W.  J.  COLLETT 

302  Hammond  Building,       63  Albert  Street 

WINNIPEG  also  VANCOUVER 

Hotel  Vancouver 

Branch  Office: 

T.  G.  BOSWORTH 

427  FOURTH  ST.        SASKATOON,  SASK. 


Handkerchiefs,  Cam- 
i  s  o  1  e  s,  Neckwear, 
Boudoir  Caps,  Baby 
Yokes,  Spats,  Accor- 
deon  Pleating,  Fancy 
D  r  y  Goods  and 
Smallwares,  Veil- 
ings, Quick-on-Veils,  Cap  Shape 
Nets,  Knitted  Scarfs,  Baby  Bon- 
nets, Coats,  Ribbons,  Necklaces, 
Laces  and  Nets,  Embroideries, 
Buttons,  Beads,  Braids  and  Tas- 
sels, Marabou  Trimming,  etc., 
etc. 
We  can  give  immediate  delivery 

WESTERN  VEILING  COMPANY 

222  McDermot  Are.  WINNIPEG 


WESTERN  BUYERS— ATTENTION  ! 

WE  HAVE  THE  LINE  YOU  ARE  LOOKING  FOR! 


Our  men  are  now  on  the  road  with  complete  lines  of : 


Wegler  Skirt  Co.  (Montreal) 

LADIES'  SKIRTS 
Tip  Top  Manufacturing  Co.   (Montreal) 

LADIES'  DRESSES 
The  Bowmanville  Glove  &  Mitt  Co.  (Bowmanville) 

MEN'S  GLOVES  AND  MITTS 


Firth  Bros.   (Hamilton) 

MEN'S  CLOTHING 
Brampton  Hosiery  Co.   (Brampton) 

MEN'S  UNDERWEAR  AND  SOCKS 
Western  Waterproof  Co.  (Montreal) 

MEN'S  WATERPROOFS 


W.  J.  STEPHEN  CO.  LIMITED 


125  Phoenix  Bldg. 


Phone  A.  9613 


WINNIPEG 
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Proper  Use  of  Advertising 

Reaches  Existing  Demand 

As  Well  as  Creating  New  Demands — Conservative  Attitude  of 

Many  Established   Dealers  Loses  Custom   from   Newcomers  to 

Community — Importance  of  Seasonable  Advertising 

Written  for  Dry  Goods  Review  by    A.    I..   McCREADY. 


ADVERTISING  may  or  may  not 
create  a  demand,  but,  with  proper 
usage,  it  will  reach  whatever  de- 
mand exists.  And  every  day  there  is  a 
certain  demand  for  the  commodities  or 
services  of  those  having  such  to  offer. 

The  merchant  or  tradesman  prepared 
to  meet  this  demand  takes  certain  means 
to  make  known  that  he  is  in  the  field  to 
offer  his  wares  or  services.  One  of  these 
means  is  his  daily  ad.  in  the  newspaper. 

Hia  ad.  may  be  a  quarter  column  or 
a  quarter  page— just  in  proportion  to 
the  value  he  places  in  it.  But  the  man 
with  the  daily  space,  no  matter  what 
size,  has  an  appreciation  of  the  value 
pained  by  keeping  his  name  continually 
before  the  public. 

Finns  and  Residents 

The  man  who  says,  "I  have  been  in 
business  for  fifteen  years,  and  every- 
body knows  me,"  is  apt  to  be  catering 
to  a  very  small  trade.  Residents  change 
considerably  in  fifteen  years,  or  ten  years, 
or  five  years,  and  the  new  ones  arriving 
may  never  have  heard  of  Mr.  Fifteen- 
Year  Businessman.  But  the  new  resi- 
dents will,  from  reading  the  local  paper, 
become  unconsciously  familiar  with  the 
names  of  the  firms  who  advertise,  and 
when  in  need  of  the  wares  or  services 
thus  advertised,  the  reader  will  be  drawn 
to  deal  with  the  firms  whose  ads.  invite 
him. 

The  daily  advertiser  knows  this  and 
pays  attention  to  the  messages  printed 
in  his  ads.  That  is  the  advertiser  alive 
to  the  merit  of  advertising,  and  not  the 
one  who  advertises  simply  because  he 
wishes  to  patronize  the  owner  of  the 
paper,  or  because  the  paper  carrying  his 
ad.  voices  the  same  political  views  as 
himself.     Such   an   advertiser   is  apt  to 

be  .-areless  in   the   messages   he  gives 

merely  a  summary  of  his  business,  or  a 
statement  about  son>e  slow-moving 
stock  at  a  prohibitive  price  that  dyna 
mite  wouldn't  move,  much  less  printer's 
ink.  That  is  not  advertising— it's  not 
even  a  hobby.  It's  merely  playing  up  to 
the  printer. 

Faithful    Advertisers 

The  other  clas:,  of  advertiser— the  100 
per  cent,  efficient  sort,  is  the  one  who 
cares  for  his  ad  as  faithfully  as  he 
posts  his  ledger.  He  changes  his  aa. 
regularly— not  spasmodically.  Each  mer- 
sapc    features    a    point,    and    aims    to    a 


SOMETHING     TO    THINK 
ABOUT 

Advertising  to-day  is  a  neces- 
sity and  an  asset. 

Advertising  has  been  hurt  by 
emotional   appropriations. 

Merchants  must  figure  adver- 
tising cost  in  their  budgets  just 
as  essential  as  rent  or  labor. 

It  has  been  stated  that  before 
the  war  only  one  hundred  Am- 
ericans had  an  international 
vision. 

Trade  journals  enable  busi- 
ness men  to  keep  a  finger  on 
the  Dulse  of  everv  industry. 

It  is  as  important  to  know 
the  cost  of  distribution  as  to 
know  production  costs.  The 
Government  should  make  a  sur- 
vey of  our  Jobbers  and  Retail- 
ers and  their  merchandising 
costs. 


point — the  consumer.  He  may  not  use 
high-sounding  words  in  his  ads.;  he  be- 
lieve?, in  getting  down  to  "brass  tacks," 
and  if  it's  brass  tacks  he  wishes  to  sell, 
he  say  so,  even  to  the  price. 

He  may  not  be  an  expert  ad-writer, 
but  he  can  read.  He  knows  which  ads. 
of  other  firms  appeal  to  him.  He 
analyzes  them  and  learns  why  they  ap- 
peal. 

Pel  haps  the  appearance  caught  his 
eye!  Such  an  ad.  seemed  well-balanced 
— was  neither  crowded  nor  skimped.  It 
invited  a  reading.  Or  it  may  have  been 
an  illustration  that  drew  his  attention. 
The  illustration  urged  that  he  read  the 
message  connected. 

In  the  well-proportioned  ad.  he  found 
that  the  reading  matter  was  equal  in 
space  to  the  illustration.  It  may  have 
been  more,  but  seldom  less.  In  some 
other    ad.    a    catchy    headline    attracted 


him,  or  the  pr'ce  in  large  figures.  He 
makes  mental  r.ote  of  all  these  things 
and  more,  and  incorporates  these 
feature!  in  his  ads.  He  takes  an  in- 
terest in  writing  his  ads.  and  considers 
their  production  with  the  same  pride 
that  a  poet  does  his  poems.  Instead  of 
.a  tar.k,  the  writing  of  his  ads.  becomes 
a  pleasure 

The    Seasonable    Ad. 

To  the  attentive  advertiser,  the  writ- 
ing of  seasonable  ads.  is  a  motto.  By 
seasonable  ads.  it  is  not  merely  meant 
ad.-,  relative  to  the  Christmas  season, 
winter  time,  spring  time  and  summer 
time,  in  course,  but  a  more  far-reaching 
phase  of  the  term  "seasonable  advertis- 
ing." 

There  are  certain  times  and  circum- 
stances in  each  of  the  four  calendar 
seasons  that  tend  to  the  making  of 
seasonable  advertising. 

Taking  Advantage  of  Rain 

An  instance  of  this  class  of  advertis- 
ing i-  afforded  by  the  custom  of  a  cer- 
tain small  town  general  store  man  who 
invariably  takes,  advantage  of  a  night 
rain  to  feature  roofing  in  his  ad.  for  the 
following  day.  The  heading  he  uses  is 
quite  in  keeping  when  he  starts  out  with 
the  query,  "Did  Your  Roof  Leak  Last 
Night?"  Then  he  goes  on  to  state  that 
he  lias  the  roofing  to  replace  that  leaky 
one,  or  to  patch  it,  whichever  is  desired. 
And  under  the  introduction  he  comes 
out  with  the  names  of  the  roofing  car- 
ried, and  the  prices. 

This  instance  is  but  one  of  the 
many  that  may  be  grasped  to  make 
seasonable  advertising  for  nearly  every 
line  of  business.  Our  Christmas  ads., 
our  housecleaning  ads.  and  the  ads.  for 
all  the  set  periods  of  the  calendar,  are 
common  knowledge  to  everybody,  and  the 
reader  knows  when  to  expect  them;  but 
it  is  the  little  incidents  in  between  that 
may  be  grasped  and  make  real  live  ads. 
Some  incident  or  eccentricity  of  nature 
which  gives  us  our  variety  of  weather 
and  climate,  afford  the  ad-writer  in- 
spiration for  ads.  that  are  above  the 
prosaic,  and  carry  the  punch.  At  no 
time  is  the  prospective  customer  so  re- 
ceptivc  as  at  the  time  that  some  incident 
has  created  a  demand  or  desire  for  a  cer- 
tain commodity  or  service.  This  is  where 
the  writer  of  seasonable  ads.  heads  the 
van  and  makes  the  sales.  He  knows 
when  tc  reach  the  consumer,  and  makes 
use  'if  his  knowledge. 


Dry  Goods  Review 
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WESTERN  TRADE  NEWS 


IIIWIII 


Selling  Campaign 

Organized  Sales  Drive  in  Estevan  Retail 
Circles  Brings  Big  Business  to 
Closing  Stores 

As  as  result  of  an  organized  selling 
campaign  in  anticipation  of  a  drop  in 
prices,  the  retail  sores  of  Esevan,  Sask., 
are  doing  a  rushing  business.  The 
Crossly  sore,  which  is  selling  out  its  en- 
tire stock  preparatory  to  going  out  of 
business  has  been  reporting  such  brisk 
business  that  it  is  now  expected  the  en- 
tire stock  will  have  been  disposed  of 
long  before  the  time   specified. 

Commenting  on  this  sales  policy  which 
has  gripped  the  Western  retailers,  the 
Estevan  "Mercury"   says: 

"The  publicity  given  the  sales  has  at- 
tracted attention  throughout  a  very  wide 
district  and  shoppers  are  coming  daily 
from  considerable  distances  who  will  not 
only  benefit  now  by  the  slaughter  in 
prices  but  will  have  occasion  to  see  the 
advantage  of  trading  in  Estevan.  The 
closing  out  of  the  Crossly  firm  will 
work  two  ways;  it  is  regretted  for  the 
loss  of  an  enterprising  firm  who  have 
done  much  to  establish  the  good  name 
of  Estevan  as  a  trading  centre,  but  this 
loss  will  in  a  measure  be  offset  by  the 
widened  knowledge  of  Estevan  stores 
and  the  assurance  that  more  people  will 
see  the  advantage  of  frequent  shopping- 
visits  to  Estevan.  Thus  the  stores  re- 
maining, and  whoever  may  succeed  in 
the  premises  being  vacated  by  the  Cross- 
ley's  are  assured  of  a  wider  trading  ter- 
ritory and  more  business  next  year. 

The  volume  of  business  resulting  from 
the  clearing  sale  at  the  Loughlin  store 
has  also  reached  a  quite  unexpected  fig- 
ure. Indeed,  so  the  management  states,, 
it  is  now  becoming  a  grave  question  with 
them  whether  or  not  the  disposal  of 
staple  goods  has  gone  beyond  the 
bounds  of  prudence.  While  there  is  every 
reason  to  believe  that  prices  during  the 
next  year  will  lower  considerably,  there 
is  no  assurance  that  staple  lines  will 
be  easily  replaced  by  new  stocks.  How- 
ever, as  Mr.  Loughlin  says,  "We  called 
the  tune,  and  we  are  satisfied  to  pay 
the  piper.'     And  so  the  sale  goes  on. 

"In  all  other  stores  as  well,  where  no 
special  selling  drive  is  being  made,  the 
increase  in  business  resulting  from  the 
drive  has  been  enormous  and  the  mer- 
chants are  taking  full  advantage  of  the 
opportunity  to  demonstrate  that  Este- 
van is  a  good  place  to  trade  in." 
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also    associated    himself    with    the    Carl       Work    Oil    BlP*    StOI*e 

Schoen    Silk    Corporation,    and    will    rep-  =  _ 

resent  them  in  New  York.  tO    Begin   111   bpi*lllg 


Unusual  Tints  Are 

Sponsored  by  Paris 

Daring    Colors    Holding    the    Spot    Light 

of    Fashion — Softer    Effects     are 

Lost  at  Present 

Paris. — Daring  colors  predominate  in 
dresses  this  Autumn.  M.  Worth,  the 
Rue  de  la  Paix  dressmaker,  said  that 
pink  and  blue  were  going  out  of  fashion, 
that  white  would  be  but  little  worn  and 
black  would  be  avoided  as  much  as  pos- 
sible. A  bold  intermixture  of  unusual 
tints  gives  character  to  many  of  the  new 
models  now  being  shown  here.  Blonde:, 
and  brunettes  are  equally  provided  for 
in  the  rich  range  of  chromatic  fantasy 
dress  designers  have  opened  up. 

Meanwhile  buyers  here  are  protesting 
against  the  high  prices.  The  lowest 
price  quoted  by  one  well  known  firm  is 
975  francs  (about  $61  at  the  present 
rate  of  exchange).  A  simple  tailored 
suit  costs  between  1,400  francs  and  1,- 
600  francs  (about  $87.50  to  $100).  Even- 
ing gowns  cost  from  $200  to  $1,000. 


Will  Sell  Furs 

Under  Real  Names 

Ottawa    Store    Inaugurating    Scheme    to 

Sell    Peltry    Without    Disguising 

Origin 

The  R.  J.  Devlin  Co.,  Ltd.,  Sparks 
Street,  Ottawa,  are  pioneers  inaugurat- 
ing a  new  era  in  the  fur  trade  by  selling 
furs  under  the  original  names  the  ani- 
mals were  known  by  when  alive.  An 
advertisement  appeared  in  the  local  pa- 
pers on  October  13,  stating  that  the 
firm  had  decided  on  the  important  new 
policy  and  that  from  now  on  marking 
of  furs  as  well  as  the  advertising  used 
will  be  along  this  line,  and  where  neces- 
sary a  word  of  explanation  added  to 
make  the  name  clearer.  It  will  prob- 
ably cause  a  flutter  of  excitement 
among  furriers  who  will  watch  with  in- 
terest the  new  idea.  Those  who  like  to 
"call  a  spade  a  spade,"  will  welcome  the 
change,  while  the  firm  are  of  the  opin- 
ion that  the  customer  will  be  satisfied. 


WITH  BIG  SILK  CONCERN 

L.  M.  Bockstover  has  associated  him- 
self with  the  Carl  Schoen  Silk  Corpora- 
tion, of  New  York.     Adolph  Meyer  has 


BISQUE  AND  NAVY 

Bisque  against  navy  appears  in  one 
of  the  tuck-in  waists  in  collar  and  cuffs 
of  satin,  traced  with  hand  embroidery  in 
tinsel  and  pastel  shades.  Patterned 
fibre  silk  is  used  for  the  same  purpose. 


Actual  Construction  on  $5,000,000  Build- 
ing to  Start  in  Few  Months.  Accord- 
ing to  Company's  Statement 

Winnipeg. — Immediately  the  Simon 
scheme  for  a  mall,  leading  up  to  the  new 
Parliament  buildings,  on  which  there  will 
be  a  street  car  service,  is  approved  by 
the  City  Council,  the  Hudson  Bay  Com- 
pany will  embark  on  the  preliminary 
work  in  connection  with  the  erection  of 
a  $5,000,000  store  on  Portage  Avenue, 
according  to  a  statement  by  Aid.  A.  H. 
Pulford  last  night.  Written  assurances 
to  this  effect,  he  said,  had  been  given 
by  the  company,  which  would  likely  make 
a  start  with  actual  construction  next 
Spring. 


BRITISH   REPORTS 

(Continued  from  page  177) 

Working  expenses,  wages,  fuel,  and 
lighting  have  also  enormously  increased. 
Makers  of  machinery,  faced  with  the  ar- 
rears of  the  war,  find  it  almost  impos- 
sible to  take  on  new  work. 

A  General  Slump   Improbable 

"Unless  the  people  of  the  world  are 
going  to  reduce  their  standard  of  com- 
fort, so  far  as  clothing  is  concerned, 
there  is  every  possibility  of  a  scarcity 
of  cotton  products.  Indeed,  there  is  no 
more  reason  to-day  to  look  for  a  general 
slump  in  prices  than  there  was  during 
the  recent  period  when  the  demand  was 
so  largely  in  excess  of  the  supply  that 
the  main  consideration  was  not  price 
but  delivery.  Any  increase  in  the 
world's  producing  capacity  is  just  as 
remote  as  it  was  during  the  recent  boom 
in  mill  shai-es.  Comparisons  between 
British  and  American  prices  have  re- 
cently been  made,  but  to  make  such 
comparisons  correctly  it  is  necessary  to 
ascertain  the  extent  to  which  the  pro- 
ducts on  both  sides  had  advanced.  It 
is  also  necessary  to  know  how  much 
trade  has  been  done.  Some  months  ago 
it  was  stated  that  an  American  syn- 
dicate, with  large  capital,  was  being 
formed  for  the  purpose  of  supplying 
Europe,  and  especially  Great  Britain, 
with  cotton  goods,  yet  shortly  after- 
wards Americans  came  to  England,  anx- 
ious to  buy  all  the  cotton  available.  It 
is  well  known  that  before  the  war 
America  exported  about  5  per  cent,  of 
her  cotton  manufactures,  while  this 
country  exported  as  much  as  75  to  80 
per  cent,  to  all  parts  of  the  world," 
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The  Thi  mpion  Lace  &  Veiling  Co.,  Limited 

l.i.eci.  Veilings.  Geor- 
ic-ues.  Ninons.  "My 
Lady"  Silk  Hair  Nets, 
irincess  Pat  Human 
i  lair         Nets.         Sport 

\  tUa. 

Cor.     Wellington     ami 

York    Sts.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importers,     Manufacturers,    Jobbers    of 

WHOLESALE  MILLINERY 

Writ,  to-day  tjr 

Our  Latest  Catalog  of  New  Styles 

159-161  163-165-167-169-171  No.  Michigan  At*. 
Cha..  A.  Slonehill.  Ptu.  CHICAGO.  ILL. 

TORONTO.   ONI ..       Show  Room,      30    *r  ll.nKton  SI .  W 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

W  e  are  Specialists  in  these  lines 

H.  L.    WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

-^  LIMITED 

TfigD      93  t0  "  SP"din»  Ave-  TORONTO 

ifr)  Makenol 

*>''  Women's  High  Grade 

Neckwear 
"  The    Exclusive  Neckwear  House" 


"EVERYTHING  IN  SILKS" 

M.  Asc  her  Silk  Corp. 

Distributors— Iroquois  Silk  Mills 
102    Madison    Avenue,    New    York 


Sho-cards   will    get    best 
results  from  Xmas  season 

SEND  YOUR  ORDER  NOW. 
PROMPT  SERVICE. 

G.  L.  WOODING 

P.O.  Box  62     -    Salmon  Arm,  B.C. 


BUCKRAM 
HAT     SHAPES 

THE  NATIONAL  HAT  FRAME  CO. 

Factory:  Showroom : 

2  Grenville  St.     66  Wellington  St   W. 

TORONTO 

Writt  to-da>  lor  sample  assortment  of  new  designs 


GERSTENZANG     BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


FRANCO-CANADIAN  GROI  P 
PLANS  ROLLING  EXHIBIT 

A   rolling  exhibit   of  French  goods 

in   Canada    and   of   Canadian    goods    in 

France  lias  been  arranged  with  a  view 
to   stimulating   commercial    relations 

between  the  tWO  countries.  A  train 
laden  with  French  goods  will  circulate 
over  all  the  railroads  of  Canada,  and 
a  similar  train  bearing  Canadian  pro- 
ducts will  operate  in  France.  Senator 
Beaubien  has  just  arrived  in  Paris  to 
complete  arrangements. 

He  has  taken  with  him  motion 
picture  films  representing  scenes  in 
Canadian  life  to  be  shown  in  the  lo- 
calities where  Canadian  products  are 
to  be  exhibited.  A  similar  set  of 
views  of  French  life  will  be  brought 
back  to  Canada  by  the  Senator  to  be 
shown  along  the  route  of  the  French 
train. 


EXHIBIT  TRAINS  IN   SPAIN 

There  is  considerable  talk  just  now 
in  Spain  of  running  exhibit  trains 
about  the  country  to  advertise  pro- 
ducts of  native  manufacture.  A  joint 
stock  company  with  a  .  capital  of 
5,000,000  pesetas  is  said  to  be  in  pro- 
cess of  formation,  to  take  charge  of 
the  operation  of  this  scheme.  Special- 
ly fitted  up  cars  will  be  attached  to 
ordinary  freight  trains  and  will  take 
the  exhibits  from  one  city  to  the 
other. 


BRITISH   COAL   STRIKE   PRESSES 
BUSINESS   HARD 

Manchester,  Eng. — The  home  trade 
is  so  severely  hit  by  the  coal  strike 
that  merchants  are  recalling  their 
travellers,  and  a  system  of  short 
time  is  being  advocated  for  Manches- 
ter warehouses. 


POINT  OCT   NECESSITY    FOR    IM- 
MEDIATE RELIEF 

Washington.— Telegrams  from  all 
sections  of  the  country  are  being 
received  by  bankers  in  convention 
here,  pointing  out  the  necessity  for 
immediate  relief  in  the  financial  situ- 
ation and  calling  attention  to  the 
closing  down  of  many  businesses  be- 
cause of  stagnation  in  the  various 
trades  and  markets. 


VEILINGS  and 
SILK  NETS 

HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


FOR    HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    increased   60%    over    former   years. 

CROWN  PANTS 

322     Notre    Dame    West,  MONTREAL 


Pyjamas 

for 
Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 


Write  for  Prictt 


THE  COPP,  CLARK  CO. 

517  Wellington  St.  We»t       Toronto 


"HOOSIER" 

The  beat  36-inch  brown 
domestic  in  America 

Buy  it  by  tht  bait; 
•tllit  by  tht  bolt 

Indiana    Cotton    Mills 

Cannelton,Ind.,U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers.  Plants  and  Vines. 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties.  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It's 
free    for  the   asking. 

The  Botanical  Decorating  Company 

208  W.  AdamaStT.  Chicago,   III. 


6 


BALLOONS 

Printed  with  >«ur  ad- 
vertisement at  small 
cost.  Brings       the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington     St. 
E.,    Toronto 


Real     HARRIS,     LEWIS    and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'     wear — all    shades 
Patterns   and    Prices   on    Application 

S.  A.  NEW  ALL  &  SONS,  Stomoway,  Scodand 

Stalt  thadt  ittttti  ani  uhttha  jot  Ltittt   »t  Cmt»' 


DRY     GOODS    REVIEW 
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KENT-McCLAIN  AGAIN 

New  Equipment  for  the 

Bear  River  Trading  Company 

The  Hear  River  Trading  Company,.  Bear 
River,  N.S.,  have  installed  a  number  of  new 
nIiow  cases  for  the  display  of  gents'  furnish- 
ings. These  eases  in  rich  quarter-cut  Oak 
were  of  the  •Imperial"  design  supplied  by 
Kent  -Mil  'lain  Limited  (Toronto  Show  Case 
Co.). 


WRI6HI"SBIASF0LttMt 

Known  to  home  sewers  everywhere.  Madt 
In  U  S  A  since  1898  "W  &  N."  Mon 
arch  and  Meteor  brands.  Reliable  fabrics 
cut  on  true  bias.  Selvaces  trimmed.  Seams 
opened  and  pressed  Trademark  and  por- 
trait of  Wnt,  E.  Wright  on  every  package. 

WRKHTS  E*Z~TRIM  Newest  Labor  Saver 
An  ready  to  sew  on  middy  blouses  and  Sold  by 
sal  or  suits.  2-yd.  piece  makes  collar,  cuffs  Jobbers 
and  yoke.  everywhere 

Wn.  E.  Wright  4  Sons  Co.  Mln.      315  Church  St-  N.  T. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale   and   Export. 
Headquarters,    London,    England, 
59,  Gresham  St.,  E.C.  2. 
Open    to    represent    manufacturers,    all 
classes    except    Summer    Bibbed    Under- 
wear. 


RIBBONS    OF    DISTINCTION 

.1  C"  Ribbons  bare  peculiar 
charm.    Widely  advertised   to 
Lhe     consumer     under     their 
trade-mark     names     for     the 
protection    of    the    dealer. 
"SATIN     DE     LUXB" 
"TROUSSEAU" 
"LADY    FAIR" 
•SA.NKANAC"    "VIOLET" 
"DEMOCRAOT" 
JOHNSOiN,    COWiDLN    A   OO.,     40   E.    80th   8t. 
New    York.    N.Y.  Made  in    U.S.A. 


DTRflMFB    TOTTENHAM 
•    IHwl     I  L  iV.LON  DO  N.N.I  S.ENGLAND 

HAIR  GOODS'MANUFACTURER, 

HAIR-FRAMES  7JkPHR.e<?KT 

WHOLESALE  4  EXPORT  ONLY 


CABLE  AODRESS  TR0MER0LO.L0N0ON. 


BLANKETS 

PRIESTLEY  BROTHERS 

Blanket  Manufacturers 
GROVE  MILLS  HALIFAX 

Telegrams  and  Cables,  "Blankets"  Halifax 
Codes,  A.B.C.  5th,  and  Bentley's 

For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


WILL  P.  WHITE,  LIMITED 


Head  Office  : 
Toronto 

65  Sim  oe  St. 


Montreal 
137  McGill  Street 


Manufacturers'    Agents    and    Distributors 

Textile   and   Smallwares   Specialities. 

Wholesale  and  Manufacturers  Only  Supplied. 


CHICAGO  TO  HOLD  PALM  BEACH 
SHOW 

Chicago. — A  "Palm  Beach"  fashion 
show  is  to  be  given  on  December  6 
here  by  the  Chicago  Wholesale  Mil- 
linery Association,  and  Chicago  exhi- 
bitors of  the  Fashion  Art  League  of 
America.  There  will  be  two  per- 
formances staged  at  the  Congress 
Hotel  on  that  date,  while  Palm  Beach 
displays  will  be  made  in  all  show- 
rooms during  the  week  of  the  sixth. 
This  is  the  first  fashion  show  of  Win- 
ter resort  costumes  and  hats  to  be 
made  in  this  market. 


PARIS  AS  CUSTOMS  PORT 

A  very  welcome  innovation  has  just 
been  introduced  by  the  railway  com- 
pany of  Orleans  whereby  travellers 
from  South  America  may  have  their 
baggage  inspected  by  the  customs  au- 
thorities at  Paris,  both  g;oing  and 
coming. 

The  official  notice  to  the  public- 
states  that  on  presentation  of  a 
steamship  ticket  of  the  Compagnk's 
Sud-Atlantique  or  Chargeure  Reunis, 
together  with  a  railway  ticket  to 
Bordeaux,  baggage  may  be  checked  at 
the  station  Quai  d'Orsay  directly  to 
its  destination  after  inspection  by  the 
customs  authorities.  The  checking  is 
done  at  the  station  the  day  before  the 
sailing  of  the  vessel  from  Bordeaux, 
and  special  arrangements  are  made 
to  take  the  passengers  directly  to  the 
dock  without  changing  cars. 

For  passengers  arriving  in  France, 
baggage  bound  for  Paris  may  be 
checked  on  board  the  vessel  before 
arriving  at  Bordeaux.  The  customs 
inspection  takes  place  at  the  Quai 
d'Orsay  station  in  Paris. 


FRENCH    PUBLICITY 

Following  the  publication  of  the 
report  of  the  mission  of  General  Pau 
in  Australia,  a  number  of  French  in- 
dustrials and  merchants  notified  the 
national  office  of  Exterior  Commerce 
that  they  wished  to  export  their  pro- 
ducts to  these  countries.  Lists  con- 
taining the  names  of  these  houses  were 
sent  on  and  it  is  said  that  this  pub- 
licity has  had  good  results. 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade    in    the    better 

grades. 

Banded    in    pairs,    in   gross   boxes 

Fancy    Cabinets,    100    pairs,    banded    in 

pairs.      These   are   more    profitab'c    than 

balk   make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing    and    Cloak    Trades 


The  Gem  of  tlie  Not  ioiu 


Pa 
% 

Columbia  FWtw 
Corn  piny 
CHICAQO 


rffjd^V  B.  Fisk&Co. 

c//>^r  Chicaeo 


MC  RCH  ANDI  C  C 


ticago 

New  York  Salesroom : 

Open   Throughout  the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  In 
demand.  They  earn  good  money.  Get 
particulars.  Write 
SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  ( Dep.  DR.) 


We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service. 
143-153  University  Avenue,  Toronto 


329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  /mo    ttrs 

Babies'  Hand  Crochet  Goods  Notion* 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Material! 

Room    712,   Empire    Building 

64  WELLINGTON  ST.  WEST,   TORONTO 
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Choir  Gowns 

The  Best  in  Design 

The  Beat  Made 

The  Most  Reasonable    in    Price 

HARCOURT   &   SON,    LIMITED 

103  King  Street  W.,  Toronto 


CLIMAX  PAPER 
BALERS 

ALL  STEEL -FIREPROOF 

"Turn*    Watt* 

Into   Profit" 
12  SIZES 
Smnd  for  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Out 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE  3857 


ESTABLISHED  1872 

Knitting  Machinery 

Power  and  Hand 

May  we  hear  from  you? 

CREELMAN  BROS. 

Box  1637,  Georgetown,  Ont., Canada 


Cl£\, 


1  oo  oooooof  VU  ,V)°  °<>>><»<<K11> 


.  meriean  Bead  Co.  inc. 

iMPoaTtn.     *no      i-iAwof  act  u  rx  e  n.  t>     o* 

BEADS  AND    NECKLACES 

48^      F'PTH       AVENUE 
NJ    E    W  YOdKj       CITY 


COTTON   PANTINGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING   LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St..  -  MONTREAL 

Sole   Canadian    Representatives. 


AN 

EASTMAN 

CUTTER 


Eattmsn 
Machine  Co. 
Bufialo,   NY- 


Canadian  REPRESENTATIVE: 
W.  J.  WESTAWAY  COMPANY,   LIMITED 

The  Westaway  Building 

Main  and  McNab  Sts.  Hamilton,  Ont 

400  McGill    Bldg.,   Montreal 


REVIEW   OF    B1  SINESS 

Chicago.  —  Market  awaits  colder 
weather  for  fresh  impetus.  Millinery 
and  dresses  lead  in  sales. 

St.      Louis.   -Retail   business   brisk. 

Coats,    suits,    millinery    and    sweaters 

active.      Merchants    more    optimistic. 

Salesmen  on  road  report  retailers  un- 
derstocked and  expect  business  to  re- 
vive with  first  few  days  of  cold  wea- 
ther. 

Cleveland.— Market  fluctuates  with 
changes  in  temperature.  Coats  and 
suits  in  moderate  demand.  Dresses 
active. 

Cincinnati. — Little  change  reported 
in  the  retail  situation,  but  merchants 
express  satisfaction  with  conditions  so 
far.     Ready  to  wear  demand  general. 

Detroit. — Wholesalers  and  manufac- 
turers report  trend  toward  shopping 
in  market.  Trade  is  holding  off  wait- 
ing for  better  prices. 


Advices  from  Alexandria  indicate 
that  the  Egyptian  cotton  crop  will  be 
7.000,000  cantars  or  more.  A  month 
ago  word  was  received  that  "rumors 
of  important  damage  in  lower  Egyp' 
by  serious  shedding  of  bolls  affected 
estimates  and  it  was  figured  that  the 
crop  would  be  under  six  millions.  \ 
report  just  received  says  general  shed- 
ding had  occurred,  due  to  excessive 
water,  and  that  the  pink  boll  worm 
had   become  general. 

"However,  in  view  of  the  strong 
growth  and  precocity  of  the  plant," 
-ays  the  report,  "the  results  of  the 
first  nicking  will  be  more  satisfactory 
than  last  season,  and  if  the  present 
favorable  weather  continues  for  an- 
other  two  or  three  weeks,  the  final 
xsults  of  the  crop  will  certainly  be 
superior  to  those  of  last  season.  Un- 
der these  conditions,  we  feel  that  the 
Top  will  not  fall  short  of  7,000,000 
cantars." 

Denims,  shillings,  cotton  tweeds, 
etc.,  have  been  lowered  in  price  at 
the  mills.  As  cotton  itself  is  down 
by  one-third,  there  was  good  excuse 
t'oi  lowering  the  price  of  cotton  manu- 
!...■'  ires. 


The  British  Co-operative  Wholesale 
Society's  report  for  the  half  year  end- 
ing June,  1920,  shows  sales  amounting 
to  £5,225,868  indicating  a  trading  loss 
of  £182,288.  The  decrease  is  credited 
to  the  repayment  of  excess  profits 
amounting  to  £710,209. 


DIRECTORIES 

Of  all  Canadian  Trades. 
All   branches  of  the  Dry  Goods  Trade  COTered  bj 
WOMEN'S     WEAK,     JULY;     MEN'S     WEAK. 
SEPT.;     TEXTILE     PRODUOTS,     JAN..     com 
Dining    above    two. 

V  .  u-  e       r      28  Craig  W.,    Montreal. 

triser  Publishing  to.  lr    WeJllngtoD    W  .    Toronto 


Red  Seal  Zephur  Ginghams 

Evererr   Classics 
Eden  Clorh  -  Blue  Bell  Cheviors 
Standard  Woven  Corrc.  Fabrics 


SMITH. HOGG  &COMPANY 

II5-H7  WORTH   STREET- NEW   YORK 


Boston- 1 44  Essex  St.     Chicago-226  West  Adams  St. 


AWNINGS 

FOR 
Stores,  Offices,  Factory,  or  Residence. 

Write  for    Price  Lift  l    and  Meaturtmrn  I 
Chart*.     AddrcMi 

C.  H.  PETCH 

Successor  to 

EDMONDSON  &  PETCH 

Ottawa  Canada 


FOR  SALE 

SIX-STATION  LAMSON 

Airline  Cash  Carrier  System, 

good  as  new.     W.T.  Wellner, 

Charlottetown,  P.E.I. 


9 — qz&  '~* 

AM    INTfBNATIONAL    (J&)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,      New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 


49-51  Boucher  St. 


MONTREAL 


JUTE  GOODS 

WHY  NOT  BUY  DIRECT  FROM  THE 
MANUFACTURERS. 
James  Brodie  Representing 

COXBROTHERSCD 

12  BANK  OF  OTTAWA  BLC  MONTREAL 


HATS 

Cash  for  Old  Stock. 
For  Stiff  Hats,  Black  or  Colored. 

DUBRULE  MFG.   CO.,   Ltd. 

164  McGILL  ST..  MONTREAL 
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Kent-McClain  Again 

Messrs.  Toole  &  Thompson  .Limited,  of 
Montague.  P.K.I. ,  are  installing  throughout 
their  men's  wear  department  new  display 
equipment  built  on  the  "Modern  Method" 
Inter-place-able  Unit  Fixture  plan.  This 
new  equipment  includes  "Units"  for  the 
display  of  collars,  gloves,  shirts,  etc.,  while 
"K-M"  Revolving  Wardrobes  will  take  care 
of  the  display  of  clothing.  All  these  fix- 
tures, including  the  show  cases,  are  in  quar- 
ter-cut fumed  Oak  and  were  built  by  Kent- 
McClain  Limited  (Toronto  Show  Case  Com- 
pany). 


Information 

We  can  keep  you  posted  with  all 
daily   news   and  business    Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue  Toronto. 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mfrs. 
Jtckson  Michigin 


mm  fir 

IMMEOWTE 

OCUVtRY 


*~*' '  •  ;  ]'•  I'"1'- ■■■■-i-'- 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Best  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 
77  York  St.,  Toronto 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


ST.    GALL     EMBROIDERY     FIRMS 
ON  TWO-DAY  WEEK 

Zurich. — Most  St.  Gall  embroidery 
firms  have  closed  for  four  days  week- 
ly. Socialist  papers  pretend  industrial 
conditions  not  bad,  but  work  is  being 
given  to  Austrians  at  Orarlberg, 
where  wages  are  cheaper.  The  Gov- 
ernment   plans    some    counter-action. 


LABOR    GAZETTE    SAYS    PRICES 

IN  ENGLAND  ARE  164  P.C. 

ABOVE  JULY 

London. — The  Labor  Gazette  states 
that  the  level  in  retail  prices  at  the 
first  of  October,  including  clothing 
and  kindred  necessities,  were  164  per 
cenf.  above  July,  1914. 


MARTIN'S     POSTPONES     EXPAN- 
SION 

London. — The  recently  announced 
plan  of  Martin's,  Ltd.,  to  engage  in 
a  mail  order  business  in  apparel  and 
other  lines,  after  the  fashion  of  Sears, 
Roebuck  and  Co.,  has  been  postponed. 
Financial  and  labor  difficulties  will  re- 
strict this  firm  to  its  present  business 


SWEDISH    TRADE    PROSPERS 

Sweden  is  at  present  in  a  better 
position  than  either  Denmark  or 
Norway,  says  Le  Bulletin  Commer- 
cial. Her  exchange  leads  the  others 
by  nearly  33  per  cent.  Recently,  pro- 
duction has  increased  so  greatly  in 
proportion  to  the  needs  of  the  popu- 
lation that  her  rather  heavy  imports 
have  made  no  impression  on  the  ex- 
change. Again,  both  Denmark  and 
Norway  show  a  mai-ked  falling  off  in 
their  exports  to  England,  whereas 
Sweden  is  exporting  more  and  more 
to  England. 


London. —  Burberry's,  Ltd.,  apparel 
manufacturers,  show  in  their  first  an- 
nual report,  covering  the  year  end- 
ing March,  1920,  a  profit  of  £378,227, 
which  largely  exceeds  the  estimates 
made  in  the  prospectus.  A  dividend 
of  10  per  cent,  has  been  declared  on 
'he  ordinary  shares. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 

CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.  W„  TORONTO 


MESH  BAGS  in  Silver  and  Gun  Metal 
Finish.  METAL  FRAMES  for  Ladies' 
Hand   Bags. 

Made  in  Canada  for  the  Canadian  Trade 

WHITING  &  DAVIS   CO. 

SHERBROOKE.  QUE. 

J.    CHANANIE 

Wholesale  Dry  Goods  Importer 

has  removed  to  larger  and  more  central  premises    at 

323  NOTRE  DAME  ST.  WEST 

MONTREAL 

where  he   will  render  still  more  efficient   service  than 
in  the  past 

Cotton  Comforters 

Down  Comforters 

Deliveries   Guaranteed 

The  Toronto  Feather  &  Down  Co., Ltd. 

2154-56-58  Dundas  St.  W.,  Toronto 


.Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Cp  l»*<iip 

HAMILTON.  ONTARIO 


w 


IOTSK& 


WINDERS  6VC. 


May  we  write  you   and   send   photos  ? 

CREELMAN  BROS. 

Manufacturers  ESTABLISHED  1872 


Box  1637A, 
Rib-Tops,  Leggers,  Sleevers,  Sweater,  Toque,  Mitt  and  Special  Machines.    GEORGETOWN,    ONT.,   CANADA 


1 02 
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MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.  DUDGEON  &  CO. 

Manufacturers'  Agents  and 
Commission  Merchants 

NEW  BHULS  BLDG.,  MONTREAL 

Canadian  Agents  for  British  Manu- 
facturers  of  the  following  to  the  Whole- 
sale and    Manufacturing    trade: 


Men's  Tweeds  and 
Serges 

Men's   Overcoat- 
ings 

l.inintts 

Linen  Canvas 

Dress     Goods 

Mantle    Cloths 

Children's     Wash 
Dresses 


Roys'    Wash    Suits 
Lace    Curtains 
Bungalow    Nets 
Stripping    Nets 
Vitrage     Nets 
Madras    Muslins 
Casement  Curtains 
Linen  Bed  Spreads 
Fancy  Embroidered 
Linens 


Laces  of  all  kinds 
Pleased  to  submit  samples 


Universal 
Hair  Goods  Company, 

Limited 

Converters,    Manufacturers 

v-    and    Importers  of    Human 

Hair  Goods  and  Hair  Nets. 

DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wigs  in  the  Dominion 

Write  for  Quotations 

Fraser  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND     SPECIALTIES 

WHITE  DUCK  COATS  in  All  Styles 
SUMMER  CLOTHING       LUSTRE  COATS 

WAREHOUSE   and    AUTO    DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE    OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller   Mfg.   Co.,  Limited 

44-46    York    Street.  -  TORONTO 

The    Oldest    and    Largest    Specialty 

Clothing  House  in  Canada. 


M  u    CUT  PRICES 

Horrockses,  Crewdson  &  Co.,  Ltd., 
intimate  their  intention  of  reducing 
prices   on    their    manufactures    by   5 

per  cent,  and  anticipate  that  their 
example  will  be  followed  by  other 
manufacturers  of  similar  goods. 

The  company's  London  representa- 
tive says  that  the  reduction  will  af- 
fect 2,000   varieties  of  textiles. 


A  SYRACUSE  HOSIERY  SALE 

Syracuse.  — ■  Twelve  hundred  paiis 
of  silk  stockings  for  women  at  95 
cents  per  pair  did  not  last  long  at 
the  L.  A.  Witherill  store,  at  h  spe- 
cial sale,  it  is  said.  Together  with 
the  95-cent  offerings  the  tore  sold  a 
large  number  of  others  regularly 
marked  $2.50,  for  $1.69  per  pair. 


French  merchandise  not  sold 
abroad  may  be  readmitted  into 
France  free  of  duty  and  exempt  from 
the  tax  on  the  business  turnover, 
says  Les  Echos  de  l'Exportation,  on 
"the  fulfilment  of  certain  formali- 
ties." One  of  the  conditions  is  that 
the  original  exportation  shall  have 
been  in  accordance  with  the  law,  and 
the  other  is  that  the  national  origin 
of  the  article  must  be  recognized  by 
the  authorities. 

Make  Your    Price  Tags 
on 

Standard 
Tag  Machine 

Simple      Quick      Low   Expense 
Particulars  and  Sample   Tags  Free 

R.  WALLACE  BURRY 

137  McGill  St.,  Montreal 


DRESSES 


OF  THE  BETTER  KIND 


The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 


BRAND 

(REG  ) 

"DRESS  FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturer*  of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING    TRADE    ONLY 

Decorators  on  Buttons  of  Eterjr  Description 

814  BROADWAY  NEW  YORK 


Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

"  Everything  in  Men's  Furnishings" 


"Tu  Ih*  Quality  behii  d  the  nime  th«t  count." 

Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 


37  to  41   Mayor  St. 


Montreal 
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Give   Full    Information 

Last  Friday  a  $5  bill  came  to  the  Subscription 
Department  pinned  to  a  circular,  but  minus  the 
name  and  address  of  the  sender.  Nothing  can  be 
done  in  this  case  until  the  remitter  writes  in  to 
complain   that   he   is   not   getting   the   magazine. 

An  hour  later  in  came  a  memo  from  "F.  R. 
Thorn"  in  regard  to  his  subscription,  but  with  no 
address  given.  As  the  stencils  are  all  filed  accord- 
ing to  post  offices  nothing  can  be  done  in  this  case 
either. 

Shortly  afterwards  a  post  card  arrived  from  New  Glas- 
gow, N.S.,  with  our  name  and  address  plainly  written  on 
the   front,   but  perfectly  blank   on   the   reverse  side. 

These  three  instances,  which  all  occurred  in  one  morning, 
are  typical  of  hundreds  which  happen  in  the  course  of  a 
year  on  all  publications — and  they  explain  why  this  publi- 
cation is  bound  to  receive  a  number  of  (on  our  part)  un- 
avoidable   complaints. 


Say  you  saw  it  in 

DRY  GOODS  REVIEW 


CONDENSED    ADVERTISEMENTS 


five  cents  per   word   per  insertion.      Ten   cents   extra    for   box    number. 


T  INE    WANTED— TRAVELLER,    17    YEARS'    EXPERIENCE.      ASKS 
for  a  good   line  for   Quebec  and   Maritime    Provinces.      Write   A.   3., 
164    Desfranciscains    St.,    Quebec. 


WE   OFFER  A   REAL   CHANCE    FOR   AMBI 

TIOUS   SALESMEN  —  YOU    ARE   ONLY 

LIMITED  BY  YOUR  OWN  ABILITY. 

pLEASANT,  PROFITABLE  EMPLOYMENT  THE  YEAR  ROUND. 
A  five-year  contract,  backed  by  a  company  with  a  half  million 
dollar  responsibility,  is  what  is  offered.  Men  who  have  initiative  and 
want  a  chance  to  expand  and  increase  their  earning  power  several 
thousand  dollars  a  year  over  their  present  salary.  Situations  paying 
from   $5,000  to   $11,600  a   year   now  open. 

We  have  a  Welfare  Society,  which  insures  you  by  group  plan— no  ex- 
amination—insures you  in  sum  of  $1,000  and  automatically  increases 
to  a  $5,000  policy,  at  no  cost  to  you — we  insure  you  against  accident, 
disability  and  sickness,  besides,  you  share  in  the  net  dividend  earnings 
of  the    Company. 

You  are  offered  a  situation  with  a  company  that  is  admitted  to  be  the 
best  in  the  world  in  their  line — where  honest  endeavor  is  appreciated 
and  rewarded.  The  chances  of  advancement  are  certain.  All  this 
sounds  good,  doesn't  it?  It  is  really  better  than  cold  type  can  explain. 
Address  The  T.  K.  Kelly  Sales  System,  2548  Nicollet  Avenue,  Min- 
neapolis,   Minn. 


Woollies  Always  in  Demand 

A  plentiful  supply  of  soft  woollen  garments  is  necessary  to  every 
child's  wardrobe.     The  demand  for 

Priscilla  Quality 

Children's    Woollies 

is  a  constant  one.  High-grade  materials  and  the  best  of  workman- 
ship have  made  them  popular  with  mothers.  They  are  a  profitable  line 
for  you  to  stock. 

HENRY  DAVIS  &  CO.,  LIMITED,  259  Spadina  Ave.,   Toronto 


A  Tree  is  Told  by  its  Fruit 

Quite  all  right.  Try  i*  out.  Pass  this  copy  of  DRY  GOODS  REVIEW  on  to 
your  assistant,  or  to  your  buyer,  or  to  one  of  your  salesmen.  Let  him  have  the 
greater  knowledge  of  business  conditions  that  it  will  bring.  Watch  for  increased 
efficiency,  for  a  marked  interest  in  things  along  your  line.  Try  the  plan  anyway. 
If  it's  worth  the  trouble,  results  will  tell. 
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Dominion  Raynsters 

Made-in-  Canada  Raincoats 


Give  You  Popular  Styles 
at  Popular  Prices 


The  enormous  increase  in  the  demand  for  ••DOMIN- 
ION RAYNSTERS"  has  made  throe  things  pos- 
sible:— 

— a  greater  variety  of  stales 

— more  'patterns  from  which  to  choose 

— a  wider  range  of  prices 

For  Fall.   -DOMINION  RAYNSTERS"  offer  a  com- 
plete line  of  new  models  at  popular  prices,  a-  wel 
as  a  more  extensive  assortment  in  other  grades. 

"DOMINION  RAYNSTERS"  are  for  every  member 
of  the  family — for  men.  women  and  children. 

The  Raynster  lahel  is  in  every  garment  as  an  assur- 
ance  of  quality,   workmanship   and  satisfaction. 

Sorting  and  "rush"  orders  filled  promptly  through 
our  nearest  service  branch. 

Dominion  Rubber  System 
Service  Branches 

Located  at 

Halifax,  St.  John,  Quebec,  Montreal,  Ottawa,  Toronto, 
Hamilton,  Brantford,  Kitchener,  London,  North  Bay,  Fort 
William.  Winnipeg,  Brandon,  Regina,  Saskatoon,  Calgary, 
Lethbridjie,    Edmonton,   Vancouver   and    Victoria. 
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The  Smartest  Book 
on  Knitting 

Be  sure  that  you  are 
supplied  with  our  new 
knitting  book,  "Fall 
and  Winter  Sports," 
showing,  in  color,  the 
newest  designs  for 
sweaters,  tarns,  scarfs, 
slip-ons,  caps,  gloves 
and  stockings.  Full 
directions  for  knitting. 


Fingering  Yams 


The  great  demand  for  these  soft,  color- 
ful yarns  is  a  natural  result  of  quality, 
adaptability  to  knitting  purpose,  fair 
price  and  advertising. 

Pure  Australian  long-staple  wool  select- 
ed for  evenness,  elasticity  and  strength* 
Just  the  right  weight  for  the  garment  to 
he  made.  Brilliant  colors  last  colors. 
All  the  new  fashionable  shades. 

Extensive  advertising  in  the  leading 
magazines  and  newspapers  of  Canada 
right  up  to  Christmas  time. 

Comes  in  convenient  I  ox.  balls  10 
balls  to  the  box. 


Manufacturers  of  Corticelli  Spool  Silks,    Corticelli  Crochet  and  Embroidery 

Cottons,   Corticelli  Knitting  Silk,   Corticelli  Embroidery 

Silk,  Corticelli  Roll  Tape,  Corticelli  Lingerie  Braid. 
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Business 
Confidence 

depends  entirely  upon  the  ejuality  of  your 
goods,  and  your  business  depends  upon  the 
confidence  <  f  your  clients. 

Hawleys 

Hygienic 

Black: 


British  Dye 


FOR  COTTON  AND  THREAD  STOCKINGS  AND  SOCKS 

FASHION    is    aKain    recognizing    the    inimitable    smart- 
ness  of   Black    Stockings,   and    if   your   customers   are 
supplied    with    HAWLEY    DYED    Stockings    you    can 
rest    assured    you    will    enjoy    their   entire    confidence,    be- 
cause   HAWLEY    DYED   goods    will    not    fade.      They   are 
stainless,   safe   and   durable. 

Made     in     two    distinct    finishes.  in/cU^ 

"Cashmere"     finish     and     "Silk"     v\6$N\£l «>  "'GlE/V/r 

insist  upon  your  Black  stuck-        WARRANTED 
inos    ami    sui  /,.*    bearing    the    STai,,.-        i    ^DoCw* 

//Ml/./)       Mark.  ^^WHfiSS&ACD™ 

Enquiries    from    the    Trade    invited. 
Sole   Dyers  (to  the  trade  only) 

A.  E.  HAWLEY  &  CO.,  Ltd. 

SKETCHLEY   DYE  WORKS.  HINCKLEY,  England  _ 
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Leather  Goats 


This  signature  in  a  leather 
coat  stands  for 

-  soft  pliable  leather 
warm  reliable  linings 
careful  tailoring 


No.  22607 — Here  is  the  more  mannish  cut  of 
leather  coat  in  three-quarters  length.  Most 
women  like  the  yoke  effect  and  close  fastening  of 
collar. 

Lined    throughout   with    herringbone    Kencheviot. 

Tan  and  black    $37.50 

Mahogany     42.50 


We,  as  manufacturers,  are  backing  you  retailers  in  your  effort  to  lower  the 
price  to  the  consumer.  We  can  deliver  these  and  other  attractive  Kenyon 
Leather  Coats  immediately  to  you  at  prices  considerably  lower  than  you 
had  anticipated. 

A  Kenyon  stands  for  Kenyon  quality,  regardless  of  price  tag. 
SEND  FOR  A  LEATHER  COAT  CIRCULAR 

C.    KENYON    CO.,    Inc. 


\KW  YORK 
200  Fifth  Avenue 


CHICAGO 

223  Jackson  Blvd. 
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SHIELD 


BRAND 


Upholstery  and  Drapery  Fabrics 

Good  taste  in  fabrics  is  2.  i  matter  of  art  and   superior    production. 
You  will   find   both   exemplified   in   our  extensive  lines. 


TAPESTRIES 

CASEMENTS 

POPLINS 

CRETONNES 

MADRAS 


ROPE  PORTIERES 
NOTTINGHAM  LACE  CURTAINS 
SWISS  LACE  CURTAINS 
MARQUISETTES  AND  SCRIMS 
BUNGALOW  NETS 


Carpets,  Squares  and  Floor  Coverings 


WILTON  SQUARES 
MATS 
RUNNERS 
STAIR  CARPETS 
AXMINSTER  SQUARES 
MATS 
RUNNERS 
STAIR  CARPETS 


TAPESTRY  SQUARES 

MATS 

STAIR  CARPETS 
COCOA  MATTING 
LINOLEUMS 
OILCLOTHS 
LINOLEUM  RUGS 
CONGOLEUM  RUGS 


QUILTS 

White  Quilts,  Plain  or  Fringed 
Colored  Quilts,  Fringed 
Marseilles  Quilts 


COMFORTERS 
Cotton  Filled 
Down  Comforters 
specially  for 
Christmas  Trsde 


BLANKETS 
White  Wool 
Grey  Wool 
Scotch  and 
All  Wool. 


ALL  PRICES  GUARANTEED 
INQUIRIES  SOLICITED  AND  SAMPLES  CHEERFULLY  SUBMITTED 

GREENSHIELDS,  LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

VICTORIA  SQUARE  MONTREAL 
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THE  SILK  HOUSE  OF  CANADA 


JAPANESE  SILKS 

CHINESE  SILKS 

CHARMEUSE 

DUCHESS  SATINS 

GEORGETTES 

CREPE  DE  CHINES 

FANCY  STRIPES 

PLAIDS 

FA  NC  Y  TRIMMING 

SILKS 

PYJAMA  SILKS 

and 


/     SILK  SHIRTINGS 


5 


Largest  Stock  of  Si/ks  in  danada 

FOR    IMMEDIATE    "DELIVERY 

Our  Silks  attract  attention  because  of  their  rich 
colorings  ana  the  QUALITY  that  is  so  evident 
both  to  the  eye  ana  to  the  touch. 

Staples    and   Novelties    in   great   variety--to   jtlease 
either  those  customers  who  prefer  conservative  designs 
or  those  who  admire  the  ultra-smart  and  novel. 
At    present    showing    UNUSUAL    VALUES 
for  Immediate  and  Spring  Delivery. 


2L  &  &tng  &tlfe  Company,  limited 


59-61  Wellington  St.   West 

Foreign    Officts: 
Zurich,  Switzerland 
Yokohama,  J aj>an 


Toronto 


Lyons,  France 
Chef oo.   China 
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Our  Christmas  Trade 


Must  be  Good 


When  people  have  money  practically 
all  will  spend  it  at  Christmas  time. 

We  can  ship  now  or  later  lines  of  Dry 
Goods  that  will  assure  you  getting 
your  share  of  this  profitable  business. 

ESPECIALLY  PACKED  IN  HOLIDAY  BOXES 

Mufflers,  Blouse  Lengths, 

Blouses,  Dress  Lengths, 

Hosiery,  Suspender  and 
Handkerchiefs,  Garter  Sets, 

Papeteries,  Men's  Ties, 
Etc.,  Etc.  Etc.,  Etc. 

P.S. — Don't  forget  your  Fancy  Rib- 
bons and  Holly  Tying  Ribbons. 


John  M.  Garland,  Son 
&  Co.,  Ltd. 

Ottawa  -  Canada 

Wholesale  Dry  Goods 


DRY    tiiiODS    REV]  E  W 


CHRISTMAS 
NOVELTIES 


i\ 


DEPARTMENT "K" 


We  have  an  extensive  assortmeni  suitable  as  Christmas  gifts  for  men  and 
women,  including: 

HANDKERCHIEFS, 

LADIES'    HANDBAGS, 
RIBBONS, 

FANCY  GOODS,  Etc. 

Racine  superior  value  in  all  our  lines  warrants  your  confidence   in   the   satisfaction    of   your    Christmas 
sales.  * 


Let  us  help  you  to  make  this  a  Christmas  Season  of  exceptionally 
big  business  with  standard  novelties  at  popular-sale  prices. 
^,  -A  Our  Mail  Order  Service  is  all  you  could  desire  for  promptness  and 


14  DEPARTMENTS 


A — Cotton   Staples 
AX — Flannelettes 
B— Wash  Goods 
C — Woollens,  etc. 
D — Linens 

E — Dress  Goods  and  Silks 
F — Men's     Underwear    and 
Sweaters 


G — Home  Furnishings 
H — Ladies'  Hosiery  and   Under- 
wear 
I       .Men's  Fancy  Furnishings 
J — Ladies'   Ready-to-Wear 
K — Smallwares  and   Notions 
L — Men's  Fine  Shirts 
M      Working    Men's    Wearables 


ALPHONSE  RACINE,  LIMITED 

60-98  St.   Paul  Street  West,  Montreal 
Manufacturers  and  Wholesale  Distributors  of  Dry  Goods 

PERMANENT  SALES  OFFICES : 
OTTAWA      QUEBEC        TORONTO        HAILEYBURY        SYDNEY         RIVIERE  DU  LOUP 
III  Sparks  St.  Merger  Bldg.      123  Bay  St.       Matabanick  Hotel     269  Charlotte  St.  Hotel  Anctil 

SUDBURY  SHERBROOKE  THREE  RIVERS  CHARLOTTETOWN.  P.E.I. 

Nicklc  Range  Hotel  4  London  St.  Main  St.  Queen  and  Sydney  Sts. 

Factories     Beaubicn  Street,  Montreal  ;  St.  Denis,  Que.  :  St.  Hyacinthe,  Que. 
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November,  1920 
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BB 
BB 
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To  The  Merchant 
Or  His  Buyer 


BB 
BB 
BB 
BB 


BB 
BB 


Our  stock  is  heavy  in  every  Depart  - 
||  merit.    We  have  decided  to  reduce  it.  §§ 

By  visiting  our  Warehouse  you  will 
see  fashionable  goods  for  this  Sea- 
son's assorting  trade,  CHRISTMAS 

_  _  * — * 

**  TRADE,  and  for  everyday  wants,  at  £2 

II  prices  much  below  to-day's  Manufac-  II 

BB  ,  •  "  1  i"      1 1  "  BB 

;■  turers    quotations  in  the   following  a| 

Departments: — 

MEN'S  FURNISHINGS,  LADIES'  HOSIERY, 
GLOVES  and  READY-TO-WEAR,  HOUSE  FUR- 
NISHINGS,    STAPLES,     SILKS     and     DRESS  §1 
11                                GOODS,  LINENS,  WOOLLENS  and  TAILORS'  |f 

TRIMMINGS. 

COME  AND  SEE  US. 


BB  |B 

CO  BB 

QD  BB 

BB  BB 

11  ii 

□  □  BB 

BB  BB 

iS     JOHN  MACDONALD  &  CO.,  LIMITED     » 


TORONTO 


BB  BB 

BB  BB 

BB  QB 

II  II 
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The  Easiest  Selling  Electric 


It  Beats  ...  as  it  Sweeps      as  it  Cleans 


DRY    GOODS    REVIEW 


Cleaner  in   the  World 


The  Hoover  is  the  largest- selling  electric 
cleaner  in  the  world  because  only  it 
combines  the  three  essentials  of  thorough 
cleaning:  beating,  sweeping  and  suction. 

It  is  the  easiest  to  sell  because  it  is  known 
generally  to  be  the  best,  and  its  estab- 
lished reputation  is  being  entrenched 
deeper  and  deeper,  by  advertising  its 
principles  to  an  extent  unapproached  in 
the  electric  cleaner  field. 

Even  were  The  Hoover  less  known  and 
less  advertised,  the  remarkable  demonstra- 
tion that  it  makes  possible  before  the 
eyes  of  prospects  would  earn  it  the  title 
of  the  easiest  seller. 

But  when  a  convincing  demonstration 
is  coupled  with  advertising  of  tremendous 
magnitude  and  a  better  product,  it  is 
apparent  that  all  obstacles  to  ready  sale 
are  swept  aside. 

The  Hoover  Suction  Sweeper  Company 
of  Canada,  Limited 

The  oldest  and  largest  makers  of  electric  cleaners 
Factory  and  General  Offices:  Hamilton,  Ontario 


Ever  increasing  production  of 
Hoovers  in  Canada  is  enabling 
us  constantly  to  add  new  dealers. 
We  have  a  very  attractive 
proposition  to  present.  No 
obligation  is  attached  to  your 
inquiry.  Write  us  for  particulars. 


Made     in     Canada     by     Canadians     for     Canadians 


i'  i:  v    '.mods    REV]  E  \v 


DEPARTMENT  M  M  M 


KNITTED  WOOLLEN  GOODS 


M 


j$§&vT'         _.  '    fe#-    ijftv  Angora  and  Brushed  Wool 

Muffler  Shawls. 

Mufflers. 

Wool  Sets. 

Toques. 

Bootees. 

Polkas. 

Child's  Sets. 

We  have  a  large  stock  of 

BALDWIN'S  FINGERING  AND  FANCY  WOOLS 

■ 

also 

|    CANADIAN  FINGERING  AND  WHEELING  YARNS 

M  All  Shades  of 

PHYLLIS  AND  DOROTHY  SWEATER  WOOLS 


X 


w 


¥ 


& 


FOR 


XMAS  NOVELTIES 

See  our  October  Ad, 


§    HODGSON  SUMNER  &  CO.,  LIMITED 


83-91  St.  Paul  St.  West 


2  1  St.  Sulpice  St. 
MONTREAL 

SAMPLE  ROOMS: 


84-92  LeRoyer  St. 


7  Charest  St.,  QUEBEC  Windsor  Hotel,  OTTAWA 

Carlaw  Bldg..  28-30  Wellington  St.    West,  TORONTO 

Can.  Bank  of  Commerce  Bldg..  THREE  RIVERS  Metropole  Building,  SHERBROOKE 

303  Mercantile  Building,  VANCOUVER 
50  Bon  Accord  St..  MONCTON 
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For  Curtains  and  Furniture 
Coverings  of  enduring  beauty 

SUNDOUR 

UNFADABLE 

FABRICS 

The  Colours  of  these  beau- 
tiful Fabrics  are  guaranteed 
absolutely  fast  against  sun 
or  wash  and  the  Fabrics  are 
made  in  Casement  Cloths, 
Reps,  Damasks,  Chenilles, 
Madras  Muslins,  Tapes- 
tries, etc. 


MORTON  SUNDOUR  FABRICS  LTD. 

CARLISLE,  ENGLAND 

89  Newgate  Street  ::  London,  E.C. 

Canadian  Representative  :  G.  I.  KITCHEN,  V-  Bay  Street,  Toronto 
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the  Public  has  started  buying  linen" 


The  optimism  of  a  big  Eastern  Department  Store  Owner 
finds  its  reason  in  many  causes — but  summed  up  it  is  simply 
that  his  customers  started  early  in  their  long  deferred  pur- 
chasing of  linen  for  the  winter  in  general  and  for  the  holiday 
season  in  particular. 

Heavier  retail  buying  has  also  been  noted  wherever 
adequate  stocks  have  been  displayed  and  pushed  through 
local  advertising. 
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■  Jn  turn,  definite  action  by  the  great  yarn  and  linen  manu- 
facturers overseas  in  a  concerted  endeavor  to  bring  prices 
back  and  keep  them  down  on  a  stabilized  basis  has  clarified 
the  situation.  Buyers  are  confident  that  the  market  will  not 
get  out  of  hand  again  and  that  they  can  proceed  with  the 
development  of  a  profitable  linen  business. 

The  danger  of  allowing  prices  to  shoot  up  because  of  a 
short  raw  material  supply  and  a  long  public  demand  has 
been  demonstrated. 

Fortunately  for  the  linen  buyer,  this  stabilization  has 
come  before  the  big  retail  buying  season — too  late  for  orders 
for  import  from  Ireland,  however — but  in  time  to  obtain 
deliveries  from  such  stocks  as  importers  hold  in  New  York 
and  other  distributing  centers. 

Now  that  the  public  has  started  linen  buying  in  earnest 
there  is  certain  to  be  a  scramble  for  deliveries  of  stock. 


^  IRISH  LINEN  SOCIETY 

BELFAST     IRELAND     <^£^\ 
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THE  PREFERENCE  OF  CANADIAN  WOMEN 


MUSER'S 


FINERIES 


IS  AN  INCENTIVE  FOR  YOU  TO  STOCK  THEM. 


Our  NOVELTIES  are 
specially  opportune  for 
the  Christmas  season. 
They  are  selected  from 
the  finest  displays  in 
many  countries  and  so 
wide  in  variety  as  to 
meet  the  requirements 
of  your  customers,  be 
they  conservative  in 
taste  or  desirous  of 
striking  or  even  bizarre 
effects. 

Laces 
Ribbons 
Hosiery 
Handkerchiefs 


Our  SPRING  offer- 
ings are  the  finest  our 
extensive  buying  re- 
sources can  procure — 
exquisite  fabrics  of 
filmy  elegance,  delicate 
laces  of  finest  work- 
manship, embroideries 
which  defy  description, 
and  novelties  that  will 
fill  you  with  selling 
zeal. 

See  our  whole  range. 

Chiffons 

Dress  Trimmings 

Wash  Goods 

Embroideries 


You  will  find  it  a  treat  to  look  over  our  great  assortment.     Muser's  is  a  Fairyland 

of  BLUE  STAR  products  and  imports. 


Jlusier  protftersi  (Canafca)  £tmtterj 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San    Francisco 


Manufacturers  and  Importers  of  Laces 
Dress  Trimmings    and     Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

Le  Puy 

St.  Gall 
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FAST  DYE 


tfcutipaAeil 

SuperVfelvet 


FINE  TWILL 


FAST  PILE 


IF  anything  is  certain,  it  is  that  Canadian  women 
will  turn  to  SANSPAREIL  Super-Velvet  the 
moment  they  realize  such  high  quality  is  avail- 
able at  interesting  prices.  SANSPAREIL  is  an 
achievement  in  Cotton  Velvets. 


Its  exquisite  sheen,  excep- 
tional durability  and  superb 
draping  qualities  create  sales 
wherever  Sanspareil  is  shown. 


Balstone  Cooke  &    Co. 

Limited 

MANCHESTER  ENGLAND 


To  be  had  from  the 
leading  wholesale 
houses   in  Canada. 


II 
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Made 

in 

Four 

Sizes 

000 

00 

0 

I 


COLONIAL     MAID 


m 


>c 


rm- 


Ni 

DRESS     V   FASTENER 

>E     IN'     CANADA 


»»»»»»»»»»»»»»»»»»^»»< 


>♦♦♦«♦«♦«««♦♦«♦ 


It's  all  in 
the  Spring 


Strong — 
Durable 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 

Colonial  Maid 

Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


BRASS 
will  not 
rust 


^<H  IS      IS     NOT     A 

FRICTION  FASTENER 
KmS  D  MADE 

DUt     IS     WITH 

HIGHLY  TEMPERED 

WIRE  SPRING  m  m 
KNOWS  WHEN  TO  HOLD 
AND   WHEN   TO   LET  GO 

ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .\    /.    SI7ES :  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured  by 

Colonial  Fastener  Co.,  Limited 

Montreal,    Que. 


flr  H 
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What  High  Quality  Means  in  a  Staple 


\\  here  a  trade  marked  brand  of  a  staple  fabric,  such  as  linen,  is  lifted 
out  of  the  ordinary  and  by  sheer  merit  placed  on  the  highest  possible 
plane — such  a  brand  becomes  comparatively  immune  from  bargain 
hunting  and  freed  from  the  competitive  class. 

"OLD  BLEACH"  pure  Irish  Linen  is  bought  because  it  is  "OLD 
BLEACH." 

Its  supreme'  quality,  which  is  never  questioned — its  beauty  and  artis- 
tic values  have  given  it  a  significance  which  makes  it  one  of  woman's 
most  desirable  household  possessions. 


"OB^BiJEACir  Linen  G>b? 

<23-15  East"  <2b~  Street       New    Vork. 

C         *— -~^_P   .' R  LAMOST      MANAGGR  C ■—" ^       <> 


W    II  .  Toronto,  Oni 


kz 


® 


n 


The  Trade  Marl  '•Old 
Bleach"  is  stamped  on 
creri/  article  except  Table 
Damasks,  which  hat  e 
.  'he  above  math  WOOtn  (nm 
I J  our  corners.  a 
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Limited 


Denton,  Mitchell  &?  Duncan 

TORONTO 

Specials  for  Christmas  Trade 


Men's 
Mocha 

and 

Fine  Wool 
Gloves 

Smoking 
Jackets 

in 

plain 

colors 

Blue,  Brown, 

$12.00  each. 

Assorted  Sizes 


Special 
Values 

in 

Men's 

Neckwear 

$4.80,  $6.50, 
$9.00 

per  dozen. 

Men's 
Terry  Cloth 
Bath  Robes 

Assorted 

patterns 

and  colors, 

$11.00  each. 

Assorted  Sizes 


Dressing  Gowns 

Assorted    patterns,    colors    and    sizes. 
Prices  $12.00,  $15.00,  $16.50  and  $17.00  each. 


i 


I 
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DEPARTMENT  "K" 

includes  many  seasonable 
garments  for 

WOMEN   AND   CHILDREN  #,-< 


Black  Satin  Blouses,  size 
36-44,  1  doz.  in  box.  ...$13.50 

Black  Voile  Blouses,  36-44, 

per  doz 9.00 

White  Voile  Blouses,  36-44, 

]>er  doz 13.50 

Striped  Voile  Blouses  ....   10.50 

Crepe  de  Chine  Blouses, 
white,  maize  and  pink, 
per  doz 24.00 

Crepe  de  Chine  Blouses, 
maize,  peach,  black,  navv. 
white,   flesh .    42.00 

Crepe  de  Chine  Blouse-, 
maize,  black,  white  and 
pink    36.00 


( Jhild's  White  Pique  Stamped 
Dresses,  size  3  to   1  years.. $  8.00 

Child's  Gingham  Dresses,  2-4- 
6   


1'rint   Dresses  for  misses,  6  to 
14  years,  assorted  colors.  .  . 

~-  •  1 1 1  »*  ■  1 1   Flannelette  Bloomers, 
size  12-14-16  years 

Children's     Eiderdown     Kim- 
onas,  size  2- 1-6,  <  lopen,  old 

.  and   pink    39.00 


10.50 

1  5.00 

5.25 


Stripe  Flannelette  Bloomers. 
23-25-27,  per  doz $  5.50 

Short  Flannelette  Kimonas, 
assorted  colors,  Bize  38-44.  .    18.00 

Long  Flannelette  Kimonas^ 
size  38-44, 'assorted  colors.  -   30.00 

Ladies'  ■  White  Flannelette 
Gowns,  assorted  color-,  size 
54-60,  ] ',  doz.  in  box 21.00 

Allover  Aprons,  elastic  belts, 
.-elected  designs    13.50 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 


Quebec:   7   Rue  Charest 
Toronto;    152   Bay  Street 
Sherbrooke:    103   Wellington  St. 


Ottawa:   25  Sparks  Street 
Three  Rivers:  82  Royal  Street 
St.  Hyacinthe:  229  Cascade  St. 
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NOW  BOOKING^ 280  MEN  FOR 
IMMEDIATE.  SALES 

TK  KELLY  SALES  SYSTEM 

MINNEAPOLIS.  MINNESOTA^ 
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All  Colors — All  the  Time 

THAT'S  SUNSET 

We  can  ship  all  orders  promptly — you  need  never 
disappoint  a  customer  by  being  "out"  of  Black, 
Navy  Blue  or  any  of  the  22  Sunset  Colors.  Every 
cake  of  Sunset  sold  means  many  repeats — keep 
your  stock  up. — don't  miss  a  sale. 


22  FAST  COLORS 

Pink.  Old  Rose.  Scar- 
let. Cardinal,  Wine, 
Sand,  Yellow,  Orange, 
Lijrht  Brown,  Dark 
Brown.  Light  Blue, 
Old  Blue.  Navy.  Black. 
Gray.  Taupe.  Helio- 
trope. Purple.  Light 
Green,  Dark  Green, 
Mu>lard,  U.S.  Olive 
Drab    (Khaki). 


ASK  YOUR  JOBBER 

When  you  get  low  on  any  Sunset  Colors,  order  at  once 
through  your  jobber.  He  can  complete  your  line  promptly 
because  he  can  get  all  colors  from  us  without  any  delay 
whatever.  If,  however,  you  have  any  trouble  in  having 
your  order  filled,  write  direct  to  us — we  will  be  glad  to  see 
that  you  get  any  Sunset  Colors  you  need  immediately. 

Ask  your  jobber  for  prices  and  discount*,   or  write    to 

HAROLD  F.  RITCHIE  &  CO.,  LTD.,  Toronto,  Canada 

Manufactured  by 

NORTH  AMERICAN  DYE  CORPORATION,  LTD.,  Toronto,  Canada 


SUNSET 
DISPLAY  CASE 

Sunset  Soap  Dyes  are 
ipacked  1  gross  as- 
sorted in  the  attrac- 
tive Display  Case, 
without  extra  charge, 
when  requested.  In- 
sist upon  having  your 
first  order  packed  in 
this  way,  which  keeps 
Sunset  before  your 
trade    all    the    time. 


Sunset  SoapDyes 


the  REAL  Dye 


CANADIAN-MADE 


COTTON  BATTING 

Order   VICTORY    BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 


Packed  in 

shipping 

Cartons 

or  in 

Bales 

The  best 
value  for  the 
price. 

Can  be  had 
in  125,  100, 
80,  67  or  50 
rolls  to  the 
bale  or  124, 
96,  &o,  64  or 
4S  to  a  lot  of 
four    cartons. 

Any 

Wholesale 

House 


Dominion 
Wadding 
Company. 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 


Canadian    Agent:     Walter    Williams,    508    R.ad    Building, 
45  St.  Alexander  St.,  Montreal 


LADIES'  and  CHILDREN'S 

KNIT  SPORTS  COATS  AND  SCARVES 

Boys'  and  Men's  Knit  Jerseys 
Men's  Cardigan  Jackets 
Aviator  and  Balaclava  Caps 
And  Tarn  O'Shanters 

RUSSELL  &  CO. 

Scotch  Cap  and  Hosiery  Manufacturers 

ROBERTLAND  MILLS 

STEWARTON,  SCOTLAND 


DRY    GOODS    REVIEW 


21 


llllllllllllllllllllilllllllllllllllllll  lll.lll  lllllllll'l  I  I  I  I  1:1  1:1  lil  I  I  I  I  1  HI  HI  1  I  I  I  I  I  I  I  l!HI  I  I  1  I     I  I  I  I  I     III  111  ill  I  I  111  I  I  1  I  I  I  I  I  I  I  I  I  I  1  I  I  I  1  II  III  I  I  I  I  I  i  I  I  I  I  I  I  1  I  II  l!l  I  1  I  I  I  I  I  I  I  1  II  y 


WE  SPECIALIZE 
in  CLOTH  for 
LADIES'    WEAR 


58 


SAND  SERGES 
TWEEDS 
BLANKET  CLOTHS 
WORSTED    COATINGS 


33 


JOSEPH  FOSTER  &  Co. 


CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 


Established  1853 


London  Warehouse  : 
1  LANGHAM  PLACE 
REGENT STREET  W. 


^Tll1 
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Obtainable  From  The 
Leading  Wholesale  Houses 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

A.  S.  BROWN     -     Representa(ive 


48  White  St. 
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MOTHER  LAND  TRADE  SECTION 


The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 


Ferrous  and   Non-Ferrous    Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers 
Factory  Stores 
Machine  Tools 
Railway  Material 
Contractors'  Stores 


Electrical  Instruments  and     Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  the  Secretary,  Disposal  Board,  Ministry  of  Munitions, 
Caxton  House,  Tothill  Street,  London,  S.W.  1. 

Cable  address   "DISPEXPORT,    MUNORGIZE,   LONDON" 


Medical  Stores 
Chemicals  and  Explosives 
Motor  Vehicles 
Agricultural  Machinery 
Aircraft 
Furniture 
Textiles  and  Clothing 


24 
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MOTHER  LAND  TRADE  SECTION 


W  K  Perrott  &  Sons 


W  K  PERROTT 


C  J  PERROTT 


E.  S  PERROTT 


Silks.  Ribbons. Velvets. 

TtLEfMONts  -  CENTRAL  1752  1753  1754 

TELEGRAMS    -    SARSENET. CENT. LONDON 
Cablegrams-  SARSENET  .  LONDON 
CODES  USED  -  MARCONI  INTERNATIONAL. 

ABC  B*?  E  o  BCNTLEY5  a.  PRIVATE 

Branches 

LONDON.      __   288/292   Regent  Street. wi 
LUTON.      .    _     6. Silver   Street. 
MANCHESTER    .35.BDOWX    Street 


58.59  &23.  ALDERMANBURV. 

London,  e  c  2 

October,  1920. 


We  take  this  opportunity  of 
advising  our  Canadian  friends  that, 
during  the  Fall  of  1920  and  the 
Spring  of  1921,  we  shall  be  able  to 
offer  a  good  selection  of  all  classes 
of  PIECE  SILKS  in  plain  and  printed. 

Your  enquiries  will  be  esteemed 
a  favour  and  same  will  have  prompt 
attent.i  on. 


Canadian  Representative  :  Mr.  Wm.  Dodd,  Prince  George  HoteL  Toronto,  Ont. 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

"OBERON"  UNDERWEAR 

the  BEST  for  Winter 


REGISTERED       nui 


TRADE  MARK 


"OBERON"  Underwear  is  such  an  outstanding 
success  because  it  is  one  hundred  per  cent.  good. 
It  is  sold  freely  the  world  over  and  the  sales  are 
always  increasing.  To  keep  pace  with  the  enor- 
mous demand  we  are  constantly  being  compelled 
to  increase  our  factory  in  size  and  staff. 
"OBERON"  Underwear  represents  excellent 
value — the  kind  that  gives  the  customer  complete 
satisfaction  and  brings  repeat  orders.  Ask  our 
representatives  to  show  you  their  samples,  speci- 
ally selected  for  the  requirements  of  the  Canadian 
Trade.      ' 

NOTE     THIS     LIST    OF    OTHER 

"OBERON"     SPECIALTIES 

Hosiery,  Underwear,  Sports  Coats,  Knickers, 
Knitted  Scarves  in  Silk,  Artificial  Silk  and  Wool, 
Ladies'  and  Men's  Pyjamas,  Towels,  Quilts,  Rugs, 
Blankets,  Sheets,  Linens,  Haberdashery,  Men's 
Shirts,  Dressing  Gowns,  Ties,  Braces,  Collars, 
Caps,  Ladies'  and  Men's  Raincoats  and  Water- 
proofs. 

Samples  at  the  Addresses  Below 


Eastern    Provinces 

Marshall  &  Harding, 

Carlaw  Bldg., 

Wellington  St.  W., 

Toronto 


Western  Provinces 

Mr.  G.  E.  Ledder, 

807  Bower  Bldg., 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD  STREET,  LONDON,  E.C.  2,  ENGLAND 
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lntrod 


UC1R 

our  new 

TRADE 
MARK 

1  tu  8  i!J  vj  iinu^nu  TUTUTumiuiuiuufj 


figure  of  this  bonny  little  boy 
embodiment  of  charm — is  our 
new  trade-mark.  It  will  be  made 
familiar  by  our  national  advertising 
campaign  to  millions  of  women 
throughout  the  country.  It  will  be 
stamped  on  the  selvedge  of  the 
materials. 

A  trade-mark  creates  good-will.  And  good-will  means  a 
satisfied  customer. 

We  invite  our  clients  to  take  advantage  of  the  good-will 
created  by  this  trade-mark.  Stock  the  goods  and  watch  the 
business  forge  ahead. 

W  ECOVEL— Velveteen.  URBANUS— Dress  Fabric. 

|T  LA  MODE— Velveteen.         DOROTHY-Voile. 

WOVIC-Underwear. 


F 
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MOTHERLAND 


FAIRE  BRO3  &  CO.,  LTD., 

Manufacturers 

Rutland  Street  and  St.  George's  Mills,  Leicester,  England. 


WASHINGTON    MILLS. 
BORROWASH. 


GENERAL    HEADQUARTERS. 
RUTLAND  ST.,  LEICESTER. 


ST.   GEORGE'S   MILLS. 
LEICESTER. 


THE    LEADING    BRITISH    HOUSE    FOR 

HABERDASHERY  &  SMALLWARES 


Including : — 

SUSPENDERS  —  Our  well-known  SPHERE  vari- 
eties for  Ladies  and  Children,  also  Men's  Gar- 
ters, all  made  with  the  fine  SPHERE  elastics, 
fittings,  and  rubber  grip  — "the  grip  that  grips 
and  never  slips." 


BRACES  —  Our  production,  hitherto  almost  mon- 
opolized by  the  British  Government,  will  now 
be  available  for  civilian  trade.  The  SPHERE 
quality  in  Mikado  and  ordinary  styles  is  a 
guarantee  of  excellence. 


ELASTICS  — We  make  Elastic  Braids,  Cords, 
Loom  Webs,  Garter  Webs,  Surgical  Webs,  etc., 
in  all  widths  and  great  variety.  Ask  for  our 
"Violet,"  "Iris,"  "Lily,"  "Rose"  qualities. 


SHOE  LACES— Our  high-grade  HURCU-LACES 
in  a  variety  of  choice,  for  Ladies'  and  Men's 
wear.  Also  Rifle  Laces,  Tubular,  Flat  Braid 
Laces,  Artificial  Silk  Laces,  etc.,  etc. 

MENDING  WOOLS  — The  ST.  GEORGE  three- 
fold fine  woollen  mending  yarns  have  a  fine 
reputation.     Their  qualities  justify  it. 

SKIRT  BELTINGS  — We  lay  ourselves  out  to 
cater  for  this  trade.  Single  Beltings,  Duplex 
Webs,  Petershams,  etc.  Ask  for  the  CRUSOE 
brand.  , 

BINDINGS  and  WEBBINGS  —  Every  variety  of 
cotton  and  glace  narrow  goods  are  in  our  line, 
Empire  Bindings  (formerly  known  as  Prus- 
sians), Tapes,  Stay  Bindings,  Hat  Bindings, 
etc.,  etc.  Also  NAME  LABELS,  HANGERS, 
and  LOOPS  for  Coats,  Shirts,  Mantles,  etc. 


SPHERE 


TRADEMARK 


Prices   and  full  particulars   gladly   furnished  on   request. 

Enquiries  welcomed  and  orders  executed  through   London 

Houses  or  direct. 


WHOLESALE  ONLY 


ST.  GEORGE 


TRADEMARK 


FAIRE  BROs  &  CO.,  LTD.,  Leicester,  Eng. 
19,  Fore  Street,  London,  E.C.2.  32,  George  Street,  Manchester 
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OTHER  LAND  TRADE  SECT! 


R  gitttrtd  Tr.,J,  ifar 


Important  to  Buyers  of 

HIGH  CLASS  COTTON   FABRICS 


Pi 


ease 


Note 


THE 

"FERSTRONG"  BRAND 

is  a  guarantee  of  the  Highest  Quality,  also  of  an 
absolute  uniformity  of  quality  in  all  repeat  business,  as 
all  the  FERSTRONG  Materials  are  made  out  of 
the  Finest  and  Purest  Cotton  the  World  can  Produce 

White  and  Dyed  Cambrics 

Also   the 

CREPE-DE-FERSTRQNG 

the    BEST  Substitute  for  Crepe-de-Chine 

These  materials  are  unrivalled  for  making  up  Ladies'  and 
Children's  underwear,  also  BLOUSES,  Jumpers,  Camisoles 
and  all  kinds  of  Ladies'  and  Children's  Dainty  Garments. 

Also     High -Class    Range    of    Longcloths. 

Write  lo  FERSTRONG  Depl    lor  the  names  of  our  Wholesale 
Agents  ;   <ilso     Fr<  e    P^iirrns    and    full   information   on    writing   lo 

"FERSTRONG  DEPARTMENT" 

52   FAULKNER   STREET,   MANCHESTER,  ENGLAND 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


Pesco — the  first  Scotch  Underwear  to  be 
guaranteed  unshrinkable,  was  placed  on 
the  market  twenty-two  years  ago  and  has 
been  sold  ever  since  on  the  distinct  un- 
derstanding that  shrunken  garments  will 
be  replaced. 

The  value  of  the  guarantee  lies  in  the 
fact  ftiat  in  the  event  of  shrinkage  the 
wearer  is  compensated,  but  the  fact  re- 
mains that  the  guarantee  is  almost  orna- 
mental, for  Pesco  in  practice  is  really 
what  it  claims  to  be. 

If  there  is  no  doubt  about  Pesco  Wool, 
there  is  still  less  doubt  about  Pesco 
unshrinkability.  Given  ordinary  treat- 
ment, Pesco  comes  through  the  ordeal  of 
washing  with  flying  colours,  and  here  is 
the  point,  saves  both  wearer  and  dealer 
all  consequential  trouble. 

Peter  Scott  &  Co.,  Ltd.,  Hawick,  Scotland 
Now  on  the  ground  with  samples. 

Messrs.  C.  &  A.  G.  Clark,  35  Wellington  St.  West,  Toronto 

Mr.  R.    C.    Poyser,   214  Drummond   Building,   Montreal 

Messrs.   The  Hanley  &  Mackay  Co.,     62  Albert  Street, 

Winnipeg, 


1  "■      Cblldrei      Combinations,    ! 

dresses.      Sleeping      Suits.      Shins, 

Trousers,    Knickers,   el    .   etc 
For     Infants— Binders,    Wraps,     Kilt- 

tets,  Gowns,  etc. 
Per    Gentlemen    -      Shirts,    Trousers, 

Combinations,    ei,'  .    eti 

Also 

Pesco    Hose   anil    Half   Hose    in    Black, 

Colors  and   Mixtures 

and 

Pesco  Sports  Coats,   Jumpers,    1  ndei 

vests.     Sweater     Coats,     Scarfs     and 

Caps    in    the    latesl    styles    and    color 

;ffects. 

Guaranteed    Unshrinkable 
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SPERO 

ON     SELVEDGE    OUR    GUARANTEt 


BRITISH 


K/"AKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

BES       I        THE    WORLD" 


ALL,       TATTON. 


COTTON  IMPORTERS 
SPINNERS.  DOUBLERS 
MANUFACTURERS 
AND      FINISHERS 


SPERO  MILLS  ON 
MANCHESTER  SHIP 
CANAL— THE  SHOW 
MILLS  OF   LANCASHIRE 


Velveteens 


Sheetings 
Madras  Shirtings 


Novelty  Cloths 


Pillow   Tubing 
Voiles 


(WHITE  ONLY) 


RICHARD    HAWORTH    AND    COMPANY.    LIMITED.  .ENGLAND 
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TWORSTED 


SPlNMERSOf 
WORSTED 

yxRHs 

FOR 

manufacture 
of  hosiery 
underwear, 


fc*  < 


.. 


M«od  Offict  :■ 

STAMFORD  5T. 
LEICESTER. 

TcUjram<  -M\KN5  Leicester 
Telephone  IjJO'l  Leicester. 

American  Agents :- 

J*W  BASTARD 

•BOSTON  )Co. 
1S4  SUMMER  ST 
BOSTOH^  U.S.A. 

Bradford  OPftc*:- 

195/fe  SWAN  ARCADE, 
BRADFORD. 


1 

^w>    s 

r 

V  Jf 

•    M 

J&WBASTARD 

"^  SPINNERS 

—        LEICESTER.      - 
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Q  Permanent 

FINISH. 


What  makes  a  Suit  beyond  criticism? 

(I )  Perfect  cut.  (2)  A  good  cloth.  (3)  A  reliable  lining. 

Neglect  of  one  of  these  points  means  failure.      Make  sure  of  point  3  by  using 

KIRK'S  PERMANENT  FINISH 

which  Finish  on  Botany  Weft  Italian  is  so  well  known  to  the  Trade  and  has  been  so  suc- 
cessful that  it  has  come  to  be  regarded  as  a  g  uarantee  of  the  wearing  qualities  of  the  Finish, 
and  is  quite  unapproached  by  any  other  process.  The  Finish  is  absolutely  permanent  to  the 
Tailor's  Iron,  lustre  and  handle  are  always  maintained,  and  pieces  kept  in  stock  improve  in 
appearance.    The  black  is  dyed  by  the  latest  and  most  improved  method. 

Patterns  showing  these  FINISHES,  with  full 
particulars  (and  of  any  other  different  finishes; 
adaptable    for   all    purposes),    from 


The 


(Permanent   Non-Crock) 

for  Lustre,  Alpaca,  and  Mohair  Twills, 

GREAT  attention  has  been  given  to  producing  a  Black  Dye  ami  Finish 
on  Lu.-tre.  Alpaca  and  Mohair  TWILLS  better  than  anything  pre- 
viously obtained,  and  after  extensive  experimenting  over  a  long  period 
the    result    is    that    the    "P.N.C."    Finish    has    no    equal    in    the    market. 


pedal  points  are  great  brilliancy, 
clearness  <>f  dye,  fastness  to  rubbing, 
with  a  greater  permanency  to  the  Tailor's 
Iron  than  has  ever  been  previously  at- 
tained. 


The   l'a-t   Black  has  also  the  great  ad- 
vantage of  being  perspiration   proof. 


LOOK  FOR  THE  SELVEDGE  STAMP 
as  below.     No  guarantee  without. 

Dp  BM     ^  non-ca?oc 
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**  Dyed   Flannelettes  • 


Wholesale  and  Export  Only 


Quality,  Finish  and  Reliability  Unsurpassed 


Dominion  Agents : 

CANADA:.  Geo.  H.  Napier,  417,  Coristine  Bldgs.,  Montreal. 
AUSTRALIA:     C.   E.   Wain,  Commerce  House,  Flinders  Lane,  Melbourne. 
NEW  ZEALAND:     F.  C.  Brookbanks,  23,  Strand  Arcade,  Auckland. 

SOUTH  AFRICA:     E.  O.  Robotham,  Strathearn  House,  Rissick  and  Fox  Streets,  Johannes- 
burg. 


68,  MAJOR  ST.,  MANCHESTER,  ENGLAND 


Code: 
ABC  (5th  edition) 


Cables  : 
"VAALETTE,  MANCHESTER 
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IGG'S  SHEETS  — 

e    World's    Standard    Product. 

They  neither  shrink 
nor  roughen.   .    .   . 


Guaranteed  free 
from  Fillings. 

Made  of 
Purest  Cotton. 


•HEET8T*8=SiS&TING. 

have  world-wide  reputation  for  merit. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  Rigg  Brothers,  Manchester 
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Rigg's   Sheets 
and  Sheetings 


are  made  throughout  by  modern  methods  of  manu- 
facture at  our  mills  at  Bleaklow,  near  Bury,  Lan- 
cashire (Eng.),  from  the  best  raw  cotton  the 
world  can  produce,  selected  and  purified  by  our- 
selves. Diligent  scrutiny  in  all  stages  of  manu- 
facture maintains  that  unbeatable  quality  upon 
which  their  World-fame  rests. 

When  buying  sheets  and  sheeting,  avoid  all  imi- 
tations, and  insist  on  having  RIGG'S.  ALL 
RIGG'S  Sheets  are  vouched  for  by  the  makers. 
The  mark  "RIGG'S  MANUFACTURE,"  appear- 
ing on  the  selvedge,  constitutes  a  guarantee  of  the 
highest  quality. 


CANADIAN  AGENTS: 

(From  Vancouver  to  Winnipeg) 

E.  W.  DEAN  &  SON. 
32  Seymour  St.,  Vancouver,  B.C. 

(East  of  Winnipeg) 
R.  DARLING  &  CO.,  Toronto 


To  do  a  permanent  good-class 
trade,   show   RIGG'S    SHEETS 


\ 


Sole  Manufacturers  : 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables :    Rigg  Brothers,  Manchester 
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The   Motherland's 
Finest  Fabrics 


/^  P.  A.  Fabrics,  by  reason  of  their  high- 
^*  grade  quality,  their  exclusive  and  dis- 
tinctive designs,  have  attained  a  position  of 
pre-eminence,  and  every  care  is  taken  that 
nothing  shall  compromise  this  reputation. 

THE  Canadian  Representative  for  The  Calico  Printers'  Asso- 
ciation, Ltd.,  is  Mr.  Edward  Foster.  He  carries  samples  of 
all  the  CP.A.  Fabrics  and  will  be  pleased  to  exhibit  these  to,  * 
and  receive  enquiries  from,  traders  interested  in  high-class  voiles, 
prints,  sateens,  drills,  printed  handkerchiefs  and  furnishing 
fabrics,  and  the  well-known  specialties:  Grafton  Voile,  Potters' 
Prints,  Cepea  Serge,  Sheenore,  Gemarkord,  Cylkcel,  etc. 

Amongst  the  latest  samples  received  from  the  C.  P.  A. 
headquarters  in  Manchester,   England,  are 

CRETONNES    AND    SHADOW   TISSUES 


Iddress  your  communications  to: — 

MR.   EDWARD   FOSTER, 
426,  Coristine  Bldgs., 
20,  St.  Nicholas  Street, 
MONTREAL, 

and 

710,  Empire  Building, 

64,  Wellington  Street,  West, 

TORONTO. 


The  Calico  Printers  Association 

Limited 


Manchester 


England 


1 
2i 

S3 

■ 
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f  Lister  &  Co.  Ltd.  f 

SILK  SPINNERS,  MANUFACTURERS 
DYERS  AND  FINISHERS 


D 


rapery 


Textile  and  Women's  Wear 

Exhibition 

APRIL    192  1 

gricultural  Hall,  London,  England 

We  invite  you  to  see  our  Exhibit 

at  Stands   57  and  64,  ground  floor. 
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AEHBKXION 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made   by 

JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,  Hat  Braids,  Dress  and  Mantle,  Dress  Cord  and  Girdles,  Artificial  Silk,  Braids  and  Ribbons, 
Embroidery  Silks,  Tassels,  Pom,  etc.  Upholstery  Cords  and  Trimmings,  Scroll,  Argyle,  Saddle  Bag  and 
Flat  Gimps,  DRESS  FRINGES,  Tassels,  etc. 

MADE  IN  SILK,  COTTON,  WOOL    ETC. 
Artificial  Silk  Straw  Braids  for  Millinery  Hat  Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPING  AND  STRICTLY  WHOLESALE    TRADE  ESPECIALLY  CATERED  FOR 


TELEGRAMS: 

HWIAI'ORT 

MACCLESFIELD 


P.  DAVENPORT 


MANCHESTER 

OFFICE: 
39  PICCADILLY 


„,►«*<>„ 


^  -...-'* 


BRIDGE  ST.  MILLS        -         -       MACCLESFIELD,  ENGLAND 

Canadian  Aftent :     R.  C.  PARSONS.  34  FRONT  ST.  WEST,  TORONTO 
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ahtrtbe, 

<•     ROVAL     ♦ 
AGRICULTURAL 

HALL.L0ND0N 

CLOTHINGS  WOOLLEN  TRADIS 

MAR.  8th-18* 

DRAPERY  b  TEXTILE  TRADES 

APR.4«rl5tt 


ORGANISERS  \- 

INTERNATIONAL    TRADE  EXHIBITIONS  l- 
BROAD  STREET  HOUSE,  MEW  BROAD  STREET lohdon«, 

CABLES.    PROMENADE  AVE. LONDON 
ESTABLISHED       1894 


Ill 
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KIDMAR  HOSIERY  CO. 

53  McPHAIL  ST.,  BRIDGETON,  GLASGOW 


Makers  of 


Ladies'  Sports  Coats 

Made  from  best  Scotch  Fingering  Yarns 
in  all  Shades.    Guaranteed  All  Wool. 

Children's  Jerseys 

Made  of  Wool  with  cotton  back.  In  all 
sizes  and  shades.  Styles  with  button 
shoulders  and  also  polo  collars. 

All-Wool  Shawls, 

For  Infant  Wear.  Made  from  finest  Cross- 
bred and  Merino  wools.  In  large  range  of 
designs  and  any  sizes  required.  Also  in 
Black  and  Colours. 


Agents  : 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


J.  C.  McGregor  &  Co. 

53  McPhail  St.       Bndgeton,  Glasgow 


Makers  of 


Furnishing  Muslins 

Madras  Muslins  in  cream,  white  and  col- 
oured,   in    all-over    and    border    designs, 
Harness,  Spots,  Sprigs,  Lappets,  Brise-bise 
and  Waterfall  Curtains 

Dress  and  Millinery 
Muslins 

Book  Muslins,  Robe  Muslins,  Lawns,  Nain- 
sooks, Madapollams,  etc. 

Agents 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


GOOD   TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


~4fW' 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF  LONDON   SHRINKERS— BEST   OF  ALL  ON   THE   STAMP   OF 

JENNENS,      WELCH         Co.,      Ltd., 

Cloth  Workers    and    Shrinkcrs,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


•«-Vb*-»» 


.~*t/l/*~*»» 


HAZEL'S  TEXTILES 


<Jor  ALL  COUNTRIES 

WOOLLENS 
WORSTEDS  &  UNIONS 

SERGES.  TWEEDS.  GaMRMNES 


LONDON.   LEEDS  &  GLASGOW 
Head  Office 
16  NILE  STREET. 

CITY     ROAD. 

^ONDON    N.\ 


.•^/t— »* 


HINGED  SAFETY  and  COLLAR  PINS 

In  Best  Quality  Rolled  Gold,  Gold  Plated,  Etc. 


On 

Attractive 

Fancy  Pads, 

in  Cases 


-C 


^f"""1'- -"I'll  Il'-g3 


Or 
on  Single 
Cards  if 
Desired 


We    are    sole    manufacturers    of    the  well  known    "Stratnoid" 
Photo  Frames— guaranteed  untarnishable  in  any  climate 

STRATTON  &  CO.  LTD.    Manufacturing  Jewellers 

Balmoral  Work",  Bromsgrove  Street 

BIRMINGHAM,   ENGLAND 

Cables;  "Stratnoid."  Birmingham  Codet:  A. B.C.  5th  Ed. — Bcntley'i 
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Telegrams— 

"Classlcus, 
Manchester." 

Telephone  Nos. 
1923,  1924, 
1925,  Central 


Codes— 
A. B.C.    (4th 

Edition) 
A. B.C.    (5th 

Edition) 

A.B.C.    (6th 

Edition) 

WesternUnion 

Ross-Moss 

Lieber's 


C  H.  BRITTON 

&  SONS 

Lloyd's  House    -    Manchester 

Producers  of 

WHITE  CALICOES 

Our  C.H.B.  10  quality  unsur- 
passed for  domestic  use,  C.H.B. 
ranges  the  largest  in  the  world. 

Madapolams  in  all  makes,  Nain- 
sooks, Cambrics,  and  our  spe- 
cialty— 

"AURANA"  CAMBRICS 

White  Mediums,  Twills,  Drills, 
Sheetings,  White  Dowlas. 

All  classes  of  Grey  Cloth,  White 
and  Dyed  Mercerized  Voiles, 
Pongees,  Fine  Warp  Satins,  Pop- 
lins, White  and  Dyed  Brocades. 


a 


CYCLO"  CLOTHS 


All  shades  for  garments,  the  best 
and  most  useful  on   the  market. 


Printed  Crimps,  our  own  special 
designs  on  our  renowned  K43 
quality.  Printed  and  Mock  Voiles, 
Printed  Shirtings. 

Canadian  Sales  Office: 

HAROLD  F.  WATSON,  FOSTER  LIMITED 

208  Coristine  Building 
MONTREAL 


< 


Codes:-A3.C.  5^?  Marconi  Bentleys 


s 


y      ^« 


/indow 
Decorations  by 
D0BS0NS  and 

MBR0WNE&<sI? 

(The  Amalgamated  Firm^ 

Wholesalers  and 

T  1    " 

Importers  onlv 

•  Factories--" 

Meadows  Mill.Nottinguam 
a     ,1    o      j-      ri-u 


Beeston  • 
Victoria  Mills J)ravccrtt 
Burn  Road  Mill 
•  DarvelNB  • 

■Head  Offices:- 
Station  Street 
Nottintfhamiing. 


Cables  i-Brun,  Nottingham.  Eng 


Direct  Representative 

Mr.  A.  J.  Burrows 
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MOTHER  LAND  TRADE  SECTION 


INFANTS'  FOOTGEAR  LIMITED 


England 
Infoot  House,  London,  E.  C.  i 


Canadian  Branch 
Greene-Swift  Bldg.,  London,  Ont. 


Babies'  Nursery  and  Dress  Shoes  of 
Dainty,  Novel  and  Exclusive  Designs 

Soft-Sole  Shoes  in  White  Kid,  Tan  and  Scarlet  Persian  Leather,  Emerald  Green 
Leather,  Pink,  Blue  and  White  Suede,  Red  and  White  Plush,  Silk,  Poplin,  Wool,  etc. 
Hard-Sole  Shoes  in  sizes  1-6,  Tan  and  Black,  BUNNY  BOOTS,  in  Genuine  Rabbit 
Skin,  Natural  and  White. 

Children's  Gaiters  in  White,  Black,  Tan,  Scarlet  and  Green  Felt,  also  in  White,  Tan 
and  Red  Woolly-wear. 

Place  your  import  orders  for  Fall  and  Winter  requirements  now. 
We  carry  stock  in  Canada  and  give  special  attention  to  small  orders 

for  immediate  delivery. 

INFANTS'  FOOTWEAR  LIMITED  GR^NNEDs0To™LDa 


±±± 
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si-ered   No  262  OOS 
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The   Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE   FIELD  AND  STILL  LEADING. 

Manufactured  on  THE  GRADUATED 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS  in  the  TOP.  it  increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

Thus  THE  LEG  HAS  THREE  THREADS. 
THE    INSTEP   AND    FOOT    FOUR, 
and    the    HEEL   and  TOE    FIVE, 
making  it  essentially 


A  HALF   HOSE 
FOR    HARD   WEAR. 

ABSOLUTELY  SEAMLESS 
PERFECT   IN   FIT 
GUARANTEED  UNSHRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  HouS( 

?THITMtHTM!TTHTrMrrTMMMMTMTMTTMMM1MriTTMnTMTTMMC, 


Robert    Morton  &    Sons 

Muslin  Manufacturers 

34  Albion  St.,  Glasgow 

—  SPECIALTIES  — 

Buckrams  -  Sparteries  -  Marlys 

MILLINERY  MUSLINS  in  BLACK, 
WHITE  and  COLORS 

Also 

PALE  BOOKS,  NAINSOOKS, 
LA  W  XS.  TNDIA  LINONS, 
PERSIAN  I.  A  WNS,  CHECK 
CRINOLINES,  MADRAS  and 
1 1 A  I ;  N  ESS  Ml  TSLINS,  Etc.,  Etc. 


Cables:      Morton,  Glasgow 


Code:     Marconi 


Canadian  Representative 

STRACHANS,  LTD. 

Empire  Building,  64  Wellington  St.  W«t 

TORONTO 
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Goods  Suitable  For  Your  Christmas  Trade 


Table  Cloths  and  Napkins  to  match,  all  linen,  union,  and  cotton, 
hemmed,  hemstitched  and  scalloped. 

All  Linen  Luncheon  Sets,  45  and  54  inches  (hemstitched  cloth), 
and  half  dozen   15-inch  Napkins. 

Fancy  Lace  Runners  and  Shams. 

All  Linen  and  Union  Fancy  Hemstitched  Huck  Towels. 

Men's  Neckwear,  Braces,  Armbands  and  Garter  Sets  in  individual 
boxes. 

Pure  Silk,  Fibre  Silk  and  Wool  Mufflers. 

Fancy  Armbands  and  Garters. 

Gents'  and  Ladies'  Dressing  Gowns. 

Mocha,  Cape  and  Jersey  Gloves. 

Attractive   range  of   Fancy  Handkerchiefs   in   fancy  Christmas 
boxes. 

Infants'  Knitted  Woollen  Goods  (Infantees,  Bootees,  and  Polkas). 

Silk  Waists,  Underskirts,  Boudoir  Caps  and  Camisoles. 

Jap  Silk  Padded  Crib  Comforters. 

Woollen  Golfers   (Jolfers). 

Travelling  Rugs. 

Fancy  Motor  Rugs  and  Blankets. 

Comforters. 

Circular  Silk  Tricolette  (full  range  of  colors). 

Printed  Voiles,  Tussors  and  Marquisette. 

54-inch  Woollen  Skirtings  in  Plaids  and  Stripes. 

Perfumes  and  Soaps. 


//  our  traveller  is  not  in  your  vicinity  when 
short  of  any  of  the  above  lines,  send  us 
your  Mail  Order  for   immediate  attention. 


The  W.  R.  BROCK  COMPANY,  LIMITED 


Wholesale  Dry  Goods 

MONTREAL 


i 
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I )  K  Y    GOODS    RKVIE W 


MADE  in  GREAT  BRITAIN  and 
as  staple  with  the  DRY  GOODS 
TRADE,  as  sugar  is  with  a 
GROCERY  STORE. 


BARBOUR'S     FINLAYSON'S     KNOX'S 
FAMOUS  LINEN  THREADS 


FRANK  &  BRYCE,  LIMITED 


Toronto 


MONTREAL 


Quebec 


TELEGRAMS: 
WAKEFUL 
GLASGOW 


CODE: 
A.B.C. 

5TH  EDITION 


WILSON   &    CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 


Ecru   and   Colored    Madras   Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss   and   Broche   Muslins, 

"Wilsco"   Lawns,   "Zelette" 

LACE  CURTAINS 

LACE  NETS 


FLANNELETTE 


"The  Name  Tells  the  Quality" 

From   now  on       right   through   the  winter, 
von    will    have*  daily    demands    for    II' »i; 
ROCKSES'     FLANNELETTE     for    home- 
made Underwear,  Petticoats,  Pyjamas,  Night 
Dresses  and  Children's  Sleeping  Suits. 

Your  customers  know  the  sterling  excellence 
of  HORROCKSES'  FLANNELETTE  — 
that  it  may  bo  boiled  it'  necessary  without 
affecting  the  wearing  qualities  of  the  fabric. 

"HORROCKSES"'  builds  business 
JOHN  E.  RITCHIE,  Canadian  Agent 


591  St.  Catherine  St.  W. 


MONTREAL 


Branches  :     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM  COMPANY 

110  Franklin  St.,  New  York  City 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,    ENGLAND 


TEXTILE  SMALLWARES 

JAMES  CARR  &  SONS,  LIMITED 

CLARENCE  MILLS 
CLARENCE  STREET.  CHESTER  ROAD 

MANCHESTER 

Manufacturers  of  all  classes  of  Webs, 
Cords  and  Bindings,  in  cotton,  wor- 
sted and  linen;  Curtain  Webs,  Edg- 
ings, Layon  Borders,  Blind  Cords, 
Carpet  Binding,  Cotton  Banding,  etc. 

Original  Patentees  of 
CARR'S  WOVEN  LADDER  TAPE. 

WHOLESALE  ONLY. 

Agent  for  Canada: 

Mr.   D.   F.   Moore 

Manchester  Building,  Melinda  Street 

TORONTO 
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NOW  IN  STOCK  READY  FOR  HOLIDAY  TRADE 


Hiiiiiiii  Ifiiiiii 

i 

Mens 
Neckwear 

Put  up  in  1  Dozen 

and 

1/2  Dozen  Boxes. 

Newest 

Designs  in 

Silk     Derby    Ties. 

Per  dozen,  $4.50, 

$6.50,  $7.50, 

$9.00,  $10.50, 

$12.00,  $12.50, 

$14.50,  $15.00, 

$16.50,  $18.00, 

$21.00,  $24.00 

Men's  Silk  Mufflers. 

Per  dozen,     $27.00,  $30.00,  $45.00 
Silk  Knitted  Ties.     Assorted  fancy  designs. 

Per  dozen,    $9.00,  $10.50,  $12.00, 

$15.00,  $36.00,  $42.00 
Men's  Derby  Ties,  in  Christmas  boxes.     Per 
dozen,  $12.00,  $15.00,  $18.00,  $21.00,  $24.00 

Men's  Mufflers 

Men's  Wool  Mufflers. 

Per  dozen,  $18.00,  $21.00,  $24.00,  $30.00 

Men's  Garters  and 
-*  Armbands 

Men's  Armbands,   in  Christ- 
mas packing.     Per  dozen, 

$3.50,  $4.00,  $4.50 
Men's     Boston     Garters,     in 

Christmas     packing.      Per 
dozen $3.75 

Men's  Suspenders 

Men's     Champion     Suspend- 
ers,   in    Christmas    boxes. 

Per  dozen    $7.25 

Men's    Security    Suspenders, 

in  Christmas  boxes.      Per 

dozen $9.00 

Men's  Victor  Suspenders,   in 

Christmas     boxes.         Per 

dozen $9.00 

Men's     Liberty     Suspenders, 

in    Christmas    boxes.     Per 

dozen $10.50 

Men's  President  Suspenders, 

in    Christmas    boxes.     Per 

dozen    $10.50 

Men's    Elite    Suspenders,    in 

Christmas      boxes.         Per 
dozen $14.50 


Men's  Combi- 
nation Arm- 
bands and 
S  u  s  penders. 

Per     dozen, 

$10.50 

Men's 
Half  Hose 

Men's  Silk  Half 
Hose,      in 

Black,  White, 
Grey,  Navy 
and  Brown. 
Per       dozen, 

$15.00 
Men's   Fancy  Cashmere  Half   Hose,  two-tone 
effects.    Per  dozen,  $10.00,  $12.00, 

$16.50,  $22.50 

Men's  and  Boys' 
Gloves 

Men's  Black  Cashmere  Half  Hose,  with  fancy 

Silk  Clox Per  dozen,  $16.50  and  $22.50 

Men's    Wool     Lined     Brown     Mocha    Gloves. 

Per  dozen $15.00,  $17.00,  $21.00,  $22.50 

Men's  Wool  Lined  Grey 
Mocha  Gloves.  Per  dozen, 

$21.00,  $22.50,  $27.00 
Boys'    Brown    Lined    Mocha 

Mitts,   Per  dozen.  .  .  .$13.50 
Men's    Brown    Lined    Mocha 
Mitts.      White   Wool   Lin- 
ing  Per  dozen,  $23.00 

Men's      Scotch      Knit      Wool 
Gloves.     Per  dozen, 
$9.00,  $11.00,  $12.00,  $13.50 

Smoking  Jackets 

and 
Dressing  Gowns 

Men's  Smoking  Jackets.  Eng- 
lish make.  In  Grey,  Navy, 
Jaeger  and  fancy  Tweed 
effects.     Each $16.50 

Men's  Dressing  Gowns.  Eng- 
lish make.  In  Grey,  Navy, 
Jaeger  and  fancy  Tweed 
effects.     Each $22.00 
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Evening  Fashions  From  Paris 

Sumptuous  wraps  and  elegant  yawns  issue  forth  from  the  portal* 
of  the  world-renowned  French  maisons  in  an  unending  array  of 
quality  and  grace.  These  two  illustrations  sent  direct  from 
the  Uncoil  establishment  ureal  new  tendencies  in  manteaust  and 
formal  attire.  The  wrap  is  an  exquisite  (notion  in  velvet,  hroehe 
n,i<!  sable.  The  turban  is  of  tissue  i>i  Indian  design  and  the  gOWIi 
is  iti  chiffon  velvet  unusually  ornamented  with  hands  and  inotiis  of 
silver  and  brilliants. 
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JACK  FROST  TO  THE  RESCUE 

JACK  FROST  has  come  to  lend  a  hand  in  a  try- 
ins,'  situation,  and  even  though  he  may  find  it 
necessary  to  make  a  few  outside  trips  to  other  tardy 
centres,  the  fact  that  he  has  arrived  at  all  lias  put 
new  life  into  a  sluggish  trade.  Father  Christmas 
must  be  credited  with  no  small  share  of  the  im- 
provement, which  has  already  been  noted,  and  these 
two  may  yet  introduce  what  one  veteran  of  the  trade 
predicted  some  weeks  ago — a  brisk  period  of  buy- 
ing from  December  1st. 

Santa  Clans  arrived  early  this  year  in  the  big 
departmental  stores  and  the  toy  departments,  in 
many  eases,  received  him  officially  as  early  as  the 
middle  of  November.  The  alert  merchant  well 
knows  the  value  received  from  a  timely  appeal  to 
the  .junior  world,  and  in  bringing  the  benevolent 
patron  early  on  the  scene  he  will  do  much  towards 
stimulating  interest   in   early   Christmas   buying. 


KEEP  (LOSE  TO   YOUR  BANKER 

RETAIL  merchants  would  be  well  advised  at  the 
present  time  to  keep  very  close  to  their  bankers. 
They  should  not  wait  for  the  bankers  to  ask  them 
in  send  in  abatement  of  their  affairs.    They  should 


take  the  initiative  and  go  to  their  banker  with  as 
complete  information  as  they  can  get  together  re- 
garding their  business  The  banker's  advice  at  this 
time  is  particularly  valuable.  He  gets  a  great  deal 
of  confidential  information  from  other  merchants 
in  the  town  which  he  cannot  divulge,  but  which 
serves  to  give  him  a  better  idea  than  any  one  mer- 
chant can  get  of  local  business  conditions. 

It  is  essential  for  the  merchant,  during  this  period 
of  readjustment,  to  keep  close  watch  on  his  business 
generally,  keeping  down  his  credits  and  in  fact 
eliminating  them  as  much  as  possible.  The  plan 
of  doing  as  much  business  on  the  cash  basis  as  can 
be  done  within  reason  is  a  wise  one  to  pursue.  In 
adhering  to  this  policy,  the  merchant  will  reduce 
his  losses  to  a  minimum,  and  will  be  in  a  position 
to  carry  on  successfully  through  what  otherwise 
might  be  a  trying  period. 


UP   TO  THE   RET  A 1  LEI: 

ACROSS  the  border,  where  the  downward  trend 
of  prices  commenced  considerably  in  advance  of 
us,  wide  publicity  is  bein.u  given  all  the  factors  con- 
trilmting  to  the  market  situation;  and  the  United 
States  trade  papers  are  urging  all  branches  of  the 
trade  to  do  their  share  towards  eliminating  the  spell 
of  uncertainty  which  ha-  descended  upon  the  com- 
mercial world  at  lar.ue. 

American  manufacturers  of  many  lines  have  re- 
duced their  prices  and  are  continuing  to  do  so. 
Staples,  especially,  are  being  offered  at  new  lower 
prices.  Jobbers  and  wholesalers  are,  as  in  Canada, 
sending  out  new  price  lists — many  of  which  show 
reductions  varying  from  10  to  30  per  cent. 

The  Canadian  manufacturer  is  taking  his  part 
of  the  readjustment  medicine,  and  the  wholesaler 
ha-  already  fallen  in  line.  The  responsibility  is 
now  at  the  merchant's  door.  Every  retailer  should 
lealize  this,  and  bring  his  prices  into  line  with  the 
r<  vised  quotations  without  delay.  The  sooner  he 
acts  the  sooner  will  he  gain  the  consumers'  con- 
fidence, ami  as  a  result  buying  will  commence 
again  in  earnest.  In  other  words,  the  stabilizing 
of  prices  is  now  largely  up  to  the  retailer.  Those 
who  are  staying  out  of  the  game  are  not  furthering 
their  own  best  interests  nor  helping  the  situation. 
They  are  prolonging  the  depression. 
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Window  Displays  That  Will  Sell  Goods 

The  Trimming  of  a  Shop  Window  Should  Not  Be  Treated  as  an  Art  or  a  Knack — It  is  a 

Serious  Branch  of  Store  Salesmanship  and  Should  be  Utilized  to  the  Best  Possible 

\dvantage  of  the  Various  Departments — Avoid  Over-Klaboration — 

Emphasize  One  Idea 


SOME  window  displays  sell  a  lot  of 
goods.  Every  department  of  the 
store  reflects  the  sales  punch  in  a 
good  window  display.  People  talk  about 
the  showing  and  purchase  largely  of  the 
goods   that   are   exhibited. 

On  the  other  hand  some  window  dis- 
plays fail  almost  entirely  to  affect  sales 
in  a  satisfactory  manner.  The  goods 
on  display  move  no  more  rapidly  than 
ordinarily;  there  is  no  comment  among 
the  customers  on  the  display  and  he 
whole  thing  is  a  dismal  failure. 

What's  the  answer  to  this  condition 
of  affairs?  Why  do  some  displays  sell 
goods  while  other  displays  fail  entirely 
to  do  so? 

The  answer,  of  course,  lies  in  the  dis- 
play itself.  Here's  the  way  oi>?  West- 
ern store  manager,  who  began  his  career 
as  a  window  trimmer,  sums  up  the  situ- 
ation: 

"Of  course  now  that  the  principles  of 
display  salesmanship  are  so  thoroughly 
understood  by  all  window  trimmers,  it 
is  a  fact  that  most  of  the  show  windows 
are  exceedingly  successful  in  selling 
goods.  But  even  the  be  it  of  trimmers 
is  apt  to  go  off  on  a  tangent  every  now 
and  then  and  put  over  a  display  that 
proves  to  be  an  out-and-out  'flivver.' 

Left  Off  Price  Tags 

"For  instance,"  continued  the  speaker, 
"we  had  an  instance  of  this  kind  in  this 
store  not  so  very  long  ago.  I  hadn't  been 
paying  much  attention  to  the  windows, 
except  to  get  regularly  weekly  reports 
on  the  displays  and  the  results,  until  one 
week  when  I  got  a  report  which  showed 
that  a  display  of  cloaks  and  suits  had 
entirely  failed  of  getting  any  results. 
Absolutely  the  window  didn't  do  a  single 
thing  to-ward  boosting  sales  in  that  de- 
partment, and  I  knew  at  once  that  some- 
thing was  wrong.  I  went  downstairs 
and  out  to  the  street  and  looked  at  the 
display.  I  saw  instantly  just  what  the 
matter  was. 

"Going  back  into  the  store  I  called  into 
the  office  the  man  who  had  trimmed 
that   window. 

"  'Your  cloak  and  suit  display  has 
been  an  awful  'flivver,'  "  I  told  him. 
"It  didn't  sell  a  single  suit.' 

"The  trimmer  hung  his   head. 

"  'That's   what   I've    heard   already,'    he 

replied. 

"'Do   you   know   why   it's    a    flivver?' 

'"No.1 

"  'Then  I'll  tell  you.  Its  because  you've 
left  off  all  the  price  tags.  Why  did  you 
do  that?' 

"'I  thought  the  tags  spoiled  the  ar- 
tistic effect.  The  display  was  beautiful 
and   I  thought  that  people  were  kind   of 


tired  of  always  seeing  price  tags,  any- 
how, so  I  left   them  off!' 

"Can  you  beat  that?"  went  on  the 
store  manager.  "Of  course  that  was  the 
cause  of  the  trouble — women  simply 
won't  come  in  to  our  store  and  make 
inquiries  regarding  the  prices  of  un- 
marked goods  shown  in  our  displays. 
They  have  gotten  the  idea,  from  ex- 
periences with  other  stores  who  have 
shown  unmarked  goods  in  the  show  win- 
dows, that  when  articles  are  not  mark- 
ed it  means  that  they  are  so  high-priced 
that  the  stores  are  afraid  to  display  the 
prices.  So  I  had  the  trimmer  put  on 
price  tags  on  all  the  cloaks  and  suits 
in  the  display  and  continued  the  display 
just  as  it  was,  with  the  tags  added,  for 
another  week.  That  was  all  the  display 
needed,  the  display  immediately  began 
to  function  properly  and  to  sell  goods 
the  way  it  should. 

"That  is  just  one  example  of  the  way 
that  a  man  is  liable  to  get  off  on  the 
wrong  foot  every  now  and  then  in  the 
matter  of  show  window  display.  And 
there  are  a  lot  of  other  ways  in  which 
a   good   display  can  be   killed. 

An  Overdone  Display 

"I  remember  one  time  when  I  was  a 
trimmer  myself  how  I  labored  over  a 
display  of  high-priced  waists.  The 
waists  weren't  moving  in  anywhere  near 
the  way  they  should  and  so  the  store 
wanted  something  special,  and  I  deter- 
mined to  give  it  to  them.  I  got-  up  an 
elaborate  lay-out  for  the  display  and 
then  spent  about  three  times  as  much 
time  working  it  out  as  I  ordinarily  spent 
on  a  window.  When  I  had  finished  I 
had  a  display  that  I  thought  was  a 
world  beater 

"But — it  absolutely  failed  to  sell 
waists! 

"What   was  the  trouble?" 

"The  trouble  was  that  I  had  made  the 
display  altogether  too  elaborate  and 
fancy.  I  had  spent  too  much  time  on 
backgrounds  and  frills  and  all  that  sort 
of  stuff  and  too  little  time  on  the  waists 
themselves.  I  had  a  window  that  was 
jammed  with  ingenious  ideas,  that  had 
a  number  of  moving  objects,,  elaborate 
painted  effects,  novel  lighting  schemes 
and  everything  else,  but  it  was  so  crowd- 
ed with  my  stunts  that  but  very  little 
space  was  given  up  to  the  waists,  and  on- 
lookers were  so  much  interested  in  look- 
ing at  my  stunts  that  they  quite  miss- 
ed the  purposed  big  point  of  the  dis- 
play, which  was  to  induce  them  to  neter 
the   store   and  buy  waists. 

"Right  then  and  there  I  learned  a 
thing  about  window  displays  which  has 
always    struck    me    as    being    highly    im- 


portant. The  point  is  this — do  not  over- 
elaborate  the  accessories.  Remember 
always  that  the  show  window's  chief 
purpose  in  existence  is  to  help  the  store 
sell  goods.  This  being  the  case,  the 
heavy  emphasis  in  a  display  should, 
with  some  few  rare  exceptions,  be  placed 
on  the  goods  that  are  offered  for  sale. 
The  stunts  and  backgrounds  and  acces- 
sories should  always  be  toned  down  so 
that  they  will  turn  attention  to  the  ar- 
ticles which  the  store  wishes  to  sell  in- 
steady  of  grabbing  off  the  major  por- 
tion of  the  onlookers'  attention  for 
themselves. 

"Personally,  I  feel  that  it  is  hihgly 
essential  to  watch  our  windows  care- 
fully to  see  that  there  is  no  over- 
elaboration  of  non-essentials.  You  see 
it  is  so  easy  for  an  artistically-inclined 
window  trimmer  to  over-emphasize  some 
minor  point  of  the  display,  with  the  re- 
sult of  practically  killing  the  sales  value 
of  the  window. 

"Still  another  important  factor,  to  my 
mind,  in  the  framing  of  window  dis- 
plays that  will  sell  the  goods,  is  that 
of  hammering  home  only  a  single  point 
or  so  in  a  single  display.  In  other 
words,  keep  the  windows  simple.  Don't 
let  them  look  confused  so  that  the  on- 
looker won't  be  able  to  tell  whether  it 
is  waists  or  hosiery  or  cloaks  or  suits 
or  millinery  that  is  being  displayed.  I 
am  a  great  believer  in  having  a  single 
dominating  idea  behind  each  display  and 
in  having  the  trimmer  realize  definitely 
just  what  this  dominating  idea  is  and 
frame  his  display  accordingly.  If  the 
display  is  designed  to  sell  cloaks  and 
suits,  then  everything  should  be  sub- 
ordinated to  that  one  idea.  Let  nothing 
creep  in  that  will,  perhaps,  give  the  folks 
the  idea  that  a  special  drive  is  being 
made  on  furs  or  something  else.  Don't 
let  the  prospective  customers  take  away 
a  ronfused  impression  of  the  displays. 
They  are  much  more  apt  to  remember 
the  displays  and  to  talk  about  them  if 
the  displays  are  simple  and  direct  than 
if  they  are  confused  and  wandering. 
At  least  that's  my  idea  about  it,  and 
it's  what  we  work  out  in  this  store  to 
good  effect. 

"Window  trimming,"  concluded  this 
store  manager,  "is  more  than  a  knack 
or  an  art.  It  is  salesmanship.  And  the 
windows  that  sell  the  most  goods  are 
not  necessarily  those  that  are  the  most 
artistic  but  rather  those  ha  contain  the 
most  forceful  elements  of  good  sales- 
manship. That's  the  point  about  win- 
dow trimming  I  try  to  emphasize  with 
our  trimmers,  and  I  believe  its  a  point 
that  all  stores  could  emphasize  with 
good    effect." 
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Better  Movement  of  Commodities 

Now  Discernible 

Improvement  in  Movement  of  Some  Commodities  in  United  States 
Looked  to  as  Hopeful  Sign  of  What  May  Follow  in  Canada  —  Re- 
cent Nervousness  Over  Uncertainty  as  to  Extent  of  Sacrifices 
Necessary  to  Restore  Buying— Empty  Shelves  Should  Prevent  any 

Sustained  Depression. 


SIGNS  of  an  increased  movement  of  commo- 
dities are  said  to  be  discernible  in  the  United 
States,  according  to  the  weekly  market  let- 
ter of  Hayden,  Stone  and  Company,  and  in  view 
of  the  fact  that  in  so  far  as  periods  of  depression 
or  prosperity  are  concerned  that  country  is  gen- 
erally some  months  ahead  of  Canada,  this  ten- 
dency is  of  interest  to  Canadians.  The  letter  is 
as  follows: 

"There  are  beginning  to  be  discernible  some 
signs  of  movement  of  commodities.  To  be  sure 
such  transactions  as  are  taking  place  are  at  fig- 
ures which  mean  little  or  no  profit  to  the  pro- 
ducer, but  the  important  thing  is  that  a  market 
at  any  level  should  make  its  appearance.  Re- 
cent nervousness  has  not  been  so  much  over  the 
fear  of  having  to  sacrifice  profits,  or  take  losses 
-^-it  has  for  some  time  past  been  realized  that 
this  would  be  necessary — but  ever  the  uncer- 
tainty as  to  how  great  these  sacrifices  might  be ; 
whether  it  would  be  possible  to  move  commodi- 
ties at  any  price,  or  whether  they  would  have 
to  be  carried  indefinitely.  The  establishment 
of  a  market  for  goods  at  any  level,  the  change 
from  uncertainty  to  certainty,  would  at  once 
create  a  better  atmosphere.  We  do  not  say 
that  this  point  has  been  at  all  generally  reach- 
ed; only  in  a  few  commodities  it  seems  to  be 
in  sight. 

Retailer  Still  Stubborn 

"Unfortunately,  so  far  as  the  articles  in  ordin- 
ary everyday  use  are  concerned,  the  retailer 
is  still  stubborn  in  his  attitude.  This  is  regret- 
table because  the  longer  buying  is  deferred,  the 
greater  becomes  unemployment  and  the  less  the 
buying  power.  Deflation,  like  inflation,  is 
cumulative  in  effect.  To  attempt  to  cling  to  the 
old  level  of  prices  is  a  mistake.  Producers  and 
manufacturers  generally  have,  for  the  moment, 
given  up  thought  of  profit.  The  thing  most  to 
be  desired  is  to  find  a  level  at  which  it  is  pos- 
sible to  do  a  normal  amount  of  business.  Once 
this  is  found,  and  goods  move  in  their  usual 
volume,  the  adjustment  of  costs  to  a  profitable 
basis  will  take  care  of  itself. 

Increased  Labor  Efficiency 

"Meantime  an  important  step  in  this  process 
— the  liquidation  of  labor — is  daily  taking 
place.     This  is  not  so  much  in  the  reduction  of 


wages — though  this  may  have  to  come  in  time 
— as  in  increased  efficiency. 

"Even  the  most  obtuse  now  realize  that  we 
are  in  a  period  of  business  readjustment,  invol- 
ving some  hardship.  The  speed  with  which  we 
pass  through  this  will  depend  on  the  readiness 
to  face  facts  and  act  accordingly.  Whatever 
else  the  business  man  may  be,  he  has  generally 
been  noted  for  being  practical.  For  this  rea- 
son we  have  high  hopes  that  business  reaction 
will  be  of  short  duration.  When  we  see  evi- 
dence of  all  being  willing  to  make  proportion- 
ate sacrifices,  we  shall  be  happy  to  take  a  con- 
structive attitude,  for  it  is  then  that  business 
will  "p°m  to  be  at  its  worst  and  in  this  instance, 
as  in  all  previous  cycles,  it  will  be  when  business 
touches  the  low  point  that  stocks  will  be  a  real 
purchase. 

"Apparently,  however,  all  are  not  yet  quite 
resigned  to  taking  their  medicine,  so  that  this 
point  has,  in  our  opinion,  not  yet  been  quite 
reached  +1iough  we  are  rapidly  approaching 
it." 

Unsupplied    Needs    Should    Prevent    Sustained 
Depression 

Another  important  survey  of  conditions  is 
given  in  the  following  statement  from  an  au- 
thority. This  view  is  held  by  not  a  few  think- 
ing business  men  in  Canada  and  points  out  that 
there  are  great  unsupplied  needs  in  the  world 
and  that  this  laok  should  prevent  any  sustained 
depression.  Notwithstanding  the  fact  that 
there  is  much  unsettlement  and  buying  power 
is  impaired  this  official  makes  the  following  en- 
couraging comment: 

"The  boom  period  which  has  been  respon- 
sible for  the  existing  expansion  of  credit  and 
high  prices  was  not  due  to  internal  develop- 
ment or  construction  work;  on  the  contrary,  it 
interfered  with  normal  development  and  im- 
provements, and  the  facilities  of  the  country  are 
behind  its  needs.  Never  before  was  there  so 
much  work  in  sight  needing  to  be  done,  or  so 
many  opportunities  in  the  world  outside.  The 
immediate  problem  is  that  of  price  readjust- 
ment. It  is  not  a  case  of  exhaustion  or  of  wait- 
ing to  grow  up  to  investments  that  have  been 
made.  The  new  work  would  not  go  forward 
upon  the  level  of  costs  created  by  the  war,  and 
regarded  as  abnormal  and  temporary." 
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Commercializing  Kindness 

How  a  Montreal  Store's  Welfare  Department  is  Operated. 


THIS  story  lias  to  do  with  the  dol- 
lar and  cents  returns  on  an  in- 
vestment of  kindness.  The  store 
manager  protested  vigorously  when  told 
that  the  social  service  and  welfare  de- 
partment was  to  be  written  up,  Baying: 
"\\,  advertise  our  floods  but  not  our 
philanthropy.  If  we've  done  any  good 
it's   a   side  issue." 

It  was  pointed  out  that  the  store  had 
quite  evidently  done  so  much  good  that 
it  was  high  time  the  other  merchants 
were  shown  the  way  similarly  to  im- 
prove the  morale  of  their  staffs  and  the 
volume  of  sales.  The  manager  was  forc- 
ed to  admit  that  since  this  philanthropy 
was  now  an  accomplished  fact  it  was  per- 
force public  property  and  as  such  was 
open  to   discussion. 

"I  think  we  have  the  best  sales  girls 
in  the  city.  The  whole  thing  is  to  pro- 
mote them.  They  do  so  much  better 
work  under  the  stimulus  of  our  interest," 
said  the  head  worker  of  the  social  ser- 
vice department,  in  referring  t<>  her 
charges. 

And  not  only  is  the  spiritual  welfare 
of  the  staff  well  taken  care  of,  but  there 
is  also  an  immaculate  three-bed  hospital 
in  the  store  where  a  trained  nurse  is  al- 
ways on  hand  to  administer  first  aid  or 
in  serious  cases  to  accompany  a  girl 
home  in  a  cab. 

The  welfare  department  has  authority 
in  every  part  of  the  store  but  control  over 
none.  Its  task  is  to  look  after  the  girls 
of  the  store,  to  improve  their  lot  in 
every  way  possible  and  to  so  co-ordinate 
its  efforts  in  the  various  sections  that 
in  helping  girls  it  also  helps  the  store 
and  builds  up  an  organization  with  a 
soul. 

This  is  how  it  works  out: 

Hiring  a  New  Girl 

A  girl  is  engaged  by  a  department 
manager  who  is  assisted  by  the  head  of 
the  employment  bureau.  Then  she  must 
present  a  certificate  of  health  that  is 
signed  by  the  resident  nurse  of  the  store. 
If  unhealthy  or  unvaccinated,  or  unwil- 
ling to  be  vaccinated  by  the  store  doctor 
lur   application   is   refused. 

If  accepted,  the  applicant  is  inter- 
viewed by  the  head  of  the  social  service 
department,  who  investigated  the  girl's 
record  and  character.  If  this  is  found 
to  be  satisfactory  she  advises  the  girl  as 
to  the  general  requirements  of  her  new- 
position,  one  of  which  is  the  acquisition 
of  a  black  costume  at  cost,  and  paid  for 
gradually  out  of  future  wages.  If  found 
unsatisfactory,  however,  no  further  in- 
terview   is     necessary.       Once     accept,, 1. 


however,  she  becomes  one  of  the  store's 
big  family. 

Breaking  the  Girl  In 

The  girl  usually  comes  fresh  from 
school  and  may  be  from  14  years  old 
upward.  She  is  regarded  as  an  appren- 
tice, and  is  put  at  tying  up  parcels. 
After  a  reasonable  length  of  time  she  is 
promoted  to  the  notion  counter,  the 
training  school  of  the  store,  where  the 
green  girl  learns  to  make  out  sales  slips 
and  other  tasks  of  a  general  nature.  In 
short  she  becomes  a  sales-lady.  Here 
she  begins  to  earn  more  money. 

From  the  notion  counter  she  will  go 
into  any  department  that  needs  her. 
This  is  the  stream  that  feeds  all  depart- 
ments. A  small  increase  is  a  recognized 
part  of  the  move  into  a  department. 

Promoting  Troubles  Away 

The  girl  is  now  well  started  in  her 
career  in  the  store.  It  becomes  the  task 
of  the  social  service  department  to  fol- 
low that  career  and  make  the  rough 
places  smooth.  Assisting  in  the  promo- 
tion of  deserving  girls  and  the  securing 
of  more  pay  for  them  is  the  chief  task. 
The  girls  have  made  it  so.  The  store 
expects  the  department  to  fight  the 
girls'  battles  and  overcome  any  injustice 
it  may  innocently  do  them.  As  a  result 
of  a  changed  economic  situation  and  the 
work  of  this  department,  the  store  pay 
roll  has  increased  some  thousands  of 
dollars  lately.  Department  managers 
tend  to  avoid  raising  a  girl's  pay  in  or- 
der to  keep  their  costs  down.  If  the 
girl  can  prove  to  the  head  of  the  welfare 
department  that  she  is  entitled  to  more 
pay,  the  latter  presents  the  case  to  the 
department  head.  If  the  latter  still  re- 
fuses she  begins  to  look  around  for  a 
position  for  that  girl  in  another  depart- 
ment that  offers  more  money.  And  when 
found,  the  girl  moves.  Needless  to  say 
such  a  task  requires  tact.  Fortunately 
the  department  heads  endeavor  to  be 
fair,  but  even  when  they  are  they  cannot 
always  pay  a  girl  as  much  as  her  case 
entitles  her  to,  so  the  move  may  be  made 
without  the  slightest  danger  of  ill-feeling 
arising  and  with  the  manager's  full  con- 
sent. 

A  Typical  Case 

A  girl  reported  the  other  day  that  she 
had  worked  a  year  without  an  increase 
although  she  had  asked  for  one  twice. 
Other  things  were  such  that  an  obvious 
injustice  had  been  done.  The  manager, 
however,  refused  to  raise  the  girl  on 
grounds  that  were  technically  sound. 
Another  department  was  found  to  need 


just  such  a  girl   and   was   willing   to  pay 
the  advance. 

By  that  time  the  other  department 
head  had  experienced  a  change  of  heart 
and  wanted  to  keep  the  girl.  But  it  was 
too  late.  The  policy  of  the  store  dic- 
tates that  it  is  much  better  to  promote 
one  of  its  own  staff  than  to  go  outside 
for  a  new  girl,  however  good  she  may 
be.  And  under  no  circumstances  is  a 
girl  hired  as  long  as  she  is  working  for 
anyone  else.  She  must  be  able  to  say 
she  is  out  of  employment  before  she  can 
be  engaged. 

The  Classes 

Any  problem  that  affects  the  spiritual 
or  physical  welfare  of  the  girl  comes 
to  the  social  service  department.  Fre- 
quently it  is  necessary  to  invoke  the  aid 
of  the  manager  who  opposes  a  move  that 
appears  to  threaten  his  department. 
Thus  in  the  case  of  a  class  in  telephone 
instruction,  one  manager  objected  to  his 
girls  being  taken  away  at  intervals  to 
attend  the  class  until  it  was  explained 
to  him  that  the  training  was  for  the  pur- 
pose of  increasing  the  efficiency  of  his 
own  staff,  and  not  merely  to  help  the 
general  telephone  service  out.  That  was 
what  was  needed  to  gain  his  enthusiastic 
support.  Other  classes  are  held  as 
needed.  For  instance,  a  list  is  kept  of 
the  poor  writers.  The  audit  department 
collects  the  data  and  compiles  the  list 
and  sends  it  through  the  social  service 
department  to  the  manager  of  the  em- 
ployment bureau  who  has  charge  of  this 
class. 

The  Graphic  Instructor 

A  large  bulletin  board  is  used  to  fur- 
nish graphic  instructions  in  selling  to 
the  girls.  The  subject  matter  is  chang- 
ed every  week.  A  large  photo  that  il- 
lustrates sales  methods  forms  the  centre 
of  interest.  Beneath  it  are  helpful  sug- 
gestions such  as  the  following: 


APPEAL     THROl'dl     SENSES     AND 
INSTINCTS 

CUSTOMER:  "Please  show  me  some 
cotton    lisle   hose,    size    9V4." 

Miss  Everpleasant,  after  getting  customer 
seated,  gets  several  styles  of  the  hose  re- 
quested, and  places  them  in  the  customer's 
hands,  one  pair  at  a  time,  noting  preference 
shown  for  certain  numbers,  and  concen- 
trating on    those   in   her   selling   talk. 

She  also  introduces  some  silk  hose  and 
is   successful    in    selling   both    kinds. 

NOTE.  -  Placing  one's  hand  inside  of 
hose  shows  up  the  texture  nicely  by  plac- 
ing them  in  a  customer's  hands,  you  make 
a  still  stronger  appeal  she  feels  the  fine 
<iuality  of  texture,  and  imagines  how  nicely 
she  would  appear  in  thorn.  You  have  thus 
made  a  strong  appeal  to  her  instincts  of 
adornment    and    self-possession. 
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Also  there  are  large  cards  containing 
small  sample  of  goods  with  a  simply 
worded  description  of  the  material.  In 
the  middle  of  the  board  there  is  a  bunch 
of  enquiry  cards  for  the  girls  to  fill  out. 
They  are  headed:  "Question  and  Sugges- 
tion Card"  and  have  a  blank  space  for 
the  girl's  question  together  with  her 
name,  number,  and  department.  Small 
books  on  salesmanship  are  sent  to  the 
girls,  who  are  afterwards  questioned 
about  them.  They  are  searched  out  in 
their  departments  at  quiet  times  of  the 
day  and  instructed  in  the  history  and 
manufacture  of  the  goods  they  sell. 

Social  Service 

A  list  of  absentees  is  turned  in  to  the 
welfare  department  every  morning.  If 
a  girl  has  been  absent  two  days  the  head 
worker  then  goes  to  her  home  to  investi- 
gate. If  the  girl  is  found  ill,  adequate 
medical  attention  is  obtained  and  the 
living  conditions  improved  if  necessary. 

The  head  worker's  morning  is  spent  in 
the  store  and  her  afternoons  spent  in 
calls  at  the  homes  of  the  absentees  or 
others  who  appear  to  require  such 
special  assistance.  If  a  girl  loses  any 
member  of  her  family  the  head  worker 
personally  takes  a  message  of  condolence 
from  the  store  manager.  The  latter  re- 
ceives a  report  on  the  activities  of  the 
department  once  a  week  and  gives  to 
special  cases  his  personal  attention. 

The  Social  Side 

A  comfortable  rest  room  is  provided 
with  all  the  latest  magazines,  and  a  girls' 
club  is  contemplated.  A  cafeteria  is 
operated  at  cost  and  a  good  dinner  may 
be  had  from  10  to  15  cents.  Occasional 
concerts  are  held  and  every  encourage- 
ment is  given  to  any  action  that  will  en- 
courage a  better  mutual  understanding 
in.  the  staff.  "One  big  happy  family," 
the  head  worker  calls  her  charges. 
Both  she  and  the  resident  nurse  say  that 
the  girls  very  rarely  take  advantage  of 
the  assistance  rendered  them.  Instead 
they  are  intensely  grateful  and  approach 
their  work  in  a  better  spirit. 

Humble  Philanthropy 

The  girls  do  a  great  deal  of  good 
amongst  themselves.  Recently  one  girl 
lost  her  father.  The  other  girls  raised 
$60  amongst  themselves  and  gave  it  to 
the  social  service  department  to  present 
to  the  girl's  mother.  Upon  several  oc- 
casions they  have  made  up  to  a  girl  the 
accidental  loss  of  her  pay. 

No  girl  is  discharged  except  for  dis- 
honesty or  disloyalty.  If  in  being  trans- 
ferred from  one  department  to  the  other 
she  does  not  come  with  recommenda- 
tions, the  welfare  department  steps  in 
and  gives  her  special  attention. 

There  is  a  transfer  department 
through  which  all  exchanges  of  help  are 
made  and  which  keeps  a  check  on  such 
matters.  Discharges,  however,  are  rare. 
Girls  usually  leave  only  to  get  married 
or  to  better  their  position. 

Team  Work 

Judged   impartially  the   sum   total   of 


Finding  the  Average 

One  Definite  Aim  for  the  Trade — Merchant  Has  It  in  His  Power 
to  Hasten  Readjustment — Public  His  Barometer. 


THE  average  of  human  exuberance 
and  depression  is  found  some- 
where close  in  the  neighborhood 
of  the  ordinary  mood  in  which  we  are 
found  carrying  on.  The  mean  of  highest 
and  lowest  temperatures  is  not  far  from 
the  temperature  that  prevails  for  the 
greatest  number  of  the  365  days  of  the 
year;  and  over  a  period  of  years  (say 
ten)  the  abnormal  and  subnormal  ex- 
tremes of  trade  average  not  far  from 
the  condition  in  which  the  demand  for  all 
classes  of  merchandise  is  well-propor- 
tioned and  in  which  prices  are  at  a  nor- 
mal level,  being  neither  too  low  nor  ex- 
cessively high. 

It  is  therefore  to  be  expected  that  fol- 
lowing a  period  of  abnormal  inflation 
there  will  be  a  period  of  subnormal  de- 
pression; but  it  is  also  a  rule  that  the 
average  of  the  two  periods  should  be 
what  the  merchant  considers  happy  days. 
To  compel  this  average  from  the  two 
periods,  the  latter  of  which  is  now  here, 
should  be  the  present  aim  of  trade. 

It  is  apparent,  on  the  face  of  things, 
that  this  law  of  average  works  out  from 
the  standpoint  of  the  public,  the  pur- 
chasers. 

During  the  past  six  years  there  has 
been  an  abnormal  distribution  of  wealth. 
Sections  of  the  public  formerly  in  all  but 
destitute  circumstances,  have  found 
themselves  in  comparative  opulence.  And 
the  artisan  has  been  known  by  his  silk 
shirt;  the  mechanic  by  his  closed  car  and 
shop  clerks  by  their  player  pianos.  As 
they  have  earned  abnormally,  so  have 
they  spent.  Full  heartedly  they  entered 
into  the  new  conditions,  led,  it  must  be 
admitted,  however,  unconsciously,  by 
those  who  have  always  enjoyed  greater 
wealth,  but  who  have,  with  increased 
wealth,  also  indulged  in  increased  lux- 
ury. 

Now  is  the  pinch  coming.  Lower 
wages,  shorter  hours  by  reason  of  de- 
creased production,  in  some  cases  loss 
of  jobs,  are  combining  again  to  popular- 
ize plain  foods,  plain  clothes,  comfort- 
able houses  and  efficient  but  less  elab- 
orate baby  carriages  and  things.  People 
will  now  buy  more  moderately  and  less 
extravagantly,  but  they  will  continue  to 
buy — rather  to  supply  their  need  than 
to  gratify  their  fancy.  To  that  extent 
we  will  have  hard  times,  not  necessarily 
any  further. 

Canada   Is   Rich 

For  the  much  money  that  circulated 
during  the  war  has  not  been  lost.     It  is 


still  in  existence  and  will  still  be  used 
to  conduct  business  and  keep  the  old 
world  going.  Maybe  the  banks  are  call- 
ing it  in;  but  it  is  in  the  banks  to  some- 
body's credit  and  will  circulate  so  soon 
as  it  is  seen  that  a  sound  basis  has  been 
restored  to  national  business.  And  that 
restoration  will  be  complete  so  soon  as 
there  is  completed  a  sound  basis  to  na- 
tional living. 

So,  such  depression  as  we  may  now  ex- 
pect is  but  transitory  rather  than  per- 
manent; it  is  the  inevitable  step  from 
abnormality  to  the  mean.  Its  name  is 
temporary  subnormality. 

Co-operation  is  therefore  the  prime 
requisite  in  speedily  re-arriving  at  the 
mean  condition.  Merchants  who  carry 
on  in  a  reasonable  way,  offering  reason- 
able goods,  being  satisfied  with  reason- 
able turnovers  and  profits,  who  appre- 
ciate that  they  are  dealing  with  reason- 
able people  who  must  now  live  reason- 
ably, are  those  whose  credit  at  the  banks 
will  most  readily  be  restored,  those  who 
will  least  feel  the  pinch  and  who  wilr 
most  quickly  recover  from  it. 

Foresight 

If  the  mistake  has  been  made  of  living 
only  from  season  to  season,  the  greater 
will  be  the  difficulty  of  ameliorating  the 
trials  of  the  next  few  months.  But  those 
who  have  always  realized  that  they  will 
be  in  business  for  the  most  of  their 
lives  will  have  already  appreciated  the 
importance  of  maintaining  an  average,  a 
mean  condition  through  all  ups  and 
downs;  and  to  them  even  the  most  un- 
usual conditions,  up  or  down,  resultant 
from  war.  are  just  the  ordinary 
exigencies  intensified.  They  are  to  be 
met  by  the  old  standby  methods 
intensified. 

It  is  the  fear  of  hard  times  that  in- 
intensifies  depression.  But  the  calm  ac- 
ceptance of  hard  times  as  a  necessary 
transition  to  normality  will  ameliorate 
depression,  providing  adequate  service 
for  adequate  returns  is  always  the  prin- 
ciple. When  the  public  was  a  well-fed 
person  it  wanted  caviar — and  paid  ade- 
quately for  it.  When  it  is  a  hungry  child- 
it  wants  porridge — and  will  pay  ade- 
quately for  it.  And  when  enough  por- 
ridge can  be  provided  for  adequate  pay, 
there  will  be  enough  work  to  provide 
enough  money  to  provide  enough  por- 
ridge.     It  goes  round  and  round. 

When  the  retail  merchant  makes  his 
cog  in  the  wheel  fit  and  work  smoothly, 
we  are  then  much  nearer  the  goal. 


the  work  of  this  department  is  an  im- 
proved morale  that  results  in  better 
team  work,  an  increased  interest  in  the 
work  and  the  interests  of  the  store. 
Customers  remark  on  the  improved  ap- 


pearance, manners  and  knowledge  of 
the  girls.  The  latter  in  turn  feel  that 
they  are  appreciated,  that  someone  is. 
looking  out  for  them,  that  the  store  is. 
their  one   best  friend. 
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Many  Recessions  in  Dry  Goods  Lines 

New  Cotton  Lists  For  Next  Spring  Show  Reductions  of  From  20  to  30  Per  Cent,  and  Whole- 
salers Are  Meeting  It  by  Reductions  Which  Correspond  —  Some  Reductions  Being 
Made  in  Woollen  Dress  Goods — Silk  Men  Say  Trade  is  Buying  Silk  Now 
Below  Replacement  Values — The  Markets  at  a  Glance 


RI  :<  1ESSIONS  in  many  lines  of  the  dry  goods 
trade,  with  here  and  there  a  slight  in- 
crease, are  happening.  There  are  various 
causes  assigned  for  these  recessions  but,  gen- 
erally speaking,  manufacturers,  wholesalers 
and  jobbers  are  revising  prices,  having  in  view 
replacement  values.  Vendors  to  the  trade  be- 
lieve this  to  be  the  soundest  and  the  fairest 
principle  of  business  on  which  to  operate,  and 
as  soon  as  they  receive  advices  of  cuts  in  prices 
they  are  making  their  own  revisions  for  the 
benefit  of  the  trade  in  general.  They  are  cut- 
ting down  the  margins  of  profit  in  some  cases; 
in  others  they  are  cutting  them  away  alto- 
gether. Here  and  there  are  lines  of  goods 
which,  during  the  rush  of  the  last  few  years, 
they  added  to  their  standard  lines  because  the 
outlet  to  the  trade  was  good.  It  is  not  their  in- 
tention to  repeat  these  lines;  consequently,  they 
are  sacrificing  them  to  get  rid  of  them.  In  some 
of  the  novelty  lines,  notably  silk,  merchandise  is 
being  offered  in  some  quarters  to-day  at  a  price 
which,  in  all  probability,  is  considerably  below 
the  replacement  value.  Jobbers  say  that  some 
lines  of  dry  goods  can  be  bought  more  cheaply 
to-day  and  during  the  next  few  months  than  in 
the  Spring  because  necessity  is  forcing  goods 
on  the  market. 

Business  generally  hovers  between  quiet  and 
fairly  good.  Retailers  are  continuing  their 
policy  of  buying  from  hand  to  mouth  and  are 
placing  very  little  for  Spring.  On  the  other 
hand,  they  seem  to  be  doing  a  very  good  busi- 
ness themselves,  judging  from  reports  that 
reach  us.  But  the  orders  they  are  placing  with 
wholesalers  and  jobbers  are  spotty  and  in 
dribbles.  The  wholesale  trade,  however,  feels 
that  the  present  lull  is  only  temporary,  that  the 
consumer  who  has  been  holding  off  now  for 
some  months  will  soon  be  back  in  the  market 
and  that  business  will  be  good  again,  even  at 
the  lower  price  margin.  They  are  looking  for 
further  recessions  in  some  lines  and  do  not  hesi- 
tate to  state  so,  and  they  evince  a  disposition 
to  accept  what  losses  are  their  in  the  readjust- 
ment without  undue  murmuring. 

Staple  Cottons 

The  Dominion  Textile  lists  for  Spring,  1921, 
are  out,  containing  reductions  in  many  lines  of 
from  20  to  30  per  cent.  Cantons,  sheetings, 
pillow  cottons,  ducks  and  yarns  in  white  and 
grey  cottons,  all  show  these  reductions.  A  fine 
bleached  cotton,  for  instance,  that  formerly  was 
quoted  by  the  mills  at  20', \.  cents  is  now  15 
cents,  and  all  other  lines  show  about  the  same 
margin  of  reduction.  As  pointed  out  last 
month,  colored  cottons,  that  is  cottonades, 
denims,  etc.,  also  show  a  corresponding  drop. 


One  line  that  shows  an  increase  for  Spring  is 
awnings. 

The  downward  trend  of  prices  is  a  little 
faster  than  the  upward  tr  .id.  Take,  for  in- 
stance, a  line  of  bleached  cotton  that  on  August 
18th  was  quoted  at  15%  cents.  On  July  2nd, 
it  was  quoted  at  20 14  cents,  while  the  latest 
quotation  is  15  cents. 

Cotton  Dress  Goods 

Cotton  dress  goods  are  also  undergoing  price 
revision  downward.  Jobbers  and  wholesalers 
are  revising  their  lists  to  the  trade  to  correspond 
to  the  new  prices  quoted  to  them  and  their 
stocks  are  pretty  heavy.  The  new  lists  from 
one  mill  on  prints  and  steel  clad  galateas,  etc., 
show  reductions  of  about  20  per  cent,  over  the 
prices  of  Spring,  1920.  On  flannelettes,  the  re- 
duction is  about  10  to  15  per  cent.  Gingham 
seems  to  be  about  the  only  line  on  which  the 
price  holds  firm.  Plain  saxonies,  stripes,  etc., 
are  down  from  the  Fall  quotations  about  10  to 
15  per  cent,  but  seem  still  slightly  higher  than 
the  Spring  prices  of  1920.  Heads  of  depart- 
ments in  wholesale  houses  point  out  that  they 
are  getting  hit  both  ways  in  the  price  revision. 
On  orders  booked,  the  retailer  is  asking  for  the 
new  prices,  while  they  are  obliged  to  cut  their 
margins  of  profit  on  goods  still  on  the  shelves. 


While  the  source  of  supply  for  all  linen 
goods  has  undergone  no  improvement — nor  is 
there  any  improvement  in  sight  fur  the  raw  ma- 
terial— Old  Country  manufacturers  are  inclined 
to  make  some  cuts  in  prices  to  stimulate  busi- 
ness with  Canadian  houses.  They  have  made 
cuts  of  from  20  to  30  per  cent,  but  buyers  here 
state  that  these  cuts  cannot  be  felt  in  this  coun- 
try yet  to  any  extent.  Canadian  buyers  bought 
heavily  many  months  ago  and,  since  then  the 
peak  prices  in  the  linen  market  have  been 
reached.  It  is  from  these  peak  prices  that  the 
present  20  to  30  per  cent,  cuts  are  being  offered 
and  wholesalers  state  that  any  further  reduc- 
tions will  have  to  be  made  before  prices  to 
the  trade  will  be  materially  affected.  Stocks  in 
the  hands  of  Canadian  houses  are  still  below 
present  day  values  being  offered  by  British 
manufacturers. 

Silks 

Retailers  to-day  can  probably  buy  silks 
cheaper  than  they  will  be  able  to  buy  them  next 
Spring  unless,  by  some  means  or  other,  produc- 
ing costs  are  greatly  reduced.  Goaded  on  by 
necessity  or  a  desire  to  get  rid  of  lines  that  are 
not  to  be  repeated,  houses  are  offering  some 
lines   of   merchandise   far   below    the   replace- 
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ment  values'  basis.  Conservative  houses 
are  marking  down  their  standard  lines  having 
in  view  the  replacement  value;  there  are  other 
houses  selling  merchandise  without  this  policy 
in  view,  either  to  keep  things  going  or  because 
they  need  the  business.  "The  public  are  get- 
ting silks  to-day,"  said  the  head  of  one  house 
to  Dry  Goods  Review,  "at  prices  which  are  not 
right  from  the  legitimate  merchandising  point 
of  view  because  they  will  not  be  able  to  get  the 
same  silks  later  on  at  the  same  price.  That  is 
not  a  healthy  recession  of  prices."  Silk  men  say 
they  have  constantly  offered  and  sold  silks  to 
the  Canadian  trade  cheaper  than  they  have 
been  sold  elsewhere  because  they  bought  their 
quantities  before  the  peak  in  prices  had  been 
reached.  For  instance,  one  line  of  Swiss  silk 
reached  the  peak  price  at  $2.50.  The  peak 
price  paid  by  the  Canadian  house  was  $2.25. 
The  revised  price  of  this  same  line,  having  in 
view  the  replacement  value,  should  be  about 
$1.65  a  yard.  Revisions  are  being  made  on  all 
standard  lines  and  prices  now  are  about  the 
same  as  Spring,  1919. 

Spot  business  is  very  quiet  in  spite  of  the 
fact  that  the  retailer  seems  to  be  doing  a  fairly 
lively  business  in  silks.  Jobbers  are  looking  for 
a  lively  sorting  business  for  Spring  because  they 
feel  sure  that  the  stocks  of  the  retailer  are  get- 
ting very  low  and  that  the  revised  prices  will 
relieve  the  situation  so  far  as  the  luxury  tax  is 
concerned,  if,  indeed,  there  is  any  luxury  tax 
by  that  time. 

Laces  and   Embroideries 

While  there  have  been  no  advices  regarding 
price  recessions  in  laces  and  embroideries  from 
British  houses,  manufactures'  agents  here  say 
they  are  looking  for  a  10  per  cent,  reduction  in 
embroideries  very  soon.  They  do  not  see  it  yet 
in  laces,  nor  do  they  see  an  appreciable  reduc- 
tion at  all  unless  labor  costs  are  reduced.  "Un- 
less mill  owners  fire  their  staffs  and  hire  them 
over  again  at  reduced  wages,  I  don't  see  that  we 
will  have  any  great  reductions  in  laces,"  said 
one  agent  to  Dry  Goods  Review.  It  is,  in  other 
words,  largely  a  matter    of    producing    costs. 

Woollen  Dress  Goods 

Wholesale  houses  are  revising  some  of  their 
price  lists  according  to  the  recent  advices  they 
have  received  from  American  houses  as  to  price 
recessions  on  such  lines  as  come  from  across  the 
line,  notably  silk  and  woollen  voiles.  Revisions 
are  also  being  made  by  some  houses,  having 
in  view  the  benefit  derived  from  the  exchange 
rate.  There  is  no  concealment  of  the  fact  that 
prices  are  coming  down  and  wholesalers  are  do- 
ing what  they  can  to  meet  the  situation  fairly. 
They  caution,  however,  that  the  Canadian  trade 
should  not  be  led  astray  by  the  announcements 
of  20  to  25  per  cent,  reductions  on  higher-priced 
lines  of  woollen  goods  sold  in  the  United  States. 
They  say  that  such  reductions  are  from  the 
peak  prices,  and  that  Canadian  houses  did  not 
buy  at  peak  prices  which  obtained  over  there 
and  which  affected  only  their  own  domestic 
market,  not  the  foreign  one.     One  wholesaler 


cited  a  case  in  point  of  a  fine  velour  that  was 
quoted  by  American  houses  at  $5.75  in  New 
York.  Laid  down  here  it  would  mean  $7.35. 
This  wholesaler  was  selling  the  same  thing  now 
and  had  been  for  some  time  at  $5.00.  This  ap- 
plies to  very  many  lines. 

The  English  market,  for  the  most  part,  is 
holding  very  firm  and  Canadian  buyers  are 
somewhat  at  sea  to  know  what  to  do  about  go- 
ing into  it  for  the  Canadian  trade.     r 

Carpets,  Rugs  and  Linoleums 

So  far  as  the  English  linoleum  lines  are  con- 
cerned, the  prices  have  been  practically  .guaran- 
teed until  the  31st  of  July  next  year  and  big, 
if  any,  reductions  are  looked  for  on  these  lines. 
Buyers  think,  however,  that  similar  American 
lines  will  be  lower.  Cotton  quiltings  that  were 
$2.40  in  June  are  now  $1.75;  another  size  that 
was  $3.00  is  now  $2.15,  a  third  size  that  was 
$2.62  is  now  $1.75,  while  a  fourth  size  that  was 
$2.95  is  now  $1.95.  Local  houses  that  have 
stocks  on  hand  are  meeting  these  revised  lists 
from  the  Canadian  mills.  Oilcloth  prices  have 
been  guaranteed  till  March  31st  of  next  year 
and  there  have  been  no  advices  of  recessions 
yet.  Rugs  and  carpets  are  remaining  firm  in 
price.  So  far  as  all  cotton  lines  in  house  furn- 
ishings are  concerned,  buyers  are  uncertain  just 
wha^  wil]  happen. 

Curtains  and  Draperies 

Some  of  the  cotton  lines  in  curtains  and 
draperies  are  undergoing  a  downward  price  re- 
vision, owing  to  the  action  taken  by  Amercian 
houses.  On  Canadian  tapestries,  velours,  etc., 
there  have  recently  been  slight  reductions  made. 
Canadian  houses  say  they  did  not  buy  at  peak 
prices  which  were  reached  last  Spring;  but  that 
they  bought  over  a  year  ago  when  prices  were 
considerably  lower  than  peak.  At  the  same 
time,  there  is  the  tendency  toward  lower  prices 
and  Canadian  houses  are  doing  what  they  can  to 
meet  a  demand  for  lower  prices.  On  shades, 
there  have  been  no  reductions  at  all. 

Notions 

Among  notions,  celluloid  goods  are  still  on 
the  increase  and  are  likely  to  be  even  higher 
next  year.  Jobbers  were  advised  just  the  other 
day  of  an  increase  in  celluloid  needles  of  $1.00 
a  gross.  Side  combs,  knitting  pins  and  shell 
pins  are  affected  by  this  increase.  For  in- 
stance, shell  pins  that  sold  four  on  a  card  last 
year  for  $9.00  will  be  three  on  a  card  for  the 
same  price  in  future.  While  there  has  been  a 
drop  in  the  American  quotation  on  crochet  cot- 
ton, it  is  not  yet  sufficient  to  affect  the  Cana- 
dian price  which  was  not  fixed  according  to  the 
peak  price  reached  across  the  line.  The  Ameri- 
can price  went  as  high  as  $2.00  while  Cana- 
dians never  paid  more  than  $1.15  for  it.  There 
is  a  slight  reduction  recorded  in  turkey  red  cot- 
ton. No  advices  have  been  received  of  a  drop 
in  cotton  threads  or  silkine  but  jobbers  are  look- 
ing for  it  and  are  not  buying  great  quantities 
yet. 
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Making  Calgary  Come  His  Way 

A.  E.  Snell  Establishes  Dry  Goods  Store  Seven  Blocks  From  Business  Section  in  Defiance 

of  Popular  Opinion     Now  Heads  One  of  Best  Known  Businesses  in  Alberta — 

Volume  of  Turnover  Increased  25  Times  in   14  Years. 


Five  views  of  the   Snell   store  showing  arrangement   of  depart  ments. 


WHEN  a  Westerner  undertakes  to 
do  a  thing  right  he  rarely  stops 
half-way.  A.  E.  Snell  is  a  West- 
erner and  in  1907  he  started  out  to  be- 
come a  successful  dry  goods  merchant. 
He  chose  Calgary  as  his  "city  of  for- 
tune" and  displayed  his  name  over  the 
door  of  a  little  store  on  First  Street 
West.  All  his  friends  thought  he  was 
crazy  to  try  to  run  a  store  seven  whole 
blocks  away  from  the  business  centre  of 
the  town.  To  prove  that  he  knew  what 
-•e  was  doing  Mr.  Snell  moved  in  1912  to 
a  bigger  building,  and  in  1918  he  trebled 
his  floor  space,  taking  over  the  entire 
basement  and  main  floor  of  the  building 
at  1301  First  Street  West. 

A  $400,000  stock  is  now  carried  and 
since  the  business  was  started  the  volume 
of  turnover  has  increased  twenty-five 
times.  Mr.  Snell  has  also  experienced 
the  satisfaction  of  having  used  his  own 
judgment  to  his  own  advantage — for 
Calgary's  business  section  is  gradually 
and  surely  growing  in  the  direction  of 
the   wide-awake   First   Street   store.     As 


Mr.  Snell  himself  explains,  the  traffic  to 
all  the  large  residential  districts  passes 
his  door  and  there  are  not  many  people 
in  Calgary  who  do  not  at  least  know 
where  the  Snell  store  is  located.  An- 
other thing  upon  which  Mr.  Snell  is  al- 
ready gauging  increased  business  is  the 
proposed  erection  by  the  C.N.R.  in  the 
near  future  of  a  large  station  and  hotel 
within  a  few  blocks  of  the  business,  a 
fact  that  carries  much  significance. 

No  Use  for  Forced  Sales 

Mr.  Snell's  advertising  policy  is  sim- 
ple, practical  and  does  not  recognize  sen- 
sationalism. 

"If  a  man's  business  is  in  a  healthy 
condition,  he  does  not  need  to  incorporate 
forced  sales  and  sensational  advertising 
in  his  merchandising  policy,"  said  Mr. 
Snell  to  a  representative  of  Dry  Goods 
Review.  "I  stage  just  two  sales  a  year 
— season  sales — Winter  and  Summer. 
When  there  is  a  demand  for  a  certain 
line  of  goods  in  season  we  advertise  but 
we  never  feel  obliged  to  announce  forced 


sales.     We  are  too  firm  sponsors  of  nor- 
mal trade." 

Store  Arrangement  Perfect 

The  accompanying  illustrations  will 
throw  further  light  on  the  success  of  the 
Snell  store.  Few  large  Eastern  estab- 
lishments could  boast  a  more  attractive 
looking  stock,  a  neater  arrangement  of 
the  various  departments  shown,  or  a 
prettier  prospective  of  a  store  interior 
than  revealed  in  any  of  the  five  views 
of  this  handsome  Calgary  store.  The 
ready-to-wear,  the  accessories,  the  art 
needlework  and  notions,  the  lingerie  and 
the  toy  departments  are  each  shown,  and 
in  addition  the  handsomely  appointed 
rest  room  set  aside  for  the  use  of  store 
patrons  is  shown  in  the  background  of 
the  accessories  department  illustration. 
A  shoe  department  and  a  men's  furnish- 
ing section  (not  including  clothing)  have 
been  further  added  this  year.  The  store 
is  departmentalized — each  department 
being  run  on  its  own  merit. 

"Our  two  new  departments  arc  work- 
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ing  in  nicely,"  declared  Mr.  Snell  in  an- 
swer to  a  question  regarding  the  opening 
up  at  this  time  of  additional  stock. 

Although  special  features  are  intro- 
duced in  the  toy  department  at  Christ- 
mas time,  this  fine  department  is  consist- 
ently active  right  through  the  year,  and 
it  occupies  a  psychological  position  in 
the  store.  In  the  basement  is  located  the 
children's  wear  department,  where  moth- 
ers can  purchase  any  required  garment 
for  children  of  any  age  from  babyhood 
up.  A  special  effort  is  made  to  accom- 
modate children's  needs,  and  the  fact 
that  the  toy  department  is  conspicuously 
situated  in  the  basement,  whither  the 
junior  element  sojourn  in  the  quest  of 
new  reefers,  toques  and  rompers,  has 
turned  many  sales  to  the  counters  on 
which  repose  blocks,  dolls,  electric  trains, 
drums  and  picture  books.  Good  nature 
has  frequently  been  preserved  during  the 
trying  and  bothersome  ordeal  of  being 
fitted  for  a  Winter  coat  by  a  preliminary 
visit  to  the  toy  department. 

Another  department  which  has  won  an 


enviable  reputation  is  that  of  the  millin- 
ery section.  It  is  recognized  as  one  of 
the  best  in  the  city  of  Calgary. 

Great  attention  is  also  paid  to  the 
dress  goods  and  silks  stocks  of  this  busi- 
ness, and  the  advice  of  the  heads  of  this 
department  is  recognized  to  be  unerring 
when  the  question  of  style,  color  and 
quality  arises. 

Aim  to  Please 

As  will  be  noticed,  gr-eat  attention  is 
given  to  store  display.  Up-to-date  equip- 
ment is  employed  to  show  off  the  lovely 
garments  in  the  lingerie  department,  and 
handsome  wood  wardrobes  with  panellou 
glass  doors  enhance  the  ready-to-wear 
section  and  prove  a  source  of  convenience 
to  patrons  when  models  are  being  tried 
on  and  considered. 

The  windows  of  the  store,  too,  are 
faultlessly  kept  and  trims  are  frequently 
changed  against  the  handsome  back- 
grounds of  genuine  Mexican  mahogany 
panellings.    The  windows  extend  125  feet 


on  First  Street.  The  staff  at  present 
numbers  fifty  and  an  important  feature 
of  the  staff  policy  is  to  cultivate  the  con- 
fidence of  every  customer  who  comes  into 
the  store  by  remembering  them  by  name 
and  by  seeing  that  their  particular  needs 
are  given  immediate  and  individual  at- 
tention. To  further  this  service  a  splen- 
did alteration  department  has  been  es- 
tablished, so  that  no  matter  what  a  cus- 
tomer may  purchase  her  own  individual 
tastes  may  be  further  catered  to  should 
she  wish  the  slightest  detail  changed  in 
the  article  or  garment  purchased. 

"Today,"  declared  Mr.  Snell,  "my  cus- 
tomers are  buying  only  the  best  of  goods. 
They  want  quality  and  are  willing  to  pay 
for  it.  I  am  looking  for  a  big  season,  as 
the  crops  were  never  better  in  Alberta, 
and  I  expect  the  buying  public  will  be 
disposed  to  buy."  Mr.  Snell  has  a  clear- 
cut,  frank  way  of  putting  things.  His 
business  reflects  in  every  detail  this 
characteristic  which  has  undoubtedly 
placed  him  among  the  foremost  dry 
goods   merchants  of  the  West. 


A  New  Source 
of  Wool  Supply 
From  Buffaloes 

By  W.  McD.  Tait 

If  all  the  sheep  in  all  the  world  should 
die  there  would  still  be  left  the  possi- 
bility of  a  limited  supply  of  wool. 

It  has  been  known  for  many  decades 
that  the  wool  of  buffalo,  when  used  as 
filling  for  comforters  or  as  robes  pro- 
duced great  warmth.  But  it  is  a  matter 
of  quite  recent  discovery  that  this  wool, 
when  carded  and  spun,  makes  excellent 
yarn,  and  when  woven  into  cloth  and 
blankets  retains  its  warmth  producing 
qualities.  It  is  claimed,  in  fact,  that 
there  is  more  warmth  in  buffalo  wool 
than  any  other  kind  of  wool,  and  anyone 
who  has  lived  in  Northern  Canada  and 
used  buffalo  overcoats  knows  that  no  fur 
so  successfully  withstands  the  rigors  of 
winter.  These  pioneers  of  the  northern 
outposts  also  claim  that  one  buffalo  robe 
is  warmer  than  four  ordinary  blankets. 

It  was,  however,  left  to  Colonel  Chas. 
Goodnight,  of  Goodnight,  Texas,  and  Bill 
Cochrane,  a  range-rider  in  Buffalo  Park, 
Wainwright,  Alberta,  to  demonstrate 
in  a  practical  way  that  wool  of  buffalo 
has  commercial  value  removed  from  the 
pelt. 

Colonel  Goodnight  collected  a  quantity 
of  wool  from  time  to  time  and  this  was 
sent  to  woolen  mills  where  blankets  were 
made.  Bill  Cochrane  picked  wool  from 
scrub  brush  and  out  of  wallows  and  sent 
it  to  his  mother  in  Scotland  who  carded 
and  spun  it  and  sent  back  good  home- 
made sox.  The  blankets  made  for  Col. 
Goodnight  were  seven  feet  long  by  six 
feet  wide  and  weighed  only  4  pounds  5 
ounces,  but  were  very  warm.  The  sox 
made  in   Scotland  were  softer  and  finer 


than  those  made  from  the  finest  ordinary 
yarn  and  they  would  not  wear  out. 

The  question  of  how  to  obtain  the  wool 
from  living  buffalo  has  not  yet  been  defi- 
nitely decided.  They  cannot  be  sheared 
the  same  as  sheep  because  of  their  great 
strength  and  fighting  ability.  A  squeezer 
such  as  is  sometimes  used  in  the  West 
for  branding  horses  would  seem  to  be  a 
satisfactory  contrivance  for  holding 
them.  In  it  there  would  be  no  danger  to 
the  buffalo  or  the  shearers,  and  the  loose 
wool  cculd  be  pulled  off  and  what  re- 
mained sheared  off. 

There  are  many  pounds  of  valuable 
wool  going  to  waste  every  year  and  there 
is  no  doubt  but  what  it  could  be  collected 
and  made  into  yarn  and  fabrics  that 
would  command  good  prices. 
,  In  Canada  there  are  about  5,000  head 
of  buffalo  in  captivity.      If  each    buffalo 


sheared  even  twenty  pounds  of  wool  the 
total  of  100,000  pounds  would  be  well 
worth  all  the  effort  involved  in  getting  it 
off  the  animals'  backs. 

Buffalo  wool  is  fine  and  fluffy  and 
somewhat  difficult  to  handle.  On  hind 
quarters  it  averages  two  and  a  half 
inches,  but  on  fore  quarters  its  length 
averages  five  and  a  half  inches.  The 
difficulty  of  handling  is  readily  overcome 
by  mixing  in  a  small  amount  of  Kara- 
kule  wool,  which  does  not  affect  the  color 
and  puts  just  enough  fibre  into  it  to 
hold  it  up  for  spinning. 

The  Department  of  the  Interior  is  now 
experimenting  with  buffalo  wool  and  if 
a  process  can  be  devised  whereby  the 
wool  can  be  handled  satisfactorily,  ar- 
rangements will  be  made  to  shear  the 
4,500  head  in  the  Buffalo  Park  at  Wain- 
wright, Alberta. 


Roaming  in  Alberta 


Buffalo    herds    in   the   Canadian    West   are   providing   their   owners    with   a   splendid 
quality  of  wool.       The  Dept.  of  Interior  is  investigating  the  advisability  of  lending 
Government  support  to  what  looks  to  be  a  promising  enterprise. 
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Now  New  Departments  Are  Added  to  Business: 
Valuable  Information  From  "Want  Lists" 

C.  H.  Smith  Co.,  Ltd.,  of  Windsor,  Has  Added  Two  New  Departments  Recently  Because 

of  the  Information  Gathered  From  These  Lists — Get  to  Know  What  Business  is 

Xot   Being  Done  That  Might  Be  Done — Educates  the  Staff,  Too. 


NOT  a  little  of  the  success  which  has 
attended  the  commercial  effort  of  the 
('.  H.  Smith  Co.  Ltd.  of  Windsor 
is  attributed  by  the  president,  C.  H.  Smith, 
to  what  is  known  in  their  institution  as  the 
"Want  List".  As  a  matter  of  fact,  two  new 
departments  have  been  added  to  this  large 
departmental  store  as  a  direct  result  of  the 
data  that  is  obtained  from  the  salespeople 
throughout  the  store  from  these  want  lists. 
It  is  not  a  requisition  for  repeat  orders  of 
goods  already  carried,  necessarily;  it  is 
rather  a  record  of  things  people  may  be 
asking  for  which  the  store  does  not  carry. 
For  instance,  a  person  might  ask  for  an 
automobile.  The  salesperson  would  be 
disposed  to  tell  the  customer  that  auto- 
mobiles were  not  carried  in  their  store  and 
let  it  rest  at  that.  But  that  is  not  enough. 
The  Board  of  Directors  of  the  C.  H.  Smith 
Co.  want  to  know  that  some  one  has  asked 
for  an  automobile.  Some  day,  they  might 
decide  to  go  into  the  automobile  business; 
and  the  thing  that  will  decide  them  can 
and  will  be  traced  back  to  these  want  lists. 
There  will  be  on  file  in  their  offices  these 
want  lists  which  show  that  a  great  many 
people  have  been  asking  for  automobiles, 
enough  people,  in  fact,  to  justify  their  going 
into  this  line  of  merchandise.  It  is  pre- 
cisely this  method  that  has  led  to  the  addit- 
ion of  the  two  new  departments  in  this 
store   within   a   comparatively   short   time. 

Overcoming  Departmental  Spirit 

The  danger  of  a  departmental  manager 
is,  sometimes,  to  forget  that  there  are 
other  departments  in  the  store,  or  that  it  is 
desirable  from  the  firm's  viewpoint  to  branch 
out  into  larger  business  and  handle  more 
lines  of  merchandise.  It  was  this  which 
Mr.  Smith  had  in  mind  when  he 
outlined  this  feature  of  their  store 
life.  "To  frequently,"  he  said,  "de- 
partment managers  pass  judgment 
on  what  they  want  or  don't  want  for 
their  own  department,  whereas  there  may 
be  demands  coming  in  that  might  be  profit- 
ably filled  with  considerable  advantage 
to  the  store  if  these  lines  were  stocked. 
Moreover,  department  managers  are  in- 
clined to  place  orders  in  certain  channels 
either  through  friendship  or  because  they 
believe  best  values  are  attainable  in  a  cer- 
tain quarter.  The  result  is  that  sometimes 
lines  are  starved  because  the  particular 
representative  from  whom  this  department 
manager  buys  is  not  on  the  ground,  or  be- 
cause the  manager  himself  may  be  shortly 
going  on  a  buying  trip  and  may  be  holding 
off  buying  required  lines  on  this  account. 

Not  Noted  Under  Old  System 

"Under  the  old  system  when  the  manager 
of  the  department  made  out  the  want  list, 
these  discrepancies  were  not  noted  and  we 


had  no  knowledge  of  unfilled  requests  for 
certain  lines  of  merchandise. 

"Under  our  present  system  every  sales- 
person in  the  organization  is  supplied  with 
want  lists  and  on  this  list  the  salesperson 
must  place  everything  asked  for  and  not 
carried  in  stock  by  that  particular  depart- 
ment, or  where  they  have  failed  to  make  a 
sale.  The  salesperson  is  allowed  absolutely 
no  discrimination  in  this  respect;  if  the 
customer  asks  for  a  street  car,  it  must  be 
entered  in  this  list,  for  who  knows  but  that 
some  day  we  may  handle  street  cars?  The 
salesperson  doesn't  know,  and  we  want  to 
know  if  there  is  a  request  for  something  we 
do  not  carry.  The  simple  rule  is  that  all 
things  asked  for  and  not  carried  must  be 
entered  on  these  lists. 

"Another  rule  in  connection  with  these 
lists  is  that  the  request  for  merchandise  not 
carried  must  be  entered  as  often  as  the 
request  is  made.  This  means  that  if  the 
same  article  of  merchandise  is  asked  for 
five  times  in  the  day  it  must  be  entered  that 
number  of  times.  In  this  way  we  know  how 
urgent  the  request  is  for  a  certain  line  of 
merchandise  and  we  can  govern  ourselves 
accordingly." 

Why  It  was  Introduced 

"It  was  brought  to  our  attention,"  said 
Mr.  Smith,  "that  a  great  many  salespeople 
were  being  asked  for  merchandise  that  we 
did  not  carry  and  the  customer  was  simply 
told  that  we  did  not  carry  this  line.  In 
many  cases,  we  found  that  this  line  was 
carried  in  some  other  department.  Con- 
sequently, when  this  want  list  was  laid 
before  us  in  the  morning  and  we  looked  it* 
over  we  were  able  to  see  that  this  particular 
clerk  did  not  know  that  the  thing  she  or  he 
had  entered  on  the  list  was  in  the  store. 
We  have  found  that  this  is  a  good  way  to 
educate  our  own  staff  as  to  the  number  of 
things  we  carry  in  the  store  and  in  which 
departments. 


"In  this  way,  too,  the  firm  gets  an  idea 
of  the  things  that  are  being  asked  for  that 
we  do  not  carry  in  stock.  In  the  develop- 
ment of  our  business,  these  lists  form^the 
basis  of  new  departments  that  are  or  may 
be  added  from  time  to  time.  We  found  out 
that  many  requests  were  being  made  for 
candy,  with  the  result  that  we  added  a  candy 
department  to  the  store,  knowing  that  the 
demand  was  such  as  to  justify  this  step  in 
the  business.  Still  another  department,  the 
art  department,  was  added  to  the  store  be- 
cause of  the  data  we  obtained  from  these 
want  lists. 

"In  checking  over  our  several  depart- 
ments we  know  the  business  that  is  being 
done;  but  by  these  lists  we  also  get  to 
know  the  business  that  is  not  being  done 
and  which  might  be  done.  These  lists 
are  not  handed  to  the  heads  of  depart- 
ments but  to  the  merchandise  heads  and, 
after  consideration,  Ihey  are  handed  back 
to  the  buyers  for  them  to  look  after. 

"These  lists  have  told  us  more  about 
our  business  than  we  ever  knew  before 
and  we  have  actually  established  two 
new  departments  as  a  result  of  the  in- 
formation we  have  gained  from  them. 
Looking  at  it  from  the  firm's  viewpoint, 
we  are  building  up  business  not  for  one 
particular  department  alone  but  for  the 
whole  store.  By  these  lists,  salespersons 
are  constantly  reminded  of  the  fact  that 
this  is  a  store  of  many  departments,  not 
simply  one;  and  that  we  are  building  for 
the  future  as  well  as  the  present." 


Dundas  &  Flavelles,  Ltd.,  of  Lindsay, 
are  celebrating  their  sixtieth  anniversary 
by  a  Great  Diamond  Jubilee  Sale  last- 
ing 15  days.  On  the  opening  day  of 
the  sale  they  had  the  45th  regimental 
band,  of  Lindsay,  playing  in  front  of  the 
store  during  the  afternoon  and  special 
music  by  an  orchestra  in  the  evening. 


WANT  LIST. 
Goods  Asked  For,  Not  In  Stock 


Dept. 


Sales  person. 


II:.!.- 


WRITE  PLAINLY 


EVERY  REQUEST  by  Customers  for  merchandise  not  in  stock  MUST  BE  EN- 
TERED on  want  list.    This  Rule  Must  Be  Followed. 

Note.— This  is  a  copy  of  the  Want  List  used  by  C.  H.  Smith  Co.,  Ltd.,  of  Windsor. 
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Catering  to  Women  and  Movie  Fans 

Dave  Livinson,  of  Montreal,  Adapts  His  Business  to  Immediate  Surroundings — Finds  That 
Theatre-Goers  Are  Good  Purchasers — Manufactures  Ties  to  Meet  Demand  for 
New  Jazz  Style — Arcade  Idea  Trebles  Sales  Within  a  Month 


DAVE  LIVINSON,  haberdasher,  of 
St.  Catherine  Street,  Montreal, 
does  not  let  many  opportunities 
slip  past  him  when  it  comes  to  further- 
ing his  business.  There  are  few  stores 
in  Montreal  so  compact  and  yet  so  cap- 
able of  doing  a  successful  business  in 
men's  wear,  and  the  reason,  according 
to  Mr.  Livinson,  is  because  he  makes 
the  utmost  of  every  possible  opportunity 
and  is  always  looking  for  an  excuse  to 
•do  more  business. 

Location  is  undeniably  a  great  factor 
in  achieving  success  in  any  business,  and 
there  are  few  branches  of  trade  so  sus- 
ceptible to  environment  as  is  the  men's 
"wear  business,  since  it  subsists  in  great 
measure  upon  a  class  who  are  notoriously 
indifferent  shoppers,  besides  being  oc- 
cupied during  the  greater  part  of  or- 
dinary shopping  hours  to  the  complete 
■exclusion  of  such  ideas  as  the  need  of 
new  clothes.  The  haberdasher,  who  by 
■choice  or  by  force  of  circumstances  is 
located  off  the  busy  thoroughfare,  away 
from  the  huge  department  stores,  soon 
learns  that  his  situation  is  the  dominat- 
ing factor  in  his  business  life,  no  matter 
■what  his  methods  of  business  may  be 
nor  what  his  stock  comprises. 

When  Mr.  Livinson  selected  his  pre- 
sent site  some  years  back  he  was  astute 
«nough  to  recognize  the  latent  possibili- 
ties in  being  next  door  to  a  theatre,  but 
it  is  only  during  the  last,  few  months  that 
the  said  possibilities  have  materialized 
into  what  may  be  considered  as  a  really 
valuable  sales  force.  According  to  Mr. 
Livinson,  it  pays  to  cultivate  the  movie 
fans,  and  with  this  idea  in  mind  he  has 
taken  special  pains  to  study  the  tastes 
and  requirements  of  his  customers  in  or- 
der to  make  his  store  as  attractive  to 
them  as  possible. 

Catering  to  Movie  Fans 

The  store  itself  runs  back  from  the 
street  parallel  foot  for  foot  with  the 
lobby  of  the  Gaiety  Theatre,  and  the 
front  windows  have  always  been  dressed 
with  special  care  on  this  account,  but 
during  the  past  summer  the  theatre 
management  decided  to  change  the  situa- 
tion of  their  box  office,  and  the  outcome 
of  the  matter  was  that  for  the  ti'ifling 
consideration  of  some  three  squai-e  feet 
of  space  in  Mr.  Livinson's  shop,  the  lat- 
ter was  permitted  to  cut  three  large  dis- 
play windows  through  from  his  shop  to 
the  theatre  lobby.  The  loss  of  the  few 
feet  of  space  is  negligible  to  Mr.  Livin- 
son, and  the  benefits  accruing  from  the 
added  display  already  are  becoming 
noticeable  to  a  remarkable  degree. 

The  advantages  of  being  near  to  a 
theatre  are  many,  according  to  Mr.  Livin- 
son. First  of  all,  it  is  surprising  how 
many  women    are    about    early    in    the 


day  to  get  their  tickets  for  the  evening 
performance.  They  drop  in  to  the  store 
and  invariably  the  query  comes:  "My 
husband  said  he  saw  some  ties  in  your 
window  last  night  and  he  wanted  me 
to  look  at  them  and  get  the  price."  Such 
conversation  as  this  rarely  fails  to  re- 
sult in  a  sale,  and  usually  additional  pur- 
chases are  made.  Then  again,  there  are 
the  people  who  drop  in  for  a  few  minutes 
during  the  intermission,  who  come  from 
a  distance  as  a  rule  and  who  are  anxious 
to  get  something  out  of  the  ordinary. 
In  such  cases  it  is  always  advisable  to 
keep  a  large  assortment  of  the  latest 
things  in  neckwear,  socks,  gloves,  or 
jewellery  so  that  customers  may  not 
lose  tyne  in  selecting  something  which 
takes  their  fancy.  One  point  emphasized 
by  Mr.  Livinson  was  that  a  retailer 
catering  to  a  Jewish  clientele  must  be 
always  on  the  "qui  vive"  for  the  latest 
thing  in  haberdashery  as  there  is  no 
race  so  insistent  upon  being  up  to  date 
and  different  when  it  comes  to  matters 
relating  to  dress  and  personal  appear- 
ance. 

Selling  Jazz  Bows 

An  interesting  anecdote  was  related 
by  Mr.  Livinson  to  illustrate  his  point. 
During  the  Summer  he  was  besieged 
with  enquiries  for  the  tiny  jazz  bows 
so  much  worn  in  the  States,  and  which 
had  not  as  yet  become  common  in  Mont- 
real. He  sent  out  hurry  calls  to  various 
manufacturers  but  could  not  secure 
prompt  deliveries,  and  so  in  desperation 
his  wife  suggested  that  she  convert  some 
fancy  cravats  which  were  not  as  popular 
sellers  as  the  new  bow  ties,  into  the 
minute  butterfly  effect  so  greatly  admir- 
ed. Her  idea  was  carried  out  at  once, 
and  the  first  dozen  went  like  hot  cakes 
at  fifty  cents  apiece  with  calls  for  as 
many  more  as  could  be  made.  "Give 
'em  something  that  no  one  else  has  got," 
said  Mr.  Livinson,  "and  you  can  do  all 
the  business  you  can  handle." 

On  Friday  and  Saturday  nights  the 
little  store  fairly  hums,  and  Mr.  Livinson 
finds  that  he  can  scarcely  handle  all  the 
business  which  comes  from  the  continu- 
ous stream  of  theatre  patrons.  His  ar- 
cade windows,  as  they  may  well  be  term- 
ed, are  always  dressed  carefully  with  the 
newest  things  in  haberdashery  and  are 
further  embellished  with  photographs  of 
the  prettiest  movie  queens  who  may  hap- 
pen to  anpear  upon  the  screen  of  the 
Gaiety.  Side  bv  side  with  Anita  Stewart 
or  Marguerite  Clarke  will  be  seen  a  neat 
yellow  show  card  stating  that  certayj 
ties  are  $1.50  or  else  that  shirts  may  be 
purchased  for  $3.  "Goods  must  be 
moderately  priced  and  yet  up  to  date," 
declared  Mr.  Livinson,  "if  one  wants  to 
succeed  nowadays." 


Will  Make  Additions 

A  little  later  on  Mr.  Livinson  plans  to 
build  in  a  suitable  background  to  the  ar- 
cade windows  and  instal  improved  light- 
ing effects  so  that  the  atmosphere  of  his 
store  will  be  fairly  redolent  of  Broadway 
and  the  "Gay  White  Way."  Mr.  Livinson 
admits  that  he  owes  a  great  measure 
of  his  success  "to  his  silent  partner,  to 
whose  resourcefulness  and  business 
acumen  he  attributes  the  highest  praise, 
modestly  disclaiming  any  credit  for  the 
buying  of  stocks  or  the  choice  of  styles. 
His  partner,  by  the  way,  happens  lo  be 
his  wife.  The  French  have  a  saying: 
"Cherchez  la  femme"  when  it  comes  to 
the  final  analysis  of  the  motive  of  any 
deed,  and  no  better  instance  of  the  truth 
of  this  epigram  can  be  cited  than  by 
Mr.  Livinson's  frank  admission  of  the 
ability  of  a  woman  to  guide  and  superin- 
tend the  strictly  business  end  of  a  man's 
store,  while  he  himself  is  content  to  see 
to  the  artistic  arrangement  of  the  win- 
dows and  the  important  matter  of  sales- 
manship. Even  the  casual  observer  can 
see  that  Mr.  Livinson  is  unusually  for- 
tunate in  the  matter  of  a  partner  no  less 
than  in  the  locality  of  his  progressive 
and  attractive  store. 


The  Consumer 

Orders  the  Menu 


"I  do  not  blame  the  daily  newspapers 
one  scrap,"  said  a  prominent  Toronto 
wholesaler  this  month  discussing  the  lull 
in  the  trade. 

"A  few  years  ago  when  we  started 
boosting  prices,  the  papers  stood  behind 
us  and  told  why  prices  were  rising.  They 
kept  the  public  posted  on  conditions  and 
prepared  them  for  all  the  shocks.  Now 
the  time  has  come  for  us  to  get  back 
into  a  somewhat  normal  stride — a  grad- 
ual decline  in  prices  is  inevitable  and  the 
papers,  always  the  first  to  sense  a  change 
in  conditions,  are  now  reporting  on  the 
situation.  But  they  should  not  be  held 
responsible  for  the  present  caution  being 
displayed  in  buying.  This  condition  was 
bound  to  come  and  the  extremely  warm 
Fall  has  done  much  to  make  it  very  pro- 
nounced. It  is  my  opinion  that  just  as 
soon  as  some  real  Winter  weather  sets 
in  people  will  commence  buying  and  by 
Spring  things  should  be  fairly  active 
again.  After  all,  it  is  the  public  that 
has  the  say,  and  if  they  want  lower 
prices  they  will  get  them." 


M  K  N    s    W  E  A  R    S  ECT  ION 


Dry  Goods  Review 


We  specialize  in  smartly  designed 
high-grade  clothing  for  men  and 
young  men.  Suits  and  overcoats 
that  are  distinctively  up-to-date,  and 
tailored  right. 

Whether  it's  the  fit,  the  style,  the 
good  quality,  or  the  extra  satisfac- 
tion we  build  into  Art  Clothes, 
people  who  buy  Art  Clothes  once, 
keep  on  buying  them. 

Ready  for  service  or  made  -  to  - 
measure. 


Cook  Bros.  Q?  Allen,  Limited 
TORONTO 
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Deacon  Shirts 

Will  please  them  ! 


STARCHED  SHIRTS 

WORKING 

and 

OUTING  SHIRTS 

FLANNEL  SHIRTS 

VIYELLAS 

CLYDELLAS 

SATEENS 

OXFORDS 

TWEEDS 

DRILLS 

Etc. 


Every  man's 
needs  and  tastes 
are  considered  in 
this  extens  i  v  e 
range.    . 

The  shrewd 
buyer  who  looks 
carefully  for 
those  qualities 
that  mean  per- 
manent satisfac- 
t  i  o  n,  appreciates 
DEACON 

SHIRTS. 

Every  DEACON 
SHIRT  is  design- 
ed, made  and  fin- 
ished with  one 
aim  —  to  give  ab- 
solute satisfac- 
tion! 


jfc7 


Icacctv 
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Special    Values 


"Direclfrom  Mill 


to  the  Trade" 


"Through  Commission  Merchants' 

For  Ladies'  Wear 

[Botany  Wool  Serges,  Gabardines,  etc..  etc., 

For  Men's  Wear 

Indigo  and  Black  Serges  and   Vicunas 

Grey  and  Fancy  Worsteds 

Also 


Pure 
Wool 


Scotch 
Tweeds 


"Manufactured    in    Scotland    of    pure,   new    wool,    free 

from   cotton  or  other   vegetable   fibre,   shoddy,   mungo. 

thread    waste    or    any    other    remanufactured    wool." 

ON    account   of 

THE    HEATHER    MILLS    COMPANY, 

Selkirk  (Scotland). 

"From  whom  we  have  Sole  Canadian  Selling  Agency" 

Stocks  of  all  the  above  on   hand. 
Ready    for    immediate    shipment. 

C.  E.  ROBINSON  &  CO. 


Mappin   &   Webb   Building: 
Importers  10  Victoria  Street 

MONTREAL 


Commission 
Mcrchanls 


ANTICIPATING 
careful  buying  on 
your  part  for  the  next 
few  months,  we  have 
arranged  to  keep  our 
stocks  well  assorted. 

Immediate  Shipments 

can  be  made  from 

all  our  lines 

Our  Winnipeg  and  Van- 
couver offices,  as  well  as 
ourselves,,  are  prepared 
to  serve  you  promptly 
and  efficiently. 

Write  or  wire  for  your 
needs. 

Prices  always  as  low  as 
market  values  will  per- 
mit. 

Best  quality  and  workman- 
ship comprise  the  Carhartt 
Line  of  Overall  Uniforms, 
Gloves  and \ Work'  Trousers. 


Hamilton  Carhartt 
cotton  mills  limited 

TORONTO,  ONT. 

WINNIPEG,  MAN.  VICTORIA    B.C. 


MKN'S     WEAR     SECTION 
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WORKING 


Best   All-round 

Glove  on  the 

Market 

We  don't  ask  you  to 

take  our  word  for  it 
— ask  any  working 
man  who  has  ever 
worn  a  pair  of 
Tapatco  Gloves. 


Wide   range  of  styles: 
Band  Top  Knit  Wrist  Gauntlet 
Leather   tipped     Leather  faced 
Jersey  Gloves  and  Jersey  Mitts 


GLOVES 


Best  for  Wear 

-Appearance 
-Value 

If  you  are  not  stock- 
ing this  Brand  you 
are  losing  a  chance 
to  protect  yourself 
on  an  important  line 
of  merchandise.  Try 
them  out! 


Weights : 

Medium 

Colors: 

Slate 


MADE  BY 


The  American  Pad  &  Textile  Company 


Light 
Oxford 


Chatham,  Ontario 


THE  PURE  WOOL 

UNDERCLOTHING  ^^ 

THAT  WILL  NOT   SHRINK 


There  is  no  manufacturer  in  Canada  except  ourselves  making  full-fashioned  under- 
clothing—such as  Turnbull's  "CEETEE,"  which  requires  special  machinery.  Our  only  com- 
petition is  from  imported  articles. 

But  remember— there  is  no  low  grade  "CEETEE"  made — only  the  very  finest  quality  and 
highest  grade  underclothing  bears  the  famous  "CEETEE  SHEEP"  trademark. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

Also  Manufacturers  of  Turnbull's  Ribbed  Underwear  for  Ladies  and  Children  and  Turnbull's 

"M"   Bands    for   Infants. 


-H*J-i 


A  Tree  is  Told  by  its  Fruit 

Quite  all  right.  Try  it  out.  Pass  this  copy  of  DRY  GOODS  REVIEW  on  to 
your  assistant,  or  to  your  buyer,  or  to  one  of  your  salesmen.  Let  him  have  the 
greater  knowledge  of  business  conditions  that  it  will  bring.  Watch  for  increased 
efficiency,  for  a  marked  interest  in  things  along  your  line.  Try  the  plan  anyway. 
If  it's  worth  the  trouble,  results  will  tell. 
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ROCKFAST  DRILLS 

WORKING  clothes  made  from  this  superior 
hard  spun,  closely  woven  drill  cloth  will 
stand  the  hardest  wear.     It  is  one  of  the 
"  Prue  Cottons  "  line.     Every  dealer  should  stock 
and  recommend  it. 

DOMINION  TEXTILE  CO., 

LIMITED 


f 


MONTREAL  TORONTO 


WINNIPEG 


■''.'■>■-■■]■;'. 
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Paris  Wraps  Itself  In  Cosy  Fabrics 

urers  of  Superb  Woollen  Materials   Provide  Fair  Devotees  With  Delightful  Cloth 
tents  For  the  Winter  Months  That    Easily  Rival   Furs — Hats  in  France  Are 
Often  Practical  and  Some  Don't  Object  to  Rough  and  Ready  Wear. 


Paris,  Prance, 
November,  li»20. 

EDITOR,  Dry  Goodfl  Review,— The 
price  of  furs  being  frightfully 
hisrh,  the  demand  for  thick 
woollen  cloths  to  replace  it  has  been  very 
large,  and  much  taste  had  to  be  display- 
ed to  suit  every  lady's  fancy. 

Herewith  are  various  samples  of  the 
latest  novelties  in  that  line,  which,  al- 
though they  are  already  being  sold  for 
this  Winter  will  still  be  very  fashionable 
•next  year  far  travelling  purposes,  for 
Spring  trips  at  the  seaside,  etc. 

Some  of  these  cloths  are  plain,  others 
are  reversible,  others  are  fanciful,  but 
all  are  thick  and  fluffy,  having  a  most 
comfortable   appearance. 

A  Cosy  Jumper 
In  these  days  when  the  greater  part 
of  tourists  spend  the  Winter  in  the  Alps 
or  in  Switzerland,  pattern  No.  1  will  find 
a  ready  use.  It  is  a  plain,  heavy 
duvetyne,  just  a  little  bit  coarse,  which 
will  make  some  cosy  jumpers,  with  a 
high  collar  covering  the  chin,  long 
sleeves  with  a  turned-up  cuff,  and  the 
cap  to  match  it.  A  lady  will  wear  such 
a  jumper  in  white  (or  cream  rather) 
with  a  short  navy  pleated  skirt  of  serge, 
or  in  pink  as  pattern.  In  green  it  will 
make   a   nice   coat,   as    well   as   in   brown 


and  tan,  and  be  found  useful  for  motor- 
ing  or  sledding. 

For   the   Kiddies'   Clothes 

No.  2  is  a  sample  of  reversible  bure 
that  is  so  useful  in  every  department. 
It  makes  some  overcoats  for  gentlemen 
or  boys,  although  it  is  in  the  ladies'  and 
girls'  departments  that  it  is  mostly  seen. 
In  yellow  and  blue,  children's  and  little 
girls'  coats  will  look  nice,  especially  as 
this  shade  of  blue  is  the  most  fashion- 
able for  youngsters  this  season.  The 
hats  will,  of  course,  match  the  coats, 
whether  they  be  bonnets  in  this  material 
or  ribbon  hats.  In  iron  and  silver  grey 
they  will  make  some  cloaks  for  school 
girls  and  their  mothers,  the  lighter  shade 
being  usually  seen  as  trimming  on  the 
cuffs,  belt,  pockets  and  muffler  collars. 
In  beige  and  red  brick  it  will  make  some 
travelling  coats,  the  trimmings  being  in 
the  red  shade.  The  same  applies  to  the 
navy  and  red  pattern. 

A   Lovely   Homespun 

No.  3  is  a  good  pattern  of  homespun 
cloth  made  in  two  shades  and  highly 
suitable  for  the  Carrick-like  coats  that 
are  coming  into  fashion  again.  Although 
it  is  not  exactly  striped,  it  looks  so  by 
means  of  the  long  hair  on  the  right  side 
of  the  cloth.     The  ground   is  black  and 


the  threads  of  blue  or  green  wool  make 
it  look  greenish.  The  pattern  with  red 
threads  looks  brown,  while  the  one  with 
yellow  stitches  is  of  a  yellowish  green. 
This  cloth  is  also  quite  suitable  for 
everyday  wear  and  for  children's  school 
cloaks. 

The  Fancy  Weaves 

All  the  above  patterns  are  of  the  staple 
style  and  have  a  ready  use  in  almost 
every  instance.  The  next  ones  are  more 
fanciful  and  are  mostly  suitable  for  ele- 
gant people  who  can  afford  to  have 
several  coats. 

No.  4,  a  kind  of  diagonal  in  various 
shades,  has  some  stripes  of  two  colors: 
grey  on  black  ground,  red  brick  and 
green  on  grey,  green  on  navy  (the  lat- 
ter is  very  fashionable  this  Winter), 
light  tan  ground  with  a  stripe  brown 
and  another  green,  it  ought  to  suit  every 
taste  and  purpose.  It  would  make  some 
dainty  Autumn  robe  manteaux  with  just 
a  fur  collar  and  a  muff,  or  be  used  for 
children's  wear.  For  Winter,  however, 
it   would   require   a   padded   lining. 

No.  5  would  be  more  suitable  than  the 
former  for  real  cold  Winter  days,  for  it 
is  thicker.  It  is  the  same  class  of  goods 
but  heavier,  and  there  is  only  one  kind 
of  stripes,  silver  grey  on  dark  grey 
ground,  green  on  brick,  beaver  color  on 


Handsome  French  Coatings 


A  eroup  of  cosv  manteau  materials  in  thick,  soft  luxuriant  weaves,  desiKned  for  smart  Winter  wraps— two  of  the  samples 
are  of  mork-fu'r,  while  several  of  the  lighter  Roods  shown  may  also  be  adapted  to  costume  needs.— Described  fully  in  I  arts 
letter. 
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brown,  saxe  blue  on  navy,  brown  on 
beige.  This  stripe  is  hairy,  as  are  many 
materials  this  season  still.  The  above 
shades  would  suit  Autumn  though,  and 
some  very  dainty  riding  coats  or  dresses 
for  morning  walks  in  the  parks  ought  to 
be  devised  with  these  patterns.  The  hat 
in  the  same  color  of  silk,  with  a  hanging 
veil,  some  tan  gloves  and  boots  would 
complete  the  toilette  and  make  it  very 
neat  indeed.  If  necessary  a  beaver  col- 
lar and  muff  could  be  added  and  be  none 
the  less  effective. 

Plaids  and  Tartans 

As  you  know,  tartans  and  Scotch 
plaids  are  very  much  in  favor  this  sea- 
son, which  is  not  surprising  since  many 
capes  are  nothing  but  pieces  of  material 
cut  on  the  cross,  in  which  case  all  tartans 
are  most  suitable;  in  other  instances  we 
have  some  collets  over  a  straight  coat, 
or  we  have  some  Carrick  coats.  More- 
over, trimmings  are  always  becoming 
when  made  of  plaid  cut  on  the  cross.  In 
some  cases  it  is  absolutely  necessary  to 
have  them  thus,  for  instance,  to  make 
up  a  garment  for  a  stout  lady  who  coufld 
not  wear  checks  to  advantage.  There- 
fore the  cloth  manufacturers  have  de- 
signed several,  one  of  the  most  fashion- 
able is  pattern  No.  6  enclosed. 

In  Handsome  Colors 

In  black,  green  and  yellow;  black,  grey, 
green  and  brown;  black,  grey,  green  and 
red  brick;  black,  green  and  tan,  it  ought 
to  suit  every  taste  and  every  age.  It 
could  be  made  as  above-mentioned  in 
capes  or  collets,  or  in  skirts,  with  a  plain 
jacket,  or  used  as  the  basque  in  a 
straight-fitting  jacket,  as  mentioned  in 
my  letter  about  couturiers'  collection. 
As  to  using  it  for  trimming  purposes 
there  are  no  end  of  ways:  in  collars,  re- 
vers,  belts,  pocket  bands,  etc.,  it  would 
be  very  effective. 

A  Cashmere  Reproduction 

Last  of  these  fancy  cloths  is  No.  7, 
which  is  the  reproduction  of  cashmere 
designs  on  thick  bure.  It  is  quite  a 
work  of  art,  for  the  pattern  is  woven. 
It  is  original,  yet  not  showy,  and  one 
could  wear  it  very  easily.  The  sample 
in  beige  ground  with  blue,  yellow  and 
red  motifs  would  do  very  well  for  travel- 
ling coats.  I  would  use  another,  black, 
red,  green  and  yellow  as  a  morning 
gown,  or  a  robe  de  chambre  for  a 
gentleman,  with  some  red  revers  and  a 
silk  lining  also  red.  The  grey  ground 
one  would  do  very  well,  I  think,  for  an 
afternoon  coat.  One  would  be  sure  not 
to  be  copied  to  any  extent,  for  this  cloth 
comes  in  very  expensive,  but  of  course 
it  is  valuable   accordingly. 

The  Paris  Chapeau 

I  will  now  tell  you  a  few  words  about 
hats: 

This  season,  apart  from  the  very 
dressy  hats  made  of  velvet  or  satin,  with 
large  drooping  brims  and  a  sprig  of 
ostrich   feathers,   or    bird     of    paradise, 


generally  dyed  brown,  black  or  blue,  we 
mostly  have  some  small  practical  toques 
or  berets  that  are  very  supple  apd  can 
stand  wind,  rough  weather  and  crowd 
without  being  at  all  soiled.  These  may 
be  in  velvet,  plain  or  embroidered  (and 
one  can  get  them  ready  to  be  made  in 
the  dry  goods  stores)  or  in  duvetyne  as 
per  samples  enclosed,  in  beaver  color, 
grey,  taupe,  green,  and  beige.  No  trim- 
mings are  required  on  these  toques,  but 
as  a  rule  one  wears  a  veil  made  of  net 
and  embroidered  all  round  the  edge,  in 
which  case  a  square  piece  of  net  is  used. 
No  hatpins,  except  as  trimming,  in  which 
case  the  pin  is  very  small  and  the  head 
a  huge  mushroom  of  ivory,  tortoiseshell, 
or  beads. 


Many  ladies  also  wear  some  berets 
made  of  knitted  yarns,  which  are  as 
fashionable  as  ever.  I  will  tell  you 
about  this  in,-*»y  next  letter  as  well  as 
about  sundries. 

To  close  this  letter,  let  me  show  you 
two   more   patterns: 

No.  8  is  a  sample  of  cloth,  hairy  on 
both  faces,  to  be  used  as  a  trimming 
on   almost   every   coat. 

No.  9  is  a  splendid  specimen  of  plush 
that  imitates  fur  to  perfection,  especially 
in  brown,  as  the  pattern.  It  looks  like 
beaver  and  is  used  as  trimming  on 
blouses,  dresses,  and  even  coats  by  a 
good  many  dressmakers. 

Yours  truly, 


Sensational  Stunts  Employed 

Retailers  Using  All  Possible  Means   to  Entice  Purchasers — Big 
Drive  For  Christmas  Brings  Forth  Many  Novelties 

in  Shops. 


IN  normal  times  the  months  of  Octo- 
ber and  November  are  generally 
expected  to  usher  in  a  period  of  re- 
vival in  the  business  world.  The  holiday 
season  is  past,  and  every  branch  of 
finance  and  trade  settles  down  in  earnest 
to  the  winter's  programme.  The  experi- 
ences which  these  months  are  bringing 
are  different  this  year,  and  the  difference 
is  a  reminder  of  the  extent  to  which  the 
times  are  out  of  joint. 

All  the  time-honored  and  once  popular 
methods  of  trade  stimulation  seem  once 
more  to  be  the  resort  of  the  retailer  in 
the  large  centres,  in  order  to  quicken 
interest  in  merchandising  and  relieve  the 
stagnation  which  threatened  to  paralyze 
trade.  Quite  a  flurry  of  interest  was  at- 
tached to  the  announcement  by  the  J. 
Garmaise  store,  of  561  St.  Catherine  St. 
East,  offering  a  handsome  prize  to  the 
person  who  succeeded  in  capturing  a  no- 
torious criminal,  known  only  by  number, 
who  was  supposed  to  promenade 
the  main  street  of  Montreal  at  a  certain 
hour  proceeding  in  the  direction  of  the 
store.  After  three  days'  search,  No.  561, 
as  he  was  called,  was  captured  and  a 
handsome  chinchilla  overcoat  was  award- 
ed to  the  amateur  detective  who  made 
the  discovery. 

Less  sensational  but  of  even  greater 
interest  to  Montreal  shoppers  is  the  re- 
cent announcement  made  by  the  better 
class  stores  that  prices  on  all  ready-to- 
wear  clothing  would  be  reduced  by  20  to 
33  1-3  per  cent.  Among  the  stores  which 
have  offered  such  sweeping  reductions 
are  Holt-Renfrew,  Fairweathers  Ltd., 
The  Fair  and  St.  George's  Store,  all  of 
St.  Catherine  Street.     Other  sensational 


offerings  in  other  lines  have  been  made 

by  Almy's   Limited  and   Dupuis  Freres, 

(Continued  on  page  127) 
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< ".apt u red  at  lajL  Yesterday-  afternoon  No-  561  was  ahao- 
lntel>  cornered.  There  were  a  good  many  amateur  aleatha  on 
his  trail — the  chase  had  been  getting  wanner  ererjr  day— 
but  this  afternoon  at  4  o'clock  No.  561  knew  that  hia  period 
of  liberty  waa  alaaost  at  an  end—  especially  when 

Mr.  Camille  Neveu 

734  Mount  Royal  East 

tapped  him  on  the  should  jr  and  said:  "You  are  the  notonoos 
561."  So  to  Mr.  Neveu  has  been  awarded  one  Chinchilla 
Overcoat,  which  he  acknowledges  as  follows: 

aj,  j.  c.™*« 

HI  3|    CotWraM  ilrttl  £m1 

Ow  5ar   — /  vuh  to  thank  >ra  tm  (fca  M»  in  cuptrnwott  Mm    Ml. 
r«v  gmmr+mlf  >«  an-ard.n/  a  P»mati/ul  Chtnehiltm  Winter  Ovrrtml  t» 
wrfc  mrHMlW.     I  un*  rov  and  j«ar  tv«M  th»  «woc—  ■(  Jumrrm 
T—Tt  trvl, 

<Stgw*4)      CAMILLE  NgVEU 

7M   M«wif  tUyml    £oj* 

Everybody  Knows  Now 

Five-Six-One 

is  the  number  of  the  store  on  St  Catherine  St.  East  where  there 
is  a  CarruVsj  of  Bargains.  Just  look  at  these  prices  and  shop 
tomorrow. 


Ail   Wool   Sag*  tod  GafaanW   Suiu. 

fetr*      $20.00 


1  Lol  Bltik  tod  Blue  Sttgt  and  Porlm 
SuiU.       ReguW     $5000     value        For 

**-  $24.50 


Fall    SujU    ol    lhe    very  lain! 

<&£      $34.75 


(#00     Sale  Pi 


T*  eed    and  Mellon . 

—  $9.75 


Udiei'  Coal*,  m  \  clour.  Melloo  and 
Tweed  TWareoow  <£-|  C  OC 
aelhne  ai  $30.     Saleprw^A^^^ 


Licto'  Coal*,  in  Velour  and  Sil  vert  one. 
Regular  *3>.00  be  $19    75 


Reg  $45  00    S*l«pnce 


I  Lot  of  Gat*.  M-ith  Kit  collar      These 
we  sold  all  along  I: 
$65.00.      Sale  Pbce 


w*^"011  $124.50 


1\]armot      Crab,      collar      and      cuff* 

a—M-i  «"  $149.00 


561 


J.  Garmaise  cor 

ST.  CATHERINE   STREET   EAST  U  UI 
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Cotton  and  Woolen  Markets 

Cause  Considerable  Concern 

Overseas  Trade  Commissioner  Supplies  Exclusive  Report  to  Dry 

Goods  Review     Slackness  Now  Having  Effect  on  Prices — 

Uncertainty  Characterizes  Entire  Industrial  Field 


THE  following  report  on  the  cotton 
and  woolen  market  situation  w;:s 
furnished  exclusively  to  Dry 
Goods  Review  from  the  offices  of 
the  Department  of  Overseas  Trade  in 
Toronto.  The  statement  was  given  out 
by  the  officer  in  charge  during  the  ab- 
sence of  the  Overseas  Commissioner, 
who  is  at  present  in  Great  Britain.  De- 
velopments during  the  past  month  are 
decidedly  disappointing  as  will  be  seen 
in  the  following  paragraphs,  which  point 
out  that  the  whole  situation  may  be  at- 
tributed to  the  uncertainty  which  char- 
acterizes the  industrial  world  to-day. 

"The  present  position  in  the  cotton 
industry  shows  no  improvement  such  as 
has  been  anticipated  during  the  past 
two  months.  The  expectation  that  the 
cessation  of  production  during  the  holi- 
days would  lead  to  a  subsequent  revival 
of  activity  has  not  so  far  been  Justified. 
On  the  contrary,  the  position  is  caus- 
ing no  small  amount  of  concern  and  has 
caused  the  question  of  organized  short 
time  working  to  be  brought  very  much 
to  the  fore.  So  much  so,  indeed,  that 
the  question  caused  serious  discussion 
at  a  recent  meeting  of  the  Emergency 
Committee  of  the  Federation  of  Master 
Cotton  Spinners,  when  it  was  apparent 
that  a  large  section  of  the  trade  was  in 
favor  of  some  degree  of  short  time  be- 
ing introduced.  Nevertheless,  in  view  of 
the  general  industrial  uncertainty  due 
to  the  coal  situation,  a  decision  was  de- 
ferred. The  fact  of  this  question  hav- 
ing attained  such  prominence  is  indi- 
cative of  the  present  state  of  the  indus- 
try. 

"There  is  little  doubt  that,  in  the 
main,  this  slackness  is  due  to  uncertain- 
ty. There  is  the  uncertainty  in  the 
general  industrial  position — referred  to 
above — which  is  so  largely  affecting  all 
industries  in  some  degree,  while  there  is 
also  the  pronounced  uncertainty  in  the 
factors  governing  this  particular  indus- 
try, especially  the  question  of  future 
price  movements. 

"Given  a  normal  industrial  situation 
there  would  appear  no  room  to  doubt 
that  an  active  trade  would  ensue,  for  it 
is  practically  certain  that  the  world's 
supply  of  goods  is  still  far  short  of  ac- 
tual requirements,  and  that  demand 
should  be  of  such  volume  as  to  ensure 
a  period  of  maximum  production.  As 
it  is,  however,  high  prices  and  the  con- 
tinued uncertainty  as  to  their  future 
movements,  general  financial  strin- 
gency, and  difficulties  of  exchange  all 
tend  to  make  buyers  hold  off  and  buy, 
where  buying  is  indulged  in,  only  for 
liatc   and    pressing    requirements. 


This  is  borne  out  by  the  fact  that  other 
factors  existent  would  normally  induce 
active   buying. 

Price  Reductions 

"The  slackness  is.  however,  having 
some  effect  upon  prices.  It  appears 
evident  that  buyers  both  at  home  and 
overseas  intend  to  hold  off  as  long  as 
possible,  and  here  and  there  are  occur- 
ring specific  instances  of  manufactur- 
ers of  cotton  goods  reducing  their  prices 
— a  case  in  point  being  a  reduction  of 
5  per  cent,  in  prices  from  the  9th  Sep- 
tember by  Horrockses,  Crewdson  &  Co., 
Ltd. — while  reports  also  indicate  that 
Manchester  manufacturers  generally  are 
reducing  prices  in  order  to  realize  on 
present  stocks.  While  these  reductions, 
if  they  can  be  maintained,  may  be  of 
ultimate  benefit  to  the  volume  of  trade, 
their  immediate  effect  appears  to  be  to 
confirm  buyers  in  their  present  policy 
of  buying  from  hand  to  mouth  pending 
further  possible  reductions. 

"The  cotton  statistics  recently  pub- 
lished by  the  International  Federation 
of  Master  Cotton  Spinners  and  Manu- 
facturers' Associations  show  the  world's 
total  number  of  spindles  to  be  estimat- 
ed at   154,201,462. 

"Of  these  a  great  number  are  at  pre- 
sent idle,  although  in  several  countries 
this  number  has  been  materially  reduced 
during  the  past  twelve  months.  This  re- 
duction is  most  pronounced  in  the  case 
of  Czecho-Slovakia  where  there  were  on 
31st  July  only  1,980,563  spindles  idle  as 
compared  with  2,740,000  on  1st  Febru- 
ary. The  British  returns,  although  far 
from  satisfactory,  compare  very  favor- 
ably with  those  of  other  nations  and 
show  a  reduction  from  1,976,179  to 
1,599,499  during  the  period.  France 
shows  little  improvement,  the  figures 
now  being  1,576,250  as  against  1,578,- 
643.  Germany  has,  it  is  estimated, 
9,400,000  spindles,  but  of  these  more 
than  one-third  are  believed  to  be  idle." 

Woolens 

Dealing  with  woolens,  the  report  states 
that: 

"Conditions  in  the  woolen  and  worsted 
trades  continue  very  disappointing,  nor 
do  there  appear  any  prospects  of  a 
material  improvement  in  the  near  fu- 
ture. Much  of  the  unsettledness  is  due 
to  the  continued  cancellation  of  con- 
tracts. This  very  adverse  development 
started  with  Japanese  buyers,  who,  in 
consequence  of  the  financial  crisis  in 
that  country,  were  compelled  to  repu- 
diate their  contracts,  and  as  these  were 
for    a    heavy    volume    of    goods    bought 


at  high  prices,  the  effect  upon  the  in- 
dustry here  was  pronounctd.  This  was 
followed  by  the  American  campaign 
against  high  prices,  which  brought  forth 
another  large  crop  of  cancellations,  while 
subsequently  Continental  buyers  also  be- 
came nervous  and  showed  a  tendency  to 
cancel    their    commitments. 

"It  is  thus  apparent  that  the  indus- 
try has  suffered  severely  and  that  many 
firms  are  left  with  high-priced  goods 
on  their  hands,  or  are  faced  with  the 
necessity  of  accepting  them  on  delivery. 
Buyers  have  generally  been  accommodat- 
ed as  far  as  possible,  manufacturers  de- 
laying delivery,  but  the  position  is  caus- 
ing no  small  amount  of  concern  in  view 
of  the  continued  tendency  towards  lower 
prices  for  the  raw  material,  each  decline 
meaning  the  increase  in  losses  on  goods 
purchased  to  fill  contracts  which  have 
now  been  cancelled. 

"The  auctions  which  opened  in  Lon- 
don on  21st  September  did  not  tend  to 
improve  matters,  for  not  only  were  there 
heavy  withdrawals,  but  the  decline  in 
prices,  which  averaged  from  10  to  15 
per  cent.,  was  greater  than  generally 
anticipated.  Medium  and  inferior  de- 
scriptions met  a  very  poor  demand  and 
coarse  crossbreds  were  practically  un- 
saleable. 

"The  general  result  of  all  these  fac- 
tors has  been  to  reduce  trade  to  hand-to- 
mouth  levels,  with  a  growing  necessity 
for  working  short  time,  and  its  effects 
are  now  being  felt  by  some  of  the  oper- 
atives' unions.  The  coal  crisis  and  the 
proximity  of  the  Colonial  auctions,  when 
the  basis  of  prices  is  expected  to  be 
considerably  lower,  have  been  the  two 
factors  which  have  recently  tended  to 
prevent   any    return    of    confidence. 

"The  demand  for  piece  goods  is  very 
slow,  and  merchants  are  naturally  dis- 
inclined to  buy  on  a  falling  market 
when  the  extent  of  the  decline  cannot  be 
at  present  estimated,  especially  in  view 
of  the  fact  that  the  public  also  are 
refraining  from  buying  in  the  hope  of 
lower  prices. 

"Opinion  on  the  question  of  future 
prices  differs  considerably,  but  on  the 
whole  it  seems  to.  be  the  growing  idea 
that  with  cloth  already  available  at 
cheaper  prices,  it  is  almost  certain  that 
men's  and  women's  clothing  will  be 
cheaper  in  the  Spring,  and  that  the 
growth  of  competition  for  the  demand 
which  is  no  longer  abnormal,  will  induce 
clothiers  to  be  content  with  smaller  pro- 
fits. Certainly  the  present  position  ap- 
pears to  support  this  belief. 

"The  demand  on  export  account  is  al- 
so disappointing,  although  a  modi 
volume  of  orders  continues  to  come  to 
hand.  Manufacturers  are,  therefore,  de- 
voting increasing  attention  to  overseas 
markets,  but  on  all  sides  it  appears  to 
be  admitted  that  until  buyers  can  be  as- 
sured of  a  more  stable  basis  of  values, 
trade  on  both  home  and  export  account 
must  continue  below  the  volume  propor- 
tionate to  the  operation  of  the  usual 
factors  of  supply  and  demand." 
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Popular  Priced  Silks  Are  Selling 

Jap  Silks  and  Crepe  de  Chines  Retailing  Under  Two  Dollars  a  Yard  Are  in  Big  Demand- 
Wholesalers'  Business  Very  Slow— Expect  Quiet  Period  to  Last  Till  Spring. 


THE  demand  has  increased  during 
the  past  few  weeks  for  lower- 
priced  silks — Jap  Habutai  that  will 
retail  at  $2  and  under  being  called  for 
by  the  retail  at  the  present  time. 

The  silk  men  are  making  no  bones 
about  the  lull  in  the  silk  market  at  pre- 
sent, according  to  the  statement  made 
by  one  Toronto  wholesaler  interviewed 
recently. 

"Business  has  been  dead  for  the  past 
four  months  and  we  will  do  well  if  we 
break  even  at  the  end  of  the  year,"  de- 
clared this  importer. 

"In  my  opinion  there  will  be  very  few 
silk  firms  end  up  this  year  where  they 
started  last  January.  The  banks  have 
tightened  up  on  everyone,  thousands  of 
dollars'  worth  of  orders  have  been  can- 
celled during  the  past  season  and  the 
profits  of  the  first  six  months  of  the 
year  have  been  swallowed  in  many  in-, 
stances  during  the  past  four  months." 

This  wholesaler  said  that  their  silk 
sales  had  been  better  in  the  smaller 
centres  than  in  the  large  cities. 

"We  are  selling  very  little  at  any 
price  in  Toronto.  The  stores  have  simply 
stopped  buying,"  he  stated.  "On  the  other 
hand  in  the  smaller  cities  our  customers 
are  placing  orders  fairly  consistently 
and  at  any  rate  are  not  practising  a 
policy  of  wholesale  cancellation."  It 
was  stated  that  since  the  enforcement 
of  the  luxury  tax  the  demand  for  popu- 
lar-priced  silks  had   steadily  increased. 

"The  retail  stores  are  doing  an  ex- 
cellent business  in  Habutai  and  crepe  de 
Chines  at  prices  ranging  at  $2  a  yard 
and  lower,"  declared  one  merchant,  his 
statement  corroborating  that  of  the  silk 
merchant. 

All  the  dress  goods  departments  in 
the  big  stores  are  making  tempting  of- 
fers almost  daily  to  stimulate  trade. 
The  policy  of  quick  turnover  is  sponsored 
by  retailers  and  wholesalers  alike.  The 
retailer  would  rather  have  "sacrifice" 
sales  daily  at  this  stage  than  have  his 
store  half  empty.  This  is  a  commend- 
able view  of  the  situation,  and  while  a 
great  deal  is  now  being  sold  over  the 
counter  at  a  figure  below  which  the  or- 
der in  many  cases  could  be  repeated,  the 
merchant  is  pursuing  a  wise  policy  by 
keeping  in  touch  with  the  consumer. 
The  wholesaler  feels  very  much  the  same 
way  apparently  for  one  of  the  most 
prominent  firms  in  Toronto  declared  a 
short  time  ago  that  they  had  just  made 
a  Christmas  box*to  one  of  their  largest 
customers.  They  enlightened  the  repre- 
sentative of  Dry  Goods  Review,  who  was 
calling,  by  stating  that  they  had  sold  a 
large  quantity  of  goods  to  the  customer 
in  question  at  a  figure  between  50  and 


60  per  cent,  less  than  they  had  paid  for 
the  goods  themselves. 

"We  would  rather  do  this  and  keep 
in  touch  with  our  customers  than  hold 
the  stock  over  until  they  commence  buy- 
ing again.  In  our  particular  line  we 
find  it  better  to  clear  our  stocks  as 
quickly  as  possible."  This  wholesaler  is 
handling  novelty  goods  and  he  stated 
that  in  future  he  would  endeavor  to 
carry  heavier  stocks  in  popular-priced 
lines  and  go  more  lightly  on  the  high- 
priced  stuff  until  the  demand  warranted 
a  change  of  policy  again. 


Linen  Trade  Upset 

By  Price  Reductions 

Importers    Revising    Prices    Downward — 
Fund  Established  to  Aid  British 
Firms 

London,  Nov.  3. — In  consequence  of  the 
depression  in  the  Ulster  linen  trade,  it 
has  been  decided  to  establish  a  pi-otection 
fund  of  £500,000  to  help  firms  who  may 
require  financial  aid. 

New  York,  Nov.  3. — Importers  of  linen 
are  revising  prices  downward,  although 
the  reductions  are  not  equivalent  to  the 
discount  reported  a  few  days  ago  as 
having  been  agreed  upon  by  the  manu- 
facturers in  Great  Britain.  Some  sellers 
in  this  city  cut  prices  for  a  number  of 
items  10  per  cent,  and  others  15  per 
cent.  In  a  few  instances  sellers  here  re- 
duced their  entire  line  of  linens,  includ- 
ing damasks,  10  tc  15  per  cent.,  and 
those  who  have  nmde  this  reduction 
point  out  that  before  long  all  stocks  will 
have  to  be  offered  at  similar  discounts 
and  perhaps  greater  concessions. 

The  linen  trade  in  this  country  is  con- 
siderably upset  through  the  33  to  40  per 
cent,  reductions  in  yarns  reported  a  fort- 
night ago  and  the  24  per  cent,  decline  for 
linens  named  last  week.  Prior  to  that 
time,  linen  buyers  had  purchased  spar- 
ingly, and  many  customers  have  with- 
drawn from  the  market  entirely  to  await 
a  readjustment  of  values  here  and  a 
more  settled  market  in  which  to  shop. 
One  of  the  late  cables  received  tells  of 
an  agreement  made  by  Belfast  manu- 
facturers regarding  minimum  prices  for 
damasks,  huckabacks,  covered  canvas  and 
some  other  descriptions. 

This  information  provoked  consider- 
able comment  in  the  New  York  market, 
and  was  not  interpreted  alike  by  all  im- 
porters. Some  believed  it  was  meaning- 
less and  expressed  themselves  to  that 
effect,  while  others  looked  upon  the  lat- 
est action  abroad  as  the  final  blow  that 


would  provoke  price-cutting  in  the  Unit- 
ed States  and  elsewhere. 

Conditions  in  the  primary  market  in 
Belfast  are  anything  but  satisfactory. 
The  mills  are  working  only  three  or  four 
days  a  week  because  of  lack  of  orders. 
This  is  in  direct  contrast  of  conditions 
during  the  early  months  of  the  present 
year,  when  the  factories  were  operated 
on  full  time  and  the  workers  put  in  con- 
siderable overtime.  The  situation  in . 
Scotland  and  Belgium  is  about  the  same 
as  in  Ireland,  and  the  markets  in  the 
English  cities  are  particularly  dull. 
Publications  issued  in  the  interest  of  the 
linen  trade  in  Great  Britain  say  it  will 
take  a  considerable  time  to  recover 
from. 

Manufacturers  abroad  are  receiving 
cancellations  from  importers,  and  the 
importers  in  this  country  and  elsewhere 
are  in  turn  getting  cancellations  from 
their  customers. 


A  New  Mohair 

A  New  York  manufacturer  has  recently 
created  a  new  mohair  weave,  known  as 
double  end  crepe  mohair  in  which  sports 
devotees  will  find  an  effective  and  soft, 
though  durable,  material.  Samples  shown 
herewith  sent  from  our  New  York  office. 
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O/ie  Seal  of ^Distinction 


The  Shelton  Looms  Label 
The  Identification  Mark 


The  Shelton  Looms  label  in  a  garment  has  become  the 
accepted  sign  of  fabric  quality  in  woven  furs. 

The  house  of  Sidney  Blumenthal  &  Company  has  become 
known  the  country  over  for  its  originality  in  developing  and 
perfecting  fabrics — rich  in  lustrous  beauty  and  luxurious 
appearance,  with  the  advantages  of  light  weight,  adapt- 
ability to  many  original  styles  and  economy  in  price. 

This  Label  is  an  Assurance  of  the  Genuine 

It  will  protect  you  and  your  customers  from  inferior  imita- 
tions. To  insure  the  highest  quality  woven  furs,  the  Shelton 
Looms  labels  are  sewed  in  garments  made  of  our  fabrics. 

Through  our  national  advertising  in  newspapers  and  wo- 
men's publications  the  label  is  emphasized.  Garment 
manufacturers  appreciate  the  value  of  this  distinguishing 
mark  and  are  specifying  Shelton  Looms  Woven  Furs. 

The  fabrics  are  sold  by  the  yard  at  the  leading  department 
stores.  The  label  is  the  customer's  satisfying  guarantee 
whether  she  buys  by  the  yard  or  ready-to-wear  garments. 


m. 
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SIDNEY  BLUMENTHAL  &  CO.  Inc. 

395-401   Fourth  Avenue  New  York  City 
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BRICKENDEN  &  McCRIMMON 

Manufacturers  and  Jobbers 

LONDON  -  ONTARIO 

THE  TOWEL  HOUSE: 

Huck  Towels, 
Bath  Towels, 
White  and  Colored, 
White  with  assorted 
colored  borders. 

FLANNELETTE  GOWNS 

Our  stock  is  large  and  well  assorted. 

We  make  Infant  Dresses  in  silk, 
lawn  and  embroidery,  Cami- 
soles, Boudoir  Caps,  Tea 
Aprons,  etc. 

See  our  line  and  be  convinced. 


Dollars  and  Ideas ! 


There  is  a  saying  that  long  since  has 
passed  the  "original"  stage  so  it  cannot 
be  credited  to  anyone  in  particular.  It 
runs  as  follows: 


dollar.  I  havg  a  dollar.  We 
you  have  my  dollar.  And 
We  are  no  better  off.  .  .  . 
idea.  I  have  an  idea.  We 
you  have  two  ideas.  And 
eas.    That's  the  difference." 

be  used  by  a  great  many 
ut  anyone  being  the  poorer 


"You  have  a 
swap.  Now 
I  have  yours 
You  have  an 
swap.  Now 
I  have  two  id 

An  idea  can 
people  witho 
for  it. 

DRY  GOODS  REVIEW  contains  the 
ideas  of  many  people  which  are  yours  to 
use  free.  They  are  reported,  analyzed 
and  prepared  for  your  ready  use  right  at 
your  store. 

Read  the  editorial  columns.  Study  the 
Advertising  pages. 

DRY  GOODS  REVIEW 

143  University  Avenue 
TORONTO,  ONT. 


At  the  Threshold  of  the 

Social  Season — 


It  behooves  the  wise  merchant  to  com- 
plete his  stock  NOW  of  those  materials 
that  will  be  required  for  smart  Evening 
and  Afternoon  Frocks.  Prediction  has 
it  that  this  coming  Season  will  be  a  very 
gay  one.  Do  not  wait  until  the  Season 
progresses  to  place  your  oi'ders.  Do  so 
now  to  ensure  having  the  goods  when 
the  demand  arises. 

We  have  a  wide  range  of  beautiful  de- 
signs and  shades  in — 

FRENCH  GEORGETTES 

CREPE  DE  CHINES 

NINONS  CHIFFONS 

SATINS         PRINTED  SILKS 

Lcs  Successeurs  de 

ALBERT  GODDE,  BEDIN&CIE 

PARIS  TARARE  LYONS 

LONDON  NEW  YORK 

EMPIRE  BUILDING:  64  WELLINGTON  STREET  WEST 

Telephone:  Adelaide  3062 

TORONTO 

E.  Desnoux,  Rep. 

Western  Canada  Agent:  Edwin  J.  Kirkbright,  205  Bower  BIdg 

Vancouver,  B.C. 
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Winter  Hats  For  Winter  Wear 

Furs,  Metals  and  Laces  Employed  on  Smart  Mid-winter  Chapeaux — Special  Showings  Are 
Well  Patronized — Brilliant  Colors  Come  For  Snow  Season — Gray  Creates  a  Stir 

— Wholesalers  Non-committal. 


Seen  at  a  Mid-Winter  Opening 


Four  exquisite  millinery  offerings  fashioned  from  velvets,  furs,  metal  tissues  and  laces  for  mid-season  wear.     Dress  models 
are  given  unusual  prominence.     Models  described  below. — Sketched  at  T.  Eaton  Company   Mid-Winter  opening  by  Dry  Goods 

Review's  staff  artist. 


THE  enthusiasm  with  which  the 
"Winter  Hats  for  Winter  Wear" 
were  received  at  the  recent  show 
on  the  Century  Roof,  when  the  New 
York  trade  to  the  number  of  1,000  ap- 
plauded the  new  models,  has  been  re- 
peated in  various  centres  during  the  past 
few  weeks,  and  as  a  result  the  retail 
trade  has  received  no  small  amount  of 
encouragement.  During  the  second  week 
of  Xovember  many  of  the  leading  stores 
in  the  larger  Canadian  cities — more  es- 
pecially Toronto  and  Montreal — featur- 
ed very  smart  showings  of  Winter  mil- 
linery. 

In  Retail   Shops 

The  T.  Eaton  Company,  of  Toronto, 
made  a  very  special  feature  of  the  Win- 
ter hats  showing,  which  began  on  Wed- 
nesday, November  10,  and  continued  for 
several  days.  Individual  pots  of  silver- 
fronted  foliatto  lent  a  festive  note,  while 
the  models  themselves  ushered  in  a  new 
note  of  riotous  color,  which  was  not  no- 
ticed at  the  Fall  openings  when  black 
predominated  with  shades  of  brown  as 
the  color  note.  The  Winter  models  are 
characterized  by  color,  and  emphasis 
placed  on  the  dress  hat.  Grey  is  given 
unusual  prominence,  being  the  last  word 
from  Paris  this  month,  and  now  pre- 
dicted as  the  leading  shade  for  Spring. 
This  newly-favored  grey  is  a  soft,  true 
grey  of  a  silvery  tint,  lending  itself 
equally  to  soft  fabrics,  metal  effects, 
feathers,  fur  and  foliage.  Whole  cases 
are  bcinp:  devoted  to  the  exclusive  show- 
ing  of  dress   hats    in    grey     and     their 


beauty  of  shade  is  only  matched  by  the 
distinction  of  line  displayed  in  models 
large  or  small. 

Draped  in  Tissue 

The  draped  tissue  toque  with  its  touch 
of  fur  or  its  chiffon  scarf  is  perhaps  one 
of  the  season's  prettiest  millinery  con- 
fections. It  is  usually  developed  along 
•Indian  or  Egyptian  lines  and  the  gos- 
samer fabrics  employed  are  arranged 
with  such  artistry  that  the  models  seem 
to  be  created — not  made  in  a  workroon* 
Stitching  is  not  in  evidence,  and  where 
a  fastening  is  needed,  as  it  is  at  least 
once  in  a  draped  turban,  a  beautiful  little 
brilliant  pin  is  usually  in  evidence.  Many 
of  these  turbans  have  been  fashioned 
from  a  single  length  of  rich  ribbon,  and 
the  milliners  have  become  so  deft  that 
they  do  not  find  it  necessary  to  cut  the 
ribbons  even  for  the  crown  covering. 

Models   Illustrated 

In  the  accompanying  illustration, 
sketched  exclusively  for  Dry  Goods  Re- 
view, four  characteristic  models  are 
shown,  chosen  from  the  T.  Eaton  Com- 
pany's Winter  collection. 

The  first  is  a  superb  gold  lace  picture 
model  with  crown  of  velvet  and  brim 
veiled  in  black  tulle.  The  application  of 
the  seal  is  unique.  It  is  almost  a  square 
and  is  applied  flat  to  the  top  of  the  brim 
— a  slit  toeing  made  so  that  it  passes  un- 
derneath and  rests  flatly  against  the 
lace.  This  touch  of  fur  close  to  the  face 
nsidered  by  the  French  to  be  very 


chic   and   almost   invariably   adds  charm 
to  the  wearer's  face. 

As  the  touch  of  fur  is  the  seal  of  ap- 
proval in  the  Mid-Winter  hat,  the  swag- 
ger little  tailored  model  next  divides 
the  honors  equally  between  navy  blue 
velvet  and  mole.  The  crown  is  of  the 
velvet  and  the  brim  is  in  alternating| 
scallops,  with  the  centre  front  indii 
by  a  quaint  little  conventional  ornament 
mad?  ont  of  brilliants. 

Silver     Veiled 

The  tissue-draped  turban  described 
above  as  a  leader  this  season  is  exquisite- 
ly interpreted  in  the  third  model  shown. 
It  is  in  silver  tissue  folded  over  silver 
lace  and  mounted  on  a  shallow  tissue 
rim  above  which,  outlining  the  lower 
edge  of  the  crown,  is  a  narrow  band  of 
seal.  A  cobwebby  silver  lace  veil  en- 
velops the  whole  model  and  drops  at  the 
back.  This  is  essentially  a  model  for 
the  tea  hour  or  the  afternoon  dance  and 
is  designed  for  wear  with  a  fluffy  af- 
ternoon dress. 

On  the  right  is  an  artistic  model  of 
unusual  beauty  in  rich  brown  velvet  and 
beaver  with  a  mount  mingling  dark 
brown  and  henna  which  sweeps  close  to 
the  face  on  the  under  brim. 

From  these  models  it  will  be  seen  that 
richness  of  fabric  and  color  is  being  en- 
couraged and  the  use  of  fur  mad' 
most  obligatory  in  the  dressier  mid- 
season  models.  Certainly  the  snow 
son  is  ideal  for  the  exploitation  of  bripht 
shades    and   luxuriant    peltry,    and     the 
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milliners  have  done  themselves  proud 
at  a  time  when  conditions  promise  little. 
Their  gamble  was  a  good  one,  however, 
for  since  the  openings  have  been  in  full 
swing  the  millinery  departments  have 
taken  on  new  life  and  high-priced  as 
well  as  popular-priced  models  are  sell- 
ing well. 

Other  Novelties 

Bright  embroideries  are  also  seen, 
various  odd  and  lovely  feather  mounts, 
odd  vivid  ornaments  and  exquisitely- 
tinted  foliage.  Chiffon,  Malines  lace  and 
tulle  garnish  models  fashioned  of  vel- 
vet duvetyn  or  fur.  Hatters'  plush  is 
also  shown  trimmed  elegantly  with 
plumage.  Black  with  metal  is  very 
handsome,  while  vivid  tones  in  draped' 
close-fitting  cloth  models  are  especially 
good  looking  for  wear  with  fur  wraps 
and  coats. 

At  the  Wholesalers 

In  the  millinery  wholesale  houses 
things  are  admittedly  quiet  just  at  pre- 
sent. The  big  establishments  had  secur- 
ed their  materials  considerably  in  ad- 
vance and  business  with  the  smaller 
shops  has  been  quiet  since  the  Fall  open- 
ings owing  to  the  fine  weather.  The  de- 
mand for  immediate  requirements  is  ex- 
pected to  pick  up  in  a  week  or  two  if 
the  weather  is  sufficiently  encouraging. 
The  wholesalers  best  versed  in  trade 
matters  are  loath  to  comment  on  Spring 
business.  "Things  are  not  too  brisk  for 
immediate  business,  and  it  would  be  in- 
advisable to  predict  for  Spring  at  this 
stage,"  said  one  overseas  buyer  for  a 
big  Toronto  wholesaler.  "We  find,  how- 
ever, that  there  is  an  increasing  demand 
for  brilliant  shades  as  the  season  ad- 
vances and  we  are  finding  that  corsage 
bouquets  in  highly  colorful  tints  are  sell- 
ing well  at  present."  This  wholesaler 
refused  to  be  pessimistic  about  Spring 
business; 

"With  Canada  in  her  present  prosper- 
ous state,  due  to  her  wonderful  crops, 
we  cannot  contemplate  a  prolonged  de- 
pression in  the  trade,"  declared  this 
buyer.  "Canada  is  rich,  and  money  will 
be  spent." 

It  is  expected  that  the  wholesale  mil- 
liners will  be  ready  to  talk  about  Spring 
in  a  very  short  time. 


questions  of  business  policy.  He  has  had 
a  highly  successful  career  of  thirty-five 
years  in  the  fur  business,  the  last  four 
years  of  which  were  devoted  to  the  in- 
terests of  the  New  York  Fur  Auction 
Sales  Corporation,  of  which  he  was  gen- 
eral manager. 


Plans  Completed  For 

Live  Fox  Exhibit 

A  CCORDING  to  information  given  out 
1 ■*  by  the  officials  of  the  Canadian  Far 
Auction  Company  of  Montreal,  the  num- 
ber of  entries  of  pure-bred  silver  foxes 
has  greatly  exceeded  all  expectations  and 
to  date  nearly  500  single  entries  have 
been  received.  The  exhibition  is  to  take 
place  during  the  week  of  November  22nd, 
in  the  Motordrome,  corner  of  Sherbrookc 
and  St.  Denis  streets,  the  capacity  of 
which  will  be  taxed  to  the  utmost  to 
accommodate  the  large  number  of  appli- 
cants. Of  the  total  number,  the  great 
majority  of  entries  come  from  Prince 
Edward  Island,  while  over  250  have  been 
received  from  the  Province  of  Quebec 
and  several  from  the  United  States,  so 
that  the  affair  will  be  truly  one  of  inter- 
national character. 

Judging  will  be  begun  on  Monday  and 
Tuesday  of  the  week  and  will  be  private, 
the  public  exhibitions  taking  place  on  the 
24th  and  following  days. 

The  utmost  interest  has  been  expressed 
in  the  undertaking  which  promises  to  be 
one  of  the  most  unique  and  profitable 
in  the  history  of  the  fur  business  in 
Montreal. 


JANUARY   AUCTION 

The  Canadian  Fur  Auction  Sales  Co. 
have  announced  a  mid-winter  fur  auc- 
tion which  will  commence  in  Montreal 
on  January  31,  1921. 

New  Official   Appointed 

R.  S.  Coltart,  vice-president  and  man- 
aging director  of  the  Canadian  Fur 
Auction  Sales  Co.,  has  announced  the 
appointment  of  Wm.  Zobel,  of  New 
York,  as  general  representative  of  the 
Canadian  company. 

Mr.  Zobel's  activities  will  be  divided 
between  Montreal  and  New  York  and  his 
duties  will  be  of  a  highly  responsible 
character  as  he  will  be  consulted  on  all 


Unusual  Novelties 

From  Paris 


appears  completely  in  the  waves  of  the 
hair,  arranged  low  on  the  nape  of  the 
neck. 

Another  puffy  headband  of  velvet  is 
delicately  embroidered  in  jet  and  a  fan 
effect  of  feathers  placed  forward  on  the 
forehead. 

Turbans  are  still  popular  for  evening 
wear.  This  is  a  practical  headdress, 
either  for  dinner  at  a  restaurant  or  for 
dancing,  the  hair  being  completely  held 
in  by  the  invisible  foundation  of  tulle 
in  the  same  shade  as  the  hair,  and  the 
rolled  headband  holding  the  sides  well 
in  place. 

Oriental  jewels  are  presenting  differ- 
ent diadems  or  headbands  in  translucent 
enamel,  which  are  really  marvels. 

Many  women  now  wear  in  the  evening 
the  large  Spanish  comb  of  openwork 
shell. — Illustrated  Milliner. 


A  new  headdress  which  has  been  re- 
ceived from  Paris  consists  of  a  rope  of 
willow  ostrich  binding  the  hair,  and  an 
ostrich  pompon  of  curled  feathers  hang- 
ing down  on  the  side. 

Some  exotic  headdresses  which  are  al- 
most glorified  boudoir  caps  are  shown. 
One  of  the  prettiest  hair  arrangements 
comes  from  Lanvin.  It  is  just  a  flat 
string  of  pale  roses  placed  against  the 
neck  below  the  knot  of  hair  curving  up 
a  bit  at  either  side  to  partly  enclose  the 
knot.  Flower  bracelets  to  match  are 
worn. 

A  youthful  coiffure  had  a  wreath  of 
roses  on  each  side  of  the  temples,  em- 
phasizing the  Greek  arrangement  of  the 
hair.  Above  the  knot  of  hair  a  roll  of 
three  silver  ribbons  recalled  the  an- 
tique. 

The  Cleopatra  headband,  with  pen- 
dants falling  over  the  ears,  is  still  very 
much  seen;  this  goes  very  well  with 
regular  features,  but  is  rather  too  the- 
atrical. 

A  diadem  of  stones  is  well  set  down 
on  the  forehead  and  placed  about  at  the 
eyebrow.     At  the  sides  the  diadem  dis- 


Would  Appreciate 
Formal  Display  of 
Canadian  Styles 

HpHAT  a  Canadian  Fashion  Show  would 
A  be  thoroughly  appreciated  by  the 
trade  is  evidenced  in  the  various  replies 
received  by  Dry  Goods  Review  in 
answer  to  the  query  in  the  October  issue 
accompanying  Mr.  Roy  C.  Root's  very 
fine   letter. 

As  might  be  expected  the  smaller 
centres  were  first  heard  from.  The  idea 
was  supported  immediately  by  our 
readers    in    the    smaller   centres. 

With  the  inauguration  of  juch  a  dis- 
play as  described  last  month,  merchants 
could  visit  the  city  in  which  the  repre- 
sentative models  were  being  shown  and 
see  for  themselves  just  what's  what  for 
the  season  ahead.  They  could  see  and 
study  the  samples  along  with  other  pros- 
pective purchasers  on  a  fair  basis  and 
place  their  orders  on  the  spot.  They 
would  not  be  obliged  to  wait  and  take  a 
chance  on  what  happens  to  come  their 
way.  For  those  who  could  not  attend, 
a  full  and  detailed  report  on  every  fea- 
ture of  the  display  would  be  available 
through  trade  paper  columns  and  mod- 
els would  be  reproduced.  But  it  is  be- 
lieved that  if  such  an  organization  was 
once  gotten  under  way  buyers  would 
glidly  flock  to  view  the  new  models  sub- 
mitted by  Canadian  makers.  It  is  be- 
lieved that  such  an  event  held  S'-mi-an- 
nually  could  not  fail  to  be  of  tremen- 
dous assistance  to  the  ready-to-wear 
buyers,  and  once  under  way  it  would 
soon  prove  its  value  to  the  merchant  in 
the  medium-sized  town  and  make  him  as 
strong  an  adherent  to  the  idea  as  the 
buyer  for  the  big  concern  is  to  the  trip 
to   New  York,   London   and   Paris. 

The  large  concerns  handling  Canadian 
manufactured  ready-to-wear  would  be 
greatly  convenienced  by  the  inaugura- 
tion of  such  a  show,  and  certainly  the 
makers  themselves  would  derive  unlim- 
ited benefits. 


M  I  L LINER Y 
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MANUFACTURED   BY 


GREENBERG  LIMITED 

227  NOTRE  DAME  ST.  WEST 
MONTREAL 

LADIES'  HATS 

THE  KIND   YOU  WANT  WHEN  YOU  WANT  THEM. 


DYNAMO  BRAND 


By  this  Mark  you  are  enabled  to 
recognise  MALINES  which  can- 
not be  equalled  in  Quality—absolute 
Exclusiveness  and  Economy. 


"Dynamo  Brand"  Malines 

Are  guaranteed  Rainproof.  They  resist  Rain — Dampness — 
Snow — Sun  and  Perspiration. 

They  excel  where  others  fail,  and  they  naturally  become  the 
ideal  Maline  for  Millinery  and  for  Maline  Scarves,  so  appro- 
priate for  evening  wear.  They  are  economic,  because  one 
yard  of  Dynamo  Maline  offers  more  advantages  than  two 
yards  of  any  other  make.  Buy  Dynamo  Maline,  it  is  the 
Original  Guaranteed  Rainproof  Maline. 


MONTRI 
Room  705 

Read   Ulcig. 
Tel.    Main 


CHAS.  MOUTERDE  {United  Makers) 

The  only  selling  agents  for  Gros  Million  &  Co.  of  Lvons(France)  for  the 
Dominion  of  Canada.     We  only  sell  to  the  Whol  esalcrs. 


8C  WelHngton 
St.  West, 

TORONTO 
Tel.  Adel.  4184 


CHRISTMAS  TRADE 


Handkerchiefs 

Men's  and   Indies'  pure   linen   and   lawn, 
initialled  plain — Fancy  Mercerized. 

Men's  Bandannas  in  red  and  blue. 


Linens 

All  I.inen  Damask  Cloths  and  Napkins, 
also  hand-made  Cluny  —  Florentine  — 
Bruges  and  Madeira  toilets. 

White  and  brown  embroidery  linens  in 
different  widths. 


We  can  ship  any  of  these  at  once  from  stock  at   much  lower 
prices  than  import. 


JOHN     E.     RITCHIE,       t^m^Lston  Aftent 


591  St.  Catherine  St.,  Montreal 


Branches: 


64  Wellington  St.  West, 
Toronto 


543  Granville  St., 
Vancouver 


29  Minshull  St.. 
Manchester,  Eng. 
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Winter 


Milli 


inery 


— Showing 
the  newest 
styles  in 
Embossed 
Gold  and 
Silver  Effects 
with  Fur 
Trimmings 
for  immediate 
delivery. 


BAKER 
HATS 


Visit  our  Showrooms 
or  write  us  for  samples. 

Prompt  Deliveries. 

Toronto  Hat  Co. 

LIMITED 

The  Canadian  House 
For  Ready -to -Wears 

76  Wellington  Street  West 

TORONTO 


Branch  : 
Citizen  Building 

Ottawa 
J.  A.  AYEARST 


Branch  : 
Hammond  Block 

Winnipeg 
J.  G.  MARTIN 


FURS 


The  Largest  Assortment  of 
Fur  Coats  in  Canada 


BRANCHES : 


15  O'Connor  St. 
217  Notre  Dame  St. 


Ottawa 
Three  Rivers 


Desparois,  Garneau  &  Co. 

Limited 

465  St.  Paul  Street  West 

Montreal 
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Sweeping  Reduction  in  Furs 

Montreal  Retailers  Are  Offering  33  1-3  to  50  Per  Cent.  Mark  Down  in  Order  to  Stimulate 
Buying     Weather  Holds  Up  Trade — Australian  Pelt  Joins  Seal   Imitations — 

Styles  in  Vogue. 


THE  fur  business  in  Montreal  has 
undergone  some  important 
changes  during  the  past  few 
weeks  and  sweeping  reductions  are  the 
order  of  the  day  in  all  the  more  im- 
portant stores.  Among  the  firms  who 
have  decided  to  sacrifice  their  legitimate 
profit  in  order  to  move  stocks  are  the 
Holt,  Renfrew  Co.  and  the  Fairweather 
Company,  both  of  whom  have  reduced 
their  prices  from  33  1-3  to  50  per  cent. 
In  the  majority  of  cases,  this  action  on 
the  part  of  the  furriers  has  been  prompt- 
ed more  on  account  of  the  adverse 
weather  conditions  which  have  prevailed 
throughout  the  months  of  October  and 
November  than  by  reason  of  any  decline 
in  the  fur  market.  Undoubtedly  the 
latter  has  affected  prices  of  stocks  in 
the  hands  of  the  wholesalers  and,  ac- 
cording to  one  man  interviewed  by  Dry 
Goods- Review,  some  of  the  large  houses 
have  marked  down  their  fur  coats,  etc., 
at  least  twice  since  they  started  out 
last  Spring  to  get  placing  orders  for 
fall.  It  would  therefore  appear  that 
such  a  reduction  represents  a  loss  to  the 
manufacturer  on  the  price  which  they 
paid  for  the  raw  skins. 

The  present  price  of  fur  coats  is 
based  on  a  three-dollar  purchase  price 
for  muskrat,  whereas  last  Spring's  fig- 
ure was  $7.00.  According  to  one  prom- 
inent wholesaler,  it  is  doubtful  whether 
any  good  skins  could  be  bought  at  pres- 
ent for  less  than  $4,  but  as  merchants 
will  not  pay  more  than  a  certain  price 
for  coats,  the  only  recourse  possible  to 
the  retailer  was  to  reduce  prices  in  or- 
der to  induce  them  to  buy.  Those  who 
bought  skins  this  Spring  at  the  high 
prices  are  therefore  experiencing  a 
heavy  loss. 

Another  serious  factor  in  the  situa- 
tion is  attributable  to  the  increased 
charges  of  the  dyers,  which  have  mount- 
ed since  last  Spring  still  further,  and 
also  upon  the  first  of  July  this  year  an 
increase  of  wages  went  into  effect.  The 
general  feeling  is  that  business  will  be 
rather  slow  in  the  next  few  months  un- 
less the  present  tendency  to  offer  reduc- 
tions is  productive  of  tangible  results. 

Elaborate  Wraps  Reduced 

Manufacturers  in  Montreal  have  used 
every  means  possible  to  lower  expenses 
and  produce  garments  at  a  reasonable 
price.  One  feature  which  has  had  a  most 
marked  effect  upon  prices  is  the  shorten- 
ing of  the  length  of  the  average  coat 
from  40  inches  and  over  to  30  to  36 
inches.  This  applies,  of  course,  only  to 
th(  utility  or  practical  coat,  not  to  the 
elaborate  wrap,  which  is  a  law  to  itself 
and  remains  as  long  as  possible  in  order 


In  Seal  and  Sable 

A  smart  fur  wrap  of  practical  design  of- 
fered h'y  James  W.  Grant  and  Company, 
Ltd.,  of  Montreal.  The  model  is  an  exclu- 
sive design  in  I.ahraska  seal  with  Alaska 
sahle  trimming,  which   lends  a  rich  note. 


to  provide  the  necessary  warmth  and 
comfort  demanded  of  such  a  garment. 
The  wave  of  price  reduction,  however, 
has  not  passed  by  these  sumptuous  and 
regal  wraps  and  certain  stores  are  fea- 
turing seal  and  mole  wraps  at  astound- 
ing discounts.  One  magnificent  wrap  of 
Hudson  seal  and  kolinsky  is  being  of- 
fered for  $400,  marked  down  from  $950. 
When  once  the  public  is  educated  to  re- 
alize the  significance  of  these  reduc- 
tions there  should  be  a  marked  impetus 
to  the  fur  trade,  which  will  possibly  off- 
set the  difficulties  of  the  present  month. 

An  Australian  Pelt 

Hudson  seal  still  leads  in  public  fa- 
vor, by  all  accounts,  and  all  its  imita- 
tions are  more  or  less  assured  of  popu- 
larity since  they  closely  approach  the 
original    pelt    in    beauty    of    appearance. 


Among  the  newest  and  most  practical 
skins  to  be  adapted  to  the  seal  trade  is 
the  Australian  wallaby,  which  can  be 
dyed  and  treated  to  resemble  real  seal 
in  a  most  beautiful  and  durable  finish. 
The  great  feature  of  the  Australian  pelt 
lies  in  its  absolute  resistance  to  any 
strain  after  the  fur  has  been  treated  by 
the  dyeing  process,  and  the  fact  that  it 
cannot  stretch  from  enlarging  pores 
when  once  the  garment  has  been  manu- 
factured. Another  feature  which  com- 
mends it  to  retailer  and  consumer  alike 
is  that  a  garment  composed  of  the  Aus- 
tralian skins  needs  only  a  fraction  as 
many  to  complete  it  as  it  would  were 
muskrat  to  be  employed.  Two  skins  of 
the  wallaby  will  provide  sufficient  depth 
for  an  average  coat  and  therefore  only 
half  as  many  will  be  required  for  an 
entire  garment.  When  combined  with 
Alaska  sable,  this  type  of  coat  is  as  lux- 
urious as  any  on  the  market  and  is  ideal 
for   general    wear   as   well. 

An  interesting  fact  with  regard  to  the 
use  of  Australian  furs  in  the  Canadian 
trade  is  that  they  can  be  made  up  to 
represent  fox,  lynx  or  seal,  and  be  guar- 
anteed absolutely.  For  this  reason  they 
are  being  largely  featured  by  mail-order 
houses  which  are  obliged  to  give  satis- 
faction or  "your  money  back." 

Truth   In    Furs 

Under  the  existing  nature  of  things 
in  the  trade,  the  efforts  of  those  fur- 
riers who  are  endeavoring  to  secure 
legislation  relative  to  "truth  in  furs" 
will  be  fraught  with  difficulties  in  con- 
nection with  seal,  since  it  can  be  imi- 
tated so  closely  with  such  a  wide  vari- 
ety of  pelts.  Until  the  committee  in 
charge  of  this  proposed  plan  can  induce 
all  manufacturers  to  incorporate  all  the 
furs  of  whatsoever  description  and  ori- 
gin which  are  now  offered  on  the  mar- 
ket, there  can  be  no  object  in  agitating 
for  legislation.  In  the  opinion  of  all 
reputable  men,  however,  the  sooner  the 
plan  is  carried  out  successfully  the  bet- 
ter, and  it  is  believed  that  the  results 
of  such  a  measure  would  more  than  re- 
pay any  manufacturer  in  the  long  run. 

Modes 

Seal,  as  before  stated,  holds  its  own 
in  public  favor  with  mink,  squirrel,  more, 
pony  and  baby  lamb  following  close  be- 
hind. The  universal  tendency  in  the 
case  of  dressier  models  is  to  combine 
these  pelts  with  beaver,  nutria,  opossum, 
sable,  etc. 

One  very  attractive  model  shown  this 
month  was  a  loose  belted-in  coat  of 
Hudson  seal  with  bell  sleeves.  The  deep 
cape  collar  was  of  Australian  opossum. 


Dry  Goods  Review 

One  very  stunning  evening  wrap  seen 
was  a  cape  effect  in  moleskin  with  wide 
flounces  and  a  panel  back.  Slits  under 
the  flounces  provide  openings  for  the 
hands  to  pass  through.  The  lining  is 
the  only  gay  coloring  of  the  coat  and 
was  of  satin  in  a  lovely  shade  of  burnt 
orange   and  gray. 

Among  neck  pieces  the  one  and  two- 
skin  chokers  are  especially  popular,  and 
the  three-skin  choker  is  also  growing  in 
popularity.  The  preferred  pelts  for 
these  furs  are  mink,  Hudson  Bay  sable, 
stone  martin,  ermine  and  copper  sable, 
The  popular  scarf  in  straight  effect  is 
still  selling  well,  especially  in  the  volu- 
minous shawl  style,  with  jaunty  pockets. 

The  greatest  demand  is  for  neck- 
pieces, which  are  designed  so  that  one 
end  may  pass  through  the  other,  form- 
ing close  fitting  effect  if  the  wearer 
so  desires. 

The  vogue  for  fox  is  expected  to  in- 
crease as  time  goes  on,  and  many  stores 
are  featuring  some  exceptionally  fine 
collections  of  these  rare  and  expensive 
pelts. 

Muffs  are  not  as  yet  showing  any 
sighs  of  emerging  from  their  enforced 
retirement,  and  although  some  very 
pretty  small  designs  have  made  their 
appearance  in  the  windows,  they  are  not 
seen  upon  Montreal  women.  Manufac- 
turers report  a  fair  trade  in  muffs  with 
country  districts,  where  warmth  is  es- 
sential before  style. 

The  fur-trimmed  suit  has  undoubtedly 
exercised  a  marked  influence  upon  the 
separate  neck  piece  trade,  and  many 
houses  report  a  large  influx  of  orders 
from  regular  customers  for  transform- 
ing muffs  or  out-of-date  neckpieces  into 
collar  and  cuff  sets  for  the  street  suit. 

Prices 

Approximate  retail  prices  for  fur  gar- 
ments   of   various    sorts    as    quoted    this 
month  are  as  follows: 
Hudson  Seal  in  utility  styles  $250  to  $700' 
Hudson       Seal      in      utility 

styles    $250  to  $700 

Near   Seal   in  several   vari- 
eties         100  to     300 

Russian  Pony    160  to     300 

Neckpieces: — 

Mink    (small)    $     7.50  to  $  60.00 

Mink  (large)   100.00  to     500.00 

Alaska    Sable    20.00  to     280.00 

Mole    16.00  to     225.00 

Lynx    25.00  to     125.00 

Lamb    16.00  to     150.00 

Seal    20.00  to     225.00 

Squirrel    20.00  to     250.00 

Cross  Fox    40.00  to     200.00 

Opossum     18.00  to     175.00 

Wolf    20.00  to       75.00 

Muskrat    3.00  to       50.00 

The  above  list  represents  the  highest 
and  the  lowest  prices  obtaining  in  the 
Montreal  retail  market  during  the  pres- 
ent month.  It  is  stated  that  there  is 
a  marked  preference  for  lines  which 
come  underneath  the  luxury  tax  limit, 
still,  and  the  tendency  will  be  more 
marked   as   the   season   advances. 


FUR    DEPARTMENT 


Offering  Big  Reduction 

Retail  Furriers  Encouraging  Buying  by  Offering  Stocks  at  33   1-3 

to  50  Per  Cent.  Off — Some  Merchants  Report  Fair 

Season — Small  Men  Suffer. 


MANY  of  the  shops  are  now  offer- 
ing    reductions     in     furs     from 
33  1-3  to  50  per  cent,  on  coats, 
capes,  wraps,  neckpieces   and   muffs. 

The  fur  trade  has  suffered  severely  for 
a  very  prolonged  period  and  sacrifices 
are  being  made  on  every  hand  to  en- 
courage buying. 

The  small  retail  furriers  are  facing 
heavy  losses  and  declare  that  if  business 
does  not  soon  pick  up  they  will  be  in  a 
sorry  plight. 

One  of  the  greatest  drawbacks  to  sales, 
the  retailers  claim,  is  the  Government 
luxury  tax.  The  exemption  in  the  case 
of  fur  coats  in  only  $200  and  as  fur  men 
point  out  you  can't  sell  seal  coats  these 
times  that  will  be  exempt  from  the  pro- 
visions of  the  luxury  tax.  Many  dealers 
refer  to  the  tax  as  being  a  great  hin- 
drance to  business.  They  sell  the  fur 
garment  at  a  certain  price.  Then  when 
an  additional  cost  of  from  $40  to  $50 
for  the  luxury  tax  is  mentioned  the  cus- 
tomer is  naturally  inclined  to  reconsider 
the    question    of    purchase. 

They  complain  that  the  result  has  been 
that  in  many  instances  the  retailer  is 
practically  compelled  to  bear  the  tax 
himself  in  order  to  make  a  sale.  This 
means  of  course  that  his  profits  are 
clipped  by  that  amount  so  that  for  many 
of  these  stores  the  luxury  tax  is  going  to 
mean  a  greatly  reduced  profit  on  the 
season's  operations.  Many  stores  report 
that  the  ta*x  is  a  greater  drawback  to 
sales  than  they  ever  anticipated  before 
the  season  opened.  At  first  one  of  the 
chief  objections  was  that  the  govern- 
ment was  making  the  fur  retailer  a  col- 
lector for  its  taxes  but  it  has  turned  out 
that  he  not  only  has  to  collect  them  but 
in  many  instances  really  pay  them  him- 
self. 

However,  nothwithstanding  this  many 
dealers  report  themselves  as  quite  well 
satisfied  with  the  season  so  far  and  that 
in  spite  of  the  fact  that  the  weather  has 
not  been  the  best  for  sales.  One  firm 
reports  that  sales  have  been  exceptionally 
good  and  that  business  for  the  month  01 
September  was  quite  on  a  par  with  last 
year.  There  is  a  lot  of  repair  business 
in  evidence,  many  people  being  inclined 
to  fix  up  old  garments  where  they  would 
have  bought  new  ones  under  normal  con- 
ditions. Firms  that  sell  furs  on  credit 
state  that  first  payments  this  year  are 
very  substantial,  indicating  that  people 
are  fairly  well  supplied  with  money. 
Altogether  the  season  is  being  looked  for- 
ward to  by  the  average  dealer  with  a 
groat  deal  of  confidence  in  spite  of  the 
handicaps  to  business  that  are  present. 
Fairweathers  of  Toronto  recently  ad- 
vertised high  priced  models  valued  up 
to  $850,  along  with  popular  priced  stoles, 


etc.  at  a  reduction  of  one-third.  The 
sacrifice  was  announced  as  a  price  re- 
adjustment sale  of  high  priced  furs.  The 
large  departmental  stores  as  well  as  the 
exclusive  and  small  furriers  have  joined 
in  the  advertising  campaign  and  retail 
fur  prices  are  being  slashed. 

As  to  the  outlook  for  fur  prices  for  the 
future,  very  little  is  being  said  at 
present  for  the  reason  that  few  dealers 
care  to  hazard  a  guess.  That  a  great  deal 
of  uncertainty  exists,  there  is  no  deny- 
ing. One  thing  that  is  worth  noting  is 
the  fact  that  the  trade  has  been  cleared 
of  the  speculative  element  that  did  not 
help  the  situation  last  year  by  any  means. 


London  Fur  Sales 

Show  Further  Decline 

The  reports  received  on  the  London 
Fur  Sales  which  were  held  October  11- 
19  declare  that: 

Business  has  been  far  from  active  since 
the  May  sale,  partly  due  to  seasonal 
quietness,  but  chiefly  to  financial  condi- 
tions and  industrial  uncertainty,  and  it 
has  been  evident  for  some  time  that 
values  were  continuing  their  downward 
tendency. 

"A  certain  amount  of  pressure  was 
brought  to  bear  from  the  United  States"; 
the  report  adds  in  order  to  get  the  sales 
here  postponed  as  they  have  been  In 
America,  but  without  success.  -The  range 
of  values  being  established  in  these  sales 
will  form  a  basis  for  future  operations 
in  the  fur  trade  in  all  countries. 

"Prices  as  a  whole  again  show  a  heavy 
decline,  although  it  must  be  borne  in 
mind  that  the  collections  consist  mostly 
of  stale  goods,  a  large  part  of  which 
were  carried  o\er  from  last  sale,  and  as 
regards  the  home  trade,  at  any  rate,  the 
prices  realized  earlier  in  the  year  have 
come  very  little  into  operation. 

"French  buyers  were  much  in  evidence, 
Germany  also  was  well  represented  in  the 
sale  room  and  was  a  considerable  buyer 
of  many  of  the  articles  that  regularly 
went  to  Leipzig  before  the  war." 

This  report  covers  only  the  first 
part  of  the  sales.  During  the  latter  part 
of  October  the  withdrawals  of  furs  from 
the  sales  were  heavy.  The  attendance 
was  reported  discouraging  and  a  general 
decline  was  noted  compared  with  the  May 
sales. 

The  home  trade  is  said  to  have 
appeared  as  the  principal  buyers,  while 
Germany  boughi  considerable  of  the 
cheaper  grades  of  furs. 
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James  Coristine  &  Co. 

Limited 

MONTREAL 

XTEND  to  their  many 
customers  their  thanks 
for  past  favors,  and  wish  them 
the  Season's  Greetings,  and  a 
Happy  and  Prosperous  New 
Year  1921. 


Representatives  will  be  leaving  for  the  various  terri- 
tories from  coast  to  coast  early  in  January  with  a 
complete  range  of  samples  of  Men's  Fur  and  Fur 
Collared  Coats,  Cloth  Caps,  Gloves  and  Mitts,  Socks, 
Mackinaw  and  Sheep-lined  Coats,  etc. 

Prices  will  be  marked  with  the  smallest  margin  pos- 
sible, based  on  current  costs  in  raw  materials,  and 
with  object  of  meeting  future  business  conditions. 

Your  valued  order  will  receive  most  careful  and 
prompt  attention. 


Fall  Season  1921 
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SILVER  FOX 


RUSSIAN  SABLE 


AS  GIFTS 


The  world  offers  nothing  richer,  more 
exclusive    nor    so    acceptable. 

We  have  the  finest. 
Immediate  Delivery. 


CUMMINGS  &  CUMMINGS 

ST.  PAUL  ST.  WEST,  MONTREAL 


DRY    GOODS    REVIEW 


LABRASKA  SEAL 

(P.ttntrd  1919) 


FUR  SERVICE 

WE  ARE  PREPARED  TO   EXECUTE   YOUR 

RUSH  ORDERS 

WITHOUT   DELAY.      IF   YOU    APPRECIATE 

PROMPT  SHIPMENT 
UNLIMITED  SELECTION 
AND  REDUCED  PRICES 


In  all  contrasting  furs 

$200  up 


WIRE  YOUR  REQUIREMENTS  TO 

JAMES  W.  GRANT  LIMITED 

Wholesale  Manufacturing  Furriers 

366  ST.  PAUL  STREET  WEST  :-:  MONTREAL 


r  LJ  rvl^  ready  for  immediate  shipment 

SCARFS,  WRAPS  AND  MUFFS  IN 

Hudson  Seal     Opossum     Fox     Mink     Skunk 

The  W.  N.  Ward  Fur  Company  Toronto  Ti'm 


For  Greater  Efficiency  in  Your  Store 
Here  is  the  safest,  most  rapid  and  complete 

CASH  CARRIER 

Does  away  with  possibility  of 
errors — you  know  how  expen- 
sive  they   are. 

Does  away  with  overcrowd- 
ing on  your  floor — no  run- 
ning back  and  forth  is  neces- 


Gipe  -  Hazard 
Store  Service 

Co.,  Ltd. 
113  Sumach  Street 


Toronto 


Ont. 


Does   away    with    the   loss   of  salesman's   time   in   making   change 
enabling   him    to    increase    his   sales. 

THERE   IS   NO   BETTER   INVESTMENT! 
Write   for  our  four-page   leaflet.     It  tells   how  to  obtain  a   double 
check   on    sales,   and    allow    your   salesmen,    in    a   greater   degree, 
to  display   their   selling   ability. 
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The  Pioneer  House  of  Canada 
Established  1852 


HUDSON  SEAL 

One  of  the  many  attractive  combination 
designs  constituting  our  assortment  of 
high-grade  furs. 

The  style,  obviously  beautiful,  is  of  the 
Gnaedinger  standard,  the  workmanship 
faultless  and  the  material  is  of  the  best. 


Moose  Head  Brand 

of  furs  insures  "good  values,"  as  Quality 
is  found  associated  with  this  mark. 


L.  Gnaedinger,  Son  &  Co. 

90-94  St.  Peter  St.,  Montreal 
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In  the  Maze  of  Pretty  Ribbons! 

Christmas  Winds  Its  Spell  in  the  Novelties  and  Notions  Departments  With  Beautiful  Ribbons 

in  Every  Color,  Quality  and  Width     Ribbon  Accessories  Claim  Unique  Importance 

This  Season  by  Binding  the  Fashionable  Coiffure. 


For  the  Softly  Lighted  Ball  Room 


Accessories  assume  extreme  importance  when  milady  dons  formal  attire.  Among  the  most  fashionable  items  this  season  are 
the  new  long  gloves  buttoned  on  the  outside  seam  above  the  elbow,  the  daintily  perfumed  corsage  bouquet  and  the  bracelet, 
which  is  returning  to  new  favor.  The  coiffure  band  is  again  a  matter  of  pe.uliar  interest  and  this  dainty  circle  is  made  of 
ostrich  strands  and  caught  with  Prince  of  Wales  tips.  Pearls  are   unusually   fashionable,   and   the   feather   fan   declines   to  be 

laid  aside. 


THE  approach  of  the  holiday  season 
brings  with  it  all  the  joys  of 
party  preparations,  and  the  mer- 
chant who  overlooks  the  possibilities  of 
his  ribbon  and  notions  counter  at  a  time 
when  Yuletide  festivities  are  drawing 
nigh  will  unnecessarily  sacrifice  a  very 
brisk  trade  in  tempting  lines.  In  the 
first  place  the  ribbon  manufacturers 
have  provided  a  wealth  of  exquisite  de- 
signs, rare  colorings,  and  useful  widths 
with  which  the  dry  goods  merchant  may 
enhance  his  ribbon  department  this 
Christmas.  These  lovely  metal  and  vivid 
hued  ribbons  permit  of  the  most  attrac- 
tive displays  and  in  every  up-to-date  rib- 
bon department  their  use  has  now 
reached  a  more  advanced  stage,  and 
from  various  widths — from  one-quarter 
of  an  inch  to  twelve  or  eighteen  inches — 
are  evolved  the  most  exquisite  conceits 
which  prove  to  be  very  acceptable  gifts 
for  boudoir  and  wardrobe  at  Christmas. 
For  weeks  past  the  work  rooms  run  in 
conjunction  with  the  novelty  and  fancy 
goods  departments  in  the  larger  shops 
have  been  busy  on  scores  of  these  dainty 
ribbon  novelties  which  are  now  appearing 
at  the  counters  in  the  shops  and  aiding 
considerably  in  enticing  early  Christmas 
shopping. 

Coiffure  Bandeaux 
Foremost  among  these  dainty  ribbon 
confections  are  the  alluring  new  coiffure 
bandeaux  which  provide  something  so 
dainty  that  they  are  proving  positively 
irresistible.  With  the  passing  of  the 
very  extreme  decollete — especially  in  the 
case  of  the  "bud"  and  her  "not-out- 
sister" — a  note   of  quaintness  has  crept 


into  the  matter  of  evening  attire;  and 
even  the  arrangement  of  milady's  tresses 
has  already  been  influenced — so  far  as 
the  younger  devotee  is  concerned — by  the 
spell  of  modesty  and  coquetry  that  has 
invaded  the  ball-rooms  abroad  and  is 
likely  to  meet  with  decided  approval  on 
this  side  as  well,  after  a  tedious  regime 
of  brief  bodices  and  exposed  shoulders. 
Evening  frocks  from  the  leading 
French  houses  this  season  are  almost 
without  exception  sleeved.  Tulle,  lace 
or  chiffon  is  used, — sometimes  a  long 
flowing  drape,  sometimes  a  tiny  puff  fall- 
ing off  the  shoulder  in  the  true  Victorian 
style.  Fluffy  lines  are  the  order  of  the 
day  in  dance  frocks  for  the  younger  set 
and  to  carry  out  the  picturesque  effect 
conceived  by  the  designers,  jewelry  and 
coiffure  ornaments  must  harmonize. 

Bandeaux  to   Harmonize 

To  bind  the  quaint  clipped  head  of  the 
twentieth  century  maid  there  is  just  such 
a  ribbon  garland  as  graced  the  brow  of 
this  same  little  lady's  great-grand- 
mother. Narrow  ribbons  are  interlaced 
and  studded  with  tiny  pearls  or  brilliants, 
wider  ribbons  are  caught  with  delicate 
tinted  French  flowers  and  the  most  nar- 
row widths  of  all  are  twisted  and  coiled 
into  trellises  and  nosegays  of  various 
widths  that  may  be  becomingly  worn 
with  high  or  low  coiffs  in  a  variety  of 
prettily  arranged  modes. 

Pretty    Variations 

The  intertwined  ribbon  bandeau  is  fre- 
quently referred  to  in  the  trade  as  the 
Empire  wreath,  being  very  effective  when 


fashioned  of  ribbon  leaves  sewn  to  a 
faille  foundation  and  studded  with 
rhinestones.  Pastel  tints  and  the  fash- 
ionable evening  shades  are  shown. 

Very  youthful  is  the  coiffure  band 
shown  in  narrow  two-toned  tinsel  ribbon 
trimmed  with  loops  and  ends  and  finished 
with  applique  flowers  and  pendant  buds. 
Another  dainty  band  seen  in  one  of  the 
smart  Yonge  Street  shops  in  Toronto 
this  month  was  designed  on  the  lines  of 
the  old-time  Venetian  fillet,  showing 
knotted  lattice  effect  of  ribbons  in  pastel 
tints  trimmed  with  clusters  of  ribbon 
loops  and  jeweled  velvet  foliage.  Other 
bandeaux  of  ribbon,  silver  or  gold,  rib- 
bons and  jeweled  velvets  are  made  in  two, 
three  and  five  strand  bands  and  display 
unusually  pretty  trimmings  of  loops  and 
flowers  so  that  whether  arranged  on  a 
highly  dressed  head  or  on  a  bobbed  coiff 
the  fastenings  are  equally  becoming  and 
dainty. 

The  pretty  bags  that  are  being  fash- 
ioned of  ribbon  for  Christmas  are  legion 
and  are  being  given  prominence  for  ev- 
ening wear,  being  developed  in  the  metal 
broches  that  match  those  employed  in 
the  fashioning  of  the  wrap.  Also  all 
manner  of  dainty  receptacles  for  the  bou- 
doir table  are  being  shown  and  prettily 
disguised  coat  hangers,  telephone  cab- 
inets, work  boxes,  etc.,  are  developed  in 
most  unique  designs  from  pretty  ribbons. 
Dainty  garters,  lingerie  bows  and  ribbon 
girdles  for  negligee  wear  are  shown  in 
pastels,  vivid  tones  and  black  with 
touches  of  metal,  or  brilliant  studs.  Wide 
ribbons   are   used   for   gift  lingerie    and 
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narrow  ribbons   in  all  styles   and   colors 
are  in  demand. 

"Ribbons  are  selling,"  said  a  leading 
Toronto  wholesaler  this  month,  "but  the 
demand  is  for  popular  priced  lines  and 
we  are  concentrating  on  the  styles  which 
the  retailers  are  finding  the  biggest  sale 
for.  We  are  not  attempting  to  push  the 
higher  priced  ribbons  for  the  Christmas 
trade  for  all  the  high-class  French  and 
Swiss  ribbons  we  have  had!  in  stock  have 
had  to  go  at  a  sacrifice  and  if  we  do 
carry  these  metallic  and  high  priced 
fancy  lines  again  in  the  Spring  it  will 
have  to  be  at  lower  prices  than 
previously." 

This  wholesaler  said  that  the  biggest 
demands  coming  from  the  ribbon  depart- 
ments at  present  were  for  lines  that 
would  sell  below  the  luxury  tax  prices. 
Dry  Goods  Review  was  shown  a  number 
of  very  pretty  ribbons  in  floral  designs 
that  will  retail  at  about  50  cents  a  yard. 
Six  months  ago  these  ribbons  could  not 
be  bought  at  that  price  from  the  manu- 
facturer. These  ribbons  are  either  in 
taffeta  or  a  very  attractive  soft  char- 
meuse  satin  finish  with  a  highly  waxed 
surface.  They  can  be  washed  success- 
fully and  consequently  are  excellent  for 
lingerie  purposes.  They  make  smart 
camisoles,  being  available  in  a  splendid 
range  of  colors.  Narrow  fancy  ribbons 
are  also  selling  well,  also  the  very  narrow 
wash  satin  lines  that  are  used  for  shoul- 
der straps,  runner  ribbons  and  for  or- 
naments on  camisole,  chemise  and  robe 
de  nuit. 

Asked  as  to  the  possibility  of  a  re- 
newed vogue  for  metals  in  the  Spring 
one   prominent  wholesaler   said: 

"A  year  or  two  ago  nobody  wanted  low 
priced  goods  of  any  kind.  Money  was 
plentiful,  everybody  was  buying  on  a 
rising  market  and  goods  were  bought  at 
any  price  just  so  long  as  they  could  be 
secured.  This  was  true  of  the  wholesale 
and  retail  trade  alike,  and  the  consumer 
naturally  fell  into  stride.  Today  the 
whole  situation  is  reversed.  Everybody 
wants  lower  prices,  they  want  to  be  able 
to  buy  but  to  buy  cheaper  goods.  We  do 
expect  a  demand  for  fancies  and  met- 
allic effects  in  the  Spring,  but  we  expect 
to  sell  them  more  cheaply.  Swiss  rib- 
bons have  dropped  38  per  cent.  They 
have  realized  that  to  compete  with  the 
United  States,  which  is  getting  the  busi- 
ness by  providing  the  consumers  with 
lines  they  want,  they  must  offer  their 
artistically  manufactured  ribbons  at  a 
lower  figure  to  this  market." 


HOSIERY  TRADE  SUFFERS 

A  serious  situation  has  arisen  in  the 
Midland  hosiery  trade,  largely  as  the 
result  of  the  unrestricted  importation  of 
goods  of  German  origin.  These  are 
allowed  to  come  without  any  marks  indi- 
cating their  origin,  and  are  thus  foisted 
upon  the  public,  whether  they  are  pre- 
pared to  buy  German  goods  or  not. 
Already  the  mills  in  the  Leicester  and 
Nottingham  area  are  working  short  time. 


Exquisite  Trimming 

Samples  of  four  lovely  new  Swiss  collar 
lares  of  Point  Venise  with  embroidered  me- 
dallion insets  in  colors  and  metal.  Laces 
may  be  cut  to  fit  any  neckline  and  are 
shown  in  ecru  and  white. — Imported  by 
Sterling  Lace  Co.,  Toronto. 


THE  PAISLEY  SHAWL 

Its  rarity  and  beauty  have  made 
Paisley  weavers  famed  for  all 
time. 


The  Paisley  people  are  said  to  be  the 
proudest  of  the  proud.  It  is  over  the 
fact  that  the  Paisley  weavers  beat  the 
weavers  of  the  Orient  at  their  own  spe- 
cialty— shawls. 

The  story  of  this  shawl  forms  one  of 
the  shortest  and  most  romantic  chapters 
in  the  history  of  the  industry.  The  man- 
ufacture of  these  most  beautiful  things 


Mutual    Delivery 
Works  Like  Charm 
In  City  of  Brantford 

The  city  of  Brantford  has  not  left  all 
the  up-to-date  innovations  to  her  more 
populated  neighbors.  One  of  the  most 
progressive  community  schemes  put  into 
effect  is  that  of  the  mutual  delivery  sys- 
tem, introduced  with  the  mutual  consent 
and  support  of  some  thirty  merchants. 
Druggists,  butchers  and  dry  goods  men, 
cobblers  and  hardware  dealers,  all  avail 
themselves  of  the  service,  and  no  one 
is  shown  any  preference.  The  deliver- 
ies go  everywhere  in  the  city  with  equal 
frequency — the  housewife  on  the  out- 
skirts and  in  rural  districts  has  Ihe 
same  consideration  as  her  sister  in  the 
heart  of  the  town. 

"The  mutual  delivery  system  is  oper- 
ated with  efficiency  and  satisfaction  to 
the  stores,  and  customers  alike,"  said 
Mr.  C.  F.  Ramsey,  vice-president  and 
general  manager  of  the  E.  B.  Crompton 
firm,  in  explaining  the  scheme  to  Dry 
Goods  Review  recently.  "The  leading 
stores  all  use  the  delivery  and  are  taxed 
according  to  the  amount  of  merchandise 
delivered  each  month. 

"The  deliveries  are  made  by  motors 
and  by  horse-drawn  vehicles  three  times 
daily  to  all  districts.  There  is  i  morn- 
ing delivery  at  9  o'clock;  one  at  1 
o'clock  and  1  at  4  p.m.  On  Saturdays 
a  late  delivery  is  made  at  7  o'clock." 

All  of  the  merchants  seen  in  Brant- 
ford acclaimed  this  mutual  delivery  sys- 
tem as  the  best  possible  service.  Incon- 
venience and  unnecessary  expense  are 
done  away  with,  and  the  difficulty  ex- 
perienced by  small  stores  employing  un- 
reliable ar.d  youthful  messenger  boys  is 
avoided.  Set  deliveries  do  away  with 
unnecessarily  frequent  trips  on  the  part 
of  messengers  and  the  customers  are 
thoroughly  satisfied  in  knowing  the  ex- 
act time  at  which  their  goods  will  ar- 
rive, whether  ordered  a  block  away  or 
a  couple   of  miles. 

was  begun,  reached  a  great  height  of 
prosperity  and  became  extinct  in  the 
space  of  a  little  over  eighty  years.  The 
Paisley  shawl  has  not  been  woven  since 
1880,  and  none  is  ever  likely  to  leave  the 
looms  again. 

The  shawl  had  its  origin  in  the  ambi- 
tion of  the  Paisley  weavers  to  produce 
on  the  loom  the  amazingly  elaborate  pat- 
terns wrought  by  the  needle  in  the  Cash- 
mere shawls  that  had  been  sent  home 
from  the  East  by  Scottish  officers  and 
traders  to  their  womenfolk. 

The  Paisley  weavers  were  notable 
craftsmen,  and  they  produced  a  shawl 
which  excelled  its  prototype  in  beauty  of 
design  and  richness  of  color.  Their  suc- 
cess was  the  reward  of  patience,  skill, 
taste  and  a  delicacy  of  touch  which,  ex- 
perts declare,  has  probably  never  been 
equaled  before  or  since  in  the  weaving 
craft. 
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Accessories  for  the  Smart  Costume 

Elaborate  Made  Veils  Garnish  Many  Chic  Little  Millinery  Creations  —  Colorful  Parasols 
Are  Also  Seen,  and  Gauntlet  Gloves  in  Two-toned  Kffects  Which  Are  Very  Smart. 


INCREASING  attention  is  paid  each 
season  to  the  minor  details  of  the 
smart  woman's  costume,  and  many 
feminine  devotees  of  fashion  feel  that 
they  solve  the  high  cost  of  dress  prob- 
lem by  adhering  to  very  -simple  costumes 
and  indulging  in  rather  elaborate  acces- 
sories to  an  almost  riotous  extent.  This 
buying  tendency  is  probably  due  to  the 
fact  that  women  have  realized  the  im- 
portance of  accessories  and  know  that 
if  hats,  shoes,  gloves  and  veils  are  up 
to  the  minute  in  style  and  freshness 
the  casual  observer  will  be  quite  un- 
aware of  the  fact  that  the  gown  or  suit 
they  accompany  may  not  be  of  this 
season's  vintage. 

Hats  for  day  time  are  frequently 
made  entirely  of  bright  colored  fabric. 
Veils,  many  of  them  at  least,  carry  out 
the  same  scheme.  Glittering  metallic 
threads  are  interwoven  with  vivid  shades 
of  orange,  purple  or  blue.  These  very 
extreme  novelties  in  coloring  and  design 
always  appear  in  the  draped  or  made 
veils,  and  quite  as  much  variety  is  evi- 
denced in  the  shaping  of  these  veils. 
One  interesting  veil  noticed  this  month 
was  shaped  in  panels,  or  rather 
slashed  to  represent  panels.  It  could 
be  worn  either  down  over  the  face  in 
front  or  the  wearer  could  lift  the  centre 
panel  and  drop  it  back  across  the  hat. 
Another  veil  was  slashed  so  that  one 
section  might,  if  desired,  be  drawn  down 
beneath  the  chin,  leaving  the  face  un- 
covered, or  the  wearer  may  draw  it  up 
over  the  face  and  secure  it  to  the  hat 
with  a  pin  so  that  to  all  appearances  the 
veil  is  of  the  conventional  type. 

Parasols  in   Colors 

Not  only  veils  are  greatly  in  demand 
just  at  present  but  also  parasols  and 
umbrellas  are  much  asked  for,  particu- 
larly in  the  novelty  lines  in  colored  silks 
with  the  highly  ornamental  handles 
which  characterize  the  newest  styles. 
The  argument  in  favor  of  a  simple  cos- 
tume and  elaborate  accessories  is  justi- 
fied when  one  realizes  that  the  same 
accessories  may  accompany  a  number  of 
costumes  and  may  be  made  to  last 
through  several  seasons.  Such  is  the 
conclusive  argument  presented  by  one 
of  the  sales  staff  of  a  department  store 
this  month  when  a  gorgeously-beaded 
hand-bag   was    under   consideration. 

Elaborate  Hand-Bags 

All-bead  bags  have  had  a  long  run 
in  Paris  but  are  still  in  high  favor  over 
here  and  are  competing  with  the  brocade 
or  velvet  bags  in  the  favor  of  Canadian 
women.     Paris,  our  guide  in  all  matters 


of  dress,  has  decreed  that  hand-bags  for 
Winter  shall  be  very  sizeable  affairs,  and 
further,  that  gorgeous  fabrics  and  hand- 
some mountings  shall  have  the  highest 
approval.  Frenchwomen  have  shown  a 
tendency  during  the  past  season  or  two 
to  wear  rather  simple  garments — 
dresses,  wraps,  etc. — and  indulge  in  more 
elaborate  and  expensive  accessories.  The 
self-same  handsome  bag  may  accompany 
any  number  of  street  frocks  or  suits, 
and  the  same  may  be  said  of  accessories 
designed  for  evening  wear.  All  the 
shops  offer  handsome  frames  that  may 
be  attached  to  bags  of  brocades,  hand- 
somely embroidered  fabrics,  or  metal 
cloths.  Pendant  monograms  are  also 
very  smart  just  now. 

Suede  and  other  leather  bags  are  less 
frequently  seen  than  those  made  of  silk 
and  metal  fabrics,  although  a  very 
:  mart  fancy  is  to  have  a  hand-bag  match 
the  shoes  and  gloves  worn  with  street 
frock  or  suit. 

Glove   Novelties 

Novelty  cuffs  are  the  features  of  the 
new  gauntlet   gloves   being  brought   out 


for  Winter.  Some  show  the  glove  of 
one  color  with  cuff  or  gauntlet  entirely 
of  another  color  and  again  the  glove  will 
be  in  one  color  with  gore  stitchings  in 
contrasting  shade.  A  great  many  wrist 
straps  are  seen,  some  of  the  new  gloves 
having  the  length  and  cut  of  the  mous- 
quetaire  with  a  wrist  strap  or  a  tab 
across  the  inner  wrist  attached. 

There  is  to  be  a  pronounced  revival  of 
the  fancy  for  black  gloves  for  Winter, 
the  smartest  of  these  gloves  showing 
trimming  in  contrasting  color.  For  ex- 
ample, a  black  wrist  strap  glove  is  shown 
embroidered  in  pearl  grey  and  with 
pearl  grey  clasps  and  V-shaped  gores  of 
grey  kid.  Often  the  cuff  will  be  faced 
with  a  contrasting  color.  The  glove  fac- 
ing, stitching,  etc.,  is  usually  in  a  lighter, 
softer  shade  than  the  glove  itself. 
Browns  are  trimmed  with  leather  of  a 
very  light  tan  or  soft  yellow  and  so  on. 
The  12-button  glove  is  sharing  the 
honors  with  the  gauntlet  at  present, 
from  all  reports,  and  it  seems  likely  that 
the  demand  will  continue  through  the 
Winter. 
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Fashionable  Tuxedo 


Lace  collars  are  becoming  more  and   more  a  necessity   in   the  wardrobe  of 
smartly  dressed  women — this  handsome  tuxedo  model  in  Point  Venise  illun- 
trates  a  new  line  carried  by  the  Sterling  Lace  Co.,  Ltd. 
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A  Scarf  and  a  Printed  Kerchief 

Colossal  Importance  is  Attached  to  the  Little  Things  That  Go  to  Make  Up  Milady's  Ward- 
robe  Chief  Among  Her  Accessories  This  Season  Will  Be  the  Scarf  at  Her  Throat 

And  the  Mouchoir  in  Her  Pocket. 


THE  shops  are  aglow  with  pretty 
accessories  with  which  to  charm 
the  fashionable  woman.  Every 
possible  vanity  that  will  appeal  to 
womankind  is  displayed  in  the  big  de- 
partmental stores  and  in  the  smart  little 
specialty  shops  as  well. 

Neckwear  presents  unusual  daintiness 
and  originality  as  may  be  seen  in  the 
charming  tuxedo  of  point  Venise  illus- 
trated in  these  pages,  and  the  frothy 
little  conceit  in  high  necked  style  evolv- 
ed from  black  ribbon  and  tulle.  Apart 
from  the  actual  dress  accessories  in  col- 
lars, vestees  and  guimps  elsewhere  de- 
scribed, there  are  the  most  fascinating 
novelties  in  neckwear  in  the  way  of 
knitted  silk,  soft  crepe  de  Chine,  and 
cosy  luxurious  wool  scarfs.  These  are 
proving  big  sellers  again  and  the  stores 
are  expecting  active  sales  with  the  ap- 
proach of  cold  weather.  The  silk  woven 
and  crepe  de  Chine  scarfs  are  quite  the 
newest  thing  and  are  being  shown  for 
wear  with  the  fur  coat  or  the  handsome 
cloth  wrap.  They  arc  ideal  for  wear 
next  the  throat  when  a  heavy  wrap  is 
donned  and  prove  equally  becoming  when 
the  climate  only  demands  a  suit 
or  coat  frock.  Some  of  these  scarfs  ex- 
ploit unusually  artistic  designs  and  all 
are  developed  in  attractive  color  effects 
in  keeping  with  the  season's  favorite 
shades.  Paisley  effects  are  very  pretty 
also  the  big  loose  floral  patterns  in  rich 
deep  tones,  while  Batik  designs  charac- 
terize  the   most  alluring   models. 

For  Formal  Wear 

Many  of  the  scarfs  are  of  hand-painted 
chiffon,  but  these  are  for  more  formal 
wear  and  they  are  just  once  removed 
from  the  elegant  lace  and  sequinned 
scarfs  intended  for  wear  with  elaborate 
evening  toilettes.  Hand-embroidery 
beading  and  metallic  applications  vie  in 
many  of  these  pretty  examples,  and  the 
scarf  which  was  once  an  essential  thing 
of  valueless  effect  has  now  become  one 
of  the  most  artistic  of  milady's  dress 
accessories.  A  becoming  shade  will  add 
considerably  to  her  appearance  and  a 
clever  design  carefully  chosen  will  add 
tone  to  her  entire  costume. 

Embroidery   on  Point   Venise 

Newly  arrived  and  ordered  especially 
for  the  Christmas  trade  are  the  exquisite 
yardage  laces  shown  featuring  a  centre 
medallion  of  embroidery.  These  laces 
are  point  Venise  and  the  medallions  are 
most  beautifully  worked  in  rich  silken 
shades  with  a  touch  of  gold  or  silver. 
The  designs  are  delicate  and  most 
original.  The  lace  is  made  so  that  it 
can  be  cut  to  fit  any  neckline,  and  it 
will   retail   at  between   $2.25   and   $3.50 


a  yard.  It  comes  in  ecru  and  white  and 
the  colors  employed  in  the  embroidered 
motifs  range  from  rich  Oriental  tones  to 
softest  pastel  shades,  touched  with 
silver.  This  type  of  lace  is  likely  to  be 
one  of  the  best  sellers  in  the  neckwear 
departments  carrying  them  for  less  than 
a  yard  makes  the  collar,  and  if  cuffs 
are  required  a  very  exquisite  dress  trim- 
ming can  be  had  for  between  $3  and 
$5.  They  have  the  advantage  of  being 
made  in  sections  caught  together  with 
fine  threads  and  are  not  spoiled  in  the 
slightest  by  being  cut.     In  this  way  they 


may  be  adjusted  to  any  neckline,  high 
or  low,  square,  rounded  or  V-shaped. 
Frillings  are  also  selling  well  in  black, 
white  and  ecru,  and  in  the  popular 
shades. 

Malines  nets  for  evening  scarfs  are 
being  shown  in  a  superb  range  of  colors 
and  are  selling  rapidly,  so  that  no  pos- 
sible fabric  that  will  enhance  the  con- 
tour of  the  wearer's  face  and  throat  has 
been  overlooked,  and  only  the  thought- 
less shopper  need  go  forth  inartistically 
dressed  as  to  sleeve  and  neck  fixings. 
Continued  on  Next  Page. 


Novel  Printed  Designs 


The  gaily  printed  'kerchief  is  one  of  the  real  fads  of  the  Christmas  trade — one 
Toronto  firm  has  had  several  of  the  new  designs  copied  for  box  covers — and  the 
demand  for  these  smartly-gotten-up  accessories  is  expected  to  be  very  big. — Courtesy 
of  Lace  Goods,  Ltd.,  Toronto. 
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Novelty  Imported  Neckwear 


Charming  Conceits   Appear   in   Montreal   Shops   to   Entice 
Christmas  Shonpers — Colored  Kmbroideries,  Frilly- 
Nets  and  Costly  Laces  Are  Kmployed. 


NKCKWEAR  stocks  for  the  holiday 
season  are  practically  complete 
in  the  department  stores  along 
St.  Catherine  Street,  Montreal,  and 
never  have  such  alluring  and  becoming 
accessories  been  exhibited  in  so  bewilder- 
ing a  variety  as  this  season.  Paris  and 
New  York  have  sent  much  of  their  new- 
est to  adorn  the  frocks  and  blouses  of 
Canadian  women,  and  in  spite  of  a  some- 
what dull  merchandising  season  the  de- 
mand for  these  dainty  fragments  of  lace 
and  net  seems  keener  than  ever. 

Although  few  new  ideas  in  the  wide 
sense  of  the  word  are  noticed,  yet  de- 
signers have  not  been  idle  as  regards 
original  conceptions  of  the  conventional 
neckpiece.  Until  the  mode  in  woman's 
garments  varies  more  radically  than  it 
has  done  in  the  past  season,  there  can 
be  little  or  no  change  in  the  accessories 
demanded  for  its  adornment.  Neither 
the  very  high  neck  or  the  very  long 
sleeves  which  were  prophesied  a  few 
months  ago  for  this  \Vinter  have  ma- 
terialized to  the  extent  anticipated,  and 
therefore  they  have  not  influenced  the 
trend  of  design  in  any  way. 

Generally  speaking,  the  main  demand 
in  neckwear  is  for  the  guimp-vestee,  the 
vestee  with  collar  attached  and  cuffs,  and 
for  the  straight  tuxedo  collar  and  cuff 
set.  In  the  first-named  class  were  noted 
many  elaborate  conceits  of  Georgette, 
net  and  fine  lawn  opening  down  the 
front  and  finished  with  a  smartly  plait- 
ed frill  in  jabot  effect.  Hemstitching 
was  the  usual  finish  on  these  accessories, 
but  narrow  inserts  of  lace  were  also  nu- 
merous  and   exceedingly   attractive. 

The  vestee  without  a  body-support  is 
shown  in  a  multitude  of  variations,  com- 
bining Georgette,  net,  satin  and  lace, 
with  all  kinds  of  laces,  both  real  and 
imitation.  Guipure  is  enjoying  an  un- 
precedented popularity  just  now  and  is 
developed  in  designs  equal  to  the  choicest 
old  point  or  Venice  lace.  The  collar  used 
with  these  vestees  is  always  of  the 
tuxedo  type  and  usually  cuffs  are  provid- 
ed to  match.  In  connection  with  the 
numerous  sales  of  silks  and  other  ma- 
terials which  are  a  feature  of  the  pre- 
sent season  it  is  reported  that  neck- 
wear of  this  description  is  selling  very 
freely  as  part  of  the  home  dressmaker's 
equipment. 

Lovely  Laces  for  Collars 

Among  the  newest  ideas  in  collars 
are  some  simple  effects  in  round  or  scal- 
loped designs  made  of  ecru  net  and  em- 
broidered in  colored  wool.  A  single 
thread  of  black  wool  is  run  round  the 
ou*   r  edge  and    provides    a     firm     yet 


Collar  C.onceit 

Of  black  tulle  and  satin  is  the  dainty  neck 
riirh,  caught  at  one  side  with  peach-colored 
posies  and  velvet  leaves.  One  of  the  novel- 
ties seen  in  the  neckwear  department  of 
the    Robert    Simpson    Company,   Toronto. 


charming  finish  to  the  collar.  Another 
little  set  of  cream  "broderie  anglaise"  is 
said  to  be  tremendously  popular  on  ac- 
count of  its  mourningr-like  simplicity. 
Another  fine  pleated  Georgette  collar 
was  hemstitched  and  trimmed  with  a 
wide  fringe  of  guipure  lace  edging.  All 
varieties  of  real  lace  in  filet,  Cluny, 
Venetian  and  Irish  crochet  are  shown  in 
collars  and  sets  at  prices  varying  from 
$3  up.  Guipure  and  Oriental  laces  by 
the  yard  are  also  proving  very  accept- 
able for  the  Christmas  season,  and  are 
shown  in  2J/£  and  3%  inch  widths  in 
white  and  ecru.  Vestings  of  plain 
Georgette  or  trimmed  with  Val.  lace,  as 
well  as  those  of  fine  net  and  guipure 
are  featured  for  the  more  exclusive  shop- 
pers to  whom  a  matter  of  $14  per  yard 
is  not   important. 

Novel  Vestees 

There  are  some  novel  vests  displayed 
which  are  made  of  vivid  colored  flannel, 
in  putty  or  canary  shades  and  trimmed 
with  a  small  collar,  self-covered  buttons 
and  two  jaunty  pockets  near  the  lower 
edge. 

The  small  round  collar  in  Peter  Pan 
style  is  very  popular  developed  in  lace 
and   net   for  the   young  girl. 

Among  the  delightful  French  neck- 
wear is  a  large  collection  of  mourning 
collars  of  black  and  white  silk  crepe, 
piped  or   edged   in    a   contrasting   effect. 


These  are  altogether  irresistible  when 
worn  with  a  white  or  black  frock  and 
are  usually  accompanied  by  dainty  nar- 
row cuffs  to  match. 

Neckwear  will  undoubtedly  form  the 
gift  par  excellence  this  season  for 
Christmas,  since  it  commends  itself  by 
reason  of  its  high  quality  and  costliness 
to  the  giver  of  really  appreciated  Christ- 
mas presents. 


A    SCARF    AND    A    PRINTED 
KERCHIEF 

Continued  from  Page  81 
Probably  the  most  fascinating  novel- 
ties have  been  introduced  in  the  handker- 
chief departments  this  season,  for  not 
only  are  the  quaintest  designs  avail- 
able in  the  new  mouchoir  designs  but 
these  charming  bits  of  colored  fabrics 
are  being  offered  in  boxes  of  such  ar- 
tistic design  that  they  should  sell  their 
contents  with  very  little  selling  effort. 
One  big  handkerchief  firm  in  Toronto  is 
putting  up  two  and  three  of  these  gay 
printed  'kerchiefs  in  boxes  of  most  ar- 
tistic and  original  design  and  is  offer- 
ing them  to  the  shops  at  a  price  that 
will  enable  them  to  be  retailed  at  the 
modest  price  of  $1  a  box.  This  novelty 
cannot  fail  to  appeal,  for  as  a  gift  it 
will  be  ideally  useful,  captivating  to 
look  at  and  unusually  attractive  from 
the  point  of  price.  The  'kerchiefs  are  of 
Swiss  make  and  show  the  most  attractive 
array  of  fetching  patterns  developed  in 
the  ever-appealing  pastels  in  rich 
Oriental  blues  and  reds,  in  Paisley  effects 
and  in  vivid  contrasts  that  will  appeal 
strongly  to  the  younger  devotee.  The 
box  covers  are  equally  colorful  and  re- 
peat the  patterns  revealed  on  the 
'kerchiefs.  Embroidered  motifs  and  lace 
edges  characterize  other  pretty  hand- 
kerchiefs that  are  now  being  shown,  but 
these  bright-colored  novelties  are  mak- 
ing a  big  bid  for  favor  and  are  pro- 
mised quite   a  vogue. 


FRENCH  INVASION  OF  LONDON 

Famous  Parisian  couturieres  have 
opened  branches  in  the  West  End  of 
London,  in  what  appears  to  be  a  con- 
certed attempt  by  French  fashion  ex- 
perts to  capture  a  large  portion  of  the 
trade  in  exclusive  dresses  which  hither- 
to has  been  done  by  British  dressmakers. 
English  firms  have  greatly  improved 
their  "creations"  during  the  recent  sea- 
sons, and  English  women  are,  therefore, 
becoming  more  appreciative  of  the  good 
t'lings  which  are  produced  at  home  to 
the  detriment  of  the  Parisian  article.  So 
the  French  houses  have  been  forced  to 
take  premises  in  the  heart  of  fashion- 
able London  in  order  to  revive  their 
trade. 

In  other  sections  of  the  textile  indus- 
try, such  as  trimmings,  woollen  mer- 
chants and  even  the  stores,  French  enter- 
prise is  very  apparent,  and  if  many  more 
French  firms  come  over  there  will  BOOT 
be  quite  a  Parisian  atmosphere  in  some 
parts  of  the  West  End. 
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We  have  your  stock 
of  Christmas  Ribbons 


& 


We  have  the  best  assorted  stock 
possible  in  lines  that  you  need 
for  this  season  of  year. 

Your  Ribbon  counter  is  one  of 
your  most  important  depart- 
ments for  holiday  trade. 

Every  live  Ribbon  counter 
needs  assorting  for  the  Christ- 
mas season. 

Buy  only  what  you  are  short  of. 
We  don't  want  large  orders;  we 
do  want  what  you  need. 

We  are  the  Ribbon  House  of 
Canada — we  sell  ribbons  only 

And  offer  you  the  benefit  of  this 
advantage  in  better  assortments, 
better  values  and  the  goods  by 
return. 

Write,  telegraph  or  telephone. 
We  absolutely  guarantee  orders 
sent  us  in  this  way. 


Walter  H.  Barry  &"Co. 

The  Ribbon  House  of  Canada 


6  St.  Helen  Street 
MONTREAL 

Winnipeg  Branch: 
502   Canada   Building 


-^ 


,  XMAS 

i  Ribbons 


— the  finest 
stock  in 
the  land 
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SPECIALS    IN 

LADIES'  GLOVES 


IMMEDIATE  DELIVERY 


NO. 


PRICE 


211  Ladies'  Tan    Mocha,  cotton    fleece   lined,   % 
pique  sewn,  gore  in  wrist,  dome  fastener  ......    $16.50  Doz. 

212  Ladies'   Grey  Mocha,  cotton  fleece  lined,    \  ■_> 

pique  sewn,  gore  in  wrist,  dome  fastener 16.50 

213  Ladies'  Tan    Suede,  unlined,   }  ■>  pique  sewn, 
dome  fastener 1 6. 50 

214  Ladies'  Tan    Cape,  unlined,    A  ■>  pique  sewn, 
dome  fastener 2 1 .00 

215  Child's    Tan    Cape,  unlined,    x>  pique  sewn, 
dome  fastener 1 6.50 

216  Child's    Tan    Cape,    unlined,    outseam   sewn, 
dome  fastener 1 6.50 

217  Ladies'    Tan    Cape,    unlined    gauntlet    glove, 
outseam  sewn,  large  cuff  with  fringe 26.50 


Ladies'  Lined  Gloves,  assorted  sizes 
6  to  8  to  the  dozen. 

Ladies'  Unlined  Gloves,  solid  sizes 
5%  to  8. 

Children's    Unlined   Gloves,  solid 
sizes  1  to  7. 


ACME  GLOVE  WORKS 

LIMITED 

MONTREAL 


?\ 
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Chantilly  Margot 

Filet  Net  Embroidered 


Gold  on  Silk  Net 
Silver  on  Silk  Net 


rat 


LACES 

Never  before  in  the  annals  of  fashion  have 
its  creators  decreed  such  lavish  use  of 
Laces  as  the  present  season  demands. 

Our  line  is  ready  to  supply  the  newest 
and  most  exquisite  variety  of  patterns, 
prepared  in  accordance  with  the  dictates 
of  fashion,  for  Lace  Gowns  and  Lace- 
trin lined  Gowns. 

Cnantilly 

Gold  and  Silver 

Radium 

Filet  Margot 

Flounces 

and 
Allovers 

IN  BLACK,  WHITE.  CHAMPAGNE,  BROWN, 
t  I  NAVY  AND  ALL  THE  LATEST 
EVENING  SHADES 


Our  representative  is  on  his  way — see  him  or  write  to 
us  for  a  selection  on  memo. 

EMBROIDERIES 

A  healthy  demand  continues  for  Skirtings,  Baby  Flounc- 
ings,  and  Baby  Sets. 

FOR  IMMEDIATE  DELIVERY 

Advance  styles  indicate  great  popularity  for  Organdy  and 
Voile  Flounces  and  Allovers  for  SPRING. 


Handkerchiefs 

Ritchie  -  made  Handkerchiefs 
combine  artistic  effects,  quality 
and  reasonable  prices. 


Lingerie 

Dainty,  practical  'under 
tilings"  to  delight  Milady. 
Write  for  sample  lot. 


H.  P.  RITCHIE  y  CO. 


J^lanufacturers 
38-42   Clifford   Street 

TORONTO 


7l 

<    » 


35 


^ 


^f»§3 


*m 


^v^F 


B6 


DRKSS   ACCESSOR! KS 


Dry  Goods  Review 


The  Julian  Sale  Leather  Goods  Company,  Limited 


Ajre  jYou 

URSidy 
for  the 

Holiday 

Traded? 


STRAP    HANDLE    PURSES. 
One    Hundred    Styles. 


LADIES-    HAND    BAGS    IN 
SILKS    AND    LEATHERS 


DRESSING    CASES    FOR    MEN 
AND    WOMEN. 


High  time  now  that  you  had  your  holiday  stocks  on  the 
shelves — in  transit — or  the  orders  placed — and  of  the 
thousand-and-one  things  that  "Julian  Sale"  make  and 
sell,  there's  not  an  article  which  you  might  not  well 
count  in  your  selection  to  meet  the  demand  for  useful, 
novel  and  sensible  Christmas  gifts  —  and  so  we  em- 
.  phasize  here  such  things  as — 


Ladies'  Hand  Bags  in  Leathers  and  Silks — Ladies'  Lucille 
Bags,  40  styles  to  choose  from — Strap  Handle  Purses — 
Canteen  Bags — Overnight  Bags — Waterproof  Toilet  Bolls 
— Writing  Cases — Music  Holders — Gentlemen's  Collar 
Bags — Military  Brushes — Manicure  Rolls — Dressing  Bags 
— Dressing  Cafes  for  Men  and  Women — Fitted  Bags — 
Fitted  Suit  Cases — Travelling  Bags — Visiting  Cases — Kit 
Bags — Wallets — Letter  Caj-es — Tobacco  Pouches — Cigar 
and  Cigarette  Cases — Jewel  Cases — and  other  things  in 
Leather  Goods,  which  for  quality  and  "good  style"  it  will 
be  a  pleasure  to  present  to  your  customers. 

Our  New  Catalogue 

No.  39 

\>  yours  for  i he  asking — the  best  we  have  ever  issued. 
The  illustrations  axe  direct  from  the  good — the  descrip- 
tions are  complete,  and  altogether  "No.  39"  will  prove  an 
excellent  buying  guide.  So  thai  if  you  are  oul  of  touch 
with  the  ".Julian  Sale"  traveller,  let  us  have  your  name 
for  a  catalogue— and  when  you  gel  it  do  not  mutilate  it. 
hut  order  by  number  and  keep  it  on  your  ready  reference 
fyle. 


Orders   received   will   have  our  prompt  and  care- 
ful attention    whether  you  write,  phone  or  wire. 

The  Julian  Sale  Leather  Goods  Company,  Limited 

Wholesale  -  Factory  -  Sample  and  Sales  Rooms  -  Offices 

600  King  Street  West,  Toronto 
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Quill  Pen  Sets  That  Sell  on  Merit 

Exclusive  hand-painted  designs  with  hand- 
painted  shot  glass  to  match  and  hag  of  shot. 
all  attractively  boxed.  Other  varieties  in 
plain  colored  Quills,  Pheasant.  Peacock, 
Ostrich  and  Argus. 

An  Economical  Christmas  Gift 

Suitable  for  Card  Favors 
Shipped  same  day  as  order  received 

Special  Holiday  Assortment  of 
Fast  Sellers 

4   Mottled   Quills,  1   each   of   4  best   sellers 

(sell  at  $2.00  each)  $  4.50 

1  Hand-painted  quill  set  (as  shown),  (sells 

for  $4.50)    2.50 

1  Ostrich  quill  set  (sells  for  $2.75)    1.50 


Cost  to  you $  8.50 

Sell  for   15.25 


PROFIT    $  6.75 

Dominion  Ostrich  Feather  Co., Limited 

78  Wellington  Street  West,  Toronto 

REPRESENTATIVES: 

H.   B.   Taylor.   Mappin   Hlilg.,   Montreal. 
.1.    C.     Marlln.    Hammond    Bldg..    Winnipeg. 
Ceo.     Strachan,     Welton     Block.     Vancouver. 
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Bull  Dog  Push  Button 


FROM 


BACK 


To  put  button  on,  push  stud  through 
cloth  and  squeeze  button  on  firmly. 

To  remove    button    simply    unscrew 
same  from  stud     No  Sewing  Required. 

All  sizes  in  stock     24,  30,  36,  45,60. 

WILL  P.WHITE,  LIMITED 

SOLE  DISTRIBUTORS  FOR  CANADA 

Head  Office :  65  SIMCOE  ST.,  TORONTO 
MONTREAL:  137  McGILL  ST. 


Fashion  s 
Latest  Interpretation 

In  addition  to  the  neckwear  we  manu- 
facture a  beautiful  line  of  BOUDOIR 
CAPS,  TEA  APRONS,  CAMISOLES, 
ETC.,  vast  in  variety  and  designed  to 
meet  the  taste  of  discriminate  wearers. 

A.    B.  [FINNIE    &   COMPANY 

421  Union  Ave,  MONTREAL 

Telephone  :  Uptown  J  520 


«v 


cS^ 


154  Pearl  Street 

TORONTO 

Send   for   an   assortment   or   our- 


Christmas 
Neckwear 

of 


exceptiona 
smartness 


Dainty 

Camisoles 

Boudoir 
Caps 
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EVERY  MANUFACTURER 

Possesses  information  as  to  costs  of  materials,  availability  of" 
supplies  and  expenses  of  production  likely  to  govern  the 
merchandising  of  the  article  he  manufactures. 

EVERY  WHOLESALER 

Makes  himself  thoroughly  conversant  with  conditions  be- 
fore ordering  his  goods. 

EVERY  RETAILER 

Should  have  first-hand  information  in  order  to  protect  him- 
self in  both  buying  and  selling  his  merchandise. 

HAVE  YOU  RECEIVED  OUR  BOOKLET? 


THE 

GLOVE 

SITU  A  TION 

AND 

WHY 


If  by  chance  you  have  not,  please 

advise  us,  when  we  shall  be 

pleased  to  mail  copy 

by  return. 


IT  CONTAINS  VALUABLE 

INFORMATION  FOR  ALL 

GLOVE  DEALERS 


DENT,  ALLCROFT  &  CO.  (CANADA) 

LIMITED 

Wilder  Building,  Bleury  Street 

MONTREAL 


IK) 
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Satisfaction  in  Prevailing  Lines 

Attitude  of  Customers,  and   Unstable  Condition  of  Market,  Will  Influence  Corset  Designs 
For  Spring  Silhouette  Expected  to  Remain  as  It  is  Until  Dress  Changes  Make  New 

Designs  Essential. 


OUEBEC  corset  manufacturers  do 
not  predict  any  marked  change  in 
to*  lines  of  the  average  corset  put 
on  tl^  market  for  Spring,  1921,  and  this 
for  the  reason  that  conditions  are  un- 
stable as  yet  as  regards  the  cost  and 
deliVery  of  raw  materials,  and  therefore 
all  makers  are  agreed  upon  the  advisa- 
bility of  retaining  the  present  silhouette 
as   long  as  possible. 

Women  have  expressed  themselves  as 
entirely  satisfied  with  the  prevailing 
lines  of  the  corsets  of  today  and  fur- 
thermore retailers  are  averse  to  under- 
taking any  more  lines  than  they  are 
carrying  at  present,  owing  to  the  quiet- 
ness which  has  prevailed  throughout  the 
trade  during  the  last  few  months.  It 
usually  follows  that  when  ready-to-wear 
is  dull  corset  sales  are  similarly  affect- 
ed, and  this  season  especially  the  corset 
department  has  not  been  a?  active  as 
most  retailers  would  like. 

Women  who  are  careful  of  their  ap- 
pearance now  give  more  attention  to 
corsets  than  formerly,  perhaps  on  ac- 
count of  the  increasing  facilities  offered 
to  them  in  the  stores  where  they  are 
accustomed  to  purchase  such  accessories. 
The  desired  effect  just  at  present  is  to 
appear  boyishly  slender  and  as  youthful 
as  possible.  The  low  bust  corset  allows 
a  freedom  of  shoulders  and  bust  that 
helps  to  create  poise,  carriage  and  indi- 
viduality. The  fashionable  silhouette 
for  the  coming  season  is  to  be  more  than 
ever  slender,  with  suggestions  of  curves 
more  pronounced  than  formerly.  Strong 
indications  of  the  tendency  to  modify 
the  silhouette  are  the  basque-like,  tight- 
ly fitted  overblouses  shown  in  plaids  and 
Kay  striped  materials  to  wear  with  sep- 
arate skirts.  Belts  also  are  coming  in, 
and  are  usually  tightly  fitted  on  spring 
models,  fastening  snugly  round  the 
waist  in  place  of  the  girdle  effects  so 
long  popular. 

Higher    Grades    Are    Imported 

Whatever  else  one  is,  one  must  be 
slender,  and  in  fashionable  circles  curves 
and  more  definite  outline  are  evident. 
Women  demand  corsets  which  express 
the  body  instead  of  making  it  conform 
to  the  rigid,  unyielding  lines  of  the  cor- 
set. For  this  reason,  perhaps,  one  man- 
ufacturer stated  to  Dry  Goods  Review 
that  his  firm  would  put  out  as  ma^ny  elas- 
tic topped  corsets  for  Spring  as  possible 
since  the  demand  was  daily  increasing, 
and  it  was  certainly  the  most  comfort- 
able feature  introduced  for  several 
As  far  as  the  finer,  more  lux- 
urious models  are  concerned,  this  manu- 
facturer stated  that  it  did  not  pay  the 
Canadian   maker   to  go   in   for  them,  as 


they  can  be  procured  by  retailers  more 
reasonably  by  importing  than  if  they 
were  bought  from  a  manufacturer  on 
this  side.  The  cost  of  the  finer  mate- 
rials of  which  these  high-priced  models 
are  made,  together  with  the  necessity 
for  designing  them  in  up-to-the-minute 
styles  featuring  any  novelty  which  hap- 
pens to  catch  the  fancy  of  the  moment, 
makes  it  impossible  for  Canadian  manu- 
facturers to  compete  successfully  with 
the  American  maker. 

There  is  more  demand  for  the  high- 
priced  novelty  corset  in  the  specialty 
shops  than  in  the  regular  departments 
of  the  stores,  and  in  such  shops  as 
these,  the  brocade,  satin,  trico  and  jer- 
sey corset  finds  a  ready  sale.  Pink  is 
still  the  popular  shade  for  fabrics,  al- 
though makers  repprt  a  slight  inci-ease 
in  the  demand  for  all  white  again. 

Retailers  should  be  prepared  before 
long  for  a  change  of  lines  in  the  vari- 
ous lines  which  they  carry  since  it  is 
inevitable  that  the  dress  designers  will 
bring  about  a  change  of  silhouette  be- 
fore many  months,  and  it  will  natu- 
rally follow  that  the  corset  must  cor- 
respond line  for  line  with  the  costume 
with   which   it   will   be   worn. 

No  Reductions  Yet 

The  retailer  who  does  not  carry  too 
heavy  a  corset  stock,  comprising  too 
many  lines,  need  not  view  with  alarm 
any  announcement  of  a  change  of  cor- 
set designs  by  the  makers.  At  present 
nearly  all  retailers  are  overstocked,  and 
are  acting  upon  the  principle  that 
prices  must  fall  before  very  long  so  that 
buying  for  spring  should  be  deferred  as 
long  as  possible.  Prices  are  settled  for 
the  coming  Spring,  and  any  reductions 
which  will  come  into  effect  following  the 
recent  decline  in  cottons  and  silks  will 
not  be  experienced  until  the  Fall,  1921, 
samples  are  out.  The  market  just  now 
is  described  as  a  buyer's  market  in  so 
far  as  most  commodities  are  concerned, 
and  probably  corsets  will  be  affected  to 
a  greater  extent  than  most  types  of  mer- 
chandise, still  no  reductions  are  an- 
nounced by  the  manufacturers  as  yet. 

Brassiere  Styles* 

The  situation  as  regards  brassieres  is 
very  similar  to  that  of  corsets.  Prices 
on  these  lines  have  been  fluctuating  up- 
wards for  two  or  three  years,  but  are 
now  more  likely  to  decline  in  the  course 
of  the  next  few  months.  Every  reputa- 
ble Canadian  and  American  corset  house 
produces  its  own  brassieres,  and  adapts 
them  to  its  own  particular  needs.  The 
manufacturer  has  found  that  it  pays  to 
provide  these  accessories  in  many  styles 


and  varieties  in  order  that  the  most  in- 
dividual tastes  may  be  indulged. 

According  to  a  prominent  Montreal 
importer  of  these  lines,  the  bandeau 
style  sells  twice  as  readily  as  the  bras- 
siere, and  he  notices  an  increasing  de- 
mand for  the  bandeaux  which  incorpor- 
ate lace  and  fabric.  Brocades,  satins 
and  crepe-de-chines  are  especially  in 
favor  just  now,  and  the  popular-priced 
ranges,  not  higher  than  $2.50  each,  re- 
tail, are  selling  best.  The  very  expen- 
sive novelty  lines  are  usually  imported 
by  the  department  stores  by  their  own 
buyers  direct,  and  by  far  the  most  stock 
is  handled  by  the  corset  and  brassiere 
specialty  shops  nowadays  in  Montreal. 

One  particularly  lovely  model  bandeau 
noticed  by  Dry  Goods  Review  was  com- 
posed of  several  kinds  of  lace,  both  in- 
sertion and  edging.  The  insertion  was 
joined  together  in  all-over  fashion  and 
composed  the  body  of  the  garment.  Two 
fan-shaped  portions  made  of  edging- 
were  placed  point  upwards  from  waist 
to  bust  line  upon  the  front  and  provided 
an  unusually  dainty  finish.  These  laces 
are  invariably  of  the  Cluny  variety  and 
are   strong  and   very   serviceable. 

The  retail  stores  are  anticipating  a 
big  sale  of  the  daintier  sorts  of  bras^ 
sieres  as  Christmas  approaches  and  al- 
ready many  lovely  models  are  on  view. 
The  types  appropriate  for  evening  wear 
are  developed  in  such  sheer  materials 
as  georgette  and  net,  and  embellished 
with  hand  embroideries,  etc.  According 
to  one  corsetiere  interviewed,  brassieres 
undeniably  help  to  push  corset  sales  now- 
adays, so  attractive  and  serviceable  are 
they.  It  requires  ability  of  a  high  or- 
der to  fit  these  bandeaux  artistically,  yet 
the  trouble  is  well   worth  taking. 

In  connection  with  selling  brassieres, 
it  is  well  to  bear  in  mind  that  there  are 
at  least  six  different  types  of  custom- 
ers who  will  require  to  be  suited,  and 
therefore  it  is  not  only  necessary  to 
stock  many  practical  models,  but  also 
the  corsetiere  must  not  omit  a  wide 
range  of  the  daintier  ones  as  well.  The 
latter  variety  are  best  suited  for  giving 
a  smooth  foundation  for  the  blouse,  usu- 
ally without  modifying  the  contour  of 
the  bust.  The  more  practical  styles,  and 
those  which  feature  rubber  reducing 
belts  and  other  hygienic  features,  will 
have  to  be  worn  under  a  camisole  and 
so  their  appeal  lies  in  the  perfection  "f 
fit  which  the  corsetiere  can  achieve.  To 
this  end,  she  must  endeavor  to  conceal 
the  line  at  the  top  of  the  corset  and  flat- 
ten the  bust  in  some  cases,  while  in 
others  she  will  be  required  to  emphasize 
the  bust  line,  which  is  considered  by 
some  to  be  youthful  in  effect. 
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Look  For  Better  Quality 

In  Spring  Corset  Lines 


Buyers  Believe  That  Price  Will  Vary  Only  in   Higher-priced  Lines  —  Expect  Decided   Im- 
provement in  Popular-priced  Stocks — -Elastic  May  be  Omitted  in  Spring  Models. 


ryy] 


I  HERE  may  not  be  any  noticeable 
change  in  the  corset  silhouette 
this  Spring,  and  it  is  not  yet 
known  whether  prices  will  differ  to  any 
extent  from  the  present  season's  figures, 
but  there  is  every  indication  that  the  con- 
sumer will  soon  be  receiving  better 
value. 

"We  do  not  expect  any  definite  change 
in  line  or  style,  but  we  do  expect  that 
letter  materials  and  better  workmanship 
will  go  into  the  models  for  Spring,"  said 
a  buyer  for  the  corset  department  of  a 
big  Toronto  store.  "We  have  had  great 
difficulty  with  even  our  high  priced  lines, 
for  it  seemed  almost  impossible  to  get 
the  wearing  quality  in  the  materials.  We 
expect  a  marked  improvement  before 
long." 

This  bears  out  a  report  from  New 
York  in  which  the  corset  manufacturer's 
position  is  described  as  unique  in  the 
trade.  The  report  refers  to  the 
fact  that  when  the  market  commenced 
to  go  up  during  the  early  part  of  the 
■war,  price  advances  on  corsets  were  de- 
layed as  long  as  possible  in  view  of  the 
fact  that  they  had  been  sold  for  many 
years  at  a  standardized  series  of  prices. 
The  report  says  in  part: 

"In  the  readjustment  of  prices  it  will 
be  necessary  for  costs  to  drop  sufficiently 
to  enable  manufacturers  to  decrease 
their  prices  by  the  recognized  fixed 
notches,  such  as  $21  to  $18,  $18  to  $15, 
$15  to  $12,  etc. 

The  reduction  in  cotton  cloth,  effective 
so  far,  does  not  represent  a  lowering  in 
the  production  costs  of  corsets  sufficient 
to  enable  corset  manufacturers  to  reduce 
any  series  of  prices  from  one  notch  to 
another. 

It  is  probable,  therefore,  that  the  chief 
changes  the  corset  trade  will  experience 
this  year  will  be  in  a  gradual  improve- 
ment of  quality.  As  the  cost  of  produc- 
tion gradually  comes  down  through  the 
gradual  reduction  in  price  of  raw  mate- 
rials, most  of  the  leading  corset  manu- 
facturers will  take  advantage  of  this  re- 
duction in  cost  by  improving  the  quality 
of  their  lines. 

We  are  referring  now  mainly  to  the 
more  popular-priced  lines.  In  the  expen- 
sive satin  and  silk  brocades,  there  will 
be  no  doubt  substantial  price  reductions. 

As  we  view  the  immediate  outlook, 
"therefore,  the  situation  calls  for  unusual 
care  on  the  part  of  the  buyer. 

Orders  must  now  be  placed  on  a  basis 
of  quality." 

This  buyer  also  informed  Dry  Goods 
Review  that  orders  for  Spring  lines  had 
not  been  p'laced  yet  owing  to  the  uncer- 


tainty of  the  market,  but  it  was  expected 
that  some  new  lines  would  be  consid- 
ered within  a  week  or  two. 

Failed  to  Win  Favor 

At  the  present  time  there  is  not  any 
inclination  towards  a  more  extreme  sil- 
houette. It  will  be  remembered  that  fol- 
lowing the  attempt  of  the  manufacturers 
last  year  to  introduce  the  nipped-in 
waist-line,  more  freedom  than  ever  in 
corset  lines  followed.  Straight  hips  and 
the  low  bust  line  were  adopted  more 
eagerly  it  would  seem  for  fear  of  the 
possible  return  of  the  pinched-in  waist 
and  its  attending  inconveniences.  Women 
have  asserted  their  right  to  health  and 
comfort  and  it  is  scarcely  probable  that 
any  mode  will  ever  live  long  enough 
again  to  endanger  the  present  vogue  for 
comfortable  corsets.  Modern  activities 
in  which  modern  women  engage  require 
a  greater  freedom  and  an  easy  grace 
that  is  only  imparted  by  the  corset  which 
conforms  as  nearly  as  possible  to  the 
natural  lines.  A  more  graceful  bearing 
is  imparted  with  the  adoption  of  flexible 
materials  and  the  discarding  of  unneces- 
sary steels.  The  up-to-date  corset  relies 
upon  proper  fashioning,  durable  pliable 
fabric  and  good  workmanship  rather  than 
boning  to  preserve  its  shape,  and  the 
weafer  benefits  accordingly. 

At  the   present  time  pink   is   the  first 


color  of  favor  in  corsets  as  in  lingerie, 
though  it  is  suggested  in  some  centres 
that  white  is  being  asked  for  to  a  greater 
extent  than  during  several  past  seasons. 

May   Omit  Elastic 

The  corset  makers  may  not  introduce 
any  radical  innovations  for  Spring  but  it 
is  altogether  likely  that  many  manufac- 
turers will  eliminate  certain  features  in 
some  lines  and  introduce  certain  other 
little  improvements  in  those  which  they 
intend  to  show.  It  is  believed  by  some 
corset  buyers  that  the  elastic  top  corset 
will  not  be  featured. 

"In  the  Winter  the  heat  from  these 
elastic  tops  and  insertions  is  not  uncom- 
fortably noticeable,"  explained  one  cor- 
setiere,  "but  in  warm  weather  even  the 
small  inserts  draw  an  additional  heat 
and  it  is  quite  possible  that  the  corsets 
fashioned  with  elastic  will  be  discour- 
aged in  the  Spring  lines." 

Reports  from  numerous  corsetieres 
show  that  in  the  brassiere  departments 
the  bandeaux  in  the  hooked  back  style  and 
cross-over  style  are  selling  very  briskly 
while  among  the  very  recent  novelties 
which  should  prove  a  splendid  seller  is 
the  combination  of  vestee  and  camisole 
of  satin  designed  for  wear  with  a  one- 
piece  frock,  a  tuxedo  overblouse  or  a 
suit  costume. 


Corset  Salesman  Can  Assist  Buyer 

Comes  in  Contact  With  Successful  Systems  Employed  in  Many 

Departments. 


With  few  exceptions,  retail  corset 
buyers  are  unusually  broad  in  their  re- 
ceptive attitude  toward  helpful  sugges- 
tion. 

The  live  buyer  is  generally  very  glad 
to  hear  of  how  other  buyers  keep  their 
stock  records,  arrange  for  fittings,  and 
attend  to  the  many  other  important 
problems  of  profitably  merchandising 
their  departments. 

This  is  an  attitude  of  which  salesmen 
should  take  full  advantage,  for,  netxt 
only  to  the  trade  press  and  the  corset 
schools,  there  is  no  more  helpful  influ- 
ence for  the  retail  buyer  than  that  which 
may  be  exerted  by  the  travelling  corset 
salesman. 

Coming,  as  he  does,  in  direct  contact 
with  all  the  leading  buyers  in  his  terri- 
tory, his  opportunity  for  acquiring  the 
most  advanced  information  with  respect 
to  stockkeeping  departmental  arrange- 
ments, advertising  and  displays  are 
practically  unlimited. 

There   is   no   ethical    objection    to    his 


passing  on  such  information  fo  another 
buyer,  providing,  of  course,  no  competi- 
tive conditions  exist  and  no  breach  of 
confidence  is  involved. 

While  this  is  true  even  in  large  cities, 
it  is  especially  true  in  the  smaller  towns 
where  buyers  do  not  enjoy  the  same 
opportunities  of  frequent  trips  to  the 
market. 

A  salesman  making  these  small  towns 
enjoys  the  opportunity  of  making  him- 
self an  invaluable  aid  both  to  the  mer- 
chant and  to  the  buyer. 

And  it  is  a  significant  fact  that  the 
salesmen  who  do  the  biggest  business  in 
these  small  towns  are  those  who  go  the 
farthest  in  their  efforts  to  help  the 
buyer  to  quickly  move  the  lines  he  has 
sold  them. 

By  the  same  token,  the  buyers,  both  in 
small  towns  and  large  cities,  who  score 
the  most  pronounced  successes  are  those 
who  know  how  to  develop  and  retain  the 
good  will  and  friendship  of  the  salesmen 
who  call  on  them. 
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American  Corsets — Canadian  Made 

Warner's  Rust-Proof  Corsets — the  product  of  half  a  century's  success  in  the 
United  States — are  now  made  in  Canada. 

Warner's  Rust-Proof  Corsets  are  made  with  the  care  that  insures  perfection. 
Improved  machinery  and  an  everlasting  attention  to  detail  are  responsible  for 
the  reputation  that  these  famous  corsets  have  won. 

Warner's  Rust-Proof  Corsets  are  made  of  cloths  that  are  soft  and  strong;  their 
double  boning  gives  flexibility  and  greater  strength ;  interlinings  and  reinforce- 
ments where  the  greatest  tension  comes,  assure  the  corset  longer  wear. 

And  Warner's  Rust-Proof  Models  made  in  Canada  are  selected  styles  that  have 
already  proved  their  success  not  only  in  the  United  States,  but  throughout  the 
world  at  large. 

By  January  we  will  be  showing  a  standard  line  of  Back  Lace  and  Front  Lace 
models,  up  to  $39  per  dozen.  At  present  we  have  some  styles  ready  for  imme- 
diate delivery  which  are  offered  at  special  value  to  merchants  interested  and 
establishing  the  line  this  Fall. 

May  we  send  you  samples?  The  styles  that  we  are  so  disposing  of  are  as 
follows : 

Style       Price       Sizes 

41       $15.00       20-32       Low  Bust,  Slender  Figures,  Batiste. 

Medium  Bust,  Average  Figures,  Coutil. 

Rubber  Top,  Slender  Figures,  Batiste. 

High  Bust,  Full  Figures,  Coutil. 

Medium  Bust,  Average  Figures,  Coutil,  Graduated 

Clasp. 
High  Bust,  Average  Figures,  Coutil. 
Medium  Bust,  Long  Skirt,  Coutil,  Graduated  Clasp. 
Medium  Bust,  Full  Figures,  Coutil,  Double  Skirt. 

All  above  styles  White  only. 

Style  41  packed  6  to  a  box. 

Above  styles  are  subject  to  prior  sale. 


The  Warner  Brothers  Company,  inc. 

of  Bridgeport,  Conn. 

Canadian  Factory  and  Sales  Office  : 

St.  Ambroise  &  Turgeon  Streets 

Montreal 


51 

18.00 

19-32 

65 

18.00 

19-28 

113 

21.00 

22-34 

109 

21.00 

20-28 

343 

21.00 

19-32 

12 

24.00 

20-32 

361 

27.00 

20-32 
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Silk  Underskirts  for  Christmas  Gifts 

THESE  illustrations  are  for  five  special  Silk  Underskirts,  two  Shot  and  Black 
Taffetas,  two  Shot  and  Black  Duchesee  Messaline,  one  Heavy  Pussy  Willow 
Jap.  These  Skirts  on  the  old  price  of  silk  would  sell  for  about  $90.00  per 
dozen.  We  are  selling  these  in  five  dozui  assortments,  one  dozen  of  each  style 
to  the  lot.  This  assortment  will  include  all  the  standard  petticoat  shots  and  plain 
shades,  including  black. 

Write  or  wire  your  order  in  at  these  pri  es  and  values,  the  lot  will  soon  be  sold. 
Remember  the  quality  is  fine  Swiss  Taffeta,  good  Swiss  Duchesse  Messaline  and 
a  heavy  Pussy  Willow  Jap,  sizes  34,  36,  38.  OS.  or  extra  large  sizes  cost  20% 
extra. 

Price  $72  per  Dozen.      Special  Price  for  Five  Dozen  Assorted  Lots,  $60  per  Dozen. 

Samples  Sent  on  Request 

The    Canadian    Underskirt  Company,  Limited,   Toronto 


DARLING  BUILDING 

Billie  Burke  Dresses 


Beauty  Bloomers 


Manufacturers  of  the  Registered  Brands 
Cucie  Underskirts  Mermaid  Bathing  Suit- 
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( Conditions  Acute 

in  England 


British     Reports     Show      Trade    to    Have 

Suffered — Free  Trade  Is  Subject 

of  Complaint 

.Nottingham,  England.  -  Periods  of 
acute  depression  have  been  common  to 
the  two  great  Midland  industries  of  lace 
and  hosiery  production,  but  seldom  has 
there  been  a  slump  of  a  more  severe  na- 
ture than  is  being  experienced  in  the 
trades  of  which  Nottingham  and  Leices-. 
ter  are  the  main  centres.  While  the  ad- 
verse state  of  the  exchange  has  had  its 
inevitably  disastrous  effects  in  the  cur- 
tailment of  export,  and  labor  troubles, 
involving  inordinately  high  wage  de- 
mands, have  further  tended  to  the  em- 
barrassment  of  British  manufacturers, 
there  are  other  and  wider  causes  to 
which  attention  is  now  being  directed 
and  of  these  the  perpetuation  of  a  free 
trade  system  constitutes  the  main  sub- 
ject of  complaint. 

Conditions  are  bad  enough  in  the  Mid- 
land lace  trade,  in  which  matters  have 
been  recently  aggravated  by  a  strike  of 
plain  net  makers,  extending  over  a  peri- 
od of  nearly  five  months,  but  they  have 
become  infinitely  worse  in  the  hosiery- 
industry,  threatening  to  bring  about  a 
repetition  of  last  year's  disaster. 

H.  W.  Salmon,  vice-chairman  of  the 
British  Hosiery  Manufacturers'  Associa- 
tion, in  a  supplementary  communication 
which  he  has  forwarded  to  Sir  Robert 
Home,  points  out,  as  the  mouthpiece  of 
the  largest  combination  of  hosiery  pro- 
ducers in  the  country,  that  great  quan- 
tities of  goods  are  now  coming  in  from 
America  and  other  territories. 

War  operation  necessarily  put  a  com- 
plete stop  to  hosiery  competition  which 
had  been  growing  at  such  an  enormous 
rate,  but  that  its  revival  has  already  be- 
come assured  is  evidenced  by  the  circum- 
stance that  the  imports  into  Great  Brit- 
ain of  goods  falling  within  this  category 
had  risen  in  the  seven  months  ending 
July  last  to  the  value  of  £1,266,216,  this 
representing  the  total  from  all  extran- 
eous sources,  the  principal  contributors 
being  represented  by  American  and  Jap- 
anese manufacturers,  but  German  pro- 
ducers being  also  responsible  for  a  sub- 
stantial share  in  the  aggregate. 


Main  Suggestions 
in  New- 


Booklet 


"Kail   and   Winter   Sports,"   Published   by 

Belding-Corticelli    Has    Hints 

For  Knitter-- 

Something  new  and  decidedly  up-to- 
date  is  shown  in  the  new  book  entitled: 
"Fall  and  Winter  Sports,"  which  has  just 
been  published  by  Belding-Corticelli, 
Ltd.,  manufacturers  of  the  Belding  and 
■       •  icelli   products. 


The  experienced  knitter  as  well  as  the 
woman  who  is  learning  to  knit  will  find 
in  "Fall  and  Winter  Sports"  a  world  of 
inspiration.  Every  garment  shown  in 
it  has  been  designed  exclusively  for 
Belding-Corticelli  Ltd.,  and  illustrations 
are  shown  in  full  color  so  that  the 
knitter  may  see  just  how  the  garment 
will  look  when  finished.  The  color  com- 
bination in  various  garments  are  unusual 
in  the  extreme  and  beautiful. 

While  designs  are  mostly  for  out-of- 
door  sports,  many  other  garments  in  this 
book  are  suitable  for  general  wear.  For 
instance,  the  attractive  spencer,  sweat- 
ers, scarfs,  stockings,  etc. 

There  will  be  an  appeal  to  the  knitter 
who  is  looking  for  something  unusual  in 
the  way  of  sport  garments  in  the  direc- 
tions for  knitting  the  automobile  wrap. 
There  will  also  be  found  a  very  unique- 
cape  with  a  vest  to  match,  a  particularly 
fetching  sport  costume  showing  tarn, 
sweater,  scarf,  stockings  and  gloves, 
teddy  bear  outfit  for  the  kiddies,  a  com- 
plete sport  suit  for  men,  and  many  other 
attractive  and  unusual  articles,  each  ac- 
companied^ by  very  clear  knitting  direc- 
tions. 


This  Policy 

Worth  the  Risk? 


DIAMOND     JUBILEE     OF     LINDSAY 
FIRM 

Dundas  and   Flavelles,  Ltd.,  Complete  60 
Years'  Successful  Business 

In  November,  1860,  the  dry  goods  firm 
of  Cluxton  and  Dundas  commenced  busi- 
ness in  Lindsay,  Ontario.  In  1877  the 
firm  name  was  changed  to  Dundas  and 
Flavelle  Bros.,  Messrs.  J.  D.  and  Will- 
iam Flavelle  having  acquired  partner- 
ships in  the  business.  Since  1892  the 
firm  has  been  known  as  Dundas  and 
Flavelles,  Ltd.  This  firm  during  its  60 
years  of  life  has  built  up  one  of  the 
finest  small  city  dry  goods  establish- 
ments in  Canada,  and  during  the  cele- 
bration of  its  diamond  jubilee  during 
the  first  two  weeks  in  November,  fitting 
appreciation  by  the  municipality  was  ex- 
pressed for  the  contribution  this  firm 
has  made  to  the  growth  and  development 
of   Lindsay. 


HOW    TO   WASH   KMT 
GARMENTS 

Wash  woollen  garments  in  clean, 
warm  water  in  which  pure  ivhite 
soap  has  been  thoroughly  dissolved. 
If  garments  are  stained  by  per- 
spiration add  a  few  drops  of  liquid 
ammonia  to  the  water.  Do  not  ?*i<6 
or  wring  garments.  Squeeze  the 
soiled  spots,  holding  them  in  the 
water,  and  when  clean,  squeeze,  not 
wring,  water  out  of  garment. 
Rinse  three  or  four  times  in  warm 
water,  and  in  final  water  put  the 
tiniest  union  nt  of  dissolved  soap 
for  dressing.  Lug  garment  in 
shape  an  a  houeil,  diijing  it  quickly 
in  an  even  temperature,  or  hang 
inside  u  pillow-ease  shmter  than 
garment . 


Recently  a  shopper  was  making  en- 
quiries in  the  linen  department  of  one  of 
the  leading  stores  in  a  large  Canadian 
city.  The  salesman  took  the  opportun- 
ity of  drawing  her  attention  to  a  line  of 
small  linen  luncheon  cloths  which  thej 
were  featuring  at  that  time.  He  ex- 
plained that  new  numbers  in  the  same 
line  were  being  received  at  prices  $1 
above  the  price  of  the  goods  he  was  of- 
fering her.  He  then  took  from  the 
shelves  one  of  the  new  luncheon  cloths 
and  proceeded  to  offer  it  to  her,  as  a 
special  inducement,  at  the  price  of  the 
old  stock — $1  less  than  its  marked  price. 
He  explained  that  he  would  just  take  one 
of  the  older  ones  and  mark  it  up  $1 — 
"just  make  the  exchange."  This  did  not 
seem  to  strike  the  shopper  in  the  same 
way  as  the  clerk.  She  asked  him  if  she 
would  have  to  pay  $1  more  for  the  old 
stock  number  should  she  come  in  the 
next  day  to  buy  it.  Of  course  the  clerk 
stoutly  maintained  she  would  not.  As 
this  shopper  had  purchased  at  different 
times  from  this  same  clerk,  and  had  rea- 
son to  believe  that  he  would  not  remem- 
ber her  in  less  than  a  week's  time,  she 
realized  that  there  was  no  particular 
reason  why  this  favor  should  be  extended 
to  her.  The  unfairness  of  this  policy 
could  easily  be  seen,  and  the  result  is 
that  this  customer's  confidence  in  the 
store  and  its  values  has  been  entirely 
shaken.  In  fact  she  has  not  made  a 
single  purchase  in  that  department  since, 
even  though  she  had  gotten  into  the  habit 
of  always  inspecting  their  stock  before 
that  of  any  other  store  in  purchasing. 

In  the  same  store  a  few  days  previous 
to  the  above  incident,  she  had  been  shown 
some  linen  check  towelling  by  another 
salesman.  He  had  warranted  a  certain 
line  to  be  all  linen,  and  the  customer 
after  comparison  with  other  all  linen 
lines  in  other  stores  had  returned  to  buy 
a  piece  of  this  particular  number,  as  the 
price  was  considerably  below  that  of 
other  stores  for  the  same  (?)  goods. 
Just  before  actually  buying  the  goods 
?he  happened  to  ask  the  salesman  again 
if  he  was  positive  it  was  all  linen  towel- 
ling, and  after  a  minute's  hesitation,  he 
said,  "Well,  what  cotton  there  is  in  it 
is  what  you  call  'cotton  warp'  and  can 
really  be  called  'linen.' "  This  after  he 
had  declared  on  the  first  occasion  that  it 
was  positively  all  linen. 

These  two  incidents,  within  a  few  days, 
have  combined  to  shake  a  rather  unusual' 
sample  of  confidence,  as  this  customer 
had  always  felt  that  she  could  buy  right 
in  this  store.  These  are  just  two  inci- 
dents to  show  how  this  sort  of  thing 
soon  hurts  the  general  policy  of  the 
store. 
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"Interchangeable"  Vest 


By  unbuttoning  and  changing  the  shoulder  straps  of  this  neat  vest  model,  the  gar- 
ment can  be  converted  into  a  round  or  V  neck  as  desired.  This  can  he  accomplished 
without  removing  the  garment  and  is  convenient  when  costumes  of  difficult  neck- 
lines are  worn. 


Knit  Goods  Trade  Suffers 

From  Continued  Inactivity 

American  Goods  Said  to  be  Flooding  Canadian  Market — Retailer  Buying  Nothing — Montreal 
Knit  Goods  Plant  May  Close  Down — Sweater  Lines  For  Spring  Being  Considered — 

Woollen  Scarfs  Selling  Well. 

CANADIAN  underwear  manufac- 
turers, particularly  those  who 
specialize  in  cotton  knit  goods, 
are  facing  a  serious  situation,  accord- 
ing to  one  prominent  Montreal  manufac- 
turer interviewed  this  month  by  Dry 
Goods  Review.  This  mill  owner  states 
his  case  as  follows:  Owing  to  the  tre- 
mendous influx  of  American-made  goods 
of  this  description  which  is  flooding  the 
Canadian  market  at  present,  the  Cana- 
dian retailer  can  purchase  any  amount 
of  goods  at  prices  with  which  the  Cana- 
dian manufacturer  cannot  hope  to  com- 
pete. But  the  retailer  is  not  buying  any 
sort  of  knit  goods  whatsoever,  and  in 
consequence  the  manufacturer  is  facing 
the  prospect  of  closing  down  his  plants 
in  the  not  distant  future,  as  soon  as  his 
present  orders  on  Fall  lines  are  com- 
pleted. According  to  this  manufacturer, 
the  American  goods  which  are  just  now 
glutting  the  market  are  apt  to  be  with- 
drawn as  quickly  as  they  were  dumped 
down,  and  from  the  retailer's  viewpoint 
he  was  inclined  to  fear  that  prices  would 
take  another  rise  in  1921,  when  every- 
body gets  into  the  market  at  once  for 
replenishment  of  stocks.  "It  will  be  the 
same  situation  over  again,"  he  contin- 
ued, "as  prevailed  right  after  the  arm- 
istice, when  the  clamor  for  merchandise 
sent  prices  up  sky  high."  The  Asso- 
ciation of  Knit  Goods  Manufacturers  in 
Canada  is  of  the  opinion  that  if  the 
market  is  to  remain  at  all  stable,  whole- 
salers and  retailers  must  co-operate  with 
them  and  both  by  buying  and  cutting 
profits  help  to  do  their  share  in  main- 
taining a  normal  condition. 

What  little  business  that  is  being  done 
in  Montreal  factories  is  merely  the  fin- 
ishing up  of  late  Fall  orders,  which  the 
manufacturer  fears  may  be  cancelled  at 
any  time.  As  far  as  labor  costs  are 
concerned,  they  are  as  low  as  they  can 
possibly  be  consistent  with  the  grade 
of  work  done  in  such  factories,  and 
workers  in  the  knit  goods  trade  have 
not  received  increases  in  the  same  pro- 
portion as  those  granted  to  the  gar- 
ment workers  during  the  last  year. 

Knit  goods  manufacturers  have  not 
accepted  any  cancellations  for  the  rea- 
son that  their  contracts  with  the  spin- 
ners were  too  binding  to  permit  of  any 
such  refusals.  Prices  prevailing  now 
must  also  continue  until  the  spinners  are 
in  a  position  to  reduce  the  costs  of  raw 
materials  in  the  first  stage  of  manu- 
facture.    No   such  reduction   is  in  sight 


as    yet,   so    far   as    Canadian    goods    are 
concerned. 

Insofar  as  woolen  goods  are  concerned, 
Dry  Goods  Review  is  informed  that  the 
only  manufacturer  who  is  still  filling  or- 
ders for  1921  in  any  great  extent  is 
head  of  a  house  which  has  eclipsed  its 
former  efforts  in  the  way  of  original 
designs  in  ladies'  sweaters  and  in  chil- 
dren's   garments. 

Novelties  in   Sweaters 

The  features  of  the  Spring  range  will 
be  the  new  Peter  Pan  collars,  with  con- 
trasting borders,  which  will  provide  an 
entirely  new  finish  to  the  sweaters.  The 
regulation  tuxedo  collar  will  still  be  a 
feature,  but  will  also  be  shown  in  half 
length,  reaching  only  to  the  bust.  Sashes 
of  braided  wool  will  be  much  used  and 
sleeves  will  flare  at  the  cuffs  in  the 
full  length  styles.  The  surplice  style 
blouse  sweater  seems  destined  to  con- 
tinue for  next  Spring  and  is  shown  in 
both  long  and  elbow  sleeves,  with  sashes 
and  belts.  The  newest  weaves  are  de- 
veloped in  angora  or  mohair  wool  and 
also  in  the  finest  of  soft  yarns  in  a 
plain  stitch,  almost  resembling  hand 
work. 

In  the  range  of  children's  knitted  and 
Jersey  cloth  suits  many  fascinating  nov- 
elties are  shown  in  Oliver  Twist  and 
regulation  styles.  These  little  suits  will 
provide  the  maximum  of  wear  on  ac- 
count of  the  method  of  manufacture 
which  does  away  with  unnecessary 
seams  except  at  the  armholes  and 
edges.  All  the  darker  colors  are  fea- 
tured  in   these   lines   and   many  are   en- 


hanced with  buttons  in  contrasting 
color. 

Pure  wool  Jersey  bathing  suits  in  one 
and  two-piece  styles  are  also  shown,  and 
in  these,  while  not  presenting  any  mark- 
ed novelties  in  the  way  of  design,  are 
yet  very  smart  and  practical  for  the 
feminine  devotee  of  the  swimming 
tank. 

Hand  work  in  worsted  embroidery 
will  undoubtedly  be  the  smart  touch  on 
all  knitted  goods  for  1921,  and  harrow 
bandings  and  floral  motif  will  be  much 
used  both  on  sweaters  and  entire  gar- 
ments. 

Pull-over    Makes    Its    Exit 

The  pull-over  is  dead  so  far  as  the 
manufacturer  is  concerned  and  no  mod- 
els in  this  line  are  being  included  among 
the  spring  samples.  The  surplice  or 
the  plain  coat  model  are  the  only  two 
shown.  However,  one  style  was  seen 
which  featured  a  Dutch  square  neck  and 
a  straight  border  of  alpaca  wool  trim- 
ming which  simulated  a  pull-over.  This 
will  not  be  generally  adopted,  however. 

Retail  stores  are  offering  heavy  re- 
ductions in  sweaters  just  now  in  Mon- 
treal, and  from  all  indications  it  seems 
evident  that  the  only  line  which  is  meet- 
ing with  any  degree  of  approval  from 
the  buying  public  are  the  heavy  scarves 
of  brushed  wool  which  are  undoubtedly 
smart  and  comfortable  for  wintry  weath- 
er. These  will  continue  to  sell  well 
during  the  Winter,  it  is  expected. 
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Richard  S.  Lilienthal 

346   Broadway,  New  York 
Direct  Mill  Selling  Agent 


Full  Line  for  1921  Delivery 
Now  Open  and  On  Sale 

Ladies'  Fine  Gauze  Vests,  Bodices,  Union  Suits. 
Boys'  and  Misses'  Ribbed  Vests,  Pants,  Union 
Suits.  Misses' and  Ladies' Bloomers.  Complete 
Line  of  Bathing  Suits.   Everything  in  KnitGoods. 

Samples  on  Request. 


The  products  of  my  Mills  are  sold  to  the 
Jobbing  Trade  exclusively,  with  a  guarantee  of 
Highest  Quality  of  Workmanship  and  Service 


CLIFT  &  GOODRICH  INC. 

328  and  330  Broadway 
NEW  YORK  CITY,  N.Y. 

COMMISSION  MERCHANTS 

TO  THE  JOBBING  TRADE  EXCLUSIVELY 

Wish    to    announce    the    opening    of    Underwear    for    Spring 
1921   delivery. 

GARDINER    &    WARRING,     AMSTERDAM,     N.Y.,     line    of: 
Men's  and   Boys'   Balbriggan   and   Mesh   Union   Suits. 

SPRING  CITY  KNITTING  COMPANY,  SPRING  CITY,  PA.,  line  of: 

Women's  Summer  Ribbed  Vests. 
Women's  Summer  Ribbed  Union  Vests,  in   the  various  finishes. 

SAMPLES  ON  REQUEST. 


Canadian  Representative:  MR.  R.  READE  DAVIS,  31  Melinda  St.,  Toronto,  Canada 
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REG'D. 

FLEECE 

An  Appreciation  And  A  Promise 

IN  opening  the  new  Beaver  Fleece-Lined  Underwear 
numbers  for  the  Fall  of  192 1,  the  Beaver  Knitting 
Mills,  Limited,  expresses  its  appreciation  of  the 
patronage  extended  to  the  company  during  past  years, 
and  promises  that  the  confidence  the  trade  has  always 
placed  in  its  efforts  to  serve  its  customers  will  not  go 
unrewarded. 

The  Beaver  lines  are  famous  all  over  Canada  for  their 
genuine  quality,  and  the  close  proximity  of  price  to  the 
cost  of  production.  The  wholesaler  knows  this;  so  does 
the  retailer,  consequently  there  is  a  big  demand. 

We  have  anticipated  this  demand  by  doubling  our 
capacity  to  fill  orders  promptly.  But  we  have  not  over- 
looked the  importance  of  maintaining  the  Beaver  quality 
of  fit,  finish,  workmanship  and  texture,  to  which  the 
trade  is  accustomed. 

Our  customers  know  that  we  have  always  guaranteed 
delivery  of  merchandise  up  to  sample.    That  guarantee 
holds  as  £ood  to-day  as  it  ever  did. 
_  Our  sales  representatives  are  now  out  in  their  respec- 
tive territories  with  samples  of 

Standard  Jaeger  and  Double  Weight  Violet  Random 
m    Two-Piece   and    Combinations,    for   Men    and    Boys.      Also 
Children's  Ribbed  Underwear 

Our  Agents  will  be  calling  on  vou.     See  their  samples  and 
new  prices. 

Beaver  Fleece-Lined  Underwear  is  sold  by  all  leading 
Wholesalers   from   Coast  to  Coast. 

BEAVER   KNITTING   MILLS,  LIMITED 

ALTON,     ONTARIO  Branch  at     ERIN,     ONTARIO 


Selling  Agents: 

Ontario  and  Western  Canada 

Re  Reade  Davis 

33  Melinda  Street, 

Toronto,  Ont. 

Quebec  and  Maritime  Provinces 

William  C.   Forster 

43  St.  Sacrement  St. 

Montreal,  Que. 
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NEW 
DODS  KNIT  LINES 

FOR   FALL  —   1921 

The  wholesale  trade  throughout  Canada 
would  do  well  to  anticipate  a  visit  from 
our  selling  agents  during  the  first  three 
weeks  of  December. 

Our  representatives  are  leaving  for  their  terri- 
tories with  an  entirely  new,  larger  and  better  range 
of  "  Dods  Knit"  Brand  Underwear  lines,  opened 
for  Fall,  1921. 

While  prices  could  not  be  reduced  to  where  we 
would  like  to  have  them,  the  unusual  quality  which 
has  always  been  a  dominant  characteristic  of  "Dods 
Knit"  Brand  Underwear  has  been  maintained,  even 
exceeded,  in  these  new  ranges  of 

Elastic  Knit         Merino         Flat-Knit 

See  the  samples  and  judge  for  yourselves. 

To  the  wholesale  trade  only. 


Selling  Agents  : 

Ontario  &  Western    Canada 

R.  Reade  Davis 

33  Melinda  Street 
Toronto,  Ont. 

Quebec  &  Maritime 
Provinces 

Wm.  C.  Forster 

43  St.  Sacrement  St. 
Montreal.  Que. 


Dods  Knitting  Company,  Limited 


Orangeville,  Ontario 


"DODS  KNIT" 


UNDERWEAR 

for  MEN 
and  Boys 
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'^[OVELTY  of  design,  combined  with 
*■  ^  unusual  harmonies  of  color,  has  placed 
Penmans  Sweater  Coats  high  in  the 
estimation  of  men  and  women  who  love 
outdoor  life. 

Penmans  have  realized  that  this  popu- 
larity can  only  be  retained  by  backing  up 
style  and  color  with  quality;  and  have  ac- 
cordingly knit  comfort  and  durability  into 
every  garment. 

You  will  find  it  a  pleasure  to  show  these 
coats.  Your  Trade  understands  the  value 
of  Penmans  label. 


c&nma/iJ 


Sweater  Coats 


"THE  STANDARD  OF  EXCELLENCE 


Penmans  Limited,  Paris. 


11 . 


Also  Makers  of  Underwear  avd  Hosiery. 
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JERSEY 
CLOTH 

is  Popular 

On  account  of  its  adaptability  to  var- 
ious methods  of  treatment,  its  luxuri- 
ous softness  of  texture,  its  exception- 
ally pleasing  appearance,  and  its 
wonderful  draping  qualities 

HAWTHORN 
JERSEY  CLOT H 

holds  the  premier  place  in  the  regard 
of  the  public. 

Be  sure  you  have  the  stock  to  supply 
the  demand.  It  will  pay  you  well,  in 
PROFITS,  and  customer  goodwill. 

samples,    prices,    etc.,    write  your  wholesaler, 
or  to  us  direct. 


rygk^s^re^ 


HAWTHORN  MILLS  LIMITED 


CARLETON  PLACE) 
ONTARIO 
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O.V.  BRAND  UNDERWEAR 


Manufactured    bu 


Bates  &  Innes  ltd.  Carleton  Place,  Ont 

Distributed  Through  the  Wholesale  Trade  only 

Sales    Agents-. 

E.S.Bates  *  Co.  Limited. J5.St.Nicholas  St. Montreal. Que  and  8  10  Wellington  St.E-Toronto  Ont. 
C.E. Winks.    44  Aikin  Block.  Winnipeg. Man. 
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Satisfaction 


It  means  a  great  deal  to  you.  Mr. 
Dealer,  to  have  satisfied  hosiery  cus- 
tomers. 

Mercury  Hose  are  shaped  in  the 
knitting  without  seams,  and  full 
fashioned  from  toe  to  top.  This 
means  a  snug  trimness  at  the  ankles 
and  at  the  same  time  ample  room 
at  the  top — no  binding. 

Combined  with  these  advantages 
are   the    finest   and   most   endurable 

materials,  ensuring  comfort,  correct 
fit  and  style  so  essential  to  fine 
hosiery. 

Made  in  mercerized,  lisle,  cotton, 
cashmere  and  silk  —  Mack,  white, 
and  popular  shades. 


Mercury   Mills,  Limited 

Hamilton,  Canada 


Also  Makers  of  Men's  High 
Grade  Hosiery  and  Underwear 
for  Men,  Women  and  Children 


KM 
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Identifies  exactly  the 
same  qualities  today 
as  it  did   before  the 


Which  is  more  than  can  be  said  for 
all  underwear  brands.  While  some 
have  been  made  down  to  a  price, 

St  (Seorge" 

U  N  SHRIN  KABLE 

UNDERWEAR 

FOR    MEN'S  WEAR 

is  now  being   made  even   better  than  ever. 

With  your  knowledge  of  underwear  quali- 
ties and  values  your  critical  comparison 
will  convince. 

For  those  of  your  customers  who  still  want 
the  best  recommend  St.  George  Brand 
Scotch  Knits,  Heavy  Wool  Ribs  and  Fine 
Elastic  Combinations  <\nd  Two-piece. 

AGENTS  : 

COYLE  &  RODGER  -  230  McGill  St.,  Montreal 
R.  COPPING  &  SON  -  31  Melinda  St.,  Toronto 
A.  R.  McFARLANE  -  -  Vancouver 


SSHOTIBLD  WH#LLI!  C@Ui.iMmD 
UN)  HAWAy  Cah  mbm 
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A     BALLANTYNE    FRILLIE 

FOR  SPRING    1921 


The  Ballantyne  Spring  Range  shows  a  number  of  fascinating  models 

in  these  attractive  garments.  Smocks,  Novelty  Coats,  Shawlettes,  Bath- 
ing Suits  for  Men,  Women  and  Children,  Boys'  Jerseys,  Young  Men's 
Pullovers  and  Children's  Smocks  and  Middies  are  also  shown  in  big 
variety.     The  quality  is  distinctively  "Ballantyne." 


R.  M.  BALLANTYNE,  LIMITED    Stratford,  Canada 


I'm  DRY    GOODS    It  E  VIEW 


Now  is  the  Time 

to  Get  Best  Results  from 

a  Buster  Brown  Window  Display 


B 


USTER  BROWN  STOCKINGS  are   ideal  for 
cold  weather  selling. 


Closely  knit,  they  keep  boys  warm. 

Reinforced  at  points  of  hardest  wear — with  triple- 
ply  heel?  and  toes  and  double-ply  legs  and  feet — 
they  are  built  to  stand  th?  strain  of  winter's  sports. 

Display  Buster  Brown  Stockings  in  your  window 
now — pointing  out  their  cold  weather  advantages, 
^lace  them  on  your  coup  er.  Recommend  them  to 
your  customers.  Increased  sales  will  reward  your 
efforts. 

If  your  supply  runs  short  or  sizes  become  depleted, 
you  can  obtain  Buster  Brown  Stockings  from  your 
wholesaler. 


Buster  Brown's  Sitter's  Stockings  are  equally  suit- 
able )<>r  the  girls.  Knitted  from  a  fine  quality  two- 
thread.  English  mercerized  lisle,  in  Black,  Leather 
Shade    Tan.    Pink,    Blue   and    Whit,. 


ufiewwsmm 
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Chipman-Holton   Knitting    Co.,   Limited 
Hamilton,  Ont. 

Insist  on  Buster   Brown  Stockings — the 
economical  kind 
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A  SPECIAL  LOT 

Genuine 

Hudson  Bay  Blankets 

for  Christmas 


gftgttartft 


ThESEALOFWAUTV 

"UDSONS  BAY  POINT 
BL1NKEIS 

We  have  got  in  a  special  lot  of  the  genuine 
Hudson  Bays — admittedly  the  best  blankets  in  the 
world  for  the  out-doors — whether  in  camp,  sleeping 
porch  or  motor  car.  They  come  in  three  sizes — 3 
point,  3V£  point  and  4  point,  weighing  8  lbs.  5  oz., 
10    and    12    pounds    respectively — 

Red    -   Blue   -   Green  -   White  and  Striped 

Dealers  can  do  good  Christmas  business  with  these  blankets. 
Prices  according  to  size. 

THE  D.  PIKE  CO., 

LIMITED 

123  King  Street  E.,  Toronto,  Ont. 


WOOLLENS 


S3  years  in 
service  is  your 
guarantee  of 
satis fac  tion 


ox 


FO 


again  lead  in  quality  and  origin- 
ality of  designs  and  handsome  col- 
orings. Ask  our  Representative  to 
show  you  our  wide  ranges  in  33 
oz.  HALF  BLOOD  OVERCOAT- 
INGS, highly  napped  and  in  Eng- 
lish Effect  also  our  Spring  1921 
SUITINGS  for  both  Men's  and  Wo- 
men's Wear — smart  and  distinc- 
tive. 


Oxford,  N.S. 


Manufacturing  Co., 
Ltd. 


ESTABLISHED   1849 


BRADSTREET'S 

Office*    Throughout    the    Civilized    World 
OFFICES   IN   CANADA: 


Calgary,  Alta. 
Edmonton,   Alta. 
Halifax,    N.S. 
London,  Ont. 
Sydney,  N.S. 


Ottawa,    Ont. 

St.   John   N.B. 
Vancouver,    B.C. 
Victoria,  B.C. 

Hamilton,  Ont., 


Montreal,    Que. 
Quebec,   Que. 
i'oronto,    Ont. 
Winnipofr,    Man. 
ind  St.  John's,  Nfld. 


Reputation   gained   by    long   years   of   vigorous, 
conscientious   and   successful    work. 

JOHN  A.  THOMPSON,  General  Manager,  Western  Canada 

TORONTO,  ONTARIO 
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An  Ideal  Christmas  Gift 
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A  BOX  OF 


Burritt's  Silk  Hosiery 

THE  careful  dresser  is  quick  to 
appreciate  the  special  features 
in  this  fine  Hosiery,  such  as  the 
anti-ravel  course  the  elastic  garter 
top — the  special  reinforcements. 
Added  to  these,  the  obviously  superior 
&rade  of  Silk  and  the  exceptionally  close 
weave  are  a  delight  to  the  touch  as  well  as 
the  eye. 

COLORS 

White,  Black,  Navy,  Tan,  Cordovan,  Grey, 

Beaver,    Champagne. 

A  fine  line  of  Burritt  Lisle  Hosiery  also  in- 
cludes the  above  special  features.  All  Silk 
and  Lisle  Hosiery  attractively  boxed. 

A.  Burritt  &  Co. 

MITCHELL,  ONT. 

Established  1875 
Manufacturers  of  Sweaters,  Pure  Camel  Hair  Men's  Seamless 
■— I     ■— |  Gloves,  Pullovers,    Toques.  Boys'   and  Men';  Ribbed  Wor-  ■— . 
|l|     I— I  sted  Hosiery.  I— I 
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CIRCLE-BAR  HOSIERY 
for  CHRISTMAS 


HOSIERY. 


This  year,  as  never  before,  useful  articles 
will  appeal  to  the  public  for  Christmas 
gifts.  Let  people  know  that  you  have 
Circle-Bar  Hosiery  in  Silk — Plain  colors 
and  Heather  effect  Cashmere  for  men, 
women  and  children,  and  they  will 
respond  with  their  patronage.  Write  or 
wire  us  for  the  following  lines:  Women's 
Silk  Hosiery  at  $13.50,  $15.00  and  $16.50 
ner  dozen.  Colors — Black,  Brown,  Navy, 
White.  Women's — Black,  Brown,  Grey 
nnd  Cream  Cashmere  Hosiery  at  $8.00, 
$10.50,  $13.50  and  $16.50  per  dozen. 
Women's  Heather  effect  Cashmere  Hos- 
iery at  $8.00,  $9.60,  $10.80,  and  $12.00. 

Men's  Plain  Cashmere  Socks  in  Black, 
Brown,  Grey,  Cream,  at  $6.50,  $7.20, 
$9.00,  $10.50,  and  $12.00  per  dozen. 

Men's  Heather  and  speckled  effect  Cash- 
mere Socks,  at  $8.40,  $9.00,  $10.50,  and 
$12.00. 

Children's  1-1  Ribbed  Cashmere  Stock- 
ings in  Black,  Brown,  Cream,  sizes  4-4.3/2, 
at  $3.50  per  dozen;  sizes  SS'A  at  $4.50 
doz. ;  sizes  6-6 K',  at  $6.00  doz. ;  sizes  7-7^2, 
at  $7.20  doz.;  size  8,  at  $8.40  doz.;  sizes 
8.^-9-9^-10,  at  $9.00  doz. 

Write  or  wire  us  your  order. 


The  Circle-Bar  Knitting  Co.,  Limited 

Kincardine,  Ontario 
Mills  at  Kincardine  and  Owen  Sound,  Ont. 


Merus 

Your 

Approval 
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For  the  Critical  Man 


Made  By 

Atlantic  Underwear 


13 


MONCTON 


COMPANY,  LIMITED 


N.B. 


E.  H.  Walsh  &  Company- 
Montreal  and  Toronto 
Selling  Agents  for  Quebec,  Ontario  and  Western  Provinces 


A  Popular  Jersey 

Because  it  is  practical  from  every  stand- 
point, this  All-wool  Men's  V-neck  Jer- 
sey is  a  quick  seller  all  the  year  round 
It  combines  convenience,  comfort  and 
hard  wear  with  an  attractive  appear- 
ance Plain  colors,  and  combinations 
as  illustrated  in  Royal  Blue  and  White. 

Boys'  Jerseys— Pullover  and  Dome 
Neck  Styles;  also  Men's  Pullover  Jer- 
seys. 


JERSEYS,  LIMITED 

455    King     Street    West,    Toronto 
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Tuxedos 
Sweaters 
Pullovers 
Shawls  and 
Scarfs 


OUR  SAMPLES  for  Fall  1921,  also  latest  Spring  line,  are 
now  ready,  with  the  right  prices. 

The  best  time  for  the  wholesaler  to  see  our  range. 


Makers  of  High-Grade  Knitted  Goods 
399  ST.  LAWRENCE  BLVD.  MONTREAL 


MAPLE  LEAF 


Look  for  these 
TRADE  MARKS 


DR.  NEFFS 


This    Trade    Mark  identifies 


M 


en  s 


Combinations 


Every  man  who  examines  one 
of  these  garments  is  at  once 
impressed  with  the  splendid 
value  offered  —  in  the  obvious 
superiority  of  the  garment,  yet 
at    a    moderate    price. 


Sold  only  to 
Jobbing   Trade 


these  twoWaterhouse  Brandsof 


Underwea 


and    Two-piece 


Every  man  who  wears  one  of 
these  garments  soon  decides 
that  he  could  not  wish  for  a 
better  garment  from  point  of 
comfort,  warmth,  and  economy. 
They  will  bring  you  customers! 


THOS.   WATERHOUSE  &  CO.,  LTD. 

INGERSOLL,  ONT. 

Repretentativet: 

WM.  R.  BEGG  &  Co.,  20  Wellington  St.  West,  Toronto,  Ont. 
C.  E.  HOWARD,  Coristine  Bldg.,  Montreal,  P.  Q. 
O'BRIEN  &  ALLEN,  Phoenix  Block,  Winnipeg,  Man. 


The  Open  Season  for  Woollies 

With  the  open  season  for  children's  woollies  in  full  swing,  dealers  will 
do  well  to  keep  prominently  displayed  in  their  stores 

Priscilla  Quality 
Children's  Woollen  Garments 

These  garments   sell   quickly   when  offered   to  customers,  because  their 
high  quality  and  workmanship  are  apparent  on  sight. 


HENRY  DAVIS  &  CO.,  LIMITED 


259  Spadina  Ave.,  Toronto 
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Help  the  Customei  Decide 

Offer  her  Peerless  Underwear.  Its  well-made,  smooth  appearance 
attracts  favorable  attention — and  satisfies  the  customer. 

Many    retailers    find    Peerless  Underwear  a   profitable   line   to 
handle.    Order  it  direct  from  the  manufacturer. 

For  Women  —  Children — Infants 


■it  i 


lE'S 


Peerless  Underwear 
Company,  Limited 

Controlled  by 

J.  R.  MOODIE  &  SONS,  LIMITED 

Hamilton,  Ont. 


MOYER  MAID"   Swiss  Ribbed  Vests 


44 


combine  all  the  qualities  requisite  to  good  vests,  good  sellers  and  good  purchases. 

We  are  satisfied  with  the  superiority  of  the  goods  we  are  offering  you ;  you  will  be 
satisfied  with  the  profits  of  a  steady  turnover  of  "Moyer  Maids"  and  your  customers 
will  be  satisfied  with  the  excellent  fit,  fine  finish  and  long  wear  of  the  vests  they  have 
bought.    A  customer  satisfied  is  a  customer  re-sold. 

i        See  our  samples  and  be  convinced. 


THE  HOME  OF 
OF 

"MOYER  MAID" 


WALTER  W.  MOYER 

EPHRATA.  PA 


CANADIAN  AGENTS: 


HAROLD  F.  WATSON,  FOSTER  LIMITED 

208  CORIST1NE  BLDG.,  MONTREAL 


Ill' 


Dry  Goods  Hevieu 


Goodwins  Accorded  Royal  Welcome 

Patron  Saint  of  Christmas  Reaches  Montreal  in  Aeroplane,  Takes  Up  His  Abode  in  a  Beau- 
tiful Palace  and  Busies  Himself  for  Weeks  in  the  Interest  of  Eager  Children— Clever 
Advertising  Introduced  in  Captivating  Booklet. 


SEl  DOM    if    ever    daring    the    long 
centuries     through     which    he    has 

journeyed  to  the  earth  to  gladden 
the  hearts  of  youngsters  and  grown-ups 
has  the  Patron  Saint  of  Christmas  been 
bo  welcomed  as  he  was  last  year  in  the 

of  Montreal  by  the  enterprising  firm 
of  Goodwins  Limited. 

From  th,.  initial  warning  of  his  Comin<* 
which  was  heralded  in  the  daily  p 
■"  good  time,  thousands  of  kiddies  in 
Montreal  and  even  in  the  outlying  dis- 
tricts excitedly  watched  the  papers  for 
further  news.  Beginning  in  the  early 
weeks  „f  November,  Goodwins  published 
aauy  a  Santagram"  which  embodied  a 
persona  message  from  Santa  Claus  to 
his  small  friends  and  which  described  the 
various  vicissitudes  of  the  Saint's  jour- 
neying to  the  land  of  Canada.  Clever 
"ketches  by  the  store's  own  artist  gener- 
ally accompanied  these  wireless  messages 
and^»edPart^  the  photogram  service 
Sa'nla  Clau"   "^   ;°    the   mode™ 

fu/l^'f  ^'  <la>i  ra!lta's  II-"--  were  faith- 
faHj  followed  by  a  host  of  small  friend, 
who   spent    endless    hours    painstaking 

in  <>Ut  hVT  ,0  him  Which  — e 
sent    in    care    of   Goodwins    to    await    his 

"■»«.      There,    was    nothing    ,„ mon 

Place    about    Santa's    method    of     ~" 

from  the. outset    he   announced   tha     h ! 

would   arrive   i„    Montreal  by  aeroplane 

jnd  issued  a  cordial  invitation  to      l'h 

htfle    friends    t0    meet    him    upon    his 

amval.     Novemhei    29th,   which   was   a 

to    the    scheduled    time    for    his    arrival 
[—•'.v    at   4    p.m.,    Fletcher's    Field     the 

mouVro'"  .space on  ,h(' east  "«* o) 

Mount  Royal  was  crowded  by  thousands 
of  eager  children.  Excitement  was^S 
until  Santa  arrived  at  last,  jUst  at  dusk 
>n  1ms  splendid  flying  machine  which  was 
footed  by  Lieut.  Wilshireof  theRAF 
J  spite  of  the  rain,   Santa   held  an  en- 

and  an  elaborate  procedure  was  carrried 
jut  which  included  an  official  welcome 
from  Mayor  Martin,  who  presented™ 
Sam  w,.h  an  enormous  golden  key,  some 
3  feet  ,n  height,  with  which  went  the 
freedom  of  the  City.  This  key,  by  he 
->'■  —s  described  in  the  store  adver! 
t -ment  as  having  been  made  ou  of 
-I     unhg   t    and   this    wa.s    the   reason 

S  nt  Vr  '"  (",1,,r-  NeedleM  t0  say, 
Saute    (  laus    was    deeply    affected    by    the 

J^mess  of  this  greeting  and   inviu, 
everyone  to  come  and  call  upon   him  a 
bis  Headquarters  in  the  Goodwin  store. 

\    Continuous    Reception 
In   honor  of   his   coming  to    Montreal, 
Santa  (laus  did  not  wear  the  sterotyped 


Scene  in  Twinkle  Toicn 


The   Twinkles  busily  engaged  in  building,  packing  and  shipping  toys  to  Goodwhu 
in   1919. — From  Clover  Christinas  Booklet. 


costume  of  scarlet  trimmed  with  white, 
but  appeared  in  an  entire  outfit  of  white 
from  head  to  foot.  He  repaired  at  once 
to  Goodwin's  store  where  a  magnificent 
castle  had  been  erected  just  over  the 
front  entrance  and  which  was  brilliantly 
lighted  in  honor  of  his  coming.  Here  he 
appeared  to  acknowledge  the  applause 
of  the  throng  outside  and  repeated  this 
appearance  daily  every  few  hours  until 
Christmas  arrived.  Alternating  with  his 
appearance  out  of  doors,  Santa  held 
receptions  within  the  toy  department, 
where  long  queues  of  kiddies  waited  to 
enjoy  the  privilege  of  shaking  hands  with 
him.  So  popular  did  this  amusement  be- 
come that  Santa  was  obliged  to  announce 
that  hand-shaking  would  be  dispensed 
with  on  account  of  the  fatigue  it  incur- 
red. 

It:  order  to  feature  the  Christmas 
Castle  the  more  attractive  at  night, 
Goodwins  kept  a  large  searchlight  play- 
ing continuously  upon  it,  and  the  entire 
front  was  elaborately  lit  by  electric 
lights. 

Simultaneously  with 
Goodwins  inaugurated 
attractive  method  of 
children  by  inviting 
to  be  present  in  the 
morning  from  U  to  D.30  to  hear  delightful 
songs  and  stories  given  by  Miss  Dickes, 
of  Montreal,  who  undertook  to  entertain 
in  this  way  and  interpret  the  clever  work 
of  the  advertising  staff  of  the  store. 

Goodwins  are  perhaps  the  only  firm  in 


Santa's  arrival, 
an  even  more 
interesting  the 
all  who  cared 
basement    each 


Canada  who  can  boast  of  a  writer,  a 
color  artist  of  the  first  talent,  and  a 
composer  of  music  of  more  than  ordinary 
gift  upon  its  staff.  Together  these  three 
contrived  a  charming  fantasy  for  child- 
ren which  formed  the  basis  of  the  ad- 
vertising for  the  store.  Daily  an  excerpt 
from  the  story  was  published  in  the 
papers  and  related  the  experience  of 
Santa  Claus  on  his  way  down  to  the 
earth.  The  title  given  was  "The  Story 
of  Twinkles"  as  told  by  Santa  Claus,  and 
described  the  Saint's  wonderful  experi- 
ence in  discovering  Twinkletown  where 
his  toys  are  made.  According  to  Santa 
everything  in  Twinkletown  was  white 
except  the  trees,  grass  and  the  faces  of 
the  queer  little  folks  who  live  there. 

The  trees  and  the  grass  were  greeny 
blue. 

The    faces    were    pinky   pink. 

Yes,  Pink! 

"Just  as  pink  as  a  baby's  nose  on 
Christmas  morning."  And  the  people 
"livid  in  houses  like  basins  turned  up- 
side down  made  of  snow  with  sheets  of 
pink    ice   for   windows." 

The  booklet  contained  5  color  pages, 
one  of  which  i.-,  reproduced.  Also  there 
were  interpolated  two  charming  little 
solids  sung  by  the  Twinkles  at  their 
work.  Seven  pages  of  reading  matter 
completed  the  booklet,  which  was  pub- 
lished shortly  before  Christmas?  and  sold1 
in  the  store  for  20  cents  per  copy.  lit 
all  over  1,000  copies  were  disposed  of. 
(Continued  on  next  page) 
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Toylands   in  Toronto 


T.  Eaton  Company  Stages  Monster  Parade  in  Honor  of  Christmas 

Patron — Three  Floors  of  Toys  Attract  Thousands  of  Children 

— Santa  Arrives  Early  to  Cheer  Things  Up 


TORONTO'S  thoroughfares  from 
North  Yonge  street  station  to 
Queen  street  were  packed  as  they 
have  seldom  been  packed  before  with 
eager  children  on  Saturday  morning, 
November  13th,  when  Santa  Claus  ar- 
rived from  the  land  of  ice  palaces  and 
diamond  snows  to  take  up  his  abode 
until  Christmas  Eve  in  the  wonderful 
new  Toyland,  build  for  the  genial  patri- 
arch and  his  brilliant  entourage  by  the 
T.  Eaton  Company  in  the  newly  ac- 
quired wing  of  the  main  store. 

Such  scenes  of  enthusiasm  as  marked 
Santa's  entry  to  the  Queen  City  and  his 
subsequent  passage  through  the  streets 
could  scarcely  be  eclipsed — tens  of  hun- 
dreds of  lighthearted  kiddies  pressed 
eagerly  to  the  curb  for  a  point  of  van- 
tage, danced  to  keep  Jack  Frost  from 
nipping  little  toes,  or — if  particularly 
lucky  in  getting  an  inside  stand— flat- 
tened tip-tilted  noses  against  the  store 
windows  in  order  to  miss  nothing  of  the 
long-heralded  parade.  Eaton's  outdid 
any  previous  pageant  of  the  kind  under- 
taken in  Toronto — elaborate  and  true  to 
the  loveliest  picture  books  were  the 
scenes  enacted  in  the  city  streets,  en- 
abling rich  and  poor  alike  to  make  the 
personal  acquaintance  of  such  wonderful 
personages  as  Old  King  Cole,  Cinderella, 
the  Old  Woman  That  Lived  in  a  Shoe 
and  all  the  other  notables  that  tread 
the  fanciful  pathway  of  the  nursery 
rhyme  tales. 

The   Arrival 

Loud  cheering  greeted  each  of  the 
personages  as  they  came  by  in  the  pro- 
cession until  Santa  himself  came  into 
view.  First  a  look  of  respect,  mingled 
with  awe,  came  over  the  little  faces. 
Then,  as  the  good  saint  turned  his  beam- 
ing face  toward  them,  he  at  once  lost 
all  the  air  of  mystery  and  they  broke 
into  a  mighty  cheer.  It  was  away  with 
doubt,  away  with  fear.  The  beard  of 
Santa  Claus  is  not  made  of  cotton  wool, 
as  the  big  boys  told  them.  He  was  real. 
He  wore  no  mask. 

Bouncing  and  laughing,  waving  his 
hands  and  displaying  the  bags  of  toys 
he  had  brought  from  his  workshops  in 
the  Far  North,  he  was  cheered  along 
the  whole  route  of  the  procession. 

He  presented  a  gorgeous  smiling  spec- 
tacle in  a  cardinal  suit,  beautifully 
trimmed  with  white  fur,  and  when  he 
climbed  the  ladder  and  swung  into  a 
third  storey  window  thousands  of 
throats  cheered  him  as  one,  and  straight- 
way the  joyous  hordes  of  youngsters 
oozed  in  through  the  store  and  sought 
out  their  favorite  haunts  in  a  Toyland 
bigger  and  finer  than  anything  they 
had  seen  before. 

Here  the  memories  of  the  magnificent 


parade  with  the  animals  on  horseback, 
the  Highlanders'  band  and  Humpty 
Dumpty  hanging  perilously  from  his 
wall,  were  obscured  by  new  subjects  of 
wonderment  and  everyone  forget  every- 
thing but  the  presence  of  the  most  won- 
derful toys — three  whole  floors  of  them 
— and  a  toyland  approached  through 
glistening  doorways  and  distinct  as  a 
sacred  place  from  the  rest  of  the  store. 
Separate  staircases  built  enabled  the 
youngsters  to  get  from  one  wonderful 
display  to  another  without  having  the 
spell  broken,  and  from  dolls  to  animals, 
blocks  to  trains,  automobiles  to  books, 
they  wandered  with  unconfined  enthu- 
siasm. 

At  Simpson's  Christmas  Show 

Across  the  way  in  the  Robert  Simp- 
son Company's  Christmas  Show,  Santa 
arrived  quite  quietly  on  Thursday,  Nov. 
11th,  and  has  been  holding  court  evp 
since  and  rushing  through  his  terrific 
correspondence.  After  a  comparatively 
dull  season,  it  is  astonishing  to  see  the 
swarms  of  people  again  in  the  stores — 
everybody  has  caught  the  Christmas 
spirit,  and  undoubtedly  the  early  arrival 
of  Father  Christmas  has  done  much  to 
stir  up  enthusiasm  and  get  the  wheels 
of  trade  moving  once  more. 


GOODWINS  ACCORDED  ROYAL 
WELCOME 

(Continued  from  page  112) 
Every  morning  from  10  to  noon,  Santa 
held  receptions  and  again  in  the  evenings, 
and  in  between  times  he  handled  a 
voluminous  correspondence  from  his 
youthful  admirers. 

Never  was  such  a  business  done  in 
toys  as  that  resulting  from  the  kiddies 
visit  to  "Twinkletown"  as  the  toy  de- 
partment was  termed,  and  in  spite  of 
the  exhausting  nature  of  his  work  Santa 
remained  cheerful  and  benevolent  up  to 
the  eve  of  Christmas  itself,  solving  gift 
difficulties  for  parents  and  hearing  the 
confidences    of    their    eager    youngsters. 

From  time  to  time  Santa  wrote  delight- 
ful little  stories  in  the  store's  advertis- 
ing column  in  which  he  related  any  in- 
cidents regarding  his  beloved  toys,  which 
were  naturally  of  intense  interest  to  his 
readers.  The  land  of  Twinkletown  and 
the  story  of  the  Twinkles  who  inhabit 
it  has  lingered  in  the  minds  of  many 
children,  for  already  several  letters  have 
been  received  by  the  advertising  staff 
of  Goodwins  Ltd.,  written  by  their  small 
friends,  asking  them  when  Santa  is  com- 
ing and  whether  he  will  bring  the  longed 
for  doll. 

It  is  indeed  worth  while  to  build  up 
confidence  with  the  children,  there  is  not 
a  kiddie  who  received  a  warm  hand- 
shake and  a  smile  from  Santa  last  year 
who  will  not  feel  happy  to  go  back  as 
often  as  possible  to  Goodwins  and  enjoy 
all  the  privileges  which  are  at  his  dis- 
posal. 


Textile  Output  Curtailed 

American  Wage  Conditions  and  Income  Taxes  Threaten  to 

Close  Plants. 


LESS  than  one-half  the  output  of 
three  months  ago  is  being  pro- 
duced in  the  New  England  textile 
factories,  some  plants  having  closed  al- 
together, and  some  having  curtailed  pro- 
duction to  the  extent  of  80  per  cent. 
Wage  conditions  are  responsible,  some 
firms  remaining  on  full  time  schedules 
with  full  forces  by  effecting  10  per  cent, 
wage  reductions,  according  to  press  de- 
spatches of  Nov.   17th. 

But  other  considerations  tend  to  fur- 
ther curtail  textile  production  across  the 
line.  Recent  advices  from  Washington 
are  to  the  effect  that  many  textile  manu- 
factories will  be  forced  into  bankruptcy 
if  Congress  insists  upon  collection  of  the 


last  instalment  of  the  Federal  income 
tax  due  December  15th.  Congress  con- 
venes on  December  6th  and  Daniel  C. 
Roper,  former  Commissioner  of  Inland 
Revenue,  urges  that  collection  of  the  in- 
stallment be  deferred  indefinitely,  inter- 
est being  charged  at  8  per  cent. — a  pro- 
posal to  which  manufacturers  are  said  to 
be  agreeable. 

The  denouement  of  these  crises  will 
have  an  important  but  not  vital  effect  on 
Canadian  conditions,  and  it  is  too  early 
to  be  pessimistic  as  there  is  an  evident 
desire  on  the  part  of  all  concerned  to 
amicably  adjust  adjustable  conditions 
that  normal  production  might  be  main- 
tained. 


114 


Dry  Ooods  Review 


Wonderful  Toys  Now  On  View 

Toy  Departments  Overflowing  With  Fascinating  Examples  of  the Toy-malcing  Art     British, 

French,  American  and  Canadian  (ioods  Show  Marked  [mprovemeni      Educational 

Games  Are  to  the  Fore— Mechanical  Devices    Vre  Excellent. 


IT  IS  many  ;i  long  year  since  stocks 
of  toys  have  been  so  plentiful  as  is 
the   case    this    year,   and    perhaps   as 
a  result  of    this    plentitude     of     supply 
igers  of  toy  departments  have  felt 
an  incentive   to  elaborate  their  plans  for 

Christmas  display  and  to  lay  "'  m'i"h 
emphasis  upon  the  toy  in  its  every  con- 
ceivable form   as  they  posibly  can. 

>rding  to  one  department  manager 
interviewed  by  Dry  Goods  Review  this 
month,  there  is  no  lack  of  toys  of  every 
sort  and  description,  and  in  spite  of  the 
dullness  of  trade  in  most  lines  of  mer- 
chandise it  is  expected  that  buying  for 
Christmas  in  these  lines  will  be  better 
than  ever.  It  is  impossible  to  discrim- 
inate in  favor  of  any  country  as  regards 
the  merits  of  any  particular  line,  since 
toy  manufacturing  all  over  the  world  has 
improved  by  leaps  and  bounds  within  the 
last  twelve  months.  Speaking  roughly, 
it  was  stated  that  the  stuffed  animals 
from  British  workshops  are  by  far  the 
best  of  their  sort,  and  dolls  from  Ameri- 
can and  Japanese  makers  are  quite  the 
most  attractive.  The  British  and  Cana- 
dian educational  toy  is  the  leader  of  its 
kind,  and  the  Japanese  musical  goods, 
such  as  pianos,  are  far  superior  in  their 
class.  In  celluloid  goods  the  American 
market  is  supreme,  while  for  doll's  fur- 
ni.-hings  the  best  range  comes  from 
France   and   England. 

Every  season,  according  to  this  man- 
ager, is  noted  for  its  own  particular  line 
of  best  sellers.  In  1918,  for  instance, 
dolls  were  very  slow  to  move  and  almost 
any  other  line  of  toy  went  faster;  in 
1919,  however,  dolls  sold  freely,  in  spite 
of  the  fact  that  they  were  hard  to  secure 
and  this  year  it  is  expected  that  the 
mechanical  and  the  educational  toy  will 
hold  the  field  in  the  hearts  of  young- 
sters. 

Hundred-Dollar  Toys 

Almy's  Limited  are  all  ready  for  their 
annual  reception  to  the  patron  saint  of 
Christmas,  and  are  planning  a  monster 
parade  in  his  honor  as  is  their  custom 
every  season.  A  large  section  on  the 
second  floor  has  been  set  apart  for  toy- 
land,  and  many  rows  of  display  tables 
and  shelves  have  been  especially  decor- 
ated in  scarlet  with  animal  cut-out-  ap- 
pliqued  upon  them.  All  the  toys  will 
be  shown  upon  this  background  of  scar- 
let, and  much  evergreen  and  other 
Christmas  greenery  will  be  used  as  well. 
Among  the  features  of  Almy's  toy  dis- 
play will  be  toy  motor  cars  and  stuffed 
horses  which  will  sell  at  $100,  or  over, 
and  which  are  marvellously  made.  The 
motors  can  attain  a  speed  of  16  miles 
per   horn    by    the   use   of  clever   gear   ar- 


rangements,   and    will    no    doubt     tempt 
many    youthful    speed    artists. 

Among  the  other  new  toys  noticed 
line  are  miniature  grand  pianos,  which 
are  very  tuneful  and  are  equipped  with 
the  half  tone  scale  so  that  real  music 
can  be  played  upon  them.  These  should 
be  of  real  educative  value  to  their  tiny 
owners  in  time  to  come.  Another  < i « ■ 
lightful  novelty  is  the  block  outfit  which 
features  instructive  games  as  well  as 
the  usual  building  construction  effects. 
A  feature  of  these  new  blocks  is  that 
there  is  only  one  way  of  fitting  them 
together,  owing  to  a  trick  in  the  con- 
struction, and  therefore  the  child  play- 
ing with  them  cannot  be  misled  as  re- 
gards his  knowledge  of  the  alphabet,  for 
letters  are  carved  upon  each  block  and 
they  must  follow  in  their  proper  order. 
Whenever  a  bridge  or  a  church  is  con- 
structed of  these  blocks  the  entire  al- 
phabet inevitably  appears  upon  the  sur- 
face, or  correctly  spelled  words  of  one 
syllable,  as  the  case  may  be.  The  double 
purpose  game  is  one  of  the  features  of 
1921. 

For  Grown-Up  Children 

There  has  been  a  dearth  of  amusing 
games  for  older  people  for  several  years, 
according  to  the  toy  manager,  and  noth- 
ing seems  to  have  approached  ping-pong 
in  popularity  until  this  year,  when  a 
form  of  indoor  golf  has  been  perfected 
which  is  expected  to  achieve  great  suc- 
cess. There  is  no  reason  on  earth  why 
grown-ups  should  not  play  as  well  as 
children,  yet  the  field  is  apparently  un- 
filled in  this  respect. 

Toy   Salesmanship 

For  older  boys  and  girls  also  many 
ingenious  scientific  and  mechanical  out- 
fits are  making  their  appearance  this 
year,  such  as  complete  telephone  sets, 
with  mouthpiece,  receiver,  wires,  etc., 
and  more  and  more  emphasis  is  being 
laid  upon  science  in  toydom  with  every 
successive  month.  The  great  thing  in 
handling  this  class  of  toys,  according  to 
the  manager,  is  to  have  a  sales  staff  with 
imagination  and  a  capacity  of  seeing  the 
child's  viewpoint,  so  that  sales  may  be 
stimulated  by  interesting  the  youngster 
as  well  as  the  parent.  When  a  customer 
i  nquires  about  a  toy,  the  sales  clerk 
should  be  able  to  tell  her  something 
more  than  the  price  of  the  article.  She 
snould  be  able  to  say  to  her:  "This  little 
cart  costs  $1.50  madam,  and  it  is  one  of 
the  newest  ideas  in  painted  toys.  It  is 
made  in  the  States  and  is  all  hand- 
painted  and  screwed  together  so  that 
it  will  not  break  easily.  The  colors  are 
fast,   and   there   aren't   any    pointed    cor- 


to  hurt  a  child.  We  have  about  a 
dozen  varieties  made  by  the  same  people 
and  they  are  a  fascinating  collection  for 
a  child  to  make  from  time  to  time. 
There  are  all  kinds  of  animals  and  carts 
and  trees,  etc.,  so  that  one  can  have  a 
farmyard  right  away."  That  sort  of 
argument  will  interest  most  mothers,  and 
where  a  50  cent  article  might  have  been 
sold,  a  $2  one  will  probably  be  sold  in- 
stead or  else  several  of  the  50  cent  kind. 
The  public  does  not  want  cheap  toys, 
it  seems,  and  there  is  certainly  an  in- 
creasing interest  on  the  part  of  parents 
to  try  to  develop  an  interest  in  home 
fun  on  the  part  of  their  children.  Par- 
ents now  understand  that  something 
more  than  just  clothing  and  food  is  re- 
quired by  the  normal  child  nowadays 
and  they  are  seeking  ways  and  means 
of  making  the  home  as  attractive  as  pos- 
sible. Following  this  idea,  the  toy  de- 
partment can  make  a  definite  appeal  to 
such  parents  during  the  entire  year,  and 
one  of  the  best  things  to  interest  grown- 
ups is  the  child's  reflectroscope  or  lan- 
tern for  showing  picture  post-cards,  etc., 
which  can  be  operated  by  electricity. 
Such  an  outfit  will  keep  children  amused 
for  a  whole  evening  and  is  absolutely 
simple  to  manage,  as  no  complicated 
slides  are  required  for  its  operation. 

Still  younger  children  are  perennially 
interested  in  the  Teddy  bears  and  dolls, 
which  this  year  appear  in  more  varie- 
ties than  ever  and  with  many  improve- 
ments. The  walking  doll  is  already  sell- 
ing well  in  spite  of  its  cost,  and  many 
other  English  dolls  which  feature  real 
hair,  etc.,  are  in  strong  demand.  The 
latest  English  Teddy  bear  has  a  realistic 
growl,  whicn  makes  him  very  attract- 
ive, and  the  larger  the  bear  the  more 
popular  he  is.  Every  possible  species  of 
animal  appears  this  season  upon 
wheels,  in  all  sizes,  but  the  largest  kinds, 
upon  which  a  small  horseman  can  ride 
astride,  will  of  course  prove  irresistible 
to  children. 

The    Doll's    House 

There  does  not  exist  a  single  small 
girl  whose  heart  would  not  beat  faster 
at  the  sight  of  some  of  the  wonderful 
doll's  houses  which  are  being  featured 
this  season  by  Henry  Morgan  &  Co.  One 
particularly  att  active  house,  which  is 
about  3  feet  high  and  2%  feet  square, 
is  entirely  hand  made,  even  to  the  bricks 
of  neatly  joined  bits  of  wood,  of  which 
the  walls  and  roof  are  made.  The  dor- 
mer and  bow  windows  have  balconies 
with  flower  pots,  and  there  is  a  verandah 
in  front.  The  house  is  completely  out- 
fitted with  every  modern  convenience 
which    can    be  imagined,  even  including 


Dry  Goods  Review 


FANCY  GOODS,  NOTIONS  AND  TOYS 


electricity,  for  which  fixtures  are  pro- 
vided in  each  room.  There  are  hand- 
made rugs  upon  the  floors,  cretonne  cur- 
tains at  the  windows,  and  period  furni- 
ture in  each  room.  In  the  kitchen  then 
is  a  refrigerator  as  well  as  the  most 
up-to-date  model  kitchen  cabinet,  range 
with  complete  outfit  of  utensils,  etc.,  and 
at  every  window  flower  boxes  bloom 
with  gay  flowers.  Such  a  house  as  this, 
it  is  interesting  to  note,  is  the  product 
of  a  Montreal  manufacturer,  and  no 
finer  exhibition  is  to  be  found  among 
the  many  British  and  American  lines 
shown. 

The  American  doll's  house  is  well  fin- 
ished on  the  exterior,  but  is  unfurnished 
within.  The  British  house  is  a  replica 
of  the  well-known  English  villa,  usually 
tall  and  narrow,  sometimes  featuring 
three  stories,  again  only  a  bungalow 
style.  These  houses  are  very  attractive 
architecturally  speaking,  and  often  have 
a  tennis  court  and  bowling  green  on 
the  roof,  with  a  miniature  staircase 
leading  down  to  the  ground.  The  win- 
dows in  these  houses  are  exact  repro- 
ductions of  quaint  latticed  cottage  win- 
dows. 

One  novel  house  is  a  composite  desk, 
table  or  bookcase  combined,  and  pre- 
sents an  ordinary  appearance  of  a  doll's 
house  on  the  outside,  but  when  the  roof 
is  opened  up  can  be  used  in  any  of  the 
above  capacities. 

The  ever  popular  Noah's  Ark  reap- 
pears this  year  in  new  colorings  and 
more  attractive  appearance  than  ever. 
The  large  outfits  not  only  comprise  com- 
plete sets  of  animals,  but  include  the 
whole  family  of  Noah,  and  several  trees 
for  making  the  ark  as  picturesque  as 
possible.  The  arks  appear  in  half  a 
dozen  styles  and  feature  wheels  as  well 
as  the  usual  keel-bottom. 

During  an  interview  with  a  prominent 
toy  importer  who  has  just  returned  from 
a  visit  to  England,  Dry  Goods  Review 
was  informed  that  British  toy  makers 
have  launched  a  big  campaign  to  sup- 
plant foreign  toys  in  the  British  mar- 
kets. An  advertising  campaign  is  be- 
ing waged  calling  attention  to  the  com- 
prehensive range  of  toys  now  being 
manufactured  in  Great  Britain,  and  urg- 
ing the  British  public  to  give  prefer- 
ence to  British-made  goods. 

The  extension  of  this  industry  means 
increased  industrial  activity  in  many 
parts  of  the  country.  The  metal  parts 
of  the  toys  and  games  are  chiefly  manu- 
factured in  the  Birmingham  district, 
while  large  potteries  in  the  vicinity  of 
Stokes-on-Trent  are  providing  dolls' 
heads,  arms,  legs,  and  eyes.  The  manu- 
facture of  toys  from  wood,  wool,  or 
fibre,  is  carried  on  in  a  number  of  cities, 
chiefly  in  London,  Liverpool  and  Man- 
chester. Before  the  war  Great  Britain 
imported  toys  to  the  value  of  £1,450,814 
(1913),  from  foreign  countries,  and  a 
very  small  amount  from  her  own  pos- 
sessions. Approximately  four  -  fifths 
came  from  Germany.  Imports  fell  off 
during   the    war,   though    the   toy   trade 


A  Serviceable  Style 

A  smart,  little,  patent  leather  hand-bag. 
opening  on  the  side  and  containing  toilette 
fittings  and  purse.  The  model  is  designed 
with  an  arm  strap  especially  for  Winter 
use. — Courtesy  Julian  Sales  Co.,  Ltd.,  To- 
ronto. 

with  France  grew  steadily  to  large  pro- 
portions. The  United  States  furnished 
large  quantities  in  1915,  but  this  trade 
fell  off  to  half  the  next  year  and  has 
since  been  negligible,  the  adverse  rate 
of  exchange  acting  as  a  check. 

Germany's  trade,  of  course,  stopped. 
The  extent  of  its  revival  and  the  menace 
to  the  British  toy  manufacturer  may  be 
seen  by  a  comparison  of  import  figures 
for  the  first  half  of  the  present  year. 
In  that  period,  of  imports  worth  £1,170,- 
994,  Germany  furnished  more  than  half 
—£631,138,  as  against  £377,789  worth  in 
the  first  half  of  1914.  British  retailers 
do  not  like  to  handle  these  goods,  but 
it  is  a  matter  of  business  with  them. 

The  buyer  for  the  toy  and  fancy  de- 
partments in  a  West  End  house,  where 
the  annual  Christmas  fair  is  a  special 
feature,  said  that  in  pre-war  days  he 
was  accustomed  to  spend  two  months  in 
Germany,  and  during  that  time  placed 
orders  amounting  to  £11,000  or  so  for 
toys,  sports  and  fancy  goods.  He  has 
been  in  Germany  recently  for  several 
weeks.  Many  large  German  houses  have 
been  sending  representatives  to  England 
to  secure  large  orders  for  Christmas 
goods,  and  many  Dutch  houses  have  been 
acting  for  German  manufacturers. 
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"Soo"  Merchants 
Want  Holiday 
To    Remain 

The  merchants  of  Sault  Ste.  Marie, 
Ontario,  are  firm  supporters  of  the 
Wednesday  half  holiday  which  has  been 
observed  by  the  trade  in  that  town  for 
some  time  with  general  satisfaction  to 
customers  and  storekeepers  alike. 

One  of  the  leading  dry  goods  mer- 
chants asked  as  to  the  town's  attitude 
on  the  question  of  the  weekly  half  holi- 
day said  that  at  the  present  time  there 
was  some  uncertainty  as  to  the  attitude 
of  three  or  four  merchants  who  were 
showing  a  disposition  to  eliminate  the 
half  holiday.  A  letter  expressing  the 
attitude  of  the  other  merchants  should 
such  action  be  taken  was  sent  to  the 
"Soo"  daily  press.  It  reads  in  part  ^s 
follows: 

For  several  years  past  the  business 
men  of  the  City  of  Sault  Ste.  Marie  have 
been  closing  their  stores  at  noon  each 
Wednesday  during  the  Summer  months, 
thus  giving  a*half  holiday  to  themselves 
and  also  to  their  employees. 

This  has  worked  out  very  satisfactorily 
to  all  concerned,  so  a  step  further  was 
decided  upon,  and  we  believe  the  decision 
arrived  at  was  practically  unanimous — 
that  Wednesday  afternoon  be  declared  a 
half  holiday  all  the  year  around  with  the 
following  exceptions. 

The  week  in  which  a  statutory  or  civic 
holiday  occurred  there  was  to  be  no 
Wednesday  half  holiday  and  for  the  full 
month  of  December  the  Wednesday  half 
holiday  was  not  to  be  in  operation. 

So  well  have  the  public  been  seized 
with  the  knowledge  of  the  half  holiday 
that  very  few  people  are  on  the  business 
streets  Wednesday  afternoon,  in  fact  it 
is  more  like  a  Sunday.  Naturally  a  man 
in  business  wishes,  at  least,  to  get  his 
share  of  what  trade  is  going,  but  if  all 
stores  are  closed  is  not  each  one  on  the 
same  footing? 

The  public  are  in  sympathy  with  this 
movement  and  it  is  to  be  hoped  that 
every  man  in  business  whether  in  a  large 
or  small  way,  will  cheerfully  continue  in 
this  good  work,  and  thus  enjoy  a  real 
ease  off  from  work  one  afternoon  a 
week,  and  those  whom  he  employs  will 
appreciate  it  for  themselves  and  render 
better  service  to  their  employer. 

It  must  be  boi'ne  in  mind  that  while  so 
many  industrial  workers  and  artisans 
have  the  Saturday  half  holiday,  and  those 
in  offices  and  many  lines  of  business, 
that  the  retail  stores  are  open  not  only 
Saturday  afternoon  but  Saturday  even- 
ing, in  many  cases  till  nearly  midnight. 
Therefore,  why  should  retail  clerks  not 
have  their  half  holiday  to  make  up  for 
the  extra  work  Saturdays  and  Saturday- 
nights? 

A  big  movement  is  now  on  throughout 
Ontario  to  have  one  afternoon  a  holiday 
all  the  year  around,  many  cities  and 
towns  have  already  adopted  it  and  it  is 
bound  to  become  general. 
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Showcard  Writing  and  How  it  Can 

Help  to  Stimulate  Business 

Creating,  in  the  Mind  of  the  Possible  Purchaser,  the  Desire  to  Buy 

— Neat,  Attractive  Showcards  Will  Sell  Goods — How  Merchants 

Can  Do  Their  Own  Card  Writing  With  Little  Expense. 


THE  use  of  signs  as  a  medium  of 
advertising  or  a  method  by  which 
one  merchant  could  have  his 
business  distinguished  from  another, 
has  been  in  use  for  several  centuries. 
Even  before  people  could  read  or  write 
some  such  method  was  in  common  use. 
The  red,  white  and  blue  pole  used  to- 
day by  the  barber,  and  the  three  gilded 
balls  of  the  pawnbroker  have  been  hand- 
ed down  from  the  earlier  generations. 
These  relics  of  bygone  days  stand  out 
as  evidence  that  even  in  ancient  times 
the  merchants  realized  that  in  order  to 
meet  competition  some  method  must  be 
used  to  mark  up  their  places  of  busi- 
ness. 

Signs,  show  cards  and  price  tickets 
are  synonymous,  signs  being  used  to 
classify  or  direct  people  to  certain 
places  of  business;  show-cards  and  price 
tickets  to  draw  attention  to  the  goods 
on  display,  telling  something  about  the 
goods  and  the  prices  for  which  they 
can  be  purchased.  The  show-card  is  in 
the  same  category  as  a  salesman.  It 
creates  in  the  mind  of  the  possible  pur- 
chaser the  desire  to  possess  and  the 
price  ticket  is  the  medium  that  clinches 
the  sale. 

Value  of  Show-cards 

There  are  some  stores  that  do  not 
believe  in  the  use  of  price  tickets.  They 
are  of  the  opinion  that  they  tend  to 
cheapen  the  article,  and  no  doubt  from 
the  view  of  such  merchants  their  argu- 
ments are  quite  right.  On  the  other 
hand  there  are  merchants  who  owe  the 
greater  volume  of  their  business  to  the 
use  of  show-cards  and  price  tickets 
freely  about  their  business.  Scientific 
merchants,  men  who  have  made  a 
special  study  of  methods  to  increase 
business,  are  agreed  on  the  point  that 
neat  attractive  show-cards  will  sell 
the  goods. 

The  object  of  this  article  is  not  to 
argue  the  pros  and  cons  of  show-cards 
but  to  explain  as  simply  as  possible  the 
fundamentals  of  show-card  writing. 
Many  merchants  are  of  the  opinion  that 
to  learn  show-card  writing  means  long 
hours  of  tedious  work,  when  the  fact  is 
that  anyone  with  a  little  practice  can 
soon   make   presentable  cards. 

Choosing  the  Outfit 

The  first  essential  is  to  procure  good 
brushes,  the  better  the  quality  the 
easier  the  work  will  become.  Show-card 
brushes  are  called  "riggers,"  and  the 
best   quality   are   made   from   red    sable. 


They  come  in  a  number  of  sizes,  but 
probably  the  best  sizes  for  the  beginner 
are  Nos.  6,  8  and  12,  an  assortment  of 
stub  pens  for  the  writing  of  small  let- 
ters and  for  rapid  writing,  two  or  three 
bottles  of  show-card  paint,  and  a  fair- 
sized  drawing  board  and  T-square  com- 
plete the  equipment.  These  two  last 
are  not  really  essential  but  they  assist 
in  making  for  rapid  work. 

How  the  Work  is  Done 

Now  pin  the  card  of  the  desired  size 
to  the  drawing  board,  and  with  the  aid 
of  the  T-square  draw  a  margin  all 
around.  Be  generous  with  this  margin 
as  the  general  effect  of  the  finished 
card  will  depend  a  great  deal  upon  this 
margin.  Then  rule  top  and  bottom  lines 
for  the  lettering,  and  with  a  soft  lead 
pencil  lightsketch  in  the  words.  Take 
a  small  portion  of  the  color  out  on  a 
piece  of  cardboard  and  proceed  to 
charge  the  brush.  The  mere  dipping  of 
the  brush  into  the  color  does  not  charge 
it.  The  brush  must  be  wiggled  from 
one  side  to  the  other  through  the  color 
and  the  surplus  brushed  off.  In  this 
way  the  brush  becomes  thoroughly 
charged  and  the  color  will  flow  freely 
and  evenly  from  the  brush.  The  next 
step  is  the  lettering.  Choose  a  plain 
letter,  one  that  has  not  too  many 
curves  and  omitting  all  fancy  scrolls. 
Go  at  it  carefully  and  deliberately. 
Never  mind  if  you  do  make  a  crooked 
line.  A  little  practice  will  soon  set  this 
right. 

One  of  the  principal  points  in  making 
a  show  card  is  to  be  particular  about 
the  layout.  By  that  is  meant  margin 
around  the  card,  position  of  the  words 
on  the  card,  and  the  spacing  of  the  let- 
ters. A  good  layout  cannot  fail  to  make 
a  pleasing  card  even  if  the  letters  are 
not  accurately  drawn. 

Pictures  Pasted  on  Cards 

An  illustrated  card  has  a  great  deal 
of  merit  as  the  picture  tends  to  attract 
attention.  These  pictures  should  have 
something  in  common  with  the  text,  and 
are  obtainable  from  many  sources. 
Magazines  and  particularly  the  ladies' 
magazines  contain  many  illustrations 
that  are  adaptable  for  show  cards.  All 
that  is  required  is  to  cut  them  out  and 
paste  them  on  the  card.  This  must  be 
done  very  carefully  otherwise  the  card 
will  have  a  slovenly  appearance.  Often 
a  little  retouching  will  improve  the  de- 
sign. A  little  experience  will  soon  teach 
one  just  where  and  how  much  retouch- 


ing should  be  done.  It  is  not  advisable 
to  use  too  many  colors  on  a  card.  Black 
and  red  colors  on  a  white  card, 
or  *white  color  on  a  dark  card  are  the 
most  suitable.  A  color  combination  on 
a  white  card  that  is  very  attractive  and 
yet  neat  is  to  paint  the  letters  blue  and 
the  figures  in  red.  If  no  figures  are  to 
be  used,  then  a  little  underlining  in  red 
is  very  effective. 

Beware  of  Dirty  Cards 
If  a  merchant  is  to  get  the  best  re- 
sults from  his  show  cards  he  must  be 
very  particular  to  see  that  they  are 
clean.  When  the  cards  become  soiled 
they  should  be  discarded.  There  is  no- 
thing that  will  kill  a  sale  so  quickly  as 
a  dirty  card  placed  on  a  pile  of  goods. 
Better  not  to  use  a  card  at  all  than  to 
use  one  that  has  become  dirty  from 
constant   use. 


Speeding  Up 

Your  Turnover 


RETAILERS  must  carry  sufficient  stock 
even  if  they  know  that  goods  they 
are  buying  may  possibly  be  sold  at  a 
loss.  The  loss  thus  sustained  would  be 
less  than  would  be  sustained  if  they  lost 
their  reputation  for  giving  service  to 
their  customers  by  being  out  of  goods 
customers  want.  If  a  dealer  allowo  his 
stock  to  run  too  low  he  will  send  cus- 
tomers to  his  competitors  and  mail  order 
houses  and  while  his  competitor  may 
take  a  temporary  loss,  it  may  be  the 
means  of  securing  a  number  of  new  cus- 
tomers who  will  prove  profitable  to  him 
during  the  next    few  months. 

Dry  Goods  Review  was  talking  this 
week  to  a  director  of  a  depar'ment  store 
in  Montreal.  Ho  stated  the  principle 
they  were  working  on  at  the  present  time 
was  to  speed  up  their  turnover — on  no 
account  to  carry  goods  in  stock  for  any 
length  of  time.  If  a  line  is  not  moving 
they  will  bring  the  price  down  until  it 
is  sold.  In  this  way  they  protect  them- 
selves against  any  big  loss,  should  there 
be  a  slump  in  the  market. 

In  the  smaller  places  it  will  not  be 
ble  to  get  as  rapid  turnover  en  many 
iines  as  it  is  in  the  city.  The  same  prin- 
ciple, however,  should  hold  good  and 
every  retailer  at  this  time  should  count 
on  speeding  up  his  turnover. 
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TO  LAUNDER  A  CORSET 

Montreal   Corsetiere  Features   Lit- 
tle Bulletin  of  Instructions  Which 
Has  Won  Customers'  Favor 


A  Montreal  corsetiere  has  found  much 
success  in  featuring  the  washable  quali- 
ties of  the  several  brands  of  jovsets 
which  she  handles.  The  average  woman, 
she  says,  is  greatly  impressed  by  the 
following    instructions: 

"Make  a  very  thick  lather  in  water  as 
hot  as  is  comfortable  for  the  hand.  Soak 
the  corset  for  about  half  an  hour,  then 
scrub  lightly  with  a  small  hand-brush; 
change  the  water  two  or  three  times  and 
rinse  finally  in  running  water.  If  the 
corset  is  not  too  soiled  this  will  make  it 
as  fresh  as  new.  Wherever  there  is  a 
discoloration,  a  pink  or  blue  corset  may 
be  dipped  a  deeper  pink  or  blue  in  a 
solution  of  one  of  the  blouse  dyes,  and 
a  white  corset  that  has  become  discolored 
may  be  dyed  a  pale  pink. 

"Many  customers  do  not  object  to  a 
partial  loss  of  elasticity  of  hose  sup- 
porters and  therefore  leave  theni  on  and 
wash  them  with  the  corset.  However, 
we  advise  that  washing  takes  the  life 
out  of  the  rubber  and  suggest  that  the 
supporters  be  removed  when  the  corset 
is  washed." 


wear  the  feather  bag  in  many  graceful 
styles  has  been  enthusiastically  adopted 
by  those  who  desire  the  ultra  fashionable 
in    dress   accessories. 

While  leather  bags  are  always  smart 
and  in  good  taste  for  tailored  street 
wear,  the  manufacturers  have  considered 
it  essential  to  create  new  novelties  to 
prevent  a  fickle  trade  from  ignoring  the 
serviceable  bag  for  a  more  ornamental 
counterpart.  All  the  attachments  and 
fittings  required  for  the  hasty  toilette  are 
furnished  in  the  up-to-date  leather  and 
suede  models,  and  space  is  also  given 
consideration. 

Pockets  and  flat  sections  are  featured 
in  the  envelope  styles  while  the  vanity 
box  comes  back  in  many  attractive  new 
designs. 

Suede  bags  are  sometimes  decorated 
with  over  trimmings  of  beads  in  shades 
that  contrast  v/ith  the   costume. 


Bag  Vagaries 


There  are  no  restrictions  concerning 
hand  bags — the  models  for  Mid- Winter 
wear  range  all  the  way  from  metal  to 
feathers,  leather  to  beads  and  back  to 
fabrics    and    embroidery.       For    evening 


Textile  Industry 

in  Healthy  State 

Montreal,  Nov.  2. — The  textile  indus- 
try in  Canada  is  in  a  healthy  position 
and  well  able  to  mark  time  until  busi- 
ness conditions  are  settled.  A.  0.  Daw- 
son, vice-president  and  managing  direct- 
or of  Canadian  Cottons,  speaking  for 
that  company,  said  they  anticipated  a 
quiet  time  for  a  few  months  at  present. 
However,  they  are  working  to  capacity, 
in  so  far  as  they  can  get  help,  and  have 
orders  to  keep  them  operating  in  this 
way  until  the  end  of  the  year.  The  new 
price  list  went  out  on  October  25th,  and 
travelers  are  now  on  the  road,  but  it  is 
too  early  yet  to  estimate  the  prospects. 
Mr.  Dawson  said  the  reductions  on  the 
new  list  would  average  12  to  15  per 
cent. 


J.W.JOHNS 

Manufacturer   and    Exporter  of 

IRISH  PATTERN   CROCHET 

LACE   WORK 

Doylies  of  all  sizes,  Duchess  Sets,  Table 
Centres,  Table  Runners,  Tray  Cloths, 
Tea  Cosey  Covers,  Collars  of  Different 
Patterns,  Camisole  Tops,  Yokes,  Dress- 
ing Sacques,  Jackets,  Night  Gown  Yokes, 
Hand  Bags,  Babies'  Bonnets.  Medallions, 
etc.,  etc. 

Liberal  Discounts 
Write   for    Samples    and    Prices. 

J.  W.  JOHNS,  P.O.  BOX  836 
Rangoon,  Burma 


DOLLS 

Direct  from  the 
Manufacturer 

Novelty  and 
Stuffed  Dolls 

of 

Unbreakable 
Wood  Fibre. 

Send  for  our  Cata- 
logue and  Price  List 


CANADIAN  TOY  CO. 

6  WILLIAM  ST 
Phone  Main  2327  MONTREAL 


Lace  Work  From  India 

A  group  of   interesting  samples   in   Irish  point,  including  doilies   and    Duchess  tray 
cloths,  manufactured  by  J.  W.  Johns  Rangoon,  Burma,  India. 


If  you  handle  any  Fancy 
Goods  lines  for  Christmas 
you  should  have  a  copy  of 
our  Christmas  Catalogue. 

Your  name  on  a  post 
card  will  bring  a  copy 
promptly. 

Pugh  Specialty  Co.,  Ltd. 

38-42  Clifford  Street,   TORONTO,  Can.da 


French  Ivory 

Our  New  Catalogue 

This  season's  catalogue  now 
ready.  If  you  have  not  re- 
ceived a  copy,  write. 

Carl  Austin  &  Co. 

Manufacturers 

357  College  St.  Toronto 
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DO  NOT  DELAY 

Your  Christmas  Order 


\F  your  Holiday  Line  is 
A  not  yet  complete  or  if 
you  require  "Sorting  Up" 
Orders  we  can  make 
prompt  shipment  from 
well-assorted  stock. 


-? 


Our  New  Catalogue 


contains 


FANCY  GOODS, 
TOYS,  DOLLS, 
:  :  GAMES,  :  : 
DECORATIONS, 
NOVELTIES, 
CHINA  and 
GLASSWARE, 
TOBACCONISTS' 
and  DRUGGISTS' 
:  :  SUNDRIES,  :  : 
SMALL    WARES 


NERLICH  &  CO. 

146-148  FRONT  ST.  W.  :-:  TORONTO 
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Seasonable 
Goods 


Infants'  Veils 

Overalls 

Bootees 

Hoods 

Blankets 


Leggings 
Jackets 
Mittens 
Toques 
Pram  Covers 


Infants'  Silk  Jackets 


DIAPERS       BIBS       FEEDERS 


EMBROIDERED  RUNNERS 

CUSHION  SLIPS  AND 
CENTRES 


SILK  BOUDOIR  CAPS 


KNITTINGAND  FINGERING 
WOOLS  IN  ALL  COLORS 


Hambly  and  Wilson 

Limited 
1  1  Wellington  Street  West 

TORONTO 


Revival  of  Home  Sewing 

Means  a  Real  Opportunity 

to  Notion  Buyers 

The  clipping  from  the  Chicago  Tribune  tells  its  own 
story.  This  movement  does  not  apply  to  Chicago 
alone.  Notion  buyers  of  all  sections  of  the  country 
are  preparing  for  the  heavy  demand  now  being 
created.  Sales  and  profits  will  be  greater  than  ever. 
Tapes  and  trimmings  will  play  a  big  part.  They 
should  be  displayed  in  the  piece  goods  department, 
as  well  as  on  the  notion  counter.  A  mere  sugges- 
tion during  a  piece  goods  sale  will  double  their 
turnover. 


niiHnnttiMiWE 

and  E-Z  Trim  can  be  nicely  displayed  in  both  these 
departments.  Handsome  cards  in  color  can  be  had 
for  the  asking.  Your  jobber  can  supply  you  imme- 
diately with  WRIGHT'S  "W.  &  N.,"  Monarch  and 
Meteor  Brands  of  bias  fold  tape,  and 

W/M1EI  Erl-IEIMJ 

WRIGHT'S  is  a  household  word.  Home  sewers  and 
dressmakers  prefer  WRIGHT'S  tapes  to  all  other 
brands.  Our  national  advertising  is  telling  millions 
of  women  about  their  uses  and  superior  quality. 


Wm.E.  Wright  &  Sons  Co.,  m»vs. 

315-317  Church  Street  New  York 

Stocks  carried  at  all  Agencies 
CHICAGO  ST.  LOUIS 


R.  C.  TAFT  CO. 
223  W.  Jackson  Boulevard 


GEO.  F.  ANDERSON'S  SON 
613  North  Broadway 


PHILADELPHIA 
JAMES  F.  McCARRIAR 

1011    Chestnut  Street 


WRIGHTS 
BIAS  FOLD  TAPE 

It  turns  itself  ■ 


.  ..SI 

In   U.   S.    Pat.    Off. 
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Last  Call  i 

tor       # 

Christmas!  I 

These  Christmas  Lines 

Ready  for  ^ 

IMMEDIATE  SHIPMENT      | 

Fancy  Combs  g 

Collar  Pins 

Brooches 

Cuff  Links 

Hat  Pins 

All  in  Holly  Boxes  for  the  Xmas  Trade 


Mesh  Bags 

Purses 

Fancy  Bead  Necklets 

Pearl  Bead  Necklets 

Jet  Bead  Necklets 

Embroidered  Goods 

Xmas  Seals 

100  Sealed  Packages  in  Cabinet 

$3.00 


wrinch,  McLaren, 

LIMITED 

77  Wellington  StreetjWest 
TORONTO 


TRUSTWORTHY 


TAPE 


.AN 


THE   STAC. 

Tailors    and     Clothing    Manufacturers 

will   find 

SUPER  INDIA  SHRUNK  TAPE 

Manufactured  by 

GEORGE  H.  WHEATCROFT  &  CO. 

WIRKSWORTH,  ENGLAND 

the  most  reliable  tape 
they  could  use  to  obtain 
the  best  results. 
Super  Ir.dia  bnrunk  is 
worthy  of  being  used 
with  the  best  of  fabrics, 
for  it  is  long-wearing 
and  does  not  stretch, 
shrink  nor  tear. 
Manufactured  in  alv 
widths  in  250  and  1,000 
yard  reels. 

Sole  agents  for    Canada 

WALTER  WILLIAMS  &  CO.,  Ltd. 

MONTREAL:  508  Read] Building 
TORONTO  :  20  Wellington  St.  W. 
QUEBEC      and       VANCOUVER 
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SPEEDWELL 
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Is  your  stock  of 

BUTTONS 

interesting  and  up  to  the  minute? 

This  department  can  be  made  a 
very  brisk  corner  in  your  store  if 
you  have  the  buttons  to  meet  every 
Deed  and  every  taste. 

Our  selection  covers  just  that  — 
the  ability  to  offer  "just  the  thing" 
for  every  need. 

Also 

Tailors'  Small  Wares 

and 

Fancy  Trimmings 

Write  us  for  prices  or  see  the  Button  Man. 

The  Ontario   Button   Co. 

LIMITED 
Kitchener      -       Ontario 
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There's  Money  in  this  Factory  for  You 

LOOK  at  this  factory. 
s    It's  the  plant  of  the  De  Long  Hook  and  Eye  Company  at  Philadelphia, 
where  the  De  Long  dress  fastening  accessories  are  made. 

Why  not  let  this  factory  and  its  products  make  money  for  you? 
How?     Simply  by  making  it  convenient  for  the  women  of  your  community 
to  buy  De  Long  products — all  of  them. 

Ten  million  women  are  learning  about  De  Long  notions  in  our  national 
advertising  in  the  Ladies'  Home  Journal,  Butterick  Quarterly,  Elite  and 
Needlecraft. 

When  women  see    De    Long    goods    in    your   store,    they  recognize    the 
"see  that  hump?"  trademark,  immediately,  and  buy  quickly. 
•  And  better  still — they  go  away  satisfied,  and  come  back  again  for  more. 

Ask  for  our  latest  Catalog  which  illustrates  and  describes  everything  we  make. 

De  Long  &iyo  Company 


St.  Mary's,  Ontario 


PHILADELPHIA,  U.  S.  A. 
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I  Fashion  Show  in  Market  Building 


It  is  not  often  thai  women  will  crowd  into  a  market  build 
morning  to  t<  mpt  the  seeker  for  week-end  supplies,  to  see  a  f 
a  considerable  amount  of  decorative  skill  to  make  the  ordinar 
show.  The  accompanying  photograph,  however,  shows  that  it  c 
II'.    W.    Wilford,  of    Wilford  &  Moon,  Ingersoll,   Ontario. 

"Wi  trim  oni  windows  very  often,"  said  Mr.  Wilford,  to  D 
ments.  This  Fall  we  decided  to  let  the  people  of  Inyersoll  kn 
so  we  put  on  a  fashion  show  in  the  market  building  because  o 
certainly  proved  to  be  a  wonderful  advertisement  as  well  as  a 
to  parade  on,  and  this  we  decorated  with  high-class  curtain  m 
turned    away    hundreds    of    people    who    were    unable    to    obtain 


iny.  where  the  produce  of  the  farm  is  displayed  on  Saturday 
ashioit  show.  Moreover,  we  should  imagine  that  it  would  require 
,i  market  building  lit  for  habitation  for  a  living-model  fashion 
•in  be  done,  and  vith  a  good  deal  of  sneee---.  according  to 

ry  Goods  Review,  "and  fi)id  that  it  is  one  of  our  best  advertise- 
oiv  what  a  fine  line  of  hiyh-class  ready-to-wear  goods  we  hud, 
ur  store  is  not  large  enough.    We  employed   living   models.    It 

good  business-getter.  We  had  a  big  platform  for  the  models 
aterials,  draperies    and   ready-to-wear.     At  the  night  shore   we 

entrance." 


Before  opening  up  business  in  Inyersoll  on  October  5th,  1918,  Mr.  Wilford  was  manager  of  Madill  &  Co.,  of  St.  Catharines. 
He  learned  the  dry  goods  business  with  John  E.  Boles,  of  Ingersoll,  and  was  subsequently  with  John  White  &  Co.,  of  Wood- 
stock, and  Cressman  &  Co.,  of  Peterborough.  He  did  not  remain  long  at  the  first  stand  in  Ingersoll,  but  in  four  months 
bought  out  the  business  of  George  Wright  Co.  of  the  same  town  and  moved  into  his  stand.  He  then  took  in  as  partner  Stanley 
R.  Moon,  also  a  graduate  of  the  John  E.  Boles'  staff,  with  other  experience  with  John  White  Co.,  of  Woodstock,  and  E.  B. 
Crompton  &  Co.,  of  Brantford. 

Their  neiu  store  was  opened  on  February  15th,  191!),  and  it  soon  became  necessary  to  enlarge  it  by  tearing  out  the  rear 
of  tin  store,  which  was  a  stock  room,  and  fitting  it  up  for  ready-to-wear.  In  the  store  management,  Mr.  Wilford  looks  after 
the  offici   and  part  of  buying,  while  Mr.  Moon  does  the  window  trimming,  advertising  and  most  of  the  buying.   "Best  Quality" 

and    "Best    Of    Sei  vice"    are    their   Store    mottoes. 
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Individuality  In  Display 

Essential  for  Window  Publicity — Simplicity  Keynote  of  Effective  Windows — Five  Rules  Sug- 
gested by  Expert 


THE  individuality  of  a  store  is  ex- 
pressed in  the  show  window — just 
as  one's  personal  appearance  car- 
ries an  impression  that  influences  opin- 
ion. 

First  impressions  always  count.  When 
one  approaches  a  store  or  shop — it  is 
the  window  which  one  first  sees.  You 
immediately  judge  from  the  appearance 
or  type  of  the  window  what  the  store  is. 

Window  display  is  coming  into  its 
own.  All  the  large  and  successful  busi- 
ness houses  in  the  country  recognize  the 
fact  that  an  interesting  display  is  a 
great  business  stimulator — creates  at- 
mosphere and  gives  prestige  to  the 
house.  ' 

The  business  of  window  display  has 
created  a  profession  and  the  display 
manager  has  become  one  of  the  most 
important  men  in  any  retail  organiza- 
tion. His  study  of  lighting,  of  color 
combinations  and  of  backgrounds  is  wor- 
thy of  the  highest  intelligence,  and  the 
display  manager  of  a  metropolitan  store 
is  now  one  of  its  most  important  func- 
tionaries. It  is  his  responsibility  to 
present  the  desired  picture  through  his 
windows,  to  supplement  and  emphasize 
the  store's  other  publicity,  and  to  pick 
his  share  of  customers  from  the  passing 
thousands  by  sheer  skill  and  knowledge 
of   his   craft. 


Must  Be  Left  Free 

The  modern  and  successful  display 
manager  must  be  a  student— an  explorer 
in  the  realm  of  color  and  composition — 
see  in  the  museum  inspiration  a  gold 
mine  of  suggestion  on  a  sound  art  basis. 
He  must  have  besides  the  merchandising 
instinct.  In  addition,  he  must  be  al- 
lowed to  prove  his  theories  by  a  firm 
whose  heads  are  as  modern  in  spirit  as 
himself.  To  my  mind  individuality  in 
window  display  is  a  most  essential  thing. 
I  mean  being  different  from  the  other  fel- 
low, having  enough  self-assurance  to  do 
a  thing — create  something — not  copy. 
Self-confidence  means  much  in  display 
work.  If  you  carry  out  an  idea  or  cre- 
ate a  setting  with  the  thought  and  feel- 
ing that  you  are  right — it  will  be  a 
joy  and  pleasure  to  see  the  finished 
picture. 

Besides  you  will  have  the  satisfac- 
tion of  feeling  and  knowing  that  you 
have  accomplished  something  worth 
while  that  is  individual  and  different 
from  other  windows.  I  am  always  most 
interested  and  happy  in  my  work — when 
I  can  create  or  paint  a  window  picture. 
Ideas  and  suggestions  are  everywhere, 
you  have  but  to  see  them.  They  can 
be  modified  or  enlarged  as  you  see  fit, 
according  to  your  need.  Original  ideas 
are   few   and   far  between.      When    they 


do  come,  if  we  take  advantage  of  the 
opportunity  and  inspiration,  they  count 
and  add  value  to  the  work. 

One  Piece   May   Give   Idea 

One  piece  of  merchandise  often  fur- 
nishes the  idea  or  inspiration  for  a  win- 
dow picture.  It  may  be  a  hat,  blouse, 
gown,  scarf  or  a  length  of  material. 
From  this  one  piece  of  merchandise  the 
entire  window  can  be  worked  out,  the 
setting,  color,  etc. 

Windows  crowded  with  merchandise 
are  old  fashioned,  uninteresting  and  con- 
fusing. They  lack  individuality.  A  win- 
dow should  make  a  direct  appeal.  This 
cannot  be  done  if  the  window  is  crowd- 
ed with  merchandise.  It  is  a  safe  gen- 
eral rule  that  since  confusion  is  not  so 
good  as  unity  under  any  circumstances, 
the  aim  should  be  for  unity  of  effect 
at  all  times.  Of  course,  there  are  ex- 
ceptions to  all  rules. 

Take  for  instance  the  bachelor  win- 
dow or  women's  boudoir  settings,  we'  use 
occasionally — in  other  words  exhibiting 
merchandise  in  its  natural  setting.  The 
idea  has  registered.  Aside  from  this 
window  being  different,  the  result  is 
the  sale  of  merchandise  taken  from  15 
to  20  departments.  The  intimate  per- 
sonal note — not  often  found  in  window 
Continued   on   Page   125. 


Thanksgiving  Window  of  Linens 


Murphy-Gamble,  Ltd.,  Ottawa,  showed  this  splendid  window  of  table  linens.  The  background  was  of.  beaver  board,  painted 
in  black,  gold  and  old  blue.  The  panels  were  finished  with  gold  burlap  and  old  blue  repp  was  used  for  the  hangings.  Foliage 
and  orange   ribbons  completed  the  display. 


l_'l 
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Elaborate  Changes  Made 

In  Equipment  and  Display 

Holt,  Renfrew  Company  Introduce  Many  New  and  Costly  Features  in  the  Montreal  Store — 
Decoration,   Furnishing,  and  Lighting  Reflects  Perfect  Taste  and  Satisfaction  — 

Work  Xot  Wholly  Completed. 


New  Department  Opened  by  Holt,  Renfrew  &  Company,  of  Montreal 

The  view  shows  a  section  of  the  main  salon,  with  its  individual  show  cases  for  exhibiting  imported  gowns  or  furs.  In 
between  the  fixtures  can  be  seen  the  stock  rooms,  which  have  leaded  glass  panels  set  in  the  doors.  The  woodwork  is  black 
walnut    and    the   walls   and    ceiling   are   done   in   cream.  __    .___ 


MUCH  comment  of  a  flattering  na- 
ture has  been  heard  with  regard 
to  the  magnificent  equipment 
and  improved  facilities  in  store  service 
which  have  lately  been  added  to  the 
Montreal  store  of  the  well-known  firm  of 
Holt,  Renfrew  &  Company.  Although 
all  the  alterations  contemplated  are  not 
completed  yet,  nevertheless  a  visit  to 
the  various  departments  reveals  the 
fact  that  this  firm  is  now  in  possession 
of  one  of  the  finest  equipped  stores  in 
Canada,  not  only  from  the  point  of  view 
of  service  to  the  customer,  but  also  in 
so  far  as  efficient  service  from  the  sales 
staff  and  the  utmost  convenience  in  han- 
dling the  many  classes  of  merchandise 
is  concerned. 

In  conversation  with  one  of  the  mem- 
bers of  the  firm-,  Dry  Goods  Review  was 
informed  that  the  results  achieved  had 
been  brought  about  only  after  careful 
study  of  the  store's  individual  needs  and 
adapting  each  unit  and  fixture  to  ex- 
press both  harmony  of  design  and  serv- 
ice at  one  and  the  same  time.    This  end 


has  truly  been  achieved  and  one  has  only 
to  glance  at  the  views  of  the  interior 
reproduced  to  comprehend  the  amount  of 
forethought  which  has  been  expended  in 
the  endeavor  to  bring  it  about. 

The  chief  feature  of  the  store  is  the 
entire  new  floor  which  has  been  added 
to  take  care  of  the  mantle  and  millin- 
ery departments.  The  second  floor,  as 
it  is  known,  comprises  150  feet  in  length 
and  52  feet  in  width  and  is  entirely  fin- 
ished in  natural  black  walnut  with 
cream  ceiling.  The  floor  space  is  divid- 
ed into  three  sections,  namely,  the  main 
salon  for  ready-to-wear  clothing,  the 
millinery  salon  and  the  French  Room, 
which  is  done  in  gray  throughout  and 
devoted  to  the  showing  of  the  finest 
grades  of  imported  wearing  apparel. 

Beautiful   Ceiling    Treatment 

No  windows  are  visible  from  the  in- 
terior of  the  main  salon,  the  lighting 
being  obtained  from  a  clear  story  above 
in  oblong  dome  effect,  with  latticed  win- 
dows     surmounting      eight      Corinthian 


pilasters,  which  form  the  sole  support 
of  the  dome.  A  striking  feature  of  this 
arrangement  of  the  ceiling  is  the  hand 
carved  frieze  of  Canadian  fur-bearing 
animals  in  bas  relief,  which  runs  round 
the  dome  just  below  the  windows,  and 
which  is  carried  out  in  cream  color  of  a 
warm  shade,  suggestive  of  sunlight.  So 
cleverly  is  tht-  lighting  of  this  floor  ar- 
ranged that  artificial  and  natural  illum- 
ination are  almost  interchangeable,  and 
in  that  section  devoted  to  evening  wear 
only  the  former  light  is  used,  while  for 
furs  and  daytime  costumes,  daylight, 
whether  achieved  by  means  of  artificial 
or  not,  can  always  be  secured. 

Individual  Cases 

Surrounding  the  walls  of  the  main 
salon  are  disposed  some  12  full  size 
glass  wall  cases,  each  one  containing  one 
beautiful  French  model  gown.  These 
cases  are  lit  indirectly  from  above  by 
means  of  a  light  which  is  hidden  from 
view  with  heavy  glass,  and  which  there- 
by prevents  the  slightest  heat  from  in- 
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juring  either  furs  or  gowns.  A  mirror 
forms  the  background  of  each  one  of 
these  cases,  which  are  finished  in  wal- 
nut to  match  the  panelling  of  the  salon. 
This  panelling,  by  the  way,  is  one  of 
the  finest  of  its  kind  in  Canada,  and  each 
section  is  a  perfect  match  of  another. 

Alternating  with  the  wall  cases  are 
the  stock  rooms  which  are  visible  from 
the  salon  by  means  of  leaded  glass  pan- 
els set  into  the  walnut  door.  These 
rooms  are  fitted  with  two  long  racks  for 
hanging  the  gowns,  etc.,  and  are  well 
lighted  from  above.  The  effect  from  the 
salon  when  all  the  rooms  are  lit  is  very 
effective  on  account  of  the  glass  work, 
which  is  a  feature  originated  by  Holt, Ren- 
frew &  Co.  themselves.  At  the  far  left  are 
to  be  found  several  fitting  rooms,  each 
complete  with  two  cheval  mirrors  so  ar- 
ranged as  to  eliminate  the  disagreeable 
features  common  to  swinging  mirrors. 
Casement  windows  are  fitted  in  the  false 
wall,  which  is  finished  in  French  gray, 
and  leaded,  pebbled  glass  is  again  effect- 
ively used.  A  clever  feature  of  the  fit- 
ting rooms  throughout  the  store  is  the 
use  of  contrasting  carpets  on  the  floors. 
When  a  light  gown  or  fur  is  to  be  tried 
on  a  customer,  the  sales  clerk  sees  that 
it  is  done  in  a  room  carpeted  in  dark 
blue,  but  when  a  dark  garment  of  any 
kind  is  being  considered,  the  carpet  must 
be  pale  gray. 

One  office  is  also  incorporated  into 
the  scheme  of  fitting  and  stock  rooms, 
and  is  entirely  done  in  walnut.  Arch- 
ways of  the  same  woodwork  lead  from 
the  main  salon  to  the  Millinery  and 
French  rooms,  and  are  surmounted  by 
beautifully  carved  monograms  combin- 
ing the  firm's  initials.  The  French  room 
is  carpeted  in  a  delicate  shade  of  gray 
matching  the  woodwork  and  its  walls 
are  faced  by  long  full-size  cases  of  plate 
glass.  On  the  right  hand  side,  the  plate 
glass  is  replaced  by  mirrors  which  ef- 
fectively conceal  the  more  perishable 
garments  from  any  possible  damage  and 
also  enhance  the  dimensions  of  the  room. 
Fitting  rooms  are  also  included  in  the 
equipment  of  this  showroom. 

The  Millinery  Salon 

On  the  extreme  right  of  the  elevator 
as  one  enters  the  main  salon  is  the 
archway  leading  into  the  millinery  salon, 
which  is  flanked  by  transparent  glass 
wall  cases  containing  charming  models 
of  imported  chapeaux.  Underneath  these 
glass  show  cases  are  compartments  for 
storing  hats  with  tall  trimmings,  which 
could  not  easily  be  placed  in  the 
ordinary  racks.  The  rest  of  the  room 
is  lined  with  plate  glass  fronted  cases, 
gray  and  silver  striped  fabric  forms  the 
background  of  these  cases,  each  of 
which  contains  a  large  framed  mirror 
bearing  the  firm's  monogram  in  hand 
carving  upon  the  frame,  finished  in  sil- 
ver. Underneath  these  cases  are  to  be 
found  24  sets  of  pushdrawers,  two  un- 
der each  of  the  12  cases.  Each  drawer 
is  a  shelf  which  pulls  out  easily  and  is 


shaped  like  a  rack  with  shallow  sides. 
Each  rack  will  hold  many  hats  without 
crushing  and  is  infinitely  preferable  to 
the  deep  drawer,  which  was  both  too 
heavy  to  push  and  difficult  to  get  at. 
Two  stock  rooms  and  several  fitting 
rooms  are  also  part  of  the  Millinery 
room  equipment,  as  well  as  many  charm- 
ing bits  of  antique  furniture.  The  lat- 
ter part  of  the  store's  decoration  has 
not  been  completed   as  yet. 

A  new  staircase  unites  all  three  floors 
and  is  a  very  attractive  feature.  At  the 
left  on  entering  the  first  floor,  where 
alterations  are  not  yet  complete,  will  be 
found  the  Lingerie  French  room,  which 
will  be  one  of  the  finest  sctions  of  the 
store.  Gray  will  be  the  color  scheme 
for  walis,  carpet  and  furnishings,  and 
as  usual,  an  archway  will  lead  from  the 
main  floor  inside.  Triple  push  drawers 
will  be  used  underneath  the  glass  wall 
cases,  which  will  line  the  walls  and  semi- 
circular glass  show  cases  will  flank  both 
sides  to  the  entrance.  Five  fitting 
rooms  will  be  provided  and  several  stock 
rooms,  each  one  finished  with  the  leaded 
glass  employed  on  the  floor  above. 

On  the  opposite  side  of  the  floor,  a 
children's  section  is  in  course  of  con- 
struction, which  will  be  carried  out  to 
correspond  with  the  Lingerie  room  in 
every  detail.  Seven  fine  glass  cases  line 
the  walls  and  will  be  later  on  filled  with 
everything  necessary  to  the  up-to-date 
youngster.  The  lay-out  of  the  entire 
floor  is  intended  to  convey  the  idea  of 
separate  sections  without  the  use  of  sep- 
arating walls,  the  cases  and  archways 
alone  being  sufficient  to  give  the  impres- 
sion desired,  and  an  air  of  spaciousness 
without  any  crowded  effect  is  easily 
achieved  in  this  method.  In  the  rear 
of  this  floor  are  found  the  offices  and 
the  rug  and  blanket  department,  as  well 
as  six  fitting  rooms  for  the  use  of  the 
blouse  and  sweater  sections,  which  are 
temporarily  occupying  the  main  floor. 

New  Show  Cases  in   Use 

Several  alterations  have  also  been 
carried  out  on  the  ground  floor,  which 
include  the  addition  of  two  very  large 
and  entirely  transparent  glass  fixtures, 
which  feature  furs  of  many  sorts.  The 
fur  show  cases  are  cleverly  fitted  with 
four-part  racks  for  showing  muffs  and 
eight-part  racks  for  the  neck-pieces. 
Thus,  the  firm  have  endeavored  to  have 
everything  in  the  way  of  fixtures  and 
decorations  carried  out  to  suit  their  own 
individual  requirements  and  no  effort 
will  be  spared  to  secure  the  finest  and 
choicest  appointments  in  the  way  of 
accessory  furnishings  in  period  designs 
appropriate  to  the  background  of  each 
salon. 

The  west  window  of  the  store  front 
has  also  been  enlarged  some  five  feet 
and  finished  in  oak  panelling,  and  pre- 
sents an  extremely  handsome  appear- 
ance. The  entire  alterations  and  im- 
provements, designed  as  they  were  to 
meet  the  needs  of  this  progressive  store, 
reflect  the  highest  type  of  workmanship, 


harmonious  arrangement,  and  aa-tistic 
effort  which  it  is  possible  to  find  in  any 
building  intended  for  business. 


INDIVIDUALITY   IN    DISPLAY 

Continued  from  Page  123 

display,  is  brought  out  effectively.  Put- 
ting a  window  "over"  is  a  great  satis- 
faction to  the  display  man.  If  the  pub- 
lic gets  his  idea,  gets  the  meaning  he 
is  trying  to  convey,  the  display  man  is 
indeed   fortunate. 

Simplicity  in  windows  is  always  at- 
tractive. I  learned  a  lesson  not  long 
ago  which  brings  out  this  point  in  con- 
nection with  the  background  of  a  win- 
dow. The  window  in  question  had  as 
a  background  four  yellow  silk  panels 
with  large  black  tassels  in  the  center 
of  each  panel.  Against  this  background 
were  placed  four  or  five  black  hats.  As 
I  was  outside,  mentally  commenting  on 
the  simple  arrangement  and  effective 
background,  a  voice  behind  me  said, 
"Aren't  those  attractive  hats?"  And  all 
on  account  of  the  background.  Not  one 
word  had  been  spoken  about  the  back- 
ground, apparently  it  had  not  even  been 
particularly  noticed.  But  supposing  the 
background  behind  those  black  hats  had 
been  les«  simple;  suppose,  in  fact,  sev- 
eral different  colors  of  hats  had  been 
placed  against  a  mahogany  background, 
with  perhaps  a  suit  or  two  placed  in 
with  them.  Suppose,  in  short,  the  effect 
had  been  confusing  instead  of  simple 
and  direct,  would  the  spontaneous  and 
enthusiastic  remark  been  made,  "Aren't 
those  hats  attractive?" 

The  whole  aggregation  or  stretch  of 
windows  of  the  modern  shop  should,  as 
the  public  views  them,  give  an  effect 
of  quiet  luxury.  Each  window  in  its 
simple,  direct  appeal,  artistically  ar- 
ranged and  planned,  should  call  forth 
the  conclusive  remark:  "There  is  a  fine 
store." 

Conclusions 

The  following  conclusions  are  well 
worth  remembering  in  regard  to  win- 
dows and  backgrounds: 

1.  The  background  should  be  unob- 
trusive. 

2.  The  background  should  be  such 
as  to  make  the  garments  in  front  of  it 
stand  out  distinctly. 

3.  The  background  should  be  a  unit, 
holding  the  window  together  so  that  it 
gives  a  single  effect  instead  of  a  con- 
fused and  scattering  impression. 

4.  Garments  shown  should  be  of  one 
general  kind  and  color  to  carry  out  the 
idea   of  unity  of  effect. 

5.  Only  a  comparatively  few  gar- 
ments should  be  shown  at  one  time. 

In  addition  to  these  suggestions,  be 
different  and  individual  in  your  window 
settings  and  arrangements  of  merchan- 
dise and  you  will  have  the  satisfaction 
of  knowing  you  are  doing  something 
worth  while,  besides  realizing  that  you 
are  happy  and  successful  in  your  chosen 
profession. 
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Henry  Morgan  s  Window 


This  particular  window,   built   in   the   famous   Montreal   store,  has   carried   many    unusual   displays.      This    particular    exhibit    is 
an  appeal  to  the  exclusive  trade  during  the  Fall  showings.     Imnorted  evening  powns.  elegant  fabrics  and  expensive  arcessories 
'  are  superbly  arranged — and   attractively   reflected. 


SENSATIONAL  STUNTS 

Continued  from  Page  63. 
D'Allairds  and  T.Turphey's,  who  have  fea- 
tured sales  of  ready-to-wear  silks,  wool- 
ens, etc.,  which  have  attracted  thousands 
of  shoppers  daily. 

Christmas  selling  is  well  under  way  al- 
ready and  large  stocks  of  novelties  are 
featured  on  the  counters  of  the  large 
department  stores.  There  is  a  large  de- 
mand for  ribbon  novelties  of  every  de- 
scription and  never  have  such  large  dis- 
plays of  these  dainty  gifts  been  on  view. 
Almy's  Limited  are  featuring  individual 
display  cases,  each  one  filled  with  ribbon 
made  gifts  of  one  color.  There  are 
mauve,  yellow,  rose  and  sky  blue  dis- 
plays, each  one  lovelier  than  the  other, 
and  every  possible  conceit  which  can  be 
developed  with  ribbon  is  shown.  There 
are  kewpies  innumerable  arrayed  in  fas- 
cinating ribbon  creations,  vanity  cases  of 
ribbon,  armlets,  garters,  lingerie  bows, 
pincushions,  bags,  slipper  trees,  and 
powder  puffs,  etc.,  all  elaborated  by  the 
use  of  lustrous,  rich  toned  ribbons. 

Murphey's  are  featuring  large  dis- 
plays of  ribbon  novelties  also,  which  are 
retailed  at  the  one  fixed  price  of  $1  each. 
Murphey's  also  are  exhibiting  many 
Parisian  novelty  ribbons  and  brocades 
which  are  new  arrivals  for  the  Christmas 
season.  Their  corsage  bouquets  of  ribbon 
are  exceedingly  lovely  and  are  indeed  a 
revelation  of  the  skill  of  French  work- 
manship. 

In  connection  with  the  buying  of  mer- 
chandise for  Christmas,  some  large  re- 
tail concerns  have  experienced  a  diffi- 
culty in  ascertaining  the  origin  of  the 
goods  received.  In  many  cases  German 
merchandise  has  been  received  unawares, 
owing  to  a  neglect  in  securing  an  affi- 
davit from  the  shipper  upon  the  invoice 
stating  that  the  goods  were  in  all  cases 


uf  British  manufacture.  Montreal  re- 
tailers are  determined  to  refuse  to  accept 
any  German  made  goods  whatsoever,  and 


buyers  are  instructed  to  insist  upon  the 
affidavit  accompanying  every  invoice  re- 
vived. 


Henry  Morgan's  French   Room 

Apple  Green  and  Dull  Gold  Chosen  by  This  Old  Established 

Montreal  Firm  For  New  Salon  Developed  in 

Louis  Sixteenth  Style. 


THREE  different  entrances  lead  to 
the  latest  addition  to  the  many 
beautiful  departments  of  the 
Colonial  House  and  which,  although 
known  by  the  title  of  French  Room,  by 
no  means  conveys  the  charm  and  superb 
appointments  of  this  little  sanctuary  of 
fashion.  The  phrase  French  Room  is 
synonymous  in  most  minds  with  gray 
color  schemes  and  unobtrusive  furnish- 
ings, but  in  the  Henry  Morgan  store  they 
have  another  idea  of  what  is  French,  and 
therefore  smart. 

Situated  in  the  heart  of  the  ready-to- 
weav  srction  on  the  second  floor,  the 
French  Room  is  developed  in  a  contrast- 
ing color  to  the  other  departments, 
namely  in  an  exquisite  apple  green 
shade,  relieved  here  and  there  by  touches 
of  dull  gold  after  the  Louis  XVI  style. 
Screens  and  furnishings  also  convey  the 
same  inspirational  note  and  are  correct 
as  to  period  in  every  detail.  A  soft,  dull 
green  figured  carpet  covers  the  floor, 
and  in  the  centre  a  wonderful,  old  Orien- 
tal rug  if  placed  between  two  of  the 
pillars  which  support  the  ceiling  and  sets 
off  the  frock  or  hat  which  has  been  se- 
lected as  the  features  of  the  room  for 
the  day.  A  basket  of  lovely  fresh  flow- 
ers usually  centres  the  room  as  well,  and 
its  perfume  is  the  incarnation  of  Sum- 
mer imprisoned  within  the  four  walls. 
Around  the  walls  of  the  room  are  glass 


wall  cases,  lit  from  above,  which  contain 
usually  one  garment  and  its  accessories, 
together  with  a  dainty  vase  of  flowers 
and  a  small  Oriental  rug.  Mirrors  ef- 
fectively heighten  the  effect  of  spacious- 
ness. 

On  the  right  of  the  picture  will  be 
noted  the  lingerie  exhibit  which  is  par- 
ticularly noteworthy  and  expresses  the 
dernier  cri  of  French  hand-made  pro- 
ducts. Other  exhibits  are  shown  in  the 
cases  behind  against  the  walls  and  in 
the  drawers  underneath  are  stored  still 
other  supplies.  Alternating  with  the  waif 
cases  are  several  dainty  fitting  rooms 
which  carry  out  the  same  color  scheme 
of  green  and  gold,  and  which  are  fitted 
with  full  length  mirrors  placed  at  an 
angle  to  prevent  awkwardness  in  fitting 
customers,  and  lighted  by  soft  indirect 
illumination  from  above.  Stock  rooms 
are  also  easily  accessible  to  the  sales 
staff  and  are  well  lighted  and  appointed 
with  racks.  Mirrors  conceal  the  doors 
of  both  fitting  and  stock  rooms. 

It  is  undeniably  true  that  the  daintier 
and  more  artistic  the  setting  the  more 
attractive  will  appear  the  frock  or 
negligee  displayed  against  such  a  back- 
ground, and  no  one  will  deny  that  few 
effects  are  more  artistic  than  the  quaint 
pastel  and  gilt  color  schemes  of  the  clays 
of  the  Louis  in  the  court  of  Versailles. 
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Genuine  sA&d  Par  Is 
For  Sale  Here 


Look  for 
this  sign: 


Service 

DURING  the  rush  season  it 
has  been  difficult  to  give 
your  Ford  Truck  the  attention 
that  is  demanded. 

Your  truck  has  rendered  good 
service  to  you.  Now  is  the  time 
for  you  to  give  some  service  to  it. 

Remember  that  100%  efficiency 
means  lowest  running  costs. 
Have  your  Ford  Truck  over- 
hauled by  your  Ford  dealer— and 
let  him  quote  you  a  price  for 
systematic  inspection. 


Ford  Motor  Company  of  Canada,  Limited 

Ford,   Ontario 
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Something    Distinctive 

New  and  exclusive  designs  in  Display 

Fixtures  manufactured  by 

CL  AT  WORTHY  &  SON,  LTD. 

(J  We  have  learned  much  of  the  requirements  of 
the  Trade  in  our  long  business  experience.  We 
pass  this  knowledge  on  to  you  incorporated 
in  our  product0, 

Q  The  designs  shown  here  are  made  to  suit  all 
classes  of  retailing — women's  wear,  men's 
wear,  shoes,  and  general  dry  goods. 

Q  The  finish  is  our  beautiful  Old  Ivory,  Old  Gold 
or  Polychrome  Dur-Enam  —  or  any  of  our 
single  tone  colors. 

(§  Call  and  see  our  samples  or  write  us  for  Cata- 
logue. Don't  forget  that  we  make  a  complete 
line  of  Metal  Fixtures,  Wax  Figures  and 
Mahogany  or  Walnut  Stands.  ( 

CLAT WORTHY  &  SON,  Limited 


Established 
1896 

[161  KING  ST.  WEST 
Toronto 

Incorporated 
1908 

Vancouver.  B.C. 
Montreal,  Que. 
Winnipeg,  Man. 
Halifax.  N.S.     - 
Quebec      -     - 

agevts.- 

-  M    E.  H.tt&  Co..    -    -     - 

-  5.     1.  Buley.          .... 

-  O'Brhn  Allan  Co..     -     -     - 

-  D    A.  Gorrie,         -     -     -     - 

-  Nip.  De'oijire,      -     -    -     - 

Mv;intile  Bids 
210  Park  Ave.    . 
Phi-nix  Block 
Box  273 
205  Ru;  Das  Fosses 
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This  machine   does  what   no    other  receipt- 
printing   cash  register  can  do. 


1.  It  prints  the  merchant's  name. 


2.  It   prints   the    price   of    each    article.- 

3.  It  adds  the  items. 


4.  It  prints  the  total  of  all  items. 


5.  It  retains  added  and  printed  records. 


J.  SMITH 
COMPANY 
10  MAIN  ST. 

0.17 

0.32 
0.48 
0.09 


TOTAL 


$01.06 


Copy  of  receipt 

printed  for  each 

customer 


It  also  does  other  important  things  for  merchants,  clerks, 

and  customers. 

We  make  cash  re^istefrs  for  every  line  of  business 

NATIONAL 

CASH    REGISTER    CO. 

OK     CANADA    LIMITED 
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KENT-McCLAIN  AGAIN 


A  LL  the  beautiful  new  Walnut 
and   Mahogany  Fixtures  in 
the  Montreal  Store  of 


HOLT,  RENFREW  &  CO. 

LIMITED 


IV ere  designed  and  built  by 


(JorontoSj/owCasfCo)   Limited 

181-199   CARLAW   AVENUE  s 

TORONTO 


SflW  ^ 


L32 


EQ  I    I  I'M  EN  T     AND     DIS1'  I.  A  Y 


Dry  Goods  lit  '  it  w 


Lamsom^pRoyib  Service 


Flexibility        Economy 


Keep  your  sales  force 
effectively  distributed 


WHEN  your  store  has  Lamson  Service,  it 
is  easy  to  keep  your  selling  force  effec- 
tively distributed. 

Lamson  Service  is  so  designed  that  when  a 
clerk  is  transferred  from  one  department  to 
another,  she  simply  uses  the  cash  and  charge- 
handling  equipment  in  the  department  to  which 
she  is  sent — any  sales  person  can  use  any  Lam- 
son station.*  These  advantages  are  obtained 
through  the  use  of  any  Lamson  system,  whether 
pneumatic,  cable  or  wire  line  carriers  are  in- 
stalled. I  "*?| 

Making  all  your  sales  force  equally  produc- 
tive assures  increased  sales  efficiency  the  year 
round.  Where  clerks  work  on  commission  or 
bonus  plans,  it  means  greater  satisfaction.  Dur- 
ing the  holiday  rush,  it  means  added  profits. 


Lamson  Improved  Service  assures  speed, 
safety,  economy,  and  dignity  in  all  your  store 
transactions,  and,  best  of  all,  one  uniform 
method  of  handling  all  sales. 

Ask  your  neighbor,  who  is  a  Lamson  user, 
what  he  thinks  of  Lamson  Service.  Murry 
Sons,  Ltd.,  of  Hamilton,  Ont.,  say:  "Our  Lam- 
son cable  carrier  system  has  handled  the  larg- 
est year's  business  in  our  experience.  It  is  very 
gratifying  to  note  the  ease  with  which  this 
business  has  been  carried  on,  entirely  due  to 
the  Lamson  system.  We  are  entirely  satisfied 
with  its  operation." 

Our  nearest  branch  will  show  you  how  much 
Lamson  Service  will  do  for  you. 


THE  LAMSON  COMPANY 

100  BOYLSTON.   BOSTON.   MASS. 


Boston     100    Boylston    Si 

New  York    9-11   East   37th  St. 

Philadelphia    210  North  Broail  St. 

Pittsburg    319  Third   Ave. 

Baltimore    Equitable   Building 

Rochester    194    Ea-st    Main    St 

Tjetro|(        97    Woodward    Ave. 

Cleveland    2063    East    4th    St. 

Cincinnati    119   East    Mh   St. 

Indianapolis  Cor.   Washington  and   Illinois 
lx>»  Angeles   221  San  Fernando  Bldg. 


Seroice  Stations 

Chicago   4  North  Michigan  Ave. 

Omaha    41S   McCague   Bldg. 

Mlmicapolii    320    Tribune    Annex 

San  Francisco    617  Mission   si 

st     Uiuls    709   Pin*  SI 

Toronto    136    Slmcoe    ST 

Vancouver,    B.    C 603   Hasting*   St. 

Dallas    905H    Elm    SI 

Seattle    215    Stewart    St 

Washington.    D.C 426    Colorado    Bldg 

Atlanta    30  Moora  Bldg. 


Additional  Seroice  Stations 
St.  Albany.    22   So.    Pearl    St. 

Kansas   City.    210   New   Bldge   Bldg. 


UurTalo.    194    Main    Sr 
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The  New  Way  System 

The  photograph  illustrates  a  New  Way  Waist  Department  showing 
how  the  system  compels  a  complete  change  in  merchandising. 

Dead  stock  is  eliminated  from  display  of  all  goods. 

Stock-keeping  is  simplified  by  complete  display. 

Damage  from  folding  is  avoided  by  hanging  rods. 

Space,  and  consequently  rental,  reduced  fifty  per 
cent. 

Sales  increased  one  hundred  per  cent,  by  display. 

This  illustrates  how  one  department  is  taken  care  of  by  the  New  Way 
System.  Every  line  of  merchandise  is  cared  for  in  the  same  way  by 
special  units,  that  co-ordinate  into  a  perfect  system. 

You  cannot  afford  to  be  without  it.     Let  us  explain  fully. 

JONES  BROS.  &  CO.,  Limited 

29-31  Adelaide  St.  West,  TORONTO 

In  affiliation  with   and  operating  under  Canadian  Patents  of  the 
Grand  Rapids  Show  Case  Co. 
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Canada's  Leading  Display  Fixture  House 


DALE 
DISPLAY  FIXTURES 

and 

DALE 

FORMS  and  FIGURES 

for  perfect  displays 

The  alert,  up-to-date  merchant 
knows  the  importance  of  display 
PERFECTION. 

Our  Fixtures  will  enhance  the 
very  finest  goods  in  your  store. 
There  are  no  rough  edges  or 
spots  anywhere  to  injure  the 
most    delicate    fabric. 

We  have  always  insisted  on 
absolute  perfection  in  every  de- 
tail;   as  a   result   the   name 

DALE 
has    become    known    everywhere 
as  synonymous   to    PERFECTION 
in    Fixtures      and      Forms    of   all 
kinds. 

Attnly. 

IP.  R.  MLNRO 
259  Bleary  St.,  Montreal 

E.  R.  BOLLERT  ii;  S(  >\ 
Soi  Mercantile  Bldtr.,  Vancouver 


DALE  WAX  FIGURE  CO. 

LIMITED 
86  York  St.,  Toronto 


PROMPT 
DELIVERY 

of 

DISPLAY 

FORMS     and 

FIXTURES 

To  Help 
Your  Christmas  Trade 

\\  e    guarantee    good    quality 

and  correct  shapes  at  moderate 
prices.  Our  Flesh  Enamel 
Waist  and  Dress  Forms  arc 
famous  as  they  do  not  crack 
nor  peel. 

Write  for  our  catalogue  of  wax 
forms,  metal  fixtures,  racks, 
hangers,  valance,  etc. 

(  ilass  fixtures  for  jewelry, 
bonbonniere,  etc. 


DELFOSSE  &  CO. 

247-249  Craig  St.  W.         Factory,  1-19  Hermiiu-  St. 

MONTREAL 


100%  MEMBERSHIP 

On  Wednesday,  Oct.  20,  the  Association  of  Canadian   Advertisers   endorsed 
the  statement  of  W.  G.  Stewart  of  Goodyear  Tire  and  Rubber  Company  that 
all  trade  newspapers  should  be  required    to    furnish    audited    statement    o 
circulation. 

Every  publication  issued  by  MacLean  Publishing  Company  is  a  member  of 
Audit  Bureau  of  Circulations. 

Advertisers  who  are  members  of  A.  C.  A.  and  those  who  are  not  would  be 
acting  in  their  own  interests  and  in  the  interests  of  Canadian  publishers  by 
insisting  that  every  publication  in  which  their  advertisements  appear  should 
come  out  into  the  open  and  furnish  a  statement  of  circulation  certified  by 
some  independent  organization  such  as  A.  B.  C. 

The  following  MacLean  publications  will  gladly  send  A.  B.  C.  statement  of 
circulation  on  request: 


TRADE  NEWSPAPERS 

MEN'S  WEAR  REVIEW 
HARDWARE  AND  METAL 
DRUGGISTS'   WEEKLY 
CANADIAN  GROCER 
SANITARY  ENGINEER 
DRY  GOODS  REVIEW 
BOOKSELLER  AND  STATIONER 
<  ANADIAN   MOTOR,  TRACTOR   AND 
IMPLEMENT  TRADE  JOURNAL 


MAGAZINES 

MACLEAN'S  MAGAZINE 
FARMERS'  MAGAZINE 

TECHNICAL  NEWSPAPERS 

POWER  HOUSE 
CANADIAN  MACHINERY 
CANADIAN    FOUNDRYMAN 
MARINE  ENGINEERING 
PRINTER  AND  PUBLISHER 


COMMERCIAL  NEWSPAPER 

THE  FINANCIAL  POST 
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LEWIS  BAZAAR 

Dundas  Street   West,   Toronto 

We  have    a    catalogue    descriptive    of    Zouri   Safety-Set    construction   and   will 
be  glad   to  mail  one  on   request. 


We  did  not  design  this 
store  front,  but  supplied 

ZOURI 

Safety-Set 

metal  store  front  con- 
struction and  glass 
complete. 

The  store  entrance  is 
very  wide  and  deep  and 
provides  a  n  unusual 
amount  of  window  dis- 
play space. 
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the  CONSOLIMTEP  PL4TE  GL4SS  COWAW 

OFCflNflM  LIMITED 

TORONTO  -MONTREAL-WINNIPEG 

mmawMsm 


Priced  according 
to  capacity  and 
range  o[f £w  o Y k . 
W  e  recommend 
the  model  at  $375 


Adding  -  Calculating  Machine 


'""PHE   Dalton    does   all   kinds    of 
-*■       figuring  —  adds,     multiplies, 
subtracts  —  fractions   as    readily   as 
whole  numbers. 

It  does  this  rapidly  and  accurately 
with  ten  keys. 

Try  it  on  your  own  work. 

United  Typewriter 

Company,  Limited 


135  Victoria  Street 


Toronto 


l::.; 
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Tun  of  the  handsome  interiors  whith  appear  as  illustrations  in  the  new  Geo.  H.  Hees'  booklet  on  the  artistic  employment 

of  draperies   and   house  furnishings. 
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Safe  to  Place  Curtain  Orders 

One  Canadian  Firm  Points  Out  That  Advances  Have  Not  Been  Asked  on  Canadian- 
made  Materials — Curtains  Will  Remain  at  Present  Level  as  Result  —  Popular- 
Lines  Being  Pushed. 


THE  drapery  manufacturers  in  Can- 
ada are  making  a  determined  ef- 
fort to  meet  the  popular  demand 
for  lower-priced  goods.  Although  they 
state  that  prices  in  their  lines  will  not 
be  quoted  lower  in  the  Spring,  they  are 
turning  out  curtains  assembled  from  less 
expensive  laces  and  marquisettes,  so 
that  the  trade  will  be  able  to  purchase 
more  reasonable  lines  of  window  curtains 
if  they  wish  them.  At  the  same  time  the 
higher-priced  lines  of  curtains  are  not 
down,  and  as  pointed  out  by  several  Can- 
adian manufacturers  the  materials  em- 
ployed were  purchased  before  the  peak 
was  reached  and  have  accordingly  been 
sold  at  more  reasonable  prices  than 
would  have  been  the  case  if  they  had 
been  purchased  at  top-notch  prices.  For 
the  same  reason  that  they  have  not  ad- 
vanced excessively  they  will  not  be  re- 
duced to  any  extent,  lace  and  marqui- 
sette curtains  being  available  in  Can- 
ada at  very  fair  prices. 

"We  have  just  had  word  from  Man- 
chester that  conditions  there  are  not  im- 
proving," declared  a  prominent  Toronto 
wholesaler  in  discussing  the  prospect  in 
drapery  lines  with  Dry  Goods  Review  re- 
cently. From  the  quotations  we  have 
been  getting  on  all  cotton  goods  you  can 
quite  realize  that  few  orders  could  be 
placed  until  these  prices  have  been  very 
radically  revised.  Manufacturers  over 
there  are  now  working  on  their  highest 
costs,  and  when  we  think  of  a  36-inch 
muslin  normally  priced  at  10  cents,  for 
which  they  are  now  asking  a  laid-down 
price  of  60  cents,  you  can  quite  imagine 
that  the  cry  of  lower  prices  is  justified. 

"However,  from  our  standpoint  we 
have  never  paid  high  prices,  and  we  are 
still  selling  Canadian-made  scrims,  equal 
in  texture  to  the  above  muslins,  at  20 
to  25  cents  per  yard.  The  same  applies 
to  lace  curtains  and  nets.  Since  our 
purchases  of  these  goods  were  made 
there  has  been  an  advance  of  from  75 
to  100  per  cent.,  which  advances  we  have 
never  asked.  The  same  also  applies  to 
American-made  scrims.  The  peak  of 
their  prices  was  reached  early  this 
Spring,  while  our  purchases  were  made 
over  a  year  ago. 

"We  can  give  these  facts  frankly,  and 
we  can  just  as  confidently  advise  our 
customers  to  place  their  orders  now  for 
Spring  requirements,  knowing  that  there 
cannot  be  any  reduction  below  our  pre- 
sent   selling   prices." 

The  representative  of  a  firm  which 
manufactures  window  curtains  exclusive- 
ly, informed  Dry  Goods  Review  that  they 
were    concentrating    almost   entirely   at 


the   present  time    on    curtains   that   will 
retail   at  $3   and   $4. 

"We  are  finding  business  generally 
very  slow  at  present,  and  what  demand 
there  is,  is  for  popular  priced  lines,"  said 
this  manufacturer.  "We  find  mar- 
quisette -curtains  with  filet  motives  very 
popular  and  are  assembling  these  lines 
in  a  variety  of  dainty  patterns  for  im- 
mediate trade."  This  curtain  man  de- 
clared that  business  was  comparatively 
good  in  the  smaller  towns,  but  that  in 
the  large  centres  it  was  difficult  to  get 
orders.  He  attributed  this  to  the  fact 
that  the  smaller  places  are  not  so  much 
affected  by  the  talk  of  lower  prices,  and 
that  they  are  buying  more  normally.  He 
also  said  that  the  smaller  town  mer- 
chants had  not  overstocked  to  any  great 
extent. 

'ARTISTIC    WINDOW    TREATMENT" 

"Artistic   Window  Treatment"    is    the 


title  of  a  very  handsome  new  booklet 
arranged  at  the  request  of  a  number  of 
their  customers,  by  the  Geo.  H.  Hees, 
Sons  &  Company,  Limited,  of  Toronto. 
Twenty-two  interiors  are  illustrated, 
with  accompanying  diagrams  showing 
the  correct  and  artistic  employment  of 
window  draperies  and  shades,  and  their 
important  relationship  to  the  well-ap- 
pointed room. 

Period  styles  are  effectively  reproduced 
with  every  detail  of  furniture  and  fabric, 
color  and  line,  carefully  considered;  and 
the  explanatory  paragraphs  dealing  with 
the  many  dainty  window  treatments  dis- 
played will  be  found  very  valuable  guides 
in  the  matter  of  deciding  this  very  im- 
portant feature  of  housefurnishing.  The 
book  is  one  of  the  most  elaborately  got- 
ten out  of  its  kind  attempted  along;  these 
lines,  and  is  a  credit  to  the  enterprising 
ability  of  the  firm  that  has  undertaken 
its   compilation. 


Smart  New  Draperies 


Two  colorful  new  cretonnes  of  charming  design — a  loose  floral  pattern  and  a  trellis 
in  hold  contrasts.  The  cushions  are  rich  looking,  hut  equally  practical,  being 
fashioned  of  tapestry  and  velvet. — Courtesy  Geo.  H.  Hees  Co.,  Ltd.,  Toronto. 


^ 


HOUSE     FURNISHINGS  Dry  Goods  Review 

GEO.H.HEES.SON    &   CO.    LIMITED     -5-  h 


Manufacturers  of 

THE  FAMOUS  MONARCH  LINEN  TINT,  ROYAL  STANDARD, 
COLONIAL,  ACME  AND  ALBERTA  WINDOW  SHADES 


TAPESTRY  COVERING 

Owing  to  the  high  cost  of  new  furniture, 
many  people  are  having  their  chairs  and 
lounges  RE-COVERED. 

Have   you   the   stock   necessary  to  get  this 

business? 

We  have  twelve  designs  in  Canadian-made 
Tapestry,  from  $2  per  yard  up;  also  a  won- 
derful range  of  imported  French  Tapestry. 

When  writing  for  samples,  state  if  for 
special  order  or  stock. 

CURTAIN  CLOTHS 

Egyptian  Cloth,  Poplin  Reps,  Armure, 
Arcada  Cloth,  Sunfast  Casement  Cloth,  Silk 
Reps,  etc. 

If  you  have  not  seen  all  these  goods  and  are  interested,  we  shall  be  very 
pleased  to  send  you  samples. 


VorK 
Draperies 


TAPESTRY  CURTAINS 

In  firecn.  Blue,  Rose,  Brown,  solid  colors — 

10  inches  wide,  plain,  2 '  _•  yds.  long $5.50  pr. 

!*>  inches  wide,  with  edging,  2'j  yds,  long     7.00  pr. 

•".ii  inches  wide,  plain,  21/£  yds.  long 6.00  pr. 

50  inches  wide  with  fringe,  :>>'  i  yds.  long.  .     7.50  pr. 

50  inches  wide,  with  edging,  2V£  yds.  long.     7. ail  pr. 


GEO.  H.  HEES,  SON  &  CO. 

LIMITED 

52  Bay  St. 
TORONTO 


--. 


•••     GEO.  H.  HEES.  SON    &    CO.    LIMITED 
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THE    BIG    THREE 
OF  GRASS  RUGDOM 

We  are  now  showing  our  complete  192 1  Line  comprising 
37  patterns  with  a  wide  range  of  solid  and  com- 
bination colors  in  three  Weaves: 

DE  LUXE 

HERRINGBONE 

IMPERIAL 


The  latter  a  new  and  startling  innovation  in  grass  rugs. 


Write  for  color  plates 
and  price  list 


CREX  CARPET  COMPANY 


212  Fifth  Avenue 


New  York 
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Originators  and  Manufacturers  for  20  Years  of  Wire-Grass  Floor Coverings) 
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.A  Bid  Selling    Campaign 

Early  in  November  a  big  advertising  campaign  was  launched  directing  the  attention 
of  the  people  of  Canada  to  the  economy  of  using  Linoleum,  Floor  Oilcloth  and 
Feltol  as  floor  coverings. 

This  campaign  is  not  a  mere  flash  jn  the  pan;  it  will  continue  for  some  time  and  will 
be  a  powerful  factor  in  selling 

LINOLEUM 

Floor  Oilcloth— Floor  and  Linoleum  Rugs 
Feltol  Floor  Coverings 

This  campaign  has  been  undertaken  to  help  Dealers  sell  more  of  these  Canadian- 
made  floor  coverings. 

The  carefully  prepared  and  illustrated  advertisements  will  appear  in  the  leading 
Dailies,  Farm  papers  and  Magazines  throughout  Canada,  and  each  insertion  of  these 
ads.  will  carry  the  message  to  approximately  one  and  a  half  million  people. 
Merchants  throughout  the  country,  in  order  to  take  advantage  of  this  cam- 
paign, should  carry  a  good  stock  of  Linoleum,  Floor  Oilcloth,  Feltol  Floor  Coverings 
and  Rugs. 

Pattern  Books  and  quality  samples  on  request. 
Handled  by  all  the  Wholesale  Dry  Goods  trade  in  Canada. 


Manufactured  b\ 


DOMINION  OILCLOTH  &  LINOLEUM 

COMPANY,  LIMITED 

MONTREAL 
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THE  Walipor  LINE  OF 

CRETONNES 

Converted  by  us  in  Canada 

Now  in  stock  for  immediate  delivery. 
Six  of  the  best  selling  designs  on  the  market 


Floral  pattern  with  bird,  with  very  fine  stripe  back- 
ground, in  four-color  combinations.     33"  wide,  39c  yd. 

As  above,  only  with  twill  background  in  place  of  stripe, 
same  color  combinations.    33"  wide,  39c  a  yd. 

-Floral  pattern  with  bird,  plain  background,  in  four 
color  combinations.    33"  wide,  45c  yd. 

i 
Choice  floral  pattern  in  four  color  combinations.     36' 
wide,  47}4c  yd. 

-Very  fine  bedroom  pattern  in  floral  design,  four  color 
combinations,  the  predominating  colors  of  which  are 
pale  blue,  pink,  light  gold  and  mauve.  36"  wide,  55c  yd. 

-This  is  an  especially  chosen  pattern — showing  a 
pleasing  floral  design  with  a  large  bird.  In  six  color 
combinations.  This  is  made  with  plain  selvage  edges 
to  imitate  the  hand-block  prints  now  in  such  favor, 
and  is  on  an  exceptionally  fine  grade  of  cloth. r  36" 
wide,  65c  yd. 


We  guarantee  all  of  these  to  be  superior  in  quality  to 

any  imported  cretonnes  at  similar  prices  and 

to  be  the  best  value  offered  to  the  trade 


4156 
4155 
4099 
4101 
4157 

4158 


Made  in  Canada 


All  in  stock 


DALY  &  MORIN  LIMITED 

LACHINE,  MONTREAL 
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CANADIAN    DRAPERIES     LIMITED 


143  Wellington  St.  West 
TORONTO 


■■■RET 
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Don't  Delay  Ordering 

Last  minute  congestion  inevitably  brings  delay 
and  disappointment.  If  you  haven't  got  the 
merchandise,  you  will  not  make  the  s"ales,  nor 
the  profits.     We  have  the  finest  of 

SCRIM  AND  MARQUISETTE 
NOVELTY  CURTAINS 

Immediate  Delivery. 

CANADIAN    DRAPERIES    LIMITED 

145  Wellington  St.  West       Toronto 

Western  Representative: 

F.  S.  LAND,  Welton  Block,  VANCOUVER,  B.C. 


MADE  IN 


CANADA 


MITCHELL 
BRAND 


means 


REAL  VALUE    % 


hence 
quick-selling  merchandise 


Elastic     Rib    Underwear 

Fine  Cashmere 

Jerseys 

Sweaters 

Heavy  Wool  Socks 

Tweeds 

Etoffes,  etc. 


Ilj0k     -    ^ 
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Wide  range  in  all   lines. 
Something  to  meet  your  needs. 

MITCHELL  WOOLLEN  CO., 

LIMITED 
MITCHELL,  ONT. 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  FIFTEEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet 
music  department.  It  is  the  most  popular  line  of 
Standard,  Classic  and  Teaching  Music.  It  is 
universally  endorsed  by  teachers,  students  and 
the  general  music  loving  public.  Each  selection 
is  placed  in  a  heavy  manila  stock  cover  bearing 
name  and  number  of  the  selection,  20  substantial 
stock  boxes  and  500  catalogs  bearing  your  busi- 
ness imprint.  The  sale  of  McKINLEY  MUSIC 
affords  you 

200^  PROFIT 

The  McKinley  Edition  (revised  for  Canadian 
trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

Our  Jobbing  Department  i$  the  largest  and  most  complete  in 
the  country.  We  can  take  care  of  your  wan  ft  for  any  thing  in 
sheet  muaic. 

JilclUnlep  Jffluatc  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN  THE  WORLD 


CHICAGO,  ILL 

501-13  E.  55th  St. 


NEW  YORK 
145  w-  45th  St. 
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Buy 

BILTMORE 
BEAUTIES 

to  increase  your 
CURTAIN  CUSTOM 


The  preference  for  new  and  dis- 
tinctive ideas  in  curtains  we  have 
anticipated  in  the  originality  of  our 
designs  and  in  the  filmy  elegance 
of  the  fabrics  used  in  each  individ- 
ual curtain  we  make. 

Nor  does  the  loveliness  depart 
in  the  laundering  but  comes  out 
with  renewed  beauty. 

Place  your  order  with  us  now 
for  Xmas  trade  and  Spring. 


|    THE  BILTMORE  CURTAIN  CO.,  Limited 


332  CRAIG  ST.  WEST 


MONTREAL 
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Cott-A-Lap 
Rug  Border 

Floor  and  Surround 
Also  Mats 


We  carry  in  stock,  ready  for  imme- 
diate shipment,  Cott-A-Lap  Rug 
Borders  of  attractive  designs  in  sizes 
24  in.,  55c;  36  in.,  62V2c,  and  72 
in..  621/4c  wide. 


PATTERN  422,  24  in.,  55c.  yd. 


Cott-A-Lap  mats  of  exclusive  and  standard  designs.     Size  18x27  inches,  $4.25  per  doz. 
We  are  the  sole  Canadian  agents  for  Cott-A-Lap    products  sampled   with   all   our   travellers. 
Inquiries  solicited  and  samples  cheerfully  submitted. 

GREENSHIELDS  LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

MONTREAL 


Ill 
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Embroideries  and  Rich  Appliques 

^  Characterize  New  Mid-Winter  Modes 

Blouses  Assume  Important   Role  in  Fashion's  Colorful  Revue  -Metal  Forms  Whole  Bodices 
For  Day  Time  Wear — Paris  Says  What's  What  on  the  Color  Card — Grey  is 

Beautiful. 


ALL  students  of  fashion  agree  that 
style  changes  for  the  Winter  of 
1920-21  are  matters  of  detail  only 
and  that  practically  nothing  that  can 
truthfully  be  called  a  new  silhouette  has 
put  in  its  appearance.  Straight  line  ef- 
fects predominate,  but  this  does  not 
mean  that  the  chemise  dress  necessarily 
dominates  the  stage.  Fullness  does  ap- 
pear, yet  there  is  practically  no  flare 
except  in  evening  and  dance  frocks,  and 
flare  in  this  type  of  apparel  is  generally 
approved  for  the  very  young  figure  ra- 
ther than  for  the  mass  of  women. 

Soaring   Prices   for  Embroidery 

For  the  very  young  woman  or  the 
woman  who  has  retained  a  youthful,  slim 
figure,  the  chemise  frock  is  an  ideal 
garment  and  one  which  lends  itself  to 
an  infinite  variety  of  charming  interpre- 
tations. As  the  fundamental  design  of 
the  dress  is  in  all  cases  pretty  much 
the  same,  the  success  and  individuality 
of  such  gowns  depends  upon  their  orna- 
mentation and  coloring.  Manifold  dif- 
ficulties have  resulted  from  the  tremend- 
ous popularity  of  embroideries,  which 
have  been  becoming  more  and  more 
elaborate,  to  say  nothing  of  cost.  Clever 
designers  have  been  cudgeling  their 
brains  for  some  form  of  decoration  that 
will  replace  embroidery.  The  use  of  one 
material  appliqued  on  another  has  been 
reported  again  and  again  this  season,  and 
it  is  seen  a  great  deal  in  collections  of 
the  better  class  houses  in  Montreal. 
From  a  distance  the  effect  of  applique 
work  is  that  of  embroidery  of  a  heavy 
type  done  in  a  contrasting  shade  or 
color. 

Applique  as  Substitute 

One  prominent  manufacturer  who 
practically  controls  the  market  in  high 
class  gowns  in  Montreal  is  showing  a 
remarkably  original  model  which  fea- 
tures an  elaborate  use  of  applique  work. 
It  is  developed  in  tan  tricotine  with  a 
large  and  intricately  designed  spray  ap- 
pliqued  upon  the  skirt  in  Ming  blue 
velours.  The  round  neck  ia  outlined 
with  two  narrow  rows  of  the  velours  and 
a  small  cape  overhangs  the  shoulders 
at  the  back.  The  fullness  of  the  skirt 
is  shirred  in  at  the  waistline  by  five 
rows  of  curding  and  the  sleeves  are  of 
the  new  wrinkled  type  extending  over 
the  hand.  Another  charming  gown 
noted  in  the  workrooms  of  this  manu- 
facturer was  of  navy  velvet  made  in 
tunic  effect  with  floral  motifs  of  henna- 
toned  velours  outlined  with  gold  metal 
thread    appliqued   upon     the    tunic    and 


A  Charming  Frock 

Navj  bine  tricotine  is  employed  in  this 
swagger,  long  walated  model,  which   is  ef- 

In  lively  burdened  with  silver  embroidery 
and  original  enough  to  adopt  a  hip  bow  of 
grosgrain  ribbon  first  drawn  through 
slashes   in  the  side  panel. 

bodice.  All  kinds  and  sorts  of  combin- 
ations arc  featured  which  employ  this 
clever  trimming,  and  not  only  arc  start- 
ling color  contrasts  very  popular  but  also 
harmonizing  shades  of  the  same  color 
are  used. 

Colored  Leathers 

Leather  is  another  fad   with   designers 
just   now,   and    one     sees     quantities      of 


fiocks  embellished  with  this  rather  un- 
usual decoration.  Gay  borders  of  color- 
ed  Leathers  in  a  sort  of  patchwork  de- 
sign are  noted  on  many  navy  frocks  and 
sashes  with  leather  applied  at  the  ends 
are  worn  with  chemise  frocks  otherwise 
unadorned. 

Curious  as  it  may  sound,  furs  are  be- 
ing used  in  the  same  way.  being  cut  into 
any  desired  shape  and  applied  upon  vel- 
vet or  cloth.  Such  trimmings  are  fea- 
tured upon  the  imported  models  only, 
and  are  sumptuous  in  the  extreme. 

Applique  work  is  especially  good  upon 
blouses  this  season,  and  the  designs  may 
be  worked  out  in  self  fabric  in  contrast- 
ing color  or  a  different  material  may  be 
used.  Georgette  blouses  often  have  mo- 
tifs of  taffeta  or  velvet,  and  one  extreme 
novelty  recently  displayed  was  of  this 
sheer  material  with  appliqued  motifs  of 
kid. 

A  Blouse  Novelty 

One  particularly  stunning  model  noted 
in  a  St.  Catherine  Street  window  was 
of  black  and  gray  crepe  de  Chine  trim- 
med with  applique  of  gray  duvetyn  on 
the  crepe.  The  frock  was  designed  on 
chemise  lines,  with  the  bodice  extending1 
down  to  the  hip  line.  Wide  flaring  cuffs 
faced  with  black  and  a  low  oval  neckline 
were   features   worth   noting. 

Lace  Continues  a   Favorite 

Another  marked  feature  of  this  sea- 
son's more  elaborate  models  is  the  pro- 
fuse amount  of  lace  which  is  used.  Al- 
most every  dance  frock  for  young  girls 
features  a  chemise  or  tunic  of  some  kind 
of  lace  which  can  be  worn  over  a  colored 
satin  slip.  With  such  gowns  flower 
girdles  are  usually  featured  and  seldom 
have  such  exquisite  accessories  been 
originated  as  these.  The  newest  lace 
frocks  have  long  transparent  slet 
or  at  least  many  of  them  have.  Some 
are  tightly  fitted  over  the  bare  arm, 
others  are  bell-shaped,  and  still  others 
have  some  sort  of  widening  below  the 
elbow,  but  even  they  have  tight  wrist 
bands.  This  type  of  sleeve  is  often  of  a 
different  color  and  material  from  the 
rest  of  the  dress,  and  marks  a  decidedly 
new  note  in  an  otherwise  rather  monot- 
onous season. 

Short  Sleeves   are  Shown 

Blouses  are  decidedly  the  only  form 
of  ready-to-wear  which  are  meeting  with 
any  degree  of  popularity  just  at  present. 
Regardless  of  many  and  rather  deter- 
mined statements  concerning  a  long- 
sleeve   votjue  for  Fall  and   Winter,  short 
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RealChamoisette 

MADE  IN  CANADA 


KAYSER  GLOVES 

in 

SILK  AND  CHAMOISETTE 

appeal  to  Christmas  shoppers  who  know  that  Kaysers  cannot  be  equalled  for  com- 
fort, smartness  and  wearing  qualities. 

Their  Trade  Mark  has  ever  been  the  symbol  of  superiority  and  dependability 
and  they  serve  as  a  good  index  as  to  the  class  of  merchandise  you  carry. 


The  salient  features 
of  Kayser  Silk  Gloves 
are  the  fine  texture  of 
the  material  and  the 
natural  lines  which 
ensure  a  perfect  fit. 


Kayser  Chamoisette 
retain  their  soft  tex- 
ture and  beauty 
through  a  long  life  of 
hard  wear. 


You  will  find  it  up-hill  going  if  you  haven't  a  good  stock 
of  these  business  builders. 


4 


Perrin  Kayser  Company,  Limited 

Successors  to  Perrin  Freres  et  Cie 

SOMMER  BUILDING  MONTREAL 


1  ll> 
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The  secret  of  a  success- 
ful Christmas  season 
lies  in  having  a  large 
assortment  of 


PERRIN'S 
GLOVES 


Those  who  have  sounded  the  depths  of  the  popularity  ot 
Perrin's  products  bear  witness  to  the  fact  that  their  enviable 
reputation  is  due  to  merit  alone. 


"Perrin"  on  a  glove  is  ample  guarantee  of 
the  manufacturer's  good  faith  in  presenting 
to  the  public  a  glove  that  is  supreme  for 
quality,  style  and  fit. 

"Perrin's"  is  an  achievement  which  the  pub- 
lic appreciate  and  recognize  as  the  product 
of  an  efficient  staff  of  designers  and  work- 
men. 

Consider  the  wishes  of  your  customers  and 
the  welfare  of  your  business  by  stocking  a 
good  supply  of  Perrin's  Gloves. 


i 


Perrin  Kayser  Company,  Limited 

Successors  to  Perrin  Freres  et  Cie 

SOMMER  BUILDING  MONTREAL 
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Time  to  Hang  Up 
Christmas  Stockings 

It's  about  time  to  hang  up  the  Christinas  stockings — not  by  the 
chimney  place  for  Santa  Claus  to  fill,  but  in  your  hosiery  depart- 
ment for  lots  of  Santa  Clauses  to  buy. 

Useful  gifts  will  be  more  popular  than  ever  this  year,  and 
nothing  is  more  practical  than 

A.  B.C.  HOSIERY 

For  Men,  JVomen  and  Children 


When  Christmas  gifts  for  children  are 
chosen,  White,  Brown  and  Red  are  favor- 
ite colors.    Have  you  a  complete  stock? 

A. B.C.  Hosiery  gives  quality,  perfect  fit, 
and  durability. 

For  children — i  and  i  rib.    Sizes  4  to  10. 

For  women — Plain  stitch. 

For  men — Half  hose  in  all  sizes. 

Trebly  reinforced  heels,  toes  and  soles. 

Black,  White,  Brown  and  Red. 

Write  us  for  Prices. 


ALLEN  BROS.  CO.,  LIMITED 

883  Dundas  St.  E.,  Toronto 


Selling  Agents  $  or  Canada 

WILLIAM  G.  EVIS  &  CO. 

28  Wellington  St.  West,  Toronto 
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Silk  Hosiery 


For  Christmas  Sales 


The  wide  variety  of  lovely  colors,  the  beautiful  quality  and  the  perfect  weave  of 
Winsome  Maid  Pure  Thread  Silk  Hosiery  makes  it  a  favorite  with  Christmas  Shop- 
pers. Have  you  a  stock  to  meet  their  requirements?  Reinforced  heel,  toe  and  sole  ard 
anti-ladder  garter  stitch  provide  durability.     Sizes  8%  to  10 %. 

ALLEN  SILK  MILLS  LTD. 

43  Davies  Ave.,  Toronto  Ont. 

Selling  Agents  : 
WM.  G.  EVIS  &  COMPANY 

28  Wellington  St.  \V.,  Toronto 

Western  St  Northern  Ontario,  Quebec.  Maritime 
Provinces  and  Manitoba 


STANLEY  McLEOD 

543  Granville  St.,  Vancouver,  B.C. 

British  Columbia,  All  erta 

and  Saskatchewan 


H.  SWITZER 

193  Sparks  St.,  Ottawa 

Eastern  Ontario 

and  Montreal 


'■CANADIAN    GOODS    ARE    BETTER" 


L50  D  K  Y    HOODS    RK  VIE  W 


,""""»"»""»""»"""»"»»»»»»»»""»»■""»"»»""!■»""»"»"»"""»""  ""»"""""»"»""""»»wm.  «■«»». 


NOVELTIES 


Xmas  Merchandise 


Handkerchiefs,  Ties, 
Mufflers,  Linens, 
Floor  Lamps,  Table  Lamps, 
Baskets  of  all  Kinds 

NOVELTIES  LIMITED 

TORONTO  WINNIPEG 
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DRESS  FABRICS 


— Fall  and  Winter  Goods 

Big  range  of  Coatings, 
Velours,  Cheviots, 
Silvertones,  Jerseys, 
Blanket   Cloth,  etc. 


DRESS  FABRICS  LIMITED 

TORONTO  WINNIPEG 
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■FLOSS" 

"DOWN" 
"DOVE" 


The  yarns  that   sell  and  satisfy 


now  in  stock  for  immediate  delivery 
MONARCH  KNITTING  Co., limited 

-  HEAD  OFFICE  -DUNNVILLE,  ONT.  • 

FACTORIES  AT-  DUNNVILLE,  ST  CATHARINES  and  ST  THOMAS 
and  BUFFALO,  N.Y. 

v  Wfacturew  of-  SWEATERS  ■  HOSIERY'  YARNS 
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STAUFFER 


Li 


"BONNIE 
DOWN" 

COMFORTABLES 


Beautifully  soft  and  downy, 
with  all  the  necessary  sturdiness, 
they  arc  warm,  comfortable  and 

durable   for   every  Season  of 

the  year. 

Comfortables  Couch  Throws. 
Baby  Blankets,  in  wide  ran 

most    attractive    patterns     and 

colorings-  in  different  sizes  for 
Bpe<  ial  needs. 


Gait, 

GALT 
TOWELS 

For  Christmas  Gifts! 

What  more  acceptable  gift  could  be 
found  for  the  housewife,  than  one  of 
the  GALT  TOWEL  SETS,  comprising 
one  Bath  Towel,  two  Guest  Towels 
and   two    Wash    Cloths? 

Suggest  them   to   your  customers! 

Spring  Range 

Now  in  the  hands  of  our  Travellers. 
Marked  originality  of  design  char- 
acterizes the  new  Gait  range.  Our  own 
designers  have  originated  a  wide 
lection  of  designs  of  rare  beauty  and 
good  taste  in  fast  colors  that  are  al- 
ways attractive. 

GALT  TOWELS  are  made  of  2-ply 
yarn  inster.d  of  the  usual  sngle 
thread  pile  hence  give  twice  the 
wear   of   the   ordinary   Towel. 

When  we  tell  you  that  our  greatest 
difficulty  has  been  to  keep  up  with 
the  demand  for  GALT  TOWELS  there 

is    little    more    to    be    s:iid    as    to       the 
satisfaction  liny  give. 


REPRESENTATH  1 

Western     Agent      T.     II.   War  Ml      L02 
Hammond  Bldg.,  Winnipeg. 

Montreal  Agent      M.  K.  Br  cUcr,  •!:{  St. 
Sacrament  St. 


)  K  Y     UOUDS     K  £,  V  1  £/  w 


-DOBBIE 


Limited 


Ontario 


Successors   to 

Gait  Robe  Co. 


Spring  Range 
Now  Ready! 

We  guarantee  to  protect  you  as  to  any 

decline  in  price. 


mmmufniTTn^ 


Gait  Couch  Hammocks 


Last  year  Sales  in  GALT  HAM- 
MOCKS increased  150  per  cent. 
Place  your  order  for  Hammocks 
NOW  to  ensure  getting  your 
share  of  next  Season's  big  busi- 
ness. 

Many  new  designs  and  colorings 
are  shown  in  the  new  range,  the 
wide  selection  meeting  every 
taste.  Samples  of  materials  are 
now  in  the  hands  of  our  Travel- 
lers. 
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Handkerchiefs  for   Immediate   Delivery 

Your   Telegram   Orders    will   nave    immediate    attention 

FOR   QUICK  SELLING. 

The  illustration  10  a  line  or  fancy  Sport  Novelty  Handkerchief 
Boxes — three  in  a  box — in  six  designs.  Three  box  designs  are 
illustrated. 

The  ready  gift  package  is  more  popular  than  ever.  Have  you 
an  assortment  on  band  to  meet  tbe  demand? 

Our   boxed    Handkerchiefs    are    REAL   MERCHANDISE 

attractively   boxed. 

Wide  range  of  open  stock  lines  in  plain  Linens — and  Lawns — for 
Ladies,    Gents   and    Children. 

WE    SELL    EVERYTHING    IN    HANDKERCHIEFS 

The  LACE  GOODS  CO.,  Limited 

"The    Hand  kerchief  House   of   Canada 

79  Wellington  St.  West        -        Toronto 


Dm  Goods  Review 


READY-TO-WEAR 


155 


sleeves  are  prominently  featured  in 
blouses.  As  matter  of  fact,  street  frocks 
for  Winter  are  quite  as  often  made  with 
short  sleeves  as  with  long.  Long  gloves 
which  wrinkle  on  the  arm  are  so  smart 
that  many  women  are  reluctant  to  aban- 
don them  for  the  wrist-length  gloves 
that  fill  all  requirements  when  the  long- 
sleeved  frock  is  worn,  and,  like  the  col- 
larless  neck,  short  sleeves  seem  to  have 
come  to  stay. 

Metal  Cloth  Blouses 

Among  the  very  handsome  blouses  re- 
cently displayed,  those  made  of  metal 
cloth  are  distinctly  worth  mentioning. 
Sometimes  the  blouse  will  be  made  en- 
tirely of  cloth  of  gold  or  silver.  Again 
a  fabric  such  as  satin,  soft  velvet,  etc., 
will  be  combined  with  the  metal  cloth, 
and  silk  and  metal  brocades  are  decided- 
ly approved.  Naturally  one  of  these 
rich-looking  blouses  must  be  accompan- 
ied by  a  very  handsome  skirt,  and  if  the 
proper  combination  is  arrived  at  a  de- 
cidedly worth-while  costume  is  the  re- 
sult. Velvet  is  usually  the  best  fabric 
to  combine  with  metallic  cloth. 

Tailored  blouses  of  heavy  silks  and 
fine  wool  fabrics  are  among  the  smart 
models  recently  brought  out,  duvetyn 
being  one  of  the  favorite  materials.  Em- 
broideries are  often  used  to  trim  these 
tailored  blouses  and  appliqued  motifs 
of  self  fabric  in  contrasting  color  or  of 
silk  are  also  very  effective.  Many  of 
the  tailored  blouses  of  duvetyn  are  fin- 
ished simply  with  satin  or  silk  ribbon 
bindings. 

Overbodice  Leads 

The  blouse  of  hip  length,  whether 
straight  or  of  uneven  line,  is  the  most 
popular  type  this  season,  very  long 
blouses  having  failed  to  receive  the  un- 
qualified approval  of  the  Canadian  wo- 
man. The  very  long  blouse  must  of 
necessity  cost  practically  as  much  as  an 
entire  frock,  and  it  is  incomplete  without 
a  separate  skirt  or  slip.  The  average 
woman  prefers  to  spend  this  money  on 
a  frock  that  is  complete  except  for 
minor  accessories  and  to  buy  a  blouse 
that  is  short  enough  to  be  worn  under- 
neath her  suit  or  jacket. 

Brilliant  colors  are  in  great  favor  for 
the  development  of  blouses  of  this  type, 
and  citron,  orange,  henna,  ming  and  tur- 
quoise are  very  popular  shades. 

Apropos  of  the  constant  vogue  for 
navy  blue  in  frocks,  an  extract  from  one 
of  the  foremost  French  fashion  reviews 
this  month  is  of  interest: 

"It  is  scarcely  necessary  to  say  that 
the  navy  blue  frock  is  still  as  good  as 
ever.  Navy  can  scarcely  be  called  a 
color,  it  is  so  constantly  worn  and  so 
beloved  that  it  ranks  with  black  and 
white  as  the  ever  perennial  favorite. 
The  all-pervasive  jade  is  happily  less 
common  this  season,  when  it  is  used  at 
all  it  is  usually  toned  down  considerably 
by  Chantilly  in  sombre  tones.  When 
black  and  white  are  found,  they  are  usu- 
ally relieved  with  a  note  of  royal  blue, 


Smart  Winter  Waist 

Cosy  and  fashionable  is  this  overblouse 
model,  which  decides  upon  silk  duvetyn  in 
a  shade  matching  the  suit,  with  trimming 
hands  of  fur.  It  buttons  itself  hish  at  the 
neck  in  make-believe  fashion  and  exhibits 
a  brocaded  ribbon  girdle.  The  buttons  are 
glass. 


and  gray  seems  to  have  replaced  the 
pastel  shades  of  other  seasons.  Entire 
gowns  of  gray,  of  satin  and  Georgette, 
or  even  in  wool  and  metallic  lace  are 
very  numerous  and  beautiful  beyond  all 
question.  Gray  is  much  used  in  com- 
bination with  black,  and  all  gray  furs 
are  enjoying  an  unprecedented  vogue. 
Owing  to  the  absence  of  chinchilla  on 
the  market,  such  furs  as  squirrel  and 
opossum  are  being  revived  for  use  upon 
costumes.  Rust  and  even  red  colorings 
are  proving  to  be  the  most  popular 
shades  of  the  season,  and  it  is  not  re- 
markable in  that  it  is  some  time  since 
red  claimed  any  pretence  at  popularity. 
As  far  as  greens  are  concerned,  only  the 
very  dull  tones  are  found  in  Paris,  and 
two  shades,  known  as  eucalyptus  and 
bottle,  are  finding  some  favor,  especially 
when  combined  with  rich  black  furs  or 
other  trimmings." 


A  MONTREAL  OPINION 

Prominent  merchant  believes  re- 
tailers should  continue  buying  and 
refrain  from  laying  off  employees. 
Believes  business  will  soon  be  back 
to  normal. 


In  discussing  the  recent  retail  situa- 
tion with  a  prominent  Montreal  mer- 
chant recently,  a  representative  of  Dry 
Goods  Review  was  informed  that  there 
was  no  cause  for  alarm  or  disquiet  on 
the    part     of    certain    stores.      Business 


throughout  the  months  of  September  and 
October  had  been  better  than  that  done 
in  the  preceding  months  and  was  only  a 
very  small  percentage  behind  that  done 
in  the  corresponding  months  of  1919. 

"Our  trade  may  be  said  to  be  quite  as 
good  as  ever,"  said  this  gentleman,  "and 
I  think  the  same  may  be  said  of  all  the 
stores  which  cater  to  a  distinctly  high 
class  trade.  The  only  one  which  is  suf- 
fering to  any  extent  is  the  store  which 
deals  exclusively  in  popular  priced  mer- 
chandise, and  the  reason  for  this  may  be 
found  in  the  fact  that  it  is  the  working 
class  who  are  retrenching  financially 
just  now,  whereas  the  wealthier  custom- 
ers are  spending  much  as  usual.  Where- 
as we  made  little  or  no  effort  formerly 
to  go  after  trade,  and  regarded  ourselves 
as  an  institution  well  established  and 
secure  in  the  position  which  we  have 
made  for  ourselves,  yet  we  find  it  ad- 
vantageous just  now  to  stimulate  busi- 
ness by  more  extensive  advertising  and 
a  more  determined  effort  to  awaken  in- 
terest in  our  merchandise  on  the  part  of 
our  customers. 

"I  do  not  think  that  the  newspapers 
are  wholly  to  blame  for  the  reluctance  of 
customers  to  buy.  The  markets  were 
bound  to  decline  in  any  case  in  the  course 
of  time^-and  every  one  with  a  logical 
grasp  of  the  situation  knew  that  after 
every  war  there  occurs  just  such  a  wave 
of  extravagance  and  depression  finan- 
cially as  we  have  experienced. 

"It  does  not  surprise  me  in  the  leas'; 
that  people  have  held  off  buying  in  tho 
way  they  have,  because  prices  in  most 
cases  have  been  exorbitant,  and  even  a 
drop  of  5  per  cent,  is  something  worth 
waiting  for.  Now  that  cotton,  silk  and 
wool  have  declined  I  look  for  a  consider- 
able revival  in  the  retail  trade.  Christ 
mas  is  close  at  hand  and  I  foresee  an 
excellent  season  for  retail  merchants 
Unfortunately,  the  popular  gift  lines 
such  as  books,  stationery,  perfumes, 
china,   and    linens   are   as   high   as   ever 

"I  do  not  think  the  retail  store  is 
justified  in  economizing  in  its  operating 
expense  or  overhead  just  now.  It  is  no! 
a  good  policy  for  any  firm  to  discharge 
employees  during  a  money  stringency  or 
to  forego  needed  improvements  in  the 
store  service.  Such  methods  will  not 
save  the  day,  in  my  opinion.  It  is  not 
good  policy  either  to  postpone  buying 
until  actually  forced  to  do  so.  I  have 
placed  all  my  Spring  orders  and  shall 
continue  to  buy  as  usual.  I  cannot  ex- 
pect my  customers  to  wait  until  I  see  fit 
to  re-order  certain  lines  and  I  find  in 
the  majority  of  cases  that  they  prefer  to 
get   what  they  want  regardless  of  cost. 

"Montreal,"  concluded  the  retailer,  "is 
a  very  good  criterion  for  the  rest  of 
Canada.  We  have  a  large  and  varied 
population,  and  a  number  of  different 
classes  to  cater  to  in  the  retail  field.  As 
far  as  my  own  experience  goes,  I  think 
that  business  will  shortly  be  back  at 
normal  for  all  firms,  and  I  strongly  be- 
lieve in  being  optimistic  and  refusing  to 
worry  about  the  future." 
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Dolly  Imbrey's  Second  Shop 

Exquisite  Creations  Now  Being  Shown  in  Artistic  East  End  Shop  in 

Montreal — Models  Worthy  of  Chic  Shops  in  Paris — 

Novel  Window  Displays. 

RECENTLY  an  announcement  of 
the  opening  of  a  series  of  blouse 
and  accessory  shops  under  the 
management  of  "Dolly  Imbrey"  was 
made  in  the  columns  of  Dry  Goods  Re- 
view, and  mention  was  made  of  the 
end  store.  Daring  the  last  week 
of  October  a  second  one  has  made  its 
how  among  the  many  and  diverse  busi- 
nesses which  line  the  thoroughfare  of 
atherine  Street,  Montreal,  but  this 
time  the  store  is  situated  further  down, 
almost    in   the  east  end  of  the  city. 

Although  only  about  35  by  25  feet  in 
dimensions,  the  new  shop  radiates  dainti- 
ness and  exquisite  harmony  of  color  and 
furnishing.  As  is  befitting  the  type  of 
merchandise  displayed,  the  walls  are 
enamelled  pale  grey  and  a  charming  note 
of  contrast  is  provided  in  the  tone  of 
orchid  of  which  the  stock  boxes  are 
made.  These  are  piled  in  neat  rows 
upon  shelves  underneath  the  glass  show- 
cases. A  gleaming  hardwood  floor  is 
strewn  with  lovely  old  Oriental  rugs, 
and  wicker  chairs  invite  a  comfortable 
inspection  of  the  creations  everywhere 
on  view.  Several  large  grey  tables  are 
carelessly  strewn  with  blouses,  lingerie 
or  stockings,  and  no  attempt  whatever 
ia  made  to  have  goods  displayed  in  the 
stereotyped  manner  so  common  some 
years  ago. 

Some  eight  or  ten  lights  are  suspended 
from  the  ceiling  by  wrought  copper 
chains  and  veiled  with  Oriental  shades 
of  mingled  blue  and  yellow  diaphanous 
fabric  caught  with  a  tassel  below. 
Palms  are  set  at  intervals  along  the  top 
of  the  display  cases,  and  many  roll- 
length  mirrors  reflect  the  appointments 
of   the    salon   most   delightfully. 

At  the  rear  of  the  shop  two  large 
fitting  rooms  are  concealed  behind  por- 
tieres of  silk  rep,  and  each  is  complete 
with  mirrors,  chairs,  etc.,  for  the  con- 
venience of  customers  wishing  to  try 
on  models  before  purchasing.  Still  fur- 
ther back  is  the  storeroom  and  pressing 
room,  where  stocks  can  be  kept  in  re- 
serve. 

\    Pretty   Window 

The  windows  of  the  shop  are  screened 
in  by  latticed  woodwork  and  frosted 
glass  panes  at  the  back,  presenting  a 
front  of  the  gray  enamel,  unrelieved  by 
any  other  color  note  except  that  pro- 
vided by  the  pay  tones  of  the  confec- 
tions exhibited.  A  valance  of  grey  silk 
softens  the  outline  of  the  window  and 
provides  a  charming  setting  for  the  in- 
terior. 

In  honor  of  the  opening  many  wonder- 
ful creations  are  on  view,  some  of  which 
would  do  credit  to  the  most  celebrated 
of  French  houses.     One  stunning  henna- 


Da'inty  Georgette  Model 

Pin  tucks.  Point  Venise  and  hemstitching 
supply  the  decorative  note  to  this  exquisite 
over-hlouse  model,  which  comes  in  all 
shades  of  Georgette  and  is  shown  by  the 
Canadian  Converters  Co.,  Ltd.,  of  Montreal. 


colored  Georgette  overblouse  was  accor- 
deon  plaited  vertically  and  held  in  by  a 
narrow  girdle  of  Georgette.  The  round 
neck  was  simply  finished  with  a  narrow 
edging  of  ecru  filet  lace.  Nothing  could 
have  been  simpler  yet  smarter.  Another 
unique  model  was  in  vivid  orange  crepe 
de  Chine  with  black  taffeta  appliqued 
upon  it  in  Oriental  effect.  The  model 
was  designed  upon  Chinese  lines  with 
the  short  kimona  sleeve.  A  bisque- 
colored  shirt  of  Georgette  featured 
drawn  work  upon  its  fronts  and  a  dainty 
filet  lace  edging.  Many  charming  models 
for  mourning  were  also  on  view,  and  one 
of  the  special  features  of  the  stores  in 
question  is  that  all  such  models  as  well 
as  any  others  in  stock  can  be  made  up 
in  out  sizes  or  in  different  materials  and 
colors  within   a   very  short   time. 

Dolly  Imbrey  prides  herself  upon  the 
perfection  of  fit  in  every  one  of  her 
blouses,  and  pains  are  taken  that  each 
one  shall  conform  as  nearly  as  possible 
to  the  natural  outline.  To  those  cus- 
tomers who  desire  it,  a  weekly  bulletin 
describing  the  newest  arrivals  in  blouse- 
dom  is  sent,  and  in  this  way  new  ac- 
quaintances are  cemented  into  old  friend- 
ships before  many  weeks  oass. 

Every  blouse  is  contained  in  its  own 
box,   which   is   invariably   orchid   colored 


ana  provided  with  a  spac?  for  the  des- 
cription of  its  contents.  In  order  to  do 
away  with  the  necessity  of  opening  the 
boxes  a  number  is  used  outside  which 
conveys  the  exact  description  to  the  sales 
clerk.  Crepe  de  Chines,  for  instance,  are 
known  by  a  low  number  such  as  11">. 
but  satins  or  taffetas  have  r.igher  num- 
bers such  as  800,  and  so  on.  Little  or 
no  writing  therefore  appears  on  the  box, 
and  the  appearance  of  the  stock  is  there- 
by   greatiy   enhanced. 

From  the  warmth  of  the  reception  ac- 
corded to  Dolly  Imbrey  upon  her  first 
appearance  on  St.  Catherine  Street  it  is 
inevitable  that  she  should  extend  her 
efforts  still  further  afield,  and  it  is.  a 
certainty  that  she  has  found  success  in 
her  profession  of  blouse  specialist. 


THE  YASHMAK 

Eastern  influence  in  lady's  fashions  has 
been  evident  for  some  time,  and  the 
latest  development  in  this  direction  is 
the  adoption  of  the  yashmak  or  face  veil 
worn,  by  Turkish  and  Persian  women. 
The  craze  has  caught  on  in  an  extraordi- 
nary manner  in  Paris,  where  fashionable 
women  realise  the  value  of  the  yashmak 
to  a  possessor  of  beautiful  eyes.  The 
Parisian  yashmaks  are  cut  square,  and 
most  of  them  are  made  of  fine  black 
lace.  They  are  fastened  with  tiny  clips 
to  each  side  of  the  brim  of  the  hat,  and 
fall  straight  from  the  bridge  of  the  nose 
to  the  waist. 


GROWING  MORE  I  LAX 

The  area  under  flax  cultivation  in  the 
Netherlands  is  two  or  three  times  as 
large  as  before  the  war.  So  far  the 
price  paid  for  scutched  flax  remains 
satisfactory,  but  the  Dutch  flax  industry 
will  not  be  in  a  position  to  work  the 
entire  crop  next  year,  and  it  is  expected 
that  the  supply  of  raw  flax  will  then 
be  considerably  greater  than  the  demand. 


TOY  HOARD  APPPOINTED 

A  Toy  Trade  Board  has  been  appointed 
for  Great  Britain,  and  it  is  proposed  to 
set  up  a  like  body  for  the  ostrich  and 
fancy  feather  and  artificial  flower  trade. 


BIG   FUR  CATCH 

Edmonton,  Alta. — Fur  in  the  north 
country  will  be  more  plentiful  this  com- 
ing season  than  for  some  years,  accord- 
ing to  reports  received  here.  Positive 
signs  show,  it  is  claimed,  that  a  large 
catch   is   assured. 

There  was  a  large  increase  in  the 
number  of  wild  rabbits  and  mice  this 
year.  Coupled  with  the  game  increase 
it  was  irrefutable  evidence  that  the 
country  was  on  the  eve  of  a  great  fur 
trapping  season.  It  has  always  been 
the  case  that  when  rabbits  and  mice, 
which,  with  game  birds,  constitute  the 
main  food  for  foxes,  coyotes,  lynx  and 
similar  animals,  a  big  fur  catch  results. 
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Situation  Acute  In  Garment  Industry 

Violation  of  Agreement  of  Labor  Source  of  Dissatisfaction  to  Manufacturers No  New  Stvle 

Changes   Favored  by  Makers— Spring  Prices  Not  Determined. 


ONE  of  the  signs  of  the  times  in 
which  we  live  is  the  marked  un- 
rest which  exists  between  labor 
and  capital,  and  not  the  least  of  the 
evils  attendant  upon  such  controversies 
is  the  determination  on  the  part  of  labor 
to  disregards  its  promises.  In  both 
men's  and  women's  divisions  of  the  gar- 
ment industry  in  Montreal  there  exist 
differences  between  employers  and  work- 
ers, and  problems  of  a  similar  nature 
confront  each  division.  In  the  women's 
clothing  trade,  however,  the  same  stand 
has  not  been  taken  as  adopted  by  the 
corresponding  industry  in  men's  clothing, 
and  owing  to  the  fact  that  nothing  has 
been  done  to  cut  the  Gordian  knot  of  the 
difficulty,  the  situation  at  the  present 
time  may  be  said  to  be  simply  one  of 
watchful  waiting. 

Conditions  in  the  Montreal  field  re- 
semble very  closely  the  prevailing  situ- 
ation in  the  New  York  market,  where, 
owing  to  the  prolonged  control  of  oper- 
ations by  the  unions,  a  markedly  low 
standard  of  production  has  resulted,  to- 
gether with  high  wages  and  general  in- 
efficiency. The  result,  in  both  fields,  has 
been  identical,  namely,  a  high  labor  cost 
per  garment,  which  has  been  one  of  the 
biggest  factors  in  raising  the  prices  of 
apparel  to  a  point  where  the  consuming 
public  has  definitely  called  a  halt.  Now 
the  manufacturers  want  to  bring  about 
conditions  which  will  enable  them  to 
meet  the   consumers'   demand. 

Want  Consistency 

There  are  some  150  Canadian  manu- 
facturers of  women's  clothing  and  most 
of  these  are  running  on  short  time.  Cloak 
and  suit  manufacturers  are  far  from 
wishing  to  reduce  wages,  on  the  contrary 
their  one  desire  is  to  find  some  satis- 
factory method  of  increasing  production 
consistent  with  the  high  wages  paid.  In 
all  probability  the  workers  will  be  ap- 
proached and  invited  to  suggest  means 
whereby  the  trade  may  be  helped  out  of 
it  present  difficulties. 

An  agreement  similar  to  the  one  exist- 
ing in  the  Canadian  field  was  in  force 
between  the  American  employers  and 
their  workers,  and  this  agreement  had  a 
much  longer  time  to  run,  namely,  two 
years,  yet  in  violation  of  the  terms  be- 
tween the  Cloak,  Suit  and  Dress  Manu- 
facturers' Protective  Association  and  the 
International  Ladies'  Garment  Workers* 
Union  a  number  of  strikes  had  been 
called  in  individual  shops — forty  since 
last  May — which  the  union  failed  to  stop 
or  even  make  efforts  to  adjust.  The  em- 
ployers' association  served  notice  on  the 
union  that  unless  these  strikes  were  call- 
ed off  and  the  pickets  removed  within 
forty-eight  hours,  relations  with  the 
union    would   cease.      The   union    replied 


Collared  in  Beaver 

This  handsome  Winter  model  is  fashioned 
of  rich  dark  brown  velour,  with  long- 
waisted  bodice  and  slim  skirt,  over  which 
is  a  jacket,  worn  open  from  shoulder  to 
hem.  A  neat  collar  and  small  cuffs  are 
of  beaver,  which  also  finishes  the  hem  of 
the  jaket — gold  embroidery  lends  a  note  of 
distinction. 


with  a  review  of  their  position  on  the 
minimum  wage  question,  ignoring  the 
direct  demand  and  therefore  relations 
were  broken  off.  When  the  union  forced 
the  manufacturers  to  accept  arbitration 
before  the  Governor  of  the  State  of  New 
York  and  the  decision  was  awarded  to 
the  workers,  the  manufacturers  accepted 
,  the  decision  with  poor  grace.  Neverthe- 
less, they  openly  agree  that  it  was  legal. 


Work  gradually  slackened,  however,  and 
the  inevitable  resulted,  namely  a  series 
of  shop  strikes,  which  were  directly  con- 
trary to  the  letter  of  the  contract.  Thus 
the  manufacturers  were  enabled  to  dic- 
tate their  own  terms  to  labor  without  any 
breach  of  faith  on  their  own  part. 

Whether  or  not  the  Montreal  manu- 
facturers would  be  justified  in  adopting 
a  similar  attitude  towards  labor  is  a  de- 
batable point. 

As  a  matter  of  fact  they  have  been 
confronted  with  a  precisely  similar  state 
of  affairs  as  regards  the  outbreak  of 
strikes   in   individual   workshops. 

There  are  no  profits  in  the  clothing 
business  as  it  exists  to-day,  and  a  fur- 
ther reduction  in  prices  would  not  tend 
to  ease  the  situation.  The  price  of  raw 
materials  from  the  mills  is  practically 
as  high  as  ever,  and  it  is  therefore  un- 
likely that  any  further  declines  can 
occur  before  Spring  in  the  finished  ar- 
ticles. 

Spring   Business 

The  public  will  not  buy  unless  prices 
are  reduced  to  their  normal  pre-inflation 
level,  and  only  the  manufacturer  who 
can  produce  at  such  prices  will  be  able 
to  get  the  Spring  business.  Unless  the 
present  cost  of  production  is  reduced  the 
public  will  not  buy  and  the  manufacturer 
must  then  cease  operations.  But  such 
will  not  be  the  case.  Manufacturers 
must  go  on  and  therefore  manufacturing 
costs  must  come  down.  Eirst,  the  cost 
of  raw  materials  (with  the  exception  of 
silks)  must  come  down,  and  second,  the 
fipst  of  production  must  be  reduced, 
either  by  reduced  wages  or  increased' 
efficiency  on  the  part  of  the  workers; 
the  latter  is  the  most  favored  by  both 
sides. 

The  workers  and  their  employers  are 
now  most  keenly  interested  in  earning 
a  livelihood.  They  are  coming  to  realize 
that  there  will  be  no  work  unless  the 
public  buys,  and  the  public  will  not  buy 
unless  they  produce  cheaper.  The  worker 
is  coming  to  realize  that  the  important 
question  to  him  is  not  how  much  per 
day  or  per  piece  he  is  to  receive  but  for 
how  many  days  and  pieces  per  week  he 
is  to  be  employed. 

Neither  the  American  nor  the  Canadian 
manufacturer  is  of  the  opinion  that  it  is 
desirable  to  institute  a  change  of  style 
at  the  present  season.  Reports  from 
New  York  regarding  tentative  sugges- 
tions for  Spring,  1921,  reveal  a  similar 
opinion,  although  one  fashion  house  is 
reported  to  have  announced  its  intention 
of  trying  out  three  different  styles  of 
•suits.  This  in  itself  is  regarded  as  suf- 
ficient evidence  of  the  unsettled  state 
existing,  and  Canadian  men  profess  to 
foresee  no  radical  change  imminent. 
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"The  Shopper"  is  Retail  Store; 

Handles  Phone  Orders;  Helps  Children 

New    Department  in  C.  H.  Smith  Organization  Has   Broughi 

Splendid  Results — Post  Could   Be  Used  in  Any  Store 

With  Several  Departments — Work  of  an  Expert. 


IF  THKj  telephone  is  an  unmixed  evil, 
it  has  also  become  one  of  the  factors 
of  modern^merchandising  in  the  retail 
world.  From" the  very  moment  the  tele- 
phone became  a  commercial  entity,  it  was 
inevitable  that  another  problem  had  con- 
fronted the  retail  trade  because,  from  that 
moment,  people  were  bound  to  do  a  portion 
of  their  shopping  over  the  telephone. 
Either  because  of  disinclination,  laziness, 
convenience  or  inability  peiple  will  rush  to 
the  telephone  to  order  the  things  they  want. 
Capitalizing  the  telephone,  therefore,  is  one 
of  the  problems  of  the  retailer  if  he  is  to 
make  the  most  out  of  the  circumstances  that 
are  possible  contributors  to  the  building  up 
of  his  business.    0  F 

To  do  this,  however,  and  to  do  it  success- 
fully requires  a  particular  type  of  individ- 
ual. A  retail  transaction  over  the  tele- 
phone begins  when  the  salesperson  in  the 
retail  store  lifts  down  the  receiver  to  answer 
the  telephone.  Just  as  a  bright  face,  a 
cheerful  manner  and  an  obliging  disposition 
are  assets  to  the  salesperson  and  require- 
ments of  successful  salesmanship,  so  a 
pleasing  voice,  the  expression  of  willingness 
to  serve  and  unfailing  courtesy  are  invaluable 
to  the  salesperson  who  sells  over  the  tele- 
phone. A  snappy  voice  would  be  a  poor 
introduction  to  a  sale.  Moreover,  it  re- 
quires some  considerable  judgment  to  be 
able  to  shop  for  other  people  and  to  do  it  in 
such  a  way  that  entire  satisfaction  is  given. 

"The  Shopper" 

W  In  the  organization  of  the  C.  H.  Smith 
Co.,  Limited,  Windsor,  all  these  things  have 
been  taken  into  consideration.  Amongst 
Windsor's  thousands  and  others  who  live 
in  the  Border  Cities,  there  are  hundreds  who 
do  a  portion  of  their  business  over  the  tele- 
phone. "The  Shopper"  is  now  a  permanent 
and  paying  department  of  this  firm.  "We 
have  a  woman  in  our  organization,"  said 
Mr.  Smith,  the  president  of  the  firm,  to 
Men's  Wear  Renew,  "known  as  'The  Shop- 
per'. She  has  been  made  a  factor  in  our 
business  and  we  advertise  her  in  the  busi- 
ness. Previous  to  opening  up  this  depart- 
ment, people  telephoned  to  the  various 
departments  for  their  wants  and  the  busi- 
was  handled  in  this  way.  We  found 
that  the  wrong  department  was  frequently 
called  for  or,  quite  as  frequently,  the  wrong 
salesperson  was  called  to  the  telephone. 
Moreover,  if  a  lady  or  gentleman  wanted 
three  things,  three  different  salespersons 
might  have  to  be  called  in  three  different 
depai  tments.  The  result  was  that  mistakes 
were  made,  satisfactory  service  was  not 
given  either  to  the  firm  or  to  the  customer, 
shopper  Receives  All  Phone  Orders 

"Through   cur  daily  advertisements,  we 

ask  the  public  to  use  'The  Shopper'  for  their 

telephone  wants;  we  ask  them  to  ask  for 

her  when  they  telephone  the  store.     Now 

Shopper'  receives  all  orders,  carefully 


making  notations  of  the  same.  She  then 
visits  the  several  departments  and  represents 
the  customers  in  the  purchasing  of  mer- 
chandise which  is  always  sent  out  C.O.D. 
The  result  is  that  when  she  goes  to  a  de- 
partment, she  is  received  as  a  customer  be- 
cause she  has  money  tospend.  We  have  found 
this  system  a  great  improvement  over  the 
old.  It  gives  better  satisfaction  to  the 
tomer  and  a  satisfied  customer  is  both  a 
friend  of  the  firm  and  a  good  advertiser  for 
it.  I  really  do  feel  that  a  conversation  over 
the  telephone  with  regard  to  business 
should  be  conducted  more  politely  even  than 
when  a  customer  is  actually  in  the  store, 
purchasing  himself  or  herself  as  the  case 
may  be. 

Business  Now  Under  One  Head 

"All  the  telephone  business  is  now  con- 
trolled by  one  head,  instead  of  by  many, 
and  any  errors  that  may  occur  can  be 
quickly  traced  to  that  head.  'The  Shopper' 
has  become  an  expert  in  her  work,  so  that 
all  telephone  business  is  handled  by  an 
expert  rather  than,    perhaps,  by    inexper- 


1  clerk    whom  .c  in  the  organi- 

zation. 

Children  I  se  Shopper 

\  not  her  feature  of  this  department  is 
that  'The  Shopper'  is  used  to  a  considerable 
extent  by  the  children.  Many  children  are 
sent  on  errand.-  by  their  mothers  and  we  en- 
courage them,  through  our  advertisements, 
to  make  use  of  'The  Shopper.'  Our  exper- 
ience has  been  such  that  we  can  truthfully 
advertise  the  services  of  'The  Shopper'  for 
the  children,  for  she  attends  to  many  of  their 

want 

A  careful  record  of  the  value  of  "The 
Shopper"  to  the  organization  is  kept.  In  a 
weekly  report  submitted  to  the  president  of 
the  firm,  the  number  of  calls  received  by  her 
is  noted,  that  is,  the  actual  number  of  the 
calls  rather  than  the  orders  filled  by  tele- 
phone calls.  "The  Shopper"  has  a  pad  at 
the  desk  where  every  call  is  noted.  The 
amount  of  the  telephone  calls  in  dollars  and 
cents  is  also  kept.  Also,  there  is  reported 
the  number  of  telephone  orders  that  were 
not  filled  for  one  reason  and  another.  This, 
of  course,  is  a  separate  department  of  the 
store  like  all  the  others  which  has  to  pay  its 
way  in  the  entire  organization.  It  has 
proved  mcst  beneficial,  and  Mr.  Smith 
says  that  the  success  cf  the  department 
depends  to  a  very  considerable  extent  on 
the  character  and  disposition  of  the  person 
at  the  head  of  it.  It  is  a  department  that 
could  easily  be  introduced  in  any  large  store 
that  has  several  departments  in  it. 


New  in  A  ew  York 

Among  the  Christmas  fads  in  Gotham  are  these  dainty 
camisole-vestees,  fashioned  of  satin  ribbon  and  lace 
ruflles.  The  model  is  designed  for  wear  with  suits, 
dresses  and  sweaters. — Shown  in  Toronto  bv  H.  P. 
Kit   hie  Co. 


Dry  Goods  Review 
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Too  Much  Business  Going  to  Mail  Order  Houses 


T.  K.  Kelly  Reminds  Salesmen  That  They  Must  Convince  Merchants  of  Necessity  For  Up- 
to-date  Methods  in  Up-to-date  Business — How  to  Compete  Against  Mail  Order 
Houses  and  Chain  Store  Organizations. 


wye 


"0U  must  persist  until  you  con- 
vince the  average  retail  mer- 
chant of  his  immediate  needs 
for  adopting  1920  methods  for  1920 
styles  of  business."  This  was  T.  K.  Kel- 
ly's message  to  over  300  of  the  T.  K. 
Kelly  Sale  System  forces  when  they 
were  his  guests  at  a  staff  banquet  in  the 
Hotel  Curtis,  Minneapolis,  Minn.,  in 
October. 

"Only  by  radical  changes  in  his  style 
of  doing  business  can  the  retailer  com- 
pete with  the  big  mail  order  houses  and 
with  the  constantly  increasing  number 
of  chain  stores,"  said  Mr.  Kelly. 

"We  must  bring  home  to  the  thou- 
sands of  retailers  throughout  the  United 
States  and  Canada  the  fact  that  1864  or 
1919  business  methods  will  not  do— and 
they  must  adopt  1920  methods  in  order 
to  remain   in  business. 


dozen  in  number,  to  be  in  operation  in 
this  state  alone  before  the  end  of  the 
year. 

"Of  the  ten  billion  dollars'  worth  of 
merchandise  sold  last  year  in  the  United 
States  an  entirely  too  large  percentage 
of  it  was  sold  by  the  mail  order  houses 
in  competition  with  the  retailers.  Of 
this,  thirteen  mail  order  houses  alone  did 
practically  a  billion  dollars'  worth  of 
business.  Now  one  of  them  far  exceeded 
all  the  rest  with  more  than  a  quarter  of 
a  billion  dollars'  worth  of  business  dur- 
ing the  past  year. 

Mark  Goods  Carefully 

"The  most  dangerous  task  in  which  the 
retail  merchant  now  engages  is  in  allow- 
ing the  wholesale  houses  to  mark  his 
goods.  I  saw  a  merchant  in  North  Da- 
kota   unpacking    goods    and    marking    it 


practically  the  same.  I  also  showed  hint 
how  some  of  it  would  move  quickly  and 
almost  doubled  the  price  he  had  marked 
it.  I  cut  other  goods  which  would  not 
move  at  all  at  the  prices  he  had  marked. 
In  fact,  I  told  him  he  would  have  to  take 
a  loss  on  some  of  it  in  order  to  sell  it. 
But  when  we  totalled  the  whole  thing  up 
we  found  that  by  selling  at  prices  that  I 
had  marked,  he  would  exceed  by  a  sub- 
stantial margin  the  profits  that  would  be 
obtained  on  his  50  per  cent,  flat  increase 
basis.  Furthermore,  he  would  make  all 
the  more  money  because  he  could  dispose 
of  all  the  goods  at  these  prices  and  have 
no  left-overs." 


Mr. 


Requires  Concentration 

Kelly  went  on   also  to  point   out 


that  the  average  merchant  does  not  con- 
centrate  his   efforts  sufficiently  on  mer- 


Pnze-wi nner  in  Peter boro 


"Reconstruction"  is  represented  vividly  in  this  handsome  float,  which  was  contrihuted  by  the  Cressman  Com- 
pany of  Peterborough  in  the  annual  exhibition  parade  recently.  Agriculture  and  industry  are  associated  with 
fine  effect. 


Mail   Order   Houses  a   Menace 

"The  chief  competition  that  the  re- 
tailer has  to  meet  consists  of  the  mail 
order  houses  and  the  chain  stores  now 
being  so  rapidly  established.  In  the 
city  of  St.  Paul,  for  instance,  there  is  a 
company    organizing    chain    stores,    two 


automatically  50  per  cent,  higher  than 
the  cost,  without  regard  to  its  character 
or  its  salability  in  his  community.  So  I 
pointed  out  to  him  how  he  was  losing 
money,  and  I  re-marked  those  goods  for 
him,  showing  him  the  difference  in  pat- 
tern, style,  and  make-up  of  goods  costing 


chandising,  but  has  too  many  irons  in 
the  fire.  He  insisted  that  his  mercantile 
business  was  plenty  big  enough  to  take 
every  moment  of  his  time  and  that  it 
would  pay  every  merchant  to  devote  his 
time  to  »t. 

(Continued  on  page  160) 
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Retailers  Slow  In  Reducing  Prices 

Hope  to  (let  Rid  of  Stocks  During  Holiday  Rush     Policy  of  Holding  Off  is  Hindering  Re- 
adjustment Programme. 


COMMENTING  on  the  hesitancy  of 
the  retailers  to  bring  prices  into 
line  it;  accordance  with  the  gen- 
eral readjustment  policy  adopted  by  the 
wholesale  and  manufacturing;  branches 
of  the  trade,  the  New  York  Journal  of 
Commerce,  dated  November  5th,  pre- 
sents  the  following  survey: 

Retailers  are  extremely  hesitant  and 
cautious  in  reducing  prices  on  their 
stocks.  In  this  respect,  they  have  failed 
to  follow  the  lead  of  the  manufacturers, 
jobbers  and  wholesalers  who  some  time 
ago  decided  that  the  wisest  policy  was 
to  smother  their  losses  and  conduct  busi- 
ness on  a  new  basis.  While  there  are 
plenty  of  so-called  "peace-time",  "mark- 
down"  and  "readjustment"  retail  sales 
being'  held  throughout  the  city,  analysis 
of  these  merchandising  events  fails  to 
reveal  that  retailers  have  fallen  in  line 
with    the    readjustment    programme. 

One  of  the  keenest  merchandise  men 
in  this  city  declared  yesterday  that  many 
of  the  retailers  are  pinning  their  hopes 
on  the  coming  holiday  trade.  They  have 
large  stocks,  bought  at  peak  prices  in 
most  instances,  and  they  seem  to  think 
they  can  dispose  of  these  goods  during 
the  Christmas  buying  rush.  Whetl- 
their  hopes  will  materialize  is  a  mat- 
ter of  grave  doubt,  for  the  attitude  of 
the  consumer  is  not  very  encouraging. 
The  resistance  to  high  prices,  it  is  said. 
is  bound  to  continue,  and  retailers  who 
entertain  a  hope  that  this  resistance 
will  not  manifest  itself  during  the  holi- 
days may  find  themselves  in  an  uncer- 
tain   financial    position   after   Christmas. 

Prices    Not    Attractive 

It  is  argued  that  if  prices  are  made 
attractive,  consumers  will  buy  now  be- 
cause they  have  the  funds.  If  idleness 
increases  later  on,  which  is  regarded  as 
quite  likely,  the  purchasing  power  will 
be  reduced  and  retailers  will  find  them- 
selves loade  I  with  stocks  which  they 
will  be  unable  to  dispose  of  at  any  price. 
On  the  other  hand,  it  is  contended,  if 
shelves  are  cleared  of  merchandise  in 
the  near  future,  retailers  will  make 
broader  demands  on  the  manufacturers 
and  a  resumption  of  general  activity 
may  be  expected.  In  fact,  it  is  strong- 
ly argued  by  many  that  the  retailer  is 
a  great  obstacle  to  the  campaign  of 
reconstruction,  and  it  is  felt  that  he 
should    change    his    attitude    at   once. 

One  manufacturer  pointed  out  yester- 
day that  some  retailers  have  recently 
sought  to  create  the  impression  that 
they  had  cut  prices  to  the  bone  by  con- 
ducting sales  on  goods  which  had  been 
reduced  to  a  minimum  in  the  primary 
market,  while  they  maintained  quota- 
on     other     merchandise    in    their 


stores.  For  instance,  one  store  recently 
announced  a  sale  of  women's  dresses 
at  $25.00.  It  is  understood  that  the 
actual  cost  of  the  dress  was  $9.00,  the 
sale  price  showing  a  gain  of  nearly  300 
per  cent.  The  retailers  have  been  argu- 
ing with  a  good  deal  of  animation  that 
to  reduce  prices  any  further  would  mean 
financial  ruin.  They  have  informed 
manufacturers  that  they  would  not  or- 
der until  stocks  are  cleared,  and  have 
urged  in  support  of  the  position  that 
merchandise  was  bought  by  them  at 
peak  prices,  so  that  it  would  be  mani- 
festly unfair  to  expect  them  to  take  such 
heavy  losses. 

Wholesalers  Take   Losses 

In  reply,  manufacturers  and  whole- 
salers have  declared  that  they  have 
iaken  tremendous  losses  in  many  in- 
stances because  of  the  futility  of  hold- 
ing to  war-time  prices  in  the  face  of 
the  absolute  refusal  of  the  consumer  to 
buy.  They  have  asserted  with  much 
truth  that  if  a  loss  must  be  taken  the 
sooner  that  it  is  done  the  better  for  all 
concerned.  They  havL'  claimed  that  the 
retailer  should  carry  his  share  of  the 
burden,  and  have  certainly  been  highly 
displeased  because  the  retailer  has  not 
responded. 

To  add  to  the  troubles  of  the  retail- 
er, the  weather  has  not  been  very  help- 
ful. Some  stores  are  running  sales  of 
men's  and  women's  clothing,  which  are 
genuinely  attractive.  Men's  overcoats, 
for  instance,  have  been  radically  re- 
duced, but  the  buying  has  been  slow  be- 
cause of  the  mild  weather.  The  hope 
was  expressed  yesterday  by  one  large 
manufacturer  of  men's  clothing  that  the 
retailers  will  see  their  way  clear  to 
"push  their  stocks  out"  by  making  sub- 
stantial price  cuts.  He  said  he  had  not 
received  an  order  from  his  customers 
during  the  past  month,  and  had  recalled 
his  salesmen  from  the  road.  As  for  him- 
self, he  is  ready  to  name  prices  that  will 
meet  the  requirements  of  the  buyer. 


TOO    MUCH    HUSINESS    STILL 

(Continued  from   page  159) 
"A   merchant  should   impress  his  pub- 
lic— discreetly   of   course — with   the    fact 
that  they,  not  he,  are  being-  favored  by 
the  exchange  of  goods  for  dollars  in  his 

-tore. 

"If  I  had  a  country  store,  one  of  my 
first  moves  would  be  to  organize  a  wel- 
fare society  among  the  employees  and 
customers.  This  insurance  can  be  se- 
cured in  the  neighborhood  of  $7  per  thou- 
sand anci  when  you  consider  the  publicity 
advantages  of  this  course,  such  insur- 
ance is  pretty  cheap  advertising. 

"Retail    merchants   do    not    sufficiently 


realize  the  value  of  advertising.  They 
should  take  to  heart  the  experiences  of 
many  of  the  biggest  business  men  of 
the  country." 

Mr.  Kelly  also  pointed  out  the  differ- 
ence between  ordinary  advertising  and 
sales  advertising  as  to  subject  matter, 
form  and  distribution.  He  also  pointed 
cut  to  his  associates  the  radical  changes 
that  are  now  taking  place  even  in  the 
sales  advertising,  and  he  also  dwelt  at 
"me  length  upon  the  need  of  adapting 
this  sales  advertising  to  fit  each  individ- 
ual merchant  and  his  particular  com- 
munity. 


Shopping  Passes 

to    Employees 

Purchases  by  members  of  the  staff  of  the 
C.H.Smith  Co.,  Ltd.  ■  f  Windsor,  are,  likeall 
other  phases  of  the  store  life  and  manage- 
ment, handled  in  a  thoroughly  systematic 
manner.  Members  of  the  staff  are  required 
to  pay  cash  for  the  goods  they  get  and  this 
rule  is  not  violated  even  by  the  president 
himself  or  the  members  of  his  family.  A 
liberal  discount  is  given  and  there  are  cer- 
tain hours  during  the  day  when  the  members 
of  the  staff  may  attend  to  their  purchasing 
if  they  so  desire.  There  is  a  regular  store 
pass,  uced  by  all  for  shopping  purposes. 
Any  one  in  a  department  who  wants  to 
shop  throughout  the  store  makes  applica- 
tion to  the  department  manager  who  knows 
if  that  person  can  be  spared  from  the  de- 
partment during  the  busy  hours.  The  hours 
set  apart  for  shepping  are  from  9.80  to  12.00 
in  the  morning.  Discounts  -xre  given  only 
during  these  hours. 

Members  of  the  staff  can  either  pay  with 
cash  or  give  an  I.O.U.  If  the  latter  is  given, 
it  is  deducted  from  the  weekly  pay  at  the 
end  of  the  week  and  the  I.O.U.  is  returned 
in  the  pay  envelope. 

Upon  application,  these  shopping  passes 
are  issued  and  if  the  person  to  whom  the 
pass  is  issued  makes  purchases  in  several 
departments,  he  or  she  must  have  as  many 
passes  as  departments  where  the  purchases 
are  made.  If  after  making  the  pass  out 
it  is  not  used  for  some  reason  or  other,  it  is 
returned  to  the  manager.  Where  sales  are 
made,  the  shopping  pass  is  sent  in  with  the 
sales  slip  and,  in  this  way,  a  record  is  kept 
in  a  simple  folder  whereby,  at  a  glance, 
the  purchases  of  any  employee  can  be 
ascertained. 

"The  firm  endeavors  to  generate  loyalty 
amongst  the  employees,"  said  Mr.  Smith 
to  Dry  Goods  Review,  "and  we  encourage 
them  to  buy  here,  though  no  methods  are 
used  to  compel  them  to  buy  here.  If  we 
find  out,  for  instance,  that  a  number  of 
employees  are  not  buying  some  line  we  have 
in  stock  we  can  possibly  find  out  why  they 
are  not  buying  it;  there  may  be  something 
wrong  with  that  line,  and  we  want  to  find 
out  about  it." 


Dry  Goods  Fit  vit  u 
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Keeping  in  Touch  With  Big  Business: 
Weekly  Report  Submitted  on  Every  Department 

Superintendent  of  the  C.  H.  Smith  Co.,  Ltd.,  of  Windsor,  Lays  Report  on  President's  Desk 
Each  Saturday  Morning  Telling  of  Developments  in  Every  Department — 

Features  of  Report   Explained. 


HOW  is  the  general  manager  of  a  large 
departmental  store  or  a  men's  wear 
store  with  numerous  departments 
in  it  to  keep  in  intimate  touch  with  every 
department  of  thebusiness,  and  know  exactly 
what  is  going  on?  Obviously,  it  is  impos- 
sible for  him,  if  there  are  from  fifteen  to 
twenty-five  different  departments  in  the 
store,  to  personally  investigate  every  detail 
of  the  business  conducted  by  each  one  of 
these  departments.  Men's  Wear  Review 
has  heard  the  proprietors  of  large  stores  say 
repeatedly  that  they  regretted  in  a  measure 
that  the  business  was  getting  so  large  that 
they  were  losing  personal  touch  with  it  in 
many  respects.  Perhaps,  to  the  same  extent 
one  regrets  the  passing  of  one's  childhood 
days;  yet,  in  the  fuller  development  of  man- 
hood with  its  added  responsibilities — and 
achievements — there  is  also  infinite  satis- 
faction, even  though  the  recollections  of 
childhood  are  lost  in  the  bigger  life  of  man- 
hood. 

Has  Weekly  Report  Submitted 

Aside  from  the  personal  touch  which 
C.H.Smith,  (C.H.  Smith  Co.,  Windsor),  in- 
fuses into  an  excellently  well  organized  busi- 
ness— and  there  is  a  great  deal  of  the  personal 
touch  about  his  business — he  has  devised  a 
system  which  finds  expression  in  a  weekly 
report  submitted  to  him  by  his  superin- 
tendent which  keeps  him  in  the  most  inti- 
mate touch  with  every  department  and  what 
is  going  on  in  it.  In  all,  there  are  twenty- 
seven  departments  covered  in  this  report 
which  is  laid  on  the  desk  of  the  president  and 
general  manager  of  the  company  each 
Saturday  morning.  After  he  has  read  this 
report,  so  Mr.  Smith  told  Men's  Wear 
Review,  he  knows  exactly  what  has  trans- 
pired in  each  of  the  departments  during  the 
week,  just  as,  by  the  wonderful  system  that 
controls  the  entire  store,  he  knows  at  six 
o'clock  each  evening  the  exact  amount  of 
business  that  has  been  done  by  the  several 
departments  of  the  store. 

Information   in   Report 

As  a  model  for  retailers  who  conduct 
either  a  departmental  business,  or  have 
several  departments  in  their  men's  wear 
stores,  we  outline  this  report  in  full  with 
brief  explanations  of  some  of  the  depart- 
mental reports.  There  are  other  features 
of  this  report  which  require  more  elaborate 
explanation  and  are  treated  in  other  articles 
in  this  issue,  features  which,  in  themselves, 


C.  H.  SMITH 

President  and  general  manager  of  the 
C.  H.  Smith  Co.,  Ltd.,  of  Wi7idsor,  Ont. 
Mr.  Smith  recently  opened  a  neiv  quarter 
of  a  million  dollar  addition  to  their 
premises,  resulting  in  their  store  now 
opening  out  on  three  streets  in  that  city. 
Twelve  years  ago  Mr.  Smith  was  man- 
ager of  the  Dress  Goods  Department  in 
John  E.  Boles'  store  in  Ingersoll,  Ont. 
He  left  there  to  go  to  E.  B.  Crompton's 
in  Brantford,  and  from  there  went  into 
business  for  himself  in  Sault  Ste.  Marie. 
In  1914  he  started  in  business  in  Wind- 
sor, being  attracted  by  the  possibilities 
of  the  Border  Cities.  His  first  store  had 
an  area  of  15,000  square  feet;  the  com- 
pleted store  noiv  covers  an  area  of  63,000 
square  feet. 

And  Mr.  Smith  is  still  o)i   the  sunny 
side  of  forty. 


are    among    the    business-builders    of    this 
remarkable  retail  establishment. 

1.  Stock  Rooms.  Under  this  heading, 
the  general  condition  of  the  rooms  is  de- 
scribed as  to  appearance. 

2.  Parcel  Post,  (a)  Number  of  deliver- 
ies out.  This  tells  of  the  number  of  parcels 
being  delivered  during  the  week. 


(b)  Number  of  calls  for.  This  is  a  report 
on  the  number  of  parcels  called  for  by  de- 
livery wagons  which  are  for  exchange. 

(c)  Number  of  parcels  checked  free  for 
customers.  This  is  one  of  the  many  service 
features  of  this  firm.  There  is  a  check 
room  the  same  as  one  sees  at  a  railway 
station,  only  it  is  free.  Parcels  may  be 
checked  by  coupon  and  called  for  at  the  wish 
of  the  owner.  The  idea,  of  course, in  keep- 
ing account  of  these  parcels  so  checked  is 
to  see  how  the  public  is  appreciating  the 
service  so  given. 

(d)  Number  of  parcels  verified  with  sales 
checks  and  particulars  of  errors,  giving 
sales  number,  etc.  This  feature  is  another 
important  one  in  which  the  interests  of  the 
customer  are  carefully  looked  after.  Each 
day,  so  many  parcels  are  selected  from  the 
parcel  depot  and  are  opened.  The  sales 
check  is  carefully  checked  with  the  goods  in 
the  parcel  to  see,  first,  that  all  the  goods  are 
there  and,  second,  to  see  that  measurements 
are  correct  if,  for  instance,  yardage  is  bought. 
Any  oversight  or  carelessness  is,  in  this 
manner,  corrected. 

(e)  Delivery  cars  and  store  trucks — 
condition. 

(j)  Supplies  wanted;  wrapping  paper, 
paper  bags,  twine,  suit  boxes,  address  labels, 
pin  tickets. 

3.  Elevator. 

4.  Telephones. 

5.  Transfer  Office. 

6.  Shipping  and  Receiving  Depart- 
ment. 

7.  Mail  Order,  (a)  Number  of  orders 
received.  If  there  are  some  not  filled,  it  is 
looked  into  to  discover  the  reason. 

(b)  Amount  of  purchases  in  dollars. 

(c)  Remarks.  In  this  report,  copies  of 
unfilled  orders  are  included. 

8.  Floor  Management. 

9.  Window  and  Interior  Displays. 
This  report  tells  how  often  the  windows  and 
show  cases  have  been  changed  during  the 
week. 

10.  Store  Signs  and  Price  Tickets. 
General  conditions  of  these  are  set  out  in 
this  report. 

11.  "Shopper." 

(a)  Number  of  telephone  calls. 

(6)  Amount  of  telephone  purchases. 

(c)  Number  of  telephone  orders  unable  to 
fill.  Remarks.  A  fuller  explanation  of  this 
feature  of  the  store  is  given  in  another 
article. 

(Continued  on  page  87.) 


CONDENSED    ADVERTISEMENTS 


Five   cents   per   word   per  insertion.      Ten   cents  extra   for  box    number. 

ENGLISH   HOUSE  DESIRES   FIRST  RATE   SELLING   AGENTS   FOR 
English  and   Continental  spun  yarns   for  hosiery  and   weaving.     Must 
be    well    introduced.      Write    in    first    instance    to    Box    150,    Dry    Goods 
Review;,    153   University    Ave.,  Toronto,   Ontario. 


pOON     COATS— THREE    MEN'S     GOOD     COONSKIN     COATS     FOR 
sale    much    below    present    market    price.      Write    A.    Sweet    &    Co.. 
Winchester,   Ont. 

RESPONSIBLE  SALES  ORGANIZATION  OPEN  TO  REPRESENT 
reliable  manufacturers  and  exporters  in  British  Guiana,  on  a  com- 
mission basis.  AH  Canadian  manufactures  and  products.  Correspond- 
ence and  samples  with  quotations  invited.  C.  E.  Gabriel,  New  Amster- 
dam,   Berbice,    British    Guiana,    S.A. 
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I  ,ancashire  Cotton  Firm  Rewards  Long  Sen  ice 


ON  October  4th  three  hundred  of 
Messrs.  Richard  Haworth  and 
Company,  Limited,  mill  employees 
were  presented  with  a  bonus  as  a  recog- 
nition of  their  long  service  with  the 
firm. 

Mr.  G.  C.  Haworth,  chairman  of  the 
company,  in  making  the  presentation, 
said:  "I  have  the  pleasure  and  privilege 
to  distribute  this  bonus  to  those  em- 
ployes who  have  been  with  the  firm  25 
years  or  more,  and  who  are  now  in  our 
employ  (to  those  of  25  years'  service, 
£26;  and  those  of  50  years'  service,  half 
a  century,  £50,  which  is  equivalent  to  (.1 
for  each  year  of  service). 

"Although  it  cannot  be  said  that  the 
present  condition  of  the  cotton  trade  is 
very  favorable,  nevertheless  we  feel  that 
it  is  an  obligation  we  are  bound  to  ful- 
fil, and  the  fact  of  going  on  short  time 
must  not  in  any  way  interfere  with  our 
promise. 

"The  moneys  are  to  be  distributed  by 
amounts  entered  in  a  bank  book  such 
as  I  now  hold  in  my  hand.  The  idea  of 
the  firm  is  that  this  money  will  be  placed 
or  deposited  in  the  bank  for  you,  as  a 
kind  of  provision  for  your  old  age,  so 
that  when  you  may  become  unfit  for 
your  work  you  will  realize  the  advantage 
and  comfort  of  having  this  "nest  egg" 
to  fall  back  upon.  Meanwhile  all  these 
amounts  will  be  accumulating  in  the 
bank,  the  firm  allowing  you  8%'/f  in- 
terest. 

"We  distributed  (.10,000  some  time 
ago    amongst    the    men   who   fought    so 


bravely  to  defend  our  hearths  and 
homes.  In  distributing  this  (.10,000  we 
placed  their  money  in  the  b?nk  the  way 
we   shall   do  with   yours. 

"I  am  sure  there  is  not  another  mill 
in  the  whole  of  Lancashire  that  has  so 
many  employees  with  such  a  splendid 
long  service  record  and  we  feel  that  the 
high  reputation  the  firm  holds  in  Lan- 
cashire as  regards  "Spero"  cotton  goods 
has  been  gained  by  your  faithful 
services." 

The  chairman  of  the  company  further 
stated  that  the  firm  would  be  pleased 
to  render  any  help  they  possibly  could 
in  such  cases  where  it  was  required. 


KEEPING    IN    TOUCH 

(Continued  from  page  161) 

12.  Advertising,     (a)  Total    number     of 
inches  used. 

(6)  Number  of  inches  each  department. 

13.  Merchandise    Exchange    Offices. 
(a)  Number  of  parcels  returned. 

6    Total  value  of  merchandise  returned. 
(c)  Remarks.     This  feature  of  the  store 
is  also  dealt  with  in  a  separate  article. 

14.  Furnace     Rooms.      Fuel     supplies. 
Remarks. 

15.  Water  Supply,    (a)  Drinking  water. 
(6)  Auxiliary  fire  protection. 

16.  Rest  Rooms. 

17.  Toilet  Rooms. 

18.  Cash  Railway  System. 

19.  Store     Display     Features.     If     in 
good  condition. 

20.  Errors  in  Change.     This  is  to  check 
up  cashiers  as  to  efficiency. 

21.  Store     Stationery       Forms       and 


Supplies.     This  report  gives  the  list  of  any 
form  near  depletion. 

22.  Welfare.  In  this  organization,  there 
is  a  flower  committee  composed  entirely  of 
members  of  the  staff.  It  is  their  duty  to 
send  flowers  to  any  member  of  the  staff  who 
may  be  ill  and  to  visit  them.  At  Christmas 
time,  they  frequently  use  up  the  surplus  of 
the  year  in  contributing  to  different  organ- 
izations throughout  the  city  which  are  doing 
charitable  work  at  this  season  of  the  year. 

23.  Time  Clocks.  (Give  particulars  re- 
garding attendance  and  punctuality). 

24.  Janitors.  Report  on  outside  and 
inside  buildings. 

25.  Goods  Spoiled  in  Display.  Re- 
ports are  secured  from  managers. 

26.  Beauty  Shop.  One  of  the  features 
of  this  store  is  its  Beauty  Shop  where  ladies 
attend  to  the  cutting  of  children's  hair  and 
give  massage  treatments  to  Windsor  ladies. 
Manicuring  is  also  done  in  this  Beauty 
Shop.  This  report  is  on  the  week's  work 
in  this  shop.  " 

27.  Want  List  Report.  This  is  one  of 
the  outstanding  features  of  the  business  and 
is  dealt  with  in  a  separate  article.  On  this 
report,  the  daily  reports  are  summarized. 

28.  Remarks  and  suggestions. 

On  this  form,  there  is  a  page  for  a  report 
on  the  general  condition  of  each  department. 
Four  features  are  dealt  with  in  this  report  on 
each  department,  starting  with  "A."  First, 
there  is  "General  Appearance";  second, 
"Stock  condition"  (This  treats  with  the 
appearance  of  the  stock  as  kept  by  the 
various  departmental  heads  i;  Third,  dis- 
plays (General  appearance  of  the  displays 
around  the  store;  Fourth,  "Sales  staff" 
(This  includes  the  personal  appearance  and 
efficiency  of  the  members  of  the  staff,  not 
particularly  with  regard  to  sales,  but  manner 
and  general  deportment. 


Effective  Autumn  Setting 


This  window  displays  a  clever  background  screen  in  brown,  tan    and   gold    shades,   with   effectively    arranged   foliage   in    har- 
monizing shades.     The  window    was  shown  at   Thanksgiving  time   by   the   R.   E.  Walker   Co.  of  Fort   William. 


DRY    GOODS    REVIEW 
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The  McElroy  Mfg.  C>.,  Ltd.    i 

>  f/f/^Ganiieiiis 


FAMOUS  FOR  THEIR 


Fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


FALL  DRESSES 

Special  Fall  ranges  now  being 
shown,  comprising  many  smart 
styles,  in  addition  to  our 
regular  line  of  coats  and  suits, 
which  is  more  complete  than 
ever. 

Have  you  seen  our  new  Fall 
Catalogue  ? 


Cor.  St.  Catherine  West  and  Mountain  Sts. 
MONTREAL 


"Garments  of  the  Better  Kind" 


COATS,    WRAPS,     SUITS 
and  TAILORED  DRESSES 

See  our  made-up  garments  on 
the  racks  at  clearing  prices. 


207  St.  Catherine  St.  West         MONTREAL 


Genuine  Leather 
Novelty    Coats 

IN  LADIES'  and  MEN'S 
Write  for  Samples 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


5DM 


437  St.  Paul  St.West,  Montreal. 


1187  Mt.  Royal  Ave.,  Montreal 


La   Mode    Dresses 

are  hand-made  and  right  up  to 
the  minute  in  stvle  and  mate- 
rial. 

The  latest  creations  in  evening, 
semi-evening  and  afternoon 
dresses. 

Salesmen  now  on  the  road.  Be 
sure  and  see  our  line  and  con- 
vince yourself. 

La  Mode  Dress  Co. 

Room  200,  591  St.  Catherine  W. 
MONTREAL 


Simple  cut 


and  dainty 


finish 


mar 


REID'S  CHILDREN'S  DRESSES 


as  the  obvious  line  for  your  Children's  Dept. 

G.  F.  REID  &  COMPANY 

Specialists  in  Children's  Dresses 
BRAMPTON,  ONT. 
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R  E  A  D  Y  -TO-  WEAR 


Dry  Goods  Rev'n  " 


HERCULES    House    Dresses,    Gingham 

Porch  Dresses,  Girls'  and  Misses'  Dresses, 

Boys'  Wash  Suits  and  Silk  Waists 

are  uniform  in  value  and  style  as  they  are  made 
from  super-quality  wash  fabrics,  by  reliable 
and  expert  tailors. 


garments   are    unexcelled   and    will   always   be 
found  a  reliable  medium  to  promote  sales. 

Our   representatives   are    carrying   a    complete 
line.    See  them. 

THE 

Hercules  Garment  Co.,  Limited 

Head  Office     -     MONTREAL 
Factories,  Montreal  and  Louiseville,   P.Q. 


No.   2489      House   Dress 


After   a    Trial    Your 

Customers  Will  Prefer 

"Arm    &    Hammer  ' 

Brand  Goods 


^Ssas$^ 


Steady  ! 
Steady !! 
Steady !!! 


The    J.   A.   Haugh    Mfg.    Co.,    Ltd. 

TORONTO,  CANADA 

Manufacturers  of  the  famous  "Arm  LJ  Hammer"  Shirts, 
Overalls,  Bloomers,  Trousers  and  Shopcoats 
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ART  CLOAK  &  SUIT  CO.,  LTD. 

323  BLEURY  ST.,  MONTREAL 


Ontario  Showroom 

Kent  Building,  Toronto 
H.  M.  NASH 


Quebec  Showroom 
Brunet  Building,  Quebec 
R.  DIONNE 


Maritime  Provinces 

B.  R.  ETTENBERG,  JR. 


Western  Provinces 

302  Hammond  Blk.,  Winnipeg 

J.  W.  COLLETT 

Montreal 

C.  ROSE 


Ontario  Representative 

M.  SCHWARTZ 


November,  1920. 

Mr.  Retailer, 

Anywhere, 

Canada. 

Dear  Sir:— 

We  have  decided  to  write  you  of  the  wonderful 
range  of  garments  we  have  prepared  for  your 
immediate  as  well  as  Spring  trade. 

OVER  2,000  DRESSES  AND  SKIRTS  ARE  ON  OUR  RACKS 
AND  WE  ARE  PREPARED  TO  SHIP  YOUR  ORDER  ON  TEN 
MINUTES'  NOTICE. 

You  will  be  pleased  to  know  that  these 
fashionable  garments  are  priced  so  LOW  that  after 
allowing  you  a  good  margin  of  profit  they  will 
still  attract  the  customer  who  must  consider  her 
pocketbook. 

This  matter  is  worthy  of  your  immediate 
attention.   We  invite  early  orders  while  our  range 
is  complete. 

We  beg  to  remain, 

Your  humble  servants, 

Art  Cloak  &  Suit  Co.,  Ltd. 
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Bland's 

Line  of  shirts  of 
Artistic  design, 
Novel  fabrics  and 
Durable  quality 


makes  your  skirt  department  the  brightest  and 
busiest  in  your  store. 

Our  competent  skirt  makers  turn  out  only  well- 
made,  perfect-fitting  garments  which  have  a  pret- 
tiness  and  charm  which  cannot  be  surpassed. 

Bland's  Waists  are  delightfully  different  —  a 
source  of  pride  and  satisfaction  to  both  merchant 
and  customer. 

Samples  for  Spring  Ready  in  December 

A  V  4 


W.  G.  BLAND,  LTD. 


New  Birks  Building 


Phillips  Square 


Montreal 


/';■//  Goods  He  vie 
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RARE  OFFERINGS 
ESPECIALLY  FOR 
XMAS  (    *  air  i  TRADE 


NIGHT 
GOWNS 

UNDERSKIRTS 

PYJAMAS 

NEGLIGEES 


KIMONAS 

CAMISOLES 

BED  JACKETS 

ENVELOPES 


Unprecedented  Values 

CORSET  COVERS,  Jap  Silk,  White  and  Flesh,  from 
$8.00  up  per  doz. 

CORSET  COVERS,  Crepe  de  Chine,  all  shades,  from 
$15.00  up  per  doz. 

ENVELOPE  CHEMISES,  Jap  Silk,  from  $18.00  up 
per  doz. 

ENVELOPE   CHEMISES,    Crepe    de    Chine,   from 
$30.00  up  per  doz. 

These  numbers  which  are  priced  above  cannot  be 
adequately  described,  but  we  guarantee  that  the 
material  is  of  the  best  obtainable,  the  workmanship 
faultless  and  the  style  in  accordance  with  Dame 
Fashion's  decree. 


Prices  and  Samples  sent  upon  application. 


IDEAL  GARMENT  CO. 


CORONATION  BLDG. 


MONTREAL 


i2i  BISHOP  STREET 
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CATCHY  WOOL  CREATIONS  FOR  CHRISTMAS! 

JERSEY  MIDDIES  and  SKIRTS 

Comfort  plus  charm  in  these  worthy   models  commends  them  as  the  most  suit- 
able of  this  season's  offerings.     Display   them  and  they  sell  themselves. 

Other  Atlas  Garments  which  you  stock  to  your  advantage  include: 
BLOUSES  COATS 


in 


CREPE  DE  CHINE 
GEORGETTE 
TR1COLETTES 
and  other  materials 


in 
PLUSH 
,    VELOUR 

SILVERTONES 


We  specialize  in  newest  shades  and  unusual  designs.     Stock  on 

hand  at  popular  prices. 

ATLAS  GARMENT  MFG.  &  TRADING  CO. 

46  ST.  ALEXANDER  ST.  MONTREAL 
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THE  BEST  BUY  IN  SEWING  SILKS 

FLEUR-DE-LYS 

Benefit  by  the  constant  demand  for  high-grade  SEWING 
SILKS  in  staple  and  newest  shades.  We  can  supply  you 
with  a  full  stock  of  the  best  quality  to  be  obtained. 

FLEUR-DE-LYS  has  gained  the  good-will  of  the  public  because  of  its 
fast  color  and  its  permanency.  It  does  not  break  nor  fray  and  retailers 
have  no  hesitation  in  recommending  it  to  their  customers. 

INDEPENDENT  SILK  LIMITED 

350-380  St.  Paul  Street  East,  MONTREAL 
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are  the  product  of  intensive  thought. 
Perfect  in  cut  and  finish,  they  fit  the 
figure  and  accentuate  the  natural 
grace  of  the  form. 

These  qualities  make  them  pre- 
eminent in  their  appeal  to  the  care- 
ful dresser. 

The  P.C.  range  includes  corsets  for 
every  type  of  figure. 

Give  your  Corset  Department  a. 
chance  to  grow. 

Parisian  Corset  Mfg.  Co. 

LIMITED 

Quebec  City,  Quebec 
BRANCHES: 

MONTREAL.  329  Craig  St.  Wat  TORONTO.  76  Bay  St. 

F.  S.  BRUNEAU,  Representative  for  Nova  Scotia,  including  Cape  Breton. 
GEORGE  S.  OXLEY,  Representative  for  New  Brunswick.  Prince  Edward 

Island  and  Newfoundland 

Western  Representative  :    C.  H.  BUTLER.  24  Sylvester-Wilson  Building. 

Winnipeg,  Man. 


irffiirTKiMftirrtoitTStftTMrrstfrrftirT^ 
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The  House  of  Youth 

Distinctive 

DRESSES 

of 

good  taste 

and 
refinement 

for 

MISSES 

and 

JjUNIORS 


REPRESENTATIVES : 


Eastern  Ontario  - 

Northern  Ontario        - 
Western  and  Southern  Ontario 
Western  and  Northern  Ontario 
Toronto       - 
Western  Canada  - 

Maritime  Provinces    •*■ 


A.  B.  Colwell 

J.  W.  Counter 

R.  Kennedy 

E.  W.  Wylie 

R.  O.  Hargrave 

J.  Howard 

W.  A.  Tallmire 


The  Counter  Costume  Co. 

Limited 

131    Spadina  Ave. 
Toronto 
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Specializing  in 

House  and  Apron  Dresses, 
Rompers  and   Creepers 

Fall  Samples  now  in  hands 
of  our   representatives. 

^    Better  made  garments     ^ 
for  less  money. 

"Prompt  Delivery  our  Molto" 

D.  GINSBURG  &  COMPANY 

MANUFACTURERS 
515  College  Street.  Toronto  Tel.  Coll.  8928 


iurtdn 


Slock   Carried   of 

PEARI,     BUTTONS: 

IVORY    BUTTONS 

CELLULOID  BUTTONS: 

COMPOSITION  111    I 

TONS:        BELTING8: 

HOOKS      AND       l\  I  S 

FASTKNKKS      ETC 

HI-  \  lis    OF  A!  I. 

DESCRIPTIONS 


vSt. Alexander  Si.  Montreal 


THE    MORE,    THE    MERRIER 

is  an  old  and  true  adage.      Try  selling 

LAZARE  &  NOVEK'S  SUITS  AND  COATS 

and  you  will  be  merrier,  for  you  will  sell  more. 
Your  pleasure  in  selling  will  also  be  increased  by  seeing  your  customers'  delight  and  satisfaction  with  our 
snappy  styles,  superior  quality  fabrics,  well-blended  colors  and  great  variety  of  models. 


WRITE 

FOR  OUR 

CATALOGUE. 


COR.  ST. 
CATHERINE 
WEST  AND 
MOUNTAIN 

STS. 
MONTREAL 


Nurses 
Cuffs 

A 

Steady 
Seller 


Dealers! 


Sizes,  8,  8)  2,  9 

1  doz.  pairs  to  the 
box 


Here    is    a    line    that    sells    at 
everj   season  of  the  year.    Used 
in  Hospitals,  Homes  and  Offices. 

Made  by  the  manufacturers  of  the  will-known  ftliUl^rK 
Collars,  who  guarantee  their  goods  through  the  dealer — 
and  protect  the  dealer  by  selling  them  at  the  one  price. 

"(in,    Gradi    Only  an.d  That  tin    Best." 

THE  PARSONS  &  PARSONS  CANADIAN  COMPANY 
Hamilton,  Canada 


Canadian  Braid  and 
Trimming  Co.,  Ltd. 

Manufacturers    of 

Girdles,  Braids 
Cords 
Fringes 
Tassels 
Ornaments 
Buttons 
Fur  and 

Dress  Trimmings 
39  Dowd  St.,  MONTREAL 

Toronto  Branch— 96  King  St.  W. 
L.  B.  Ellis,    Representative 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  -^HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932938  Broadway  New  York  Cor.  22nd   St. 

Canadian  Showroom  and  Factory : 

Bay  and  Wellington  Sts.,         -        Toronto,  Canada 
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EPS'  MARKET  GU 


CLEAT  &  CO. 

Representing  J.  O.  Bourcier 

Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 
Braids,   Tassels,  Trimmings. 

P.  A.  Alain 

Furs. 
708  Builders  Exchange 

WINNIPEG 


Manufacturers 

Your  representation  is  respect- 
fully solicited. 

We  are  a  young  firm,  young 
fellows,  but  experienced 
salesmen,  well  connected  in 
this   field. 

Our  special  territory  is  the 
Wheat  Belt,  Manitoba,  Sas- 
katchewan and  Alberta,  but 
we   can   handle   all    Canada. 

References  will  be  cheerfully 
submitted   to    you. 

The  James  |B.  Carter  Co. 

Winnipeg  Canada 


Star  Shirts 

Fownes  Gloves 

Delpark  Productions 

Liberty   Blouses 

Clinton   Hosiery 

Kaynee  Wash  Togs 

Boys'  Shirts  and 

Blouses 

'Pauline  Bonnets 

Bradford  Wools 


Lehmann  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 
403  Canada  Bldg. 


Regina 
L.  M.  Day 


Calgary 
J.   Bartle 


'Vancouver 
H.  S.  Elliott 


Some  of  the  Canadian  cotton  mills, 
including  the  Gibson  mills  of  the 
Canadian  Cotton  Co.,  Ltd.,  at  Marys- 
ville,  are  engaging  operatives  who 
have  been  thrown  out  of  work  by 
U'acie  depression  in  Lancashire.  A 
party  of  eighty  Lancashire  opera- 
tives, the  majority  skilled  workers 
lrom  the  mills  in  the  Manchester  dis- 
trict have  arrived  in  Quebec  to  take 
positions  in  the  Verdun  mills  of  the 
Dominion  Textile  Co.,  Ltd.,  Mont- 
real. The  party  consisted  of  thirty 
men  and  fifty  women.  In  all  there 
were  400  operatives  in  Manchester 
ready  to  sail  for  Canada,  but  as 
housing  conditions  in  Hochelaga, 
v  alleyheld,  Magog  and  elsewhere  are 
congested  it  was  not  considered  desir- 
able to  engage  all  at   this   time. 

William  Collett,  o  fthe  Gibson 
mills,  of  Marysville,  went  to  Queoec 
for  another  party  of  five  women,  in- 
cluding a  widow  and  daughter,  and 
escorted   them   to   Marysville. 

There  has  been  a  scarcity  of  oper- 
atives in  the  cotton  mills  of  Quebec 
province,  Marysville  and  Milltown 
during  the  summer,  but  with  the 
closing  of  the  farming  season  and 
the  general  dullness  in  New  England 
and  Lancashire  textile  centres  there 
will  be  less  difficulty  in  keeping  the 
Canadian  mills  fully  supplied  with 
nelp   during   the   winter. 

The  movement  from  Lancashire  to 
Canada,  although  limited,  is  the  first 
of  the  kind  in  textile  circles  since  be- 
fore the  war.  Another  large  party 
is  expected  to  arrive  from  Lancashire 
this   fall. 


COATS 

DRESSES 

SKIRTS 

WAISTS 

Are  now  being  shown  for  Fall 

W.  J.  COLLETT 

302  Hammond  Building,       63  Albert  Street 

WINNIPEG  also  VANCOUVER 

Hotel  Vancouver 

Branch  Office: 

T.  G.  BOSWORTH 

427  FOURTH  ST.        SASKATOON,  SASK. 


Handkerchiefs,  Cam- 
i  s  o  1  e  s,  Neckwear, 
Boudoir  Caps,  Baby 
Yokes,  Spats,  Accor- 
deon  Pleating,  Fancy 
Dry  Goods  and 
Smallwares,  Veil- 
ings, Quick-on-Veils,  Cap  Shape 
Nets,  Knitted  Scarfs,  Baby  Bon- 
nets, Coats,  Ribbons,  Necklaces, 
Laces  and  Nets,  Embroideries, 
Buttons,  Beads,  Braids  and  Tas- 
sels, Marabou  Trimming,  etc., 
etc. 

We  can  give  immediate  delivery 

WESTERN  VEILING  COMPANY 


222  McDermot  Are. 


WINNIPEG 


WESTERN  BUYERS— ATTENTION  ! 

WE  HAVE  THE  LINE  YOU  ARE  LOOKING  FOR ! 


Our  men  are  now  on  the  road  with  complete  lines  of: 


Wegler  Skirt  Co.  (Montreal) 

LADIES'  SKIRTS 
Tip  Top  Manufacturing  Co.   (Montreal) 

LADIES'  DRESSES 
The  Bowmanville  Glove  &  Mitt  Co.  (Bowmanville) 

MEN'S  GLOVES  AND  MITTS 


Firth  Bros.,  (Hamilton) 

MEN'S  CLOTHING 
Brampton  Hosiery  Co.   (Brampton) 

MEN'S  UNDERWEAR  AND  SOCKS 
Western  Waterproof  Co.  (Montreal) 

MEN'S  WATERPROOFS 


W.  J.  STEPHEN  CO.  LIMITED 


125  Phoenix  Bldg. 


Phone  A.  9613  — 


WINNIPEG 
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Market  Street  Fire 

Causes  Heavy  Loss 

Early     Morning     Blue     Does     $400,000 
Damage   in    Winnipeg   Manufac- 
turing  Block 

Fire  originating  from  an  unknown 
source  recently  caused  a  loss  of  $350,000 
to  the  leather  goods  warehouse  of  the 
Adams  Brothers  Company,  Ltd.,  154 
Market  Street,  Winnipeg.  An  adjoining 
building  suffered  to  the  extent  of  about 
$50,000. 

During  the  blaze  which  swept  the  five- 
storey  structure,  an  explosion  occurred 
resulting  in  windows  being  blown  out 
and  a  greater  rush  of  air  inward  to  fan 
the  flames.  The  fire  was  first  discovered 
by  Constable  James  Wales,  and  as  he 
turned  in  the  alarm  the  explosion  oc- 
curred. There  was  no  night  watchman 
employed  and  the  only  fire  was  the  one 
heating  the  steam  plant.  The  loss,  which 
includes  leather  goods  valued  at  $275,000 
and  the  warehouse  at  $75,000,  is  covered 
fully  by  insurance.  F.  W.  Adams,  vice- 
president,  stated  that  the  business  of 
the  firm  would  be  resumed  immediately, 
arrangements  being  made  for  the  use  of 
the  warehouse  formerly  occupied  by  Mer- 
rick-Anderson Company. 


Many  a  good  salesman  has  helped  a 
poor  buyer  to  hold  her  position,  and  often 
a  good-hearted  buyer  has  saved  the  day 
for  a  disheartened  salesman. 


e  Chary's  dry  goods  stoic  has  com- 
menced business   in   St.   James,   Man. 


Hudson  &  Willett  have  succeeded  Mrs. 
E.  O.  Guyton  in  the  Dry  Goods  trade 
and  notions  business  at  Edmonton,  Al- 
berta. 


DIED  IN   WINNIPEG 

Donald  John  Kenway,  Winnipeg,  for 
16  years  connected  with  the  T.  Eaton 
Co.,  Ltd.,  establishment  in  Winnipeg, 
died  October  30th  in  his  46th  year,  after 
a  short  illness.  He  had  previously  been 
in  business  in  Nova  Scotia. 


ABILITY    RECOGNIZED 

Miss  A.  K.  Smith,  who  has  had  charge 
of  purchasing  for  the  neckwear,  laces 
and  notions  department  of  the  Hudson 
Bay  store,  Vancouver,  has  had  the 
leather  goods  and  jewelry  purchasing 
also  put  into  her  capable  hands. 


WELCOME  BACK! 

F.  S.  Chasey,  for  some  time  in  charge 
of  the  men's  wear  department  of  the 
Hudson  Bay  Company's  Vancouver  store, 
and  for  the  last  year  associated  with 
F.  Stollery,  Toronto,  has  again  returned 
to  the  West.  On  October  1  he  took  over 
the  gents'  furnishings  and  clothing  de- 
partment of  the  Hudson  Bay  Store  at 
Edmonton.  His  many  friends  in  the 
West  welcome  him  back. 


JOINS   B1  SB  TERMINAL 

(harks  11.  Baum  has  just  resign- 

"iii  Gimbel  Bros.,  Philadelphia,  after 

a  service  of  twenty-one  years,  to  assume 

charge    as    manager    of    the    men's    and 

wear  division  of  the  Bush  Terminal 

Buiiding,   New    York. 


NK\\    STORK  REPRESENTATIVE 

George  E.  Ledder,  manufacturers' 
agent,  Vancouver,  B.C.,  has  been  appoint- 
ed to  represent  Levy  &  Merzbach,  New 
York.  In  the  past  this  firm's  Canadian 
business  has  been  handled  through  their 
Chicago  and  Seattle  branches.  Mr. 
Ledder  will  show  their  lines  from  Vic- 
toria to  Winnipeg.  New  sample  rooms 
arc  being  outfitted  to  accommodate  the 
new  line. 


MAN.  AGENT  TO  WED 

The  many  friends  of  Leslie  M.  Day, 
who  is  connected  with  George  G.  Smith, 
manufacturers'  agents  of  Winnipeg,  of- 
fered their  hearty  congratulations  on  the 
occasion  of  his  marriage  recently  to 
Miss  M.  V.  Fraser. 

Mr.  Day  is  connected  with  the  Dry 
Goods  trade  in  Western  Canada.  For  the 
past  five  years  he  has  been  on  the  road 
in  Manitoba  and  Saskatchewan  repre- 
senting George  G.  Smith.  Over  a  year 
ago  he  opened  up  a  permanent  sample 
and  stock  room  in  the  city  of  Regina, 
and  is  now  acting  in  the  capacity  of 
manager  for  that  post. 


/;/  Blue  and  Gold 


A  good  window  from  the  R.  E.  Walker  store  of  Fort  William,  in  which  a  definite  color  scheme  is  successfully  carried  out  in 
models  and  background.  The  screen  in  the  background  is  (fold,  with  blue  oval  panels  outlined  in  black.  The  properties 
were  designed  and  made  by   R.  C.  Hall,  window  trimmer. 
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Alberta  Retail  Firm  Claims  Cash 
Plan  the  Best  Way  to  Combat  the 
High  Cost  of  Living  Problem 

Conger  Bros.,  Phillips,  Alberta,  Announce  to  Their  Trade  That  Cash  Payments  Must  Hence- 
forth be  Their  Plan  of  Doing  Business — Assert  That  the  Demand  on  the  Part  of 
the  Public  for  Lower  Prices  Calls  for  Action  and  the  Way  to  Effect 
This  Request  is  to  Eliminate  Credit. 


CONGER  BROS.,  Phillips,  Alberta, 
have  just  issued  to  their  trade  a 
4-page  pamphlet,  entitled:  "An 
Attack  on  the  High  Cost  of  Living." 
There  is  nothing  on  the  outside  sheet 
but  the  title,  but  on  turning  inside,  one 
reads,  under  the  caption:  "We  Attack 
the  H.  C.  of  L.,"  the  following: 

"There  is  an  urgent  demand  on  the 
part  of  the  public  for  goods  at  lower 
cost.  The  cost  of  distribution  must  be 
reduced,  and  the  consumer  must  get  his 
goods  at  prices  closer  to  those  the  man- 
ufacturer receives  for  them.  We  have 
come  to  realize  that  we  must  meet  that 
demand,  otherwise  trade  which  might  be 
done  in  Phillips  will  go  to  Edmonton 
or  to   mail-order   houses   elsewhere. 

Credit   Business   Must  Go 

"Having  determined  to  meet  that  de- 
mand and  give  our  customers  goods  at 
prices  which  would  leave  no  incentive 
to  send  money  away  from  Phillips,  we 
have  carefully  looked  over  the  situation 
to  find  what  changes  we  could  effect  in 
our  business  which  would  enable  us  to 
work  on  a  greatly  reduced  margin  of 
profit  and  afford  more  efficient  service 
to  the  public.  We  could  only  reach  one 
conclusion:  Our  credit  business  must 
go.  If  we  are  to  give  values  equal  to 
those  of  the  mail-order  houses  and  oth- 
ers who  are  meeting  the  demand  for 
distribution  at  lower  cost,  we  must  adopt 
their  methods  and  eliminate  all  credit 
business. 

Turning  Capital  Oftener 

"We  figure  this  way:  Suppose  we  sold 
all  our  goods  on  credit  averaging  say 
six  months.  Obviously  we  could  turn 
our  capital  only  twice  a  year.  On  the 
other  hand,  if  we  sell  for  cash  only,  we 
can  turn  our  capital  just  as  often  as 
we  can  sell  the  goods  and  replace  them 
— anywhere  from  four  to  twenty-six 
times  a  year,  depending  on  the  nature 
of  the  goods — say  ten  or  twelve  times 
on  the  average.  It  follows  that  if  we 
can  make  ten  or  twelve  profits  a  year, 
or  even  six,  we  can  work  on  a  much 
smaller  margin  of  profit  than  if  we  only 
got  two  profits.  And  besides,  there  is 
the  cost  of  bookkeeping  and  other  ex- 
penses incidental  to  giving  credit.  We 
would  rather  make  three  or  four  small 
profits  than  one  big  one,  and  it  is  sure 
better   for   our   customers. 


"It  is  clear  that  if  we  were  to  con- 
tinue to  sell  both  for  cash  and  on  credit 
we  must  do  one  of  two  things:  We  can 
have  one  set  of  prices  for  our  cash'  cus- 
tomers and  another  and  much  higher  set 
of  prices  for  our  credit  customers;  or 
we  can  continue  to  sell  both  at  the  same 
prices  as  we  have  been  doing  in  the 
past,  in  which  case  the  cash  customer 
carries  part  of  the  cost  of  the  credit 
service  given  to  the  credit  customer. 
This  is  not  fair  to  the  cash  buyer,  and 
besides  he  won't  stand  for  it  much  long- 
er. It  isn't  practicable*  to  have  two 
sets  of  prices.  Anyway,  the  credit  cus- 
tomer wouldn't  want  to  buy  on  credit  if 
he  saw  just  how  much  the  convenience 
was  costing  him.  And  he  doesn't  really 
need  the  accommodation  in  most  cases. 
Credit  is  an  expensive  habit  rather  than 
a  necessity. 

"Considering  all  these  things,  we  have 
reached  the  decision  that,  beginning  on 
Monday,  November  1st,  we  will  sell  for 
cash  only.  On  and  after  that  date,  un- 
der no  circumstances  will  we  sell  any 
goods  on  credit.  A  rule  of  this  sort,  if 
established,  must  be  rigidly  observed.  It 
would  be  obviously  unfair  to  make  any 
exceptions. 

Benefits  Our  Customers 

"Our  relations  with  our  credit  custom- 
ers have  been  exceedingly  pleasant  in 
the  past,  and  we  would  just  hate  to  lose 
their  trade;  but  we  simply  can't  continue 
to  give  them  this  accommodation  with- 
out doing  injustice  to  our  cash  trade. 
We  hope  that  every  one  of  our  former 
credit  customers  will  continue  to  deal 
with  us  after  October  30th,  but  on  the 
new  basis.  We  feel  certain  that  a  trial 
will  convince  them  that  the  change  is 
all  to  their  advantage. 

Asks   Co-Operation 

"In  order  to  carry  out  to  the  fullest 
extent  our  determination  to  afford  our 
customers  better  values  and  more  ef- 
ficient service,  we  must  be  in  a  position 
to  take  every  opportunity  to  buy  to  the 
best  advantage.  This  necessitates  our 
having  more  of  our  resources  in  imme- 
diately available  form — that  is  to  say, 
in  cash  rather  than  in  the  hands  of  our 
customers  in  the  form  of  accounts  ow- 
ing. We  must  have  cash  to  carry  on. 
We  therefore  frankly  appeal  to  all  wu 
owe  us  accounts   to  help  us  by  paying 


up  at  the  earliest  date  possible.  If  not 
possible  to  make  immediate  settlement 
in  full,  we  would  urge  that  as  much  as 
possible  be  paid  at  once.  We  just  hate 
to  inconvenience  any  of  our  old  cus- 
tomers, but  we  really  need  the  money. 
If  you  owe  us  anything,  help  us  out — 
we  will  appreciate  it.  And  don't  forget, 
we  want  your  trade  for  cash;  and  we 
are  going  to  make  it  pay  you  to  give  it 
to  us." 


ENGAGE  NEW   BUYER 

The  Daly  Company,.  Limited,  Sparks 
Street,  Ottawa,  have  secured  a  new 
buyer  for  the  millinery  department,  Mr. 
L.  A.  Little,  late  with  I.  L.  Matthews, 
Port  Arthur,  having  taken  over  the  po- 
sition. 


GONE  TO  THE  U.  S. 

E.  A.  Landry,  formerly  of  Dupuis 
Freres,  Ltd.,  Montreal,  has  accepted  the 
position  of  general  superintendent  with 
the  Kohn-Furchgott  Co.,  Jacksonville, 
Fla.  Before  affiliating  himself  with 
Dupuis  Freres.  Ltd.,  Mr.  Landry  was 
connected  with  Hudson  Bay  Company  as 
superintendent  of  their  Calgary  store. 
Mr.  Landry  also  filled  the  position  of 
director  of  service  with  the  Duffy-Pow- 
ers Co.,  of  Buffalo,  N.Y.,  where  he  estab- 
lished an  enviable  record  for  himself 
through  the  many  service  systems  that 
he  was  instrumental  in  having  adopted. 


ORIENTAL  CARPETS 

There  has  been  a  considerable  boom 
in  Oriental  rugs  and  carpets  since  the 
war.  Probably  there  are  at  the  moment 
on  the  market  in  London  three  times  as 
many  genuine  Eastern  carpets  as  there 
were  ten  years  ago.  The  reason  is. sim- 
ple. The  war  has  taken  a  new  class  of 
purchaser  into  Anatolia,  Persia  and 
Mesopotamia,  for  most  British  officers 
have  bought  carpets  and  rugs  there  and 
brought  them  home  as  keepsakes  or 
presents.  Carpets  travel  well  and  are 
not  difficult  to  pack. 

Of  course,  most  of  these  carpets  are 
not  very  valuable,  but  there  were  some 
expert  buyers  among  the  officers.  A 
great  number  of  the  articles  have  now 
passed  into  the  market  through  the 
money  stringency  that  has  descended  so 
severely  on  the  officer  class. 
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The  Thompson  Lace  &  Veiling  Co.,  Limited 


Laces,  Veilings.  Geor- 
gettes. Ninons.  "My 
Lady"  Silk  Hair  Nets. 
Prmcns  Pat  Human 
Hair  NeU.  Sport 
Veils. 

Cor.     Wellington     and 

York    SU.. 

Toronto.    Canada. 


CHICAGO  MERCANTILE  CO. 


Importers,    Manufacturers,    Jobbers    of 

WHOLESALE   MILLINERY 

Writ*  to-day  tar 

Our  Latest  Catalog  of  New  Styles 

159-161  163-165-167-169-171  No.  Michigan  Are. 
Chat.  A.  Slonehill,  Pra.  CHICAGO,  ILL. 

TORONTO.  ONT.,     Show  Room.     30  Wellington  St.  w. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

H- e  ere  Specialists  in  these  tines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
93  to  99  jpadina  Ave.,  TORONTO 

Makrri  of 

Women's  High  Grade 
Neckwear 
"  The   Exclusive  Neckwear  Home" 


9 


"EVERYTHING  IN  SILKS" 

M .  Ascher  Silk  Corp. 

Distributors — Iroquois   Silk  Mills 
102    Madison    Avenue,    New    York 


Sho-cards  will    get   best 
results  from  Xmas  season 

SEND  YOUR  ORDER  NOW. 
PROMPT  SERVICE. 

G.  L.  WOODING 

P.O.  Box  62     -    Salmon  Arm,  B.C. 


BUCKRAM 
HAT     SHAPES 

THE  NATIONAL  HAT  FRAME  CO. 

Factory  i  Showroom: 

2  Grenville  St.     66  Wellington  St.  W. 

TORONTO 

Wtite  lo -day  lor  aample  aitortmenl  of  new  design! 


GERSTENZANG    BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674    Broadway,  NEW  YORK  CITY 


BRITISH   EXPORT   PLAIN    PROVES 
PRODUCTIVE 

Inquiries  received  up  to  Oct.  27 
in  connection  with  the  liiitish  Gov- 
ernment's export  scheme  represents 
a  total  of  more  than  i'l, 000,000. 
The  export  scheme  has  two  principal 
objects. 

1.  To  assist  certain  devastated 
countries  of   Europe. 

2.  To  increase  the  export  trade  in 
British  manufactured  goods  and 
thereby  provide  employment  for  Bri- 
tish  workers. 


SARNIA    FLAX    MILL    BUSY  TILL 
NEXT   SPRING 

Sarnia. — Starting  Monday  the  Sar- 
nia  flax  mill  employees  will  start 
a  new  schedule  '  of  hours,  working 
three  hours'  overtime  each  day.  This 
has  been  found  necessary  owing  to 
the  receipt  of  a  large  order  which 
will  keep  the  plant  busy  until  next 
spring.  During  the  past  summer  a 
staff  of  fifty  has  been  employed, 
and  now  that  the  flax-pulling 
has  been  completed,  34  workers  will 
be  given  steady  employment  on  the 
big  contract  which  has  just  been  re- 
ceived. 


GIFT   TO    MUSEUM 

Among  a  collection  of  valuable 
furniture  antiques  which  the  T. 
Eaton  Co.  is  presenting  to  the  Royal 
Ontario  Museum  is  an  entire  room 
and  furnishings  of  the  period  of 
17-10.  It  18  being  brought  across  the 
ocean  from  England  and  will  be  set 
up  entire  in  the  Ontario  Museum. 

Dr.  C.  T.  Currell,  Curator  of  the 
Royal  Ontario  Museum,  who  re- 
turned to  Toronto  yesterday  after  a 
visit  to  the  Old  Country  with  the 
Manager  of  the  T.  Eaton  Co's  fur- 
niture department,  says  that  the 
room  is  one  of  the  grandest  of  the 
period  that  he  has  ever  seen.  It  is 
of  carved  pine,  and  is  18  feet  by  26 
feet. 

Included  in  the  collection  which  is 
being  brought  overseas  are  also 
samples  of  eighteenth  century  man- 
tel pieces,  furniture  of  the  seven- 
teenth and  eighteenth  centuries,  an- 
tique iron  railings,  and  a  beautiful 
collection  of  sixteenth  century  plates 
from  the  artists  of  Italy,  made  in 
Faienza,  for  the  Medici  family,  with 
their  coat  of  arms  in  the  centre  of 
the    plates. 


Kent-McClain  Again 

>!        is.      O'Neills,      Limited,     of 

Portage  Ave,,  Winnipeg,  are  an- 
other linn  to  adopt  the  "K-M" 
Revolving  Wardrobe  for  the  dis- 
play of  clothing.  These  ward- 
robes are  built  by  Kent-.Mc< 'lain, 
Limited  (Toronto  Show  Case 
Company  ). 


FOR    HONEST    VALUE    AND 
SATISFACTION 

CROWN  PANTS 

Wil    increase    your    sales.      Our    production 
has    increased   60%   over  former  years. 

CROWN  PANTS 


322    Notre    Dame    West. 


MONTREAL 


Pyjamas 

for 
Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Prices 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


HSf 


"HOOSIER" 

The  beat  36-inch  brown 
domeatic  in  America 

Buy  it  by  the  bale; 
sell  it  by  the  bolt 

Indiana    Cotton    Mills 

Cannelton,  lnd., U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It's 
free   for  the  asking. 

The  Botanical  Decorating  Company 

208  W.  Adams's™,  Chicago,  III. 


(r\ 


BALLOONS 

Printed  with  >uut  ad- 
vertisement at  small 
cost.  Brings       the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington    "St. 
E.,    Toronto 


Real     HARRIS,     LEWIS    and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    light- 
weights   for    Ladies'     wear — all    shades. 
Patterns   and    Prices   on    Application 
S.  A.  NEWALL  &  SONS,  Stomoway,  Scotland 

Slate  ihaje  dcsireJ  anJ  whetha  for  Laitu   »r  Ctntt 


DRY    GOODS    REVIEW 
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I  Specialize  in  Boot  Laces 

for   the   wholesale   trade    in    the    better 
k  rades. 

Banded    in   pairs,   in    gross   boxes. 
Fancy    Cabinets.    100    pairs,    banded    in 
pairs.      These   are   more    profitable    than 
bulk    make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


WRIGHT  3  BIAS  FOLD  TAPE 


Known  lo  liuim-  si-wits  <-v  rywhire  Ma'Je 
In  U  S  A  since  1x38  "W  &  N."  Mon- 
arch and  Meteor  brands.  Ki'liable  fabrics 
cut  on  true  bias.  Sl-Wscps  trimmed,  Scams 
opened  anrl  pressed  Trademark  and  por- 
trait of  Wm,  E.  Wright  on  every  package. 

WRIGHT'S  E-Z- TRIM  Newest  Labor  Saver 
Aft  ready  to  sew  on  middy  blouses  and  Sold  by 
sal  or  suits.  2-yd.  piece  makes  collar,  cutis  Jobbers 
and  yoke.  everywhere 

Wm.  E.  Wright  4.  Soot  Co.  Mlr».      315  Church  Si  N.  T. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

Agent,   Wholesale   and   Export. 
Headquarters,    London,    England, 
59,   Gresham   St.,   E.C.  2. 
Open    to    represent   manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 


RIBBONS    OF    DISTINCTION 

J-C"  Ribbons  have  peculiar 
charm.    Widely  advertised   to 
Lhe    consumer    under    their 
trade-mark     names     for     the 
protection    of    the    dealer. 
"8ATIN    DE    LUXE" 
"TROUSSEAU" 
"LADY    PAIR" 
"SANKANAC"    "VIOLET" 
"DEMOCRACY" 
JOHNau.N,    COWiDIN    *   00.,     40   E.    SOth    St. 
New   York.    NY.  Made  in    U.S.A. 


DTRflMPD    TOTTENHAM 
•    ir\UI    I  L.  AXON  DON. N. IS  ENGLAND 

HAIR  GOODS'MANUFACTURER, 

HAIR-FRAMES  7ARsPHR.EoSNEr  | 

WHOLESALE  &  EXPORT  ONLY. 


CABLE  ADDRESS: TR0MEROL0.L0N0ON. 


B  LAN  K  E  T  S 

PRIESTLEY  BROTHERS 

Blanket  Manufacturers 
GROVE  MILLS  HALIFAX 

Telegrams  and  Cables,  "Blankets"  Halifax 
Codes,  A.B.C.  5th,  and  Bentley's 


For  REAL  VALUES  in 
COATS  and  SUITS 

Mail  orders  to  or  call  on 
The  G.B.G.  Mfg.  Co.,  Inc. 
15  East  26th  St.,  NEW  YORK  CITY 


WILL  P.  WHITE,  LIMITED 


Head  Office  : 

Toronto 
65  Simxoe  St. 


Montreal 
137  McGill  Street 


Manufacturers'    Agents    and    Distributors 

'  Textile   and    Smallwares   Specialities. 

Wholesale  and  Manufacturers  Only  Supplied. 


COLOGNE  FIRM  ENLARGED 

The  wholesale  textile  house, 
Grube  &  Raether,  of  Cologne,  re- 
cently bought  out  the  firm  Simon  & 
Shroeder.  They  deal  in  textiles  on 
their  own  account  and  also  represent 
other  houses,  notably  the  men's  lin- 
en factory  of  Pempe  &  Co.,  of  Nurem- 
berg, and  the  women's  lingerie  fac- 
tory of  Sehmen  &  Co.,  of  Coblentz. 


QUALITY    WILL    HOLD    TRADE 

Firmly  believing  that  the  high 
quality  of  British  manufactured 
goods  will  retain  for  Great  Britain 
her  own  foreign  markets,  and  that 
the  Mother  Country  will  emerge  from 
the  world  chaos  stronger  industrially 
than  ever,  Mr.  Richard  Hobson,  of 
London,  a  leading  member  of  the 
Chamber  of  Commerce  of  that  city 
has  left  Vancouver  on  the  Empress 
of  Asia  on  his  seventh  visit  to  the 
Far  East.  He  is  to  visit  the  branch 
establishments  of  his  firm  in  Shang- 
hai, Hongkong  and  Bangkok. 

Mr.  Hobson,  by  reason  of  his  great 
stature,  was  a  distinguished  figure 
in  the  rotunda  of  the  Hotel  Vancou- 
ver during  his  stay  here.  He  stands 
<>  feet  8  inches  and  is  broad  in  pro- 
portion. In  his  earlier  manhood  he 
was  a  famous  rugby  footballer  in 
England  and  still  carries  evidences 
of  his  athletic  training* 

"People  can  talk  of  their  being  a 
scarcity  of  goods  in  England,  where- 
as they  mean  that  they  can't  buy 
goods  there  as  cheaply  as  in  France 
or  Germany,  with  a  depreciated  franc 
or  mark.  If  people  will  pay  the  price 
they  can  get  all  the  goods  they  want 
in  Great  Britain  and  of  the  very  best 
quality,"   he   said. 

The  Oriental  market,  says  Mr. 
Hobson,  is  peculiarly  receptive  to 
British  manufacturers,  because  the 
Chinese  have  a  warm  appreciation 
for  quality  and  are  ready  to  pay 
high  prices  for  goods  that  have  merit. 

Illustrating  his  contention  that 
high  quality  wins  and  retains  a  mar- 
ket for  itself,  Mr.  Hobson  says,  that 
nmong  his  fellow  travellers  across 
the  Atlantic  was  a  British  merchant 
tailor  who  said  that  he  had  shipped 
half  a  million  dollars'  worth  of  high 
class  English  made  overcoats  to  the 
United  States  every  year  for  years, 
including  the  war   period. 

While  in  the  city  Mr.  Hobson,  who 
is  a  brother-in-law  of  Lord  Law- 
rence, paid  a  visit  to  his  former 
school  friend,  Mr.  R.  B.  Parkes. 


Kent-McClain  Again 

Mr  \V  Covert,  of  Queen  Street  West.  To- 
ronto, Is  installing  "Modern  Method"  Inter- 
place-able  Unit  Fixtures  in  his  gent's  furnish- 
ings store.  Mr.  Covert  has  been  gradually 
discarding  his  original  fittings  in  favor  of 
inter-place-able  Units  and  now  uses  this 
type  <if  fixture  for  the  dLsplay  of  gloves,  tie^. 
handkerchiefs,  underwear.  etc.  '"Modern 
Method"  Unit  Fixtures  are  built  by  Kent- 
MeClain,  Limited  (Toronto  Show  Case 
Company). 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing   and    Cloak    Trades 


The  Gem  of  fheNot  ion.r 


L0& 

Cot  urn  t»*  Fwftn* 
Company 
CHICAOO 


i/'D  B.  Fisk&Co. 

Chicago 


HIRCHANDk'  B 

New  York  Salesroom : 

Open   Throughout  the  Year 

411  Fifth  Avenue 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Big  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduates  in 
demand.  They  earn  good  money.  Get 
particulars.      Write 

SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (Dep-  D.R.) 


We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service. 
143-153  University  Avenue,  Toronto 


Manufacturer  a 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  Importers 

Babies'  Hand  Crochet  Cood»  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room    712,  Empire    Building 

64  WELLINGTON  ST.  WEST,   TORONTO 
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Choir  Gowns 

The  Best  in  Design 

The  Beat   Made 

The  Most  Reasonable    in    Price 

HARCOURT  &  SON,   LIMITED 

103  King  Street  W.,  Toronto 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 

"Turn*    Watt* 

into   Profit" 
12  SIZES 
Send  for  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 
220  KING  ST.  WEST  -  TORONTO 

ADELAIDE  3857 


JOSEPH  G.  HAWA  &  CO. 

367  St.  Catherine  St.  W.,  Montreal 


loo^'yii^Ano1 


*  merican  Bead  Co.  inc. 

IMPOflTtrt,       AND         MANUFACT   UlC    fl.       O* 

DEADS  AND    NECKLACES 

4-95      FIFTH       AVENUE 
NEW  YOQ.VO       CITY 


COTTON   PANTINGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING   LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St..  -  MONTREAL 

Sole   Canadian   Representatives. 


EASTMAN 
CUTTER 


Eastman 
Machine  Co. 
Buffalo.   NY. 


1)1  \N  REPRESENTATIVE: 
W.  J.  WESTAWAY  COMPANY,  LIMITED 

The   Westaway   Building 

Main  and  McNab  St>.  Hamilton,  Ont. 

40O  McGill   Bldg.,  Montreal 


JOINS  CAPITAL  TRUST 

Mi.  Thomas  Costello,  of  Toronto, 
has  resigned  his  position  as  Textile 
Adviser  of  the  Government  and  Dom- 
inion Appraiser  of  Customs  to  ac- 
cept the  position  of  manager  of  the 
Toronto  branch  of  the  Capital  Trust 
Corporation.  He  will  take  over  the 
duties  of  his  new  office  on  the  15th 
of    November. 


ANXIETY    PREVAILS    IN    BRITISH 
SILK   INDUSTRY 

Manchester,  Eng. — Anxiety  pre- 
\ails  among  British  silk  manufac- 
turers over  the  continued  decline  of 
the  industry  in  this  country.  The 
market  here  is  said  to  be  flooded 
with   foreign   goods. 

The  change  that  has  taken  place  in 
GO  years  is  shown  by  the  fact  that 
there  are  100,000  fewer  silk  workers 
employed  in  the  British  silk  industry 
to-day  than   there  were   in   1851. 


BRITISH     WOOLEN     MEN     SEEK 
FORMER  PRICE 

London. — Representatives  of  the 
Federation  oi  Woolen  Merchants  and 
Shippers  of  Great  Britain  and  Ire- 
land are  to  meet  representatives  of 
the  manufacturers'  associations  to 
discuss  plans,  for  relieving  the  pre- 
sent trade   situation. 

The  manufacturers  after  discuss- 
ing market  conditions  with  the  Lon- 
don tailors,  propose  to  slow  down 
production  as  a  means  of  bringing 
prices  to  the  level  of  March,  1920. 


New  York. — An  attendance  of 
more  than  500  manufacturers  and 
retailers  is  expected  at  the  second 
annual  convention  of  the  Associated 
Dress  Industries  of  America,  which 
will  take  place  in  Atlantic  City,  Nov. 
22,  23  and  24.  The  convention  will 
act  on  all  matters  pertaining  to  the 
women's  garment  trades,  particular- 
ly style  problems  and  the  production 
;.nd    distribution   of   merchandise. 

The  convention,  coming  as  it  does 
at  a  time  when  the  dress  industries 
confronted  with  problems  of  a 
most  serious  consequence  than  they 
have  been  for  many  years,  interest  is 
naturally  centered  on  the  proceed- 
ings, and  it  was  said  this  morning 
that  the  action  taken  at  the  conven- 
tion on  these  matters  will  be  far- 
reaching  in  effect,  and  will  have  an 
important  bearing  on  the  future  op- 
erations   of  the   wholesale   field. 


Kent-McClain   Again 

Messrs.  Wood  Bros.,  of  Halifax,  have 
recently  equipped  another  department 
with  "Modern  Method"  Inter-place-able 
Unit  Fixtures.  In  December,  1918,  this 
firm  first  adopted  this  system  of  dis- 
play and  since  then  have  placed  three 
large  contracts  for  additional  "Units." 
All  Messrs.  Wood  Bros.'  fixtures  were 
built  by  Kent-McClain,  Limited  (To- 
ronto   Show    Case    Co.). 


Red  Seal  Zephur  Ginghams 

Everett  Classics 
Eden  Cloth  -  Blue  Bell  Cheviots 
Standard  Woven  Cotton  Fabrics 


SMITH. HOGG  grCOMPANY 

115-117  WORTH   STREET- NEW   YORK 


Boston-144  Essex  St     Chicago-226  West  Adams  St. 


DIRECTORIES 

Of  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  corered  by 
WOMEN'S     WEAR.     JULY;     MEN'S     WEAK. 
SEPT.;    TEXTILE     PRODUCTS.     JAN.,     com- 
bining   above    two. 

r-  n  ■  ■■  i  •      r-      222  Craig  W.,   Montreal. 

l-raser  Publishing  to.  122   Wellington    W..   Toronto 


FOR  SALE 

SIX-STATION  LAMSON 

Airline  Cash  Carrier  System, 

good  as  new.     W.T.  Wellner, 

Charlottetown,  P.E.I. 


AM    INTERNATIONAL    {^2)      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St.,     New  York 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 
49-51  Boucher  St.  MONTREAL 


JUTE  GOODS 

why  not  buy  direct  from  the 
manufacturers: 

James  Brodie  Representing 

COXBROTHERSLTD 

12  BANK  OF  OTTAWA  BLG.  MONTREAL 
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VEILINGS  and 
SILK  NETS 


HODGES  & 

232  McGill  St. 


LETTAU 

Montreal 


Information 

We  can  \eep  you  posted  with  all 
daily   news   and  business    Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue.  Toronto 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

J.  B.    TIMBERLAKE 

&  SONS,  Mfrs. 
Jackson  Michigan 


GARMENT  CO, 

Manufacturers  of 

DRESSES 

STOCK  SSs.      18  Wort  33rd  Strwt 
HAdO/tfrSv.      N«wToA      S*  ptfjcfi 
IMMCliWTt  >S.         yfo?jfn  <n  SO  J 

r- -    1 1 1 1  ■  ■■  1 1 1  i  '■  i_i     .  n  i   i  >  i  ■ .  ■ 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Best  goods  at  closest  prices 

ARTISTS'   SUPPLY  CO. 
77  York  St.,  Toronto 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St.,  N.Y.C. 


An  advice  from  London  announces 
the  Second  Annual  Clothing,  Outfit- 
ting and  Woolen  Trades  Exhibition, 
which  will  be  held  in  the  Royal  Agri- 
cultural Hall,  London,  March  8-18th, 
1921. 

"This  Exhibition,"  states  the  ad- 
vice, "will  be  supported  as  usual  by 
many  hundreds  of  great  British  man- 
ufacturers in  the  various  branches  of 
the   textile  industry. 

"Admission  is  confined  to  trade 
buyers  only,  who  should  receive  com- 
plimentary tickets  of  admission 
through  the  committee  and  also 
through  the  medium  of  exhibitors. 

"If  any  trader  crossing  to  England 
wishes  to  visit  any  of  our  exhibitions, 
his  trade  card  will  ensure  admission. 

"The  Second  Textile  Exhibition, 
the  13th  Annual  Drapery  Textile  and 
Women's  Wear  Exhibition,  will  be 
held  from  April  4th  to  13th,  1921, 
in  the  same  place. 


Tax  Interpretations 

Denning  the  terms  used  in  regard 
to  the  luxury  articles  subject  to  the 
10  per  cent,  tax,  Les  Echos  says 
that  "ouvrages  de  modes"  (articles 
of  fashions)  include  finished  hats 
but  not  shapes,  trimmings,  ribbons, 
artificial  flowers.  Dresses  and  cloaks 
mean  the  garment  itself  as  it  is  sold 
by  the  couture  establishment,  and 
does  not  refer  to  lingerie  and  acces- 
sories of  the  garment.  Furs  and  fur 
garments  do  not  come  in  the  same 
class  as  dresses  and  coats  and  hence 
are  exempt  from  the  ten  per  cent. 
tax  no  matter  what  the  price.  Dress- 
es and  wraps  trimmed  with  fur  are 
subject  to  the  tax.  Laces  which  come 
under  the  10  per  cent,  rule  include 
only  laces  by  the  piece,  and  not  tul- 
les and  embroideries  which  latter  are 
exempt  from  the  tax. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 
CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDG.,  MONTREAL 
20  WELLINGTON  ST.  W.,  TORONTO 


MESH  BAGS  in  Silver  and  Gun  Metal 
Finish.     METAL   FRAMES   for   Ladies' 
Hand    Bags. 
Made  in  Canada  for  the  Canadian  Trade 

WHITING  &  DAVIS   CO. 

SHERBROOKE.  QUE. 

J.    CHANANIE 

Wholesale  Dry  Goods  Importer 

has  removed  to  larger  and  more  central  premises    at 

323  NOTRE  DAME  ST.  WEST 
MONTREAL 

where  he  will  render  still  more  efficient  service  than 
in  the  past 

Cotton  Comforters 

Down  Comforters 

Deliveries  Guaranteed 

The  Toronto  Feather  &  Down  Co.,Ltd. 
2154-56-58  Dundas  St.  W.,  Toronto 


.Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Cp  l«ss» 

HAMILTON.  ONTARIO 


WOOLLEN  AGENCY 

The   Heather   Mills    Company 
SELKIRK  (SCOTLAND) 

Scotch  Tweed  Manufacturers,  doing 
a  bunch  trade  with  Tailors  in  Can- 
ada, wishes  a  woollen  house  in 
Montreal  to  represent  it,  carry 
stock  and  place  bunches.  Favourable 
arrangements  can  be  made  with  a 
suitable  firm.  Reply  to  Heather 
Mills  Company,  c/o  P.O.  Box  1537, 
Montreal. 


msm 


WINDERS  &C. 

For    .  rc5  ^nu 


May  we  write  you  and  send  photos  ? 

CREELMAN  BROS. 

Manufacturers  ESTABLISHED  1872 


Box  1637A, 
Rib-Tops,  Leggers,  Sleevers,  Sweater,  Toque,  Mitt  and  Special  Machines.    GEORGETOWN,    ONT.,   CANADA 


I  7> 
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DOUBLE. 


S'  MARKET 


MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.  DUDGEON  &  CO. 

Manufacturers'  Agents  and 
Commission  Merchants 

NEW  BIRKS  BLDC,  MONTREAL 

Canadian  Agents  for  British  Manu- 
facturers of  the  following-  to  the  Whole- 
sale and   Manufacturing   trade: 


Men's  Tweeds  and 
Serges 

Men's  Overcoat- 
ings 

Linings 

Linen  Canvas 

Dress     Goods 

Mantle    Cloths 

Children's     Wash 
Dresses 


Boys'    Wash    Suits 
Lace    Curtains 
Bungalow    Nets 
Stripping    Nets 
Vitrage     Nets 
Madras    Muslins 
Casement  Curtains 
Linen  Bed  Spreads 
Fancy  Embroidered 
Linens 


Laces  of  all  kinds 
Pleased  to  submit  samples 


Universal 
Hair  Goods  Company, 

Limited 

Converters,    Manufacturers 

nd    Importers   of    Human 

-    Hair  Goods  and  Hair  Nets. 

DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wigs  in  the  Dominion 

Write  for  Quotations 

Fraier  Bldg.,  43    St.    Sacrament    Street, 
MONTREAL 


Washable     Clothing 

AND    SPECIALTIES 

WHITE  DUCK  COATS  in  All  Styles 
8UMMER  CLOTHING       LUSTRE  COATS 

WAREHOUSE    and    AUTO    DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE   OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES    AND    MILITARY    SUPPLIES 

The  Miller  JVlfg.   Co.,  Limited 

14-41    York    Street.  -  TORONTO 

The    Oldest   and    Largest    Specialty 

Clothing  House  in  Canada. 


Montreal. — The    store   owned    by    G. 
.1.  Papiller,  ■  Currier  of  181   Laurier, 

was    yesterday      robbed      of     poods 

valued  at  $10,000.  No  elue  to  the 
identity  of  the  thieves  has  yet  been 
discovered. 


St.  Catharinea. — The  dry  poods 
clerks  of  St.  Catharines,  of  whom 
there  are  about  five  hundred,  are  de- 
manding Wednesday  half-holiday 
the  year  round  instead  of  only  during 
the  Summer  months.  Dry  poods 
stores  here  remain  open  till  9.30  Sat- 
urday night.  The  clerks  say  they 
will  organize  a  union  if  the  half- 
holicJay  is  not  granted  otherwise. 
The  Wednesday  half-holiday  pre- 
vails the  year  around  here  in  grocer- 
ies, hardware  and   other  lines. 


Leading  Woollen  Blanket 
and  Rug  firm  doing  business 
for  many  years  with  all  im- 
portant houses  in  Canada  in- 
vite applications  from  first- 
cdass  Agents  to  represent 
them  in  Winnipeg  and  North- 
west Canada.  Applicants 
must  know  the  respective 
buyers  and  be  well  acquainted 
with  the  Trade.  State  fullest 
particulars,  age,  conditions 
and  references,  to  "Enter- 
prise," care  Dry  Goods  Re- 
view, 153  University  Ave., 
Toronto. 

Make  Your    Price  Tags 
on 

Standard 
Tag  Machine 

Simple      Quick      Low  Expense 
Particulars  and  Sample    Tags  Free 

R.  WALLACE  BURRY 

137  McGill  St.,  Montreal 


DRESSES 

OF  THE  BETTER  KIND 


The  S.  &  D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 


BRAND 

(REG.) 

•DRESS  FABRICS" 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


STUYVESANT  3619 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturer*  of 

JET   AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING    TRADE    ONLY 

Decorators  on  Buttons  of  E?ery  Description 


814  BROADWAY 


NEW  YORK 


Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg. 

44-48  York  St.,      -        TORONTO 

"Everything  in  Men's  Furnishings" 


K"Tis  the  Quilily  behir-d  the  nimt  that  tounli" 

Popular  Priced 

Clothes 

for  MEN,    YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 

37  to  41   Mayor  St.  Montrea' 
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"Great  Clothiers  of  the  Great  West" 

Macleod  Bros.'  Store  in  Calgary,  Alberta 

Novel  Methods  of  Advertising  Adopted  by  This  Firm — Free  Show  For  the  Boys — Gives  Away 
Radiator  Protector  —  Favors   Open    Racks  for  Clothing  —  Carries  Working 

Clothes  in  the  Basement  of  Store. 

Borrows  $150  to  Start  Business: 

"When  You  Have  the  Other  Fellow's 

Money  You  Have  to  Pay  it  Back" 

Jack  Primeau,  of  Peterboro,  Secures  a  Loan  of  $100  From  a  Friend  and  $50  From  His 
Mother— A  Stock  Kept  in  Proper  Condition  Does  Away  With  Necessity  of  Sale 

— Quality  and  Service. 

—Just  two  of  the  eighteen   big  features  of    MEN'S   WEAR    REVIEW 

MEN'S  WEAR  REVIEW  is  the  specialized  business  newspaper  of  the  men's 
wear  trade;  a  monthly  business-builder  filled  with  the  latest  and  best  ideas  of 
merchants.    Also  ideas  for — 


Window  displays 
Store  arrangement 
Sales  helps 
Clerks'  helps 


Advertising 
New  plans  and  stunts 
Accounting   methods 
Store  plans 


For  ten  years  MEN'S  WEAR  REVIEW  has  helped  merchants  build  busi- 
ness by  giving — the  news  of  the  trade — the  news  of  new  lines  which  you  can 
sell  —  new  ways  of  selling  —  merchandising  ideas  —  business-building  sugges- 
tions— display  ideas — splendid  windows. 

A  regular  reading  of  this  paper  will  mean  added  profits  to  you  if  you  are  in- 
terested in  building  business  in  the  men's  wear  trade. 


Fill  in   the  coupon   ancT  let  us  send 
gB   **    you   a"  copy" free. 


MEN'S  WEAR  REVIEW 

143-153  University  Ave. 
TORONTO      -       ONTARIO 


The  MacLean  Publishing  Company,  Limited 

Send  me  a  simple  copy  of  MEN'S  WEAR 
REVIEW.  I'll  read  it  for  ten  days  and  if  I  de- 
cide to  subscribe   I'll  write  you. 


L80 
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Acmt.    Glove    \V,.i-ks.    Ltd -i 

A    i  (i.,    Ltd.,   John    20 

Allen     Bros.     Co.,     Ltd. 

AIl.-ii     Silk     Mills  149 

American     Head    Co.,    Inc.  178 

American    Pad    &    Textile    Co,  60 

Anderson,   Wm.,   A    Co -- 

Ait    Cloak    &    Suit    Co 166 

Art    Button    &    Novelty    Mfg.    Co.    ..    178 

Artists'     Supply     Co 174 

Archer   Silk    Corp..   M 177 

Atlantic    Underwear,    Ltd 109 

Austin    &    Co.,    Carl    117 

Atlas    Garment    &     Mfg.    Co 168 

B. 

Ballantvne.  Ltd.,  K.  M 105 

Balstone,    Cook    &    Co.,    Ltd 13 

Bastard,   J.    &    W 31 
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Calico     Printers'     Association      
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Canadian   Converters  Co.,  Ltd 
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Can.    Underskirt    Co 

Carhartt.     Hamilton     Cotton     Mills. 

Carr   &    Sons,    Ltd.,   James    

Carter,    James    B.,    Co 

Castle   Braid    Co 

Chananie,    J 

Chicago     Mercantile     Co 

Chipman-Holton     Knitting     Co., 

Ltd 

Circle-Bar    Knitting    Co.,    Ltd 

Clatworthv    &    Son,    Ltd 

Cleat    &     Co 

Clift    &     Goodrich,    Inc 

Climax   Baler   Co 

Cohen    Bros 

Collett,   W.   J 

Colonial    Fastener    Co.,    Ltd 

Columbia    Fastener    Co 

Consolidated     Plate     Glass     Co 

Cook    Bros.    &    Allen,    Ltd.    

Copp-Clark    Co.,    Ltd 

Coristine    &    Co.,   Ltd.,    James 

Counter    Costume    Co.,    Ltd 

Cox    Bros.,    Ltd 

Craftana 

Creelman     Bros 

Crex    Carpet    Co.  

Crockers,    Ltd 

Crown    Pants    Co 

Cummings    &    Cummings 

Cummir,Ts.     D.     H 

Can.    Braid    &    Trimming   Co.,    Ltd.. 

Canadian     Toy     Company     

D 
Dale    Wax    Figure    Co.,    Ltd.    . 
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Delfosse    &    Co.  184 

D{     Long    Hook    &     : 

Ltd 121 

Denton,     Mitchell     &     Duncan' 17 

Desparois,    Ga'rneau    Co 78 

Dobsons    &     M.    Brown     Company     .  .  41 
Dominion     Ostrich     Feather    Co. 

Dominion    Textile    Co.,    Ltd.     61 

Dominion     Wadding     Co 20 

Dudgeon     &     Co.,     J.     .  .  .  .178 


Dodda    Knitting    Co. 
Dent    Allcroft    &    Co. 
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Dominion     Oil     Cloth     Co 140 

E. 

Egan    Co.,    Ltd.,    C.    C 178 

European    Novelty    Co 170 

F. 

Frank,     Leopold     17S 

Faire    Bros 27 

rong     28 

Fisk   &   Co.,  D.   B 175 

Ford     Motor    Co..,    of    Canada     128 

Foster     &     Co.,    Joseph     2] 

Foster    Mfg.   Co.,   Ltd 174 

Fraser's    Directories     176 

Freedman    Co 178 

Frank    &    Bryce,    Ltd 44 

Fainer     Knitting    Mills     110 

Finnic,   A.    Bruce,    &    Co 88 

G. 

G.    B.    G.    Co 175 

Garland,    Son    &    Co.,   Ltd.,   John    M.       8 

Ginsburg  &  Co.,  D 170 

Gingabnrg   &    Co.,   D 170 

Gipe-Hazard     Store     Serv.     Co.,    Ltd.     76 

Gnaedinger,    Son     &     Co 77 

Grant,    Ltd.,    James    W 07 

Green  shields,     Ltd 1,     143 

Griffin     Gloves.    Ltd 87 

Godde,  Albert  Beden   &   Co 67 

Greenberg,    Ltd 70 

H. 

Hambly     &     Wilson,    Ltd 119 

Hamm    &    Riley    Silk    Co.,    Ltd — 

Barcourt    &    Son.   Ltd 176 

Ilaugh,   J.    A..    Mfg.    Co 166 

Hawthorn     Mills.    Ltd 101 

Haworth    &    Co.,    Ltd.,    Richard    30 

Hazel    &    Co 40 

Heather     Mill     Company     177 

Hees,   Son   &   Co.,   Ltd.,  Geo.   II 138 

Hercules     Garment    Co 166 

Hodges    &    Lettau     177 

Hodgson,  Sumner  &  Co.,  Ltd 8 

Hoover      Suction      Sweeper      Co.       of 

Can.,   Ltd ' 6-7 

Horrockses,     Crewdson     &     Co.,    Ltd.     44 

Byslop    Co.,    Ltd.,    Robert     177 

Hawley,  A.  E..   &   Co Front   Cover 

Joseph,    G.    Hava,    &    Company     ....    176 

I. 
International     Trades     Exhibition, 

Ltd 39 

Independent    Silk,    Ltd 168 

Indiana     Cotton     Mills     171 

Infants'     Footwear,     Ltd 42 

Irish    Linen    Society     10-11 

Ideal    Garment  Co." 167 

.1. 

Jersey,    Ltd 109 

.lennens,   Welch    &    Co.,   Ltd 40 

Johnson.    Cowdin    &     Co 175 


Jones    Bros.    &    Co 

Jones    &    Co.,    Fred     

Julian     Sales    Leather      Goods       Co. 

Ltd 

Johns,    J.    W 

K. 
Kelly    Sales    System    Co.,   T.   K. 


133 

175 

86 
117 

19 


Kent-McClain.    Ltd.  181-174-6-6 

Kenycn    Co.,   Inc.,    C 

Inside   Front   Cover 

Kidmar     Hosiery     Co 40 

King   Silk    Co.,   Ltd.,   A.    S 2 

King    &    Son,    John     38 

I 

Lace    Goods    Co.,    Ltd 164 

I..     Mode     Dress     Co 163 

Lamson     Co 132 

Lazare    &    Novak    170-163 

Levy    &    Sons,    Ltd.,    H 175 

Li  =  t'er    &■    Co ...    Ltd 37 

Lilienthal,    Richard    S 96 


H 

Macdonald  A   Co.,  Ltd.,  John    5 

Martin    &  ,   P.    P 18 

McElroy    Mfg.    Co 168 

McGregor    A   I  40 

Mercury    Mills.    Ltd 108 

McKinlev     Mu  142 

M. Martin,    E.    W 175 

Miller     M  i,     Ltd 17^ 

Miller    Mfg.    Co.,    Ltd 178 

Munitions     i_':i 

ollen    Co.,    Ltd 142 

arch     Knitting    Co.,    Ltd 151 

Morton   i  Robert   42 

Mouterde,     Charles     70 

Mover,    Walter    W Ill 

Muser    Bros.    (Canada),    Ltd 12 

'  son     Bros 178 

Morton     Sundours,    Limited     9 

N. 
National    Cash    Register   Co.  of   Can., 

Ltd 130 

National    Bat   Frame   Co 174 

Nelson,    L.    A 175 

Nerlich    &    Co 118 

Newall    &    Son,    S.    A 174 

North     American     Dye     Corporation.      20 

O. 

Old  Bleach  Linen   Co..  Ltd 16 

Ontario    Button    Co.,    Ltd.    120 

Oxford     Knitting    Co.,    Ltd 97 

Oxford    Mfg.    Co.,    Ltd 107 

P. 
Parisian    Corset   Mfg.   Co.,   Ltd.    ....    169 
Parsons   &    Parsons   Canadian   Co.    ..    170 

Peerless    Underwear    Co.,    Ltd Ill 

Penmans,    Ltd 100 

I'errott,    W.    K 24 

Phoenix    Novelry    Co.     88 

Perrin    Kayser    Co.,    Ltd 145-146 

Priestley    Bros 175 

Prime   &    Rankin,   Ltd 

Pugh    Specialty    Co 117 

Pike    Co..   Ltd.,   The    D 105 

R. 

Racine     Ltd.,    Alphonse     4 

Reid  &   Co.,  G.  F 163 

Rigg    Bros.    &    Co.,    Ltd 34-35 

Ritchie  &  Co.,  Ltd.,  H.  P 85 

Ritchie    &    Co.,    John    E 70 

Robinson  &  Co.,  C.  E _ 59 

Rodden   &   Co.,  F.  A 178 

Russell  &   Co.,  A 20 

S. 

Samstag    &    Hilder    Bros — 

Schofield    Woollen    Co.,    Ltd 104 

Scott    &    Co.,    Peter    29 

S.    &     D.    Dress    Co 178 

Shaw    Correspondence    School    175 

Silks    Ltd 150 

Smith,    Geo.    G 171 

Smith,   Hogg  &   Co 176 

nhen    &   Co.,   Ltd.,   W.   J 171 

Sterling   Dress    Co 176 

Stratton    &    Co 40 

Stauffcr-Dobbie.     Ltd 152-153 

T. 
Thompson    Lace    &    Veiling    Co., 

Ltd 174 

Timberlake    &    Sons,   J.    B 177 

Toronto    Feather    &    Down    Co.,    Ltd.    177 

Toronto    Hat    Co 71 

Tromer,    D 175 

Turnbull    Co.,    C.     60 

U. 

United    Typewriter    Co 135 

Universal    Hair    Goods    178 

\. 
Victoria    Rubber  l"-"' 

W. 

Warner    Bros.    Co.,    Inc 92 

Waterhouse   &    Co.,  Ltd.,  Thos 110 

Watts,   Ltd.,   H.   L 174 

White,     Ltd.,     Will     P 88-175 

Whiting    &    Davis    Co 177 

Wild    A    Co..   It.    L 33 

Wilson    &    Co <4 

Williams     &     Co..    Walter     120-177 

Wooding.    C.    1 174 

Wright    &    Sons    Co..  "Wm.    E.    ..    119-175 

Wrinch    McLaren,   Ltd.    120 

Ward,   T.   N.,   Fur    Co 76 

Westway  Co.,  W.  J.,  Ltd.  176 
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Dominion  Raynsters 

'  iMade-in-  Canada ' '  Raincoats 


What  A  Satisfaction 
It  Is 

to  offer  your  customers  a  line  of 
raincoats  that  are  absolutely 
guaranteed  in  quality  and  work- 
manship. 

Every  "DOMINION  RAYN- 
STER"  bears  the  guarantee  label 
of  the  Dominion  Rubber  System 
and  should  there  be  any  cause  for 
dis-satisfaction  with  one  of  these 
coats,  you  have  Canada's  largest 
rubber  organization  to  make  the 
matter  good. 

"DOMINION    RAYNSTERS" 

are  made  in  a  wide  variety  of 
pleasing  styles  and  patterns  for 
men,  women,  boys  and  girls. 

If  you  want  a  line  of  raincoats 
that  are  stylish,  faultlessly  fash- 
ioned and  finished,  and  abso- 
lutely waterproof,  and  which  can 
be  sold  at  popular  prices,  write 
our  nearest  service  branch  for 
price  list  of  "DOMINION 
RAYNSTERS"  --  the  raincoats 
with  the  guarantee  label. 


Dominion  Rubber  System  Service  Branches 

are  located  at 
Halifax,   St.  John,  Quebec,   Montreal,   Ottawa,  Toronto,  Hamilton,  Brant- 
ford,  Kitchener,  London,  North  Bay,  Fort  William,  Winnipeg,  Brandon, 
Regina,  Saskatoon,  Calgary,  Lethbridge,  Edmonton,  Vancouver  and  Victoria. 
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Here's  the  new  "Skating"  Coat  —  so 
called  because  it  is  made  short  and 
snappy,  but  extra  warm.  Of  heavy 
novelty  Tweed,  lined  throughout  with 
suede-like;  and  it  is  made  still  warmer 
with  a  large,  genuine  Raccoon  collar. 


■The  Skating  Coat 
■English  Top  Coats 
Jersey  Coats 
■Novelty  Tweed  Coats 
■Leather  Coats 
■Suede  Coats 


The  New  Skating  Coat 


$42.50 


Are  you  read)'  to  serve  your  customers 
who  insist  that  their  coats  shall  be 
warm   and  yet   smart? 

We  made  "Kenyon"  famous  for  mens 
coats  over  half  a  century  ago-    that's 

why  we  can  tailor  these  mannish  coats 
for  women  so  successfullv. 


C.  KENYON  CO.,  Inc. 


\l\\    YORK 
200  Fifth  Avenue 


CHICAGO 
zi  1  Jackson  Blvd. 
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1      CHRISTMAS   1920      " 

A  season  of  kindly  thought  and  good  cheer.  A  season  of  recollection 
— of  retrospect.  We  think  of  the  new  friends  and  customers  of  1920. 
We  think  gratefully  of  the  co-operation  and  loyalty  of  our  friends  that 
has  made  one  more  year  of  success. 

We  thank  you,  and  wish  that  a 

Merry  Christmas    and   A    Happy   New  Year   be  Yours 


Suggestions  for  a 

WHITEWEAR  SALE 


Complete    line    of    Swiss    Em- 
broideries 

A  large  range  of  Staples  in  most 
desirable    patterns    for    imme- 
diate  delivery. 


Our  imported   line  include-: 
Cambric  and  Swiss  Flouncings 
and   Corsei    Coverings 

27"   Swiss    Ruffled    Flouncings. 
27"    Hemstitched     Flouncings. 


Exceptionally  good  values  in  27"  Baby  Flouncings,  Edgings, 
Strapping,  Seaming  and  A  Hover. 

Trices  based  on  present  market  values 


W 
& 


f  GREENSHIELDS  LIMITED  1 


i 
0% 


1 7  VICTORIA  SQUARE,  MONTREAL 
"Everything  in  Dry  Goods" 
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ZL  ft*  2^tng  gulfe  Company 


Himitcb 


"ODtjc  &tlfe  $ouge  of  Canaba" 


m 
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y^^c/^^y  SALE  SILKS 

JVlercnants  contemplating  J anuary 
Sales  can  purchase  now  many 
SPECIALS  in  Staple  ana 
r  ancy  lines. 

vve    advise    early    selection    while 
assortments  are  available. 


&.  §&.  I^tng  &tlfe  Company,  Htmtteb 


59-61   Wellington  St.   West 


Toronto 


Foreign  Offices: 

Zurich,  Switzerland  Lyons,  Franct 

Yokohama,  Jafian  Cnefoo,  China 
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For  your  January  Sales,  come  to 
us  and  see  what  we  have  to 
offer  in   specially   priced    lines  of 


White  and  Grey  Sheetings 

Pillow  Cottons 

White  Saxony  Flette 

White  Cottons  and  Longcloths 

Cambrics  and  Madapolams, 

Nainsooks,  Lawns  and  Bridal  Cloths, 

etc. 


John  M.  Garland,  Son 
&  Co.,  Ltd. 

Ottawa        -        Canada 

Wholesale  Dry   Goods 


,8^- 


1?& 


DRY     GOODS    R  E  V  I  K  W 


Jflap  ?|apptnes&  be 
po«^rt)t^Cg?gtma^ttbe 
anb  ^ro^^^^b 
ilealtt)  attenb  pou 
tfjrougfiottfcfe^fflir^ear 


vtr. 


<s^£ 


fc 


/yaa/?e  r^mited 


ipnonse  syaeme 

60-98  ST.  PAUL  STREET  WEST,  MONTREAL 

Manufacturers  and  Wholesale  Distributors  of  Dry  Goods 

PERMANENT  SALES  OFFICES: 
IOTTAWA  QUEBEC  TORONTO  HAILEYBURY 

lllfSparks  Street  Merger  Building  123  Bay  Street  Matabanick   Hotel 

SUDBURY  SHERBROOKF.  THREE  RIVERS 

Nickle   Range   Hotel  4  London  Street  Main   Street 

FACTORIES:    Beaubien  St.,  Montreal  ;  St.  Denis,  Que.;  St.  Hyacinthe,  Que. 
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To  The  Trade 


December,  1920 


Cf)ri£tma£  (greeting* 


®n  Cartf)  $eace  anb 
<6oob  Will  totoarb  jfflen. 


"&ll  tfjing*  tofjatsoeber  pe  tooulb 
ttiat  men  sljoulb  bo  unto  pou,  bo 
pe  eben  go  unto  tfjem/' 


John  Macdonald  &  Co.,  Limited 

Toronto 
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Sell  The  Hoover 
as  a  Christmas  Gift 


^v 


It  Beats  . 


•    • 


as  it 
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Advertise  the  suggestion, "Give  her  a  Hoover,"  in  the  newspapers 
over  your  name,  starting  now! 

Display  The  Hoover  in  your  windows  and  your  store,  at  once ! 

Useful  giving  is  again  on  the  docket.  Veteran  Hoover  dealers, 
alert  to  the  favorable  situation  it  makes  for  them,  are  vigorously 
featuring  Hoovers  for  Christmas  this  year.  They  recognize  the 
unusual  sales  possibilities  from  experience. 

Profit  by  their  example ! 

Hoover  national  advertising,  for  December,  in  convincing  language 
is  telling  the  public  that  The  Hoover  combines  sentiment  and 
usefulness  with  lasting  economy. 

Tie  up  with  this  appeal,  locally.  Let  people  know  you  sell  The 
Hoover.   Invite  them  into  your  store.  They  will  come ! 

Begin  this  very  day.  It  is  not  a  moment  too  early.  Keep  it  up 
until  Christmas  eve. 

You  will  be  pleasurably  and  profitably  surprised  to  find  how 
exceptionally  well  The  Hoover  sells  when  continuously 
advertised  and  featured  during  the  weeks  preceding  Christmas. 

Use  The  Hoover  to  uphold  your  volume  and  to  convert  into 
profits  for  your  store,  the  favorable  circumstances  of  this  Christ- 
mas season. 

The  Hoover  Suction  Sweeper  Company  of  Canada,  Limited 

The  oldest  and  largest  makers  of  electric  cleaners 

Factory  and  General  Offices :  Hamilton,  Ontario 

Made     in      Canada     by     Canadians     for      Canadians 


New  Dealers! 

Wire  today  for  a  "rush  by  express"  shipment  of 
Hoovers.  Now  is  one  of  the  best  times  of  the  year 
to  try  out  The  Hoover  and  to  find  how  easily  it  sells 


Sweeps  as  it  Cleans 
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Look  for\the 


$luser  ^rotfjers  (Canaba)  Himiteb 


cordially  extend  to  all  who  handle 
the  world-famous 

Muser  Creations 

a  most  Hearty  Yuletide  Greeting 
and  a  sincere  wish  that  the  New 
Year  will  bring  with  it  unalloyed 
prosperity,  good  health  and  a  full 
measure  of  happiness. 
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MORTON  SUNDOUR  FABRICS  LTD. 


Canadian  Representative: 

G.  I.  Kitchen 

CARLISLE        -        ENGLAND  72  Bay  St.  Toronto 
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When  you  sell  linen  you  sell 
more    than    just    4a    Fabric'. 


— you  are  selling  a  tradition — history — one  of  civiliza- 
tion's heirlooms — a  cloth  that  signifies  all  that  is  desir- 
able — precious  as  a  symbol  of  'home'. 

A  woman  collects  linen  as  a  man  rides  his  hobby,  be  it 
cup  hunting,  stamp  collecting,  trophies  of  gun,  rod  or 
sporting  prowess. 

And  by  linen  she  means  linen — not  something  that  tem- 
porarily passes  for  the  same. 

Although  the  scarcity  persists  and  production  is  neces- 
sarily low — there  is  enough  of  the  better  grades  of  true 
Irish  Linen  to  supply  the  major  part  of  the  demand. 

It|is  perhaps  easier  to  sell  than  to  obtain  stocks.  Given  fair 
notice,  however,  importers  say  that  supplies  are  available, 
and  that  there  is  many  a  profitable  transaction  awaiting 
the  early  linen  buyer.  All  that  is  needed  is  prompt  action. 


^  IRISH  LINEN  SOCIETY 

BELFAST      IRELAND 


. 


American  Office  and  Information  Bureau 
239  West  39th  Street,  New  York 
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LINEN 

WAS  MRKEB  BY 
THE  ROMANS 

FVRTPJLE  &  FINE 
LINEN  —   THE 

TOKEM  ®/^ 
POWER  AMB 
B  I  GN  I  TIT 


Of  here  is  no 
substitute Jor 
Qjrue  tJrish 
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and  Success  and  Happiness  in 
the  Coming    Year 

You  will  find  what  you  need  in  the  following  lines 


Night   Gowns 
Petticoats 

Drawers 

Chemisos 

Corset   Covers 

Brassieres 

Princess  Slips 

Combinations 

Tea  Aprons 

Cooking  Sets 

Boudoir  Caps 

Pyjamas 

Sateen    Bloomers 

Infants'   Robes  and 

Children's  Underwear 


Waists 

in  Lawns,  Voiles, 

Japs,   Crepe  de  Chines, 

and   Tub   Silks 

Underskirts 

in  Sateens,  Moires, 

Silks,  Cottons,  Taffetas, 

Prints  and  Ginghams. 

Middies   and 

Smok-Froks  for  Ladies, 

Misses  and  Children. 


House  Dresses 
Porch    Dresses 
Wrappers 
Kimonas 
Dressing  Gowns 
Dressing  Sacques 
Bungalow    Aprons 
Kitchen   Aprons 
Dust  Caps 
Maids'    Dresses 
Nurses'  Dresses 
Overall  Aprons 
Misses'  Dresses 
Children's  Dresses 
Girls'  Pleated  Skirts 
Gvmnasium  Bloomers 


€^^nadiaw%mwM%M 
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HODGSON  SUMNER  &  CO., 
LIMITED 

St.  Paul  St.  West  21  St.  Sulpice  St.  84-92  Le  Royer  St. 

MONTREAL 

SAMPLE  ROOMS:  Metropole  Building,   SHERBROOKE.     Windsor  Hotel, 

OTTAWA.       Carlaw    Bldg.,    28-30    Wellington    St.    West,    TORONTO. 

7  Charest  St.,  QUEBEC.     503   Mercantile  Bldg.,   VANCOUVER. 

50  Bon  Accord  St.,  MONCTON.     Canadian   Bank   of 

Commerce  Bldg.,  THREE   RIVERS 
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Made 

in 
Four 
Sizes 
000 

00 
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COLONIAL     MAID 


e 


pww 


WILL  J 
NOT   < 

RUST 


DRESS 


FASTENEH 


M  U>E     IN     CANADA 


««««^»«»»«»»<»^^«««»i)^9««»«0«'>»««0«««««90«40«« 


//'s  a  Snap  /o  Snap  77hs  Snapper 

Colonial  Maid 


Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


I^^H  IS      IS     NOT     A 

^  FRICTION   FASTENER 

V    J  n      .      *         MADE 

DUt     IS     WITH 

HIGHLY  TEMPERED 

wire  spring  m  m 

KNOWS  WHEN  TO  HOLD 
AND   WHEN  TO   LET  GO 

ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED  24  CARDS  EACH 
WHITE  AND  BLACK    .\    .'.    SI7ES:  00-0-1 

To  be  had  of  all  leading  wholesalers. 

Manufactured  by 

Colonial  Fastener  Co.,  Limited 

Montreal,   Que. 
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THIS  TIME  WITH  A 

Cfcrtetmas  (greeting 

(7t  T  the  close  of  this  eventful  year  we  take 

*^^  this  opportunity  of  wishing  our  friends 

and  patrons  a  joyous  and  bountiful  Christmas 

and  a  New  Year  whose  blessings  will  exceed 

i heir  greatest  expectations. 


181-199  CARLAW  AVENUE 
TORONTO 
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THE  "OLD    BLEACH" 
LINE    INCLUDES: 

Table   Damasks  and   Napkins 

Hemstitched  T  o  w  e  1  s  and 
Toweling 

Art  Needlework  and  Embroi- 
dery Linens 

Dress  Linens 

Hemstitched  Sheets,  Pillow 
and  Bolster  Slips 

Hemstitched  Squares  for 
Napkins,  Tea  and  Lun- 
cheon Sets  and  Scarves 
in  all  appropriate  size-. 


THE  ADVANTAGE  OF 
CONCENTRATION 


"Old  Bleach"  pure  Irish  linens  furnish  a  perfect  illustration  of  the 
benefit  of  concentrated  effort. 

— in  baying: — because  the  "Old  Bleach"  line  of  quality  Irish  linens 
is  complete  and  every  requisition  for  fine  linens  can  be  filled  with 
complete  satisfaction  from  this  one  source. 

— in  selling: — because  "Old  Bleach"  is  consistently  advertised  to 
those  people  who  buy  quality  for  its  own  sake. 

"Old  Bleach"  service  does  not  stop  with  the  manufacture  and 
advertising  of  high  class  merchandise. 

An  assortment  of  newspaper  illustrations  has  been  prepared  in 
electrotype  form  for  the  use  of  "Old  Bleach"  distributors.  Illus- 
trations of  these  will  be  sent  on  request. 

A  representative  stock  of  "Old  Bleach"  merchandise  is  carried  at 
our  Xew   York   premise;   for  the  convenience   of  our  dealers. 

nr>L. 

"Old Bleach" Linen  Ob? 

23-25  East    26™  Street        New    York. 

C P   JRLAMONT      MANAGER  0 e> 

Canadian  Representative : 
W.  H.  STELEY,  22  West  Wellington  Street,  Toronto,  Ont. 


GUARANTEE 
We  unreservedly  agree  to  re- 

place  those  Roods   with  which 

for    any    reason    whatsoever 

the    pinch;.  •  tisfled, 

provided       they       hear      when 

sold  the  registered  Trade 
Mark  "Old  Bleach"  or  woven 
brand   as  above. 
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Merrp  Christmas 

and 

prosperous  Mew  J^ear 


is  our  heartfelt  wish  for  all  who  handle 


Kayser  Silk  and  Chamoisette  Gloves 


We  realize  that  happiness  is,  to  a  great  extent,  bound  up  with  business 
success.   Why  not,  then,  make  sure  of  it? 

Kayser  Gloves  create  an  atmosphere  of  satisfaction  and  good-will 
wherever  they  are  sold.  The  customer  likes  thern_  because  they^are 
both  beautiful  and  service- 
able; the  retailer  finds  them 
profitable  as  business-builders 
and  his  staff  have  no  trouble 
in  making  sales.     Could  you  ^M      \^^         ^J       l)y 

™lionv  greater  recom"  //Real Chamoisette 

MADE  IN  CANADA 


PERRIN  KAYSER  COMPANY,  LIMITED 

Successors  to  Perrin  Freres  et  Cie 

Sommer  Building,  MONTREAL 
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Christmas  Gfyeer 
Vo  Mil 


Again  the  festive  season  has  come 
and  we  pause  a  moment  to  pass  a 
kindly  Greeting  to  all  with  whom 
we  have  been  associating  in  busi- 
ness activity. 


We  wish  the  trade  a  joyous  Christmas  and  the  best  that 
the  New  Year  has  in  store,  which  is  just  another  way  of 
saying,  we  wish  you  all  the  good  business  which 
PERRIX'S  GLOVES  can  bring. 

PERRIN'S  for  PERFECTION 


PERRIN  KAYSER  COMPANY,  LIMITED 

Successors  to  Perrin  Freres  et  Cie 

Somraer  Building,  MONTREAL 
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TT  TE  extend  our  thanks  to  our  many  patrons  throughout 
*  ^  Canada  for  their  splendid  patronage  during  the  past 
year.  While  our  service  has  met  with  satisfaction  and 
approval,  we  hope  in  the  coming  year  to  be  more  deserving 
of  your  trade. 

The  assortments  in  our  various  departments  are  fresh 
and  attractive.  Let  us  do  our  part  in  making  1921  a  year 
of  great  prosperity  for  you. 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 


Quebec:  7  Rue  Charest 
Toronto:   152  Bay  Street 
Sherbrooke:  Grand  Central  Hotel 


Ottawa:  25  Sparks  Street 
Three  Rivers:  82  Royal  Street 
St.  Hyacinthe:  229  Cascade  St. 
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CLOSE  HARMONY 

BETWEEN  FEUUOW- WORKERS 
MEANS  MAXIMUM  EFFICIENCY  Hi 


-   . 


for  stores  of  the  better  class 

TK  KHJYSALE S  SISIE1 

MINNEAPOLIS  MINNESOTA' 
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An  Editorial 

by 

Thos.  Kendall  Kelly 

Pres.  T.  K.  Kelly  Sales  System 

Minneapolis,  Minn. 


Left  to  continue  its  present  menacing  course  upon 
the  retailer's  position  in  the  business  scheme,  the  mail 
order  house  will  shake  Canadian  life  to  its  very  foun- 
dation. 

Any  red-blooded  citizen — man,  woman  or  child — 
who  is  loyal  to  his  country,  will  think  twice  before 
sending  hard-earned  money  to  the  mail  order  concern,  if 
they  are  convinced  of  the  real  menace  it  holds  to  future 
generations. 

Real  patriotism   is  the   love   of  the   ground   one  lives 
on — its    existence    and    its    futurization    for   the    coming 
generation.     Where  is  the  real  Canadian  who  would  pat- 
ronize  anything  that   in   its   essence 
is  working  about  a  complete   decen- 
tralization   of   the    very    life    of    his 
existence  ? 

If  the  farmer  does  not  patronize 
his  town  merchant,  the  merchant 
must  close  up  his  doors  and  seek 
other  fields.  When  this  occurs,  what 
will  be  the  result  to  the  many  small 
cities  that  bind  together  the  life, 
the  real  community  existence  of 
our   country? 

What  chance  have  our  children 
to  grow,  to  secure  an  education,  if 
the   small   town    is   wiped   out? 

It  cannot  mean  else  but  the  eli- 
mination of  schools,  churches  and 
places  of  amusement  and  discus- 
sion of  local  problems,  conditions 
and  development — factors  which 
are,  to  be  exact,  the  life  of  the  sub- 
urban   existence. 

There  is  no  middle  course  in 
this  channel — if  it  is  wrong  to  deal 
exclusively  with  the  mail  order 
people,  to  the  loss  of  the  com- 
munity, then  it  is  wrong  to  deal 
with   them   at  all. 

Even  merchants  themselves 
have  been  guilty  of  purchasing 
merchandise  from  their  bitterest 
enemies,  and  thus  furthering  the 
scheme  that  is  shaking  and  de- 
stroying their  business  foundations. 

No  love  is  lost  between  mail  order  house  and  con- 
sumer— they  are  essentially  friends  of  prosperous  days, 
doing  their  biggest  and  best  in  times  of  prosperity  and 
quietly  standing  by  without  encouragement,  when 
money  is  not  abundant. 

No  one  ever  heard  of  a  mail  order  house  gratefully 
and  obligingly  extending  credit  to  a  patron  of  pros- 
perous days  who  had,  through  no  fault  of  his  own, 
come  upon  hard  sledding. 

There's  a  moral  there,  too,  for  the  merchant  who 
spreads  his  purchases  over  dozens  of  specialty  houses 
who  work  his  territory  from  far  markets  in  prosperous 
times,  on  short  credit,  and  who  are  conspicuous  by  their 
absence  when  cash  business  is  not  so  prevalent.  Just  as 
the  local  merchant  stands  between  real  want  and  the 
farmer  after  a  poor  year,  so  does  your  jobber  hold  fast 
to  you  when  you  need  him  most — if  you  will   let  him. 

Gone  are  the  days  when  salesmanship  and  buying 
was  a  battle  of  wits  between  the  merchant  and  the 
johber  representative,  for  both  to-day  realize  the  fu- 
tility  and    unsound   business    principles    of   that   course. 

The  jobbers  of  to-day  maintain  an  expert  staff  of 
buyers,  whose  business  it  is  to  purchase  fast-turning 
merchandise — not  for  their  own  benefit  alone,  but  for 
the  benefit  of  their  customers,  and  will,  if  you  will  let 
them,  exercise  this  buying  efficiency  in  stocking  your 
store. 


If  your  specialty  man's  goods  are  right,  your  jobber 
will  stock  them  and  supply  you  in  due  time — but  rely- 
on  their  buying  judgment. 

Following  this  course  you  will  have,  that  which  has 
built  the  mail  order  business,  the  clean,  live,  up-to-date 
merchandise  your  public  wants.  Don't  forget  that  the 
farmer's  wife  in  Manitoba  wants  to  wear  the  same  things 
that  her  sister  wears  in  New  York  or  Chicago. 

Even  all  this  is  wasted  effort  unless  you  are  willing 
to  lay  your  store — its  stock — yourself — before  your 
public   by   advertising. 

How  many  merchants  realize  that  the  enormous 
growth  of  the  mail  order  business 
is  due  almost  entirely  to  the  at- 
tractive publicity  given  their  mer- 
chandise? 

They  invest  fabulous  sums  to 
secure  advertising  writers  who 
know  how  to  whet  with  printer's 
ink  the  desire  to  buy,  and  Heaven 
knows    it    has    paid    them. 

Naturally,  I  am  a  convert  to 
big  advertising  effort,  but  be- 
cause I  have  seen  my  convictions 
verified  in  tremendous  merchan- 
dise movements,  such  as  we  con- 
ducted  for: 

Messrs.  Hughes  &  Crouch  of 
Hereford,  Texas,  where  we  moved 
$17,000  worth  of  merchandise  in 
sixteen  days.  The  total  population 
in  a  seventy-five  mile  radius  around 
Hereford  is  only  a  little  in  excess 
of  6,000,  and  our  advertising  ef- 
forts sold  $3  worth  of  merchandise 
per  capita   in   that   radius. 

Again  in  Collins,  Mississippi, 
during  a  period  when  flood  water 
made  it  necessary  for  the  pur- 
chasers to  reach  the  store  of 
Messrs.  Halloway  &  McRaney  in 
boats,  our  advertising  efforts  moved 
a    $40,000    stock    in    six   weeks. 

In  the  little  town  of  Selings- 
grove,  Pennsylvania,  with  only  2,000 
population,  we  sold  $17,000  worth 
of  merchandise  in  fifteen  days  from  a  $27,000  stock 
in  the  store  of  W.  N.  Bulick.  This  enormous  volume 
of  business  was  done  on  an  advertising  expense  of 
less  than  two  and  one-half  per  cent,  of  the  gross 
sales. 

Way  up  in  Saskatchewan,  Canada,  in  the  little  ham- 
let of  Eyebrow,  population  fifty  souls,  we  turned,  at 
an  excellent  profit,  $6,000  worth  of  merchandise  from 
a  $15,000   stock    in   eight   selling  days. 

Unusual  cases — yes — but  it  is  the  difficult  problems 
that  I  am  trying  to  tell  you  can,  and  can  only  be  solved 
by  dominant  advertising  and — we  have  it. 

This  and  one  other  factor — bulk  of  advertising — are 
the  reasons  for  our  exceptional  successes  and  the  reason 
for  the  merchant's   failure. 

The  average  merchant  expects  to  move  thousands 
of  dollars'  worth  of  merchandise  on  pennies  spent  for 
advertising  and   it  cannot  be  done. 

"We  know  that  a  given  amount  of  good  publicity  is 
absolutely  certain  to  produce  results  over  a  large  ter- 
ritory— We  carry  out  this  plan  determinatedly  and 
secure  results. 

Give  your  public  a  chance  to  know  your  store  and 
your  merchandise — let  them  know  that  it  is  a  privilege 
for  them  to  patronize  your  store  and  that  you  have  the 
merchandise  they  want  and  the  mail  order  houses' 
efforts  will  worry  only   your  competitors. 
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CIRCLE 


CROSS 
REGISTERED 


The  Makers  of  Circle- Cross  Garments 
extend  to  their  customers 

The  Compliments  of  the  Season 


TIaAY  Joy  and  Happiness  be  yours  this 
ArJ-  Christmastide,  and  may  the  New  Year, 
upon  whose  threshold  we  stand,  bring  you  pros- 
perity and  witness  the  culmination  of  many  a 


long-cherished  desire. 


For  Spring  and  Summer,  1921,  we 
have  prepared  an  excellent  line  of 

MIDDIES,    SMOCKS    and 

SPORT  SKIRTS,*/!* NURSES' 

and  MAIDS'  REGULATION 

UNIFORMS 

Our  models  are  strikingly  original,  with 
a  prettiness  and  charm  which  seldom 
fails  to  captivate. 

Prices  of  "Circle-Cross"  Garments 
conform  with  Spring  revisions. 

Your  valued  order  will  receive  most 
careful  attention. 


COLE- WHIT AKER,  LTD. 

292  [St.  Catherine  Street  TV  est 
MONTREAL 
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Greetings 


In  extending  our  heartiest 
greetings  of  the  season  we 
wish  to  congratulate  our 
many  friends  on  their 
splendid  success  with 
Hawthorn  Fabrics  and  to 
thank  them  for  giving  us 
the  co-operation  which 
has  made  this  success  pos- 
sible.  We  wish  you  a 
Merry  Christmas  and  a 
Prosperous    New    Year. 


HAWTHORN  MILLS  LIMITED 

CAKLETON  PLACE 
ONTARIO 


•J  I 


n  i;v    (i  ()()  DS    K  E  V  I  E  w 


i 

1 


Denton,  Mitchell  &  Duncan 

TORONTO 

$  fecials  for  C/hristmas  Trade 


Limited 


Men's 
Mocha 

and 

Fine  Wool 
Gloves 

Smoking 
Jackets 

in 

plain 

colors 
Blue,  Brown, 
$12.00  each. 

Assorted  Sizes 


Special 
Values 

in 

Men's 

Neckwear 

$4.80,  $6.50, 
$9.00 

per  d 


ozen. 


Men's 
Terry  Cloth 
Bath  Robes 

Assorted 

patterns 

and  colors, 

$11.00  each. 

Assorted  Sizes 


Dressing  Gowns 

Assorted    patterns,    colors    and    sizes. 
Prices  $12.00,   $15.00,  $16.50  and  $17.00  each. 


i 
jjjjj 
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Washing  you  a  Merry  Christmas, 
A  Happy  New  Year  too ; 
Good  store  of  cheer  throughout  the  year; 
Good  Luck  in  all  you  do. 


Cook  Bros.  k£?  Allen,  Limited 
TORONTO 


J^Janufacturers  of 


ART  CLOTHES 
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Compliments  of  tfje  Reason! 


We  extend  Christmas 
greetings  to  our  many 
friends.  We  hope  that 
the  holiday  season  will  be 
profitable  in  your  busi- 
ness, that  Christmas  will 
be  a  happy  day  in  your 
home,  and  that  the  New 
Year  will  bring  you  great 
prosperity. 

We  thank  you  for  your  pat- 
ronage and  for  your  appreciation 
of  the  quality  of  our  goods,  and  we 
hope  that  you  will  find — as  we  do 
— a  continually  growing  demand 
for  A.  B.  C.  Hosiery. 


8 


//  you  do  not  already  carry  A.  B.C. 
Hosiery  for  men,  women,  and  chil- 
dren, write  us  for  prices. 


ALLEN  BROS.  CO.,  LIMITED 

883  Dundas  Street  East,  Toronto 

Selling  Agents  for  Canada — 

WILLIAM  G.  EVIS  &  COMPANY 

28  Wellington  Street  West 
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Lookin 
Ahead 

We  are  optimistic  about  the  com- 
ing year.  We  think  that  here  is  a 
way  to  increase  your  hosiery  sales. 

We  are  still  making  our  old  lines 
of  Winsome  Maid  Pure  Thread 
Silk  Hosiery,  but  in  addition  we 
have  a  new  line  which  we  want  to 
tell   you   about. 

Our  New 
$4.00  Line 

This  is  a  two-tone  effect  in  silk 
and  mercerized  cotton,  which  is  not 
only  beautiful  and  novel,  but  has 
splendid  wearing  and  fitting  quali- 
ties. 

It  is  made  in  combinations  of 
midnight  and  silver,  navy  and 
green,  bronze  and  navy,  purple,  etc. 

Woven  with  seam  at  the  back. 

Our  agents  will  call  on  you  early 
in  January. 

We  will  gladly  send  you  samples, 
on  request. 


Selling  Agents 


Wm.  G.  Evis  &  Company,  28  Wellington  St.  West. 
Toronto,  Western  and  Northern  Ontario,  Que- 
b  c,    Maritime    Provinces  and   Manitoba. 

Stanley  McLeod.  548  Grenville  St.,  Vancouver. 
B.C..  British  Columbia,  Alberta  and  Saskatche- 
wan. 

H.  Switzer,  198  Sparks  St..  Ottawa.  Eastern  On- 
tario   and    Montreal. 


ALLEN  SILK  MILLS  LIMITED 

43  Davies  Avenue,  Toronto 

"CANADIAN    GOODS    ARE    BETTER" 
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All  Colors — All  the  Time 

THAT'S  SUNSET 

We  can  ship  all  orders  promptly — you  need  never 
disappoint  a  customer  by  being  "out"  of  Black, 
Navy  Blue  or  any  of  the  22  Sunset  Colors.  Every 
cake  of  Sunset  sold  means  many  repeats — keep 
your  stock  up — don't  miss  a  sale. 


22  FAST.COLORS 

Pink,  Old  Rom,  Scar- 
let, Cardinal,  Wine, 
Sand,  yellow,  Orange, 
LiKht  Brown,  Dark 
Brown,  Light  Blue, 
Old  Blue,  Navy,  Black, 

Gray,  Taupe,  Helio- 
trope, Purple.  Light 
Green,  Dark  Green, 
Mustard,  U.S.  Olive 
Drab    (Khaki). 


ASK  YOUR  JOBBER 

When  you  get  low  on  any  Sunset  Colors,  order  at  once 
through  your  jobber.  He  can  complete  your  line  promptly 
because  he  can  get  all  colors  from  us  without  any  delay 
whatever.  If,  however,  you  have  any  trouble  in  having 
your  order  filled,  write  direct  to  us — we  will  be  glad  to  see 
that  you  get  any   Sunset  Colors  you  need  immediately. 

Ask  your  jobber  for  prices  and  discounts,  or  write  to 

HAROLD  F.  RITCHIE  &  CO.,  LTD.,  Toronto,  Canada 

Manufactured   by 

NORTH  AMERICAN  DYE  CORPORATION,  LTD.,  Toronto,  Canada 


SUNSET 
DISPLAY  CASE 

Sunset  Soap  Dyes  are 
[packed  1  gross  as- 
sorted in  the  attrac- 
tive Display  Case, 
without  extra  charge, 
when  requested.  In- 
sist upon  having  your 
first  order  packed  in 
this  way,  which  keeps 
Sunset  before  your 
trade    all    the    time. 


Sunset  SoapDyes 


the  REAL  Dye 


SHEET  MUSIC 

added  to  your  various  lines  will  attract  more  cus- 
tomers to  your  store  than  any  other  medium  you 
could  employ.  This  with  a  liberal  profit  in  addi- 
tion, should  warrant  you  in  making  immediate  ar- 
rangements to  take  on  a  line. 

The  McKINLEY  EDITION 

OF  FIFTEEN  CENT  MUSIC 

is  the  best  line  as  a  foundation  for  your  sheet 
music  department.  It  is  the  most  popular  line  of 
Standard,  Classic  and  Teaching  Music.  It  is 
universally  endorsed  by  teachers,  students  and 
the  general  music  loving  public.  Each  selection 
is  placed  in  a  heavy  manila  stock  cover  bearing 
name  and  number  of  the  selection,  20  substantial 
stock  boxes  and  500  catalogs  bearing  your  busi- 
ness imprint.  The  sale  of  McKINLEY  MUSIC 
affords   you 

200 %  PROFIT 

The  McKinley  Edition  (revised  for  Canadian 
trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

Our  Jobbing  Department  ii  the  largeat  and  moat  complete  in 
the  country.  We  can  take  care  of  your  want  a  for  anything  in 
aheet  music. 

Jflc&inlep  JMusic  Company 

THE  LARGEST  SHEET  MUSIC  HOUSE 
IN    IMF.  WORLD 


CHICAGO,  ILL 
501-13  E.  55th  St. 


NEW  YORK 

145  \V.  45th  St. 


CANADIAN-MADE 

COTTON  BATTING 

Order   VICTORY    BATS,    NORTH 
STAR,  CRESCENT  and  PEARL 

___^__                                                              Packed  in 

shipping 
Cartons 

or  in 

Bales 

The    best 
value  for   the 
price. 

Can  be    had 
in    125,     IOO, 
So,   67   or   50 
rolb   to  the 
bale   or    124, 
9^>,  60,  64  or 
4^    10  a  lot  of 
four    cartons. 

Any 

Wholesale 

House 

Dominion 
Wadding 
Company. 
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EARLY  IN  THE  NEW  YEAR 

ourlravellers  will  be  out  with  a  com- 
plete snowing  or  our  lines  of 


CURTAIN  NETS 

SCRIMS 
SHADOW  CLOTHS 


CRETONNES 
POPLINS 
CASEMENT  CLOTHS 


LACES,    EMBROIDERIES 
HA  NVKER  CHIEFS 

For  the  courtesy  of  your  patronage  m 
thefrast  year  we  sincerely  thank  you  and 
hofie  to  enjoy  a  continuance  of  those 
cordial  relations  during  the  coming  year. 


Tke  LACE  GOODS  CO.,  Limited 

"The  Handkerchief  House  of  Canada 

79  Wellington  St.  West      -      Toronto 
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WE  SPECIALIZE 
in  CLOTH  for 
LADIES'    WEAR 
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SAND  SERGES 
TWEEDS 
BLANKET  CLOTHS 
WORSTED    COATINGS 


53 


JOSEPH  FOSTER  &  Co. 


CALDER  MILLS 

ELLAND,  YORKSHIRE 

ENGLAND 


i  BtabUabed  18M 


London  Warehouse  : 
1  LANGHAM  PLACE 
REG!  NT  STREET  W. 
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W  K  Perrott  %  Sons 


W  K  PERROTT 


C  J.  PERROTT 


E.  S  PERROTT 


Silks,  Ribbons.  Velvets. 

Telephones  -  CENTRAL  1752  1753.1754 
Telegrams   -   SARSENET. CENT.LONDON 
Cablegrams- SARSENET  .  LONDON 
COOES  used  -  MARCONI  INTERNATIONAL. 

ABC  5*!*  Ed.  BCNTLEYS  a.  PRIVATE. 

Branches 

LONDON.   288/292.  Regent  Street. w.i 

LUTON.      » 6. Silver  Street, 

MANCHESTER.  ^3S.  Brown    Street 


58,59  &23,  ALDERMANBURY. 

London  ec  2 

December,  1920. 


We  take  this  opportunity  of 
advising  our  Canadian  friends  that, 
during  the  Fall  of  1920  and  the 
Spring  of  1921,  we  shall  be  able  to 
offer  a  good  selection  of  all  classes 
of  PIECE  SILKS  in  plain  and  printed. 

Your  enquiries  will  be  esteemed 
a  favour  and  same  will  have  prompt 
attention. 


Canadian  Representative :  Mr.  Wm.  Dodd,  Prince  George  Hotel,  Toronto,  Ont. 
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Obtainable  From  The 
Leading  Wholesale  Houses 


Wm.  Anderson  &  Co.,  Ltd. 

Pacific  Mills  and  12  Princes  Square 
Toronto  GLASGOW  New  York 


43  Scott  St. 

A.  S.  BROWN     -     Representative 


48  White  St. 
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The  Disposal  Board  have 

STOCKS 

lying  in  the  United  Kingdom  and 

AVAILABLE  FOR  EXPORT 

of  Engineering  Stores 


Ferrous  and   Non-Ferrous   Metals 
Plant  and  Machinery 
Steam  Engines  and  Boilers 
Factory  Stores 
Machine  Tools 
Railway  Material 
Contractors'  Stores 


Electrical  Instruments  and     Machinery 
Boots  and  Leather  Equipment 
Motor  Boats,  etc.,  etc. 


^ 


TO 

mm 

LV'.il 

/.alllllll,;. 

Buyers  should  instruct  their  representatives  in  the  United  Kingdom  to 
communicate  with  the  Secretary,  Disposal  Board,  Ministry  of  Munitions, 
Caxton  House,  Tothill  Street,  London,  S.W.  1. 

Cable  address  "DISPEXPORT,   MUNORGIZE,   LONDON" 


Medical  Stores 
Chemicals  and  Explosives 
Motor  Vehicles 
Agricultural  Machinery 
Aircraft 
Furniture 
Textiles  and  Clothing 


.-.! 
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M&kcd,<Wam. 


St.  Paul's  Churchyard 


A. B.C.  Code,  5th  Edition 


FACTORIES:  10  &  ll  Warwick  Lane,  E.C. 

And°Paterno«ter  Buildings,  E.C.  LONDON,    ENG. 

Cables,  Churchyard,  London. 
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Manufacturers  and  Merchants 

119  Wood  Street,  London,  E.C.  2,  England 

"OBERON"  UNDERWEAR 

the  BEST  for  Winter 


REGISTERED 


TRADE  MARK 


"OBERON"  Underwear  is  such  an  outstanding 
success  because  it  is  one  hundred  per  cent.  good. 
It  is  sold  freely  the  world  over  and  the  sales  are 
always  increasing.  To  keep  pace  with  the  enor- 
mous demand  we  are  constantly  being  compelled 
to  increase  our  factory  in  size  and  staff. 
"OBERON"  Underwear  represents  excellent 
value — the  kind  that  gives  the  customer  complete 
satisfaction  and  brings  repeat  orders.  Ask  our 
representatives  to  show  you  their  samples,  speci- 
ally selected  for  the  requirements  of  the  Canadian 
Trade. 

NOTE     THIS     LIST    OF     OTHER 

"OBERON"     SPECIALTIES 

Hosiery,  Underwear,  Sports  Coats,  Knickers. 
Knitted  Scarves  in  Silk,  Artificial  Silk  and  Wool, 
Ladies'  and  Men's  Pyjamas,  Towels,  Quilts,  Rugs, 
Blankets,  Sheets,  Linens,  Haberdashery,  Men's 
Shirts,  Dressing  Gowns,  Ties,  Braces,  Collars, 
Caps,  Ladies'  and  Men's  Raincoats  and  Water- 
proofs. 

Samples  at  the  Addresses  Below 


Eastern    Provinces 

Marshall  &  Harding, 

Carlaw  Bldg., 

Wellington  St.  W., 

Toronto 


Western  Provinces 

Mr.  G.  E.  Ledder, 

807  Bower  Bldg., 

Vancouver,  B.C. 


GEORGE  BRETTLE  &  CO.,  LTD. 

119  WOOD  STREET,  LONDON,  E.C.  2,  ENGLAND 
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manufacturers^  HABERDASHERY  &  SMALL  WARES 

Owning  ten  of  the  best  equipped  modern  factories  in  Great  Britain 
producing   many  specialities  known  throughout  the  world,  such    as : 


HURCULACES— the  British  Laces 
for  Boots  and  Shoes—  made  under 
the  most  approved  methods  of 
manufacture,  the  secret  of  their  durability 
being  the  great  strength  of  the  threads 
which  tenaciously  cling  together  and 
resist  wear.   STRENGTH  &  DURABILITY. 


MENDING  WOOLS  &  SEWING 
COTTONS.  The  St.  George's 
and  Crusoe  All-Wool  Mendings 
are  noted  for  their  softness  and  Strength 
in  wear,  their  Smoothness  in  working, 
and  their  high  quality  and  finish.  Crusoe 
Cottons    are    an    equally    famous    line. 


T^AME    LABELS      HANGERS    and 


LOOPS  for  Coats,  Shirts,  Mantles, 
etc.     This   is  a   notable  speciality 
of  ours. 


SPHERE  HOSE  SUPPORTERS  lor 
Ladies  Wear,  enjoy  the  widest  popu- 
larity because  theirquality  throughout 
is  the  finest  possible.  Made  and  finished 
with  thoughtful  attention  to  detail.  Each 
pair  fitted  with  the  famous  "  Grip  that 
grips  and  never  slips."  SPHERE  Suspen- 
ders, Garters  and  Arm  Bands  for  Mens 
Wear  are  supplied  in  many  neat  and  attrac- 
tive designs  ;  also  Sphere  Brownies, 
the  Hose  Supporters  for  Little  Folks. 

ELASTICS  :  The  St.  George's  Brand 
Elastics,  including  the  well-known 
"  Violet"  Quality,  Braids,  Cords, 
Garter  and  Loom  Elastics. 

COTTON    WEBBINGS   and  BIND- 
INGS: Skirt  Bindings  (single  and 


duplex),    Glace    Bindings,    Tapes, 
Galloons,  Stay  Bindings,  Hat  Bindings.etc. 

Here  you  have  the  fast  selling  lines,  the  lines  for  YOU. 


TO   WHOLES  A  LERS.—Get  in  touch  with  us  AT  ONCE  for  fuller  particulars  of 
ALL     OUR     LINES. We     will     do     our     part     with     prompt     service. 


mliiiMllMiimiiilllimillHlllHlllMlllli 


WHOLESALE  ONLY 


FAIRE  BROs  &  Co.,  Ltd.,  LEICESTER, 


LONDON      F.nre  Bros.  &.  Co..  Ltd..   19  Fore  Street,  I 
SOUTH  AFRICA:  Davie». Gnodde  &.  Smith.  1  Strand  simr. 

Ton  Elizabeth 
MELBOURNE:  AlfrcJ  F.  Smith.  2  Ftnk'i  Building!,  Elizabeth 

Vrert.  Melbourne 
SYDNEY      Alfred    F.    Smith.    39    Queen    Victoria    Building*, 

George  Street. 


ENGLANI 

CHRISTCHURCH     Roberi  Malcolm,"Ltd.,  79  Lichfield  Street. 

Alio  Auckland,  Wellington,  Dunedin. 
BOMBAY:  F  A   Rimer  &  Co..  Gaiety  Buildings.  Hornbv  Ro 
NORWAY:  Herrood  Rn-.  Grev  Wedeli  Plan',  Chrlatianla. 
SWEDEN:    Anglo-Amcrikansk.i    Import    A.B.    Skrpp»hron    J. 

Gothcnhuri:  . 

MARK    AJ,.lt  Berendt,  St.  Kongenigade  36/8,  Copenhagen 
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Introducin 

our  new 

TRADE 
MARK 

Eifnlfl  1 1  ^  TrinsnnnEriL)  tu  unu  / 


they 


Make  the  Most  of  Our 
Trade  Mark ! 

/^\UR  new  trade-mark  is  one  which  will  (as  is 
^^  intended)  make  the  strongest  possible  appeal 
to  women.  They  will  like  it  and  remember  it.  They 
will  quickly  learn  to  appreciate  that  it  pays  them  to  biiy  the 
lines  it  advertises. 

Up  to  recently,  people  bought  trade-marked  goods  more  or  less  unconsciously.    To-day 
buy  branded  lines  deliberately,  because  they  realize  how  much  a  trade-mark  stands  for. 

Therefore,  let  our  captivating  trade-mark  and  our  extensive  advertising  help  your  sales 

If  you  have  not  already  arranged  for  complete  stocks,  please  write  us  without  delay. 


Velveteen 

Urhanvs 

T)ress  Cloths 


JaMok 

Velveteen 

(Dorothy 


IVovic 

Underwear 
for  Women 


Voile 


fcSS2£SS2S3E252SSSSSS: 


CROCKtRS  13d 


O^riddy  Street 


■> 
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REGISTERED  TRADE  MARK  Canadian  No.  116.      Folio  27150. 


Important  to  Buyers  of 

HIGH  CLASS  COTTON   FABRICS 


P! 


ease 


Note 


THE 


"FERSTRONG"  BRAND 

is  a  guarantee  of  the  Highest  Quality,  also  of  an 
absolute  uniformity  of  quality  in  all  repeat  business,  as 
all  the  FERSTRONG  Materials  are  made  out  of 
the  Finest  and  Purest  Cotton  the  World  can  Produce 

White  and  Dyed  Cambrics 

Also  the 

CREPE-DE-FERSTRONG 

the    BEST  Substitute  for  Crepe-de-Chine 

These  materials  are  unrivalled  for  making  up  Ladies'  and 
Childien's  underwear,  also  Bl.OUSES,  JUMPERS,  CAMISOLES 
and  all  kinds  of  Ladies  and  Children's  Dainty  Garments. 

Also     High- Class    Range    of    Longcloths. 

Write  U>  FERSTRONG  Depl.  (or  llie  names  of  our  Wliolesa'e 
Agents  ;   .ibo     Free    Pattern!    and    full    information   on    writing   to 

"FERSTRONG  DEPARTMENT" 

52   FAULKNER   STREET,   MANCHESTER,  ENGLAND 
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The  Fine  Scotch  Underwear 
with  the  Fine   Scotch  Finish 


It  is  one  of  the  pleasures  of  selling,  as 
it  is  one  of  the  pleasures  of  wearing, 
Pesco,  to  find  that  not  only  in  general 
principles  but  in  the  most  minute  detail 
of  manufacture  and  finish  Pesco 
Underwear  is  sound. 

The  fine  full  feel  of  Pesco  is  not  discounted 
by  rough  seams  or  undetected  burrs.  The 
trimming  materials  are  of  the  same  high 
quality  as  the  Wool  itself.  Lace,  where 
lace  is  used,  and  linings,  are  put  on  to  stay, 
while  even  button  fastenings  and  button- 
holes reach  the  highest  Pesco  standard. 

The  standard  set  by  Pesco  is  difficult  to 
achieve.  That  it  is  achieved,  albeit  by  un- 
ceasing vigilance  and  care,  is  demonstrated 
by  its  growing  popularity  amongst  people 
who  use  judgment  in  buying,  and  amongst 
Ihe  best  class  stores. 

Sole  Makers  : 

Peter  Scott    &    Co.,    Ltd. 


Hawick 


Scotland 


Now  on  the  ground  with  samples  : 

Messrs.   C.    &    A.    G.    Clark,    35    Wellington    Street    West, 

Toronto. 
Mr.    R.    C.    Poyser,    214    Drumimond    Building,    Montreal. 
Messrs.    The    Hanley    &    Mackay    Co.,    62    Albert    Street. 

Winnipeg. 


The  Pesco  Range 

Obtainable  in  Pun-  Wool  and  Silk 
and    wool    textures — 

For  Ladies  —  Combinations,  Vests 
Spencers,  Bodices,  Drawers,  Knick- 
ers, Nightdresses,  Rib  Vests,  etc.. 
etc. 

For  Children — Combinations,  Night- 
dresses, Sleeping  suit.-,.  Shirts, 
Trousers,     Knickers,     etc.,     s-tc. 

For  Infants— Binders,  Wraps,  Kilt- 
lets,    Gowns,    etc. 

For     Gentlemen    —    Shirts,     Trousers. 
Combinations,     etc..     etc. 
Also 

Pesco  Hose  and  Half  Hose   In   Black. 

Colors   and   Mixtures 

and 

Pesco   Sports   Coats.   Jumpers,    Under- 

vests.      Sweater     Coals.      Scarfs      find 

Caps    in    the    latest    stylos    and    color 

effect  s 

Guaranteed     Unshrinkablo 


I 
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SPERO 

ON     SELVEDGE    OUR    GUARANTEt 


BRITISH 


MAKE 


SUPER-STANDARDISED     QUALITY 

COTTON    GOODS 

BEST"     |V     THE    WORLD'' 


^L-L.        TATTOrsj. 


COTTON  IMPORTERS 
SPINNERS,  DOUBLERS 
MANUFACTURERS 
AND      FINISHERS 


SPERO  MILLS  ON 
MANCHESTER  SHIP 
CANAL— THE  SHOW 
MILLS  OF    LANCASHIRE 


Velveteens 
Sheetings  Pillow   Tubing 

Madras  Shirtings  Voiles 

Novelty  Cloths 


(WHITE  ONLY) 


RICHARD    HAWORTH    AND    COMPANY,    LIMITED.    ENCLAND 
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WORSTED 

'A  RN  S 


SPIKMER50F 
WORSTED 

yarHs 

FOR 
MANUFACTURE 

of  hosiers 
uHderwear, 

ORKftfT^OODS 
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Head  Office  v 

STAMFORD  5T. 
LEICESTER. 

Td«sram*"55\RH5  Leicester 
Telephone  2470-1  Leicester. 

American.  Agents :- 

J.&W.  BASTARD 

(BOSTOH)O. 
134  SUMMER  ST 
BOSTON^  U.S.A. 

Bradford  Office  •.- 

195/6  SWAN  ARCADE, 
BRADFORD. 


J&WBAS 

•^  eniyycn 


SPINNET 

1/EICBS 


.!•■> 
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'»__,-^—  (Copyright\^.^.^_^  } 

Discrimina  ting  merchants 
and  retailers  secure  their 
best  interests  by  stocking 
goods  bearing  the  B.D.A. 
Monogram. 


GREAT  INDUSTRIAL 

LINK 

nPHH  "raison  d'etre"  of  the  Bradford  Dyers'  Association, 
-1  Ltd.,  is  to  co-ordinate  the  Manufacturers'  Craft  with  the 
Dyers'  Art  to  produce  goods  calculated  to  maintain  a  world- 
wide supremacy. 

/^OODS  dyed  and  finished  by  the  Bradford  Dyers' 
^-*  Association,  Ltd.,  bear  the  Association's  trade  mono- 
gram, recognized  throughout  the  Textile  World  as  the  Hall- 
mark of  Excellence. 

nPHIS  distinguishing  symbol  is  something  more  than  the 
■*■  average  hall-mark.  It  is  concrete  evidence  of  the  best 
Dye  and  Finish,  and  of  a  merchandising  policy  which 
attracts  a  definite  clientele.  All  goods  so  stamped  are  identi- 
fied with  their  sources  of  origin  and  invested  with  a  commer- 
cial individuality  which  may  be  summed  up  in  two  words — 

QUALITY  AND  RELIABILITY 

PATTERNS  showing  FINISHES  and 
full  particulars  can  be  obtained  on 
application    to — 


^ 


THE 


7i 


Bradford  Dyers' Association:! J? 

^^  RPADFODD  y^ 


>1\\(  HESTER 


6  OXFORD  ST 
5T  PETERS   SO 


BRADFORD 

(Dcpt.  6)      39  WELL  ST. 


LONDON 


128  V  129 
CHEAPSIDE.E  C2» 


ICOPrmcn') 


DRY     GOODS     REVIEW 


^VlLD&CO.,!^ 

V"A  •  Manufacturers  ^      #      M 

^  Dyed   Flannelettes  • 


Wholesale  and  Export  Only 


SELF 

COLORS 

ONLY 


Quality,  Finish  and  Reliability  Unsurpassed 


I 


Dominion  Agents : 

CANADA:.  Geo.  H.  Napier,  417,  Coristine  Bldgs.,  Montreal. 
AUSTRALIA:     C.  E.   Wain,  Commerce  House,  Flinders  Lane,  Melbourne. 
NEW  ZEALAND:     F.  C.  Brookbanks,  23,  Strand  Arcade,  Auckland. 
SOUTH  AFRICA:     E.  0.  Robotham,  Strathearn  House,  Rissick  and  Fox  Streets,  Johannes- 
burg. 

i 


68,  MAJOR  ST.,  MANCHESTER,  ENGLAND 


Code: 
ABC  (5th  edition) 


Cables  : 
"VAALETTE,  MANCHESTER' 
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have  world-wide  reputation  for  merit. 


Sole  Manufacturers: 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  Rigg  Brothers,  Manchester 
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Rigg's   Sheets 
and  Sheetings 


are  made  throughout  by  modern  methods  of  manu- 
facture at  our  mills  at  Bleaklow,  near  Bury,  Lan- 
cashire (Eng.),  from  the  best  raw  cotton  the 
world  can  produce,  selected  and  purified  by  our- 
selves. Diligent  scrutiny  in  all  stages  of  manu- 
facture maintains  that  unbeatable  quality  upon 
which  their  world-fame  rests. 

When  buying  sheets  and  sheeting,  avoid  all  imi- 
tations, and  insist  on  having  RIGG'S.  ALL 
RIGG'S  Sheets  are  vouched  for  by  the  makers. 
The  mark  "RIGG'S  MANUFACTURE,"  appear- 
ing on  the  selvedge,  constitutes  a  guarantee  of  the 
highest  quality. 


CANADIAN  AGENTS: 

(From  Vancouver  to  Winnipeg) 

E.  W.  DEAN  &  SON, 
32  Seymour  St.,  Vancouver,  B.C. 

(East  of  Winnipeg) 

McINTOSH,     BANFIELD     & 

McCLELLAND.  25  Toronto  St., 

Toronto 


To  do  a  permanent  good-class 
trade,  show  RIGG'S   SHEETS 


Sole  Manufacturers 


wSSSasr 


RIGG  BROTHERS,  LTD. 

Cotton  Spinners  and  Manufacturers  since  1836 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:   Rigg  Brothers,  Manchester 


g^H^fcfgagsn^reaB^ 


The   Motherland's 
Finest  Fabrics 


/^  P.  A.  Fabrics,  by  reason  of  their  high- 
^^*  grade  quality,  their  exclusive  and  dis- 
tinctive designs,  have  attained  a  position  of 
pre-eminence,  and  every  care  is  taken  that 
nothing  shall  compromise  this  reputation. 

THE  Canadian  Representative  for  The  Calico  Printers'  Asso- 
ciation, Ltd.,  is  Mr.  Edward  Foster.  He  carries  samples  of 
all  the  CP.A.  Fabrics  a*nd  will  be  pleased  to  exhibit  these  to, 
and  receive  enquiries  from,  traders  interested  in  high-class  voiles, 
prints,  sateens,  drills,  printed  handkerchiefs  and  furnishing 
fabrics,  and  the  well-known  specialties:  Grafton  Voile,  Potters' 
Prints,  Cepea  Serge,  Sheenore,  Gemarkord,  Cylkcel,  etc. 

NEW  DESIGNS  IN   THE  ABOVE    FABRICS 
HAVE    ARRIVED 

Samples    will    be    submitted    on    request 
Address  your  communications  to'. — 


MR.   EDWARD  FOSTER, 

426,  Coristine  Bldgs., 

20,  St.  Nicholas  Street, 

MONTREAL, 

and 

710,  Empire  Buildings, 

64,  Wellington  Street,  West, 

TORONTO. 


The  Calico  Printers  Association 

Limited 


Manchester 


England 


?mm 


"mo 
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Lister  &  Co.  Ltd. 

SILK  SPINNERS,  MANUFACTURERS 
DYERS  AND  FINISHERS 


Drapery,  Textile  and  Women's  Wear 

Exhibition 

APRIL    192  1 

Royal  Agricultural  Hall,  London,  England 

We  invite  you  to  see  our  Exhibit 
at  Stands  57  and  64,  ground  floor. 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,  SCOTLAND 

Established  1775 
Canadian  Representatives  :  CAMPBELL,  SMIBERT  &  CO.,  MO  NTREAL  and  TORONTO 


MILLINERY  AND  HABERDASHERY  WIRE 

Chenilles,' Hat  Braids,  Dress  and  Mantle,  Dress  Cord  and  Girdles,  Artificial  Silk,  Braids  and  Ribbons, 
Embroidery  Silks,  Tassels,  Pom,  etc.  Upholstery  Cords  and  Trimmings,  Scroll,  Argyle,  Saddle  Bag  and 
Flat  Gimps,  DRESS  FRINGES,  Tassels,  etc. 

MADE  IN  SILK,  COTTON,  WOOL    ETC. 
Artificial  Silk  Straw  Braids  for  Millinery  Hat  Manufacturing 

SUPPLIERS  TO  WHOLESALERS  AND  SHIPPING  HOUSES 
SHIPPING  AND  STRICTLY  WHOLESALE    TRADE  ESPECIALLY  CATERED  FOR 


TELEGRAMS: 

DAVENPORT 

MACCLESFIELD 


P.  DAVENPORT 


MANCHESTER 

OFFICE: 
39  PICCADILLY 


^f<"0i04l 


BRIDGE£ST.  MILLS        -        -      MACCLESFIELD,  ENGLAND 

Canadian  Agent:    R.  C.  PARSONS,  34  FRONT  ST.  WEST,  TORONTO 


at"ttbQ, 

♦     ROYAL     * 
AGRICULTURAL 

HALL.L0ND0N 

CLOTHING  6-WOOLLEN  TOADf S 

MAR.  8«H8th 

DRAPERY  b  TEXTILE  TRADES 

APR.4*H5tt 


ORGANISERS  :- 

INTERNATIONAL    TRADE  EXHIBITIONS  l™ 
BROAD  STREET  HOUSE,  MEW  BROAD  STREET lomdone<, 

CABLES'.   PROMENADE  AVE. LONDON 
ESTABLISHED       189*4 


,■>(.! 
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INFOOT  BRAND 


Unequalled  Quality 


\VS  579 

WHITE  KID  FINISH 

I'INK,  WHITE  OR  BLl'E 

TRIMMINGS 

SILK  KIBRON  TIE 


SK  858 
SJLK   (PLAIN) 
PINK,  WHITE  OR  RLUE 
SOFT  SOLES 
SK  855 
QUILTED  SILK 
I'INK,  WHITE  OR  BLUE 


\VS  51  s 
WHITE  KID   FINISH 

FIRM  SOLES 

PEARLED  BUTTONS 

SK  849 

ONE  TIE,  PLAIN   SILK 

IN    PINK,    WHITE,    BLUE 

OR  YELLOW 


SOFT  SOLES  FLORETTE  DECORATION 

These  Fine  Holiday  lines,  and  many  other  imported  designs,  all  in  stock  at 

LONDON, CANADA 
Ready  for  immediate  shipment.      Write  to  our  Canadian  Branch  Office. 

INFANTS'  FOOTWEAR  LIMITED,  London,  E.C.I,  England 
GREENE-SWIFT  BUILDING,  LONDON,  CANADA 


t 
t 


GOOD  TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


~4/w 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS   FIRM   OF   LONDON    SHRINKERS— BEST   OF   ALL   ON   THE    STAMP   OF 

JEN  MENS,      WELCH         Co.,      Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of  the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and  BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


«-n/V>*— •» 
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HAZELS  TEXTILES 


(Jor  ALL  COUNTRIES 

woollens 
worsteds  &  unions 
serges,  tweeds,  gabardines 


LONDON.   LEEDS  &  GLASGOW 
Head  Office 
16  NILE  STREET 

CITY     ROAD. 
LONDON.  HI 


HINGED  SAFETY  and  COLLAR  PINS 

In  Best  Quality  Rolled  Gold,  Gold  Plated,  Etc. 


On 

Attractive 

Fancy  Pads, 

in  Cases 


Or 
on  Single 
Cards  if 
Desired 


We    are    sole    manufacturers    of    the  well  known   "Stratnoid" 
Photo  Frames— guaranteed  untarnishable  in  any  climate 

STRATTON  &  CO.  LTD.    Manufacturing  Jeweller, 

Balmoral  Works,  Bromsgrove  Street 
BIRMINGHAM,   ENGLAND 

Cables;  "Stratnoid,"  Birmingham  Codes:  A. B.C.  5th"Ed. — Bentley'i 
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TEXTILE  SMALL  WARES 

JAMES  CARR  &  SONS,  LIMITED 
t      CLARENCE  MILLS 

CLARENCE  STREET.  CHESTER  ROAD 

MANCHESTER 

Manufacturers  of  all  classes  of  Webs, 
Cords  and  Bindings,  in  cotton,  wor- 
sted and  linen;  Curtain  Webs,  Edg- 
ings, Layon  Borders,  Blind  Cords, 
Carpet  Binding,  Cotton  Banding,  etc. 

Original  Patentees  of 
CARR'S  WOVEN  LADDER  TAPE. 

WHOLESALE  ONLY. 

Agent  for  Canada: 

Mr.  D.  F.  Moore 

Manchester^Building,         Melinda  Street 
TORONTO 


KIDMAR1H0SIERY  CO. 

53  McPHAIL  ST.,  BRIDGETON,  GLASGOW 


Makers  of 


Ladies'  Sports  Coats 

Made  from  best  Scotch  Fingering  Yarns 
in  all  Shades.    Guaranteed  All  Wool. 

Children's  Jerseys 

Made  of  Wool  with  cotton  back.  In  all 
sizes  and  shades.  Styles  with  button 
shoulders  and  also  polo  collars. 

All-Wool  Shawls 

For  Infant  Wear.  Made  from  finest  Cross- 
bred and  Merino  wools.  In  large  range  of 
designs  and  any  sizes  required.  Also  in 
Black  and  Colours. 


Agents  : 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


Codes-AB.C.  5^ Marconi Bentleys 


*£& 


V>°rt 


UaceWindow 
Decorations  by 
DOBSONS  and 

MBROWNE&eC 

(The  Amalgamated  firm^ 

Wholesalers  and 
Importers  only 

.    ■  Factories  •-■ 

Meadows  MilLNoftingham 
a     -l    o      i.       rz-n 


Beeston  ■ 
Victoria  MiIlsJ)ravcott 
Burn  Road  Mills, 
•  DarveLtyB.- 

-HeadOffices:- 
Station  Street 
Nottin£ham,Entf. 


V"^^> 


Cables  :-Brun,Nottingham.Eng 


Direct  Representative 
Mr.  A.  J.  Burrows 
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Cables: 
qgPft; !  TOWELLINGS,  MANCHESTER 
A.B.C.  5th  EDITION 

THOS.  POTTER  &  SON 

LATE  ELI  LEES  &  CO.,  LTD. 

Manufacturers  of 

WHITE,  GREY,  FANCY  TURKISH  AND 
HONEYCOMB 

TOWELS 

BATH    BLANKETS,    TERRY    CLOTHS, 
ROLLERINGS,  DUSTERS 

BLEACHED  TWILL  AND  PLAIN 

SHEETS  and  SHEETINGS 
31,  MAJOR  STREET,  MANCHESTER 


AGENTS: 

H.  WARD,  DIBB  &  CO. 

Carlaw  Buildings 

30,  Wellington  Street,  West  -  TORONTO 


Telegrams: 
'Wardibb,  Toronto" 


Telephone: 
•Adelaide  5686" 


J 


.  C.  McGregor  &  Co. 

53  McPhail  St.       Bridgeton,  Glasgow 


Makers  of 


Furnishing  Muslins 

Madras  Muslins  in  cream,  white  and  col- 
oured,   in    all-over    and    border    designs, 
Harness,  Spots,  Sprigs,  Lappets,  Brise-bise 
and  Waterfall  Curtains 

Dress  and  Millinery 
Muslins 

Book  Muslins,  Robe  Muslins,  Lawns,  Nain- 
sooks, Madapollams,  etc. 

Agents 

WRIGHT  &  MORGAN 

MONTREAL  and  TORONTO 


Robert  Morton  &  Sons 

Muslin  Manufacturers 

34  Albion  St.,  Glasgow 

—  SPECIALTIES  — 

Buckrams  -  Sparteries  -  Marlys 

MILLINERY  MUSLINS  in  BLACK, 
WHITE  and  COLORS 

Also 

PALE  BOOKS,  NAINSOOKS, 
LAWNS,  INDIA  LINONS, 
PERSIAN  LAWNS,  CHECK 
CRINOLINES,  MADRAS  and 
HARNESS  MUSLINS,  Etc.,  Etc. 


Cables:     Morton,  Glasgow 


Code:     Marconi 


Canadian  Representative 

STRACHANS,  LTD. 

Empire  Building,  64  Wellington  St.  West] 

TORONTO 


TELEGRAMS: 
WAKEFUL 
GLASGOW 


CODE: 
A.B.C. 

5TH  EDITION 


WILSON   &    CO. 

48  ALBION  STREET 

GLASGOW 


MANUFACTURERS 


Ecru  and   Colored   Madras   Muslins, 

Coin  Spots  and  Figured  Harness 

Book  Muslins  Robe  Muslins 

Voiles 

Anglo-Swiss  and  Broche  Muslins, 

"Wilsco"  Lawns,  "Zelette" 

LACE  CURTAINS 

LACE  NETS 
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HEARTIEST  GOOD  WISHES 

Some  prefer  new-fangled  greetings, 
Others  search  for  this  or  that; 
But  the  good  old  "Merry  Christmas' 

Never,  sounds  the  least  bit  flat. 


May  the  New  Year  bring  to  all  Prosperity  and 
a  full  measure  of  health  and  happiness 


THE 


^'<& 


W.|R.  BROCK  CO.,  LIMITED 

Wholesale  Dry  Goods 

MONTREAL 
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"SUPER  INDIA 
SHRUNK" 

is  the  TAPE  which  tailors 
and  other  extensive  users  of 
tape    find    most    satisfactory. 

They  want  fine  quality  and 
long  wear,  and  a  tape  that 
does  not  stretch  nor  shrink. 
This  is  the  secret  of  the  suc- 
cess of  "Super  India  Shrunk." 

Manufactured  by 

GEORGE  H.  WHEATCROFT  &  CO. 

WIRKSWORTH,  ENGLAND 


THE   STAC. 

Sole  Agents  for 
Canada 


[SPEEDWELL! 


'0    VI 


Wishing   Our   Many 

Friends 

A  Merry  Xmas 

and  a 

Prosperous  New  Year 


WALTER  WILLIAMS  &  CO.,  Ltd. 

MONTREAL  :  508  Read  Building 
TORONTO  :  20  Wellington  St.  W. 
QUEBEC       and       VANCOUVER 
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Rtgis^red   No  262  005 


IT1IIUTHIII1I11M  """Hill 


The  Hall-Mark  of 

Maximum  Comfort  and 
Durability  at  Minimum  Cost. 

FIRST  IN  THE  FIELD  AND  STILL  LEADING. 

Manufactured    on    THE    GRADUATED   I 
PRINCIPLE,  and  Commencing  with  TWO 
THREADS    in    the   TOP,  it    increases  in 
WEAR-RESISTING  PROPERTIES  as  it 
descends. 

ThusTHE  LEG  HAS  THREE  THREADS, 
THE    INSTEP   AND    FOOT   FOUR, 
and    the    HEEL   and   TOE    FIVE, 
making  it  essentially 


A  HALF   HOSE 
FOR    HARD   WEAR. 

ABSOLUTELY  SEAMLESS 
PERFECT  IN  FIT 
GUARANTEED  UNSHRINKABLE 


To  be  had  from  any  of  the  Leading  Wholesale  Dry  Coods  Houses. 


-*TTITTTTTTMMTTMMrMTrTtTTTniMUlllTMTT!MMTTlMrTMMITIHM*. 


ENCOURAGE  TRADE 

Buyers  who  place  orders  now  for  Horrockses' 
Cottons,  etc.,  have  nothing  to  lose  should  prices 
decline  during  the  coming  months. 

Orders  are  accepted  at  fixed  prices  on  receipt  of 
orders  at  Manchester,  subject  to  any  reduction 
on  the  date  of  shipment 

This  enables  Buyers  to  keep  up  their  stocks  and 
show  full  lines  of  HORROCKSES'  standard 
fabrics — and,  at  the  same  time,  protect  themselves 
against  future  declines  in  prices. 

Place  your  order  for  1921  now. 

Prompt  deliveries  can  be  made. 


JOHN  E.  RITCHIE,  Canadian  Agent 
591  St.  Catherine  St.  W.  -  MONTREAL 

Branches  :     Toronto  and  Vancouver 

UNITED  STATES  AGENTS: 

WRIGHT  &  GRAHAM  COMPANY 

110  Franklin  St.,  New  York  City 

HORROCKSES,  CREWDSON  &  CO.,  LIMITED 

Cotton  Spinners  and  Manufacturers 

MANCHESTER,    ENGLAND 


John  Ainscow  &  Co.,  Ltd. 

Spinners  and  Manufacturers 

TURKISH  TOWELS,  QUILTS, 
COUNTERPANES,  &c. 

Beehive  Mills,  Lostock,  Bolton; 

California  Mills,  Stockport; 

34  Charlotte  Street  MANCHESTER 


Canadian    Agent:     Walter    Williams,    508    Read    Building, 
45  St.  Alexander  St.,  Montreal 


ESTABLISHED   1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


Calgary,  Alta. 
Edmonton,    Alta. 
Halifax,    N.S. 
London,  Ont. 
Sydney,  N.S. 


OFFICES    IN    CANADA: 

Ottawa,    Ont. 
St.   John   N.B. 
Vancouver.    B.C. 
Victoria.  B.C. 


Montreal,    Que. 
Quebec,   Que. 
i'oronto,    Ont. 
Winnipeg.    Man. 
Hamilton,  Ont.,  and  St.  John's,  Nfld. 


Reputation    gained    by    long    years    of   vigorous, 
conscientious   and   successful    work. 

JOHN  A.  THOMPSON,  General  Manager,  Western  Canada 

TORONTO,   ONTARIO 
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TO  OUR  FRIENDS 


We  extend  Seasonable  greetings 
with  our  best  wishes  for 


A  MERRY  CHRISTMAS 


A  HAPPY  NEW  YEAR 


THE  W.  R.  BROCK  COMPANY  (LIMITED) 

General  Wholesale  Dry  Goods, 
Woollens,  Carpets,  etc. 

TORONTO 
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Cftristmas;  1920 

/ff*ptimi$m  for  tfie  future  of  mankind  was 
VUx  trie  basis  of  the  jubilations  marking 
Christendom' $  first  Christmas. 

Us  we  have  grown  in  other  respects  since 
then,  so  should  we  have  grown  in  optimism,  sd 
that  at  this  time  of  unsettled  conditions  and 
doubt  we  might  be  able  to  look  forward 
smiling;  and  assured  of  the  mutual  confidence 
of  honest  men,  have  faith  to  believe  that  effort 
to  serve  will  restore  normality  and  that  con- 
scientious merchandising  will  recreate  prosperity. 

therefore,  tfic  best  Christmas  wish  of  Dry 
Goods  Review  for  its  readers  and  friends  is-. 

''may  all  the  prosperity  possible  from 
Christian  optimism  be  your$;  may  success 
accompany  your  efforts  to  procure  weal?  and 
may  happiness  crown  all." 


Dry  Goods  Review 
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THE  BUSINESS  SITUATION 

IT  IS  the  general  opinion  of  trade  papers 
and  business  men  alike  that  the  silver  lin- 
ing is  about  due  to  show  itself,  and  with 
business  picking  up  in  the  retail  trade,  due  in 
considerable  part  to  attractive  Christmas  reduc- 
tions, many  conservatively-thinking  people  are 
predicting  an  improvement  all  along  the  line 
at  the  very  first  of  the  year.  The  "Merchants' 
Record  and  Show  Window,"  of  Chicago,  com- 
menting on  the  business  situation  in  its  Novem- 
ber issue,  says:  "Business  is  picking  up.  Oc- 
tober sales  were  the  best  for  any  month  of 
the  present  year  along  State  Street.  Ap- 
parently falling  prices  have  started  people  to 
buying  and  it  is  probable  that  the  same  general 
condition  will  prevail  all  over  the  country. 
The  consuming  public  has  been  holding  off 
buying  while  prices  were  at  top  notch,  but  the 
genuine  reductions  have  started  brisk  buying 
once  more." 

Although  prices  in  Canada  never,  at  any 
time,  climbed  to  such  heights  as  those  which 
prevailed  across  the  border,  the  same  reluct- 
ance on  the  part  of  the  buying  public  to  pay 
high  prices  was  clearly  manifested  a  few 
months  ago,  and  the  country-wide  lull  which 
threatened  to  seriously  affect  trade  in  the 
United  States  was  felt  in  part  measure  in  Can- 
ada. The  strain  has  been  at  its  worst  during 
the  past  few  weeks,  and  although  Christmas 
has  been  responsible  for  a  certain  livening 
influence  it  is  believed  that  the  volume  of  busi- 
ness done  this  Christmas  will  not  be  quite  up 
to  previous  years.  This  is  not  to  be  taken 
as  a  bad  omen,  however,  for  'the  improvement 
during  the  past  week  or  two  has  been  re- 
markable in  the  larger  centres  where  business 
has  been  particularly  dull,  and  reports  from 
the  smaller  centres  are  quite  satisfactory.     If 


the  merchant,  the  jobber,  the  wholesaler  and 
the  manufacturer  all  appreciate  the  good 
that  can  come  from  cool-headedness,  their  co- 
operation and  sane  handling  of  the  situation 
will  effect  a  more  rapid  readjustment,  and 
prosperity  will  follow  so  much  sooner. 


DON'T  NEGLECT  YOUR  ADVERTISING 
4£T"T7HAT  do  y°u  suggest  as  a  wise  adver- 

y  y  tising  policy  to  adopt  at  this  time?" 
This  query  reached  Dry  Goods  Review 
recently  and  incidentally  brought  up  one  of 
the  most  important  matters  that  the  merchant 
has  to  deal  with.  Present  conditions  have  led 
many  business  men  to  believe  that  advertising 
is  by  way  of  being  an  unnecessary  expense. 
This  idea  is  the  very  last  that  should  be  en- 
tertained by  the  man  who  wants  to  survive  the 
present  period  of  business  depression.  Store 
advertising  can  play  a  very  important  role  in 
the  scheme  of  readjustment  and  the  wise  mer- 
chant will  keep  his  name  before  the  buying 
public  and  see  that  it  is  regarded  as  a  signa- 
ture to  truth  in  advertising.  He  will  use  his 
advertising  as  a  means  of  sales  promotion,  and 
he  will  appreciate  that  sales  promotion  is  most 
needed  when  people  are  hesitating  in  spend- 
ing money.  As  one  merchant  aptly  expresses 
it:  "When  I  want  my  flivver  to  climb  a  hill  I 
give  her  gas."  The  trade  is  climbing  a  very 
steep  hill  at  present  and  needs  an  additional 
amount  of  power  behind  it  in  order  to  make 
the  grade.  Advertising  of  the  right  sort  will 
supply  a  big  percentage  of  this  power. 


POSTAL  RATES 

EXPRESS  rates  and  freight  rates  have  been 
greatly  increased,  but  there  has  been  no 
increase  in  the  Parcel  Post  rate.  The  Railway 
Commission  granted  an  increase  on  freight  rates 
after  going  into  the  matter  very  carefully,  on 
the  ground  that  the  express  companies  could 
not  carry  matter  at  their  present  rates.  Parcel 
Post  rates,  however,  have  not  been  increased 
and  the  result  is  the  mail  order  houses  have 
been  able  to  get  a  service  considerably  below 
cost.  This  is  borne  by  the  general  body  of  tax- 
payers, of  whom  the  retail  merchant  is  a  very 
important  factor. 

Since  the  increase  in  freight  and  express 
rates  the  amount  of  matter  carried  by  Parcel 
Post  has  increased  very  materially.  On  some 
routes  this  increase  would  amount  to  at  least 
50  per  cent. 

The  increase  in  charge  for  registration  from 
five  to  ten  cents  has  not  caused  any  decrease  in 
the  number  of  registered  parcels;  on  the  other 
hand  there  has  been  an  increase. 


Let  one  of  your  New  Year's  resolutions  be 
to  give  to  your  public  better  service  through 
the  store  window.  The  window  is  the  "Wel- 
come" sign  of  your  business — be  sure  that  it 
expresses  the  proper  cordiality. 


,,s 
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Afternoon  Tea  Entices  Customers 

C.  ().  Saint  Jean,  Well-known  Quebec  Merchant,  Opens  Beautifully-equipped  New  Store  on 

Wellington  Street,  Where  Prominence  is    Given  a  Rose  Tea  Room,  With  the  Result 

That  Sales  Are  Increasing — A  Sound  Policv. 


.Mezzanine  Floor  Tea  Room  in  the  Handsome  Store  Newly  Opened  by  C  O.  Saint  Jean. 


SPOTLESS  fresh  paint  anil  the  pre- 
sence of  a  workman  adding  some 
finishing  touches  to  the  windows, 
were  the  signs  patent  that  a  new 
store  had  just  been  opened  on  Wellington 
Street,  Sherbrooke.  Through  the  cour- 
tesy of  its  proprietor,  C.  0.  St.  Jean,  a 
representative  of  Dry  Goods  Review  was 
enabled  to  inspect  this  most  attractive 
and  up-to-date  shop  which  is  situated 
in  the  very  heart  of  Sheibrooke's  mer- 
cantile  district. 

The  store  is  unique  in  many  ways,  and 
although  not  officially  open  as  yet, 
nevertheless  repays  a  visit  both  from  a 
standpoint  of  store  equipment  and  ser- 
vice and  also  on  account  of  the  remark- 
able atmosphere  which  it  radiates. 
Originally  located  further  down  the 
street,  it  outgrew  its  former  quar- 
ters, and  so  Mr.  St.  Jean  de- 
cided to  build  a  new  store  suitable  to 
his  own  individual  needs.  His  desire  was 
consummated  this  year,  and  on  Thanks- 
giving Day,  the  18th  of  October  last,  Mr. 
St.  Jean  vacated  his  former  premises  and 
took  over  the  bright,  modern  store  at 
21   Wellington   Street    North. 

Effective  Scheme   Employed 

The  new  store  is  a  three-storey  build- 
ing of  substantial  brick  with  stone  fac- 
ings, having  two  large  display  windows 
in    front    in   which    the    newest    merchan- 


dise, dry  goods,  specialties,  and  ready- 
to-wear  are  prominently  featured.  The 
windows  are  artistically  draped  with  a 
plain  valance  of  heavy  monk's  cloth  ap- 
pliqued  in  dark  brown,  and  the  woodwork 
is  of  a  contrasting  shade  in  each  win- 
dow. On  the  right-hand  side,  a  rose  and 
cream  enamelled  background,  surmount- 
ed by  a  pebbled  glass  frieze,  and  on  the 
left  a  corresponding  background  of  dull 
blue  and  grey  provides  a  charming  and 
unusual  setting  for  the  evening  accessor- 
ies and  the  frocks  which  were  being  fea- 
tured for  the  time  being. 

The  interior  of  the  store  is  as  artistic 
as  it  is  unusual,  and  denotes  the  touch 
of  an  artist  as  well  as  the  practical  ex- 
pression of  service.  One  is  not  greatly 
surprised  to  learn  that  the  inspiration  of 
many  of  the  charming  features  of  the 
shop  are  due  to  the  fact  that  a  woman 
was  largely  responsible  for  their  incep- 
tion. Mr.  St.  Jean's  associate  in  the 
firm,  Miss  M.  E.  Bradley,  modestly  dis- 
claimed any  credit  for  all  the  clever  fea- 
tures of  the  shop  but  admitted  that  she 
took  great  pride  in  the  new  building. 

"I  think  we  were  wise  to  go  ahead 
and  move  in,"  said  Miss  Bradley,  "for 
we  have  found  that  business  is  excellent 
in  spite  of  all  the  talk  regarding  trade 
apathy." 

And  while  she  pointed  out  the  various  ■ 


features  it  was  quite  apparent  that  busi- 
ness was  excellent. 

The  main  floor  of  the  store  is  about 
88  feet  long  by  28  feet  wide,  and  is  ar- 
tistically finished  in  pure  white  with 
polished  hardwood  floors  of  light  oak, 
over  which  rugs  are  scattered.  A  stair- 
way of  the  same  wood  leads  down  to  the 
basement  store,  wherein  cottons,  linens, 
kimonas,  and  piece  goods,  etc.,  are  to 
be  found.  Shelving  running  from  ceiling 
to  floor  provides  adequate  room  for  the 
merchandise,  and  long  centre  tables  are 
also  used  for  the  purpose  of  displaying 
remnants. 

Department   Arrangements 

The  main  floor  contains  the  mantle, 
dress  goods  and  novelty  departments, 
the  corset  section,  etc.  On  the  left  of 
the  entrance  is  found  the  neckwea'-. 
gloves  and  hosiery  section,  on  the  right 
are  the  dress  goods,  silks  and  button 
counters,  while  in  the  centre  are  to  be 
found  the  notions,  art  goods  and  ribbons. 
Towards  the  back  of  the  store  four  large 
glass  wall  cases  enclose  a  fine  array  of 
smart  ready-to-wear  for  women,  includ- 
ing suits,  wraps  and  gowns,  and  on  each 
side  two  niches,  faced  on  three  sides 
by  cheval  mirrors,  provide  convenient 
trying-on  facilities.  Opposite  to  the 
mantle  department  is  the  blouse  and  cor- 
set section   where  an  interesting  display 
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of  seasonable  novelties  is  on  view.  At 
the  rear  are  the  offices  and  alteration 
departments.  A  little  later,  when  all  the 
appointments  of  the  store  are  complete, 
a  cash  carrier  system  will  be  installed, 
the  placing  of  which  is  now  under  way. 

The  Rose  Tea  Room 

So  far  the  practical  side  of  the  store. 
When  the  visitor  mounts  the  fine  wide 
stairway  of  gleaming  hardwood  which 
leads  from  the  main  floor  up  to  the  mez- 
zanine gallery  above,  he  leaves  behind 
him  all  thoughts  of  business  and  prob- 
lems connected  with  selecting  gifts  and 
matching  samples,  for  here  no  business 
is  allowed  to  enter,  and  only  the  delight- 
ful intimacy  of  conversation  tempered 
by  the  tinkle  of  tea  cups  reigns  supreme. 
Surely  no  innovation  in  merchandising 
methods  has  created  so  much  favorable 
comment  as  has  the  rose  tea  room  in- 
stalled by  Mr.  St.  Jean  in  the  new  store, 
and  those  who  scoffed  at  the  prepos- 
terous nature  of  the  idea  as  well  as  the 
waste  of  good  space  are  now  obliged  to 
admit  that  sometimes  feminine  weak- 
nesses are  a  paying  proposition.  Tea 
and  chat  invariably  follow  in  the  wake 
of  a  shopping  expedition,  and  when  there 
is  no  other  tea  room  in  the  city  the  in- 
clusion of  one  within  the  limits  of  a  dry 
goods  store  seems  to  be  an  excellent 
idea. 

Not  only  is  the  gallery  a  triumph  ar- 
tistically, but  it  renders  service  match- 
ing that  offered  in  the  finest  of  depart- 
mental store  restaurants.  The  service 
is  supervised  entirely  by  a  graduate  of 
Macdonald  College,  who  officiates  in  the 
immaculate  little  kitchenette,  which 
opens  off  the  gallery.  This  efficient 
young  lady  informed  Dry  Goods  Review 
that  the  tea  room  was  proving  to  be 
immensely  popular,  and  already  it  is 
found  to  be  too  small  for  the  demands 
upon  its  hospitality.  The  hours  for  ser- 
vice are  3.30  to  5.30  and  at  this  time 
the  shop  is  generally  found  to  do  its 
best  business. 

One  has  only  to  see  the  rose  tea  room 
with  its  French  gray  tables  and  wicker 
chairs  daintily  cushioned  in  cretonne, 
its  warm  rose  curtains  and  its  cosy 
chintz-covered  lounges,  to  appreciate  the 
fact  that  few  stores  of  its  size  have  ever 
attempted  or  achieved  so  remarkable  an 
effect.  Real  Limoges  china  graces  the 
tables  and  hand-painted  menus  indicate 
delicacies  which  are  both  delectable  and 
appropriate.  Tea  or  cocoa,  with  toast, 
sandwiches  or  cake  provide  sufficient 
choice  for  the  store's  guests  at  a  reason- 
able cost.  The  waitress  is  daintily  garb- 
ed in  grey  with  French  apron  and  cap, 
and  she,  in  addition  to  the  two  servers 
in  the  kitchenette,  attends,  to  the  cus- 
tomers' requirements. 

Triple  windows  flanked  by  oblong  mir- 
rors are  curtained  in  dull  rose  rep,  while 
portieres  of  gray  with  rose  borders  con- 
ceal the  kitchenette  and  the  rest  room 
from  view.  A  heavy  rose  velvet  rug 
is  laid  on  the  floor  and  rose-shaded 
candles    are    upon    every    table    together 


with   a   spray   of  fragrant   snap   dragon 
in  a  dainty  vase. 

A  soft  mellow  light  is  diffused  by 
means  of  two  rows  of  oval-shaped 
globes  on  the  indirect  lighting  plan,  and 
during  the  day  time  plenty  of  sunlight 
streams  in  through  the  many  windows. 

Unique  Announcement  Folder 

In  order  to  introduce  the  new  store 
to  his  customers,  Mr.  St.  Jean  is  featur- 
ing an  introduction  sale  in  certain  de- 
partments and  is  also  sending  out  a 
dainty  folder  announcing  the  opening 
during  the  current  month.  This  folder 
is  in  triple  leaf  style  in  yellow  with  a 
clever  sketch  of  Dame  Fashion  arriving 
from  Paris  laden  with  boxes  and  cases 
of  chic  wearing  apparel.  Both  Mr.  St. 
Jean  and  Miss  Bradley  have  spared  no 
pains  in  the  effort  to  make  the  store  one 
of  individual  charm  and  unusual  attrac- 
tiveness, and  in  so  doing  they  are  only 
carrying  out  the  policy  of  the  store, 
which  aims  to  ensure  individuality  in  all 
lines  to  the  wearer,  whether  it  be  coat, 
dress,  suit  or  blouse.  Mr.  St.  Jean 
makes  it  a  policy  to  purchase  only  in 
limited  numbers  of  any  kind,  as  a  means 
of  protecting  his  customers'  preferences. 


By  such  means  he  has  succeeded  in  creat- 
ing a  successful  business,  believing  that 
his  customers  prefer  artistic,  homelike 
surroundings,  together  with  smart  in- 
dividual merchandise. 

A  word  about  the  sales  staff  is  also 
necessary  in  dealing  with  the  store,  for 
service  is  paramount  in  the  minds  of 
the  manager  and  his  assistants  alike. 
Mr.  St.  Jean  is  a  firm  believer  in  cour- 
tesy and  cordiality,  and  insists  that 
people  are  more  attracted  by  these 
qualities  together  with  prompt  service 
and  good  merchandise  than  by  any  other 
means  of  appeal.  Serving  children  first 
is  another  of  Mr.  St.  Jean's  maxims,  and 
he  has  often  won  over  many  small  and 
timid  persons  who  are  attempting  a  little 
shopping  for  mother  by  his  sympathetic 
and  understanding  manner.  He  believes 
in  serving  them  personally  himself,  and 
one  often  hears  his  merry  laugh  as  he 
solves  knotty  problems  in  sewing  silk 
or  buttons  for  his  youthful  customers. 
There  is  a  warmth  and  genuine  friendli- 
ness in  the  atmosphere  of  the  store  which 
is  quickly  remarked  by  strangers,  who 
frequently  refer  to  it.  The  sales  girls 
have  all  been  with  the  store  for  many 
(Continued  on  page  90). 


GOODS  WILL  MOVE  IF  PRICE  IS  RIGHT 

WAR  PRICES  AND  WAR  PROFITS  ARE  PAST 


Tp  HE  final  chapters  in  the  industrial 
*■  liquidation  are  now  being:  written. 
The  retailers  are  at  last  falling  into  line, 
and  where  they  have  shown  a  disposition 
to  meet  their  customers'  views  as  to 
prices,  they  have  demonstrated  that 
there  is  an  enormous  latent  purchasing 
power.  There  is  no  doubt  of  the  ability 
to  move  goods  into  the  hands  of  final 
consumers,  provided  the  price  is  right. 
It  should  not  take  long  to  clean  up  pres- 
ent stocks  once  the  retailers,  generally, 
adopt  the  policy  that  the  leaders  have 
already  started.  Then  will  follow  the  re- 
placement of  stocks  which,  thanks  to 
heavy  reductions  in  price  by  manufac- 
turers, can  be  done  to  good  advantage. 
Of  course,  all  this  means  that  war  prices 
and  war  profits  have  gone  for  good.  All 
must  disabuse  themselves  of  the  idea 
that  these  can  be  retained  at  any  stage. 
But  the  point  is,  first,  that  there  is  now 
promise  that  the  period  of  industrial  re- 
cession will  be  comparatively  short-lived 
and  secondly,  that  even  what  used  to  be 
considered  normal  profits  would,  in  the 
large  majority  of  cases,  amply  support 
present  stock  prices.  In  this  way  Hay- 
den,  Stone  &  Co.  review  the  market  situ- 
ation in  their  weekly  letter. 

Even  the  most  stubborn  of  the  ob- 
stacles to  a  return  to  healthy  active  con- 
ditions is  beginning  to  give  way,  they 
continue.  We  allude  to  the  question  of 
wages.  During  the  war  period,  these 
were  largely  paid  out  of  capital.  Of 
course,  this  could  not  long  continue  with- 
out complete  disaster.  Henceforth,  they 
will  be  paid  according  to  the  ability  of 
industries  to  meet  them.     It  will  be,  in 


the  end,  more  satisfactory  to  be  assured 
of  a  certain  wage,  even  if  less  in  dollars 
and  cents,  that  will  have  a  purchasing 
power  equal  to  a  normally  higher  but 
actually  far  more  uncertain  remunera- 
tion. 

There  is,  however,  one  rather  disturb- 
ing thought;  our  prosperity  in  the  last 
five  years  has  been  largely  based  on 
Europe's  demand  for  our  goods,  at  ab- 
normal prices.  This  demand  will,  hence- 
forth, not  only  be  radically  diminished, 
but  will  be  replaced  by  the  ability  of 
Europe  to  compete  in  our  own  markets. 
Even  after  severe  markdowns,  our  prices 
will  be  very  attractive  to  European  pro- 
ducers, especially  on  preseni  exchange 
rates.  Europe  still  owes  us  enormous 
debts.  These  cannot  be  paid  in  money; 
they  must  be  met  with  goods.  Whether 
it  is  better  to  let  these  goods  in  at  such 
prices  as  to  jeopardize  our  own  manufac- 
turers, or  to  protect  them  against  this 
influx,  even  if  to  do  so  it  may  be  neces- 
sary to  forego  payment  of  this  debt,  is  a 
deep  economic  problem,  which  it  is  hard- 
ly the  function  of  this  letter  to  take  up, 
but  the  mere  fact  that  such  a  problem 
exists  emphasizes  that  world  competition 
is  being  rapidly  restored  and  that  some 
outlet  must  be  found  for  our  own  goods, 
as  our  productive  capacity  is  probably 
well  in  excess  of  our  own  needs.  We 
mention  this  to  bring  out  the  fact  that 
while  it  is  to  be  hoped  that  industry  will, 
in  the  course  of  a  few  months,  be  again 
fairly  active,  the  element  of  competition 
will  be  very  prominent  and  the  margin 
of  profit  correspondingly  small. 
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Manufacturers  Object  to  Dumping 

Representatives  of  Firms  Making  Women's  Wear  Appear  Before  the  Tariff  Commission  in 

Toronto  and  Strongly  Urge  That  the  Tariff  be  Maintained  to  Protect  Canadian 

Interests — Brief  Presented  by  A.  T.  Reid  on  Behalf  of  Canadian 

Manufacturers. 


REPRESENTING  the  Canadian 
manufacturers  of  dresses,  waists, 
whitewear  and  women's  neckwear, 
Mr.  A.  T.  Reid,  of  the  A.  T.  Reid  Co., 
Ltd.,  on  Monday,  December  6,  appeared 
before  the  Tariff  Commission  in  Toronto 
protesting  against  the  dumping  of 
American-made  goods  in  Canada  at  be- 
low cost  prices  and  asking  that  the  cus- 
toms tariff  protection  to  the  Canadian 
industry  be  maintained  as  it  at  present 
stands. 

On  behalf  of  Canadian  manufacturers, 
Mr.  Reid  presented  the  following  brief, 
which  is  reproduced  verbatim: 

"Gentlemen:  About  thirty-four  years 
ago  the  industry  especially  referred  to 
in  this  memorandum  consisted  of  two 
small  plants  located  in  this  city,  employ- 
ing approximately  150  hands,  with  a  to- 
tal annual  production  of  $100,000.  These 
two  manufacturers  were  the  pioneers  in 
this  industry  for  all  Canada. 

"Figures  recently  obtained  from 
twenty  manufacturers  engaged  in. these 
lines  show  that  1,966  persons  are  now 
employed,  to  whom  salaries  and  wages 
amounting  to  $2,071,897  are  paid,  pro- 
ducing goods  to  the  value  of  $6,632,222. 
The  capital  investment  is  $4,182,478. 

"There  are  other  manufacturers  who 
include  in  their  production  along  with 
other  lines  the  articles  referred  to  in 
this  statement,  and  there  are  also  some 
who  may  be  producing  these  lines  only 
from  whom  figures  have  not  been  ob- 
tained, but  the  illustration  which  we  have 
pi*oduced  indicates  that  the  industry  has 
grown  to  be  one  of  considerable  import- 
ance. 

"Similar  progress  has  been  made  in 
Montreal  and  proportionate  progress  in 
communities   of  smaller  population. 

"The  industry  is  of  a  class  which  usu- 
ally finds  its  development  in  large  indus- 
trial centres,  as  it  provides  a  consider- 
able volume  of  employment  in  clean  and 
healthful  surroundings  for  the  female 
workers  in  the  families  which  are 
brought  to  those  centres  through  the  de- 
velopment of  heavier  lines  of  industry, 
and  it  thus  serves  an  important  purpose 
in  rounding  out  the  even  balance  of  em- 
ployment conditions. 

"It  has  been  the  aim  of  these  on  behalf 
of  whom  this  presentation  is  made  to 
provide  working  conditions  of  a  con- 
genial and  attractive  character.  As  a 
matter  of  fact,  without  such  conditions 
we  could  not  succeed  in  attracting  to  our 
factories  the  class  of  women  which  the 
industry  so  much  needs.  The  industry 
has  to  meet  constantly  changing  styles, 
and  creative  genius  is  therefore  in  great 
demand.     Skilled  designers  and  changing 


TABLE  SHOWING  COMPARATIVE  TARIFFS. 

The  following  table  was  placed  in  evidence  before  the  commission,  showing  the  materials 
used  and  the  articles  made  by  Canadian  manufacturers  of  these  lines  and  the  respective 
tariffs  of  Canada  and  the  United  States.  It  will  be  observed  that  the  American  tariff  against 
Canadian  goods  is  in  nearly  all  cases  much  higher  than  that  of  Canada  against  American 
goods : —  . 

Rate  of  duty. 
MATERIALS  Canadian  Customs  American  Customs 

Pref.         Gen. 

Cottons,    white     17%         25 

Cottons,    colored    25  32% 

Velvet     17%         30 

Silks    17%         30 

Laces,    colored    25  35 

Laces   and    Embroideries,   white    12%         20 

Bobbinette 15  25 

Silk  nets  and  colored  bobbinette    25  35 

Embroideries,     colored 25  35 

Sewing    cotton     7%         10 

Sewing   cotton — on  spools    17%        26 

Buttons     22%         35 

Ribbons     22%         35 

PRODUCTS. 

Dresses,    silk     ' 30  37% 

Dresses,    cotton    25  35 

Waists,  silk   30  37% 

Waists,    cotton    25  35 

Underwear,  silk   30  37% 

Whitewear,  cotton   25  35 

Neckwear,    silk     30  37% 

Neckwear,    cottbn    25 


7%  to  27% 
10       to  80 
50 
45 
60 


60 
60 
60 

15 

15 
35 


50 
30 
50 
30 
50 
30 
50 
30 


to  6* 
to  60 


to  61 
to  69 
to  60 
to  6« 
to  6* 
to  6* 
to  6* 
to  60 


Importations  to  Canada  from  various  countries  are  tabulated  by  Mr.   Reid  as  follows : 


IMPORTATIONS    FOR    1919 


■  United  States 

Cotton    Blouses    and    Waists $    130,536 

Cotton  Underwear  371,523 

Cotton    Clothing— N.O.P 1,556,409 

Silk  Waists  and  Blouses   109,164 

Silk    Underwear    

Silk   Clothing— N.O.P 990,015 


Japan 

*l'o¥,894 
70,600 


United 
Kingdom 


$162,655 


169,116 


86,982 


All 

Countries 

$    136,529 

495,629 

1.819,237 

119,198 

10,776 

1,283,579 


•styles  place  a  heavy  overhead  burden  on 
the  industry,  and  were  it  not  for  the  fact 
that  it  enjoys  a  measure  of  protection  in 
the  Canadian  market  it  could  not  develop 
an  output  sufficiently  large  to  absorb 
this  overhead  burden. 

"The  growth  of  the  industry  is  illus- 
trated in  the  figures  which  we  have  sub- 
mitted, and  points  to  the  fact  that  it  has 
performed  an  important  service  to  the 
Canadian  people,  first  by  meeting  the 
demand  of  a  discriminating  purchasing 
public  for  well  designed  articles  of  good 
material  and  workmanship,  and  second, 
by  providing  employment  for  such  a 
large  number  of  skilled  workers  under 
most  favorable  conditions  of  employ- 
ment. 

"In  view  of  the  fact  that  the  industry 
is  not  producing  in  staple  lines,  compari- 
sons of  prices  with  articles  produced  by 
manufacturers  in  the  United  States,  our 
principal  foreign  competitors,  cannot  be 
illustrated.  We  desire  to  make  the  state- 
ment, however,  born  of  intimate  know- 
ledge of  the  trade,  that  Canadian  pro- 
ducts are  of  equal  or  better  value  from 
the  standpoint  of  materials,  design  and 
workmanship.  The  large  home  market 
which   the    United    States    manufacturer 


enjoys  tends  to  specialization  and  produc- 
tion in  fewer  lines.  Under  such  manu- 
facturing conditions  workmanship  is 
more  economical  and  not  so  highly  paid, 
all  of  which  is  reflected  in  the  quality 
of  the  product.  In  addition  to  this  thera 
are  instances  of  working  conditions  which 
have  come  under  the  personal  observa- 
tion of  some  members  of  this  group  in 
factories  in  large  centres  in  the  United 
States,  which  would  not  be  tolerated  in 
Toronto,  either  by  the  manufacturers 
themselves,  the  class  of  women  we  em- 
ploy or  by  the  Provincial  factory  inspec- 
tors. 

"The  manufacturers  who  specialize  in 
the  United  States,  and  who  produce  in 
large  volume  in  a  narrower  range  of 
products,  have  an  advantage  in  their  own 
market  as  a  result  of  large  quantity  pro- 
duction which  in  turn  provides  for  a  re- 
duction in  operating  and  overhead  costs. 
Their  proximity  to  the  Canadian  market 
provides  an  opportunity  to  slough  off 
their  surplus  at  prices  manifestly  below 
the  cost  of  production,  without  hazard 
to  their  own  market  but  to  the  demoraliz- 
ation of  ours. 

"Importation  in  contravention  of  the 
spirit  if  not  of  the  letter  of  the   anti- 
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dumping  regulations  is  an  unfair  form 
of  competition  and  we  learn  of  this  prac- 
tice only  when  such  goods  of  United 
States  origin  are  exposed  for  sale  in 
Canada. 

"We  can,  and  do,  meet  the  competition 
of  imports  of  manufactures  of  other 
countries  under  normal  conditions. 

"Canadian  prices  are  based  on  the  laid 
down  cost  of  materials  and  labor  plus 
overhead  expenses.  Competition  anions 
Canadian  manufacturers  is  an  effective 
regulater  against  an  inordinate  percent- 
age of  profit.  Prices  of  articles  of  for- 
eign manufacture  are  in  no  sense  a 
factor  in  determining  prices  in     Canada. 

"Approximately  75  per  cent,  of  the 
raw  materials  used  in  the  industry,  con- 
sisting of  silks,  velvets,  embroideries  and 
laces,  are  imported,  the  remaining  25 
per  cent.,  consisting  largely  of  cotton 
goods,  being  of  Canadian  manufacture. 

"Without  the  measure  of  protection 
with  which  the  industry  is  carried  on, 
or  even  if  it  were  reduced,  manufacturing 
of  our  goods  in  Canada  would  be  serious- 
ly affected.  The  United  States  tariff  and 
its  administration  constitute  an  absolute 
barrier  against  Canadian  manufacturers 
selling  in  that  country.  The  life  of  our 
industry  depends  entirely  upon  retaining 
and  developing  our  home  market. 

"If  we  are  assured  the  present  measure 
of  tariff  protection  it  will  mean  greater 
investment,  more  employment  and  larger 
output  to  keep  pace  with  the  increasing 
population  of  this  country. 

"We  therefore  respectfully  submit  that 
the  present  tariff  rates  affecting  our  in- 
dustry should  not  be  changed  in  the 
coming  revision." 

More  Deserving  of  Protection 

Supplementing  this  statement  Mr.  Reid 
said  that  recently  a  lot  of  silk  waists  was 
sold  in  Canada  at  $16.50.  It  would  cost, 
in  the  American  factories  from  $30  to 
$40  per  dozen  to  manufacture  these 
goods,  he  claimed.  Another  manufac- 
turer claimed  that  silk  waists  were  offer- 
ed here  within  the  past  few  weeks  at  as 
low  as  $12  a  dozen.  To  correct  this  con- 
dition he  urged  that  the  form  of  declar- 
ation required  to  be  taken  by  American 
exporters  to  Canada  be  changed  so  that 
there  will  be  less  opportunity  for  them 
to  contravene  the  spirit  of  the  anti- 
dumping regulations. 

Mr.  Reid  said  that  Canadian  factories 
are  much  superior  to  American  factories 
in  point  of  equipment,  ventilation,  sani- 
tation and  general  working  conditions 
and  that  therefore  the  Canadian  industry 
should  be  protected  to  a  greater  extent. 
Wages  here  for  operators  range  from  $12 
to  $30  weekly  for  girl  operators.  The 
average  profit  of  Canadian  manufactur- 
ers is  only  from  5  to  7  per  cent.,  and  one 
Montreal  manufacturer  lost  $6,000  last 
year. 

"We  have  had  sales  actually  made  and 
our  salesmen  have  had  to  tear  up  or- 
ders," said  John  O'Connor,  of  the 
Murray-Kay  Company,  complaining  of 
the  luxury  tax  as  an  "effective  dis- 
rupter of  business.     The  tax,"  said  he, 


"is  particularly  unseasonable  now  and  is 
as  a  matter  of  fact  unseasonable  at  any 
time.  It  has  been  found  almost  impos- 
sible to  sell  fur  garments,  whitewear, 
Oriental  rugs,  boots  and  shoes  and  men's 
clothing  on  account  of  the  tax." 

Mr.  O'Connor  urged  that  the  tax  be 
removed  and  that  if  necessary  the  cus- 
toms tariff  be  increased  to  compensate 
the  Government  for  the  loss  of  revenue. 


Absolutely  Opposed  to  Tax 

If  the  luxury  tax  is  maintained  Mr. 
O'Connor  said  that  value  of  goods  tax- 
able should  be  increased.  Women's 
nightgowns,  he  said,  are  now  taxable  at 
a  value  of  $2.  This  value  should  be  in- 
creased to  at  least  $5.  Similarly  with 
other  goods,  although  he  said  he  was  "ab- 
solutely opposed  to  a  luxury  tax  of  any 
kind." 


A  French  Exhibition  Train 

Unique  Scheme  Planned  to  Foster  Increased  Trade  With  Canada- 
Merchandise  to  Travel  9,000  Miles  in  Specially 
Equipped  Coaches. 


A  MOST  unusual  and  enterprising 
campaign  is  to  be  launched  in  an 
effort  to  prove  the  advantages  of 
a  wider  trade  relationship  between 
France  and  the  Dominion  of  Canada,  ad- 
vices of  which  have  just  been  received 
at  the  Montreal  offices  of  Dry  Goods 
Review. 

With  the  object  of  educating  Canada 
as  to  the  goods  which  France  is  able 
and  anxious  to  supply,  Senator  Beau- 
bieu  of  Ottawa  has  made  arrangements 
for  a  complete  train  of  eight  exhibition 
and  two  sleeping  coaches  to  be  put  at 
the  exhibitors'  disposal.  The  cars  will 
be  specially  equipped  to  display  with  ef- 
fect the  merchandise  for  which  it  is  de- 
sired to  make  a  market,  and  the  train 
will  travel  by  easy  stages  over  all  the 
main  lines  of  the  Canadian  systems,  the 
total  distance  to  be  covered  about  9,000 
miles.  In  each  town  buyers  will  see 
samples  of  the  manufactures  of  the  Re- 
public, will  be  able  to  gain  precise  de- 
tails as  to  prices,  delivery  conditions, 
methods  of  packing,  terms  of  payment, 
and  so  on — and  for  those  visitors  of 
French  ancestry  there  will  be  the  added 
attraction  which  blood  relationship  pro- 
vides. 

Generous   Conditions 
He  makes  the  startling  generous  offer 
that  the  traveling  exhibition  will  be  mov- 


AVOID  STARVING  DEPART- 
MENTS 

Asked  as  to  their  buying  policy 
for  Spring,  one  of  the  leading  dry 
goods  firms  in  Eastern  Ontario 
summed  up  their  attitude  as  re- 
gards the  purchasing  of  stocks  for 
the  coming  months  as  follows: 

"We  have  been  placing  orders  for 
some  departments,  but  we  are  not 
buying  anything  for  future  delivery 
in  the  departments  where  we  have 
surplus  stock  at  present. 

"We  are,  however,  planning  to 
keep  our  total  stocks  at  a  fairly 
high  level  as  we  believe  we  get 
much  better  business  by  carrying 
good  assortments  than  by  starving 
our  departments   of  merchandise." 


ed  over  the  whole  railway  system  of 
Canada  entirely  free  of  charge.  Not  con- 
tent with  such  novel  commercial  hospi- 
tality, Canada  is  determined  to  go  fur- 
ther, in  that  she  proposes  to  place  gra- 
tuitously at  the  disposal  of  the  exhibitors 
for  another  six  months  a  large  hall  in 
the  Montreal  High  School  of  Commerce, 
an  institution  admirably  suited  for  such 
a  purpose.  That  there  may  be  no  suspi- 
cion in  the  minds  of  any  sections  of  the 
Transatlantic  public  that  the  compre- 
hensive scheme  is  merely  a  traveling 
sample  room,  the  aid  of  the  cinemato- 
graph is  to  be  invoked,  the  films  being 
such  as  will  awaken  a  general  interest 
in  all  things  French.  It  is,  in  the  pro- 
moter's belief,  unwise  to  insist  solely  on 
the  monetary  and  mercantile  needs  '  of 
France;  coupled  with  such  information, 
tactfully  displayed,  will  be  given  views 
of  the  natural  and  artistic  beauties  of 
the  land,  and  representations  of  normal 
French  activities.  Here  again,  extreme 
open-handedness  is  to  manifest  itself  in 
the  granting  to  the  exhibitors  of  the 
free  use  of  some  of  the  best  halls  in  the 
country. 

In  the  near  future  the  details  of  this 
scheme  are  to  be  explained  by  Senator 
Beaubien  in  the  most  important  French 
commercial  centres,  where  they  will  cer- 
tainly meet  careful  attention  and  a  glad 
welcome,  and  it  is  expected  that  May  of 
next  year  will  see  the  selected  goods  and 
the  chosen  salesmen  landed  at  Montreal 
and  installed  in  the  novel  train  which 
will  be  their  home  for  three  or  four 
months. 

France  has  not  proved  a  remarkably 
good  customer  for  Canada  since  the 
Armistice.  Even  the  Government  credit 
offered  to  her  for  the  purchase  of  com- 
modities was  not  used  to  the  full,  doubt- 
less because  of  the  unfavorable  state  of 
the  exchanges.  In  this  particular  how- 
ever, the  Dominion  is  advantageously 
placed  compared  to  the  United  States, 
whose  currency  is  fully  10  per  cent, 
dearer,  though  her  prices  are  approxi- 
mately on  the  same  level.  That  being  so, 
it  is  manifestly  to  the  interest  of  France 
to  buy  from  Montreal  rather  than  New 
York. 
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Some  Lines  Still  Undergoing  Revisions 

Year  Closes  With  Reductions  in  Oilcloths  and  Linoleums,  Colored  Cottons,  Ginghams,  Era- 
broideries  and  Tapestries— Cash  Returns   Beat   1919— Firming  Up  of  Prices 

Expected  in  New  Year. 


THE  end  of  the  year  closes  with  a  num- 
ber of  lines  of  dry  goods  still  under- 
going revision.  Since  the  last  issue  of 
Dry  Goods  Review  oilcloths  and  linoleums, 
lines  of  colored  cottons,  embroideries,  tapestries 
and  cretons,  shades  and  other  odd  lines,  have 
been  reduced,  and,  without  exception,  we  have 
been  informed  by  the  wholesale  houses  that 
the  trade  will  get  the  benefit  of  these  reduc- 
tions on  orders  that  have  been  placed. 

Looking  back  over  the  year,  we  are  told 
that  the  volume  of  business  during  1920  ex- 
ceeds that  of  1919  considerably.  Owing  to 
higher  prices,  the  cash  returns  have  been 
greater.  But  wholesalers  state  that  the  pro- 
fits will  be  less.  The  volume  of  the  year's  turn- 
over was  made  up  by  the  phenomenal  business 
of  the  first  six  months,  during  which  the  retail 
trade  was  buying  heavily.  Since  that  time  the 
falling  off  has  been  gradual  until  the  last  two 
months,  when  it  has  been  very  quiet.  And  it 
has  been  during  these  last  two  months,  whole- 
salers say,  that  their  profits  of  the  year  have 
been  eaten  into  to  a  considerable  extent.  They 
have  made  heavy  revisions  downwards  in  their 
price  lists,  and  this,  with  the  falling  away  of 
business,  has  resulted  in  decreased  profits. 
There  is  a  feeling  amongst  the  wholesalers  that 
the  turn  of  the  year  will  see  an  improvement  in 
the  business  outlook. 

Cotton   Wash   Goods   and    Staples 

The  general  tendency  of  the  cotton  market 
is  to  stiffen.  During  the  last  week  the  price 
has  firmed  up  and  wholesalers  believe  that 
the  bottom  in  prices  has  been  reached.  Spring 
placing  for  wash  goods  and  prints  continues  to 
be  fair,  though  the  volume  in  each  individual 
order  is  not  large  but  rather  from  hand  to 
mouth.  A  new  price  list  shows  a  reduction  in 
ginghams  of  about  12  V2  Per  cent.  Colored 
cottons,  such  as  denims,  tickings,  flannelettes, 
etc.,  have  been  revised  during  the  last  few 
days,  the  downward  trend  being  from  15  to  20 
per  cent.  This  is  the  second  reduction  in  these 
lines  that  has  been  noted  this  Fall  and  Winter. 

Oilcloth,    L'noleums    and    Carpets 

Oilcloths  and  linoleums  have  recently  under- 
gone a  downward  revision  in  price.  Lines  that 
were  70  and  71  are  now  65  and  66.  Lino- 
leums in  8/4  size  that  were  $1.02  are  now 
96  cents,  and  the  16  4  size  is  down  from  $1.14 
to  $1.06.  All  other  lines  show  a  proportionate 
decrease.  White  table  oilcloth  in  the  5/4  size 
that  was  $6.78  a  roll  is  now  $6.12,  and  the  6/4 
size  that  was  $8.82  is  now  $7.92.  Ordinarily 
similar  reductions  are  first  announced  across 
the  line,  but  not  so  this    year,    the    Canadian 


prices  are  first  out.  In  carpets,  British  and 
Canadian  houses  state  that  they  will  maintain 
their  present  prices  till  July  31  si. 

Silks 

Looking  at  the  Japanese  situation,  produc- 
tion is  at  a  standstill  and  the  visible  supply 
in  Yokohama  is  about  50,000  bales.  A  Jap- 
anese syndicate  has  purchased  about  40,000 
of  these  50,000  bales,  leaving  10,000  bales  on 
the  market  with  nothing  coming  in.  The  in- 
tention of  this  syndicate,  no  doubt,  is  to  mar- 
ket it  at  the  psychological  moment  so  that  the 
situation  may  be  more  or  less  saved  and  to 
keep  the  price  at  the  proper  reproductive 
basis.  In  the  United  States  there  are  about 
50,000  bales,  or  were  at  the  end  of  October, 
and  it  is  believed  that  about  10,000  bales  were 
used  during  the  month  of  November.  There 
seems  to  be  a  movement  amongst  the  manu- 
facturers to  get  out  their  Spring  samples,  and 
the  available  supply  of  raw  silk  is  not  great, 
considering  the  fact  that  some  30,000  bales 
were  used  in  a  single  month  in  the  United 
States  during  the  early  part  of  the  year. 

December  always  shows  the  lowest  prices 
of  the  year  in  Japanese  silks.  It  is  stated  that 
this  is  partially  due  to  a  semi-religious  belief 
in  Japan.  At  all  events,  it  is  the  month  of 
the  year  when  an  effort  is  made  to  liquidate 
all  debts  and  start  out  the  new  year  with  a 
clean  sheet. 

Prices  in  the  Swiss  silks  vary  according  to 
the  need  for  business.  Manufacturers  here 
are  closing  down  their  plants  on  account  of 
lack  of  orders.  So  far  as  local  houses  are  con- 
cerned, silks  to-day  are  being  sold  below  re- 
placement value  and  advices  are  being  given 
that  it  is  a  better  time  to  buy  at  the  present 
time  than  it  will  be  after  the  turn  of  the  year, 
when  silk  men  look  for  a  firming  up  of  the 
prices  with  reasonable,  though  not  drastic, 
advances. 

House    Furnishings 

During  the  last  few  weeks  manufacturers 
have  revised  prices  on  many  lines  of  tapestries 
and  shades,  the  latter  being  down  about  25 
per  cent.  In  comparing  prices,  they  state  that 
they  are  about  the  same  now  as  they  were  in 
August  of  1919.  Since  that  time  the  prices 
across  the  line  have  fluctuated  considerably  up 
and  down  while  the  Canadian  prices  have  been 
holding  much  firmer.  The  Canadian  list  did 
not  change  from  August  of  1918  till  the  Fall 
of  the  following  year,  when  prices  did  advance. 
Now  they  are  down  again  to  where  they  were 
two  years  ago,  and  guarantees  are  given 
against  further  reductions. 
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Cashing  in  on  Your  Competitor 

Competition  Means  Healthy  Business — Never  Give  Up  Because  a  New  Merchant  Has  Estab- 
lished Himself  Just  Down  the  Street — His  Appearance  in  the  Business  Row  Pro- 
bably Means  Bigger  Business  For  You  Both. 


THERE  is  a  story  told  of  a  certain 
successful  Ontario  retailer  who 
surprised  his  friends  and  neigh- 
bors by  renting  a  building  right  next 
door  to  his  store  to  a  chain  store  organ- 
ization. 

"What  have  you  done?"  a  friend  ask- 
ed in  astonishment,  "you  have  deliber- 
ately gone  to  work  and  invited  a  dan- 
gerous rival  to  suck  the  trade  from  your 
store.  And  to  think  of  it,  you  could 
have  used  the  building  space  for  your 
own   premises." 

"I  did  not  make  a  mistake,"  the  re- 
tailer replied.  "I  knew  that  the  chain 
store  had  been  trying  to  get  into  this 
town,  so  I  thought  it  best  to  have  them 
locate  right  next  door  to  my  store. 

"I  figured  that  by  having  the  store 
right  next  to  mine  I  would  get  the  bene- 
fit of  the  crowds  they  would  attract. 
More  people  would  make  a  habit  of 
walking  on  our  side  of  the  street.  And 
our  store  would  thus  gain  more  in  addi- 
tional business  than  we  could  lose  if  they 
wiped  out  our  trade  in  certain  merchan- 
dise." 

The  merchant  was  right.  He  knew 
that  by  inviting  a  competitor  his  busi- 
ness would  increase  materially.  It  may 
astonish  some  retailers  and  retail  sales- 
men to  learn  that  one  of  the  factors  in 
building  up  retail  business  in  towns,  and 
especially  small  towns,  is  competition, 
and  unfortunate  is  the  retailer  who  has 
not  another  competitor  in  his  territory. 

By  taking  proper  cognizance  of  this 
merchandising  principle  the  average 
merchant,  especially  if  his  business  is 
located  in  a  small  town,  could  materially 
increase  sales  and  increase  the  selling 
efficiency  of  his  salespeople. 

Some  time  ago  a  large  research  organ- 
ization in  the  United  States  started  an 
investigation  to  determine  some  of  the 
causes  of  failures  among  retailers.  The 
organization  sent  out  questionnaires  to 
retailers  in  various  parts  of  the  country, 
and  sent  representatives  to  interview  a 
select  number  of  merchants. 

To  the  question,  "How  do  you  account 
for  the  lack  of  business  in  your  terri- 
tory?" a  good  number  of  retailers  had 
one  answer: 

"Lack  of  competition." 

The   Small   Town    Dealer 

Another  feature  of  the  investigation 
was  that  the  above  reply  generally  came 
from  small  town  dealers. 

One  of  the  representatives,  faced  with 
this  reply,  asked  the  merchant  to  explain 
in  detail  just  how  lack  of  competition  af- 
fected his  business,  and  here  is  what  the 
retailer   told   him: 

"I  have  been  in  the  business  here  for 


It  has  long  been  agreed  that 
where  competition  is  lacking,  busi- 
ness is  dead.  Any  merchant  who 
started  his  career  in  a  small  town 
will  tell  you  that  his  pioneer  days 
were  the  source  of  much  uneasiness 
— not  so  much  for  lack  of  money, 
experience  or  confidence — but  chief- 
ly because  there  ivasn't  another 
merchant  doing  business  across  the 
road.  People  who  couldn't  com- 
pare one  store's  merchandise  with 
that  of  another  store  up  the  maim 
street  drove  to  a  larger  centre  to 
make  their  purchases.  But  when 
the  second,  and  third,  and  fourth 
merchants  opened  up  shop  interest 
switched  to  the  home  town  stores, 
and  customers  who  had  gone  fa)' 
afield  to  choose  a  new  length  of 
silk  remained  at  home  to  compare 
what  Mr.  Brown  tvas  showing  with 
that  offered  by  Mr.  Smith  and  Mr. 
Jones  or  Mr.  Cook.  And  "com- 

petition put  my  business  on  the 
map,"  every  one  of  the  afore  men- 
tioned merchants  will  tell  you  in 
a  burst  of  confidence.       Ask  them! 

Here  are  a  few  up-to-date  meth- 
ods of  making  capital  of  your  com- 
petitor! 


the  past  ten  years.  A  year  ago  I  had 
a^  competitor,  but  there  seemed  to  be 
enough  business  for  both  of  us. 

"You  see,  this  is  a  prosperous  com- 
munity. The  population  has  increased. 
Factories  have  been  operating  at  top 
speed  and  everybody  has  been  making 
money.  But  several  months  ago  a  new 
trolley  line  was  opened,  and  people  be- 
gan going  to  the  city  to  buy  their  goods. 
Since  then  I  have  only  been  able  to  sell 
emergency  goods. 

"I  think  I  know  what  the  matter  is. 
People  go  to  the  city  to  buy  their  mer- 
chandise because  there  they  have  a  var- 
iety of  stores,  and  they  are  bound  to 
find  what  they  want  in  one  of  the  stores. 
They  are  in  a  position  to  compare  the 
different  values  on  sale  in  the  various 
stores  there.  I  think  I  have  it  right. 
The  real  dope  is  comparative  value. 

"If  I  had  a  competitor  in  this  town 
I  know  my  business  would  increase  be- 
cause the  people  of  the  town  would  do 
their  buying  here  instead  of  going  to 
the  city. 

"That  is,  if  Mr.  Roberts  or  Mr.  Jones 
came  to  me  and  could  not  buy  what  they 
wanted  they  could  go  to  the  next  store 
on  the  street,  until  they  finally  got  what 
they  wanted  without  having  to  go  to  the 
city.  And  if  they  could  not  get  what 
they  wanted  in  my  competitor's  store 
they  could  come  here  and  buy.  The  net 
result  would  be  that  my  competitor  and 


myself  would  reap  the  benefit.  As  it 
is  I  am  losing  my  business  to  the  city 
stores,  and  I  have  to  get  along  on  emer- 
gency goods  only." 

There  are  several  ways  in  which  the 
retail  merchant  could  take  advantage  of 
this  situation.  Instead  of  holding  him- 
self aloof  from  the  rest  of  the  merchants 
in  the  same  town,  he  ought  to  make 
every  endeavor  to  boost  their  trade,  and 
to  co-operate  with  them  in  every  com- 
munity boosting  campaign. 

A  Novel  Stunt 

A  certain  western  retailer  adopted  the 
plan  to  boost  his  store.  He  prepared 
a  series  of  newspaper  advertisements. 
In  each  advertisement  he  had  the  name 
of  a  certain  retail  store  within  short  dis- 
tance from  his  own  store. 

In  one  advertisement  the  copy  read 
about  as  follows: 

"We  are  located  but  a  few  minutes' 
walk  from  Greens  Department  Store. 
When  you  are  around  Green's  don't  for- 
get to  drop  in  here  on  your  way  back." 

In  other  advertisement  he  had  the 
names  of  museums,  theatres  and  other 
public  places  within  a  short  distance 
from  the  store,  and  always  the  advertis- 
ing copy  stressed  on  the  fact  that  the 
store  was  within  a  few  minutes'  walk 
from  these  places.  These  were  known 
to  a  great  many  people  of  the  city,  and 
for  that  reason  the  advertisements  car- 
ried considerable  interest  to  newspaper 
readers. 

Of  course,  the  stores  mentioned  in  the 
merchant's  copy  were  non-competitive 
stores,  that  is,  stores  that  handled  a  dif- 
ferent class  of  merchandise.  And  he 
made  sure  that  they  were  the  most  pro- 
minent stores  in  the  city. 

An    Organized    Campaign. 

A  number  of  retailers  of  a  prominent 
street  in  another  western  city  thought 
their  neighborhood  was  entitled  to  more 
of  the  city's  trade.  They  formed  an  or- 
ganization and  set  aside  an  amount  of 
money  for  an  advertising  campaign. 
They  put  men  to  work  counting  the  num- 
ber of  people  that  passed  the  street 
every  hour  of  the  day. 

They  inserted  a  number  of  advertise- 
ments in  the  local  newspapers,  calling 
attention  to  the  fact  that  so  many  people 
passed  the  street  during  shopping  hours, 
and  comparing  these  figures  with  those 
of  other  streets  in  the  city.  The  adver- 
tisements were  illustrated  by  maps  of 
the  particular  street,  each  map  giving  lo- 
cations of  the  most  prominent  stores  on 
the  street. 

This  idea  proved  a  good  business  pul- 
ler, for  when  the  residents  of  the  town 
(Continued  on  page  90). 
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Does  Honesty  Pay  Big  Dividends? 

Here  is  What  James  Burt  Malette,  Sales  Promotion  Manager  for  F.  R.  MacMillan,  Ltd., 
Saskatoon,  Has  to  Say  About  Truthful  Advertising — He  Refers  to  Fairly  Adver- 
tised Sales  as  "Truth  Triumphs." 


IN  an  unusual  manner,  which  in  itself  indicates  the 
originality  of  the  writer,  some  very  sound  facts  are 
herewith  set  down  by  a  man  experienced  in  the  adver- 
tising business.  Readers  of.  Dry  Goods  Review  will  find 
in  this  cleverly  handled  article,  parallels  to  many  ads  they 
have  read  and  will  appreciate  their  hai-mful  effect  on  the 
buying  public. 

At  this  particular  period  truth  in  advertising  is  more 
essential  than  it  has  been  at  any  other  time.  It  is  claimed 
that  the  consumer  has  been  holding  off.  It  is  also  a  fact 
that  the  consumer  is  willing  to  buy — but  he  is  insisting 
on  value,  and  until  he  is  convinced  that  he  is  getting  value 
he  is  going  to  be  very  cai-eful  of  his  money. 


Time — Present. 
Place — Any  old  town. 


ACT  I 


Scene — Advertising  offices  of  Bringham  Inn  &  Co. 

Advertising  manager  seated  at  desk. 

Enter:  Boisterous  buyer  of  ribbons,  gloves,  neckwear, 
hosiery,  etc. 

"Good  morning,  Mr.  Punche,  have  you  a  moment? 
Thanks!  Put  this  in  18pt  right  across  the  page  for  Fri- 
day's selling,  will  you? 

"2,000  pairs  silk  hosiery,  $1.16  pair! 

"Oh  yes,  it's  first  quality  stuff.  Sure!  Bought  it  from 
Franelstuzzers  last  year — a  big  buy.  Play  it  up  big!  Yes, 
colors  and  black  (after  a  pause),  mostly  black,  though 
nothing  the  matter  with  them.  Of  course  not.  Good  buy- 
ing I  call  it.  No  need  to  send  a  merchandise  reporter 
down.     I've  given  you  all  the  facts." 

EXIT 

Advertising  manager  pushes  button  and 
Enter  Miss  Veracity. 

"Miss  V.,  take  this  to  hosiery  counter  and  give  me 
short  report  on  that  hose  for  Friday's  selling." 

No  sooner  said  than  done.     Miss  V's  report  read: 

"Seconds"  worth  about  80c  retail.  Bought  for  75c 
from  a  firm  dealing  in  'cut  off'  lines,  loom  ends,  etc.  Drop 
stitches  in  635  pairs.    No  colors.    All  black.    Poor  tops. 

Accordingly  the  ad  appeared  in  space  two  columns  by 
5  inches.    It  read  in  part: 

"These  hose,  'Second'  quality,  we  do  not  guarantee  in 
any  way.  We  purchased  them  from  a  desire  to  offer 
something  in  the  nature  of  a  low-priced  silk  stocking. 
Very  likely  most  of  these  hose  will  give  good  wear." 

ACT  II 

Scene — (Merchandise  manager's  office). 
Advertising  manager  in  consultation  with  merchandise 
manager: 

"Mr.  Punche,"  observes  Mr.  Hindsight,  merchandise 
manager,  "you  are  too  conservative — we  wish  to  make 
this  hosiery  sale  a  'big  thing.'  Something  that  will  cre- 
ate a  lasting  impression  with  the  public.  If  we  take  cer- 
tain claims  of  our  buyers  for  granted,  what  odds?  They 
know  more  about  their  goods  than  you  or  I.  What  we 
want  right  now  is  big  business.  Get  it  and  let  the  future 
take  care  of  itself." 

Here  is  a  case  where  instead  of  building  for  permanent 
and  accumulative  good,  the  merchandise  manager  was 
merely  looking  for  immediate   stimulation  for  his  house 


sales.     A  bit  of  "A  little  exaggeration  won't  do  us  any 
harm"  spirit. 

ACT  III 

Scene — Main  floor  hosiery  counters. 

Time — 10  a.m.  morning  of  sale. 

Customer  in  conversation  with  clerk:  "Aren't  these 
splendid  values  ?  Why  if  I  get  two  months'  wear  out  of 
them  I'll  be  satisfied." 

And  another: 

"Do  you  know  this  store  is  just  fine  about  things  like 
this — they  tell  you  the  whole  truth  and  allow  you  to  be 
the  judge." 

(Incidentally,  the  day's  talley  footed  up  to  $2,088  in 
"Second"  hosiery). 

Right  now  it  might  be  opportune  to  ask — "Is  honesty 
the  best  policy?" 

ACT  IV 

Scene — Merchandise  manager's  office. 

Time — (Two  months  later). 

"Mr.  Punche,"  observers  Mr.  Hindsight,  merchandise 
manager,  "play  that  glove  ad  up  big.  It's  a  rattling  good 
buy.  Don't  mention  them  as  'Seconds.'  Just  say,  'Ster- 
ling quality  kid  gloves,  etc.,  at  $2.15.'  " 

Scene  2 — Glove  counters. 

Time — Morning  after  sale. 

Group  of  excited  customers: 

"Just  look  at  these  gloves,  will  you — ripped  right  up 
the  seams  and  I  got  one  a  size  too  large  to  make  sure 
that  wouldn't  happen."  And  another  voice,  "Why,  my 
dear,  the  fasteners  on  yours  came  off  just  like  mine.  This 
store  is  really  getting  dreadful — the  cheap  class  of  goods 
they  carry." 

Returns — 78  per  cent,  of  previous  day's  sales! 

The  foregoing  merely  serves  to  illustrate  the  old  adage 
— "Honesty  is  the  best  policy." 

The  other  day  I  stood  near  a  group  of  women  gathered 
about  a  case  top  display  of  men's  hose  in  a  local  store. 
Said  one: 

"I'm  sure  that  sale  ticket  was  pn  this  hose  yesterday." 
"Sure,"  said  another,  "It's  been  on  them  a  week!"  "Special 
to-day  only,  indeed!" 

Get  this  ? 

A  card  reading,  "Special  to-day  only,"  standing  guard 
over  men's  hose  for  one  full  week.  How  much  confidence 
would  you  have  in  a  store  that  "Repeated"  for  6  days  after 
announcing  its  sale  for  one  day  only? 

The  same  store  recently  bought  a  fair  job  of  women's 
shoes  in  assorted  leathers,  lasts  and  sizes.  Heavy  on  the 
"Sizes."  The  substance  of  their  opening  announcement 
was: 

"8,000  pairs  of  women's  boots,  $7.95  and  $9.50  pair." 

Actual  wholesale  prices  prevail  during  this  clean-up. 
Good  range  of  fittings,  and  all  sizes. 

Observe  the  words,  "All  sizes."  There  were  all  sizes 
somewhere  in  the  lot,  but  certainly  not  in  every  group! 
And  the  tenor  of  their  announcement  would  lead  99  women 
in  one  hundred  to  seek  their  sizes  in  any  lot  they  cared  to 
select  from!  In  some  lasts,  however,  but  three  sizes  could 
be  found.  Others  held  a  vast  preponderance  of  large  sizes 
or  extremely  small  ones. 

The  day  of  the  sale  was  productive  of  a  30%-70%  split 
Continued  on  next  page 
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"Buy  Now"  Policy 
Being  Adopted 
By  Big  Stores 

Dealing  with  the  merchandising  policy 
adopted  by  one  of  the  leading  dry  goods 
establishments  of  the  U.S.;  "Printers' 
Ink"  of  Nov.  18th  says: 

Instead  of  waiting  until  next  spring- 
to  make  purchases,  with  the  hope  that 
prices  will  be  lower,  the  May  Department 
Stores  Company  has  adopted  a  "buy 
now"  policy.  This  company  has  stores 
in  Cleveland,  Akron,  St.  Louis  and  Den- 
ver, and  does  a  business  of  $75,000,000 
annually. 

Announcement  of  the  company's  poli- 
cy was  made  in  the  following  statement: 

"The  executive  officers  of  the  May  De- 
partment Stores  Company,  who  have 
been  in  New  York  for  the  last  week 
working  over  the  merchandise  situation 
and  carefully  studying  the  subject,  have 
reached  the  conclusion  that  the  policy, 
which  has  been  followed  by  the  mer- 
chants throughout  the  country  recently 
to  refrain  from  making  purchases  of 
merchandise  for  the  coming  Spring  sea- 
son should  be  abandoned,  and  that  the 
proper  policy  to  pursue  is  to  begin  at 
once  purchasing  for  their  requirements 
for  the  coming  Spring  season. 

"This  conclusion  means  a  great  deal 
to  the  producers  and  the  wage  earners 
in  the  manufacturing  field,  and  is  in 
their  opinion  the  proper  policy  to  pursue 
in  order  that  the  readjustment  may  con- 
tinue as  it  has  without  interruption  of 
the  earning  capacity  of  the  wage  earners. 

"It  is  believed  that  the  policy  of  the 
company,  which  is  the  distributor  of  $75,- 
000,000  of  merchandise,  having  a  chain 
of  large  retail  stores,  is  also  the  opinion 
of  many  other  merchants  throughout  the 
country.  By  pursuing  this  policy  the 
evil  that  was  experienced  when  the  arm- 
istice was  declared,  at  which  time 
merchants  stopped  making  purchases 
and  then  were  compelled  to  rush  in  and 
obtain  their  requirements  at  one  time, 
thereby  creating  a  demand  larger  than 
the  production,  the  effect  of  which  was 
to  unreasonably  advance  prices  and  re- 
sulted in  creating  artificial  values  o  f 
merchandise,  will  be  averted." 


Swift    Re-action    Necessary 

Prominent  Member  of  Dry  Goods  Trade  in  Toronto  Emphasizes 

Seriousness  of  "Hunger-striking"  Policy  Adopted 

By  the  Public. 


NEW  SPECIALTY  SHOP 

Ottawa  is  soon  to  witness  the  opening 
of  another  store  devoted  exclusively  to 
the  things  that  ladies  wear — the  Ritz 
Fashion  Shops  opening  in  the  Jackson 
Building,  Bank  Street,  at  an  early  date. 
The  store  has  been  carefully  prepared 
to  take  its  place  as  the  most  up-to-date 
store  for  women  in  the  city  and  no  ex- 
pense has  been  thought  too  great  to  at- 
tain this  end.  Four  large  windows  ad- 
mit the  daylight,  making  color  selec- 
tion easy;  and  patrons-to-be  are  already 
assured  that  a  hearty  welcome  and  a 
great  delight  awaits  them  when  the  fine 
stock  is  offered  to  them. 


arr\ 


i  HE  man  with  sufficient  nerve  to 
prophesy  emphatically  as  to 
future  business  conditions  is 
either  endowed  with  supernatural  wis- 
dom or  is  a  fool." 

In  these  words  one  of  the  most  prom- 
inent men  in  the  dry  goods  field  in 
Toronto  acknowledged  his  unwillingness 
to  predict  market  conditions,  when  seen 
this  month. 

He  nevertheless  expressed  himself 
quite  frankly  on  the  newspaper  cam- 
paign against  high  prices,  which  had  of 
necessity  advanced  throughout  the  years 
of  the  war,  and  which  accordingly,  could 
not  be  expected  to  surge  back  like  a  wave 
in  the  course  of  a  few  weeks. 

"So  much  injury  has  been  done,"  he 
declared,  "not  only  to  trade  generally, 
but  to  thousands  of  wage-earners,  by  the 
publication  of  articles  in  the  public  press 
that  to  rectify  the  evil  seems  almost 
hopeless. 

"True,  the  efforts  which  were  mainly 
directed  towards  bringing  about  a  reduc- 
tion in  prices  have  been  successful  to  a 
certain  extent— so  far  so  good — but  have 
they  not  at  the  same  time  produced  a 
boomerang  threatening  to  far  more  than 
overthrow  any  benefit  derived? 

"I  believe  that  editors  responsible  for 
the  articles  referred  to  are  patriotic  and 
were  sincere  in  their  endeavors  to  pro- 
duce relief  rather  than  increase  hardship 
and  distress,  that  with  them  Canada's 
interests  come  first,  and  I  feel  confident 
that  they  will  bend  their  energies  towards 
rectifying  a  situation  tending  toward 
disaster  though  the  task  is  now  one  of 
extreme  difficulty. 

"If  the  thousand  and  one  rumors 
afloat  will  only  be  emphatically  denied 
(and  there  is  ample  argument  to  dis- 
prove them)  then  business  will  gradually 
get  back  to  its  normal  basis. 

"Manufacturers,  wholesalers,  retailers, 
as  well  as  the  consuming  public,  all 
desire  lowing  of  prices  but  what  is  the 
advantage  of  cheaper  goods  when  the 
present  'hunger  striking'  attitude  of  the 
buying  public  prevails  which,  if  not  stop- 
ped, will  shortly  develop  from  'hunger 
striking'  into  starvation  through  the 
paralysis  of  purchasing  power?" 

Dry  Goods  Review's  informant,  who 
heads  a  firm  famous  for  its  sane  policy, 
and  reputable  trade  associations,  believes 
that  the  industrial  problems  attendant 
on  the  present  situation  are  being  too 
lightly  considered  by  the  individual  and 
by  the  organization. 

In  this  connection  he  said: 

"Without  swift  reaction  there  can 
only  be  one  result — the  closing  of  fac- 
tories, lack  of  production,  reduced  wages 
and  increased  unemployment." 

Referring  to  conditions  across  the  bor- 


der, he  added:  "The  United  States  have 
gone  through  a  period  similar  to  that 
which  exists  in  Canada  to-day  and  now 
appear  to  be  emerging  from  it  in  a  nat- 
ural, healthy  manner.  Buying  generally 
all  over  their  enormous  territory  has 
been  resumed  in  moderate  degree  so  that 
it  is  believed  prices  have  not  only 
reached  their  lowest  level,  but  must 
almost  inevitably  advance.  When  it  is 
realized  that  textile  manufacturers  in  the 
States  (especially  of  all  staple  articles) 
are  doing  business  to-day  either  at  a  loss 
or  without  any  profit  whatever,  and  that 
production  has  been  curtailed  by  sixty 
per  cent.,  one  can  easily  realize  that  with 
any  increased  volume  of  trade  there  must 
be  an  upward  tendency  in  the  dry  goods 
market." 


DOES  HONESTY  PAY? 

Continued  from  page  64 
— 30  per  cent,  sales  and  70  per  cent, 
kicks!  And  who  can  blame  the  cus- 
tomer? Hardly  a  woman  would  attend 
without  the  inborn  assurance  that  she 
could  get  any  shoe  in  that  sale  in  her 
size.  The  ad.  did  not  tell  her  differently. 
Why  shouldn't  she  conclude  that  her 
selection  would  contain  her  size? 

If  that  merchant  had  only  followed 
the  practice  of  those  pioneers  of  modern 
retailing  and  disciples  of  honesty  in  ad- 
vertising— Wanamaker,  Eaton,  Simpson, 
Marshal  Field,  et  al,  the  following  an- 
nouncement would  have  been  read  in 
place  of  the  misleading  ad.  above: 

8,000  Pairs  of  Women's  Boots,  $7.95  and 
$9.50 

1,000  pairs  Zulu  brown  calf,  Louis 
heel,  recede  toe.  Sizes:  1,  2,  3,  4. 
Widths:  A,  B  and  C. 

3,000  pairs  grey  kid,  Louis  or  military 
heel,  medium  round  toe.     Sizes.  Widths. 

2,000  pairs  black  vici  kid  and  gun- 
metal,  walking  heel.      Sizes.     Widths. 

1,100  pairs  patent  colt  and  black  kid, 
medium  toe,  military  heel.  Sizes. 
Widths. 

100  pairs  patent  and  kid  evening  slip- 
pers, Louis  heel.     Sizes.    Widths. 

The  publication  of  the  above  as  an  in- 
corporation in  an  announcement  of  a 
shoe  sale  would  not  be  productive  of  dis- 
satisfied customers.  Here  they  have  all 
the  meat.  You've  laid  your  cards  on 
the  table  for  all  to  see. 

The  accumulative  effect  of  dishonesty 
in  advertising  is  far  more  destructive 
than  the  immediate  "111  news  travels 
fast"  and  tidings  of  some  shady  trans- 
action or  other  on  the  part  of  a  mer- 
incalculable  harm, 
chant    cannot    fail    to    be    productive    of 
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I) I'll  Good*  R 


Handling  Safety  Razors  with  Profit; 

Little  Money  Involved;  Better  Service  Given 


t  is  One  of  the  Legitimate  Dress  Accessories — Sale  is  Helped  by  National  Advertising — - 
Particularly  Good  Line  During  the  Christmas  Season — Why  Not  Handle  Them? 


A 


RE  clothiers  and  haberdashers 
loosing  a  profitable  business  in  not 
handling  safety  razors?  And 
what  is  perhaps  of  equal  importance,  are 
they  not  neglecting  one  of  the  service 
arms  of  their  business?  The  amount  of 
money  that  would  be  wrapped  up  in  the 
necessary  stock  of  razors  and  a  few  ac- 
cessories, such  as  extra  blades,  a  few 
brashes  and  soaps,  would  be  very  small. 
The  stock  is  easily  kept  and  it  does  not 
deteriorate  in  value.  The  profit  is  good. 
There  is  no  reason  why  safety  razors 
should  not  be  carried  by  the  furnisher 
and  outfitter.  It  is  not  the  invasion  of 
another  retailer's  field;  the  razor  can  be 
called,  in  a  very  real  sense,  a  dress  ac- 
cessory. The  man  who  comes  in  during 
the  week  to  buy  a  necktie,  a  collar,  a  suit 
of  underwear,  or  a  suit  of  clothes,  may 
want  a  new  razor,  or  some  extra  razor 
blades.  Why  should  he  have  to  travel 
to  another  store  for  them?  The  man  or 
woman  who  goes  into  your  store  for  his 
or  her  Christmas  present  may  have  on 
their  list  a  safety  razor  or  even  a  dozen 
blades  for  one  of  their  friends.  Why 
should  they  have  to  go  to  another  store 
for  them  when  they  are  much  more  of  a 
men's  wear  article  than  confection  is  a 
drug  article  or  working  gloves  are  a 
hardware  article?  They  would,  more- 
over, provide  just  that  much  better  ser- 
vice to  gentlemen  customers,  and  good 
service  is  what  great  businesses  have 
been  built  on. 

Are   Nationally    Advertised 

Many  of  the  safety  razor  lines  are 
nationally  advertised  lines.  They  carry 
big  pages  of  advertising  that  reach  the 
consumer  day  after  day  and  there  is 
little  for  the  retailer  to  do  in  introducing 
these  lines.  All  he  has  to  do  is  to  an- 
nounce in  his  advertisement  that  he  car- 
ries such  and  such  a  razor  and  the  con- 
sumer knows  the  rest.  All  you  have  to 
tell  the  consumer  is  that  you  are  carry- 
ing a  line  of  goods  that  means  better 
service  to  him  in  equipping  his  ward- 
robe. Such  firms,  also,  will  provide  you 
with  advertising  cards  and  hints  that 
can  be  used  in  your  store  or  in  the  dress- 
ing of  your  window.  About  all  you  have 
to  do  is  to  keep  them  in  plain  view;  to 
reserve  one  of  the  showcases,  or  even  a 
part  only  of  the  showcase,  for  a  small 
and  neat  display. 

Quite  a  Number  Carry  Them 

We  have  recently  made  a  canvass  of 
the  men's  wear  field  and  have  found 
that  many  merchants  are  carrying  lines 
of  safety  razors  satisfactorily.      "I  just 


placed  an  order  for  more  safety  razors 
yesterday,"  said  a  St.  Catherine  street 
merchant,  Montreal,  to  Dry  Goods  Re- 
view, "for  we  were  out  of  stock  and  are 
constantly  being  asked  for  extra  blades 
by  our  regular  customers.  Of  course, 
they  are  more  in  a  gift  line  and  we  play 
that  point  up  strong  in  selling  them.  As 
Christmas  gets  neai'er  we  push  them  all 
we  can;  but,  in  any  case,  we  have  found 
that  a  neat  display  in  our  front  show- 
case does  the  trick.  We  carry  one  brand 
of  razor  only,  but  in  six  different  styles 
and  find  that  they  just  sell  themselves." 
This  retailer  stated  that  the  manufac- 
turer issued  such  lines  of  advertising  as 
gave  considerable  assistance  in  selling 
theii  lines.  "When  you  believe  that  the 
line  you  are  selling  is  the  best  on  the 
market  it  enables  you  to  convince  your 
customer.  The  other  day  one  of  my 
customers  was  buying  collars  from  me 
and  I  noticed  he  walked  right  across  the 
store  to  look  at  the  razors.  He  said  he'd 
take  one  without  my  having  to  say  a 
single  word  about  it;  so  I  believe  it  is  a 
good  thing  to  have  a  few  of  them  any- 
way. Customers  like  to  feel  that  you 
haw  most  anything  that  they  want." 

Little  Money  Good  Profit 

J.  Ross  Wylie  of  Toronto  has  carried 
safety  razors  for  some  time  and  has 
found  them  very  profitable.  He  does  not 
carry  a  large  stock,  for,  he  says,  it  is 
not  necessary  to  carry  a  large  stock  to 
give  a  complete  service  in  this  line.  "We 
sell  many  extra  blades,"  said  Mr.  Wylie 
to  Dry  Goods  Review,  "to  men  who 
come  in  for  their  accessories  during  the 
week.  We  do  not  sell  a  great  many 
razors,  but  we  have  found  that  it  pays 
to  carry  them,  because  our  customers 
want  them,  and  if  we  find  our  customers 
want  a  thing  we  certainly  get  it  for 
them,  if  it  does  not  run  into  too  much 
money.  Razors  don't;  yet  there  is  a 
good  profit  in  them.  It  is  a  clean  stock, 
and  a  small  display  of  them  is  about 
all  that  is  necessary  to  keep  the  line  be- 
fore our  customers."  In  addition,  Mr. 
Wyiie  carries  a  small  stock  of  soaps  and 
brushes. 

De  Youngs  Carry  Them 

De  Youngs,  who  have  a  number  of 
stores  in  Toronto,  also  carry  safety 
razors  and  say  they  find  them  very  pro- 
fitable. "I  know  there  are  not  many 
fuvnishers  in  the  city  carrying  safety 
razors,  but  we  have  found  them  all 
right,"  said  a  salesman  to  Dry  Goods 
Review.  He  also  pointed  out  that  it 
was  one  of  the  service  arms  of  the  busi- 
ness that  did  not  run  into  much  money, 


. 


yet  gave  a  good  profit  and  particularly 
helped  along  their  Christmas  trade.  De 
Youngs  have  a  section  of  their  front 
windows  dressed  with  safety  razors,  with 
a  few  in  the  handsome  cases  that  make 
such  a  suitable  Christmas  gift.  Their 
salesmen  take  occasion  to  Introduce  and 
demonstrate  the  safety  razors  to  pros- 
pects, and  this  has  resulted  in  pushing 
quite  a  number  of  sales.  Although  they 
have  not  handled  the  line  very  long,  they 
find  it  successful. 

Another  Reason  for  Handling 

A  merchant  doing  business  near  de- 
partmental and  drug  stores  on  St.  Cath- 
erine street,  Montreal,  took  the  view 
that  it  did  not  pay  to  handle  safety 
razors  in  a  locality  where  there  were  de- 
partment stores  and  drug  .stores  and 
other  stores  handling  them.  This  view, 
however,  did  not  agree  with  another 
merchant,  also  in  the  same  locality,  who 
felt  that  these  were  very  good  reasons 
for  handling  the  razor.  "Men  are  the 
chief  purchasers,  it  appears,"  he  said  to 
Dry  Goods  Review,  "except  at  this  time 
of  the  year,  when  the  women  are  large 
buyers  of  this  commodity.  When  at  this 
season  of  the  year  they  find  the  depart- 
ment stores  too  crowded  to  get  the  at- 
tention they  want,  they  generally  come 
across  to  us  and  make  their  purchases 
here.  We  find  that  by  being  patient 
with  the  feminine  customer  we  make 
many  friends  among  them  who  return 
again  and  again.  They  get  easily  con- 
fused in  the  larger  stores  with  the  many 
brands  that  are  carried,  and  so  we  score 
in  being  able  to  give  them  better  service 
and  show  a  personal  interest  in  their 
needs,  which  means  everything  to  wo- 
men customers." 


MERCHANTS  ISSUE  BULLETIN 

Seven  leading  merchants  of  Guelph 
have  issued  a  four-sheet  "winter  fair" 
bulletin,  and  distributed  it  to  household- 
ers with  a  view  to  speeding  up  sales 
and  announcing  excellent  values  at  at- 
tractive reduced  prices.  The  firm  of 
Moore  and  Armstrong  represent  the  dry 
goods  field  and  occupy  the  full  back  page, 
featuring  gift  specialties,  sweaters, 
cloths,  china,  household  linens  and 
numerous  accessories. 

The  bulletins  are  in  the  form  of  news- 
paper ads,  with  announcements  of  the 
various  articles  and  lines  offered,  got- 
ten up  in  an  arresting  manner. 
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Wide  Range  of  Neckwear  for  Spring 

Montreal  Manufacturers  Are  Yet  Uncertain  as  to  Price — Different  Toned  Blues  Will  Be 
Popular — Knitted  Tie  Will  be  Strong — Heather  Mixtures  and  Herringbone  Effects. 


OF  all  the  items  of  men's  haber- 
dashery the  necktie  is  the  one 
which  bothers  the  retailer  most 
at  the  present  time.  When  stocks  were 
hard  to  secure  and  variety  limited,  many 
retailers  were  persuaded  to  order  more 
heavily  than  they  might  otherwise  have 
done  under  normal  conditions.  Follow- 
ing the  exceedingly  good  sales  of  1919 
the  prospects  for  1920  looked  more  than 
promising  and  no  inkling  of  the  impend- 
ing decline  in  the  silk  market  reached 
the  retailers  until  it  was  too  late.  And 
s-"  the  majority  found  themselves  with 
heavy  stocks,  heavier  than  they  should 
have  had  and  bought  at  peak  prices.  But 
they  did  not  worry  then  because  Christ- 
mas, 1919,  had  shown  them  that  the 
$3.00  necktie,  or  even  the  $5  article,  was 
not  an  impossibility,  and  with  prices  at 
such  a  height  a  good  tie  represented  a 
sufficient  investment  to  impress  the  per- 
son who  received  it  as  a  gift,  and  so 
stimulated  buying.  Retailers,  therefore, 
devoted  much  time  to  featuring  good 
quality  merchandise  and  naturally  an- 
ticipated that  business  would  remain 
good  while  deliveries  were  an  uncertain 
quantity.  The  poor  delivery  question 
undoubtedly  influenced  retailers  to  get 
stock  at  any  price  some  months  ago,  and 
with  prospects  all  indicating  a  climb 
even  higher  it  was  no  wonder  that  the 
break  in  the  market  came  as  a  complete 
surprise. 

The  Luxury  Tax 

But  that  was  not  all,  as  every  mer- 
chant well  knows.  The  luxury  tax,  with 
its  drastic  effect  upon  neckties  in  excess 
of  $1.50,  was  the  "last  straw."  High- 
priced  neckwear  languished  throughout 
the  summer  months,  and  with  the  in- 
creasing reluctance  on  the  part  of  the 
buying  public  to  purchase  at  any  price, 
the  neckwear  situation  became  acute. 

According  to  Montreal  manufacturers 
they  were  in  no  better  position  than 
were  the  retailers  from  the  same  causes, 
and  they  are  awaiting  the  results  of  the 
Christmas  trade  as  a  means  of  determin- 
ing the  trend  of  the  market.  They  do 
not  intend  to  make  up  stock  simply  as 
a  speculation,  and  until  all  past  orders 
are  filled,  the  large  manufacturers  are 
not  seeking  to  make  up  extra  supplies  in 
view  of  present  conditions.  However, 
one  tie  manufacturer  expects  to  offer 
as  many  as  200  different  patterns  by 
next  September,  which  will  retail  under 
the  tax  level. 

Tie  Silks 

As  regards  the  situation  in  tie  silks 
it  is  stated  that  the  Swiss  varieties  are 
more  plentiful  and  Canadian  makers  are 
featuring  them  extensively,  each  in  his 
own    "confined"    patterns,  secured  espe- 


cially for  his  own  purposes.  Colored 
warp  grounds  in  Jacquard  silks  in  many 
new  and  artistic  designs  are  among  the 
leaders  for  Spring.  Ombre  brocades  are 
richer  in  effect  than  for  some  seasons 
and  the  new  bird  and  animal  designs  are 
proving  to  be  exceptionally  popular  in 
New  York.  Greens  and  purples  are  re- 
ported to  be  the  leading  tie  colors  in  the 
States,  while  blue  in  different  tones  and 
combinations  leads  in  Canada. 

Montreal  manufacturers  confine  them- 
selves to  a  certain  range  of  color  com- 
binations and  yet  within  the  limits  set 
their  range  is  remarkably  wide  and 
artistic. 

Prices   Uncertain 

No  one  cares  to  discuss  prices  as  yet, 
for  prices  on  raw  silk  are  too  uncertain 
to  make  any  prophesy  dependable.  Com- 
petition is  undoubtedly  the  factor  this 
season  which  manufacturers  have  to 
reckon  upon  and  revision  of  prices  has 
already  occurred  in  most  lines  more  than 
once.  However,  the  maker  who  brings 
'out  new  lines  which  can  retail  at  mod- 
erate prices  will  be  apt  to  carry  the  bulk 
of  the  business,  from  present  indications. 

Perhaps  it  may  sound  paradoxical  to 
make  the  assertion  that  only  by  buying 
new  stock  can  the  retailer  hope  to  move 
the  old  stock.  But  there  is  an  element 
of  truth  in  this  statement,  made  by  a 
manufacturer  to  Men's  Wear  Review, 
and  by  it  he  meant  to  point  out  that  cus- 
tomers get  tired  of  seeing  the  "same  old 
thing"  at  their  favorite  haberdashers, 
and  a  few  new  samples  will  stimulate  in- 
terest even  under  present  conditions  and 
help  to  move  other  lines. 

The  knitted  tie  is  by  all  odds  the 
leader  with  smart  dressers,  and  the  fibre 
varieties  are  competing  very  success- 
fully with  the  pure  silk.  The  tendency 
in  knits  is  to  get  away  from  the  bulky 
and  heavy  effects  and  to  reproduce  gren- 
adine; weaves.  Good  models  are  shown 
in  solid  colors  and  heather  mixtures, 
solid  blacks  with  bright  cross  stripes  in 
new  contrasts,  also  in  herring-bone  ef- 
fects. 

Prices  on  these  ties  have  dropped 
tremendously  of  late  and  there  is  no 
reason  why  they  should  not  prove  to  be 
unusually  good  sellers  this  Christmas. 

Knitted   Tie  Popular 

Tt  must  be  borne  in  mind  that  a  man's 
necktie  is  not  a  part  of  his  wearing  ap- 
parel that  is  an  actual  necessity.  It  is 
worn  for  style  and  caters-  to  his  vanity. 
It  is  in  direct  line  of  vision  to  the  eye 
he  wears.  Its  becomingness  either  adds 
to  or  detracts  from  his  personal  appear- 
ance, according  to  the  taste  of  selection 
or  manner  of  wearing.  While  knitted 
ties   are   apt   to   come   and   go    with   the 


cycle  of  fashion  changes,  the  silk  or  bro- 
cade tie  will  always  be  worn  by  the  best 
dressers,  and  a  proper  assortment  of 
stock  must  continue  to  be  on  hand  for 
selection.  Next  Spring  will  probably 
see  the  knitted  tie  at  the  zenith  of  its 
popularity  in  a  better  variety  of  designs 
and  colors.  Just  now  the  all  black  knit- 
ted tie  is  "the  thing"  worn  with  a  soft 
collar  in  corded  cotton  or  silk  fabrics, 
and  either  wide  or  narrow  widths  are 
favored. 

Men's  wear  sections  in  the  depart- 
ment stores  report  a  good  demand  for 
the  medium  sized  bow  tie,  but  the  ex- 
treme types  are  dead,  in  the  larger 
stores,  at  least. 

The   Old   Order   Changeth 

The  situation,  judged  impartially  in 
a  general  way  shows  a  tremendous 
change  from  existing  conditions  in 
November,  1919.  when  manufacturers 
could  scarcely  fill  a  quarter  of  the  orders 
they  received,  and  the  retailer  could 
command  a  profit  commensurate  with 
his  outlay.  What  the  next  six  months 
will  bring  forth  is  one  of  the  many  ques- 
tions which  retailers  will  be  glad  to  have 
answered,  and  in  the  meantime  they  will 
concentrate  upon  every  means  possible 
to  reduce  their  present  stocks,  even 
though  at  a  sacrifice,  and  at  the  same 
time  not  overlook  the  fact  that  Christ- 
mas is  their  best  chance  of  accomplish- 
ing this  ambition.  Neckwear  sales  are 
the  order  of  the  day  in  Montreal  and  al- 
most every  well-known  men's  store  has 
featured  a  big  reduction  of  prices.  A 
good  plan  followed  is  to  offer  stock  at 
a  fixed  price  for  all,  with  still  greater 
inducements  to  purchase  in  quantity. 

Blumenthals  recently  featured  a  sale, 
of  over  500  cravats  at  the  price  of  $1.45 
apiece  or  two  for  $2.80  and  three  for 
$4.00.  These  ties  were  nicely  boxed  and 
were  in  all  styles  and  patterns.  The 
suggestion  was  made  at  the  time  that 
these  ties  would  make  most  acceptable 
gifts  for  friends,  employees,  etc.,  as  they 
were  of  very  fine  quality.  This  is  an 
idea  worth  spreading. 


COTTON    MILLS'    NEW    PLANT 

The  Canadian  Connecticut  Cotton  Mills 
of  Sherbrooke,  Quebec,  recently  inaugur- 
ated the  opening  of  their  splendid  new 
plant  by  tendering  a  large  reception  to 
the  employees  and  the  public.  Altogether 
three  thousand  guests  were  entertained 
by  the  management,  and  the  event  has 
gone  down  in  the  annals  of  the  city  as 
the  largest  gathering  ever  held  under 
such  circumstances. 
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There 's  Months  of  Wear  in  Every  Pair  of 


WORKING 


Many  Dealers  report 
immediate  increase 
in  Glove  Sales  after 

introducing 
TAPATCO    Gloves 
to    their    customers. 

Users  state  they  are 
the  best  all-round 
Gloves  on  the  Mar- 
ket, and  the  cheap- 
est in  the  long   run. 


GLOVES 


Wide  range  of  styles: 
Band    Top     Knit    Wrist 
Gauntlet,     Leather     tip- 
ped, Leatherfaced  Jersey 
Gloves  and  Jersey  Mitts. 

Weights  : 
Heavy     Medium     Light 

Colors  : 
Tan         Slate  Oxford 


The  American  Pad  &  Textile  Company 


Chatham,   Ontario 


"The  Fun  of  Beating  a  Business  Problem" 

You  have  your  business  problems  like  every  other  business  man.  Some  men 
worry  about  them — there's  no  fun  in  that.  Others  fight  through  and  never  let 
up. 

"Readjustment  sale  in  full  swing" — "Ontario  Retailers  in  19th  Convention" 
— "Conducting  a  large  business  in  a  small  place" — Why,  these  are  what  you 
have  wanted,  and  here  they  are  in  Men's  Wear  Review  for  December. 

But  that's  not  all — There's  seventeen  other  suggestions — ideas — methods,  in- 
cluding "Adding  500  Salesmen  to  His  Store,"  we'd  like  to  tell  you  about. 

We'd  like  to  tell  you  all  about  them  but  we  have  done  better  than  that.  We 
have  printed  an  extra  copy  all  for  you — Fill  in  the  card  that  brings  it  to  you. 
If  you  wish  to  subscribe  now  this  December  number  goes  to  you  free — and  the 
twelve  bumper  issues  of  1921  for  one-half  a  cent  a  day. 


Fill  in  the  coupon  and  let 
us  send  you  a  copy  free. 


MEN'S  WEAR  REVIEW 

143-153  University  Avenue 
TORONTO   -   ONTARIO 


MEN'S  WEAR  REVIEW  1920 

143  University  Ave.,  Toronto 

Without  obligation  on  my  part,  send  me  a  sample  copy 
of  Men's  Wear  Review.  If  after  reading  it  carefully 
I  decide  not  to  subscribe,  I'll  write,  otherwise  you  may 
bill    me    for    $2.00     the    subscription    price    for   one    year. 
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Cotton  Textiles  Marked  by 

Extreme  Uncertainty 

In  Spite  of  Important   Price  Reductions  Demand  is  Still  \  ery  Low 

Manufacturers  Endeavoring  to  Speed  Up  Business  by 

Issuing  Letters  to  Customers  Outlining  Market 

Situation  and  Explaining  Policy  of 

Delivery. 


THE  current  situation  in  the  cotton 
textile  industry  is  marked  by  ex- 
treme uncertainty,  according:  to  a 
prominent  official  of  a  leading  Montreal 
cotton  concern.  "Anybody's  guess  is 
about  as  good  as  ours  today  with  regard 
to  prices,  but  one  things  is  certain,  that 
the  situation  in  Canada  is  by  no  means 
as  unstable  as  the  state  of  things  in  the 
United  States.  There  the  market  jumped 
to  heights  never  reached  by  the  Canadian 
one  and  it  has  declined  correspondingly 
to  a  position  where  prices  of  finished 
goods  are  fluctuating  today  in  the  vicin- 
ity of  R  cents  for  5.35  yard  38  Vs  -inch 
64xf>0s,  and  as  grey  cloths  cannot  be  pro- 
duced for  less  than  25  cents  above  the 
cost  of  raw  cotton,  the  natural  inference 
is  easily  recognized.  No  mill  wants  or- 
ders at  the  present  prices  and  with  quo- 
tations at  the  present  levels  the  future 
situation  is  full  of  uncertainty  for  both 
mills  and  consumers  alike. 

Demand  is  apparently  reduced  to  its 
lowest  ebb.  Prices  on  finished  cotton 
goods  have  been  cut  30  to  35  per  cent, 
and  there  is  still  but  little  demand.  It 
is  even  stated  that  heavy  cottons  such 
as  ducks  cannot  be  given  away  at  pre- 
sent. 

On  the  other  hand,  one  prominent  rub- 
ber belting  manufacturer  is  placing  his 
orders  this  week  in  the  belief  that  prices 
are  now  at  an  advantageous  level,  and 
he  is  prepared  to  make  his  full  purchase 
now.  The  argument  put  up  by  this  buy- 
er is  that  there  can  be  no  stability  while 
people  are  looking  for  lower  prices,  and 
stability  can  only  be  secured  when  prices 
arc  on  a  level  which  will  insure  full  dis- 
tribution." 

In  a  letter  addressed  to  its  customers, 
a  prominent  Montreal  cotton  firm  an- 
nounces its  intention  of  allowing  the 
current  reduction  of  30  to  35  per  cent,  to 
apply  to  all  deliveries  which  are  as  yet 
due  and  further  adds  that  their  revised 
price  list  of  grey,  bleached  and  printed 
staple  lines  represents  the  lowest  market 
price  which  will  prevail  this  season  and 
is  based  upon  the  present  low  price  of 
raw  cotton. 

The  opinion  expressed  by  an  official 
of  the  company  with  regard  to  present 
stocks  held  by  retailers  was  that  they 
should  reduce  their  goods  to  them  with 
as  good  a  grace  as  they  can.  If  the  con- 
sumer will  not  buy  freely  when  goods 
are  priced  at  retail  on  the  basis  of  pre- 
sent replacement  costs  then  the  buyer 
can  make  up  his  mind  that  the  existing 
business     depression     will     continue     for 


some  time  to  come,  and  will  get  worse 
before  it  gets  better.  If  the  buyer  re- 
sponds freely  to  price  reductions,  then 
the  buyer  can  be  sure  that  reaction  from 
the  present  depression  will  be  quick  and 
emphatic.  In  such  case  he  should  cover 
his   future  needs   promptly  and   fully. 

Wholesalers   Report   Unusual   Quiet  in 
Cottons 

"We  have  never  known  such  a  dull 
season  in  cotton  goods,"  said  a  prominent 
wholesale  cotton  buyer  this  month.  "We 
have  marked  our  prices  down  as  low  as 
they  can  possibly  go  and  yet  no  one 
seems  to  be  interested.  Take  flannel- 
ettes, for  example;  this  time  last  year 
we  could  not  get  nearly  enough  to  satis- 
fy the  enormous  demand  at  the  high 
prices  asked  and  we  accordingly  commit- 
ted ourselves  to  increased  orders  from 
the  mills  for  this  season.  We  now  have 
a  large  stock  of  the  finest  flannelettes, 
which  last  year  were  selling  at  57  cents, 
which  we  are  offering  at  37  cents  and  no 
one  seems  to  want  them.  All  our  prices 
have  been  revised  from  10  to  40  per 
cent,  in  all  grades  of  cottons,  ranging 
from  the  finest  dress  materials  to  the 
heaviest  qualities  of  ducks,  etc.  We  find 
that  few  retailers  are  buying  even  at 
the  present  reduced  rates,  and  it  appears 
that  the  majority  are  still  overstocked 
in  staple  lines.  We  are  hoping  that 
January  stocktaking  will  reveal  the  need 
for  fresh  stocks  on  their  part,  so  that 
we  can  then  place  our  own  commitments 
for  next  year's  delivery.  Ginghams  have 
as  usual  gone  better  than  other  lines, 
and  one  good  feature  of  the  present  situ- 
ation is  due  to  the  fact  that  the  Cana- 
dian mills  are  catching  up  on  their  pro- 
duction and  are  now  announcing  their 
ability  to  deliver  full  quantities  of  any 
pattern.  Their  previous  method  was  to 
deliver  only  a  certain  percentage  of  plain 
and  plaid  designs  to  each  wholesaler  who 
was  therefore  able  to  sell  only  very  re- 
stricted quantities  to  retailers.  The  Am- 
erican mills  have  guaranteed  prices  to 
the  wholesalers  on  orders  placed  last 
July  for  delivery  this  month,  so  that 
none  of  the  recent  unforeseen  declines 
have  had  a  material  effect  upon  the  or- 
ders placed  by  Canadian  houses." 

Dainty  Voiles   From   England 

The  importations  from  British  manu- 
facturers are  particularly  attractive  this 
season,  especially  the  newest  voiles  in 
dress  patterns.  These  feature  many 
charming  futurist   designs   in   quite  new 


color  combinations,  such  as  dull  rose  and 
blue  on  taupe  grounds,  the  whole  effect 
being  very  dainty  and  French  in 
appearance  and  wholly  unlike  any  pre- 
vious patterns  shown  for  the  same  pur- 
pose. In  voiles,  it  is  said,  the  tendency 
is  to  avoid  navies  which  were  rather 
overdone  in  previous  seasons,  and  the 
Copenhagens  and  taupes  will  be  more  to 
the  fore.  Swiss  muslins  in  dotted  ef- 
fects and  organdies  wiil  be  in  good  de- 
mand, and  it  is  advisable  for  retailers  to 
bear  in  mind  that  shipments  and  orders 
.n  these  lines  are  no  longer  being  placed 
*"th  the  makers  as  was  the  case  in  past 
years,  and  the  probability  is  that  unless 
orders  are  placed  early  a  shortage  in 
patterns  may  occur.  The  mills  have  al- 
ready signified  their  intention  of  slow- 
ing down  on  production  unless  a  more 
marked  response  is  felt  in  merchandis- 
ing. 

Cancellations  are  still  being  received 
by  the  majority  of  the  wholesalers.  They 
hope,  however,  that  the  New  Year  will 
bring  a  new  impetus  to  merchandising 
and  a  more  general  stabilizing  of  prices 
everywhere. 

The  following  is  an  excerpt  from  a  let- 
ter sent  out  to  customers  by  a  prominent 
Canadian  manufacturer  of  wash  dresses 
and  shirts: 

"We  have  recently  been  trying  to  buy 
shirtings  at  a  reasonable  price  but  can- 
not find  an  available  supply.  Shirt  fac- 
tories have  very  limited  stocks  of  shirt- 
ings; jobbing  houses,  apparently, 
throughout  Canada  have  no  shirtings  to 
offer;  the  Canadian  mills  have  no  shirt- 
ings to  offer  for  immediate  delivery  and 
have  limited  the  supply  for  spring,  and 
though  we  have  endeavored  through 
many  sources  to  buy  shirtings  from  for- 
eign markets,  there  is  nothing  available 
for  either  immediate  or  future  at  any- 
where near  the  average  Canadian  mar- 
ket to  date. 

"We  feel  safe  in  recommending  all  our 
customers  to  adopt  the  policy  of  buying 
a  reasonable  supply  from  week  to  week, 
and  month  to  month.  Otherwise  there 
will  most  assuredly  be  an  acute  shortage 
later  on.  Mills  will  not  stock  up;  job- 
bers will  not  stock  up;  manufacturers 
will  not  stock  up  unless  they  get  busi- 
ness. Consequently,  production  is  cur- 
tailed and  the  supply  required  to  meet 
consumption  by  the  public  will  not  be 
produced." 

In  summing  up  the  situation,  Dry 
Goods  Review  was  informed  that  the  de- 
mand from  the  country  districts  is  very 
good  at  present,  and  the  retailers  in  the 
smaller  communities  have  apparently 
taken  the  repeated  admonitions  of  mills 
and  jobbers  to  heart,  and  are  cutting  pro- 
fits to  a  minimum  and  increasing  busi- 
ness in  this  way. 
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Outlook  Still  Dull  in  Great  Britain 

Report  From  Offices  of  Department  of  Overseas  Trade  States  That  There  is  Little  Change 

in  Cotton  Market— Piece  Goods  at  a  Standstill. 


THE  officer  in  charge  of  the  Toronto 
office  of  the  Department  of  Over- 
seas Trade  states  in  an  exclusive 
report  to  Dry  Goods  Review  that  the 
cotton  trade  of  the  United  Kingdom 
shows  no  signs  yet  of  a  general  improve- 
ment. 

Deflation  on  a  pronounced  scale  is  tak- 
ing place  and  supplies  brought  several 
months  ago  at  high  figures  and  now 
being  delivered  are  worth  much  less 
money  to-day.  Although  the  trade  has 
been  in  some  measure  prepared  for  a 
downward  movement  in  prices  it  was  not 
expected  that  the  drop  would  be  so  pre- 
cipitate, and  there  is  little  probability  of 
increased  activity  until  prices  reach  a 
more  settled  basis. 

Federation  Rules 

A  decisison  upon  the  short  time  pro- 
posals has  now  been  reached  by  the 
Federation  of  Master  Cotton  Spinners 
with  regard  to  the  Egyptian  sections  of 
the  industry.  The  rules  of  the  Federa- 
tion require  that  the  members  shall  not 
be  called  upon  to  adopt  short  time, 
against  their  own  wishes,  unless  voting 
shows  that  80  per  cent,  of  their  section 
desire  it.  The  American-users'  section, 
however,  fell  just  short  of  this,  only 
79  per  cent,  voting  for  short  time,  while 
7  per  cent,  sent  no  reply.  The  indeci- 
sion shown  in  the  latter  figure  is  the 
more  noticeable,  as  in  the  Egyptian  cot- 
ton section  there  were  only  3  per  cent, 
who  were  either  unable  to  take  a  definite 
stand  or  unwilling  to  oppose  the  recom- 
mendation of  the  Federation  Committee. 
The  result  is  that  the  Egyptian  cotton 
section  will  adopt  the  long  week-end 
stoppage,  but  the  users  of  American  will 
do  nothing  until  the  matter  has  been 
further  considered  by  the  Committee  on 
the  5th  November. 

A  great  many  mills  in  the  American 
cotton  section  were  stopped  by  the  Old- 
ham piecers'  strike  and  it  is  not  sur- 
prising that  for  the  time  they  are  against 
any  further  curtailment  of  production. 

It  is  very  significant,  however,  that 
with  all  the  curtailment  that  has  taken 
place,  through  the  annual  holidays,  the 
prolonged  Oldham  strike,  and  the  tem- 
porary closing  of  mills  elsewhere,  busi- 
ness shows  no  improvement. 

The  ballot  in  the  Egyptian  section 
showed  86  per  cent,  in  favor  and  11  per 
cent,  against,  three  per  cent,  abstaining 
from  replying.  In  accordance  with  the 
decision  those  firms  which  are  members 
of  the  Federation  engaged  in  spinning 
Egyptian  cotton  will  stop  their  mills. 

The  question  on  the  ballot  papers,  to 
which  an  answer  was  requested,  was  as 
follows : 


"As  a  preliminary  measure,  are  you 
willing  to  stop  your  mills  on  the  fol- 
lowing dates,  provided  firms  owning  not 
less  than  80  per  cent,  of  the  spindles 
in  your  particular  section  (American  or 
Egyptian)  of  the  Federation  are  also 
willing? 

Saturday,  23rd  October,  1920.  .4 %  hours 
Monday,  25th  October,  1920.. 8% 
Saturday,  30th  October,  1920. .4*4 
Monday,  1st  November,  1920.  .8% 
Saturday,  6th  November,  1920. 4^4 
Monday,  8th  November,  1920.  .8% 
Saturday,  13th  November,  1920.4 % 
Monday!  15th  November,  1920.8% 

Total   52  hours 

If  you  are  spinners  and  manufactur- 
ers you  will  be  required  under  the  above 
proposal  to  stop  your  mills  for  26  hours 
during  this  period." 

It  is  estimated  that  of  the  total  num- 
ber of  spindles  in  Lancashire,  nearly  70 
per  cent,  are  engaged  on  American  cot- 
ton, and  that  the  decision  to  put  the 
Egyptian  spindles  on  short  tme  will  af- 
fect between  50,000  and  60,000  opera- 
tives. 

As  most  of  the  spinners  in  North  and 
North-East  Lancashire  who  are  members 
of  the  Cotton  Spinners'  and  Manufac- 
turers' Association  weave  the  yarn  they 
spin,  and  as  in  those  cases  where  pro- 
duction is  not  already  being  curtailed  it 
is  necessary  to  keep  the  machinery  go- 
ing in  order  to  avoid  cancellation  of 
time-limited  orders,  that  the  Association 
at  present  does  not  contemplate  any 
measure   of  organized  short  time. 

Formed  Syndicate 

Notwithstanding  the  present  depres- 
sion in  trade,  several  Oldham  men  con- 
nected with  the  industry  have  formed  a 
syndicate  and  purchased  the  undertaking 
of  Messrs.  John  Clegg,  Ltd.,  carried  on 
at  Sandy  Lane  Mill,  Shaw.  The  busi- 
ness Was  established  over  60  yers  ago. 
The  mill  contains  57,168  mule  spindles, 
and  it  was  the  first  cotton  mill  in  Lan- 
cashire to  be  lighted  with  electricity  over 
20  years  ago.  The  present  purchasers 
propose  to  form  a  limited  company  to 
carry  on  the  business  and  to  retain  the 
present  management. 

The  downward  trend  of  raw  cotton 
values  continues  unchecked.  This  weak- 
ness has  been  chiefly  assisted  by  reports 
of  favorable  weather  in  the  cotton  belt, 
increasing  receipts  of  new  crop,  and  the 
unsatisfactory  accounts  concerning  the 
textile   situation  in  general. 

Piece  Goods  Business 

The  piece  goods  trade  is  almost  at  a 
standstill  in  regard  to  new  business; 
very  little  trade  is  coming  through  from 


any  market,  and  unless  there  is  a  de- 
cided improvement  shortly,  the  whole  in- 
dustry will  be  working  shorter  hours. 
Stocks  of  certain  kinds  can  hardly  be 
moved,  and  although  prices  have  been 
ruthlessly  cut  down  it  is  almost  impos- 
sible to  find  a  buyer  to-day.  For  in- 
stance, Botany  serges  can  be  bought  at 
prices  which  are  little  more  than  half 
those  which  would  have  been  eagerly 
given  about  six  months  ago. 

All  sections  of  the  trade,  right  down 
to  the  retailers,  are  carrying  more 
stocks  than  it  is  convenient  for  them  to 
hold,  and  until  these  are  at  least  par- 
tially cleared  off,  nothing  in  the  way  of 
new  orders  will  be  entertained  by  the 
merchants.  Firms,  both  large  and  small, 
are  finding  financial  difficulties  more 
serious  than  for  many  years  past,  and 
merchants  report  that  accounts  from 
abroad,  especially  from  the  Continent, 
are  not  coming  through  as  well  as  could 
be  expected.  The  lack  of  new  business 
is  caused,  in  no  small  part,  by  the  tight- 
ness of  money. 

Orders  continue  to  come  from  Switz- 
erland in  medium  quantities  for  both 
pieces  and  yarns,  and,  in  the  opinion  of 
merchants  who  are  conducting  this  busi- 
ness, the  goods  are  most  likely  being 
bought  on  German  account. 

Must  Have  Permits 

The  licensing  restrictions  now  in  op- 
eration in  Finland  have  hampered  new 
business  in  piece  goods  with  this  dis- 
trict Old  orders  which  are  now  ready 
for  delivering  cannot  be  shipped  without 
the  necessary  permits.  These  permits 
are  not,  however,  coming  through  very 
quickly. 

Home  trade  houses  are  receiving  de- 
liveries of  winter  goods  more  rapidly 
than  they  are  required.  Owing  to  the 
unsatisfactory  summer,  many  firms  hold 
heavy  stocks  of  light-weight  goods 
which  will  have  to  be  carried  over  to 
next  season.  Up  to  the  present  very 
little  is  being  done  in  winter  goods  by 
the  retailers. 

Considerable  interest  has  recently 
been  aroused  in  textile  circles  by  the 
offer  of  the  well-known  firm  of  J.  Hoyle 
&  Sons,  Ltd.,  to  hand  over  to  the  trade 
union  the  sole  control  of  the  business 
for  a  period  of  two  years,  the  trade 
union  to  keep  any  profits  made  during 
that  time,  or,  conversely,  to  be  respons- 
ible for  any  loss. 

Although  up  to  the  present  no  definite 
decision  has  been  announced  it  is 
thought  improbable  that  the  trade  union 
will  accept   the  offer. 
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Conditions  in  World  Woolen  Markets 

Still  Very  Much  Overstocked — 75''  of  Cost  of  Woolen  Material  Attributable  to  Cost  of  Pro- 
duction— Mill  Owners  Looking  For  Brisker    Business   by   February — Novelties   on 

the  Market. 


A  MONTREAL  importer  of  woolen 
y~^  goods,  discussing  general  market 
conditions  this  month  stated  to 
a  representative  of  Dry  Goods 
Review  that  he  did  not  look  for 
greatly  reduced  prices  during  1921. 
He  gave  the  following  explanation: 
The  world's  markets  are  still  over- 
stocked and  woolen  mills  have  been 
gradually  decreasing  their  output  while 
labor  has  been  agitating.  Seventy-five 
per  cent,  of  the  price  of  a  yard  of  wool- 
en goods  is  attributed  to  the  production 
costs  and  even  the  present  low  price  is 
one  hundred  per  cent,  above  pre-war 
figures.  Cancellations  are  still  coming 
thick  and  fast  and  this  is  daily  increas- 
ing the  stocks  of  the  mills  which  deem 
it  better  to  accept  the  cancellations  than 
to  risk  the  chance  of  having  to  accept  a 
problematical  fraction  in  cash  for  the 
goods  in  question  should  the  jobbers  or 
retailers  fail  to  carry  through  their  ob- 
ligations. 

English  woolens,  it  is  admitted,  did 
climb  to  preposterous  prices,  and  on  all 
sides  in  the  important  woolen  manufac- 
turing district,  much  clamor  is  heard 
with  reference  to  any  attempt  to  talk 
lower  prices,  but  the  British  manufac- 
turer is  beginning  to  appreciate  that  re- 
duction is  the  best  policy. 

Improvement  in  February 

With  no  demand  at  present,  and  con- 
jectures rife  as  to  a  possible  further  re- 
duction in  prices,  it  is  not  a  matter  of 
surprise  to  the  importers  and  the  mills 
that  retailers  refuse  to  buy.  The  opin- 
ion however,  has  been  expressed  that 
when  stocktaking  is  over,  the  retailer 
will  come  into  the  market  for  supplies 
and  consequently  it  is  anticipated  that 
February  next  will  see  considerable  ac- 
tivity in  the  woolen  goods  trade.  There 
is  not  much  fear  that  an  abnormally 
large  demand  will  be  created  so  that 
supplies  will  be  inadequate  to  meet  it 
However,  such  a  condition  is  another 
reason  for  the  prospective  buyer  to  heed, 
and  a  still  clearer  argument  in  favor  of 
the  early  purchase  theory. 

Retail  stores  in  Eastern  Canada  have 
in  most  instances  done  a  good  trade  in 
woolen  goods.  At  the  present  time,  the 
mark-downs  on  ready-to-wear  clothing 
are  having  some  effect  upon  the  piece 
goods  trade,  but  this  is  not  regarded  as 
important. 

Novelties  for  Spring 

As  regards  the  novelties  offered  by 
woolen  manufacturers  as  an  inducement 
to  stimulate  trade,  the  most  striking  are 
the  brick  or  terra  cotta  shades  in  plain 
and  fancy  weaves.  Colored  stripes  are 
also  coming  back  in  cloths  for  women's 


wear  and  men's  wear,  while  cheeks  in 
worsteds  and  woolens,  covert  coatings, 
and  black  and  blue  serges  will  retain 
their  perennial  popularity  for  men's 
wear  as  well. 

The  attitude  recently  adopted  by  sev- 
eral of  the  leading  departmental  stores 
in  the  United  States  to  keep  up  their 
Spring  purchasing  steadily  is  one  which 
deserves  the  heartiest  commendation  in 
all  branches  of  trade.  It  is  very  desir- 
abe  that  the  purchase  of  staples  in  all 
lines  should  not  be  curtailed,  but  that 
orders  should  be  placed  as  may  be  cur- 
rently necessary  in  order  that  the  gen- 
eral supply  later  may  be  sufficient  to 
meet  the  requirement  of  all  those  who 
are  now  holding  off. 

Report  From  U.  S.  Correspondent 

Quoting  from  an  American  correspon- 
dent on  the  current  woolen  situation,  a 
prominent  Montreal  importer  has  given 
out  the  following  statement: 

"The  time  has  come  for  optimism  in 
this  branch  of  industry.  To  anyone 
closely  in  touch  with  trade  conditions  the 
truth  of  this  becomes  easily  apparent. 
Prices  are  low  and  buyers  are  few  and 
business  in  general  may  be  described  as 
stagnant.  Yet  I  firmly  believe  that  now 
is  the  time  to  take  on  commitments,  for 
the  reason  that  exchange  is  low,  the 
stock    market   is    liquidating;    stocks    on 


hand  with  jobbers  and  retailers  are  not 
large  and  the  banks  are  in  first  class 
condition.  Against  these  must  be  placed 
the  existing  disadvantages  of  high  taxes 
and  rising  labor  costs  together  with  the 
abnormal  lack  of  interest  manifested  by 
the  trade  in  general.  In  my  opinion  these 
latter  unfavorable  conditions  are  neglig- 
ible for  prices  are  now  stable  enough  for 
safety,  and  responsible  buyers  will  soon 
reap  the  benefit  of  their  foresight  and 
shrewdness.  Such  buyers  will  undoubt- 
edly make  a  satisfactory  turnover,  but 
those  who  insist  that  wages  will  drop 
and  surplus  supplies  will  be  dumped  on 
the  market  by  the  mills  will  be  greatly 
mistaken  in  their  conjecture.  Goods  will 
be  sold  in  spite  of  all  the  pessimists  who 
parade  their  so-called  inside  informa- 
tion. Optimism  must  be  the  keynote  anrl 
the  more  firmly  convinced  one  is  that 
a  prompt  readjustment  is  on  the  way. 
the  easier  it  will  be  to  tide  over  the 
crisis.  Furthermore,  during  the  past 
few  months  liquidation  has  been  too 
fast  and  too  sudden  to  permit  of  its  con- 
tinuing over  a  longer  period,  in  my 
estimation.  Canada  is  now  about  to 
face  the  economic  crisis  which  the  United 
States  has  been  passing  through  during 
the  past  90  days.  In  the  States,  the  feel- 
ing is  becoming  apparent  that  the  crisis 
has  been  passed  while  Canada's  is  ap- 
proaching." 


Very  Low  Prices 
No  Criterion  In 
Woolen  Market 

Discussing  the  woollen  situation  in 
Great  Britain,  the  officer  in  charge  of 
the  Toronto  offices  of  the  Department 
of  Overseas  Trade  stated  to  Dry  Goods 
Review  that  broadly  speaking  there  is 
no  market  for  raw  materials  at  the  pres- 
ent time,  and  that  in  the  absence  of  busi- 
ness quotations  must  be  regarded  as 
merely  nominal.  The  Trade  Commis- 
sioner said: 

"The  decision  to  postpone  indefinitely 
the  colonial  wool  sales,  which  should 
have  opened  in  London  on  25th  October, 
has  given  general  satisfaction,  as  it  was 
felt  that  nothing  could  be  done  until  the 
coal  strike  was  settled.  Wool  can,  how- 
ever, still  be  obtained  by  private  treaty 
at  the  Government  reserve  prices,  the 
method  which  should  be  adopted  by 
those  desiring  supplies. 

"There  is  not  sufficient  business  pass- 


ing in  any  section  of  the  trade  to  test 
prices,  but  small  transactions  are  re- 
ported from  time  to  time  at  prices  which 
seem  to  indicate  that  the  bottom  has  not 
yet  been  reached.  The  very  low  prices 
accepted  in  some  cases  cannot,  however, 
be  regarded  as  the  real  market  value, 
and  there  still  exists  the  anomaly  of  tops 
being  sold  at  prices  much  below  the  cost 
of  producing  them  out  of  wool  bought 
either  in  this  country  or  in  Australia. 

"There  is  very  little  new  business  in 
yarns  and  most  spinners  have  to  be  con- 
tent with  delivering  old  orders.  In  many 
cases  particulars  are  not  being  i-eceived 
and  reports  for  delayed  deliveries  are 
frequent.     Prices  are  very  irregular." 


GOES  INTO  BUSINESS 

Mr.  W.  H.  Kirby,  who,  for  sonu'  time 
past,  has  represented  the  Luce  Gmou 
Ltd.,  in  North-western  Ontario,  ha 
signed  to  go  into  business  for  m:  iself. 
He  has  opened  up  a  general  dry  goods 
store  at  3091  Dundas  Street  West,  Ti  - 
ronto,  and  will  feature  as  well  as  a  full 
line  of  dry  goods,  fancy  goods,  novo! tits. 
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An  Examination  of  Retailers' 

Position 

Official  of  Large  Departmental  Store  Declares  That  They  Who 
Now  Criticize  the  Retailer  for  Failing  to  Adjust 
His  Prices  Forgets  That  it  Was  the  Re- 
tailer Who  First  Cut  Prices  Almost 
Six  Months  Ago 


IN  commenting  on  present  conditions  in  the  retail 
trade,  the  Bache  Review  has  from  time  to  time  ex- 
pressed the  opinion  that  if  retailers  would  reduce 
prices  somewhat  more  drastically,  in  accordance  with 
the  reductions  which  have  already  been  made  in  whole- 
sale prices,  the  price  situation  would  be  much  more 
readily  cleared  and  the  way  paved  for  business  to  pro- 
ceed more  smoothly  on  a  lower  level. 

A    Retailer's   Viewpoint 

The  views  of  the  executive  of  a  large  departmental 
store,  in  regard  to  this  question,  will  be  found  interest- 
ing by  the  retail  trade.  Writing  to  the  Bache  Review,  he 
says,  in  part: 

"When  so  much  is  being  written  and  said  against  the 
retailer,  would  it  not  be  fair  to  make  an  impartial  exam- 
ination of  his  case  by  way  of  a  change,  in  a  spirit  of 
fair  play  and  a  square  deal? 

"Those  of  you  who  criticize  us  now  seem  to  forget  that 
it  was  the  retailer  who  first  cut  prices  almost  six  months 
ago,  when  the  manufacturers  failed  to  recognize  the 
change  in  the  temper  of  the  buying  public,  which  the  re- 
tailer was  quick  to  sense  through  his  close  contact  over 
the  counter. 

"At  that  time  the  wholesaler  and  manufacturer  was 
the  first  to  criticize  the  retailer  for  reducing  prices,  tell- 
ing him  he  would  be  unable  to  replace  his  stocks  except 
at  still  higher  prices!  Had  the  retailer  heeded  this  ad- 
vice it  would  have  prolonged  the  period  of  high  prices, 
as  none  of  us  have  heard  of  a  wholesaler  reducing  his 
prices  when  the  demand  was  still  strong.  Is  this  consis- 
tent with  the  great  chorus  of  'profiteer'  which  the  whole- 
saler is  lustily  shouting  to-day? 

Retailer  Not  a  Profiteer 

"In  spite  of  your  undoubtedly  well-meaning  state- 
ments to  the  contrary,  I  assert  without  fear  of  successful 
contradiction  that  the  retailers  as  a  class  have  not  been 
guilty  of  profiteering  during  the  war,  nor  are  they  at  this 


time.  We  are  all  marking  our  merchandise  closer  to- 
day than  for  many  years;  we  have  been  reducing  stocks, 
and  buying  only  from  hand  to  mouth,  and  in  so  doing 
are  able  to  follow  the  market  down,  giving  our  customers 
the  benefit  of  the  new  low  prices. 

"I  have  been  in  close  touch  with  a  great  many  retailers 
in  this  section  and  we  have  freely  and  frankly  exchanged 
confidential  information  relative  to  our  business,  and  I 
know  that  as  a  craft  the  retailers  are  doing  everything 
possible  to  bring  prices  to  the  lowest  level  obtainable, 
short  of  self -extermination." 

Little  Left  For  Reserve 

The  writer  then,  while  asserting  that  the  retailer  dur- 
ing the  last  five  years  has  made  little,  if  any,  increase  in 
percentage  of  net  profits,  admits  that  this  percentage  ex- 
pressed in  dollars  is  larger  than  heretofore,  but  he  fur- 
ther contends  that  the  profits  thus  accumulated  on  his 
balance  sheet  were  on  paper  only  and  not  in  cash  in  his 
pocket.  Rising  prices  made  for  larger  inventories,  the 
shrinking  value  of  the  dollar  increased  his  expenses,  and 
then  if  the  books  showed  the  accumulation  of  a  reserve, 
the  Government  stepped  in  and  took  the  lion's  share. 
This  is  what  has  been  happening  to  nearly  all  business 
operations  under  the  baleful  workings  of  the  Excess  Pro- 
fits Tax.  The  small  amount  left  for  dividends  and  reserve 
against  the  inevitable  rainy  day  has,  in  most  instances, 
been  so  inadequate  that,  the  writer  claims,  the  retailer 
should  not  now  be  blamed  for  trying  to  save  himself  from 
business   disaster.     He  adds: 

Impossible  to   Maintain   Prices 

"The  nature  of  our  business  is  such  that  combinations 
to  maintain  prices  are  practically  unheard  of,  if  not  act- 
ually impossible.  Therefore,  the  element  of  keen  com- 
petition would  work  to  lower  prices  even  though  the 
storekeeper  desired  otherwise.  With  costs  of  operating 
our  stores  still  high,  our  salvation  lies'  in  maintaining 
volume,  and  this  means  sharp  bidding  for  the  business 
that  exists  in  our  respective  communities,  and  when  you 
find  retailers  bidding  for  increased  sales  you  invariably 
find  price  concessions." 
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Qfie  Seal  ofS)istinction 


The  Dealer's  Assurance  of  Quality 


The  Shelton  Looms  label  sewed  in  a  garment  is  your 
assurance  that  it  is  made  of  genuine  Shelton  Looms  Woven 
Fur  Fabrics — it  protects  you  and  your  customers  from  in- 
ferior imitations. 

The  House  of  Sidney  Blumenthal  &  Co.  Inc.,  has  de- 
veloped and  perfected  Woven  Fur  Fabrics  which  have  every 
desirable  quality  of  the  richest  peltry — lustrous  beauty  of 
texture,  warmth  without  weight  and  luxurious  appearance. 

Woven  Fur  Fabrics  have  many  distinct  advantages  over 
animal  fur — light  weight,  adaptability  to  original  styles, 
wear  far  better,  cost  less  and  give  greater  returns  for  the 
money  invested. 

Our  national  advertising  in  newspapers  and  women's 
publications  emphasizes  the  importance  of  the  Shelton 
Looms  label.  America's  foremost  garment  manufacturers 
recognize  the  value  of  this  distinguishing  mark  and  use 
Shelton  Looms  Woven  Furs. 

Insist  that  garments  made  of  Woven  Fur  Fabrics  bear 
this  "mark  of  distinction" — the  Shelton  Looms  label.    . 


SIDNEY  BLUMENTHAL  &  CO.,  Inc. 


395  4th  Ave. 


New  York,  N.Y. 


Dr II  Goods  Review 


DRESS    FABRICS 


to 


Greetings 


S^day  Good  Fortune,  Health.  and  Haziness 

he  yours  this  Christmas  ana  throughout  the 

coming  year. 


FRENCH  GEORGETTES 

CREPE  DE  CHINES 

NINONS  CHIFFONS 

SATINS        PRINTED  SILKS 


Les  Successeurs  de 

ALBERT  GODDE,  BEDIN&C1E 

PARIS  TARARE  LYONS 

LONDON  NEW  YORK 

EMPIRE  BUILDING:  64  WELLINGTON  STREET  WEST 

Telephone:  Adelaide  3062 

TORONTO 

E.  Desnoux,  Rep. 

Western  Canada  Agent:  Edwin  J.  Kirkbright.  205  Bower  Bldg. 
Vancouver,  B.C. 
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First  Live  Silver  Fox  Exhibition 

Wide  Interest  Marks  Establishment  of  Annual  Exhibition  Which  Will  Do  Much  Towards 
Developing  a  Splendid  Canadian  Enterprise— One  Time  Wild  Species  Now  In- 
habitants of  Up-to-date  Farms  in  Eastern  Canada— Beautiful  Specimens 

Are  Prize  Winners. 


THE  widely  advertised  and  eagerly 
anticipated  exhibition  of  live  silver 
foxes  was  held  in  Montreal  during 
the  week  of  November  22nd,  and  was  as 
great  a  success  as  its  promoters  could 
have  wished.  Four  hundred  entries  were 
received  and  the  commodious  quarters 
of  the  Montreal  Motordrome  were  taxed 
to  the  limit. 

Origin  of  Plan 

This  novel  exhibition  was  first  pro- 
posed last  January,  when  the  Wild  Life 
Conference  and  Fur  Breeders  Conven- 
tion was  held  in  Montreal  under  the  aus- 
pices of  the  Federal  Commission  of  Con- 
servation. The  project  had  a  precedent 
in  the  Boston  show  conducted  on  a  fair- 
ly small  scale  a  year  ago,  when  fifty- 
odd  foxes  were  shown  and  prizes  award- 
ed for  the  best  specimens.  Before  pro- 
ceeding with  plans  for  a  Canadian  exhi- 
bition it  was  necessary  to  have  some  ma- 
chinery for  registering  the  stock,  and 
ensuring  that  the  animals  exhibited  were 
pure-bred  silvers.  As  fox  farming  had 
now  become  an  industry  of  national  im- 
portance, at  the  instigation  of  breeders, 
the  Livestock  Records  Asociation  recog- 
nized it  as  a  legitimate  branch  of  ani- 
mal husbandry  and  added  to  their  re- 
cords of  blue-blooded  cattle,  sheep,  hogs, 
etc.,  the  new  aristocracy  of  silver  foxes. 
Montreal  was  chosen  as  the  place  of  ex- 
hibition by  the  Conservation  Commission, 
not  only  as  the  fur  market  of  the  Do- 
minion, but  as  a  centre  of  population. 

It  was  a  new  departure  for  the  Gov- 
ernment to  conduct  such  an  exhibition, 
since,  in  the  case  of  cattle,  sheep  and 
hog  contests,  which  have  long  been  fea- 
tures of  rural  fairs,  such  support  has 
been  deemed  unnecessary.  Fox  breeding 
was  but  the  first  step  in  a  new  industry, 
officials  of  the  Conservation  Committee 
believed,  which  was  not  only  destined  to 
presei've  from  extinction  many  of  our 
wild  animals,  but  also  to  prove  an  ever 
increasing  source  of  national  wealth. 

Climate  Well   Adapted 

The  Canadian  climate  is  admirably 
adapted  to  the  growth  of  fur-bearing 
animals  and  the  scheme  of  an  interna- 
tional exhibit  was  carried  out  in  order 
to  bring  home  to  the  people  of  the  Do- 
minion the  nation-wide  significance  of 
the  movement.  Those  with  the  interests 
of  Canada  at  heart  had  noticed  with 
alarm  the  rapid  depletion  of  wild  ani- 
mal life  which  has  taken  place  during 
the  past  year  when  prices,  which  four 
seasons  ago  were  offered  for  raw  skins, 
would  have  exceeded  the  wildest  dreams 
of  trappers. 


A  Domesticated  Fox 

One  of  the  prize  beauties  which  came 
from  Prince  Edward  Island  for  the  first 
exhibition  of  live  silver  fox  held  last  month 
in  Montreal. 


Not  only  were  the  denizens  of  the  for- 
ests being  decimated  but  in  some  cases 
were  in  danger  of  extermination,  and 
this  is  a  country  of  whose  total  wealth 
was  once  estimated  in  the  annual  value 
of  its  peltry. 

The  breeding  of  foxes  was  considered 
to  be  but  a  beginning  of  the  domestica- 
tion of  many  wild  animals  and  it  is  hop- 
ed that  at  next  year's  exhibition,  for  al- 
ready if  this  event  is  successful  the  Con- 
servation Commission  has  planned  to  re- 
peat it  annually,  mink  and  beaver,  as  well 
as  skunk,  racoon  and  other  creatures 
valued  for  their  rich  fur,  will  be  included 
in  the  list  of  entries. 

The  400  foxes  which  were  housed  in 
cages  of  specially  welded  wire,  were  se- 
lected by  the  various  exhibitors  as  the 
finest  specimens  in  their  herds  and  came 
from  Prince  Edward  Island,  Ontario, 
Quebec  and  the  United  States.  The  com- 
mittee were  obliged  to  refuse  over  one 
hundred  entries  owing  to  lack  of  accom- 
modation and  the  difficulty  of  securing 
cages. 

The  Judging 
The  foxes  were  divided  into  sixteen 
classes,  according  to  color  and  age.  There 
were  animals  with  striking  blue-black 
coats  whose  only  trace  of  silver  was  two 
little  spots  on  the  chest;  then  there  were 
the  dark  silvers — the  most  popular  color, 


which  showed  silver  distinctly  on  the 
lower  part  of  the  coat.  Other  classes 
were  the  medium  silvers,  and  rarest  of 
all,  the  light  and  pale  silvers.  Points 
were  given  for  size  and  conformation, 
but  the  main  stress  was  laid  on  the 
quality  of  the  fur.  A  possible  85  points 
was  allowed  for  color,  texture,  etc.,  while 
15  were  given  for  form  and  size. 

Sizes  of  Pelts 

According  to  J.  Lee,  one  of  the  Prince 
Edward  Island  exhibitors,  a  full  grown 
fox  pelt  measures  in  length  from  50  to 
55  inches,  and  skins  of  this  size  are  the 
most  desirable.  Larger  pelts  are  pro- 
duced, but  in  Prince  Edward  Island  they 
seldom  exceed  60  inches,  and  from  a  fur- 
rier's standpoint  there  is  no  advantage 
in  greater  size. 

The  vital  questions  are  the  quality  of 
the  fur  and  the  quality  of  the  color.  The 
density  and  length  of  the  under-fur  arc 
also  important.  It  should  be  soft  and 
thick  and  when  parted  show  a  bluish- 
gray  shade,  a  little  darker  towards  the 
extremities.  It  is*  usually  one  and  a 
half  to  two  inches  in  depth  and  should  be 
free  from  any  indication  of  wave  or  curli- 
ness. 

One  of  the  most  important  points  con- 
sidered in  judging  was  the  "guard  fur" 
as  its  appearance  depends  in  great  mea- 
sure on  the  under-fur  which  supports  it. 
Experts  can  detect  imitations  by  blowing 
into  the  fur,  which  in  a  true  silver  is 
black  next  to  the  skin  and  at  the  tip. 
with  silver  in  the  middle,  while  a  dyed 
imitation  is  silvered  to  the  root  of  each 
hair. 

Many  cash  prizes  and  special  trophies 
were  awarded,  the  latter  for  annual  com- 
petition. The  judges  were  as  follows: 
Mr.  Chester  McLure,  of  Charlottetown, 
P.E.I. ;  Dr.  Samuel  F.  Wadsworth,  of 
Boston,  Mass;  Mr.  P.  J.  Drolet,  of  Mont- 
real. 

The  last  named  gentleman  is  associ 
ated  with  the  Montreal  firm  of  A.  &  E. 
Pierce  Co. 

To  the  many  visitors  who  thronged  the 
Motordrome  the  animals  were  exception- 
ally interesting,  and  the  public  in  gen- 
eral should  now  be  able  to  judge  for 
itself  of  the  merits  of  any  skin  displayed 
for  sale. 

In  chatting  with  some  of  the  ranchers 
a  representative  of  Dry  Goods  Review 
learned  that  "a  black  pelt  can  be  imitat- 
ed but  a  silver  one  can  never  be  faked." 
One  of  the  most  attractive  of  the  foxes 
was  a  nameless  puppy,  which  was  quite 
as  gentle  as  any  dog.  His  good  man- 
ners  were   accounted   for  by  his   early 
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training.  Since  but  a  few  days  old  he 
had  been  taken  from  his  mother  and 
placed  in  charge  of  a  cat  which  had  fed 
him  and  endeavored  to  instill  in  him  an 
idea  of  decorous  behaviour.  Now  at  the 
age  of  four  months  he  made  no  objection 
to  being  handled  and  greatly  enjoyed 
petting  and  stroking. 

F.  J.  Shea,  another  rancher,  told  of 
a  litter  he  had  reared  with  a  cat  mother. 
Each  day  Tabby  would  "go  into  the  field 
and  forage  for  mice  and  moles  for  her 
ungainly  progeny.  If  in  their  eagerness 
for  dainties  the  pups  became  too  rough 
and  greedy,  Mother  Puss  would  cuff 
them  roundly  for  their  impudence  and 
quickly  reduce  them  to  submission. 

A  very  interesting  pair  of  silvers  were 
two,  christened  Mary  and  George,  after 
the  present  King  and  Queen.  When  the 
Prince  of  Wales  visited  Prince  Edward 
Island  a  year  ago  on  his  tour  through 
the  Dominion  he  visited  a  fox  farm  and 
named  two  of  the  1919  litter  after  the 
reigning  sovereigns. 

The  romance  of  silver  fox  raising 
makes  an  interesting  study  and  the  story 
of  the  industry  which  originated  as  a 
novel  enterprise, '  is  one  of  interest  to 
both  nature  lovers  and  those  to  whom 
the  pelt  has  greater  appeal. 

This  industry  has  undoubtedly  saved 
to  the  world  the  remnant  of  this  pre- 
ciously furred  little  nomad  and  through 
forced  evolution  raised  it  from  the  freak 
it  was,  to  the  high  plane  of  a  distinct 
and  perfect  species. 

Prince  Edward  Island  Farmers 

It  was  given  to  a  few  farmers  of  the 
Canadian  Province  of  Prince  Edward  Is- 
land to  make  the  discovery  and  point 
the  way  to  the  complete  evolution  of  this 
type  of  the  fox  to  a  full-fledged  mem- 
ber of  animal  society.  Long  years  of 
experiment  were  spent  before  the  great 
objective  was  realized.  Then  came  mar- 
vellous and  swift  development  in  a  new 
industry  that  has 'paid  a  thousand  fold 
for  the  early  disappointments  and  flag- 
ging courage  of  those  farseeing  men. 

But  those  pioneers  in  this  new  field 
of  endeavour  were  not  ready  to  tell  their 
secret  until  they  had  feathered  well  their 
own  nests,  which  they  did  by  sending  to 
market,  annually,  a  small  bundle  of  pelts 
taken  from  the  imperfect  and  least  de- 
sirable, for  breeding,  of  their  production 
and  banking  the  abundant  returns  that 
promptly  came  to  them. 

For  years  this  went  on  in  a  way  mysti- 
fying to  neighbors  and  friends  who 
strove  by  every  honorable  means  to  get 
into  the  golden  circle,  but  without  suc- 
cess until  one  kindly  brother  sold  a  pair 
of  living  foxes  to  a  friend.  Then  fol- 
lowed the  real  awakening.  As  time  went 
on  there  seemed  to  be  no  limit  to  the 
prices  men  would  pay,  even  for  puppies 
yet  unborn,  and  with  little  question  as  to 
parentage  which  in  many  instances  was 
of  poor  quality. 

To  Scandinavia,  and  to  the  east  and 
west  of  our  own  great  continent  foxes 


have  gone  and  are  going  in  increasing 
numbers.  And  with  all  this  growth  of 
the  silver  fox  breeding  industry  there 
has  come  a  corresponding  increase  in 
the  demand  for  the  fur  product.  The 
gross  output  of  pelts,  whatever  the 
quantity  happens  to  be,  disappears  long 
before  the  year  is  ended. 

Preserving  Rare  Specimens 

In  an  interesting  article  l<y  F.  L.  Ro- 
gers on  Silver  Fox  Farming,  the  writer 
says:  "The  problem  of  perpetuating  sil- 
ver fox  has  been  solved  while  other  furs 
in  its  class  are  going  headlong  to  ex- 
tinction. Very  soon  it  will  have  not  only 
its  own  place  to  fill  but  also  that  now 
occupied  by  others.  An  interesting  par- 
allel to  fur  conservation  may  be  found 
in  the  farming  of  ostriches.  In  conse- 
quence of  the  serious  diminution  of  the 
number  of  ostriches  by  hunting,  there 
was  a  danger  that  the  birds  would  be- 
come extinct  and  its  long  and  beauti- 
ful plumes  no  longer  obtainable.    About 


1865,  determined  and  successful  efforts 
were  made  in  South  Africa  to  domesti- 
cate it.  Ostrich  farming  has  now  be- 
come an  important  industry  in  North- 
ern Africa,  Australia,  the  Argentina  and 
southwestern  parts  of  the  United  States. 
In  1913  the  value  of  ostrich  feathers,  ex- 
ported from  the  Union  of  South  Africa 
was  approximately  $14,500,000.  This  is 
ample  evidence  that  government  protec- 
tion of  our  wild  life  is  greatly  needed  if 
our  resources  in  this  connection  are  to 
be  conserved  and  from  the  viewpoint  of 
the  conservationist  its  extension  is  most 
desirable  since  it  entails  no  depletion 
of  our  natural  resources  while  bringing 
a  large  amount  of  foreign  money  into  the 
country." 

Canadians  may  indeed  feel  justly 
proud  of  this  pioneer  step  on  the  part 
of  the  Montreal  Fur  Trade,  the  Commis- 
sion of  Conservation  and  the  Silver  Fox 
Breeders'  Association,  who  each  co- 
operated to  ensure  the  success  of  the 
International  Exhibition. 


Farms  Foxes  in  Alaska 

Former  New  Brunswick  Man  Owns  Ranch  of  Costly  Pelted 

Blue  Foxes — Russians  Commenced  Fox 

Breeding  in  Far  North. 


ACCORDING  to  Capt.  Alfred  B. 
Somerville,  formerly  of  St.  John, 
N.B.,  but  now  established  as  a  fox 
breeder  in  Alaska,  Prince  Edward  Island 
is  not  the  only  successful  breeding 
ground  of  the  fox  industry.  Writing  in 
the  Halifax  Herald,  Capt.  Somerville 
says  that  the  Alaska  fur  farm  where  he 
is  now  located  was  started  by  the  Rus- 
sians, who  formerly  owned  Alaska,  and 
therefore  the  industry  there  is  older  than 
it  is  on  Prince  Edward  Island.  When 
the  Russians  occupied  Alaska  the  Arctic 
fox  was  found  on  the  mainland  and  speci- 
mens were  taken  to  various  islands  for 
propagation.  That  explains  the  origin 
of  the  valuable  blue  fox,  the  skins  of 
which  are  valued  at  $200  each. 

The  blue  fox  was  originally  the  Arctic 
white  fox  which  when  taken  to  the 
warmer  climate  of  Southern  Alaska 
turned  a  soft  blue  color.  The  white  fox 
in  the  Arctic  has  a  slight  blue  tinge  to  its 
fur  in  summer,  but  turns  a  deeper  blue 
when  taken  to  a  warmer  climate. 

"It's  the  continual  fog  belt  around  the 
Aleutian  Islands  that  makes  the  fur  of 
the  blue  fox  of  such  high  quality,"  ex- 
plains Capt.  Somerville,  who  maintains 
his  headquarters  at  Atlin  Island,  the  far- 
thermost island  of  the  Aleutian  group. 
The  nearest  post  office  is  at  Unalaska, 
800  miles  distant,  and  this  is  the  distance 
he  must  travel  to  mail  a  letter  or  receive 
one.  Five  islands,  near  Attu,  were 
stocked  with  foxes  eight  years  ago,  and 
from  animals  originally  placed  on  Attu 
Island  by  the  Russians.  From  a  group 
of  fewer  than   fifty  foxes  on     the     five 


islands  eight  years  ago  Capt.  Somerville 
and  J.  W.  Walker,  his  partner,  now  real- 
ize a  tidy  fortune  every  year. 

"It  is  impossible  to  estimate  the  num- 
ber of  foxes  on  the  five  islands,  for  the 
animals  are  very  timid  and  never  in 
sight,"  said  Capt.  Somerville.  "From 
November  to  March  each  year  we  send 
natives  to  this  island  to  trap  the  foxes, 
whose  pelts  I  collect  in  our  fifty-ton 
schooner  Emma." 

The  collecting  of  the  skins  is  a  hazard- 
ous task,  for  it  means  a  400  mile  journey 
in  the  schooner  during  the  bad  weather 
period.  A  few  years  ago  Capt.  Somer- 
ville, while  making  his  rounds  among  the 
fox  islands  was  shipwrecked  and  was 
rescued  by  the  United  States  revenue 
cutter  Tahoma.  Capt.  Somerville  is  ex- 
perimenting in  breeding  the  black  fox — 
the  most  valuable  of  its  kind,  the  best 
skins  of  which  command  a  price  as  high 
as  $2,500. 


T.  B.  HAMILL 

ALBERTON,  P.E.I. 

Specialist  in 

Silver  Fox  Breeding 

Losses  for  11  years  do  not  exceed  1% 

I  have  for  sale  several  pairs  of  Best 
Pedigree  Silver  Fox,  bred  from  Proven 
Prize  Winner. 

Fine  Ranching  Facilities. 
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Reports  from  New  York  Fur  Market 

Conditions   Still   Subject  of  Concern,   But  Signs  of  Improvement  Are  Appearing — Banks 

Unusually  Careful  Owing  to  Near-panic  Caused  by  Huge  Losses  That  They  Have 

to  Stand — How  Speculations  Were  Conducted. 


NEW  YORK— Conditions  in  the  fur 
industry  are  still  such  that  optim- 
ism regarding  the  immediate  fu- 
ture is  decidedly  the  exception  rather  than 
the  rule.  In  spite  of  this,  however,  signs 
of  improvement  are  not  entirely  wanting 
and  the  opinion  is  being  expressed  in 
usually  well-informed  quarters  that  fur- 
ther improvement  may  be  looked  for. 
The  goods  moving  in  the  open  market 
still  continue  small  in  volume  and  gen- 
eral conditions  are  not  such  as  would  en- 
courage retail  selling  or  buying  on  any 
large  scale.  Fur  dealers  here  are  finding 
considerable  consolation  in  the  fact  that 
reports  from  the  principal  receiving 
point  for  raw  furs  indicate  that  in  many 
cases  receipts  have  fallen  as  much  as 
eighty-five  per  cent,  in  the  last  few 
weeks  and  that  increased  buying  has  re- 
cently been  in  evidence  on  the  part  of 
European  buyers. 

Considering  Liquidation 
The  improvement  in  sentiment  in  the 
fur  trade,  however,  is  such  that  reports 
are  being  circulated  here  that  the  syndi- 
cate of  banks  which  is  acting  as  trustees 
in  the  administration  of  the  business  of 
Funsten  Bros.  &  Co.,  International,  Fur 
Exchange  of  St.  Louis,  Mo.,  is  consider- 
ing the  liquidation  of  part  of  the  $50,- 
000,000  stock  in  New  York,  during  Janu- 
ary. While  confirmation  of  these  reports 
is  refused  by  the  officials  of  Funsten 
Bros.  &  Co.,  it  is  acknowledged  that  the 
books  of  the  company  are  all  being  held 
in  New  York  and  J.  F.  O'Neill,  vice- 
president  of  the  Guaranty  Trust  Com- 
pany, who  heads  the  committee  of  bank- 
ers acting  as  trustees,  has  admitted  that 
a  sale  of  a  portion  of  the  fur  company's 
stock  may  be  staged.  He  is  also  quoted 
by  local  trade  papers  as  being  of  the 
opinion  that  in  view  of  the  fact  that 
most  of  the  possible  fur  buyers  are  lo- 
cated in  New  York,  the  logical  place  to 
hold  any  sale  would  be  here. 

At  present  Funsten  Bros.  &  Co.  are 
operating  under  an  extension  granted  by 
the  syndicate  of  banks  which  expires  in 
April  next. 

Banks  to  Lose  Heavily 

While  the  course  of  future  events,  so 
far  as  local  fur  trade  is  concerned,  is 
far  from  clear,  and  seem  rather  to  wait 
upon  the  action  of  the  banks  than  upon 
action  of  the  mere  influential  mem- 
bers of  the  local  trade,  there  seems  to 
be  no  doubt  that  the  American  banks 
who  have  advanced  money  against  the 
furs  now  stored  in  New  York  stand  to 
lose  an  immense  sum  of  money  whether 
the  sale  is  held  in  January  or  not.     Ac- 


By    Resident    Representative. 

cording  to  one  of  the  leading  authorities 
in  the  local  trade  with  whom  your  cor- 
respondent discussed  the  situation  dur- 
ing the  week,  one  trust  company  alone 
stands  to  lose  from  ten  to  fifteen  million 
dollars  on  its  holdings  alone.  The  other 
banks  involved  will  lose  proportionately.  - 
Total  losses  will  aggregate  in  this  man's 
opinion  close  to  twenty-five  million  dol- 
lars. Most  of  this  loss  will  have  to  be 
shouldered  by  the  banks  involved.  He 
■xpressed  his  belief  that  this  loss  would 
be  incurred  no  matter  how  carefully  the 
banks  unloaded  their  holding,.  Prices, 
he  said,  vvere  down  an  llu  whole  at  least 
fifty  per  cent.  A  pri/a:o  auction  he  had 
attended  during  the  week  at  which  $120,- 
000  worth  of  furs  were  sold  had  pro- 
duced only  $57,000. 

Influences  on  Situation 

This  man,  who  heads  one  of  the  oldest, 
and  largest  raw  fur  houses  in  the  United 
States,  said  that  the  present  situation 
in  the  fur  industry  was  due  partly  to  the 
speculative  tendencies  of  the  trade  itself 
and  partly  to  the  encouragement  the 
banks  have  given  these  speculative  ten- 
dencies. According  to  this  man,  fur 
dealers  would  come  to  him  to  buy  say, 
$25,000  worth  of  furs,  pay  $5,000  cash 
and  give  him  notes  for  thirty  or  sixty 
days  for  the  balance.  These  furs  would 
then  be  shipped  to  one  of  the  local  fur 
auction  companies'  warehouses  and 
stored.  The  fur  auction  company  with 
which  the  furs  were  stored  would  at  once 
be  asked  to  obtain  a  loan  on  these  furs. 
The  wily  owner  would  in  most  cases  play 
one  fur  storage  company  against  the 
other,  in  the  end  obtaining  as  much  as 
eighty  per  cent,  of  the  market  value  of 
the  furs  from  the  bank  which  happened 
to  be  backing  the  auction  company.  The 
banks  in  most  cases  loaned  this  money 
to  the  owner  of  the  furs  on  the  basis  of 
an  appraisal  made  by  the  employees  of 
the  fur  warehousing  company. 

Banks   Now   Over-Cautious 

According  to  the  authority  I  am  quot- 
ing, in  many  cases  the  fur  speculators 
obtained  the  full  market  value  of  the 
furs  in  cash  and  were  compelled  to  make 
only  a  small  payment  in  cash  to  the 
original  owner. 

So  long  as  the  demand  for  furs  was 
strong,  it  was  a  simple  matter  for  the 
fur  auction  company  to  sell  the  furs  and 
to  see  that  the  banks  were  provided  for 
in  due  course.  And  of  course,  so  long  as 
there  was  a  market  for  furs  at  high 
prices  the  speculators  could  take  the 
money  thus  obtained  from  the  banks  to 
indulge  in  further  speculation. 


"And  the  worst  of  it  is,"  said  my  infor- 
mant, "the  banks  have  been  so  hard  hit, 
that  they  are  afraid  today  to  handle 
even  the  most  desirable  of  fur  business. 
The  losses  they  stand  to  make,  have  re- 
duced them  to  a  state  of  panic,  which  is 
helping  not  a  little  to  retard  the  return 
of  normal  conditions  in  the  local  fur 
trade." 


PARIS  FUR  AUCTIONS 

A  decline  of  35  per  cent,  in  comparison 
with  prices  that  ruled  at  the  summer 
sales  is  the  general  result  of  the  auction 
which  was  held  by  the  Marche  Francais 
on  September  27,  28  and  29.  A  great 
deal  of  merchandise  was  bid  in  when  it 
became  obvious  that  prices  were  not  go- 
ing to  hold.  Rabbit  pelts,  which  as  usual 
formed  numerically  the  bulk  of  the  offer- 
ings, dropped  35  per  cent,  in  price,  doubt- 
less as  a  forerunner  of  the  decline  that 
Chapal  Freres  are  expected  to  announce 
any  day.  Fox  were  fairly  firm,  but  quite 
half  the  offerings  of  natural  fox  are  said 
to  have  been  bid  in.  A  small  quantity  of 
blue  fox  sold  well.  Lynx,  otter,  coon  and 
marten  were  fairly  well  maintained,  that 
is  to  say  the  tendency  to  decline  on  these 
items  was  less  marked.  Sable  was  firm 
but  skunk  was  said  to  have  been  almost 
entirely  bid  in. 


CASHING  IN  ON  YOUR  COMPETITOR 

(Continued  from  page  63) 
learned  of  the  popularity  of  the  street, 
and  that  it  housed  high  grade  stores, 
they  fell  victim  to  the  universal  instinct 
and  followed  in  the  footsteps  of  others. 
Making  Friends  Through  Competitors 
"I  make  it  my  business  to  instruct  the 
salespeople  of  the  store  never  to  knock 
our  competitors,"  the  manager  of  one 
store  said  recently.  "I  found  that  that 
policy  pays  in  the  long  run.  People  as 
a  rule  begin  to  suspect  that  there  is 
something  the  matter  with  you  when 
you  make  a  practice  of  knocking  your 
neighbors. 

"Not  only  do  I  impress  that  fact  on 
their  minds,  but  I  furnish  my  salespeople 
with  a  list  of  neighborhood  stores  hand- 
ling various  classes  of  merchandise  so 
that  when  a  customer  comes  from  way 
out  of  town  to  buy  here,  and  then  in 
desperation  exclaims,  "I  just  forgot  to 
get  my  prescription  made  up;  can  you 
tell  me  of  a  drug  store  around  here 
where  I  can  get  it  done  in  a  hurry?"  our 
salesman  knows  just  how  to  direct  the 
customer  to  the  nearest  drug  store. 

"We  find  that  bits  of  service  of  that 
kind  make  permanent  friends  for  our 
store." 
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Canadian  Fur  Auction  This  Month 

Annual  Sale  Scheduled  to  Open  Last  Day  of  Year— Canadian  Furs  Expected  to  be  in  Strong 
Demand— Market  Believed  to  Have  Reached  Lowest  Point,  and  Improvement 
Looked  for  With  Severe  Weather— Beaver  and  Silver  Fox  Strong. 


DECEMBER  thirty-first  is  the  date 
chosen  by  the  Canadian  Fur  Auc- 
tion Sales  Company  for  their  sec- 
ond annual  auction  of  furs.  This  event 
which  has  been  postponed  from  the  fall 
months  promises  to  be  even  more  suc- 
cessful than  its  predecessor  last  year, 
at  least  from  the  standpoint  of  the 
pelts  offered  for  sale. 

During  an  interview  with  officials  of 
the  company  Dry  Goods  Review  was  in- 
formed that  Canadian  furs  are  expected 
to  be  the  strong  feature  of  the  auction, 
and  in  view  of  the  increasing  demand 
for  good  furs  which  is  daily  becoming 
more  manifest,  it  is  believed  that  the 
market  will  be  even  better  in  January 
than  now.  Retailers  and  manufacturers 
have  pursued  a  course  of  caution  until 
now,  buying  just  what  they  absolutely 
needed  but  no  more.  Therefore,  al- 
though buying  capacity  is  problematical 
in  the  general  sense,  it  is  anticipated 
that  all  stocks  will  be  disposed  of  with- 
out delay.  The  auction  will  continue  un- 
til such  a  result  has  been  effected. 

At  the  present  time  the  market  is  at 
its  lowest  ebb.  The  slump  having  oc- 
curred with  a  rapidity  altogether  unpre- 
cedented and  unexpected,  the  trend  in 
future  cannot  help  but  be  towards  an 
improved  state  of  things,  as  supplies  are 
increasing  every  day,  and  a  decided  in- 
terest is  becoming  manifest  on  the  part 
of  fur  dealers  all  over  the  Dominion,  as 
well  as  in  the  United  States.  The  quan- 
tity of  furs  which  will  be  offered  for 
sale  in  January  is  expected  to  be  quite 
as  large  as  last  year,  although  the  pro- 
ceeds cannot  naturally  reach  the  pre- 
vious figure  of  over  five  million. 

Invitations  have  been  issued  to  buy- 
ers in  all  the  leading  European  countries 
and  the  United  States.  It  is  expected 
that  a  large  number  of  buyers  from 
Great  Britain  and  the  continent  will  be 
present  in  view  of  the  greater  facilities 
for  travelling  which  are  now  offered  by 
the  steamship  companies  and  the  rail- 
ways. Altogether  a  much  larger  atten- 
dance is  looked  for,  and  as  the  Cana- 
dian Fur  Auctions  has  perfected  its  own 
organization  in  all  branches  of  its  en- 
terprise, the  success  of  th.e  event  is  en- 
tirely assured.  F.  Craig,  Esq.,  of  the 
firm  of  Robert  Craig  &  Co.,  of  Brock- 
ville,  has  again  been  appointed  official 
auctioneer,  and  the  scene  of  action  will 
again  be  the  Windsor  Hotel  as  in  the 
past. 

Leading  Pelts 
It    is    expected    that    silver    fox    and 
beaver  will  feature  among  the  most  po- 
pular pelts  in  demand,  as  a  distinct  de- 
mand  has   been  felt  for   these   skins   in 


New  York,  where  the  sale  of  all  kinds 
of  skins  has  improved  greatly  of  late. 
It  is  recognized  that  the  past  months  of 
depression  have  awakened  the  trade  to 
the  fact  that  the  consumer  is  the  one 
most  to  be  considered  to  revive  the  fur 
business,  and  the  reckless  speculator, 
who  unfortunately  had  been  so  much  in 
control,  is  beginning  to  be  a  thing  of  the 
past.  A  great  help  has  been  given  to 
the  fur  trade  through  the  more  exten- 
sive buying  of  skins  by  the  manufactur- 
ers of  cloaks  and  large  quantities  of 
moles,  opossum,  rabbits  and  nutria  were 
bought  by  the  cloak  trade.  Through  the 
fall  months  the  leading  article  was  the 
seal  dyed  muskrat,  but  at  present  the 
muskrat  is  not  selling  on  a  seal  basis. 
As  regards  supplies  exported  to  the 
United  States,  it  is  necessary  to  send 
the  undressed  -skins,  on  account  of  the 
duty  charges,  for  once  the  skin  is  dress- 
ed, the  market  is  restricted. 


Indians    Create    Dififculty 

It  is  also  announced  that  owing  to  the 
market  fluctuation,  a  curious  situation 
has  arisen  in  connection  with  the  In- 
dians. On  receiving  considerably  higher 
prices  last  season,  they  jumped  to  the 
conclusion  that  they  had  been  swindled 
by  the  white  men  for  the  past  twenty 
years  and  consequently,  this  season,  de- 
manded the  apex  prices  which  they  re- 
ceived last  year.  As  these  are  not  forth- 
coming under  present  conditions,  many 
of  them  will  not  sell  and  there  is  con- 
siderable tension.  It  is  known  that  they 
will  be  compelled  to  give  in  ultimately 
in  order  to  obtain  food  but  considerable 
bitterness  is  feared. 

Retailers  and  manufacturers  alike  are 
now  awaiting  the  coming  of  severe 
weather  to  do  a  considerably  increased 
business,  and  it  is  believed  that  the 
special  discounts  now  being  offered  will 
not  continue  much  longer. 


Paris  Furriers  Optimistic 

Wealthy  Commence  Buying  Costly  Wraps — Retailers  Have 
Good  Summer — Steady  Demand  for  Finer 
Grade  of  Furs. 


Had 


AS  the  Winter  approaches,  a  note  oi 
optimism  is  clearly  -discernible  in 
the  Paris  fur  trade,  writes  a  Paris 
correspondent  in  a  current  issue  of  "P'ur 
Age."  Conditions  are  sounder  and  saner 
at  this  moment  than  in  any  other  branch 
of  the  world's  fur  industry.  The  secret 
of  the  situation  is  the  lack  of  stocks  held 
in  any  part  of  the  trade,  and  the  fact 
that  the  demand  for  the  products  of 
French  genius  never  falls  at  any  time 
below  a  certain  level. 

Generally  speaking,  retailers  have  had 
a  good,  if  not  a  hilarious  Summer,  and 
they  are  consequently  entitled  to  count 
on  at  least  a  modsrate  Autumn  trade.  As 
is  the  case  in  other  branches  of  the  wom- 
en's clothing  industry,  the  public  is  show- 
ing a  marked  disposition  to  resist  the 
high  prices  that  are  being  ushered  in 
with  the  season.  Many  women  in  need 
of  furs  decide  at  the  last  moment  10 
postpone  their  purchases  in  the  vague 
hope  of  a  decline  next  year.  After  all, 
one  can  easily  appreciate  the  attitude  of 
a  woman  of  moderate  means  who  is 
asked  5,000  francs  for  a  fur  coat  that  she 
could  have  bought  for  2,000  francs  a 
couple  of  years  ago. 

Wealth  Buying  Again 
During  the  past  five  or  six  years  the 
wealthy   Frenchwoman   has   bought  very 


little,  but  the  time  has  now  come  when  a 
new  wardrobe  is  necessary  to  keep  up 
with  the  whirl  of  society  life  that  claims 
her  once  more.  Her  long  delayed  pur- 
chase is  a  matter  of  moment,  for  none 
but  the  rarest  and  most  exquisitely 
matched  skins  will  suit  her  aristocratic- 
taste.  She  has  ordered  capes  and  coats 
to  be  delivered  this  Fall,  and  all  the 
smart  retailers  are  cabling  to  the  skin 
centers  of  the  world  to  procure  finest 
quality  sables,  chinchilla  and  mink. 

High   Grade   Furs    Scarce 

Needless  to  say,  they  are  having  con- 
siderable difficulty,  for  the  high  grade 
furs  are  scarcer  than  ever.  The  Maison 
Jungmann  is  scouring  the  market  for  a 
130,000  franc  order  for  a  sable  muff  and 
scarf.  On  their  books  is  another  order 
for  a  sable  coat  that  will  be  worth  500,- 
000  francs  if  it  is  ever  completed.  Go 
into  the  Maison  Laxton  et  Lapierre  and 
you  find  them  jubilantly  worrying  over 
an  order  of  325,000  francs  for  a  chin- 
chilla cloak  from  a  smart  London  dress- 
maker. Everywhere  it  is  the  same  story 
— big  orders  from  the  exclusive  million- 
aires and  a  steady  if  limited  demand  for 
the  finest  grade  of  furs.  It  is  in  the 
middle  class  trade  that  difficulty  is  being- 
experienced. 
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James  Coristine  &  Co. 


Limited 

MONTREAL 


XTEND  to  their  many 
customers  their  thanks 
for  past  favors,  and  wish  them 
the  Season's  Greetings,  and  a 
Happy  and  Prosperous  New 
Year    1921. 


Representatives  will  be  leaving- for  the  various  terri- 
tories from  coast  to  coast  early  in  January  with  a 
complete  range  of  samples  of  Men's  Fur  and  Fur 
Collared  Coats, Cloth  Caps,  Gloves  and  Mitts,  Socks, 
Mackinaw  and  Sheep-lined  Coats,  etc. 

Pricesjwill  be  marked  with  the  smallest  margin  pos- 
sible, based  on  current  costs  in  raw  materials,  and 
withjobject  of  meeting  future  business  conditions. 

Your  valued  order  will  receive  most  careful  and 
prompt  attention. 


Fall  Season  1921 
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PAGES    FROM    THE    REDMOND    FUR    BOOK 


Nearly  Two  Hundred  Fur  Pieces 

of  Exquisite  Style,  Unsurpassed  Quality 
and  Exceptional  Value 

are  illustrated  in  the  Redmond  Fur  Book.  The  pages  we 
illustrate  are  but  an  "indication"  of   the  excellence   of 

REDMOND  FURS 

Our  prices  are  right.      They   have  all  been    revised  to 
meet  present  market  values. 

Write  to-day  for  a  copy  of  the  Redmond  Fur  Book  and 
for  prices  on  any  lines  you  are  interested  in. 


THE    REDMOND    COMPANY,  LIMITED 

MONTREAL  AND  WINNIPEG 
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Young   Men's   Form-fittin; 
Coat  in  Black  Beaver 

Felt  underlined  to  Waist 


Coll 


f  NATURAL  OTTER 


ar 


SEAL  OTTER       $90 
PERSIAN  LAMB 


Desparois,  Garneau  &  Cie,  Limitee 
FURRIERS 

465  St.  Paul  St.  West 
Montreal 


DYHWIO    BRAND 


Wholesalers ! 


This  Trade  Mark  is  your 
guide  to — 


*  'Dynamo  Brand' '  Maline 

The  Original  Guaranteed 
Rainproof  Maline 
Ideal  for  Millinery  and  Scarves. 
Resists  rain,  dampness,  snow,  sun,  and 
perspiration. 

Exceptional  quality 

Guaranteed 

Economical 

We  are  the  only  selling  agents  for  Gros 
Million  &  Co.,  of  Lyons  (France)  for  the 
Dominion  of   Canada. 

CHAS.  MOUTERDE 

(United  Makers) 

80  Wellington  St.  West      Tel.  Adel.  4184 
TORONTO 

Room  705  Read  Bldg.         Tel.  Main  6524 
MONTREAL 


Make  Christmas  More  Merry 
and  New  Year  More  Profitable 

for  the  clerks  who  work  with  you  year 
by  year. 

Give  your  clerks  a  chance  to  improve 
their  work  and  their  co-operation 
with  you  in  your  business  by  sending 
them  for  Christmas 

Dry  Goods  Review 

Twelve  big  issues  to  remind  them  of 
your  interest  in  them — 

Markets,  sales,  advertising,  windows, 
the  successful  methods  of  hundreds 
of  merchants  reported  for  you.  Dry 
Goods  Review  will  take  them  through 
the  stores  of  dozens  of  successful 
merchants  every  week.  Can  you 
think  of  a  more  broadening  influence 
and  a  more  educative  gift  for  them 
for  $2.00? 


M 
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Hats  That  May  Bloom  in  the  Spring 

Because  the  Wholesaler  is  Saying  Very  Little,  and  Because  the  Retailer  is   Buying  Less, 
Details  of  the  Spring  Chapeau  Are  Being  Delayed;  But  it  is  Rumored  That  Trim- 
mings Will  be  Not  so  Expensive,  B  aids  More  Decorative,  and  Grey  the 

Fashionable  Color. 


THE  wholesale  milliners  are  in  a 
very  unresponsive  mood.  January 
is  the  very  earliest  date  that  they 
will  consent  to  divulge  any  of  their 
Spring  secrets,  and  it  is  only  through 
the  illustrations  of  the  early  importa- 
tions or  a  glimpse  into  the  French  rooms 
of  the  larger  stores  that  the  merest 
trifle  of  advance  information  may  be 
found.  Here  and  there  may  be  seen 
a  model  that  has  found  its  way  to  this 
side,  while  in  New  York  buyers  are  talk- 
ing of  the  extremely  artistic  creations 
of  such  designers  as  Maria  Guy  and 
Leone.  One  thing  that  is  certain,  early 
Spring  hats  will  be  fresh  of  color  and 
crisp  of  texture.  The  deepest  toned  vel- 
vet draped  model  will  be  succeeded  by  a 
smart  tafetta  turban,  the  soft  toned  vel- 
ours or  duvetyn  toque  will  give  way  to 
the  firmer  lines  of  a  sailor  in  which  a 
fabric  and  a  straw  will  be  combined,  and 
the  vivid  hues  that  mark  the  snow  sea- 
son, the  metals,  the  laces  and  gauze  fab- 
rics will  all  be  forgotten  in  the  softer 
tones  which  harmonize  more  gently  with 
the  delicate  greens  in  which  Mother 
Nature  dresses  her  children  in  the  glor- 
ious days  of  springtime. 

There  seems  little  doubt  that  gray  is 
destined  for  a  very  distinguished  vogue 
shortly  after  the  New  Year.  It  has  al- 
ready triumphed  in  hats,  for  mid-winter 
has  seen  the  adoption  of  the  gray  chap- 
eau, whether  in  velvet  duvetyn  or  metal 
with  fur,  and  Paris  declares  that  one  of 
the  season's  very  smartest  innovations  is 
that  of  the  soft  gray  chapeau  worn  with 
a  grey  or  black  costume.  In  New  York 
the  number  of  gray  hats  seen  at  the 
fashionable  restaurants  have  been 
frequently  commented  upon  and  in  fact 
this  shade  which  is  reminiscent  of  the  shy 
little  "Quaker  Girl"  has  caused  quite  a 
sensation  in  fashion  circles.  If  the  gray 
vogue  triumphs  at  the  Spring  Openings 
milliners  will  be  afforded  a  splendid  op- 
portunity of  displaying  unusual  artistry 
in  the  choice  of  colors  with  which  to  or- 
nament the  gray  model.  The  all  gray 
will  be  successfully  adopted  by  very  few, 
for  this  particular  tint  which  is  making 
such  an  impression  at  present  is  a  shade 
that  will  prove  trying  to  many  com- 
plexions unless  carefully  relieved  by 
some  becoming  yet  fashionable  color.' 
The  combination  of  gray  and  black  can 
be  most  effective  and  will  no  doubt  be 
worked  out  most  beautifully  by  the 
French  designers.  As  navy  is  promised 
prominence  where  costume  cloths  are 
considered  the  gray  and  navy  combina- 
tion may  also  be  expected  to  have  a 
strong  run  and  certainly  promises  much 
especially  If     in     addition     there  is  the 


merest  hint  of  a  lighter  hue.  Grays  and 
the  odd  blue  greens  which  have  been 
seen  since  the  Egyptian  and  Chinese 
tin  is  gained  such  prominence  will  har- 
monize beautifully.  Dry  Goods  Review 
has  already  learned  of  the  success  of  one 
such  model  launched  by  a  Parisian  mil- 
liner noted  for  her  exquisite  taste  in 
color  combinations,  in  which  a  chic  gray 
braid  turban  was  laced  with  a  green  blue 
ribbon  and  caught  with  a  rich  toned 
rose. 

New  Braids. 
One  of  the  straw  braids  that  will  play 
an  important  part  in  the  early  fashions 
is  a  coarse  knotted  weave  of  shiny  finish, 


another  is  a  sort  of  matted  effect  and  it 
looks  as  though  fancy  straw  braids  will 
enjoy  quite  a  vogue  at  first  combined 
with  crisp  taffeta  or  polished  satin  and 
later  independently  used  and  generously 
garnished  with  flowers.  Tailored  shapes 
will  be  shown  early  while  the  downward 
droop  to  an  uneven  brim  is  anticipated 
as  one  of  the  early  Spring  favorites. 
Apparently  the  veil  has  been  considered 
in  the  designing  of  the  new  models  for 
the  lines  are  such  as  to  encourage  new 
treatments  of  the  draped  veil  and  will 
also  lend  themselves  smartly  to  the  neat 
yardage  meshes.  In  trimmings  there 
is    a    decided    tendency    on    the    part    of 


When  the  "Bud"  Pays  Her  Calls 

Delightful  for  teas  when  the  weather  is  fine  and  appropriate  always  for  informal 
dinners  or  restaurant  wear  is  this  charming  grey  tulle  and  silver  lace  chapeau 
with  its  brim  turning  youthfully  off  the  face. 
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wholesalers  to  introduce  more  popular 
priced  lines  and  it  is  expected  that 
flowers  and  feather  motifs  alike  will 
be  made  up  of  less  expensive  fabrics  for 
the  popular  trade.  Of  course  the  ex- 
clusive novelties  will  again  be  featured 
for  the  trade  which  demands  them  and 
it  is  also  rumored  that  brilliants  will  be 
seen  on  some  of  the  silk  hats  early  in 
the  new  year.  Narrow  saloon  in  dull 
metal  studded  conventionally  with  tiny 
rhinestones  marked  one  smart  taffeta 
hat  in  New  York  recently  and  it  is  ex- 
pected that  toques  for  tailored  wear  will 
feature  smart  effects  with  only  a  touch 
of  metal  to  relieve  the  solid  toned  effect 
of  the  silk  or  satin. 

Dress  Models  Selling. 

At  the  present  time  the  dress  model 
is  claiming  paramount  interest.  Social 
functions  are  piling  one  upon  the  other 
at  this  time  of  year,  and  as  the  weather 
has  been  most  favorable  to  fancy  gos- 
samer head  gear  the  dress  hat  has  en- 
joyed unusual  prominence.  In  the  ac- 
companying illustration  is  a  charming 
silver  lace  and  tulle  confection  for  the 
"bud."  Such  airy  chapeaux  as  these 
have  been  a  pronounced  success  at 
the  teas  and  some  formal  evening  affairs 
to  which  a  hat  is  worn.  The  white  fox 
stole  is  a  graceful  complement  and  is 
almost  an  essential  when  headgear  of 
this  type  is  donned.  Even  yet  the  re- 
tail stores  are  doing  a  very  fair  amount 
of  business  in  the  dress  hat  sections,  and 
report  increased  demands  for  the  models 
in  light  and  metal  cloths.  The  long  scarf 
veil  is  seen  on  some  of  the  earliest 
French  importations.  Sometimes  a  close 
fitting  toque  displays  a  long  width  of 
chiffon  that  may  be  most  effectively  ad- 
justed about  the  wearer's  face  and 
throat.  One  such  model  was  seen  re- 
cently fashioned  all  of  layers  of  silver 
cloth  and  silver  gray  duvetyn.  Tiny 
touches  of  seal  relieved  the  all  gray 
effect  and  a  long  graceful  scarf  of  gray 
chiffon  was  caught  at  the  back  a  little  to 
the  left  side.  Another  beautiful  gray 
model  fashioned  from  the  new  chamois 
cloth  sponsored  an  uncurled  ostrich  band 
drooping  over  its  brim,  a  chiffon  scarf 
fell  from  one  side  being  slashed  through 
the  brim  close  to  the  crown.  Such  novel 
ideas  indicate  that  the  draped  scarf  or 
veil  is  by  no  means  passe,  and  it  is  ex- 
pected that  the  mid-summer  models  in 
the  finer  straws,  delicate  tints  and  light 
airy  fabrics  will  be  characterized  by  the 
coquettish  treatment  of  lace  or  net. 

Keep  Department  Attractive. 

In  the  meanwhile  it  will  be  an  excellent 
time  to  plan  the  disposal  of  the  Winter 
stock  now  on  hand,  and  make  way  for 
the  new  lines  which  will  characterize 
January  and  February  offerings.  ^he 
models  now  in  the  show  cases  should  be 
carefully  gone  over,  freshened  if  neces- 
sary to  speed  up  sales,  attractive  re- 
ductions should  be  made  and  after  the 
break  is  once  made  the  merchant  who 
has  his  showroom  pretty  well  stocked 
with  Winter  models  will  be  greatly  re- 


lieved to  see  them  moving  briskly.  Illu- 
mination and  equipment  are  very  essen- 
tial features  in  the  millinery  department. 
A  Dry  Goods  Review  representative  was 
in  a  department  a  short  time  ago  widely 
known  for  its  tasteful  models.  In  the 
writer's  opinion  this  department  is 
one  of  the  least  attractive  ever  visited. 
The  lighting  was  out  of  date,  the  wood- 
work and  floor  covering  too  heavy  and 
the  show  cases  and  tables  too  crowded. 
An  atmosphere  of  sombreness  prevailed 
and  although  there  were  plenty  of  cour- 
teous saleswomen  on  hand,  the  whole 
department  seemed  dead.  This  is  a  fatal 
background  for  milady's  chapeau.  The 
choosing  of  a  hat  is  a  trying  ordeal  to 
many  people,  and  unless  some  attempt  is 
made  by  the  merchant  to  provide  an  at- 
tractive department  he  will  sacrifice 
many  good  sales  that  he  might  have  re- 
corded if  he.  had  used  a  little  discretion 
in  the  matter  of  decoration,  equipment 
and  service.  Well  placed  mirrors,  suf- 
ficient chairs  and  tables,  a  restful  at- 
mosphere and  carefully  curtained  win- 
dows are  among  the  absolute  essentials 
of  the  millinery  department;  and  sales- 
women who  are  interested  in  the  selling 
of  hats,  who  are  painstaking  and  sym- 
pathetic are  almost  as  important  as  the 
hats  themselves. 


Prefers  His  Orders 

From  Small  Stores 
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WONDER  if  the  average  retailer 
in  the  smaller  districts  and  rural 
towns  understands  the  tremen- 
dous advantage  which  he  holds  over  the 
mail  order  house?  It  seems  to  me  that 
he  does  not  realize  just  what  the  latter  is 
doing  and  how  easy  it  would  be  for  him 
to  overcome  competition  in  his  particular 
locality.  For  one  thing,  very  few  re- 
tailers realize  that  the  manufacturers 
infinitely  prefer  to  cater  to  retailers  of 
average  stores  than  to  the  huge  mail 
order  houses,  for  the  simple  reason  that 
they  are  obliged  to  make  up  very  large 
quantities  of  poorer  quality  merchandise 
to  meet  the  requirements  of  the  latter. 
This  is  necessarily  sold  more  cheaply  and 
therefore,  from  the  point  of  view  of  the 
manufacturer,  there  is  far  more  profit 
to  be  gained  by  catering  to  the  legitimate 
retailer,  even  though  he  may  require  only 
a  small  quantity  of  goods."  These  re- 
marks were  uttered  by  a  prominent 
Canadian  manufacturer  of  wash  dresses 
and  other  cotton  clothing,  to  a  represen- 
tative of  Dry  Goods  Review,  and  were 
further  explained  as  follows: 

Should  Seize  Opportunity 

"Mail  order  trade  is  killing  business  in 
smaller  localities,  and  we  are  all  paying 
for  it.  If  retailers  would  only  wake  up 
and  realize  that  if  they  can  show  the 
goods  that  people  want  in  their  stores, 
they  can  beat  all  the  colored  pictures 
that  ever  were  put  in  a  catalogue.     The 


reason  that  the  picture  sells  the  goods 
is  because  the  price  sounds  so  attractive 
and  the  colors  and  cut  look  so  much 
smarter  than  the  goods  on  sale  in  the 
local  stores,  but  in  my  experience  I 
believe  that  nobody  really  knows  the 
reason  for  this,  and  would  never  take 
my  word  for  it  when  I  state  that  the 
mail  order  houses  insist  that  their  goods 
be  made  of  inferior  fabrics  than  our 
regular  stock,  in  order  that  they  may 
.  make  a  profit.  Is  it  any  wonder,  then, 
that  we  would  rather  do  business  with 
the  retailer,  to  whom  we  can  sell  the 
class  of  merchandise  that  the  public  real- 
ly wants,  in  up-to-date  styles  and  artistic 
colors?  But  the  retailer  nowadays  is 
pessimistic  regarding  conditions  and  is 
afraid  to  commit  himself  too  heavily, 
especially  just  now  when  everything  is 
stagnating.  He  is  afraid  to  take  a  chance 
and  consequently  buys  what  he  requires 
from  a  jobber  to  whom  he  must  pay  33 
and  1-3  per  cent,  higher.  Now  this  is 
not  good  business  from  the  retailer's 
point  of  view,  is  it?  There  are  three 
points  which  are  worth  considering  with 
regard  to  this  question:  first,  the  job- 
ber's credit  with  us  is  no  better  than 
the  retailer's;  second,  the  freight  and 
express  companies  and  the  warehouse- 
men do  not  work  any  cheaper  for  the 
mail  order  houses  than  they  do  ^or 
manufacturers,  and  third,  any  time  that 
orders  go  to  a  mail  order  house,  it  is  not 
only  the  retailer  who  is  out,  but  the 
country  itself  suffers  through  the  con- 
sequent injury  to  local  trade." 

Good  Time  for  Retailers 

The  retailer  must  put  optimism  into 
his  business  to-day,  and  carry  a  good 
variety  of  merchandise  without  neces- 
sarily a  large  stock.  If  the  mail  order 
house  can  make  65  per  cent,  profit  on  its 
sales,  so  can  the  retailer.  Canadian 
manufacturers  did  not  buy  at  peak  prices 
and  in  view  of  the  fact  that  prices  in 
cotton  goods  especially  cannot  go  much 
lower,  and  that  the  textile  situation  in 
the  United  States  is  in  a  serious  situa- 
tion, it  is  clearly  apparent  that  now  is 
the  time  for  retailers  to  get  into  the 
market.  My  advice  is  that  it  is  good 
policy  to  gamble  when  nobody  else  is 
doing  it,  but  when  everybody  else  is 
gambling,  keep  out.  In  my  line  of  mer- 
chandise prices  must  rise  if  business  does 
not  brisken  up  shortly  and  if  no  one  will 
buy,  the  manufacturers  will  not  make  up 
any  reserves.  The  buying  power  of  the 
public  for  staple  merchandise  is  just  as 
good  as  it  ever  was  and  we  must  all  wage 
a  war  of  counter-propaganda  to  pessi- 
mism if  we  would  tide  Canadian  com- 
merce over  this  critical  period." 


BARGAINS   IN    FURS 

Furriers  of  Ottawa  are  giving  won- 
derful bargains  in  quality  fur  coats. 
Discounts  range  up  to  50  per  cent,  in 
many  lines  with  even  greater  cuts  in 
certain  cases  to  clear  stocks. 
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Holiday  Time  Has  Arrived  in  Paris 

Famous  Designers  Celebrate  December  by  Specializing  on  Modes  For  the  Junior  World- 
Beautiful  Novelties  in  Hosiery  and  Accessories  Are  Seen,  While  France  Has  Also 
Displayed  a  Disposition  For  All  Manner  of  Quaint  Knitted  Garments. 


Paris,  France. 
December,  1920. 

EDITOR,  Dry   Goods   Review.     This 
month's   letter  will  be  devoted  to 
children's   wear,  hosiery  and  sun- 
dries. 

For  Winter  wear,  our  youngsters  will 
have  warm,  yet  light  clothes,  for,  more 
and  more,  the  fashion  is  for  comfortable 
garments  that  do  not  hinder  any  move- 
ment. 

Either  boys  or  girls  will  therefore 
wear  as  often  as  possible  knitted  suits 
of  one  or  two  shades,  striped  or  checked. 
The  wool  used  for  that  purpose  is  a  two 
threads  thin  wool  worked  with  fine  nee- 
dles which  allow  the  knitting  to  be  very 
small.  However,  when  home  made,  a 
coarser  work  is  often  obtained,  with 
thicker  wool  and  needles.  The  shades 
mostly  seen  are  blue  with  beige,  or 
brown,  or  pink.  The  former,  however, 
are  the  most  fashionable.  The  trousers 
are  short  and  worn  with  a  long  waist 
over  them.  Little  girls  have  short  one 
piece  dresses,  with  a  similar  coat,  whose 
collar  is  a  big  folded  square  of  knitted 
yarn,  and  the  cuffs  match,  or  they  have 
a  muffler.  Such  garments,  to  which  a 
knitted  bonnet  is  added,  are  highly  suit- 
able for  walking  or  for  school  wear. 

Dressy  suits  for  little  boys  are  com- 
posed of  a  brown  or  blue  gabardine  pair 
of  trousers  fastened  all  around  the  waist 
on  a  little  bodice  of  similar  material 
which  exploits  white  frilled  collar  and 
cuffs  of  lawn  or  crepe  de  chine,  and 
sometimes  the  bodice  is  open  in  front,  in 
U,  to  show  a  white  front  shirt  in  the 
same  material  as  the  collar.  A  ratine 
overcoat,  a  beret,  and  some  patent  shoes 
complete  the  toilette.  Our  little  ones, 
though,  are  often  gaitered,  knee  high,  in 
black  leather. 

The  same  may  apply  to  little  girls  too, 
although  this  is  less  frequent,  for  it  is 
not  very  graceful  to  see  high  gaiters 
with  short  frocks  as  theirs. 

In  some  instances,  our  little  girls' 
dresses  are  narrow,  but  a  good  many 
mothers  prefer  the  wide  skirt,  pleated  or 
flounced  on  a  round  yoke,  which  looks 
much  more  fluffy.  The  material  is  often 
washable  silk,  with  shirrings  or  em- 
broidery, and  the  coat  is  made  of  velours 
de  laine  trimmed  with  a  band  of  squirrel 
or  coney.  The  hat  is  generally  a  cape- 
line,  entirely  made  of  ribbon  one  inch 
wide,  gathered  in  a  frill  all  around  the 
crown  and  brim;  a  bunch  of  flowers  and 
some  bridles  complete  it. 

The  hosiery  department  has  known 
some  very  prosperous  clays  this  season, 
for  I  don't  think  I  have  ever  seen  so 
many  woollen  garments.  Underclothing 
is.   to   a    large   extent,    made    of   knitted 


yarns:  chemises,  knickers,  and  particu- 
larly combinations  of  petticoat  and  cor- 
set cover  are  in  all  trousseaux.  Many  are 
knitted,  but  quite  a  number  of  them  are 
crochet  work.  The  petticoat  is  fairly 
long,  and  the  corset  cover  composed  of 
4  points  joined  on  the  shoulders  fay 
ribbon  straps.  While  pink,  mauve,  white 
are  fashionable,  I  have  often  seen  some 
in  green  (duck  blue)  which  is  fanciful 
and  yet  not  easily  soiled.  The  trimming 
is  often  a  garland  of  rococo  embroidery 
which  is  very  dainty. 

Every  lady  has  at  least  one  jumper  in 
wool  or  silk  yarn;  knitted  ones  have 
become  so  staple  that  the  manufacturers, 
in  order  to  get  something  new,  have 
devised  some  in  silk  crochet  work  which 
are  exceedingly  pretty. 

Knitted  dresses  for  house  wear  are 
found  very  convenient,  and  many  ladies 
have  adopted  them.  They  may  be  in 
only  one  shade,  beige  for  instance,  or 
have  a  band  down  the  bottom  in  another 
color,  and  a  front,  collar  and  cuffs  to 
match,  which  makes  them  more  fanciful. 
They  are  generally  worked  into  ribs,,  so 
as  to  give  a  slender  appearance  to  the 
wearer. 

Knitted  Costumes 

Whole  costumes  are  also  knitted:  a 
skirt,  plain  or  pleated,  with  crepe  de 
chine  blouse,  and  a  regular  knitted  jacket 
are  very  fashionable.  The  bonnet  and 
gloves,  of  course,  match  it,  and  do  very 
well  for  mountain  trips. 

I  have  also  seen  some  full  length 
capes  or  "mantes,"  devised  in  the  same 
manner,  with  ribs  or  pleatings  to  give 
some  fulness  to  the  skirt  of  the  cape. 

I  must,  however,  mention  that  the 
scraped  knitting  which  I  wrote  you  about 
last  year,  is  now  practically  over.     Only 


very  staple  articles  have  it  still,  and  in 
small  quantity. 

Smart  Accessories 
Amongst  the  sundry  toilet  accessories, 
I  must  point  out  waistcoats.  These  are 
still  in  great  demand;  it  is  quite  usual 
not  to  wear  a  blouse  with  a  tailored 
jacket,  but  just  a  front  panel  of  fine 
brocade,  fancy  printed  Jersey,  cashemire, 
etc.,  sewn  on  an  underbodice.  A  great 
many  are  being  displayed  at  the  dry 
goods  stores  as  Christmas  presents. 

The  same  applies  to  hair  combs  and 
pins;  great  luxury  is  shown  in  this  line. 
Big  combs  are  made  of  ivory  inserted 
with  beads  or  semi-precious  gems,  or 
carved  into  fine  flowers  or  subjects,  and 
the  pins  match  them.  Others  are  en- 
graved with  Toledo  gold  designs,  but 
some  are  quite  plain,  and  none  the  less 
pretty.  Tortoise  shell  and  horn  are  simi- 
larly worked,  but  when  flowers  are 
carved,  they  are  painted:  some  exceed- 
ingly pretty  ones  show  a  bunch  of  violets 
with  leaves,  others  a  rosebud,  or  a  corn- 
flower, just  like  the  real  ones. 

Ivory  has  been  fashionable  for  some 
time  already,  and  does  not  seem  to  have 
lost  any  of  its  favor.  We  have  some 
clasps,  bracelets,  umbrella  handles  made 
of  ivory  with  beautiful  carvings  or 
insertions.  In  fact,  amongst  the  richest 
Christmas  presents,  all  these  articles 
have    a    leading   place. 

Pretty  Bags 
Bags  are  still  the  object  of  much  at- 
tention: beaded  bags  are  less  in  demand 
than  previously,  unless  they  are  some 
very  long  pouches  with  a  straight  rect- 
angular clasp.  The  most  fashionable 
bags  are  made  of  a  round  piece  of  black 
silk  with  a  band  of  gold  ribbon,  gathered 
on  a  curved  clasp  in  such  a  way  that 
there  are  no  seams.  Some  of  them  are 
made  of  a  piece  of  real  cashemire  or 
ancient  brocade.  The  lining  is  fanciful, 
and  the  sundry  accessories  match  it. 

Leather  portfolios  are  still  much  in 
demand,  and  the  latest  novelty  is  a  kind 
of  purse  4  times  folded,  just  big  enough 
to  hold  the  powder  puff,  box,  and  small 
handkerchief  which  is  invariably  carried 
by  the  well  dressed  woman. 

Feathers  are  also  amongst  the  lea 
fancy  articles:  in  dresses,  where  they 
come  in  as  puffs  or  fringes,  in  fans 
which  they  entirely  constitute — being 
either  one  full  ostrich  feather,  or  several 
of  various  sizes;  but  always  big — in  hats 
or  in  cushions. 

They  are  dyed  all  shades:  Ostrich 
feathers  are  uncurled  and  blended,  blue, 
brown,  etc.  Bird  of  Paradise  sprigs  are 
mostly  used  in  blue  or  yellow,  cock 
feathers  are  dyed  brown  with  just  a  tinge 
of  white  at  the  top.  They  are  sewn  on 
a   brimless   crown   and   made   into   fluffy 
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Shown  at  Christmas  in  Toronto  Shops 


1.  A  soft  henna  duvetyn  model  exploiting  blue  and  yellow  flowers — (Fairweather's,  Ltd.)  2.  The  high  collar  and  attached 
twin  jabots  of  embroidered  net  and  lace.  3.  Eyelet  embroidery  set  edged  with  lace  (Murray-Kay's).  4.  Dainty  net  high- 
collared  model  with  jabot  embroidered  and  trimmed  with  lace  inserts  and  hemstitching  (Stitt's).  5.  The  new  high  pleated 
net  frill  mounted  on  a  strictly  tailored  vest  guimpe  of  tucked  net.     Cord  and  tassels  at  base  of  neck    (T.   Eaton  Co.). 


toques,    which    look,    when    the    wind    is 
blowing',  like  fighting  cocks. 

Swansdown  Cushions 

Cushions,  previously  made  of  fur,  are 
now  often  devised  in  swansdown,  white 
and  black,  worked  into  chess  board 
motifs  or  stripes.  These  are  very  effect- 
ive, if  not  practical,  for  I  doubt  if  they 
will  keep  clean  long,  especially  if  used 
as  foot  cushions.  Yet  they  are  pretty 
and   look  cosy. 

Whole  scarfs  are  made  of  white  down 
and  are  found  useful  for  theatre  wear, 
They  soften  the  skin  of  the  wearer,  and 
add  to  the  prettiness  of  her  complexion. 

A  very  original  Christmas  present  con- 
sists of  a  fancy  colored  box  with  writing 
paper  in  the  shade  of  the  colorings,  to 
which  is  added  a  quill  made  with  an 
ostrich  feather  dyed  in  the  shade  of  the 
paper.  I  have  seen  some  pink,  blue, 
white  and  violet  quills.     When  the  shade 


is    dark    it    matches    the    lining    of    the 

envelope,  and  the  writing  paper  is  white. 

Gloves 

Gloves  are  mostly  white:  the  "gant  a 
Crispin,"  still  worn,  is  less  in  favor,  for 
the  "gant  mousquetaire"  has  taken  its 
place.  It  is  quite  plain  kid,  but  the 
revers  are  trimmed  with  points  or  checks 
or  other  designs  of  colored  kid  inserted. 
Black  is  the  most  fashionable.  I  have 
also  seen  some  white  kid  gloves  entirely 
sprinkled  with  black  "chenille"  dots. 
This  is  quite  new. 

Veils  are  still  very  fashionable:  they 
are  always  big  squares  of  net  with  large 
meshes,  duly  embroidered  all  around 
with  "chenille"  or  thick  silk.  They 
hardly  ever  cover  the  face,  but  hang 
down  the  back  as  low  as  the  waist, 
They  are  generally  worn  over  the  brim- 
less  hats,  which  have  no  other  trimming. 

Next  month,  I  will  take  up  lingerie. 
Yours   very   truly, 


s 


IN  ACCIDENT  NEAR  TORONTO 

Three  Montreal  men  interested  in  the 
dry  goods  trade  were  in  the  serious 
accident  that  occurred  on  the  G.T.R. 
near  Toronto,  on  the  night  of  November 
24th:  James  Brodie,  of  James  Brodie 
&  Company,  Bank  of  Ottawa  Building: 
Maurice  Felson,  of  Felson,  Bernsweig 
Company,  Limited,  manufacturers  of 
ladies'  coats,  45  St.  Alexander  Street; 
and  Michael  Morris,  of  A.  Hollander  & 
Sons,  fur  dyers.  All  three  received 
slight  injuries. 


GOES  TO  CHICAGO  FIRM 

Mr.  C.  W.  Newton,  who  has  been 
millinery  buyer  with  A.  J.  Freiman, 
Rideau  Street,  Ottawa,  for  some  time, 
recently  resigned  his  position  to  become 
Canadian  representative  with  D.  N. 
Fish,  Chicago.  Mr.  Newton  was  agree- 
ably surprised  to  receive  a  very  service- 
able handbag  from  the  staff  of  the 
Freiman  store  upon  the  eve  of  his  de- 
parture to  new  duties.  Present  ar- 
rangements are  for  Mr.  Newton  to  still 
reside    in    Ottawa. 


Fluffy  Frocks  For  Party 

Wear 

The  latest  indications  are  that  it  is 
to  be  a  fluffy  ruffles  season  for  little 
girls.  Party  dresses  and  suits  are  indeed 
up  to  the  minute  in  finish.  The  young 
lady  of  seven  or  ten  must  be  arrayed  in 
sheer  nets  this  winter  if  she  would  be 
up  to  date,  and  she  may  wear  an  under 
slip  of  pale  color  with  a  narrow  ribbon 
trimming  at  the  shoulder  or  waist, 
usually  a  knot  festoon  of  twisted  wash 
ribbon.  When  made  with  a  wide  bertha 
and  edged  with  fine  Valenciennes  lace 
nothing  more  lovely  could  be  maghied. 
Hand-embroidered  voile  frocks  with  rib- 
bons run  through  slots  at  the  neck  and 
waist  are  also  good;  Shantung  embroid- 
ered in  blue  or  green  is  another  favorite 
and  very  durable.  Also  there  ire  fhown 
imported  frocks  of  pastel  tinted  georg- 
ette, trimmed  with  innumerable  picot- 
edged  ruffles  and  worn  over  contrasting 
silk  slips.  A  pale  yellow  dress  was  made 
over  turquoise  and  a  pink  was  used  over 
a  foundation  of  delicate  green.  Dark 
georgette  frocks  have  not  as  yet  made 
much  impression  for  Canadian  children, 
but  the  models  shown  are  very  charm- 
ing. 

The  newest  models  showed  a  straight 
line,  high  waisted,  accordeon  pleated 
effect  with  deep  frill  running  jp  j:rd 
down  the  skirts  and  around  the  necks. 

Tub  frocks  are  adorably  simple  and  yet 
decidedly  smart.  All  the  old  favorites — 
Mother  Hubbard,  French  and  Russian 
styles  and  Buster  Brown  models  are 
adaptable  for  ginghams,  chambrays, 
prints  and  dimities  and  the  new  idea  of 
adding  touches  of  hand  embroidery  to 
these  fabrics  is  a  happy  one.  Little  skirts 
are  shirred  round  the  waist  line  with  a 
ruffle  of  the  gingham  instead  of  a  belt, 
and  often  a  waist  of  a  different  material 
is  made  with  a  skirt  of  plain  coior. 


-- 
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Fashioned  of  Lace  and  Ribbon 

Neckwear  Novelties  Are  Attractive — -Many  Pretty  Conceits  in  Lingerie  Accessories  Make 
Ideal  Gifts — Boudoir  Caps  Are  Frivolous     Bangles  Are  the  Fad  of  the  Moment. 


THIS  is  the  season  when  dainty 
trivialities  in  lace  and  chiffon  as- 
sume unusual  prominence  in  view 
of  their  extreme  attractiveness  as  gifts. 
Though  business  has  been  rather  disap- 
pointing in  many  lines,  it  must  be  con- 
ceded that  the  numerous  dainty  acces- 
sories displayed  in  the  special  interests 
of  the  Christmas  trade  have  moved 
very  satisfactorily.  The  handkerchief 
vogue  discussed  in  the  November  isssue 
has  been  a  decided  success,  and  the 
most  attractive  displays  have  been  fea- 
tured with  excellent  results.  Although 
the  neckwear  buyers  hesitated  consider- 
ably beyond  their  usual  date  of  pur- 
chase, the  shops  now  have  very  excel- 
lent stocks  on  hand — and  the  prices  are 
not  the  least  attractive  item —  and  it  is 
expected  that  quite  an  impression  upon 
the  popular  lines  during  the  last  few- 
days  of  the  Christmas  shopping  will  be 
made. 

Quite  a  crisp  note  has  crept  into  the 
neckwear  models  during  the  season  and 
now  among  the  very  smartest  novelties 
shown  are  the  stiff  frilly  ruffles  rising 
from  the  normal  neckline  of  an  equally 
spick  and  span  organdie  vestee.  These 
"high  necked"  models  are  finished 
smartly  with  a  narrow  band  of  black 
moire  at  the  base  and  considered  un- 
usually smart  when  worn  with  the  one- 
piece  coat  dress. 

Collar    Vagaries 

The  low  stand-up  collar  in  crepe  de 
Chine  of  cream  or  in  a  vivid  color  is 
being  featured  as  one  of  the  very  new 
neckwear  novelties  and  is  decidedly 
chic  when  accompanied  by  a  smartly 
pleated  jabot  and  a  band  and  bow  of 
black  ribbon. 

Dainty  net  and  lace  sets  of  collars  and 
cuffs  are  selling  fairly  well,  while  in  the 
more  exclusive  lines  the  novelty  which 
seems  to  be  claiming  most  favor  is  the 
eyelet  embroidery  collar  and  vestee.  Of 
course  there  are  some  very  smart  cloth 
vestees  being  shown  by  the  specialty 
shops — one  very  chic  model  being  illus- 
trated in  these  pages — but  these,  of 
course,  are  not  in  general   demand. 

Boudoir  Caps 

Quite  the  quaintest  thing  in  boudoir 
caps  at  the  present  moment  is  the  ban- 
deau— the  frill  minus  the  cap.  The 
crown  section  is  entirely  omitted  and 
a  dainty  frill  of  net  or  lace  very  much 
bedecked  with  ribbons  is  held  closely 
about  the  coiffure — which,  of  course, 
must  be  faultlessly  arranged — by  means 
of  an  elastic  strand.  The  effect  is  quite 
bewitching  and  is  also  shown  in  an 
accompanying  illustration.  Dutch  cap 
shapes  are  also  selling  very  well  this 
season    and    are    made    of    the    finest    of 


net  or  chiffon,  daintily  bound  with  pas- 
tel tinted  ribbons  and  finished  off  at  the 
sides  with  huge  ribbon  bow  rosettes. 
As  an  excellent  reminder  that  these 
dainty    vanities    are    intended    only    for 


ribbon   with   lace,   net,  flowers,   brilliants 
and  beads. 

Corsage    Flowers 
The  flower  corsage  has  assumed  more 
realistic    colorings    than    ever    and    the 


For  the  Small  Chapeau 


The  small,  close-fitting  turban  is  invariably  enhanced  by  a  chic  little  veil  and 
when  the  mesh   is  conventional   like  this  the  effect   is  perfect.     Courtesy  Sterling 
Lace  Co.,  Toronto. 


negligee  wear,  one  department  carry- 
ing them  recently  featured  a  joint  dis- 
play of  the  most  practical,  but  never- 
theless attractive,  "morning  caps"  in- 
tended to  be  donned  when  household 
duties  claim  the  attention  of  the  devotee. 

Lingerie  Frivolities 

Of  unusual  daintiness  are  the  count- 
less little  accessories  for  lingerie 
requirements — the  shoulder  clasp,  the 
camisole  rosette,  the  vestee  clips,  the 
countless  sizes  and  types  of  pretty 
bows  for  petticoats,  camisole  and  robe 
de  nuit,  the  beruffled  garter,  the  sachet 
and  the  vanity  bag  of  Dresden.  The 
ribbon  departments,  almost  without 
exception,  are  devoting  considerable 
space  to  the  sale  of  these  attractive 
little  vanities  which  come  in  all  the 
exquisite  pastel  tints  and  combine  satin 


shops  are  displaying  them  in  dainty 
round,  square  and  oval  boxes,  bedecked 
with  floral  designs.  The  corsage  may 
be  a  single  large  flat  flower,  a  bouquet 
of  deep  hued  violets  or  the  quaintest 
nosegay  of  old  fashioned  mixed  flowers. 
Beautiful  color  combinations  have  been 
produced  and  when  sprayed  with  per- 
fume these  dainty  bouquets  may  easily 
deceive,  so  natural  do  they  appear  and 
so  delicate  is  the  odor  from  their  velvety 
petals. 

Bangles 
In  the  jewellery  lines,  bangles  are 
probably  the  piece  de  resistance  of  the 
hour.  A  perfect  craze  has  swept  both 
continents  for  these  alluring  ornaments 
and  with  the  Indian  and  Egyptian 
influence  so  strongly  noted  in  dress  it 
is  not  to  be  wondered  at  that  the  armlet 
is  being  accorded  such  a  welcome  after 
several  years  of  indifference  on  the  part 
of  fashion  devotees.  The  upper  arm 
bracelet  has  been  so  strongly  sponsored 
in  Paris  that  the  evening  toilette  is 
hardly  considered  complete  without  it. 
The  shops  here  are  now  showing  splen- 
did variety  in  all  manner  of  bracelets, 
from  the  slender  bangle  type  to  the  rich 
antique  affair,  the  jetted  armlet  or  the 
cameo-set  bracelet  of  our  grandmothers' 
youth. 
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The  Last  Word  in  Adornment 

Novelties  Being  Shown  for  the  Current  Season — The  Jewelry  Section  Has  Become  an  Im- 
portant Department  in  Most  Up-to-date  Stores — There  is  Excellent  Scope  for  Such 
a  Department  in  the  Small  Store  as  Well  as  in  the  Larger  Ones — No 
Limit  to  Quality  of  Stock  Carried. 


DURING  the  past  few  seasons  there 
has  been  a  remarkable  develop- 
ment in  the  jewelry  and  novelty 
sections  of  Canadian  stores,  which  gives 
promise  of  continuing  its  course.  Many 
of  the  stores  are  enlarging  these  depart  - 
mants  or  else  are  locating  them  in  more 
advantageous  positions,  and  in  every  way 
possible  are  going  after  trade  which  at 
one  time  was  strictly  confined  to  the 
jewelry  stores. 

It  is  no  longer  unusual  to  find  large 
displays  of  precious  and  semi-precious 
stones  in  retail  department  stores  and 
even  diamonds  are  featured  in  a  large 
variety  of  settings  which  undeniably  add 
greatly  to  the  distinction  of  the  depart- 
ment. High-class  imitation  pearls  are 
also  in  enormous  demand  and  many  very 
striking  displays  are  featured  in  this 
class  of  novelty. 

Chance  for  Small  Town  Merchant 

There  is  no  reason  why  the  smaller 
store  situated  in  small  cities  should  not 
rival  the  local  jeweler  in  competition  for 
general  trade.  Provided  it  recognizes 
the  importance  of  glittering  and  jeweled 
novelties  which  characterize  the  present 
day  demand,  a  good  business  can  be  done 
in  jets,  beads  and  rhinestones  both  as 
trimmings  and  as  made-up  articles.  The 
present  style  of  low-necked  and  collar- 
less  gowns  worn  with  short  sleeves  is  an 
unusually  good  chance  for  the  retailer  to 
push  neck-chains  and  bracelets. 

People  regard  these  goods  now  as  a 
matter  of  course,  and  no  longer  in  the 
luxury  class  at  prohibitive  prices,  and 
for  the  average  purchaser  there  is  a  far 
greater  attraction  in  such  goods  when 
featured  by  the  department  store  than 
when  shown  in  a  jewelry  store.  The  av- 
erage buyer  is  apt  to  feel  more  at  home 
when  in  the  department  store  and  should 
consequently  be  catered  to  as  much  as 
possible  on  this  ground.  The  working- 
class  customer  outnumbers  the  wealthy 
class,  and  he  will  undoubtedly  be  a  pro- 
fitable asset  even  though  at  the  expense 
of  the  legitimate  jeweler. 

The  fact  that  many  retail  stores  ex- 
tend such  courtesies  as  the  partial  pay- 
ment plan  and  also  the  credit  account,  is 
an  important  reason  for  the  increasing 
growth  of  these  sections.  The  regular 
jewelry  stores  are  disinclined  to  allow 
credit  to  more  than  a  very  limited  num- 
ber of  customers  and  in  consequence  lose 
a  number  of  good  sales.  It  has  been 
clearly  demonstrated  that  charge  cus- 
tomers are"  generous  purchasers  of  fancy 
goods  and  it  is  well  to  bear  this  fact  in 
mind  at  present  with  regard  to  increasing 
the  appeal  of  this  department. 


Jewels  of  Interest 

Paris  is  very  much  interested  in  novel 
jewelry  and  is  permitting  lavish  indulgence 
along  these  lines.  The  upper  arm  bracelet, 
the  bead  strands  from  the  shoulder  and 
the  chaplet  of  silver  leaves  which  are  daily 
gaining  in  favor  are  here  illustrated.  Also 
a  very  decorative  pair  of  ear  rings  and  a 
pendant  ring. 


Appropriate   Display 

It  is  erroneously  considered  by  some 
stores  to  be  sufficient  if  these  goods  are 
displayed  in  boxes  or  haphazard  in  piles 
upon  an  ordinary  counter.  The  modern 
store  realizes  the  fallacy  of  this  and  be- 
lieves that  a  handsome  show  case  of 
glass,  lined  if  possible  on  the  bottom  and 
sides  with  purple  velvet,  and  brilliantly 
lighted,  is  worth  many  times  over  the 
outlay  necessary.  Pearls  are  infinitely 
more  beautiful  and  lustrous  when  hung 
against  a  purple  background  or  heaped 
carelessly  upon  a  velvet  cushion.  Such 
a  setting  throws  up  the  richness  of  the 
pieces,    whether    ai'tifieial    or    real,     and 


customers  gravitate  to  the  counters  from 
sheer  admiration.  Sparkling  designs  in 
very  small  stones  have  more  appeal  to 
the  average  customer  than  the  plain  soli- 
taire styles  and  bar-pins  in  bold,  flash- 
ing designs  are  said  to  sell  at  sight  and 
are  perennially  popular. 

It  has  been  found  that  owing  to  the 
considerable  hazard  about  buying  novel- 
ty jewelry  it  should  only  be  bought  in 
such  quantities  as  are  likely  to  sell  quick- 
ly and  not  on  the  basis  of  attractive 
prices. 

Novelties  of  the  Season 

Among  the  novelties  which  are  being 
featured  this  season  are  the  silhouette 
pendants  and  brooches  from  France 
which  are  particularly  lovely.  The  back- 
ground is  sometimes  transparent  glass 
and  the  cut  work  is  done  in  white,  or  else 
a  black  design  is  done  on  mother-of- 
pearl.  Hung  on  narrow  ribbons  of  me- 
tallic fabric  or  grosgrain,  these  pendants 
are  really  novel  and  charming.  The  cost 
averages  $10  to  $15  retail. 

Narrow  bracelets  of  silver,  gold  or 
enamel  are  being  sold  singly  or  in  sets 
of  two,  three  or  four..  Bracelets  in  snake 
or  reptile  designs  made  of  composition 
substance  in  vivid  colors  are  also  very 
good. 

The  oriental  and  rather  barbaric  neck 
charms  and  ornaments  are  now  quite 
passe,  as  the  tendency  now  seems  to  be 
for  more  slender  and  dainty  effects.  Jet 
is  tremendously  popular,  and  one  pretty 
novelty  noticed  was  a  large  jet  medallion 
worn  just  at  the  throat  on  a  slender  jet 
neck  chain.  Jet  is  also  shown  for  girdles, 
buckles,  earrings,  etc.,  and  seems  to  be 
easily  the  leader  in  popularity  for  the 
moment. 

Upper  arm  bracelets  fashioned  from 
jet  sequins  and  sometimes  mounted  on 
net  and  clasped  with  a  buckle  of  rhine- 
stones are  unusually  smart  for  wear  with 
the  black,  or  black  and  white  evening 
toilette.  Sometimes  a  slender  rope  of 
jet  beads  or  sequins  is  suspended  from 
this  bracelet  and  caught  to  a  wrist  brace- 
let of  the  same  width  and  design  as  the 
one  worn  above  the  elbow. 

New  Perfume  Bottles 

Exquisite  perfume  bottles  of  unusual 
design  and  opalescent  colorings  with 
stoppers  of  silver  or  inlay  are  also  a 
feature  of  the  Christmas  offerings  in  the 
jewelry  departments,  and  the  leading 
shops  in  Toronto  are  finding  a  splendid 
sale  for  these  dainty  gift  novelties.  One 
beautiful  little  bottle  in  cut  glass  dis- 
played a  stopper  of  turquoise  blue 
enamel  beautifully  lined  with  gold.  An- 
other was  a  pink  tint  of  glass  of  such  a. " 
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quality  design  that  it  looked  like  a 
large  rose  pearl.  The  stopper  was  also 
of  French  enamel  with  a  blue  back- 
ground  bearing  a  basket  design  in  rose 
and  lavender.  Many  of  these  bottles  as- 
sume rather  grotesque  shapes,  and  look 
as  though  they  might  have  been  found 
by  an  archaeologist  in  the  tomb  of  some 
Egyptian  princess,  whose  taste  for  fra- 
grant essences  is  reputed  to  have  been 
quite  as  discriminating  as  that  of  the 
modern  devotee  of  French  scents.  The 
glass  of  the  bottle  is  treated  in  such  a 
manner  as  to  resemble  the  surface  of 
beaten  brass,  and  tinted  in  exquisite 
colorings  in  opalescent  effect  so  that  in 
changing  lights  they  shade  from  old  gold 
to  turquoise,  from  terra  cotta  to  creamy 
yellow  or  from  jade  to  deep  wysteria. 
Many  of  the  cut  glass  bottles  are  encased 
in  mounts  of  handsome  filigree  silver, 
while  others  of  slender,  graceful  lines 
merely  exploit  a  very  decorative  stopper 
and  shun  any  other  semblance  of  orna- 
mentation. 

Fans  and  Bags 

Fans  and  opera  bags  are  also  properly 
included  in  the  jewelry  section  and  are 
shown  in  many  new  designs  of  metallic 
cloth  and  sequins.  Feather  fans  continue 
to  claim  a  very  fair  share  of  approval, 
but  although  new  arrangements  of  the 
feathers  have  been  thought  out  for  the 
present  season's  requirements  and  hand- 
some new  mounts  designed,  there  is  a 
strong  tendency  on  the  part  of  makers  of 
fabric  fans  to  oust  the  feather  beauty 
from  its  envied  place  in  milady's  favor, 
and  supersede  it  with  a  dainty  confection 
of  hand-painted  lace  or  spangled  net. 

These  dainty  little  French  fans  are  be- 
ing featured  by  all  the  shops  this  season, 
and  provide  a  welcome  note  in  the  fash- 
ion color  scheme  which  has  been  a  trifle 
burdened  as  to  accessories.  They  are 
nearly  all  in  silver,  white,  grey  or  rose 
and  palest  blue,  maize  or  black.  Dainty 
traceries  of  flowers  or  pretty  Watteau 
designs  are  painted  on  chiffon  and  lace 
surface  while  touches  of  sequin  are  effec- 
tive in  outlining  the  edges  of  the  designs. 
Ivory  sticks  hand  carved  are  seen,  also 
tortoise  when  the  fan  is  black.  Some- 
times the  models  are  very  tiny  and  in 
this  case  are  frequently  studded  with 
semi-precious  stones.  They  provide  a 
charming  complement  to  the  picturesque 
party  frock  of  frilled  net  or  taffeta. 

Handbags  of  fabric  command  as  high, 
a  price  as  ever  and  are  correspondingly 
beautiful  and  designed  with  extraordi- 
nary cleverness. 

Chiffon  velvet  seems  to  take  the  lead 
in  fabrics  for  bags,  although  the  bro- 
caded and  beaded  models  are  largely- 
shown.  The  frames  are  beautifully- 
carved  and  often  jeweled.  All  the  neu- 
tral colors  are  featured. 

Jeweled  combs  and  pins  and  the  new- 
beaded  and  metallic  head  dresses  may 
also  properly  be  located  in  the  jewelry 
department.  The  latest  fad  for  a  semi- 
circular chaplet  of  metallic  leaves  in 
Grecian  style  is  easily  the  favorite  of 
this  season's  debutantes. 


The  Chic  Hair  Band 

The  houdoir  cap  has  a  dangerous  rival  in 
this  dainty  conceit  of  lace  and  ribbons. 
Net  is  shirred  onto  an  elastic  and  a  "cur- 
tain" of  fine  lace  is  dropped  in  most  allur- 
ing fashion.  Rosettes  and  clusters  of  rib- 
bon prevent  one  from  seeing  that  the  band 
goes  all  the  way  around  milady's  shapely 
head. 


Almys,  Ltd.,  of  Montreal,  recently  held 
a  successful  sale  of  high  grade  watches 
in  bracelet  and  regulation  styles  in  their 
jewelry  section  which  was  largely  pat- 
ronized for  Christmas  gifts. 

Paris  decrees  that  jeweled  and  beaded 
chains  in  multiple  effect  with  or  without 
long  tassels  shall  adorn  the  left  shoulder 
or  the  waistline  of  more  elaborate  gowns. 
A  gown  is  immeasurably  enhanced  by 
the  addition  of  one  of  these  scintillating 
and  gorgeous  accessories  as  depicted  in 
the  Drecoll  model  shown  last  month  and 
further  detailed  in  an  accompanying  il- 
lustration, and  although  the  vogue  is 
only  begun  in  Paris  it  promises  to  be- 
come an  important  feature  on  this  side 
of  the  Atlantic  before  the  season  is  over. 

According  to  retailers  the  tax  is  not 
greatly  affecting  jewelry  lines  and  busi- 
ness is  exceedingly  good  at  present. 


WOOLLEN   PETTICOATS 

London. — The  woollen-knitted  petti- 
coat is  with  us  again.  It  hails  from 
Paris  and  is  so  unlike  the  heavy,  clumsy 
and  hideous  garment,  ■  usually  done  in 
red  and  gray,  which  our  grandmothers 
ivore,  that  one  might  readily  doubt  ai.y 
relationship.  It  comes  in  the  palest 
shades  of  Shetland  wool,  as  light  and 
airy  as  a  cobweb.  Round  the  top  is  a 
crochet  stitch  of  silk,  and  it  has  shoulder 
straps  of  soft  satin  ribbon  in  the  same 
shade. 

Speaking  of  petticoats,  taffeta  is  a 
favorite  material,  but  many  women  pre- 
fer the  new  crepe  de  Chine  garments, 
made  plain  to  the  hips,  and  finished 
thereupon  with  a  deep  accordion-pleated 
flounce.  These  are  very  graceful  and 
clinging,  and  most  suitable  to  the  pres- 
ent slim  outline.  They  are  usually 
priced  from  $12  to  $20  and  are  shown 
in  many  attractive  colors.  Soft  shot  satin 
is  the  medium  of  a  pretty  and  less  ex- 
pensive  petticoat. 


Tax  on  Mufflers 

Department  Rules 

Merchant   Must   Collect   Tax  on   Sale  of 
Scarfs  According  to  Ruling 

An  interpretation  of  the  luxury  tax 
regulations  affecting  the  sale  of  scarfs 
and  mufflers  has  been  issued  from  Ot- 
tawa by  the  Deputy  Minister  of  Finance. 
Considerable  misunderstanding  has  ex- 
isted as  to  the  proper  interpretation  of 
the  act  on  this  point,  and  the  matter 
came  up  for  discussion  at  the  recent 
meeting  of  the  Retail  Merchants'  Asso- 
ciation in  annual  convention  last  month 

The  ruling  of  the  Finance  Department 
is  as  follows: 

"Mufflers  and  scarfs,  men's  and  wo- 
men's, made  of  silk  or  artificial  silk,  are 
subject  to  the  payment  of  luxury  tax 
of  10  per  cent,  of  the  total  purchase 
price  when  sold  in  excess  of  $1.50. 

"Mufflers  and  scarfs,  men's  and  boy--', 
made  of  wool,  are  subject  to  luxury  tax 
of    10    per   cent,    on   the    total    purr 
price  when  sold  in  excess  of  $1.50. 

"Mufflers  and  scarfs,  women's,  mada 
of  wool,  are  exempt  from  luxury  tax 
when  sold  for  women's  use  exclusively." 


AFTERNOON   TEA   ENTICES 

Continued  from  page  59 
years,  and  in  several  cases  there  are  two 
sisters  out  of  a  family  there  together. 
In  fact,  when  one  considers  that  the 
store  ranks  among  the  finest  and  best 
equipped  in  the  city  of  Sherbrooke,  it 
is  the  more  significant  that  it  should 
lay  stress  upon  the  friendly  spirit  and 
the  absence  of  formality  as  between  staff 
and  customers. 

That  combination  of  personal  interest 
and  courteous  service  is  a  successful 
promoter  of  increasing  patronage  is 
perfectly  exemplified  by  the  growing 
popularity  of  the  store.  "We  love  our 
work  here,"  said  Miss  Bradley  to  Dry 
Goods  Review,  "and  we  feel  that  there 
is  a  harmonious  atmosphere  about  it 
that  keeps  us  all  interested  and  happy; 
we  are  just  a  family  after  all." 

In  these  days  of  strain,  when  thoughts 
turn  naturally  to  economy  and  the  many- 
problems  connected  with  merchandising, 
it  is  worth  while  sometimes  to  endeavor 
to  forget  the  purely  commercial  side  and 
lay  more  stress  if  possible  upon  what 
may  be  termed,  for  want  of  a  better 
phrase,  the  ethics  of  store  management. 
Commercializing  courtesy  may  often- 
times prove  more  lucrative  than  might 
at   first  seem   possible. 


JAPAN   SEEKS   MARKET 

Efforts  are  being  made  by  Japan  to 
enter  into  the  world's  linen  trade  mar- 
ket, large  tracts  of  land  in  Japan  being 
planted  in  flax,  according  to  S.  Mori,  of 
the  Japanese  Flax  Spinning  Company, 
Limited,  Tokio,  Japan,  who  was  a  recent 
visitor  to  Ottawa  on  his  way  back  to 
Japan,  after  having  made  a  world-wide 
survey  of  the  flax  growing  industries 
and    spinning   mills. 
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GREETINGS 

to  the  Trade! 

Our  Best  IVishes  for  a 

MERRY  CHRISTMAS 

and  a 

PROSPEROUS  1921 

Remember  we  have  the   Ribbons   in  stock  jor  your  immediate 
requirements.    Write,  wire  or  phone  any  Christmas  rush  orders. 

Walter  H.  Barry  &  Co. 

The  Ribbon  House  of  Canada. 

6  St.  Helen  Street 
MONTREAL 

Winnipeg  Branch: 
502  Canada  Building 
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New  Year  full  of  prosperity  and  glad- 
ness to  all  our  friends  in  the  Trade! 

Phoenix  Novelry   Company 

Fancy  Neckwear — Camisoles — Boudoir  Caps 

^  154  Pearl  St.  Toronto 


From  the  Makers  of  the  Famous 

"Fleur-de-Lys"  Sewing  Silks 


Best           *^ 

£$?           Wishes 

for             €\ 

I   jP       Christmas 

and  the          (fi 

Km       New  Year 

We  are  confident  that  a  representative 
slock  of  our  finest  quality  staple  and 
fashionable  shades  of  Sewing  Silks  will 
be  an  asset  to  your  business,  the  value  of 
which  you  will  be  surprised  and  delighted 
to  learn. 


INDEPENDENT  SILK 

LIMITED 
350-380  St.  Paul  St.  E.  Montrea 


Bull  Dog  Plush  Button 


FRONT  BACK 

To  put  button  on,  push  stud  through 
cloth  and  squeeze  button  on  firmly. 
To  remove  button  simply  unscrew 
same  from  stud  No  sewing  required. 
All  sizes  in  stock     24.30.  36.45,60. 

WILL  P.  WHITE,  LIMITED 

SOLE  DISTRIBUTORS  FOR  CANADA 

Head  Office:  65  SIMCOE  ST.,  TORONTO 
MONTREAL:  137  McGILL  ST. 
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A  Merry  Christmas 


To  every  merchant,  from  Coast 
to  Coast,  we  extend  Season's 
Greetings  —  and  at  the  same 
time  express  our  deep  appreci- 
ation of  business  received  in 
the  past  twelve  months. 


A  Happy  \New  Year 


ACME  GLOVE  WORKS 

Limited 

MONTREAL 
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To  Our  Friends 
One  and  All! 

THE  COMPLIMENTS 
OF  THE  SEASON 

We  thank  you  for  your  patronage 
and  during  the  year  1921  we  shall 
endeavor  to  show  our  appreciation 
hy  giving  the  best  service   within   our 

power. 

^^estlaKe  Brothers, 

L  im  i  ted 
24  Wellington  St.  West,   Toronto 


Deacon  Shirts 

will  please  them  ! 


STARCHED  SHIRTS 

WORKING 

and 

OUTING  SHIRTS 

FLANNEL  SHIRTS 

VIYELLAS 

CLYDELLAS 

SATEENS 

OXFORDS 

TWEEDS 

DRILLS 

Etc. 


Every  man's 
needs  and  tastes 
are  considered  in 
this  extensive 
range. 

The  shre  w  <1 
buyer  who  looks 
carefully  for 

those  qualities 
that  mean  per- 
manent satisfac- 
t  i  on,  appreciates 
DEACON 
SHIRTS. 

Every  DEACON 
SHIRT  is  design- 
ed, made  and  fin- 
ished with  one 
aim  —  to  give  ab- 
solute satisfac- 
tion! 


THE  PARSONS  &  PARSONS  CANADIAN  COMPANY    ' 

Hamilton,  Canada 


1 

Manufacturers  of 

NURSES'    CUFFS 

\        & 

Used  in  Hospitals,  Homes  and  Offices 

also  (he  famous 

\                 J           1       Sizes  8 

"WK  COLLARS 

1  doz.  pair  to  the  box 

"One  Grade  Only  and  That  the  Best." 

SOLD  AT 

ONE  PRICE 

TO  ALL 

DEALERS 
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Everything  in  Buttons" 

Tailors'  Smallwares  Fancy  Trimmings 

Cfje  Compliments;  of  tfje  &easfon  are  corbtallp 
rxtenbeb  to  pou  fap 

THE  ONTARIO  BUTTON  CO.,  Limited 

Kitchener,  Ont. 
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Mr.  Merchant 


Our 

Christmas 

Greeting 

to 

You 


Whatcha  been  a-doin'  all  the  near? 

How  you  been  arfarin'f 
Hope  you've  been  successful, 
For  you  bet  your  life   wt  're  carln' ; 

Hope  you're  made  a  little  mon' 

Hope  you're  jumped  ahead; 
Hope  you're  had  three  meals' a  day, 

And  not  been  sick  a-bed; 
Hope  you're  *  mil  in'  broader 

Than   you   ever  smiled  before; 
Hope  the  world's  been  </ood  to  you— 

We  sure  can't  wish   yon  more. 


Canada  Veiling  Co.,  Limited 


Right  Now  You  Are  In  The  Midst 


of  the  active  glove  retailing  season 

If  you  would  ensure  customer  satisfaction, 
to  reflect  creditably  on  the  reputation  of 
your  House — keep  your 

GRIFFIN  @hame£wd^  GLOVES 

—  i  i  ii  i     i  i  ii  wmm 
well  to  the  fore  in  your  Glove  Department. 

Grifpn  Gloves,   Limited 

Toronto 

Sole  Selling  Agents  : 

RICHARD  L.  BAKER  &  CO. 

84  Wellington   St.  West 

TORONTO 
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Corsets  Sell  if  Properly  Handled 

!very  Merchant  Soon   Repaid  by  Having  Expert  Corsetiere  in  Charge  of  Department — 
Fitting  Room  Essential — Clerks  Must   Display   Sympathetic   Interest   to  Gain 

Customer's  Confidence. 


A  CORSET  department  is  one  of  the 
few  sections  in  a  store  which  can 
be  counted  upon  to  respond  with 
amazing  promptness  to  any  determined 
effort  to  raise  its  standard  of  efficiency 
and  service.  Provided  the  merchandise 
is  of  the  right  sort  and  the  staff  are  fully 
imbued  with  the  meaning  of  the  terms, 
"service"  and  "courtesy,"  there  is  no 
limit  to  the  progress  which  can  be  made 
without  any  outlay  other  than  that  of 
time  and  careful  study.  The  small-town 
retailer  who  has  neglected  the  possibili- 
ties latent  in  his  corset  departrment  and 
has  allowed  his  trade  to  slip  away  to 
the  city  mail-order  house  may  yet  regain 
much  and  even  more  of  the  custom  of  his 
competitors  if  he  will  but  recognize  the 
fundamental  elements  upon  which  to 
base  his  success. 

To   begin   with,   some   sort   of  a   fitting 
room  is  absolutely  essential,  and  may  be 
fitted  up  with   a   minimum   of  trouble  or 
expense.     Very  little  space  is  necessary, 
and   even  one   booth   screened   off,  large 
enough   to   contain   a   chair,   mirror   and 
peg  for  clothing,  besides   the   corsetiere 
and  her  subject,   is   all  that  is  required 
and  may  be  amply  provided  for  within 
4   feet   by   6.     The   next    most   essential 
thing  which  must  be  emphasized  is  the 
absolute    necessity   for    a    tactful,    cour- 
teous staff,  whether  it  be  only  one  clerk 
or   a   dozen.     Given   this    much   to   build 
upon,   endeavor   to    obtain    at    least   one 
corset  specialist,  that  is  to  say,  a  woman 
of  experience  in  fitting  corsets.     Let  her 
train    her   assistants    herself   and    be    in 
charge   of   the   buying,   too,    if   possible. 
Enable  her  to  take  advantage  of  a  'course 
in  corsetry  and  advertise  the  advantages 
which   your     department     offers   in   im- 
proved service.     If  your  locality  is  notor- 
iously a  poor  one  in  which  to  push  expert 
corset  service,  make  a  special   effort  to 
find  the  right  angle  of  appeal  which  will 
reach    the   majority   of   your   customers. 
Usually,   it  is  only   timidity   and   uncer- 
tainty which  prevents  women  from  try- 
ing the  experiment  of  having  their  cor- 
sets  fitted,  but  once   the   ice   is   broken, 
they  will  always  return  and  will  welcome 
advice  upon  how  to  improve  their  figures, 
care  for  their  corsets,  and  see  the  effect 
of  new  styles  before   committing  them- 
selves   to    a    purchase    over    the    counter. 
One  important  advantage  which  a  train- 
ed corsetiere  has  in   the   average  corset 
department    is  the  fact  that  once  she  has 
secured  the  measurements  of  an  out-of- 
town  customer,  together  with  her  address 
and  an     idea     of     her     requirements  in 
styles,  she  can  keep  in   touch  with   her 
by  means  of  monthly  bulletins   or  even 
by    merely    sending    announcements    of 


openings  of  new  stock  two  or  three  times 
a  year.  If  a  customer  can  be  made  to 
feel  that  she  can  be  quickly  fitted  in  per- 
fect privacy,  with  the  use  of  an  immac- 
ulate fitting-chemise  at  her  disposal,  and 
that  the  prices  will  be  within  her  means, 
then  success  will  attend  your  efforts. 

An   Up-to-date   Department 

An  example  of  progressive  corset  ser- 
vice was  recently  noted  by  a  representa- 
tive of  Dry  Goods  Review,  while  visiting 
the  new  store  of  C.  O.  Saint  Jean  & 
Co.,  of  Sherbrooke,  Que.  Miss  M.  E. 
Bradley,  who  is  in  charge  of  the  corset 
department,  attributes  the  success  which 
the  store  has  attained  in  this  line  to  the 
service  which  it  has  rendered.  Miss 
Bradley  believes  in  employing  all  the 
most  up-to-date  methods  in  getting  trade, 
and  although  her  department  is  very 
small  at  present  she  hopes  to  make  it 
one  of  the  most  important  in  the  store. 
She  specializes  in  surgical  corsetry  and 
even  goes  so  far  as  to  carry  out  fittings 
at  the  customer's  home  if  the  latter  is 
unable  to  go  out,  and  also  will  receive 
customers  at  her  own  home  after  hours. 
Her  customers  are  enthusiastic  about 
her  work  and  the  doctors  endorse  it,  say- 
ing that  her  work  is  eminently  success- 
ful and  they  invariably  approve  of  her 
efforts  in  fitting  corsets  for  maternity 
cases,  children's  special  orders,  and  all 
cases  of  irregular  physical  development. 
The  customer  is,  after  all,  the  best  ad- 
vertisement" which  any  store  can  have, 
and  the  better  satisfied  the  customer  is 
with  the  fitting  and  the  corset,  the  more 
benefit  will  accrue  to  the  store. 

All  Corsets  Laced 

Miss  Bradley  believes  in  having  all  her 
corsets  laced  in  order  to  save  the  cus- 
tomer the  annoyance  of  long  waits  while 
laces  are  put  in  before  a  fitting.  Her 
laces  are  always  in  so  that  two  long 
loops  are  left,  just  below  the  top  and 
just  above  the  bottom.  These  loops  are 
better  in  her  opinion  than  two  separate 
short  lacers.  "I  carry  about  three  stan- 
dard and  up-to-date  lines  of  corsets," 
said  Miss  Bradley,  "each  varying  in  type 
so  that  no  repeats  are  found  among  my 
models.  I  have  found  that  the  higher 
grade  corset  with  patented  boning  is  a 
great  favorite  with  my  customers,  who 
even  write  to  me  from  the  United  States 
for  their  preferred  style.  I  try  to  ensure 
them  the  utmost  comfort  first,  and  style 
afterwards,  because  its  only  by  forget- 
ting that  they  have  a  corset  on  that  they 
achieve  real  comfort.  I  even  have 
women  bring  me  in  corsets  which  they 
have  bought  in  other  stores,  and  ask  me 


to  fit  them  properly  so  that  I  may  judge 
whether  they  have  made  a  mistake  or 
not." 

Another  experienced  corsetiere  who 
conducts  a  specialty  shop  in  Montreal 
stated  that  in  her  experience  a  corset- 
iere who  would  be  really  successful  must 
learn  by  actual  fitting,  together  with 
advice  from  an  expert  who  can  be  relied 
upon  to  teach  correctly.  Schools 
of  corsetry  are  splendid  as  a  foundation, 
said  this  woman,  but  they  must  be  sup- 
plemented by  hard  work  before  the  pupil 
can  justly  merit  the  title  of  corsetiere. 
She  must  love  her  work  and  not  regard 
it  in  a  perfunctory  manner,  as  an  iik- 
some  occupation  by  which  she  is  forced 
to  earn  her  living.  In  her  opinion,  fur- 
thermore, the  average  store  makes  a 
great  mistake  in  having  a  man  buyer 
who  nearly  always  sends  in  a  general 
order  for  half  a  dozen  of  this  or  that, 
without  giving  a  thought  to  the  fact  that 
many  styles  of  corset  are  practically 
duplicates  of  other  lines,  and  therefore 
should  be  selected  with  exceeding  care. 
Her  method  is  to  buy  several  sizes  in 
one  line  of  corset,  varying  from  25  to  30, 
and  to  select  another  line  altogether  to 
complete  the  sizes  from  30  up  to  35,  and 
so  on.  The  peculiar  thing  about  the 
human  figure  and  the  different  styles  of 
corsets  which  are  devised  for  its  im- 
provement is  that  they  never  correspond 
to  the  average  measurements  which  are 
laid  down  for  them.  There  is  no  end  to 
the  variations  which  the  body  can  attain, 
and  it  is  only  by  the  closest  of  study  that 
the  corset  buyer  can  arrive  at  even-  an 
approximate  idea  of  what  will  be  mosl 
suitable  in  the  long  run.  Manufacturers 
are  not  anxious  to  turn  out  any  more 
styles  than  they  have  to,  and  in  many 
cases  cater  only  to  the  average  figure. 
It  is  well  then,  for  the  corsetiere  to  have 
a  hand  in  the  buying  of  the  goods,  so 
that  she  may  advise  from  her  actual 
experience  whether  or  not  it  is  profitable 
to  carry  an  entire  line  of  one  corset 
In  nine  cases  out  of  ten,  it  will  be  found 
better  to  carry  only  partial  lines  of 
many  brands. 

When  buying  is  done  after  this  method, 
care  must  be  taken  to  ensure  that  the 
sales  staff  have  an  adequate  knowledge 
of  the  stqck  carried.  Sometimes  lines 
are  discontinued  for  one  reason  or  ano- 
ther, either  by  the  manufacturer  or  the 
dealer,  and  it  is  therefore  imperative 
that  substitutes  should  be  readily  ac< 
sible  in  order  to  save  annoying  delays  to 
the  customers. 
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Brassiere  Sales  Dependent  on  Corsets 

Co-operation  Between  Two  Departments  Will  Insure  Bigger  Sales — Manufacturers  Reluct- 
ant to   Commit  Themselves   Before  January — Few  Changes  in  Spring  Lines 

Promised — Comfort  Keynote. 


THE  corset  and  brassiere  depart- 
ment should  practise  consistent 
co-operation.  There  are  no  other 
two  departments  in  a  store  that  can  be 
of  greater  help  to  one  another  in  boost- 
ing sales  and  improving  service.  The 
experienced  corsetiere — and  of  course 
every  corset  department  should  be  under 
the  supervision  of  a  woman  who  is 
thoroughly  competent  in  her  work  of 
fitting  and  advising  on  the  matter  of  cor- 
sets— will  be  invaluable  to  the  brassiere 
buyer  when  it  comes  to  the  matter 
of  choosing  new  models  or  replenishing 
the  stocks.  The  lines  of  the  corset 
determine,  to  an  important  extent,  the 
styles  which  lead  in  brassieres.  "As  a 
matter  of  fact  there  are  only  about  three 
leading  types  of  brassiere,"  declared  a 
manufacturer  recently.  "There  are  a  few 
essential  requirements  for  which  bras- 
sieres are  needed.  When  these  are  met 
you  have  all  the  necessary  types  of  bras- 
sieres, and  after  that  the  features  in- 
troduced are  merely  frills  to  add  to  the 
attractiveness  and  selling  value  of  the 
model." 

It  is  estimated  that  in  a  normal  de- 
partment at  least  four  times  as  many 
brassieres  should  be  sold  as  corsets. 
This  at  least  should  be  the  ratio 
if  both  departments  are  keeping  up 
their  end.  Sometimes  there  are  six 
brassieres  sold  to  a  corset,  but  this  is 
considered  to  be  an  unusually  good  busi- 
ness, and  is  not  general. 

Stock  Carefully. 
The  smaller  town  merchant  will  find 
better  satisfaction  in  carrying  a  few  re- 
presentative brassiere  lines  rather  than 
a  greater  number  of  styles  in  a  less 
complete  range  of  sizes.  The  require- 
ments of  one  store  are  not  always  those 
of  another,  so  we  would  advise  that  the 
merchant  who  is  considering  the  enlarge- 
ment of  the  corset  and  brassiere  depart- 
ments experiment  carefully  at  first  and 
ascertain  just  what  his  customers'  wishes 
are  in  this  very  important  respect. 
Types  That  Will  Sell. 
It  is  safe  to  say  that  the  bandeau  bras- 
siere will  sell  well,  the  model  that  is 
supported  with  shoulder  straps  and  fas- 
tens in  the  back.  It  is  the  ideal  model 
for  the  medium  slender  figure  and  pro- 
vides just  the  right  support  that  the 
normal  figure  requires.  The  brassiere 
cloths  come  in  excellent  range,  tricot, 
jersey,  brassiere  brocade,  and  wash  satin 
being  extensively  used  in  models  that 
are  designed  for  the  figure  that  does 
not  require  unusual  support.  For  the 
heavier  figure  the  front  fastening  bras- 
siere fashioned  of  strong  material  and 
ornamented  with  strong  durable  lace 
that    forms  a  "V"  or  rounded  neck  and 


fits  well  up  over  the  shoulders  in  a  nor- 
mal arm  hole.  Smooth  fitting  and  tail- 
ored effects  are  to  be  preferred  for  the 
heavier  figure  and  for  this  reason  the 
merchant  should  choose  carefully  in 
these  lines  which  besides  being  practical 
and  durable  must  also  be  attractively 
fashioned. 

The  brassiere  for  evening  wear  is  a 
most  exquisite  conceit  this  Winter.  It 
is  fashioned  of  fine  lace  mounted  on 
net  and  fitted  into  a  band  of  satin. 
Another  evening  model  is  almost  back- 
less and.  fashioned  of  all  over  lace  posed 
on  flesh  tinted  wash  satin.  Pink  is  the 
favorite  shade  with  a  fair  demand  in 
the  practical  lines  in  white.  Little  fin- 
ishing touches  of  ribbons,  laces,  rosettes 
and  tiny  flowers  make  the  brassieres 
designed  for  evening  wear  sufficiently 
ornamental  as  to  enable  the  elimination 
of  the  camisole  from  the  wardrobe.  In 
fact  the  camisole  brassiere  has  become 
one  of  the  most  popular  lines  in  the 
brassiere  department  and  especially  at 
this  time  of  year  is  selling  splendidly. 

Corset  Lines. 

As  regards  Spring  lines  in  corsets 
there  is  very  little  information  avail- 
able, and  nothing  definite  will  be  dis- 
closed until  early  in  January  at  least 
concerning  prices.  "It  depends  upon 
how  successful  we  are  in  getting  ma- 
terials, what  the  demand  is  from 
the  retailer  as  regards  quantities,  and 
what  the  public  intimate  in  their  pur- 
chases during  the  next  few  weeks,"  re- 
plied one  corset  manufacturer  when 
questioned  as  to  styles  and  Spring  quo- 
tations. "Very  little  buying  is  being  done 
at  present.  As  far  as  our  own  individual 
policy  is  concerned  we  will  most  cer- 
tainly specialize  on  the  lines  which  we 
feel  the  biggest  demand  for,  whether 
they  are  a  cheaper  line  or  not.  It  will 
pay  us  and  every  other  maker  to  try 
and  get  out  the  lines  that  the  consumer 
wants.  There  will  be  so  little  that  is 
new  in  the  Spring  lines.     The  problems 


of  purchasing  will  be  reduced  to  a  mini- 
mum as  respects  any  risks  to  be  taken 
on  novelties.  Every  effort  is  now  being 
concentrated  on  a  corset  that  will  give 
satisfaction,  wear  and  the  required  sup- 
port without  detracting  from  the  grace 
of  the  figure.  The  corset  line  at  the  top 
will  be  quite  low,  many  lines  will  reach 
only  an  inch  or  two  above  the  normal 
waist  line,  and  though  the  hip  line  will 
again  be  long  it  will  be  soft  and  permit 
the  freedom  of  movement  which  has 
characterized  well-made  corsets  for 
some  time." 

This  maker  stated  that  the  corset 
best  suited  to  the  athletic  figure  was  the 
one  with  boning  on  the  outside. 

"Many  women  who  have  chosen  to  go 
uncorsetted  will  find  in  these  corsets 
fashioned  with  outside  boning  greater 
comfort  and  will  benefit  from  the  sup- 
port given,"  states  this  manufacturer. 
"Moreover  the  improvement  to  the  car- 
riage and  the  appearance  of  the  costume 
will  be  most  gratifying.'" 


THE  SCALLOPED  TAFFETA  FRILL 

Among  the  dainty  evening  frocks  for 
the  debutante  this  season  there  is  a  wide 
range  of  delicate  pastel  shades  developed 
in  tulles,  taffetas  and  satins,  but  the 
favorite  line  is  undoubtedly  the  taffeta 
frock  with  scalloped  flounces  or  frills, 
either  with  or  without  a  tulle  over-tunic 
or  a  contrasting  girdle  of  some  vivid 
color.  The  scalloped  hem  is  the  sign 
patent  that  the  gown  is  of  the  winter's 
newest,  and  nothing  is  so  suitable  as 
taffeta  for  treatment  of  this  description. 
Retailers  are  reporting  a  revival  in  sales 
of  evening  gowns  this  week  and  it  is 
probable  that  with  the  return  of  the 
boarding  school  pupils  that  this  class  of 
ready  to  wear  will  sell  in  much  greater 
valume  than  during  the  Fall  months. 

Summing  up  the  situation  as  the  sea- 
son passes  from  Winter'  to  Spring,  one 
thing  stands  out  amid  the  chaos  of 
industrial  conditions,  namely,  that 
women  are  no  longer  slaves  to  set  styles, 
and  the  more  individual  the  garment  the 
more  likely  it  will  be  to  receive  the  hall 
mark  of  correctness.  Variety  in  color, 
fabric  and  line  will  undoubtedly  domin- 
ate Spring  fashions  and  the  silhouette, 
even  though  disguised  in  many  ways,  will 
after  all,  represent  the  natural  outlines 
of  the  human  figure.  Youthfulness  will 
be  more  than  ever  the  quality  sought 
after,  and  the  shortened  skirt,  low  neck 
and  three-quarter  sleeve  may  be  counted 
upon  to  uphold  the  tradition  of  simplicity 
which  is  ever  the  criterion  of  good  taste. 
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Jfjarher's 
Corse  is  — 

Made  in  Canada 


Back  Lace  Corsets — from 
$13.50  to  $36.00  per  dozen. 
Front  Lace  Corsets — from 
$18.00  to  $36.00.  Semi-rub- 
ber top  and  all  rubber  top 
models  as  low  as  $15.00.  Pink 
coutil  or  white  coutil  corsets. 
One  or  two  light  batiste  mod- 
els. Handsome  styles  of  Pink 
brocade. 


THIS  is  the  1921  line  of  Warner's  Rust-Proof  Cor- 
sets made  in  Canada. 

The  same  designs;  the  same  famous  Rust-Proof 
double  boning  wires;  the  same  specifications  for 
cloth,  interlinings,  and  hose  supporters;  the  same 
guarantee;  and  the  same  care  and  detail  of  construc- 
tion that  have  made  these  corsets  famous  the  world 
over  for  style,  comfort  and  service  will  all  be  found 
in  these  1921  styles,  which  are  now  made  in  Canada. 

There  is    real    value,    dollar   for   dollar,    in 
Warner's  Rust-Proof  Corsets. 

Drop  us  a  line.  Tell  us  the  prices  and  types — rubber  top,  brocade, 
stout  figure,  or  whatever  it  is — in  which  you  are  interested,  and  our 
representative  will  either  call  or  we  will  send  you  samples  for  your 
consideration. 

Be  the  first  to  feature  Warner's  and  watch 
your  corset  business  grow. 

The  Warner  Brothers  Company ,Inc. 

of  Bridgeport,  Conn. 

St.  Ambroise  and  Turgeon  Streets 

Montreal 
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e  extend  toujour  customers 
and  other  friends  our 
best  wishes  for 

Jflerrp  Christmas 

anb 

Happp  J^eto  gear 


GUARANTEED 


are  in  a  class  by  themselves  because  they  are  'both  correct  and  comfort- 
able. 

Without  compression  they  give  a  slender,  graceful  appearance  to  the 
figure,  and  form  the  foundation  which  is  so  necessary  to  the  smartness 
of  the  costume. 

Our  fabrics  are  close,  firm  and  lustrous  in  texture  and  our  designs 
the  very  essence  of  refinement. 

"P.  C's"  are  the  highest  expression  in  corsets. 

In  our  well  appointed  stock  we  have  corsets  for  everyone:  the  full 
figure  and  the  slight;  tailored  and  dress  styles;  pink  and  white;  plain 
and  brocade.     Immediate  delivery. 


PARISIAN  CORSET  MFG.  CO.,  LIMITED 

QUEBEC  CITY,  QUEBEC 


TORONTO:   84  Bay  Street 


MONTREAL:  329  Craig  St.  W. 


WINNIPEG:   24  Sylvester-Wilson  Bldg. 


F.  S.  BRUNEAU.  Representative  for  Nova  Scotia. 

including   Cape   Breton. 

GEORGE  S.  OXLEY,  Representative  for  New  Brunswick 

Prince  Edward  Island  and  Newfoundland. 


Western    Representative:    C.    H.    BUTLER,    24    Sylvester- 
Wilson   Bldjf.,   Winnipor,  Man. 
J.   ERNEST  TREMBLAY.   J.   EUG.   I  IRETTE,   Represen- 
tatives for  the  Citv  and  Province  of  Quebec. 
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Knitted  Goods  Slow  in  Montreal 

Buyers  Claim  That  Nobody  is  Interested — Goods  Selling  at  Surprising  Reductions — Novel- 
ties Are  High-priced  and  Are  Selling  to  Exclusive  Trade,  But  Popular  Lines  Even 

at  Reductions  Moving  Slowly. 


MONTREAL.— "Nobody  is  inter- 
ested in  knitted  goods  this 
month,"  remarked  a  buyer  re- 
cently. "The  consumer  isn't  interested, 
and  we  retailers  are  not  interested  in 
Spring  business,  and  the  manufacturer  is 
waiting  to  see  what  the  market  is  going 
to  do.  So  you  might,  say  that  the  knit- 
ted goods  trade  is  quiet,  if  not  pretty 
nearly  dead,  and  will  be  until  February 
anyway." 

Although  prices  in  the  Canadian  mar- 
ket, as  everyone  knows,  did  not  become 
so  inflated  or  slump  so  suddenly  as  those 
which  characterized  the  United  States  in- 
dustries in  1919,  yet  conditions  in  this 
country  very  closely  resemble  the  present 
state  of  things  across  the  line.  Ameri- 
can knitting  mills  do  not  look  for  any 
revival  in  either  hosiery  or  knit  under- 
wear business  before  the  end  of  the  year. 
Manufacturers  will  consider  themselves 
fortunate  if  matters  begin  to  mend  by 
that  time,  according  to  all  accounts.  In 
the  past  it  has  been  proved  that  every 
prolonged  period  of  slackness  usually 
means  unusual  difficulty  in  getting 
things  started  again.  Mills  which  were 
invariably  behindhand  in  their  deliveries 
this  time  last  year  are  now  either  run- 
ning on  greatly  reduced  time  or  closing 
down  altogether. 

The  whole  situation  is  hinging  upon 
the  question  of  a  possible  revision  of 
prices  for  Spring  and  Autumn  1921,  and 
until  the  cotton  market  shows  some 
signs  at  least  of  becoming  stabilized, 
buyers  are  going  to  hold  back  indefi- 
nitely. 

Substantial  Drop 

According  to  one  buyer  for  a  large 
department  store,  all  knitted  goods,  in- 
cluding sweaters,  cap  sets,  etc.,  are  sell- 
ing for  50%  cheaper  than  the  prices 
asked  last  December. 

Sweaters  which  sold  for  $9  last  year 
are  now  marked  $4.85,  and  furthermore, 
a  manufacturer  recently  offered  this 
store  a  lot  of  sweaters,  approximately 
fifty  dozen,  which  last  year  were  priced 
$54  per  dozen,  for  $24  this  month.  And 
the  store  refused  the  offer.  It  appears 
that  the  greater  loss  has  been  taken  by 
the  manufacturer,  since  by  means  of  can- 
cellations the  majority  of  retailers  have 
saved  themselves  from  disaster  earlier  in 
the  Fall.  In  any  case  none  of  the  buy- 
ers are  placing  orders,  except  in  a  few 
cases  repeat  orders  on  certain  stock 
lines  which  they  have  run  out  of  this 
month.  In  such  cases,  however,  they 
can  rarely  depend  upon  deliveries  by 
reasons  of  the  fact  that  factories  are 
operating  under  extreme  difficulties. 
Most  firms  say  that  they  would  as  soon 


buy  American  made  goods  this  spring  on 
account  of  the  attractive  prices  offered, 
and  it  looks  as  though  the  Canadian  mills 
will  have  to  take  drastic  measures  in 
order  to  meet  this  competition.  Labor 
will  have  to  make  certain  concessions 
if  conditions  in  this  country  are  to  con- 
tinue upon  any  sort  of  stable  basis. 

Novelties  in  the  Shops 

Despite  the  disinclination  of  the  pub- 
lic to  buy,  there  are  many  delightful  ar- 
ticles offered  in  the  St.  Catherine  stores, 
which  are  not  only  new  in  design  and 
workmanship  but  extremely  moderate  in 
price.  Goodwins  Limited  are  showing  a 
clever  line  of  woollen  dresses,  knitted  in 
ordinary  sweater  stitch,  and  featuring 
pretty  contrasting  trimmings  and  tu- 
nic effects.  These  are  for  the  most  part 
in  one  piece  effects,  with  a  belt  which 
holds  in  the  fullness  of  the  overblouses. 
They  are  also  showing  frocks  in  the 
same  knitted  styles  for  girls,  developed 
in  bright  colors  with  pretty  trimmings 
of  white  brushed  wool.  Jaunty  little 
coats  with  matching  caps  are  also  shown 
for  boys  and  girls  and  are  ideally  warm 
and  smart  for  Winter  wear. 

One  of  the  jobbers  is  showing  a  won- 
derful line  of  knitted  garments,  com- 
prising coats  and  skirts  of  smart  de- 
sign for  sports  wear.  These  are  plain 
in  one  color  effect,  and  the  skirts  are 
mounted  upon  wide  stiffened  belts,  which 
ensure  their  perfect  fitting  and  appear- 
ance. The  coats  are  usually  hip  length 
or  longer  with  narrow  belts,  which  fasten 
through  a  slot  opening  in  front.  Pock- 
ets and  tuxedo  collars  complete  the  un- 
usual effect.  The  complete  costumes  will 
probably  sell  wholesale  for  $20  and  up- 
wards. The  colors  shown  are  nearly  all 
darker  shades,  such  as  heather,  dull  blue, 
rose,  dark  green,  nigger  brown,  and  pur- 
ple. Other  costumes  made  in  soft  han- 
dling jersey  cloth  resemble  the  knitted 
type  in  style,  but  are  infinitely  more 
dressy  and  come  in  the  most  vivid  and 
perfectly  dyed  colorings.  Among  the  lat- 
ter are  included  such  new  shades  as 
"sprite,"  "sea  -  foam,"  "kingfisher," 
"bluebell,"  and  "gladiolus."  The  latter 
is  a  pale  shade  of  American  beauty  and 
is  remarkably  effective  when  applied  to 
fine  jersey  cloth.  These  costumes  are 
cleverly  designed  with  endless  variations 
in  the  way  of  trimmings.  One  effect  no- 
ticed was  a  two-tone  blending  of  tur- 
quoise and  white  wool  in  honeycomb  ef- 
fect, used  to  form  the  short  tuxedo  col- 
lar, cuffs  and  pocket  trimmings.  Still 
other  clever  novelties  were  the  combina- 
tion of  the  new  surplice  style  of  knitted 
jumper  to  a  plain  knitted  skirt.  The 
blouse     portion     was    trimmed    with    a 


straight  narrow  banding  of  white 
brushed  wool,  which  also  ornamented  the 
top  of  the  little  vestee  and  the  sleeves. 
According  to  all  opinions,  next  Spring 
and  Summer  will  see  a  great  revival  of 
interest  in  knitted  garments  of  this  de- 
scription, and  truly  the  makers  have  ex- 
celled their  previous  efforts  in  this  line. 
Prices  on  these  garments  will  probably 
be  from  10  to  15%  lower  this  Spring, 
present  quotations  are  said  to  be  uncer- 
tain until  the   new  year. 

The    Frayed    Lower    Edge 

For  those  who  believe  that  there  is 
nothing  new  under  the  sun,  the  newest 
sweater  models  will  come  as  a  surprise. 
The  makers  seem  to  have  surpassed 
themselves  in  devising  novelties  both  in 
colors  and  design  for  the  coming  sea- 
son. In  sweaters  of  the  conventional 
type,  the  newest  note  is  the  frayed  low- 
er edge,  which  extends  from  the  waist 
line  to  the  lower  hem  in  a  series  of 
rows  joined  horizontally  by  single 
strands  of  the  wool.  This  open  work 
effect  is  repeated  in  the  sleeves  and  the 
collar.  Another  novelty  is  the  coatee 
of  bright  colored  wool  with  tuxedo  col- 
lar and  cuffs  of  black  and  white  striped 
fabric.  Long  sash  ends  tipped  with  mag- 
pie tassels  add  a  smart  finish.  All  the 
newest  models  closely  imitate  hand  work 
and  are  finished  by  hand  in  all  cases, 
even  to  the  button-holes. 

Summing  up  the  difficulties  of  the 
present  situation,  one  manufacturer  in- 
formed Dry  Goods  Review  that  he  be- 
lieved in  the  wisdom  of  starting  a  co- 
operative campaign  of  education  to  the 
consumer,  as  being  the  best  way  in 
which  to  meet  the  present  merchandis- 
ing necessities.  "For  years,"  he  said, 
"we  have  advertised  cut,  style,  finish  and 
the  tailoring  of  our  garments.  We  have 
said  but  little  of  our  fabric  because  usu- 
ally we  have  taken  it  for  granted  that 
the  consumer  when  buying  underwear 
would  always  buy  knitted  underwear. 
But  has  he?  Details  of  cut,  style,  finish 
and  tailoring  have  been  perfected  in 
underwear  so  that  every  garment  is 
comfortable  and  carried  an  appeal  along 
these  lines.  But  what  of  fabric — knitted 
fabric  ?  Have  we  ever  driven  home  to 
the  consumer  the  appeal  of  comfort  and 
health  value  which  lies  in  our  knitted 
garments?  The  plan  of  those  promot- 
ing the  merchandising  of  knitted  under- 
wear is  to  talk  to  and  educate  the  con- 
sumer, because  his  purchases  from  the 
retailer  govern  the  purchases  of  the  re- 
tailer and  the  jobber  from  us.  Further- 
more, advertising  must  also  be  planned, 
for  in  no  other  way  can  the  great  con- 
suming public  be  reached." 
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Woolen  Interests  Urge  Protection 

Tariff  Protection  Necessary  for  Development  of  Woolen  Manufacturing  Industry  in  Canada 
— Protest  Against  Dumping  of  German  Latch  Needles  Made  Before  Tariff  Com- 
mission at  Toronto  Sitting —  T.  A.  Hardy  Favors  Prohibitive  Surtax. 


TARIFF  protection  is  necessary  for 
the  preservation  and  development 
of  the  woolen  manufacturing  in- 
dustry in  Canada  according  to  represen- 
tations placed  before  the  Tariff  Commis- 
sion in  Toronto  on  Wednesday,  December 
1,  by  representatives  of  the  industry. 
The  commission  is  composed  of  Sir 
Henry  Drayton,  Minister  of  Finance; 
Hon.  Dr.  S.  F.  Tolmie,  Minister  of  Agri- 
culture, and  Senator  the  Hon.  Gideon 
Robertson,  Minister  of  Labor.  The  com- 
mission has  held  sessions  in  every  im- 
portant centre  from  Halifax  to  Vancou- 
ver, and  sat  in  Toronto  from  November 
30  to  December  6. 

Would  Jeopardize  Canadian  Industry 

Joseph  Beaumont,  a  woolen  manufac- 
turer of  Glen  Williams,  Ont.,  represented 
the  industry  in  Ontario  before  the  com- 
mission. He  asked  that  present  customs 
tariffs,  as  they  affect  knitted  goods 
manufactories,  be  maintained  as  they 
are.  Under  present  conditions  the  in- 
dustry, except  for  abnormal  conditions 
peculiar  to  this  trade,  has  flourished  and 
has  been  able  to  compete  successfully 
with  foreign  competitors.  Any  removal 
of  present  protection  would  jeopardize 
the  Canadian  industry.  When  told  by  Mr. 
Beaumont  that  he  used  80  per  cent.  New 
Zealand  wool,  Dr.  Tolmie  and  Sir  Henry 
Drayton  showed  great  concern  and  in- 
dicated that  encouragement  would  be 
given  the  growing  of  finer  grades  of 
wools  in  Canada  to  popularize  the  local 
product  with  our  manufacturers. 

Incidental  to  the  Canadian  manufac- 
ture of  knitted  woolens,  Mr.  T.  A.  Hardy, 
of  Georgetown,  Ont.,  urged  upon  the 
Commission  the  necessity  for  increasing 
the  protection  on  Canadian-made  knit- 
ting machinery.  This  is,  at  present,  a 
comparatively  small  but  nevertheless 
important  industry  and  with  adequate 
protection  against  American  competition 
considerable  development  in  the  industry 
could  be  attained. 

German  Goods  in  Canada 

In  this  connection  Mr.  Hardy  specially 
protested  against  the  importation  by  a 
Montreal  firm  of  a  recent  shipment  of 
German-made  latch  needles.  This  con- 
signment was  laid  down  in  Montreal  for 
$8  per  thousand  less  than  the  cost  for 
manufacture  in  Canada,  and  as  a  result 
the  latch  needle  making  factory  at  Bed- 
ford, Quebec,  was  obliged  to  reduce  its 
working  hours  to  four  days  per  week 
while  other  plants  were  also  slowed 
down.  This  industry,  said  Mr.  Hardy, 
began  to  flourish  in  Canada  during  the 
war,  when  knitted  goods  and  machinery 


A  New  Sweater  Coat 

One  of  the  smart  Winter  models  idea  for 
any  outdoor  recreation  and  particularly 
attractive  when  accompanied  by  a  pretty 
Angora  tarn.  The  model  is  trimmed  with 
grey  Angora  and  displays  the  notched  col- 
lar, cuff,  hem  and  uneven  trimming  at  the 
wrist — all  very  new  features. 


making     plants.       German     competition 
with  ruin  the  business  if  not  restricted. 

Would   Make   Further   Imposition 

To  remedy  this  condition,  Mr.  Hardy 
proposed  that  in  addition  to  the  present 
tariff  against  them,  a  prohibitive  sur- 
tax be  laid  on  German  needles — and 
other  products — the  advocate  declaring 
"As  long  as  I  live  I'll  never  buy  anything 
made  in  Germany.     I  can't  forget." 

Retailer  Upholds  Tariff 

Wm.  Flavelle,  of  the  Lindsay  dry 
goods  firm  bearing  his  name  in  Lindsay, 
told  the  commission  that  under  protec- 
tion retail  trade  in  that  district  had 
trebled  in  recent  years.  He  urged  con- 
tinuance of  tariff  protection  for  dry 
goods    merchants. 


for  their  manufacture  were  in  so  great 
a  demand.  Three  hundred  thousand 
dollars    were    invested    in    latch    needle 


Bathing  Suits 
Reveal  Novelties 
In  Bright  Colors 

Bathing    suits     next    season     will    be 
more  attractive  than  ever,  and  the  pro- 
ducts of  the  western  manufacturers  fea- 
ture many  clever  ideas.     The  colors  are 
vivid  for  the  most  part  and  such  combin- 
ations    as    peacock     blue     with    scarlet 
stripes   are   not   uncommon.     Semi-fitted 
effects    in    jersey    suits    with    unusually 
wide   skirts   to   permit   the   utmost   free- 
dom in  swimming,  and  extra  width  in  the 
cut  of  the  bloomers  for  the  purpose  of 
adding  strength,  are  excellent  features. 
Some   of  these   suits   are    supplied   with 
a   small   loop  under  the   skirt  by   which 
it    may    be    hung    up    or    one's    bathing 
house  key  can  be  attached  to  it  while  in 
the  water.     Shoulder  straps  are  either  in 
the  ordinary  v-neck  effect  or  in  camisole 
style    with    detachable    straps    buttoned 
straight    from    front    to    back.     One    or 
two   styles   combine   both   effects  in   one 
suit  and  show  a  strap  on  the  right  side 
and  the  ordinary  shoulder  on  the  left.  In 
the  west,  it  is  stated,  the  preference  is 
for  longer   skirts   and   with  no   bloomer 
showing,    while    in    the    east,    the    short 
skirt  and  longer  leg  is  called  for.     Both 
styles    will   be   featured   by   the    eastern 
manufacturers    for    the    coming    season. 
Mannish    effects    with    short    legs    and 
shoulder  straps  are  known  as  California 
styles,  as  they  closely  imitate  the  favor- 
ite   models    of    the    Los    Angeles    beach 
resorts.     Other  smart  color  combinations 
in  these  lines  will  be  Copenhagen  with 
rise  pipings,   canary   yellow  with  black, 
and  emerald  with  yellow. 
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Novelties  in  Knitted  Goods 

New  Trimmings  Enhances  Smart  Sweatercoats  and  Practical  Modes 

For  Juveniles  Add   Interest  to  the   Knitted   Goods   Departments — 

Effective  Displays  Will  Aid  Business. 


EFFECTIVE  displays  at  this  time 
will  work  wonders  in  the  knit 
goods  department,  which,  accord- 
ing to  many  reports,  is  much  in  need  of 
stimulation.  A  snow  flurry  or  two 
would  help  considerably,  but  so  will  the 
Christmas  tree,  and  the  sweater  coat 
will  get  its  full  share  of  the  last-minute 
shopper's  attention  if  the  head  of  the 
■department  only  seizes  his  opportunity. 

By  playing  up  seasonable  merchandise 
in  an  appealing  manner  the  last  few 
days  of  December  should  record  good 
sales.  For  one  thing  the  irresistible  de- 
mand on  the  part  of  the  child  for  tog- 
gery that  will  keep  him  warmly  clad 
while  out  of  doors  can  be  turned  into 
money  for  the  knit  goods  department. 
Even  though  buying  in  the  interests  of 
the  general  family  needs  is  curtailed 
generous  purchases  continue  for  the  jun- 
ior members.  Kiddies'  clothes  are  of  the 
utmost  importance  and  the  woollen 
goods  department  should  keep  its  appeal 
■constantly  before  the  shopper.  There  are 
splendid  play-time  suits  in  sturdy,  prac- 
tical lines;  charming  little  woollen  cos- 
tumes for  dress-up  occasions,  and  all 
manner  of  knitted  leggings,  separate 
sweater  coats,  jackets,  caps  and  scarfs. 

These  can  be  prominently  displayed  in 
a  section  devoted  entirely  to  children's 
wear,  while  sweaters  and  caps  for  the 
growing  boy  and  girl  can  be  attractively 
arranged,  and  can  make  a  most  effective 
appeal  if  a  pair  of  skates,  a  hockey  stick, 
or  oven  a  sleigh  is  shown  along  with 
the  knitted  articles  for  sale. 

In  the  same  way  the  more  exclusive 
novelties  and  knitted  costumes  for 
adults  can  be  featured.  Show  cases 
should  be  utilized  where  these  high-class 
novelty  sports  outfits  are  carried  and  an 
attractive  figure  employed  in  the  display. 
In  this  way  the  skating  or  skiing  cos- 
tumes which  have  become  quite  a  fad 
where  these  sports  are  indulged  in,  are 
demonstrated  as  the  most  practical  and 
attractive  of  knitted  novelties. 

In  the  regulai  departments  where  the 
wool  scarfs  and  shawls  are  sold,  very 
fair  business  is  reported.  The  shops  are 
pretty  well  stocked  and  the  goods  are 
moving  more  slowly  than  could  be 
wished,  but  hope  is  held  out  that  if  a 
good  cold  spell  arrives  the  stocks  will 
begin  to  move  briskly.  The  vogue  for 
knitted  accessories  has  established  itself 
as  ;.  permanency,  and  it  is  quite  likely 
that  as  the  season  advances  the  novelty 
lines  will  be  more  frequently  seen.  Dry 
Goods  Review  saw  a  very  handsome 
knitted  top  coat  on  a  down-town  thor- 
oughfare  in   Toronto  this   month    which 


For  the  Winter  Baby 

A  delightfully  practical  and  pretty  little 
costume  for  His  Majesty  the  Baby.  The 
suit  is  in  soft  white  wool  and  the  jacket, 
leggings  and  cap  are  prettily  patterned  in 
blue. 


augered  well  for  the  smartness  of  this 
new  fad.  The  coat  was  in  a  light  fawn 
shade  and  was  closely  knit  m  brush  wool. 
The  raglan  sleeve  was  featured  and  the 
wrap  was  full  length  with  a  shawl  collar 
and  fringed  hem.  A  plaid  design  in  du'l 
green  and  lavender  was  shown  on  the 
collar  and  cuffs. 

English   Styles   Smart 

The  English  novelties  in  knitted  sports 
garments  are  unusually  smart. 

Marl  effects  are  noted  in  several  of 
the  new  models  being  brought  out  in 
London  just  now.  These  are  introduced 
by  a  blending  of  two-  tones,  the  result 
somewhat  resembling  maible. 

The    marl    jumpers    and   coats    usual'v 
have  collars  and  sashes  in  plain  coloring 
a  smart  jumper  being-  finished  with  roh 
collar  ending  in  fringe  at  the  front. 


Alpaca  wool  in  plaid  effects  is  used 
for  the  coat  sweaters,  some  of  which 
are  belted  and  others  hanging  straight. 
One  of  the  straight  models  was  espe- 
cially attractive,  developed  in  three- 
tone  checks. 

There  is  quite  a  vogue  reported  for 
th?  knitted  silk  jumpers,  says  a  corre- 
spondent. Among  the  new  numbers  is 
one  developed  in  a  dropstitch  weave.  It 
is  a  loose  fitting  affair  opening  in  front 
and  having  the  short  sleeves  also  open- 
ing part  way.  It  gives  rather  a  negligee 
effect  and  goes  under  the  name  of 
■'bridge   jacket." 

The  hand  knit  jumper  often  trimmed 
with  filet  crochet  is  said  to  be  among 
the  best  sellers  in  the  British  capital. 
They  are  doing  very  little  in  the  sur- 
plice tie-on  models  for  which  there  is 
such  a  demand  in  Canada  and  the  United 
States. 

Among  the  fancier  scarfs  is  one  with 
purled  ends  terminating  in  a  point  and 
finished  with  a  tassel. 

To  return  to  the  coats  mention  must 
be  made  of  a  jumper  having  purled  yoke 
back  and  front.  Broad  knit  stripes  are 
also  seen  in  some  of  the  new  models. 

Not  all  the  stock  is  in  as  yet  for  either 
the  winter  sports  or  Riviera  wear. 

"In  New  York,"  reports  a  fashion 
writer,  "all  high  shades  will  be  very 
good,  and  gray  is  expected  to  enjoy  a 
wide  vogue.  In  the  latter  shade  is  a 
coat  model  of  fibre  silk,  very  tailored 
as  to  the  coat  lapels  and  the  rounded 
front.  The  pockets  are  also  round,  and 
a  pair  of  black  and  white  glass  buttons 
is  linked  just  below  the  lapels.  One  of 
the  few  jumpers  shown  departs  from 
the  severely  simple  style  and  is  trimmed 
at  the  round  neck  and  down  the  side 
with  narrow,  dull,  gold  lace.  This  forms 
circles  at  the  side  trimming  and  outlines 
the  short  set  in  sleeves.  The  model  is 
finished  with  a  tie  sash  which  is  wound 
around  twice." 

"Bands  of  trimming  are  favored  here 
for  the  light  weight  numbers  rather  than 
to  form  collars  and  cuffs.  The  latter 
style  is,  however,  used  on  a  few  of  fcbe 
models  and  is  effective  on  a  mohai>  of 
heather  mixture  in  blue  and  buff. 

"Another  mode  of  applying  the  bands 
is  noted  on  a  cashmere  model  made  sim- 
ilar to  the  henna  number,  but  with  three 
strips  of  angora  at  the  side  hips  forming 
a  ranel  effect. 

"Touches  of  embroidery  are  seen  on 
a  few  of  the  numbers.  One  half  tuxedo 
has  a  three-pointed  bright  colored  design 
on  both  points  of  the  collar  and  on  the 
tight    cuffs." 
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Sherbrooke  Shops  Doing  Good  Business 

Dry  Goods  Merchants,  Furriers  and  Heads  of  Dainty  Specialty  Shops  Explain  How  They 

Have  Kept  Business  Up  to  Past  Records  in  Spite  of  Unsettled  Conditions — Engel 

Believes  Popular  Lines  Are  Safest  Buy  in  Furs. 


ALMOST  side  by  side  in  the  heart 
of  the  business  section  of  Sher- 
brooke, Quebec,  one  of  the  most 
important  industrial  centres  of  Canada, 
are  located  the  firms  of  Bayley's,  Lim- 
ited, McKechnie's,  Limited,  and  Engel'j 
Fur  and  Clothing  store.  These  three 
firms  which  have  an  old  .established 
reputation  are  reporting  a  very  fair  vol- 
ume of  sales  in  spite  of  the  demand  for 
lower  prices.  Bayley's,  perhaps  the  old- 
est of  the  trio,  specializes  in  the  highest 
grade  of  merchandise  only,  and  carries 
nothing  but  the  newest  range  of  goods 
in  all  lines.  The  Bayley  store  occupies 
four  floors  of  a  very  fine  commodious 
huilding  which  is  lighted  by  means  of 
windows  all  round,  which  ensures  a  real- 
ly remarkable  lessening  in  the  amount  of 
artificial  illumination. 

Bayley's    Policy 

Bayley's,  Ltd.,  do  not  carry  any  news- 
paper advertising  and  believe  that  very 
satisfactory  results  are  obtained  by 
•clever  window  displays  of  new  goods  as 
well  as  striking  arrangement  of  interior 
departments.  Of  course,  the  firm  of 
Bayley's  is,  in  a  sense,  a  byword  to  the 
people  of  Sherbrooke,  and  as  it  never 
has  featured  sales  of  any  importance, 
excepting  regular  week-end  "specials" 
on  Friday  and  Saturday  nights,  it  can 
readily  be  seen  that  no  artificial  trade 
stimulus  is  required. 

A  staff  of  20  handles  the  different 
sections  of  the  store  which  is  very  mo- 
dern in  every  respect.  Ever  since  the 
late  owner  took  over  the  business  from 
K.  D.  Morton,  some  35  or  40  years  ago, 
the  store  has  grown  steadily  until  now 
it  is  contemplating  the  installation  of 
many  new  features  in  the  not  distant 
future.  A  new  cash  system,  as  well  as 
several  new  departments  will  be  intro- 
duced, and  the  probability  is  that  the 
semi-annual  fashion  shows  will  be  re- 
commenced after  the  interlude  of  war- 
time economy. 

Clever  Arrangement  of  Fixtures 

A  very  graceful  arrangement  of  fix- 
tures on  the  main  floor  is  a  noteworthy 
feature.  A  large  curving  glass  show 
case  directly  faces  the  main  entrance, 
flanked  upon  either  side  by  four  long 
cases  which  extend  right  down  the  floor 
to  the  elevator  towards  the  back.  The 
harmonious  arrangement  of  these  fix- 
tures adds  much  to  the  dignity  of  the 
floor  and  incidentally  attracts  comment 
immediately  a  customer  enters  the  store. 
On  the  second  floor  are  located  the  man- 
tle and  linen  departments,  and  on  the 
top   floor   are   the   floor-coverings. 


Engel,   the   Furrier 

Almost  directly  opposite  is  the  spa- 
cious and  mpdern  store  of  Engel  the 
furrier,  whose  show  rooms  are  among 
the  finest  in  Sherbrooke.  The  building, 
which  is  new,  is  finished  in  natural  oak 
with  polished  hardwood  floors  overlaid 
with  Wilton  rugs.  The  walls  of  the 
ground  floor  are  almost  entirely  cover- 
ed by  glass-enclosed  wall  cases  contain- 
ing a  large  stock  of  women's  ready-to- 
wear  garments,  and  several  comfortable 
chairs  are  disposed  about  the  room.  A 
well  designed  staircase  leads  up  to  the 
second  floor  where  the  fur  showrooms 
and  factory  are  located.  The  former 
section  is  also  particularly  well  laid  out, 
with  wicker  armchairs  and  tables  and 
many  mirrors  to  heighten  the  artistic 
effect.  Here  the  walls  and  cases  are 
literally  overflowing  with  samples  of  the 
furrier's  art,  and  according  to  Mr.  Engel, 
business  is  just  as  brisk  in  both  ready- 
to-wear  and  furs,  as  he  could  want  it. 

"Bound   to   Come   Down" 

The  Engel  store  is  famous  for  its 
value-giving  service,  and  in  response  to 
a  query  from  Dry  Goods  Review  regard- 
ing his  views  on  the  future  situation  in 
merchandising,  Mr.  Engel  said:  "My 
opinion  is  that  prices  have  got  to  come 
down.  They  have  been  out  of  all  rea- 
son. I  have  made  it  a  principle  not  to 
tie  up  any  capital  in  high  priced  goods, 
especially  in  furs,  but  to  specialize  upon 
good  values  in  cheaper  lines  and  in  so 
doing  I  have  found  more  profit  to  my- 
self and  better  satisfaction  to  my  cus- 
tomers." 

The  Engel  store  features  two  very 
fine  display  windows  with  backgrounds 
of  cream  panelling  against  which  sables 
and  seal  show  up  with  excellent  effect. 

A  few  doors  beyond  is  the  large  and 
busy    store    of      McKechnie's,      Limited, 


known  throughout  several  counties  for  its 
excellent  service  to  its  large  number  of 
customers.  According  to  Mr.  McKechnie 
business  for  this  season  is  ahead  of  the 
corresponding  season  of  1919  and  they 
see  no  reason  to  fear  any  holding  off 
in  the  staple  merchandise  demand. 

Few  of  the  general  dry  goods  stores 
deal  to  any  extent  with  the  high-class 
novelty  lines,  leaving  these  to  the  spe- 
cialty shops,  for  which  Sherbrooke  is 
famous.  The  main  business  thorough- 
fare, Wellington  St.,  boasts  several  of 
these  essentially  feminine  and  altogether 
alluring  shops,  which  invite  the  passer- 
by to  enter  by  means  of  such  attractive 
names  as  "Edith  May,"  "Jeanette,"  and 
"Suzanne." 

Each  of  these  stores  is  conducted  by 
feminine  enterprise  and  reflect  in  their 
daintiness  and  artistic  settings  the  spirit 
of  feminine  charm  which  forms  their 
main  attraction.  All  that  is  chic  and 
unusual  in  lingerie,  chapeaux,  frocks,  etc. 
f.nds  a  place  in  one  or  other  of  these 
popular  gathering  places  for  fashion's 
devotees,  and  the  distinctive  hat-box  of 
gay  colors  labelled  "Chez  Suzanne"  is 
the  proud  possession  of  many  purchasers. 
The  specialty  shop  is  indeed  a  much 
needed  innovation  in  the  smaller  city, 
and  one  which  undoubtedly  justifies  its 
existence  without  encroaching  in  the 
least  degree  upon  old  established  con- 
cerns. 


UTILIZING    WASTE    TULLE 

A  process  for  utilizing  the  waste  of 
tulle  in  the  manufacture  of  armure 
fabrics  has  been  patented  by  L.  J.  Mar- 
chand  and  H.  Barlet,  of  Lyons.  The  ob- 
ject of  the  invention  is  to  make  use  of 
the  selvages  and  scraps  of  tulles  of  the 
Malines   type   cut  off   in   finishing-. 

The  waste  is  first  rid  of  impurities, 
and  the  threads  bearing  previous  labels, 
etc.,  are  removed.  Then  the  pieces  are 
assorted,  the  ends  joined  together,  drawn 
and  twisted,  wound  in  balls,  and  finally 
washed  and  steamed  to  remove  all  trace 
of  their  finish.  The  loom  on  which  they 
are  woven  is  fitted  with  a  special  kind 
of  npparatus  consisting  of  links,  combs, 
etc,  to  permit  the  passage  of  a  thread 
of  a  certain  size.  The  looms  are  designed 
for  thick  fabrics  of  a  special  type. 


EXTENDING   BUSINESS 

The  R.  W.  Long  Company,  Toronto 
have  purchased  a  whitewear  factory  in 
Milton,  on  Commercial  Street,  and  are 
proceeding  at  once  with  alterations.  The 
firm  will  spin  and  dye  all  yarn  wools  for 
the    manufacture    of    sweaters 
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KNITTED     GOODS 
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Making  Christmas  Sales 

Making  sales  at  Christmas  time  is  largely  a  matter 
of  featuring  appropriate  merchandise.     Christmas 
gifts,  especially  those  of  a  practical  nature,  must 
be  of  superior  quality. 
Profit  this  year  by  the  possibilities  of 

Circle-Bar    Hosiery 

for  Men,  Women  and  Children 

Circle-Bar  Hosiery  is  the  essence  of  good  taste,  style,  and  quality.  The  tapering 
toe,  the  deeper  heel,  the  narrow  ankle,  and  the  extra  elasticity  at  the  top — give 
such  satisfaction  to  the  wearer  that  Circle-Bar  is  exceptionally  desirable  hosiery 
for  gift  purposes. 

All  styles  and  sizes — pure  silk,  best  merino  long 
fibre  cotton — seamless  weave,  reinforced  feet, 
fast  colors. 

The  Circle-Bar  Knitting  Co:,  Limited 

Kincardine  :  Ontario 


BIGHTIHIO 

HOSIERY 


CLIFT   &   GOODRICH   INC. 

328   and   330    Broadway 
NEW  YORK  CITY,  N.Y. 

COMMISSION  MERCHANTS 

TO  THE  JOBBING  TRADE  EXCLUSIVELY 

Wish    to    announce    the    opening   of    Underwear    for    Spring 
1921   delivery. 

GARDINER    &    WARRING,    AMSTERDAM,    N.Y.,    line   of: 
Men's  and  Boys'  Balbriggan  and  Mesh  Union  Suits. 

SPRING  CITY  KNITTING  COMPANY,  SPRING  CITY,  PA.,  line  of 

Women's  Summer  Ribbed  Vests. 
Women's   Summer  Ribbed   Union   Vests,  in   the  various  finishes. 

SAMPLES  ON  REQUEST. 
Canadian  Representative:    MR.  R.  READE  DAVIS,  31  Melinda  St.,  Toronto,  Canada 
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gUSTER  BROWN  Stockings  have 
a  national  reputation  for  dura- 
bility, comfort  and  appearance. 
They  are  an  established  favorite  with 
n^others  of  growing  boys. 

The  low  price  and  extra  quality  of 
Buster  Brown  Stockings  create  an 
incessant  demand,  which  means  quick 
sales  and  rapid  turnover  of  stock. 

Here  is  your  chance  to  obtain  the 
good- will  of  your  customers — and 


make  a  handsome  profit.  Your  whole- 
saler will  supply  you  if  you  do  not 
carry  them,  or  if  your  stock  is  low. 


Buster  Brown's  Sister's  Stockings 
are  an  equally  suitable  stocking  for 
the  girls.  Knitted  from  a  fine  two- 
thread  mercerized  English  lisle,  in 
Black,  Leather-shade,  Tan,  Pink, 
Blue  and  White,  they  offer  a  variety 
of  shades  at  a  moderate  price. 


/REfelJSTfcRteD^ 

The  Chipman-Holton  Knitting  Company,  Limited,  Hamilton,  Ontario 


Mills  at  Hamilton  and  Welland,  Ont. 
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The  Dods  Mills 

THE  photograph  at  the 
top  is  that  of  the  Dods 
Knitting  Company's 
mil]  at  Orangeville.  It  is  one 
of  the  largest  and  most, 
modern  and  complete  mills 
of  its  kind  in  Canada.  It  is 
from  this  mill  that  the  well- 
known  Elastic,  Flat  Knit 
and  Merino  lines  are  turned 
out.  Everything  from  the 
scouring  of  the  raw  wool  to 
the  finished  garment  is  done 
in   this  mill. 

The  centre  photo  is  that  of 
the  Beaver  Knitting  Mills. 
Alton.  Ontario,  controlled  bv 
Mr  J.  M.  Dods,  of  The  Dods 
Knitting  Company,  Limited. 
It  is  in  this  mill  that,  the 
famous  Beaver  Fleece  lines 
are  made  and  shipped  all 
over  Canada  from  coast  to 
coast. 

The    photograph     at     the 

hottom  is  of  the  Alton  Knit- 
ting Mills,  where 'the  spin- 
ning is  done  for  the  Beaver 
Mills  at  Alton. 
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The  Mills 
That  Quality  Built 

FROM    very    small    beginnings,   The   Dods    Knitting   Company, 
Limited,  has  grown  to  its  present  proportions  because  the  owner 
of  the  original  mill  at  Alton  founded  his  business  on  Quality,  and 
to  which  policy  there  has  been  unswerving  loyalty  throughout  the  past 
fifty  years. 

The  Dods  Knit,  and  Beaver  Fleece  lines  are  famous  all  over  Canada 
for  their  quality.  Wholesalers  and  retailers  know  that  deliveries  are 
always  up  to  the  quality  of  samples  shown.  And  prices  —  these  are 
always  right. 

Our  new  lines  are  attractive  in  appearance,  quality  and  price.  You 
would  be  well  advised  to  communicate  with  our  selling  agents  who 
cover  your  territory. 

"DODS    KNIT"    BRANDS 

Elastic  Knit,  Merino,  Scotch  Knit 

IN  TWO-PIECE  AND  COMBINATIONS 
FOR  MEN  AND  BOYS 

ARE  MADE  BY 

THE  DODS  KNITTING   COMPANY,  LTD. 

ORANGEVILLE,  ONT. 

"BEAVER   FLEECE" 

IN  TWO-PIECE  AND  COMBINATIONS 
FOR  MEN  AND  BOYS 

ARE  MADE  BY 

BEAVER  KNITTING  MILLS,  LIMITED 

ALTON,  ONTARIO 
SELLING  AGENTS: 

Ontario  and  Western  Canada  :  Quebec  and  Maritime  Provinces : 

R.  READE  DAVIS  WILLIAM  C.  FORSTER 

Manchester  Building,  33  Melinda  Street  43  St.  Sacrement  Street 

Toronto,  Ontario  Montreal,  Quebec 
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Oxford 


Dainty  Underwear 


"  The  Interchangeable  " 


Showing 
a  wide  ran^e  of 

Evening  Vests 

Some  of  tKe  Finishes 

Vests  with  straps~of  washable"  Lingerie 
Ribbon, ^daintily  finished. 

Vests  finished  with  Torchon  Lace  in 
square  neck,  "V"  neck  or  round 
neck.  Very  rich  lookin&'and  dur- 
able finish. 

Vests  finished  with  an  attractive  lace 
closely  resembling  a  hand-crocheted 
lace. 

Others  equally  as  attractive. 

§  Some  of  tKe  Stitches 

The  Oxford  wide  selection  of  stitches 
includes  the  Richelieu,  Fancy  stitch, Lace 
Cloth  (mercerized  yarn,  very  rich  in 
appearance),  Porous,  Velvet  Knit  (a 
very  fine,  soft,  smooth  finish) — One-and 
One  Stitch — and  many  others. 

This  will  &ive  you  an  idea  of  the  ran£e 
you  can  offer  your  customers' in  Oxford 
Underwear. 

"The   Interchangeable" 

— one  of  the   many   SPECIAL  Oxford 
lines,  with  unique  features. 
(Illustrated) 


The  Interchangeable 

»  9 

T}Y  UNBUTTONING 
J-J  and  changing  the 
shoulder  straps  this  gar- 
ment can  be  made  into 
a  round  neck  or  V  neck 
garment  as  desired.  This 
can  be  done  without  re- 
moving the  garment. 

May  also  be  worn  with 
the  straps  turned  in  as  a 
bodice. 


I 


This  label  on  every 
'Interchangeable"  Vest 


I 


THE  OXFORD  KNITTING   COMPANY, 

Woodstock,  Ontario 


LIMITED 


T.  H.  WARDELL 
24  Aikins  Block,  Winnipeg, 


Representatives  : 

H.  R.  BLADE 
Carleton  Chambers,  Ottawa 


F.  W.  McLEAN 
5  Paddock  St.,  St.  John,  N.B. 


M 
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HE  CAREFUL  BUYER  feels  that  he  is  running 
a  grave  risk  in  purchasing  any  brand  of  under- 
clothing with  which  he  is  not  familiar.  The 
scarcity  of  material  has  forced  so  many  inferior  gar- 
ments on  the  market  that  the  wise  purchaser  has  learned 
to  let  a  trade-mark  be  his  guide, — a  trade-mark  that 
has  a  house  with  a  sound  reputation  behind  it. 

The  name  "Penmans"  has  been  synonymous  with 
quality  underwear  for  so  many  years  that  you  may, 
with  a  feeling  of  assurance,  stock  up  with  these  well- 
known  lines,  knowing  that  they  will  meet  with  a  ready 
response  from  your  trade. 


Underwear 


THE      STANDARD      OF      EXCELLENCE" 


Penmans  Limited,  Paris 


Also  makers  of  ITosierv  and  Sweater  Coati  it 


(& 
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Another  Ballantyne 
Favorite  for  1921 


THIS  novelty  knitted  coat  is  but  one 
of  many  chic  designs  shown  in  the 
Ballantyne  Spring  Range.  These  gar- 
ments not  only  portray  the  leading  style 
features  for  the  coming  season,  but  they 
also  have  the  true  Ballantyne  Quality — 
your  guarantee  of  satisfied  customers. 

The  Ballantyne  Spring  Range  includes 
Smocks,  Novelty  Coats,  Frillies,  Shawl- 
ettes,  Bathing  Suits  for  Men,  Women  and 
Children,  Boys'  Jerseys,  Young  Men's 
Pullovers,  and  Children's  Smocks  and 
Middies. 


R.  M.  BALLANTYNE,  LIMITED 
STRATFORD,  CANADA 
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Peerless  Underwear 
for  Exacting  Customers 


The  general  durability  and  fine  appearance  of 
Peerless  garments  make  them  suitable  for  the  exacting 
customer.  They  are  well-made  and  will  give  excellent 
satisfaction.    , 

FOR  WOMEN -CHILDREN    INFANTS 


MOODIE'S 


Peerless    Underwear 
Company,  Limited 


Controlled  by 

J.  R.  Moodie  &  Sons,  Limited 
HAMILTON,  ONT. 


Richard  S.  Lilienthal 

346  Broadway,  New  York 
Direct  Mill  Selling  Agent 


Full  Line  for  1921  Delivery 
Now  Open  and  On  Sale 

Ladies'  Fine  Gauze  Vests,  Bodices,  Union  Suits. 
Boys'  and  Misses'  Ribbed  Vests,  Pants,  Union 
Suits.  Misses'  and  Ladies'  Bloomers.  Complete 
Line  of  Bathing  Suits.  Everything  in  KnitGoods. 

Samples  on  Request. 


The  products  of  my  Mills  are  sold  to  the 
Jobbing  Trade  exclusively,  with  a  guarantee  of 
Highest  Quality  of  Workmanship  and  Service 
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BRITISHiJFOUNDED 

1883" 


At  this  season  we  wish  to  extend 

to    our    many    customers   and 

friends    Heartiest    Good 

Wishes  for 

A  Merry  Christmas 

and  a 

Happy  New  Year 


and  to  thank  them  for  their  support  and  confi- 
dence in  the  past. 

This  confidence  we  will  endeavour  to  merit 
at  all  times,  and  though  the  New  Year  promises 
many  trying  problems,  we  believe  that  period 
will  be  short  and  succeeded  by  a  bright  and 
prosperous  future. 

We  have  provided  for  the  Immediate  and 
Spring  wants  of  our  customers  with  a  fine 
selection  of  all  Jaeger  lines  which  can  be 
shipped  on  shortest  notice  from  stocks  in  our 
Montreal  Warehouse. 

Although  the  tendency  is  that  merchants 
will  be  able  to  buy  at  reduced  prices,  there  is 
very  little  likelihood  of  big  reductions  in  fine 
grade  wools,  as  regards  selling  for  Spring  and 
Fall,  1921.  We  will,  however,  use  every  en- 
deavour to  bring  our  goods  to  the  lowest  pos- 
sible prices. 

Our  travellers  will  be  leaving  in  January 
with  a  new  range  of  samples  and  prices  for 
Spring  and  Fall. 

If  when  the  time  comes  for  shipment,  we 
are  in  any  way  able  to  send  out  goods  at  lower 
prices,  you  may  rest  assured  we  shall  in  every 
ease  do  so. 


Dr.  Jaeger's  Sanitary  Woollen 
System  Company,  Limited 

Head    Office   and  Wholesale  Warehouse 
243  Bleury  Street,  Montreal 


The  Underwear 
That  Overwears 

Made  By 

Atlantic  Underwear 


MONCTON 


COMPANY,  LIMITED 


N.  B. 


E.  H.  Walsh  8b  Company 

Montreal  and  Toronto 
Selling  Agents  for  Quebec,  Ontario  and  Western  Provinces 
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ANNOUNCES 


New  Fall  1  92 1  Line 

Also 

Latest  Spring  Line 
of   Knitted   Goods 

Correct  Styles 
Values  Unexcelled 
Prices  Right 

Now  is  the  time,  for  wholesale,  to  see 
our  samples   and    make    selections. 

TUXEDOS  SWEATERS 

PULLOVERS 

SHAWLS  and  SCARFS 

Makers  of  High-Grade  Knitted  Goods 


399  St.  Lawrence  Blvd.,  Montreal. 


OUR  GOODS  ARE  100%  PURE  WOOL  ONLY 


Phone  East  5678 


MAPLE  LEAF 


Look  for  these 
TRADE  MARKS 


DR.  NEFF'S 


This  Trade  Mark  identifies    y^^rvS^.  these  two  Waterhouse  Brands  of 


Men's 


Every  man  who  examines  one 
of  these  garments  is  at  once 
impressed  with  the  splendid 
value  offered  --  in  the  obvious 
superiority  of  the  garment,  yet 
at   a    moderate    price. 


Underwear 


and  Two-piece 


Sold  only  to 
Jobbing  Trade) 


Every  man  who  wears  one  of 
these  garments  soon  decides 
that  he  could  not  wish  for  a 
better  garment  from  point  of 
comfort,  warmth,  and  economy. 
They  will  bring  you  customers! 


THOS.  WATERHOUSE  &  CO.,  LTD. 


INGERSOLL,  ONT. 


Representatives  : 

WM.  R.  BEGG  &  CO.,  20  Wellington  St.  West,  Toronto,  Ont. 
C.  E.  HOWARD,  Coristine  Bldg.,  Montreal,  P.Q. 
O'BRIEN  &  ALLEN,  Phoenix  Block,   Winnipeg,  Man. 
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TO    SOX    SAVE   SOCKS— WORN    ON    BIG  TOE    ONLY    I 


See  the  New  Box 
that  Holds  Tosox 


This  new  box  is  a  real 
dealer-help. 

It    holds   one   dozen 
pairs  of  To  sox. 

Requires    little    room 
on  counter. 


TO    SOX    RETAIL   AT    15c.  A  PAIR 
Liberal  Discounts  to  Dealers 


HALL  KNITCRAFT 

LIMITED 
126-128  Garden  Ave.,  Toronto 


ill 


Christmas 


■ 


i  alfc 


- 


1920 


*&* 


(greeting* 

to  all  who  sell 

"MOYER-MAID"  SWISS  RIBBED  VESTS 

We  are  greatly  appreciative  of  your  patronage  during  the  past  year  and  ask 
for  a  continuance  of  your  loyal  co-operation  during  1921.  We  assure  you 
of  every  effort  on  our  part  to  maintain  the  high  standard  of  quality  in  our 
products. 


Manufactured  by 

WALTER  W.  MOYER 

EPHRATA.  PA. 


Canadian  Sales  Office 

HAROLD  F.  WATSON,  FOSTERfLTD. 

208  Coristine  Bldg.,  MONTREAL 


116 


K  N ITTKD     GOODS 


Dry  Goods  Review 


Do  You  Wear    ^ 
An  Overcoat      f 


Our  latest  lines  of 
overcoatings,  in  fine 
wools,  do  justice  to 
the  highest  standards 
of  the  woollen  indus- 
try. 

The  colour  schemes 
and  the  weave  please 
the  most  fastidious 
buyer.  The  knitted 
cloths  in  rich  blends 
are  worthy  of  special 
note. 


Our  new  lines  of 
jerseys  and  socks 
commend  themselves 
to  buyers. 

Your  correspond- 
ence will  be  welcomed. 

Jtlttcfjell  Woollen  Co 

MITCHELL,  ONT. 

Rtprtstnlaticts : 

C.  E.  Hardie 

213  St.  Nicholas  Bldg..    Montreal 

Cockburn  &  Leighton 

1 49  Notre  Dame  Ave.  East,  Winnipeg 


WOOLLENS 


S3  years  in 
service  is  your 
guarantee  of 
satis fac  tion 


Ox 


FO 


again  lead  in  quality  and  origin- 
ality of  designs  and  handsome  col- 
orings. Ask  our  Representative  to 
show  you  our  wide  ranges  in  33 
oz.  HALF  BLOOD  OVERCOAT- 
INGS, highly  napped  and  in  Eng- 
lish Effect  — also  our  Spring  L921 
SUITINGS  for  both  Men's  and  Wo- 
men's Wear — smart  and  distinc- 
tive. 


Oxford,  N.S. 


Manufacturing  Co., 
Ltd. 


=   Immediate  Delioery 

HORROCKSES 

Cottons  and  Flannelettes 

Wc  can  give  immediate  shipment  now  —from  stock 
this  well-known  line.     ORDER  NOW. 

Canadian  Representative 

JOHN  E.  RITCHIE 

Dry  Goods  Commission  Agent 

591   St.   Catherine  St.  West 

MONTREAL 


=    64  Wellington  St.  West 
=  TORONTO 


Branches: 
543  Granville  St. 
VANCOUVER 


of     = 


29  Minshull  St.  = 

MANCHESTER.  Eng     1 


The    "CEETEE    SHEEP"    trade    mark    is 

what  your  best  customers  look  for  when 

buying  wool  underclothing — there  is  only 

one  grade  and  that  the  highest. 

Turnbull's    underwear,    which    competes    with    every    other    manufactured    in 

Canada,  sells  on  merit  and  every  garment  is  backed  by  60  years'  experience- 
it  is  made  in  all  weights— sizes  and  prices  to  suit  every  require 
ment— and   bears   the  diamond-shaped   label  as   illustrated. 

The  C.  Turnbull  Co.  of  Gait,  Ontario 

Also  Manufacturer*,  of  Turnbull's  Ribbed  Underwear  for  Ladies  and 
Children  and  Turnbull's  "  M  "  Bands  for  Infants. 


I 


THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 


THIS 

TRADEMARK 

15  ON  EVERY 
CARMENT  | 


MONEY-SAVING  INFORMATION 

"The  most  useful  information  contained  in  any  paper  I  get" — so  a  Western  banker  writes  in  to-day's  mail, 
renewing   his   subscription  for   FINANCIAL  POST. 

"Very  often,"  his  letter  goes  on  to  say,  "I  am  called  on  to  suggest  investments  for  small  amounts,  some- 
times as  low  as  a  few  hundreds,  and  I  find  your  Investors'  Inquiry  Service  a  reliable  partner  to  consult. 
If  every  investor  knew  there  was  such  service  at  his  call  it  would  surely  lessen  the  losses  of  many  of  these 
people." 

The  Investors'  Inquiry  Service  fills  just  that  need.  Unless  you  are  perfectly  sure  of  your  investments  write 
us  before  you  buy. 

It  costs  Financial  Post  subscribers  nothing  to  be  sure  before  placing  hard-earned  savings  in  stocks  that 
may  never  have  a  chance  of  paying  dividends. 

Trained  service  men  will  give  you  the  benefit  of  keen  analysis  based  on  the  facts  behind  the  securities 
you  are  considering.     This  is  one  of  many  features  enjoyed  by  our  readers. 

THE  FINANCIAL  POST,  143  University  Ave.,  Toronto,  Can. 

Send  me  for  one  year  (52  issues)  The  Financial  Post.     I  attached  $5.00.  Commence  at  once. 
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Monarch 
Floss 


Monarch 
Down 


Monarch 
Dove 


MONARCH 
YARNS 


Always  satisfactory  to  your  customers  because 
the  three  weights,  with  40  popular  shades  in 
each,  give  the  right  shade  and  weight  for  every 
purpose. 

Good  Profits  For  You 

And  Quality  that  assures 
repeat  sales 

Sort  up  your  colors  from  our  stock.  Don't  fail 
to  see  our  1921  Fall  Ranges  of  Sweaters,  Hosiery, 
Yarns,  Etc.,  when  our  traveller  calls. 

The  Monarch  Knitting  Co. 

Limited 

Head  Office  -  Dunnville,  Ont. 

Factories:  Dunnville,  St.  Catharines,  St.  Thomas,  Ont.,  and  Buffalo,  N.Y. 
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Children  Throng  to  Toyville 

Goodwins,  of  Montreal,  Cater  to  French  and  English  Kiddies  and  Devote  Entire  Floor  to 

New  Toy  Department — Novelties   Provide   Thrills    for   Juvenile    World   While 

Counters  Are  Heaped  With  Suggestions  to  Grown  Ups. 


View  of  Goodwins  New  Toy  Department 

Toyville,  as  it  is  described,  is  proving  to  be  a  paradise  for  Montreal  kiddies,  who  throng  it  daily  and  go  into  raptures  over 
the  Alphabetic  Zoo  and  the  many  other  features  which  are  calculated  to  fill  a  child's  heart  with  ecstasy.  Note  the  drum-like 
effect  of  the  display  counters  and  the  natural  appearance  of  the  animals  in  the  cages.  At  the  far  end  are  the  elevators  sur- 
mounted by  a  charming  colored  frieze  representing  tne  sad  stc  ry  of  Red  Riding  Hood  and  the  wolf. 


*<rr\ 


OYVILLE  Opens-"  was  the 
startling-  headline  of  the  adver- 
tisement  of  Goodwins,  Ltd., 
on  Nov.  12th  last,  in  the  Montreal 
papers,  which  ran  as  follows: 

"On  Saturday,  November  13th,  at  nine 
o'clock  in  the  forenoon,  the  Corporation 
of  Toyville,  situated  on  the  new  fourth 
floor  at  Goodwins  will  fling  open  its 
gates  and  extend  a  gladsome  welcome  to 
everybody. 

"Yes,  to  everybody!  For  really,  you 
-grown-up  persons,  you  are  just  as  much 
children  as  ever  you  were. 

"Your  toys  never  leave  you.  They 
merely  change. 

"Your  marbles  become  golf-balls,  your 
dulcimers  become  pianos,  your  picture- 
books  become  novels,  your  trumpets  be- 
come Brunswick  phonographs,  your 
trains  become  automobiles,  your  dolls 
become  little  boys  and  girls  who  go  to 
school. 

"So,  come  you  in  and  slide  down  the 
bannister  of  departed  years. 

"You  will  say  that  never  before  in 
Goodwins  has  there  been  such  an  aggre- 
gation— such  a  conglomeration  of  child- 
enthusing  toys." 

This  announcement  was  most  artistic- 


ally displayed  in  the  store's  advertising 
by  means  of  a  clever  drawing  by  the 
store's  own  artist  representing  a  loaded 
Christmas  tree  surrounded  by  delect- 
able toys  of  all  sorts  and  a  ring  of  hap- 
py children  dancing  about  it.  Two  clever 
verses  complete  the  advertisement  and 
describe  very  aptly  the  features  of  the 
realm  of  Toyville  as  follows: 

"In  Toyville's  Alphabetic  Zoo 

See  the  wild  beasts  caged   up  high  ; 
Bright,    slashing   swords   and   soldiers,  too. 

Ships    and   aeroplanes    that   fly. 
See  clever  sea-lions   twirling  balls, 

(Haven't    they    got    funny    toes?) 
And   not  one  of  them   ever  falls. 

Though   he   does   it   with   his   nose. 

"The    dolls    in    Toyville — O,    what    frocks ! 

All    dressed    up    to    take    a    walk, 
With   hats   of  velvet,   knitted  socks ; 

Some    can    shut    their    eyes    and    talk. 
There's  everything   for  girls   and   boyp. 

Books  and   trains  and  games   and  tricks, 
There's  real  big  drums  t hn t  make  a  noise. 

Monkeys,    lions,    bears    and    bricks." 

Although  there  was  no  formal  open- 
ing of  Toyville,  the  public  needed  no 
further  urging  to  honor  the  invitation 
issued  by  Goodwins,  Limited,  and  from 
early  morning  to  the  hour  of  closing  at 
night,  huge  throngs  visited  the  new 
fourth  floor  and  revelled  in  the  delights 
provided. 


As  one  steps  from  the  elevator  the 
huge  floor  appears  to  be  a  veritable 
menagerie  so  many  and  varied  are  the 
animals  displayed  on  all  sides.  The  most 
original  attraction  is  perhaps  the  clever 
Alphabetic  Zoo  with  which  the  pillars 
which  support  the  ceiling  of  the  show 
room  are  adorned.  Each  pillar  is  sur- 
rounded by  a  cage  of  wooden  bars  well 
stuffed  with  hay  behind  which  can  be 
seen  several  wicked  and  carnivorous 
looking  animals  and  underneath  them 
runs  a  legend  something  like  this: 

"D.   for   Deer,   0   can't   he  jump ! 
If  he  falls,   he'll   surely  bump." 
Or  else 
"C.    for   Camel,    he'll    go   dry 
For   ten    days   and   never   cry." 

Corresponding    rhymes    in    the    French 
language    alternate     with     the     English 
ones    for   the    delight   of   small    French 
speaking  youngsters. 

Besides  the  animals  there  are  numbers 
of  huge  clowns'  heads  of  white  and  col- 
ored plaster  which  decorate  the  walls 
and  cornices  and  above  the  elevators 
equally  gigantic  elephants'  heads  are 
placed,  the  tusks  of  which  are  fitted 
with  electric  lights. 

And     everywhere     there     are     display 
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tables  heaped  with  toys,  and  where  there 
are  no  tables,  the  toys  are  piled  neatly 
on  the  floor  in  rows.  Besides  the  toys 
there  is  also  a  candy  department  over- 
flowing with  good  things  and  a  soda 
fountain  for  the  kiddies  themselves. 

In  the  centre  of  the  floor  there  is  a 
large  wired-off  section  inside  of  which 
a  marvellous  electric  train  travels  around 
a  large  square,  some  10  feet  x  15  feet 
in  size.  Several  stations,  well  lighted 
with  electricity,  and  many  tunnels  are 
situated  along  the  railway  track  and 
guided  by  a  mere  touch  of  the  finger 
on  the  current,  the  train  slows  up  or 
hurries  on  as  the  demonstrator  desires. 
Signal  lamps  and  switches  are  also 
among  the  realistic  features  of  this  mar- 
vellous toy  outfit,  which  attracts  scores 
of  kiddies  all  day  long. 

Wonderland 

There  are  sections  devoted  entirely  to 
dolls — babies,  grown-ups,  ballet-dancers, 
Kewpies  and  Vamps,  soldiers,  and  every 
sort  and  description  of  doll  from  every 
part  of  the  world.  European  countries 
touched  hands  with  the  Canadian  and 
American  nations  in  a  "ring  around  the 
rosie"  and  modistes  who  might  have  de- 
signed royal  costumes  have  used  their 
best  art  in  dressing  these  ever-dear  com- 
panions of  childhood.  In  the  dolls'  fur- 
niture and  nursery  departments  there 
are  innumerable  and  fascinating  objects 
on  view  to  make  the  heart  of  a  young 
mother  of  six  or  so,  sick  with  envy.  The 
unusually  large  and  varied  assortments 
of  games  and  story  books  show  an  edu- 
cational tendency  which  toy  purchasers 
have  been  quick  to  appreciate.  Mechan- 
ical toys  also  come  in  for  special  atten- 
tion, and  include  every  sort  of  car,  boat, 
aeroplane  and  train  which  could  be  de- 
vised by  the  ingenuity  of  man.  There  is 
a  veritable  menagerie  of  animals  of  wood 
or  stuffed,  and  the  dogs  alone  resemble 
a  kennel  show  so  cleverly  are  they  dis- 
played. There  are  fox  terriers,  bull 
dogs,  setters  and  hounds,  ranging  from 
puppies  to  huge  animals  big  enough  to 
hold  their  owners  upon  their  backs.  A 
life-size  stuffed  tiger  mounted  upon  a 
stand  which  moved  its  head  and  emitted 
awful  roars  kept  a'  crowd  of  tiny  spec- 
tators in  a  delicious  mixture  of  terror 
and  delight,  while  on  top  of  every  sec- 
tion there  is  a  very  realistic  representa- 
tion of  a  performing  seal  which  balances 
a  lighted  ball  upon  its  nose,  spinning  it 
constantly  while  lying  upon   its  back. 

In  another  section  is  featured  a  mar- 
vellous musical  box  which  plays  pretty 
tunes  while  a  large  and  superbly  gowned 
ballet  dancer  doll  trips  the  light  fan- 
tastic upon  its  cover. 

Across  the  room,  a  miniature  steam- 
ship complete  with  cabins,  engines  and 
all  the  accoutrements  of  an  up-to-date 
boat  attracts  many  visitors,  and  near 
at  hand  a  life-size  baboon  grins  benign- 
ly upon  the  children  below. 

Altogether,  the  toy  department  occu- 
pies the  entire  floor  and  is  well  lighted 
■and  splendidly  laid  out.     It  should  prove 


Living  Cheaper  in  Europe 

Representative  of  Montreal  Concern  Describes  Conditions  on  the 

Continent — Czecho-Slovaks  Making  Beautiful  Beads — 

Boots  at  $3.00  a  Pair. 


A  REPRESENTATIVE  of  Dry 
Goods  Review  recently  interview- 
ed Mr.  A.  Fuchs,  of  the  European 
Novelty  Company,  Montreal,  with  re- 
•aid  to  present  conditions  in  Europe 
as  he  found  them  during  his  recent  trip 
across  the  Continent.  Mr.  Fuchs  visited 
most  of  the  important  cities,  including 
London,  Paris,  Dresden,  Prague,  etc., 
and  stated  that  he  found  a  very  similar 
situation  prevailing  in  the  industrial 
world  as  exists  on  this  side  of  the  At- 
lantic just  now.  Trade  was  very  quiet 
and  unemployment  was  decidedly  on  the 
increase,  although  the  people  seemed 
well  clothed  and  somewhat  recovered 
from  the  ravages  of  war.  In  certain 
German  towns,  Mr.  Fuchs  was  surprised 
to  notice  that  shops  were  open  only  dur- 
ing the  hours  of  9  to  1  and  from  3  to 
5,  and  gave  as  the  reason  for  this  that 
the  employees  would  not  work  more  than 
six  or  at  the  most  seven  hours  a  day. 
Production  in  all  branches  of  trade  seem- 
ed to  be  at  a  low  ebb,  although  living,  ac- 
cording to  Canadian  standards,  was  ex- 
ceedingly cheap.  Mr.  Fuchs  stated  that 
he  was  able  to  purchase  a  pair  of  boots 
made  of  the  best  materials  for  a  little 
over  $3,  and  his  hotel  bills  also  were 
surprisingly  reasonable  on  the  Conti- 
nent. One  of  the  former  nuisances  of 
travelling,  namely,  the  custom  of  tip- 
ping, had  apparently  been  done  away 
with  during  the  war,  and  where  certain 
hotels  or  cafes  had  made  it  a  practice  of 
adding  on  a  percentage  to  the  bill  for 
the  waiter,  now  no  extra  charge  was 
made.  In  other  places,  however,  Mr. 
Fuchs  noticed  a  tendency  to  institute 
this  obnoxious  habit  once  more. 

The   Manufacture   of   Beads 

One  of  the  features  of  Mr.  Fuchs'  trip 
was  a  visit  to  the  much-discussed  coun- 
try of  Czecho-Slovakia,.  which  is  the 
centre  of  the  glass  bead  industry.  The 
peasants  are  for  the  most  part  engaged 
in  sorting,  grading,  and  stringing  all 
kinds  of  beads,  which  are  manufactured 
in  enormous  quantities  in  every  imagin- 
able color  and  size.  The  beads  are  strung 
on  threads  by  the  children,  and  are  us- 
ually 1,200  beads  to  a  bunch. 

Most  kinds  of  beads  are  now  obtain- 
able in  any  quantity  desired,  but  certain 
of  the  metallic  varieties  require  the  ad- 
mixture of  aluminum  or  other  metals, 
and  such  processes  naturally  add  to  the 

to  be  a  veritable  paradise  to  the  kiddies 
as  well  as  a  keen  pleasure  to  grown-ups 
who  know  how  to  enter  into  the  enthus- 
iasm of  childhood  and  to  whom  the  ap- 
peals of  "Just  look  ahere,  Muvver,"  are 
never  destined  to  fall  on  deaf  ears. 


expense  and  lessen  the  amount  of  pro- 
duction. The  bugle  bead  in  multi-color- 
ings of  blues,  browns,  and  gunmetals,  is 
evidently  the  leader  for  purposes  of  em- 
broidery. According  to  Mr.  Fuchs,  the 
all-bead  bag  is  not  so  popular  abroad  as 
it  was,  and  the  satin  bag,  embroidered 
with  a  single  bead  motif,  is  all  the  rage 
in  Paris  now. 

Industrial   Problems 

Buying  on  the  other  side  ia  very  ad- 
vantageous at  present,  and  all  classes  of 
goods  are  obtainable  now  with  promise 
of  early  deliveries.  In  England  the 
threatened  strikes  did  much  to  curtail 
business,  and  many  intending  buyers 
were  obliged  to  shorten  their  stay  on  the 
other  side  for  fear  of  unpleasant  conse- 
quences. 

A  restriction  on  coal  consumption  will 
mean  short  time  working  in  all  the 
factories,  and  such  a  condition  will  prove 
a  relief,  in  a  sense,  to  the  manufacturers, 
as  it  will  force  them  to  limit  their  out- 
put. The  small  amount  of  work  avail- 
able is  being  spread  as  far  as  possible 
over  the  factories  in  order  not  to  in- 
crease  total   unemployment. 

Manufacturers,  wholesalers,  and  re- 
tailers alike  who  hold  substantial  stocks 
are  compelled  to  cut  profits  in  order  to 
try  anci  effect  a  clearance  and  drastic 
reductions  on  many  lines  have  been 
made.  Buyers,  however,  are  concerned 
to  move  off  their  existing  stocks,  and 
are  not  inclined  to  add  to  their  lines, 
however  tempting  the  offers. 

On  the  whole,  Mr.  Fuchs  expressed 
himself  as  satisfied  with  his  trip,  dur- 
ing which  nothing  of  an  untoward  na- 
ture occurred  which  was  not  of  the  na- 
tural order  of  things. 

ORGANIZE  PARTNERSHIP 

Bernard  Smith  and  Louis  L.  Safier 
have  organized  a  partnership  under  the 
name  of  Smith  &  Safier,  manufacturers 
of  ladies'  garments,  dresses,  coats  and 
suits,  at  338  St.  Urbain  Street,  Montreal. 
Mr.  Smith,  formerly  of  Smith  &  Manol- 
son,  has  had  a  long  and  successful  sales 
experience,  whilst  Mr.  Safier  is  a  de- 
signer of  note,  formerly  with  Nathan 
Lande  &  Company. 


ORGANIZE  COMPANY 

A.  F.  McKinnon,  manufacturers'  agent 
of  Winnipeg,  has  reorganized  a  limited 
company,  comprising  A.  F.  McKinnon 
&  C.  S.  Strang.  The  firm  from  now  on 
will  be  known  as  McKinnon,  Strang, 
Ltd.,  with  head  office  at  306  Hammond 
Block,  Albert  Street,  Winnipeg,  and  wil! 
cover  the  territory  from  Port  Arthur. 
Ont.,  to  Edmonton,  Alta.,  with  their  var- 
ious  lines   of  men's  furnishings. 
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Energetic  Measures  Are  Required 

Canadian  and  British  Toy  Makers  Must  Be  on  Alert  to  Stem  Ger- 
man Toy  Flood 


THE  necessity  for  the  most  aggres- 
sive exploitation  of  Canadian  and 
British  toys  is  emphasized  by  the 
latest  news  from  Germany. 

According  to  a  cable  despatch  to  the 
daily  press  from  Berlin,  Germany,  on 
November  26,  the  Thuringia  and  Nurem- 
berg toy-making  centres  have  never  be- 
fore been  so  busy. 

One  of  the  toy  trade  papers'  represen- 
tatives says  that  not  even  in  pre-war 
times  was  the  demand  for  toys  so  great. 
Firms  have  been  compelled  to  go  to  the 
big  toy  shops  throughout  the  country  to 
buy  up  unsold  toys  and  touch  them  up  so 
as  to  fill  the  gaps  in  their  supply  to  meet 
the  demand  for  toys  of  all  kinds. 

The  chief  demand  is  from  England, 
which,  even  at  this  late  time  of  the  year, 
is  still  pouring  orders  in  to  German 
firms.  In  October  toys  to  the  value  of 
about  £160,000  were  sent  to  England. 
This  month  the  record — counting  the 
number  of  toys  and  not  their  value  in 
marks — of  the  best  pre-war  months  will 
be  broken. 

The  toys  already  sent  to  England  in 
November,  those  on  the  way  and  those 
ordered,  it  is  said,  will  reach  a  value  of 
200,000,000  marks.  The  number  of  toys 
wili  be  between  five  and  six  million. 

To  stem  this  tide  toy  manufacturers  in 
Canada  should  get  the  fullest  measure 
of  support  of  Canadian  toy  dealers,  and 
the  same  applies  to  British  toy-makers 
seeking  trade  in  Canada.  Toward  that 
end  advertising  to  the  retailers  should  be 
on  a  larger  scale  than  ever  before.  The 
toy  industry  of  Canada  faces  a  crucial 
period  in  the  next  year  or  two,  but  enor- 
mous strides  forward  can  be  made  if  ag- 
gressive and  intelligently  directed  pub- 
licity is  given  the  place  it  deserves  in 
their  marketing  plans. 

The  toy  trade  is  one  of  such  propor- 
tions that  it  is  deserving  of  the  applica- 
tion of  big  ideas  and  certainly  a  far 
broader  policy  on  the  part  of  manufac- 
turers and  wholesalers  in  their  attitude 
regarding  advertising  to  the  retailers. 

The  manager  of  the  toy  department  of 
a  leading  department  store  in  Toronto 
reports  that,  as  far  as  actual  business  is 
concerned,  it  has  been  ahead  every  day 
this  fall  of  the  corresponding  dates  last 
year,  the  biggest  Christmas  toy  year  in 
the  history  of  the  store. 

And  where  are  the  toys  coming  from 
this  year?  People  particular  about  fam- 
ily trees  might  study  with  interest  the 
source  of  the  1920  Christmas  toy  market 
offerings.  It  is  whispered  that  a  certain 
number  on  sale  in  Toronto  might  truth- 
fully bear  the  trade  mark,  familiar  of 
yore,  "Made  in  Germany." 

The  Toronto  manager  said  that  no 
German  toys  were  being  sold  there,  but 


it  is  known  that  some  German  toys  have 
been  received  here  for  sale,  mostly  in 
novelty  goods.  One  firm  states  that  they 
were  goods  ordered  before  the  war  and 
are  being  accepted  now. 

"It  would  not  be  surprising  if  some 
German  toys  drifted  into  Toronto  this 
fall,"  said  one  wholesaler.  "Montreal 
has  any  quantity  of  them,  and  other 
German  goods  are  to  be  found  in  To- 
ronto this  year.  It  would  be  possible  for 
them  to  be  here  if  they  had  been  ordered 
within  the  past  three  or  four  months." 

United  States  produces  most  of  the 
toys  sold  in  Canada.  Some  come  from 
England,  but  more  from  Japan,  and 
Canada  on  the  whoie  produces  quite  a 
respectable  proportion. 

According  to  a  big  toy  retailer  in  To- 
ronto, however,  Canadian  toys  have  been 
a  bit  of  a  disappointment,  notwithstand- 
ing the  fact  that  encouragement  for  their 
manufacture  was  given  by  the  Govern- 
ment during  the  war  to  the  extent  of 
assembling  an  exhibit  of  Canadian-made 
toys,  which  was  shown  right  in  Toronto 
and  many  other  Canadian  centres.  Pos- 
sibly the  Canadians  were  never  very  in- 
terested in  this  industrial  development 
opportunity.     In  any  case,  they  haven't 


"perfected  their  processes"  to  any  ap- 
preciable extent,  and  some  who  were 
making  toys  have  dropped  out  of  the 
interesting  business.  In  consequence, 
Canadian  toy  buyers  are  paying  ex- 
change to  the  United  States  on  mechan- 
ical and  electrical  toys,  as  well  as  other 
varieties. 

Over  in  England  it  has  been  vastly 
different.  One  large  Toronto  buyer  was 
amazed  this  year  when  he  visited  the 
great  exhibition  in  the  Crystal  Palace 
in  London  and  discovered  the  extent  to 
which  former  munitions  makers  had  de- 
veloped an  important  industry  from  toy- 
making,  at  first  tried  as  a  side  line.  Eng- 
lish toys,  moreover,  it  is  said,  possess 
the  national  characteristics.  They  are 
good  and  substantial  and  made  with  a 
certain  respect  for  artistic  finish.  They 
include  dolls,  tin  toys  such  as  trains, 
spring  wheel  toys,  animals,  teddy  bears. 

Japar.  has  sent  along  to  swell  the 
Christmas  store  in  Canada  dolls  with 
bisque  and  celluloid  heads  and  a  certain 
number  of  tin  toys.  Some  merchants, 
however,  considered  the  Japanese  tin 
toys  of  too  flimsy  structure  for  stocking 
up  to  any  extent  with  them. 


"Walmers    Castles,"    a    building   set    made   in   Canada   by    ex- 
service  men. — Courtesy,  Walter  &  Myers,  Montreal. 
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Jewelry  Prices 
Moderate  With 
Drop  in  Silver 

A  representative  of  Dry  Goods  Review 
recently  interviewed  one  of  the  fore- 
most Canadian  jewelry  firms  with  re- 
gard to  trade  conditions  at  present.  Ac- 
cording to  the  general  manager,  the  de- 
mand for  medium  priced  jewelry  has 
been  abnormally  good  until  September, 
1920.  Deliveries,  on  the  other  hand, 
have  been  much  delayed  on  account  of 
the  scarcity  of  certain  metals  and  alloys 
necessary  to  the  trade.  The  result  has 
been  that  when  deliveries  eventually 
caught  up  with  the  demand  the  situa- 
tion gradually  changed.  Jobbers  found 
themselves  overstocked  and  the  retailer's 
attitude  with  reference  to  conservative 
buying  was  not  promising  during  the 
past  month.  Jobbers  are  still  holding  off 
and  placing  only  repeat  orders  for  the 
time  being,  but  business  has  not  dropped 
off  by  any  means,  and  the  manufacturers 
anticipate  a  good  Spring  business. 

Prices  in  general  have  not  shown  the 
advance  during  the  last  5  years  which 
has  characterized  most  commodities  and 
at  the  present  time  are  not  over  25  per 
cent,  higher  than  pre-war  prices.  On 
account  of  the  decline  in  silver,  it  has 
been  possible  to  make  price  revisions  of 
an  exceedingly  attractive  nature. 

Watch  Chains  in  Demand 

According  to  this  manufacturer  the 
greatest  demand  is  for  ladies'  flexible 
watch  bracelets  and  fine  watch  chains 
for  men.  The  latter  variety  features  two 
pretty  designs  on  the  ordinary  cable  link 
and  the  elongated  link  pattern.  In  other 
lines,  all  kinds  of  chains,  barpins,  ear- 
rings and  bracelets  are  strong  and  are 
being  more  extensively  featured  than 
ever  this  season  by  stores  as  Christmas 
gifts.  "Gifts  which  last"  is  the  slogan 
used  in  this  connection  and  this  proves 
to  be  a  necessary  admonition  when  the 
tax  question  threatens  to  discourage 
trade. 

Altogether  the  situation  in  the  jewelry 
trade  is  described  as  fairly  normal,  and 
no  fears  are  felt  for  future  developments 
as  an  increasing  export  trade  to  China, 
England  and  South  America  is  opening 
up  excellent  promises.  A  little  later  Can- 
adian jewelers  plan  to  go  after  trade  in 
Mexico,  as  many  inquiries  have  come 
from  that  eountry  relative  to  Canadian 
made  products. 


SALE   GAINS   OBJECTIVE 

Murphy-Gamble,  Limited,  Sparks  St., 
Ottawa,  closed  their  20  per  cent,  discount 
sale  December  4,  and  announced  that 
the  object  of  the  sale  (stock  reduction 
and  cash)  had  been  accomplished.  Christ- 
mas shoppers  are  promised  the  best  of 
service  and  real  attractive  offerings  of 
new  merchandise  at  new  prices. 


Queen  Mary's  Gift 

Above  is  a  photograph  of  the  gown  worn 
by  Her  Majesty  the  Queen  at  the  Corona- 
tion ceremonies  on  June  22,  1911.  This 
superbly  beautiful  dress  is  now  on  view  at 
the  Royal  Ontario  Museum,  to  which  insti- 
tution Queen  Mary  graciously  presented 
this  dress  and  another  gown  which  Her 
Majesty  wore  at  the  Durbar  celebrations. 
These  gowns,  together  with  a  dressing 
gown  which  was  worn  by  the  late  Queen 
Victoria,  were  brought  to  Toronto  recently 
by  Dr.  C.  T.  Currelly,  curator  of  the 
museum,  and  were  formally  presented  by 
the   Duchess  of   Devonshire. 


TO  NEW  LOCATION 

Taylor-Brasco,       Limited,      Hamilton, 
Ont.,  have  removed  to  108  Merrick  St. 


"If  your  business  is  not  worth  adver- 
tising, advertise  it  for  sale." 


If  you  handle  any  Fancy 
Goods  lines  for  Christmas 
you  should  have  a  copy  of 
our  Christmas  Catalogue. 

Your  name  on  a  post 
card  will  bring  a  copy 
promptly. 

Pugh  Specialty  Co.,  Ltd. 

38-42  Clifford  Street,   TORONTO,  Canada 


Montreal  Kiddies 
See  Santa  Claus 
in  the  Movies 

Ogilvy's  of  Montreal  have  devised  an 
original  scheme  in  order  to  advertise 
their  toy  department,  recently  altered 
and  enlarged  in  honor  of  the  arrival  of 
Santa  Claus  and  the  approach  of  the 
Christmas  season.  Announcements  in 
the  newspapers  invited  the  public  to  at- 
tend the  performances  of  any  of  the  ten 
leading  moving  picture  houses  of  the 
city  during  the  week  of  December  6th, 
at  which  they  would  see  a  remarkable 
film  depicting  the  arrival  of  Santa  Claus 
on  Ogilvy's  roof  and  his  subsequent  de- 
scent into  the  toy  department. 

The  picture,  by  the  way,  took  over 
three  weeks  to  prepare,  and  required  the 
services  of  many  experts  in  all  branches 
of  work.  A  real  aeroplane,  which  makes 
a  clever  landing  upon  the  roof  is  the  fea- 
ture of  the  show.  Santa  is  shown  de- 
scending a  large  chimney,  especially 
constructed  for  him,  into  the  department. 
Here,  miracles  of  every  description  take 
place,  and  Santa's  arrival  is  signalized 
by  a  general  transformation  of  all  the 
toys,  which  come  alive  and  run  towards 
him  in  a  marvellous  manner.  Santa  goes 
through  the  entire  store  selecting  gifts 
for  everybody,  and  altogether  provides  a 
charming  and  unique  entertainment  for 
the  theatre  goers  of  Montreal. 

Needless  to  say,  every  youngster- 
wants  to  see  the  department  where  the 
toys  can  move  by  themselves,  and  where 
Santa  Claus  owns  a  really  truly  flying 
machine.  The  idea  is  proving  most 
successful,  according  to  the  management. 


NEW   HEAD-DRESS 

There  is  a  new  effect  being  worn  for 
a  head-dress,  which  consists  of  a  twist  of 
fabric  wound  about  the  head  and  tied  in 
a  bow  on  the  side  or  perhaps  merely 
knotted,  with  the  long  ends  hanging  well 
below  the  waistline.  The  fabric  em- 
ployed is  generally  the  same  of  which 
the  evening  dress  is  made. 


QUICK  DELIVERY 

ON 

SORTING  UP  ORDERS 

French  Ivory 

Have  you  a  copy  of  our  catalogue? 
Write  if  not. 

Carl  Austin  &  Co. 

Manufacturers 

357  College  St.  Toronto 
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®he  Reason's  Greetings! 

— and  a  little  reminder  that  THE  EX- 
CLUSIVE SMALLWARE  SPECIALTY 
HOUSE  is  ready  to  serve  its  patrons  even 
better  than  in  the  past. 

A  Merry  Christmas 

with 

good  health,  happiness  and 

prosperity  throughout 

the  year  1921 


Wrinch,  McLaren,  Limited 

77  Wellington  St.  West,  TORONTO 


BANK    OF    MONTREAL 

ANNUAL    GENERAL    MEETING,    HELD    6th    DECEMBER,  1920 


The  103rd  Annual  General  Meeting 
of  the  Shareholders  of  the  Bank  of 
Montreal  was  held  on  Monday,  December 
6th,  at  the  Bank's  Headquarters.  The 
President,  Sir  Vincent  Meredith,  Bait., 
occupied  the  chair,  and  presented  the 
annual  report  of  the  Directors.  This 
showed  that  the  profits  of  the  year  ended 
30th  October,  1920,  after  deducting 
charges  of  management  and  making  full 
provision  for  all  bad  and  doubtful  debts, 
amounted  to  $4,033,995.60.  ■  To  this 
was  added  a  balance  of  profit  and  loss 
account,  brought  forward  from  the  pre- 
vious year,  of  $1,812,854.43  and  $1,000,- 
000.00  premium  on  new  stock,  making  a 
total  of  $6,846,850.03.  Dividend  dis- 
bursements at  the  rate  of  12%  per  an- 
num, together  with  a  bonus  of  2'A , 
amounted  to  $2,960,000.00.  To  this  was 
added  $2,000,000.00  credited  to  rest  ac- 
count; $210,000.00  war  tax  on  bank  note 
circulation;  and  $425,000.00  reservation 
for  bank  premiums;  making  a  total  de- 
duction of  $5,595,000.00,  and  leaving  a 
balance  of  profit  and  loss  to  be  carried 
forward  of  $1,251,850.13.  During  the 
year  16  new  branches  had  been  opened 
and  one  branch  closed. 

Before  moving  the  adoption  of  the 
report,  Sir  Vincent  Meredith  gave  a 
comprehensive  review  of  the  economic 
situation.  During  the  year,  he  said,  an 
overwhelming  demand  for  credit  had 
taxed  resources  to  the  utmost.  It  had 
been  difficult  to  make  men  who  had 
grown  accustomed  to  high  prices  recog- 
nize the  fact  that  economic  conditions, 
which      no      artificial      means      can      al- 


ter, alone  are  the  cause  of  price 
decline.  "The      demand      for      inter- 

vention through  Government  control 
is  still  insistent  in  some  quar- 
ters," he  said.  "Canada  alone  cannot 
control  world-wide  conditions,  and  it  is 
idle  to  turn  to  the  Government  for  relief 
from  falling  prices.  This  applies  to 
wheat  as  well  as  to  other  commodities." 

Summing  up,  he  said:  "The  situation 
in  Canada  at  present,  as  I  view  it,  is  that 
while  there  does  not  appear  to  be  any 
cause  for  apprehension,  there  is  every 
reason  for  the  exercise  of  the  utmost 
measure  of  caution.  Canada  cannot  dis- 
associate herself  from  world  conditions, 
and  world  conditions  are  not  satisfac- 
tory. On  this  continent  the  two  years 
supervening  upon  the  Armistice  have 
been  marked  by  unexampled  trade  acti- 
vity and  prosperity,  a  circumstance  com- 
mon to  the  conclusion  of  all  great  wars, 
but  the  reaction  has  set  in  and  may  not 
yet  be  in  full  play.  Happily,  Canada  is 
well  buttressed  on  many  sides,  and  the 
exercise  of  prudence  and  sagacity  should 
enable  her  to  meet  the  shock  of  falling 
prices,  restricted  credits  and  deflated 
currency,  without  serious  impairment 
of  her  commercial  and  financial  vital- 
ity." 

Expansion  of  Business  in  Canada. 

The  General  Manager,  Sir  Frederick 
Williams-Taylor,  in  reviewing  the  oper- 
ations of  the  Bank  during  the  year,  said 
the  payment  of  a  bonus  of  2%  to  the 
shareholders  was  not  the  outcome  of 
higher  rates  of  interest  on  current  loans 
in   Canada     but   a   reflection      of  the   in- 


crease in  current  loans  and  of  high  in- 
terest rates  on  call  loans  in  New  York,  the 
volume  of  which  was  governed  by  the 
Bank's  requirements  in  liquid  reserves. 
One  anomaly  which  attracted  att°ntion 
was  that  with  the  credit  restriction  as 
acute  here  as  it  was  across  the  line,'  the 
price  of  money  was  materially  lower  in 
ths  Dominion.  Thi;  condition,  he  said, 
was  regarded  as  a  tribute  to  Canada's 
good  banking  system. 

Dealing  wi^h  the  gr-owth  of  the  Bank's 
operations,  he  said:  "It  is  noteworthy 
that  the  greatest  expansion  of  the  Bank 
during  the  past  few  years  has  been  in 
our  own  country.  This  is  revealed  in 
our  greatly  increased  loans  and  de- 
Dosits  in  Canada  and  in  the  number  of 
branches  opened  during  the  period." 

Branches 

Loans  DeDosits         in 

in  Canada       in  Canada  Canada 

1914     ...$123,147,000     $168,557,000     173 

1920     . .  .   240,725,000       358,°>78,030     302 

The  annual  report  wa~  unanimously 
adopted  and  the  retiring  directors  wen- 
re-elected.  The  shareholders  gave  ap- 
proval to  the  motion  by  Lord  Shaugh- 
nessy  to  increase  the  number  of  direc- 
tors from  16  to  18  and  to  the  two  new 
po-itions  on  the  Board  were  elected  Sir 
Lomer  Gouin  and  General  Sir  Arthur 
Currie. 

At  a  subsequent  meeting  of  Directors, 
Sir  Vincent  Meredith,  Bart.,  was  re- 
elected president,  and  Sir  Charles  Gor- 
don, G.B.E.,  was  re-elected  vice-presi- 
dent. 
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To 

Our  Friends 

in  the 

Trade 


Health  and  Happiness 

and  all  your  heart  desires 

this 

Christmastide 

be  yours 


HAMBLY   and  WILSON 

LIMITED 

1 1    Wellington  St.  West 
TORONTO 


We  extend  our  Hearty  Wishes 
for 

a  jfWerrp  Ctjrtetmas 
The  Button  Business 

is  a  source  of  steady  profit,  for  buttons 
are  salable  at  all  times. 

We,  carry    best    grades    only    of    the 
following  Novelty  Merchandise: 


Fasteners 

Belting 

Hooks  and 
Eyes 

and 

Beads  of 
all  Sorts 


PROMPT  DELIVER*  GUARANTEED 

The  European  Novelty  Co. 

46  St.  Alexander  St.,  Montreal 


Bright  Future  for 
Notions  as  Home- 
sewing  Increases 

Housewives  have  decided  to  cut  down  family  ex- 
penses and  the  high  cost  of  living.  One  of  the 
means  being  used  to  accomplish  this  end  is  the 
making  of  clothes  at  home. 

As  a  result,  notion  departments  in  every  section 
of  the  country  are  reporting  phenomenal  sales 
increases.  Conditions  are  very  encouraging  for 
the  winter.  Buyers  are  preparing  for  a  heavy 
selling  season. 


V 


run 


m 


Tapes  are  going  to  mean  a  large  source  of  rev- 
enue for  the  notion  department  because  they  are 
so  necessary  in  home-sewing.  There  are  many 
kinds  and  grades  of  tape,  but  the  only  way  to 
get  the  utmost  profits  out  of  tape  is  to  sell  brands 
nationally  known  as  the  best  in  the  market. 
Wrights  "W.  &  N.,"  Monarch  and  Meteor  Brands 
are  known  to  millions  of  women,  who  demand 
them  for  their  superior  quality. 

Colored  Percales 

These   fast-colored   percales   are  furnished   in    12 

colors,  as  follows: 

Lavender  Red  Linen  Color 

Pink  Brown  Reseda 

Light  Blue  Navy  Cray 

Alice  Blue  Black  Old  Rose 

In  boxes,  12  6-yd.  pieces  to  the  box,  or  in  cabinet 

assortment  No.  2236A,  containing  36  6-yd.  pieces. 

Striped  Percales 

In  6  colors  on  white,  as  follows: 
Lavender  Red 

Pink  Black 

Blue  Navy 

In  boxes,  12  6-yd.  pieces  to  the  box,  or  in  cabinet 
assortment  No.  2436A,  containing  36  6-yd.  pieces. 

Our  New  Color  Card 

This  card  will  be  supplied  on  application 
to  merchants  and  notion  buyers,  who  will 
find    it    very    convenient    for    reference. 


Wm.  E.Wright&SonsCo.,  Mfrs. 

315-317  Church  Street  New  York 

Stocks  carried  at  all  Agencies 
CHICAGO  ST.  LOUIS 


WRIGHT'S 
BIASFOLDTAPE 


R.  C.  TAFT  CO. 
223  W.  Jackson  Boulevard 


GEO.  F.  ANDERSON'S  SON 
613  North  Broadway 


PHILADELPHIA 

JAMES  F.  McCARRIAR 
1011  Cheslnui  Street 


In   V.  S.   Pat.   Off. 
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Concentrated 
Merchandisin 


A  manufacturer  in  Ontario  found  the  big  accounts 
pretty  well  in  the  control  of  other  manufacturers  of 
similar  products.  To  dislodge  the  others  meant  a  long, 
hard  struggle. 

But  he  saw  hundreds  of  merchants  doing  a  big  business 
in  small  centres  seldom  reached  by  commercial  travel- 
lers.   He  decided  to  concentrate  upon  this  field  first. 

His  salesmen  could  not  reach  all  of  them  at  once.  So 
he  told  of  his  goods,  his  house  policy  and  of  the  trade 
possibilities  of  his  lines  in  every  issue  of  DRY 
GOODS  REVIEW. 

The  business  grew  steadily  from  the  start,  account  after 
account  was  added:  salesmen  reported  that  these  mer- 
chants had  orders  ready  for  them  when  they  called. 

To-day,  this  far-sighted  manufacturer  has  a  big  busi- 
ness built  up,  for  not  only  does  he  enjoy  the  trade  of 
merchants  in  the  smaller  towns,  but  dealers  in  the  cities 
have  also  responded  to  his  regular  merchandising  talks 
in  DRY  GOODS  REVIEW. 

Are  YOU  developing  this  profitable  small-town  mar- 
ket? You  can  reach  the  smaller  centres  as  well  as  the 
larger  ones  bv  advertising  in  DRY  GOODS 
REVIEW. 


Dni  Goods  Review 


FANCY  GOODS,  NOTIONS  AND  TOYS 


125 


Let  this  Big  Factory  Make  Money  for  You 


THE  De  Long  factory  is  making  money 
for  thousands  of  retail  merchants  ■ —  be- 
cause it  greatly  increases  their  stock  turnover. 

Why  not  let  it  do  this  for  you?  It  can  start 
putting  profits  into  your  pocket  the  day  you 
start  carrying  the  De  Long  line  —  De  Long 
Snaps,  De  Long  Hooks  and  Eyes,  De  Long 
Hook  and  Eye  Tape,  De  Long  Safety  Pins, 
De  Long  Toilet  Pins,  and  De  Long  Hair  Pins 
—  the  notions  women  know. 

Advertising  in  the  Ladies'  Home  Journal, 
Butterick  Quarterlies,  Elite  Styles,  Needle- 
craft,  etc.,  is  constantly  reminding  women  of 
De  Long  notions. 


In  addition,  great  numbers  of  women  who 
are  already  satisfied  users  of  De  Long  pro- 
ducts couldn't  be  switched  from  them  under 
any  circumstances. 

Of  these  two  great  groups  of  buyers  and 
prospective  buyers  there  are  bound  to  be 
enough  right  in  your  neighborhood  to  bring 
you  considerable  trade  —  if  you  put  De  Long 
products  on  display. 

Begin  now.  Order  from  your  jobber  or 
send  direct.  When  ordering,  ask  for  our 
latest  price  list,  which  describes  and  illus- 
trates everything  we  make. 


DeLong  &iye  Company 


OF   CANADA,   LTD. 
ST.  MARYS,   ONTARIO 


Philadelphia,  U.S.A. 
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H.  C.  of  L.  Beaten  in  Boxing  Contest 

How  Arron  Sweet,  of  Winchester,  Used  Prize-ring  Vernacular 

and  Knock-out  Methods  to  Speed  Up  Business — Merchant  Who 

Has  Practised  Live  Advertising  Methods  for  Half  a  Century  Tries 

Out  Novel  Idea  With  Success. 


[Lf'  i^AHIS  series  of  ads.  has  been  run  in  our  local  paper 
and  has  brought  more  direct  results  than  any  we 
ever  used  before,"  said  Mr.  Aaron  Sweet,  head 
of  A.  Sweet  &  Company,  general  dry  goods  store  of 
Winchester,  Ont.  Because  Mr.  Sweet  has  been  in  the  busi- 
ness for  50  years  and  because  he  has  built  up  a  business 
that  is  highly  spoken  of  by  all  he  has  served  and  because 
last  year  was  the  biggest  year  since  he  opened  a  store, 
Dry  Goods  Review  believes  this  series  of  ads.  worth  con- 
sideration. The  author  of  this  original  group  of  ads.  says 
by  way  of  explanation:  "I  am  aware  of  the  fact  that  they 
might  be  improved  upon  if  I  were  better  up  in  the  Marquis 
of  Queensberry  rules  and  prize  ring  vocabulary — but  such 
as  they  are  they  have  done  good  service." 

The  ads.  were  set  in  box  style — with  rows  of  Union 
Jacks,  one  below  the  other,  forming  the  border.  Each  one 
was  headed,  "The  Big  Fight"  and  sub-titled  according  tc 
first,  second,  third  or  fourth  round.    They  read  as  follows: 

"First  Round" 

For  the  last  five  years,  Old  High  Cost  of  Living  has 
been  running  things  with  a  high  hand  all  over  this  coun- 
try. We  feel  that  it  is  time  to  put  a  stop  to  his  career 
and  from  now  on  will  do  all  that  we  can  to  knock  him  out. 
Last  week  we  gave  him  a  few  cracks  that  he  will  not  soon 
forget.  One  was  a  rap  on  the  shins  with  those  heavy 
wool  socks  at  75c.  Then  we  tramped  on  his  toes  with  those 
$11.50  boots  for  $9.00,  and  finally  we  gave  him  a  blow  in 
the  mouth  with  two  cans  of  good  pink  salmon  for  a  quar- 
ter. At  the  end  of  the  first  round  he  was  ready  to  be 
rubbed  down  with  one  of  those  heavy  bath  towels  at  4  for 
$1.00.    We  will  tell  about  the  second  round  next  week. 

"Second  Round" 

In  the  second  round  Old  H.  C.  L.  got  pretty  well  pun- 
ished. We  punched  him  in  the  ribs  with  one  of  those 
heavy  $40  Frieze  Ulsters  at  $32,  and  before  he  could  get 
his  breath  we  hammered  him  over  the  back  with  a  fine 
$45  Milton  Overcoat  at  $36,  then  we  pitched  into  him  again 
with  a  man's  $50  Suit  for  $40.  This  rather  staggered  him, 
but  we  never  gave  him  time  to  recover,  we  pelted  him  with 
those  70c  lead  packages  of  Black  Tea  at  55c  and  battered 
his  face  with  a  regular  shower  of  those  15c  packages  of 
Assorted  Spices  at  10c.  By  this  time  he  was  pretty  well 
tuckered  out  and  his  seconds  laid  him  out  on  one  of  those 
Fur  Robes  with  a  plush  Lining  at  $35.  As  a  stimulant 
we  gave  him  a  cup  of  strong  coffee  made  from  that  75c 
Maple  Leaf  brand  of  ours  at  65c.     Third  round  next  week. 


"Third  Round" 

At  this  stage  Old  H.  C.  L.  put  in  a  bill  for  $5.00  for  a 
pair  of  two  buckle  overshoes  which  he  said  had  been 
stolen  from  the  dressing  room  while  he  was  in  the  ring 
attending  to  the  second  round.  The  referee  ruled  that  the 
management  was  not  responsible  for  personal  property 
and  that  in  any  csise  the  bill  was  unreasonable  because 
any  man  could  go  over  to  the  Big  Store  and  buy  as  good 
a  pair  for  $3.50. 

In  the  third  round  the  first  thing  we  did  was  to  crack 
him  over  the  head  with  one  of  Maggie's  revolving  handle, 
hard  Maple  Rolling  Pins  at  35c,  then  we  battered  his  face 
with  a  volley  of  White  China  Tea  Cups  at  6  for  a  $1.00 
and  before  he  could  get  his  breath  we  peppered  him  in 
the  eyes  with  those  heavy  fluted  Glass  Tumblers  at  10c 
each.  He  cried  out  "foul"  and  we  responded  with  a  fusi- 
lade  of  Dr.  Hess*  Poultry  Panacea  at  the  pre-war  price  of 
85c  a  large  package. 

By  this  time  his  face  was  cut  and  bleeding,  so  his 
seconds  got  a  dozen  of  those  bleached  diaper  Towels  at 
10c  each  to  sop  up  the  flow  and  laid  him  out  on  one  of  the 
$5.00  Axminster  Floor  Rugs  with  a  pillow  for  his  head 
made  of  those  16  ounce  bunches  of  cotton  Batting  at  3  for 
$1.00,  then  they  gave  him  a  cup  of  strong  tea  made  from 
that  Excelsior  brand  of  ours  at  60c  a  pound  and  made  him 
as  comfortable  as  his  condition  would  admit.  His  friends 
hope  that  he  will  be  able  to  show  up  in  the  ring  for  an- 
other round  next  week. 

"Fourth  Round" 

When  Old  H.  C  L.  came  into  the  ring  for  the  fourth 
round  he  had  his  arms,  legs  and  body  bandaged  with  that 
32-inch  factory  cotton  from  the  Big  Store  at  17c  a  yard. 
His  tights  were  so  stained  that  he  had  pulled  on  a  pair  of 
Peerless  overalls  reduced  from  $3.00  to  $2  50,  and  was 
wearing  a  pair  of  our  heavy  red  army  rubbers  reduced 
to  $1.00.  When  time  was  called  he  made  a  rush,  expect- 
in?  to  take  us  off  our  guard,  but  we  were  ready  for  him. 
We  gave  him  a  swipe  on  the  jaw  with  one  of  those  15c 
steel  frying  pans  and  before  he  could  reach  us  we  swung 
him  a  left-hander  under  the  ear  with  a  larger  and  heavier 
one  at  20c.  Then  we  just  stormed  him  in  the  face  with  all 
shapes  and  sizes  of  agate  ware:  bowls  at  16c,  pie  plates 
at  16c,  pudding  dishes  at  20c  and  21c,  preserving  kettles 
at  40c,  45c  and  50c,  dippers  at  15c,  18c  and  20c.  We 
slashed  him  over  the  shoulders  with  one  of  those  heavy 
$35.00  frieze  ulsters  at  $25.00  and  made  him  look  silly 
with  one  of  those  boys'  $13.00  tweed  suits  at  $10.40.  After 
the  round  he  retired  to  his  dressing  room  where  his  friends 
rubbed  him  down  and  covered  him  with  a  pair  of  those 
63  x  80  flannelette  blankets  at  $3.00,  and  are  hoping  that 
he  will  be  able  to  show  up  for  another  round  next  week. 
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The  Man  Behind  the  Christmas  Window 

The  Display  Man  Has  Made  Good  at  a  Critical  Period — His  Zealous  Work  Has  Caught  the 
Public  and  His  Play  Upon  the  Heartstrings  Has  Loosened  Fast-bound  Pocket  Books* 


PROBABLY  at  no  time  is  the  store 
window  of  so  much  importance  as 
at  a  period  when  trade  is  ex- 
periencing uncertainties  attributable  to 
general  conditions  such  as  those  charac- 
terizing the  whole  world  of  commerce  at 
the  present  moment.  The  merchant  who 
appreciates  the  value  of  his  window  ap- 
peal and  its  relation  to  his  business  must 
be  alive  to  its  significance  at  this  period 
in  the  struggle,  and  it  must  also  be  ad- 
mitted that  a  higher  voltage  of  "punch" 
marks  the  window  display  this  season 
than  has  been  noted  in  previous  times. 

The  window  trimmer  has  becomo  one 
of  the  most  important  members  of  the 
staff  in  up-to-date  dry  goods  stores, 
large  and  small,  and  much  credit  is  due 
the  display  man  for  the  business  done 
during  these  weeks  just  before  Christ- 
mas. He  has  had  no  small  share  in  the 
influencing  of  a  public  that  has  been 
prejudiced,  and  having  been  prejudiced, 
has  been  a  most  unwilling  purchaser.  As 
stated  in  the  November  issue  of  Dry 
Goods  Review,  the  approach  of  Christ- 
mas has  done  much  to  relieve  the  tense 
situation,  and  people  who  otherwise 
might  have  held  off  considerably  lon- 
ger have  softened  in  their  attitude  tem- 
porarily at  least  long  enough  to  heed 
the  wheedlings  of  good  Kris  Kringle. 
Whether  or  not  this  impetus  provided 
by  the  Yuletide  spirit  will  extend  be- 
yond the  festive  season,  it  would  be  out 
of  place  to  wager,  but  it  has  been  point- 
ed out  in  these  pages  before  that  just 
so  soon  as  the  public  can  be  made  to 
realize  that  prices  are  not  going  tumb- 
ling down  hill  in  a  mad  rush  to  the  pre- 
war standard,  just  so  soon  will  an  im- 
provement in  conditions  be  effected  and 
business  gain  a  semblance  of  normality. 
In  doing  their  Christmas  buying  this 
fact  will  be  brought  home  to  the  public 
for  there  is  very  little  difference  in  the 
prices  of  most  articles  that  people  really 
want  from  those  asked  a  year  ago.  In 
many  cases  stores  which  are  overstock- 
ed are  offering  excellent  reductions  to 
assist  in  the  process  of  unloading  certain 
lines  that  cannot  satisfactorily  be  car- 
ried over,  and  that  may  be  replaced  later 
at  a  lower  figure.  This  also  depends  on 
the  attitude  of  the  public  to  a  very  large 
extent,  and  because  his  department 
reaches  the  public  first  and  in  a  strik- 
ing manner,  it  can  readily  be  appreciat- 
ed that  the  display  man  can  play  a  very 
big  part  in  bringing  about  the  re- 
adjustment that  is  desired. 

Splendid  Business  Boosters 

The  store  displays  in  the  larger  cen- 
tres have  undoubtedly  accomplished 
wonders  in  the  past  few  weeks.  Prac- 
tical commodities  have  been  prominently 
featured   while   the   suggestions   for  the 


gift  trade  peculiar  to  Christmas  have 
been  such  that  the  hardest  heart  has 
been  touched.  Clothing,  furniture,  acces- 
sories, jewellery,  books  and  china,  as 
well  as  linens  have  been  most  excellent- 
ly displayed — days  of  careful  planning 
and  steady  application  stand  behind 
every  such  window  referred  to.  But  at 
this  time  probably  the  most  far  reach- 
ing possibilities  are  to  be  found  in  the 
windows  containing  playthings  for  play- 
fellows during  the  play  days  of  life. 
Nothing  in  the  world  can  break  clown 
the  barrier  quite  so  quickly  as  the  smil- 
ing face  of  a  flaxen-haired  doll  or  the 
painted  trimmings  of  a  toy  drum — and 
for  this  reason  the  up-to-date  merchant 
has  turned  first  this  season  to  the  toy 
department  in  the  hope  of  starting  the 
ball  rolling.  That  the  scheme  has  work- 
ed cannot  be  denied.  Every  toy  depart- 
ment visited  since  the  second  week  of 
November  has  been  jammed.  Santa 
Claus  has  never  held  such  courts  as 
those  which  have  marked  his  visit  this 
year.  Last  month  some  of  the  plans 
adopted  by  prominent  stores  were  de- 
scribed with  the  hope  that  the  sugges- 
tions might  prove  of  value  to  Dry 
Goods  Review's  readers.  Many  reports 
have  come  to  hand  from  various  points 
telling  of  Christmas  plans  for  the  toy 
department  and  almost  every  store  visit- 
edd  by  Dry  Goods  Review  representa- 
tives during  the  last  two  months  has 
revealed  plans  for  the  enlargement  of 
this  department  to  meet  the  require- 
ments  of  the   Christmas    trade. 

The  Appeal  Supreme 

It  should  be  the  policy  of  every  con- 
scientious merchant  to  give  plenty  of 
scope  to  the  window  trimmer,  whose 
work  this  year  has  shown  how  thorough- 
ly he  is  alive  to  popular  feeling.  Prob- 
ably no  window  in  the  whole  city  of 
Toronto,  where  splendid  windows  are 
a  matter  of  custom,  caused  so  many 
rapturous  "oh's"  and  "ah's"  as  the 
"Dreams  of  Childhood"  display  shown 
in  Toronto  the  last  week  of  November, 
vi  which  old  Santa  leaned  over  the  dainty 


white  bedstead  occupied  by  two  slumber- 
ing tots  whose  cherubic  countenances 
were  lit  with  smiles  in  the  joy  of  things 
they  saw  in  the  land  of  nod.  Two  spark- 
ling snowy  Christmas  trees  were  hung 
with  pretty  decorations  and  illuminat- 
ed with  multi-colored  lights.  Fairies 
overhead  and  heaped  on  the  snow-cover- 
let nestling  against  the  foot  of  the  bed 
and  piled  all  about  the  room  were  all 
that  the  whole  world  of  Toylond  could 
offer  in  the  happiest  dreams  of  child- 
hood. 

An  appeal  such  as  this  could  only  serve 
to  whet  the  appetite  of  the  onlooker 
for  a  further  glimpse  of  a  toyjand  that 
could  produce  such  a  lovely  spectacle, 
and  with  such  a  window  to  guide  them 
only  those  who  had  forgotten  the  care- 
free paths  of  childhood  would  refrain 
from  a  tour  amid  the  magic  counters 
crowded  with  dolls  n'  bears  n'  every- 
thing. * 

Optimism    in    Smaller   Towns 

"We  always  attach  great  importance  to 
our  window  displays  and  make  a  special- 
ty of  good  display  cards,  sometimes 
highly  decorative,"  said  an  eastern  On- 
tario merchant  recently.  "We  also  give 
prominence  to  neat  and  distinctly  mark- 
ed price  tags.  This  year  we  had  every- 
thing planned  for  our  Christmas  window 
display  campaign  by  November  1.  Our 
window  trimmer  has  shown  a  series  of 
splendid  gift  windows,  and  by  making 
slight  recessions  in  price  we  have  en- 
couraged early  buying,  and  have  had 
splendid  results  in  this  respect. 

"To  my  knowledge  only  one  plant  in 
our  town,  which  is  essentially  a  factory 
city,  is  not  running,  and  I  am  thorough- 
ly optimistic  for  an  exceptionally  large 
Christmas  trade." 

This  statement  characterizes  the  at- 
titude of  the  merchants  in  the  smaller 
centres  fortunately  and  bears  out  the 
reports  in  previous  issues  of  Dry  Goods 
Review  to  the  effect  that  the  smaller 
towns  have  not  been  subjected  to  such 
abnormal  conditions  as  those  marking 
trade  in  the  larger  centres  during  the 
past  few  months.  This  stability  can  be 
attributed  in  large  measure  to  the  sane 
and  honest  merchandising  policy  of  the 
store  keeper  who  marks  his  goods  at  a 
fair  price,  allowing  himself  a  fair  pro- 
fit, but  not  a  big  one,  and  satisfies  his 
customer   with    good    value. 
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EQUIPMENT     AND     DISPLAY 
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Ideal  Baby  Window 


This  particularly  attractive  window,  appealing  to  mothers,  was  featured  very  recently  by  Goodwins  Limited.  In  it  were 
shown  almost  every  article  required  by  the  baby,  together  with  the  nursery  equipment  necessary  to  the  comfort  of  the  child. 
The  goods  shown  were  all  white,  and  a  delicate  note  of  contrast  was  provided  by  the  use  of  sky-blue  curtains  behind,  at 
either  side,  and  long  streamers  of  pink  baby  ribbons  which  were  suspended  from  the  top  of  the  window  to  the  sides  and  sup- 
ported by  two  storks,  placed  upon  pedestals  covered  with  blue  satin. 


View  of   linen  department   in  the  Jas.  A.  Ogilvy  store  of  Montreal,  showing  effective  arrangement  of  counters  and  splendid  display. 


Dan^r  Point  In 
Trade  Reaction 

Been  Passed? 

John  Moody,  a  New  York  financial 
expert,  who  addressed  the  Toronto 
Board  of  Trade  a  few  days  ago,  and 
later  in  the  week  spoke  to  the  Montreal 
Financial  Club,  placed  himself  squarely 
on  record  as  among  those  who  regard 
the  peak  or  danger  point  of  the  trade 
reaction  as  past,  and  declared  him- 
self optimistic  as  regards  the  future. 
He  sees  ahead  a  period  of  unsettled 
trade,  leading  to  ups  and  downs,  bring- 
ing business  eventually  to  normal  with 
properous  times  on  a  sound  economic 
basis.     In  this  view  Mr.  Moody  is  at  one 


with  leading  Canadian  and  American 
financiers  who  see  a  sane  and  wholesome 
business  development  as  the  outcome  of 
the  movement,  which  holds  for  .Canada 
splendid  opportunities  because  Canada 
will  derive  full  benefit  from  the  three 
main  elements  of  industrial  success, — 
an  abundance  of  raw  materials,  labor 
and  capital. 


LIVE  FOXES  IN   WINDOW 

A  window  decorated  with  four  live 
silver  foxes  direct  from  the  Montreal 
Exhibition,  formed  the  attraction  in  the 
Sparks  Street  store  of  the  R.  J.  Dev- 
lin Company,  Limited,  and  quite  a  sen- 
staion  was  caused  by  the  lively  little 
animals,  valued  at  $4,000,  that  form  part 
of  the  ranch  stock  of  Lieut.  A.  E.  B. 
Murphy,  M.C.,   son  of  Senator   Murphy. 


Lieut.  Murphy  is  located  at  Tignish,  P. 
E.  I.,  and  in  talking  to  Dry  Goods  Re- 
view expressed  himself  as  pleased  with 
the  fact  that  whereas  other  furs  have 
had  a  drop  in  prices,  the  silver  fox  have 
advanced  10  per  cent. 


OPENED  IN  DECEMBER 

The  Ritz  Fashion  Shops,  Jackson 
Building,  Bank  Street,  Ottawa,  opened 
on  December  8th  with  a  Grand  Fashion 
Pageant  in  the  Rose  Room  of  the  Jack- 
son building,  when  a  rare  display  of  the 
latest  in  women's  and  misses  attire  de- 
lighted the  ladies  of  the  capital. 


MADOC  MERCHANT  DEAD 

Benson  O'Hara,  a  Madoc  dry  goods 
merchant  for  many  years,  died  at  the 
age  of  68  on  October  the  25th 
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Well-Posted  Salesman  Help  to  Dealer 

*  Leading  Dry  Goods  Manufacturers  Have  Circularized  Their  Salesmen  on  Present  Market 
Conditions — Splendid  Value  for  Retail  M"~-hants  if  Matter  is  Properly  Dealt  With 

— -Tips  for  January. 


CANADIAN  manufacturing  con- 
cerns have  found  it  very  necessary 
to  keep  their  salesmen  and  repre- 
sentatives posted  right  up  to  the  minute 
on  general  conditions  during  the  past 
few  months;  for,  besides  having  to  meet 
a  cold  and  unresponsive  trade  the  sales- 
men have  had  to  present  a  pretty  sound 
argument  before  getting  their  orders 
placed  even  when  a  proposition  took  on 
a  semblance  of  certainty.  With  a  full 
appreciation  of  the  obstacles  which  have 
had  to  be  met  by  their  representatives 
the  leading  firms  went  to  g-reat  pains  to 
introduce  various  forms  of  posters,  bulle- 
tins, circulars,  etc.,  for  the  information 
and  guidance  of  their  forces.  The  idea 
was,  of  course,  twofold:  to  keep  the 
salesmen  posted  on  market  conditions, 
and  also  to  make  suggestions  that  might 
assist  the  merchant  to  make  the  best 
possible  turnover  of  his  present  stock. 

The  Toi-onto  offices  of  one  of  the  Do^ 
minion's  largest  manufacturers  in  dry 
goods  lines  has  been  issuing  one  of  the 
best  series  of  circulars  which  has  come 
to  the  notice  of  Dry  Goods  Review,  and 
on  investigation  it  has  been  learned  that 
these  bulletins  have  been  arranged  only 
after  the  closest  survey  of  conditions, 
and  according  to  the  firm's  representa- 
tive interviewed  are  based  upon  informa- 
tion of  an  authoritative  nature  furnished 
by  well-known  wholesalers  and  jobbers 
in  Canada  and  the  United  States  (where 
conditions  similar  to  those  being  met  at 
present  by  the  Canadian  trade  have  had 
to  be  dealt  with). 

It  is  Dry  Goods  Review's  desire  in  of- 
fering the  excerpts  which  follow  to  en- 
lighten the  dealer  further,  and  to  be  of 
use  by  laying  before  him  facts  which  will 
give  him  a  clear  idea  of  the  program 
which  he  might  find  advisable  to  follow 
at  this  time  of  uncertainty. 

The  substance  of  the  advice  to  the  re- 
tailer as  a  means  by  which  he  may  liqui- 
date his  present  stock  in  order  to  have 
sufficient  capital  to  carry  on  business 
during  the  coming  year  is  as  follows: 

"Make  a  rapid  tui'nover  of  stock  at  the 
lowest  possible  price,  as  we  feel  it  is 
better  to  take  a  short,  sharp  loss  now 
than  to  spread  his  losses  over  the  coming 
year,  when  there  is  always  an  uuncer- 
tainty  that  business  will  fall  to  a  lower 
level,  which  would  leave  the  retailer  in 
a  bad  fix  indeed. 

"The  present  season  is  probably  the 
most  opportune  time  for  auick  action  by 
the  dealer,  as  the  five  or  six  weeks  imme- 
diately following  Christmas  are  always 
slow,  and  if  the  dealer  takes  advantage 
of  his  opportunity  now  and  puts  on  sales 
at  attractive  prices,  merchandising  cer- 
tain of  his  lines  as  special  on  which  he 


is  quite  apt  to  lose  money,  he  is  almost 
sure  of  turning  over  the  greater  part  of 
his  stock,  and  repricing  that  which  is  left 
at  replacement  values  which  will  be 
much  lower  than  the  cost  of  merchandise 
on  hand.  In  so  doing  he  has  on  hand 
ready  capital  to  start  in  his  1921  season. 

"A  number  of  large  stores  throughout 
the  country,  •  particularly  in  the  United 
States,  have  been  putting  on  special 
weeks  in  certain  lines;  for  instance,  they 
might  stage  a  week  or  ten  days'  sale  of 
silks,  or  if  their  stock  of  woolens  hap- 
pened to  be  particularly  heavy  this  same 
plan  would  of  course  apply.  These  mer- 
chants have  been  able  to  dispose  of  thou- 
sands of  yards  of  merchandise  in  this 
manner,  which  will,  it  is  believed,  have  a 
tremendous  stabilizing  effect  on  the 
market." 

This  plan,  according  to  one  of  the 
statements  issued,  is  approved  by  a  num- 
ber of  leading  department  store  buyers, 
and  if  all  the  stoi'es  in  the  country  could 
be  induced  to  follow  a  similar  line  of 
action,  it  should  result  in  the  moving  of 
considerable  merchandise.  The  report 
continues: 

"We  believe  that  every  wholesaler  who 
will  co-operate  with  his  dealer  in  giving 
him  friendly  advice  and  authentic  infor- 
mation as  the  market  changes  will  not 
only  be  a  great  assistance  to  the  mer- 
chant but  will  materially  help  himself  in 
keeping  up  in  the  channels  of  trade,  for 
as  surely  as  the  dealer  loses  confidence 
in  the  wholesaler,  business  in  that  par- 
ticular line  will  stagnate  and  the  manu- 
facturer will  have  to  close  down. 

Buy  Small  Quantities 

"We  have  advised  our  merchant  to 
carry  a  complete  assortment  of  our 
goods,  but  have  suggested  that  he  buy 
in  small  quantities  that  will  be  sufficient 
for  his  immediate  requirements.  In  this 
way  he  takes  less  chance  of  losing  in 
case  the  market  takes  a  further  drop. 
As  we  said  before,  replacement  values 
will  be  lower  than  the  cost  of  the  mer- 
chandise he  now  has  on  hand,  and  the 
wise  merchant  is  one  who  will  take  his 
losses  now;  in  fact,  the  retailer  who 
wishes  to  get  business  is  practically 
forced  to  take  this  step,  as  all  manufac- 
turers and  jobbers  agree  that  retailers 
must  reduce  prices  if  they  expect  to  get 
business. 

"The  public  are  certainly  not  willing 
to  pay  at  the  prices  being  generally 
asked.  They  are  not  only  advising  the 
retailer  to  take  his  loss  but  in  the  ma- 
jority of  cases  the  manufacturer  and 
jobber  themselves  are  selling  to  the  re- 
tailer  at   the   lowest   prices   possible;    in 


many  cases  taking   considerable   loss   in 
order  to  keep  their  stock  moving. 

"One  leading  manufacturer  states  that 
he  has  cut  his  price  on  staple  weaves 
until  all  his  profit  is  gone,  and  that  he 
was  obliged  to  draw  on  his  funds  for 
running  expenses.  The  manufacturer 
who  is  affected  by  these  conditions  might 
obtain  better  co-operation  from  the  deal- 
er if  he  let  him  have  the  facts  as  they 
stood.  This  might  be  done  by  sending 
all  this  information  direct  to  the  sales- 
men in  order  that  they  would  be  con- 
versant with  the  details  and  could  in  turn 
discuss  them  with  the  retailer,  at  the 
fame  time  offering  suggestions  as  to  how 
he  could  best  clear  out  surplus  stock." 


Spring  Buying  Policy 

"Our  buying  policy  for  spring  1921 
is  not  the  same  as  it  was  for  fall,  1920" 
stated  the  head  of  a  large  Ontario  dry 
goods  store,  discussing  the  firm's  plans 
for  the  New  Year  with  regards  to 
stock  taking.  "We  are  buying  smaller 
quantities  for  immediate  use  and  will 
continue  this  policy  for  spring  where 
practical.  Of  course  where  it  is  neces- 
sary to  place  we  have  done  so,  but  in 
every  instance  the  manufacturers  have 
guaranteed  to  protect  prices." 

Asked  as  to  the  Winter's  business  to 
date  and  embracing  the  weeks  just  prior 
to   Christmas  this  merchant  said: 

"Business  has  been  fairly  good.  In 
our  smallware  section  they  have  enjoyed 
substantial  gains  over  last  year.  The 
men's  furnishings,  staqle  and  dress  goods 
departments  have  done  well.  In  ladies' 
ready-to-wear  September  was  better 
than  in  1919  but  October  and  November 
have  not  measured  up  quite  as  well.  Our 
sale  of  coats  particularly  are  not  up  to 
last  season.  Wool  dresses  have  been 
quiet. 

"We  have  cut  prices  on  coats  and  suits 
between  twenty  and  twenty-five  per  cent, 
(here  our  mark  on  is  not  as  high  as  city 
stores)  and  under  present  weather  .con- 
ditions they  are  not  moving  as  fast  as  we 
should  like  them.  Furs  have  been  very 
quiet. 

"We  find  locally  and  no  doubt  the 
same  feeling  in  general  that  people  ex- 
pect a  tremendous  drop  in  prices  after 
the  New  Year." 

This  merchant  also  stated  that  special 
sales  were  the  order  of  the  day  in  his 
town.  All  the  merchants  were  announc- 
ing attractive  reductions  in  their  daily 
newspaper  ads.  During  one  week  even 
Wilton,  Axminster  and  Brussels  rugs 
were  offered  at  12%  per  cent,  reductions. 
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KQ  III'  M  E  NT     AND     DISPL  A  V 
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Taking  care  of  special  sales 

YOUR  store  is  crowded  with  attractive  holiday  merchandise.  Suppose  you  have  advertised  a 
special  sale.  The  counter  where  the  sale  is  held,  almost  as  soon  as  your  store  is  open,  has 
twice  as   many  customers  as   its  two  saleswomen  can  handle. 

Your  obvious  remedy,  of  course,  is  to  double  the  selling  force  at  that  counter. 

But,  unless  your  store  has  a  centralized  method  of  handling  the  cash  that  comes  over  it- 
counters,  this  is  not  easy. 

Particularly  when  goods  are  being  rapidly  exchanged  for  money,  must  change  be  made  quickly, 
accurately,  and  with  the  individual  responsibility   of  salespeople  definitely  fixed. 

With  Lamson  Improved  Service,  you  can  put  eight  girls  behind  a,  counter  instead  of  two,  if 
need  be,  without  disturbing  the  smoothly-running  routine  of  your  store,  and  without  affecting 
•ach  clerk's  individual  responsibility. 

You  can  do  this  because  every  Lamson  Carrier  Station  is  a  complete,  established  service  unit, 
which  can  lie  used  by  one  girl,  by  four,  or  by  a  dozen,  if  necessary. 

Ask  any  user  what  be  think-  of  Lamson  Improved  Service.  Mr.  E.  D.  Lang,  of  Lang,  Treacy 
Co.,  Kitchener.  Out.,  says:  "Since  installing  on  •  new  system  of  Lamson  Improved  Carriers,  we 
have  very  satisfactory  service.  Your  system  enable-,  our  clerks  to  handle  our  trade  in  a  very  sat i— 
factory  manner,  especially  during  busy  periods." 

Lamson  Improved  Service  multiplies  the  efficiency  of  your  <ales  force.  It  means  uniformity, 
safety,  speed,  economy,  dignity,  and  flexibility  in  all  your  store  transactions.  Ask  your  nearest 
branch  to  show  you. 


Boston 100   BoyLston    St. 

New    York 9-11    Kast    37th    St. 

lMdladelphla :iin    North    Broad    st 

I'lttslmrgh :'.19    Thlril    Ave 

Baltimore Equitable    Building 

Rochester 194    Kast    Halt]    St. 


(n leans.    227    Bourboi  i    SI 


The  Lamson  Company 

100  BOYLSTON,   BOSTON,  MASS. 

Branches  and  Service  Stations 

Detroit 97    Woodward    Ave  Los   Angeles. .  .221    San    Fernando  Bldg. 

riKwlsnd  "0H3  Fast    4th    St  Chicago 6   North   Michigan  Ave. 

<l'ul'"'" -m6  ftaM    "n    "■  umaha Ox    McCague    nidg, 

Cincinnati 119    Kast    5th    St.  Minneapolis 320  Tribune    Annex 

Indianapolis,  San    Francisco 617   Mission  St. 

i  \,i     Washington    and    Illinois  St.    Louis TD9   Pine  St 

Additional  Service  Stations 

Ubanj     22  So    Pearl  St.  Buffalo.    104   Main  St. 


Toronto 136   Sin 

Vancouver.    B.C 603    Hastings    Si 

Dallas 905V4    Elm    Bl 

Seattle 215   Stewart   St 

Washington,    D.C  ..   «t;   Colorado  Bldi 
Atlanta 30    Moore    Blag. 


Kansas  city.  210  New   Bldge  Bldl 


Lamson  improved  Service 


Flexibility        Economy 
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This  National  Cash  Register  Shows 

1.  The  business  handled  by  each  clerk 

2.  The  business  in  each  department 


With  this  register  you  know  which 
clerks  are  the  most  valuable.  You  can 
fix  wages  on  actual  selling  records. 

It  gives  you  printed  and  added  records 
which  you  need  for  a  profit-sharing 
or  bonus  system.  This  makes  your 
employees  vitally  interested  in  increas- 
ing your  business. 


This  register  tells  which  departments 
of  j'our  business  are  making  the  most 
profits. 

It  tells  when  a  department  is  not 
producing  as  it  should.  You  know 
when  to  start  a  selling  campaign  to 
put  any  department  back  on  a  pay- 
ing  basis. 


It  is  the  best  way  to  get  the  facts  you  must  have 

about  your  business 

We  make  cash  re^istets  for  every  line  of  business 

NATIONAL 

CASH    REGISTER    CO. 

OF    CANADA    LIMITED 
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PALMER'S    STORE 


DANFORTH  AVE.,  TORONTO 


Note  the  broad  lines  of 
this  Zouri  Safety  Set 
Front. 

On  a  nominal  frontage 
of  20  feet,  Mr.  Palmer 
has  window  display 
space  of  48  lineal  feet. 
Are  you  getting  propor- 
tionately the  same 
value  from  your  win- 
dows ? 


"Oxq  COASOLIMTEP  PL4TE  GL4SS  COWMV  [I 

OF  CflNrtM  LIMITED 

IRONTO  -MONTREAL- WIN NIPE6 

TIIHlllllll]|||lll[TTTTTTMTTTTTTnTTTTTTTT 


(Bvcctings 

and  3Best  Misbes  botl)  now 
and  for  tfte  pcav  ahead. 


Dale    Wax    Figure    Co.,    Limited 

Canada's  Leading   Display  Fixture  House 
86  "York  St.,  Toronto 


Try  this  as  an  INVESTMENT 

You    are    interested    in    increasing    your    profits.      You    realize   that   any 

WASTE  of   time    and   energy— that   COULD   be    directed   to   advantage 

in  your  establishment-  is  a  distinct  loss. 

Then   why  go  on   day   after   day   with   the  same  old   cash   system  ?     The 

old  system   involves  a  great  deal  of 
running    back    and    forth,    crowding 


Gipe  -  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  Street 
Toronto      -      Ont. 


in   your  aisles,  taking  up  more  time 

than    really    necessary    to    make    a    sale,    besides    opening    the    way    for 
errors   that   could   be   avoided. 
_  Write   for   our    four-page   booklet   on    this    efficient 

CASH  and  PARCEL  CARRIER 


Give  your  sales  people  and  your  business  a  better  chance  to  make 
profits  for  you.  Greater  efficiency  in  selling  means  greater  profits  for 
you.      This    Carrier    is    not    an    EXPENSE— but    an     INVESTMENT. 
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A 

Seasonable 
Suggestion 


k 


In  wishing  the  merchants  of 
Canada  a  Merry  Christmas 
and  a  Happy  and  Prosperous 
New  Year,  we  would  suggest 
that  one  road  to  such  pros- 
perity is  the  reduction  of  sell- 
ing expense  and  overhead, 
elimination  of  waste,  increase 
of  efficiency,  service  and  sales 
by  the  installation  of  the  New 
Way  system  of  unit  store 
equipment,  which  we  will 
positively  guarantee  to  ac- 
complish these  necessary 
aims. 

Let  us  explain. 


The  New  Way  system  is  a  new  method  of  merchandising  by  means  of  scientific 
units,  storing  and  displaying  under  glass  every  item  in  the  smallest  or  largest  dry 
goods  store,  these  units  being  entirely  manufactured  in  Canada  under  the  patents 
and  in  affiliation  with  the  Grand  Rapids  Show  Case  Co.,  and  can  only  be  obtained 
from — 

JONES  BROS.  &  CO.'LIMITED 

29-31  Adelaide  St.  West 
TORONTO 


I 
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(greetings! 

That  you  may 

enjoy 

A  Merry 

Christmas 

and  Prosperity 

throughout 

the 

New  Year 

is  our 

Christmas  Wish 

to  all  our 

friends 


CLATWORTHY  &  SON,  Limited 

Mfrs.  of  D1SPLA  Y  FIXTURES  of  all  *iWj 

c  , ,,  ,   ,  161  King  Street  West        , 

t-stabhshed  °  Incorporated 

18%  TORONTO  1908 


J.  B.  HENDERSON  &  CO 

Limited 

DRAPERIES  —  TAPESTRIES 
80  BAY  ST.,  TORONTO 


lE=Ei^ 


Simple  cut 


and  dainty 


finish 


marJ 


REID'S  CHILDREN'S  DRESSES 

as  the  obvious  line  for  your  Children's  Dept. 

G.  F.  REID  &  COMPANY 

Specialists  in  Children's  Dresses 
BRAMPTON,  ONT. 


^^ 


m^~^~      QfH 
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We  extend  to  you  our 
best  thanks  for  your 
liberal  patronage,  and 
sincerest  wishes  for 

A  MERRY 
CHRISTMAS 


May  the  New  Year  i>e 
one  of  continued  pros- 
perity to  all.  We  will 
do  our  part  to  make  it 
so  by  giving  you  the 
best  of  service,  as  in  the 
past. 


I 


We  have  prepared  a  specially  unique  an  1  elegant  line  of  curtains  for  the  Spring 
and  are  confident  our  samples  will  convince  you  that  we  are  doing  our  utmost 
to  make  the  New  Year  one  of  big  business  for  you.  We  take  thi<  opportunity  of 
announcing   that   our  prices   are   reduced   but  our  quality  maintained. 

THE  BILTMORE  CURTAIN  CO.,  LTD. 

332  CRAIG  ST.  W.,  MONTREAL 


Our  Heart 

is  with  you  in  the  celebration  of  this 

Festive  Season  and  Our  Best  Wishes 

for  a 
Happy  and  Prosperous  New  Year 


Hamilton  Carhartt  Cotton  Mills,  Limited 


Toronto 


Winnipeg 


$ 


m 
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Art  in  the  Use  of  Cretonne 


A  charming  breakfast   room   showing   a  dainty  treatment  of   cretonne  draperies   and   also   illustrating'  its  effectiveness  as  chair 

coverings. 


Accessories  De  Luxe 


Marvelling  throngs  of  passers-by  con- 
gregate in  front  of  the  large  stores  this 
month  to  admire  the  numberless  displays 
of  exquisite  gift  articles  which  are  ex- 
pressive of  the  last  word  in  luxury  and 
delicate  workmanship.  Fairweathers' 
display  of  French  novelties  is  especially 
noteworthy  and  includes  many  examples 
of  hand  work  which  rank  among  the 
finest  seen  this  season.  Taffeta  hand 
bags  of  voluminous  design  and  in  such 
attractive  colorings  as  henna,  navy  and 
reindeer,  are  decorated  with  delicate 
hand-painted  designs  such  as  conven- 
tional flowers,  kitten's  heads,  and  geo- 
metrical patterns.  The  frames  are 
usually  of  white  ivory  or  tortoise  shell, 
and  favor  the  oblong  or  large  square 
shapes.  Lovely  little  square  card- 
cases  are  also  shown,  made  of  metallic 
brocades  in  such  shades  as  turquoise, 
rose,  emerald  arid  orange.  These  are  just 
large  enough  to  hold  one's  cards  and 
open  in  envelope  style  with  a  pointed 
flap. 

Among  the  more  intimate  accessories 


were  noted  filet  lace  sets  in  ecru  linen 
thread,  including  dainty  slippers  of  the 
lace  trimmed  with  tiny  French  flowers 
in  pink  and  blue.  Boudoir  caps  of  the 
filet  had  inset  portions  of  blue  satin  and 
were  further  beautified  by  the  addition 
of  the  little  floral  trimmings.  But  the 
newest  of  the  new,  by  all  odds,  were  the 
wonderful  pillows  and  cushions  which 
were  piled  hap-hazard  about  the  window 
and  which  were  decidedly  more  like  the 
ornaments  of  a  Turkish  harem  than  for 
use  in  the  average  home.  These  cush- 
ions, formerly  so  simple  in  design,  now 
occupy  a  very  prominent  place  in  the 
furnishings  of  the  up  to  date  home. 
They  provide  a  charmingly  gay  and  fan- 
tastic note  which  sets  off  the  conven- 
tional sombre  household  setting  in  a 
manner  strongly  appealing  to  modern 
decorators.  One  such  noticed  was 
developed  in  nigger  brown  Liberty  satin 
with  great  circles  of  vivid  blue  satin 
appliqued  at  the  corners  and  centre,  and 
outlined  with  orange.  Bunches  of 
orange  and  blue  fruits  hung  at  the 
corners,  simulating  tassels. 

Another  was  in  oval  shape  in  dull 
blue  brocade  heavily  embroidered  with 
a  life  size  design  of  a  rooster  in  scarlet 
and  silver.  Large  wool  tassels  were 
placed   all   round   the   outer  edge.     It  is 


said  that  animal  patterns  are  enjoying  a 
tremendous  vogue  in  Paris  just  now, 
both  embroidered  and  appliqued.  A 
fourth  pillow  was  also  oval  in  shape, 
but  smaller,  and  made  of  turquoise  blue 
satin  with  odd  floral  motifs  in  round 
shapes  made  of  orange  satin  with 
centres  of  black  velvet  and  stalks  of 
violet  chenille.  Narrow  ribbon  was  shir- 
red round  the  outer  edge.  The  circular 
cushion  was  quite  as  much  in  evidence  as 
the  oval  and  oblong.  One  such  was  com- 
posed of  a  circle  of  metallic  fabric  en- 
tirely surrounded  by  a  large  gathered 
portion  of  panne  velvet  in  a  harmoniz- 
ing tone,  fulled  on  to  simulate  flower 
petals,  and  the  effect  was  remarkably 
beautiful. 


WANT  HALF  HOLIDAY 

St.  Catharines. — The  agitation  among 
the  dry  goods  salesmen  of  the  city  for 
a  Wednesday  half-holiday  is  to  be  re- 
newed after  the  Christmas  holidays,  and 
it  is  likely  something  will  be  done.  At 
present  the  groceries,  meat  stores  and 
barber  shops  are  closed  every  Wednes- 
day the  year  round.  This  being  a  mar- 
ket town,  the  Saturday  half-holiday  can 
scarcely  be  considered,  though  some  of 
the  business  men  would  favor  it. 
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Cretonne  and  Its  Many  Uses 

Fabric  Most  Used  for  Drapery  Requirements— Charming  Designs  and  Coloring  Lend  Them- 
selves to  All  Types  of  Furnishings — Now  Used  in  Sunrooms  and  as  Coverings  on 

Reed  Furniture. 


PROBABLY  the  foremost  line  of 
drapery  material  in  use  to-day  is 
that  of  cretonnes;  the  demand  for 
this  fabric  is  ever  on  the  increase.  It 
is  not  a  material  confined  to  one  class 
of  customers  or  to  one  use,  but  because 
of;the~big  range  of  both  price  and  pat- 
tern can  be  adapted  to  every  style  and 
class  of  home. 

In  no  other  fabric  is  it  possible  to 
get  such  wonderful  variety  of  design  and 
coloring.  In  the  draping  of  the  living 
room  for  instance,  no  matter  what  style 
of  pattern  is  needed,  it  can  be  obtained 
in  cretonne.  The  tapestry  effects  are 
splendid  copies  of  designs  which  until 
the  last  few  years  could  be  got  only  in 
very  expensive  materials.  Then  there 
are  the  quiet  conventional  designs  which 
give  the  living  room  that  comfortable 
and  restful  appearance  which  should 
be  the  first  point  considered.  Shadow 
cretonnes  are  also  used  very  largely  in 
connection  with  this  room,  and  are  not 
confined  to  the  draping  of  the  windows 
only,  but  are  used  as  a  covering  for  easy 
chairs  and  chesterfields. 

For  The  Sunroom 

As  a  drapery  fabric  for  the  sunroom, 
cretonnes  are  somewhat  newer,  but 
there  is  no  doubt  that  they  will  be  in 
greater  demand  than  ever  during  the 
coming  year  for  this  purpose.  We  have 
secently  seen  a  sunroom,  the  windows  of 
which  were  draped  with  this  material, 
and  the  effect  was  remarkably  good. 
The  cretonne  used  in  this  case  was  a 
putty  colored  ground  with  a  large,  bold, 
floral  and  bird  design  in  shades  of  green 
and  very  soft  rose,  intermingled  with 
black. 

Floral  Designs 

A  bedroom  should  always  be  bright 
and  cheerful,  and  here  again  these 
effects  can  be  best  brought  out  by  the 
use  of  cretonnes  as  a  drapery  and  up- 
holstering material.  Dainty  floral  designs 
are  great  favorites,  and  pleasing  results 
may  be  obtained  by  using  the  same 
material  as  in  overdrapes  for  the  mak- 
ing of  dresser  scarfs. 

For  Furniture  Coverings 

As  a  covering  or  upholstering 
material  there  is  also  a  big  demand  for 
cretonnes.  For  wicker  and  reed  furni- 
ture it  is  practically  the  only  material 
used.  Then  for  the  making  of  slip 
covers,  owing  to  its  being  easily  washed, 
it  is  hard  to  beat.  Bedroom  chairs  cov- 
ered with  the  same  material  as  is  used 
in  the  curtains  give  an  added  charm  to 
the  bedroom. 


fected  by  the  Nesbitt  liquidation,  beyond 
a  market  slump. 


There  is  a  multitude  of  other  uses  to 
which  this  material  is  put.  In  the  mak- 
ing of  cushions,  lamp  shades,  trays, 
bags,  etc.,  it  is  used  extensively,  and 
even  for  the- upholstering  of  motor  cars, 
such  as  sedans  and  limousines,  it  is  ac- 
quiring a  big  field. 

Cut    Designs 

Designs  cut  from  cretonnes  are  fre- 
quently used  as  an  applique  border  on 
curtains  of  a  plain  material  and  floral 
groups  are  cut  out  and  applied  to  cush- 
ions of  velours  with  very  artistic  re- 
sults. 

The  many  uses  of  cretonne  are  suf- 
ficient evidence  of  its  popularity  and 
the  buyer  to-day  can  make  no  mistake 
in  the  purchase  of  this  fabric. 

The  illustration  shown  gives  a  good 
idea  of  the  effect  of  cretonne  as  a  drap- 
ery material  for  the  sunroom  which  in 
this    case    is    also    used    as    a    breakfast 


Prominent  Citizen 

Passes  Away 

Geo.  Kippax,   Associated  With   Big  Dry 

Goods  Firm  in  Brantford,  Dies 

Suddenly 

Death  came  suddenly  to  Mr.  Geo. 
Kippax,  a  prominent  resident  of  Brant- 
ford early  in  the  evening  of  December 
8th  as  the  result  of  an  attack  of  heart 
failure.  Mr.  Kippax  had  resided  in 
Brantford  all  his  life,  and  was  formerly 
identified  with  the  Frank  Cockshutt  Dry 
Goods  Company,  retiring  from  active 
business  about  twelve  years  ago.  He 
was  vice-president  of  the  Stedman  Com- 
pany, a  governor  of  the  Brantford  Gen- 
eral Hospital,  a  leading  member  of  the 
British  and  Foreign  Bible  Society,  and 
identified  with,  many  philanthropic 
movements  in  this  city.  He  was  also  a 
prominent  member  of  Farrington  Inde- 
pendent Church.  Mr.  Kippax  leaves  two 
daughters,  Helen  and  Mrs.  S.  W.  Sted- 
man, two  brothers,  Dr.  J.  R.,  all  of 
Brantford,  and  Hargreaves  Kippax,  of 
the  Department  of  Interior,  Washington. 
He  was  predeceased  by  his  wife  a  few 
years  ago,  formerly  Miss  Cockshutt,  and 
member  of  the  well-known  Brantford 
family  of  that  name. 


CREDITORS  TO  MEET 

London. — A  meeting  of  creditors  of 
A.  &  W.  Nesbitt,  Ltd.,  fur  dealers,  who 
have  gone  into  voluntary  liquidation, 
has  been  arranged  by  Deloitte,  Plender, 
Griffiths  Co.,  chartered  accountants  of 
London,  to  be  held  on  Dec.  15. 

C.  W.  Lampson,  head  of  Lampson's, 
states  that  trade  interests  will  not  be  af- 


OPEN  OFFICE  IN  WINNIPEG 

H.  S.  Dunton,  representing  Hawthorn 
Mills,  Limited,  Carleton  Place,  Ontario, 
has  opened  an  office  and  sample  room  at 
810  Confederation  Life  Building,  Win- 
nipeg. Mr.  Dunton  will  cover  *he  West- 
ern Provinces. 
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MANUFACTURERS  OF 


Monarch  Linen  Tint,  Royal  Standard,  Colonial, 

Acme  and  Alberta  Window  Shades 

York  Draperies,  Sleepwell  Comforters,  Pillows, 

Davenport  Brass  Goods 


On  December  1st  we  reduced  our  prices  on  Window  Shades  and 
Shade  Cloth.  Our  new  prices  are  based  on  to-day's  values,  and, 
bearing  in  mind  the  fact  that  your  orders  will  be  guaranteed 
against  a  decline  in  our  prices,  you  may  confidently  place  your 
Spring  Orders  with  our  travellers  in  January.  The  above  condi- 
tions apply  also  to  all  other  lines  we  sell — Tapestries,  Casement 
Cloths,  Cretonnes,  Velours,  Scrims,  Nets,  Novelty  Curtains,  Pil- 
lows, Comforters,  etc. 

GEO.  H.  HEES,  SON  &  CO.,  Limited 

TORONTO  and  MONTREAL 


"C_ 


5DBZECDT  LIMITED     -r 
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dig;  DIG!!  DIGlTl 

A  LONG  the  sluiceways  of  trade  herculean  efforts  are 
**■  being  made  to  dislodge  the  underpinnings  of  uncer- 
tainty—  the  structure  on  which  rests  the  buying  "lid" 
of  fear. 

Like  the  old  fable  of: — 

"The  man  who  dug  in  a  ditch 

To  get  more  money; 
So  that  he  could , buy  more  food, 

And  thus  •obtain  more  strength, 
So  that  he  could  dig  some  more  *  *  *  * 

To-day  Manufacturers  are: — i 

"Digging  for  orders 

To  give  them  more  courage; 
To  turn  out  more  merchandise. 

So  that  they  can  make  more  attractitu 
prices, 
And  thus  secure  still  more  orders. 

Thereby  making  possible  an  early  return  to  more  nor- 
mal conditions. 

This,  however,  can  only  be  accomplished  by  hbar 
sharing  part  of  the  responsibility  and  realizing  that  their 
success,  if  not  their  livelihood,  too,  is  dependent  on  a  re- 
adjustment in  wage,  commensurate  with  efficiency. 

We  have  kept  our  plant  running,  at  reduced 
capacity,  and  are,  therefore,  able  to  make  immediate 
shipments.  But  when  the  flood  of  orders  begins  to  rush 
in  —  as  they  surely  will  --  it  will  be  a  case  of  "first  come 
first  served." 

Who  are  going  to  be  "The  Wise  men  of  the  Last," 
and  anticipate  their  requirements? 

C|REX  fCARPET    COMPANY 

212  Fifth  Avenue  New  York 

Mills:   St.  Paul,  Minn. 
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Originators  and  Manufacturers  for  20  Years  of  Wire-Grass  Floor  Coverings 
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Cott-A-Lap 

Rug  Borders 

Surrounds  and  Floor 
Coverings   in  stock. 

Samples  of  the  latest 
patterns — in  widths  24  in., 
36  in.  and  72  in. — are  shown 
by  all  our  salesmen.  This 
is  a  growing  trade,  and  it 
is  for  the  welfare  of  your  business  to  be  able  to  meet  the  increasing 
demand.      Inquiries    solicited    and    samples    cheerfully    submitted. 

SOLE   CANADIAN  AGENTS: 

GREENSHIELDS    LIMITED 

Wholesale  Distributors  of  Carpets  and  Draperies 

MONTREAL 


PATTERN  422,  24-in.,  65c.  yd. 


"tDa/wor"   PORTIERE  ROD 


1  doz.  lots  i/2  gro.  1  gro. 

No.  9118— 30"  to    54"  Extension,  1"  Heavy  Brassed  Tubes,  Polished     $12.00     $134.00  $126.00 

No.  9118— 43"  to    72"          "            1"       "            "                "              "             15.60        174.00  166.00 

No.  9118— 54"  to  102"          "            1"       "            "                 "              "             20.50       218.00  204.00 

A  new  Catalogue  is  in  the  hands  of  our  Printers,  and  we 
will  be  glad  to  put  your  name  on  our  mailing  list  upon  request. 

DRAPERY,  UPHOLSTERY,  CABINET  and  CARPET  HARDWARE 


DALY    &    MORIN,    LIMITED 


Montreal  and  Lachine 
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NOW- 

while  Nation- 
al Advertis- 
ing is  creat- 
ing the  buy- 
er's desire,  is 
the  time  to 
get  this  pro- 
fitable busi- 
n  e  s  s  ,  Mr. 
Merchant. 


WINDOWS    LIKE    THESE 
STIMULATE  YOUR  SALES 

Well-dressed  windows  sell  your  goods,  increase  your  customers  and  swell  your  profits.    . 

LINOLEUMS,     FLOOR  OILCLOTH 
AND  FELTOL 

will  sell  increasingly  if  properly  displayed.  Hundreds  of  people  pass  your  windows 
daily.  What  do  they  see?  Are  your  displays  so  arranged  as  to  arrest  their  attention 
and  compel  them  to  stop  ?  That  is  the  kind  of  display  that  is  worth  while,  and  once 
your  arrangements  are  planned,  it  will  take  no  longer  to  make  the  winning  display  than 
the  poor  one. 

Windows  such  as  the  above  ar-e  not  difficult  to  plan  nor  are  they  difficult  to  dress.  'They 
do  accomplish  one  important  end — an  increase  of  business  in  the  floor  covering  depart-  - 
ment.     This  soon  leads  to  augmented  profits  and  that  is  what  business  men  are  ever 
striving  for. 

Dress  up  your  windows  to-day  with  Linoleums,  Oilcloth  and  Feltol,  Linoleum  and  Floor 
Oilcloth  Rugs.  Arrange  a  convincing  sales  argument  for  your  local  newspaper.  Re- 
arrange your  floor  covering  department  and 

WATCH    SALES    GROW 

Made  in  Canada  for  Canadian  Climate  by     Canadian  Workmen. 
Distributed  by  the  Wholesale  Trade. 

DOMINION  OILCLOTH  &  LINOLEUM  CO.,  Limited 
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Superb  Wrap 

From  Drecoll 

This  superb  and  sumptuous  wrap 
reveals  a  gorgeous  red  chiffon  velvet 
embroidered  with  star-shaped  motifs  in 
scintillating  heads.  The  soft  collar  and 
banding   are  of  grey   squirrel. 
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Reductions  Have  Stimulating  Effect 

Retailers  in  Position  to  Hand  on  Excellent  Values  to  Customers  Owing  to  Policy  of  Manu- 
facturers— Novelties  for  Spring  Slow  in  Making  Appearance  —  Imported  Models 

Being  Reduced  This  Month — Forecasts. 


WHETHER  it  may  be  due  to  the 
prevalence  of  social  events  of  all 
sorts  which  characterizes  the 
month  in  Montreal,  or  whether  the  at- 
tractive sales  and  price  reductions  on 
smart  ready-to-wear  apparel  have  been 
the  cause,  the  fact  remains  that  clothes 
are  the  main  topic  of  interest  to  shoppers 
just  now. 

The  manufacturers  are  not  as  yet 
showing  anything  which  might  be  term- 
ed a  definite  pronouncement  on  Spring 
styles,  and  up  to  the  present  have  been 
busy  disposing  of  their  present  stock. 
Retailers  in  consequence  have  been  in  a 
fortunate  position  in  being  enabled  to 
pass  on  some  attractive  reductions  to 
their  customers  and  have  thereby  stimu- 
lated the  somewhat  flagging  interest 
which  dominated  the  ready-to-wear  field 
through  the  Fall  months. 

From  all  accounts  it  seems  probable 
that  the  policy  of  cautious  buying  will 
continue  until  the  Spring.  This  plan  will 
have  the  effect  of  preventing  large 
stocks  from  accumulating  with  manufac- 
turers, who  will  not  make  up  unless  to 
specific  orders.  Surplus  jobs  will  there- 
fore become  less  common  as  time  goes 
on.  As  regards  the  fancy  lines,  which 
include  more  novel  and  dressy  models, 
this  tendency  will  be  welcome  to  the 
makers,  as  risks  will  be  minimized,  and  it 
will  no  longer  be  necessary  for  them  to 
keep  on  hand  large  stocks  from  whicli 
buyers  can  select  twice  a  year  as  in  the 
past.  Staple  merchandise  will  be  the 
line  which  will  feel  the  effect  of  chang- 
ed conditions  most  quickly,  and  may,  in 
the  long  run,  suffer  badly  if  buying  is 
too  sparing  and  uncertain. 

When  one  considers  how  prices  mounted 
in  moderate  degrees  from  year  to  year, 
it  does  not  seem  possible  that  business 
could  be  transacted  upon  a  stable  basis 
when  prices  come  tumbling  down  over- 
night and  furthermore  do  not  correspond 
fairly  with  manufacturing  costs  or  re- 
placement values.  While  a  further  drop 
in  the  cost  of  raw  materials  may  yet 
occur,  such  a  drop  is  not  likely  to  make 
a  difference  in  the  price  of  manufactur- 
ed garments  to  the  retailer  if  merchan- 
dise is  to  be  scarce  and  quantity  produc- 
tion done  away  with  by  the  makers.  It 
is  the  ability  to  run  plants  at  full  capa- 
city which  enables  the  makers  to  sell 
goods  at  a  lower  price,  and  part  time 
and  changing  labor  conditions  are  fatal 
to  good  production. 

The  question  which  is  concerning  the 
buyers  of  the  large  Montreal  department 
stores  at  present  is  how  to  regain  the 
public's  confidence  and  put  business  back 
upon  its  proner  basis.  One  aspect  of  the 
situation  which  should  be  checked  at  the 
beginning  is  the  tendency  upon  the  part 


When  the  World  Looks  On 

This  unusually  attractive  restaurant 
gown  leaves  nothing  to  be  desired.  It  is  of 
softest  black  satin  embroidered  in  silver 
and  exploits  an  under  bodice  of  silver  lace 
veiled  with  chiffon.  The  high  rolling  col- 
lar and  pointed  panels  falling  a  little  below 
the  skirt  are  noteworthy  features. 


of  the  public  to  bargain  for  merchandise 
and  to  beat  down  the  price  until  they 
consider  that  they  have  got  their  money's 
worth.  One  Montreal  store  buyer  stated 
that  she  found  this  condition  to  be  a 
serious  factor  in  the  ready-to-wear  de- 
partment, and  to  make  matters  worse, 
if  she  remained  adamant  and  refused  to 
sacrifice  her  stock,  her  nearest  competi- 
tor would  probably  sacrifice  the  same 
model  for  whatever  the  purchaser  would 
give  for  it,  and  in  consequence  the  cus- 
tom of  that  purchaser  would  be  lost  to 
the  department  store  in  future.  In  this 
buyer's  opinion  the  time  has  come  for 
retail  stores  to  stand  together  and  not 
to  cut  one  another's  thf bats.  She  does 
not  believe  in  advertising  pre-war  prices 
as  such,  because  few  garments  are  being 
sold  at  what  is  actually  a  pre-war  price. 


One  Montreal  store  is  making  a  prac- 
tice of  pricing  its  goods  in  the  windows 
with  a  card,  which  sets  forth  the  present 
price,  the  regular  price,  and  the  pre-war 
price,  and  the  latter  is  stated  to  be  con- 
siderably higher  than  the  present  price. 
Whether  such  methods  as  these  are  real- 
ly legitimate  or  not  is  a  question.  As  a 
matter  of  fact  the  public  remembers  pre- 
war prices  very  well  and  kn»ws  that  they 
were  much  lower  than  prices  are  now. 
When  one  considers  that  an  average 
garment  in  an  average  store  sold  for 
about  $15  during  the  early  part  of  1914 
and  the  same  thing  is  now  about  $40,  it 
is  easily  seen  that  the  public  cannot  be 
duped  into  believing  such  statements 
unless  the  merchant  is  prepared  to  live 
up  to  the  letter  of  the  contract.  By  so 
doing  the  merchant  is  not  only  doing 
himself  an  injustice  but  also  his  fellow- 
lr.erchants  ana  is  endangering  the  con- 
fidence of  his  customers  as  well. 

The  present  situation  does  indeed  seem 
difficult  of  solution.  As  a  contemporary 
puts  it:  "Consumers  are  not  buying; 
stocks  are  not  moving,  and  production  * 
is  curtailed.  Many  manufacturers  are 
overloaded  with  Fall  fabrics  just  as  mer- 
chants are  with  finished  garments.  Ra- 
ther than  shut  down  factories  and  carry 
over  this  season's  goods  these  producers 
are  making  up  stock  in  great  quantities 
and  offering  it  to  the  merchant  at  al- 
most his  own  price,  in  many  cases  at  a 
50  per  cent,  reduction  from  the  early 
season's  price.  These  manufacturers 
figure  that  fabrics  which  cost  them  $6 
per  yard  this  season  will  not  bring  over 
$3  by  next  Fall.  Therefore  they  con- 
sider it  better  business  to  aid  the  mer- 
chant in  bringing  about  a  readjustment 
of  prices  at  this  time  by  offering  him 
garments  that  they  can  sell  at  a  price 
which  will  attract  the  public  rather  than 
carry  over  their  stock.  Careful  adver- 
tising will  overcome  any  impression  in 
the  customer's  mind  that  the  merchant 
has  not  been  dealing  on  a  strictly  fair 
basis  when  he  offers  a  garment  at  a 
price  at  least  half  of  what  he  asked  two 
months  ago.  With  a  few  figures  showing 
the  prices  of  fabrics,  the  cost  of  labor, 
and  overhead  expenses  at  the  time  of 
production  no  one  could  dispute  the  fair- 
ness of  the  first  price  or  the  genuineness 
of  the  subsequent  bargain.  This  is  not 
the  time  to  demand  big  concessions  of 
the  manufacturer  without  being  prepar- 
ed to  share  such  benefits  with  the  con- 
sumer. Price  is  uppermost  in  the  pub- 
lic mind  to-day  and  merchants  can 
render  the  most  important  service  to 
their  customers  by  offering  style,  fab- 
ric and  workmanship  of  undisputed 
quality  at  the  closest  figures  possible. 
The  concern  that  follows  this  course  will 
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reap  great  rewards  in  the  garment  field." 
No  better  policy  could  be  adopted  by 
retailers  in  general,  and  the  emphasiz- 
ing of  values  rather  than  comparative 
prices  will  go  far  to  regain  the  wavering 
confidence  of  the  buying  public. 

To  New    York   for   New   Styles 

\s  regards  what  the  Spring  fashions 
will  be,  it  is  necessary  to  look  more  than 
ever  to  New  York,  as  Canadian  manu- 
facturers have  not  shown  any  decided 
and  definite  novelties  for  the  coming 
season.  There  are  one  or  two  houses  in 
Montreal  which  are  showing  some  smart 
tailored  suits  and  some  new  ideas  in 
dresses,  but  these  have  not  as  yet  re- 
ceived the  stamp  of  fashion's  approval 
and  are  intended  to  be  more  in  the 
nature  of  feelers. 

The  present  season  has  been  notor- 
iously poor  in  so  far  as  suits  are  con- 
cerned. Nearly  every  store  interviewed 
stated  that  never  had  they  remembered 
such  a  dull  season.  This  is  the  more 
remarkable  in  that  the  weather  condi- 
tions were  ideal  for  the  wearing  of 
suits  rather  than  for  the  heavier  separ- 
ate coats  which,  strange  to  say,  have 
sold  almost  as  well  as  in  the  best  of 
years.  The  values  offered  in  this  line 
have  been  truly  remarkable.  Sumptuous 
fur-collared  wraps  which  were  originally 
priced  at  $89.75  are  now  marked  $39.95. 
Even  with  these  drastic  cuts,  it  is  said 
that  business  is  only  just  fair.  The 
higher  priced  lines  on  all  classes  of 
merchandise  are  going  best,  which 
sounds  paradoxical  in  view  of  the  ten- 
dency on  the  part  of  the  buying  public 
to  beat  down  the  sales  clerk.  This  time 
last  year,  according  to  several  buyers, 
repeat  orders  for  ready-to-wear  had  been 
placed  in  triplicate  by  the  month  of 
December,  but  this  year  no  one  even 
thinks  of  repeat  orders,  much  less  of 
anything  else  but  jobs  and  sales.  One 
store  buyer  stated  that  she  had  sold  out 
all  her  coats  and  had  done  a  wonde.rful 
business,  considering  conditions,  but  this 
was  not  the  general  opinion.  She  be- 
lieved that  the  buying  public  have  been 
"saled  to  death"  and  in  her  opinion, 
the  competition  from  privately  owned 
specialty  shops  was  the  main  difficulty 
in  present  day  merchandising. 

Dress  Fabrics  in  Vogue 

As  far  as  dresses  are  concerned,  the 
buyers  stated  that  there  was  little 
demand  for  silk,  the  most  call  coming 
for  tricotine,  velours  and  velvet.  All  the 
imported  lines  are  being  offered  at  con- 
siderable discount  and  many  wonderful 
designs  are  on  exhibition  this  month, 
featuring  authentic  conceptions  of  the 
famous  Paris  houses.  Serge  and  crepe 
de  chine  seem  to  be  enjoying  a  well 
deserved  rest  from  all  accounts,  while 
satin  is  called  for  in  plain,  tailored  lines 
simply  trimmed  and  in  dark  colors.  The 
day  of  the  ultra-elaborate  garment 
seems  to  have  gone  and  conservative 
designs  and  colorings  will  undoubtedly 
prevail  during  the  coming  season. 


In  separate  skirts,  the  prevailing  ten- 
dency is  for  sports  models,  developed  in 
large  plaids  and  heavy  English  worsteds 
and  tweeds.  Business  in  skirts  has  not 
been  up  to  the  average  this  fall  and 
many  sales  are  being  featured  in  order 
to  stimulate  a  demand  for  these  really 
useful  and  attractive  models.  The  Eng- 
lish models  with  their  vivid  colors  and 
odd  woolen  embroideries  are  a  striking 
feature  of  the  display  in  Henry  Morgan's 
mantle   department. 

Buyers  in  general  are  not  keenly  inter- 
ested in  the  separate  skirt  as  a  mer- 
chandising proposition  and  according  to 
one  man,  it  will  be  necessary  for  the 
makers  to  offer  extremely  attractive 
prices  in  order  to  tempt  the  retailers 
to  handle  them.  While  no  one  will  deny 
that  the  plaid  skirt  is  certainly  catching 
whatever   trade    there    is,    yet   the    most 


A  Smart  Effect 

This  jaunty  little  trotteur  is  character- 
ized by  collar  and  pipings  of  a  brilliant 
plaid  and  provides  a  cosy  little  suit  for 
Spring  days. 


profitable  business  is  undoubtedly  done 
on  the*  staple  navy  or  black  skirt  in  the 
majority  of  stores. 

As  far  as  colors  are  concerned,  the 
leaders  this  season,  to  judge  by  what  the 
public  asks  for,  are  for  navy  and  browns 
for  day  time  wear  in  suits,  wraps  and 
dresses.  It  seems  useless  to  stock  other 
shades  this  season,  since  the  general 
taste  seems  to  run  in  conventional  chan- 
nels. Tricotines  and  duvetyns  are  shown 
in  a  charming  range,  both  in  suits  and 
dresses,  and  satins  and  georgettes  for 
afternoon  gowns. 

Imported  Models 

At  Henry  Morgan's  many  luxurious 
imported  models  are  on  view  among 
which  were  noted  several  wrap  coats  of 
exquisite  design.  One  wrap  was  of 
crayon  check  veldyne  in  a  deer  shade, 
lined  throughout  with  navy  taffeta. 
Another  was  of  deer  silk  duvetyn  made 
in  double  effect  with  a  huge  overhanging 
cape,  tying  in  front  and  with  a  high 
collar  of  heavy  silk  braid  and  fringe. 
A  third  model,  an  authentic  "Madeline" 
creation,  was  of  rose  taupe  llama  com- 
bined with  tan.  Many  of  these  wonder- 
ful garments  were  trimmed  with  rich 
furs  and  are  so  designed  that  they  are 
equally  suitable  for  street  wear  as  for 
evening  wraps.  During  December  these 
wraps  are  being  featured  at  a  33  1-3 
discount. 

At  Morgan's  also  were  seen  many 
delightful  suits,  made  of  the  softest  of 
velvety  duvet  de  laines,  chiefly  on 
strictly  tailored  lines  with  a  single  but- 
ton fastening  and  ultra  narrow  belts  of 
the  fabric.  Straight  skirts  of  moderate 
width  completed  the  costumes,  which 
were  absolutely  devoid  of  any  elabor- 
ation whatsoever.  The  suede-like  finish 
of  these  fabrics  is  unusually  lovely  and 
we  shall  undoubtedly  hear  more  of  it  as 
time  goes  on.  Among  the  more  elabor- 
ate models  was  noticed  "Lalla  Rookh," 
in  tobacco  brown  color,  closely  resem- 
bling a  very  soft,  fluffy  corduroy. 
Another  remarkable  model  was  beaded 
in  bugle  beads,  after  the  manner  of 
frocks  and  was  exceedingly  effective. 
Another  navy  duvet  de  laine  model 
boasted  a  vestee  of  metallic  brocade  in 
Roman  stripe  effect  edged  with  brown 
fur. 

Among  the  dresses  shown  were  sev- 
eral clever  designs  in  pastel  .shades, 
made  in  the  prevailing  chemise  lines  and 
edged  with  mole  fur;  other  plainer  models 
in  the  all-fashionable  tricotine  were  em- 
bellished with  steel  application  work 
which  closely  imitates  nail  head  beads,  but 
is  infinitely  more  durable  and  effective. 
The  range  of  frocks  in  varying  shades 
of  brown  and  the  new  shade  of  pine 
needle   green   was    a   delightful   novelty. 

A  very  fine  display  was  also  noticed  at 
Almy's  Limited,  where  French  models 
are  also  a  feature  of  the  mid-winter 
showing.  Many  stunning  wraps  in  the 
softest  of  velvety  fabrics  were  noticed, 
featuring  enormous  fur  collars  and 
Continued  on  Page  146 
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Nothing  New  that  is  Not  Old  in  Paris 

Inspirations  for  Most  Dignified  and  Attractive  Models  Sought  by  the  Modern  French  De- 
signers From  the  Work  of  Their  Forbears  Sheltered  in  the  Old  World  Museums 
— Spring  Promises  a  New  Interest  in  the  Suit  Costume — A  Revue. 

By  Jeanne  Farmant   (Translated  from  "Femina") 


PARIS,  Dec. — At  the  commencement 
of  each  season  many  Parisiennes 
lament  their  disillusionment  upon 
beholding  the  usual  offerings  of  the 
"grands      couturiers."  "Nothing      is 

changed,"  say  some,  while  others  assert 
"There  is  nothing  new."  But  is  there 
really  such  a  thing  as  a  new  fashion  in 
clothes  ?  Is  it  not  rather  the  constant  re- 
appearance of  an  older  fashion,  almost 
forgotten  yet  potent  with  charm  and  the 
latent  possibility  of  present  day  inter- 
pretation? Is  it  not  so?  One  of  the 
most  precious  advantages  of  the  fashion 
of  today  is  their  eclectic  and  all-embrac- 
ing character.  It  is  possible  to  find  in 
the  brief  space  of  a  season  such  apparent 
anachronisms  as  the  crinoline  and  the 
Grecian  tunics,  mediaeval  stiffly-boned 
gowns  and  military  trappings,  narrow 
skirts  and  wide  skirts,  long  sleeves  and 
short  sleeves,  and  no  one  can  truly  say, 
"This  is  being  worn  more  than  that." 

To  be  strictly  sincere,  however,  one  must 
admit  that  certain  frocks  of  yester-year 
are  not  the  slightest  bit  out  of  date  and 
that  novelty  reveals  itself,  in  reality, 
only  in  the  tiny  details  of  the  costume. 
This  is  a  feature  which  may  well  rejoice 
the  heart  of  those  whose  dress  allowance 
has  not,  alas,  pursued  the  same  upward 
progression  as  the  cost  of  clothes. 

Distinction  Marked  By  Simplicity 

In  the  collections  shown  this  Winter 
are  indeed  many  sumptuous  gowns  the 
price  of  which  amounts  to  a  figure  equiv- 
alent to  the  total  cost  of  a  wardrobe  in 
pre-war  days,  yet  in  society,  at  the  races 
or  in  town,  the  great  majority  of  smart 
Parisiennes  dress  very  simply,  almost  all 
in  the  same  way  but  with  most  exquisite 
taste.  I  could  give  dozens  of  names  of 
those  women  who-  select,  out  of  these  col- 
lections of  today's  fashion,  only  just  what 
is  required  to  be  considered  up  to  date, 
and  what  will  be  easily  within  their 
means.  This  is  not  always  easy,  I  admit, 
but  now  is  the  chance  for  those  clever 
designers  who  can  adapt  the  clever  detail 
of  a  model  gown  to  the  simplicity  of  the 
ordinary  frock.  Their  chances  of  success 
are  unlimited.  Most  of  the  models  which 
are  accompanied  by  the  signature  of  a 
world-famous  dressmaker  are  never 
priced  under  three  figures  or  even  four, 
and  so  it  is  well  for  the  designers  of 
to-day  to  observe  carefully  the  placing  of 
seams,  the  cut  of  sleeves,  the  detail  of 
an  embroidery  or  the  shape  of  a  collar, 
which  after  all,  are  the  principal  signs 
patent  of  novelty  in  fashion.  Consider 
for  a  moment  how  long  we  have  worn 
chemise-dresses.      This    style    is    so    old, 


In  Black  and  Grey 

This  delightful  model  designed  by  Dre- 
coll  and  shown  exclusively  in  Dry  Good* 
Review  displays  many  smart  features  which 
will  characterize  Spring  models.  The  fur 
hem  is  of  grey  fur,  the  frock  is  black  satin 
piped  with  mousseline  and  touched  with 
grey   embroidery. 


it  is  hard  to  say  when  it  really  origi- 
nated. It  has  constantly  been  modified, 
but  how  many  women  there  are  who  will 
admit  to  owning  one  at  least  five  years 
old  which  has  only  required  the  slightest 
alterations  to  keep  it  up  to  date!  The 
models  which  come  from  certain  Parisian 
dressmakers  I  know  of,  never  go  out  of 
style  because  their  designers  study  them 


down  to  the  last  detail,  and  as  they  are 
well  designed  and  perfectly  proportioned, 
such  models  are  never  ridiculous,  never 
extreme,  and  therefore  never  noticeably 
out  of  style. 

It  is  more  than  ever  necessary  now, 
with  the  cost  of  even  a  scrap  of  ribbon 
a  considerable  item,  to  reflect  carefully 
before  choosing  one's  clothes.  Few 
women  are  able  to  afford  the  luxury  of 
an  amusing  and  fantastic  collection  of 
garments  now;  rather  do  we  select  the 
gown  which  has  no  date  and  can  be  worn 
to  any  number  of  functions. 

The  Suit  Costume  for  Spring 

For  this  reason,  we  may  take  it,  is 
due  the  return  of  the  tailored  suit,  that 
most  practical  of  costumes,  and  which 
is  cast  for  an  important  role  in  the  pa- 
rade of  Spring  fashions.  Just  now,  the 
coat  of  mannish  cut  and  fit  with  smart 
fur  choker  is  extremely  good  but  the 
favorite  style  is  made  on  more  elaborate 
lines  with  longer  skirt,  in  the  Russian 
style.  Made  of  fine  wool  velours,  a  cos- 
tume of  this  type  is  practical  for  one's 
morning  promenade  and  extremely 
smart  for  visiting  or  for  receptions.  The 
fur  choker  collar,  not  necessarily  a  pelt 
of  costly  price,  is  considered  just  as 
smart  as  the  expensive  silver  fox  or 
sable  formerly  considered  the  "ne  plus 
ultra"  of  correctness.  Tailor  mades  this 
season  are  of  chestnut  brown,  black  or» 
gray.  The  latter  effect  is  universally  be- 
coming, very  distinguished  and  elegant, 
but  black,  trimmed  with  a  gray  fur  such 
as  astrakan,  carakul  or  lamb  is  more 
novel  and  practical.  Coats  just  now  tend 
toward  three-quarter  length  and  are  usu- 
ally worn  over  a  chemise  dress  of  which 
the  lower  part  matches  the  vest,  while 
the  top  part  is  of  brocaded  crepe  de  chine, 
cashmere,  or  one  of  the  silk  jersey  varia- 
tions with  embossed  patterns.  Such 
gowns  as  these  give  an  impression  of  a 
separate  waist  and  skirt,  yet  without 
any  bulkiness  at  the  waistline  or  any  of 
the  disadvantages  of  the  separate  gar- 
ments. Separate  blouses  and  skirts  are 
undoubtedly  most  practical,  for  in  chang- 
ing one's  blouse  one  obtains  a  new  aspect 
in  one's  appearance.  But  the  blouse  of 
to-day  must  be  made  tunic-effect  worn 
over  the  skirt  and  matching  it  in  color, 
so  by  this  means  the  wearer  is  assured 
of  a  dress  equal  to  an  afternoon  gown; 
here  is  truly  a  mode  at  once  practical  and 
economical  which  we  will  not  abandon 
quickly. 

The  coat-dress  is  another  practical  cos- 
tume; made  of  fine  serge,  velours,  cash- 
mere,— it  is  as  easily  worn  under  a  wrap 
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as  with  merely  a  fur  Deck  piece.  There 
ia  little  embroidery  used  on  these  gowns; 
they  are  generally  on  chemise  lines  with 
lowered  waistline,  plain  in  front  and 
back,  with  just  a  hint  of  amplitude  at  the 
.-ides  by  means  of  a  fold,  a  panel  or  a 
draping  attached  in  a  variety  of  novel 
ways.  The  skirt  is  noticeably  wider  at 
the  hem  and  somewhat  longer,  but  the 
hip-line  is  no  longer  concealed  undei 
spreading  pockets  but  conforms  to  the 
natural  lines  of  the  figure. 

At  the  Autumn  races,  at  Longchamps, 
Auteuil,  etc,  velvet  carried  off  all  the 
honors;  however,  this  fabric  requires  the 
shadowy  obscurity  of  Autumn  or  a  gray 
Winter's  sky  in  order  to  appear  at  its 
best  and  when  the  sun  shines  it  loses  the 
greater  part  of  its  charm.  Under  a  bril- 
liant light,  no  matter  how  fine  its  quality 
or  even  its  surface,  it  appears  dusty  and 
of  poor  quality.  Therefore  its  popularity 
will  cease  with  the  Spring. 

Fabrics  Stamped  With  Approval 

For  tailor  mades,  the  preferred  fabric 
is  the  heaviest  velvet,  but  velveteen  is 
also  seen;-  for  evening  wear,  the  softest 
chiffon  velvet,  or  else  Panne  velvet  in  its 
newest  variety  called  "panecla,"  which 
is  irresistibly  lovely.  In  light  colors, 
white,  mauve,  coral,  these  fabrics  appear 
altogether  new,  for  until  now  the  thing 
most  appreciated  about  velvet  was  the 
i  ichness  of  its  sombre  folds.  Still,  we 
have  the  classic  black  velvet  ever  with 
us  and  it  retains  its  beauty  for  day  or 
evening  wear,  and  is  used  by  every  dress- 
maker in  Paris  for  quiet,  practical 
gowns;  no  less  than  with  beautiful  com- 
binations of  Chantilly,  or  festoons  of  jet 
beads,  draped  in  chapelet  style  or  resem- 
bling immense  neck  chains  in  cascade 
effect. 

Draped  Evening  Gowns 

11.  west  evening  gowns  this  season 
are  cut  in  draped  sheath-like  effects  with 
narrow  train.  One  such  noted  at  Jenny's 
was  of  jade  green  cue  velvet,  trimmed 
with  hanging  chains  of  crystal  beads 
leaching  almost  to  the  knees  and  caught 
over  the  right  shoulder.  A  huge  lace 
scarf  was  caught  to  one  wrist  by  a  brace- 
let and  another  end  to  the  back  corsage. 
Few  evening  gowns  have  skh'ts  entirely 
of  one  fabric.  Sometimes  it  is  a  tunic 
which  falls  in  pointed  side  cascades  be- 
low the  skirt  hem,  or  else  large  loops  are 
folded  panel-wise  on  each  hip,  one  side 
trailing  off  into  a  train. 

The  decolletage  of  this  season's  even- 
ing gowns  is  very  moderate  but  they  are 
frequently  made  minus  sleeves,  which 
permits  the  wearer  to  indulge  her  fancy 
for  scarves  of  many  sorts.  Trains  are 
almost  always  on  the  side;  sometimes 
'hey  are  attached  to  a  fold  of  drapery  or 
again  they  fall  quite  free.  A  charming 
idea  recently  seen  of  Paquin's  creation 
was  a  train  of  wide  black  satin  ribbon 
embroidered  in  gold  and  crystal  which 
was  drape  1  around  the  bodice  over  a 
Chantilly  foundation  and  fell  from  a  knot 
on  the  left  hip  to  the  floor.  The  narrow 
•  irdle  has  entirely  disappeared  from  the 


For  Early  Spring 

The  Redingote  frock  is  experted  to  enjoy 
quite  a  vogue  during  the  coming  season. 
This  is  a  decidedly  new  idea — the  straight 
tunic  posed  over  a  finely  pleated  chemise 
slip  and  opening  from  throat  to  hem.  A 
seal  collar  closes  at  the  base  of  the  neck, 
hut  the  throat  is  left  bare  for  several 
inches.  The  slip  is  of  satin,  the  over  sec- 
tions of  navy  blue  tricotine.  Note  the  new 
wrinkled  sleeves  with  tiny  bands  of  seal. 
This  model  may  be  worn  beneath  the  fur 
wrap  during  very  cold  weather. 


evening  gowns  of  this  season,  but  a 
charming  variation  is  noted  in  one  of 
Jenny's  models,  whereon  a  heavy  chain 
composed  of  jade  squares  encircles  the 
hips,  edges  the  hem  and  forms  the  sup- 
porting shoulder  straps.  The  dress  fab- 
ric was  rose  panne  velvet. 

Some  of  the  wraps  of  to-day  with  their 
straight  yet  ample  lines  are  a  comprom- 
ise between  the  cape  and  the  coat  with 
sleeves.  They  have  the  great  advantage 
of  being  adaptable  for  day  or  evening 
use  according  to  the  fabric  utilized  in 
their  construction.  The  newest  fancy  is 
to  have  the  seams  arranged  from  neck 
to  cuffs  alont>-  the  outer  arm,  the  material 
being  all  gathered  into  a  trimming  band 
outlining  the  arm.  No  other  seam  is 
necessary. 

In  summing  up  the  present  day  fash- 
ions,  a   word    about   their    inspiration    is 


not  out  of  place.  A  journey,  a  visit  to 
a  museum,  the  discovery  of  an  old  book 
or  a  forgotten  print,  even  current  events 
of  the  present  year  are,  for  the  designer 
always  upon  the  alert  for  something 
new,  sources  of  inspiration.  Instinctive- 
ly, when  we  view  the  collections  of  the 
dressmakers  and  hear  the  quaint  histor- 
ical titles  given  by  them  to  the  products 
of  their  genius,  we  recall  the  shadowy 
outlines  of  the  austere  and  unbending 
figures  of  the  god-parents  of  these  mod- 
ern garments  destined  to  be  worn  by 
Parisiennes  of  1921.  The  designer's 
main  trouble  is  to  create  a  costume 
adapted  to  our  modern  life  and  our  ideas 
of  beauty.  This  year  we  have  borrowed 
most  extensively  from  the  middle  ages, 
but  there  is  more  than  a  hint  of  mem- 
ories of  Egypt  and  Persia,  and  their 
draperies  and  seductive  colorings,  in  the 
pageant  of  evening  models. 

Whither  shall  our  fancy  lead  us  during 
the  coming  months  of  Spring?  Who 
knows  ? 


REDUCTIONS    HAVE    EFFECT 

(Continued  from  page  144) 

charming  softly  draped  folds.  The  after- 
noon dress  collection  deserves  especial 
comment,  especially  the  models  of  silk 
duvetyn  de  laine  which  are  shown  in 
such  lovely  shades  as  Malay  brown,  gray- 
blue  and  pearl-gray,  and  feature  con- 
vertible collars  of  a  contrasting  shade. 
Especially  smart  were  several  models  of 
navy  velours,  simply  trimmed  with  dull 
blue  facings  at  hem,  sleeves  and  neck. 
The  slight  fullness  in  the  skirt  was 
caught  into  the  hem  by  side  plaits. 

Herringbone  tricotine  is  a  pretty 
variation  on  the  popular  fabric,  and  is 
featured  in  several  smart  models  in 
Almy's  showing,  both  beaded  and  plain. 

Lovely  Evening  Models 

In  spite  of  the  assertion  that  silk  dres- 
ses are  not  selling  so  well  just  now,  an 
exception  must  be  made  in  the  case  of 
the  evening  gowns  whose  season  is  at 
its  height.  St.  Catherine  St.  shops  are 
ablaze  with  all  the  colors  of  the  rain- 
bow, and  feature  the  widest  variety  of 
delicate  conceits  upon  waxen  models, 
which  realistically  imitate  the  debutante 
or  matron.  Black  and  white  effects  are 
perhaps  the  most  greatly  favored  this 
season  by  Montreal  women  and  the  silver 
and  black  metallic  or  lame  brocades  are 
easily  the  most  distinguished  fabrics  of 
the  season.  Their  cost  and  the  necessity 
for  making  them  up  with  exceeding  care 
successfully  prevents  their  becoming 
copied  with  wearying  frequency.  One 
such  gown  is  at  present  the  chief  object 
of  attention  in  Morgan's  French  Room, 
and  features  the  newest  draped  lines 
without  any  seam  at  waist,  and  with 
just  enough  black  to  suit  the  most  con- 
servative matron.  A  bunch  of  shiny  black 
grapes  of  natural  appearance  forms  the 
unusual  corsage  ornament,  while  tiny 
sleeves  of  tangerine  tulle  provide  the 
color  note. 
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Fashions  to  Charm  the  Younger  Set 

Shops  Are  Resplendent  With  Delightful  Frocks  and  Suits  for  Juveniles — His  Majesty  the 
Baby  Claims  Holiday  Honors  and  Provides  Inspiration  for  Many  Practical  Modes. 


NO  matter  whether  it  be  a  plain, 
sensible  little  every-day  garment 
or  a  fluffy,  frilly  party  dress 
the  youngster  of  to-day  has  a  delight- 
fully wide  range  to  choose  from.  This 
opinion  is  the  result  of  a  protracted  tour 
of  the  larger  Montreal  stores,  which 
included  both  infants'  departments  and 
those  for  older  youngsters. 

In  each  of  the  stores  visited,  the  usual 
spotless  white  equipment  greeted  the  eye 
and  by  means  of  a  lavish  use  of  ill  sorts 
of  nursery  furniture  and  novelties  an 
atmosphere  reminiscent  of  the  home  nur- 
sery is  created.  In  most  cases  the  in- 
fants' department  is  situated  on  one  of 
the  upper  floors  where  lots  of  sunlight 
and  space  is  available,  and  where  the 
hub-bub  of  the  main  store  does  not  pene- 
trate. In  each  case  the  departments  are 
in  charge  of  an  older  woman  who  has 
had  a  wide  experience  in  the  care  of 
children,  and  to  whom  a  mother's  prob- 
lems are  second  nature.  In  departments 
concerned  with  the  appointments  re- 
quired by  children,  it  has  been  found  that 
much  of  the  success  achieved  is  due  to 
the  selection  of  the  right  salespeople, 
and  that  sympathetic  and  tactful  clerks 
are  of  more  value  than  the  variety  and 
quality  of  the  merchandise.  The  per- 
sonal element  enters  more  fully  into  the 
selling  of  children's  apparel  than  in  any 
other  department,  and  it  is  therefore  not 
surprising  that  department  managers 
select  their  staff  for  this  section  with 
exceeding  caution. 

In  the  case  of  Almy's  Limited,  of 
Montreal,  the  department  for  infants  is 
under  the  supervision  of  Madame 
Lachance,  for  whose  skilful  knowledge  of 
children's  wants  many  a  mother  has 
reason  to  be  thankful.  Everything  for  a 
child,  from  birth  to  6  years  of  age  comes 
under  the  head  of  infant's  wear,  and 
many  exquisite  little  novelties  are  being 
shown,  primarily  for  the  Christmas 
trade,  in  their  honor. 

Almy's    Nursery 

The  usual  baby  weighing  scale  orna- 
ments the  centre  of  the  department, 
which  is  abundantly  lighted  with  many 
large  windows.  The  entire  woodwork  is 
white,  so  that  the  effect  is  like  a  charm- 
ing and  up-to-date  nursery  in  a  pi'ivate 
home.  The  very  latest  designs  in  wicker 
basinettes,  out-door  baskets  on  wheels, 
and  indoor,  sleeping  baskets,  wardrobes 
and  clothes  trees  are  shown  with  the 
fittings  appropriate  to  their  design. 
The  finish  in  all  cases  is  white  enamel 
with  hand  made  wreaths  in  rose  color, 
representing  chains  of  roses  festooned 
about  the  exterior.  The  usual  finish  of 
the  outdoor  crib  is  a  dainty  silk  coverlet 
veiled     with     white     point-d'esprit     and 


For  the  Young  Athlete 

A  charming  maid  who  revels  in  skating 
and  tobogganing  will  appreciate  just  such 
a  cosy  set  as  this.  It  is  of  brushed  wool 
entirely  in  white  with  the  blocked  trim- 
ming in  cherry  red. 


finished  with  enormous  silk  bows  of 
smart  crispness. 

Just  at  present  the  demand  seems  to 
be  for  knitted  goods  of  all  kinds  for 
His  Majesty  the  Baby,  and  wool  overalls 
to  be  worn  with  coats,  angora  bonnets 
and  mittens  to  match  form  a  dainty  and 
useful  set.  The  majority  of  the  knitted 
goods  are  the  products  of  Montreal 
makers,  principally  women,  and  the 
standard  of  quality  is  superlatively  good. 
A  line  of  hand  crocheted  jackets  was 
shown  which  were  beautifully  made  with 
colored  borders,  and  the  line  of  hand 
made  wool  booties,  which  came  in  three 
different  lengths,  was  also  attractive. 
The  headgear  offered  featured  many 
original  and  bewitching  designs,  with 
distinctive  patterns  for  boys  and  girls. 
The  predominating  note  was  a  touch  of 
marabout  or  angora  wool,  or  else  a  knot 
of  dainty  satin  ribbon.  Shetland  and 
silk  face  veils  are  also  shown  for  winter 
wear,  but  it  is  stated  that  these  are  very 
difficult  to  procure  at  present. 

The  usual  accessories — bibs,  rubber 
goods  and  other  toilet  accessories  are 
given  more  than  usual  prominence  just 
now  on  account  of  their  suitability  as 
gifts,  and  all  the  playthings,  teething 
rings,  rattles,  water-bottles  are  displayed 
under  glass  in  order  to  keep  them  the 
more  hygienic. 

For  Dress-up  Occasions 

In  the  dress  section  the  daintiest  of 
hand  embroideries  are  found.  Madeira 
work  is  the  leader  this  season,  but  a 
strong  rival  is  found  in  the  white  silk 
frocks    in    high-waisted    styles,   trimmed 


with  the  sheerest  of  filet  laces,  and 
which  are  quite  the  most  beautiful  of 
babies'  wear.  Blanket-cloth  coats  lined 
throughout,  and  daintily  trimmed  with 
silk  braid  or  fur,  are  very  smart  and 
cosy  for  winter  wear,  and  of  course,  the 
color  preferred  is  pure  white. 

However,  when  the  baby  is  not  going 
visiting,  but  is  simply  having  his  daily 
siesta  out  of  doors,  the  latest  thing  in 
sleeping  robes  is  at  his  disposal.  This 
is  made  of  rose  colored  velours  in  a 
heavy  quality  buttoned  down  the  side 
front.  The  bottom  hem  turns  up  about 
six  inches  and  buttons  across,  and  the 
cuffs  are  provided  with  a  long  flap  which 
buttons  over  the  hand,  completely  sealing 
it  up  from  cold  draughts.  With  this, 
a  robe  of  heavy  rose  polo  cloth, 
bound  with  satin,  is  shown,  and 
if  a  lighter  coverlet  is  desired, 
a  quilted  down  puff  of  pale  tinted 
silk,  embroidered  in  forget-me-nots 
is  offered.  Quilted  silk  coats  are  also 
a  feature  of  every  up  to  date  baby's 
wardrobe  and  are  adorably  soft  and 
warm.  The  old-fashioned,  but  ever  use- 
ful white  shawl  is  not  forgotten  and 
comes  in  the  honeycomb  and  fancy-knit 
styles  in  white  and  cream. 

The  gap  between  babyhood  and  child- 
hood is  not  so  great  after  all,  and  it  is 
not  surprising  that  little  tots  should 
still  cling  to  baby  clothes  even  at  the 
walking  stage.  A  very  useful  garment 
which  is  invaluable  for  mothers  of 
children  of  this  'tween  age  is  the  knitted 
suit  of  dress  and  bloomers  which  is  in 
one  piece  and  solves  the  intricate  problem 
of  what  to  wear  in  cold  weather.  These 
garments  come  in  a  large  range  of  colors 
and  have  contrasting  bands  of  white,  and 
large  pompoms  of  wool  to  finish  the  neck. 
These  come  in  sizes  up  to  6  years  and 
are  reported  to  be  very  popular  with 
Montreal  mothers. 

Style  changes  in  apparel  for  children 
are  so  slight  from  season  to  season  that 
it  is  possible  for  designers  and  manu- 
facturers to  bring  out  their  lines  very 
early  and  show  them,  while  designers  of 
styles  for  older  people  are  merely  playing 
around  the  edges  of  the  problem  of  what 
is  to  be  what  for  the  season  immediately 
ahead.  Simplicity  of  style  ..line  and  a 
leaning  to  vivid  colors  is  noted  in  the 
latest  frocks  for  little  girls  and  this 
tendency  is  especially  apparent  in  the 
imported  models.  In  the  color  range 
rose  is  a  great  favorite.  It  appears  in 
dresses  for  day-time  wear  as  well  as  in 
many  of  the  charming  little  party  frocks. 
One  such  noted  was  of  rose  colored  crepe 
de  chine  smocked  in  French  blue  and  had 
a  little  blue  velvet  ribbon  belt  drawn 
through  and  tied  at  the  side.  A  bit  of 
(Continued  on  page  150) 
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Blouse  Business  is  Big 

Gift  Blouses  for  Christmas  Trade  Selling  at  Sight — Many  Unusual  Ideas  Developed  in  French 

Imported   Designs — Beads  Are  Generously  Used. 


THE  Blouse  business  is  better 
than  ever,"  is  the  report  from 
all  the  buyers  in  the  large 
department  stores  in  Montreal,  and  from 
all  appearances  this  would  seem  to  be 
the  case  in  general,  for  everything  in  the 
shape  of  a  blouse,  from  the  most  elabor- 
ate and  luxurious  of  Parisian  hand-made 
models  down  to  the  simplest  of  voile 
shirt-waists,  seems  to  be  selling  at  sight. 

The  causes  for  this  optimistic  outlook 
on  the  part  of  the  buyers  is  probably 
attributable  to  the  drop  in  prices  in  the 
raw  materials  and  to  the  demand  for 
gift  blouses  for  the  Christmas  season. 
So  far  as  styles  are  concerned,  the 
demand  is  entirely  for  the  over-blouse, 
and  any  and  every  fabric  is  pressed  into 
use  to  satisfy  the  demand.  The  latest 
comer  to  win  favor  is  the  knitted  wool 
slip-over  blouse  in  belted  or  tie-back 
styles,  which  comes  in  a  variety  of 
colors  such  as  tans,  browns,  blues  and 
grays.  The  necks  are  usually  low  and 
circular  and  the  sleeves  are  either  long 
or  elbow  length.  Brilliant  wool  em- 
broideries in  a  style  reminiscent  of  the 
Balkan  colorings  usually  ornament  these 
models,  which  are  both  dressy  and  ser- 
viceable besides  giving  the  necessary 
warmth  so  important  in  Canada. 

A  new  line  of  heavy  silk-knit  waists 
is  also  being  shown  by  the  ready-to-wear 
shops  which  are  decidedly  better  in  every 
way  than  the  cheap  tricolette  blouses 
which  flooded  the  market  last  summer. 
These  models  are  usually  shown  in 
darker  shades  only,  and  are  trimmed 
with  braiding,  chenille  or  self-tone 
embroidery. 

So  far  as  the  ever-popular  georgette 
crepe  is  concerned,  it  would  seem  as 
though  the  only  demand  was  for  the  very 
elaborate  models  in  the  more  expensive 
styles,  and  even  $35  and  $45  are  not 
considered  out  of  the  way  for  imported 
models  of  clever  design  and  elaborate 
workmanship.  One  such  collection  which 
also  included  stunning  taffeta  and  crepe 
models  was  noted  this  month  at  Ogilvy's, 
and  it  has  aroused  much  comment. 
An  oddly  cut  blouse  of  black  georgette 
boasted  two  oval  shaped  sections  in  back 
and  front  with  narrow  borders  of  white. 
The  body  was  heavily  beaded  in  jet  and 
a  narrow  ribbon  girdle  encircled  the 
waist  line.  Another  model  in  white 
georgette  was  daintily  beaded  all  over 
with  the  tiniest  of  fine  jet  beads  and  silk 
chain-stitching  and  had  a  simple  straight 
narrow  band  of  navy  taffeta  to  outline 
the  neck  and  waist  line.  A  black  georg- 
ette model  was  accordeon-pleated  in  the 
tiniest  of  tucks  and  relieved  by  a  wide 
girdle  of  heavily  brocaded  gold  and  black 
ribbon.  Gold  tassels  hung  from  each 
sleeve.     A  cerise  georgette  was  enhanced 


by  fine  rows  of  navy  blue  stitching, 
which  was  a  novel  change  from  the  ever 
present  bead  trimming.  Taffeta  was 
largely  featured  in  pullovers,  simply 
trimmed  with  fine  knife  pleating  at  the 
waist,  neck  and  sleeves. 

Among  the  collections  of  more  tailored 
blouses  on  view  in  the  St.  Catherine 
street  stores  is  prominently  featured  the 
georgette  model  with  high  neck  and  long 
sleeves,  usually  trimmed  with  fine  ecru 
filet  lace  and  with  tiny  bows  of  black 
moire  silk  at  neck  and  cuffs.  Irish  lace 
is  also  much  used  upon  georgette  just 
now.  It  is  prophesied  that  the  tailored 
style  will  be  pre-eminently  popular  dur- 
ing the  coming  Spring  months,  and  soft 
crepe-de-Chines  with  pleated  bosoms,  and 
the  fine  hand-made  blouses  will  come  into 
their  own  once  more.  Manufacturers 
are  already  talking  of  smocks  and  these 
will  probably  be  shown  in  sheer  colored 
crepes  with  pretty  touches  of  hand 
embroideries.  Wash  silks  of  all  kinds 
will  be  in  great  demand  for  Spring  for 
the  plainer  blouses,  as  they  go  well 
with  the  plaid  sport  skirt,  which  is  so 
extensively  worn  at  present. 

Paris  Novelties 

Apropos  of  blouses,  the  latest  dictum 
from  Paris  states  that  the  chemise 
blouse  in  heavy  satin  or  crepe  de  Chine  is 
tremendously  popular  when  simply  trim- 
med and  cut  on  severe  lines,  suitable  for 
wear  with  the  tailored  suit.  For  the 
more  elaborate  models,  Paris  prefers  vel- 
vet, knitted  wool  and  even  certain  soft 
leathers  which  are  developed  in  such  a 
way  as  to  simulate  the  top  portions  of 
frocks,  with  extensions  from  the  skirt 
which  overlap  the  blouse,  or  vice  versa. 
The  blouse  which  finds  most  favor  at 
present  is  the  one  which  shows  no  girdle 
whatever,  but  which  closes  jutside  the 
skirt  in  such  a  way  that  it  defines  th. 
waist  line  without  accenting  it.  French 
women  have  been  very  enthusiastic  over 
the  heavy  tricot  sweaters  which  they 
wore  all  last  Summer  and  are  continuing 
to  wear  this  Winter.  Embroidered  band- 
ings are  much  favored  as  trimmings  for 
*;he  plainer  blouses,  but  the  more  decor- 


ative fabrics  are  left  quite  plain.  Soma 
of  the  newest  models  shown  in  tne  shops 
of  the  Rue  de  la  Paix  this  montli  are 
modelled  after  the  quaint  spencer-like 
bodices  of  the  Second  Empire  in  black 
velvet,  with  vests  of  white  leather  or 
velvet.  Vivid  blue  stitching  is  used  to 
outline  the  edges  of  the  blouse.  Another 
very  popular  type  of  blouse  is  made  of 
satin  cire  in  slip-over  style,  tying  on 
the  hip  in  a  huge  loop.  Steel  applica- 
tion work  is  a  favorite  way  of  trimming 
the  dull  surface  of  the  satin.  Nickel 
gray  is  in  high  favor  in  satin  for  blouses 
and  when  worn  with  a  fine  white  organdy 
collar  and  embroidered  with  fine  steel 
beads  the  effect  is  most  unusual.  A 
white  satin  slip-over  is  shown,  em- 
broidered in  vivid  green  floral  motifs 
with  two  narrow  waxed  ribbons  outlining 
the  waist  line  and  above  the  hips,  in 
peplum  effect,  combined  with  folds  of 
the  satin.  Fichus  are  growing  in  popu- 
larity in  Paris  as  blouse  trimmings  and 
are  worn  with  simple  dark  materials  in 
both  sheer  and  heavier  qualities. 

Low   Necklines 

Among  the  new  blouses  recently  seen 
at  one  of  the  manufacturers'  there 
appears  a  noticeable  tendency  to  favor 
the  low  V-neck.  Some  women  are  not 
so  fortunate  as  to  be  blessed  with  necks 
that  deserve  exposure  to  the  public  gaze 
and  the  addition  of  removable  vestees  or 
pleated  frills  will  prove  a  boon  to  many. 
Manufacturers  are  also  recommending 
the  sale  of  suitable  camisoles  as  adjuncts 
to  the  sheer  blouse,  and  in  several  cases 
are  manufacturing  camisoles  which  are 
to  be  worn  expressly  with  the  blouse  in 
question. 

Reductions  in  prices  and  genuine  sales 
are  keeping  popular  interest  up  to  the 
highest  pitch  in  blouse  departments  and 
it  is  expected  that  by  the  New  Year 
retailers  will  be  ready  to  go  into  the 
market  for  the  new  lines  which  are  be- 
ing opened  up  by  the  makers  this  month. 


OTTAWA    FOLLOWS   SUIT 

With  profits  knocked  out  of  sight  in 
many  of  the  goods  sold  by  the  dry 
goods  stores,  department  heads  are  get- 
ting busy  in  order  to  secure  as  much 
trade  as  possible  from  other  more  re- 
munerative sources.  Toy-land  is  being 
pressed  into  service  as  never  before  by 
almost  all  the  Ottawa  stores  with  extra 
floor  space  and  a  real  campaign  of  pub- 
licity both  by  early  advertising  and  dis- 
play. It  seems  certain  that  mechanical 
toys  will  be  big  sellers  this  Christmas 
and  demonstration  will  be  made  of  toys 
in  action  by  several  firms  who  had  de- 
voted  necessary  space  for  this  purpose. 
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Outlines  of  the  New  Bankruptcy  Act 

No  One  Will  Go  so  Far  as  to  Say  That  Every  Man  Who  is  Unable  to  Meet  His  Obliga- 
tion is  Dishonest — New  Bankruptcy  Act  Will  Accomplish  Much  Good    for    the 
**  Trading  Public— How  It  Will   Work  Out 
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AGO#D  DEAL  has  been  said  in 
past  years  of  the  man  who  is  un- 
able to  meet  his  obligations,  and  a 
good  many  unnecessarily  hard  things 
have  been  said.  The  number  of  men 
who  are  unable  some  time  in  their  lives 
to  meet  in  full  all  of  their  obligations 
is  much  greater  than  many  of  us  realize, 
but  the  number  of  men  who  cannot  tide 
over  a  difficult  period  and  eventually  pay 
their  debts  in  full  is  small.  There  is 
always  a  hard  feeling  towards  the  man 
who  cannot  do  so.  While  it  is  a  wise 
thing  to  be  cautious  in  extending  credit 
to  the  man  who  fails  to  pay  all  his  debts 
promptly,  there  are  very  many  cases 
where  a  hardship  is  performed  through  a 
too-ready  suspicion.  No  one  will  go  so 
far  as  to  say  that  every  man  who  is  un- 
able to  meet  his  obligations  is  dishonest, 
because  of  the  inability  to  meet  one's 
obligations  comes  from  a  number  of 
sources,  of  which  circumstances  beyond 
the  control  of  the  person  affected  and 
hard  luck  are  two. 

The  Bankruptcy  Act. 

Much  will  also  be  said  in  the  next  few 
months  about  the  new  legislation  cov- 
ered by  Chap.  36  of  1919  and  its  amend- 
ments, officially  called  "An  Act  Respect- 
ing Bankruptcy"  and  commonly  called 
"The  Bankruptcy  Act."  This  Act  has 
been  designed  by  the  Government  to  take 
care  of  the  procedure  previously  covered 
by  the  Assignments  Act  and  similar  acts 
and  which  have  failed  to  entirely  meet 
the  necessities  of  the  trading  public.  The 
Act  as  it  stands  is  moulded  very  much 
on  the  English  Bankruptcy  Act  and  all 
the  principal  points,  with  the  necessary 
alterations  to  meet  the  special  require- 
ments of  this  country,  are  taken  from  the 
English  Act.  The  interpretation  of  the 
word  "Bankruptcy"  is  that  it  is  a  pro- 
ceeding under  which  the  Government 
takes  possession  of  the  debtor's  property, 
when  the  debtor  cannot  pay  his  debts 
or  when  the  creditors  of  that  debtor  can- 
not obtain  satisfaction  qf  their  claims, 
by  the  appointment  of  a  trustee.  The 
property  of  the  debtor  is  realized  and 
the  proceeds  distributed  among  the  cre- 
ditors in  proportion  to  their  claims,  with 
the  necessary  provisions  to  cover  any 
legal  preferences  given  previous  to  the 
date  of  bankruptcy,  and  during  the  pro- 
ceedings, and,  as  will  be  shown,  subject 
to  vertain  exceptions.  Forever  after- 
wards, the  debtor  has  complete  protec- 
tion from  any  legal  procedings  that  can 
be  instituted  by  any  of  his  creditors,  and 
can  finally  obtain  a  complete  discharge 


of  all  obligations  and  debts,  and  recom- 
mence in  business  under  his  own  name. 
The  exceptions  which  are  spoken  of 
above,  are  covered  in  Section  59  of  the 
Bankruptcy  Act,  and  are  briefly  as  fol- 
lows:— 

The  Exceptions  Outlined 

1.  That  the  assets  of  the  bankrupt  do 
not  realize  50c  on  ;the  dollar  of  his  un- 
secured liabilities,  but  this  does  not  ap- 
ply when  the  Court  can  be  satisfied  that 
this  position  has  arisen  from  circum- 
stances for  which  the  debtor  cannot  just- 
ly be  held  responsible. 

2.  That  the  debtor  has  not  kept  proper 
records  for  three  years  preceding  the 
date  of  bankruptcy. 

3.  That  after  becoming  insolvent  and 
knowing  himself  to  be  such,  the  debtor 
has  continued  to  trade. 

4.  That  the  debtor  has  not  accounted 
satisfactorily  for  a  loss  or  deficiency  of 
assets. 

5.  That  the  bankruptcy  has  been 
brought  on  by  rash  and  hazardous  specu- 
lation or  unjustifiable  extravagances  or 
culpable  neglect. 

6.  That  the  debtor  has  not  dealt  pro- 
perly with  his  creditors,  but  has  put 
them  to  unnecessary  expense  by  frivolous 
or  vexatious  causes. 

7.  That  the  debtor  has  incurred  un- 
justifiable expense  by  engaging  in  frivo- 
lous or  vexatious  actions. 

8.  That  the  debtor  has  given  undue 
preference  to  certain  of  his  creditors 
within  three  months  of  the  date  of  bank- 
ruptcy. 

9.  That  the  debtor  has  previously  de- 
liberately incurred  liabilities  in  order  to 
affect  the  creditors'  standing. 

10.  That  the  debtor  has  previously 
made  an  arrangement  for  extension  with 
his  creditors,  or  previously  been  de- 
clared a  bankrupt. 

11.  That  the  debtor  has  been  guilty  of 
fraud  or  a  fraudulent  breach  of  trust. 

Not  a  Dishonest  Action. 

The  above  exceptions  have  been  spe- 
cially mentioned  here,  because  the  object 
of  this  article  is  not  to  describe  the 
Bankruptcy  Act  in  its  dealings  or  work- 
ings, but  to  try  to  show  that  an  Act  of 
Bankruptcy  in  itself  does  not  constitute 
a  dishonest  action.  First  of  all,  if  none 
of  the  above  eleven  things  has  hap- 
pened, then  any  time  after  the  adjudica- 
tion of  bankruptcy,  the  debtor  may,  upon 
proper  application  obtain  a  discharge, 
and  such  discharge  in  the  eyes  of  the 
law,  is  equal  to  stating  that  the  debtor 


is  once  more  free  to  trade,  that  he  is 
considered  to  be  an  honest  man  and  that 
he  has  to  the  best  of  his  ability  dis- 
charged his  liabilities;  that  he  is  a  fit 
and  proper  person  to  again  receive  from 
the  public  a  share  of  their  confidence. 
If,  on  the  other  hand,  he  has  done  any 
of  the  eleven  things  mentioned  above, 
a  full  investigation  as  to  his  integrity 
is  made  and  the  onus  is  on  him  to  prove 
that  he  has  acted  honestly.  He  may  fail 
to  satisfy  the  Court  that  circumstances 
for  which  he  cannot  be  justly  held  re- 
sponsible have  caused  his  assets  to  real- 
ize less  than  50c  on  the  dollar,  and  for 
this  technical  reason  he  may  fail  to  ob- 
tain his  discharge  at  first.  He  may 
through  circumstances  which  he  has  been 
unable  to  control,  be  unable  to  produce 
proper  records  of  his  business  transac- 
tions, and  by  this,  his  discharge  may  be 
delayed,  although,  provided  he  can  satis- 
fy the  Court  that  the  failure  to  keep 
the  records  was  no  fault  of  his  or  that 
it  was  an  oversight  through  ignorance, 
he  eventually  would  obtain  his  discharge. 
If,  on  the  other  hand,  it  is  proved  that 
he  has  acted  dishonestly,  his  discharge 
would  be  difficult  to  obtain,  and  rightly 
so. 

May  Examine  Affairs  of  Debtor. 

The  intention  of  the  Government  in 
providing  for  exceptions  to  the  discharge 
of  the  bankrupt  is  to  assure  itself  of  his 
honest  intentions,  and  that  if  he  has 
done  any  of  those  things,  that  they  have 
been  done  through  ignorance  and  not  by 
deliberate  act,  so  that  when  the  debtor 
obtains  his  discharge  he  may  be  able  to 
hold  up  his  head  and  say  to  the  public, 
"While  it  is  true  that  I  became  a  bank- 
rupt, it  is  also  true  that  I  have  done 
everything  in  my  power  to  meet  my  lia- 
bilities, that  I  unfortunately  failed  and 
that  my  'assets  were  not  sufficient  to 
pay  everybody  in  full,  but  the  Court  has 
satisfied  itself  that  I  have  done  nothing 
wrong,  fraudulently  or  otherwise,  and 
that  my  bankruptcy  was  the  result  of 
bad  luck  or  misfortune,  and  has  satis- 
fied itself  that  I  am  a  fit  and  proper 
person  to  continue  in  business,  and, 
therefore,  that  I  am  an  honest  man." 
The  assumption  here  is  reasonable.  The 
British  law  treats  every  man  as  honest 
until  he  is  proved  dishonest,  and  through 
the  medium  of  the  Bankruptcy  Act,  the 
Court  has  in  its  power  the  means  of 
thoroughly  examining  the  affairs  of 
every  debtor  in  bankruptcy,  and  the 
Court  will  not  grant  to  a  debtor  a  dis- 
continued on  Page  150 
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charge  from  bankruptcy  until  it  is  satis- 
fied that  everything  in  the  power  of  both 
the  debtor  and  the  Court  through  the 
trustee  has  been  done. 

Obtaining  Discharge  Not  Easy 

The  obtaining  of  a  discharge  from 
bankruptcy  is  not  quite  as  easy  as  a  lot 
of  people  may  think,  and  the  reason  is 
that  the  Court  is  supposed  to  satisfy  it- 
self as  to  the  future  bonafides  of  the 
debtor  before  it  allows  him  to  again  com- 
mence trading.  He  may  at  any  time 
after  he  has  been  adjudged  a  bankrupt 
apply  for  his  discharge.  First  of  all,  he 
must  get  a  certificate  from  the  trustee, 
giving  full  details  of  the  creditors,  to 
whom  notices  will  be  sent  that  the  ap- 
plication for  discharge  will  be  heard  in 
Court,  and  the  trustee  will  appear  and 
present  his  statement  of  the  conduct  and 
affairs  of  the  bankrupt.  There  is  no 
reason  to  suppose  that  when  no  good 
purpose  can  be  obtained  and  no  addi- 
tional benefit  accrue  to  the  creditors  by 
keeping  a  man  in  bankruptcy,  that  the 
discharge  will  be  refused,  because  the 
State  holds  that  the  refusal  of  a  dis- 
charge or  the  granting  of  it  subject  only 
to  almost  impossible  conditions,  imposes 
too  great  a  burden  and  discourages  the 
man  to'  a  degree  wheie  it  would  not  be 
in  the  interests  of  the  country.  For  cer- 
tain reasons  the  discharge  may  be  sus- 
pended instead  of  being  altogether  re- 
fused, and  either  the  refusal  or  the  sus- 
pension must  be  given  if  any  of  the 
above  eleven  things  have  been  commit- 
ted, and  the  suspension  may  be  for  a 
period  of  two  years,  or  it  may  be  for 
such  time  until  a  dividend  of  not  less 
than  fifty  cents  on  the  dollar  has  been 
paid  to  the  creditors,  or  it  may  be  pro- 
vided the  bankrupt  agrees  to  allow  a 
judgment  to  be  registered  against  him 
for  the  amount  of  the  unpaid  balance  of 
his  debts. 

A  discharged  bankrupt  is,  therefore,  in 
the  eyes  of  the  law  and  must  be  in  the 
eyes  of  the  public,  an  honest  man,  but 
an  undischarged  bankrupt  may  in  the 
same  manner  be  just  as  honest,  for  the 
discharge  may  in  some  cases  be  delayed 
only  for  the  purpose  of  further  investi- 
gation and  more  complete  particulars, 
and  if  he  is  honest  he  will  eventually 
get  his  discharge. 

Will   Accomplish   Much   Good 

On  the  whole  the  Act  will  work  a 
wonderful  good  for  the  community.  It 
is  severe  on  the  debtor  who  does  not  in- 
tend to  meet  his  obligations,  but  while 
appearing  to  be  hard  on  the  debtor  who 
is  trying  to  do  his  best,  it  is  not  unjust, 
and  we  must  remember  that  the  Govern- 
ment should  protect  the  trading  public. 
If  legislation  such  as  this  Bankruptcy 
Act  was  not  introduced,  business  would 
suffer  very  materially  on  account  of  the 
dishonest  trader.  Not  only  does  the  Act 
take  care  of  the  creditor  by  giving  him 
the  power  to  make  a  debtor  a  bankrupt 
and  thus  enables  him  to  obtain  some 
return  for  the  goods  he  has  supplied,  but 


it  will  also  have  the  effect  of  curtailing 
the  dishonest  practices  of  men  who  in- 
tend deliberately  evading  their  just  obli- 
gations. The  Act  is  hard,  and  justly  so, 
on  the  dishonest  man,  and  this  very  fact 
will  keep  men  from  dishonest  trading  in 
the  future. 

The  Bankruptcy  Act  coming  into  force 
at  a  time  when  credits  are  not  easy  to 
obtain  and  when  it  looks  as  if  we  might 
be  about  to  pass  through  a  period  of 
tight  money,  and  when  prices  have 
reached  the  highest  point  they  are  likely 
to  reach,  and  we  may  expect  a  reduction 
in  almost  every  line,  is  a  fine  thing  for 
the  future  business  stability  of  the  coun- 
try. It  will  have  the  effect  of  creating 
much  needed  caution  in  many  of  our  busi- 
ness men  and  will  restrict  foolish  and 
speculative  buying,  and  the  over-loading 
with  stocks.  The  Act,  indeed,  could  not 
have  come  at  a  better  time,  and  one 
effect  of  it  will  almost  surely  be  that 
additional  care,  which  is  so  much  re- 
quired during  a  period  like  the  present, 
will   creep   into  our  business  methods. 

Acts  of  Bankruptcy   Defined. 

For  the  benefit  of  our  readers,  the 
following  are  acts  of  bankruptcy:— 

1.  The  making  of  an  assignment  for 
the  benefit  of  the  creditors. 

2.  The  making  of  a  fraudulent  con- 
veyance of  property. 

3.  The  creation  of  a  charge  on  pro- 
perty which  would  be  a  fraudulent  pre- 
ference. 

4.  Absconding  with  intent  to  defeat 
creditors. 

5.  Allowing  an  execution  in  the  sher- 
iff's hands  to  remain  unsatisfied,  sub- 
ject to  certain  limitations. 

6.  Exhibiting  by  a  debtor  to  a  meet- 
ing of  creditors  a  statement  of  assets 
and  liabilities  showing  that  the  debtor 
is  insolvent. 

7.  Assigning,  removing,  secreting  or 
disposing  of  any  goods  with  intent  to  de- 
fraud, delay  or  defeat  any  creditors. 

8.  Making  a  sale  in  bulk  of  one's  assets 
without  complying  with  the  Bulk  Sales 
Act. 

Results  of  Order  Serious. 

The  results  of  a  Bankruptcy  Order  are 
immediately  very  serious.  For  three 
months  after  the  order  is  made,  the  trus- 
tee, who  is  appointed,  will  receive  all  the 
bankrupt's  mail,  telegrams,  etc.,  and  the 
bankrupt  is  restricted  in  his  business 
dealings  so  that  he  can  do  very  little 
without  a  heavy  penalty  being  imposed 
in  the  event  of  his  doing  anything  con- 
trary to  the  Act,  which  includes  the 
inability  to  borrow  more  than  $50.00  or 
obtain  credit  for  five  hundred  or  more 
without  disclosing  the  fact  that  he  is  an 
undischarged  bankrupt.  I  doubt  if  any 
one  carefully  reading  through  the  Bank- 
ruptcy Act  will  not  come  to  a  very  sane 
conclusion,  and  that  is,  that  the  punish- 
ment meted  out  to  a  man  who  has  com- 
mitted grave  acts  of  indiscretion,  and 
has  thereby  got  himself  into  a  position 
where    he    is    unable    to    carry    on    any 


further,  while  appearing  to  be  severe,  is 
Very  just,  and  moreover  that  the  Act 
affords  as  full  a  measurement  of  pro- 
tection as  possible  to  creditors.  Another 
conclusion  that  I  think  we  will  all  agree 
in  is  that  bankruptcy  is  a  thing  to  be 
avoided,  wherever  possible,  for  the  stig- 
ma naturally  attaching  to  it  must  be 
difficult  to  oveicome. 

Editor's  Note — Questions  on  the  Bank- 
ruptcy Act  will  be  promptly  answered  to 
the  best  of  our  ability.  While  not  guar- 
anteeing that  our  opinion  will  rje  upheld 
at  law,  we  have  on  our  staff  men  quali- 
fied to  give  an  opinion.  Questions  should 
be  addressed  to  the  Editor. 


FASHIONS  TO  CHARM 

(Continued  from  page  147) 

the  ribbon  was  used  to  gather  the  cuffs. 
Royal  blue  embroidered  in  gold  colored 
silk  was  also  a  charming  novelty.  Vel- 
veteen, duvetyn  and  fine  broadcloth  in 
vivid  shades,  including  turquoise  anil 
Copenhagen  blue,  rose  and  Chinese  green, 
are  fabrics  used  for  very  smart  coats  for 
little  girls.  The  model  with  a  shoulder 
yoke  and  smocked  on  skirt  is  a  favorite, 
the  finishing  touch  usually  being  a  little 
round  fur  collar.  Ermine,  beaver,  coney 
and  other  short-haired  pelts  are  used. 

The  style  trend  in  frocks  for  every 
day  is  more  to  plain  fabrics  than  to 
plaids,  so  that  a  plaid  frock  stands  out 
as  more  of  a  novelty  than  otherwise,  a 
condition  of  affairs  that  is  really  some- 
what unusual.  Girls  who  are  taking 
gymnasium  work  at  school  very  strongly 
approve  of  the  separate  skirt  and  middy 
type  of  outfit  because  the  skirt  may  so 
easily  be  abandoned  for  bloomers.  A 
new  dress  of  this  description  was  made 
of  plain  and  plaid  material  combined. 
The  skirt  was  pleated  with  an  attached 
lining  waist  and  was  worn  with  a  middy 
or  smock  with  a  tie  of  plaid  ribbon.  A 
scarlet  middy  is  greatly  favored  at  pres- 
ent, worn  with  a  navy  skirt.  A  very 
ornate  variation  on  this  theme  was  a 
black  velveteen  middy  worn  over  a  wool 
skirt  of  vivid  plaid.  And  another  had  a 
pleated  skirt  of  tan  colored  wool  jersey 
with  dark  brown  middy  embroidered  in 
red  and  tan  wool. 

For  boys,  the  choice  is  very  wide,  too. 
The  Oliver  Twist  suit  leads  this  winter 
for  dressy  wear  and  is  shown  in  velvet, 
Shantung  and  heavy  corded  fabrics.  The 
combination  of  white  pique  blouses  with 
navy  serge  knickers  is  a  good  idea,  as  it 
permits  of  a  semi-dressy  appearance 
with  no  fear  of  damage  to  perishable 
material.  Brown  corduroy  is  also  very 
smart. 

The  navy  reefer  with  brass  buttons, 
embroidered  emblems,  etc.,  is  far  and 
away  the  leader.  With  it  is  shown  the 
regulation  sailor  suit  with  long  naval 
trousers  or  short  knee  pants.  Nothing 
ever  supplants  the  sailor  suit  in  the 
favor  of  t^e  small  girl  or  biy  and  the 
demrnd  tnr  ^e=e  seems  £o  increase  in- 
stead of   '''"^ini^h. 
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BRITISH  TRADE  NEWS 


Welcome  Canadian  Business 

British  Firms  Endeavoring  to  Give  Best  Possible  Satisfaction  to 

Dominion  Customers — More  Canadian  Representatives 

in  England  Would  be  Appreciated. 


"YT71 

w 


HATEVER  Canada  wants  she 
shall  have,"  is  the  motto  of 
British  manufacturers  today, 
according  to  W.  Lord,  representing  the 
Dunfield  Hall  Company,  Limited,  of 
Leeds,  England.  During  an  interview 
with  Mr.  Lord  a  representative  of  Dry 
Goods  Review  was  impressed  with  the 
spirit  of  optimism  and  progressiveness 
which  characterized  his  views,  and  it  is 
a  matter  of  considerable  importance  to 
Canadian  trade  in  general  to  hear  at 
first  hand  a  report  so  encouraging  rela- 
tive to  industrial  conditions. 

"No  matter  what  Canadians  want,  we 
are  going  to  see  that  they  get  it."  That 
point  was  reiterated  again  and  again, 
and  the  point  of  the  argument  is  that 
British  manufacturers  realize  that  the 
time  has  come  for  them  to  consolidate 
their  industrial  relationship  with  Cana- 
da and  strengthen  their  connection  with 
the  colonies  in  general,  in  order  that  the 
constantly  increasing  menace  of  foreign 
trade  shall  not  preponderate  in  either 
country. 

Not  only  in  the  realm  of  textiles  and 
clothing,  which  lines  Mr.  Lord  speaks 
of  with  authority,  is  the  situation  en- 
couraging overseas,  but  in  other  lines 
as  well,  and  the  fact  that  outside  com- 
petition is  assuming  proportions  con- 
siderable enough  to  cause  labor  to  exert 
every  effort  is  having  an  appreciable 
effect  upon  production.  In  the  textile 
world,  according  to  Mr.  Lord,  matters 
were  somewhat  upset  recently  by  the 
coal  strike,  but  even  this  was  only  a 
matter  of  some  three  weeks'  delay  and 
after  its  settlement  deliveries  went  on 
as  usual. 

Enormous  orders  are  being  received 
by  the  various  Leeds  firms  for  clothing 
for  the  Soviet  Government  in  Russia, 
and  recently  an  equally  large  order  for 
blankets  was  despatched  to  the  west  of 
Africa.  Western  Canada,  according  to 
Mr.  Lord,  has  placed  orders  with  York- 
shire manufacturers  for  something  over 
£180,000  only  lately,  and  what  with  sim- 
ilar orders  for  export  to  Australia,  it  is 
small  wonder  that  British  firms  find 
themselves  in  a  flourishing  condition. 
Prices,  according  to  Mr.  Lord,  are  pick- 
ing up  and  buying  in  a  general  sense 
is  excellent.  In  fact,  there  is  no  reason 
to  regard  the  future  outlook  with  uncer- 
tainty or  any  degree  of  pessimism. 


Want  More  Canadians 

One  point  emphasized  was  the  fact 
that  there  are  altogether  too  few  Cana- 
dian representatives  of  Canadian  indus- 
tries over  on  the  other  side.  "The  field 
for  the  Canadian  commercial  traveler  is 
practically  an  untilled  one,"  said  Mr. 
Lord,  "and  in  my  opinion,  it  is  high  time 
that  Canadian  manufacturers  realized 
the  opportunities  waiting  for  them,  even 
with  the  exchange  question  confronting 
them.  London  is  full  of  American 
agents  of  one  sort  or  another  and  all 
sorts  of  American  goods  are  finding 
their  way  into  our  markets.  There  was 
a  striking  exhibit  of  Canadian  made 
articles  in  hardware  displayed  not  long 
ago  in  one  of  the  immigration  offices 
in  London,  and  if  you  could  have  seen 
the  number  of  interested  spectators  you 
would  realize  how  intensely  interested 
England  is  in  Canadian  products.  They 
are  going  still  farther  and  are  adopting 
your  methods  in  improving  public  utili- 
ties, such  as   the  telephone   service,  etc. 


il'lil.'llhr? 


Altogether  they  are  wide  awake  to  the 
points  in  which  Canada  excels  her  in 
efficiency  methods.  On  the  other  hand, 
Canadians  must  admit  that  in  many  re- 
spects England  is  still  leadsr,  particu- 
larly in  regard  to  standard  quality  staple 
fabrics.  Take  for  instance,  raincoats 
which  I  understand  are  not  very  much 
in  demand  in  Canada.  No  one  will  deny 
that  English  raincoats  are  superior  to 
all  others,  for  we  undoubtedly  under- 
stand the  process  of  waterproofing  bet- 
ter than  any  other  country.  British  rain 
coats  are  unique  in  their  construction 
and  defy  serious  competition  with  pro- 
ducts of  other  countries. 

"We  manufacturers  find,"  continued 
Mr.  Lord,  "that  Canadians  want  the  very 
best  we  can  produce,  together  with  the 
smartest  styles.  Therefore  the  goods 
which  British  manufacturers  are  sending 
out  now  combine  all  the  smartness  and 
fine  quality  of  British  clothing,  but  are 
cut  to  Canadian  specifications,  so  that 
they  shall  compete  with  the  finest  pro- 
ducts of  your  own  factories.  We  intend 
in  future  to  send  representatives  out  at 
least  twice  a  year  to  keep  in  touch  with 
your  requirements  and  the  trend  of 
prices  and  demand  from  coast  to  coast, 
and  in  this  way  we  hope  to  cement  a 
strong  bond  of  commerce  in  the  near 
future." 


Dolls  From  England 


A  group  of  quaint  novelty  dolls  with  moveable  joints,  which  are  a  contribution 
for  the  Christmas  trade  from  Great  Britain. 


L52 


Dry  Goods  Review 


NEWS  OF  THE  TRADE 


;  lining  1 1 1 1  iiiiiiiiuiijiiiiiiiiii  1 1  h  1 1  u  1 1 n  1 1 1 1 1 1 M 1 1 1  <  1 1 1 1  m  <  1 1 1 1 1  i  m  i  ri  1 1 1 1 1  iii  i  iii  1 1  ij  1 1 1 1 1:1 1 1 1 1  iii  ii  iiiiij  iii  1:11 1  h  ri  i  in  1 1 1 1 1 1 1 1 1 1  n  i  M 1 1 1 1 11111,111 


1 


E.J.Campbell 

Guest  at  Banquet 


Popular    Representative  of   Greenshields, 
Ltd.,  in  Ottawa,  Receives  Presenta- 
tion on   Departure  for  California 

Mr.  E.  J.  Campbell,  formerly  Ottawa 
representative  of  Greenshields,  Limited, 
who  is  leaving  for  California,  was  ten- 
dered  a  banquet  at  the  Chateau  Laurier, 
by  the  wholesale  and  retail  dry-goods 
men  of  the  city.  Many  kind  words  were 
said  and  a  happy  time  spent  during 
which  the  guest  of  honor  was  asked  to 
accept  a  token  of  remembrance  in  the 
shape  of  a  silver  cigarette  case  and  a 
set  of  pipes. 


■CELEBRATE  OPENING 

OF   NEW    FACTORY 

The  management  of  the  Perrin  Kayser 
Company  held  a  formal  reception  in 
honor  of  the  opening  of  their  handsome 
new  plant  at  Sherbrooke  recently  when 
members  of  the  city  council  and  promi- 
nent citizens  were  guests  of  honor. 
Dancing  was  provided  for  the  guests  and 
the  employees,  who  were  present  in  large 
numbers. 

The  many  processes  necessary  to  con- 
vert the  raw  silk  as  it  comes  from  Japan 
were  explained  to  those  present,  and 
each  step  demonstrated.  Altogether 
forty-six  operations  are  necessary  to  the 
manufacture  of  raw  silk  into  a  pair  of 
gloves  or  stockings,  and  when  it  is  real- 
ized that  25,000  dozen  pairs  of  gloves 
leave  the  factory  each  week,  the  magni- 
tude of  the  work  carried  on  by  this  new 
plant  can  be  better  understood. 

A  splendidly  equipped  welfare  depart- 
ment is  operated  in  connection  with  the 
factory  and  includes  a  night  school,  hos- 
pital and  doctor,  entertainments  in  a 
social  club,  etc.  The  management  are  to 
be  congratulated  on  this  addition  to  their 
many  important  branches  of  the  silk 
manufacturing  industry. 


FURRIERS  FORM  COMMITTEE 

Mr.  W.  F.  C.  Devlin  has  been  appoint- 
ed chairman  of  a  committee  of  furriers 
who,  in  co-operation  with  the  Retail 
Merchants'  Association  of  Canada,  will 
do  all  in  their  power  to  assist  the  fur- 
riers to  better  conditions,  and  to  watch 
over  the  interests  of  the  trade  from 
every  angle.  Mr.  R.  F.  Nolan,  F.  D. 
Burkholder,  A.  E.  Alexander  and  W. 
Bingham,  of  the  Sims  Co.,  will  assist 
Mr.    Devlin.     It   is   understood    that   the 


.F.  0.  GAREAU 

secretarial  work  will  be  undertaken  by 
Mr.  Trowern,  popular  Dominion  Secre- 
tary of  the  Retail  Merchants  Associa- 
tion of  Canada. 


Montreal  Retailer 

Opens  Movie  Theatre 

J.  O.  Gareau,  president  of  the  Mount 
Royal  Stores  of  Montreal,  has  recently 
added  another  enterprise  to  the  varied 
list  of  his  activities  in  the  successful 
launching  of  the  St.  Lawrence  Amuse- 
ment Company  and  the  opening  of  the 
new  Belmont  Theatre,  under  his  presi- 
dency. Mr.  Gareau  intends  to  erect  a 
chain  of  high  class  motion  picture  and. 
vaudeville  houses  in  Montreal  in  the 
course  of  time.  In  addition  to  his  the- 
atrical enterprises,  Mr.  Gareau  is  also 
president  of  the  E.  T.  Corset  Co.  and  an 
active  participant  in  many  other  public 
organizations. 


WILL   TOUR   DOMINION 

Captain  W.  C.  Chandes  Innes  has 
taken  up  duties  with  the  staff  of  the 
Dominion  Board  of  the  Retail  Merchants' 
Association  of  Canada  and  will  attend  to 
special  work  that  will  take  him  all 
across  the  Dominion,  in  the  interests  of 
the  retail  trade. 


Outlook  Favorable 

For  Spring  Business 

Chicago  Firm  Predicts  Big  Business  for 
1921   in  Newsletter  to  Trade. 

A  cheerful  sentiment  is  expressed  on 
the  business  outlook  for  1921  by  Henri, 
Hurst  &  McDonald,  of  Chicago,  from 
whose  newsletter  the  following  is 
quoted: 

"The  consensus  of  opinion  of  bankers, 
big  business  men,  manufacture  is  , 
retailers  and  others,  is  that  1921 
is  to  be  a  great  year  for  busi- 
ness. Everywhere  is  utmost  con- 
fidence that  within  a  few  months— per- 
haps less— a  decided  improvement  will 
manifest  itself.  Without  minimizing 
the  seriousness  of  general  conditions, 
bankers  say  that  any  fear  of  panic  or 
anything  in  the  nature  of  a  panic  is  ab- 
surd. Enormous  cash  resources,  won- 
derful crops,  rapid  recovery,  curtailment 
of  production  and  general  distribution  of 
immense  buying  power  cannot  but  result 
in  a  healthy  stabilizing  of  business  and 
prices  generally.  Just  at  what  point,  as 
compared  with  pre-war  prices,  a  resting 
spot  will  be  found,  is  not  possible  to  be 
determined  now.  That  such  a  point  may 
be  50  per  cent  above  pre-war  prices  is 
freely  stated.  Others  think  amove  or 
less  substantial  recovery  of  prices  will 
place  the  settlement  point  somewhat 
higher.  In  any  case  it  is  generally  be- 
lieved that  not  later  than  the  first 
months  of  the  New  Year  will  see  sub- 
stantial recovery.  In  the  meantime 
Christmas  trade  promises  to  be  liberal, 
and  the  release  of  a  large  volume  of 
casl,  through  buying  at  this  season  will 
go  far  toward  sweetening  Decembei 
business." 


SEEKS   MUNICIPAL   BONUS 

McCarthy  Lace  Company,  of  Port 
Hope,  has  asked  for  a  bonus  of  $1,500 
from  the  council  of  that  municipality. 
The  company  wishes  to  secure  larger 
quarters.  Repairs  are  needed  for  the 
larger  building  they  have  in  view  and 
this  will  cost  $1,500.  The  company 
agrees  to  employ  20  persons  for  ten 
months  of  the  year  for  a  period  of  ten 
years.  The  Port  Hope  council  will  deal 
with  the  request  at  its  next  meeting. 


TiESPONSIBLE  SALES  ORGANIZATION  OPEN  TO  REPRESENT 
reliable  manufacturers  and  exporters  in  British  Guiana,  on  a  com- 
mission basis.  All  Canadian  manufactures  and  products.  Correspond- 
ence and  samples  with  quotations  invited.  C.  E.  Gabriel,  New  Amster- 
dam,   Berbice,    British    Guiana,    S.A. 
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High  in  Quality  but — 


Not  High  in  Price 


"Garments  of  the  Better  Kind" 

ANNOUNCING  our  complete  line  for  Spring  1921  will  be  ready  for  inspection  both  at 
our  salesrooms  and  with  our  salesmen  on  the  road  on  JANUARY  1ST 

SEE    OUR    DRESSES 


207  St.  Catherine  St.  West 


MONTREAL,  QUE. 


MAKING 


The  McElroy  Mfg.  Co.,  Ltd. 

Garments 


FAMOUS  FOR  THEIR 


fit,  Cut,  Style, 

Hang  and  Finish 

HEAD  OFFICE: 

47  Simcoe  St.     -     Toronto 


You  have  our  sincere  wishes  for 
a  Merry  Christmas  and  a  Happy 
New  Year. 


Our  travellers  will  start 
about  the  20th  of  Decem- 
iber  with  the  new  Spring 
range  of  Cloaks  and  Suits, 
which  will  be  in  keeping 
with  our  efforts  in  the  past. 


LAZARE  &  NOVAK 

Cloaks  and  Suits 

Cor.  St.  Catherine  St.  West  and  Mountain  St. 

MONTREAL 


DRESSES 

Silks,    Tricotines, 

Tricollettes,  Georgettes, 

Serges,  and  all  latest 

fancy  materials. 

Prices  to  meet  competition 

Majestic  Dress  Mfg.   Co. 

Read  Bldg.,  45  St.  Alexander  St. 

MONTREAL 


Genuine  Leather 
Novelty    Coats 

IN  LADIES'  and  MEN'S 
Write  for  Samples 


Waists  and  Skirts 


Try  us  for  your  rush  orders  for 
Voile,  Crepe,  Silk  and  Georgette 
Waists,  also  Wash  Skirts.  Sam- 
ples sent  prepaid  upon  request. 


437  St.  Paul  St.West,  Montreal. 


1187  Mt.  Royal  Ave.,  Montreal 


La   Mode   Dresses 

are  hand-made  and  right  up  to 
the  minute  in  style  and  mate- 
rial. 

The  latest  creations  in  evening, 
semi-evening  and  afternoon 
dresses. 

Salesmen  now  on  the  road.  Be 
sure  and  see  our  line  and  con- 
vince yourself. 

La  Mode  Dress  Co. 

Room  200,  591  St.  Catherine  W. 
MONTREAL 


J.W.JOHNS 

Manufacturer  and    Exporter  of 

IRISH  PATTERN   CROCHET 

LACE  WORK 

Doylies  of  all  sizes,  Duchess  Sets,  Tabic 
Centres,  Table  Runners,  Tray  Cloths, 
Tea  Cosey  Covers,  Collars  of  Different 
Patterns,  Camisole  Tops,  Yokes,  Dress- 
ing Sacques.  Jackets,  Night  Gown  Yokes, 
Hand  Bags,  Babies'  Bonnets,  Medallions, 
etc.,  etc. 

Liberal  Discounts 
Write   for   Samples   and    Prices. 

J.  W.  JOHNS,  P.O.  BOX  836 
Rangoon,  Burma 


BOYS'  and  GIRLS' 

SPRING  COATS 

in  all  colors  and  styles,  ages 

3  to  io  years,  in 
TRICOTINES,     GABAR- 
DINES, CHEVIOTS,  ETC. 

Special  line  Navy  Blue  Cheviot 
Reefers  with  Naval  Trim- 
mings. 

IDEAL    DRESS    GO. 

1488c  St.  Lawrence  Boulevard,  Montreal 


Compliments  of 

THE  SEASON 

to  our 
Many  Customers  and  Friends 


The  S.&D.  Dress  Co. 

142  PEEL  STREET 

(A  few  doors  above  Windsor  Hotel) 

MONTREAL 


\l  E  A  I)  Y-TO- W  E  A  R 
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THE  HOUSE  OF  YOUTH 


feels  gratified  that  it  has  added  one  more  year 
to  its  short  history — a  year  of  increased  good- 
will that  has  added  to  mutual  confidence  and 
loyalty  between  The  Counter  Costume  Co.  and 
their  many  customers  and  friends — and  takes 
this  opportunity  to  wish  them — 

&  i>aopp  Christmas  w  *  "Prosperous!  j£eto  fiear 


COUNTER  COSTUME  COMPANY 

LIMITED 

Designers  and  Makers  of  Distinctive  Dresses  for   Misses    and  Juniors 

—  Exclusively  — 

1  3  1    Spadina  Ave.,  Toronto 


Mr.  Dealer— 

There's  PROFIT  for  you  in  this 
Labor  Saver  for  Mothers  and  De- 
light of  the  Kiddies! 


A  one-piece  combination  suit  buttoned  up  to  the  neck,  long 
sleeves,  long  leg*.  Practical — sturdy — and  presentable  at 
all  hours  of  the  day. 

rhe  original  garment  of  its  kind.  ,the  I  laugh  .Brand 
Kiddies'  garment,  will  prove  a  quick  seller  in  your  store,  just 
as  it  is  in  so  many  others  throughout  Canada. 

For  Boys  and  Girls  2  to  7  years. 
This  Original  Garment    made  ONLY  by 

TheJ.  A.  Haugh  Mfg.  Co.  Ltd. 

Toronto,  Canada 
Manufacturers  of  the  famous  "Arm  &  Hammer" 


Shirts,  Overalls      ^ 
Bloomers         ^^ 


Trousers  and 
Shopcoats 


Dry  Goods  Reviev) 


READY-TO-WEAR 


loo 


t&rtetinn 
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We  thank  our  many  customers  for  their  liberal 
patronage  and  extend  sincerest  wishes  for 

TOje  Compliments 
of  tfje  Reason 

We  trust  we  will  merit  your  orders  during  the 
coming  year  for  "Art"  Dresses  and  Skirts,  the 
best  to  be  obtained. 


Our  travellers  will  leave  early  in  January  with 
a  full  line  of  samples  of  our  Spring  range. 

Remember,  we  have  a  good  selection  of  Dresses 
and  Skirts  for  immediate  delivery. 


Art  Cloak  &  Suit  Co.,  Ltd. 

WILDER   BUILDING 
MONTREAL 
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READY-TO-WEAR 
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To  our  many  customers  through- 
out Canada,  we  express  ourl 

BEST  WISHES 

for 

CHRISTMAS 


an 


d  th( 


NEW  YEAR 


Our  Spring  line  of  coats 
will  be  ready  early  in  Janu- 
ary and  our  travellers  will 
be  pleased  to  show  you 
samples  of  superior   range 

National  Brand  Coats 

Manufactured    in    latest    styles    and  ^materials. 


We  have  a  full  stock  of 
staple  lines  of  Raincoats  of 
our  usual  high  quality  al- 
wavs  on  hand. 


National  J  Rubber  Company 
of  Canada 

Cor.  Bleury  and  St.  Catherine'Sts. 
Toronto  MONTREAL  Winnipeg 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND   EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom   and  Factory  : 

Bay  and  Wellington  Sts.,         -        Toronto,  Canada 


When  answering 
advertisements 
please  mention 

Dry  Goods 
Review 


Money-Saving  Information 

"The  most  useful  information  contained  in 
any  paper  I  get" — so  a  Western  banker 
writes  in  to-day's  mail,  renewing  his  sub- 
scription for  FINANCIAL  POST. 

"Very  often,"  his  letter  goes  on  to  say,  "I 
am  called  on  to  suggest  investments  for 
small  amounts,  sometimes  as  low  as  a  few 
hundreds,  and  I  find  your  Investors'  Inquiry 
Service  a  reliable  partner  to  consult.  If 
every  investor  knew  there  was  such  a  ser- 
vice at  his  call  it  would  surely  lessen  the 
losses  of  many  of  these  people." 

The  Investors'  Inquiry  Service  fills  just-that 
need.  Unless  you  are  perfectly  sure  of 
your  investments,  write  us  before  you  buy. 
It  costs  FINANCIAL  POST  subscribers 
nothing  to  be  sure  before  placing  hard- 
earned  savings  in  stocks  that  may  never 
have  a  chance  of  paying  dividends. 

Trained  service  men  will  give  you  the  bene- 
fit of  keen  analysis  based  on  the  facts 
behind  the  securities  you  are  considering. 
This  is  one  of  many  features  enjoyed  by  our 
readers. 

THE  FINANCIAL  POST 

143  UNIVERSITY    AVE.,  TORONTO,  CAN. 

Send  me  for  one  year  (52  issues)  The  Financial  Posl.     I  allachcd 
$5.00.     Commence  at  once. 
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YERS"  MARKET  GU 


CLEAT  &  CO. 

Representing  J.  O.  Bourcier 

Silks,  Linings  and  Velvets. 

Moulton  Mfg.  Co. 
Braids,  Tassels,  Trimmings. 

P.  A.  Alain 
Furs. 

708  Builders  Exchange 

WINNIPEG 


MANUFACTURERS 

We  especially  desire  the  sell- 
ing agency  to  cover  the  three 
Prairie  Provinces  for  a  line  of 

Laces—VEILINGS  and 

MILLINERY  TRIMMINGS 
ETC. 

Write  Us 

The  James  B.  Carter  Co. 

Winnipeg  :  :  Canada 


J?KWt> 


Star  Shirts 

Fownes  Gloves 

Delpark  Productions 

Liberty   Blouses 

Clinton   Hosiery 

Kaynee  Wash  Togs 

^Boys'  Shirts  and 

Blouses 

Pauline  Bonnets 

Bradford  Wools 


Lehmann  Sales  Co.,  Inc.,  New  York,  U.S.A. 

Geo.  G.  Smith,  Winnipeg 
403  Canada  Bldg 


BANK  OF  SPAIN  REPORTED  AID- 
ING WOOLLEN  INTERESTS 

Paris. — The  Bank  of  Spain  is  re- 
ported to  he  helping  the  Spanish  wool- 
len interests,  thereby  averting  a 
panic  in  that  country. 


BRITISH   TEXTILES   FALL   IN 
NOVEMBER 

London. — The  Economist  Index  for 
November  shows  a  decline  of  581 
points  from  October  figures,  making 
a  total  at  the  end  of  the  month  of 
6,954.  Textiles  declined  300%  points, 
totalling  1,651.  The  widest  fluctua- 
tion occurred  in  the  textile  group. 
Silk  and  flax  were  unchanged,  cloth 
fell  29  to  24  pence.  American  cotton 
fell  nearly  six  pence  and  Egyptian 
cotton  12  pence  per  pound  during  No- 
vember, while  yarn  is  nine  pence 
lower.  Wool  fell  further,  due  to  the 
scarcity  of  new  orders.  Hemp  and 
jute  fell  heavily. 


Regina 
L.  M.  Day 


Calgary 
J.  Bartle 


Vancouver 
H.  S.  Elliott 


BANQUE  OF  FRANCE  READY  TO 
AID  TEXTILE  INDUSTRY 

Paris. — According  to  an  authorita- 
tive source,  the  French  Government 
Banque  de  France  is  ready  to  assist 
the  textile  industries  by  co-operating 
with  houses  financially  through  the 
present  crisis.  The  bank  is  said  to 
be  trying  to  avoid  further  unemploy- 
ment. M.  Isaac,  the  Minister  of  Com- 
merce, is  on  a  trip  through  the  Rou- 
baix  district  to  investigate  conditions 
there. 

The  opinion  is  unofficially  expressed 
in  banking  circles  that  the  value  of 
the  dollar  will  rise  to  20  francs  by 
the  end  of  the  year. 


W.    J.   COLLETT 

Manufacturers'  Agent 

302  Hammond  Bldg.       63  Albert  St. 

WINNIPEG 

Distinctive  Women's  and  Misses' 

DRESSES 
SKIRTS 
COATS 
SUITS 

SILK  WAISTS 

Spring  Range — Ready  December  27th 
Write  for  Appointments 


Handkerchiefs,  Cam- 
i  s  o  1  e  s,  Neckwear, 
Boudoir  Caps,  Baby 
Yokes,  Spats,  Accor- 
deon  Pleating,  Fancy 
Dry  Goods  and 
Smallwares,  Veil- 
ings, Quick-on-Veils,  Cap  Shape 
Nets,  Knitted  Scarfs,  Baby  Bon- 
nets, Coats,  Ribbons,  Necklaces, 
Laces  and  Nets,  Embroideries, 
Buttons,  Beads,  Braids  and  Tas- 
sels, Marabou  Trimming,  etc., 
etc. 

We  can  give  immediate  delivery 

WESTERN  VEILING  COMPANY 

222  McDermot  Aye.  WINNIPEG 


Paris. — There  is  a  persistent  rumov 
here  that  the  large  Paris  stores  have 
entered  into  an  informal  agreement 
not  to  buy  in  the  market  until  pres- 
ent stocks  are  reduced. 

It  is  impossible  to  obtain  a  con- 
firmation of  this  report,  but  il  is  a 
fact  that  none  of  the  principal  stores 
are  doing  any  buying  now. 


WESTERN  BUYERS— ATTENTION  ! 

WE  HAVE  THE  LINE  YOU  ARE  LOOKING  FOR ! 


Our  men  are  now  on  the  road  with  complete  lines  of  : 


Wegler  Skirt  Co.  (Montreal) 

LADIES'  SKIRTS 
Tip  Top  Manufacturing  Co.  (Montreal) 

LADIES'  DRESSES 
The  Bowmanville  Glove  &  Mitt  Co.  (Bowmanville) 

MEN'S  GLOVES  AND  MITTS 


Firth  Bros.   (Hamilton) 

MEN'S  CLOTHING 
Brampton  Hosiery  Co.   (Brampton) 

MEN'S  UNDERWEAR  AND  SOCKS 
Western  Waterproof  Co.  (Montreal) 

MEN'S  WATERPROOFS 


W.  J.  STEPHEN  CO.  LIMITED 


125  Phoenix  Bldg. 


-  Phone  A.  9613  — 


WINNIPEG 


ir.s 
iNHHiiiii 
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Wool  Display  at  Exhibition 


Above  is  a  cleverly  executed  display  of  knitting  wool  arranged  by  W.  Ramsay  and  R.  B.  Rice  for  W.  S.  Collister  &  Co.  as 
an  exhibit  entry  at  the  provincial  exhibition  whi.h  took  place  recently  in  New  Westminster,  B.C.  The  wool  was  mounted  on 
beaver  board,  each  ball  being  taped  and  tacked  to  hold  it  in  position.  The  display  represented  all  shades  of  the  different 
kinds  of  wool  that  this  firm  carries  in  stock  and  the  full  range  of  the  different  brands  were  displayed  with  the  names  in  the 
centre  or  underneath.  The  edges  of  the  beaver  board  mounts  and  the  written  names  of  the  wools  were  air  brushed.  The 
knitted  suits  and  sweaters  on  the  forms  were  hand-knitted,  while  the  Georgette  waist  shown  displayed  handsome  wool  em- 
broidery worked  by  the  head  of  the  wool  department.  The  name  sign  was  constructed  entirely  of  wool,  ea^h  letter  being 
made  of  a  different  color.  The  display  claimed  considerable  interest  at  the  exhibition  and  gained  a  large  increase  in  the 
business  done  in  the  wool  department  of  the  enterprising  Western  firm. 


Vancouver  Stores 


Main  Street  Merchants  in  One  Block 
Co-Operate  to  Boost  Business. 

Every  Saturday  is  a  Dollar  Day  in 
South  Vancouver.  Parker's  Dry  Goods 
Store,  H.  Kinnear,  also  dry  goods  and 
six  other  merchants,  all  between  25th 
and  26th  on  Main  St.  co-operate  in  get- 
ting out  a  hand-bill  measuring  12  x  16 
inches,  wherein  each  merchant  makes 
special  offerings  for  Saturday  only. 
These  bills  are  distributed  to  every 
householder  within  several  blocks  of 
these  stores. 

The  Saturday  business  is  greatly  in- 
creased) and  much  business  secured  that 
would  otherwise  certainly  "go  down 
town."     They   call   it   community   adver- 


tising, and  it  is  certainly  "selling"  this 
district  to  the  shoppers  therein.  The 
slogan  is  "Buy  in  your  own  district." 


Western  Trade   Briefs 


C.  W.  Savage  has  opened  a  dry  goods 
store  at  Victoria,  B.C. 

M.  Semaka  has  opened  a  dry  goods 
store  at  Drumheller,  Alberta. 

Max  Faurer  has  opened  a  dry  goods 
store  at  Sturgeon  Creek,  Manitoba. 

Edith  Fox  has  commenced  in  the  dry 
goods  business  at  Winnipeg,  Manitoba. 

Smith's,  Ltd.,  wholesale  dry  goods, 
etc.,  Vancouver,  B.C.,  have  assigned. 


Ruddel  &  Company  are  commencing 
in  the  dry  goods  business  at  Winnipeg, 
Manitoba. 

McCullough  &  Lay,  Ltd.,  who  operate 
a  dry  goods  store  at  Calgary,  Alta.,  have 
had  their  assets  transferred  to  the 
Traders  Trust  Co. 

Mclndoe  &  Redding,  who  operated  a 
dry  goods  store  at  Victoria,  B.C.,  have 
dissolved  partnership,  Mrs.  Ethel  Mcln- 
doe continuing  the  business. 


SELLING   OUT   IN    OTTAWA 

Nolan's,  Furriers,  Rideau  street,  an- 
nounce that  owing  to  great  increase  in 
rent  and  their  inability  to  secure  a  suit- 
able location,  thev  will  dispose  of  their 
entire  stock  of  furs,  hats  and  caps,  at 
generous  reductions. 


Dry  Goods  Review 


159 


Basis  of  Objection  to  Tax  Stamps 

Involve  Considerable  Capital  Expense  to  Merchants  —  Difficulty  Over  Returned  Goods  — 
Encourage  Sharp  Practice — More  Clerical   Help   Required — Color  of  Stamp   In- 
creases Likelihood  of  Confusion — Ask  Return  of  Old  System  Temporarily. 


MANY  of  the  difficulties  faced  by 
the  retail  merchant  in  the  col- 
lection of  the  luxury  taxes  by 
means  of  stamps  were  outlined  by  the 
Quebec  branch  of  the  R.  M.  A.  in  Mont- 
real before  the  Tariff  Commission.  R.  A. 
Nixon,  speaking  for  the  association,  stat- 
ed thai,  a  fortnight's  experience  had 
been  enough  to  convince  them  that  the 
plan  was  unsatisfactory  even  to  the  point 
of  being  unworkable. 

It  involved  a  large  capital  expense  to 
the  merchant  for  revenue  stamps,  in  ad- 
dition to  the  capital  needed  for  the  car- 
rying on  of  his  business  outside  of  the 
stamp  feature.  It  led  to  considerable 
difficulties  because  of  the  custom  of  the 
trade  to  take  back  goods  which  proved 
unsatisfactory  to  a  customer  after  get- 
ting them  home.  The  cost  of  the  stamps 
in  purchases  had  to  be  refunded  and  no 
allowance  could  be  obtained  from  Ot- 
tawa for  three  months. 

It  often  happened  as  well  that  only 
part  of  the  goods  would  be  returned,  but 
the  customer  would  have  to  bring  back 
the  whole  receipt  in  order  to  get  credit, 
and  in  such  a  case  a  dishonest  merchant 
might  ask  for  a  refund  of  the  whole 
amount  without  the  department  being 
able  to  check  the  matter. 

Encourage  Sharpsters 

Merchants  found  guilty  of  sharp 
practices  could  also  get  re- 
funds from  the  Government  by 
keeping  back  the  receipts  from  the 
customers,  of  whom  a  majority  did 
not  care  whether  they  took  away  the  re- 
ceipts or  not.  It  was  even  possible  for 
enterprising  rogues  to  gather  up  all  the 
receipts  given  customers,  allowing  them 
something  for  the  privilege,  and  then 
collect  on  them  from  the  Government. 

As  Mr.  Nixon  claimed  that  one  store 
calculated  that  it  needed  $50,000  extra 
capital  to  finance  the  purchase  of  stamps 
for  its  business,  Sir  Henry  checked 
down  all  the  expenses  of  purchasing 
stamps  for  this  company,  which  had  to 
have  about  $5,000  worth  on  hand  all  the 
time,  and  $10,000  worth  for  the  Christ- 
mas trade,  in  addition  to  the  extra  ex- 
pense for  help  at  each  cashier's  desk,  the 
amount  lost  through  clerks  failing  to 
understand  that  a  harmless  little  stamp 
on  a  worthless-looking  receipt  might  be 
worth  $10  in  refund  money  to  the  com- 
pany and  in  other  ways. 

Receipts  Thrown  Away 

These  receipts  were  being  thrown 
away,  dropped  behind  counters  and 
otherwise  destroyed  every  day.  Strain- 
ed    relations     were     often    produced   be- 


tween merchant  and  customer  because  it 
was  difficult  to  get  the  latter  to  see  that 
the  merchant  could  not  take  back  goods 
and  make  a  refund  without  the  stamped 
receipt.  At  the  end  of  the  first  three 
months'  work  this  store  would  have  an 
accumulation  of  $67,000  worth  of  stamps 
to  make  a  claim  for  at  Ottawa. 

In  the  largest  stoi-es  in  Montreal  from 
thirty  to  sixty  cash  registers  are  em- 
ployed. Before  the  advent  of  the  new 
method  of  collecting  the  tax  two  or  three 
cashiers  were  enough,  but  since  the  in- 
auguration of  the  new  system  the  staff 
had  to  be  doubled  in  some  cases  in  order 
that  the  sales  could  be  handled  expedi- 
tiously. There  were  two  extra  clerks  in 
the  office  as  well  to  look  after  this  work 
alone.  In  theory  the  company  was  paid 
by  the  customer  for  the  stamps,  but  on 
charged  goods  the  stamp  went  into  the 
account,  and  there  was  no  allowance  for 
the  interest  on  the  money  tied  up  until 
refunds  could  be  made. 

Balance  on  Wrong  Side 

In  addition  to  the  other  difficulties 
mentioned,  this  meant  that  the  balance 
was  always  on  the  wrong  side  for  the 
honest  merchant.  There  was,  in  addi- 
tion, the  factor  that  numerous  mistakes 
were  being  made  by  the  clerks,  in  affix- 
ing stamps,  and  that  service  to  customers 
had  been  slowed  up  all  around  by  the 
new  system  in  spite  of  every  effort  to 
prevent  it. 

In  support  of  their  contentions,  Mr. 
Nixon  produced  a  paper  box  full  of 
stamped  receipts  which  had  come  back 
to  the  store  because  of  goods  being  re- 
turned. One  small  receipt  for  $4.20  at- 
tracted the  curiosity  of  Sir  Henry  Dray- 
ton, who  wondered  why  38  stamps  had 
to  be  used  on  this  bill.  The  bill  was  al- 
most entirely  covered  by  the  multi- 
colored stamps,  and  it  was  evident  that 
it  must  have  taken  considerable  time  and 
patience  to  attach  them  all. 

Need  to  Alter  Color  of  Stamps 

"Why  put  so  many?"  asked  Sir  Henry. 

"The  bookkeeper  did  not  have  the 
'  right  denominations  in  order  to  put  the 
fewest  possible,"  was  the  reply. 

The  chairman  agreed  with  contentions 
made  by  the  merchants  that  some  change 
must  be  made  in  the  color  of  the  stamps, 
because  a  onercent  stamp  and  a  $10 
stamp  looked  so  much  alike  in  color  that 
there  is  a  great  chance  now  of  somebody 
losing  or  making  money. 

The  $5  stamp  and  the  25-cent  stamp 
also  look  a  good  deal  aiike.    With  thirty- 


seven  varieties  of  stamps  in  different 
colors,  it  was  obvious  that  a  color-blind 
bookkeeper  would  have  his  or  her 
troubles.  It  may  be  a  difficult  matter  to 
rectify  the  colors  of  these  particular 
stamps  without  getting  into  trouble  with 
other  denominations. 

Many  of  the  receipts  were  badly  muti- 
lated. One  small  receipt  with  one  small 
stamp  had  been  picked  off  the  floor 
where  it  was  thrown  by  a  clerk,  who 
could  not  be  made  to  understand  that  it 
was  worthy  $10  in  refund  money  to  the 
company. 

Want  the  Old  System 

In  conclusion  they  suggested  to  Sir 
Henry  Drayton  that  they  would  like  to 
return  by  December  1  to  the  old  system. 
Sir  Henry  said  that  this  matter  rested 
with  the  Inland  Revenue  Department, 
but  that  he  would  bring  the  whole  ques- 
tion before  the  Minister. 

It  is  possible  that  the  merchants  will 
send  a  delegation  to  Ottawa  in  order  to 
have  this  matter  cleared  up  by  December 
1  before  the  Christmas  trade  gets  brisk. 
It  was  evident,  however,  that  the  Min- 
ister was  greatly  impressed  by  the  ar- 
guments made  before  him. 


Advertising  Advantages 

Dealing  at  Home 

A  number  of  potent  arguments  in 
favor  of  dealing  at  home  in  place  of  mail 
order  are  outlined  in  an  ad  by  A  Minne- 
dosa  firm,  as  follows: 

Get  Into  Line; 

Join  the  Trade  At  Home  Movement 

WHY? 

See  .the  quality  of  goods  you  are  buy- 
ing before  you  hand  over  your  good 
money. 

Mail  order  houses  do  not  give  accom- 
modation when  you  NEED  it. 

Mail  order  houses  do  NOT  help  sup- 
port your  schools,  churches  and  hospital. 

Mail  order  houses  are  drawing  big  in- 
terest on  your  money  before  you  get 
your  goods.  That  is,  you  are  helping 
other  communities  and  strangers  with  no 
returns  to  yourself. 

Spend  your  cash  in  your  home  town, 
build  up  your  town.  When  your  town 
merchant  gets  all  the  cash  business  he 
will  he  able  to  buy  his  goods  for  cash 
and  sell  to  you  at  lower  rates. 

Build  up  your  home  town  and  your 
property  will  advance  in  price  whether 
it  be  town  or  farm  lands. 


ltfO 
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The  Thompson  Lace  &  Veiling  Co.,  Limited 

Lacea,  Veilings,  Geor- 
gettes, Ninons,  "My 
Lady"  Silk  Hair  Nets, 
Princess  Pat  Human 
Hair  Nets,  Sport 
Veils. 

Cor.    Wellington    and 

York    Sta., 

Toronto,    Canada. 


Real     HARRIS,     LEWIS     and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Suecial    lieht- 
weights    for    Ladies'    wear — all    shades. 
Patterns   and    Prices   on    Application. 

S.  A.  NEW  ALL  &  SONS,  Stomoway,  Scotland 

Slalt  thait  desired  and  whether  for  Ladles'  or  Genie' 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

W-r  are  Specialists  in  these  hnes 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 

ina  Ave.,  TORONTO 

akrri  of 

High  Grade 
Neckwear 
"  The   Exclusive  Neckwear  House" 


fLIMI 
93  to  99  Spadint 
Women's". 


"EVERYTHING  IN  SILKS" 

M .  Ascher  Silk  Corp. 

Distributors — Iroquois  Silk  Mills 
102     Madison     Avenue,     New    York 


Sho-cards  will  Clear 

Your  left-over  stock 

Send  order  to 

G.  L.  Wooding 


P.O.  Box  62 


Sal 


mon  Arm 


B.C. 


SILKS 

I  represent  in  this  country  some  of  the 
most  reliable  Manufacturers  of  High- 
tirade     SII.KS,     in    plain,     fancy     weaves. 

Quality    ami    Novelty    Is    my    motto. 

J.  H.  GAGNON 

108  Dandurand  Bldg.        Montreal 


GERSTENZANG    BROS. 

Popular  Priced 
Flowers  and  Feathers 

670-674   Broadway,  NEW  YORK  CITY 


SWISS   BUREAU   FORMED 

In  order  to  prevent  the  emigration 
of  unemployed  embroidery  workers 
and  to  reduce  the  actual  want  due  to 
the  shutting  down  of  business,  a  num- 
ber of  the  Swiss  cantons  have  decided 
to  create  an  embroidery  bureau  which 
will  employ  the  workers  and  handle 
their  product.  Branch  houses  are  to 
be  founded  in  Thiume  and  Dudingen 
ill  the  canton  of  Berne.  Fifty  com- 
munes have  declared  their  readiness 
to  take  part  in  the  new  industry,  and 
2,000  workers  are  already  enrolled. 


ITALIAN     EMBROIDERY     INDUS- 
TRY REVIVING 

According   to   a    report    which   ap- 
peared in  the  "Uberseedienst,"  Italy 
has  recently  made  every  effort  to  re- 
store as  far  as  possible  the  embroid- 
ery  industry    in    Upper   Italy.      Since 
1918   there   have   been   in   this   region 
more  than  350  embroidery  looms  with 
shuttles.      New   establishments,     pro- 
vided  with   the    most   modern    equip- 
ment, are  to  be  erected   soon  in  the 
vicinity  of  Milan. 


New  York. — Following  advices  re- 
ceived from  the  Drapers'  Chamber  of 
trade  of  the  United  Kingdom,  Lew 
Hahn,  managing  director  of  the  Na- 
tional Retail  Dry  Goods  Association, 
has  announced  that  the  trip  to  Great 
Britain  will  be  undertaken  by  about 
50  representatives  of  the  association 
on  April  20,  1921. 

The  committee  which  is  to  deter- 
mine who  shall  go  on  this  trip  will, 
Mr.  Hahn  hopes,  have  made  the  final 
selection  by  Dec.  15. 


PARIS   FIRM   EXPANDS 

The  ready-to-wear  house,  Etablis- 
sements  Henri  Touraille,  with  head- 
quarters in  Paris,  recently  increased 
its  capital  from  2,800,000  francs  to 
3,500,000  francs.  This  company 
has  completely  reinstated  its  factory 
in  Roubaix,  which  was  stripped  of 
its  working  material  by  the  Ger- 
mans. At  present  about  250  ma-  < 
chines  have  been  {remounted!,  and 
about  300  employes.  A  special  fab- 
bric  factory  has  also  been  opened  in 
Roubaix. 

The  Paris  offices  of  the  company 
have  also  been  much  enlarged  and 
improved  with  a  view  to  exportation. 
Two  branches  have  been  opened,  one 
in  Brussels  and  one  in  Amsterdam, 
and  agencies  are  being  opened  in  the 
principal  foreign  cities,  both  in  Eu- 
rope and  America. 


Kent-McClain   Again 

Holt,  Renfrew  &  Company,  Limited,  Montreal 
Tin-  work  of  installing  the  new  fixtures  In 
m real  : I  Holt,  Renfrew  &  Com- 
pany, Limited)  is  now  completed.  These 
fixtures  comprise  complete  new  outfits  for 
muiiy  of  the  store's  most  Important  depart- 
ments. Nothing  was  spared  in  the  designing 
and  workmanship  of  these  fixtures  with  the 
result  thai  the  Hull,  Itentn-w  store  Ifl  now 
one  of  the  finest  on  the  continent.  The  en- 
Tire  contract  was  entrusted  to  Kent-McClain* 
Limited   (Toronto  Show  Cafte,  Company). 


FOR    HONEST    VALUE   AND 
SATISFACTION 

CROWN  PANTS 

Will    increase    your    sales.      Our    production 
has   increased   50%   over  former  years. 

CROWN  PANTS 

322    Notre    Dame    West,  MONTREAL 


Pyjamas 

for 
Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Price* 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West      Toronto 


"HOOSIER" 

The  best  36-inch  brown 
domestic  in  America 

Buy  it  by  the  bale; 
sell  it  by  the  bolt 

Indiana   Cotton    Mills 

Cnnnellon,Ind.,U.S.A. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  Catalogue.  It's 
free   for   the  asking. 

The  Botanical  Decorating  Company 

(Incorporated) 

208  W.  Adams  St.,  Chicago,  111. 


Popular  Priced 

Clothes 

for  MEN,   YOUNG  MEN 
and  BOYS 

THE  FREEDMAN  CO. 


37  to  41  Mayor  St. 


Montreal 
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I  Specialize  in  Boot  Laces 

for   the   wholesale   trade    in    the   better 

grades. 

Banded   in  pairs,   in  gross  boxes. 

Fancy   Cabinets.    100    pairs,    banded    in 

pairs.      These   are  more   profitable    than 

bulk   make-up.     Also 

LEATHFR    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


Wil6HORL&F0LftWi 

Known  to  home  sewers  everywhere.  Mad( 
In  U  S  A  since  1898.  *'W  &  N.**  Mon- 
arch and  Meteor  brands.  Keltable  fabrics 
cut  on  true  bias.  SeWaues  irtmrned.  Seams 
cpemrt  and  pressed      Trademark  and   por« 

I  trait  of  Wm,  E.  Wright  on  every  package, 
WRIGHTS  E-Z-IRfM  Newest  Labor  Saver 
All  ready  to  sew  on  middy  blouses  and  Sold  by 
sal  or  suits.  2-yd.  piece  makes  collar,  cuffs  Jobbers 
and  yoke.  eierywhere 

Wm.  E.  Wright  I  Son.  C«.  Mfn.      315  Church  St  N.  T. 


Agencies  wanted  for  Great  Britain 
L.  A.  NELSON 
Hosiery  &  Knitted  Goods 

*     Agent,  Wholesale   and   Export. 
Headquarters,    London,   England, 
59,   Gresham  St.,  E.C.  2. 
Open    to    represent   manufacturers,    all 
classes    except    Summer    Ribbed    Under- 
wear. 


4£. 


RIBBONS    OF    DISTINCTION 

'J-C"  Ribbons  have  peculiar 
charm.    Widely  advertised  to 
Lhe     consumer     under     their 
trade-mark     names     for     the 
protection    of    the    dealer. 
"SATIN    DB    LUXB" 
"TROUS&BAU" 
"LADY    FAIR" 
"SANKANAC"    "VIOLET" 
"DEMOCRACY" 
JOHNSON,    COWiDW  A  CO..     40  X.   80th  St, 
New   York.    N.Y.  Made  in    U.S.A. 


lAMEHICA-S 


DTRflMFP    TOTTENHAM 
•    •  nUI    I  L.  rV.LON  DON. N.I  S  ENGLAND. 

HAIR  GOODS'MANUFACTURER, 

HAIR-FRAMES  7ARsPHR,EoSNEr 

WHOLESALE  4  EXPORT  ONLY. 


CABLE  ADDRESS  TROMEROLO.LONOON. 


B  LAN  K  E  T  S 

PRIESTLEY  BROTHERS 

Blanket  Manufacturers 
GROVE  MILLS  HALIFAX 

Telegrams  and  Cables,  "Blankets"  Halifax 
Codes,  A.B.C.  5th,  and  Bentley's 


JUTE  GOODS 

why  not  buy  direct  from  the 
manufacturers: 

James  Brodie   Representing 

COXBROTHERSIJD 

12  BANK  OF  OTTAWA  BLG.,  MONTREAL 


WILL  P.  WHITE,  LIMITED 


Head  Office: 

Toronto 
65  Simcoe  St. 


Montreal 
137  McGill  Street 


Manufacturers'    Agents    and    Distributors 

Textile  and   Smallwares  Specialities. 

Wholesale  and  Manufacturers  Only  Supplied. 


LONDON  MAYOR  TO   OPEN 
EXHIBITS 

London. — The  Lord  Mayor  of  Lon- 
don, accompanied  by  the  sheriffs,  has 
promised  to  open  the  Drapery,  Textile 
and  Women's  Wear  Exhibition  on 
Monday,  April  4,  1921,  as  well  as  the 
Clothing  Outfitting  and  Woollen 
Trades  Exhibition  on  Tuesday,  March 
8,  1921. 


London. — The  proposal  of  British 
manufacturers  to  form  an  Anglo- 
Chinese  Industrial  Corporation  for 
the  industrial  development  of  China 
outside  the  limits  of  the  treaty  ports 
to  which  British  activities  have 
hitherto  been  confirmed,  has  aroused 
tremendous  interest  in  Great  Britain. 

At  a  meeting  called  by  the  Federa- 
tion of  British  Industries  to  discuss 
the  proposal,  there  were  present  rep- 
resentatives of  all  the  leading  British 
manufacturers,  including  Sir  John 
Jordan,  formerly  British  Minister  at 
Pekin,  and  officials  of  the  Govern- 
ment. 

Considerable  pressure  is  being  put 
forth  by  the  Silk  Association  of 
Great  Britain  and  Ireland  to  have  the 
Government  include  silk  in  the  anti- 
dumping bill  being  introduced  in  the 
House  of  Commons  this  coming  Feb- 
ruary. The  object  is  to  prevent 
America  and  other  countries  from 
overselling  British  manufactured  silk 
in  this  market. 

London. — Three  English  delegates 
have  been  appointed  to  attend  the 
American  International  Silk  Exposi- 
tion in  New  York  in  January,  1921. 
They  are:  H.  0.  Hambelton,  of  H.  O. 
Hambelton  &  Co.,  Macclesfield;  Major 
G.  H.  Heath,  of  G.  M.  Heath  &  Co.. 
Macclesfield;  and  A.  Walters,  of 
Stephen  Walter  &  Co.,  Cheapside, 
London. 

London.— Dates  for  the  winter  and 
spring  fur  sales  to  be  conducted  in 
London  have  been  fixed  and  are  as 
follows: 

China  goods,  Jan.  24  to  26;  seal- 
skins and  Australian  furs,  Jan.  27  and 
28;  Hudson's  Bay  Co.  collection,  and 
American  staples  and  other  merchan- 
dise, in  order,  beginning  Jan.  31. 

China  goods,  April  11  to  13;  seal- 
skins and  Australian  furs,  April  14 
and  15;  Hudson's  Bay  and  other  furs, 
April  18  and  following  days. 


Kent-McClain  Again 

The  British  Canadian  Co-operative  Society 
Limited,  of  Sydney  Mines,  N.S.,  have  re- 
cently made  extensive  improvements  in  the 
matter  of  store  fixtures.  They  have  in- 
stalled Inter-place- able  Unit  Fixtures  for  the 
display  of  gent's  furnishings,  special  units 
being  designed  for  collars,  gloves,  hosiery, 
etc.  They  have  also  adopted  the  "Bradford" 
garment  cabinet  for  clothing  display.  "Brad- 
ford" cabinets  and  Inter-place-able  Units  are 
built  by  Keut-McClain,  Limited  (Toronto 
Show    Case    Company). 


H.  Levy  &  Sons,  Limited 

198  McGill  Street         -         MONTREAL 

Phone  MAIN  1457 

Woollens,  Linings,  Trimmings,  etc. 

For    Clothing    and    Cloak    Trades 


l*ite  Gem  of  the  Not  ioru 


Columbia  Faster** 

Company 
CHICAGO 


^D  B.Rsk&Co. 

Chicago 

New  York  Salesroom : 

Open   Throughout  the  Year 

411  Fifth  Avenue 


AfD 
MTRCH  AKDIC  E 


ADVERTISEMENT  WRITERS  and 
SHOW  CARD  WRITERS  WANTED 

Bis  demand  for  both  men  and  women. 
We  prepare  you  in  few  months  at  home 
— under  experts.  Our  graduate*  in 
demand.  They  earn  good  money.  Get 
particulars.  Write 
SHAW  CORRESPONDENCE  SCHOOL 

Toronto,  Canada  (D*p.  D.R.) 


We  read  all  the  Newspapers.    On  what 
subject  do  you  wish 

Information 

Canadian  Press  Clipping  Service. 
143-153  University  Avenue,  Toronto 


Manufacturer  t 
329-331  Fourth  Ave.,  N.  Y. 

SUPERBA  BINDING 
BRAIDS,  CORDS,  DRESS  TRIMMINGS 


Fred  Jones  &  Company 

Manufacturers  and  Importers 

Babies'  Hand  Crochet  Goods  Notions 

Babies'  Hand  Knit  Goods  Novelties 

Art  Needlework  Materials 

Room   712,  Empire   Building 

64  WELLINGTON  ST.  WEST,  TORONTO 
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Choir  Gowns 

The  Best  in  Design 

The  Best  Made 

The  Most  Reasonable    in    Price 

HARCOURT  &  SON,   LIMITED 

103  King  Street  W.,  Toronto 


CLIMAX  PAPER 
BALERS 

ALL  STEEL-FIREPROOF 
"Turn*    Watte 

into  Profit" 
12  SIZES 
Send  tor  Catalog 

CLIMAX  BALER  CO 
Hamilton,  Ont. 


STERLING  DRESS  CO. 

Popular-Priced  Ladies'  and  Misses' 

DRESSES  and  SKIRTS 

220  KING  ST.  WEST  -  TORONTO 

ADELAIDE  3857 


JOSEPH  G.  HAWA  &  CO. 

367  St.  Catherine  St.  W.,  Montreal 


jooJ  o  oooooooc(^&,vAoooooooa«oe«o» 

C/lmerican  Bead  Co.  inc. 

IMPOnTE.fl.      AMD         hANUFACTuaeafc       of 

DEADS  AND   NECKLACES 

4-85     FIFTH       AVENUE 
N    E    W  YOUKj       CITY 


COTTON   PANT1NGS  AND  SUITINGS 

for  Manufacturers  only 

GANSEMAN  &  DeMYTTENAERE 

MOUSERON  BELGIUM 

MAKERS   OF   LEADING   LINES 

G.  C.  EGAN  CO.,  LIMITED 

18  St.  Helen  St..  -  MONTREAL 

Sole   Canadian  Representatives. 


PENNANTS  PILLOW-TOPS 

and 

CHAIR-PADS 

MADE  BY 
Canadian   Manufacturing  of  Novelty 


49-51  Boucher  St. 


MONTREAL 


A  new  company  with  a  capital  of 
2,000,000  francs  has  just  been  created 
in  France  under  the  name  Industrial 
Union  of  Credit  for  Reconstruction 
(Union  Industrielle  de  Credit  pour  la 
Reconstitution).  It  is  the  result  of 
the  deliberations  .of  the  Central  As- 
sociation for  the  Resumption  of  In- 
dustrial Activity  in  the  Invaded  Ter- 
ritory, concerning  the  best  methods 
of  applying  the  law  of  July  31,  1920, 
which  provided  for  credit  to  the  vic- 
tims of  war  devastation  whose  lose 
exceeded  1,000,000  francs. 

The  body  in  question  considers  it 
desirable  that  the  law  should  be  in- 
terpreted as  broadly  as  possible,  and 
it  is  the  aim  of  the  new  company  to 
facilitate  the  application  of  existing 
laws,  to  effect  speedy  repairs  of  war 
damaged  property. 

The  French  Government  has  adop- 
ted a  vigorous  financial  program  to 
insure  continuous  improvement  in  the 
financial  situation  and  to  provide  for 
the  necessities  of  recovery  from  the 
effects  of  the  war,  according  to  ad- 
vices just  received  from  Paris  by 
Jean  de  Sieyes,  representing  the 
French  Financial  Agency  in  the 
United  States. 

The  outstanding  elements  in  the 
new  program  and  the  progress  ac- 
complished and  that  expected,  as  ex- 
plained by  Mr.  de  Sieyes,  follow: 

"1.  To  balance  by  as  great  fiscal 
effort  as  necessary  the  State's  normal 
expenses,  including  the  entire  debt 
service,  and  meet  by  loans  where 
necessary  extraordinary  expenses  due 
to  concluding  the  war  and  those  hav- 
ing a  counterpart  in  the  Peace 
Treaty's  financial  clauses. 

"2.  To  hold  down  the  public  debt 
and  redeem  and  consolidate  the  float- 
ing debt  as  rapidly  as  possible. 

"3.  To  reduce  and  suppress  as  soon 
as  possible  all  refunding  of  the  for- 
eign debt  and  begin  paying  it  off. 

"4.  To  confine  the  issue  of  bank 
notes  to  the  necessities  of  industry 
and  commerce;  to  cease  borrowing 
from  the  Bank  of  France  and  redeem 
the  State's  debt  to  the  bank." 


Kent-McClain  Again 

The  Sussex  Mercantile  Company 

Among  recent  purchasers  of  new  dis- 
play fixtures  are  the  Sussex  Mercan- 
tile Company,  of  Sussex,  N.B.  This 
firm  has  installed  new  wall  fixtures  and 
have  added  to  the  notion  department. 
These  fixtures  were  supplied  by  Kent- 
McClain,  Limited  (Toronto  Show  Case 
Co.). 


Red  Seal  Zephqr  Ginghams 

Everett  Classics 
Eden  Cloth  -  Blue  Bell  Cheviots 
Standard  Woven  Cork...  Fabrics 


SMITH,  HOGG  &  COMPANY 

115-117  WORTH  STREET*  NEW   YORK 


Boston- 1 44  hjsex  St.     Chicago-226  West  Adams  St. 


DIRECTORIES 

Or  all  Canadian  Trades. 
All  branches  of  the  Dry  Goods  Trade  covered  by 
WOMEN'S     WEAR,     JULY;     MEN'S     WEAR. 
SEPT,;    TEXTILE    PRODUCTS,    JAN.,    com 
bmiiiK   ahii?*    two. 

„,,...      r      222  Craig  W.,   Montreal. 
rraserfUDlr    lngLo.  122    Wellington    \\\.    Toronto 


BALLOONS 

Printed  with  >wr  ad- 
vertisement at  small 
coat.  Brings      the 

mothers  and  children. 
L.    G.    BEEBE 
28     Wellington     St. 
E.,    Toronto 


AVI    INTfftNATtONAL    (g£/      INSTITUTION 

The  Leading  Sweater  House 
16-18-20  West  32nd  St..      N«*w  Yor' 


Washable    Clothing 

AND    SPECIALTIES 

.  WHITE  DUCK  COATS  in  All  Styles 
SUMMER  CLOTHING       LUSTRE  COATS 

WAREHOUSE   and    AUTO   DUSTERS 

DUCK    AND    FLANNEL    PANTS 

MEN'S    APRONS 

OFFICIAL  BOY  SCOUT  UNIFORMS  AND 
COMPLETE   OUTFITS 

MILITIA    AND    CADET    UNIFORMS 
BREECHES   AND    MILITARY   SUPPLIES 

The  IV.iller   Mfg.   Co.,  Limited 

44-46    York   Street,  -  TORONTO 

The   Oldest    and    Largest    Specialty 

Clothing  House  in  Canada. 


You  have  our  sincere  wishes   for  a   Happy 
Christmas  and  Prosperous  New  Year. 

DELFOSSE  &  CO. 


247-249  Craig,  St.  West 


MONTREAL 


1-19  Hermine  St. 
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VEILINGS  and 
SILK  NETS 


HODGES  &   LETTAU 


232  McGill  St. 


Montreal 


Information 

We  can  \eep  you  posted  with  all 
daily   news    and  business    Tips 

Canadian  Press  Clipping  Service 
143-153  University  Avenue.  Toronto 


CHILDREN'S 

GARMENT 

DRYING  FORMS 

NON-RUSTING 

PATENTED 

Write  for  Circular 

No.  31 

,    J.  B.   T1MBERLAKE 
&  SONS,  Mir,. 
Jaekion  Michigan 


.Smallwares 

AND 

Hosiery 

The  Robert  Hyslop  Co  ussm* 

HAMILTON   ON'AOIO 


SIGN  WRITING 

Do  your  own  card  writing 

Write  for  our  catalogue  which  will  tell  you 
what  you  need.  Beet  Hoods  at  cloeest  price* 

ARTISTS'  SUPPLY  CO. 
77  York  St.,  Toronto 


Bartell  Patent  Pockets 

Used  and  Endorsed  by  59 
Canadian  Clothing  Manu- 
facturers. This  List  can  be 
had  from 

BARTELL  PATENT  POCKET  CO. 

117  East  34th  St..  N.Y.C. 


FRENCH   BRAID   DIVIDEND 

The  braid  and  textile  company 
"Manufacture  de  Tresses  et  de  Tis- 
sus,"  which  has  its  place  of  business 
in  Paris,  recently  declared  a  net  profit 
of  873,483  francs,  out  of  which  a  five 
per  cent,  dividend  was  declared.  The 
St.  Quentin  factory  of  the  company, 
which  was  completely  destroyed  by 
the  Germans,  is  in  process  of  recon- 
struction and  will  be  greatly  enlarged 
by  the  acquisition  of  two  adjacent 
buildings. 

The  factories  at  Bohain  and  Ribe 
mont,  which  were  partly  destroyed, 
are  rebuilt,  and  that  of  Bohain  has 
been  working  for  several  months. 
During  the  war,  the  company  pur- 
chased a  factory  at  Nogent-sur  Marne 
and  later  one  at  Lyons,  where  it  con- 
ducted a  passementerie  business, 
pendinp;  the  return  to  the  invaded 
district. 


PARIS  UNEMPLOYMENT  LESS 
THAN   WAS   FEARED 

The  mixed  Commission  of  Labor 
leported  recently  to  the  Paris  Board 
of  Aldermen  on  the  unemployment  in 
the  Department  of  the  Seine.  Ac- 
cording to  the  findings  of  the  commis- 
sion, the  situation,  while  more  than 
usually  pronounced,  is  not  nearly  so 
bad  as  was  feared.  It  affects  chiefly 
the  textile  and  metal  workers,  and 
also  bears  rather  heavily  on  certain 
classes  of  clerical  workers. 


MANCHESTER    TO    ACT    ON    AM- 
ERICAN   CANCELLATIONS 

Manchester. — United  action  against 
American  cancellations  has  been  pro- 
posed by  members  of  the  Manchester 
Chamber  of  Commerce  and  a  meet- 
ing has  been  called  for  the  discussion 
of  the  matter. 


TAPES 

ALL  WIDTHS  AND  QUALITIES 
CARRIED  IN  STOCK 

Walter  Williams  &  Co. 

508  READ  BLDC,  MONTREAL 
20  WELLINGTON  ST.  W.,  TORONTO 


MESH  BAGS  in  Silver  and  Gun  Metal 
Finish.  METAL  FRAMES  for  LadW 
Hand   Bags. 

Made  in  Canada  for  the  Canadian  Trade 

WHITING   &  DAVIS  CO. 

SHERBROOKE.  QUE. 


J.    CHANANIE 

Wholesale  Dry  Good*  importer 

has  removed  to  larger  and  more  central  premiies  & 

323  NOTRE  DAME  ST.  WEST 
MONTREAL 

where  he  will  render  atill  more  efficient  service  than 
in  the  put 


Cotton  Comforters 

Down  Comforters 

Deliveries  Guaranteed 

The  Toronto  Feather  &  Down  Co., Ltd. 
2154-56-58  Dundat  St.  W.,  Toronto 


Universal 
Hair  Goods  Company, 

Limited 

Converters,  Manufacturers 
and  Importers  of  Human 
Hair  Goods  and  Hair  Nets. 


DOLLS'    WIGS 

We  are  the   ORIGINAL  Manufacturers 

of  Real  Human  Hair   and  Mohair  Dolls' 

Wigs  in  the  Dominion 

Writ*  for  Quotation* 

Fraser  Bldg.,  43  St.   Sacrament  Street, 
MONTREAL 


msm 


WINDERS  &C, 


May  we  write  you  and  send  photos  ? 

CREELMAN  BROS. 

Manufacturers  ESTABLISHED  1872 

Box  1737A, 
Rib-Tops,  Leggers,  Sleevers,  Sweater,  Toque,  Mitt  and  Special  Machines.    GEORGETOWN,   ONT.,   CANADA 
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MYERSON  BROS. 

Importers  of 

SILKS,   SATINS 

AND 

LININGS 

Of  All  Descriptions 

650  ST.  LAWRENCE  BOULEVARD 
MONTREAL 

BRANCH:  122  WELLINGTON  ST.  W..  TORONTO 


J.  DUDGEON  &  GO. 

Manufacturers'  Agents  and 
Commission  Merchant* 

NEW  BIRKS  BLDG.,  MONTREAL 

Canadian  Agents  for  British  Manu- 
facturers of  the  following:  to  the  Whole- 
sale and   Manufacturing   trade: 


Men's  Tweeds  and 
Serges 

Men's   Overcoat- 
ings 

Linings 

Linen  Canvas 

Dress     Goods 

Mantle    Cloths 

Children's     WaBh 
Dresses 


Roys'    Wash    Suits 
Lace    Curtains 
Bungalow    Nets 
Stripping    Nets 
Vitrage     Nets 
Madras    Muslins 
Casement  Curtain.' 
I.inen  Bed  Spreads 
Fancy  Embroidered 
Linens 


Laces  of  all  kinds 
Pleased  to  submit  samples 


on 


BRITAIN      WILL      ADVANCE      100 
PER  CENT.  OF  EXPORT  BILLS 

London. — The  Board  of  Trade  an- 
nounces an  export  credit  scheme  by 
which  advances  to  exporters  will  be 
increased  from  80  to  100  per  cent, 
of  the  invoiced  value  of  their  ship- 
ments, as  suggested  by  the  Feder- 
ation of  British  Industries. 


Make  Your    Price  Tags 


Standard 
Tag  Machine 

Simple — Quick — Low  Expense 
Particulars  and  Sample   Tags  Free 

R.  WALLACE  BURRY 

137  McGill  St.,  Montreal 


BRAND 

(REG.) 

"DRESS  FABRICS"' 

F.  A.  RODDEN  &  CO. 

Dry  Goods 

Commissioners  and  Importers 

52  Victoria  Square  MONTREAL 


A  "MOON"  DRESS 

A  "moon"  dress  was  one  of  the  re- 
markable models  seen  in  Morgan's 
French  Room  this  month,  and  very 
clever  was  its  design,  which,  as  the 
name  indicates,  was  a  silvery  irides- 
cent sequin  affair,  with  a  black  panne 
velvet  foundation  of  wonderful  sha- 
dowy softness.  A  magpie  effect  in 
black  sequins  and  white  crystal 
beaded  lace  was  another  unusual 
model  bearing  a  French  name,  and  a 
cinnamon  brown  tulle  gown  was 
heavily  beaded  in  steel  and  was  quite 
the  smartest  and  most  novel  of  the 
season's  showing.  Several  models  in 
tangerine  georgette  and  cerise  tulle, 
made  in  pretty,  soft  and  puffy  de- 
signs, were  offered  for  the  considera- 
tion of  those  whose  taste  runs  to- 
wards colorful  effects. 


Chicago.— In  reference  to  spring 
buying,  Marshall  Field  &  Co.  say: 

"Orders  placed  with  us  now  for 
Spring,  1921,  shipments  are  protected 
against  a  decline  in  our  prices  up  to 
the  date  of  shipment."  An  official  of 
ihe  company  said  that  if  there  was  an 
increase  in  prices  the  selling  price  of 
the  day  of  sale  would  be  given,  thus 
protecting  the  merchants  against 
wide    fluctuations   in    the    market. 

London. — The  International  Adver- 
tising Exhibition,  promoted  by  30 
clubs  to  demonstrate  the  quality  of 
British  goods  to  the  world  was  opened 
November  29th  by  Sir  Robert  Home, 
president  of  the  Board  of  Trade.  That 
successful  advertising  promotes  both 
trade  prosperity  and  cheapness  is 
what  this  exposition  seeks  to  prove. 

A  stupendous  success  seems  indi- 
cated. Three  queues  of  two  miles 
loner  awaited   admission  at  2   o'clock. 

The  arrangements  for  the  public's 
convenience  and  entertainment  are  of 
unusual  interest  and  the  exhibits  out- 
rival anything  previously  attempted 
in  Great  Britain. 


Representatives  Wanted 

Vancouver,    B.C. 

Winnipeg,  Man.     Sask.,  Alberta 

Maritime   Provinces 

Largest  retailers  and  whole- 
salers only  to  be  sold.  Bank 
references,  firms  represented 
and  ability  to  sell  this  line  re- 
quired. 

This  is  an  excellent  line  of 
infants'  and  children's  high- 
class  knitted  goods. 

Dry  Goods  Review  assures 
those  interested  that  this  firm 
is  not  now  represented  in  ter- 
ritories   as%  mentioned. 

Apply  Box  218,  Dry  Goods 
Review,  143-153  University 
Ave.,  Toronto. 


STUYVESANT  3619     - 

Art  Button  &  Novelty 
Mfg.  Company 

Manufacturers  of 

JET  AND  FANCY 
GLASS  BUTTONS 

FOR    JOBBING   TRADE   ONLY 

Decorators  on  Button  of  Ererj  Description 

814  BROADWAY  NEW  YORK 


Complete  Lines  at  Keen  Values  in 

Underwear 

Shirts 

Ties 

Gloves 

Hosiery 

Miller  Men's  Wear  Limited 

Miller  Bldg 

44-48  York  St.,      -        TORONTO 

"Everything  in  Men'*  Furnishing*" 


Leading  Woollen  Blanket 
and  Rug  firm  doing  business 
for  many  years  with  all  im- 
portant houses  in  Canada  in- 
vite applications  from  first- 
class  Agents  to  represent 
them  in  Winnipeg  and  North- 
west Canada.  Applicants 
must  know  the  respective 
buyers  and  be  well  acquainted 
with  the  Trade.  State  fullest 
particulars,  age,  conditions 
and  references,  to  "Enter- 
prise," care  Dry  Goods  Re- 
view, 153  University  Ave., 
Toronto. 
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Now  as  Never  Before 


You  Need  Sound  Financial  Information 


THERE  never  was  a  time  when  business  merchants 
needed  sound,  sane,  financial  knowledge  of  com- 
mercial happenings  on  which  to  base  present  and 
future  investments  as  they  do  right  now. 

For  your  business  profits  are  not  real  profits  until 
you  have  them  safely  invested  in  reliable  securities. 

Why  not  invest  profits  from  your  store  and  the 
coupons  from  your  Victory  Bonds  in  genuine  securities, 
news  of  which  you  will  find  every  week  in  THE  FINAN- 
CIAL POST  Investor's  Enquiry  Service,  a  feature  for 
subscribers  which  will  give  you  the  benefit  of  investiga- 
tors in  all  the  big  financial  centres?  This  service  is  just 
as  if  you  paid  a  man  $10,000  a  year  to  be  your  own  per- 
sonal investigator  in  Toronto,  Montreal,  Winnipeg  — 
in  fact,  every  city  in  the  Dominion. 

But  you  cannot  hire  the  services  of  this  staff  —  you 
get  them  free  with  a  subscription  to  THE  FINANCIAL 
POST,  through  this  splendid  Investor's  Enquiry  Service, 
which  is  free  to  all  readers. 

But  that  is  not  the  only  thing  —  this  commercial 
newspaper  gives  you  the  financial,  industrial,  banking 
news  of  the  country  in  convenient  readable  form  —  just 
the  data  you  need  for  your  business  —  just  the  facts  you 
need  for  your  investments  —  in  fact,  a  splendid  partner 
of  the  ambitious  merchant. 

When  8,425  merchants,  business  executives,  bankers, 
lawyers  find  in  THE  FINANCIAL  POST  the  very  facts 
which  will  help  them  in  their  business,  will  you  not  find  a 
weekly  reading  of  its  pages  very  beneficial? 

THE    FINANCIAL    POST 

143-153  University  Ave.,  Toronto,  Ont. 


THE  FINANCIAL  POST,  

143-153  University  Ave.,  Toronto, 

On  the  understanding  that  the  FINANCIAL  POST  contains  just  the  facts  I  need 
for  safe  investment  of  profit,  you  may  send  me  a  recent  issue. 


.192 


Name 


Address- 
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Acme  Glove  Works,  Ltd 93 
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American    Bead    Co.,    Inc 162 
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Dodds    Knitting   Co 106 

Dominion   Oil    Cloth    Co 141 
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Dominion  Raynsters 

' '  Made-in-  Canada '    Raincoats 

are  a  Family  Affair 


You  can  sell  Dominion  Raynsters 
to  every  member  of  the  family 
because  they  are  made  in  pleasing 
styles  for  men  and  women,  boys 
and  girls — for  business,  shopping 
and  school,  for  everyday  and  dress 
needs. 

The  Dominion  Raynster  line 
offers  the  dealer  a  wide  variety  of 
models  in  patterns  that  are  notice- 
ably attractive.  More  than  this, 
DOMINION  RAYNSTERS  give 
the  dealer  a  line  of  absolutely 
waterproof  raincoats  that  are  un- 
conditionally guaranteed.  Every 
DOMINION  RAYNSTER  bears 
the  guarantee  label  as  an  assur- 
ance of  style,  quality,  workman- 
ship and  satisfaction. 

When  vou  stock  DOMINION 
RAYNSTERS  you  have  behind 
you  the  largest  rubber  organiza- 
tion in  Canada  to  back  up  your 
store  with  the  right  styles  and 
right  quality,  and  to  back  up  your 
sales  force  with  persistent  adver- 
tising. 

Write  the  nearest  service 
branch  for  the  latest  styles 
(ind  price  list. 


Dominion     Rubber 

System   Service 

Branches 

are  located  at 

Halifax,  St.  John,  Quebec,  Montreal.  Ottawa. 
Toronto,  Hamilton,  Brantford,  Kitchener,  Lon- 
don, North  Bay.  Fort  William,  Winnipeg. 
Brandon,  Regina,  Saskatoon,  Calgary,  Leth- 
bridge,     Edmonton,     Vancouver     and     Victoria. 
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